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ADVERTISING  MEDIUM. 


The 

Philadelphia 

Record. 

Pennsylvania's  Foremost 
Newspaper. 

DAILY  CIRCULAIION 

Over  I  60  ,000  Copies. 

SUNDAY  CIRCULATION 

o  ver  I  20,000  Copies. 

The  Record  spares  no  expense 
to  collect  the  very  latest  news  of 
the  world  for  its  readers,  and 
has  special  departments  edited  by 
experts  on 

HEALTH  AND 

HYGIENE, 

FARM  AND 

HOUSEHOLD, 

FASHIONS, 

SCIENCE. 

ART, 

LITERATURE, 
SPORTS. 

THE  TURF,  ETC. 


SUBSCRIPTION  RATES. 

MAILED  POSTaSe  PAID  TO  ANY  PART  OF 
THE  UNITED  STATES  OR  CANADA. 

Daily  Edition,  -  -  250.  per  month. 
Daily  and  Sunday,  -      35c.  " 

Daily  Edition,  -  -  $3. cx)  per  year. 
Daily  and  Sunday,  -       4.00  " 


ADDRESS  THE 

RECORD  PUBLISHING  COMPANY, 
917-919  Chestnut  St., 
philadelphia. 


TO  REVOLUTIONIZE  PRINTING. 


The  New  Process  of  Printing  on 
Aluminum  Plates— The  Company 
Organized. 

A  new  printing  company,  with  a 
capital  of  $100,000,  has  been  organized 
to  manufacture  printing  presses  and  ma- 
terials for  printing  aluminum  plates. 
The  latter  are  made  by  a  new  process, 
and  the  inventors  and  owners  of  the 
patent  claim  that  it  will  revolutionize 
(he  art  of  printing.  It  is  claimed  that 
hthographs,  etc.,  can  be  produced  at  one- 
half  the  usual  cost.  The  company  will 
build  a  factory  at  Portchester,  N.  Y., 
and  will  be  known  as  the  Parker- Wesh- 
tack-Hall  Manufacturing  Company. 


DUNLOP  DONE  FOR. 

Judge  Grosscup,  of  Chicago,  has  de- 
clined to  change  the  sentence  of  Joseph 
Dunlop,  editor  of  the  Chicago  Dispatch, 
convicted  of  sending  obscene  matter 
through  the  mails  and  fined  $1,000  and 
given  two  years  in  the  penitentiary.  The 
court  informed  his  attorney  that  an  ap- 
peal was  left  to  the  president. 

Editor  Dunlop  was  taken  last  week  to 
Joliet  prison  to  begin  his  sentence. 


PENNY  PINK  PAPER. 

NEW  YORK  TELEGRAM  REDUCES 


COSTLY  ADVERTISING. 


A  Printer's  Blunder  Proves  Ex- 
ceptionally Expensive. 


CITY  TAX  ON  NEWSPAPERS. 


Louisville  Publishers  to  Contest 
the  Recent  Council  Ordinance. 


ITS  PRICE  TO  ONE  CENT. 


Some  Assert  that  James  Gordon 
Bennett  Is  Experimenting  First 
on  the  Telegram,  with  a  Reduc- 
tion OF  Price  of  the  Herald  to 
Follow — This  Is,  However,  a 
Guess,  and  not  a  Guaranteed 
Fact. 

The  wave  of  l-cent  journalism  has  not 
subsided  in  New  York.  The  latest  ad- 
dition to  the  penny  price  is  James 
Gordon  15ennett's  Evening  Telegram. 

The  reduction  was  predicted  in  The 
Fourth  Esiate  some  weeks  since. 
The  pink  paper  that  is  now  sold  for  a 
penny  has  always  been  a  readable  and 
well-conducted  sheet,  but  could  not 
compete  with  the  i-cent  evening  jour- 
nals. Its  greatest  success  in  recent  years 
has  been  since  C.  (i.  Bush  began  his 
clever  cartoon  work  lor  the  Telegram. 

The  evidence  of  genius  from  t^ay  to 
day  and  cartooning  of  current  topics 
added  largely  to  the  Telegram's  circula- 
tion, for  people  were  willing  to  pay  an 
extra  cent  for  a  sight  of  his  work.  At  i 
cent  the  Telegram  ought  to  boom. 

It  is  not  generally  believed  that  a  i-cent 
Telegram  means  a  coming  l-cent 
Herald,  though  there  are  many  who  in- 
sist that  the  Herald  must  reduce  to  keep 
up  with  the  Journal  and  I'Vorld.  The 
reduction  of  the  Telegram  is  said  to 
mean  that  Bennett  will  try  if  on  the  dog 
before  experimenting  with  his  lion. 
There  is,  however,  no  authority  for  this 
statement  other  than  supposition. 


NEWSPAPER  MEN  AT  DINNER. 


Members  of  the  Pen  and  Pencil 
Club  Dine  Louis  N.  Megargee, 
Their  Retiring  President. 

Bohemia  Hall,  in  the  Pen  and  Pencil 
Club,  was  thronged  last  week  with  news- 
paper men,  who  gathered  to  attend  a 
dinner  given  to  Louis  N.  Megargee,  the 
retiring  president  of  that  unique  Phila- 
delphia organization. 

The  souvenir  of  the  occasion  was  a 
burlesque  eight- page  newspaper  called 
The  Yaller  Dog,  filled  with  contribu- 
tions from  the  members  of  the  club. 
Robert  B.  Cramer,  chairman  of  the  din- 
ner committee,  presided  in  the  begin- 
ning, and  later  gave  way  to  President 
Claude  G.  Whetstone.  Many  speeches 
were  made,  and  Mr.  Megargee's  reply  to 
his  toast  was  a  very  happy  one.  He  had 
principally  to  defend  himself  against  ac- 
cusations appearing  in  The  Yaller  Dog 
accusing  him  of  having  inspired  the  din- 
ner and  throwing  bouquets  at  himself. 
His  friends  had  laid  the  guilt  of  their 
own  complimentary  crimes  on  him. 


SUES  THE  ASSOCIATED  PRESS. 

The  New  York  Smi  has  sued  the  As- 
sociated Press  for  the  alleged  theft  of  its 
news.  The  Associated  Press  is  accused 
of  having  stolen  the  advance  report  of 
Queen  Victoria's  speech  and  sending  it 
though  it  was  copyrighted,  without 
credit  to  the  San  Francisco  Examirur. 
Damages  are  asked  in  the  sum  of  $100,- 
000,  and  papers  have  been  served  on  C. 
W.  Knapp,  of  the  executive  committee 
of  the  Associated  Press,  Horace  White, 
the  vice-president,  and  Colonel  Charles 
S.  Diehl,  the  assistant  general  manager. 


BUFFALO  IS  GETTING  READY. 

The  aldermen  of  Buffalo  have  voted 
$2,500  to  be  devoted  to  the  entertain- 
ment of  the  International  League  of  Press 
Clubs.  Buffalo  intends  to  give  the  boys 
a  big  time,  and  H.  D.  Vought,  the 
active  secretary,  has  begun  hustling  in 
good  time  to  assure  the  success  of  the 
meeting  in  his  city. 


A  New  York  newspaper  had  a  fine 
chance  the  other  day  to  test  its  value  as 
an  advertising  medium.  It  was  one  of 
those  cases  where  the  newspaper  wished 
it  wasn't  such  a  good  medium  as  it 
turned  out  to  be. 

This  newspaper — and  it  is  one  of  the 
principal  and  most  widely  circulated  of 
the  dailies  — was  given  the  adverlise- 
ment  of  a  certain  New  York  magazine 
which  sells  for  ten  cents  per  copy.  It 
was  a  large  announcement,  and,  after 
reciting  its  attractions,  an  entire  line  ap- 
peared in  bold  display  in  the  advertise- 
ment: 

"Send  ten  cents  for  a  number." 

The  bright  compositor  evidently 
thought  that  magazme  literature  should 
be  even  cheaper  than  it  i*,  and  he  made 
the  line  come  out  in  the  paper  to  read: 

"  Send  ten  Cents  for  a  year." 

The  advertisement  appeared  Sunday, 
and  Monday's  mail  brought  the  maga- 
zine over  three  hundred  letters  with  10 
cents  inclosed  "  for  a  year's  subscription 
as  per  your  advertisement  in  yester- 
day's  ." 

The  magazine  consulted  its  lawyer, 
who  advised  the  publisher  to  make  the 
newspaper  pay  the  extra  90  cents  on 
each  subscription,  and  although  this 
demand  was  at  first  refused  the  proprie- 
tors of  the  daily  finally  yielded.  Dur- 
ing the  first  week  eight  hundred  and 
fifty-five  letters  with  10  cents  inclosed 
reached  the  magazine,  and  now  the 
total  is  a  lew  over  one  thousand  one 
hundred. 

Up  to  date,  therefore,  the  newspaper 
has  paid  $900  to  find  out  what  really 
good  returns  its  advertising  columns 
affoid.  And  the  end  is  not  yet.  Al- 
though advertisers  have  sometimes  made 
claims  against  publishers  based  on  errors 
in  advertisements,  it  is  not  known  that 
such  a  case  ever  went  to  trial. 


A  meeting  of  newspaper  publishers 
was  held  in  the  Louisville  Courier -Jour- 
nal Building  last  week  to  consider  the 
license  tax  imposed  by  the  city  council 
on  a  portion  of  the  publications  in  that 
city.  The  ordinance  lays  a  tax  of  $50 
on  weeklies  and  $250  on  dailies,  leaving 
semi-monthlies,  monthlies  and  semi- 
weeklies  untaxed. 

The  following  papers  were  repre- 
sented: Coitrier-yournal,  Commercial, 
Times,  Evening  Post,  Anzeiger,  Sunday 
Slar,  Christian  Observer,  Farmers' 
Home  Journal,  Christian  Guide,  Cath- 
olic Advocate,  Sunday  Omnibus,  New 
Era,  American  Baptist,  Insurance  Her- 
ald, Methodist,  Sunday  Truth,  Critic, 
Western  Recorder  and  some  others  by 
proxy. 

W.  B.  Haldeman  was  elected  chair- 
man and  I.  B.  Nail  secretary. 

The  chairman  appointed  the  follow- 
ing committee  to  appeal  for  justice  from 
the  city  council:  A.  S.  Deitzman,  F.  B. 
Converse,  Gil  Boyle,  E.  L.  Cronk  and 
Colonel  Cohn. 


CLEVELAND  LEADER'S  DANGER. 


Fire  in  the  Stereotyping  Depart- 
ment  Causes  a  Loss  of  $10,000. 

The  Cleveland  Leader's  building  nar- 
rowly escaped  destruction  last  week. 
Fire  started  in  the  stereotyping  depart- 
ment. 

A  portion  of  the  fourth  floor  of  the 
building  was  badly  burned.  Water  ran 
down  into  the  press  room  and  book  bind- 
ery, doing  considerable  damage.  The  loss 
on  the  building  is  estimated  at  $10,000. 


THE  PHILADELPHIA  ITEM'S 
ENTERPRISE. 

Some  of  the  most  progressive  of  the 
improvements  in  a  great  daily  require 
months  of  time  for  their  accomplish- 
ment. Occasionally,  however,  a  pro- 
gressive step  is  decided  on  which  can 
fie  consummated  quite  promptly. 

What  might  be  called  a  "  quick 
step"  in  the  march  of  progress  is  that 
of  the  Philadelphia //wi  in  ordering  one 
hundred  carrier  cycles  from  the  Tink- 
ham  Cycle  Company  for  use  in  the 
Item's  delivery  department. 

This  order  ought  to  be  very  gratifying 
to  the  Tinkham  Cycle  Company,  for  it 
appears  that  the  publishers  of  the  Item 
examined  every  carrier  cycle  in  the  Am- 
erican and  British  market  before  giving 
the  order,  which  involves  an  outlay  of 
$15,000. 

MICHIGAN  EDITOR  IN  JAIL. 
Charles  L.  Breckon,  editor  and  pro- 
prietor of  the  Grand  Haven  Daily  News, 
was  arrested  last  week  on  a  capias  issued 
by  George  A.  Farr,  who  claims  $25,000 
damages.  Bail  in  the  sum  ot  $10,000 
was  asked  and  the  defendant  went  to 
jail.  The  affair  is  the  outgrowth  of  a 
series  of  articles  upon  the  political  rec- 
ord of  the  plaintiff.  The  trial  is  set  for 
March  9. 


ADVER'JISING  MEDIUMS. 


ADVERTISING  MEDIUMS. 


YOU  CANT  MATCH  IHis  HAND- 


SCRIPPS-McRAE  LEAGUE, 
Publishers. 


E.  T. 


PERRY, 

Direct  Representative, 


53  Tribune  Building, 


New  York. 
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THE  FOURTH  ESTATE 


MONTAGUE  MARKS. 


S.  H.  KAUFFMANN. 


GEORGE  M.  S.  HORTON. 


THE  JUDGES  OF  THE  FOURTH  ESTATE'S  $100  PRIZE  ART  COMPETITION. 


THEY  WERE  MUCH  SURPRISED. 


New  York  Editors  "Up  in  Arms" 
Against  a  Medicine  Firm — They 
Claim  that  a  Fictitious  Testimo- 
nial WAS  Circulated. 

Joseph  R.  Buchanan,  a  writer  on 
economics,  who  is  on  the  editorial  staff 
of  the  American  Press  Association  in 
New  York  as  labor  topic  editor,  and 
George  L.  Kilmer,  who  also  occupies  an 
important  position  on  the  same  staff, 
appear  to  be  the  victims  of  a  grievance 
of  some  magnitude. 

A  well-known  proprietary  medicine 
firm  in  New  York  has  recently  circulated 
unusually  large  advertisements  of  a  pre- 
paration which  is  tonic  in  its  properties 
and  asserted  to  be  specially  useful  as  a 
means  of  repairing  the  wear  and  tear  of 
intellectual  labor.  Sample  bottles  have 
also  been  distributed  free  in  editorial  and 
other  offices  where  permission  could  be 
obtained  to  do  so. 

Some  of  these  samples  were  received 
at  the  offices  of  the  American  Press  As- 
sociation, which  occupy  a  large  building 
in  Park  place.  One  of  them,  of  course, 
was  placed  on  the  desks  occupied  by 
Messrs.  Buchanan  and  Kilmer. 

No  one  who  is  aware  of  the  purity  of 
Mr.  Buchanan's  life,  or  of  Mr.  Kilmer's, 
and  the  unvarying  excellence  of  their 
habits,  will  doubt  for  a  moment  that  the 
bottle,  on  being  glanced  at,  was  viewed 
with  indifference. 

In  response  to  suggestions,  Mr.  Bu- 
chanan finally  tasted  the  contents. 
"  Bahl  "  he  exclaimed,  "it  tastes  like 
sherry,  and  a  mighty  poor  taste  at  that. " 
The  matter  really  made  very  little  im- 
pression on  Mr.  Buchanan,  or,  in  fact,  on 
Mr.  Kilmer. 

It  is  stated  that  neither  did  in  any 
way  authorize  the  use  of  his  name  in 
connection  with  the  tonic,  for  publication 
or  otherwise,  and  there  were  many  rea- 
sons why  such  a  thing  would  have  been 
positively  prohibited,  if  proposed. 

Shortly  after  that  a  very  conspicuous 
advertisement  of  the  tonic,  in  imitation  of 
news  matter,  appeared  one  day  in  the 
leading  daily  papers. 

The  unsuspecting  serenity  of  mind 
with  which  Mr.  Buchanan,  in  the  home 
atmosphere  of  his  estimaVjIe  family,  and 
the  unsuspecting  pleasure  with  which 
Mr.  Kilmer,  under  similar  circumstances, 
took  up  the  dailies  on  the  day  the  adver- 
tisement appeared  can    be  imagined. 


The  position  secured  for  the  adver- 
tisement was  so  prominent  that  the  eye 
was  bound  to  catch  the  head  lines.  No 
doubt  the  trained  eyes  of  the  two  gentle- 
men flashed  down  the  column,  uncon- 
scious that  it  harbored  an  electric  shock. 
"Hello!  Joseoh  R.  Buchanan?  George 
L.  Kilmer?  What's  that?" 

The  next  instant  such  phrases  in  cold 
type  were  found,  in  conjunction  with  the 
interested  reader's  own  name,  that  about 
the  only  conclusion  a  third  party  could 
arrive  at  from  the  advertisement  was 
that  the  editorial  force  of  the  American 
Press  Association,  and  particularly 
Joseph  R.  Buchanan,  the  esteemed  and 
exemplary  labor- topic  editor,  and  George 
L.  Kilmer,  the  accomplished  master  of 
cogent  language,  made  it  one  of  the 
controlling  ambitions  of  life  to  find 
some  stimulant  stronger  than  any  they 
had  ever  tried  before.  In  fact,  you 
might  think,  from  the  advertisement, 
that  the  spacious  quarters  of  the  Ameri- 
can Press  Association  were  frequently 
haunted  by  blear-eyed  men,  whose  pur- 
suit of  stimulants  was  their  occupation. 

That  Mr.  Buchanan  and  Mr.  Kilmer 
were  intensely  indignant  is  natural;  and 
that  they  should  be  set  right  before  the 
public,  and  particularly  before  their  many 
friends  in  and  out  of  the  editorial  profes- 
sion is  proper. 

The  affair  appears  to  be  one  of  those 
unfortunate  ones  that  will  happen  oc- 
casionally, but  to  what  extent  the  pro- 
prietors of  the  tonic  alluded  to  are  per- 
sonally responsible  for  the  indignity  is 
not  clear.  The  advertisements  of  the 
tonic  are  sent  out  by  third  parties,  and  it 
may  be  that  the  latter  exceeded  legiti- 
mate zeal  in  the  matter.  Further  de- 
velopments are  looked  for  with  interest. 


CAUTION  TO  CRITICS. 


THE  THORNE  in  MISSOURI. 
The  Columbia  (Mo.)  Herald  is  happy 
over  the  introduction  of  the  Thome 
typesetting  machine  in  its  offire  recently. 
It  is  said  that  the  Herald  is  the  first 
country  newspaper  in  Missouri  to  use  a 
type-setting  machine. 

A  NEW  MAGAZINE. 

A  new  monthly,  called  Varieties,  will 
soon  be  started.  It  will  have  thirty-two 
pages  and  a  colored  cover. 

Frederick  Wilson,  for  five  years  with 
Harper''s,  will  be  editor,  Geo.  Mc- 
Evoy  art  editor,  and  H.  B.  Young, 
formerly  of  the  New  York  Worlds  adver- 
tising manager. 


The  Boston  Journal  is  Now  Doing 
Well,  Thank  You. 

The  Boston  Journal  has  now  been 
under  the  returned  editorship  and  man- 
agement of  Stephen  O'Meara  for  tvvo 
months  only,  but  reports  a  gain  of  io,ooo 
in  circulation. 

There  has  been  considerable  comment 
in  New  York  about  Mr.  O'Meara's  meth- 
ods, it  having  been  asserted  that  in  seeking 
to  add  to  local  circulation  he  had  cut 
down  the  expenses  of  the  out-of-town 
correspondents;  in  fact,  that  he  had 
gotten  rid  of  them.  The  truth  is  that 
the  news-gathering  facilities  from  adjoin- 
ing states  have  been  increased.  Under 
the  old  regime  the  correspondents  were 
located  in  the  capitals  of  the  various 
states.  Now  they  are  scattered  through 
the  news  centers,  and  the  improvement, 
especially  in  timeliness,  is  marked. 


THE  TIMES-RECORDER  CONSOLI- 
DATION. 
I  No  further  statement  in  regard  to  the 
proposed  consolidation  of  the  New  York 
Times  and  Recorder  is  authorized,  and 
the  separate  establishments  of  the  two 
journals  go  on  as  in  the  past. 


ADVERTISING  MEDIUM. 


THE  REPUBLICAN, 
SPRINGFIELD,MASS. 

circulation  larger  than  ever. 

The  Republican  informed  its  readers  a  year 
ago  that  its  receipts  from  the  sale  of  papers  in 
1894  were  $63  46  less  than  in  1893.  It  Unow  able 
to  announce  that  its  revenue  from  the  same 
source  in  1895  was  S3. 731  more  than  in  1894. 
This  signifies  in  the  most  conclusive  way  a 
substantial  increase  of  circulation.  In  fact  the 
average  circulation  of  The  Daily  Republican 
was  815  copies  per  day  greater  during  the  last 
three  months  of  1895  than  for  the  same  period 
in  the  preceding  year.  The  increase  in  Spring- 
field alone  has  been  fully  400  copies.  And  the 
gain  made  in  1895  has  been  more  than  held  since 
the  new  year  opened. 

The  advertising  columns  of  the  paper  also 
yielded  a  larger  revenue  last  year  than  in  1894, 
larger  in  fact  than  in  any  year  of  the  Repub- 
lican's history.  On  the  other  hand  the  ex- 
penditures for  composition,  news  and  general 
editorial  service  were  materially  enlarged.  We 
are  giving  our  subscribers  at  present  10  per  cent, 
more  of  reading  matter  than  a  year  ago  and 
60  per  cent,  more  than  three  years  ago,  for  the 
same  price. 


The  Florence  (S.  C.)  Banner  and  Mes- 
senger office  was  destroyed  last  week  by 
fire.  George  Williams,  a  printer,  was 
cremated. 


OFFICE  SUPPLIES. 


OFFICE  SUPPLIES. 


R, 


emington    Standard     1  ypewriter 


Adopted  May,  1892,  by  the  American 
Newspaper  Publishers'  Association. 


For  Superiority  of  Design, 
Excellence  of  Workmanship, 
Great  Simplicity, 
Durability,  and 
Easy  Manipulation. 


THE  NEW 
Number  SIX  Model 

Contains  everything  that  is  Latest 
and  Best  in  well-tested  improve- 
ments. 

WYCKOFF,  SEAMANS  &  BENEDICT, 

^27  Broa<iway>  New  York. 
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TURNEDTHETABLES. 


THE    HOUSTON    POST  AWOKE 
THE  SOUTHWEST. 


It  is  To-Day  a  Splendid  Property  of 
Vast  Influence  and  Power — Per- 
severance AND  Brains  made  the 
Post  what  it  is  To-Day — Its 
Owners  Deserve  Their  Success. 

A  most  notable  newspaper  success  is 
the  Houston  Post.  It  is  to  day  an  ac- 
knowledged leader.  In  the  matter  of  en- 
terprise, in  progressive  achievement,  with 
capabilities  at  times  reaching  to  well 
nigh  the  sensational,  it  is  an  up-to-date, 
first-class  "all-round  "  newspaper. 

The  history  of  tne  Houston  Post  is  an 
interesting  one.  It  is  worth  reading. 
In  it  may  be  found  a  lesson  for  those  who 
believe  in  the  eternal  logic  of  grit, 
backed  up  by  brains,  perseverance, 
honest  motive  and  intelligently  directed 
industry. 

A  little  over  ten  years  ago  the  Houston 
Post  was  a  colossal  journalistic  wreck. 
It  had  been  suspended  after  having 
sunk  something  like  $250,000  for  its  vari- 
ous owners.  To  day  it  could  not  be 
purchased  for  the  sum  ju«t  named.  Im- 
ported brain  and  money  by  the  shovel- 
ful had  lieen  lavished  upon  it  without 
avail.  It  was  a  failure,  and  there  was 
nothing  left  but  some  badly  worn  type,  a 
fairly  good  cylinder  press  and  a  distress 
warrant  ior  overdue  rent. 

In  the  final  adjustment  of  affairs 
William  R.  Baker,  a  wealthy  citizen  of 
Houston,  had,  through  the  kind  offices 
of  the  sheriff,  become  owner  of  the  plant. 
Mr.  Baker  was  a  kindly  gentleman,  and 
a  pretty  goo  1  judge  of  men  as  well. 
About  this  time  his  eye  fell  upon  two 
young  men  who  had  attracted  his  notice 
in  other  fields,  and  in  some  way  won 
his  personal  confidence. 

They  were  J.  L.  Watson,  the  present 
manager  and  largest  owner  of  the  paper, 
and  R  M.  Johnston,  the  editor  and  sec- 
ond largest  owner.  Mr.  Baker  made 
these  young  men  an  offer  which  they 
accepted,  and  without  a  dollar  of  capi- 
tal they  revived  the  Post,  and  started  on 
the  tempestuous  Texas  newspaper 
course.  They  were  fairly  successful — 
as  successful  as  it  was  reasonable  to  ex- 
pect under  the  extraordmary  circum- 
stances, but,  in  order  to  enlist  local  in- 
terest a  stock  company  was  shortly 
after  organized  with  a  nominal  capital, 
Mr.  Baker's  stock,  which  he  had  ac- 
ceoted  for  his  plant,  constituting  about 
two-thirds  of  the  whole. 

The  company  turned  the  paper  over 
to  Watson  and  Johnston,  who  conducted 
it  as  business  manager  and  editor  re- 
spectively. 

The  paper  began  to  grow  at  once,  and 
some  of  its  special  achievements  soon 
made  it  famous.  It  assumed  a  live, 
snappy  air  editorially,  and  the  admirable 
manner  in  which  it  handled  its  news 
columns,  its  progressive  spirit,  liberality, 
its  tolerance  and  broad-gauged  policy, 
soon  brought  it  to  the  front.  Where 
it  lacked  funds  it  made  audacity  win. 

It  was  something  new  in  Texas  jour- 
nalism. The  editor  was  twitted  by  his 
slow  going  contemporaries  with  using 
the  scissors  instead  of  the  telegraph  wire, 
but  he  laughed  at  them  and  invested  in 
another  pair  of  shears.  He  proceeded 
on  the  principle  that  news  is  news,  it 
matters  not  how  you  get  it,  and  fortu- 
nately for  the  Post  he  knew  news  when  he 
saw  it. 

He  made  a  paper  that  the  people 
liked.  They  bought  it  and  read  it  and 
talked  about  it.  The  fact  that  he 
slashed  all  of  the  traditional  newspaper 
methods  in  Texas  but  added  to  the  in- 
terest. He  was  original,  enterprising, 
industrious,  audacious,  and  pretty  soon 
he  had  the  other  fellows  "  guessing." 
He  won. 

In  the  other  end  the  manager  was 
doing  his  part.  He  instituted  new 
methods.  He  got  to  the  people  with 
his  wares.    He   discarded  the  Texas 


method  of  sitting  in  the  shade  and  wait- 
ing for  the  bird;  he  got  out  in  the  field 
and  found  the  bird — in  fact,  he  found 
many  birds,  until  the  Post  in  a  com- 
paratively short  time  was  in  the  best 
company  as  to  circulation,  with  precincts 
and  districts  continually  being  heard 
from. 

He  bid  for  business.  lie  went  afterit. 
It  his  agent  couldn't  get  it  he  went  him- 
self. His  sleepy  competitors  charged  him 
with  fake  journalism,  because  he  intro- 
duced new  methods  for  securing  busi- 
ness, but  the  only  effect  was  to  cause  him 
to  hunt  up  another  voting  contest  or 
coupon  arrangement.  He  had  the 
"other  fellows"  squealing,  and  that 
was  sure  sign  of  bear.    He  won. 

And  so  it  went.  And  so  the  Houston 
Post  grew.  Columns  could  be  written 
in  telling  how  these  two  men,  without 
capital  or  aid  of  any  kind  other  than  the 
good  will  of  a  public  which  always  and 
under  all  circumstances  admires  brain 
and  honest  perseverance,  have  within  a 
very  few  years  built  upon  the  ruins  where 
several  fortunes  were  sunk  one  of  the 
most  magnificent  newspaper  properties 
in  the  whole  south.  A  few  days  ago  Mr. 
Watson  remarked  that  a  quarter  of  a  mil- 
lion dollars  would  not  buy  it. 

Early  in  February  a  deal  was  made 
whereby  the  ownership  of  the  paper 
was  partially  changed,  though  the 
management  remains  as  it  always  has 
been.  Judge  E.  P.  Hill,  a  wealthy 
Houstonian,  a  few  years  ago  purchased 
the  Baker  interest,  which  was  the  ma- 
jority. Judge  Hill  has  been  associated 
with  the  paper  as  president  of  the  com- 
pany, and  held  his  stock  as  an  invest- 
ment. 

At  the  date  referred  to  Judge  Hill 
disposed  of  his  remaining  entire  interest 
toj.  L.Watson  and  associates,  having 
previously  sold  some  of  his  stock  to 
Watson  and  Johnston.  When  the  last 
deal  was  made  G.  J.  Palmer,  who  has 
been  acting  as  business  manager  for  two 
or  three  years,  during  Mr.  Watson's  ab- 
sence in  New  York,  was  taken  in,  and 
now  fifteen  sixteenths  of  the  stock  is 
owned  by  three  men,  J.  L.  Watson,  R. 
M.  Johnston  and  G.  J.  Palmer.  In  the 
new  organization  Mr.  Watson  became 
president  and  general  manager;  Mr. 
Johnston,  vice-president  and  editor,  and 
Mr.  Palmer,  secretary  and  business  man- 
ager. 

Mr.  Watson  is  well  known  to  many  of 
the  readers  of  The  Fourth  Estate,  so 
anything  about  him  would  be  superfluous. 
He  will  still  reside  in  New  York  for  the 
present,  and  though  being  the  selling 
agent  of  the  Mergenthaler  Linotype  Com- 
pany  will  continue  to  exercise  supervision 
over  the  affairs  of  the  Post.  He  has  for 
several  years  owned  one-half  of  the  Pastes 
stock,  and  has  now  purchased  Judge 
Hill's  interest  not  only  to  clinch  his 
hold  on  the  paper,  but  for  the  purpose  of 


GEORGE  J.  PALMER. 
!R  OP  THE  HOUSTON  POST. 


giving  his  two  associates  in  business,  who 
have  been  so  largely  instrumental  in  the 
success  of  the  Post,  a  financial  interest  in 
the  concern  commensurate  with  their 
important  services.  In  fact  he  did  more 
than  this,  for  he  sold  them  part  of  the 
newly  acquired  stock  for  several  thous- 
and dollars  less  than  he  paid  for  it  and 
at  about  one-half  of  what  it  would  bring 
if  placed  on  the  market  to-day.  This 
was  done  as  a  recognition  of  their  ability 
and  faithfulness  to  the  paper  and  to  its 
constituents,  and  is  a  rare  instance  of  a 
labor  of  love  getting  its  financial  reward. 

R.  M.  Johnston  is  a  Georgian.  He 
was  born  in  Sandersville,  Washington 
county,  in  that  state,  but  spent  most  of 
his  life,  prior  to  going  to  Texas  in  1878, 
in  Bainbridge,  in  Southwest  Georgia. 
He  came  of  a  newspaper  family.  His 
father  was  an  editor,  his  elder  brother 
was  a  printer  and  several  of  his  cousins 
and  uncles  are  newspaper  men.  Con- 
gressman Ben  Russell  of  Georgia,  who 
is  Johnston's  first  cousin,  is  an  editor, 
and  the  two  boys  began  business  in  the 
same  printing  office,  that  of  their  uncle, 
Willis  M-  Russell. 

Mr.  Johnston  is  one  of  the  best  known 
men  in  Texas.  He  is  serving  his  second 
term  as  a  member  of  the  state  democratic 
executive  committee,  but  has  uniformly 
declined  to  go  further  into  politics.  Mr. 
Johnston  was  prominent  in  bringing 
about  what  was  known  as  the  "  Har- 
mony Deal  "  at  Dallas  in  1894,  which 
reunited  the  democratic  party  of  the 
state.  He  was  one  of  the  chief  pro- 
moters of  the  movements  made  to  secure 
the  Confederate  reunion  at  Houston. 
He  is  an  active  member  of  the  Houston 
business  league.  He  was  president  of 
the  Texas  Press  Association  one  year, 
and  declined  re-election.  He  lives  with 
his  family,  consisting  of  his  wife  and 
three  interesting  children,  in  Fairland,  a 
Houston  suburb.    Mr.  Johnston  is  of  a 
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very  different  mold  from  most  managing 
editors,  being  the  opposite  of  a  martinet. 
As  one  of  his  men  expressed  it: 

"  He  has  a  magic  way  of  getting  good 
results  out  of  men  without  giving  per- 
emptory orders  or  using  red  tape.  The 
oflfice  is  conducted  on  democratic  prin- 
ciples. Every  man  feels  at  his  ease,  free 
to  discuss  with  his  superior  officer  any 
subject  that  may  come  up,  and  as  much 
at  liberty  to  criticise  policies  and  politics 
as  an  outsider.  The  consequence  is  the 
ideas  and  temperaments  of  the  men  are 
known  to  him  and  he  can  always  manage 
somehow  or  other  to  keep  a  man  work- 
ing to  his  full  capacity  without  effort  or 
friction.  There  is  hardly  another  office 
in  the  United  States,  with  the  same  num- 
ber of  men  employed,  where  there  is  the 
harmony  that  exists  on  the  Post's  staff, 
nor  a  bunch  of  men  who  work  more 
cheerfully." 

G.  J.  Palmer  is  a  young  man  who  has 
won  his  newspaper  spurs  within  a  very 
short  time.  In  ihSg  he  went  to  the 
Post  from  Tyler,  Texas,  and  began  his 
first  newspaper  service  as  a  subscription 
clerk  in  the  business  department.  His 
unusual  intelligence,  fine  deportment,  in- 
dustry and  fidelity  to  prescribed  duties 
soon  attracted  the  attention  of  Manager 
Watson,  and  promotion,  rapid  and  suc- 
cessive, was  the  inevitable  result. 

Three  years  ago,  when  Mr.  Watson 
accepted  the  position  of  general 
selling  agent  of  the  Mergenthaler 
machines,  Mr.  Palmer  was  placed  in 
charge  of  the  business  office.  In  this 
highly  responsible  position  his  extreme 
youthful  appearance  caused  considerable 
remark,  but  those  who  had  occasion  to 
deal  with  him  had  no  difficulty  in  dis- 
covering that  it  was  an  "old  head  on 
young  shoulders."  As  a  business  man- 
ager no  man  in  the  Southwest  stands 
higher.  Mr.  Palmer  was  born  at  Green- 
ville, III.,  October  10,  1870,  and  moved 
to  Tyler,  Tex.,  in  1880. 

The  Post  will  move  into  its  new  quarters 
May  I,  at  which  time  the  first  three- 
decker  Goss  press  in  the  South  will  be  in 
operation.  The  building  is  large  and 
commodious,  and  as  all  the  machinery 
will  be  on  the  ground  floor,  with  ample 
facilities  for  allowing  the  public  to  view 
the  workings  of  a  great  newspaper,  the 
Post  building  will  be  one  of  the  attrac- 
tions of  South  Texas. 


NEW  TRIAL  GRANTED. 

In  the  libel  suit  for  $10,000  damages 
brought  about  a  year  ago  by  Samuel  R. 
Bearce  and  John  D.  Clifford  against  the 
publishers  of  the  Bangor  Commercial, 
the  supreme  court  of  Maine  has  made  a 
decision  granting  a  new  trial. 

A  verdict  in  favor  of  the  plaintiffs  was 
given  at  the  former  trial  for  $1,508.03, 
The  present  decision  upholds  the  right 
of  a  paper  to  criticise  fairly  and  reason- 
ably a  public  work. 


IMPRESSES  FAVORABLY. 

The  Citizen,  Philadelphia,  published 
monthly  by  the  American  Society  for 
the  Extension  of  University  Teaching, 
has  made  a  favorable  impression  by  the 
handsome  character  of  its  typography 
and  the  intelligence  of  its  contents. 
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THE  DETROIT  JOURNAL 

now  has  the  finest  and  best  appointed  office 
building  in  Michigan. 

THE  DETROIT  JOURNAL 

is  now,  typographically,  the  handsomest  news- 
paper in  Michigan. 

THE  DETROIT  JOURNAL 

is  the  only  Republican  metropolitan  paper  in 
Michigan,  and  Detroit  and  Michigan  are  both 
Strongly  Republican. 


K.  M.  JUHNSTON. 

EDITOR  AND  BUSINESS  MANAGI 
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PERFECTED  SYSTEM. 


THE  REGAR  AGENCY  AND  ITS 
CONTROL  OF  ADVERTIS- 
ING  DETAILS. 

A  Philadelphia  Concern  Which 
Combines  Mastery  of  Minuti^ 
WITH  Ability  and  Skill— Larger 
Offices  to  Accommodate  Grow- 
ing Business. 

An  inspection  of  the  George  II.  Regar 
Company's  Advertising  Agency,  at  1009 
Arch  street,  Philadelphia,  reveals  to  the 
visitor  who  makes  a  study  of  such  things 
a  system  of  handling  advertising  as 
original  as  it  is  perfect.  By  means  of 
its  methods  it  is  impossible  for  even  the 
smallest  detail  to  be  overlooked.  Ex- 
perts would  hardly  credit  the  fact  that 
five  thousand  open  running  accounts,  all 
kept  active;  the  filing  of  about  seven 
thousand  newspapers,  registering  a  mil- 
lion dollars'  worth  of  advertising  an- 
nually ;  the  scheduling  of  publishers' 
rates,  are  all  under  instant  and  perfect 
control  without  the  use  of  books  or  cum- 
bersome indexes. 

The  quickness  with  which  information 
in  relation  to  any  part  of  the  business 
is  forthcoming  at  any  moment  is  cer- 
tainly amazing.  Take,  for  instance,  the 
advertising  rate  "  filing  "  cabinet.  Mr. 
Regar  was  asked  by  a  recent  caller  at 
the  office  for  the  rate  on  a  particular 
paper  in  New  York.  In  less  than  five 
seconds  a  card  was  brought  in  on  which 


appeared  the  printed  rates,  commissions, 
time  of  going  to  press,  width  of  columns 
and  make  up  of  the  paper  named,  with 
some  private  memoranda.  Other  tests 
were  made,  and  all  with  the  same  satis- 
factory result. 

A  splendid  exhibition  of  the  Regar  sys- 
tem of  placing  advertising  in  newspapers 
was  given.  In  this  department  ruled 
sheets  are  used  measuring  18  by  24 
inches,  showing  dates  when  estimate 
was  furnished  and  when  order  was  re- 
ceived; specifications  as  to  time,  position, 
size  of  advertisement,  cost,  charge,  when 
sent  out  to  papers,  when  accepted, 
whether  set  or  electrotyped,  date  of  first 
insertion  and  registry  entry,  the  whole 
process  working  in  perfect  harmony. 

Mr.  Regar  claims  that  his  agency  is 
the  only  one  having  a  special  auditing 
department.  The  business  of  this  de- 
partment is  to  furnish  the  advertiser  at 
the  expiration  of  each  contract  a  com- 
plete exhibit  of  his  account,  giving  the 
date  of  each  insertion,  the  charges  and 
credits,  with  full  details,  all  of  which 
when  completed  is  furnished  with  an 
affidavit  as  to  its  correctness.  The  au- 
diting of  newspaper  bills  is  ingenious 
in  itself.  All  bills  are  passed  and  paid 
immediately  on  receipt  if  correct,  and  if 
not  correct  they  are  returned. 

George  H.  Kegar,  the  managing  head 
of  this  agency,  is  a  man  of  remark- 
ably original  personality.  During  the 
course  of  his  conversation  with  the  visitor 
he  remarked,  "  Give  me  a  case  of  adver- 
tising 'dry  rot,'  one  handled  by  another 
agency  where  the  advertiser  is  disheart- 
ened and  in  fact  almost ' '  broke. ' '  I  love 
to  study  up  the  cause  of  failure,  and  in 


nine  cases  out  of  ten  the  mistakes  are 
readily  detected,  and  when  pointed  out 
to  the  advertiser  are  very  evident.  Get 
such  a  one  as  your  client,  develop  and 
make  a  success,  and  he  will  never  change 
his  agency." 

The  George  H.  Regar  Agency  was 
established  in  1891.  Mr.  Regar  has 
been  in  the  newspaper  and  advertising 
agency  business  for  a  quarter  of  a  cen- 
tury and  claims  to  understand  the  busi- 
ness thoroughly.  The  agency  is  con- 
sidered as  a  very  successful  one  and 
admits  no  such  word  as  defeat. 

F.  B.  Washburn,  of  the  old  firm  of 
Washburn  &  Barrett  of  Boston,  is  in 
charge  of  the  New  York  branch  of 
the  agency  In  the  Tribune  Building, 
although  all  business  is  executed  at  the 
Philadelphia  end  of  the  line. 

It  has  been  sometimes  remarked  by 
advertising  men  that  the  Regar  Agency 
never  loses  a  client  when  once  secured, 
and  the  hasty  description  given  above  of 
some  of  its  departments,  showing  the 
thoroughness  of  the  service  rendered  to 
advertisers,  may  indicate  the  reason  for 
the  client's  fidelity  to  the  agency. 

The  present  offices  on  Arch  street  are 
commodious  and  cheerful,  but  it  appears 
that  the  business  has  grown  so  fast  as  to 
outgrow  them,  and  Mr.  Regar  expects 
that  the  agency  will  shortly  take  posses- 
sion of  its  own  new  building,  whose 
facilities  will  be  equal  to  the  most  exact- 
ing demands. 


The  Utica  Sunday  Tribune  has  put 
on  a  complete  new  dress  purchased  from 
the  New  York  branch  of  the  American 
Type  Founders'  Company. 


BUYS  OUT  A  RIVAL. 

The  Washington   Times  Absorbs 
the  Evening  News. 

The  Washington  Times  has  purchased 
the  subscription  list,  advertising  and 
good-will  of  the  Washington  Evening 
News  and  will  merge  it  with  the  Times. 

It  is  said  that  upwards  of  $200,000  has 
been  sunk  in  the  News  since  it  was 
started,  over  three  years  ago.  From 
time  to  time  men  of  money  associated 
themselves  with  the  company,  and  finally 
John  G.  Slater  became  the  principal 
owner.  Mr.  Slater  had  a  rather  stormy 
time  with  it,  and  during  his  ownership 
he  moved  it  from  D  street  to  the  quarters 
on  Pennsylvania  avenue,  where  death 
overtook  it. 

In  October  last  Mr.  Slater  sold  the  pa- 
per to  A.  E.  Hasbrook,  Nathan  Greeley, 
and  J.  E.  Caven.  They  dispensed  with 
the  press  franchise,  and  secured  a  tele- 
graphic report  through  a  Philadelphia 
paper.  The  News  could  not  be  made  to 
pay  and  was  forced  to  give  up  its  ghost 
to  the  Times. 


BOOMING  BUSINESS. 
Things  are  booming  in  newspaper 
circles  in  Chelsea,  Mass.  The  company 
that  publishes  the  Chelsea  Evening 
Record  has  leased  the  entire  building  of 
which  it  formerly  occupied  part,  except 
the  ground  floor.  The  circulation  of  the 
paper  has  nearly  quadrupled  within  the 
last  four  months.  Its  advertising  columns 
show  health  and  fatness;  its  news  is  re- 
freshingly bright  and  its  editorials  show 
the  vitality  of  thought. 
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The  fourth  ESTATE 

A  NKWSPAPKR  FOR  THB 
MAKERS  OF  NBWSPAPBRS 

Thursday,  March  5,  1896. 


Edmund  Biirke  said  there  were  Three  Estates 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sat  a  Fourth  Estate,  more  import- 
ant far  than  they  all.— Carlyle's  Heroes  and 
Hero  Worship,  Lecture  V. 


ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 


ROBERT  HALSTEAD, 
WILLIAM  WATTENBERG, 


Associates. 


offices: 

Broadway  and  Murray  Street, 

OPPOSITE  CITV  HA1.L  PARK 
(postal  TELEGRAPH  BUILDINGli 

Please  address  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
sothat  immediate  attention  may  be  secured. 
TELEPHONE  "  I77O,  CORTLANDT." 


TWO  DOLLARS  A  year,  in  advance, 

to  any  part  of  the  United  States  or  Canada  ;  to 
Foreign  Countries  in  the  postal  union,  $4  a  year. 
Single  copies,  TEN  CENTS. 


Subscribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  0/ 
exchangees  which  go  to  every  newspaper  office. 

EnUrtd  at  the  New  York  post  office  for  trans- 
mission through  the  mails  at  second  class  rates. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  mch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  line  each  insertion,  with- 
out discount. 

Small  advertisements  under  classifiedheadmgs, 
such  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 

It  will  be  readily  understood  that  a 
newspaper  of  this  kind,  which  must  look 
to  newspaper  men  for  cash  subscriptions, 
cannot  maintain  an  exchange  list. 
our  choicest  "bargains." 

No.  I. — For  $5  wt  will  send  three 
annual  subscriptions. 

No.  2. — For  $25  we  will  send  25 
annual  subscriptions. 

No.  3. — For  $4  we  will  send  The 
Fourth  Estate  until  the  end  of  1896, 
and  the  back  numbers  from  March  i, 
1895. 

bound  volumes. 
For  $2.50  we  will  send  a  bound 
volume  of  the  last  half-year,  September 
to  February,  inclusive. 


THE  NOSE  FOR  NEWS. 

The  nose  for  news  is  a  gift  and  not  an 
acquirement.  It  is  the  genius  of  success- 
ful journalism.  Physiognomists  have 
never  determined  just  what  is  the  shape 
of  the  nasal  organ  that  points  to  the 
news  as  the  compass  does  to  its  load- 
stone, for  some  are  short  and  stubbed, 
while  others  are  long  and  straight,  or 
curved,  or  even  crooked. 

As  genius  is  not  known  at  first  sight, 
or  because  of  long  hair,  but  is  recog- 
nized by  its  close  avoidance  of  positive 
insanity,  so  the  nose  for  news  leads  its 
wearer  into  seemingly  strange  doings 
and  mad  methods.  The  man  without 
a  nose  for  news  can  never  hope  to  win  in 
a  newspaper  office,  unless  he  has  a  head 
for  figures,  and  finds  his  way  down- 
stairs before  he  is  kicked  from  the  re- 
gions above. 

Columns  might  be  consumed  in  com- 
ment on  the  newspaper  man's  nose, 
those  who  have  it,  and  what  it  has 
led  them  to  do,  but  a  recent  incident  will 
illustrate  exactly  what  is  meant  by  the 
nose  for  news. 

Joseph  Quail,  city  editor  of  the  New 
York  yournal,  was  in  charge  of  an  ex- 
pedition down  the  bay  to  investigate  in 
regard  to  the  grounding  of  the  Ste4W» 


ship  New  York,  and,  of  course,  to  pick 
up  the  other  accidents  incidental  to  the 
fog. 

Loaded  down  with  the  facts  in  regard 
to  the  New  York  and  the  sinking  of  the 
Ailsa  by  La  Botirgogne,  the  Journal's 
tug  was  homeward  bound,  when  there 
sprang  out  of  the  fog  the  sharp  prow  of 
a  steamer.  The  tug  was  going  at  a  good 
rate,  yet  the  ship  passed  her  like  a  dark 
cloud  racing  over  a  sullen  sky. 

The  city  editor  was  not  hard-hearted, 
but  he  wanted  to  be  near  when  the 
steamer  Gtiyandotte  blindly  rushing 
through  the  fog  should  hit  something. 
He  had  no  presentiment,  but  he  was  on 
the  track  of  news.  He  wanted  no  one 
hurt,  but  he  wanted  to  be  on  hand  when 
some  one  was.  Mis  nose  for  news  was 
right.  There  was  a  crash,  and  the 
Guyandotte  had  cut  into  the  Clyde. 

The  Journal  rendered  signal  aid  to 
those  in  distress  and  danger,  but  its 
greatest  public  service  was  the  fear  it 
inspired  in  the  hearts  of  carelessly  hur- 
rying shippers.  If  they  are  to  be  chased 
by  tugs  loaded  with  wide  awake  news- 
paper men,  they  will  keep  themselves 
under  control  and  their  boats  in  the 
minimum  of  danger. 


THE  PRESS  FOREVER. 

"  Forever  "  is  the  badge  born  by  the 
figure  representing  Journalism,  or  The 
Press,  which  the  judges  of  The  Fourth 
Estate's  art  competition  unanimously 
decided  to  be  the  winner.  Forever  is 
the  right  word.  It  stands  for  the  truth 
that  is  eternal.  It  might  also  be  con- 
sidered to  tell  of  the  continuous  labor 
that  is  characteristic  of  the  journalist. 
Undoubtedly  it  speaks  of  the  life  that 
shall  last  with  the  freedom  of  speech  in  a 
land  of  liberty. 

Forever  is  a  fortunate  word,  well 
chosen,  and  was  a  lucky  token  for  the 
artist  whose  drawing  was  found  superior 
by  three  shrewd  judges.  His  artistic 
conception  of  the  press  is  worthy  of  the 
prize  we  offered. 

She  stands  with  the  sword  under 
sandaled  foot,  and  the  pen  in  place  of 
the  sword  at  her  side.  There  is  nothing 
common-place  in  this  illustration  of  the 
familiar  line,  "The  penis  mightier  than 
the  sword." 

Her  face  is  strong,  fearless  and  fair. 
The  eyes  are  large,  with  intelligent  ob- 
servation and  tempered  by  the  merci- 
ful knowledge  of  the  weakness  of  men. 
The  mouth  is  generous,  big  and  sym- 
pathetic. The  chin  is  firmly  but 
roundly  modeled. 

Journalism  surmounts  two  hemi- 
spheres, joined  by  the  wires  that  flash 
the  news  of  each  to  the  other.  She 
holds  a  trumpet,  that  all  may  hear.  Her 
head  is  crowned  with  a  halo  of  stars. 
The  whole  conception  is  new,  dignified 
and  worthy. 

As  the  poet  has  been  wont  to  woo  his 
muse,  so  now  the  journalist  has  a  being 
to  worship,  an  idealization  of  the  spirit 
that  makes  honorable  the  servitude  of 
labor.  He  has  a  goddess  to  listen  to  his 
shop  talk,  one  to  rouse  his  ambition  for 
the  glory  attached  to  the  profession. 
Plodding  through  the  darkness  in  his 
search  for  news,  or  hurrying  in  the  light 
on  the  way  to  his  assignment,  he  has 
with  him,  if  he  will,  a  fair  companion. 

Journalism  is  represented  by  a  figure 
symbolic  of  its  spirit.  Its  influence, 
resources  and  dignity  have  been  cleverly 
pictured.  The  greatest  power  of  civiliza- 
tion acquires  the  personality  that  art  has 
given  to  other  callings. 

Some  may  object  to  the  press  wearing 
angels'  wings,  and  suggest  that  they 
should  have  been  like  those  that  carry 
bats  on  their  nightly  flights,  the  sort  sup 
posed  to  bear  misguided  spirits  from  one 
hot  perch  to  another.  It  would  be  futile 
to  argue  with  them,  for  they  are  blinded 
with  self-righteousness,  or  having  felt  the 
power  of  the  press  have  howled  hide 
ously  in  fright,  at  the  sight  of  sheets 
whose  mission  is  one  of  enlightenment, 
and  whose  ways  are  those  that  work  for 
the  public  weal. 

Though  the  competition  did  not  result 
in  a  great  number  of  drawings,  yet  the 
winning  design  is  worthy  of  the  prize, 
an4  the  second  choice  of  three  judges  is 


in  itself  a  splendid  effort.  Then  there 
are  others  of  really  great  merit.  Those 
selected  for  reproduction  in  The  Fourth 
Estate  are  really  interesting,  the  art- 
ists deserving  not  only  our  thanks,  but 
the  appreciation  of  the  press  in  general. 


THE  ROWELL  NUISANCE. 

When  George  P.  Rowell  desires  to 
libel  an  individual  in  the  columns  of 
Printer' s  Ink,  he  is  such  a  coward  that 
he  prints  his  attack  in  the  form  of  an 
anonymous  letter  "  to  the  editor." 

When  the  object  of  his  spite  is  the 
whole  newspaper  profession,  no  such 
precaution  is  deemed  necessary  by  him, 
because  years  of  experience  have  con- 
vinced him  that  publishers,  as  a  body, 
will  stand  almost  anything  without  a 
murmur — or  certainly  without  anything 
more  than  a  murmur. 

Read  his  latest  contemptuous  fling  at 
the  class  of  men  upon  whose  credulity 
he  thrives: 

It  is  probable  that  not  one  ncw.spaper  pub- 
lisher could  be  found  in  all  America  who  would 
not  blot  out  of  existence  every  directory  that 
ever  existed,  if  he  could  bring  about  such  a 
result  by  touching  an  electric  button  sometime 
when  no  one  was  looking. 

In  connection  with  this  scornful  utter- 
ance he  is  obliged  to  admit  that  this 
year  less  than  half  the  newspapers  of 
the  United  States  have  paid  any  atten- 
tion whatever  to  his  demand  for  "inform- 
ation "  for  his  new  Indirectory. 

This,  at  least,  must  be  gratifying  to 
thoughtful  publishers,  and  it  shows  that 
thousands  have  taken  the  advice  of  The 
Fourth  I-state  to  "keep  him  guess- 
ing." If  no  attention  whatever  is  paid 
to  Kowell's  demands,  it  will  at  least  force 
him  to  take  the  initiative  in  a  deliberate 
attack,  like  that  recently  made  upon  the 
Atlanta  ConstHiilion. 

The  publisher  who  attempts  to  fur- 
nish facts  for  circulation  rating,  and 
fails  to  "  give  up  "  an  advertisement  for 
the  book  or  for  the  pamphlet,  is  likely 
to  become  a  target  for  Rowell's  abuse, 
or,  what  is  fully  as  oflensive,  to  have  his 
local  competitors  brought  into  undue 
prominence  and  unfair  comparison. 

For  an  example  of  the  latter  tactics 
we  need  look  no  further  than  New  York 
city,  where,  as  we  have  frequently 
pointed  out,  only  three  or  four  out  of 
nearly  half  a  hundred  dailies  pay  any  at- 
tention to  Rowell,  and  the  others  are, 
therefore,  deliberately  underrated.  It 
needs  no  argument  to  prove  that  the  only 
safety  of  the  New  York  publishers  lies  in 
standing  firmly  by  their  present  position, 
which  shows  up  the  Rowell  scheme  in  all 
its  precious  absurdity. 

George  P.  Rowell  does  not  make  a 
living,  as  most  of  us  have  to,  by  hard 
work  on  the  old-fashioned  lines,  but  by 
springing  one  scheme  after  another  upon 
the  newspaper  publishers.  As  a  prom- 
inent newspaper  owner  recently  said, 
Rowell  has  for  years  been  a  demoraliz- 
ing factor.  Such  success  as  he  has  at- 
tained is  analagous  to  that  of  the  thim- 
ble rigger,  whose  only  chance  lies  in  his 
ability  to  divert  the  attention  of  his 
audience  by  interesting  conversation 
while  he  changes  the  beans  under  the 
shells. 

If  publishers  will  only  stand  together 
against  the  importunities  of  the  Rowell 
combination,  and  ignore  the  demands 
which  he  has  come  to  consider  a  heaven- 
born  prerogative,  there  will  soon  be  one 
less  nuisance  in  the  path  of  journal- 
ism. 


NOTE  AND  COMMENT. 

There  is  a  disposition  to  blame  every- 
thing on  the  newspapers,  and  when  any- 
thing goes  wrong  in  a  community  there 
are  plenty  to  say  the  paper  did  it.  This 
is  true  particularly  when  one  crime 
comes  after  another  or  in  the  event  of  a 
series  of  suicides. 

A  New  England  medical  examiner  has 
suggested  that  the  number  of  deaths 
from  inhaling  illuminating  gas  is  in- 
creased by  the  descriptions  of  such  deaths 
published  in  the  newspapers,  tempting 
others  who  are  despondent  to  resort  to 
this  method  of  self-destruction. 

The  Boston  Herald  is  never  ashamed 
of  its  business,  ^nd  gives  the  proper 


light  on  the  subject,  showing  that  the 
medical  man's  suggestion  is  due  to  short- 
sightedness. The  Herald  properly  re- 
marks :  "As  a  matter  of  fact,  the  great 
increase  in  the  fatalities  from  inhaling 
gas  is  due  chiefly  to  the  ignorance  of  the 
people  as  to  the  dangers  of  water  gas, 
and  fo  their  carelessness  in  the  handling 
of  gas  fixtures.  The  press  performs  a 
useful  and  salutary  public  service  every 
time  it  chronicles  a  death  from  this  cause, 
whether  it  be  a  death  by  suicide  or  other- 
wise, and  medical  examiners  ought  to 
know  it. 

The  account  of  the  dynamite  explo- 
sion at  Johannesburg,  Africa,  was  cabled 
at  a  cost  ot  $10  a  word  and  a  total  ex- 
pense of  about  140,000  to  the  Associated 
Press. 

It  is  the  wide  dissemination  ol  news 
among  many  papers  that  makes  costly 
enterprises  in  news  gathering  possible. 

The  community  of  the  press  in  a  com- 
monwealth of  equal  rights  is  urged  by 
the  Nation.  This  excellent  journal  that 
preaches  patriotism  according  to  its  own 
beliefs,  and  strictly  from  its  own  stand- 
point, does  not  come  out  boldly  cham- 
pioning such  a  theory,  but  cleverly  pre- 
sents it  in  commenting  on  the  relations 
of  the  United  States  to  the  British  press. 
The  Nation  says: 

During  the  past  week  a  plan  of  settlement  of 
the  Venezuelan  controversy,  called  "TheSmal- 
Icy  plan,"  has  made  its  appearance  in  the 
columns  of  the  London  Times,  Mr.  Smalley 
being  the  New  Yoik  correspondent  of  that 
paper.  That  the  Times  should  have  a  plan  of 
its  own  naturally  irritates  other  papers,  especi- 
ally the  Chronicle, 

Moreover,  the  Times  correspondent,  prol>- 
ably  shrinking  from  this  re-entmeni,  says  the 
plan  is  not  his,  but  one  prepared  by  the  Ameri- 
can Government  for  submission  at  the  proper 
lime.  But  our  State  Department,  doubtless 
foreseeing  the  const  ijuences  of  an  admission 
that  it  has  told  more  to  the  Times  than  to  the 
Chronicle,  the  Globe,  or  the  St.  James*  stoutly 
maintains  that  Mr.  Smalley  is  in  error,  and  that 
it  has  neither  prepared  nor  proposed  any  plan. 

There  is  only  one  way  out  of  this  imbroglio, 
and  that  is  the  communication  to  more  news- 
papers— say  twelve— of  the  real  secret  of  the 
negotiations.  Delays  are  proverbially  danger- 
ous. In  the  multitude  of  newspapers  there  is 
safety,  and  no  plan  which  has  only  one  news- 
paper behind  it  can  c-mmand  the  confidence  of 
a  great  people. 

The  New  York  Mail  and  Express 
never  tires  in  working  for  the  public 
weal.  For  a  long  time  it  has  waged  a 
fierce  fight  for  better  lighting  on  the  ele- 
vated roads,  and  now  it  has  victory  al- 
most within  its  grasp.  The  cities  com- 
mittee in  the  Albany  legislature  have  an- 
nounced themselves  as  for  the  bill  urged 
by  the  Mail  and  Express.  This  means 
that  the  great  afternoon  paper  has  won 
in  its  war  with  the  Manhattan  Railroad 
Company. 

Sections  A  to  Brown  of  Alden's  Living 
Topics  Magazine,  New  York,  have  been 
issued  in  a  book  bound  in  cloth,  which 
forms  the  initial  volume  of  "Alden's 
Living  Topics  Cyclopedia."  All  subse- 
quent issues  of  the  magazine  will  be 
similarly  bound  and  sold  in  book  form. 

Mr.  Alden's  purpose  is  to  cover  all 
such  current  events  and  so  to  chronicle 
the  progress  of  knowledge  as  to  satisfy 
the  quest  of  a  person  seeking  the  very 
latest  information  on  any  modern  sub- 
ject. His  long  experience  as  a  publisher 
and  familiarity  with  the  best  means  of 
securing  special  data  will  no  doubt  aid 
greatly  in  the  attainment  of  ample 
merit  in  this  recent  undertaking. 


Artists  who  create  beauty  with  the 
brush,  and  who  make  the  charms  of 
color  and  the  graces  of  form  unite  on 
canvas  through  patient  talent,  may  soon 
find  rivals  in  the  claim  to  fame  among 
the  color  pressmen  of  the  country. 

At  short  intervals  the  periodical  press, 
particularly  the  group  of  typographical 
journals,  has  during  the  past  few  months 
issued  bits  of  colored  printing  which 
have  illustrated  strikingly  the  progress 
being  made  in  one  department  of  print- 
ing, as  well  as  m  the  printing  of  ordi- 
nary engravings. 

The  Engraver  and  Printer,  Boston, 
appears  to  excel  all  its  previous  work  in 
what  it  has  accomplished  in  its  issue  for 
February,  and  furnishes  examples  in 
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color  printing  and  general  pictorial 
typography  which  might  well  be  taken 
as  present  standards. 

The  evidences  of  positive  genius  are 
abundant  in  this  issue. 


The  Waste  Basket  is  the  name  of  a 
monthly  issued  by  the  Collector  Publish- 
ing Company,  Detroit.  It  aims  to  be 
specially  hospitable  to  authors  of  actual 
merit  who  may  not  happen  to  find  an 
outlet  in  print  through  channels  longer 
established.  Articles  designed  to  in- 
crease a  writer's  fund  of  instruction  will 
appear. 

Julian  Ralph,  in  a  special  cable  to  the 
New  York  journal,  makes  the  follow- 
ing statement:  "  He  (General  Booth  of 
the  Salvation  Army)  is  understood  to 
have  been  the  backer  of  Stead  in  start- 
ing The  Review  of  Reviews, ' '  and  Mr. 
Ralph  also  pays  the  following  deserved 
compliment  to  a  London  paper:  ''The 
CAronic/e,"  he  says,  "by  ten  times  the 
most  interesting  paper  in  London,  de- 
votes a  leader  to  the  Salvation  Army." 


CARTOONS  INTERNATIONAL. 

One  by  one  the  breastworks  of  conser- 
vatism behind  which  English  news- 
papers were  so  long  intrenched  have 
given  away,  says  the  Chicago  Times- 
Herald,  and  it  is  no  surprise  to  learn  that 
the  leading  daily  journals  of  London  are 
beginning  to  print  illustrations. 

The  Westminster  Gazette  was  the 
pioneer.  Since  its  inception  it  has 
printed  the  very  effective  political  car- 
toons by  F.  C.  Gould;  at  times  it  has 
even  reproduced  pictures  from  foreign 
papers. 

Its  reprint  ot  the  Tinies-Herald' s  well- 
known  cartoon  called  "The  Territorial 
Glutton  "  perhaps  gave  the  London  pub- 
lic their  first  idea  ot  the  way  England's 
colonial  movements  are  regarded  in  this 
country. 

But  the  Westminster  Gazette  is  of  the 
"  new  journalism,"  and  its  tentative  ef- 
forts in  illustration  were  regarded  at  first 
as  the  expression  of  the  flighty  nature 
that  is  supposed  to  pertain  to  evening 
newspapers  the  world  over. 

Now  that  the  Daily  News  and  the 
Chronicle  have  succumbed  and  are  try- 
ing their  hands  at  pictures  we  may  ex- 
pect all  the  others — with  the  exception  of 
the  Times — to  fall  in  line. 

And  the  Times,  although  it  moves 
slowly,  as  becomes  an  institution,  has  not 
failed  in  the  past  to  avail  itself  thought- 
fully of  new  notions  in  newspaper  mak- 
ing. The  day  may  come  when  even  the 
Thunderer  will  bristle  with  pictures. 

The  newspaper  illustration  has  "come 
to  stay."  We  will  back  the  Westmin- 
ster Gazette's  cartoons  against  the 
Times'  leaders  any  day. 


IN  COMFORTABLE  QUARTERS. 

The  Boston  offices  of  the  New  Eng- 
land Associated  Press,  the  organization 
that  is  affiliated  with  the  United  Press, 
have  been  moved  to  the  Carter  Building, 
a  new  and  beautiful  structure. 

H.  H.  Fletcher,  who  is  in  charge,  is 
delighted  with  his  new  quarters,  for  they 
are  bright  and  roomy,  in  addition  to 
being  fitted  up  with  the  latest  office 
furniture  and  time-saving  devices.  The 
New  England  Associated  Press  had  its 
offices  for  eleven  years  at  No.  4  State 
street.  The  headquarters  are  centrally 
located  and  admirably  adapted  to  the 
business  of  the  association  and  its  clients. 


LOOK  OUT  FOR  HIM. 

N.  J.  Weaver  is  a  gentleman  with  re- 
markable facilities  for  getting  up  inter- 
national editions.  Incidentally  he  finds 
that  the  business  pays.  His  methods 
are  open  to  question.  His  latest  victim 
was  the  Boston  Herald. 

He  got  up  a  grand  international  edi- 
tion of  the  Boston  Herald.  There  were 
write-ups  in  several  languages.  Weaver 
has  disappeared,  after  collecting  some 
thousands  of  dollars  in  contracts. 

When  the  Herald  found  that  it  had 
been  betrayed  it  did  not  howl,  but  car- 
ried out  every  contract  conscientiously. 


PURELY  PERSONAL. 

One  of  the  hardest  working  newspaper 
men  in  the  country  is  Cornelius  McAul- 
ifFe,  managing  editor  of  the  Chicago 
Times-Herald.  So  constant  is  he  at  his 
desk  that  he  never  goes  to  social  func- 
tions, or  "hardly  ever." 

The  one  exception  was  the  occasion  of 
the  entertainment  given  the  celebrated 
Clover  Club  of  Philadelphia  by  the  late 
James  W.  Scott  in  1891. 

Mr.  Scott  urged  McAuliffe,  then  man- 
aging editor  of  the  Evening  Post,  to  go. 
He  said  he  never  went  to  dinners,  Scott 
insisted,  so  McAuliffe  invested  in  a  dress 
suit  and  astonished  his  confreres  by  ap- 
pearing, but  he  has  never  worn  it  since, 
and  says  he  is  keeping  the  suit  to  be 
buried  in. 

A.  B.  Farnsworth,  New  York,  who 
had  charge  of  the  advertising  done  for 
the  Chicago,  Rock  Island  and  Pacific 
Railroad,  has  resigned  and  gone  to  the 
Seaboard  Air  Line.  Charles  Kennedy 
succeeds  Mr.  Farnsworth  in  the  former 
office. 

Albert  Halstead,  Washington  corre- 
spondent of  the  Cincinnati  Commercial 
Gazette,  has  resigned  his  position  be- 
cause the  paper  demanded  his  exclusive 
service,  which  he  felt  unable  to  give. 
General  H.  V.  Boynton  and  Charles  E. 
Kern  succeed  Mr.  Halstead.  General 
Boynton  was  correspondent  of  the  Com- 
mercial Gazette  some  five  years  ago. 
Mr.  Halstead,  who  for  nearly  five  years 
was  connected  with  the  Commercial 
Gazette' s  bureau,  and  for  two  years  the 
correspondent  in  charge,  will  continue 
correspondent  of  a  number  of  papers. 

Major  H.  N.  McKinney  ot  the  N.  W. 
Ayer  &  Son  Advertising  Agency,  Phila- 
delphia, sailed  for  Europe  February  25. 
On  the  preceding  evening  a  dinner  was 
given  in  honor  of  the  event.  Major 
McKinney  is  to  return  in  May. 

E.  A.  Tredwell,  agent  of  the  New 
York  Times  Building,  is  in  constant 
contact  with  newspaper  men,  advertis- 
ing agents,  paper  manufacturers  and 
the  various  sorts  of  people  who  inhabit 
the  great  building  on  Park  Row.  His 
popularity  comes  not  only  from  a  pleas- 
ing personality,  but  because  the  work 
of  keeping  his  tenants  in  cleanly  com- 
fort is  thoroughly  superintended  by 
him.  A  discontent  lessee  in  the  Times 
Building  would  prove  a  rarity.  Tred- 
well sees  that  his  tenants  are  happy. 

Robert  W.  Cook,  business  manager 
of  the  New  York  Commercial  Advertiser, 
has  secured  the  services  of  J.  C.  Cook, 
formerly  circulation  manager  of  the 
New  York  Press.  Mr.  Cook  was  asso- 
ciated with  "  Bob  "  Cook  on  the  Phila- 
delphia Press. 

Geo.  D.  Herbert,  well  known  in  Penn- 
sylvania journalistic  circles,  is  now  chief 
editorial  writer  on  the  Kansas  City  Star. 

After  leaving  Philadelphia  he  worked 
in  Scranton,  Pa.  Thence  he  went  to 
Denver,  Colo.,  and  was  later  editor  of  the 
Kansas  City  Times  prior  to  the  time 
when  that  paper  fell  into  the  hands  of  a 
receiver. 

He  held  a  position  in  Chicago  on  the 
Times-Herald  under  Major,Handy,  who 
knew  of  his  ability. 

A  short  time  since  he  received  a  flatter- 
ing offer  from  the  Kansas  City  Star  and 
accepted  it  and  is  doing  good  work  there. 

A.  H.  Huling,  well  known  as  an  insur- 
ance writer,  is  now  editor  of  the  Chicago 
Argus,  succeeding  F.  C.  Oviatt.  Mr. 
Huling's  connection  with  insurance  jour- 
nalism has  been  of  many  years' standing. 
He  was  several  years  with  the  Investi- 
gator in  an  editorial  capacity,  and  four 
years  editor  of  the  Insztrance  and 
Finance  Chronicle,  of  Montreal. 


Henry  Loomis  Nelson,  editor  of 
Harper's  Weekly,  and  formerly  of  the 
New  York  World's  editorial  staff,  con- 
tributes to  the  current  Youth's  Com- 
panion an  entertaining  paper  on  "  Wit 
and  Humor  in  Congress."  Mr.  Nelson 
thoroughly  knows  his  ground.  For  sev- 
eral years  he  very  successfully  served  as 


the  Washington  correspondent  of  the 
Boston  Post,  and  he  was  the  clerk  to  the 
speaker  of  the  house  during  Carlisle's 
first  term. 

William  J.  Arkell,  of  Judge,  and 
George  H.  Daniels,  general  passenger 
agent  of  the  New  York  Central  Rail- 
road, are  in  San  Francisco, 

Oswald  Ottendorfer,  editor  of  the 
New  York  Staats  Zeilting,  celebrated 
last  week  the  seventeenth  annivers- 
ary of  his  birth.  The  fact  that 
Editor  Ottendorfer  is  eighty  years  old 
would  never  be  imagined  owing  to  his 
vigor.  He  seems  nearer  the  age  the 
seventeenth  anniversary  would  indicate. 
He  received  many  letters  and  telegrams 
of  congratulation.  Mr.  Ottendorfer's 
editorial  staff  presented  an  address  to 
him,  congratulating  him  on  the  attain- 
ment of  his  seventeenth  birthday  and  ex- 
pressing the  hope  that  he  would  be 
spared  many  years  to  continue  at  the 
head  of  the  paper.  After  speaking  in 
high  terms  of  his  journalistic,  political, 
domestic  and  social  principles,  the  ad- 
dress closed  as  follows:  "May  the 
strength  of  mind  and  character  of  Os- 
wald Ottendorfer  continue  unimpaired 
in  his  guidance  of  the  Staats -Zeitiing." 

Mr.  Ottendorfer's  birthday  was  a  leap 
year  birthday — February  29. 

Harry  Wiman,  son  of  Erastus  Wiman, 
who  represents  the  United  Press  at 
quarantine,  had  the  distinction  of  for- 
warding to  his  organization  the  first  in- 
formation ot  the  fog  troubles  in  New 
York  bay  last  week.  Young  Wiman, 
like  his  father,  is  a  hustler. 


President  Diaz,  of  Mexico,  gave  a  cor- 
dial reception  last  week  to  the  Michigan 
editors  who  are  now  on  an  excursion 
tour  through  our  neighboring  republic. 

William  H.  Jeffrey  has  tendered  his 
resignation  as  editor  and  manager  of  the 
Maine  Democrat,  published  at  Augusta, 
to  take  effect  at  once.  H.  Leland  Thomp- 
son,  of  Rockland,  formerly  editor  and 
proprietor  of  the  Thomaston  Herald,  has 
been  appointed  as  his  successor,  and  as- 
sumed his  duties  at  once. 


John  W.  Keller,  editor  of  the  New 
York  Recorder,  delivered  an  interesting 
address  last  Saturday  before  the  Outlook 
Club,  of  Montclair,  N.  J. 

Cleaveland  A.  Chandler,  society  editor 
of  the  Boston  Sunday  Globe,  leaves  next 
week  for  a  vacation  trip,  which  will 
probably  extend  as  far  south  as  Nassau. 
Mr.  Chandler  intends  to  pass  a  few  days 
at  Ormond,  Lake  Worth  and  St.  Augus- 
tine, Fla. 

Y .  L.  Sparks,  of  Hartford,  Conn.,  will 
manage  the  circulation  department  of  the 
new  democratic  daily  about  to  start  at 
Yonkers,  N.  Y. 

Miss  Frances  Power  Cobbe,  who  is  in 
her  seventy-fourth  year,  was  the  first 
woman  to  do  regular  office  work  on  the 
editorial  staff  of  a  London  daily.  When 
the  Echo  was  first  started.  Miss  Cobbe 
attended  every  other  day  to  write  leaders 
and  notes,  generally  on  social  subjects. 
She  was  known  as  an  author  long  before 
she  was  a  journalist. 

Dr.  Albert  Shaw,  editor  of  the  Review 
of  Reviews,  was  one  of  the  speakers  at 
the  Reform  Club's  dinner  in  New  York 
last  Saturday.  His  subject  was  one  on 
which  he  is  an  acknowledged  authority 
"  Municipal  Government." 

Frank  Stevens,  of  Boston,  is  a  genius 
among  advertising  men.  His  latest 
achievement  was  the  securing  of  testi- 
monials from  Edouard  de  Reske,  the 
greatest  basso  of  to-day,  to  the  positive 
value  of  Paine's  Celery  Compound. 

T.  C.  O'Brien,  an  experienced  news- 
paper man,  has  bought  the  New  Eng- 
land Druggist,  Boston. 

Walter  E.  Bowen  is  now  connected 
with  the  advertising  agency  of  H.  B. 
Humphrey  &  Company,  Boston. 


■  The  advertising  department  of  the 
Queen  of  Fashion  has  been  put  in  charge 
of  George  W.  Yates,  Jr. 

W.  C.  Mahaney,  formerly  western 
manager  in  Chicago  for  the  American 
Machinist,  New  York,  will  represent  the 
Joseph  Dixon  Crucible  Company  in 
Chicago. 

The  Home  Journal,  New  York,  issued 
a  semi-centennial  jubilee  number  Feb. 
ruary  27.  It  included  portraits  of  well- 
known  journal- 
ists, and  of 
many  persons 
of  note  in  diff- 
erent lines. 

The  issue  con- 
tained much 
more  matter 
than  the  ordi- 
nary numljers, 
and  was  bound 
in  a  tinted 
cover. 
The  Ho m e 
Journal  has  become  a  power  in  its 
field.  Morris  Phillips,  the  never-tiring 
and  ever-courteous  publisher,  deserves 
the  credit  which  the  journal's  unques- 
tioned success  brings  to  its  management 
from  its  tens  of  thousands  of  friends. 
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H.  M.  Carleton,  2i  Park  Row,  New 
York,  is  now  the  advertising  manager  of 
the  May  flower.  Floral  Park,  N.  Y. 

Frank  E.  Morrison,  Temple  Court, 
New  York,  now  represents  the  adver- 
tising interests  of  the  San  Francisco 
News-Letter  as  regards  eastern  adver- 
tisers. 


MURAT  HALSTEAD  HOME. 

Murat  Halstead,  the  veteran  editor, 
who  has  been  spending  some  weeks  in 
Cuba  as  the  envoy  of  the  New  York 
Journal,  has  returned  filled  with  valuable 
information  in  regard  to  the  critical  situ- 
ation in  the  land  ot  sunshine  that  is  now 
struggling  for  liberty. 

The  friends  of  Mr.  Halstead  will  be 
glad  to  learn  that  he  is  in  perfect  health 
after  his  sojourn  in  a  dangerous  climate. 
His  observations  will  interest  the  host  of 
those  who  are  anxious  for  accurate  in- 
formation in  regard  to  the  country  where 
news  is  regulated  by  a  censor. 


ABOUT  COLOR  PRINTING. 

Where  should  red  ink  be  used  in  a 
job  ?  A  mistake  frequently  made  is  in 
introducing  the  color  inappropriately  in 
masses,  where  it  is  neither  ornamental 
nor  part  of  the  general  composition. 

To  put  it  plainer,  there  is  an  increas- 
ing disposition  on  the  part  of  printers 
who  have  a  desire  to  be  progressive  to 
used  masses  of  red  merely  for  the  sake 
of  glaring  effect. 

W e  have  before  us  a  circular  of  a  sale 
of  paintings  in  which  this  tendency  is 
strikingly  shown.  A  pretty  red  initial 
would  have  set  off  every  page  nicely, 
but  to  the  one  ornate  crimson  letter  was 
added  an  ugly  head  and  tail  piece,  that, 
instead  of  rendering  the  color  attractive, 
made  it  positively  objectionable  to  the 
eye. 

No  workman  with  any  pretensions  to 
taste  or  judgment  would  have  overloaded 
a  page  with  ornamental  initials  and  a 
head  and  tail  piece,  nor  would  he  who 
suggested  the  design  in  the  circular  in 
question  have  ventured  upon  such  an 
overweighted  design,  but  for  the  simple 
sake  of  introducing  a  fiery  red.  A  single 
line  of  red  in  a  page  of  gothic  produces 
a  highly  attractive  effect.  One  heavy 
letter  or  line  of  red  in  a  page  is  pleasing 
to  the  eye;  but  red  in  masses  becomes  a 
blemish  to  the  work. 


OBITUARY  NOTES. 
Jere  S.  Allen,  one  of  the  oldest  news- 
paper men  in  New  England,  died  last 
week,  aged  68  years. 

John  A.  Cross,  editor  of  the  Chanute, 
Kas.,  Blade,  died  last  week. 


The  Rev.  Dr.  Charles  G.  Fisher,  edi- 
tor of  the  Reformed  Church  Messenger  of 
Philadelphia,  died  last  week. 


UPSTAIRS  TALK. 


THE  IDEAL  NEWSPAPER  WILL 
NOT  BE  WITHOUT  AN 
EDITOR. 


The  Oration  of  John  E.  Barrett 
Delivered  Before  the  American 
Newspaper  Publishers'  Associa- 
tion, IN  WHICH  He  Called  At- 
tention TO  the  Workers  in  the 
Top  Stories  of  Journalism. 

John  E.  Barrett,  editor  of  the  Scran- 
ton  Truth,  who  attended  the  recent  an- 
nual meeting  in  New  York  of  the  Ameri- 
can Newspaper  Publishers'  Association, 
made  an  address  to  the  assembled  news- 
paper men  at  the  ban(|uet  in  the  Bruns- 
wick, which  The  Fourth  Estatf.  prints 
in  full  on  account  of  its  general  interest 
both  to  upstairs  and  downstairs  men 
throughout  the  country,  many  ol  whom, 
of  course,  were  not  present  when  the  ad- 
dress was  made. 

Mr.  Barrett  said  : 

Somebody  has  advanced  the  thought 
that  the  ideal  newspaper  will  be  run 
without  an  editor. 

When  that  time  comes  we  may  expect 
to  see  the  ideal  engine  run  without  an 
engineer;  the  ideal  ship  without  a  cap- 
tain;-the  ideal  regiment  without  a  col- 
onel; the  ideal  state  without  a  governor, 
and  the  ideal  man  without  brains. 

It  may  be  possible  for  the  wizards  of 
electricity  to  conjure  some  miracle  out 
of  their  laboratories  that  shall  yet  take 
the  place  of  a  man  of  flesh  and  blood  and 
heart  and  common  sense.  But  I  doubt  it. 
Only  the  Almighty  himself  can  fashion  an 
editor  of  the  true  type  and  give  the  world 
monumental  men  like  Greeley  and  Ben- 
nett and  Dana,  whose  figures  shall  al- 
ways stand  forth  in  American  journalism 
imperishable  as  the  sandwashed  pyramids 
of  the  centuries. 

These  are  names  that  clothe  the  ed- 
itorial end  of  journalism  with  undying 
renown,  not  merely  because  they  were 
pioneers  in  their  profession,  but  because 
they  were  giants  who  demonstrated  the 
possibilities  of  newspaper  genius. 

I  know  that  in  ordinary  times  of  tran- 
quility, when  the  skies  are  clear  and  the 
waters  are  placid,  and  the  lion  lies  down 
with  the  lamb,  and  there  are  no  "vexed 
questions"  to  give  the  public  a  head- 
ache or  a  heartache,  and  the  editor 
calmly  proceeds  to  the  discussion  of  the 
"domestic  policy  of  the  Peruvians,"  or 
some  equally  innocuous  topic,  he  is  in- 
variably regarded  in  the  light  of  an  or- 
namental rather  than  a  useful  appendage 
to  the  daily  newspaper.  Then  it  is  that 
the  man  who  makes  the  affidavits  mag- 
nifies himself,  and  the  conjuror  who 
writes  fat  advertising  contracts  sees  his 
tranquil  shadow  reflected  in  his  patent 
leathers  with  an  increasing  appreciation 
of  his  own  importance;  but  when  the 
storm  breaks  upon  the  town,  and  adverse 
currents  begun  to  churn  public  opinion 
into  foam,  it  is  the  voice  of  the  prudent 
editor  that  speaks  in  the  tempest  and 
brings  order  out  of  chaos. 

When  the  welfare  of  a  community,  or 
of  a  country,  is  threatened  by  cliques  of 
politicians  and  monopolistic  rings,  or  by 
designing  bosses  eager  for  their  personal 
preferment  at  the  expense  of  the  people, 
whose  strong  and  forcible  echo  of  the 
sacred  words  "  Thou  shaft  not"  strikes 
terror  to  the  hearts  of  the  wrong-doers? 
It  is  the  voice  of  the  editor,  and  when 
he  speaks  or  writes  discreetly  he  not  only 
halts  the  iniquitous  and  serves  his  town, 
but  he  gives  to  the  paper  whose  editorial 
utterances  he  directs  a  hold  upon  the 
affections  and  the  esteem  of  the  com- 
munity that  could  not  be  given  in  any 
other  way. 

Integrity  is  a  word  that  should  be 
written  through  every  newspaper,  so  in- 
delibly, from  the  editorial  page  to  the 
most  obscure  advertisement,  as  to  win 
the  most  implicit  confidence  of 
its  readers;  but  nowhere  is  it 
more  essential  than  in  the  editorial 
end.  The  opinions  of  every  newspaper 
should  be  beyond  the  suspicion  of  being 


influenced  by  any  consideration  what- 
ever apart  from  which  the  highest  con- 
science could  dictate.  A  statement  is 
always  true  to  the  man  who  makes  it,  so 
long  as  he  believes  it  to  be  true,  and  it 
should  be  the  aim  of  every  editor  to  seek 
the  truth  and  then  proclaim  it  fearlessly. 
There  be  newspapers,  and  I  am  glad  to 
say  they  are  not  many,  that  are  never 
credited  by  the  well  informed  no  matter 
how  valuable  the  nature  of  the  news  they 
print.  It  is  always  necessary  to  cor- 
roborate their  statements  and  ascertain 
the  motives  underlying  their  editorial  ut- 
terances. The  editorial  end,  or  any 
other  end,  of  such  journals  is  not  of 
much  consequence.  But  I  speak  of  the 
editorial  end  of  a  newspaper  such  as 
every  member  of  this  association  has  it 
in  his  mind  to  make,  and,  when  I  do,  my 
thoughts  go  over  a  vast  field  in  which 
the  great  usefulness  and  the  myriad  pos- 
sibilities of  journahsm  are  pictured. 

We  hear  a  good  deal  of  the  profits  of 
the  press.  There  can  be  no  profitable 
newspaper  if  it  have  a  poor  editorial  end. 

An  editor  may  sometimes  say  too 
much,  but  he  can  never  know  too  much. 

For  this  reason  his  education  should 
be  comprehensive  and  his  experience 
wide. 

The  editorial  page  is  the  pulse  of  the 
paper.  When  it  beats  low  the  life  of  the 
paper  flickers,  but  when  it  is  strong  and 
sound  it  registers  the  health  of  the  en- 
tire institution. 

Editors  differ  from  poets  in  the  fact 
that  they  are  made,  and  our  best  editors 
to-day  are  those  who  have  had  the 
largest  reportorial  experience. 

It  is  the  province  of  the  reporter, 
especially  in  provincial  towns,  to  have  a 
wide  experience  in  the  affairs  of  life. 

In  a  newspaper  experience  of  a  quarter 
of  a  century,  I  think  my  best  schooling 
was  gained  in  nearly  fourteen  years  of 
reportorial  work.  During  those  days  I 
have  rejoiced  with  the  joyful,  sighed 


with  the  sorrowful,  followed  hard  upon 
the  warm  path  of  disaster;  stood  at  the 
foot  of  the  scaffold  at  least  a  dozen  times; 
attended  meetings  of  laborers  anxious  to 
improve  their  condition  and  gone  deep 
into  the  bowels  of  the  earth  where  miners 
were  struggling  on  hands  and  knees  to 
rescue  the  remaining  of  their  mangled 
comrades  who  slipped  out  from  the  arms 
of  time  upon  the  great  sea  of  eternity. 

The  experience  of  one  community  is 
but  the  experience  of  all  others  in  a 
different  form.  Whatever  the  earnest, 
conscientious  reporter  does,  either  in 
the  halls  of  congress,  on  the  battlefield, 
in  some  plague-stricken  district  or  down 
in  the  depths  of  the  mine,  is  but  a  prep- 
aration for  the  editorial  end. 

True,  all  reporters  do  not  become 
editors,  but  they  are  all  part  of  the 
editorial  end  of  every  well-regulated 
journal,  and  there  are  rewards  in 
journalism  worthy  the  best  efforts  of  the 
best  of  them. 

I  know  that  there  are  those  who  think 
that  no  preparation  is  necessary  for  an 
editor.  The  notion  advanced  by  Will 
Carleton's  farmer  still  holds  good  in  a 
number  of  communities,  and  some  per- 
sons think  it  possible  to  make  an  editor 
out  of  the  boy  who  is  good  for  nothing 
else,  just  as  Jim's  father  did  when  he 
said: 

His  body's  too  small  for  a  farmer,  his  judg- 
ment is  rather  too  slim, 

But  I  thought  we  perhaps  could  be  makin'  an 
editor  outen  him  I 

It  ain't  much  to  get  up  a  paper— it  wouldn't 
take  him  long  to  learn. 

He  could  feed  the  machine,  I'm  thinkin',  with  a 
good  strappin'  fellow  to  turn. 

And  things  that  was  once  hard  in  doin'  is  easy 
enough  now  to  do; 

Just  keep  your  eye  on  your  machinery  and 
crack  your  arguments  right  through. 

While  the  world  is  learning  a  good 
deal  about  newspapers  as  well  as  about 
other  things,  there  are  some  presumably 
intelligent  persons  who  still  share  in  the 
ideas  of  our  bucolic  friend,  and  who 
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imagine  that  an  editor  never  goes  to  a 
social  or  other  function  except  to  report 
it  for  his  paper.  To  this  class,  I  pre- 
sume, the  lady  belonged,  who  once 
upon  a  time  sweetly  asked  a  world- 
famed  editor  of  New  York,  at  a  recep- 
tion, whether  he  was  taking  notes  for 
his  paper.  But  the  questions  of  Will 
Carleton's  editor  to  his  rural  visitor  still 
hold  good: 

"  Is  your  son  a  small  unbound  edition  of  Mofes 

and  Solomon  both  ? 
Can  he  compass  his  spirit  with  meekness  and 
strangle  a  natural  oath  ? 

Can  he  courteously  talk  to  an  equal  and  brow- 

lieat  an  impudent  dtmceV 
Can  he  keep  things  in  apple-pie  order  and  do 

half  a  do7en  at  once? 
Can  he  press  all  the  springs  of  knowledge  with 

quick  and  reliable  touch  ? 
And  be  sure  that  he  knows  how  much  to  know, 

and  knows  how  not  to  know  too  much, 
Does  he  know  how  to  spur  up  his  virtue  and  put 

a  check- rein  on  his  pride  ? 
Can  he  carry  a  gentleman's  manners  within  a 

rhinoceros  hide  ? 
Can  he  know  all  and  do  all,  and  .be  all.  with 

cheerfulness,  courage  and  vim  ? 
If  so,  we  perhaps  can  he  makin'  an  editor  outen 
him." 

Mr.  Carleton  might  have  catalogued 
some  other  virtues,  had  he  written  his 
poem  during  the  past  year  and  felt  the 
\  thrill  of  American  patriotism  which 
J  stirred  the  heart  of  the  nation  like  a 
trumpet  blast  over  the  Venezuelan  inci- 
dent. The  editorial  end  of  the  pro- 
gressive American  newspaper  should 
stand  first  and  last  and  always  for  the 
great  undying  principle  of  American 
patriotism,  as  enunciated  by  the  im- 
mortal Washington,  whose  birthday  an- 
niversary is  about  to  dawn  like  a  bene- 
diction upon  this  grand  and  glorious  Re- 
public with  which  his  name  shall  be 
connected,  until  the  herald  of  God's 
eternity  snuffs  out  the  candles  of  Time. 

Before  I  subside,  let  me  say  a  word 
about  the  relations  of  the  editorial  end 
and  the  business  department.  In  every 
well-regulated  office  their  interests  are 
mutual,  and  they  are  as  inseparable  as 
Mark  Twain's  twins.  Their  agreement 
is  essential  to  success;  their  disagrement 
!  means  disaster.  Both  are  vitally  in- 
'  terested  in  a  good  editorial  page,  which 
means  a  good  paper,  enjoying  popular 
confidence,  large  circulation  and  cor- 
responding business  success. 


GOOD  ENGRAVING  QUICKLY. 

Anticipating  many  inquiries  as  to  the 
makers  of  the  numerous  half-tone  and 
other  photo -engravings  in  this  number, 
it  may  be  said  right  now  that  nearly  all 
of  them  were  made,  on  twenty-four 
hours'  notice,  by  the  American  Photo- 
Engraving  Company,  15  Vandewater 
street.  New  York,  whom  we  can  warmly 
recommend  to  all  our  readers. 


McMasters'  Weekly  is  an  Oklahoma 
publication  that  succeeds  the  Oklahoma 
Magazine.  There  is  room  for  improve- 
ment, but  no  doubt  the  paper  will 
"  groA-  up  with  the  country." 


FINANCIAL. 

THE  SECOND 

NATIONAL  BANK 

OF  THE  CITY  OF  NEW  YORK. 

Fifth  Avenue,  corner  of 

23d  Street  (Fifth  Avenue  Hotel). 

THE  FIFTH  AVENUE 
SAFE  DEPOSIT 
COMPANY. 

Most  conveniently  located  in  the  heart 
of  the  "Publishing  District" 
of  New  York. 


MARCH  5,  1896 


THE  FOURTH  ESTATE 


9 


THE  $100  PRIZE. 


RESULTS  OF  THE  FOURTH  ES- 
TATE'S  ART  COMPETITION. 


Charles  Frederick  Brisley,  of  St. 
Paul,  the  Winner — Honorable 
Mentiov  for  Henry  Sandham,  of 
Boston— The  Choice  Prompt  and 
Unanimous— Some  of  the  Other 
Competitors. 

The  art  competition  of  The  Fourth 
Estate  has  ended  in  a  way  that  must 
be  gratifying  to  the  winning  and  losing 
competitors,  for  the  decision  of  the 
judges  was  unanimous,  their  choice 
being  the  drawing  by  Charles  Frederick 
Brisley,  of  the  St.  Paul  Dispatch.  His 
nom  de  plume  was  "  Vanished  North- 
west," which  turned  out  to  be  the  vic- 
torious northwest.  The  picture  that 
came  in  for  the  greatest  amount  of  praise 
next  to  the  winning  one  was  that  of 
Henry  Sandham,  of  the  Boston  Art 
Club.  His  nom  de  plume  was  "The 
Spirit  of  Archimedes." 

Charles  Frederick  Brisley,  the  win- 
ning competitor,  has  been  the  chief 
artist  on  the  St.  Paul  Dispatch  for  four 
years  and  for  twelve  years  has  resided 
in  St.  Paul  and  Minneapolis.  He  has 
a  wide  reputation  in  the  northwest  as 
an  artist,  his  specialty  being  portraiture 
and  water-color  work. 

The  judges  of  the  competition  were, 
as  all  will  admit,  men  of  high  ability 
and  artistic  knowledge.  S.  H.  Kauff- 
mann,  ol  the  Washington  Star,  is  presi- 
dent of  the  Corcoran  Art  Gallery  and 
widely  known  as  an  art  critic;  Mon- 
tague Marks,  of  the  Art  Amateur,  is  an 
undoubted  authority,  and  George  M.  S. 
Horton,  publisher  of  the  Truth,  is  cele- 
brated for  his  mastery  of  the  graphic 
arts. 

These  three  gentlemen  viewed  the 
drawings  in  the  offices  of  The  Fourth 
Estate  at  separate  times,  it  being  im- 
possible for  iht-m  to  arrange  to  meet. 
They  were  unanimous,  however,  in  their 
first  and  second  choice,  as  may  be  seen 
by  the  following  letters  they  left  express- 
ing their  preferences: 

decision  of  the  judges. 

Briefly,  I  should  say  that  I  am  some- 
what disappointed  in  the  display,  both 
as  to  the  number  and  quality.  I  had 
hoped  that  the  offer  would  have  brought 
out  something  better;  but  choosing  be- 
tween those  that  are  here,  I  think  I 
should  select  the  one  marked  "  Vanished 
Northwest. ' '  I  select  that  as  illustrating 
the  idea  of  Journalism.  The  "  Spirit  of 
Archimedes  "  is  my  second  choice.  The 
"  Spirit  of  Archimedes "  is  very  good, 
but  it  lacks  originality  in  the  conception. 
It  is  inerely  an  adaptation  of  a  thought 
that  is  nearly  as  old  as  civilization. 

S.  H.  Kauffmann. 

February  21,  1896. 


There  is  not  much  room  for  a  choice, 
and  my  opinion  coincides  with  that  of 
Mr.  Kauffmann,  not  only  in  the  selection 
of  the  two  designs  he  names,  but  in  the 
preference  for  the  cartoon  "Vanished 
Northwest." 

Montague  Marks. 
February  28,  1896. 


Before  knowing  the  decision  of  my 
two  associates  upon  your  committee,  I 
selected  the  sketch  endorsed  "  Vanished 
Northwest."  It  stiikes  me  as  being 
both  original  and  artistic.  The  "Spirit 
of  Archimedes "  is  very  easily  a  good 
second  in  the  collection. 

Geo.  M.  S.  Horton. 

February  28,  1896. 

the  envelopes  opened. 

The  sealed  envelopes  containing  the 
names  and  addresses  of  the  competitors 
had  been  placed  in  the  hands  of  William 
C.  Bryant,  secreUry  of  the  American 


Newspaper  Publishers'  Association,  who, 
on  receiving  the  decision  of  the  judges, 
opened  the  envelopes  and  identified  the 
winner.    Mr.  Bryant's  letter  follows: 

Office  of  the 
American  Newspaper  Putslishers' 
Association. 

New  York,  March  2,  1896, 
Mr.  Ernest  F.  Birmingham,, 

Publisher  The  Fourth  Estate, 
New  York  City. 
Dear  Sir:  I  opened  this  day  the  sealed 
envelopes  containing  the  names  of  the 
competitors  for  your  prize  and  find  that 
the  design  signed  the  "  Vanished  North- 
west," which  was  the  unanimous  choice 
of  the  judges  for  first  place,  is  the  work 
of  Mr.  Charles  Frederick  Brisley,  artist 


of  the  St.  Paul  Dispatch,  St.  Paul,  Minn. 
Yours  very  truly, 

Wm.  C.  Bryant,  Secretary. 

The  prize  drawing  is  reproduced  on 
the  front  page  of  this  issue,  the  second 
choice  on  this  page,  and  a  number  of 
others  on  the  following  pages. 


LAWSON  AFTER  BOYCE. 

The  Chicago  News  is  after  W.  D. 
Boyce,  the  Chicago  publisher,  in  a  way 
that  must  cause  alarm.  Boyce  is  a  can- 
didate for  Congress,  and  the  News 
opposes  him  with  gVeat  energy. 

It  calls  attention  to  Boyce  as  the  printer 
of  the  Chicago  Dispatch,  whoseeditor 
(Dunlop)  is  now  in  jail,  and  wants  to 
know  why  the  one  should  be  in  jail  and 
the  other  sent  to  Congress. 


EVIDENCE  OF  PROSPERITY. 

Four  actions,  each  to  recover  $250,000 
damages  for  libel,  have  been  brought 
against  the  Morning  jfournal  Associa- 
tion by  the  New  York  and  Westchester 
Water  Company,  the  Pocantico  Water 
Company,  the  Upper  New  York  Water 
Company  and  the  New  York  District 
Water  Company. 

The  same  publication  is  complained  ot 
in  each  action,  it  being  alleged  that 
statements  in  the  article  to  the  effect 
that  the  four  companies  were  organized 
in  pursuit  of  a  scheme  on  the  part  of 
Moses  R.  Crow  and  others  to  make 
money  out  of  the  annexation  of  outly- 
ing territory  to  the  city  last  summer 
were  libelous  and  hurt  the  business  ot 
the  company. 
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BV  MISS  SEARS,  PHILADELPHIA. 


BY   HARRIETT  L.  KAUCHER,  NEW  YORK, 


A  BUDGET  OF  BOOKLETS. 

C.  H.  E.  Hawkins,  advertising  man- 
ager for  E.  C.  Stearns  &  Company,  Sy- 
racuse (manufacturers  of  the  Stearns 
bicycle)  has  issued  a  little  book  entitled 
"How  the  Bicycle  Agent  Should  Adver- 
tise." It  is  full  of  common  sense  and 
uncommon  neatness  in  typography. 

The  New  York  Ledger  has  sent  out  a 
little  pamphlet  pointing  out  its  merits  as 
an  advertising  medium.  It  is  worth 
looking  over  for  the  very  agreeable  har- 
mony exhibited  on  the  first  page  ot  its 
cover,  which  is  dark  green  and  gold. 

The  Granite  State  Evaporator  Com- 
pany, Marlow,  N.  H.,  has  an  attractive 
little  catalogue,  in  which  mention  is 
made  of  various  supplies  for  sugar 
makers. 

The  Prudential  Insurance  Company, 
Newark,  N.J.,  has  issued  a  booklet 
which  is  meant  to  increase  the  number  of 
policy-holders  in  the  company.  It  will 
probably  go  over  the  heads  of  the  people 
it  is  meant  to  influence.  The  monthly 
bulletin  issued  by  the  company  serves  it 
better. 


AMONG  THE  MAGAZINES. 

Scribner's  Magazine  for  March  says 
strong  words  for  the  taste  and  skill  of 
the  noted  house  that  sends  it  forth. 

Besides  that  in  its  pages  which  men 
and  women  are  to  read,  two  things  are 
in  this  issue  which  seem  to  call  for  men- 
tion. The  one  is  an  article  on  carna- 
tion, all  the  illustrations  of  which  are 
printed  in  blue.  The  other  is  an  old- 
fashioned  wood  cut,  a  style  of  produc- 
tion now  quite  out  ot  sight,  but  not  ex- 
tinguished. 

The  Overland  Monthly,  San  Fran- 
cisco, issues  a  handsome  poster  every 
month  as  an  announcement  of  the  con- 
secutive issues. 


ALL  IN  A  NUT  SHELL. 

The  Abend  Post,  Milwaukee,  has  cir- 
culated by  mail  the  shell  of  a  natural 
walnut,  containing  a  little  slip  on  which 
the  paper's  value  to  those  wanting  pub- 
licity  in  Milwaukee  are  pointed  out.  The 
idea  is  that  the  whole  thing  is  in  a  nut- 
shell. 


WILL  HAVE  A  NEW  HOME. 

Announcement  is  made  that  the  offices 
of  the  Philadelphia  Evening  Telegraph 
will  be  removed  from  the  premises  long 
occupied  on  3d  street,  below  Chestnut, 
to  a  more  central  location,  704  Chestnut 
street.  Barclay  H.Warburton,  publisher 
of  the  paper,  states  that  the  new  build- 
ing will  be  entirely  refitted  to  meet  the 
requirements  of  a  large  newspaper  office, 
that  the  front  will  be  rebuilt,  and  that 
new  machinery  of  the  most  approved 
modern  type  will  be  procured. 


By  E.  L.  DURAND,  New  York. 


BY  FRED.  J.  VVILLOCK,  BROOKLYN,  N.  V. 


BY  A.  A.  BEEBB,  NEW  YORK. 

MORE    OF   THE  COMPETITIVE  DRAWINGS. 


BV  THEODORE  WVEST,  NEW  YORK. 


MARCH  5,  1896 


THE  FOURTH  ESTATE 


13 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


AN  ITEM 

WORTH 
CONSIDERING. 


If  your  present  Philadelphia  advertising  does  not  pay 
you  as  it  should,  don't  be  disheartened,  and  think 
Philadelphia  people  are  not  buyers.  THEY  ARE. 
Try  a  better  medium  for  your  ad !    Try  the 

PHILADELPHIA 


ITEM 


190,000  Copies  Every  Day. 


Watch  the  results.  Watch  them  closely.  See  how 
quickly  they  are  noticeable.  For  the  cost  of  the  "  try  " 
write  to 


THE 
MOST 
FOR  THE 
MONEY 


THE  S.  C.  BECKWITH 
SPECIAL  AGENCY, 

Sole  Agents  Foreign  Advertising, 
Tribune  Building,  New  York. 

"The  Rookery,"  Chicago. 


The  Clipping  Collector,  the  new 
monthly  magazine  '*  devoted  to  the 
collecting  of  newspaper  clippings  for 
pleasure  or  profit,"  is  unique  as  well  as 
interesting.  The  February  issue  is  very 
well  arranged. 

The  New  York  Ledger  will  issue  an 
Easter  number. 

The  Black  Cat,  Boston,  is  said  to  be 
enjoying  an  extensive  sale  through  the 
news  companies. 

The  Parisian  has  issued  its  first  num- 
ber in  New  York.    The  object  of  this 


periodical  is  to  present  in  English  to 
American  readers  the  best  things  in 
European  literature.  Most  of  the  selec- 
tions will  no  doubt  pertain  to  the  life 
and  literature  of  Paris. 

Pan,  of  Berlin,  which  started  a  few 
months  ago  as  an  exponent  of  fine  art  in 
typography  (including  color),  is  said  to 
be  somewhat  disappointing. 

St.  Louis  Life  merits  mention  for  the 
improvements  of  various  kinds  percepti- 
ble in  its  issues.  In  a  comparison  of  the 
different  journals  of  its  class,  St.  Louis 
Life  certainly  does  not  go  to  the  foot. 


AMERICAN  NEWSPAPER  ANNUAL. 

The  neat  and  imposing  volume  issued 
each  year  by  N.  W.  Ayer  &  Son,  Phila- 
delphia, shows  increased  excellence  in 
the  1896  edition  as  compared  with  the 
editions  for  preceding  years. 

An  enormous  outlay  of  labor,  time  and 
money  is  evident  in  the  contents  of  this 
"American  Newspaper  Annual."  In 
spite  of  the  fact  that  the  vast  quantity 
of  information  presented  makes  the  use 
of  much  small  and  solid  type  necessary, 
thus  precluding  any  special  effort  at  fine 
art  in  the  typography  of  the  volume,  the 
latter  is  still,  considering  its  bulk,  the 
sprucest  of  the  newspaper  directories. 

The  total  number  of  newspapers  and 
periodicals  enumerated  numbers  21,225. 
The  drawbacks  of  the  past  season  of 
financial  depression  are  evident  in  the 
fact  that  the  list  shows  an  increase  of 
only  83  publications  over  the  year  1895. 
The  Annual  contains  in  addition  to  sta- 
tistics concerning  periodicals  a  great 
amount  of  information  relative  to  the 
location,  population,  political  complex- 
ion, etc.,  of  every  state  and  county  in 
the  United  States  and  Canada.  The 
book  is  well  worth  $5,  and  it  is  free  from 
some  of  the  objections  that  apply  to  the 
Rowell  Directory,  offered  'at  the  same 
figure. 


CLUBS  AND  ASSOCIATIONS. 

Alvah  Eastman,  of  St.  Cloud,  was 
elected  president,  and  Bronson  Strain 
secretary  at  the  annual  meeting  of  the 
Minnesota  Editorial  Association  in  ses- 
sion last  week  at  St.  Paul.  George  N. 
Lanphere,  S.  A.  Langum  and  W.  A. 
Edwards  were  elected  vice-presidents, 
and  David  Ramaley,  of  St.  Paul,  was 
re-elected   treasurer.    C.   C.  Whitney, 

H.  P.  Hall  and  C.  P.  Stine  were  made 
members  of  the  executive  committee, 
the  latter  to  be  chairman. 

Delegates  to  the  national  convention 
were  chosen  as  follows: 

M.  J.  Dowling,  star  Farmer,  Renville;  M. 
E.  Tew,  Reform  Advocate,  Clarkfield;  C.  A. 
Berch,  Willmar  Argus  ;  Irving  Todd,  Hastings 
Gazette:  D.Sinclair,  Winona  Republican  :  H. 
G.  Hays,  Dispatch.,  Sleepy  Eye;  P.  B.  Collins. 
Northwestern  Agriculturist,  Minneapolis;  H. 

I.  Peterson,  Independent,  Litchfield. 
Alternates,  Soren  Listoe,  Nordvestern,  St. 

Paul;  A.  B.  Lange,  Diiluth;  S.  A.  Langum, 
Preston;  Joseph  Leicht,  Winona;  Leslie  Mat- 
hews, Benson;  W.  R.  Hodges,  Sleepy  Eye;  F. 
C.  Newmeyer,  Stillwater;  G.  N.  Lanphere, 
Moorhead. 

Resolutions  were  passed  favoring  legis- 
lation for  the  suppression  of  sensational 
news. 

The  St.  Paul  Press  Club  entertained 
the  editors  at  a  beefsteak  supper. 


The  Independent  Penwomen's  Club, 
of  Chicago,  gave  a  collation  February 
21.  Addresses  were  made  by  Miss  A. 
M.  Beecher,  Miss  Ada  C.  Sweet,  Miss 
Maude  Sommers,  Miss  Louise  Foskette, 
Miss  Belle  Gorton  (who  is  the  club's 
president),  and^others.  Miss  Margaret 
Kinnear  read  a  paper  on  "The  Devel- 
opment of  the  Heroine." 


The  Southern  Rhode  Island  Press 
Club  has  elected  the  following  officers: 

President,  Arthur  S.  Fitts,  Pascoag 
Herald.    Vice-presidents,    Thomas  H. 


OFFICE  FURNISHINGS. 


At  Vantine's. 


No.  81,  $5.00. 

Vantine's  Chinese  Rattan 
Furniture  is  artistic,  com- 
fortable and  durable. 

Take  this  easy  chair  for 
example.  You'll  find  a 
hundred  dollars'  worth  of 
comfort  in  it,  especially 
during  the  hot  summer 
months. 


Send  for  Our  Rattan  Furniture 
Price  List. 


A.  A.VANTINE&CO., 

The  largest  Japanese, 
Chinese  and  India 
House  in  the  world, 

877-879  Broadway, 

NEW  YORK. 


Hammond,  Cranston  City  Times;  John 
H.  Campbell,  Pawtuxet  Valley  Gleaner; 
B.  W.  Pearce,  Newport  Enterprise;  M. 

A.  Walsh,  Providence  Visitor;  W.  H. 
Farrally,  Bristol  Pkcenix.  Correspond- 
ing secretary,  Edward  F.  Sibley,  Ol- 
neyville    Times.    Recording  secretary, 

B.  S.  Lake,  Providence  Jieal  Estate 
Register.  Treasurer,  Albert  R.  Greene. 
Executive  committee:  Frank  H.  Camp- 
bell, Pawtuxet  Valley  Daily  Times;  J. 
D.  Holl,  Providence  Journal  of  Com- 
merce; F.  H.  Potter,  Pascoag  Herald; 
James  H.  Arnold,  Historical  Register; 
Joseph  Farrally,  Bristol  Phcenix.  Audi- 
tor, Charles  J.  Arms. 


The  Press  Wheelmen  of  New  York 
city,  formed  to  promote  bicycling  among 
members  allied  to  the  press,  and  to  en- 
able night  workers  to  participate  in  such 
club  runs  as  will  be  convenient  to  all 
concerned,  has  been  incorporated.  The 
directors  are  C.  M.  Maxwell,  C.  Kojan, 
and  William  McLaughlin  of  Brooklyn, 
H.  Fichtel,  John  T.  Brosnan,  L.  E.  Os- 
borne, W.  W.  Grimes,  and  J.  Harkness 
of  New  York. 


OFFICE  SUPPLIES. 


OFFICE  SUPPLIES. 


OFFICE  SUPtLIES. 


OFFICE  SUPPLIES. 


SMOKE 

M.  STACHELBERG  &  CO.'S  / 

HAVANA  ^ 

:iGARS 

COSTLIEST  BECAUSE  BEST. 

ESTABLISHED  1857. 
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FROM  THE"AD"FIELD 


^   THE    RECORD    OF  ACTIVITY'S 
DAILY  ANNIVERSARY. 


A  New  Advertiser  in  the  Cereal 
Field— Troubles  of  a  Blood  Medi- 
cine Company— Dr.  Cyrus  Edson's 
Stop  to  Criticism— Trade  Offers 
— Many  Minor  Advertisers— Mis- 
cellaneous Notes. 


A  NEW  HIGH-GRADE  ADVER- 
TISER. 

The  Cereal  Machine  Company,  Wor- 
cester, Mass.,  the  manufacturers  of 
"  Shredded  Whole- Wheat  Kiscuit,"  have 
engaged  half  of  the  imposing  ware- 
rooms  at  841  Broadway,  New  York,  in 
which  to  maintain  a  permanent  exhibit 
of  their  products. 

The  company's  business  is  to  be  very 
extensive.  The  newspaper  advertising 
alone  will  reach  at  least  $75,000  the  first 
year.  The  Seaman-Presbrey  department 
of  Seaman's  Advertising  Agency  has  se- 
cured the  contract  for  placing  all  the  ad- 
vertising. 

The  advertisements  will  at  first  be  con- 
fined to  dailies,  but  magazines  and  other 
publications  will  be  included  in  the  ad- 
vertising plans  later. 

With  the  advertising  in  such  compe- 
tent and  conscientious  hands,  and  with 
ample  resources,  the  Cereal  Machine 
Company  will  no  doubt  rank  henceforth 
among  the  leading  advertisers  of  food 
products. 

PURE  BLOOD,  WEAK  SYSTEM. 

The  Hot  Springs  Medicine  Company 
is  said  to  be  unfortunately  in  arrears  in  its 
finances.  This  is  no  surprise  to  experi- 
enced men  who  observed  the  earlier 
stages  of  the  "  Pura  Blood  "  advertising. 

As  there  are  straws  which  show  which 
way  the  wind  blow  so  there  are  surface 
indications  in  connection  with  particular 
advertising  (sometimes  no  more  than 
mere  matters  of  detail)  which  to  the  eye 
that  knows  "  what's  what "  are  accepted 
as  indications  of  a  "falling  short." 

The  present  risk  of  non-payment 
of  course  does  not  apply  to  orders 
sent  out  through  the  Albert  Frank 
Advertising  Agency,  nor  to  any  orders 
not  given  by  the  company  direct,  which 
was  its  practice  at  the  start.  It  is  un- 
derstood, also,  that  whatever  liability  is 
incurred  by  the  Frank  agency  is  fully 
covered  by  guarantees  made  to  it  by  third 
parties. 

DR.  CYRUS  EDSON'S  ASEPTOLIN. 

Persons  who  have  been  told  that  Dr. 
Cyrus  Edson  was  being  regarded  with 
disiavor  by  the  medical  fraternity,  owing 
to  his  connection  with  an  advertised 
preparation,  should  note  the  doctor's  fol- 
lowing statement: 

"Under  no  circumstances  will  I  allow 
the  aseptolin  to  be  sent  direct  to  a  pa- 
tient. It  will  be  sent  to  his  physician 
only. 

"I  decline  absolutely  to  give  the  pa- 
tient of  any  brother  physician  advice 
about  his  case. 

"  I  am  willing  to  send  a  2-ounce  bot- 
tle of  aseptolin  to  every  physician  in  the 
United  States,  so  that  he  may  be  con- 
vinced by  the  improvement  of  his  pa- 
tients of  its  value." 


UNION  SQUARE  FARMERS. 

Everybody  in  America  has  heard  of 
Union  Square,  New  York,  which  is  in 
the  heart  of  the<  city,  and  therefore 
many  who  are  not  directly  concerned  in 
advertising  items  will  be  interested  to 
learn  that  a  flower-seed  concern  has 
planted  itself  in  the  locality  mentioned. 

The  Standard  Seed  Company,  i  and 
3  Union  Square,  New  York,  is  advertis- 
ing flower  seeds  in  western  dailies,  and 
tempts  buyers  by  offering  prizes  for  the 


solution  of  a  puzzle  that  accompanies 
the  advertisement. 


THEIR  GLASSWARE   IS  EXCEL- 
LENT. 

The  Libbey  Glass  Company,  Toledo, 
O.,  is  doing  some  advertising  through 
the  Haulenbeek  Advertising  Agency, 
New  York.  The  exhibit  of  this  com- 
pany at  the  World's  Fair  in  Chicago 
was  widely  praised.  The  resources  of 
the  corporation  are  ample,  and  there  is, 
perhaps,  no  reason  why  they  should  not 
find  it  profitable  to  use  dailies  to  a  large 
extent,  and  create  a  local  demand  in 
every  town  of  importance. 


REMEMBER  THAT  SUMMER 
COMES. 

The  lists  for  Hire's  root  beer  adver- 
tising will  be  made  up  before  very  long. 
The  advertising  is  placed  by  N.  W. 
Ayer  &  Son,  Philadelphia.  It  is  not  too 
early  to  make  a  note,  for  inclusion 
always  sounds  better  than  exclusion  to 
the  business  manager's  ear.  It  is  re- 
ported that  the  advertisers  of  the  bever- 
age will  reduce  the  space,  but  it  is  not 
too  late  for  them  to  repent  of  this  de- 
cision if  it  has  been  made. 


IF  YOU  ARE  CURIOUS,  WRITE. 

Publishers  who  are  entertained  by 
the  perusal  of  trade  offers  for  advertis- 
ing space  may  find  it  to  their  advantage 
to  address  (enclosing  stamp  ?)  the  fol- 
lowing parties  : 

Bailey  Supply  Company,  Coopers- 
town,  N.  Y. 

J.  A.  Vose  Advertising  Company,  203 
Broadway,  New  York,  and 

H.  C.  Brace,  21  Quincy  street,  Chi- 
cago. 

ONLY  ONE  OF  MANY. 

Henry  J.  Lamar,  Macon,  Ga.,  is  a 
wholesale  medicine  dealer,  who  is  taking 
space  in  local  dailies  in  various  states. 
A  large  number  of  southern  firms  are 
taking,  or  are  about  to  take,  space  in 
journals,  including  Dr.  J.  W.  Blosser, 
The  King's  Royal  Germetuer  Company, 
Swift  Specific  Company,  H.  G.  Mozely 
and  the  Blood  Balm  Company,  all  of 
Atlanta. 

OWN  MEDICINE  FREELY  TAKEN. 

J.  C.  Hackstaff,  New  York  repre- 
sentative for  Nelson  Chesman  &  Com- 
pany's Advertising  Agency,  St.  Louis,  is 
placing  advertisements  for  F.  M.  Lupton, 
publisher  of  the  People^ s  Home  Journal. 
Mr.  Lupton  has  for  years  been  a  liberal 
advertiser. 


WHY  NOT  NORTH  AND  WEST? 

R.  P.  Richardson,  Jr.,  &  Company, 
Reidsville,  N.  C,  manufacturers  of 
smoking  tobacco,  are  obtaining  estimates 
from  dailies  in  the  south  for  advertising 
space. 

THEY  LIKE  SAINTLY  CITIES. 

H.  W.  Kastor  &  Son,  St.  Joseph,  Mo., 
have  recently  moved  to  St.  Louis.  They 
do  a  general  advertising  business. 


MISCELLANEOUS  NOTES. 

The  Mutual  Life  Insurance  Company's 
annual  advertising  is  handled  by  the 
Albert  Frank  Advertising  Agency,  New 
York. 

Religious  journals  are  to  run  advertis- 
ing for  the  New  York  Biscuit  Company. 

The  Richardson  Silk  Company,  452 
Broadway,  New  York,  is  making  con- 
tracts "direct"  for  space  in  family 
journals. 

Large  advertisements  of  T.  A.  Slo- 
cum's  Cure  for  Consumption  are  running 
in  leading  dailies. 

W.  G.  Baker,  Springfield,  Mass.,  who 
use  the  premium  system  in  selling  teas 
and  baking  powder  through  agents,  ex- 
pects  to  spend  $25,000  or  more  for  this 


year's  advertising.  The  latter  is  placed 
through  the  George  H.  Regar  Agency, 
Philadelphia. 

P.  Daron,  Muskegon  Heights,  Mich., 
is  sending  an  advertisement  of  novelties 
to  monthlies. 

Analgine  Tablets  for  headache  are 
to  be  advertised  by  a  concern  calling 
itself  the  Analgine  Tablet  Company, 
Bernardsville,  N.  J. 

Wing  &  Son,  manufacturers  of  pianos, 
446  West  13th  street.  New  York,  are 
said  to  be  contemplating  more  adver- 
tising this  year  than  has  been  done  for 
them  for  a  long  time. 

Dr.  Robert  Hunter's  advertising  is 
being  sent  to  religious  journals  by  L.  M. 
Porter,  advertising  agent.  Potter  Build- 
ing, New  York. 

The  Gray  Medicine  Company,  1316 
Broadway,  Brooklyn, Jare  to  use  monthly 
publications. 

The  J.  Walter  Thompson  agency  is 
making  contracts  with  weekly  papers 
for  the  advertising  of  Mead  &  Prentiss. 

The  Clifton  Soap  and  Manufacturing 
Company,  Cincinnati,  is  running  a  srr.all 
advertisement  in  weeklies  in  the  Middle 
States. 

R.  H.  WoIfT  &  Company,  Limited, 
foot  of  East  I  i8th  street.  New  York,  man- 
ufacturers of  the  American  High  Art 
Cycle,  have  made  use  of  a  little  magazine 
space  to  advert'se  their  wheel. 

Foster  Brothers  Manufacturing  Com- 
pany, Utica,  N.  Y.,  are  advertising  their 
Ideal  Spring  Bed. 

The  Tygert-Allen  Fertilizer  Company. 
2  Chestnut  street,  Philadelphia,  will  push 
and  advertise  their  phosphates  this  sea- 
son. 

The  Griswold  Manufacturing  Com- 
pany, Erie,  Pa.,  will  advertise  alumi- 
num wares  in  magazines. 

The  Star  and  Crescent  Mills,  Philadel- 
phia, will  advertise  towels  in  papers 
reaching  ladies. 

The  Parvin-Doughty  Advertising 
Agency,  Cincinnati,  is  to  place  more 
business  for  the  Kola  Importing  Com- 
any,  proprietors  of  a  cure  for  catarrh. 

The  Franklin  Fountain  Pen  Company, 
51  North  loth  street,  Philadelphia,  is 
said  to  be  in  the  market  for  any  adver- 
tising suggestion  that  is  really  accept- 
able. 

It  is  likely  that  the  advertising  of 
Heiskell's  Ointment,   which  is  manu- 


actured  by  Johnston,  Holloway  &  Com- 
pany, 531  Commerce  street,  Philadel- 
phia, will  be  increased  this  year  to  an 
extent  greater  than  has  been  the  case  for 
some  years. 

The  Medico-Tabloid  Company.Spring- 
field,  Mass.,  are  seeking  publicity  for 
their  digestive  tablets. 

The  advertising  of  the  Michigan 
Medicine  Company,  and  Thomas  Slater, 
Kalamazoo,  Mich.,  is  placed  by  the 
Charles  H.  Fuller  Agency,  Chicago. 

The  Empire  Medical  Company  is 
again  being  advertised  through  F.  N. 
Cushman,  Exchange  Building,  Boston. 

It  is  said  that  the  Dingman  Soap  Com- 
pany, 4  Lock  street,  BufTalo,  contem- 
plates advertising  in  the  United  States. 
It  is  a  Canadian  concern,  located  in 
Toronto. 

D.  L.  Risley,  Philadelphia  and  New 
York,  who  has  been  advertising  real  es- 
tate in  daily  journals,  will  run  small  ad- 
vertisements in  many  weekly  and  monthly 
papers.  The  George  H.  Regar  Agency, 
Philadelphia,  places  the  orders. 

The  American  Fiorina  Company, 
Utica,  N.  Y.,  has  a  preparation  for  the 
advertising  of  which  it  desires  to  arrange 
with  an  advertising  agency. 

Azro  GofTs  Bureau  of  Advertising,  of 
367  F  street,  Washington,  is  sending  ad- 
vertisements to  religious  journals. 

Daily  papers  are  being  contracted 
with  direct  for  advertising  by  the  Key- 
stone Medical  Institute,  1716  Chesthut 
street,  Philadelphia. 

Large  advertisements  of  the  Maywood 
Colony,  California,  are  being  placed  in 
religious  journals  by  J.  A.  Wilson,  ad- 
vertising agent,  Rookery  Building,  Chi- 
cago. 

The  Farmers'  Seed  Company,  Ro- 
chester.N.  Y.,  are  likely  to  be  permanent 
users  of  space  in  journals  reaching 
farmers. 

The  Parvin-Doughty  Advertising 
Agency,  Cincinnati,  will  send  out  large 
orders  for  advertising  of  the  Peruviana 
Company,  a  medical  concern. 

Thomas  Leeming  &  Company,  pro- 
prietors of  Nestle' s  Food,  are  making  up 
new  lists  of  papers  for  advertising  pur- 
poses. 

The  advertising  of  the  Franklin  Mills 
is  placed  through  the  Frank  Seaman 
Agency,  New  York. 

Among  the  concerns  that  have  made 
appropriations  for  advertising  this  sea- 


ADVERTISING  MEDIUMS, 


ADVERTISING  MEDIUMS. 


Note  Change  in  List  and  Price. 

ALL  THE  LEADING 
MAGAZINES 

IN   THE   UNITED  STATES 

FOR  $15.00  PER  LINE 


FOR  ONE  INCH  OR  OVER. 


NO  COMMISSION. 


"THE  LIST" 


Arena  Demorest 

Art  Journal  Donahoe's 

Art  de  la  Mode  Forum 

Budget  Godey's 

Century  Harper's 

Cliautauquan  Home  and  Country 

Cosmopolitan  Leisure  Hours 

Delineator  Lippincott's 

Send  orders  for  May  issue  to 


Munsey's  « 
Modes  and  Fabrics 
McClure's 

New  England  Magazine 
New  England  Kitchen 

Magazine 
Norlh  American 

Review 


NO  DISCOUNTS. 


Peterson's 
Pleasant  Hours 
Popular  Monthly 
Review  of  Reviews 
Scribner's 
Silver  Cross 
St.  Nicholas 
Table  Talk 
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son  is  the  Davis  Sewing  Machine  Com- 
pany, Dayton,  O.,  who  manufacture 
the  Dayton  Bicycle. 

The  Syndicate  Publishing  Company, 
Philadelphia,  is  making  up  a  new  list 
for  spring  advertising. 

A.  R.  Elhott,  37  College  place,  New 
York,  is  renewing  contracts  for  the  Gail 
Borden  Condensed  Milk  reading  notices. 

Richards,  dry  goods,  58  West  23d 
street,  New  York,  is  planning  the  build- 
ing up  of  a  mail  order  trade  through  ad- 
vertising. 

TO  FACILITATE  ADVERTISING. 

Thomas  D.  Taylor,  Tribune  Building, 
New  York,  will  have  charge  of  the  east- 
ern advertising  of  the  Cumberland  Pres- 
byterian, Bible  Study,  Rays  of  Light 
and  Sunday  School  Comments,  Nashville. 


INFORMATION  WANTED. 
Publishers  who  have  had  dealings  with 
or  propositions  from  Hartwell  Stafiord 
or  the  Samson  Advertising  Agency  are 
requested  to  communicate  with  The 
Fourth  Estate. 


AN  OLD  SAYING  AMENDED. 

A  maxim  is  sometimes  quoted  in  the 
course  of  politics  to  the  effect  that  a  man 
should  not  seek  an  office,  but  the  office 
should  seek  the  man. 

When,  instead  of  an  office,  it  is  the  fur- 
niture of  an  office  that  is  called  in  ques- 
tion, how  far  shall  a  man  go  in  seeking 
the  office  furnishings,  and  fiow  far  shall 
the  office  furnishings  go  in  seeking  the 
man  ? 

The  best  solution  of  the  problem  prob- 
ably is  that  the  two  should  meet  half 
way;  and  so  we  have,  on  the  one  hand, 
the  readers  of  The  Fourth  Estate, 
who  know  a  good  thing  when  they  see  it 
advertised,  and,  on  the  other  hand,  an 
advertisement  of  A.  A.  Vantine  & 
Company,  New  York,  in  another  col- 
umn. These  two  good  sides  should  join 
to  mutual  advantage. 

A  curious  paradox  might  even  grow 
out  of  the  transaction.  For  if  the  pur- 
chasing editor  or  publisher  should  ac- 
quire one  of  those  comfortable  Vantine 
chairs  he  would  have  to  praise  the  ar- 
ticle, and  yet,  in  order  to  best  appreci- 
ate, he  would  have  to  "  sit  down  "  on  it. 


ITS  NEW  HOME  IS  COMPLETE. 

The  new  building  of  the  Detroit  your, 
nal  is  in  a  location  in  the  city  which 
facilitates  a  rapid  delivery  of  papers 
simultaneously  in  different  sections,  both 
by  wagon  and  train. 

Viewing  the  building  from  thi  out- 
side, it  still  retains  the  appearance  of  a 
church.  It  is  said  by  those  who  observe 
and  remember  those  things,  that  the 
Journal  is  the  only  large  newspaper 
in  the  United  States  that  has  its  home  in 
what  was  once  a  church.  It  is  said  also 
that  the  Journal  is  the  only  important 
paper  in  a  city  of  the  size  that  oc- 
cupies a  big  building  with  no  other  ten- 
ants. The  edifice  has  been  altered  so  as 
to  give  two  stories  with  a  basement, 
each  with  the  same  area,  75  by  150  feet, 
and  every  inch  in  the  large  building  is 
used  for  the  different  departments  of  the 
paper. 

REJOICING  IN  REUNION. 

Twenty-five  years  ago  there  were 
working  together  on  the  New  Haven 
(Conn.)  Palladium  six  men,  who,  on  ac- 
count of  change  of  management,  during 
a  year  or  so  drifted  elsewhere,  some  into 
other  lines.  Each  had  met  one  another 
occasionally,  and  yet,  as  a  whole,  they 
have  not  shaken  hands  until  they  met  at 
the  New  York  Press  Club  last  week  at 
a  cosy  dinner  which  lasted  four  hours. 

The  guests  were  invited  by  H.  P. 
Hubbard  as  one  of  the  sextet,  and  were 
Morris  F.  Tyler,  now  president  of  the 
Southern  New  England  Telephone  Com- 
pany; P'rank  D.  Root,  editorial  writer 
on  the  New  York  Times;  E.  j!  Edwards, 
New  York  correspondent  ot  the  Phila- 
delphia Press;  Dr.  C.  B.  Dudley,  chief 
chemist  of  the  Pennsylvania  Railroad, 
and  Herbert  E,  E.  Benton,  now  com- 


CHAMPAGNE. 


CHAMPAGNE. 


CHAMPAGNE. 


mis'sioner  of  the  school  fund  of  the  state 
of  Connecticut.  They  decided  to  have 
another  reunion  next  summer. 


VARIOUS  LIBEL  LITIGATIONS. 

Suit  for  $15,000  damages  for  libel  has 
been  begun  at  Madison,  Wis.,  against 
the  Wisconsin  State  Journal,  the  official 
state  paper,  by  editor  S.  Y.  Gillan,  of 
the  Western  Teacher,  an  educational 
journal  published  in  Milwaukee.  The 
article  out  of  which  the  libel  suit  grew 
was  printed  in  the  Journal  at  the  time  of 
the  investigation  of  charges  against  the 
University  of  Wisconsin.  Mr.  Gillan 
alleges  false,  malicious  and  defamatory 
statements  concerning  his  attitude  to- 
ward the  state  university. 

Rev.  C.  E.  White,  formerly  a  pastor 
in  Jamestown,  Pa.,  has  entered  suit  for 
libel  and  defamation  of  character  against 
J.  B.  Robinson,  publisher  of  the  James- 
town Sentinel.  The  suit  is  based  on  an 
item  which  alleged  that  Rev,  C, 


White  had  kissed  the  rosy  cheeks  of  the 
church  organist. 

The  pastor  was  not  like  the  fellow,  who, 
having  stolen  a  kiss  and  meeting  with  a 
severe  rebuke,  said  he  was  sorry  and 
then  kissed  again  to  prove  that  he  was 
too  gallant  to  regret  the  first  kiss. 

Mrs.  Nannie  T.  Westerfield,  who  en- 
tered suit  against  Scripps  et  al.,  publish- 
ers of  the  Los  Angeles  (Cal. )  Record,  has 
been  awarded  Si, 000  as  damages.  This 
amount  is  only  a  twenty-fifth  part  of 
what  was  claimed. 

Ex-Mayor  William  Beidelman,  of 
Easlon,  Pa.,  has  had  a  capias  issued  for 
the  arrest  of  Clarence  N.  Andrews, 
editor  of  the  Easton  Free  Press,  charg- 
ing him  with  false  and  malicious  libel. 
The  cause  of  the  action  is  the  result  of  an 
editorial  which  appeared  in  the  Free 
Press  alleged  to  have  referred  to  Beidel- 
man. 

Miss  Mayme  Roberts,  of  Indianapolis, 
has  filed  4  suit  for  allege4  libel  against 


Benjamin  F.  McKey,  editor  of  the  Leb- 
anon (Ind.)  Pioneer.  The  suit  is  based 
upon  an  article  referring  to  the  arrest  of 
a  young  woman  charged  with  obtaining 
money  under  false  pretenses.  The  name 
of  this  woman  as  given  by  the  Pioneer 
was  confused  with  that  of  an  elocutionist 
who  now  wants  damages. 


ASSOCIATED  PRESS  GAINS. 

The  Associated  Press  has  added  eight- 
een papers  to  its  list  since  February  i, 
sixteen  being  in  eastern  territory. 

The  latest  additions  are  the  Auburn 
(N.  Y.)  Public  Ledger,  the  Troy  (N.  Y.) 
Looming  Star,  a  new  paper,  published 
by  George  B.  Anderson,  the  Mobile 
(Ala.)  Journal  and  the  Birmingham 
(Ala.)  Times,  a  new  morning  daily. 

The  Gleaner  is  the  name  of  a  monthly 
bulletin  issued  by  the  American  Pub- 
lishers' Collection  Company,  114  Nassau 
street.  New  York.  It  furnishes  "point- 
ers" of  value  to  publisherSj  gleaned 
frpm  various  spurg?§, 
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FOR  SALE. 


ADVERTISEMENTS  under  this  clasiifica- 
tion,  35  cent!  per  line  each  iniertion.  Count 
seven  wordi  to  the  line.   

FOR  SALE 
Two  90-channel,  8-point 

THORNE 
TYPESETTING 
MACHINES. 

Have  been  used  only  nine  months. 

In  first-class  order. 

Can  be  seen  in  operation  any  day  in 
our  office. 

CHEAP  FOR 
CASH 

if  taken  quickly. 
We  need  the  room. 

For  particulars  or  further  information, 
address 

T^Brockton  Times, 

Brockton,  Mass. 
W.  L.  DOUGLAS,  Proprietor. 


PERFECTING  PRESS, 

with  complete  outfit,  4  or  8  pages,  used  18 
months,  guaranteed  best  condition,  »3,5co,  easy 
terms;  boxed  f.  o.  b.  and  set  up.  Further  in- 
formation, address  Arthuk  S.  Peasr,  322  Potter 
Building,  New  York. 

A  GENTS  and  canvassers'  addresses,  "  fresh 
as  roses,"  procured  by  advertising  specially 
for  them,  at  $i  per  1,000.  Have  11  m.  The  lot 
prepaid  for  $10.  1  also  write  ads.  Address, 
S.  M.  BOWLES,  Woodford  City,  Vt. 

'THE  FOURTH  ESTATE  is  the  best  medium 
to  reach  buyers  in  the  newspaper  line.  Ad- 
vertise in  it. 


SITUA  TIONS. 

ADVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

CIRCULATION  MAN 
WANTED. 

One  who  thoroughly  understands  his  business 
and  is  a  hustler  can  secure  permanent  place  on 
a  first-class  metropolitan  daily  in  a  New  Eng- 
land city  of  35,000  population.  Paper  very 
popular  and  now  in  its  second  year.  Address, 
giving  references  and  salary  expected,  CIR- 
CULATION, care  The  Fourth  Estate. 

MANAGER  OF 
ART  DEPARTMENT. 

■Vl^ ANTED — by  high-class  weekly  publication 
**  of  general  circulation,  a  manager  for  the 
Art  Department,  Apply,  with  credentials,  and 
stating  experience  and  salary  expected,  ART, 
care  of  The  Fourth  Estate. 

A  FIRSl-CLASS  ADVERTISEMENT  SO- 
licitor,  with  enough  self  confidence  to 
make  plenty  of  money  for  himself  and  the 
paper  he  represents  when  he  has  THtf  RIGHT 
MEDIUM  may  hear  of  an  opportunity  to  form 
a  connection  which  will  not  only  be  imme- 
diately profitable  in  itself,  but  will  afford  a 
high-grade  man  the  chance  to  make  the  busi- 
ness acquaintance  of  well-known  men,  whose 
acquaintanceship  may  be  of  permanent  value. 
Address  F.  N.  M.,  care  of  The  Fourth 
Estate. 

ANTED. — A  young  or  middle-aged  man 
*  '  of  experience  to  solicit  advertisements  for 
Sunday  paper  with  largest  circulation  in  the  city 
in  which  it  is  published.  Work  entirely  within 
city  limits.  A  genuine  hustler  wanted.  Address, 
stating  terms  and  experience,  P.  P.  L.,  P.  O.  Box 
1646,  Springfield,  Mass. 

AXT' ANTED,  an  experienced  advertising  man, 
with  large  city  acquaintance  and  ability 
to  handle  assistant  representatives.  Salary  and 
commission  basis.  Address,  A.  D.  Co,,  Fourth 
EsrATE, 

■pEST  trade  paper  wants  agent  in  cities  of 
^  25,000  and  over.  1,000  Monon  Bldg.,  Chicago 

■pMPLOVERS  in  the  newspaper  field  can 
obtain  by  advertising  in    The  Fourth 
Estate  an  intelligent  grade  of  assistants  in 
various  lines. 

pXPERIENCED,  reliable  advertising  man 
wanted  at  once.   Herald,  Elizabeth,  N.J. 


BUSINESS  OPPORTUNITIES. 

A  DVERTISEMENTS  under  this  classiiica- 
^  tion,  35  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

A  PARTNER — A  modem  newspaper  business 
man  with  $5,000  or  J8,ooo,  can  secure  a  half 
interest  in  one  of  the  most  influenlial,  substantial 
Republican  country  dailies  and  the  leading 
weekly,  both  doing  a  paying  business,  in  one 
of  the  most  beautiful  country  seat  cities  and 
most  populous  and  prosperous  counties  in  Illi- 
nois. The  unlimited  field  for  increasing  their 
business  demands  immediate  attention  and  this 
offer  will  remain  open  but  a  brief  time.  Address, 
H.  C.  LEWIS,  care  of  Barnhart  Bros.  &  Spind- 
ler,  Chicago,  III. 

r^OLOR  PLATES  FOR  DAILY  NEWS- 
^  PAPERS.  —  Experienced  newspaper  en- 
graver has  invented  method  by  which  color 
plates  can  be  prepared  for  perfecting  press  in 
three  hours.  Wants  to  meet  enterprising  pub- 
lisher, to  put  method  in  operation.  COLORIST, 
care  Fourth  Estate. 

■pOR  SALE,  outright  or  in  part,  a  southern 
trade  weekly  established  seven  years ; 
good  advertising  medium.  Only  paper  in  the 
trade  in  entire  South  ;  contains  government 
advertising  ;  good  investment  ;  capaole  of  great 
extension ;  reasons  for  selling,  ill  health  and 
other  business.  Apply  S.  H.  A.,  care  oi  The 
Fourth  Estate. 

T^EXAS  REPRESENTATION.— Any  firm, 
•'■  newspaper  or  magazine  desiring  a  repre- 
sentative in  Texas  can  secure  the  services  of  a 
retired  journalist  at  very  reasonable  cost. 
Address,  W.  L.  MOORE,  Pilot  Point,  Texas. 


AXriLL  BUY  whole  or  half  interest  in  Repub- 
''''     lican  or  Independent  paper.    New  York 
State  preferred.  Address,  giving  full  particulars, 
E.  E.  BYAM,  Box  16,  Nantucket,  Mass. 


SITUATIONS  WANTED. 

A  DVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

WANTED. 
A  live  young  newspaper 
man  desires  a  position.  He 
is  now  editor  and  manager 
of  weekly  in  a  large  Eastern 
town.  Address,  C.  G.  F., 
care  The  Fourth  Estate. 

A  THOROUGHLY  competent  and  reliable 
all-around  newspaper  man :  quick  to  pick 
up  local  connections  ;  now  engaged  in  New 
York,  desires  position  as  city  or  managing  editor 
of  daily  paper  in  thriving  western  city.  High- 
class  references  submitted.  Address,  A.  Z., 
Fourth  Estate. 

AN  ALL-ROUND  JOURNALIST,  of  long 
experience,  with  highest  city  references, 
desires  desk  position  in  editorial  or  publication 
office  of  newspaper;  no  night  work:  weekly  pre- 
ferred.  CARLOS,  care  The  Fourth  Est.\te. 

■pXPERIENCED  newspaper  man,  young, 
past  seven  years  on  city  dailies,  desires 
position  as  managing  or  city  editor  or  editorial 
writer;  eastern  daily;  highest  references.  Ad- 
dress, A.  L.,  The  Fourth  Estate. 

■plRST-CLASS  all-around  young  newspaper 
•'■  man  desires  position  on  a  daily  paper,  even- 
ing preferred  Excellent  references.  ATHOS, 
care  Fourth  Estate. 

A]17' ANTED — Position   by   circulator,  active 
'  *     young  man,  competent  to  manage  depart- 
ment.  CIRCULATOR,  care  of  The  Fourth 
Estate. 

A  DVERTISING  solicitor  wants  position  on 
live  daily,  commission.    A  hustler.  Ad- 
dress, Solicitor,  Fourth  Estate. 

lyrANAGER,  experienced,  good  references, 
a  hustler,  wants  management  live  daily. 
Address,  Management,  Fourth  Estate. 

Y  OUNG,  all-round  newspaper  man  wants 
*     position  as  reporter.   REPORTER,  care 
of  The  Fourth  Estate. 

pNTER PRISING  YOUNG  JOURNALIST 
^  desires  position  as  editor  of  trade  paper. 
RELIABLE,  care  The  Fourth  Estate. 


1 1  T  ET  me  congratulate  you    on  the  very 
^    bright  and  irresistibly  readable  quality  of 
The  Fourth  Estate." — Albert  Shaw,  editor 
Review  of  Reviews. 


THE  SERVICE  IS  WORTH  IT. 

A  New  York  trade  journal  takes  pride 
in  the  fact  that  its  advertising  rates  are 
higher  in  proportion  to  its  circulation 
than  any  other  journal  of  its  class  in 
America. 

Of  course,  its  space  is  no  doubt  worth 
the  rate  charged  to  those  who  have 


COLLECTION  AGENCY. 


Subscription  and  advertising  accounts  a  specialty. 

AMERICAN 
PUBLISHERS'  p^o.n- 
COLLECTION 
COMPANY. 


F.  W.  ANDRESS. 
C.  F.  HARPER. 


NASSAU  CHAMBERS, 
NEW  YORK. 


WANTED  TO  PURCHASE. 


WANTED.— 

A  second-hand 

MERGENTHALER 
LINOTYPE 

machine.  Must  lie  practically  good  as 
new.  Give  full  description  and  price. 
Address,  X  Y  Z,  care  Fourth  Estate. 


<  I  T  F  we  may  judge  by  the  numerous  responses 
^  to  our  aavertisement  in  your  paper  invit- 
ing ad.  writers  to  send  ior  specimens  of  our 
"  Type  that  Attracts,"  the  whole  of  that  frater- 
nity must  be  readers  of  The  Fourth  Estate. 
We  have  catered  for  the  ad-smith,  but  never 
were  able  to  reach  him  effectually  before.'  " — 
American  Type  Founders'  Co. 


PREMIUMS,  ETC. 


New  PREMIUM  CATA- 
LOGUE now  ready. 

Sent  on  request.  Address  F.  TENNYSON 
NEELY,  New  York  or  Chicago. 


EDITORIAL  HELPS. 


ORDER  NOW 
YOUR 

BOUND 
VOLUMES 


\Tr\l  1\T  September  i,  1895, 
V  L^JL,.  1  V   to  March  I,  1896. 

JUST  COMPLETED. 

$2.50 
VOLS.  1 1 1- IV 

(Year  ending  March  I,  1896) 


bound 
in  one. 


$4.50 


A  year's  concise  history  of  the  new- 
paper  and  advertising  worlds. 
No  library  complete  without  it. 


CLIPPINGS 

WE  CLIP  THEM  FOR  YOU. 

Newspapers  of  all  kinds  from  everywhere. 
Biggest  dailies  to  smallest  weeklies  from  every 
state.  Also  magazines,  literary,  music,  art  and 
scientific  publications,  trade  and  class  papers. 
All  the  best  English  Magazines  included.  Our 
readers  are  intelligent  and  keen- eyed.  Give  us 
your  order  for  articles  or  comments  on  any 
subject  and  we  will  guarantee  satisfaction. 
Rates  depend  on  special  service  desired,  but 
always  surprisingly  low. 

XHE  CHICAGO  PRESS  CLIPPING 
^    BUREAU,  Theo.  Wiese,  Mgr., 

36  La  Salle  Street,  Chicago. 

DT  V  XT'  C  LEAD  PENCILS. 
1  A.  W  IN  O  EDITORS'  BLUE, 
EDITORS'  BLACK.  TRY  THEM.  Sample 
free  if  Fourth  Estate  is  mentioned.  Jos. 
Dixon  Crucible  Co.,  Jersey  City.  N.  J. 

something  to  offer  that  is  suitable  to  its 
constituency. 

It  is  for  a  somewhat  similar  reason  that 
so  many  advertisers  cheerfully  pay  the 
rate  charged  by  The  Fourth  Estate. 
They  get  a  wide  circulation,  and  they 
secure  the  only  adequate  means  of  reach- 
ing a  constituency  of  extreme  value. 


ADVERTISING  AGENCIES. 


THE 

M.  B.  WILSON 

GENERAL 

ADVERTISING 

AGENCY,  CHICAGO. 

Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 

ADVERTISEMENT^ 

prepared  and  inserted  in  newspapers  and  maga- 
lines  at  publishers'  lowest  rates.  Practical  and 
effective  service  in  every  line  of  business. 

W.  L.  BEADNELL, 

Advertising  Agant, 
17  Tribunb  Building,  Nbw  York. 

A  DVERTISING  in  newspapers  of  "  known  cir- 
culation"  meant  "  business."   For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bune Bldg..N,Y.  Chamber  ofCommerce.Chicaeo. 

AMUSEMENTS. 

Abbey's,  "  Goddess  of  Truth,"  8  p.m. 
Academy  OF  Music,  "The  Sporting  Duchess,' 

8.  P.M. 

American  Theatre,  "Burmah,"  8  p.m.  Mat- 
inee Saturday, 

Broadway,  "  Robin  Hood,"  8  p.m.  Matinee 
Saturday. 

Casino,  "The  Lady  Slavey,"  8.15  P.m. 
Fifth  Avenue,  Eleonora  Duse,  8.15  p.m 

Matinee  Saturday. 
Garden  Theatre,  •'  The  Two  Escutcheons," 

Matinees  Wednesday  and  Saturday, 
Hoyt's  Theatre,  "A  Black  Sheep,"  8.30  p.m. 
Kostes  &  Rial's,  Loie  Fuller. 
Lyceum,  "The  Prisoner  of  Zenda,"  8.15  p.m. 

Matinee  Saturday. 
Olympia,  "  Excelsior,  Jr.,"  8.15  p.m.  Matinees 

Wednesday  and  Saturday. 
Palmkr's,  "  For  the  Crown,   8.  p.m. 
Proctor's,  Vaudeville,  11  a.m  to  ii  p.m. 
Columbia  Theatre,  Brooklyn,  '  Rob  Roy," 

8.15  P.M.    Matinee  Saturday. 
Montauk  Theatre,  Brooklyn,  Sol  S.  Russell. 
Park    I  heatrb.  Brooklyn,  George  C.  Miln. 

Matinees  Wednesday  and  Saturday. 

BUSINESS  HELPS. 

HIGH-CLASS  PAMPHLETS 

FOR    RAILROADS,    STEAMSHIP  AND 
COMMERCIAL  PURPOSES 
Are  the  Specialty  of  the 

SEAMAN-PRESBREY  DEPT., 
Frank  Seaman's  Adv'g  Agency, 
874  Broadway,  New  York. 
ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

/GRANGER'S  Dowst  Subscription  Record, 
^-^  Advertising  Record  and  Ledger.  Best  in 
the  market.  Sample  sheets  free.  Used  by  Chi- 
cago Tribune,  Spokane  Chronicle,  etc.  E.  L, 
GRANGER  &  CO..  Publishers.  Chicago.  III. 

All  the  Leading  EUROPEAN 
NEWSPAPERS  AND  PERIODICALS 

For  sale  by  the 

INTERNATIONAL  NEWS  CO., 

83  and  85  Duane  St ,  New  York. 

It  may  interest  you  to  know  that  the 
advertisement  (of  the  Times  Building) 
is  bringing  "  results."  Evidently 
The  Fourth  Estate  reaches  ex- 
cellent people. 

E.  A.  Tredwell, 
Agent  for  Times  Building,  New  York. 

SUSPENSIONS. 

The  Troy  (N.  Y.)  Morning  Tele- 
gram has  again  suspended  publica- 
tion. The  plant  has  been  turned 
over  to  John  Steinmetz,  the  owner. 
The  paper  has  been  running  un- 
der the  auspices  of  a  number  of  mem- 
bers of  the  Troy  Typographical  Union 
as  a  co-operative  venture.  It  did  not 
prove  as  successful  as  was  anticipated, 
and  the  parties  interested  decided  to 
abandon  the  project.  They  accordingly 
signed  a  release  of  all  claim  on  the  plant 
and  turned  it  over  to  its  owner. 

The  Odion  (111.)  Era,  a  weekly  news- 
paper, has  suspended  publication. 
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ADVERTISING  MEDIUMS. 


ADVERTISING  MEDIUMS. 


Three  Great  Characteristics 

ENTERPRISING, 
PATRIOTIC, 


RELIABLE. 


THE 


Baltimore 
American, 

Baltimore,  Maryland. 


UNSURPASSED  AS  AN  ADVERTISING  MEDIUM,  AND 
ONE  OF  THE  OLDEST  PAPERS  IN  AMERICA,  HAVING 
BEEN  FOUNDED   IN  1773. 


It  possesses  the  cardinal  features  that  make  it  profitable 
to  advertisers — honesty,  purity  of  tone,  circulation,  and  the 
confidence  of  its  readers ;  these  are  the  characteristics  that 
give  a  newspaper  that  quality  that  shrewd  advertisers  seek, 
"THE  AMERICAN"  is  such  a  paper.  Its  circulation  is 
good  and  increasing  rapidly,  and  advertisers  will  find  it  a 
paying  medium. 


ADVERTISING  MEDIUMS. 


ADVERTISING  MEDIUMS. 


(Sunday, 
Daily,  - 
Twice-a-week, 


100,000 
40,000 
45,000 


A.  FRANK  RICHARDSON, 


Tribune  Building, 

NEW  YORK. 


Chamber  of  Commerce, 

CHICAGO. 


All  first-class  advertisers  in 

MILWAUKEE 

use  the 

EVENING 
WISCONSIN, 

and  they  average  to  pay  it 
more  for  the  same  space 
than  they  do  any  other 
paper  in  that  city. 

The  reason  for  this  is  be- 
cause the  Wisconsin  read- 
ers are  the  most  numerous 
and  the  best  purchasers. 

The  Wisconsin  is  also 
undeniably  the  best  news- 
paper in  the  state. 

N.  Y.  Branch  Office,  10  Spruce  St., 
C,  H,  Eddy,  Mgr. 


|<T  SHOULD  mUs  the  visits  of  The  Fourth 
^  Estate  very  much  if  it  were  to  stop, 
I  think  it  improves  steadily  and  U  just  the  paper 
for  newspaper  men."— John  S.  Barrows,  boston 
Jimrnai, 


PROFITABLE 
ADVERTISING 

The  Advertiser's  Trade  Journal. 

A  monthly  illustrated  magazine  for 
advertisers  and  publishers.   $1  per  year, 

SPACE,  25  CENTS  A  LINE 

Sample  copy  FREE  if 
Fourth  Estate  is  named. 


KATE  E,  GRISWOLD, 

Editor  and  Publisher. 


BOSTON. 

Mass, 


ADVANTAGEOUS 

ADVERTISING 

always  includes  the  Great  SCRIPPS-McRAE 
LEAGUE  of  daily  papers.  Why  t  Because  they 
are  the  leading  papers  in  their  respective 
territory. 

CINCINNATI  POST  125,000  daily, 

ST.  LOUIij CHRONICLE,.  100,000  daily. 

CLEVELAND  PRESS   70,000  daily, 

KENTUCKY  POST   12,000  daily. 

E.  T,  PERRY,  53  Tribune  Buildine,  New  York. 


(■TF  I  were  to  find  any  fault  with  your  pub- 
'■  lication  it  would  be  that  you  do  not  charge 
$5  a  year.  It  is  by  all  odds  the  most  interesting 
publication  which  comes  to  my  desk,  and  I  have 
the  blessed  privilege  of  inspecting  several  hun- 
dred publications  a  week." — E.  A.  Stowe,  editor 
Mithigan  Tradesman 


About  the  NEW  YORK 
EVENING  POST: 

IT  is  noted  that  since  this  plan  was  adopted  (stating 
circulation)  the  circulation  of  The  Evening  Post  has 
slowly   increased,  and   its   advertising  patronage 
rapidly. 

It  seems  to  have  a  stronger  hold  upon  its  advertisers 
now  than  ever  before.  It  gets  its  rates  every  time,  is 
less  yielding  in  the  matter  of  special  positions  than  any 
other  New  York  daily ;  but,  nevertheless,  it  holds  its 
advertising  better  than  most,  and  as  well  as  any. 

Extract  from  "  How  Many  Copies,"  by  George  P,  Rowell,  Printers' 
Ink,  January  15,  1896. 


YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 
WASHINGTON 
concerned    by  placing 
advertisement   in  the 


is 
an 


EVENING  STAR. 


Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores— occupied  by  white 
persons,  A  record  unequaled  else- 
where IN  THE  world. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L,  R.  HAMERSLY, 

Potter  Building, 

New  York  Representative, 

THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD, 

"  New  England's  Greatest  Newspaper." 

The  boston  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  power, 

NEW  FEATURES  FOR  "96," 

WISHING  FOR  THE  IMPOSSIBLE, 
Managing  Editor  (looking  at  his  paper- 
basket) —  "I  wish  I  had  lived  in  ancient 
Babylon,  where  manuscripts  were 
written  on  bricks.  What  a  superb  villa 
I  might  have  built," — Fliegende  Blatter. 


CHICAGO 

TIMES- 
HERALD, 


IN  THE  FRONT  RANK 
IN  NEWS, 
IN  LITERATURE, 
IN  INDEPENDENCE, 
IN  FEARLESSNESS, 
IN  LIBERALITY, 


THE  GREAT  ADVERTISING 
MEDIU.M  TO  REACH  CHICAGO 
AND  SURROUNDING  TER- 
RITORY. ,  ,  .  . 

EASTERN  OFFICE, 
73  TRIBUNE  BLDG,,  NEW  YORK, 


THE  CHICAGO 
EVENING 
POST 

IS  THE 

HOME  PAPER. 


New  York  Office, 

512  American  Tract  Building. 


Articles  of  incorporation  have  been 
filed  of  the  Midland  Review  Printing 
and  Publishing  Company,  with  its  prin- 
cipal place  of  business  in  Louisville, 
Ky,  The  object  of  the  corporation  is  to 
establish  a  representative  Catholic  paper, 
not  only  for  the  state  of  Kentucky  but 
for  the  entire  south. 

Charles  J.  O'MaUey,  a  magazine  and 
newspaper  writer,  has  been  engaged  to 
edit  the  publication.  The  first  issue  will 
appear  April  3. 
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PRINTERS'  SUPPLIES. 


PRINTERS^  SUPPLIES, 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst,,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscej- 
laneous  books,  and  that  such  inks  are,  in  general, 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Hakfek  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 


New  York 


II  AND  13  VANDEWATER 
STREET. 


Chicago 


17  AND  19  QUINCY 
STREET. 


HILADELPHIA : 


13  SOUTH  SEVENTH 
STREET. 


SATISFY 

THE  ADVERTISERS 

by  the  easiest  method,  to  wit :  Display  Iheir  ads.  effectively  in  the  best 
possible  typographic  s-tyle,  using  the  type  specially  designed  to  please 
advertisers  (and  attract  the  eye  of  readers)  by  the  well  known  Leaders 
of  Type  Fashions.  N.inie  a  popular  type  lace  and  invariably  it  is 
made  by  the  originators  of  the  famous  Do  Vinne  and  the  incomparable 
Jenson  Old  Style. 


EVERY  PUBLISHER 
SHOULD  STUDY  TYPE  STYLE. 


XHF  T  ATF'^T  ^TVT  F^-  Florentine  old  style « -bi 

1  1  IL,    l_.iT.  1  i^J  1     J  I   1  L,L.O  .      ariisiic,  flexible,  eniirely  novel,  jus 


*  brand  new," 
list  the  thing 

for  Art  Supplements,  the  Toadies'  Page,  and  stylish  ads.;  LIVERMORE  is  eye-atlraciing  ; 
BRADLEY,  designed  by  Bradley,  is  a  handiome  text,  but  readable  as  a  Roman;  CUSHING, 
used  by  Gdlam,  one  of  the  be«t  ad  letters  ever  made;  PHILADELPHIA  LINING  GOTHICS 
cost  $25,000  to  produce  ;  FLOREVi  AND  BOR DERS,  issued  in  a  dainty  booklet. 


AMERICAN   TYPE   FOUNDERS'  COMPANY, 

Boston,  New  York,  Philadelphia,  Baltimore,  Buffalo,  Pittsburg,  Cleveland,  Cincinnati, 
Chicago,  St.  Louis,  Milwaukee,  Minneapolis,  Kansas  City,  Omaha,  Denver,  Portland 
(Ore.),  San  Francisco,  Dallas (256  Commerce  St.),  Atlanta  (23  E.  Mitchell  St.) 


THE 


THORNE 


Newspaper 
Book  and 
Magazine 
Composition 


TYPE-SETTING 
MACHINE 


SIMPLE  IN  CONSTRUCTION.  In  use  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY.  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 

Chicago  :  139  Monroe  Street.  New  York  :  34  Park  Rov?. 


CHANGES  IN  INTEREST,  ETC. 

The  undivided  half  interest  of  O.  W. 
Cutler  in  the  Lockport  (N.  Y.)  Daily 
Union- Sun  printing  and  publishing  busi- 
ness owned  by  Cutler  &  Corson  was  sold 
under  a  chattel  mortgage  of  $6,500,  held 
by  Walter  P.  Home  of  Niagara  Falls. 

The  half  interest  was  bid  in  by  the 
mortgagee,  Walter  P.  Horne.  The 
politics  and  policy  of  the  paper  will  con- 
tinue to  be  democratic. 

J.  B.  Elfreth  has  sold  his  paper,  the 
Millville  (N.  J.)  Transcript,  to  C.  E. 
Woodmansee,  of  Ambler,  Pa. 

The  Hammond  (Ind.)  Daily  Tribune 
plant  has  changed  hands,  it  having  been 
purchased  by  a  syndicate,  headed  by 
William  H.  Gostlin  ^n4  Alfred  A.  Wins- 


The  Journal,  of  Lewiston,  Mich.,  has 
been  sold  by  J.  H.  Pinkerton  to  the 
Journal  Publishing  Company.  Names 
of  the  purchasers  are  not  given. 

Phillips  &  Kittridge  have  purchased 
the  Sioux  Falls  (S.  D.)  Forum. 

The  Springview  (Neb.)  Herald  has 
been  purchased  by  W.  N.  Skinner. 

The  Milo  (la.)  Motor  has  recently 
changed  hands,  as  has  also  the  Record, 
of  Indianola.  The  former  was  pur- 
chased by  a  company,  of  which  J.  S.  Van 
Gilder  is  a  member.  The  paper  will  be 
continued  as  independent  in  politics. 

The  Record  is  now  controlled  by  Little 
and  Haworth.  Mr.  Haworth  was  form- 
erly editorial  manager  of  the  Red  Oak 
Independent. 


OFFICES  TO  LET. 


OFFICES  TO   LET  IN 

THE  TIMES  BUILDING 


OPEN  DAY  AND  NIGHT. 
ELEVATORS  ALWAYS  RUNNING. 
Rent  includes  Light,  Heat  and  Janitor  Service. 
Apply  E.  A.  TREDWELL,  19  Timbs  Building. 

MISCELLANEO  US. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BV 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Life  Insurance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  last 
week. 

"  "X^m^  are  hard  times"  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now. 

^''BERKSHIRE 

Life  Insurance  Company, 

OP  MASSACHUSBTTS, 

GEO.  W.  ENGLISH,  Manager, 

NEW  YORK   AND   NEW  JERSEY  Statr 
Agencibs, 

 as3  Broadway.  NEW  YORK. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau,  Cedar  and  Liberty  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  for 
Trunks,  Silverware,  Jewelry,  etc,, 
at  the  loiyesf  raUl- 


TRa  vel. 


No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  Engli>ji  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  ol  bloc'<  signals  in  the  world. 

%%  hours.  New  York  to  Buffalo;  9)^  hours.  New 
York  to  Niagara  Falls  ;  24  hours,  New  York 
to  Chicago;  ai)^  hours.  New  York  to  Cin- 
cinnati; 29%  hours.  New  York  10  St.  L(jui', 
via  [he  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
ttal,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  tails  is  the  New  York 
Central.  • 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 


NEW  FAST  CALIFOR- 
NIA TRAIN  by  the 
SANTA  FE  ROUTE. 

The  CALIFORNIA  LIMITED  now  leaves 
Chicago  at  6  p.  m.  daily,  reaching  Los  Angeles 
in  three  oays,  and  San  Francisco  in  three  and 
onC'half  days,  a  saving  of  half  a  day. 

Superb  new  vestibule  Pullman  palace  and 
compartment  sleepers,  chair  car  and  dining-car, 
through  to  Los  Angeles  without  change,  the 
fastest  and  most  luxurious  service  via  any  line 
to  California. 

Another  daily  train  carries  through  palace 
sleeper  and  tourist  sleeper  to  San  Francisco,  and 
tourist  sleeper  to  Los  Angeles. 

C.  D.  SIMONSON, 

General  Eastern  Agent. 
E.  F.  BURNETT, 

Eastern  Passenger  Agent. 
No.  261  Broadway,  New  York. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
carefiil  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  of 
the  latest  design  and  construction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  is  the  "  Standard 
Railway  of  America," 
S.  M.  PREVOST.  R.  WOOD, 

Gen.  Manager.  Gen.  Pass.  Agent . 

STONINGTON 
LINE. 

FARES  ALL  REDUCED.  BOSTON,  iy, 
PROVIDENCE,  $2.25;  WORCESTER,  $2.35. 
Steamers  leave  NEW  PIER  36,  N.  R.,  one 
block  above  Canal  street,  at  6  p.m.  daily,  except 
Sunday 

1 1  T  ENJOY  reading  The  Fourth  Estate,  for 
^    it  gives  me  information  not  only  of  interest 
but  of  positive  value." — Dr.  Nathaniel  C. 
Fowler,  Jr. 

(t  VTOUR  paper  deserves  to  succeed." — J.  W. 

'  Hinkley,  proprietor  Poughkeepsie 
News- Press, 

C  UBSCRIBE  NOW,  and  get  THE  FOURTH 
^    ESTATE  for  Two  Dollars  a  year.  

<(T  CONSIDER  The  Fourth  Estate  a  very 
valuable  help  to  every  one  who  is  in  the 
advertising  business,  and  especially  to  one  who 
has  charge  of  the  advertising  department  of  any 
paper  or  magazine."  — W.  P.  Pierson,  adve{lH> 
ing  manager  Home  Queen. 
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PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES, 


SCOTT 


ORIGINAL 
THREE  TIERED 


PRESS 


Original 
Straight 
Run. 


WALTER  SCOTT  &  CO., 

PLAINFIELD,  N.  J. 

New  York  Office,  Times  Building. 

-    Chicago  Office,  Monadnock  Block. 

St.  Louis  Office,  Security  Building. 


EDITORIAL  HELPS. 


THE 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thoroDgh  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,    23  Park  Row,  New  York. 


IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 


"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 


If  you  address  them  at  78  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 

RECENT  NEW  ENTERPRISES. 

The  Auburn  (N.  Y.)  Public  Ledger,  an 
8-page  newspaper,  was  published  for 
the  first  time  March  2.  It  receives  the 
full- leased  wire  report  of  the  Associated 
Press,  having  secured  a  membership  in 
that  organization.  It  is  published  by 
the  Auburn  Publishing  Company,  under 
the  management  of  Walter  H.  Savory, 
until  recently  night  editor  of  the  Syra- 
cuse Post. 

The  Journal,  published  by  T.  G. 
Robinson  at  Philomath,  Ore.,  has  en- 
tered the  field  of  journalism. 

Woodlawn,  Cal.,  has  a  new  paper,  the 
Rustler.    W.  R.  Ellis  is  the  publisher. 

The  Elgin  (111.)  Daily  Dial  ha.s  made 
its  appearance.  The  publishers  are 
Percy  Roberts  and  B.  J.  Terry,  who 
issue  a  number  of  weekly  papers  in  other 
parts  of  Illinois. 

The  Chester  (111.)  Herald 'hz.i.  made  a 
start.  City  Treasurer  Hempler  and 
Chester  A.  Smith  are  its  publishers. 

Mining  is  the  name  of  a  new  publica- 
tion in  Spokane,  Wash. 

Barbourville.  Ky.,  has  anew  religious 
paper  called  the  Modern  Galilean. 

Rev.  J.  A.  Smith  has  launched  the 
second  evening  daily  and  the  third 
weekly  paper,  at  Independence,  Kan. 

The  paper  is  namecl  the  Call,  and  is 
ultra  republican  in  politics.    The  daily 


GOSS 
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PRINTERS'  SUPPLIES. 


PATENTED  STRAIGHT-LINE 

PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory.  i6th  st.  and  Ashland  ave  .CHICAGO. 
NEW  YORK  OFFICE.  534  Temple  Court. 
BOSTON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 


^1.50  rjx  HALF-TONE 

and  work  the  best.  PORTRAIT 

CHICAGO  PHOTO-ENGRAVING  CO., 
81  Fifth  Avenue.  Chicago. 


CTEREOTYPE,  linotype  and  klectro- 
TYPE  metals;  copper  annodes;  zinc  plates 
for  etching.    MERCHANT  &  CO.,  Inc., 
517  Arch  street,  Philadelphia,  Pa. 


THE  LOVEJOY  CO.,      Established  1853. 

ELECTROTYPERS 

and  manufacturers  ol  Electrotype  Machinery, 
444-446  Pearl  Street,  New  York, 

HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.  Y. 

R  T  M  D  F  R  Q  for  The  Fourth  Estate 
UliNJ^i^lVJ  with  patent  extensible 
back,  capable  of  holding  a  year's  supply  it  de- 
sired, will  be  supplied  at  office  for  $1.25,  or  by 
mail,  prepaid,  $1.50. 

PRESSES  AND  PRINTING  MACHINERY 
^  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers, 

TF  you  use  ELECTROS  send  to  CRASKE  for 
prices.   Superior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE.  45  &  47  Rose  St..  N.  Y. 

n  EO.  GOTTSBERGER  PECK,  Printer,  Lith- 
^  ographer  and  Stationer.  Blank  Books  made 
to  order.    1 1  M  urray  Street,  New  York, 

T_r    F.  McCAFFERTY,  ELECTROTYPER, 

•  42  and  44  Bond  Street, 

frank  LESLIE  Bi;iLDiNG,  New  York 

EWS  PAPER— Rolls  or  sheets.  First  quality. 
Write  A.  G.  ELLIOT  &  CO.,  Phila.,  Pa. 


N 


will  be  a  six- column  folio,  and  the  weekly 
a  six. column  quarto,  ready  prints. 

The  Peoria  (III.)  Medical  Record  has 
made  its  appearance  under  favorable 
auspices. 

Dr.  C.  H.  Brobst  is  the  managing 
editor,  and  Dr.  W.  R.  Allison  editor. 
Dr.  Kanne  has  charge  of  the  foreign  de- 
partment. 

E.  Roy  Moore  is  the  editor  of  a  new 
paper  published  at  Adairville,  Ky.  It  is 
called  the  Banner. 

E.  J.  Dill  has  started  a  democratic 
paper — the  Bugle—zX  Council  Grove, 
Mo. 

Mobile,  Ala.,  has  a  new  morning 
paper  in  the  Journal.  It  takes  the  ser- 
vice ot  the  Associated  Press. 

The  Placerville  (Cal.)  Daily  Nugget 
has  made  its  appearance.    The  pub- 


Cheapest  Composition  Known 


THE 


LINOTYPE 


HAS  SUPPLANTED 
EVERY  OTHER  MAKE 
OF  MACHINES. 

FOR 

BOOK  OFFICES  ; 

FOR 

JOB  OFFICES; 

FOR 

NEWSPAPERS. 


ONE  OPERATOR. 
NEW  TYPE  DAILY 


N§  DISTRIBUTION.     S'^OO  to  9,000  AN  HOUR. 

THE  MERGENTHALER  LINOTYPE  CO., 

Tribune  Building.  NEW  YORK. 
PHILIP  T.  DODGE.  President  and  General  Manaeer.  

"STANDARD   LINOTYPE  METAL 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowENSTEiN  &  Bro.,  Proprietors. 
Telephone,  1140  i8th  Street.  Nos.  540,  542,  544  West  i6th  Street,  NEW  YORK,  U..S.  A. 


We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


For  all  kinds  of 


PHOTO-ENGRAVING 


GO  TO  THE 


Evening  Post  Job  Printing 
House. 

JOHN  NOLTY,  Manager. 
No.  156  Fulton  Street,  New  York. 

I  gave  you  an  order  for  an  advertisement 
from  a  sentimental  standpoint.  I  continue  from 
a  selfish  one.  Your  paper  I  find  a  most  valuable 
advertising  medium,  as  it  has  brought  light  out 
of  darkness;  to  interpret — orders  when  even 
live  men  failed  to  secure  them  through  personal 
persuasion. 

J.  Harper  Bonnbll. 
Of  the  J.  Harper  Bonnell  Company, 
Ink  Manufacturers. 

iiT  CONSIDER  your  most  admirable  public- 
ation  one  that  nobody  who  wishes  to  keep 
abreast  of  general  newspaper  information  can 
afford  to  be  without." — A.  E.  Sproul,  advertis- 
ing manager,  John  H.  Pray  &  Sons,  Boston. 

f(  IVfR.  BIRMINGHAM  has  rapidly  made  a 
^  '-    success  of  The  Fourth  Estate,  which 
has  become  indispensable  for  journalists." — 
Jewish  Messenger. 

Ushers  of  the  new  paper  are  H.  H.  Wall- 
ing and  R.  V.  Robertson. 

A  new  paper,  the  Wilson  (Va.)  Times, 
has  made  its  appearance,  with  J.  D.  and 
C.  W.  Gold  as  editors  and  proprietors. 

The  Beaumont  (Tex.)  Semi-Weekly 
Review  is  a  new  paper  edited  by  N.  L. 
Greene,  with  G.  L.  Whitehead  as  asso- 
ciate editor. 

A  late  addition  to  journalism  is  the 
Morning  Journal,  published  at  Mobile, 
Ala.  It  has  secured  the  service  of  the 
Associated  Press. 


AMERICAN 

PHOTO-ENGRAVING  CO., 

No.  IS  Vandewater  Street,  New  York. 

SUBSCRIBE  NOW 
AND  GET  THE 
FOURTH  ESTATE 
FOR  $2  A  YEAR. 

Subscriptions  may  be  dated  back  to  begin  at  any 
desired  time,  without  additional  cost. 


We  receive  returns  from  our  advertise- 
ment in  The  Fourth  Estate,  not  only  from 
New  York  city,  but  from  various  parts  of  the 
country,  even  as  far  west  as  California  and  one 
from  Florida,  and  it  has  paid  well  for  itself^ 
American  Photo  Engraving  Co., 

Per  Russell  B.  Davis.  Secretary. 


PENNSYLVANIA  CHANGES. 

Owing  to  the  retirement  of  D.  W. 
Lerch,  W.  L.  Cooper  has  become  the 
owner  of  the  Bradford  (Pa.)  Sunday 
Herald. 

William  McCormick,  editor  of  the 
Allentown  (Pa.)  Leader,  has  purchased 
a  half  interest  m  the  Reading  Herald. 
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ADVtRTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM 


QUALITY. 


The  quality  of  the  purchasers  of  any  article  may  be  determined  by 
the  quality  of  the  article.  With  that  proposition  in  mind,  an  exam- 
ination of  The  Chicago  Record  for  the  year  1895  is  interesting. 


npHE  PAPER  has  suffered  a  distinct  loss  during 
the  year  in  the  death  of  Mr.  Eugene  Field,  the 
eminent  poet  and  litterateur,  who  for  the  past  ten 
years  has  been  connected  with  its  editorial  staff. 
The  column  of  "  Sharps  and  Flats,"  in  which  almost 
all  of  Mr.  Field's  literary  work  first  appeared,  has 
been  necessarily  discontinued. 

The  dominant  literary  and  journalistic  feature  of 
the  paper  during  the  year  was  the  special  articles 
from  Japan  and  China  by  the  eminent  correspondent, 
Mr.  William  E.  Curtis.  Mr.  Curtis  sailed  from  San 
Francisco  May  4,  1896,  for  Japan  and  China,  com- 
missioned by  The  Chicago  Record  to  investigate 
and  report  to  its  readers  the  exact  condition  of  these 
two  great  countries  at  the  time  when  their  treaty  of 
peace  opened  these  populous  empires  to  western 
trade  and  western  civilization. 

Mr,  Curtis  was  peculiarly  well  fitted  for  this 
service,  and  his  letters,  extending  over  a  period  of 
four  months,  were  ot  national  interest.  Mr.  Curtis 
is  a  regular  staff  correspondent  of  The  Record  and 
contributes  a  daily  letter  from  Washington. 


The  popular  feature  entitled  *'  Stories  of  the 
Streets  and  of  the  Town  "  continued  throughout  the 
year.  Mr.  George  Ade,  the  author  of  these  arti- 
cles, and  Mr.  John  T.  McCutcheon,  the  illustrator, 
visited  the  leading  cities  of  Europe  during  the  year 
and  contributed  a  series  of  sketches  entitled  "  What 
a  Man  Sees  Who  Goes  Away  from  Home  "  which 
enlisted  popular  interest.  "  Shop  Talk  on  the 
Wonders  of  the  Crafts  "  also  continued  throughout 
the  year. 

Fashion  articles,  serial  stories  and  a  large  amount 
of  matter  of  special  interest  to  the  women  and  the 
family  have  been  conspicuous  features.  On  each 
Saturday  appear  magazine,  and  book  notices  and 
general  literary  notes  ;  also  a  special  depart- 
ment for  young  people  and  children  and  notes  on 
the  International  Sunday-School  lesson  by  Rev. 
John  L.  Withrow,  D.D  ,  of  Chicago.  Among  the 
more  occasional  contributors  during  the  past  year 
are  the  following,  which  will  show  the  character  and 
scope  of  the  special  matter  of  the  paper  : 


"INCREASE  OF  INSANITY," 

Albert  O.  Wright. 
"MODERN  EDINBURGH," 

W.  Gorden  Blaikie. 
"THE  LORE  OF  TREES," 

Chas.  C.  Abbott, 
Author  of  *'  Upland  and  Meadow." 

"CURIOSITIES  OF  LANGUAGE," 

Frederick  Saunders, 
Librarian  Astor  Library. 
"REED,  M'KINLEY,  HARRISON," 

John  A.  Cockerill, 
Well- Known  Journalist. 
"SLUM  LIFE  IN  LONDON," 

J.  Winthrop  Hageman. 

"WORKING  GIRLS'  CLUBS," 

Grace  H.  Dodge, 
President  Working  Girls'  Association,  New  York  City. 
"IS  CRIME  INCREASING?" 

Frederick  H.  Wines, 
Chief  of  Department  of  Criminal  Statistics, 
iilh  Census. 
"BISMARCK  IN  BATTLE," 

Murat  Halstead. 

"CITY  GANGS," 

Jacob  A.  Riis, 
AiUhor  of  "  How  the  Other  Half  Lives." 


'LIFE  ON  A  RANCH," 

Theodore  Roosevelt, 
Civil  Service  Reformer, 
New  York  Police  Commissioner,  etc. 

'NESTING  TIME," 

Olive  Thorne  Miller. 
'NEATNESS   IN   MEN  AND  WOMEN," 

Ella  Wheeler  Wilcox. 
'A  STUDY  OF  DEBT  STATISTICS," 

George  K.  Holmes, 
Statistics  Dept.  U.  S.  Dept.  of  Agriculture, 
'AMERICAN  RAILWAYS," 

Edward  Atkinson. 
'LETTERS    ON    ART    IN   PARIS  AND 
AMERICA," 

Lorado  Taft. 

'FOE'S  RAVEN," 

William  Elliot  Griffis, 
Author  of  "  The  Mikado's  Empire." 
'MUNICIPAL  HOSPITALS," 

.  John  S.  Billings, 
Assistant  Surgeon -General  U.  S.  Army. 
'THE  DIVORCE  PROBLEM," 

Samuel  W.  Dike, 
Secretary  Divorce  Reform  League. 
'UNJUST  BANKING  LAWS," 

Oscar  Bradford. 


"PRISONS  AND  SCHOOLHOUSES," 

Helen  Campbell, 
Author  of  "  Prisoners  of  Poverty." 
"SOME  KINDS  OF  FLIES," 

Octave  Thanet. 
"A  STUDY  OF  THE  TRAMP," 

Prof.  J.  J.  M'Cook, 

Of  Trinity  College. 
"THE  EDUCATION  OF  GIRLS," 

David  Starr  Jordan. 

"WANT  AND  WAGES," 

Carroll  D.  Wright, 
U.  S.  Commissioner  of  Labor. 
"AFOOT  IN  NORTHERN  ILLINOIS," 
ProL  James  Taft  Hatfield, 
Ot  Northwestern  University. 
"COLLEGES  AND  WORKINGMEN," 

Francis  G.  Peabody. 
"THE  PRISONS  OF  EUROPE," 

Samuel  J.  Barrows, 
Secretary  ot  American  Delegation  to 
the  International  Prison  Congress. 

"EVILS  OF  COUNTY  JAILS," 

General  Brinkerhoff, 
Pre-ident  National  Prison  .\sbOciatioa. 

"CHARITY  AND  STATE," 

Hastings  H.  Hart, 
Sec.  National  Conference  of  Charities  and  Correction. 


The  Record  renewed  its  offer  of  prizes  to  the  school  children 
of  Chicago  for  the  best  Christmas  stories,  and  the  successful  stories, 
thirty-five  in  number,  were  published  in  The  Chicago  Record  in 
its  Christmas  issue.  Many  thousand  stories  were  received  in  the 
competition,  showing  the  widespread  interest  in  this  offer. 

The  Record  has  maintained  throughout  the  year  the  high 
standard  of  artistic  work  by  its  artists  established  in  previous 
years. 

In  addition  to  this  special  matter  The  Record  prints  all  the 
news  in  a  concise  and  entertaining  form,  carefully  edited  and 
without  unnecessary  verbiage.  It  is  a  member  of  The  Associated 
Press  and  receives  the  entire  service  of  that  great  news-gathering 
organization,  which  service  is  supplemented  by  its  own  complete 


staff  of  special  correspondents  at  all  important  points  and  its  large 
and  well-selected  local  staff,  covering  the  city  of  Chicago. 

The  paper  is  free  from  offensive  sensationalism  and  rnay 
without  fear  be  taken  into  any  family.  The  Record  has,  during 
the  past  year,  surpassed  even  its  previous  standard  as  a  high-grade 
daily  newspaper  for  the  family. 


Prof  J.  T.  Hatfield  of  the 
Northwestern  University,  Chi- 
cago, says:  "The  Chicago 
Record  comes  as  near  being 
the  ideal  daily  journal  as  we 
are,  for  some  time,  likely  to 
fiind  on  these  mortal  shores.'' 


Average  daily  paid  circulation 
of  The  Chicago  Record : 

For  the  year  1895,  .  .  152,272 
For  the  year  1894,  .  .  132,487 

Gain,  19,785 

copies  daily. 
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REDUCED  RATES. 


CHANCE  THAT   EXPRESS  COM- 
PANIES  WILL  MAKE  THEM. 


Conference  Between  the  Committee 
OF  THE  American  Newspaper  Pub- 
lishers' Association  and  Presi- 
dents OF  THE  Express  Companies 
— The  Question  under  Advise- 
xMent  —A  Matter  of  the  Greatest 
Importance  to  Many  Newspaper 
Publishers. 

A  conference  of  the  deepest  interest 
to  publishers  was  held  last  week  in  New 
York  between  the  presidents  of  the  vari- 
ous express  companies  and  a  committee 
representing  the  American  Newspaper 
Publishers'  Association.  Four  hours 
were  occupied  in  the  presentation  of 
various  reasons  for  the  reduction  of  the 
rate  for  carrying  papers  by  the  express 
companies  and  the  time  consumed  was 
well  spent. 

The  committee  representing  the 
Ameiican  Newspaper  Publishers'  Asso- 
ciation was  an  exceptionally  able  one, 
competent  to  put  the  justice  and  wisdom 
of  a  reduced  rate  before  the  presidents 
of  the  express  companies  in  the  most  con- 
vincing way. 

The  committeemen  were:  Colonel  Mil- 
■  ton  A.  McRae,  of  the  Scripps-McRae 
League,  who  acted  as  spokesman ;  Major 
W.  J.  Richards,  of  the  Indianapolis 
News,  and  A.  S.  Deitzman,  of  the  Louis- 
ville Commercial. 

Colonel  McRae  spoke  at  considerable 
length  showing  that  though  the  express 
companies  were  nominally  carrying 
newspapers  at  the  government  rate  ot 
I  cent  per  pound,  yet  there  were  many 
inequalities  owing  to  the  unnecessary 
courtesies  and  privileges  to  certain  papers. 
He  went  into  details,  giving  figures  that 
had  been  carefully  gathered.  These 
went  to  prove  that  the  companies  could 
carry  newspapers  at  considerably  less 
than  the  present  rate  if  they  would  only 
equalize  charges  throwing  the  burden 
on  all  the  papers  by  wiping  out  the 
privileges  enjoyed  by  some. 

His  arguments  were  listened  to  with 
the  deepest  attention,  as  were  those  of 
Major  Richards,  who  followed  him  with 
supplementary  remarks  of  a  convincing 
character. 

The  express  people  took  the  matter 
under  advisement.  The  statements  of 
the  publishers  will  be  fully  investigated 
and  without  doubt  corroborated. 

After  the  several  companies  have 
come  to  their  conclusions  a  combined 
meeting  will  be  called  in  New  York, 
when  the  question  of  lower  rates  will  be 
determined. 

The  fact  that  the  great  express  com- 
panies expect  to  reach  a  decision  within 
two  weeks  proves  that  the  committee 
appointed  by  the  American  Newspaper 
Publishers'  Association  gained  immedi- 
ate attention,  and  would  seem  to  war- 
rant the  belief  that  the  verdict  of  the  ex- 
pressmen will  be  favorable,  as  it  is 
usually  the  custom  of  corporations  to 
suggest  delays  when  contemplating  dis- 
appointments. There  is  no  other  ex- 
planation of  the  desire  of  the  express 
people  to  settle  the  question  at  once. 

If  the  express  companies  are  moved  to 
reduce  the  rates  on  carrying  newspapers, 
the  committee  of  publishers  will  have 
accomplished  an  invaluable  service  for 
their  fellows  and  the  terrors  that  some 
see  in  the  Loud  bill  will  have  been  wiped 
away.  The  decision  of  the  express 
companies  is  awaited  with  the  deepest 
interest. 


GEORGE  W.  CHILDS  DREXEL, 

editor  and  publisher  of  the  PHILADELPHIA  LEDGER. 


PITTSBURGH'S  NEWSPAPER  WAR. 


The  Times  Charges  the  Other 
Dailies  with  Conspiracy — At- 
tempted Boycott  Through  News 
Agents  Alleged— One  Way  of 
Trying  to  Stop  a  Large  Circula- 
tion. 

The  blood-red  rose  of  war  blooms 
violently  in  Pittsburgh.  The  clank  of 
swords  in  the  hands  of  valiant  and  vig- 
orous warriors  is  heard  in  the  air,  and 
the  tumult  of  a  conflict  of  the  most  sin- 
cere kind  is  adding  to  the  excitements  of 
life  in  Pittsburgh  and  its  tributary  terri- 
tory. 

In  September,  the  Pittsburgh  Times 
withdrew  from  membership  in  the  Pitts- 
burgh Daily  Newspaper  Publishers'  As- 
sociation. This  had  the  effect  of  pro- 
ducing more  or  less  feeling  on  the  part 
of  the  publishers  ot  the  other  Pittsburgh 
dailies,  and  a  good  deal  of  hostility  has 
been  supposed  to  be  slumbering. 

The  Times  has  for  years  claimed  to 
have  a  larger  circulation  than  any  other 
daily  published  in  Pittsburgh,  and  also 
claimed  that  it  had  double  the  actual 
cash  circulation  of  any  other  morning 
paper  published  in  the  city. 

On  this  basis  the  newsdealers  would 
actually  handle  many  more  copies  of  the 
limes  than  of  any  other  paper. 

The  Times,  in  its  issue  for  March  6, 
throws  down  the  gauntlet  of  open  war- 
fare to  the  publishers  of  the  other  dailies. 
It  charges  them  with  a  conspiracy,  and 


asserts  that  they  are  engaged  in  what  it 
calls  "  a  desperate  job."    It  says: 

Their  plan  is  to  go  to  an  agent  or  a  carrier 
and  notify  him  that  unless  he  ceases  to  handle 
the  Times  he  will  be  robbed  of  the  privilege  of 
handling  any  of  the  other  daily  papers,  and  thus 
his  means  ol  livelihood  will  be  taken  from  him. 
It  matters  not  how  poor  a  man  may  be,  under 
what  misfortunes  he  may  be  laboring,  or 
whether  the  agent  be  a  widow  compelled  by  the 
stress  of  circumstances  to  earn  a  few  cents  to 
keep  her  family  together — the  relentless  hand 
of  the  boycotters  falls  just  the  same. 

A  great  deal  of  reading  matter  which 
must  be  very  interesting  to  the  publish- 
ers concerned,  has  already  been  printed 
in  the  course  of  this  new  war,  which,  as 
far  as  Pittsburgh  publishers  are  con- 
cerned, overshadows  even  the  Venezuela 
war  prospects  or  those  concerning  Cuba, 
and  the  coming  developments  of  the 
strife  may  have  an  important  bearing  on 
the  future  circulation  of  the  Pittsburg 
papers. 


AGAINST  PENNY  PAPERS. 


Newsdealers  of  New  York  Say  They 
Do  Not  Allow  Them  Sufficient 
Profit. 

The  newsdealers'  association  held  a 
protracted  meeting  last  week.  The  as- 
sociation has  for  its  members  about  one 
hundred  and  fifty  newsdealers.  War 
was  declared  at  the  meeting  against 
New  York's  penny  papers,  the  dealers 
declaring  that  they  could  not  afford  to 
handle  those  papers  unless  the  delivery 
rates  were  raised.  There  is  also  trouble 
with  the  Jersey  City  dealers. 


THE  PUBLIC  LEDGER. 


A  PHILADELPHIA  NEWSPAPER  OF 
NATIONAL  REPUTATION. 


The  Success  of  George  W.  Childs 
is  Supplemented  by  the  Ability 
OF  George  W.  Childs  Drexel — 
Increase  in  Size,  Subscriptions 
and  Advertisements— Classifica- 
tion a  Characteristic— a  Vet- 
eran Staff  Allied  to  Youth  and 
Ambition. 

The  Public  Ledger,  of  Philadelphia, 
now  sixty  years  old,  has  been  a  success- 
ful newspaper  from  the  day  of  its  first 
issue,  being  the  guide,  counselor  and 
friend  of  the  people  and  the  trusted 
agent  for  supplying  their  wants. 

Under  the  proprietorship  of  the  late 
George  W.  Childs,  whose  name  and 
that  of  the  Ledger  became  household 
words,  not  only  in  Philadelphia,  but  in 
all  portions  of  the  country,  the  paper 
attained  an  enviable  eminence  and  be- 
came a  great  property. 

Many  of  its  friends  feared  that  his 
death  might  in  some  way  affect  its  for- 
tunes unfavorably  by  loosing  the  hold 
which  the  paper  had  upon  the  respect 
and  confidence  of  the  people.  This  fear 
was  unfounded,  as  the  continued  and 
present  unprecedented  success  of  the 
Ledger  has  abundantly  demonstrated. 

With  foresight  characteristic  of  A.  J. 
Drexel  and  George  W.  Childs,  so  long 
associated  in  the  ownership  and  man- 
agement of  the  Ledger,  Mr.  Drexel's 
youngest  son,  George  W.  Childs  Drexel, 
now  editor  and  publisher,  was  made 
publisher  of  the  Ledger  some  time  before 
Mr.  Child's  death,  and  thus  became 
familiar  with  the  methods  and  traditions 
of  the  paper.  It  was,  therefore,  no  un- 
familiar hand  that  was  placed  upon  the 
helm.  There  was  no  break  in  the  man- 
agement, few  changes  were  made,  and 
only  such  as  prudent  business  manage- 
ment required  and  the  spirit  of  improve- 
ment demanded. 

Mr.  Drexel's  excellent  judgment  in 
the  discharge  of  the  duties  of  the  very 
responsible  position  in  which  circum- 
stances placed  him  is  best  shown  in  the 
results,  which  have  been  in  every  way 
satisfactory.  Quick  in  forming  his 
opinions,  he  is  prompt  to  decide  all 
questions  as  they  arise,  and  firm  in  sus- 
taining his  judgments. 

Since  he  assumed  control  of  the  paper 
the  competition  in  Philadelphia  journal- 
ism has  been  sharper  and  more  active 
than  at  any  previous  period,  yet  the 
business  of  the  Ledger  during  the  two 
years  covered  by  Mr.  Drexel's  owner- 
ship has  surpassed  that  of  any  similar 
period  in  its  history.  The  Ledger  has 
not  been  halted  in  its  progress,  but  has 
been  compelled  to  increase  its  facilities 
to  accommodate  its  increasing  patronage. 

Just  prior  to  Mr.  Childs's  death  the 
form  oi  the  paper  was  changed  so  as  to 
permit  the  issue  of  an  additional  four  or 
eight  pages,  as  occasion  required.  Ano- 
ther change,  by  which  the  size  of  the 
page  will  be  increased  by  the  addition 
of  one  column  and  the  number  of  pages 
increased  as  exigency  may  require,  has 
become  necessary,  and  within  a  month 
it  will  be  made. 

To  provide  for  this  change,  as  well  as 
to  facilitate  getting  out  the  paper,  four 
new  presses  have  been  purchased  and 
erected  at. a  cost  of  $235,000.  Two  of 
these  are  already  in  use.  They  are  of 
the  Hoe  web  sextuple  type.  Each  will 
print,  paste,  fold  and  cut  six  twenty- 
four  page  papers  with  every  revolution 
of  the  cylinder,  or  at  the  rate  of  18,000 
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papers  of  twenty-four  pages  each  every 
hour,  or  half  that  number  of  forty-eight 
page  papers  in  the  same  time. 

Each  press  is  run  by  its  own  56 
horse-power  engine,  placed  just  below  it 
in  the  basement.  This  arrangement 
gives  greater  flexibility  to  the  system 
and  is  more  economical  of  power  than 
where  all  the  presses  are  run  from  the 
same  engine. 

Three  of  the  four  presses  will  be  re- 
quired to  print  the  paper,  the  fourth 
being  held  in  reserve  in  case  of  accident 
to  any  of  the  others.  With  the  facilities 
thus  supplied  any  portion  of  the  paper 
can  be  held  back  to  the  latest  possible 
moment  for  a  piece  of  important  news, 
whatever  the  number  of  pages  it  is  de- 
cided to  print. 

These  alterations  involve  a  complete 
renewal  of  the  stereotyping  machinery, 
forms,  etc.  In  anticipation  of  the  change 
the  ofHce  has  been  provided  with  new 
body  type  and  a  large  variety  of  the 
latest  fonts  in  job  type.  The  machinery 
and,  in  fact,  all  the  mechanical  appli- 
ances of  the  paper  are  in  charge  of 
Henry  A.  Rowan,  who  has  been  con- 
nected with  the  Ledger  for  nearly  thirty 
years  as  superintendent  of  machinery, 
since  the  death  of  Mr.  Drane,  who  was 
foreman  of  the  press  room  when  Mr. 
Chiids  took  possession. 

When  the  last  change  was  made  in  the 
form  of  the  paper  the  matter  was  classi- 
fied under  various  heads  or  departments, 
occupying  certain  definite  positions  in 
the  paper.  This  system  has  been  gradu- 
ally improved  and  amplified  to  the  great 
advantage  of  the  paper  and  convenience 
of  the  reader,  and  further  improvements 
are  contemplated.  Each  of  these  de- 
partments is  under  the  charge  of  one  of 
the  Ledger  staflf,  selected  for  his  special 
knowledge  of  the  subject,  whose  duty  it 
is  to  secure  the  latest,  most  reliable  and 
interesting  intelligence  covered  by  his 
department. 

L.  Clarke  Davis,  who  was  manag- 
ing editor  for  some  years  under  Mr. 
Chiids,  and  has  continued  in  that  position 
under  Mr.  Drexel,  was  for  twenty  years 
managing  editor  of  the  Philadelphia 


S.  C.  BERGER, 

ADVERTISING  MANAGER. 

Inquirer.  Mr.  Davis  is  the  representa- 
tive on  the  board  of  directors  of  the 
United  Press  of  the  papers  of  Pennsyl- 
vania belonging  to  that  organization. 

Departments  have  been  made  of  the 
Pennsylvania  and  New  Jersey  news  ser- 
vice, each  in  charge  of  an  efficient  editor, 
and  the  paper  has  correspondents  in  all 
the  principal  towns  of  these  two  slates 
and  in  Delaware.  The  Washington  and 
New  York  bureaus,  always  features  of 
the  Ledger,  have  been  strengthened,  and 
regular  correspondents  are  stationed  in 
London,  Paris  and  Berlin.  The  paper 
receives  besides  the  full  service  of  the 
United  Press  all  the  special  despatches 
of  the  New  York  Herald.  The  New 
York  office  is  in  charge  of  Sereno  S. 
Pratt  and  H.  F.  Marsh. 

To  complete  this  splendid  news  ser- 
vice there  is  a  local  department  of  ex- 
ceptional strength  under  the  direction  ot 
John  J.  McKenna,an  alert  news-gatherer, 


L.  CLARKE  DAVIS, 

MANAGING  EDITOR  OF  THE  PHILADELPHIA 
LEDGER. 


COL.  M.  RICHARDS  MUCKL^, 

BUSINSSS  MANAGER  OF  1HB  PHILADELPHIA 
LEDGER. 


who  writes  a  piquant  style  and  has  given 
his  department  a  distinguished  name  in 
the  newspaper  world.  Besides  using  his 
large  force  of  reporters  with  great  skill 
in  gathering  the  ordinary  local  news  of 
the  day,  Mr.  McKenna  has  the  happy 
faculty  of  developing  news  by  running 
out  chance  remarks  of  government  offi- 
cials, seeking  explanations  of  laws  and 
ordinances  and  analyzing  annual  reports. 
He  is  an  invaluable  member  of  the  staff, 
and  of  great  service  to  the  public. 

The  local  department  is  such  a  feature 
of  the  paper  that  it  is  sub-divided  with 
editors  in  charge  of  religious  news,  real 
estate  news,  sporting  news,  building  so- 
cieties, legal  intelligence,  etc.  Another 
feature  of  the  paper  is  its  financial  col- 
umn, in  charge  of  Joel  Cook.  Full  mar- 
ket reports  are  also  published. 

There  are,  besides  the  news  depart- 
ments proper,  many  special  departments, 
such  as  the  household,  dairy,  farm  and 
garden,  dramatic  and  musical,  the  Sun- 
day school,  Washington  social  gossip, 
personal  and  social,  the  book  depart- 
ment and  notes  of  art,  literature,  science 
and  industry,  etc.  Extracts  from  other 
papers,  correspondence,  etc.,  help  to 
make  up  as  complete  a  newspaper  as  is 
published. 

Its  reading  matter  is  so  voluminous 
that,  for  the  convenience  of  readers,  it 
must  be  closely  classified,  and  it  is  partly 
to  permit  of  improvements  in  this  re- 
spect that  the  form  of  the  paper  is  to  be 
changed.  Mr.  Drexel  then  expects  to 
strengthen  the  paper  in  every  way,  and 
to  introduce  new  departments,  for  which 
room  may  be  found  in  the  enlarged 
sheet. 

Under  the  direction  of  Mr.  Drexel  the 
art  department  has  been  greatly  devel- 
oped, and  is  now  finely  equipped  for  any 
kind  of  newspaper  illustration. 

Any  mention  of  the  Ledger  would  be 
incomplete  if  no  reference  should  be 
made  to  its  advertisements,  which  oc- 
cupy about  half  the  space  of  every  issue, 
no  matter  how  large,  and  constitute,  in 
reality,  a  part  of  the  news  service, 
for,  notwithstanding  fierce  competition, 
the  Ledger  prints  the  advertisements 
of  marriages,  deaths,  wants,  sales 
of  real  estate,  auctions,  etc.  In  fact, 
Philadelphians  use  the  Ledger  as  a 
business  directory,  issued  daily.  Ad- 
vertisers know  that  the  people  consult 
the  Ledger  for  such  advertisements,  and 
that  it  is,  therefore,  a  superior  advertising 
medium. 

As  a  part  of  the  progressive  policy  of 
the  new  management  branch  offices 
have  been  established  all  over  Philadel- 
phia to  receive  advertisements,  and  the 
advertising  department  has  been  put  in 
charge  of  S.  C.  Berger,  who  reports  that 
the  advertising  in  recent  months  has  been 
the  largest  in  the  history  of  this  highly 
successful  paper. 

It  is  impossible  to  more  than  mention 
some  of  the  prominent  heads  of  depart- 
ments. In  addition  to  those  already 
mentioned,  are  Colonel  M.  Richards 
Muckle,  business  manager,  who  has 
been  with  the  paper  fitty-four  years; 
Henry  S.  Stiles,  cashier,  who  has  served 
nearly  thirty  years;  Israel  F.  Sheppard, 
night  editor,  who  has  served  for  more 


than  twenty-five  years  in  that  capacity; 
Horace  S.  Fogel,  sporting  editor,  who 
has  had  large  experience;  Hon.  William 
F.  Stewart,  superintendent  of  circula- 
tion, with  a  long  record  of  service;  James 
J.  Dailey,  foreman  of  the  composing 
room,  who  has  celebrated  the  twenty- 
fifth  anniversary  of  his  connection  with 
the  paper;  Addison  B.  Burk,  assistant 
managing  editor,  who  has  nearly  com- 
pleted twenty-five  years  of  service  on  the 
editorial  staff,  and  John  A.  Johann,  as- 
sistant financial  editor,  who  has  been 
connected  with  the  Ledger  since  his 
early  boyhood.  Mrs.  A.  R.  Ramsey  is 
in  charge  of  the  "  Household  "  and  Mrs. 
E.  S.  Starr  of  the  "  Dairy,  Farm  and 
Garden." 


JONES  IS  NOT  PRESIDENT. 


Election  of  Officers  on  St.  Louis 
Post-Dispatch — Beginning  of  the 
Final  Litigation. 

The  Pulitzer  Publishing  Company  last 
week  filed  motions  for  a  new  trial  and 
for  the  arrest  of  the  judgment  and  de- 
cree recently  returned  by  Judge  Vaillant 
in  the  injunction  proceedings  instituted 
by  Charles  H.  Jones,  editor  and  manager 
of  the  St.  Louis  Post-Dispatch. 

The  motion  to  arrest  the  judgment 
and  decree  was  based  upon  four  grounds, 
while  that  asking  for  a  new  trial  con- 
tained seventeen  specifications,  covering 
all  the  points  raised  in  the  pleadings  for 
the  defense  which  were  overruled. 

Both  documents  were  only  formal,  and 
recited  the  usual  statutory  grounds  pre- 
paratory to  carrying  the  case  to  the 
Supreme  Court  of  the  United  States. 

The  election  of  officers  of  the  Pulitzer 
Publishing  Company  left  Col.  Jones 
without  recognition  other  than  that 
granted  by  the  court. 

W.  L.  Davis,  was  elected  president. 
Col.  Samuel  Williams  vice-president, 
and  Florence  D.  White  secretary  and 
treasurer. 


NEW  FINANCIAL  PAPER. 

The  New  York  News  Bureau's  sum- 
mary of  financial  and  commercial  topics 
has  made  such  progress  in  the  business 
world  that  the  management  has  decided 
to  issue  it  hereafter  as  an  afternoon  finan- 
cial newspaper.  The  first  issue  made 
its  appearance  last  week  in  the  form  of  a 
folio,  three  broad  columns  to  the  page. 
Yellow  paper  is  used,  and  the  type  is 
machine  set.  No  advertisements  are 
published.  James  Rascovar,  Colin  Arm- 
strong and  James  S.  H.  Umsted  are  the 
active  agents  of  the  enterprise. 


TAKE  UNITED  PRESS  SERVICE. 

The  Fort  Worth  (Tex.)  Tribune  no'^ 
takes  the  day  dispatches  of  the  Southern 
Associated  Press. 

The  Danville  (Va.)  Daily  Review 
made  its  appearance  last  week  with  the 
news  service  of  the  Southern  Associated 
Press.  The  new  paper  is  under  the 
management  of  Messrs.  Gilliam  and 
Oliver. 


A  COUNTER  FULL  OF  HISTORY. 

An  artistic  and  unique  historical 
counter  stands  in  the  business  office  of 
the  Los  Angeles  Times.  The  collection 
of  the  material  for  it  took  nearly  a  year. 

Many  kinds  of  costly  wood  from  all 
parts  of  the  world  are  included  in  the 
material.  Rare  marbles  and  stone  are 
also  worked  in.  Historical  bits  of  wood 
are  likewise  made  a  part  of  the  hand- 
some and  valuable  fabric,  including 
pieces  of  wood  from  Admiral  Farragut's 
flagship  Hartford,  and  from  various 
men-of  warin  the  United  Slates  Navy, 
besides  pieces  from  the  conlederate 
cruiser  Shenandoah  and  numerous  well- 
known  merchant  vessels.  Frag- 
ments from  old  English  frigates 
of  the  last  century  are  in 
touch  with  fragments  from  different 
historical  buildings  and  altogether  the 
counter  is  one  ol  the  most  remarkable 
things  of  beauty  ever  placed  in  the  office 
of  a  newspaper.  The  idea  is  original, 
and  munificently  carried  out. 


INSURANCE. 


THE 
MUTUALLIFE 
INSURANCE 
COMPANY 

OF  NEW  YORK. 

RICHARD  A.  McCURDY,  President. 

SIATEMENT 
For  the  year  ending  December  31,  18^5. 

Assets  $221,213,721  33 

Liabilities     194,347,15758 

Surplus    $26,866,563  75 

Total  Income   $48,597,430  51 

Total  Paid  Policy- Hol- 
ders in  1895   $23,126,728  45 

Insurance  and  Annuities 

in  force  $899,074,453  78 

Net  gain  in  1895    $61,647,645  36 

NoTR. — Insurance  merely  written  is  discarded 
from  this  Statement  as  wholly  misleadine,  and 
only  insurance  actually  issued  and  paid  for  in 
cash  is  included. 

I  have  carefully  examined  the  foregoing  State- 
ment and  find  the  same  to  be  correct. 

Charles  A.  Preller,  Auditor. 

From  the  Surplus  a  dividend  will  be  appor- 
tioned as  usual. 

REPORT  OF  THE  EXAMINING 
COMMITTEE. 
Office  of  The  Mutual  Life  Insurance 
Company  ot  New  York. 

February  11,  1896. 

At  a  meeting  of  the  Board  of  Trustees 
of  this  Company,  held  on  the  i8th  day  of 
December  last,  the  undersigned  were 
appointed  a  committee  to  examine  the 
annual  statement  for  the  year  ending 
December  31,  1895,  and  to  verify  the 
same  by  comparison  with  the  assets  ot 
the  Company. 

The  Committee  have  carefully  per- 
formed the  duty  assigned  to  them,  and 
hereby  certify  that  the  statement  is  in  all 
particulars  correct  and  that  the  assets 
specified  therein  are  in  possession  of  the 
Company. 

In  making  this  certificate  the  Com- 
mittee bear  testimony  to  the  high  char- 
acter of  the  investments  of  the  Company 
and  express  their  approval  of  the  system, 
order,  and  accuracy  with  which  the 
accounts  and  vouchers  have  been  kept, 
and  the  business  in  general  transacted. 

(Signed) 

H.  C.  VON  Post,   Robert  Olyphant, 

Chas.  R.  Henderson, 
Wm.  p.  Dixon,     James  C.  Holden, 
J.  H.  Herrick, 

Committee. 

ROBERT  A.  GRANNISS,  Vice-Pres. 

Walter  R.  Gillette,  Gen.  Manager, 
Isaac  F.  Lloyd,  2d  Vice-President. 
Frederic  Cromwell,  -  Treasurer. 
Emory  McClintock,  -      -  Actuary. 
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BEARS  THE  PALM. 


NEW  YORK  CORRESPONDENTS' 
CLUB— CHIEF  OF  JOLLIERS. 


An  Unidentified  Member  Brings  in 
THE  Police  to  Stop  a  Dog  Fight 
AT  THE  Annual  Banquet  —  Suc- 
cessful Surprise  and  General 
Good  Time. 

The  pranks  and  practical  jokes  of  the 
Clover,  Gridiron  and  Whitechapel  Clubs 
have  been  surpassed  by  some  unidenti- 
fied member  of  the  New  York  Corre- 
spondents' Club. 

Thursday  evening  of  last  week  was 
chosen  as  the  time  lor  the  annual  ban- 
quet, and,  as  has  been  the  custom  in  the 
past,  a  unique  place  was  selected. 

It  was  decided  that  the  correspond- 
ents and  their  guests  should  enjoy  a 
beefsteak  dinner,  one  of  the  treats  that 
New  Yorkers  hold  in  store  for  visitors. 
William  S.  Miller  gives  these  entertain- 
ments in  a  carpenter  shop  on  East 
40th  street. 

The  hour  set  for  the  banquet  was 
early,  as  the  boys  had  to  get  back  to 
their  leased  wires  in  season  to  send  the 
news  to  their  several  papers. 

Some  practical  joker  of  the  club  saw 
his  opportunity,  and  began  by  exciting 
the  suspicions  of  the  police,  informing 
them  that  a  dog  fight,  or  cock  fight,  was 
to  take  place  in  the  carpenter  shop. 

He  refused  to  give  his  name  or  tell 
why  he  was  interested,  except  to  say 
that  he  was  in  sympathy  with  the  re- 
form movement  and  was  glad  to  assist 
the  Police  Department  in  arresting  vio- 
lators of  the  law. 

Policemen  were  stationed  in  the  shad- 
ows of  a  doorway  on  the  opposite  side  of 
the  street  from  the  scene  of  the  supposed- 
to-be  proposed  dog  fight.  They  had 
been  there  only  a  few  minutes  when 
well-dressed  men  began  to  arrive,  singly 
and  in  pairs.  Altogether  the  policemen 
counted  about  twenty-five  men.  They 
all  entered  the  carpenter  shop  of  A.  W. 
Miller. 

Old  New  Yorkers  know  Miller  as  the 
original  beefsteak  man.  He  made  a 
large  fortune  in  the  restaurant  business 
through  hfs  famous  steaks. 

When  the  Correspondents'  Club  con- 
cluded to  have  their  annual  dinner  Mr. 
Miller  was  induced  to  cook  it  for  them. 


PRKSIDENT  M.  J.  SULLIVAN. 

The  stove  on  which  he  cooks  his  famous 
steaks  is  an  old  one,  having  been  brought 
from  Holland  in  1785.  This  stove  is  set 
up  in  his  carpenter  shop. 

Members  and  guests  were  on  hand  at 
the  appointed  time.  They  entered  the 
carpenter  shop  through  the  side  entrance 
and  found  Mr.  Miller  waiting  for  them 
and  ready  to  begin  to  cook  the  dinner. 

The  diners  sat  on  small  stools  around 
wooden  horses,  on  which_,the  food  w»s 


ADVERTISING  MEDIUM, 


ADVERTISING  MEDIUM. 


A  TRIFLE  CHEAPER 

That  is  one  reason  why  the 
SAN  FRANCISCO  POST 
leads  in  the  Evening  Field. 
The  other  reason  is  that  it  is  a 


GREAT  DEAL  BETTER 

Than  its  contemporaries,  which, 
however,  are  both  good  news- 
papers. San  Francisco  and 
the  Pacific  Coast  give  good 
returns  to  advertisers 


placed.  As  each  man  sat  down  a  towel 
was  given  to  him,  which  he  pinned 
around  his  waist.  Then  Mr.  Miller  be- 
gan to  work.  He  had  cut  his  steak  in 
small  slices  and  served  it  hot  on  bread. 
That  was  washed  down  with  musty  ale, 
a  stock  of  which  Mr.  Miller  keeps  on 
hand  for  his  friends. 

The  diners  had  been  eating  but  a  short 
time  when  there  was  a  loud  rap  on  the 
door  leading  into  the  carpenter.shop  and 
five  men  rushed  in. 

"Here,  here,  here,"  shouted  one  of 
the  intruders,  "what's  going  on  here. 
We  understand  there  is  going  to  be  a 
cock  fight." 

Mr.  Miller  looked  up  from  his  cook- 
ing in  a  bewildered  way,  first  at  his 
guests  and  then  at  the  men  before  him. 

"Yes,  we  understand  there  is  to  be  a 
cock  fight  or  a  dog  fight  here,  and  we 
came  to  see  about  it.  We're  oflScers," 
the  speaker  said,  in  explanation. 

Then  the  five  men  showed  their 
shields,  and  talked  so  loudly  that  three 
of  the  diners,  all  members  of  the  club, 
came  forward  to  see  what  they  wanted. 
L.  L.  Redding,  of  the  Chicago  Times- 
Herald,  explained  that  the  diners  were 
peaceful  newspaper  men  who  had  come 
to  eat  a  good  dinner  and  had  no  inten- 
tion of  creating  any  excitement  or  in 
any  way  breaking  the  law.  This  satis- 
fied the  five  policemen,  and  after  they 
had  taken  several  drinks  they  went 
away. 

Col.  F.  T.  Patton,  New  York  repre- 
sentative of  the  Quogue  Herald  and  one 
of  the  shining  lights  on  the  New  York 
Sun,  was  so  elated  at  the  departure  of 
the  police  that  he  stood  on  the  table  and 
sang  the  "Sidewalks  of  New  York." 
That  was  received  with  such  tumultuous 
applause  that  Col.  Patton  was  compelled 
to  respond  with  his  famous  song  "  Tune- 
aiden-du-den-da-deis." 

The  members  of  the  Correspondents' 
Club  are:  C.  H.  George,  of  the  Balti- 


more American ;  F.  E.  Perkins,  of  the 
Boston  Globe ;  L.  T.  Chapman,  of  the 
Boston  Herald ;  Arthur  A.  Fiske,  of  the 
Boston  Evening  Transcript  ;  L.  L.  Red- 
ding, ot  the  Chicago  Times ■  Herald  ;  L. 
V.  De  Foe,  of  the  Chicago  Tribune  ;  J. 
J.  McCarty,  of  the  Cincinnati  Enquirer  ; 
F.  Eppelsheimer,  of  the  Philadelphia 
Inquirer;  Sereno  S.  Pratt  and  H.  F. 
Marsh,  of  the  Philadelphia  Ledger ;  C. 
C.  Johnson,  of  the  Philadelphia  Press  ; 
George  A.  Madden,  of  the  Pittsburg 
Dispatch  ;  M.  J.  Sullivan,  of  the  Provi- 
dence Journal ;  E.  C.  Stickle,  of  the 
San  Francisco  Chronicle ;  I.  Allen,  of  the 
San  Francisco  Examiner  ;  Houlder  Hud- 
gins,  of  the  St.  Louis  Republic  ;  Albert 
Lawson,  of  the  St.  Louis  Post-Dispatch  ; 
and  W.  N.  Chamberlain  of  the  Troy 
Press.  The  guests  were  Colonel  Patton, 
John  Ward,  of  the  New  York  Sun, 
president  ;  William  Nevins,  of  the  New 
York  World,  and  Robert  Halstead,  of 
The  Fourth  Estate. 

The  beefsteak  dinner  was  voted  a  big 
success,  and  after  it  was  over  Colonel 
Patton  and  President  Sullivan  wound 
up  with  gay  ballads.  Just  as  the 
diners  were  leaving  a  polite  sergeant 
came  along  and  apologized  for  the  intru- 
sion of  the  five  policemen.  He  said  he 
was  ordered  to  make  the  apology  from 
police  headquarters,  and  that  it  could  be 
considered  official. 

M.  J.  Sullivan  is  the  recently  elected 
president  of  the  club,  and  F.  Eppel- 
sheimer the  secretary.  The  guilt  of  the 
joke  is  said  to  rest  between  these  two, 
who  are  accused  of  furnishing  the  police 
for  the  amusement  of  their  friends.  They 
deny  the  allegation. 

There  are  others  who  insist  that  there 
was  to  be  a  cock  fight,  and  that  the 
appearance  of  the  police  stopped  it.  The 
birds  are  said  to  have  been  named  after 
the  papers  represented  by  the  club  mem- 
bers. This  story  finds  few  belipvers  and 
is  authoritatively  denied. 


OFFICE  SUPPLIES. 


Oldest — Newest. 

NOT 

that  I  was  First  am  I  Best, 
BUT 

that  I  am  Best  am  I  First. 
First  AND  Best. 

Remington  Standard 
Typewriter 
The     3  J  X 


Number 


Model. 


Wyckoff,  Seamans  &  Benedict, 
327  Broadway,  New  York. 

LOUISVILLE'S  NEW  PAPER. 
Louisville  is  to  have  a  new  daily  paper 
about  March  18.  The  name  is  to  be  the 
Daily  News.  It  will  be  published  by  a 
concern  of  which  Brent  Alsheler,  of  the 
Sunday  Star,  is  the  business  manager. 
The  United  Press  service  will  be  used, 
which  will  once  more  give  that  news 
bureau  a  daily  representative  in  Louis- 
ville. 

It  has  not  yet  been  decided  whether 
the  paper  will  be  a  morning  or  evening 
publication.  The  editor-in-chief  has  not 
yet  been  chosen.  The  operative  and 
editorial  force  of  the  Daily  News  is  now 
being  organized,  and  the  plant  is  being 
installed. 


Orlando  I.  Reed  now  represents  the 
advertising  department  of  Will  Carleton's 
magazine — Every  Where — which  is  pub- 
lished at  1 105  Bedford  avenue,  Brook- 
lyn. 

OFFICE  SUPPLIES. 


At  Vantine's. 


Wages  are  low  in  Japan, 
and  Japanese  Jute  Rugs  are 
correspondingly  low  in  price 
at  Vantine's. 


3X4feei,  85c.  6x  g  feet,  $3'7^ 

3x6    "  $1.10  8xio  5.75 

4x8"         2.26  9x12- 

6x6    "         2.5o  10x13  ' 


7.5o 

9.25 


A.  A.VANTINE  &CO., 

The  largtsi  yapanese, 
Chinese  and  India 
House  in  the  world, 

877-879  Broadway, 
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FROM  THE'«AD"FIELD 


MANY  ITEMS  FROM  MANY  TOWNS 
AND  MANY  MEN. 


The  Amick  Company's  Advertising 
Plans  in  Course  of  Execution — 
Change  in  the  Munyon  Adver- 
tising—Gramophone Advertising 
increased — Miscellaneous  Notes. 


BIG  BUSINESS  LOOKED  FOR. 

The  Amick  Chemical  Company  is  a 
Cincinnati  concern  which  advertised 
liberally  through  the  news  columns  of 
daily  papers  throughout  the  country 
some  two  years  since. 

For  special  reasons  the  general  adver- 
tising was  suspended,  and  for  a  time  the 
company  was  represented  in  medical  or 
trade  journals  only. 

A  few  months  ago  the  time  appeared 
ripe  for  the  carrying  out  of  plans  for  the 
resumption  of  the  general  advertising, 
and  the  latter  has  now  been  set  on  foot. 

It  is  likely  that  the  Union  Telegram 
and  Advertising  Company,  anew  adver- 
tising agency  in  Cincinnati,  has  been 
established  with  the  object  of  placing  the 
Amick  Company's  advertising.  Tliis  is 
proper,  undoubtedly,  for  the  company 
has  a  right  to  form  an  advertising  agency 
to  place  its  business  if  it  prefers  to  do  so, 
instead  of  going  to  one  of  the  large  ad- 
vertising agencies  that  have  grown  grey 
in  the  development  of  modern  adver- 
tising. 

Considerable  money  will  no  doubt  be 
paid  to  newspapers  lor  the  advertising 
of  the  Amick  Company.  The  fact  that 
the  advertising  agency  which  has  been 
erected  is  now  sending  publishers  an 
offer  to  furnish  safes  in  exchange  for 
Amick  advertising  must  not  prejudice 
publishers  against  the  new  agency. 

It  has  a  right  to  get  acceptances  of 
trade  offers  if  it  is  "smart"  enough. 
When  acceptances  have  stopped  com- 
ing, cash  orders  will  go  out. 

The  title  of  the  new  agency  points  out 
that  telegraphic  news  matter  will  be  used 
largely  on  future  advertising.  This  sort 
of  advertising  is  comparatively  costly 
and  no  comprehensive  list  of  dailies  can 
be  used  on  it  without  incurring  bills  of 
considerable  magnitude.  In  carrying  it 
on  the  advertiser  can  take  advantage  of 
all  that  electricity  can  accomplish  by  its 
quickest  work. 

At  any  rate  much  money  is  coming 
from  the  Amick  Company.  They  know 
how  to  do  a  good  business. 


THIS  FIRM  "CHANGES  OFF." 

Sears,  Roebuck  &  Company,  of  Chi- 
cago, are  a  firm  who  have  done  much 
advertising  in  weeklies  and  monthlies 
for  several  years.  About  a  year  ago 
they  contracted,  through  an  advertising 
agency,  for  what,  with  two  exceptions, 
was  probably  the  most  costly  single  ad- 
vertisement ever  inserted  in  periodicals 
for  mail  order  advertisers. 

It  was  an  advertisement  occupying  an 
entire  page  in  monthlies  whose  size  of 
page  was  about  four  times  the  size  of  a 
magazine  page,  and  whose  rates  per 
agate  line  for  a  single  insertion  varied 
from  50  cents  to  $5  a  line. 

It  was  a  practical  advertisement,  and 
well  calculated  to  create  business;  and 
though  the  immediate  and  direct  re- 
turns may  not  have  been  equal  to  the 
cost,  the  final  results  were  no  doubt 
satisfactory. 

Sears,  Roebuck  &  Company  are  now 
sending  trade  offers  to  newspapers,  pro- 
posing to  supply  publishers  with 
watches,  to  be  paid  for  partly  in  cash 
and  partly  in  advertising. 


TO  BE  SOLD  BY  MAIL  ONLY. 

The  Welcome  Shoe  Company,  Lynn, 
Mass.,  will  sell  its  shoes  for  ladies  and 
children  by  mail  only.  That  means  that 
advertising  will  precede  the  sale.  The 
company,   however,   will  not  depend 


on  its  advertisement  to  sell  its  goods,  but 
will  circulate  advertisements  that  are 
sufficiently  attractive  to  lead  readers  to 
desire  an  illustrated  catalogue  which  the 
company  offers.  The  catalogue  will 
probably  be  found  to  be  the  pivotal 
point. 


PUBLICITY  FOR  HUNYADI. 

A.  R.  Elliott,  advertising  agent,  37 
College  place.  New  York,  is  making 
contracts  for  the  advertising  in  daily  pa- 
pers in  various  parts  of  the  country  of 
Hunyadi,  a  medicinal  water  from  west- 
ern Europe,  which  has  been  on  the 
world's  market  many  years,  but  has  not 
received  as  much  advertising  as  its 
prestige  merits.  The  advertisement  is 
inches,  and  is  to  run  twenty-six 
times,  once  a  week. 


INDUSTRIOUS  AND  SANGUINE. 

George  W.  Dunn,  2  Wall  street,  New 
York,  is  again  sending  to  publishers 
propositions  for  the  insertion  of  adver- 
tisements of  the  Railway,  Dock  and 
Construction  Company.  If  publicity  of 
any  kind  can  erect  docks,  Mr.  Dunn's 
wharves  will  eventually  be  constructed, 
for  his  industry  in  sending  out  proposi- 
tions certainly  bestows  continued  pub- 
licity on  himself. 


TIMES  ARE  RIPE  FOR  ACTION. 

George  C.  Goodwin,  38  Hanover 
street,  Boston,  is  an  old-established 
wholesale  druggist,  who  has  handled 
great  quantities  of  proprietary  medicines. 
He  is  an  old  advertiser,  and  is  said  to 
contemplate  further  outlays  for  space 
this  season. 


THIS  IS  A  WORLD  OF  CHANGES. 

A.  R.  Elliott,  37  College  Place,  New 
York,  will  place  the  orders  this  season 
for  the  advertising  of  Enameline,  of 


which  James  I>.  Prescott  &  Company  are 
manufacturers,  and  the  existing  adver- 
tising contracts  for  which  formed  one  of 
the  "bits  of  business  "  which  James  L. 
Stack,  on  the  failure  of  the  Dearth 
Agency,  turned  over  to  Lord  &  Thomas. 


THE  MUNYON  ADVERTISING. 

E.  R.  Hoopes,  Philadelphia,  is  mak- 
ing contracts  for  renewals  on  the  adver- 
tising of  the  Munyon  remedies. 

It  is  stated  that  Mr.  McGill  has  just 
resigned  as  advertising  manager  of  the 
Munyon  company,  and  that  more  of  the 
advertising  may  be  done  through  general 
advertising  agents  than  heretofore. 


LAURELS  MAY  BE  SHIFTED. 

The  Liberty  Cycle  Company  has  a 
full  page  advertisement  in  the  Youth'' s 
Companion  for  March  12.  This  com- 
pany is  doing  very  energetic  and  good 
advertising,  and  if  present  lines  are  fol- 
lowed up  the  advertising  laurels  that 
have  graced  some  of  the  older  cycle 
companies  may  change  position. 


CONFECTIONERY  ADVERTISING. 

The  group  of  confectionery  firms  that 
advertise  for  mail  orders,  of  whom 
Gunther,  of  Chicago,  was  a  successful 
pioneer,  will  receive  an  addition  in 
Stern  &  Saalberg,  311  West  40th  street. 
New  York.  The  latter  firm  proposes  to 
use  weeklies  and  monthlies  and  will 
give  orders  "direct." 


WESTERN  PAPERS  GET  A  SHARE. 

The  Pettingill  Advertising  Agency, 
through  its  New  York  office,  is  sending 
out  orders  for  the  Buffalo  Lithia  Water 
advertising  in  western  dailies. 

AN  OLD  ADVERTISER  RESUMES  ? 

It  is  stated  that  George  N.  Stoddard, 
1226  Niagara  street,  Buffalo,  a  druggist 


who  has  in  past  years  been  a  good  friend 
of  good  advertising  mediums,  will 
resume  advertising  on  a  conservative 
scale. 


THE    FIRM     IS   LONG  ESTAB- 
LISHED. 

Simpson,  Hall,  Miller  &  Company, 
Wallingfortl,  Conn,  are  doing  a  little 
advertising  of  silver-plated  ware  through 
their  Chicago  office.  The  concern  is  an  old 
one,  and  has  done  advertising  from  its 
Wallingford  office  in  former  years. 


"BIG  ORDERS"  ARE  A  GOOD 
TONIC. 

The  National  Advertising  Agency, 
New  York,  is  sending  out  additional 
contracts  for  the  advertising  of  Paine's 
Celery  Compound. 


EMPIRE  STATE  IS  COVERED. 

The  Frank  Seaman  Advertising 
Agency  is  making  contracts  with  daily 
papers  through  New  York  state  by 
which  the  Gramophone  will  secure  ad- 
ditional advertising. 


MISCELLANEOUS  NOTES. 

N.  W.  Ayer  &  Son  will  place  forth- 
coming contracts  for  the  advertising  of 
the  Syracuse  bicycle. 

The  People's  Supply  Company,  Balti- 
more, Md.,  is  advertising  Korff's  Dutch 
Cocoa,  manufactured  by  Korff  &  Com- 
pany, Amsterdam,  Holland. 

The  Tver  Johnson's  Arms  and  Cycle 
Works,  Fitcliburg,  Mass.,  is  a  company 
that  is  now  included  among  the  adver- 
tisers of  bicycles. 

D.  S.  Wiltberger,  Philadelphia,  will 
this  year  spend  a  larger  appropriation 
for  advertising  his  blueing  than  in  any 
previous  year. 

Atmore  L.  Baggot,  Third  avenue  and 
124th  street.  New  York,  has  entere  I  the 
arena  of  mail  order  advertising  as  re- 
gards a  $4  shoe  for  ladies. 

The  Russell  Carpet  Company,  254 
Market  street,  Chicago,  will  build  up  a 
mail-order  bu.siness  by  means  of  adver- 
tising and  catalogues. 

The  "Philadelphia  Wall  Paper  Fac- 
tory "  is  sending  advertising  orders  to 
numerous  weekly  and  monthly  papers. 
The  factory  is  stated  to  be  in  the  town  of 
Wayne.  The  orders  are  sent  out  from 
Philadelphia. 

La  Madrid  Company,  medical  adver- 
tisers located  at  15  East  4th  street,  Cin- 
cinnati, are  making  contracts  with 
weekly  and  monthly  papers  through  J. 
H.  Shaaf,  the  manager. 

The  Climax  Manufacturing  Company, 
Columbus,  O.,  is  making  contracts 
direct  with  monthly  papers  and  religious 
journals.  The  advertisement  is  intended 
to  secure  orders  for  plated  spoons. 

Advertising  for  the  Puritana  Com- 
pound medicines  for  weeklies  and  maga- 
zines will  be  handled  by  the  Haulenbeek 
Advertising  Agency. 

The  Hot  Springs  Medical  Company, 
of  whose  troubles  mention  was  maide  in 
the  preceding  issue  of  The  Fourth  Es- 
tate, has  decided  to  wind  up  unless 
tresh  capital  is  forthcoming. 

The  wall  paper  advertisers  are  in- 
creased by  the  addition  of  the  Andress- 
Meara  Wall  Paper  Company,  32  West 
4th  street,  Cincinnati,  a  corporation 
of  good  standing. 

The  Nerve  Seed  Company  {medical 
advertisers),  having  established  an  office 
in  the  Tribune  Building,  New  York, 
will  place  additional  advertising.  Nelson 
Chesman  &  Company,  New  York  and 
St.  Louis,  will  place  some  of  the  orders. 

The  Wilcox  &  White  Company,  Meri- 
den.  Conn.,  will  do  considerable  maga- 
zine advertising  this  season. 

The  Equitable  Chemical  Company,  30 
Reade  street.  New  York,  will  advertise 
"  Aseptolin-Edson,"  not  only  in  medi- 
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cal  journals,  but  in  papers  of  general  cir- 
culation. Dauchy  ^  Company,  adver- 
tising agents,  New  York,  will  place  the 
advertising. 

Frederick  E.  Klotz,  advertising  agent, 
Chicago,  is  sending  out  additional  adver- 
tising to  weeklies  and  monthlies  for  the 
National  Consolidated  Company  of 
Chicago. 

C.  Klauberg  &  Company,  cutlery 
dealers,  175  William  street.  New  York, 
contemplate  building  up  a  business  in 
razors  and  cutlery  by  mail. 

The  Pyro-Febrin  Company,  North- 
ampton, Mass.,  will  advertise  Pyro-Fe- 
brin Tablets  in  New  England. 

The  Star  Advertising  Bureau,  Wash- 
ington,  has  absorbed  the  District  Adver- 
tising Agency  of  the  city  named.  Both 
agencies  made  a  specialty  of  local  adver- 
tising. 

The  R.  H.  Woodward  Company,  Bal- 
timore, Md.,  will  use  general  advertis- 
ing mediums  on  advertisements  of  their 
books. 

The  Mcintosh-Huntington  Company, 
Cleveland,  manufacturers  of  bicycles, 
will  advertise  belt  pins  for  use  by  the 
riders  of  woman's  bicycles. 

Remington  Brothers,  advertising 
agents,  New  York,  are  placing  con- 
tracts with  daily  papers  for  the  adver- 
tising of  Dr.  David  Kennedy,  of  Kings- 
ton, N.  Y. 

Additional  contracts  are  being  made 
by  the  Nelson  Chesman  &  Company 
Agency  for  the  advertising  of  the 
"  Wine  of  Cardui." 

The  Witch  Kloth  advertising,  of 
which  a  little  has  already  been  done, 
will  be  handled  by  J.  Walter  Thompson 
in  magazines  during  1896. 

The  Christy  Saddle  for  bicycles  will 
be  advertised  for  Spalding  &  Company 
by  J.  E.  Sullivan,  New  York. 

The  Pettingill  Agency  is  placing  ad- 
vertisements of  the  Hulbert  Bicycle  Skirt 
in  monthlies. 

The  Diamond  Crystal  Salt  Company, 
St.  Clair,  Mich.,  is  advertising  in  jour- 
nals in  its  section  to  create  an  additional 
demand  among  consumers. 

Pretzinger  Brothers,  Dayton,  O.,  are 
advertising  a  catarrhal  balm. 

The  advertising  for  the  Addyston  Pipe 
and  Steel  Company,  Cincinnati,  is 
placed  by  the  Procter  &  Collier  Com- 
pany. 

John  P.  Twaddel,  1212  Market  street, 
Philadelphia,  will  advertise  the  Uni- 
versity Shoe  (high-grade)  this  season. 

Dr.  Liebig  &  Company,  1712  Law- 
rence street,  Denver,  are  advertising 
their  German  Invigorator  in  daily  papers 
in  the  surrounding  section. 

Aseptolin,  the  name  of  Dr.  Cyrus 
Edson's  recent  discovery  in  medicine,  is 
being  advertised  by  the  "  Reklaw 
Academy  of  Medicine,"  St.  Louis. 

Reuters'  Little  Pills  are  to  be  adver- 
tised in  daily  papers  in  the  west.  They 
are  introduced  by  Barclay  &  Company, 
44  Stone  street,  New  York. 

Armstrong  &  Company,  Toledo,  O., 
are  advertising  confectionery  in  maga- 
zines. 

Electrical  goods  for  household  use  are 
to  be  advertised  by  Palmer  Brothers, 
Mianus,  Conn. 

Joseph  Beckel  &  Company,  434 
Broadway,  New  York,  are  to  advertise 
the  "J.  B."  corset  this  season  in 
monthly  publications. 

Johnson's  Ague  and  Fever  Tonic  is 
being  advertised  in  southern  dailies. 
The  medicine  is  owned  and  the  orders 
are  given  by  A.  Girardeau,  Savannah, 
Ga. 

C.  Matthai  &  Company,  64  Wabash 
avenue,  Chicago,  are  advertising  agents 
whose  name  does  not  appear  in  the 
usual  lists  of  general  agents. 


WEALTH  IS  NO  NAME  FOR  IT. 


Facilitating  Income  from  Adver- 
tising Orders— A  Chicago  Firm's 
Idea. 

Advertisements  for  the  Monon  Seed 
Company,  Chicago,  have  recently  been 
sent  to  numerous  publishers  for  inser- 
tion, a  preference  for  Sunday  issues  be- 
ing denoted  in  the  apparent  advertising 
plan. 

The  orders  came  from  Benham  &  In- 
graham,  advertising  agent?,  Chicago. 
The  latter  firm  has  assumed  no  responsi- 
bility of  any  kind  in  the  matter. 

The  advertisement  itself  raises  a  ques- 
tion as  to  whether  it  is  not  a  violation  of 
the  lottery  laws.  The  post-office  author- 
ities may  cause  the  Monon  Seed  Com- 
pany's mail  to  be  embargoed,  and  if  it 
be  true  that  the  alleged  proprietors  of 
the  Monon  Seed  Company  are  certain 

f)ersons  who  are  accused  of  being  de- 
iberate  swindlers,  the  likelihood  is  that 
the  advertisement  will  have  very  few 


insertions,  and  that  such  insertions  as 
are  given  by  publishers  will  not  be  set- 
tled for  by  the  Monon  Seed  Company. 

Although  the  advertisement  was 
transmitted  to  publishers  through  Ben- 
ham  &  Ingraham,  Chicago,  it  is  a  pecu- 
liarity of  the  transaction  that  the  firm 
just  named  does  not  give  its  own  order 
for  the  insertions. 

The  latter  are  authorized,  and  the 
number  of  insertions  specified,  in  an 
order  signed  by  the  advertisers  them- 
selves. This  order  is  enclosed  together 
with  the  "  copy  "  for  the  advertisement, 
with  the  communication  which  Benham 
&  Ingraham  have  addressed  to  pub- 
lishers. 

Besides  this  peculiarity,  there  is  a 
further  odd  feature  about  the  matter; 
and  that  is  that  Benham  &  Ingraham 
wind  up  their  letter,  in  which  they  ad- 
vise the  publisher  receiving  it  that  they 
enclose  the  Monon  Seed  Company's 
order  and  letter,  with  this  request: 

"  Allow  us  the  usual  agents'  commis- 
sion and  kindly  send  check  for  same 


with  your  letter  acknowledging  receipt 
and  acceptance  of  contract." 

It  cannot  be  denied  that  the  compli- 
ance with  this  brief  but  courteous  re- 
quest by  several  hundred  publishers  of 
the  highest- priced  journals  in  the  country 
will  prove  of  material  advantage  to  the 
Chicago  parties.  Say  that  the  Monon 
Seed  advertisement  should  come  to 
$38,000  gross  for  ten  insertions  in  five 
or  six  hundred  selected  dailies.  The 
commission  would  surely  reach  as  much 
as  $7,000,  all  received  in  the  course  of 
two  weeks,  which  is  a  "pretty  penny," 
and  would  make  Benham  &  Ingraham 
not  only  bless  "Mo  Non,"  but  wish  for 
"  More  Anon." 

If  the  publishers  send  in  the  87,000, 
there  is  a  danger  that  modesty  or  want 
of  reflection  will  limit  the  financial 
possibilities.  It  may  not  be  obtrusive  to 
suggest  that  if  an  order  should  be  sent 
to  several  hundred  of  the  high-priced 
magazines  and  monthlies,  a  space  of  two 
pages,  to  run  a  year,  could  be  fixed  on. 

A  similar  order  could  be  sent  out,  with, 
the  same  request  as  before,  for  a  check 
for  commissions.  The  cash  commissions 
on  such  an  order  would  foot  up  to  at 
least  $25,000,  which  much  exceeds  the 
profit  on  the  other  list. 

It  may  be  well  for  the  long -established 
advertising  agencies  in  the  east  to  study 
this  new  idea,  with  a  view  to  its  develop- 
ment.  Wealth  is  scarcely  a  name  for 
the  results  of  such  a  system  if  it  can  be 
carried  out. 


CANADIAN  PROGRESS. 


What  a  Toronto  Publisher  Has 
Accomplished— The  New  Build- 
ing OF  THE  Toronto  "Evening 
Star"  and  "Saturday  Night." 

Newspaper  men  and  general  adver- 
tisers in  the  United  States,  in  the  exact- 
ing whirl  and  application  incident  to  their 
labors,  will  appreciate  a  little  glimpse  at 
what  is  being  done  in  the  way  of  progress 
in  Toronto. 

Edmund  E.  Sheppard,  whose  portrait 
appears  in  this  issue  of  The  Fourth 
Estate,  is  one  of  the  most  progressive 
of  Canadian  editors  and  publishers. 
He  has  advanced  beyond  the  conserva- 
tive lines  to  which  the  newspaper  man 
in  the  Dominion  is  too  prone  to  adhere, 
and  has  instilled  something  of  the  modem 
spirit  of  improvement  into  that  portion 
of  Canadian  journalism  with  which  he 
comes  directly  into  contact. 

Mr.  Sheppard  established  Saturday 
Night,  a  literary  weekly,  in  Toronto 
in  1887.  That  paper  has  been  very  suc- 
cessfiil,  and  some  months  ago  he  pur- 
chased the  Evening  Star,  a  daily  which 
has  been  published  in  Toronto  since 
1893. 

Although  born  in  Canada  Mr.  Shep- 
pard spent  much  of  his  early  life  in  the 
United  States.  His  first  editorial  work 
was  on  the  Advertiser,  London,  Ontario. 
In  1878  he  joined  the  Toronto  iJ/a//,  and 
after  that  he  did  excellent  work  on  vari- 
ous well  known  journals.  Finally  he 
connected  himself  with  the  Toronto 
Daily  News,  of  which  he  became  event- 
ually managing  publisher,  and  sold  out 
his  interest  in  the  News  in  1887  prior  to 
starting  the  Saturday  Night. 

The  new  Saturday  Night  and  Daily 
Star  building  which  ^Ir.  Sheppard 
erected  in  Toronto  and  of  which  an 
illustration  appears  in  this  issue,  is  one 
of  the  handsomest  in  Canada. 

The  material  is  dark-brown  brick,  with 
facings  of  Ohio  sandstone.  The  interior 
has  been  arranged  with  every  regard  to 
newspaper  convenience  and  accommoda- 
tion. The  ground  floor  is  furnished  with 
hard  wood,  and  there  are  fine  oflSces  on 
each  side  of  the  central  passage,  which 
is  laid  down  in  tiles.  One  of  these 
offices  is  for  the  managing  department 
of  Saturday  Night.  The  editorial  of- 
fices will  be  on  one  of  the  upper  floors, 
where  the  rooms  are  arranged  with  the 
utmost  regard  for  the  convenience  and 
comfort  of  the  staff.  The  Star's  busi- 
ness office  will  be  to  the  left  of  the  pas- 
sage, on  the  first  floor,  while  its  editorial 
and  printing  departments  will  be  situ- 
ated on  upper  stories. 
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Edmund  Burke  said  there  were  Three  Estates 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sat  a  Fourth  Estate,  more  import- 
ant far  than  they  all.— Carlyle's  Heroes  and 
Hero  Worship,  Lecture  V. 
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EDITOR  AND  PUBLISHER. 
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offices: 

Broadway  and  Murray  Street, 

OPPOSITE  CITY  HALL  PARK 
(POSTAL  TELEGRAPH  BUILOING), 

Please  address  all  communications  simply  to 
THE  FOURTH  ESTA  I  E. 

253  Broadway,  NEW  YORK, 
sothat  immediate  attention  may  be  secured. 
TELEPHONE  " I77O,  CORTLANDT." 

TWO  DOLLARS  A  year,  in  advance, 

to  any  part  of  the  United  States  or  Canada  ;  to 
Foreign  Countries  in  the  postal  union,  (4  a  year. 
Single  copies,  TEN  CENTS. 

Suiscriters  should  have  their  copies  of  The 
Fot;RTH  Estate  addressed  to  their  homes,  so 
at  to  avoid  chance  0/  loss  in  the  mass  of 
exchanges  -which  go  to  every  newspafer  office. 


Kntarad  at  the  New  York  post  office  for  trans- 
mission through  the  mails  at  second  class  rates. 

ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
inent(i4  lines  to  the  inch;  i6olinestothecolumn). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cenL;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  %i  per  lineeach  insertion,  with- 
ODt  discount. 

Small  advertisements  under  classifiedheadings, 
•nch  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 

It  will  be  readily  understood  that  a 
newspaper  of  this  itind,  which  must  look 
to  newspaper  men  for  cash  subscriptions, 
cannot  maintain  an  exchange  list. 
OUR  choicest  •'bargains." 

No.  I. — For  $5  wt  will  send  three 
annual  subscriptions. 

No.  2. — For  $25  we  will  send  25 
annual  subscriptions. 

No.  3. — For  $4  we  will  send  The 
Fourth  Estate  until  the  end  of  1896, 
and  the  back  numbers  from  March  i, 
1895. 

NEW  BOUND  VOLUME  NOW  READY. 

For  $2.50  we  will  send  a  bound 
volume  of  the  last  half-year,  September 
to  February,  inclusive. 


PEN  SUBSERVIENT  TO  SWORD. 

Since  the  presentation  of  The  Fourth 
Estate's  prize  picture  of  the  "Press  " 
or  "Journalism,"  there  has  come  into 
our  possession  the  illustrated  heading  of 
the  editorial  columns  of  El  Canal  De 
Nicaragua,  a  Spanish  paper  published 
in  San  Salvador. 

This  would  not  have  won  the  prize  if 
it  had  been  submitted.  It  is  neverthe- 
less far  from  displeasing,  for  it  affords  a 
chance  for  comparison  and  comment 
that  may  be  instructive  as  illustrative  of 
the  ideas  and  progress  of  journalism  at 
home  and  in  Central  America. 

To  begin  with,  there  is  a  desk,  neat 
enough  to  belong  to  some  young  lady 
too  busy  with  her  social  engagements 
to  reply  to  R.  S.  V.  P.  invitations.  On 
it  are  three  books  surmounted  by  an 
hour  glass,  in  need  ot  turning  over.  An 
ink-well,  one  unopened  envelope  and 
one  letter,  that  probably  exhausted  the 
editor's  time,  lie  on  this  desk. 

Then  there  is  a  pen,  evidently  made 
of  an  ostrich  plume,  that  gracefully  flut- 
ters over  the  .desk,  keeping  off  industri- 
ous flies,  while  it  is  capable  of  shading 
the  editor's  fervid  brow. 

Above  it  is  a  church  bell  swinging  in 
solemn  annunciation  that  the  community 


is  summoned  to  subscribe  and  to  harken 
unto  the  wisdom  of  the  editor,  who  has 
an  hour  glass  to  tell  the  time  by  and 
three  books  to  read. 

There  is  the  atmosphere  of  the  tropics 
in  this  picture  of  journalism,  the  languid 
luxury  of  having  others  harken,  a  sug- 
gestion of  slumbering  under  the  southern 
stars  and  of  dealing  editorially  with  the 
events  of  the  great  outer  world  in  the 
calmness  due  to  the  deliberation  ot 
dreams. 

We  call  attention  to  this  Central 
American  conception  of  journalism  in 
no  spirit  of  disparagement,  and  would 
recommend  the  field  to  those  who  are 
weary  of  the  work  required  in  the  North, 
were  it  not  that  the  bell  might  ring  the 
knell  following  a  too  liberal  interpreta- 
tion of  the  symbolic  hour  glass.  The 
ostrich  plume  is  suggestive  of  the  deco- 
rations of  a  hearse,  the  books  of  the  un- 
written history  of  a  life  suddenly  ended. 
The  ink-well  might  be  the  custodian  of 
death  warrants,  the  opened  letter  a  con- 
demnation and  the  unopened  one  the 
pardon  that  came  too  late. 

Politics  editorially  pursued  are  safer  at 
home,  where  the  thunder  of  the  press  is 
the  song  of  liberty  and  the  steel  pen  the 
defense  of  freedom. 

We  prefer  the  conception  of  the, St. 
Paul  artist.  He  drew  a  goddess  who 
wears  the  word  "Forever"  as  a  sign  of 
her  right  to  tell  the  truth  that  is  eternal, 
one  knowing  no  censorship  other  than 
that  of  decency.  "The  pen  is  mightier 
than  the  sword,"  but  it  was  never  in- 
tended to  be  an  ornamental  fly- brush 
shading  an  orderly  desk  surmounted  by 
an  hour. glass  in  need  of  being  turned  up- 
side down. 

RESULTS  IN  A  RUSH. 

Actual  values  and  positive  results  ap- 
peal to  business  men.  Possible  potenti- 
alities and  indefinite  rewards  inspire 
dreamers.  The  sentiment  of  the  busy 
world  of  commerce  does  not  arise  from 
the  fogs  ot  poetical  license,  but  begins 
and  is  limited  by  the  bounds  of  busmess. 

Recently  the  members  of  the  American 
Newspaper  Publishers'  Association  met 
in  New  York.  They  devoted  a  consider- 
able amount  of  their  time  to  the  con- 
sideration of  subjects  of  direct  interest 
to  them,  and  incidentally  they  ban- 
quetted  and  made  merry.  The  moments 
devoted  to  enjoyment  were  many,  but 
most  of  them  were  occupied  in  the 
pleasure  of  active  business. 

The  annual  convention  is  of  such  re- 
cent occurrence  that  the  appearance  to- 
day of  results  may  be  surprising  to 
those  who  failed  to  understand  the 
temper  of  the  meeting  and  the  prev- 
alent determination  to  do  things,  and 
not  dally,  dawdle  and  delay. 

While  some  of  the  publishers  were 
but  half  way  on  their  homeward 
journey,  the  committee  selected  to  seek 
lower  express  rates  had  begun  an  active 
campaign,  gathering  together  the  in- 
formation that  would  warrant  the  re- 
quest for  lower  rates.  The  committee- 
men were  wisely  chosen.  They  went 
into  the  minutire  of  the  matter,  and  col- 
lected ammunition  of  convincing  caliber. 

It  the  attention  of  the  presidents  ot 
the  express  companies  attracted  to  the 
possibility  and  plausibility  of  carrying 
newspapers,  at  less  than  the  government 
has  found  insufiicient,  results  in  reduced 
rates  by  express.  Colonel  Milton  A. 
McKae  and  his  fellow  committeemen  will 
have  rendered  a  service  of  incomparable 
value  to  the  Iraternity  of  publishers. 

They  will  also  have  sei  ved  the  govern- 
ment and  saved  it  the  difference  between 
one  and  eight  cents,  which  it  is  claimed 
the  post  office  loses  in  the  transmission 
of  second-class  matter. 

It  is  too  early  to  crow,  but  there  really 
seems  reason  to  get  ready  to  rejoice. 
Every  indication  is  that  the  practical 
oratory  of  Colonel  McRae  was  not  only 
attentively  listened  to,  but  that,  unless  he 
had  been  deceived  in  the  figures  he  pre- 
sented, he  must  have  been  convincing. 

Personal  talks  with  the  men  in  whose 
hands  the  fate  of  the  publishers'  hope 
rests  show,  in  so  far  as  the  proper 
reserve  of  the  geijtlemen  will  allow  of 
unauthoritative  inference,  that  reduced 


rates  may  be  expected.  Indeed,  there  is 
warrant  for  the  belief  that  the  express 
companies  will  reduce  the  rates  for  carry- 
ing newspapers,  and  that  the  hardships 
incident  to  Congressman  Loud's  reformed 
postal  bill  will  be  mitigated. 

If  this  comes  to  pass,  the  organization 
of  the  pubhshers  of  America  will  have 
gained  another  great  and  deserved  vic- 
tory, and  three  of  its  active  members  will 
have  proven  that  there  is  no  exception  to 
the  rule  that  all  are  energetic,  able,  un- 
tiring, and  possessed  of  the  hustling 
genius  of  "getting  there." 


SOME  HAPPY  REFLECTIONS. 

There  can  be  nothing  more  commend- 
atory and  pleasing  to  a  publisher  than 
the  almost  unanimous  renewal  of  sub- 
scriptions. This  is  fully  appreciated  by 
The  Fourth  Estate,  and  at  this 
period,  when  we  have  just  entered  the 
new  year,  it  is  gratifying  to  be  able  to 
state  that  a  careful  tally  of  the  renewals 
shows  few  missing,  excepting  those  who 
have  been  recorded  as  no  more  in  the 
obituary  columns. 

The  Fourth  Estate  has  passed 
through  two  years  and  the  second  is 
first  in  the  number  of  new  sul)scribers. 
In  fact,  they  have  been  so  many  that  the 
only  wonder  has  been  they  did  not  rec- 
ognize a  good  thing  earlier.  The  reason 
for  this  tardiness  is  undoubtedly  due  to 
the  fact  that  a  good  thing  has  grown 
better. 

And  yet  there  are  others — fortunately 
few.  Singular  as  it  seems  to  us  after  two 
years  of  activity  in  supplying  the  news- 
paper world  with  the  news  of  its  own 
community,  there  are  those  who  fail  to 
appreciate  that  a  newspaper  for  the 
makers  of  newspapers  cannot  afford  a 
free  list. 

It  ought  to  be  easy  to  understand  that 
a  publication  like  The  Fourth  Estate, 
which  must  look  to  newspaper  men  for 
cash  subscriptions,  could  not  maintain 
an  exchange  list.  There  could  be  noth- 
ing more  obvious  and  no  proposition  less 
plain. 

On  the  other  hand  the  newspaper 
man  is  so  accustomed  to  an  exchange 
list  that  sometimes  he  fails  to  appreciate 
that  the  value  of  exchanging  cannot  be 
considered  by  a  class  paper  devoted  di- 
rectly to  the  interests  of  journalism. 

It  has  been  the  good  fortune  of  The 
Fourth  Estate  to  appeal  to  newspaper 
men  in  a  way  that  few  could  resist.  It 
gave  them  all  the  news  of  their  own 
world  and  they  readily  realized  that  it 
could  not  prosper  on  compliments. 

To-day  it  would  be  difficult  to  find  a 
publisher  of  prominence  who  is  not  a 
subscriber  to  The  Fourth  Estate,  and 
evidence  ot  the  high  regard  for  the 
paper  is  shown  in  the  letters  coming 
every  now  and  then  from  one  ot  them 
that  his  paper  has  been  lost  in  the  mail. 
The  publisher  is  quick  to  ask  for  another 
copy,  for  he  cannot  well  do  without  every 
issue  of  The  Fourth  Estate. 

All  the  big  and  most  of  the  little  ad- 
vertisers and  advertising  agencies 
subscribe  to  The  Fourth  Estate,  and 
the  only  field  that  leaves  room  for 
further  cultivation  is  among  the  lesser 
lights,  whose  names  do  notappear  at  the 
head  of  editorial  columns,  but  shine  in 
the  good  work  that  is  anonymous. 

It  might  properly  be  mentioned  that 
subscriptions  from  the  hard  workers 
who  have  not  yet  gained  pronounced 
recognition  "upstairs"  or  "down- 
stairs "  are  coming  in  plentifully,  and  if 
the  present  rate  of  gain  continues  we 
will  have  to  seek  other  worlds  to  con- 
quer, or  be  contented  with  the  pros- 
perity of  the  present. 


MODERN  ADVERTISING. 

A  recent  article  in  Newspaperdom  is 
so  much  in  accord  with  what  has  fre- 
quently appeared  in  The  Fourth 
Estate  that  it  may  serve  to  call  renewed 
attention  to  facts  which  the  man  of  1896 
must  positively  keep  in  mind. 

The  most  progressive  business  men 
concede  that  the  advertising  question  is 
among  the  two  or  three  most  important 
ones  they  have  to  consider,  affecting 


directly  both  the  volume  and  the  quality 
of  their  trade.  This  attitude  has  been 
held  for  a  long  time  by  dealers  in  special- 
ties, such  as  patent  medicines,  but  it  has 
not  been  regarded  as  essential  to  success 
in  retail  trade  until  within  a  compara- 
tively recent  period. 

Old  ideas  regarding  advertising  have 
been,  swept  away.  It  seems  that  the 
very  foundations  of  the  established  order 
are  being  knocked  out. 

Progressive  publishers  are  falling  in 
line,  and  are  aiding  and  abetting  the 
revolution  in  all  ways.  They  see  that 
it  may  be  made  to  work  to  their  advant- 
age, if  they  show  a  disposition  and  the 
power  to  assist  the  advertisers. 

Scarcely  any  advertising  is  now  done 
as  it  was  done  years  ago,  and  the  de- 
parture from  old-time  methods  is  more 
marked  each  season.  The  expert 
writers,  the  advertising  agents,  and  the 
experts  in  typography  all  lend  their  aid 
to  push  the  new  movement  along,  and 
the  old-fashioned  advertiser  is  left  far 
behind  the  body  of  the  procession. 

The  old-fashioned  publisher  also  feels 
the  drift  away  from  him,  and  that  he  is 
in  danger  ot  being  left  stranded  upon 
the  dry  and  sandy  shore  of  a  barren 
business  island.  He  finds  that  he  is  re- 
(juired  to  justify  his  requests  of  adver- 
tisers to  take  space  in  a  very  different 
manner  from  what  he  has  been  accus- 
tomed to.  The  plea  that  the  local  news- 
paper must  be  supported  is  no  longer  re- 
ceived as  valid.  He  is  confused  by  de- 
mands for  better  display,  frequent 
changes,  and  assistance  in  writing  ad- 
vertisements. The  whole  collection  of 
new  ideas  he  looks  upon  as  foolish  and 
unnecessary. 

Those  publishers  who  resist  the  new 
doctrine  of  advertising  will  at  last  dis- 
cover that  they  are  kicking  against  some- 
thing that  cannot  be  conquered. 


NOTE  AND  COMMENT. 

In  New  Y'ork,  Boston  and  other  cities 
the  Sunday  issues  of  the  dailies  carry  a 
quantity  of  both  display  and  classified 
advertising  that  is  almost  ridiculously 
large  when  compared  with  what  is  in- 
serted ou  week  days. 

In  Philadelphia,  however,  the 
best  advertising  is  perhaps  to  be 
found  during  the  week,  and  some  local 
firms  who  are  constant  advertisers  do 
not  use  Sunday  issues  at  all.  This  does 
not  imply  that  the  Sunday  papers  are 
neglected  by  the  general  advertising 
public,  for  advertisers  at  a  distance  from 
Philadelphia  are  apt  to  select  Sunday, 
the  latter  being  a  favorite  day  when 
selections  of  dates  for  insertion  are  being 
made  by  general  advertisers.  Taking  it 
altogether  the  standing  of  the  Philadel- 
phia dailies  throughout  the  country, 
among  publishers,  advertisers  and  ad- 
vertising men  is  very  high.  The  Pliila- 
delphia  publishers  may  not  care  to  ac- 
cumulate so  much  credit  for  sensational 
"hustling,"  but  they  certainly  rank  well 
when  it  comes  to  what  may  be  called 
general  worth  or  honorable  standing. 

An  advertising  man  in  another  city, 
in  commenting  recently  on  the  ethics  of 
the  newspaper  publishing  business,  ac- 
knowledged that  advertisers  were  quite 
safe  in  relying  on  the  honor  ot  Philadel- 
phia publishers. 

Several  names  were  mentioned,  and 
he  remarked  of  Robert  S.  Davis,  of  the 
Philadelphia  Call:  "  Mr.  Davis  is  one  of 
the  absolutely  honorable  publishers  of 
the  country,  to  whose  number  Philadel- 
phia supplies  so  gratifying  a  quota." 


A  Pennsylvania  editor  has  secured  a 
license  which  permits  him  lo  carry  arms 
for  protection  against  a  sheriff,  who 
threatened  to  have  blood  if  mentioned 
again  111  terms  that  were  applied  to  him. 
The  Quaker  editor  could  have  done 
better  if,  feeling  that  he  could  not  handle 
the  sheriff  single  handed,  he  had  raised 
the  wages  of  his  office  boy,  or  promoted 
one  ot  his  printers  to  the  office  of 
bouncer. 

Texas  Si/tittgs  has  joined  the  5-cent 
weeklies,  its  present  price  being  a  reduc- 
tion of  one-half.  Though  its  illustrations 
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show  an  improvement,  one  thing  is 
needed  to  give  this  old-established  jour- 
nal a  boom,  and  that,  according  to  the 
Rochester  Herald,  is  the  bestowal  of  a 
sixteen-year  vacation  upon  Col.  Bill 
Snort,  in  recognition  of  many  years  of 
laithful  and  tiresome  services. 


The  excellent  portrait  of  Mrs.  M.  H. 
De  Young  which  appeared  in  last 
week's  issue  of  The  Fourth  Estate 
was  used  by  courtesy  of  the  San  Fran- 
cisco Wave,  a  well-known  society  and 
literary  weekly. 

It  may  be  said,  by  the  way,  that  Cali- 
fornia's society  journals  make  a  re- 
markably good  showing  as  to  circula- 
tion and  practical  support  when  com- 
pared with  the  same  class  of  publica- 
tions in  older  sections.  The  San  Fran- 
cisco Wave  is  an  ably-conducted  paper, 
while  the  Oakland  Echoes,  in  the  same 
state,  fills  its  own  field  very  acceptably. 


The  Cincinnati  Commercial  Gazette, 
under  the  active  management  of  A. 
Howard  Hinkle,  is  attracting  a  great 
deal  of  attention  in  national  politics.  It 
has  a  way  of  bringing  candidates  for- 
ward that  is  creating  wide  comment. 

Several  aspirants  for  the  presidency 
were  asked  their  views  on  the  currency 
question  last  week.  Some  thought  it 
imprudent  to  reply  and  a  blank  space 
was  left  as  indicative  of  their  stand  on 
monetary  matters. 


The  tone  of  the  editorials  in  the  most 
recent  issue  of  the  Fall  Mall  Gazette  is 
somewhat  different  from  what  was  ex- 
pected. In  view  of  the  fact  that  Henry 
Cast,  the  former  editor,  was  compelled 
to  quit  on  the  supposed  ground  that  his 
writings  favored  the  British  side  in  re- 
cent controversies  at  the  expense  of  the 
American,  it  was  thought  that  the  edi- 
torials under  new  management  would  be 
distinctly  pro-American. 

In  spite  of  this,  the  current  editorials 
favor  the  British  side  in  the  Venezuela 
dispute.  It  is  now  asserted  in  some 
quarters  that  the  reason  given  by  Mr. 
Astor  for  Mr.  Cast's  dismissal  was  a 
pretext. 

The  Review  of  Reviews  for  March  is  a 
remarkably  good  issue,  and  seems  to  be 
a  "banner  "  number  as  regards  a  union 
of  excellence  in  contents  with  success  in 
press-work,  except  on  some  ot  the  half- 
tone cuts. 


BLACK  BACKGROUND  FOR  TYPE 

Mabley  &  Company,  the  dry  goods 
firm  of  Detroit,  are  conducting  a  removal 
sale  prior  to  taking  possession  of  their 
new  building.  A  full-page  local  adver- 
tisement of  the  sale  has  been  inserted. 

The  reading  matter  in  the  advertise- 
ment is  white,  on  a  black  ground.  The 
effect  is  not  a  happy  one,  and  it  does  not 
seem  natural  that  any  printing  in  which 
white  has  the  appearance  of  being  im- 
pressed on  black,  particularly  when  the 
latter  is  preponderant,  should  prove  to 
be  an  improvement  on  the  usual  order. 

The  text  of  the  advertisement  was 
good.  Printed  in  black,  on  a  white 
ground,  it  would  have  made  a  handsome 
advertisement.  Malley  &  Company's 
advertisements  are  generally  good  ones, 
and  the  one  now  mentioned  is  probably 
one  that  did  not  turn  out  as  well  as  was 
expected. 


THE  CYCLE  TRADE  IS  PLEASED. 

Bicycle  manufacturers  were  greatly 
interested  in  the  Brooklyn  Eagle  for 
Sunday,  March  8.  That  issue  was  in 
one  sense  a  bicycle  number,  for  no  less 
than  five  pages  were  devoted  to  cycling 
news  and  literature,  besides  many  strik- 
ing advertisements  of  bicycles. 

A  map  for  Long  Island  cyclists  was 
included.  Bicycling  lor  men  and  women, 
bicycling  in  America  and  bicycling  in 
Europe;  the  matter  of  cycling  suits  for 
women  and  every  other  department  of 
bycyling  was  ably  covered.  This  issue  of 
the  Eagle  is  worth  preservation. 


PURELY  PERSONAL. 

Col.  Albert  Halstead,  fourth  son  of 
Murat  Halstead,  formerly  Washington 
correspondent  of  the  Cincinnati  Com- 
mercial Gazette,  has  been  made  editor  of 
the  Springfield  (Mass.)  Union.  He  suc- 
ceeds the  late  E.  Porter  Dyer. 

Col.  Halstead,  although  a  young  man, 
has  had  a  practical  newspaper  exper- 
ience, covering  a  number  of  years.  He 


began  as  a  reporter  on  the  Commercial 
Gazette  and  rose  by  merit  to  the  position 
he  gives  up  to  take  editorial  charge  of 
the  Union. 

In  connection  with  his  advent,  the 
Union' s  force  is  to  be  greatly  enlarged 
and  the  paper  will  appear  in  an  entirely 
new  form. 


A.  L.  Thomas,  of  the  Lord  &  Thomas 
Advertising  Agency,  Chicago,  and  H. 
L.  Kramer,  of  the  Sterling  Remedy 
Company,  which  is  so  well  known 
through  its  extensive  advertising  ot 
"No-To-Bac, "  made  a  trip  southward 
through  the  Mississippi  Valley  recently. 


Chief  among  the  early  pushers  of  the 
New  York  Times  was  Edward  B.  Wesley, 
now  eighty-five  years  old,  and  actively 
engaged  in  business,  as  energetic  and 
active  as  most  men  of  fifty,  as  his  asso- 
ciates on  the  executive  committee  ot  the 
Union  Trust  Company  cheerfully  tes- 
tify. 

Mr.  Wesley  was  a  great  admirer  of 
Henry  J.  Raymond,  for  whom  he  did 
much  and  would  have  gladly  done  more. 
Mr.  Wesley's  nephew,  Henry  W.  Drew, 
is  employed  on  the  staff  ol  the  Daily 
News,  v/here  is  also  Mr.  Hobson,  one  of 
the  first  employees  in  the  business  office 
of  the  Times,  still  hale,  hearty  and  use- 
ful. 


It  is  said  that  the  credit  for  the  extra 
advertising  which  appears  in  the  Brook- 
lyn Eagle  (not  only  of  bicycles,  but  of 
some  other  goods)  is  to  be  laid  at  the  door 
ot  Thomas  Dunne,  the  Eagle's  repre- 
sentative in  New  York  city. 


Editor  Huston,  of  the  Nelson  (Ore.) 
Tribune,  is  made  of  the  right  stuff. 
Three  railroad  men  dropped  into  his 
office  the  other  day  and  their  first  re- 
marks were  to  the  disparagement  of  the 
editor's  veracity.  In  fact,  they  did  not 
insinuate,  but  said  that  the  newspaper 
man  was  a  liar. 

Huston,  after  laying  two  men  out  on 
the  floor,  using  a  ruier  a  la  macliette, 
chewed  off  the  little  finger  of  the  third. 

The  only  account  of  the  affair  that  ap- 
peared in  the  paper  was  the  announce- 
ment that  the  three  gentlemen  had  called 
at  the  Tribune  office. 


W.  W.  Hallock  of  Kellogg 's  Lists 
escaped  instant  death  last  week  by  but  a 
few  inches.  As  he  was  leaving  the 
Brooklyn  terminus  of  the  bridge  two 
heavy  steel  plates  fell  from  a  scaffold 
above  him  and  just  missed  the  genial 
gentleman.  The  saying  that  the  good 
die  young  was  again  shown  to  be  in- 
correct. 


Arthur  Reed  Kimball,  editor  of  the 
Waterbury /4wifrzVa«, has  created  discus- 
sion by  the  expression  of  a  belief  that  the 


chief  difierence  between  American  and 
British  journalism  lies  in  the  display  used 
for  head  lines. 


Richard  Harding  Davis,  the  author 
and  newspaper  man,  has  gone  to  repre- 
sent the  New  York  yournal  in  Russia. 
It  is  as  well  for  the  personal  magnifi- 
cence of  the  Czar  that  Mr.  Davis  is  to  be 
in  his  domains  for  but  a  short  time.  He 
is  to  report  for  the  Journal  the  corona- 
tion and  attendant  ceremonies.  It  will 
be  good  for  the  Czar  if  he  keeps  an  eye 
on  the  American  so  that  there  be  no 
Prisoner  of  Zenda  muddle.  The  bear- 
ing of  Davis  might  be  confusing  even 
with  the  absence  of  any  likeness  be- 
tween him  and  the  ruler  of  the  Russians. 


Dr.  Lyman  Abbott,  editor  of  the  Out- 
look, will  deliver  a  course  of  lectures  at 
Haverford  College,  Pa. 


James  D.  Flynn,  editor  of  the  Borden- 
town  Register,  was  stricken  with  paral- 
ysis in  the  Pennsylvania  railroad  depot, 
at  Jersey  City,  after  alighting  from  a 
tram  last  week.  His  condition  is  pre- 
carious. 


Eugene  V.  Debs  is  said  to  have  aban- 
doned his  idea  of  starting  a  labor  paper 
in  Chicago. 

Samuel  G.  McClure,  of  Cleveland,  O., 
has  been  elected  secretary  and  treasurer 
of  the  Ohio  State  yournal  Company, 
and  assumed  the  active  management 
of  the  paper. 

It  is  stated  that  C.  M.  L.  McLellan 
will  edit  the  New  York  Standard,  having 
left  Town  Topics. 


VARIOUS  LIBEL  LITIGATIONS. 

The  suit  for  $io,cx)0  brought  by  at- 
torney E.  V.  Harris  against  the  Fort 
Wayne  yournal  has  been  settled  out  of 
court.  The  yournal  retracted  its  state- 
ments and  paid  the  court  costs. 


Frank  Sands,  editor  of  the  Santa 
Barbara  Daily  News,  has  been  held  on 
his  personal  recognizance  for  his  appear- 
ance in  the  superior  court  to  answer  the 
charge  of  criminal  libel  preferred  against 
him  liy  William  La  Vies,  editor  of  the 
Daily  Independent. 

Some  months  ago  an  article  appeared 
in  the  Nexvs  charging  La  Vies  with  hav- 
ing formed  a  conspiracy  with  other 
newspaper  men  to  defraud  and  rob  the 
county  of  some  $2,ocxd,  and  upon  this  La 
Vies  had  Frank  Sands  and  G.  P.  Tib- 
betts  arrested  for  criminal  libel.  The 
suit  against  Tibbetts  was  dismissed. 


Lady  Henry  Somerset  has  brought 
suit  for  libel  against  William  Waldorf 
Astor,  as  proprietor  of  the  Pall  Mall 
Gazette,  for  criticising  her  efforts  regard- 
ing a  notorious  drunkard,  Jane  Cake- 
bread,  who  has  been  convicted  290  times 
and  who  was  sent  recently  to  an  asylum. 
The  Gazette  said  upon  the  occasion  com- 
plained of: 

"  Lady  Henry  Somerset  would  drive 
anyone  mad."  Her  ladjship  asks  for 
$25,000  damages. 


A  libel  suit  commenced  in  December, 
1894,  by  Samuel  Trebby  against  the 
publishers  ot  the  Little  Falls  (Minn.) 
Transcript,  ended  last  week  in  a  dis- 
agreement of  the  jury. 


AN  EDITOR  ARRESTED. 

Dr.  John  Max  Reiner,  editor  and  pub- 
lisher of  the  New  yersey  Herald,  was 
arrested  last  week  \\\  Elizabeth,  while  on 
his  way  to  his  office.  He  was  taken  to 
police  headquarters,  where  he  was 
charged  with  libel  on  twenty- six  counts 
against  INIayor  John.  C.  Rankin,  of 
Elizabeth,  the  charges  dating  back  to 
last  October,  when  the  paper  was  pur- 
chased by  some  unknown  interest  and 
began  a  crusade  against  the  mayor,  ex- 
cise board  and  police  force.  The  paper 
was  supported  by  the  Christian  citizen, 
ship  union,  which  secured  evidence 
against  saloon-keepers  and  caused  their 
indictment  by  the  October  grand  jury. 


OBITUARY  NOTES. 

Charles  Carleton  Coffin,  author,  war 
correspondent  and  newspaper  man,  died 
suddenly  of  apoplexy  last  week  at  his 
home  in  Brookline,  Mass.  Mr.  Col'fin 
was  born  in  Boscowen,  N.  H.,  in  1823. 

His  first  work  for  the  newspapers  of 
Boston  was  done  in  1845,  and  in  i854he 
joined  the  staff  of  the  Boston  yournal. 
In  1856  he  was  the  assistant  editor  of  the 
Atlas,  and  he  was  continued  in  that 
place  when  his  paper  was  consolidated 
with  the  Bee.  In  1858  he  went  back  to 
the  yournal  as  night  editor,  and  in  1861 
he  was  sent  to  the  front  as  correspondent 
for  that  paper. 

He  served  during  the  entire  war,  and 
witnessed  nearly  all  the  great  battles. 
At  the  close  of  the  war  the  yournal  sent 
Mr.  Coffin  on  a  journey  around  the 
world.  He  was  widely  known  among 
public  men  throughout  New  England. 
He  had  the  honor  of  escorting  President 
Lincoln  into  Richmond,  and  it  was  from 
his  description  of  that  scene  that  Nast 
painted  his  picture.  In  addition  to  his 
newspaper  work,  Mr.  Coffin  published 
many  books  on  war  topics. 


Dr.  Nicholas  Rowe,  editor  of  the 
American  Field,  Chicago,  died  in  that 
city  March  10. 

Henry  Marion  Kimmey  is  dead.  For 
nearly  sixty  years  he  held  a  position  in 
the  advertising  department  of  the  Phila- 
delphia Inquirer,  was  the  patriarch  of 
newspaper  solicitors,  and  the  first  man  to 
systematize  a  department  of  publicity  on  a 
morning  newspaper.  Mr.  Kimmey  began 
work  on  the  Inquirer  in  1838,  retaining 
his  place  on  that  paper  up  to  the  time  of 
his  death,  and  attending  to  his  duties 
until  about  three  weeks  ago,  when  he 
was  stricken  with  palsy. 

Sherman  B.  Addis,  for  sixteen  years 
editor  of  the  Windsor  Locks  (Conn.) 
yournal,  is  dead.  During  1895  he  was 
president  of  the  Connecticut  Editorial 
Association. 

Julius  N.  Morse,  formerly  editor  of  the 
Cheshire  (N.  H.)  Republican,  died  last 
week. 

D.  M.  Sraythe.editor  and  proprietor  of 
the  Summit  (N.  J.)  Herald,  is  dead. 

The  death  of  Peter  Steven  Lyman  last 
Friday  at  his  home  in  Buffalo  takes  away 
another  of  the  older  generation  of  type 
founders.  He  was  a  son  ot  Nathan 
Lyman,  who  established  in  1836  the 
first  type  foundry  west  of  the  Hudson, 
the  Buffalo  Type  Foundry,  at  which 
time  P.  S.  Lyman  was  a  boy  of  thirteen. 
He  became  associated  with  his  father  in 
the  foundry,  and  later  was  made  a  part- 
ner. After  Nathan  Lyman's  death  for 
years  he  was  business  manager  of  the 
Buffalo  Type  Foundry.  At  his  death 
he  was  with  the  American  Type  Found- 
ers' Company,  Buffalo. 


THE  STORIES  OF  MYSTERY. 


The  Prizes  Offered  by  the  Chicago 
Record  are  Awarded. 

The  Chicago  Record's  $30,000  com- 
petition among  authors  for  places  as 
prize  winners  for  "  Stories  of  Mystery  " 
closed  last  vi^eek,  eleven  months  lacking 
two  days  having  been  required  to  reach 
this  result.    The  principal  awards  were: 

First  prize,  $10,000,  Harry  Stillwell 
Edwards,  of  Macon,  Ga.,  for  the  story 
entitled  "Sons  and  Fathers";  second 
prize,  Bernard  Edward  Joseph  Capes, 
of  Winchester,  Eng.,  "The  Mill  of 
Silence";  third,  $1,500,  Bert  Leston 
Taylor  and  Alvin  T.  Thoites,  Man- 
chester, N.  H.,  "Under  Three  Flags"; 
fourth,  $1,000,  William  Augustine  L^ahy 
of  Boston,  Mass.,  "  The  "incendiary  " ; 
fifth,  $800,  Edward  S.  Ellis,  "The  Eye 
of  the  Sun."  Seven  other  stories  make 
up  the  list  of  prize  winners.  There  were 
eight  hundred  and  sixteen  works  sub- 
mitted in  the  competition. 

Victor  F.  Lawson  never  does  things 
by  halves,  his  awards  to  the  prize-winners 
being  the  largest  ever  offered.  The 
labor  in  chosing  the  winners  was  tremen- 
dous, and  the  Record  is  to  be  congratu- 
lated on  its  completion. 
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DO  AWAY  WITH  DIRTINESS. 

Plea  for  Purifying  Legislation 
Against  Unclean  Advertising  by 
THE  Manager  of  Kellogg's  Lists. 

Editor  The  Fourth  Estate: 

Sir:  1  believe  there  is  a  bill  now  be- 
fore the  legislature  at  Albany  to  sup- 
press objectionable  advertising.  It  is 
time  that  such  a  bill  became  a  law,  and 
as  a  law  that  it  be  rigidly  enforced.  It 
is  time  the  leading  journals  of  civiliza- 
tion discarded  everything  of  that  char- 
acter from  their  columns. 

It  is  a  shame  that  respectable  people 
should  be  obliged  to  read  the  rotten 
truck  that  appears  in  almost  every 
metropolitan  newspaper  in  the  United 
States.  It  is  the  right  and  privilege  of 
publishers  to  derive  as  much  profit  from 
their  advertising  columns  as  possible,  but 
none  should  have  the  power  to  fill  his 
columns  with  loul  and  disreputable  ad- 
vertising lo  the  disgust  of  ati  decent 
people. 

Such  a  course  is  no  compliment  to 
the  reader,  and  is  absolute  evidence  that 
the  publisher  either  has  not  sufficient 
backbone  to  refuse  the  business  and  the 
cash  that  comes  with  it,  or  that  he  sim- 
ply does  not  care  and  will  run  anything 
for  money  regardless  of  whether  it  is  re- 
spectable or  fraudulent,  clean  or  dirty. 

The  entire  horde  of  disreputable 
newspaper  advertisers  prty  upon  the  in- 
experience and  gullibility  ot  their  victims, 
whose  name  unfortunately  is  legion,  and 
the  continuous  effort  made  to  catch  the 
unwary  fills  many  a  column  with  contra- 
band matter,  and  lines  many  a  pub- 
lisher's pocket  with  soiled  money. 

This  class  of  advertising  is  an  out-and- 
out  swindle,  and  as  such  should  be  sup- 
pressed. 

A  publisher  who  will  put  such  business 
before  his  readers  should  be  treated  with 
contempt.  He  is  advocating  what  he 
knows  to  be  a  dishonest  scheme  on  the 
part  of  the  advertiser  to  make  money  out 
of  some  of  his  own  readers. 

The  man  who  is  sick  or  ailing  and 
sends  his  money  to  one  of  these  corrupt 
concerns  for  relief  advice  or  medicine  is 
swindled  just  as  badly  as  the  man  who 
sends  $2  to  an  advertiser  in  the  expecta- 
tion of  getting  a  solid  gold  watch  in 
return. 

On  the  one  hand  the  advertiser  is  per- 
mitted to  ply  his  nefarious  trade,  run- 
ning his  announcements  in  every  publi- 
cation that  will  accept  them;  while  on 
the  other  hand  the  post-office  authorities 
very  soon  cut  the  gold  watch  swindler 
off,  confiscate  his  mail,  and  close  up  his 
business. 

Though  both  are  thoroughly  bad,  the 
man  who  advertises  a  bogus  watch  does 
less  damage  to  the  community  than  the 
disgraceful  rascal  who  appeals  in  his 
vile  way  to  the  sick  or  afflicted. 

The  advertising  business  wants  to  be 
made  clean.  It  wants  to  be  made  repu- 
table, and  it  is  the  duty  of  all  publica- 
tions to  bend  their  energy  in  that  direc- 
tion. 

Nothing  that  is  crooked,  unworthy  or 
even  questionable  should  be  permitted  in 
the  columns  of  a  newspaper.  Objection- 
able advertisements  of  all  classes  and 
fraudulent  advertisements  should  be  rig- 
idly weeded  out,  and  kept  out. 

I  have  upon  my  desk  now  a  list  of  the 
narr^es  of  a  number  of  advertisers  who 
have  recently  applied  to  the  publishers 
of  some  of  the  papers  of  our  lists  for 
space.  These  names  come  from  all  over 
the  country. 

The  publisher  usually  sends  to  us, 
before  quoting  figures,  to  ask  if  the 
parties  are  responsible.  We  make  care- 
ful investigation,  getting  special  reports 
if  necessary,  and  it  is  surprising  to  note 
that  not  one  in  a  hundred  comes  from  a 
reliable  source. 

In  other  words  out  of  two  hundred 
and  seventy-six  names  above  referred  to, 
I  cannot  find  a  single  instance  where  it 
would  be  safe  to  run  an  advertisement 
unless  cash  accompanied  the  order,  and 
there  are  comparatively  few  whose  ad- 
vertisements are  worthy  of  a  place  in  any 
newspaper. 

Two  hundred  and  seventy-six  scalla- 
wags,  whose  sole  object  is  to  get  adver- 


tising without  paying  for  it,  and  they 
succeed  in  a  majority  of  instances. 

If  an  advertiser  will  not  pay  for  his  ad- 
vertising he  will  cheat  those  who  do  bus- 
iness with  him,  consequently  the  pub- 
lisher permits  himself  to  be  defrauded  if 
he  takes  an  unreliable  man's  business, 
and  he  is  thereby  instrumental  in  de- 
frauding his  readers  if  they  respond  to 
the  advertising. 

It  is  the  duty  of  every  publisher  not 
only  to  protect  himself,  but  also  to  pro- 
tect the  readers  of  his  paper. 

When  an  advertisement  appears  in  a 
publication  the  fact  of  its  being  there 
should  be  a  guarantee  to  all  its  readers 
that  the  advertiser  is  trustworthy. 

At  present  there  are  comparatively  few 
mediums  whose  publication  of  an  adver- 
tisement is  a  guarantee  of  the  reliability 
of  that  advertisement;  but  these  few 
yield  better  returns  than  any  other. 

The  reason  is  obvious.  People  know 
that  what  they  see  advertised  in  those 
columns  is  all  right.  They  can  answer 
any  advertisement  and  be  sure  they  are 
dealing  with  reputable  people.  They 
can  send  their  money  in  safety  and  know 
they  will  get  satisfactory  returns  lor  it. 

In  other  words,  they  have  not  had 
their  faith  and  confidence  destroyed  in 
the  honesty  of  things  advertised. 

It  takes  a  publisher  of  some  nerve  to 
decline  bad  advertising  at  good  rates, 
and  it  certainly  requires  a  man  of  sound 
judgment,  honest  and  firm  determina- 
tion, to  do  what  is  right  in  any  direc- 
tion. 

Every  publisher  who  permits  dirty 
advertisements  to  decorate  the  columns 
of  his  paper  is  a  positive  detriment  and 
drawback  to  the  advancement  of  the  in- 
terests of  decent  publishers  and  all  ad- 
vertisers, and  a  bane  to  the  community 
at  large,  a  public  enemy  and  a  nuis- 
ance. 

One  who  permits  the  dissemination  of 
mean  and  vicious  advertising  through 
the  columns  of  his  paper  becomes  an  ac- 
cessory, a  partner  to  and  a  helper  of 
these  people  in  the  advancement  of  their 
miserable  business. 

Any  publisher  who  will  admit  to  his 
columns  an  advertisement  which  he 
knows  to  be  fraudulent  in  character  be- 
comes himself  to  a  degree  fraudulent; 
likewise,  one  who  will  prostitute  his  col- 
umns by  the  admission  of  disreputable 
advertising  becomes  himself  disreputa- 
ble, and  should  be  shunned  by  his  busi- 
ness acquaintances,  ostracized  from  so- 
ciety, bonneted  and  kicked  out  of  the 
community. 

W.  W.  Hallock. 


DOING  A  BRISK  BUSINESS. 


The  Mergenthaler  Linotype  Com- 
pany Finds  Plenty  to  Do  in  Sup- 
plying the  Little  Fellows. 

The  Mergenthaler  Linotype  Company 
found  February  a  brisk  month  for  bus- 
iness. In  the  twenty-nine  days  sixty- 
nine  machines  were  shipped.  The  lino- 
types are  sent  largely  to  small  news- 
papers and  book-offices,  most  of  the 
larger  offices  having  hien  supplied.  The 
following  papers  were  among  those  that 
received  machines  last  month,  the  figures 
denoting  the  number: 

Newbury  port  (Mass.)  News,  2; 
Davenport  (la.)  Leader,  2;  New  York 
Journal,  7;  Topeka  (Kan.)  Mail,  i; 
Cohoes  (N.  Y.)  Dispatch,  2;  Worcester 
(Mass.)  Spy,  l;  Baltimore  World,  4; 
Camden  (N.  J.)  Daily  Gazette,  i;  South- 
western Presbyterian,  New  Orleans,  La. , 
I ;  Philadelphia  Bulletin,  i ;  Indianapolis 
(Ind.)  Sun,  4;  Terre  Haute  (Ind.)  Daily 
Gazette,  i;  Philadelphia  Inquirer,  i; 
Trenton  (N.  J.)  Advertiser,  2;  Mel- 
bourne (Australia)  Argus,  10;  Buffalo 
Catholic  Union  and  Times,  i;  Philadel- 
phia German  Gazette,  \ ;  Youngstown 
(O.)  Vindicator,  3;  New  York  Mail 
and  Express,  l. 


CHANGES  TO  MAGAZINE  FORM. 

The  Bearings,  a  bicycle  weekly  pub- 
lished in  Chicago,  has  adopted  the  mag- 
azine form,  and  is  said  to  be  the  only 
trade  weekly  issued  in  that  form. 


THE  LOUD  POSTAL  BILL. 


Continued  Discussion  of  the  Pro- 
posed Postal  Changes  —  Addi- 
tional Suggestions  on  the  Sub- 
ject. 

The  discussion  and  agitation  of  the 
bill  introduced  by  Eugene  F.  Loud, 
chairman  of  the  committee  on  post  offices 
and  post  roads,  of  the  House  of  Repre- 
sdntatives,  changing  the  present  law  re- 
lating to  the  mailing  and  rate  for  news- 
papers and  other  publications,  continue. 

The  sweeping  consequences  that  will 
follow  the  passage  of  Mr.  Loud's  bill  in 
case  it  goes  through  are  being  more  viv- 
idly realized  as  thought  is  given  to  the 
subject.    The  number  of  those  who  be- 


CONGRBSSMAN  LOUD. 

lieve  they  see  great  benefit  for  the  entire 
business  of  periodical  publication  in  the 
provisions  of  the  bill  does  not  seem  to 
grow  less;  while,  on  the  other  hand,  the 
most  violent  sort  of  opposition  is  exhi- 
bited by  those  who  want  the  present 
law  to  stand. 

Among  the  more  'recent  suggestions 
made  to  Mr.  Loud  is  one  from  Benjamin 
Lillard,  publisher  of  Popular  Science, 
New  York. 

In  Mr.  Lillard's  letter  to  Mr.  Loud  he 
says: 

I  would  tike  to  suggest  that  the  govertiment 
try  a  plan  that  has  never  been  adopted  before — 
in  tact  it  is  the  very  opposite  of  the  whole  tenor 
of  what  the  department  has  been  doing  for  a 
great  many  years — that  is,  to  simplify  matters 
as  much  as  possible  and  make  an  effort  in  a 
business-hke  way  to  encourage  business,  just 
the  same  as  a  mei chant  or  manufacturer  would 
if  there  were  a  deficiency  in  his  accounts. 

If  the  committee  would  intimate  in  the  public 
press  that  they  wanted  suggestions  of  this  kind 
no  doubt  they  could  have  a  large  number,  and 
possibly  some  would  be  good  ones.  If  the  law 
were  so  amended  that  publishers  could  inclose 
a  postal  card  (with  a  printed  address  and  blank 
order  of  subscription  printed  on  it,  without  any 
writing)  in  sample  copies  at  pound)  ales,  it  would 
create  an  immense  demand  for  postal  cards. 
Thi^  being  the  most  profitable  of  all  the  mail 
matter  carried  by  the  gov  rnment,  1  think  that 
within  a  year's  lime  the  increased  demand  for 
postal  cards  would  more  than  make  up  the 
deficiency. 

Mr.  Loud's  reply  to  this  was  in  sub- 
stance that  it  costs  i8  cents  a  pound  to 
transport  all  mail  matter,  and  that  there 
is  no  profit  in  handling  postal  cards. 
Mr.  Lillard  responded,  and  his  sugges- 
tion now  awaits  the  pleasure  ot  the 
committee. 

Mr.  Lillard  is  a  veteran  in  trade 
journalism.  His  technical  attainments 
and  training  peculiarly  fitted  him  for  the 
important  work  he  has  done  in  his 
field.  He  is  a  native  of  Kentucky.  He 
was  educated  in  pharmacy,  chemistry 
and  medicine  and  graduated  in  Phila- 
delphia in  1868,  having  spent  nearly  all 
of  his  life  in  the  east. 

In  1874  he  became  connected  with  the 
Boston  Journal  of  Chemistry.  In  1878 
he  located  in  New  York  and  took  charge 
of  New  Remedies,  now  so  widely  known 
as  the  American  Druggist,  and  lor  seven 
years  ably  conducted  that  journal. 

Subsequently  he  conducted  and  was 
owner  ot  a  considerable  interest  in  the 
Druggists^  Circular  and  the  Oil,  Paint 


and  Drug  Reporter,  and  his  ability  and 
unfailing  energy  added  constantly  dur- 
ing a  period  of  ten  years  to  the  success 


IIBNJAMIN  LILLARD. 

and  value  of  those  publications,  which 
are  usually  considered  as  two  of  the 
most  prosperous  trade  journals  in  the 
world. 

About  a  year  ago  he  retired  from  ac- 
tive work  on  the  two  journals,  although 
still  retaining  a  large  interest  in  them, 
and  purchased  the  first  journal  he  was 
connected  with,  the  Journal  of  Chem- 
istry, now  published  in  New  York. 

The  name  was  changed  to  Popular 
Science  or  Popular  Science  News.  Ener- 
getic steps  were  taken  to  improve  the 
paper,  increase  its  usefulness  and 
extend  its  already  large  circulation, 
and  they  have  been  rewarded  with 
the  most  gratifying  success.  Not  only 
have  the  improvements  in  the  paper 
added  to  its  individual  prosperity,  but 
fourteen  other  papers  have  been  bought 
and  merged  into  it,  the  last  one  being 
Hall's  Journal  of  Health. 

Mr.  Lillard's  close  personal  attention 
to  important  details  is  no  doubt  one  of 
the  elements  in  his  great  success,  for 
genius  without  application  comes  to 
naught.  Like  many  hard  workers  Mr. 
Lillard  is  domestic  in  his  private  life, 
and,  while  aggressive  and  courageous 
in  business,  his  personality  is  pleasant. 


GREAT   GROWTH    OFTEN  FOL- 
LOWS A  MODEST  BEGINNING, 

It  was  claimed  the  other  day  that  the 
J.  Walter  Thompson  Agency  is  now 
placing  the  largest  number  of  full-page 
advertisements  that  will  appear  in  maga- 
zines this  season. 

However  this  may  be,  it  is  a  fact  that 
advertisers  who,  on  starting  their  experi- 
ments with  advertising  space,  made  the 
trial  with  advertisements  of  a  quarter 
page  or  a  half  page  through  the  Thomp- 
son Agency,  now  use  full  pages  in  maga- 
zines. 

The  clients  of  the  agency  seem  to  meet 
with  luck.  Several  of  the  advertisers 
whose  advertising  is  more  particularly 
handled  by  William  H.  Tripp,  not  to 
speak  of  others  in  the  Thompson  Agency, 
have  been  piloted  from  an  initial  expen- 
diture of  a  few  hundred  dollars,  covering 
several  months,  to  a  profitable  outlay 
amounting  to  from  $100,000  to  |200,ooo 
for  a  year. 

Such  a  case  was  that  of  Fibre  Cha- 
mois, whose  proprietors  started  with  a 
test  advertising  order  aggregating  $1,300 
eighteen  months  ago,  and  will  pay, 
probably,  $150,000  for  the  advertising 
inserted  for  them  by  the  Thompson 
Agency  during  1896. 

Another  instance  is  that  of  the  adver- 
tising of  the  proprietors  of  the  Nubian 
Fast  Black,  who  started  on  an  experi- 
mental extravagance  of  several  hundred 
dollars  something  like  two  years  since, 
and  now  find  it  extremely  profitable  to 
spend  an  average  of  about  $10,000  a 
month  or  more  through  Mr.  Tripp  and 
the  Thompson  agency. 
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ADVERTISmC  MEDIUMS. 


YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement   in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  cent,  of  the  houses  ot  Washing- 
ton and  into  gb\of  the  houses — whether 
restdemes  or  stores  —occupied  by  white 
persons,  A  RECORD  unequaled  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building. 

New  York  Representative. 

THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IM  THE  WORLD. 


"  New  England's  Greatest  Newspaper." 

The  BOSTON  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials  : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  jiower. 


NEW  FEATURES  FOR  -ge." 

PROFITABLE 
ADVERTISING 

The  Advertiser's  Trade  Journal. 

A  monthly  illustrated  magazine  for 
advertisers  and  publishers.   $1  per  year. 

SPACE,  25  CENTS  A  LINE 

Sample  copy  FREE  if 
Fot;RTH  Estate  is  named. 

KATE  E.  GRISWOLD,  BOSTON, 

Editor  and  Publisher.  Mass. 


ADVANTAGEOUS 

ADVERTISING 

always  includes  the  Great  SCRIPPS-McRAE 
LEAGUE  of  daily  papers.  Why?  Because  they 
are  the  leading  papers  in  their  respective 
territory. 

CINCINNATI  POST  125,000  daily. 

ST.  LOUIS  CHRONICLE..  100,000  daily. 

CLEVELAND  PRESS   70,000  daily. 

KENTUCKY  POST   12,000  daily. 

E.  T.  PERRY,  S3  Tribune  Buildine,  New  York. 


(.TF  I  were  to  find  any  fault  with  your  pub- 
^  lication  it  would  be  that  you  do  not  charge 
J5  a  year.  It  is  by  all  odds  the  most  interesting 
publication  which  comes  to  my  desk,  and  I  have 
the  blessed  privilege  of  inspecting  several  hun- 
dred publications  a  week." — E.  A.  Stowe,  editor 
Miehigan  Tradesman 


The  issue  of  Brooklyn  Life  for  March 
7  was  a  bicycle  number.  It  was  a  prac- 
tical success  and  an  artistic  credit. 
The  cover  was  in  poster  style,  and  hand- 
some. 


A  VALUABLE  NEW  ANNUAL. 

The  "Commercial  Year  Book  for 
1896,"  the  first  issue  of  which  hai 
appeared,  covers  the  fields  of  trade, 
commerce  and  finance.  Exports  and 
imports  are  included  in  the  statistics, 
and  a  very  extended  array  of  cpecial  in- 
formation is  given.  It  is  a  valuable 
book  of  reference  for  editorial  use.  The 
volume  is  issued  by  the  Journal  of  Com- 
merce, New  York. 

A  NEW  TRADE  PAPER. 

Store  News  is  the  title  of  a  little  news- 
paper just  published  by  Bloomingdale 
Brothers,  of  New  York. 

A  very  interesting  column  speaks  of 
the  press  as  a  factor  in  civilization,  and 
dwells  upon  the  fact  that,  while  science 
has  done  much  to  bring  the  nations  of 
the  world  together,  the  press  has  been  a 
more  powerful  agency. 

The  paper  is  edited  by  Leo  Wise,  as- 
sistant superintendent,  and  Oscar  Bam- 
berger, the  credit  clerk  of  the  firm. 


HE  TRACED  RESULTS. 
A  large  advertiser  recently  placed  a 
page  advertisement  in  twenty-five  of  the 
leading  daily  newspapers  in  the  large 
cities  of  the  United  States.  This  page 
advertisement  contained  a  return  coupon 
with  a  key  so  that  the  advertiser  could 
tell  exactly  the  responses  from  each 
paper. 

The  result  showed  the  Chicago  daily 
Tribune  headed  the  list, with  the  Chicago 
A'a.Wy  Inter-Ocean  2i  close  second.  The 
Boston  Herald  stood  third,  and  the 
Chicago  daily  News  fourth.  The  cost 
to  the  advertiser  of  the  page  advertise- 
ment ranged  from  $312.30 in  the  Chicago 
daily  Tribune  to  $720  in  the  Boston 
daily  Herald. 


Persons  looking  for  an  opportunity  to 
go  into  the  publishing  business  may  find 
it  of  advantage  to  note  the  advertisement 
of  "Monthly  Publisher,"  under  the 
heading  "Business  Opportunities,"  in 
this  issue. 


ADVERTISING  MEDIUM. 

THECHICAGO 
EVENING 
POST 

IS  THE 

HOME  PAPER. 


New  York  Office, 

512  American  Tr^cf  P\}ilding. 
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PRINTERS'  SUPPLIES. 

PRINTERS  SUPPLIES. 

PRINTERS'  SUPPLIES. 

PRINTERS'  SUPPLIES. 

BONNELL'S  INKS  o^^^-^^l 

To  The  J.  Harper  Bonnhll  Co.:                    [  highly  satisfactory.    We  can,  therefore,  anhesi-                                                                                           II      1      IV/I  I  1 
In  response  to  your  favor  of  the  7th  inst.,  we     tatingly  commend  their  ase  to  the  trade  gener-                                                                                                               »      V.^'  X 
have  pleasure  in  saying  that  we  are  now  using      ally,  and  to  such  in  particular,  as  aim  at  art                                                                 A    '  |  >  T      <  -w — ^     «     ^^-a  r~r-y  t  x — v  y 
your  various  inks  on  our  periodicals  and  miscel-      work  from  the  printer's  standpoint.                                                                                   /\       1      1  1— <     /\   |          1      I  I     1  fxl 
laneous  books,  and  that  such  inks  are,  in  general,  1                                  Harper  &  Brothers.                                                       Vw/ XV.    X    A        A     jTV  V  ^    A    A           1.  >l  . 

THE  J.  HARPER  BONNELL  GO. 

New  York:  "/-"OTt™*^^"      Chicago '"sTiJEgr""      Philadelphia:  '^''^t'^IIt™' 

BUSINESS  OPPORTUNITIES. 

SITUATIONS. 

TRAVEL. 

ADVERTISEMENTS  under  this  clasiifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

ADVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  po'-sesses  the  most  per- 
fect system  ol  block  signals  in  the  world. 

8Ji  hours.  New  York  to  Buffalo  ;  hours,  New 
Yotk  to  Niagara  Falls  ;  24  hours,  New  York 
to  Chicago  ;  21}^  hours.  New  York  to  Cin- 
cinrati ;  29^^  hours.  New  York  to  St.  Louis 
zii'ti  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
lial,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Kails  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

NEW  FAST  CALIFOR- 
NIA  TRAIN    by  the 
SANTA  EE  ROUTE. 

The  CALIFORNIA  LIMITED  now  leaves 
Chicago  at  6  y.  M.  daily,  reaching  Los  Angeles 
in  three  days,  and  San  Francisco  in  three  and 
one-half  days,  a  saving  of  half  a  day. 

Superb  new  vestibule  Pullman  palace  and 
compartment  sleepers,  chair  car  and  dining-car, 
through  to  Los  Angeles  without  change,  the 
fastest  and  most  luxurious  service  via  any  line 
to  California. 

Another  daily  train  carries  through  palace 
sleeper  and  tourist  sleeper  to  San  Francisco,  and 
tourist  sleeper  to  Los  Angeles. 

C.  D.  SIMONSON, 

General  Eastern  Agent. 
E.  F.  BURNETT, 

Eastern  Passenger  Agent. 
No.  261  Broadway,  New  York. 

FOR  SALE 

Two  90-channel,  8-point 

THORNE 
TYPESETTING 
MAGHINES. 

Have  been  used  only  nine  months. 

In  first-class  order. 

Can  be  seen  in  operation  any  day  in 
our  office. 

CHEAP  FOR 
CASH 

if  taken  quickly. 
We  need  the  room. 

For  particulars  or  further  information, 

address 

T-  Brockton  Times, 

Brockton,  Mass. 
W.  L.  DOUGLAS.  Proprietoi. 

HALF  INTEREST 
FOR  SALE 

in  an  established,  prosperous 

Monthly  Publication. 

Present  proprietor  is  unable  to  give  it  the  atten- 
tion it  deserves  owing  toother  busincKS,  bin  de- 
sires to  retain  half  interest.    Amount  required 

$5,000  (with  services), 

which  will  be  retained  in  the  business.  Other 
particulars  by  interview.  Address, 

-MONTHLY  PUBLISHER," 

Care  ol  The  Fuuuth  Estate. 

pOLOR   PLATES  FOR    DAILY  NEWS- 
^    PAPERS.  —  Experienced   newspaper  en- 
graver has  invented  method  by  which  color 
plates  can  be  prepared  for  perfecting  press  in 
three  hours.    Warns  to  meet  enterprisinc  pub- 
lisher, to  put  method  in  operation.  COLORIST, 
care  Fourth  Estate. 

■pOR  Sale,  outright  or  in  part,  a  southern 
•*■      trade   weekly   establi-hed   seven   years ; 
good  advertising  medium.    Only  paper  in  the 
trade  in   entire  South  ;   contains  government 
advertising  ;  good  investment  ;  capable  of  great 
extension ;  reasons  for  selling,  ill  health  and 
other  buMness.    Apply  S.  H.  A.,  care  ol  The 
Fourth  Estate. 

'TEXAS  REPRESENTATION —Any  firm, 
newspaper  or  magazine  desiring  a  repre- 
sentative in  Texas  can  secure  the  services  of  a 
retired  journalist  at    very    reasonable  cost. 
Address  W.  L.  MOORE,  Pilot  Point.  Texas. 

AA7ILL  BUY  whole  or  half  interest  io  Repub- 
•  •     lican  or  Independent  paper.    New  York 
State  preferred.   Address,  giving  full  particulars, 
E.  E.  BYAM,  Box  16,  Nantucket,  Mass. 

CIRCULATION  MAN 
WANTED. 

One  who  thor  -u,;hIy  under>tands  his  bus'ness 
and  is  a  hustler  can  secure  permanent  place  on 
a  first-class  metropolitan  (j.nly  in  a  New  Eng- 
land city  of  35.000  population.      Paper  very 
popular  and  now  in  its  second  year.  Address, 
giving  referrnces  and  salary  expected,  CIR- 
I-ULATION,  care  The  FoukTH  F,statb. 

MANAGER  OF 
ART  DEPARTMENT. 

\Xr ANTED — by  high-class  weekly  publication 
*  •     of  general  circulation,  a  manager  for  the 
Art  Department.    Apply,  with  credentials,  and 
stating  experience  and  salary  expected,  ART, 
care  of  The  Fourth  Estate. 

A\7ANTKD. — A  young  or  middle-aged  man 
*'     of  experience  to  solicit  adverti-emenis  for 
Sunday  paper  with  largest  circulation  in  the  city 
in  whicn  it  is  published.    Work  entirely  within 
city  limits.  A  genuine  hustler  wanted.  Addre!S, 
stating  terms  and  experience,  P.  P.  L.,  P.  O.  Box 
1646,  Springfield,  Mass. 

AX/ ANTED,  by  a  trade  paper  of  established 
reputation,  a  young  man,  experienced, 
as  reporter.    Salary,  and  a  commission  on  ad- 
vertising brought  in.    Address  T.  Q.  A.,  care 
The  Fourth  Estate. 

T3EST  trade  paper  wants  agent  in  cities  of 
25,oooand  over.  1,000  Monon  Bldg.,  Chicago 

■pMPLOYERS  in  the  newspaper  field  can 
^   obtain  by  advertising  in  The  Foi;rth 
Estate  an  intelligent  grade  of  assistants  in 
various  line». 

SEVERAL 
NEWSPAPER 
PERFECTING 
PRESSES 

which  we  have  taken  in  exchange  for  others 
having  larger  capacity,  all  in  first-class  condition, 
will  be  sold    very  cheap  on  terms  to  suit. 
Call  on  or  address,  J.  O.  SMITH,  534  Temple 
Court,  New  York  City;  F.  L.  DOW,  2  Herald 
Building,  Boston,  Mass. 

PERFECTING  PRESS, 

with  complete  outfit,  4  or  8  pages,  used  18 
months,  guaranteed  best  condition,  $3,500,  easy 
terms;  boxed  f.  0.  b.  and  set  up     Further  in- 
formation, addi  ess  Arthur  S.  Pe^se,  322  Potter 
Building,  New  York. 

pXPERIENCED,  reliable  advertising  man 
wanted  at  once.   Herald,  Elizabeth,  N.J. 

SITUATIONS  WANTED. 

CHANGES  IN  INTEREST,  ETC. 

William  McCormick,  of  the  Allentown 
(Pa.)  Leader,  has  become  half  owner  of 
the  Reading  (Pa.)  Herald,  and  will  be  its 
editor  after  this  week. 

The  Ovid  (N.  Y.)  Lndependent  has 
passed  into  the  hands  of  R.  T.  Hydon 
and  R.  D.  Paterson. 

The    Steubenville  (0.)  Daily  and 
Weekly  Star  has  been  purchased  by  a 
company  of  local  politicians  headed  by 
J.  J.  Gill.    W.  W.  McKay,  the  present 
proprietor,  retains   an  interest  in  the 
company,  which  will  be  incorporated 
for  $50,000.  The  president  and  manager 
of  the  Star  Printing  Company  will  be 
Calvin  P.  Wilcox,  who  is  connected  with 
the  Cleveland  Leader. 

The   Newton    Kansan    and  Daily 
Herald,  published  at  Newton,  Kan., 
have  been  sold  to  P.  H.  Knowlton,  J.  C. 
Nicholson  and  J.  C.  Mack.    Mr.  Knowl- 
ton will  be  manager  of  the  former  pub- 
lication, the  latter  having  been  discon- 
tinued. 

J.  M.  Harris  has  purchased  the  Denton 
(Tex.)  Chronicle. 

WORLD'S  BIG  ADVERTISEMENT. 

A  thermometer,  the  biggest  on  earth, 
was  placed  on  the  front  of  the  Pulitzer 
Building  to  the  left,  or  south,  of  the  main 
entrance  last  week.    He  who  runs  may 
read  the  temperature  without  stopping. 
The  tube  of  the  World's  thermometer  is 
eleven  feet  long  and  one  and  a  quarter 
inches  thick.    The  bore  in  the  tube  is 

A  DVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion,  Couat 
seven  words  to  the  line. 

A  THOROUGHLY  competent  and  reliable 
all-around  newspaper  man  ;  quick  to  pick 
up  local  connections  ;   now  engaged  in  New 
York,  desires  position  as  city  or  managing  editor 
of  daily  paper  in  thriving  western  city.  High- 
class  references  submitted.    Address,  A.  Z., 
Fourth  Estate. 

AN  ALL-ROUND  JOURNALIST,  of  long 
experience,  with  highest  city  references, 
desires  desk  position  in  editorial  or  publication 
office  of  newspaper:  no  night  work;  weekly  pre- 
ferred. CARLOS,  care  The  Fourth  Estate. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
careful  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,   automatic   switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  of 
the  latest  design  and  construction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  is  the  "  Standard 
Railway  of  America." 
S.  M.  PREVOST.             R.  WOOD, 

Gett.  Manager.            Gen.  Pass.  Agent . 

STONINGTON 
LINE 

^                      FARES  ALL  RE- 
DUCED.     BOSTON,    $3;  PROVIDENCE, 
42.25;  WORCESTER,  $2.35.    Steamers  leave 
NEW  PIER  36,  N.  R.,  one  block  above  Canal 
street,  at  6  p.m.  daily,  except  Sunday 

A  GENTS  and  canvassers*  addresses.  '*  fresh 
as  roses,"  procured  by  advertising  specially 
for  them,  at  $1  per  1,000.    Have  ji  m.    '1  he  lot 
prepaid  for  $10.    I  also  write  ads.  Address, 
S.  M.  BOWLES,  Woodford  City,  Vt. 

WITH  CLUBS  AND  ASSOCIATIONS. 

The  annual  election  of  the  Norfolk 
and  Portsmouth  Press  Club  was  held 
last  week  with  the  following  result: 
President,  J.  C.  Carroll;  vice-president, 
H.  G.  Miller;  secretary,  E.  M.  Isaac; 
financial  secretary,  F.  H.  Townsend; 
treasurer,  J.  J-  Gray;  executive  com- 
mittee: J.  A.  "Dalby,  John  Whitehead, 
W.  P.  Johnson,  J.  J.  Hennelly  and  W. 
F.  Gregory. 

The  retiring  president  and  treasurer, 
J.  A.  Dalby  and  J.  J.  Hennelly,  made 
remarks  in  which  they  thanked  the  club 
for  the  support  given  them  and  declin- 
ing re-election. 

The   Minneapolis    Press    Club  has 
elected  the  following  officers;  President, 

■pXPERIENCED    newspaper    man,  young, 
past  seven  years  on  city  dailies,  desires 
position  as  managing  or  city  editor  or  editorial 
writer;  eastern  daily;  highest  references.  Ad- 
dress, A.  L.,  The  Fourth  Estate. 

T7IRST-CLASS  all-around  young  newspaper 
man  desires  position  on  a  daily  paper,  even- 
ing preferred     Excellent  references.  ATHOS, 
care  Fourth  Estate. 

AI^ ANTED — Position    by    circulator,  active 
'  ^     young  man,  competent  to  manage  depart- 
ment.   CIRCULATOR,  care  of  The  Fourth 
Estate. 

■WOUNG,  all-round  newspaper  man  wants 
*     position  as  reporter.   REPORTER,  care 
of  The  Fourth  Estate. 

■pNTER PRISING  YOUNG  JOURNALIST 
'    desires  position  as  editor  of  trade  paper. 
RELIABLE,  care  The  Fourth  Estate. 

F.  W.  Bushell,  Tribune;  vice-president, 
C.  R.  Francis,  Times;  recording  secre- 
tary, C.  W.  Somerby;  treasurer,  W.  D. 
Child,  Globe;  corresponding  secretary; 
E.  D.  Twombley,  Lumberman.  Direc- 
tors: W.  D.  Child,  W.  A.  Frisbie,  Jour. 
na/\J.  R.  Batman,  Tribune. 

ii  V/'OUR  paper  more  than  anyone  I  know 
^     of  is  the  history  of  newspaper  men  ol  to- 
day."— JohnD.  Baldwin,  proprietor  Worcester 

Sh'- 

three-quarters  of  an  inch  wide.  The 
bulb,  which  is  guarded  by  a  little  brass 
cage,  is  twelve  inches  long  and  three 
and  one-half  inches  wide.    Three  quarts 
of  alcohol,  colored  blue,  are  in  the  bulb 
and  tube.    The  thermometer  is  abso- 
lutely accurate.    It  has  been  tested  with 
a  standard  thermometer  from  the  Yal^ 
college  observatory. 
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EDITORIAL  HELPS. 


ORDER  NOW 
YOUR 

BOUND 

VOLUMES 


\JC\^  TAT"  September  I,  1895, 
V  V^l^.  1  V   to  March  I,  1896. 

JUST  COMPLETED. 


$2.50 


voLs.iii..-m 

(Year  ending  March  I,  1896) 


bound 
one. 


$4.50 


A  year's  concise  history  of  the  new- 
paper  and  advertising  worlds. 
No  library  complete  without  it. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED.? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 


"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 


IJ you  address  them  at  y8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


WE  HAVE  IT! 

The  Modern  Press  Clipping  Bureau 

In  its  fullest  development. 

Every  state  closely  covered. 

All  publications  received  direct  from  publishers. 

Most  thoroughly  trained  Readers. 

Lowest  Rates,  $1  per  month  and  upwards. 

Our  patrons  say  we  do  the  best  work. 

UNASKED- FOR  PRAISE 
From  the  Clothier  and  Furnisher^  New  York: 

We  are  taking  clippings  from  three  bureaus, 
but  your  service  is  far  ahead  of  all  the  rest." — 
R.  W.  Ashcroft,  Editor. 

GIVE  US  A  TRIAL  ORDER. 
TheCHICAGO  PRESS  CLIPPING  BUREAU 

Theo.  Wiese,  Manager, 
 36  La  Salle  St.,  Chicago. 

CENEX'S"  New  York  Weekly  GOSSIP 
LETTER.    Editor  "Judge  "  says;  "  I 
don't  know  of  anybody  who  writes  more  enter- 
taining Letters  than   Mr.  Hager."    Send  lor 
specimen.    Hager,  87  "  World''  Building. 


PREMIUMS,  ETC. 

New  PREMIUM  CATA- 
LOGUE now  ready. 

Sent  on  request.  Address  F.  TENNYSON 
NEELY,  New  York  or  Chicago. 

<<T  SHOULD  miss  the  visits  of  The  Fourth 
Estate  very  much  if  it  were  10  slop. 
I  think  it  improves  steadily  and  is  just  the  paper 
for  newspaper  men."— John  S.  Barrows,  boston 
Jmirnal. 

CUBSCRIBE  NOW.  and  get  THE  FOURTH 
y  KSTATE  for  Two  Dollars  a  year.  Watch 
its  constant  improvement. 


OFFICES  TO  LET. 


OFFICES  TO  LET  IN 

THE  TIMES  BUILDING 


OPEN  DAY  AND  NIGHT. 
ELEVATORS  ALWAYS  RUNNING. 
Rent  includes  Light,  Heat  and  Janitor  Service. 
Apply  E.  A.  TREDWELL,  19  Times  Building. 

WANTED  TO  PURCHASE 

WANTED.— 

A  second-hand 

MERGENTHALER 
LINOTYPE 

machine.  Must  be  practically  good  as 
new.  Give  full  description  and  price. 
Address,  X  Y  Z,  care  Fourth  Estate. 

MISCELLANEO  US. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Lite  Insurance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  last 
week. 

These  are  hard  times  "  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now. 

^''BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 

NEW  YORK   AND   NEW  JERSEY  State 
Agenctes, 

 253  Broadway,  NEW  YORK. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau,  Cedar  and  Liberty  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  <oi 

Trunks,  Silverware,  Jewelry,  etc., 
 at  the  lowest  rates. 

RECENT  NEW  ENTERPRISES. 

A  late  addition  to  journalism  is  the 
Daily  Flag,  published  at  Mt.  Sterling, 
Brown  County,  111.,  by  P.  L.  Turner. 

Parkersburg,  W.  Va.,  is  to  have  a  new 
paper  about  the  middle  of  March,  to  be 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


SATISFY 

THE  ADVERTISERS 

by  the  easiest  method,  to  wit :  Display  their  ads.  effectively  in  the  best 
possible  typographic  style,  using  the  type  specially  designed  to  please 
advertisers  (and  attract  the  eye  of  readers)  by  the  well-known  Leaders 
of  Type  Fashions.  Name  a  popular  type  face  and  invariably  it  is 
made  by  the  origmators  of  the  famous  De  Vinne  and  the  incomparable 
Jenson  Old  Style. 


EVERY  PUBLISHER 
SHOULD  STUDY  TYPE  STYLE. 


^^111:7  T  AXKQT  ^TVT  PS-  FLORENTINE  OLD  STYLE  IS  "brand  new, 
i  IT-C    L^rS.  1  i     Oil  LvJJ^O.      artistic,  flexible,  entirely  novel,  just  the  thing 

for  Art  Supplements,  the  Ladies'  Page,  and  stylish  ads.;  LIVERMORE  is  eye-attracting; 
BRADLEY,  designed  by  Bradley,  is  a  handsome  text,  but  readable  as  a  Roman  ;  CUSHING, 
used  by  Gillam,  one  of  the  best  ad.  letters  ever  made;  PHILADELPHIA  LINING  GOTHICS 
cost  $25,000  to  produce  ;  FLORETi  AND  BORDERS,  issued  in  a  dainty  booklet. 


AMERICAN   TYPE   FOUNDERS'  COMPANY, 

Boston,  New  York,  Philadelphia,  Baltimore,  Buffalo,  Pittsburg,  Cleveland,  Cincinnati, 
Chicago,  St.  Louis,  Milwaukee,  Minneapolis,  Kansas  City,  Omaha,  Denver,  Portland 
(Ore.),  San  Francisco,  Dallas (256  Commerce  St.),  Atlanta  (23  E.  Mitchell  St.) 


BUSINESS  HELPS. 


HIGH-CLASS  PAMPHLETS 

FOR    RAILROADS,    STEAMSHIP  AND 
COMMERCIAL  PURPOSES 
Are  the  Specialty  of  the 

seaman-presbrey  dept., 

Frank  Seaman's  Adv'g  Agency, 
874  Broadway,  New  York. 
ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

ALL  the  leading  English   Newspapers  and 
Periodicals  for  sale  by  ihe  International 
News  Company,  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway, 

It  may  interest  you  to  know  that  the 
advertisement  (of  the  Times  Building) 
is  bringing  "  results."  Evidently 
The  Fourth  Estate  reaches  ex- 
cellent people. 

E.  a.  Tredwell, 
Agent  for  Times  Building,  New  Yoik. 

called  the  Daily  Mail.  William  Hen- 
derson will  be  the  publisher. 

Arthur  Worden  is  the  publisher  of  a 
new  paper,  the  Maquon  (III.)  Breeze. 

The  Horn  is  a  new  paper  published  in 
La  Jara,  Colo. 

Palo  Alto,  Cal.,  has  a  neat  little  paper 
called  the  Times. 

C.  C.  Lake  is  the  editor  and  publisher 
of  a  new  paper,  the  Attica  (O.)  Semi- 
Weekly  Hub. 

The  Silver  Age  has  made  its  appear- 
ance at  Alvin,  Tex.  It  is  edited  by  J.  C. 
McBride, 

Hammonton,  Pa.,  is  to  have  a  new 
paper.  Sterling  Hann  will  be  the  man- 
ager. 

A  new  Jewish  publication  is  the  Jew- 
ish Sentiment,  published  at  Atlanta,  Ga. , 
by  Frank  J.  Cohen. 

The  Asbury  (Mo.)  News  is  a  recent 
addition  to  journalism.  It  is  a  weekly 
publication  edited  by  D.  L.  Stump. 

Pueb'a,  Mex.,  has  a  new  weekly  pub- 
lication called  the  Gtiia  de  Foras- 
teros. 

E.  J.  Bennett  is  the  editor  and  pub- 
lisher of  a  new  venture  at  Stayton,  Ore., 
called  the  Mail. 


ADVERTISING  AGENCIES. 


THE 

M.  B.  WILSON 

GENERAL 

ADVERTISING 

AGENCY,  CHICAGO, 

Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising   Write  for  estimates. 

ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers'  lowest  rates.  Practical  and 
effective  service  in  every  line  of  business. 

W.  L.  BEADNELL, 

Advertising  Agent, 
17  Tribune  Building.  New  Yoek. 

A  DVERTISIN  G  in  newspapers  of ' '  known  cir- 
^  culation"  means  "  BUSINESS."  For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bune Bldg..N.Y.ChamberofCommerce.  Chicaeo. 


AMUSEMENTS. 

Abbey's,  •'  Goddess  of  Truth,"  8  p.m. 
American  Theatre,  "  The  Shaughraun,"  8  p.m. 

Matinee  Saturday. 
Broadway,   George  C.  Miln,  8  p.m.  Matinee 

Saturday. 

Casino,  "  The  Lady  Slavey,"  8.15  p.m. 
Fifth  Avenue,  Eleonora  Duse,  8.15  p.m 

Matinee  Saturday. 
Garden  Theatre,  "The  Two  Escutcheons," 

Matinees  Wednesday  and  Saturday. 
Hoyt's  Theatre,  "A  Black  Sheep,"  !i.3o  p.m. 
KosTER  &  Bial's,  Loie  Fuller. 
Lyceum,  "The  Prisoner  of  Zenda,"  8.15  p.m. 

Matinee  Saturday. 
Olympia,  "  Excelsior,  Jr.,"  8.15  p.m.  Matinees 

Wednesday  and  Saturday. 
Palmkr's,  "  Romeo  and  Juliet,"  8.  p.m. 
Proctor's,  Vaudeville,  11  a.m  to  11  p.m. 
Columbia  Theatre,  Brooklyn,  "  The  Widow 

Jones,"  8.15  p.m.    Matinee  Saturday. 
Montauk  Theatre,  Brooklyn,  Prof.  Hermann. 
Park  I'heatre.  Brooklyn,  "A  Country  Dance." 

Matinees  Wednesday  and  Saturday. 

The  Quitman  (Miss.)  Herald  has  made 
its  appearance.  Gunn  &  Finlay  are  the 
editors. 


DOWNED  ONCE  MORE. 

The  trial  of  the  suit  of  Tyndale  Pal- 
mer against  the  publishers  of  the  Utica 
Observer  ended  March  5  in  a  verdict  for 
the  pUintiflf  for  $25.  The  damages 
claimed  were  $25,000. 

The  suit  of  J.  F.  De  Freitas  against 
the  same  defendants,  growing  out  of 
the  same  alleged  libel,  was  also  tried  at 
the  same  time  and  was  dismissed. 

It  is  perhaps  not  too  much  to  say  that 
the  result  of  the  trials  is  not  surprisino-, 
and  that  it  was  expected  by  many  that 
this  would  be  another  case  of  much  cry 
and  little  wool. 
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PRINTERS'  SUPPLIES. 


Cheapest  Composition  Known 

THE 


LINOTYPE 


HAS  SUPPLANTED 
EVERY  OTHER  MAKE 
OF  MACHINES. 

FOR 

BOOK  OFFICES  ; 

FOR 

JOB  OFFICES  ; 

FOR 

NEWSPAPERS. 


ONE  OPERATOR. 
NEW  TYPE  DAILY. 
NO  DISTRIBUTION. 


3,600  TO  9,000  AN  HOUR. 


THE  MERGENTHALER  LINOTYPE  CO., 

Tnbune  Building,  NEW  YORK. 

PHILIP  T.  DODGE.  President  and  GfKfral  Manager. 


STANDARD   LINOTYPE  METAL 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufacturhd  bv  thk  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowKNSTBiN  &  Bro.,  Proprietors. 
Telephone,  1140  i8th  Street.  Nos.  540,  542,  544  West  i6th  Street,  NEW  YORK,  U.  S.  A. 


For  all  kinds  of 

PHOTO-ENGRAVING 


CO  TO  THE 


AMERICAN 

PHOTO-ENGRAVING  CO., 

No.  15  Vandewater  Street,  New  York. 

We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 
No.  156  Fulton  Street,  New  York. 


THE  LOVEJOY  CO.,       Established  1853. 

ELECTROTYPERS 

and  manafactureri  ol  Electrotype  Machinery, 
444-446  Pearl  Street,  New  Yort, 

HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St..  and  20  Beekman  St..  N.  V. 

mivrpvptjc  for  The  Fourth  Estate 
iNLyXZ/lvo  patent  extensible 

back,  capable  of  holding  a  year's  supply  it  de- 
sired, wilt  be  supplied  at  office  for  $1.35,  or  by 
mail,  prepaid.  Si. 50, 

PRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

TF  you  use  ELECTROS  send  to  CRASKE  for 
^  prices.  Superior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE,  45  &  47  Rose  St.,  N.  Y. 

r-EO.  GOTTSBERGER  PECK,  Printer,  Lith- 
ographer  and  Stationer.   Blank  Books  made 
to  order.    11  Murray  Street,  New  York. 

TJ  F.  McCAFFERTY,  ELECTROTYPER, 
^  ^'  42  AND  44  Bond  Street, 

frank  LESLIE  BUILDING.  New  York 

NEWS  PAPER— Rolls  or  sheets.  First  quality. 
Write  A.G.  ELLIOT  &  CO.,  Phila.,  Pa. 


THE  ONE  cent  METROPOLIS. 

With  the  yournal  and  World  fighting 
it  out  in  New  York  on  the  one  cent  line 
and  the  Press,  Advertiser  and  Mercury 
busy  in  the  same  morning  field,  while 
the  World,  News,  Telegram,  Sun  and 
Advertiser  are  slashing  around  in  the 
afternoon,  the  metropolis  has  a  decidedly 
one-cent  look. 

The  reduction  of  the  Telegram  last 
week  to  one  cent  continues  to  cause 
comment.  Those  who  were  sure  that  the 
Herald  would  follow  are  waiting  anxi- 
ously, though  without  apparent  reason. 

The  drop  to  one  cent  by  the  Telegram 
has  largely  changed  the  complexion  of 
the  bundles  carried  by  the  newsboys. 
There  is  a  great  deal  more  pink  than 
there  was,  and  pink  is  to  be  seen  in 
places  where  it  was  not  conspicious  be- 
fore. The  boys  themselves,  when  ques- 
tioned, answer  that  the  increased  sales 
of  the  Telegram  are  astonishing. 

It  is  hard  to  say  whether  there  are 
many  more  papers  bought  at  one  cent 
than  there  were  at  two.  But  it  would 
seem  to  be  a  fact,  for  the  World  contin- 
ues  to  grow  in  circulation  at  a  tremend- 
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Newspaper 
Book  and 
Magazine 
Composition 


™^THORNE 
TYPE-SETTING 
MACHINE 


SIMPLE  IN  CONSTRUCTION.  In  use  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY.  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 

Chicago  :  139  Monroe  Street.  New  York  :  34  Park  Row, 


SCOTT 


ORIGINAL 
THREE  TIERED 


PRESS 


Original 

( \ 

Straight  ' 

Run. 

WALTER 


New  York  Office,  Times  Building. 

Chicago  Office,  Monadnock  Block. 

St.  Louis  Office,  Security  Building. 


SCOTT  &  CO., 

PLAINFIELD,  N.  J. 


$1.50  ^"eTt  HALF-TONE 

Prices  like  that,  D/^DnTX?  A  TT 

and  work  the  best.       1  WK.  1  K/ll  J 

CHICAGO  PHOTO-ENGRAVING  CO., 
8i  Fifth  Avenue.  Chicago. 

DT  V"  M  '  C  ELECTROTYPING 
1  .A.  \^  IN  O  GRAPHITE  FOR 
POLISHING  AND  MOLDING,  USED  BY 
ALL  LEADING  ELECTROTYPERS.  Jos. 
DixoN  Crucible  Co., Jersey  City,  N.J. 


ous  rate,  while  the  journal's  weekly 
increase  is  alarming. 

James  Gordon  Bennett  is  now  the 
sphynx  from  whose  lips  every  publisher 
awaits  anxiously  for  a  surprising  breach 
of  silence. 

His  career  in  raising  and  cutting 
prices  has  been  mercurial.  His  decrees 
have  been  given  in  no  uncertain  terms, 
and  the  submission  to  his  dictation  has 
been  as  surprising  as  his  moves  were 
successful. 

It  will  be  remembered  that  some  years 
ago  he  increased  the  price  of  the  Herald 
from  two  to  three  cents.  He  gave  orders 
that  nothing  but  cash  would  be  received, 
with  the  result  that  there  were  more 
silver  watches  pawned  with  the  bar- 
keepers on  Park  Row  than  at  any  time 
in  the  history  of  the  newsdealers'  dis- 
asters. The  Telegram  was  once  before 
sold  at  one  cent. 


RECENT  SUSPENSIONS. 

The  Mt.  Vernon  (O.)  Daily  Mirror 
has  suspended  publication. 

The  /«(2'^^^«i2'^«;,  published  at  Pawnee, 
Neb.,  is  dead.  The  Pawnee  Republican 
has  bought  the  subscription  list. 

The  Echo  of  Olean,  N.  Y.,  has  sus- 
pended. 

The  Varna,  Marshall  county  (111.) 
Tribune  is  dead. 

People's' Paper  ol  Shelbyville,  111., 
has  suspended  for  lack  of  patronage. 

The  Charles  City  (la.)  Daily  Herald 
is    no  more.    The  undertaking  showed 


pluck  and  enterprise,  but  fate  was  against 
it,  and  it  had  to  go. 

The  Chicago  (111.)  Weekly  Times  is 
dead. 

Hutchinson's  Times,  published  at 
Austin,  Minn.,  has  suspended  after  an 
existence  of  six  months. 


INCORPORATIONS. 
The  Carson-Pirie  Monthly  Company 
has  been  incorporated  in  Chicago  with  a 
capital  of  $io,ooo.  John  A.  Barns,  John 
Kimmont  and  Ralph  Tilton  are  the  in- 
corporators. The  object  is  to  publish 
magazines. 

The  Financial  Information  Company 
was  recently  organized  at  Portland,  for 
the  purpose  of  buying,  selling  and  con- 
ducting a  journal  newspaper,  with 
$100,000  capital  stock,  of  which,  $500  is 
paid  in.  The  officers  are:  President,  A. 
J.  Hodder,  of  Boston ;  treasurer,  S.  W. 
Nickerson,  of  Boston. 

The  Galena  (III.)  Gazette  has  been  in- 
corporated. The  capital  stock  is  $25,- 
000,  and  the  incorporators  are  Elizabeth 
Brown,  Abbie  M.  Glessner  and  Arthur 
W.  Glessner. 

The  South  Side  Observer  Company  of 
Rockville  Centre,  Queens  County,  L.  I., 
has  been  organized  to  publish  a  news- 
paper with  a  capital  of  $6,000.  The 
directors  are:  C.  L.  Wallace,  S.  S. 
Smith  and  George  Wallace. 


The  office  of  the  Mechanic  Falls 
(Me.)  Ledger  was  destroyed  last  week  by 
fire.  The  only  thing  saved  was  the 
press.  The  loss  was  $3,000,  and  insur- 
ance $2,000. 


The  Central  Monthly  is  a  New  York 
publication  that  is  printed  in  the  interest 
of  the  Central  Railroad  of  New  Jersey. 
Not  many  railway  corporations  are 
represented  by  periodicals  avowedly  is- 
sued for  the  purpose.  The  Northwest 
Magazine,  St.  Paul,  for  many  years  in- 
directly represented  the  Northern  Pacific. 
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CARVALHO  LEAVES. 


PULITZER'.S  PERSONAL  REPRE- 
SENTATIVE RESIGNS. 


The  Latest  Sensation  in  the  Metro- 
politan Journalistic  Whirl— All 
Sorts  of  Explanations  that  Fail 
TO  Enlighten— An  Able  Man  who 
Could  not  Stand  Continuous  An- 
noyance and  Encroachment- 
Will  He  Return  to  the  World 
Under  Better  Auspices? 

S.  S.  Carvalho,  whose  position  as 
publisher  of  the  New  York  PVorld  has 
seemed  as  secure  and  certainly  per- 
manent as  that  of  any  of  the  able  men 
engaged  in  New  York,  has  severed 
his  connection  with  Joseph  Pulitzer's 
paper.  He  also  ceases  to  be  the  assistant 
vice-president  of  the  Press  Publishing 
Company  and  a  director  of  the  Asso- 
ciated Press  and  a  member  of  the  execu- 
tive committee  of  that  institution. 

John  Norris,  business  manager  of  the 
World,  will  probably  succeed  Mr.  Car- 
valho as  publisher.  The  change,  from 
a  popular  standpoint,  is  not  pleasing.:; 

Mr.  Norns  was  at  one  time  connected 
with  the  St.  Louis  Post-Dispatch,  where 
he  gained  the  dislike  of  the  newsboys. 
He  was  removed  from  St.  Louis  to  New 
York,  where  he  failed  to  find  favor  with 
his  associates. 

Carvalho,  though  close  mouthed  and 
careful,  has  been  popular  with  adver- 
tisers and  newspaper  men  in  general. 
He  is  an  indefatigable  worker  and  a  man 
of  exceptional  ability.  Graduating  from 
the  Sun,  he  arose  rapidly  on  the  World 
until  he  occupied  the  position  he  has 
just  vacated. 

Mr.  Carvalho  refuses  to  talk  of  his 
reasons  for  resigning. 

The  most  reasonable  explanation  is 
that  he  was  continuously  annoyed  with 
petty  details  that  should  have  fallen  on 
other  shoulders,  and  that,  being  a  man 
of  means  and  able  to  give  up  his  posi- 
tion, he  did  so  rather  than  be  pestered 
to  death. 

It  has  been  no  secret  in  the  World 
office,  or  out  of  it  for  that  matter,  that 
Carvalho  and  Norris  were  not  over- 
powered by  brotherly  love,  and  it  is  the 
idea,  inside  and  out,  that  Carvalho,  still 
friendly  to  Pulitzer,  will  return  when 
Norris  is  restricted. 

It  would,  indeed,  seem  remarkable  if 
Mr.  Pulitzer  does  not  soon  make  peace 
with  his  right-hand  man  in  these  days  of 
troublous  times  in  metropolitan  news- 
paperdom. 

Mr.  Carvalho  was  in  St.  Louis  on  the 
day  that  the  Canovas-Madrid  despatch, 
concerning  the  authenticity  of  which 
there  is  now  so  much  controversy,  ap- 
peared in  the  World,  and  he  had  been  in 
St.  Louis  for  the  week  previous,  during 
which  period  he  had  not  been  in  news 
communication  with  the  World  office. 


LITTLE  LIKELIHOOD  OF  LUCRE. 

W.  Knox  Haynes,  79  Dearborn 
street,  Chicago,  attorney  for  Hobbs' 
Medicine  Company  of  San  Francisco, 
has  issued  a  circular  letter  addressed  to 
the  creditors  of  Hobbs'  Medicine  Com- 
pany of  San  Francisco. 

It  goes  into  details  of  the  past  history 
of  the  company,  covering  its  dealings 
with  the  Dearth  agency,  and  implying 
that  its  troubles  are  to  be  ascribed  alto- 
gether to  the  disasters  that  overtook  the 
Dearth  agency. 

It  is  claimed  that  at  the  time  of  the 
failure  ot  the  latter  the  company  had 
paid  it  all  that  was  due  and  payable  up 
to  that  time,  and  that  the  stoppage  of 
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the  advertising  before  it  had  reached 
a  profitable  stage  crippled  it. 

The  claim  is  also  made  that  the  com- 
pany was  deluged  with  an  avalanche  of 
vigorous  demands  at  the  time  the  Dearth 
agency  failed,  as  rumors  became  current 
that  the  Hobbs  Medicine  Company  was 
also  in  trouble.  As  the  Dearth  agency 
is  claimed  to  have  been  paid  in  full  for 
the  advertising  it  did  for  the  company, 
these  demands  must  have  come  from 
publishers  with  whom  the  company  had 
made  contracts  direct. 

The  good-will  and  plant  of  the  com- 
pany have  been  sold  to  Lord  &  Thomas 
and  to  the  Bank  of  Minnesota,  who  were 
creditors  of  the  company. 

The  circular  does  not  give  any  en- 
couragement to  parties  having  claims 
against  the  company.  If  the  persons 
now  holding  the  good-will  get  enough 
out  of  it  without  fresh  advertising  to 
square  up  their  own  claims  they  will  be 
doing  well. 

It  is  said  that  steps  are  being  taken  to 
form  a  new  company  and  go  ahead  with 
a  new  campaign,  but  as  the  good-will 
and  entire  assets  now  belong  to  third 
parties,  the  new  company  will  be  with- 
out a  base  of  any  kind,  unless  Lord  & 
Thomas  and  the  Bank  of  Minnesota 
should  chip  in  the  assets,  or  some  kind 
angel  furnish  a  suitable  treasury,  which 
is  barely  possible. 


ROW  IN  PITTSBURGH. 

C.  L.  Magee,  of  the  Pittsburgh  Times, 
and  State  Senator  William  Flinn  have  en- 
tered suit  against  the  Pittsburgh  Commer- 
cial Gazette  (or  criminal  libel.  Mr.  Flinn 
also  filed  an  information  against  the 
Pittsburgh  Press,  charging  criminal 
libel. 

The  information  against  the  Commer- 
cial Gazette  alleges  that  that  paper  pub- 
lished a  false  and  defamatory  article, 
which  stated  that  Magee  and  Flinn  had 
entered  into  a  deal  with  Mark  Hanna,  of 
Cleveland,  O.,  to  boom  McKinley  for 
president,  and  had  received  $150,000  for 
so  doing. 

Mr.  Flinn's  action  against  the  Press  is 
based  on  the  publication  of  a  cut  illus- 
trating that  the  X  rays  on  his  brain 
showed  a  bag  of  money  labeled  "Mc- 
Kinley Campaign  Fund "  and  some 
paving  blocks  marked  "Popularity." 
The  time  for  the  hearing  of  the  cases 
has  not  been  set. 


BUYS  THE  TOPEKA  "PRESS." 

Colonel  Fred  Close,  editor  of  the  To- 
peka  (Kas.)  Co-Operator,  a.  Populist 
paper,  has  purchased  the  Daily  Press, 
which  has  been  struggling  with  misfor- 
tune for  several  months.  Colonel 
Close  will  combine  the  papers  xinder 
the  name  of  Co-Operator-Fress. 


NEW  YORK  JOURNAL. 


SUCCESS  OF  WHAT  SEEMED  UT- 
TERLY IMPOSSIBLE. 


William  R.  Hearst  Shakes  up  Met- 
ropolitan Journalism —Fulfills 
His  Promises  and  with  his  Able 
Lieutenants  Picks  up  a  Circula- 
tion IN  Surprising  Fashion—  Keeps 
Them  All  Guessing— Advertisers 
Awaken  and  the  Future  Seems 
Assured. 

Any  one  accustomed  to  even  careless 
observation  of  his  surroundings  who  had 
been  away  from  New  York  since  last  fall 
would  notice  in  riding  on  the  elevated 
railroad  or  on  the  surface  lines  a  remark- 
able change  in  habits. 

It  would  strike  him  at  once  that  more 
people  were  reading  the  papers,  and  that 
one  sheet  in  particular  had  evidently 
gained  a  very  large  degree  of  popular 
favor. 

He  would  see  a  large  number  of  Jour- 
nals hiding  the  faces  of  the  travelers  and 
would  doubtless  notice  along  the  L 
road  stations  a  surprising  change  in  the 
advertising  posters.  Everywhere  he 
would  be  confronted  with  signs  telling  of 
the  cheapness  and  value  of  the  Journal. 

Nothing  has  been  more  remarkable  in 
the  history  of  metropolitan  newspaper- 
dom  than  the  tremendous  increase  of 
the  circulation  of  the  Journal  since 
William  R.  Hearst  bought  it  from  John 
R.  McLean,  who  held  it  for  a  few  months 
after  buying  it  from  Albert  Pulitzer. 

At  the  time  of  the  CalifDrnian's  com- 
ing to  New  York  The  Fourth  Estate 
said:  "The  advent  of  young  Hearst  is 
an  event  of  the  greatest  importance,  for 
he  says  what  he  means  and  means  what 
he  says,  and  states  that  he  is  in  New 
York  to  stay." 

He  was  known  to  have  money  to  burn, 
yet  he  went  about  his  business  in  a  way 
that  proved  there  was  to  be  no  bonfire, 
but  rather  a  steady  outpouring  of  wealth, 
not  wasted,  but  directed  to  a  definite 
end.  That  Hearst  was  no  golden  wiU-o'- 
the-wisp  to  deceive  the  newspaper  men 
of  New  York  with  a  promise  of  great 
things,  and  a  sudden  vanishing  has  been 
shown. 

Without  prejudice  or  reference  to  other 
metropolitan  papers  it  may  be  stated  that 
nine  out  of  every  ten  newspaper  men  in 
New  York  speak  of  the  Journal  as  a 
success,  and  the  advertisers  who  were  at 
first  slow  to  see  the  values  placed  upon 
its  space  now  appreciate  their  opportun- 
ities. Their  only  objection  is  that  news 
is  first  and  advertising  second  witli  the 
Journal. 

Hearst's  first  moves  were  cautious. 
He  brought  with  him  several  of  the  men 
tried  and  found  true  on  the  San  Fran- 
cisco Examiner  and  entered  the  arena. 
Having  gotten  the  lay  of  the  land  with 
his  western  scouts  he  set  about  securing 
the  best  talent  of  the  east.  He  was 
seemingly  reckless  as  to  the  costs.  No 
one  was  too  good  and  no  price  too  high 
for  the  best. 

Hearst  was  wise.  His  circulation 
grew  with  tremendous  rapidity  until  to- 
day it  is  undoubtedly  not  far  from  the 
200,000  figures.  The  growth  was  steady 
but  tremendously  rapid,  and  as  success 
succeeds  success,  the  ratio  of  gain  from 
day  to  day  increases  at  a  rate  alarming 
to  the  pressmen  who  see  their  only  hope 
in  the  not-far-ofT  delivery  ot  the  new 
presses. 

In  calling  attention  to  the  present  New 
York  'Journal  it  would  be  absolutely  un- 
just to  Mr.  Hearst  not  to  call  particular 
attention  to  the  men  who  have  stood 
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on  his  right  and  his  left  in  the  conflict 
for  circulation.  The  young  Californian 
is  too  smart  to  believe  that  he  could  have 
done  it  all  himself,  and  he  attributes  his 
metropolitan  success  largely  to  his  aides. 

Charles  M.  Palmer,  the  business  man- 
ager of  the  Journal^  acted  in  a  similar 
capacity  on  the  San  Francisco  Examiner, 
alter  having  achieved  success  on  the 
Northwestern  Miller.  He  has  lucrative 
interests  in  the  Minneapolis  Times,  Jour- 
nal and  St.  Joseph  News.  If  he  ever 
has  time  to  sit  down  and  contemplate  his 
career,  and  in  his  present  position  this 
seems  doubtful,  he  must  be  impressed 
with  the  fact  that  notwithstanding  the 
arduous  duties,  yet  the  business  manager- 
ship of  the  ypurna I  is  a.n  office  in  import- 
ance and  influence  surpassing  all  of  his 
past  successes,  which  have  been  far  from 
meagre. 

Samuel  S.  Chamberlain,  the  managing 
editor  has  in  New  York  circles  of  news- 
paperdom  the  undoubted  reputation  of 
genius.  His  hobby  is  hard  work  for 
himself  and  his  staff.  He  devotes  himself 
entirely  to  pushing  the  Journal  into 
the  first  ranks.  He  is  entirely  familiar 
with  New  York,  having  gained  dis- 
tinction on  the  Telegram  and  Herald. 

Nathan  S.  Cohen,  the  advertising 
manager,  is  one  of  those  men  who 
broaden,  and  like  good  wine  grow  better 
by  time.  He  is  a  positive  quantity  in 
the  success  of  the  Journal.  His  only 
fault  is  a  proneness  to  overwork,  but 
some  speak  of  this  as  a  merit. 


S.  J.  RICHARDSON. 

S.  J.  Richardson,  manager  of  circula- 
tion, is  a  shrewd  general  in  his  depart- 
ment, splendidly  efficient  and  up  to  date 
in  all  his  methods.  He  has  reason  to  be 
proud  of  the  Journal s  gains. 

William  C.  Freeman  began  his  news- 
paper career  with  the  Philadelphia  Press. 
He  was  afterwards  advertising  manager 
of  the  New  York  Press,  gaining  distinc- 
tion in  his  service  of  four  years.  He 
joined  the  Journal  some  months  since, 
where  he  devotes  his  time  to  personal 
solicitation  among  the  larger  advertis 
ers. 

T.  B.  Chrystal,  business  superintend- 
ent, is  widely  known  for  his  activity, 
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ability  and  amiability.  He  has  been 
connected  with  the  Journal  for  many 
years. 

With  such  a  staff"  William  R.  Hearst 
is  winning  his  way  in  New  York.  The 
plan  he  has  adopted  called  for  money 
enough  to  make  most  men  dizzy,  and 
there  has  been  more  intelligence  occupied 
in  the  successful  spending  of  it  than  there 
is  room  in  many  skulls  for  dizziness. 


A  NEW  PAPER  FOR  ATLANTA. 

It  is  rumored  in  Atlanta  and  not 
denied  that  a  new  paper  is  to  be  started 
there,  and  that  it  will  be  backed  by  a 
syndicate  of  wealthy  manufacturers. 

William  Venable  is  mentioned  as  the 
prime  mover  in  the  scheme  to  start  the 
paper. 

The  new  venture  will  be  an  independ- 
ent democratic  newspaper,  and  will  start 
with  a  paid  up  capital  of  $250,000.  It 
will  advocate  a  protective  tariff.  The 
office  of  the  new  paper  will  be  a  few 
doors  below  the  Constitution,  and  in  the 
Hotel  Granite  building,  this  property 
being  included  in  Mr.  Venable's  subscrip- 
tion of  $100,000  to  the  capital  stock  and 
estimated  as  being  worth  $40,000. 


GIVES  DUNLOP  A  LONG  STAY. 

The  supersedeas  granted  by  Justice 
Brown,  of  the  supreme  court,  gives 
Joseph  R.  Dunlop,  the  Chicago  editor,  a 
long  stay.  His  case  may  not  appear  for 
two  years,  owing  to  the  crowded  docket 
of  the  supreme  court.  Bond  was  fixed 
at  $10,000,  to  be  approved  by  Judge 
Grosscup,  oi  Chicago.  Justice  Brown 
granted  the  supersedeas  for  the  reason 
that  there  were  apparent  errors  in  the 
proceedings  of  the  court  at  Chicago. 

Dunlop  telegraphs  The  Fourth  Es- 
tate that  he  has  not  been  taken  to  Joliet 
prison  as  stated  generally  in  press  dis- 
patches and  never  expects  to  go  there. 


PITTSBURGH'S  NEW  PAPER,  THE 
DAILY  NEWS. 

The  Pittsburgh  Daily  News  is  the  latest 
afternoon  paper  in  the  Smoky  City. 
Some  weeks  ago  The  Fourth  Estai  e 
announced  that  the  plans  for  the  issuance 
of  the  paper  were  completed.  It  was 
also  stated  at  the  time  that  the  News 
would  be  the  afternoon  edition  of  the 

Times. 

W.  H.  Self,  manager  of  the  Times, 
acts  as  business  manager  of  the  News, 
and  C.  R.  Sutphen,  formerly  advertising 
manager  of  the  Times,  holds  the  same 
position  on  the  News.  Morgan  E. 
Gable  acts  as  editor-in  chief  of  the  two 
papers.  He  is  assisted  by  Charles  W. 
Danziger.  John  S.  Ritenour,  formerly 
managing  editor  of  the  Post,  is  one  of 
the  important  additions  to  the  News. 
P.  F.  Kerin,  formerly  of  the  Dispatch, 
is  the  city  editor. 

The  News  has  the  Laffan  service  from 
New  York,  and  other  points  of  import- 
ance will  be  equally  well  covered. 

Perry  Lukens  acts  as  New  York  rep- 
resentative of  the  News.  That  its  foreign 
advertising  will  be  well  handled  goes 
without  saying. 


THE  SUNDAY  ADVERTISER  RE- 
DUCES ITS  RATES. 

One  of  the  changes  which  Robert 
Cook  has  made  as  business  manager  of 
the  New  York  Morning  Advertiser  and 
Commercial  Advertiser  is  the  reduction 
in  the  advertising  rate  for  the  Sunday 
edition  to  25  cents  a  line. 

This  change  will  no  doubt  have  its 
influence  on  advertisers.  Mr.  Corregan  s 
80  cent  rate  for  the  Sunday  issue  was 
very  much  higher  than  advertisers  are 
accustomed  to  be  charged  for  a  corre- 
sponding service,  and  by  most  of  them 
was  considered  prohibitive. 
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ARE  THE  NEWSPAPERS  SO  BAD  ? 

The  Nineteenth  Century  Club 
Hears  a  Discussion  which  Ap- 
PARENiLY  Does  Not  Convince  It 
— The  Press  Debated. 

The  Nineteenth  Century  Club  of  New 
York  was  treated  to  a  warm  discussion 
of  the  merits  of  the  public  press  at 
a  meeting  last  week,  the  subject 
being:  "Has  the  Newspaper  Lost  Its 
Moral  Sense?  "  The  audience  listened 
and  applauded,  but  came  to  no  deci- 
sion. 

The  first  speaker,  Talcott  Williams,  of 
the  Philadelphia  Press,  said  :  "  The 
newspaper  is  bound  to  supply  what  the 
public  demands  of  it.  Our  newspapers 
do  not  speak  for  the  individual  but  for 
the  vast  general  public." 

Mr.  Williams  spoke  of  the  "amazing 
pertinacity"  with  which  the  newspaper 
pursues  crime  and  wrong.  He  pleaded 
for  a  just  appreciation  of  the  work  the 
newspaper  does  in  giving  publicity  to 
crimes  that  otherwise  would  remain 
hidden. 

The  Rev.  Dr.  MacArthur  said,  among 
other  things:  "  The  newspaper  is  a  ne- 
cessity of  our  civilization.  Ftw  bad 
things  can  be  mended,  but  the  news- 
paper is  one  of  them.  We  must  admit 
that  the  newspaper  is  to  the  million  the 
school,  college  and  university."  He 
said  however  that  the  newspaper  is  too 
"inquisitive." 

He  regretted  that  foreign  papers  were 
copying  American  ways.  He  made 
sweeping  accusations  of  inaccuracy  and 
worse  against  reporters.  Newspapers, 
he  said,  have  no  right  to  be  sensational 
or  inquisitive. 

He  added,  however,  that  he  honored 
the  press  and  would  give  to  it  greater 
power  than  it  has,  instead  of  lessening 
it. 

Dr.  MacArthur  was  taken  to  task  by 
George  Gary  Eggleston  in  a  thoroughly 
humorous  way.  "  The  fact  is,"  said  Mr. 
Eggleston,  "  that  the  newspaper  never 
had  any  moral  character  until  recently. 
Within  the  century  the  papers  were  at 
the  beck  of  political  parties.  At  present 
in  this  city  the  leading  republican  paper 
is  fighting  its  hardest  against  a  republi- 
can measure  at  Albany,  while  the  lead- 
ing democratic  paper  is  criticising  a 
democratic  National  Administration. 

"  Further,  every  teacher,  from  Christ 
to  the  modern  newspaper,  has  had  sen- 
sational methods.  I  say,  with  all  rever- 
ence, that  when  our  Saviour  announced 
his  mission,  when  he  turned  water  into 
wine  at  Cana,  in  Galilee,  he  used  the 
same  method  the  newspaper  does  in 
heading  its  news.  And  I  have  no  doubt 
that  if  Dr.  MacArthur  were  to  have 
some  famous  preacher  in  his  church 'he 
would  adopt  the  same  methods  to  draw 
people  to  his  church." 


MARCH  19,  1S96 


THE  FOURTH  ESTATE 


3 


I 


T.  B.  CHRYSTAL, 

BUSINESS  SUPERINTENDENT. 


A  JOURNAL  CHANGES  HANDS. 

Thoroughbed  Record,  ok  Lexing- 
ton, Sold  to  a  Corporation. 

The  Lexington  (Ky.)  Thoroughbred 
Record,  the  running  horse  organ,  has 
been  sold  on  private  terms  to  the  Thor- 
oughbred Record  Publishing  Company, 
which  has  been  incorporated,  and  will 
continue  to  conduct  the  paper  on  its 
present  lines.  Willis  Field,  who  has  had 
editorial  charge  for  the  past  year,  will 
continue  as  editor,  and  H.  C.  Cook  will 
be  business  manager.  Mr.  Cook  is  a 
gentleman  of  ample  means  and  well 
known  among  turl  men,  having  for  sev- 
eral years  owned  a  small  string  of  race 
horses. 


HIS  DESERVED  RE  ELECTION. 


Boston   Press   Club   Continues  a 
Good  President. 

At  the  eleventh  annual  meeting  of  the 
Boston  Press  Club,  held  yesterday  at  the 
clubhouse  on  Bosworth  street,  the  elec- 
tion of  officers  resulted  in  the  following 
choice:  president,  William  V.  Alex- 
ander; first  vice-president,  Rob?rt  G. 
Fitch;  second  vice-president,  Justin  S. 
Keeler;  third  vice-president,  Edwin  G. 
Heath;  fourth  vice-president,  Philip 
Hale;  secretary,  Samuel  S.  Miles;  treas- 
urer,  George  M.  Whitaker;  financial 
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secretary,  Frederick  W.  Ford;  directors, 
Charles  F.  Gettemy,  Edward  W.  Haze- 
well,  Daniel  S.  Knowlton,  Ernest  F. 
Markham,  Wilder  D.  Quint,  William  H. 
Sanger,  John  B.  Smith. 

Membership  committee,  Charles  'I'. 
Dukelow,  William  C.  Grout,  William 
Hopkins,  Edward  S.  Little,  Eliot  Lord, 
Arthur  C.  Parker,  William  B.  Smart, 
James  C.  White. 

It  was  announced  that  the  arrange- 
ments for  the  annual  entertainment  of 
the  club  are  progressing  most  auspi- 
ciously. The  date  is  Thursday,  April 
23;  the  place,  the  Boston  Theatre;  the 
attractions,  Henry  Irving  and  his  com- 


pany in  a  complete  play.  Miss  Daven- 
port,  Chauncey  Olcott,  Miss  Julia 
Arthur  (of  the  Irving  company)  in  read- 
ings, musical  numbers,  and  a  variety  of 
other  good  things. 


METALS  CLASH  IN  KANSAS  CITY. 

Gorham   Manufacturing  Company 
Calls  Down  a  Local  Firm. 

The  ring  of  the  genuine  and  the  ring 
of  the  spurious  have  been  producing 
counter  vibrations  recently  among  Kan- 
sas City's  busy  residents. 

The  Gorham  Manufacturing  Com- 
pany, whose  headquarters  are  in  New 
York,  and  whose  advertising  is  placed 
by  the  Frank  Seaman  Advertising 
Agency,  have  been  advertising  in  the 
Kansas  City  dailies  to  create  local  buy- 
ing from  the  jewelers  of  the  Gorham 
silverware  by  the  people  of  Kansas  City, 
whom  everybody  knows  to  be  hustlers 
who  are  not  too  busy  to  know  good  silver- 
ware when  they  see  it. 

The  appreciation  of  the  Gorham  ware 
was  so  hearty  that  it  was  no  error  in 
policy  for  the  advertisements  to  include 
the  forcible  announcement — "  Too  good 
for  Dry  Goods  Stores:  at  jewelers 
only." 

When  this  short  legend  appeared,  a 
local  dry  goods  house  was  charged  with 
attempting  to  discredit  the  announce- 
ment by  advertising  that  Gorham  ware 
could  be  obtained  at  its  store,  and  at  cut 
prices. 

Upon  this  the  representatives  of  the 
Gorham  Company  permitted  the  people 
of  Kansas  City  to  see  the  metaphorical 
flash  of  steel  as  well  as  the  radiance  of 
real  silver.  They  discovered  that  the 
owners  of  the  dry-goods  store  were  ap- 
parently selling  ware  for  Gorham  ware 
that  the  company  had  never  seen  or 


heard  of;  an  injunction  from  the  United 
States  court  was  promptly  secured  and 
the  offending  dry-goods  men  have  been 
enjoined. 

At  the  time  they  were  advertising 
Gorham  silver,  it  seems  that  their  entire 
supply  of  the  genuine  ware  consisted  of 
half  a  dozen  forks. 

The  dry  goods  men  may  possibly  ad- 
vertise and  sell  the  genuine  Gorham 
ware,  for  they  cannot  be  prevented  from 
buying  it  and  from  selling  at  any  rate 
they  choose.  But  as  they  would  have  to 
pay  the  retail  price  they  could  not  sell 
except  at  a  loss,  and  it  is  not  likely  that 
they  will  care  for  the  luxury. 


DECISION   AGAINST   THE  NEW 
YORK  WORLD. 

By  a  decision  in  the  United  States  cir- 
cuit court  of  appeals  Harriet  Munroe  has 
been  awarded  $5,000  damages  against 
the  New  York  World,  the  action  hav- 
ing been  begun  "for  damages  for  unlaw- 
fully publishing  a  poem  written  by  the 
plaintiff,  to  be  delivered  on  the  occasion 
of  the  dedication  of  the  Columbian  Expo- 
sition or  World's  Fair  in  Chicago." 

The  case  has  been  before  the  United 
States  circuit  court  for  some  time,  and 
judgment  was  rendered  agamst  the 
World  on  December  19,  1894.  An  ap- 
peal was  taken,  with  the  result  that 
Judges  Wallace,  Lacombe  and  Shipman 
declared  that  the  World  should  pay  the 
damages  demanded. 

After  an  extended  explanation  of  the 
nature  of  exemplary  damages,  purely 
technical  in  character,  the  decision  re- 
cites that  the  evidence  shows  that  the 
ode  was  obtained  by  the  World  against 
the  will  of  the  author  and  that  the  judges 
could  find  no  ground  whatever  for  re- 
versal of  the  decision,  giving  Miss  Munroe 
the  damages  ^ske4  for, 


CONSCIENCE    AND  CALAMITY. 


A  Trade  Journal  Discontinues  an 
Advertisement  Accepted  for  a 
Year— Injunctions  and  Suits. 

Some  time  ago  a  firm  of  lumber  dealers 
in  the  west  named  M.  J.  Becker  &  Com- 
pany were  accused  of  using  the  mails  for 
fraudulent  purposes.  It  is  said  that 
they  were  indicted  for  the  alleged  offence 
by  the  Federal  grand  jury. 

The  Timberman  is  a  Chicago  weekly 
devoted  to  the  lumber  and  timber  trade, 
of  which  James  E.  Defebaugh  is  the 
editor  and  publisher.  He  reports  that  it 
has  a  circulation  of  4,500  copies,  and  it 
is  used  as  an  advertising  medium  by  dif- 
lerent  firms  in  the  lumber  business. 

An  advertisement  of  a  business  concern 
called  the  American  Railway  Sijpply 
Company  was  received  by  Mr.  Defe- 
baugh in  November  from  Lord  & 
1  homas,  advertising  agents  in  Chicago, 
for  fifty-two  insertions.  After  four  in- 
sertions had  been  given  Mr.  Defebaugh 
says  he  discovered  that  M.  J.  Becker,  of 
the  firm  of  M.  J.  Becker  &  Company,  re- 
ferred to  above,  was  interested  in  the 
American  Railway  Supply  Company. 

The  advertisement  was  then  discon- 
tinued for  the  reason,  according  to  Mr. 
Defebaugh,  that  he  was  afraid  the 
transactions  of  the  American  Railway 
Supply  Company  might  be  fraudulent. 
Upon  this  the  American  Railway  Supply 
Company  brought  suit  for  breach  of  con- 
tract on  the  ground  that  Defebaugh,  by 
accepting  the  advertisement  for  fifty-two 
insertions,  had  contracted  to  insert  it 
that  number  of  times,  and  obtained  judg- 
ment against  Defebaugh  for  $200. 

From  this  he  took  an  appeal  to  the 
circuit  court.  The  judgment  was  en- 
tered on  January  16,  and  since  then 
the  company  has  sued  Defebaugh  again, 
and  has  expressed  a  determination  to  sue 
him  each  week  while  the  contract  is  in 
fo'ce  unless  he  consents  to  insert  the  ad- 
vertisement. 

He  tells  the  court  that  he  only  accepted 
the  advertisement  on  account  of  the 
name  and  standing  of  Lord  &  Thomas, 
and  had  he  known  that  Becker  was  con- 
nected in  any  way  with  the  Railway 
Supply  Company  he  would  have  rejected 
it.  He  asks  the  court  to  stop  further 
suits  before  the  justice  until  the  matter 
can  be  settled  on  the  appeal  which  he 
has  taken. 

It  does  not  appear,  however,  that  Bec- 
ker &  Company  were  found  guilty  of  the 
fraud  charged  against  them,  and  in  the 
absence  of  evidence  there  remains  a  pos- 
sibility that  personal  feeling  has  some  in- 
fluence on  one  or  both  sides. 

The  litigation  is  a  very  curious  and 
interesting  one,  especially  at  this  time, 
when  there  has  been  so  much  said  in 
print  as  to  the  extent  to  which  publishers 
should  study  morality  in  accepting  ad- 
vertisements. 


OFFICE  SUPPLIES. 

Oldest — Newest. 

NOT 

that  I  was  First  am  I  Best, 
BUT 

that  I  am  Best  am  I  First. 
First  AND  Best. 

Remington  Standard 
Typewriter 

The        C  T  Y  New 
Number      0 1  TV  Model. 


WvcKOFF,  Seamans  &  Benedict, 
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A  BUSINESS   CHANGE   IN  THE 
FIELD  OF  PUBLICITY. 


A  Cincinnati  Advertising  Agency 
Adds  to  its  Members — Interest- 
ing Bits  of  Personal  History. 

Among  the  older  advertising  agencies 
in  the  middle  states  is  that  of  Alden  & 
Faxon,  Cincinnati.  This  agency  has 
done  a  general  advertising  business  with 
papers  in  all  parts  of  the  country,  and  is 
well-known  to  thousands  of  newspaper 
publishers. 

It  is  now  announced  that  the  agency 
will  in  future  be  known  as  The  Frank 
H.  Alden  &  Sons  Company. 

Frank  H.  Alden,  the  president  of  the 
newly  formed  company,  has  been  in 
active  contact  with  publishers  and  adver- 
tisers for  a  quarter  of  a  century,  having 
been  for  that  length  of  time  in  the  adver- 
tising business. 

He  was  born  in  Cincinnati  in  1848, 
and  when  a  boy  of  twelve,  and  before 
the  first  thunders  of  the  great  rebellion 
had  fairly  engrossed  the  attention  of  the 
country,  he  was  already  taking  his  first 
lessons  in  business  by  selling  papers  as  a 
newsboy  to  the  business  men  of  Cincin- 
nati on  the  most  crowded  corners  of  that 
city.  Copies  of  the  daily  Commercial 
(now  the  Commercial  Gazette),  an  old 
paper  (the  weekly  edition  of  which  was 
started  in  1793),  formed  his  chief  stock 
in  trade,  and  in  one  sense  he  was  there- 
fore in  the  newspaper  business  at  the 
very  first  step  of  his  career. 

A  few  years  later  he  entered  as  an 
office  boy  into  the  well-known  firm  of 
Robert  Clarke  &  Company,  book  pub- 
lishers,  and  by  faithful  and  conscientious 
work  attested  his  capacities  to  such  a 
degree  that  in  a  very  few  years  he  was 
commissioned  as  traveling  salesman  tor 
the  firm  in  spite  of  his  comparative 
youth. 

As  traveler  for  Clarke  &  Company, 
whose  clients  and  correspondents  were 
naturally  of  a  good  class,  young  Alden 
made  multitudes  of  friends,  and  in  the 
course  of  time  he  was  considered  one  of 
the  best  known  book  salesmen  in  the 
country,  and  is  said  to  have  received  the 
largest  salary  paid  at  that  time  for  that 
kind  of  work. 

Notwithstanding  the  lucrative  results 
of  Mr.  Alden's  work  in  selling  books,  he 
thought  there  was  even  more  jkrofit  in 
selling  advertising;  and,  consequently, 
at  the  age  of  twenty- five,  he  engaged  in 
the  newspaper  advertising  business,  and 
has  pursued  it  ever  since  with  growing 
success,  his  command  of  its  problems, 
exactions  and  duties  increasing  from 
year  to  year. 

Mr.  Alden  has  devoted  the  greater 
portion  of  his  time  to  the  special  study  of 
advertisement  writing.  He  was  among 
the  first  to  develop  the  idea  of  writing 
and  designing  advertisements  for  cus- 
tomers, making  the  display  attractive 
and  the  reading  matter  "catchy."  A 
number  of  the  large  advertisers  in  the 
country  at  the  present  time  are  said  to 
have  traced  their  success  to  the  advertise- 
ments and  the  methods  suggested  to 
them  by  Mr.  Alden  years  ago. 

Although  the  name  ofMr.|Faxon  has 
appeared  in  the  firm  name,  it  has  been 
generally  known  that  he  has  not  been 
connected  with  the  firm  for  several  years, 
and  that  Frank  H.  Alden  was  the  sole 
proprietor.  The  change  now  announced 
consists  of  the  admission  of  Mr.  Alden's 
two  sons,  Frank  Walker  Alden  and 
Clarence  Hamilton  Alden,  under  the 
firm  name  of  Frank  H.  Alden  &  Sons 
Company,  as  stated  above. 

The  records  of  the  Alden  family  set 
forth  that  Mr.  Alden's  father  was  the 
eighth  John  in  direct  descent  from  the 
New  England  pioneer  known  in  history 
as  "good  old  John  Alden  of  the  May- 
flower." 

Many  curious  relics  of  the  sturdy  puri- 
tans of  the  Bay  State  are  in  Mr.  Alden's 
possession,  having  been  handed  down 
through  the  family. 

The  two  sons  now  taken  into  the 
agency  were  educated  at  Kenyon  Col- 
lege, Ohio.  They  appear  to  inherit  the 
energy,  enterprise  and  application  of 
their  father,  and  with  the  new  blood  now 


FRANK  U.  ALDEN. 


CLARENCE  H.  ALDEN.  FRANK  W.  ALDEN. 

SONS  OP  FRANK  H.  ALDEN. 


given  to  the  agency  the  latter  will  un- 
doubtedly increase  its  active  part  in  the 
great  business  of  advertising,  not  only  to 
its  own  profit  but  the  profit  of  the  numer- 
ous clients  for  whom  it  places  and  will 
place  advertising. 

The  past  clientage  of  the  agency  is 
more  especially  represented  among  the 
advertisers  of  the  west  and  south,  whose 
outlays  for  space  are  of  such  magnitude 
as  to  place  them  well  forward  in  the  list 
of  what  is  called  the  "  heavy  advertisers  " 
of  the  country. 

The  well-known  trade-mark  repre- 
senting a  man  blowing  a  horn  around 
the  world,  which  has  so  conspicuously 
distinguished  Alden  &  Faxon'sstationery 
for  many  years,  has  been  adopted  by  the 
new  company. 

The  Frank  H.  Alden  &  Sons  Company 
was  incorporated  March  7,  1896,  under 
the  laws  of  Ohio.  The  capital  stock  is 
$25,000.  Frank  H.  Alden  is  president 
as  before  stated.  Frank  W.  Alden  is 
vice-president,  C.  H.  I.  Walker  is  secre- 
tary and  William  M.  Smith,  treasurer. 


REGULARITY  OF  ISSUE. 
By  order  of  the  postmaster-general 
the  rules  in  regard  to  regularity  of  issue 
of  matter  to  be  mailed  as  second  class 
now  read: 

The  regular  periods  of  issue  must  be  within 
the  statute,  and  should  be  shown  by  the  publica- 
tion itself  ;  but  no  regularly  admitted  publica- 
tion shall  be  excluded  by  reason  of  the  omission 
to  state  such  period  in  any  regular  issue. 

Unbound  back  numbers  of  the  onginal  edition 
may  be  mailed  at  the  pound  rate  so  long  as  the 
publication  continues  to  be  published  as  second- 
class  matter. 

Bound  back  numbers  and  unbound  reprints  of 
back  numbers  should  be  treated  as  books  and 
prepaid  as  third-class  matter. 

An  admissible  publication  may  change  the 
periods  of  issue,  as  from  monthly  to  weekly, 
weekly  to  daily,  or  vice  versa,  but  on  such 
change  should  receive  a  new  certificate  of  entry 
accordingly. 

When  a  poblication  changes  its  periodicity,  it 
loses  its  continuity  and  no  back  numbers  issued 
prior  to  the  change  can  afterward  be  sent  at  the 
pound  rate,  whether  such  back  numbers  be  long 
to  the  original  or  a  reprint  edition. 

Educational  publications  and  those  of  col- 
leges and  schools,  otherwise  within  the  rule,  do 
not  lose  their  right  by  suspension  daring  vaca- 
tion. 

A  REPORTER  IN  PARLIAMENT. 

A  petition  against  the  return  to  Parlia- 
ment of  Harry  H.  Marks,  proprietor  of 
the  Financial  News,  and  formerly  of 
New  York,  was  dismissed.  Marks  is  a 
conservative,  and  was  elected  on  July 
17  over  the  liberal  candidate,  John  Will- 
iam Bann,  by  only  four  votes.  Bann 
charged  numerous  irregularities,  and 
claimed  to  have  had  a  majority  of  the 
legal  votes  cast. 

For  a  time  Marks  was  a  reporter  in 
New  York.  In  1880  Marks  started  a 
financial  paper  in  New  York  city,  which 
he  sold,  and  then  returned  to  London, 
where  he  established,  with  the  aid  of  a 
rich  American,  the  Financial  News,  of 
which  he  is  now  the  sole  proprietor.  He 
is  a  brother  of  Montague  Marks  of  the 
New  York  Art  Amateur. 


AN  IRATE  JUDGE  WEAKENS. 

He  Regarded  the  Editor's  Refusal 
TO  Apologize  as  an  Apology. 

Judge  Taylor,  of  Terre  Haute,  Ind., 
has  a  way  ot  demanding  apologies  from 
the  newspapers.  Last  week  he  threat- 
ened to  institute  contempt  proceedings 
against  a  reporter  of  the  Terre  Haute 
Express  or  the  proprietor  of  the  paper  if 
he  did  not  print  an  apology.  He  also 
stated  that  he  would  drive  the  editor  out 
of  town.  He  has  done  neither.  The 
offending  article  stated  that  an  ex  con- 
vict on  trial  had  once  been  paroled  by 
the  judge  after  shoes  he  had  stolen  from 
a  store  had  been  returned.  The  judge's 
grievance  was  that  the  paper  did  not  say 
that  the  merchant  had  written  a  letter 
asking  that  this  be  done,  and  because 
the  paper  had  said  that  the  value  ot  the 
shoes  was  $300  instead  of  $150. 

When  the  judge  demanded  the  apol- 
ogy last  week  the  Express  told  the  judge 
it  had  no  apologies  to  offer  and  re- 
minded his  honor  that  he  did  not  cover 
himself  with  glory  at  a  time  he  sent  the 
proprietor  of  the  paper  to  jail  four  years 
ago,  at  which  time  the  supreme  court 
unanimously  reversed  the  court's  deci- 
sion. The  judge  said  this  morning  that 
he  would  consider  what  the  Express  said 
as  being  an  apology  and  would  take  no 
further  action. 

Judge  Taylor  has  never  accepted  the 
doctrine  laid  down  by  the  supreme 
court  in  the  case  appealed  from  him 
foiu-  years  ago  and  frequently  from  the 
bench  has  said  he  had  only  contempt  for 
the  decision.  At  that  time  the  newspa- 
per's comment  was  in  regard  to  his  ac- 
tion in  summarily  discharging  the  grand 
jury  while  it  was  investigating  city  con- 
tract scandals.  The  supreme  court  held 
that  he  had  any  redress  possessed  by 
any  other  citizen  in  suit  for  damages  for 
libel  and  that  there  was  no  contempt  un- 
less the  course  of  justice  was  impeded. 


SPLENDID  DUPLEX  SYSTEM. 

The  Atlanta  Constitution  has  a  dupli- 
cate for  every  machine  in  its  office.  In 
1892  the  Constitution  bought  a  Hoe 
double  supplement  press  with  a  capacity 
of  printing  24,000  twelve-page  papers  an 
hour.  A  companion  press  has  just  been 
placed  in  position.  It  is  of  the  newest 
make  and  supersedes  the  old  Hoe  per- 
fecting press  which  had  been  in  service 
since  1884. 

These  two  presses  perfect  the  duplex 
establishment  of  the  office.  This  places 
the  Constitution  in  such  a  position  that 
no  matter  what  accidents  may  happen  it 
is  prepared  to  go  forward  with  its  du- 
plicated machinery. 

From  the  composing-room  to  the 
press-room,  in  the  engineering  depart- 
ment and  in  the  mailing  department,  the 
plant  is  now  served  with  duplicated  ma- 
chinery. 


HE  SEEKS  REDRESS. 
R.  \\.  McBride,  editor  of  the  Mitchell 
(S.  D.)  Mail,  has  commenced  a  civil 
action  against  forty-eight  citizens  of 
Mitchell  for  the  destruction  of  his  print- 
ing office.  It  is  said  that  McBride  will 
bring  suit  for  $25,000  dim iges.  There 
is  not  much  excitement  over  the  affair. 
An  extra  edition  of  the  Plankinton 
Standard,  containing  a  long  tirade  of 
defence,  written  by  McBride,  has  been 
circulated  in  Mitchell.  It  will  be  re- 
membered that  the  citizens  of  that  city 
destroyed  McBride's  newspaper  plant, 
having  accused  him  of  blackmail. 


APPRECIATED  THE  ISSUE. 
The  anniversary  issue  of  The  Fourth 
Estate  was  superb,  and  you  deserve 
great  credit  for  producing  the  various 
emblematic  tributes  to  the  power,  wisdom 
and  purity  of  the  "  press." 

M.  C.  P'assett, 
St.  Joseph  (Mo.),  Medical  Herald. 
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At  Vantine's. 


The  Blue  and  White  Jap- 
anese Jute  Rugs  at  Van- 
tine's  are  very  pretty  and 
very  cheap. 


18  X  36  inches,  55c.  6x9  feet,  $6.5o 

30x60  "    $i.5o  8x10  "  9.60 

3X  6  feet,        2. 1  5  9  x  12    •■    I  2.9O 

4X   8    "           3.80  10x14    "  16.80 

6x6"          4.30  I2X  15         2  1.60 


A.A.VANTINE&CO., 

The  largest  Japanese, 
Chinese  and  India 
House  in  the  ivorld^ 

877-879  Broadway, 

NEW  YORK. 
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A  NBWSPAPBR  FOR  THE 
MAKERS  or  NBWSPAPBRS 

Thursday,  March  19,  1896. 


ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 


ROBERT  HALSIEAD, 
WILLIAM  WATTENBERG, 


Associates. 


offices: 

Broadway  and  Murray  Street, 
opposite  citv  hall  park 
(postal  tbleuraph  building), 
Please  address  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
to  that  immediate  attention  may  be  secured. 
TELEPHONE  " I77O,  CORTLANDT." 


TWO  DOLLARS  a  year,  in  advance, 

to  any  part  of  the  United  States  or  Canada;  to 
Foreign  Countries  in  the  postal  union,  $4  a  year. 
Single  copies,  TEN  CENTS. 

Subscribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes^  so 
as  to  avoid  chance  oj  loss  in  the  mass  0/ 
exchanges  which  go  to  every  ne^uspaper  office. 


Entered  at  the  New  York  post  office  for  trans- 
misnon  throogh  the  mails  at  second  class  rates. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  mch;  i6olines  to  the  column). 

Discounts:  On  monthly  cards,  10  percent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  line  each  insertion,  with- 
out discount. 

Small  advertisements  under  classified  headings, 
tach  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
•nti,  25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 

It  will  be  readily  understood  that  a 
newspaper  of  this  kind,  which  must  look 
to  newspaper  men  for  cash  subscriptions, 
cannot  maintain  an  exchange  list. 

OUR  CHOICEST  "BARGAINS." 

No.  I. — For  $5  wt  will  send  three 
annual  subscriptions. 

No.  2. — For  $25  we  will  send  25 
annual  subscriptions. 

No.  3. — For  $4  we  will  send  The 
Fourth  Estate  until  the  end  of  1896, 
and  the  back  numbers  from  March  i, 
1895. 

NEW  bound  volumes  NOW  READY. 

For  $2.50  we  will  send  a  bound 
volume  of  the  last  half-year,  September 
to  February,  inclusive;  or  for  $4  50  we 
will  send  a  bound  volume  of  the  last  full 
year,  March,  1895,  to  February,  i8g6, 
inclusive. 


BENEFICIAL  INQUISITIVENESS. 

The  Rev.  Dr.  McArthur  of  New 
York,  in  a  debate  on  the  morality  of  the 
press,  rebuked  the  papers  for  being  "in- 
quisitive." Did  he  imagine  that  the 
newspapers  could  exist  without  the  re- 
porter or  the  reporter  without  the  right 
to  question  ?  Could  it  have  occurred  to 
the  reverend  gentleman  what  his  denial 
of  the  privilege  of  being  "inquisitive" 
would  lead  to  ? 

It  is  really  too  bad  that  every  now  and 
then  some  minister  forgets  what  he  and 
his  fellows  owe  to  the  press.  They  grow 
fuddled  in  grieving  over  certain  unde- 
niable faults  of  journalism  and  talk  about 
being  "inquisitive"  as  if  it  were  a 
species  of  infection. 

The  newspaper  is  essentially  and 
necessarily  inquisitive.  It  is  always  on 
the  alert  for  news,  and  to  be  positive  in 
its  information  it  must  be  interrogative 
in  its  search. 

Here,  there  and  everywhere,  the  re- 
porter asks  for  the  news.  He  is  sent  to 
Jersey  City,  to  Siberia,  or  anywhere 
else,  where  the  city  editor's  nose  scents 
the  real  article.  The  press  is  inquisitive 
or  worthless. 

It  brings  to  justice  the  criminal  traced 
by  shrewd  questioning.    It  throws  the 


destructive  light  of  ptiblicity  on  corrupt 
public  officials,  but  first  fishes  them  out 
with  the  remorseless  hook  that  is  best 
illustrated  by  the  interrogation  point. 

Inquisitiveness  is  the  road  to  the  dis- 
covery of  truth.  The  information  that 
enlightens  the  world,  helping  minis- 
ters to  understand  the  sphere  they  labor 
in  is  gathered  by  scientific  incjuisitive- 
ness. 

The  tree  of  knowledge  grows  in  soil 
fertile  with  facts,  and  its  fruit,  bitter  and 
sweet,  is  hidden  in  the  deep  foliage  of 
fancy  where  it  can  only  be  discovered  by 
the  "inquisitive"  searcher. 


OF  INTEREST  TO  CONGRESSMEN. 

That  the  Loud  bill  will  pass  is  a  cer- 
tainly in  so  far  as  anything  dependent 
upon  congressional  action  can  be  posi- 
tive. There  is,  however,  still  a  hideous 
chorus  of  those  who  find  that  the  accu- 
sation of  getting  special  postal  privileges 
regardless  of  right  is  true  in  their  own 
cases.  The  shoes  that  pinch  are  evi- 
dently painful. 

So  desperate  have  the  natural  enemies 
of  the  proposed  postal  reform  become 
that  some  are  guilty  of  direful  threats 
promising  terrible  things  for  Loud  and 
those  who  have  agreed  with  him.  In- 
deed, active  hostilities  are  being  waged 
by  the  vociferous  opponents  of  a  change 
in  the  present  postal  laws. 

As  might  be  expected,  George  P. 
Rowell  is  in  the  midst  of  the  rumpus  and 
racket,  the  demoniacal  demonstrations 
and  hate  howled  in  loud  and  long 
shrieks  of  despair. 

It  will  interest  congressmen  to  look  up 
the  standing  of  the  "  committee  ap- 
pointed at  a  meeting  of  certain  pub- 
lishers held  in  New  York"  who  have 
been  helping  Rowell  to  oppose  the  Loud 
bill,  endorsed  as  it  is  by  the  American 
Newspaper  Publishers'  Association. 

At  least  one  of  the  three  members  of 
the  "committee,"  a  man  named  Vernon, 
is  not  a  publisher  at  all,  but  a  paper 
dealer,  whose  firm,  adopting  Rowell 
methods,  sent  Congressman  Loud  an  in- 
sulting letter  the  other  day.  In  this 
letter  it  was  insinuated  that  Mr.  Loud 
had  "  had  a  fine  time  "  with  the  officers 
of  the  American  Newspaper  Publishers' 
Association,  after  which  they  "  were 
ready  to  do  anything  he  said." 

The  suggestion  was  an  infamous  one, 
reflecting  as  it  does  on  a  body  of  gentle- 
men whose  pecuniary  interest  it  was  to 
throttle  the  bill,  but  whose  patriotism 
leads  them  to  support  the  measure. 

The  American  Newspaper  Publishers' 
Association  behaved  handsomely  in  their 
unanimous  endorsement  of  the  Loud 
bill.  They  deserve  the  commendation  of 
congressmen,  and  can  afford  to  disre- 
gard the  venom  of  Vernon.  The  as- 
sault upon  a  fellow  member  of  the 
house  will  doubtless  prove  a  boomerang. 

Vernon,  in  his  letter,  also  says  that 
the  reason  the  postal  authorities  wish  the 
bill  passed  is  that  "  they  expect  their 
salaries  raised  in  consequence."  This 
is  vicious  enough  to  have  been  sug- 
gested by  George  P.  Rowell. 


SCOOPS  AND  SUICIDE. 

News  of  a  dramatic  journalistic  inci- 
dent comes  from  Nebraska.  It  is 
directly  illustrative  of  the  newspaper 
man's  horror  of  being  "scooped,"  his 
chagrin  at  being  "beaten"  and  his 
courage  in  turning  the  tables  on  his  con- 
temporary. 

John  Merchant,  the  editor  of  a 
weekly,  missed  gathering  in  an  im- 
portant item  his  rival  had  secured. 
His  grief  took  tragic  form,  and  he  de- 
cided to  best  his  competitor  at  the  ex- 
pense of  his  own  life.  He  wrote  a  blood- 
curdling account  of  his  own  suicide  and 
swallowed  poison,  half  an  hour  after  his 
rival  had  gone  to  press. 

The  foreman  of  the  composing-room 
summoned  a  physician.  With  the  Tatter's 
help  the  editor  was  saved  to  read  his  own 
obituary.  The  opposition  came  out  later 
with  an  extra  giving  an  account  of  the 
affair,  including  its  happy  termination, 
but  the  editor  was  much  consoled  by  the 
thought  that  the  original  and  only  really 
authentic  announcement  was  on  the 


street  in  his  own  paper  several  hours 
before  the  rival  sheet  was  able  to  reach 
its  subscribers. 

This  was  home-made  news  with 
a  horrible  hurrah.  Perhaps  the  editor 
sought  immortality  in  the  annals  of 
journalism.  He  has  certainly  called  to 
himself  the  attention  of  great  publishers 
by  his  tragically  morbid  aversion  to 
being  "scooped"  and  this  ought  to 
bring  recognition  and  recompense  to  his 
talents. 

A  few  months  ago  a  western  editor 
succeeded  in  suiciding  under  somewhat 
similar  conditions.  He,  too,  wrote  up 
his  obituary  preliminary  to  freeing  his 
soul  from  its  corporal  bondage.  He 
ought,  however,  to  have  had  a  loreman 
to  save  him  just  in  the  nick  of  time, 
winding  up  a  drama  of  distress  with  the 
glad  cry  of  "saved  for  future  success." 

Suicide  as  the  penalty  of  being 
"  scooped  "  would  be  a  bad  precedent  to 
establish  among  newspaper  men,  though 
it  might  mean  more  rapid  promotion  in 
the  ranks  and  the  change  of  talents, 
which  some  publishers  prove  their  belief 
in  with  every  opportunity  to  get  rid  of 
old  hands. 

The  value  of  "beats"  cannot  be  be- 
littled. They  are  of  the  utmost  import- 
ance, but  it  may  truthfully  be  remarked 
that  their  importance  is  often  overesti- 
mated, and  that  the  "  scoop  "  frequently 
overshadows  matters  of  equal  importance, 
crowding  them  into  corners  and  squeez- 
ing them  into  insignificant  proportions. 

Our  advice  would  be  to  struggle  for 
"beats"  with  the  fierceness  their  gain- 
ing properly  inspires  in  the  profession, 
but  to  avoid  the  notion  that  death  is  the 
only  alternative  for  the  man  who  has 
suflered  a  "scoop." 

The  newspaper  man  who  had  never 
been  "  scooped  "  would  be  a  dangerous 
person  about  an  office,  for  by  the  laws  of 
luck  and  the  changeable  moods  of  fortune 
his  time  would  surely  be  about  due. 


IT  ISN'T  SQUARE,  GENTLEMEN ! 

Officers  of  the  American  Tobacco 
Company,  listen! 

By  the  nature  of  your  business  almost 
everything  connected  with  your  opera- 
tions, except  perhaps  your  trusts  and 
combines,  is  more  or  less  in  the  public 
eye.  The  public  observes,  and  the  pub- 
lic thinks— smoking  or  not  smoking. 

You  have  already  been  charged  with 
making  a  sordid  sport  of  your  sober 
duties  as  overseers  of  a  great  stock  com- 
pany in  which  thousands  of  stockholders 
who  are  strangers  to  you  personally  are 
interested.  You  are  accused  of  sacri- 
ficing the  means  of  stockholders  in  order 
to  increase  your  gains,  already  so  great. 
But  let  those  assertions  be  dismissed. 

Now,  listen! 

Some  time  ago,  when  it  looked  as  if 
perilous  exigencies  in  your  own  aflTairs 
might  make  the  good-will  and  counte- 
nance of  the  papers  of  the  country  im- 
mensely valuable,  you  noised  abroad  the 
imposing  and  unprecedented  volume  of 
paid  advertising  which  during  the  ensu- 
ing twelve  months  you  would  cause  to  be 
inserted  in  American  papers.  You  had 
orders  sent  out.  You  authorized  your 
advertising  agents  to  make  contracts  in 
black  and  white  of  ducal  extent  and 
princely  totals.  These  positive  contracts 
have  gone  out  by  the  thousands.  Dur- 
ing the  past  few  months  the  publishers 
have  cheerfully  proceeded  with  the  con- 
tracts, giving  the  extra  positions  required 
at  the  cost  of  much  gratuitous  trouble, 
but  serene  in  the  supposed  assurance 
that  at  the  end  of  the  contract  the 
profits  to  them  following  the 
completion  would  compensate  for  the 
exactions  of  the  rigid  conditions. 

And  now,  at  this  early  stage,  what 
have  you  done?  You  have  slashed  a 
reckless  sword  into  this  multitude  of 
contracts,  reducing  the  space  used  per 
month  or  per  week  to  proportions  so 
slight  that  the  pro  rata  scarcely  pays  in 
many  cases  for  the  trouble  of  looking 
after  the  order.  Are  you  going  to  stop 
there?  Don't. 

Your  reduction  of  space  is  not  required 
by  want  of  cash  or  profit.  It  is  not  dic- 
tated by  any  fear  of  ruinous  or  dwind- 
ling business.    It  appears  to  be  a  piece 


of  unethical  smartness,  and  some  people 
say  it  was  a  deliberate  trick! 

Think  it  over,  gentlemen  of  the  Amer- 
ican Tobacco  Company,  think  it  overt 
It  is  not  a  question  of  currying  favor 
with  publishers  by  giving  them  adver- 
tising, but  of  sticking  to  contracts  Vol- 
untarily made.  When  you  deal  witlv 
the  newspapers  do  not  trifle  with  com- 
mon honesty  and  justice.  The  arena  of 
the  press  is  not  the  Stock  Exchange. 


NOTE  AND  COMMENT, 

Charles  Frederick  Brisley,  winner  ot 
The  Fourth  Estate's  prize  art  compe- 
tition, in  writing,  says  of  his  picture  that 
in  drawing  "  Forever,"  he  endeav- 
ored to  convey  the  idea  that  the  press 
has  a  power  greater  than  that  possessed 
by  governments.  He  says,  "  You  will 
see  both  wires  are  secured  to  both  worlds, 
and  the  press  consequently  has  the  old 
and  the  new  under  her  complete  control. 
They  may  drift  apart,  but  she  possesses 
the  power  to  again  bring  them  together. 
The  wings  are  employed  as  best  portray- 
ing action,  movement.  The  press  is  al- 
ways advancing." 

Mr.  Brisley  expresses  the  great  pleas- 
ure he  experienced  when  he  learned  that 
the  judges  of  the  art  competition  were 
such  excellent  gentlemen  and  critics,  and 
that  his  natural  delight  in  winning  was 
materially  enhanced  when  he  knew 
who  his  judges  had  been. 


It  is  said  Ballington  Booth  will  at  once 
establish  a  paper  in  opposition  to  the 
famous  War  Cry,  which  will  be  up  to 
date  in  all  evangelical  matters,  not  limit- 
ing itself  to  the  discussion  of  purely  army 
affairs,  but  dealing  with  all  cognate  sub- 
jects. 

It  is  not  often  that  so  many  of  the  lead- 
ing newspaper  offices  of  New  York,  or 
any  great  city,  are  pictured  on  one  page 
as  the  reader  will  find  on  the  fifth 
page  of  this  issue  of  The  Fourth 
Estate  in  the  advertisement  of  the 
Mergenthaler  Linotype  Company.  While 
there  is  a  great  architectural  va- 
riety in  the  newspaper  buildings 
of  New  York,  they  are  quite  invariably 
very  well  adapted  to  their  purpose. 
Furthermore,  the  equipment  is  generally 
adequate,  and  the  Mergenthaler  Lino- 
type Company  is  itself  entitled  to  con- 
siderable credit  for  the  perfect  facilities 
that  these  newspapers  possess.  In  the 
buildings  shown  on  page  5  there  are  303 
Mergenthaler  linotypes,  while  news- 
paper offices  in  other  New  York  build- 
ings contain  about  fifty  more. 


The  Ladies''  Home  Journal  has  issued 
a  pamphlet  in  beautiful  form,  calling  at- 
tention to  some  subscribers  who  have 
forgotten  to  renew.  It  is  so  artistic  and' 
the  suggestion  of  renewal  so  delicately 
put  that  the  worst  delinquent  could  not 
be  offended. 


A  Princeton  student  writes  to  the  New 
York  Tribune  explaining  how  a  reporter 
got  up  the  demonstration  of  the  colle- 
gians against  Spain.  He  was  a  recent 
graduate  and  one  ready  to  make  news 
if  he  could  not  find  it. 

He  took  the  Spanish  flag  with  him  to 
Princeton,  got  some  of  the  boys  together 
with  a  drum  corps  and  trailed  the  flag  of. 
Spain  on  the  ground.  The  students 
ready  for  fun  soon  joined  in  the  demon- 
stration. 

The  student  writing  to  the  Tribune 
innocently  remarks  that  one  of  his  class- 
mates, who  is  the  correspondent  of  a 
Chicago  paper,  received  a  long  telegram 
from  the  telegraph  editor  "jumping  all 
over  him  for  not  sending  a  report  of  the 
trouble  at  Princeton." 


The  Prospector  is  the  name  of  a  weekly 
journal  issued  at  Fort  Steele,  British 
Columbia.  It  appears  to  be  produced 
with  a  mimeograph  and  is  in  "type- 
writer "  type.  The  size  of  the  entire 
sheet  is  19  x  26  inches,  and  there  are  four 
pages  of  two  columns  each.  The 
"  claimed  circulation  "  is  375  copies  per 
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week,  and  the  yearly  subscription  price 
is  $1.50.  A.  B.  Grace  is  the  editor,  and 
the  mining  interests  of  British  Columbia 
monopolize  his  editorial  utterances. 


A  recent  freshet  in  Haverhill  flooded  the 
press  room  floor  of  the  Haverhill  Gazette, 
and  it  had  to  issue  its  paper  by  telegraph- 
ing the  news  to  Boston,  where  it  was 
printed  in  the  Globe  office  and  then  for- 
warded by  tram  to  Haverhill. 

An  exchange  remarks  that  this  is  a 
suggestion  to  suburban  newspapers  to 
sell  their  presses,  dispose  of  their  type, 
discharge  their  compositors  and  then 
issue  their  paper  by  telegraph. 


The  Chicago  Evening  Post  has  issued 
a  beautifully  printed  poster.  It  is  in- 
tended to  emphasize  the  fact  that  the 
Chicago  Evenijig  Post  is  a  journal  that 
reaches  the  home  circle,  and  is  daily  a 
welcome  guest  in  that  inner  family  do- 
main, in  which,  if  in  any  spot  on  earth, 
the  husband  and  the  wile  are  alike 
anxious  to  have  purity  exist. 

Three  young  children,  excellently 
drawn  and  very  well  lithographed,  are 
presented  in  the  left  of  the  poster.  The 
latter  is  over  3  feet  deep  and  feet 
wide,  so  that  plenty  of  room  is  given  for 
a  striking  effect. 

The  atmosphere  of  the  poster  well  ex- 
presses the  high  quality  of  the  ideas  and 
policy  that  govern  H.  H.  Kohlsaat,  the 
proprietor  of  the  Evening  Post,  in  the 
administration  of  his  great  newspaper 
properties.  It  is  not  possible  for  the  in- 
fluence of  a  newspaper  proprietor  pos- 
sessing Mr.  Kohlsaat's  lofty  aims  and 
principles  to  be  felt  (as  it  must  be  very 
strongly)  without  raising  the  community's 
general  standards. 


The  Brooklyn  Eagle  oflers  to  marks- 
men in  the  national  guard  in  Brooklyn 
a  beautiful  and  costly  trophy  of  solid 
silver  made  by  Tiffany,  and  weighing 
no  ounces. 

It  is  now  being  shot  for,  and  the  con- 
tests will  close  April  25. 


BUYS  A  BUNCH  OF  PAPERS. 

The  Morning  Herald- Democrat,  Even- 
ing Chronicle  and  Weekly  Chronicle,  of 
Leadville,  Col  ,  have  been  sold  by  C.  C. 
Davis  to  the  Leadville  Publishing  and 
Printing  Company,  of  which  William  H. 
Griffith,  formerly  owner  of  the  Denver 
Evening  Titnes,  is  president  and  mana- 
ger. The  papers  were  started  seventeen 
years  ago  by  C.  C.  Davis,  when  Lead- 
ville was  only  a  mining  camp. 


OBITUARY  NOTES. 

Peter  Y.  Everett,  a  newspaper  man, 
who  had  at  different  times  been  connected 
with  nearly  all  the  New  York  dailies, 
died  last  week.  Mr.  Everett  was  sixty- 
four  years  old.  He  began  his  newspa- 
per work  when  seventeen  years  old  as  a 
reporter  on  the  Sun.  He  was  afterwards 
a  war  correspondent  for  the  Herald  and 
was  later  employed  on  the  Telegram. 
Mr.  Everett  established  the  Atlantic 
Highlands  Herald  (now  known  as  the 
Monmouth  Press)  and  Hudson  County 
Democrat,  the  Belleville  Herald,  and 
the  East  Orange  Gazette. 

Daniel  L.  Bowersmith,  editor  of  the 
Ohio  State  Journal  for  many  years, 
died  last  week  at  the  Central  Insane. 
Asylum  at  Columbus.  Mr.  Bower- 
smith  but  recently  showed  symptoms  of 
insanity.  He  was  a  prodigious  worker, 
and  broke  down  under  the  strain. 


Charles  Augustus  Partridge  is  dead. 
For  ten  years  after  the  war,  in  which  he 
did  gallant  work,  he  labored  on  the  Cin- 
cinnati Gazette.  Afterwards  he  was 
connected  with  the  Enquirer,  but  not 
liking  its  politics  he  lelt,  going  to  the 
Commercial  Gazette.  For  the  last  fif- 
teen years  he  was  the  associate  editor  of 
the  Cincinnati  Price  Current. 


PURELY  PERSONAL. 

R.  C.  Alexander,  editor  of  the  New 
York  Mail  and  Express,  was  presented 
with  a  superb  silver  tea  service  last  week 
at  the  annual  meeting  of  the  Adirondack 
League  Club. 

General  J.  T.  Lockman,  in  behalf  of 
the  club,  said  that  the  presentation  was 
a  token  of  the  personal  regard  the  mem- 
bers had  for  Mr.  Alexander,  as  well  as  a 


testimonial  to  the  latter's  efficient  ser- 
vices as  secretary.  Mr.  Alexander  made 
an  appropriate  response.  He  said  that, 
while  trying  to  publish  a  newspaper  on  a 
gold  basis,  he  would  now  be  compelled 
to  "  think  a  good  deal  of  silver." 

The  set  is  of  solid  silver,  consisting  of 
one  hundred  and  seven  pieces,  in  a  satin- 
lined  oak  box,  handsomely  mounted. 
An  engraved  plate  in  the  box  bore  the 
inscription  : 

Presented  to  Robert  C.  Alexander  by  the 
membersof  the  Adirondack  League  Club,  as  a 
testimonial  of  his  valuable  services  to  the  club, 
and  of  their  appieciation  of  his  character. 
March  lo,  18^6. 

Editor  Alexander  was  elected  vice- 
president  of  the  club. 


N.  C.  Cohen,  advertising  manager  of 
the  New  York  Journal,  has  gone  to  Old 
Point  Comfort  for  a  week's  rest.  Mr. 
Cohen  deserves  the  recreation,  for  he  is 
one  of  the  most  conscientious  and  hard 
working  men  in  the  business. 


Col.  William  Hester,  president  of  the 
Brooklyn  Daily  Eagle,  has  been  elected 
president  of  the  Brooklyn  club,  the  old- 
est social  organization  in  the  City  of 
Churches.  This  recognition  of  the  able 
and  amiable  colonel  was  entirely  de- 
served, though  it  was  among  the  highest 
honors  that  could  have  been  given. 

Colonel  Hester  believes  that  all  work 
and  no  play  has  the  bad  effect  it  is  said 
to  have,  and  is  an  active  member  of  the 
Hamilton,  Crescent,  Athletic,  Riding  and 
Driving  clubs.  He  is  also  an  enthusiastic 
yachtsman,  spending  many  happy  hours 
with  his  friends  aboard  his  beautiful 
yacht,  the  Wizard. 


H.  C.  Bunner,  of  Puck,  is  said  to  have 
derived  much  benefit  from  his  present 
visit  to  Colorado,  which  will  be  good 
news  to  thousands  of  persons  who  admire 
Mr.  Bunner's  work  as  editor  and  author. 


Nathaniel  H.  Taylor,  the  new  city  col- 
lector, of  Boston,  is  of  the  editorial  staff 
of  the  Globe.  He  was  born  in  Charles- 
town,  and  began  his  career  as  a  news- 
paper writer  reporting  for  the  Boston 
Daily  Times  in  1869. 

While  on  that  journal  he  perfected 
himself  in  shorthand,  and  subsequently 
did  court  work  in  Boston,  and  also  in 
courts  throughout  New  England.  At 
the  same  time  he  did  work  for  various 
newspapers,  but  more  particularly  the 
Globe. 


Samuel  W.  Bowne,  of  the  famous  firm 
of  Scott  &  Bowne,  has  sought  a  little 
rest  by  a  trip  to  Florida. 


E.  T.  Cook,  who  succeeds  Sir  John 
Robinson  as  editor  of  the  London  Daily 
News,  was  Mr.  Stead's  lieutenant  on 
the  old  Pall  Mall  Gazette,  and  became 
editor    on    Mr.    Stead's  withdrawal. 


When  the  Pall  Mall  was  sold  to 
Mr.  Astor,  Mr.  Cook  seceded,  and 
helped  Sir  George  Newnes  to  found  the 
Westminster  Gazette,  which  he  has 
edited  from  the  outset.  Alfred  Spender 
is  to  succeed  Mr.  Cook  as  editor  of  the 
Westminster  Gazette.  Mr.  Spender  has 
been  assistant  editor  of  the  Westminster 
Gazette  from  its  start. 


A.  T.  Wilson,  for  the  last  five  years 
advertising  manager  of  the  Dallas  News, 
resigned  March  i  to  become  traveling 
representative  of  the  Texas  Farm  and 
Ranch. 

On  taking  leave  of  his  old  associates, 
Mr.  Wilson  was  presented  with  a  gold- 
headed  cane,  the  presentation  being 
made  by  G.  B.  Dealey,  who  has  so  long 
been  identified  with  the  News  as  business 
manager. 

W.  T.  Henderson  succeeds  Mr.  Wilson 
as  advertising  manager. 

P.  A.  Melville,  who  for  a  number  of 
years  was  a  member  of  the  St.  John 
(N.  B.)  Telegraph  staff,  and  who  for 
about  the  last  three  years  was  connected 
with  the  Boston  Journal,  has  left  that 
paper  and  become  associate  editor  of  the 
Boston  Standard. 


Henry  R.  Elliot,  business  manager 
of  the  Evangelist,  was  largely  responsi- 
ble for  the  recent 
Presbyterian  meet- 
L  %.       '"g  ^'^  New  York. 

^      The  fact  that  the 
<mL..  funds  gathered  for 

JpSe  missions  were  not  as 

^n^^HB^         large  as  expected 
was  due  to  no  lack 

^^^S^^^/tr  ^  hustler  and 

^^^K^^  has  proven  his  un- 
doubted ability  in  his  splendid  work  on 
the  Evangelist . 

Nelson  Chesman,  of  the  firm  of  Nelson 
Chesman  &  Company,  St.  Louis,  is  in 
New  York  this  week. 


Edward  G. -Ames,  formerly  special 
agent  for  a  number  of  western  publica- 
tions and  ioT  Eleanor  Kirk'' s  Idea,  is  now 
connected  with  the  list  of  dailies  repre- 
sented in  the  east  by  F.  J.  Wendell, 
Tribune  building.  New  York. 


W.  Ward  Damon,  New  York,  whose 
incessant  work  as  a  special  agent  brings 
him  in  contact  with  many  advertisers, 
states  that  an  improvement  in  business 
appears  to  be  generally  looked  for. 


Bernard  T.  Williams,  of  the  J.  B.  Will- 
iams  Company,  Glastonbury,  Conn.,  is 
ill.  He  will  be  located  at  Saranac  Lake, 
N.  Y.,  from  which  point  he  will  as  here- 
tofore direct  matters  relating  to  the  ad- 
vertising of  the  firm. 


Henry  R.  Durney  is  the  oldest  em- 
ploye on  the  Detroit  Free  Press.  He 
celebrated  his  fortieth  anniversary  of 
work  on  the  paper  last  week.  The  Free 
Press  very  properly  devoted  consider- 
able space  to  the  event,  though  Mr. 
Durney  occupies  but  a  modest  position 
in  the  composing  room. 


Asher  C.  Hines,  night  editor  of  the 
Portland  Daily  Press,  has  been  made 
Speaker  Reed's  private  secretary.  Fred- 
erick K.  Owen,  recently  of  the  Taunton 
News,  will  be  the  night  editor  of  the 
Press. 


A  COMPLIMENTARY  CALL. 

Twelve  members  of  the  class  in  jour- 
nalism of  Wellesley  College,  accom- 
panied by  the  professor  in  charge  of  that 
department,  visited  the  Boston  Herald 
office  last  week  to  see  how  a  great  mod- 
ern newspaper  is  produced  and  con- 
ducted. 

The  young  ladies  were  escorted 
through  all  the  departments  of  the  paper, 
from  the  rooms  occupied  by  the  city  and 
suburban  staffs  up  to  the  composing- 
room,  and  then  down  to  the  basement, 
where  the  huge  presses  turn  out  the 
Herald. 


REMARKABLE  ADVERTISING  OF 
PROPRIETARY  MEDICINES. 

A  Brilliant  R  epresentation  of 
Famous  Advertisers  in  Present 
AND  Coming  Issues— Advertising 
Rfxords  Eclipsed. 

An  extraordinary  volume  of  advertis- 
ing of  proprietary  medicines  is  now 
being  done  in  daily  journals. 

Imposing  and  exceptionally  large  and 
clever  advertisements  of  Paine's  Celery 
Compound  have  been  placed  in  a  number 
of  the  leading  cities  by  Frank  B.  Stevens 
of  Boston.  The  Pettingill  Agency  of 
the  same  city  has  "boomed  "  the  adver- 
tising of  Dr.  Greene's  Nervura,  while  the 
same  agency's  advertising  of  Lydia 
Pinkham's  preparations  will  reach  larger 
proportions  this  season  than  perhaps 
ever  before. 

Outside  of  the  leading  cities  the 
Paine's  Celery  advertising  is  conducted 
on  such  a  scale  at  present  that  the  space 
to  be  used  in  the  month  of  April  alone, 
in  at  least  some  of  the  dailies,  will  reach 
the  total  of  about  250  inches,  the  con- 
tracts being  made  by  the  National  Ad- 
vertising Company,  New  YorR. 

The  likelihood  that  there  would  be  a 
change  in  the  policy  of  the  proprietors  of 
the  J.  C.  Ayer  preparations,  and  that  in- 
creased advertising  would  attend  the 
future  plans  of  that  celebrated  firm  was 
expressed  in  these  columns  some  months 
since.  This  is  being  verified  by  import- 
ant contracts  for  space  now  being  made 
with  many  papers.  Some  of  the  adver- 
tisements for  the  J.  C.  Ayer  account  will 
be  larger  than  have  ever  before  been 
authorized  in  the  same  class  of  publica- 
tions. 

C.  I.  Hood  &  Company,  the  Lowell 
neighbors  of  the  J.  C.  Ayer  Company, 
are  too  enterprising  to  allow  to  the  latter 
firm  the  privilege  of  a  clean  sweep  with- 
out a  matching  ol  weapons.  For  the 
Hood  concern  much  advertising  "  copy" 
is  therefore  being  handled,  and  impar- 
tial observers  who  like  to  see  energy  and 
pluck  rewarded  wherever  they  may  be 
shown  will  hope  that  instead  of  a  clean 
sweep  for  one  party  at  the  expense  of  the 
other,  there  will  be  two  clean  sweeps  to 
the  benefit  of  both. 

The  Williams'  Pink  Pills  advertising 
will,  no  doubt,  reach  an  aggregate  this 
season  that  is  far  beyond  what  were 
the  most  sanguine  expectations  of 
Dr.  Fulford  when  the  campaign  of  the 
past  two  or  three  years  had  its  prelimin- 
ary debate  in  Ontario.  This  advertis- 
ing brought  much  result  in  1894  and 
1895,  and  no  doubt  it  will  be  so  profit- 
able this  year  that  N.  W.  Ayer  &  Son, 
Philadelphia,  who  place  the  advertising, 
would  be  tempted  to  purchase  the  busi- 
ness if  they  cared  to  be  thus  diverted 
from  their  engrossing  business  as  general 
advertising  agents. 

Then  there  are  Duffy's  Malt  Whiskey 
and  Warner's  Safe  Cure,  and  various 
others  which  every  reader  of  the  news- 
papers and  magazines  will  think  of. 
Nearly  all  of  these  have  made  more  or 
less  provision  for  extra  advertising  dur- 
ing the  current  season,  and  there  is  no 
question  whatever  that  the  advertising  of 
proprietary  medicines  contained  in  Ameri- 
can publications  of  all  kinds  during 
April  will  very  largely  exceed  in  the 
total  space  used  the  record  for  any 
previous  month. 


A  USEFUL  DIRECTORY. 

Henry  Bright,  Tribune  budding.  New 
York,  has  issued  the  fourth  edition  of  his 
directory  of  the  principal  publications  in 
the  United  States  and  Canada  represented 
in  New  York  by  special  agents.  It  is  very 
neat,  and  will  be  a  great  convenience  to 
many  advertisers  and  advertising  agents. 


BOYCE'S  AMBITION  BALKED. 

Victor  F.  Lawson's  Chicago  Record 
has  triumphed  over  W.  D.  Boyce,  the 
reputed  backer  of  Joseph  R.  Dunlop. 
Boyce  wanted  to  go  to  Congress,  but  the 
Record,  on  the  grounds  of  morality,, 
clipped  the  political  pinions  of  Boyce. 
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THE  FOURTH  ESTATE 


MARCH  19,  1896 


FROM  THE"AD"FIELD 


MANY  ITEMS  OF  INTEREST 
FROM  MANY  CHANNELS. 


Bludgeons  Wielded  in  the  World 
OF  Books— Niagara's  Tribute  to 
PunLiciTY— Mining  Stocks,  Glass 
Ware  and  Watches— Loads  that 
Have  Been  Carried  on  the  Quiet 
— Miscellaneous  Notes. 


THE  BATTLE  OF  THE  BOOKS. 

A  conflict  of  the  first  magnitude  is  pro- 
gressing between  two  competitive  pub. 
lishing  conceins.  The  war  is  not  be- 
tween two  Cyclops,  but  between  two 
Cyclopedias. 

A  concern  in  Philadelphia  is  interested 
in  and  has  recently  pushed  by  means  of 
unusually  large  advertisements  in  daily 
papers  in  difierent  parts  ot  the  country  a 
Cyclopedic  Dictionary,  which  was  of- 
fered to  the  public  at  a  very  tempting 
price.  This  advertising,  as  stated  in 
preceding 'issues  of  The  Four  th  Es- 
tate, was  placed  through  the  Haulen- 
beek  Advertising  Agency,  New  York. 

On  the  other  hand,  the  Werner  Com- 
pany, whose  capital  was  increased  two 
months  or  so  ago,  as  announced  in  The 
Fourth  Estate  at  the  time,  has  pro- 
duced a  work  of  the  same  character 
which  "  makes  a  showing"  perhaps  as 
attractive  to  the  general  public  as  the 
Philadelphia  volumes. 

The  question  of  unloading  the  output 
of  these  books  with  profit  or  advantage 
will  be  decided  chiefly  by  the  priority  of 
the  impression  made  by  the  rival  adver- 
tisers on  possible  buyers.  There  is,  to 
some  extent,  a  race  as  to  which  of  the 
two  advertisers  will  have  the  first  say  to 
the  respective  communities  in  the  various 
cities,  and  "  get  the  start  "  of  the  other. 

One  of  them  is  credited  with  the  wish 
to  bind  publishers  not  to  insert  advertis- 
ing of  the  other,  making  a  contract 
similar  to  that  devised  some  months  ago 
in  the  advertising  of  "  Fibre  Chamois  " 
and  "Cheveret." 

The  advertising  for  the  Werner  Com- 
pany is  handled  by  Lord  &  Thomas, 
and  as_  both  sides  have  capital  and  cour- 
age, and  the  advertising  agencies  con- 
cerned have  energy  and  skill,  a  warfare 
may  be  looked  for  that  will  be  creditable 
in  some  way  or  other  to  all  parties,  what- 
ever the  outcome  may  be  as  regards  the 
sale  of  the  books.  And  after  all,  are  not 
"scrimmages"  more  interesting  to  the 
lookers-on  than  sales  ? 


A  GOOD  BASIS  FOR  AN  EXTENDED 
ADVERTISING  PLAN. 

The  Niagara  Power  and  Development 
Company,  Morgan  Building,  Buffalo, 
has  begun  the  insertion  of  large  adver- 
tisements in  a  few  dailies  reaching  in- 
vestors. 

Although  this  may  be  a  bad  time  for 
some  kinds  of  financial  or  investment 
advertising,  it  is  not  a  bad  season  for 
certain  other  kinds.  Results  from  ad- 
vertising that  asks  investors  to  pay  down 
money  for  the  chance  of  getting  what 


may  be  mythical  resalls  (as  in  the  case  of 
some  gold-mining  properties),  may  not 
be  as  ample  as  the  projectors  desire  ;  but 
in  the  case  of  this  Niagara  Company, there 
appears  to  be  a  substantial  basis  for  per- 
manent and  profitable  development  of 
values,  although  The  Four  th  Estate  is 
not  to  be  understood,  of  course,  as  under, 
taking  to  endorse  the  company.  What 
is  clear  is  that  the  development  of  water- 
power  is  a  different  matter  from  a  hunt 
for  gold  in  the  side  of  a  mountain;  and 
this  must  appeal  to  a  class  of  business 
men  who  would  pay  no  attention  to  offers 
of  mining  stock. 

It  would  seem  that  if  the  Niagara 
Company  can  create  a  suitable  advertis- 
ing appropriation  it  would  be  wise  to 
advertise  its  stock  judiciously  in  a  list 
of  cities  comprising  at  least  all  ot  the 
following: 

New  York,  Chicago,  Philadelphia, 
Brooklyn,  St.  Louis,  Boston,  Baltimore, 
Cincinnati,  Cleveland,  Pittsburgh,  Wash- 
ington, Detroit,  Milwaukee,  Minne- 
apolis, Louisville,  Rochester,  St.  Paul, 
Kansas  City,  Providence,  Indianapolis, 
Syracuse,  Utica,  Des  Moines,  Scranton, 
Springfield  (Mass.)  and  New  Bedford. 


MORE  COLORADO  COMPANIES. 

Among  the  Colorado  gold  mining 
stock  brokers  who  desire  publicity  among 
investors  is  the  Gold  Stock  Brokerage 
Company,  Denver.  It  buys  and  sells 
stocks  on  commission  only. 

The  Western  Development  Company, 
Denver,  is  another  company  of  that 
character.  It  was  reported  that  W. 
Griffith,  formerly  of  the  Denver  Times, 
is  interested  in  the  company,  but  no 
authority  is  known  for  that  report. 

Another  concern  that  is  interested  in 
gold  mining  stocks  is  the  Missouri  and 
Cripple  Creek  Brokerage  Company,  of 
Cripple  Creek  and  St.  Louis.  Of  this 
company  Phil  Chew,  long  an  editor  and 
publisher  in  St.  Louis,  is  president. 

Still  another  concern  in  the  Colorado 
gold  stock  field  is  the  Electric  Tramway 
and  Tunnel  Company  of  Cripple  Creek. 
It  is  advertised  by  Rice,  Bridgman  & 
Company,  Cripple  Creek. 

F.  C.  McArthur,  Equitable  Building, 
Denver,  who  subscribes  himself  as  secre- 
tary, also  invites  public  demand  for  the 
stock  of  several  gold  mining  companies. 


MAY  USE  MUCH  SPACE  IF  LUCKY. 

Graydon,  Palmer  &  Company,  90 
Market  street,  Chicago,  is  the  name  of 
an  incorporated  concern,  which  has 
been  established  to  carry  on  business, 
which  so  far  as  circumstances  will  per- 
mit will  be  mainly  in  watches,  jewelry 
and  legitimate  novelty  goods. 

The  managers  were  formerly  con- 
nected with  the  National  Manufacturing 
and  Importing  Company,  Chicago. 
For  that  company,  a  very  large  aggre- 
gate ot  advertising  was  done  during  a 
period  of  several  years.  The  "hard 
times"  finally  turned  their  business  to 
an  ill  favored  skeleton,  which  was  worse 
than  nothing,  for  a  skeleton,  if  it  persists 
in  sitting  in  your  house,  has  a  capacity 
for  becoming  disagreeable;  whereas 
nothing,  being  out  of  sight,  is  more 
readily  kept  out  of  mind. 

The  advertising  of  the  National  Manu- 


facturing and  Importing  Company  dur- 
ing at  least  the  later  years  of  its 
existence  was  handled  by  the  Charles  II. 
Fuller  Advertising  Agency,  and  there  is 
no  doubt  that  this  agency  "carried" 
the  company  for  a  large  amount  monlh 
after  month  by  means  of  its  own  re- 
sources. 

In  fact,  an  enumeration  of  the  instances 
in  which  well-to  do  advertising  agencies 
have  courageously  and  successfully  borne 
the  load  "on  the  quiet  "  for  clients  who 
were  damaged  by  the  general  business 
conditions  would  probably  take  some 
space  and  perhaps  make  a  sensation. 
At  any  rate,  it  would  show  that  iu  some 
cases  in  which  advertising  agents  have 
been  making  payments  quite  promptly 
to  newspapers,  they  would  have  had  a 
g;ood  reason  for  asking  extensions  of 
time. 


PRUDENTIAL  PROPOSITIONS. 

J.  E.  Morgan  &  Company,  43  Broad- 
way, New  York,  are  offering  stock  in 
the  Prudential  Gold  Mining  Company  in 
exchange  for  advertising  ot  the  stock. 

This  offer  puts  the  burden  of  the  vent- 
ure on  the  publisher.  If  the  advertising 
attracts  capital,  the  value  of  all  the  stock 
is  naturally  increased.  If  no  investors 
are  secured,  the  value  of  the  stock  will 
remain  undeveloped.  In  other  words, 
the  publisher  must  be  the  Moses  to  strike 
the  dry  rock  with  the  rod  of  publicity, 
so  that  the  ready  cash  of  the  public  may 
gush  forth.  If  there  be  no  Moses,  there 
will  be  no  shekels. 


THE  FOUNDATIONS  ARE  GOOD. 

The  Excelsior  Quilting  Company, 
corner  Laight  and  Varick  streets,  New 
York,  will  do  some  local  advertising  of  a 
nursery  cloth.  The  germ  of  very  exten- 
sive advertising  is  visible  in  this  article; 
judicious  management  of  the  advertising 
plan  and  a  sufficient  cash  appropriation 
are  alone  required,  if  the  article  is  as 
meritorious  as  it  is  said  to  be. 


NEW  ADVERTISING  AGENTS. 

S.  M.  Shepard,  Macon,  Ga.,  who  was 
advertising  manager  for  the  Bradycro- 
tine  Company,  medicine  manufacturers, 
has  established  himself  as  an  advertising 
agent,  and  will  handle  the  advertising 
for  H.  J.  Lamar  &  Company,  of  whom 
mention  was  made  recently  in  these  col- 
umns. 


MAY  COVER  A  SECTION  ONLY. 

It  is  likely  that  the  plans  of  the  Iro- 
quois Cycle  Company,  7  South  Union 
street,  Chicago,  whose  capital  has 
recently  been  increased  to  admit  of  a 
more  extended  business,  will  be  laid  out 


to  cover  Illinois  and  contiguous  territory 
only. 

A  GOOD  NAME  WILL  GO  FAR. 

The  Lippincott  Glass  Company,  Alex- 
andria, Ind.,  is  advertising  its  Ivory  Top 
Lamp  Chimney  quite  liberally  in  the 
middle  states.  There  is  no  good  reason 
why  the  company  should  not  develop  it- 
self to  an  annual,  profitable  advertising 
expenditure  of  upwards  of  a  hundred 
thousand  dollars. 


LADIES  WOULD  WANT  THE 
MAIL. 

The  Woman's  Publishing  Company, 
I  lartford,  has  gone  out  of  business.  The 
fact  that  its  mail  is  not  called  for  at  all 
favors  a  suggestion  that  neither  the  new 
woman  nor  the  old  was  interested  in  the 
company. 

MANY  A  TIRE  BURNED  BY  FIRE. 

The  Boston  depot  of  the  Pope  Manu- 
facturingCompany, makers  of  the  Colum- 
bia bicycle,  was  burned  by  fire  last  week. 

The  loss  is  great,  but  does  not  inter- 
fere with  the  general  business  of  the 
company,  as  the  factory  is  in  Hartford, 
and  the  Boston  stock  was  for  local  trade. 


TO  TAKE  IN  OTHER  CITIES. 

It  is  reported  that  Dr.  Sanden,  New 
York,  the  long-established  medical  ad- 
vertiser, will  soon  establish  branch 
offices  in  various  cities  and  advertise 
liberally  in  the  local  dailies  in  the  towns 
selected. 


MISCELLANEOUS  NOTES. 

N.  W.  Ayer  &  Son,  Philadelphia,  are 
arranging  twenty-five  hundred  line  con- 
tracts in  dailies  to  be  used  on  new  adver- 
tising. 

The  J.  Waller  Ttiompson  Agency  has 
been  authorized  to  place  advertising  of 
Vick's  jl/j^as/Wif  in  agricultural  journals. 

Changes  have  been  made  in  the  num- 
ber of  insertions  called  for  on  the  Amer- 
ican Tobacco  advertising  in  dailies. 

It  is  said  that  the  advertising  of  Rad- 
am's  Microbe  Killer  is  to  be  larger  in 
amount  this  season  than  for  some  time. 
The  advertising  has  usually  been  placed 
by  Dauchy  &  Company,  advertising 
agents.  New  York. 

George  G.  Powning,  New  Haven,  has 
been  sending  out  additional  orders  on  the 
Harris  medical  advertising. 

Wilbur  H.  Davis  &  Company,  93 
Summer  street,  Boston,  propose  to  do 
some  more  advertising  shortly  of  the 


PREMIUMS. 


PREMIUMS- 


People  Like  Music 


The  Musical  News  Co., 
685  Broadway,  New  York, 
will  furnish  you  electro- 

GIVE   IT  TO   THEM!   ^"'""^nclrclTor   tyP^^-     '^ree  columns 

wide,   ten  inches  deep, 

of  the  latest  and  most  select  music.  Type  and  style  equal  to  any  50c.  sheet  music, 
without  any  cash  outlay  on  your  part.  Write  for  particulars. 


OFFICE  SUPPLIES. 


OFFICE  SUPPLIES 


OFFICE  SUPPLIES 


OFFICE  SUPPLIES. 


SMOKE 
M.  STACHELBERG  &  CO.'S 

HAVANA 


CIGARS 


COSTLIEST  BECAUSE  BEST.     -  established  1857. 
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PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 

N^„,  A/^^,..  II  AND  13  VANDEWATER  /^ttt^a^z-w. 
Ew  York:         street.  i^hicago: 


17  AND  19  QUINCY 
STREET. 


Philadelphia 


13  SOUTH  SEVENTH 
STREET. 


Clingerfelt  Cycle  Shie.  A  list  is  being 
made  up ;  but,  so  far  as  known,  no  agency 
has  been  selected  to  place  the  advertis- 
ing. It  is  possible  that  the  orders  will 
be  given  by  the  advertisers  direct. 

The  mail  order  department  of  W.  L. 
Loftus  &  Company,  38  Walker  street, 
New  York,  is  being  developed  by  adver- 
tising. The  firm  undertakes  to  fill 
mail  orders  for  clothing  made  to  meas- 
ure. What  classes  of  papers  will 
finally  be  used  depends  on  future  de- 
velopments. 

It  is  said  that  George  Batten,  advertis- 
ing agent,  New  York,  will  place  adver- 
tising in  dailies  shortly  for  the  Macbeth 
Lamp  Chimneys. 

The  advertising  of  the  Imperial  Chem- 
ical Company  (hair  generator)  which 
has  been  so  cleverly  handled  by  Mrs. 
Matilda  C.  Weil,  advertising  agent.  New 
York,  is  being  renewed  or  extended  in 
daily  papers. 

The  advertising  of  Bjoth's  Dry  Air 
Inhaler  is  to  be  extended  to  dailies  in 
sections  n  )t  covered  by  the  advertising 
already  done.  George  Bitten,  New 
York,  places  the  advertising. 

The  Mudge  Canning  System  adver- 
tising is  done  through  Lord  &  Thomas, 
Chicago. 

Advertisements  are  being  placed  in 
weeklies  and  monthlies  through  Henry 
Decker,  manager  of  the  Charles  H. 
Fuller  Agency's  New  York  office,  for 
the  Cornish  Organ,  sold  by  Cornish  & 
Company,  Washington,  N.  J. 

The  advertising  ot  the  Golden  Laxa- 
tive Coffee  Company,  Ayer,  Mass.,  now 
starting  in  various  mediums,  is  placed 
"  direct ''  by  the  advertisers. 

The  advertising  of  the  Tousier  Medical 
Association,  Baltimore,  of  the  Tousier 
tablets,  is  placed  direct. 

The  Charles  H.  Fuller  Advertising 
Agency,  Chicago,  is  sending  out  to 
monthlies  large  advertisements  of  the 
Leonard  Manufacturing  Company,  of 
which  company  mention  was  made  some 
weeks  since  in  The  Fourth  Estate. 

The  reorganization  advertising  of  the 
Northern  Pacific  Railroad  is  in  the  hands 
of  the  Albert  Frank  Advertising  Agency, 
New  York. 

Dr.  H.  Sanche,  261  Fifth  avenue. 
New  York,  is  placing  advertising  direct 
with  religious  papers  for  his  Oxydonor, 
an,electrical  self-treatment  for  disease. 

The  Hamilton  Cycle  Company,  Ham- 
ilton, O.,  is  reported  to  be  prospering 
and  to  contemplate  additional  adver- 
tising. 

The  Ampersand  Hotel,  Lake  Saranac, 
N.  Y.,  has  changed  ownership,  but  the 
management  will  be  the  same,  and  the 
hotel  will  be  advertised  as  a  summer  re- 
sort this  year  as  usual. 

The  Hogden  Commission  Company, 
105  South  3d  street,  Philadelphia,  are 
advertising  as  investment  brokers. 

The  Dover  Company,  Springfield, 
Mass.,  is  circulating  a  large  advertise- 
ment of  the  Dover  Electric  Ring  for 
rheumatism.     The  same  concern  also 


deals  in  old  coins  and  stamps  by  means 
of  another  advertisement. 

The  Auraphone  Company,  I  Madison 
avenue.  New  York,  is  sending  advertise- 
ments "direct"  to  publishers.  It  has 
heretofore  placed  advertising  through 
advertising  agencies. 

I.  F.  Tillinghast,  La  Plume,  Pa.,  is 
placing  advertising  direct  with  numerous 
publishers.  Mr.  Tillinghast  is  a  long-es- 
tablished seedsman. 

L.  M.  Shute,  319  Penn  street,  Cam- 
den, N.  J.,  has  also  gone  into  business 
as  a  general  advertising  agent. 

Mott's  Pennyroyal  Pills,  which  are 
manufactured  by  the  Dr.  Mott's  Chem- 
ical Company,  Cleveland,  is  still  repre- 
sented by  a  double  column  advertise- 
ment in  weeklies  in  the  middle  states. 

L.  C.  Vernon,  Pontiac  Building,  Chi- 
cago, is  running  a  half-inch  medical 
advertisement  in  a  limited  list  of  papers. 

Montgomery  Ward  &  Company,  Chi- 
cargo,  are  advertising  the  Hawthorne 
bicycle  so  as  to  obtain  orders  by  mail. 

The  publishers  of  the  American  Fire- 
side, 10  Spruce  street.  New  York,  are 
advertising  lor  short-time  subscriptions. 

The  "  Barbour  Thread"  advertising 
is  done  by  Robert  Warren,  Temple 
Court,  New  York. 

The  Marlin  Fire-Arms  Company, 
New  Haven,  Conn.,  is  sending  publishers 
propositions  offering  fire-arms  on  the 
basis  of  part  cash  and  part  space. 

McKenzie,  Turner  &  Company,  West- 
ern Union  Budding,  Chicago,  will  use 
selected  western  dailies  for  financial  ad- 
vertising. 

The  Parvin  &  Doughty  Advertising 
Agency,  Cincinnati,  place  the  advertismg 
for  Martin  M.  Kerr,  who  conducts  the 
Victoria  Tea  Company  of  Cincinnati. 

The  advertising  of  the  Erie  Preserving 
Company,  Buffalo,  will  be  placed  this 
season  by  the  Seaman  Advertising 
Agency,  New  York. 

The  Barnato  Bicycle  Company,  Me- 
dinah  Temple,  Chicago,  is  using  western 
dailies  on  a  small  advertisement. 

M.  S.  Bodkin  &  Company,  358  Dear- 
born street,  Chicago,  are  advertising 
their  Zambesi  diamonds  in  the  "  classi- 
fied "  columns  of  western  dailies. 


SITUATIONS  WANTED. 


A  DVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion,  Count 
seven  words  to  the  line, 

A  THOROUGHLY  competent  and  reliable 
all-around  newspaper  man ;  quick  to  pick 
up  local  connections  ;  now  engaged  in  New 
York,  desires  position  as  city  or  managing  editor 
of  daily  paper  in  thriving  western  city.  High- 
class  references  submitted.  Address,  A.  Z., 
Fourth  Estate. 

pXPERIENCED  Advertising  Solicitor  desires 
position  on  some  f^st-class  medium;  five 
years'  experience  on  leading  New  York  daily. 
Best  references.   J.  W.,  care  Fourth  Estate. 


■piKST-CLASS  all-around  young  newspaper 
man  de^ire^  position  on  a  daily  paper,  even- 
ing preferred     Excellent  references.  ATHOS, 
care  Fourth  Estate. 


pNTER PRISING  YOUNG  JOURNALIST 
desires  position  as  editor  of  trade  paper. 
RELIABLE,  gare  The  Fourth  Estate. 


ADVERTISING  AGENCIES. 

BICYCLE  AND 
ATHLETIC  GOODS 
ADVERTISING 
A  SPECIALTY. 

The  American  Sports  Publishing  Co.,  in- 
corporated in  1892,  was  organized  primarily  for 
the  educating  of  those  interested  directly  and 
indirectly  in  the  manufacture  of  Bicycles  and 
Sporting  Goods,  and  it  is  to-day  the  only  agency 
that  makes  a  specialty  oi  this  monster  industry. 

It  has  placed  successfully,  both  artistically 
and  financially,  for  the  following  concerns; 

A.  G.  Spalding  &  Bros  ,  New  York,  Chicago 

and  Philadelphia. 
Wright  &  Dit-on,  Boston,  Mass. 
A.  J  Reach  Co.,  Philailelphia,  Pa. 
Peck  &  Snyder,  New  York. 
The  Spalding  St.    Lawrence    Boat    Co , 

Ogdensbiirg,  N  Y. 
E.  H.  Towle,  Newark.  N.  J. 
The  H.  A.  &  W.  C.  Keith  Co.,  Brockton, 
Mass.,  and  Providence,  R.  I. 

Also 

Cook  &  Bernheimer  Co.  (Mount  Vernon 
Whiskey),  New  York, 
and  hundreds  of  others  who  attest  its  efficiency 
in  being  able  to  produce  advertisements  and 
to  place  them  in  such  a  way  that  the  results  are 
most  advantageous  to  their  clients. 

JAS.  E.  SULLIVAN,  Pres't, 

241  Broadway,  New  York. 
Note. — Manufacturers  and  dealers  who  de- 
site  to  sell  their  wheels  and  sporting  goods  will 
do  well  to  consult  with  the  American  Sports 
Publishing  Co.    No  charge  for  consultation. 

Special. — Booklets  by  the  leading  authorities 
on  all  branches  of  sport — from  croquet  to  golf. 

THE 

M.  B.  WILSON 

GENERAL 
ADVERTISING 

AGENCY,  CHICAGO, 

Is  Open  to  figure  on  any  line  nf  legitimate 
newspaper  advertising.  Write  for  estimates. 

ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
lines  at  publishers'  lowest  rates.  Practical  and 
eflfective  service  in  every  line  of  business. 

W.  L.  BEADNELL, 

Advertising  Agent, 
17  Tribune  Building,  Nbw  York, 


SITUATIONS. 


A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 


■XX? ANTED. — A  young  or  middle-aged  man 
of  experience  to  solicit  adverti-ements  for 
Sunday  paper  with  largest  circulation  in  the  city 
in  whicti  it  is  published.  Work  entirely  within 
citylimits.  A  genuine  hustler  w.inted.  Address, 
stating  terms  and  experience,  P.  P.  L,,  P.  O.  Box 
1646,  Springfield,  Mass. 

Ajl/ ANTED,  by  a  trade  paper  of  established 
reputation,  a  young  man,  experienced, 
as  reporter.  Salary,  and  a  commission  on  ad- 
vertising brought  in.  Address  T.  Q.  A.,  care 
The  Fourth  Estate. 

IDEST  trade  paper  wants  agent  in  cities  of 
^  25,oooand  over.  1,000  Monon  BIdg.,  Chicago 

pXPERIENCED,  reliable  advertising  man 
^    wanted  at  once.    Herald,  Elizibeth,  N.  I. 


FOR  SALE. 


pM PLOVERS  in  the  newspaper  field  can 
obtain  by  advertising  in    The  Fot;RTH 
Estate  an  intelligent  grade  of  assistants  in 
various  lines. 


ADVERTISEMENTS  under  this  cla.siifica- 
^  tion, 25Centjperlineeach  insertion.  Count 
seven  words  to  the  line. 

PERFECTING  PRESS, 

with  complete  outfit,  4  or  8  pages,  used  18 
months,  guaranteed  best  condition,  •s.sco,  easy 
lerm«:  boxed  f.  o.  b.  and  set  up-  Further  in- 
formation, addiess  Arthi  k  S.  Pe*se,  322  Potter 
Building,  New  York. 


BUSfNESS  OPPORTUNITIES. 

A  DVERTISEMENIS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

HALF  INTEREST 
FOR  SALE 

in  an  established,  prosperous 

Monthly  Publication. 

Present  proprietor  is  unable  to  give  it  the  atten- 
tion it  deserves  owing  to  other  business,  but  de- 
sires to  retain  half  interest.    Amount  required 

$5,000  (with  services), 

which  will  be  retained  in  the  business.  Other 
particulars  by  interview.  Address, 

"MONTHLY  PUBLISHER," 

Care  of  The  Fourth  Estate. 

r^OLOR  PLATES  FOR  DAILY  NEWS- 
^  PAPERS.  —  Experienced  newspaper  en- 
graver has  invented  method  by  which  color 
plates  can  be  prepared  for  perfecting  press  in 
three  hours.  Wants  to  meet  enterprisine  pub- 
lisher, to  put  method  in  operation.  COLORIST, 
care  Fourth  Estate. 

■pOR  SALE,  outright  or  in  part,  a  southern 
trade  weekly  established  seven  years ; 
good  advertising  medium.  Only  paper  in  the 
trade  in  entire  South ;  contains  government 
advertising:  good  investment  ;  capable  of  great 
extension ;  reasons  for  selling,  ill  health  and 
other  business.  Apply  S.  H.  A.,  care  of  The 
Fourth  Estate. 

T-EXAS  REPKESENFATIOiV  — Any  firm, 
newspaper  or  magazine  desiring  a  repre- 
sentative in  Texas  can  secure  the  services  of  a 
retired  journalist  at  very  reasonable  cost. 
Address  W.  L.  MOORE,  Pilot  Point.  Texas. 


TRAVEL. 


SUBSCRIBE  NOW.  and  get  THE  FOURTH 
ESTATE  for  Two  Dollars  a  year.  Watch 
its  constant  improvement. 


No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  sign  ils  in  the  world. 

%%  hours.  New  York  to  Buffalo  ;  9)^  hours,  New 
York  to  Niagara  Falls  ;  24  hours,  New  York 
to  Chicago  ;  21)^  hours.  New  York  to  Cin- 
cinnati ;  29%  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  N  lagara  Kails  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

STONINGTON 
LINE 

*~^'  FARES  ALL  RE- 

DUCED.  BOSTON,  $3;  PROVIDENCE, 
$2.25;  WORCESTER,  $2.35.  Steamers  leave 
NEW  PIER  36,  N.  R.,  one  block  above  Canal 
street,  at  6  p.m.  daily,  exceot  Sandav 

((  "VT'OUR  paper  more  than  anyone  I  know 
*     of  is  the  history  of  newspaper  men  of  to- 
day."—John  D.  Baldwin,  proprietor  Worcester 
S^. 
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ADVERTISING  MEDIUMS. 


YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement   in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  cent,  of  the  houses  of  Washing- 
ton and  inlo  96I  of  the  houses — whether 
residences  or  stores  —occupied  by  white 
persons,  A  record  unequaled  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building. 

New  York  Represenlative. 

All  first-class  advertisers  in 

MILWAUKEE 

use  the 

EVENING 
WISCONSIN, 

and  they  average  to  pay  it 
more  for  the  same  space 
than  they  do  any  other 
paper  in  that  city. 

The  reason  for  this  is  be- 
cause the  Wisconsin  read- 
ers are  the  most  numerous 
and  the  best  purchasers. 

The  Wisconsin  is  also 
undeniably  the  best  news- 
paper in  the  state. 

N.  Y.  Branch  Office,  10  Spruce  St., 
C.  H.  Eddy,  Mgr. 


THECHICAGO 
EVENING 
POST 

IS  THE 

HOME  PAPER. 


New  York  Office, 

512  American  Tract  Building. 


THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

A  DVERTISINGin newspaperiof  "known cir- 
culation"  meant  "businbss."   For  particu- 
lar! address  A.  FRANK  RICHARDSON,  Tri- 
bDD«  BI<1^.,N.Y.  Chamber  orCoDimerce, Chicago, 


ADVERTISING  MEDIUMS. 


"  New  England's  Greatest  Newspaper." 

The  boston  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  jiower. 


NEW  FEATURES  FOR  "96." 


ADVANTAGEOUS 

ADVERTISING 

always  includes  the  Great  SCRIPPS-McRAE 
LEAGUE  of  daily  papers.  Why?  Because  they 
are  the  leading  pipers  in  their  respective 
territory. 

CINCINNATI  POST  125,000  daily. 

ST.  LOUISCHRONICLE..  100,000  daily. 

CLEVELAND  PRESS   70,000  daily. 

KENTUCKY  POST   i2,ood  daily. 

E,  T.  PERRY,  53  Tribune  Building,  New  York. 


ADVERTISING  MEDIUM. 


A  TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening   Field.   The  other  reason  is 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 


PREMIUMS,  ETC, 


New  PREMIUM  CATA- 
LOGUE •now  ready. 

Sent  on  request.  Address  F.  TENNYSON 
NEELY,  New  York  or  Chicago. 


iiT  SHOULD  miss  the  visits  of  The  Fourth 
Estate   very  much  if  it  were  to  stop. 
I  think  it  improves  steadily  and  is  just  the  paper 
for  newspaper  men." — John  S.  Barrows,  Boston 


TRAVEL. 


SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  nwst 
careful  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  of 
the  latest  design  and  constrnction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  is  the  "  Standard 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gen.  Manager.  Gen.  Pass.  Agent . 


iiT  CONSIDER  your  most  admirable  public- 
ation  one  that  nobody  who  wishes  to  keep 
abreast  of  general  newspaper  information  can 
afford  to  be  without." — A.  E.  Sproul,  advertis- 
ing manager,  John  H.  Pray  &  Sons,  BostORg 
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tHfi  FOURTH  EStAtfi 


EDITORIAL  HELPS. 


ORDER  NOW 
YOUR 

BOUND 
VOLUMES 


A/r^T  T  \7'  September  I,  1895. 
V  V_/J-».  1  V    to  March  I,  1896. 

JUST  COMPLETED. 


$2.50 


VOLS.  1 1 1....  IV 

(Year  ending  March  I,  1896) 


bound 
in  one. 


$4.50 


A  year's  concise  history  of  the  new- 
paper  and  advertising  worlds. 
No  library  complete  without  it. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers, 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 


IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 


"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 


If  you  address  them  at  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


WE  HAVE  IT  I 

The  Modern  Press  Clipping  Bureau 

In  its  fullest  development. 

Every  state  closely  covered. 

All  publications  received  direct  from  publi^hers. 

Most  thoroughly  trained  Readers. 

Lowest  Rates,  $1  per  month  and  upwards. 

Our  patrons  say  we  do  the  best  work. 

UNASKED  FOR  PRAISE 
From  the  Clothier  and  Furnisher^  New  York: 
"  We  are  taking  clippings  from  three  bureaus, 
but  your  service  i-s  far  ahead  of  all  the  rest." — 
R.  W.  Ashcroft.  Editor. 

GIVE  US  A  TRIAL  ORDER. 
TheCHICAGO  PRESS  CLIPPING  BUREAU 

Theo.  Wiese,  Manager, 
 36  La  Salle  St.,  Chicago. 

DT  Y  M  M'  Q  LEAD  PENCILS, 
i  /V  W  i\  O  EDITORS'  BLUE, 
EDITORS'  BLACK.  TRY  THEM.  Sample 
free  if  Fourth  Estate  is  mentioned.  Jos. 
Dixon  Cri/cible  Co..  Jersey  City.  N.  J. 

'•  CENEX'S"  New  York  Weekly  GOSSIP 
^  LETTER.  Editor  "Judge  "  says  :"  I 
don't  know  of  anybody  who  writes  more  enter- 
taining Letters  than  Mr.  Hager."  Seed  for 
specimen.    Hager,  87  "  World''  Building. 


DIFFERENT  PREFERENCES. 

The  West  Superior  (Wis.)  Leader  ha.s 
abandoned  the  United  i'ress  and  com- 
menced taking  the  leased  wire  reports  of 
the  Associated  Press. 

The  Charleston  (W.  Va.)  Daily  Tele- 
graph  has  begun  the  news  service  of  the 
United  Press. 


OFFICES  TO  LET. 


OFFICES  TO   LET  IN 

THE  TIMES  BUILDING 


OPEN  DAY  AND  NIGHT. 
ELEVATORS  ALWAYS  RUNNING. 
Rent  includes  Light,  Heat  and  Janitor  Service. 
Apply  E.  A.  TRED  WELL,  19  Times  Building. 

T7OR   RENT.    Desk  room.    Special  reprei 
sentative  preferred.     Room  ig,   No.  24 
Park  Place.  

MISCELLANEO  US. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
5  ear  when  asked  by  a  Berkshire 
Lite  Insurance  Company's  agent  to 
make  application  for  a  policy.  Thr 
Herald  chronicled  his  death  last 
week. 

"  These  are  Aard  limes  "  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never**  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now. 

™'=BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 

NEW  YORK    AND    NEW  JERSEY  State 
Agencies, 

 253  Broadway.  NEW  YORK. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau,  Cedar  and  Liberty  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  foi 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 

NEW  ENTERPRISES. 

Colonel  William  B.  Dale  and  A.  J. 
Mockler  have  made  arrangements  to 
start  a  new  paper  on  April  i  at  Colum- 
bus. Neb. 

Hindsboro,  III.,  has  a  new  paper  in 
the  News.  It  is  published  by  Messrs. 
Sissor  and  Miller. 

A  late  newspaper  venture  is  the  Tiffin 
(O.)  Daily  News.  Capt.  R.  I.  Carle  is 
the  manager. 

The  Tri- Weekly  Spectator,  published 
at  Rockport,  Ky.,  has  made  its  appear- 
ance. 

The  Merchants^  Gazette  is  a  new  pa- 
per  published  at  Milwaukee,  Wis.  H. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


SATISFY 

THE  ADVERTISERS 

by  the  easiest  method,  to  wit :  Display  their  ads.  effectively  in  the  best 
possible  typographic  style,  using  the  type  specially  designed  to  please 
advertisers  (and  attract  the  eye  of  readers)  by  the  well  known  I>eaders 
of  Type  Fashions.  Name  a  popular  type  face  and  invariably  it  is 
made  by  the  originators  of  the  famous  De  Vinne  and  the  incomparable 
Jenson  Old  Style. 


EVERY  PUBLISHER 
SHOULD  STUDY  TYPE  STYLE. 


'pupp  T  ATFCiT  ^TVT  F'-i-  Florentine  old  style  is  "brand  new" 

^  t  iJ-'  i-tti-  i  SZ,Zy  i  oil  lvl-.0.  artistic,  flexible,  entirely  novel,  just  the  thing 
for  Art  Supplements,  the  Ladies'  Page,  and  stylish  ads. ;  LIVERMORE  is  eye-attracling, 
BRADLEY,  designed  by  Bradley,  is  a  handsome  text,  but  readable  as  a  Roman;  CUSHING, 
used  by  Gillam,  one  of  the  best  ad  letters  ever  made;  PHILADELPHIA  LINING  GOTHICS 
cost  425,000  to  produce;  FLORETS  AND  BORDERS,  issued  in  a  dainty  booklet. 


AMERICAN   TYPE   FOUNDERS'  COMPANY, 

Boston,  New  York,  Philadelphia,  Baltimore,  Buffalo,  Pittsburg,  Cleveland,  Cincinnati, 
Chicago,  St.  Louis,  Milwaukee,  Minneapolis,  Kansas  City,  Omaha,  Denver,  Portland 
(Ore  ),  San  Francisco,  Dallas  (356  Commerce  St.),  Atlanta  (23  E.  Mitchell  St.) 


BUSINESS  HELPS. 


HIGH-CLASS  PAMPHLETS 

FOR    RAILROADS,    STEAMSHIP  AND 
COMMERCIAL  PURPOSES 
Are  the  Specialty  of  the 

SEAMAN-PRESBREY  DEPT., 
Frank  Seaman's  Adv'g  Agency, 
874  Broadway,  New  York. 
ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Waltkr  W.  George,  Publisher,  150  Nassau  St  , 
New  Yoik. 

A  LL  the  leading  English   Newspapers  a-  d 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  New  York, 
one  door  east  of  Broadway. 

It  may  interest  you  to  know  that  the 
advertisement  (of  the  Times  Building ) 
is  bringing  "  results."  Evidently 
The  Fourth  Estate  reaches  ex- 
cellent people. 

E.  A.  Tredwell, 
Agent  for  Times  Building,  New  Yoik. 

Towell  is  editor,  and  A.  M.  Van  de  Carr 
manager  of  the  new  publication. 

Grenada,  Miss.,  has  a  new  paper, 
the  Grenadian.  It  is  edited  and  pub. 
lished  by  J.  M.  Liddell  and  P.  M. 
Hickey. 

Louis  Pilcher  is  the  editor  and  pub- 
lisher of  a  new  paper  at_^Blue  Grass,  Ky., 
called  the  World. 

A  new  paper  devoted  to  the  interests 
of  tobacco  has  appeared  at  Sumter, 
S.  C,  called  the  South  Carolina  Tobac- 
conist. 

The  Arkansaw  Kicker  is  a  new 
weekly  which  raised  its  heels  for  the 
first  time  March  7  at  Hardy,  Ark.  The 
editors  are  W.  S.  Morgan  and  George 
A.  Prickett.  With  a  kicker  in  Arizona 
and  another  in  Arkansas,  the  west  seems 
to  be  getting  restless. 

The  Long  Island  Cyclist  is  a  new 
journal  which  is  published  at  2  Court 
street,  Brooklyn. 

The  Hornet,  published  at  Harriman, 
Tenn.,  has  made  its  appearance.  It  is  a 
semi-monthly  paper. 

A  new  journalistic  venture  in  Kansas 
city  is  named  Marriage  and  Divorce. 
It  hopes  to  obtain  a  large  circulation  in 
Kansas,  Missouri  and  Oklahoma. 


AMUSEMENTS. 


Abbey's,  "  Goddess  of  Truth,"  8  p.m. 
American  Theatre,  "Colleen  Bawn,"  8  p.m. 

Maiinee  S.Tturday. 
Broadway,  George  C.  Miln,  8  p.m.  Matinee 

Saturday. 

Casino,  "  The  Lady  Slavey,"  8.15  p.m. 

Fifth  Avenue,  Eleonora  Duse,  8.15  p.m 
Matinee  Saturday. 

Garden  Theatre,  Minnie  M.  Fiske.  Mati- 
nees Wednesday  and  Saturday. 

Hoyt's  Theatre,  "  A  Black  iheep,"  8.30  p.m. 

Kostkr  &  Bial's,  Loie  Fuller. 

Lyceum,  "The  Prisoner  of  Zenda,"  8.15  p.m. 
Matinee  Saturday. 

Olympia.  "  ExceLior,  Jr.,"  8  15  p.m.  Matinees 
Wednesday  ard  Saturday. 

Paimhr's,  The  Tabers,  8.  p.m. 

Proctor's,  Vaudeville,  11  a.m  to  n  p.m. 

MoNTAUK    Theatre,    Brooklyn,    "  Northern 
Lights." 

Park  Iheatpe.  Brooklyn,  "Two  Orphans." 
Matinees  Wednesday  and  Saturday. 

LIBEL  LITIGATIONS. 

Assistant  District  Attorney  John  F.  Mc- 
Intyre,  of  New  York,  has  brought  suit 
against  the  New  York  World  for  $^o,ckx) 
for  alleged  libel,  which  he  says  he  will 
push  to  the  end.  Last  week  the  World 
published  an  article  about  the  dismissal  of 
an  indictment  lor  forgery  against  Horace 
F.  Burroughs,  Jr.,  by  Judge  MacMahon. 

Mr.  Mclntyre  claims  that  the  whole 
intent  of  the  article  was  to  show  that  he 
had  acted  in  an  unprofessional  manner. 

The  jury  in  the  libel  suit  brought  by 
Mortimer  G.  Bloom  against  the  Syra- 
cuse Standard  returned  a  verdict  for 
$300  for  the  plaintiff.  The  Standard 
had  referred  to  Bloom  as  a  man  who  had 
cut  wires  in  a  pool  room. 

The  libel  suit  of  A.  F.  Whittaker 
against  the  Youngstown  Vindicator  has 
ended  in  a  verdict  for  plaintiff  of  Si. 
This  verdict  does  not  carry  costs,  and 
is  practically  a  victory  for  the  paper. 

H.  C.  Draver  is  prosecuting  T.  J. 
O'Keefe,  of  the  Hemingford  (Nev.) 
Herald,  for  $10,000  damages  for  alleged 
criminal  libel. 

The  editor  accused  Draver  of  having 
swindled  insurance  companies. 

The  Norwalk  (Conn.)  HourYizs  been 
sued  for  $1,500  damages  for  alleged  libel 
by  Joseph  Eula,,  a  fruit  and  candy  seller. 
The  paper  asserted  that  Eula  was  selling 
to  children  in  a  store  that  was  dangerous 
because  five  of  his  children  in  a  back 
room  were  down  with  measles.  Eula 
claims  that  this  damaged  his  business. 


SUSPENDED. 
The  Omaha  (Neb.)  Evening  News- 
Republic,  a  republican  daily  paper,  has 
suspended  publication.  It  was  started  two 
years  ago  as  a  co-operative  enterprise. 


1^ 


THE  FOURTH  ESTATE 


MARCH  19,  1896 


PRINTERS'  SUPPLIES. 
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Cheapest  Composition  Known 

THE 


LINOTYPE 


HAS  SUPPLANTED 
EVERY  OTHER  MAKE 
OF  MACHINES. 

FOR 

BOOK  OFFICES  ; 

FOR 

JOB  OFFICES  ; 

FOR 

NEWSPAPERS. 


ONE  OPERATOR. 
NEW  TYPE  DAILY. 
NO  DISTRIBUTION 


3,600  TO  9,000  AN  HOUR. 

THE  MERGENTHALER  LINOTYPE  CO., 

PHILIP  T.  DODGE,  President  and  General  Manager. 


Tribune  Building,  NEW  YORK 


"STANDARD   LINOTYPE  METAL" 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  bv  thb  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LOWENSTHIN  &  BrO.,  Proprietors. 
Telephone,  1140  i8th  Street.  Nos.  540,  542.  544  West  i6th  Street.  NEW  YORK,  U.  S.  A. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


For  all  kinds  of 
PHOTOENGRAVING 

GO  TO  THE 


AMERICAN   PHOTO-ENGRAVING  CO., 
No.  15  Vandewater  Street,  New  York. 

We  would  like  to  do 

YOUR 
PRINTING. 


Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 
No.  156  Fulton  Street,  New  York. 


CUBSCRIBENOW,  and  get  THE  FOURTH 
ESTATE  for  Two  Dollars  a  year.  Watch 
its  constant  improvement. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

SPEED  PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory.  i6ihst.  and  Ashland  ave., CHICAGO. 
NEW  YORK  OFFICE.  534  Temple  Court. 
BOSTON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 

THE  LOVEJOY  CO.,       Established  1853. 

ELECTROTYPERS 

and  manufacturers  ol   Electrotype  Machineri, , 
444-446  Pearl  Street.  New  York, 


CTEREOTYPE,  linotype  and  electro- 
"-^  type  metals;  copper  annodes;  zinc  plates 
for  etchnig.  MERCHANT  &  CO.,  Inc., 
517  Arch  street,  Philadelphia,  Pa. 


HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.  Y. 

DTMpjtrpC  for  The  Fourth  Estate 
JJl  IN  ^yitf,     patent  extensible 

back,  capable  of  holding  a  year's  supply  it  de- 
sired, will  be  supplied  at  office  for  $1.25,  or  by 
mail,  prepaid.  $1.50, 

PRESSES  AND  PRINTING  MACHINERY 
^  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

TF  yon  use  ELECTROS  send  to  CRASKE  for 
^  prices.  Superior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE,  45  &  47  Rose  St.,  N.  Y. 

r"  EO.  GOTTSBERGER  PECK,  Printer,  Lith- 
ographer  and  Stationer.  Blank  Books  made 
to  order.    11  Murray  Street,  New  York. 

i_r  f.  mcCafferty,  electrotyper, 

^*  42  AND  44  Bond  Street, 

frank  LESLIE  BUILDING.  New  York 

NEWS  PA  PER— Rolls  or  sheeu.  First  quality. 
Write  A.G.  ELLIOT&CO  .  Phila.,  Pa. 

i.TF  I  were  to  find  any  fault  with  your  pub- 
lication  it  would  be  that  you  do  not  charge 
$5  a  year.  It  is  by  all  odds  the  most  interesting 
publication  which  comes  to  my  desk,  and  I  have 
the  blessed  privilege  of  inspecting  several  hun- 
dred publications  a  week." — E.  A.  Stowe,  editor 
Michigan  Tradesman 


Newspaper 

Book  and 
Magazine 
Composition 


™^THORNE 
TYPE-SETTING 
MACHINE 


SIMPLE  IN  CONSTRUCTION.  In  use  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY.  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 

Chicago  :  139  Monroe  Street.  New  York  :  34  Park  Row. 


SCOTT™ 


ORIGINAL 
REE  TIERED 


PRESS 


Original 

Straight 

Run. 

None 
Better 
Made. 


WALTER  SCOTT  &  CO., 

PLAINFIELD,  N. 

New  York  Office,  Times  Building. 

Chicago  Office,  Monadnock  Block. 

St.  Louis  Office,  Security  Building. 


$1.50  TeTt  half-tone 

and  work  the  best.  PORTRAIT 

CHICAGO  PHOTO- 
ENGRAVING CO., 

81  Fifth  Avenue.  Chicago. 


WITH  THE  CLUBS  AND  ASSOCIA- 
TIONS. 

The  forty-third  annual  meeting  of  the 
Wisconsin  Press  Association  was  held  in 
Milwaukee  on  March  5  and  6.  The 
programme  was  as  follows: 

"  Office  Work  of  the  EJilorial."  W.  E.  Gard- 
ner, Green  Bay. 

"The  Ethics  of  the  Newspaper,"  Mrs.  Theo- 
dora Voumans,  Waukesha. 

"  The  Development  of  a  Daily  from  a  Week- 
ly," Ed.  Wheelock,  Wausau. 

"  How  to  Increase  a  Subscription  Liit — (i) 
Premiums,  (2)  Canvassing,  (3)  Other  Means." 
General  discussion,  led  by  J.  A.  Watrou*.  Louis 
Lange,  Ed.  Malone,  J.  G,  Monahan,  W.  H. 
Hume;  five-minute  talks. 

"  Obstacles  Outside  the  Office  to  the  Success 
of  the  Newspaper,"  C.  S.  Taylor,  Barron. 

"  Libel  Laws,"  C.  W.  Bowron,  Oshkosh. 

"  What  is  News?"  H.  P.  Myrick,  Milwaukee. 

"The  Printing  Office — Its  Internal  Manage- 
meet,"  B.  J.  Price,  Hudson. 

"  The  Newspaper  as  a  Factor  in  Developing — 
(a)  Material  Interests,  (b)  Public  Spirit,  (c) 
Good  Citizenship."  General  discussion,  led  by 
A.  F.  Warden,  Ben  H.  Soper,  Paul  Bechtner, 
O.  G.  Munson. 

"  The  Commercial  Standard  in  the  News- 
paper Office."  C.  G.  Stark,  Berlin. 

"  Tramp  Journalism,"  T.  B.  Reid,  Appleton. 

"  How  the  Country  Weekly  Can  Compete 
Successfully  with  Cheap  Metropolitan  Week- 
lies," Halbert  L.  Hoard,  Fort  Atkinson. 

"  Steps  Leading  to  the  Editorial  Chair,"  C. 
R.  Showalter,  Lancaster. 

The  following  officers  were  elected: 
President,  C.  W.  Bowron,  Oshkosh;  sec- 
retary, O.F.  Roessler,  Jefferson ;  assistant 
secretary,  Mrs.  Julia  L.  C.  Osborne,  La 
Crosse;  treasurer,  Mrs.  Flora  Ginty, 
Chippewa  Falls;  vice-presidents,  W.  W. 
Clark,  Milton;  H.  L.  Hoard,  Fort  At- 
kinson; A.  S.  Hearn,  DodgeviUe;  John 
G.  Gregory,  Milwaukee,  E.  Hurlbut, 
Oconomowoc;  C.  J.  Augustine,  Me- 
nasha  ;  W.  J.  Showers,  Onalask  ;  H. 


W.  Meyer,  Appleton;  E.  T.  Wheelock, 
Wausau;  J.  E.  Jones,  Shell  Lake.  Ex- 
ecutive committee:  John  Hicks,  Osh- 
kosh; John  Nagle,  Manitowoc;  Andrew 
Ryan,  Shell  Lake;  W.  L.  Osborne,  La 
Crosse;  H.  D.  Hanson,  Oregon. 


The  Rochester  (N.  Y.)  Press  Club  has 
elected  George  S.  Crittenden,  of  the 
Post  Express,  president,  and  James  L. 
Hofi,  of  the  Casket,  secretary  and  treas- 
urer. 

The  annual  election  of  the  Norfolk 
and  Portsmouth  Press  Club  officers  re- 
sulted as  follows:  President,  J.  C.  Car- 
roll; vice  president,  H.  G.  Miller;  sec- 
retary, E.  M.  Isaac;  financial  secretary, 
F.  H.  Townsend;  treasurer,  J.  J.  Gray; 
executive  committee,  Messrs.  J.  A. 
Dalby,  John  Whitehead,  W.  P.  Johnson, 
J.  J.  Hennelly  and  W.  F.  Gregory. 


Announcement  is  made  that  a  carni- 
val will  be  held  immediately  after  Easter, 
under  the  auspices  of  the  Buffalo  Press 
Club,  to  raise  funds  to  defray  the  ex- 
penses of  entertaining  the  International 
League  of  Press  Clubs,  which  holds  its 
convention  in  Buffalo  in  July. 


MINOR  NOTES. 

The  Fort  Worth  Gazette  now  issues 
daily  what  is  called  a  Dallas  edition,  for 
circulation  in  that  city  and  its  vicinity. 
The  Galveston  News  established  a  sep. 
arate  office  and  edition  in  Dallas  in 
1885. 

The  York  (Pa.)  Dispatch  issued  an 
industrial  edition  February  27.  It  con- 
sisted of  twenty -four  pages,  containing 
graphic  descriptions  of  the  various  busi- 
ness, social  and  educational  features  of 
York. 

The  Phrenological  Journal,  New 
York,  has  changed  from  magazine  form 
to  a  size  of  page  about  the  same  as 
Puck's.  The  March  number  is  16  pages, 
e  xclusive  of  a  tinted  cover. 
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$2 


10  CENTS 


GILLAM  GOES  UP. 


NOW  GENERAL  MANAGER  FOR 
HILTON,  HUGHES  &  CO. 


Effective  Advertising  Work  Se- 
cures HIS  Advancement  in  the 
Famous  Dry  Goods  Firm— The 
Double  Value  of  Mastery  of 
Detail. 

The  selection  of  Manly  M.  Gillam  for 
the  very  important  and  responsible 
duties  connected  with  the  position  ot 
general  manager  oi  the  great  business  of 
Hilton,  Hughes  &  Company,  New  York, 
which  is  now  announced,  is  a  merited 
recognition  of  capacities  which  have 
been  so  obvious  that  repeated  promotion 
was  inevitable. 

Mr.  Gillam's  mastery  of  the  art  of 
advertising  in  such  a  way  as  to  insure 
the  attention  and  clientage  ot  women  of 
all  grades  and  conditions  has  made  him 
celebrated  for  that  sort  of  work  over  two 
continents.  The  fact  that  in  his  case,  as 
in  some  others,  prolonged  experience 
will  indefinitely  add  to  skill  already 
possessed  is  evidenced  by  Mr.  Gillam's  re 
cent  work  as  manager  of  the  advertising 
of  Hilton,  Hughes  &  Company,  of  which 
he  took  charge  last  year. 

Mr.  Gillam  is  an  exceptionally  practi- 
cal man.  To  make  his  advertisements 
bringers  of  profit  he  has  daily  and  almost 
hourly  burdened  himsell  anew  with  the 
incessant  and  surging  flood  of  detail  con- 
nected with  a  vast  retail  establishment. 
His  skill  as  a  constructor  of  advertise- 
ments has  had  to  be  continuously  har- 
nessed to  a  talent  for  getting  the  best  of 
exacting  details  which  is  rarely  combined 
with  literary  ability. 

In  the  progress  of  this  work  he  has 
absorbed  an  infinite  knowledge  concern- 
ing all  the  little  things  and  big  things 
connected  with  the  dry  goods  and  fabrics 
business  entirely  outside  ot  the  adver- 
tising department  itself.  No  doubt,  be- 
sides being  in  the  very  front  rank  ot  ad- 
vertising men,  he  is  a  better  dry-goods 
man  than  ninety-nine  out  of  a  hundred 
of  the  dry-goods  merchants  in  the 
country. 

For  this  very  reason,  therefore,  his 
appointment  by  Colonel  Hilton  as  general 
manager  of  his  great  dry  goods  busi- 
ness seems  a  very  wise  and 
happy  one.  His  management  of 
the  weighty  affairs  of  this  celebrated 
firm,  which  has  had  so  many  connec- 
tions throughout  the  world,  will  un- 
doubtedly bring  additional  prosperity  to 
a  house  that  has  already  long  wielded 
millions. 

It  is  taken  for  granted  that  Mr.  Gillam 
will  still  supervise  and  direct  the  adver- 
tising of  the  firm  and  not  bestow  his 
time  wholly  on  its  general  affairs. 


EDITOR'S  APPEAL  JUSTIFIED. 

The  Press  has  the  Right  to  Print 
Court  Proceedings. 

The  Supreme  Court  of  Nebraska  has 
dismissed  the  case  wherein  Editor  Rose- 
water  of  the  Omaha  Bee  was  fined  $500 
and  sentenced  to  thirty  days  in  jail  by 
Judge  Scott  of  the  Douglas  county  Dis- 
trict Court  for  alleged  contempt  of 
Scott's  court. 

The  offence  grew  out  of  the  I0C9I  re- 
p>ort  of  the  routine  proceedings  in  Judge 
Scott's  court  printed  in  the  Bee  in  the 
ordinary  course  of  business  which  was 
excepted  to  by  the  judge. 

Mr.  Rosewater  appealed  on  the  ground 
that  he  had  a  perfect  right  to  print  the 
matter  in  dispute  since  it  was  true  public 
record,  though  reflecting  on  the  court. 


SHEFFIELD  PHELPS, 
editor  and  publisher  of  the  jersey  city  journal. 

PHOTOGRAPHED  EXPRESSLY  FOR  THE  FOURTH  ESTATE, 


NEW  BUSINESS   MANAGER  FOR 
THE  NEW  YORK  TIMES. 


George  L.  Fielder  Chosen  for  this 
Important  Position — A  Fortu- 
nate Selection. 

George  L.  Fielder  has  succeeded 
George  W.  Spinney  as  business  man- 
ager of  the  New  York  Times.  Mr.  Fielder 
has  been  known  in  metropolitan  journalis- 
tic circles  as  the  hustling  assistant  pub- 
lisher of  the  Evening  Post. 

He  has  been  identified  with  that  paper 
during  the  years  of  its  greatest  pros- 
perity, and  it  is  to  be  hoped  that  good 
fortune  will  follow  him  in  his  connection 
with  the  Times. 

Besides  his  ability  Mr.  Fielder  is  per- 
sonally one  of  those  newspaper  men  of 
magnetism  who  daily  gain  friends  for 
the  paper  they  are  interested  in.  He  is 
the  youngest  business  manager  of  a  great 
paper  in  New  York. 

Mr.  Fielder  is  fortunate  in  that  he  is 
essentially  an  earnest  man  whose  hon- 
esty of  purpose  is  attractive  to  adver- 
tisers. 

The  New  York  Times  could  not  have 
made  a  better  choice  and  is  to  be  con- 
gratulated. Mr.  Fielder's  joining  the 
Times  is  an  event  of  deep  interest  to 
New  York  newspaper  men  who  are  ex- 
pressing their  pleasure  at  his  selection. 

This  action  in  choosing  a  new  man- 
ager would  seem  to  show  that  the  idea 
of  a  consolidation  with  the  Recorder  has 


been  dropped,  as  one  of  the  chief  diffi- 
culties in  the  way  of  the  coming  to- 
gether of  the  two  papers  was  the  super- 
abundance of  talented  people  in  charge 
of  the  various  departments. 

Charles  R.  Miller  continues  to  act  as 
editor  and  publisher  of  the  Times,  and 
with  his  new  ally  in  the  business  office, 
the  paper  ought  to  return  to  its  former 
state  of  prosperity. 


CHANGES  ON  THE  WORLD. 

Since  the  resignation  of  S.  S.  Carvalho 
as  publisher  of  the  New  York  World, 
there  have  been  several  important 
changes  on  that  paper. 

E.  O.  Chamberlain,  who  has  for 
some  time  been  managing  editor  of  the 
morning  edition,  has  returned  to  his 
former  position  of  the  same  character  on 
the  Evening  World. 

R.  A.  Farrelly,  managing  editor  of 
the  evening  edition,  succeeds  Mr.  Cham- 
berlain. To  put  it  simply  the  gentlemen 
have  changed  positions. 

The  plans  of  Mr.  Carvalho  for  the 
future  have  not  as  yet  been  announced. 


IN  NEW  SPRING  GARMENTS. 

The  New  York  Press  will  appear  in 
an  entirely  new  dress  in  a  few  days. 
The  last  of  its  three  new  presses  is  being 
installed  and  as  soon  as  it  is  in  working 
order  The  Press  will  appear  as  a  twelve- 
page  paper.  Entirely  new  type,  head 
lines  and  even  title  head  will  be  used. 


IN  GOOD  HANDS. 


SHEFFIELD  PHELPS  BOOMS  THE 
JERSEY  CITY  JOURNAL. 


Successful  Evening  Daily  of  Wide" 
Influence— Essentially  I>ocal,  It 
Appeals  Directly  to  the  Adver- 
tiser—A Progressive  and  Remu- 
nerative Property. 

The  immediate  neighborhood  of  New 
York  more  than  that  of  any  other  large 
city  in  the  country  is  distinguished  by 
the  predominating  influence  exercised  by 
the  papers  that  are  pleased  to  call  them  - 
selves  metropolitan.  There  is  no  daily 
morning  newspaper  published  within  50 
miles  of  New  York,  although  there  have 
been  very  many  brave  efforts  to  establish 
morning  papers.  The  competition  of 
the  New  York  papers  with  the  enormous 
wealth  of  the  field  upon  which  they  draw 
has,  however,  proved  too  strong,  and  all 
these  attempts  have  ended  invariably  in 
disaster. 

Notwithstanding  this  state  of  things, 
the  immediate  neighborhood  of  New 
York  is  remarkable  for  the  maintenance 
of  some  of  the  most  progressive  and  re- 
munerative newspaper  enterprises  in 
the  country.  It  is  not  necessary  to 
do  more  than  mention  the  names 
of  the  Brooklyn  Eagle,  Brooklyn 
Times,  the  Newark  papers,  and  the 
Jersey  City  Evening  Journal,  to  sat- 
isfy everyone  of  the  truth  of  this  asser 
tion. 

The  papers  that  have  recognized  the 
peculiarities  of  their  field  of  operation 
and  the  conditions  of  success  therein, 
and  that  have  confined  their  aims  and 
steadily  exerted  their  energies  to  meet 
those  conditions,  have,  as  a  natural  and 
proper  result,  achieved  a  permanent  and 
encouraging  success. 

The  Evening  yournal  of  Jersey  City  is 
one  of  these  papers,  and  ever  since  its 
establishment  has  aimed  to  meet  the  de- 
mands of  the  crowded  population  of 
Hudson  county  for  local  news.  It  has 
aimed  always  at  the  thorough,  intelligent 
and  independent  discussion  of  all  local 
topics  of  interest  and  the  complete  pre- 
sentation of  all  local  news. 

Its  efforts  have  been  generously  recog- 
nized by  the  inhabitants  of  Hudson 
County,  and  it  had  achieved  such  a  well- 
recognized  position  as  leading  New  Jer- 
sey journal  that  when  its  present  editor, 
Sheffield  Phelps,  a  few  months  ago 
bought  the  interest  of  its  veteran  editor 
and  founder,  Major  Z.  K.  Pangborn,  the 
consideration  therefor  mounted  into  hun- 
dreds of  thousands  of  dollars.  The 
yournal  was  worth  the  price. 

Since  Mr.  Phelps  has  exercised  edi- 
torial control,  the  paper  has  been  greatly 
improved  and  enlarged  and  much  activ- 
ity has  been  shown  in  extending  its  cir- 
culation, not  only  in  all  parts  of  Hudson 
county  outside  of  Jersey  City,  but  in  the 
regions  beyond. 

While  the  aims  of  the  yournal  are 
local  and  social,  it  does  not  neglect 
pohtics,  but  is  a  good  sound  republican 
paper,  and  its  outfit,  its  business,  and 
we  presume,  its  revenues,  are  on  a  met- 
ropolitan scale. 

The  Fourth  Estate  takes  pleasure 
in  presenting  a  portrait  of  SheflSeld 
Phelps,  the  editor  and  part  owner  of  the 
paper,  and  also  two  of  his  associates, 
Joseph  A.  Dear,  the  business  manager, 
who  has  been  connected  with  it  since 
1868,  and  F.  W.  Pangborn,  whose 
clever  work  for  a  long  number  of  years 
has  added  to  the  yournaPs  reputation 
and  financial  success. 

Mr.  Phelps  is  the  son  of  the  late 
William  Walter  Phelps.  He  is  a  young 
man  of  undoubted  executive  ability.  His 
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is  an  energy  that  will  not  let  him  rest 
content  with  the  reputation  of  being  the 
son  of  a  distinguished  father.  Mr. 
Phelps  had  his  practical  newspaper  ex- 
perience on  the  New  York  Mail  and 
Express.  On  the  Jersey  City  Journal 
he  works  as  hard  as  the  members  of  his 
staff,  inspiring  them  with  his  zeal.  He 
and  they  feel  the  importance  of  the 
work  on  a  paper  that  is  a  great  moral 
and  political  power.  The  large  circula- 
tion and  influence  of  the  Journal  make 
it  a  powerful  advertising  medium,  and 
one  that  grows  with  the  life  Mr.  Phelps 
has  infused  in  it. 

Mr.  Pangborn  is  the  sjn  of  the  founder 
of  the  Journal.  He  has  worked  in  its 
interest  for  many  years  and  has  gained 
for  himself  a  wide  reputation  for  ability, 
not  only  in  his  state  and  county,  but 
abroad. 

Joseph  A.  Dear,  the  business  manager 
of  the  Journal  for  so  many  years,  is  well 
known  to  the  advertising  public,  and  has 
in  the  course  of  his  management  added 
yearly  to  the  respect,  esteem  and  popu- 
larity which  he  has  won  among  business 
men  and  advertisers. 

The  entire  staff  of  the  Journal  shows 
careful  selection.  It  is  made  up  of 
newspaper  people  who  know  their  busi- 
ness. 

C.  H.  Benson  is  the  city  editor.  He 
is  thoroughly  acquainted  with  all  the 
affairs  and  interests  of  Jersey  City,  and 
in  touch  with  the  news  sources. 

Alexander  McLean  is  an  editor  of 
marked  ability,  and  Joseph  A.  Dear,  Jr., 
the  telegraph  editor,  has  proven  his  fit- 
ness for  the  position. 


THE  PHILISTINES  FIGHT. 


Buffalo  Newspaper  Men  at  Outs 
WITH  THE  Philistine,  which  has 
Consolidated  with  the  Fly 
Leaf. 

Announcement  is  made  by  Elbert 
Hubbard,  proprietor  of  the  East  Aurora 
(N.  Y.)  Philistine,  that  he  has  secured 
the  services  of  Walter  Blackburn  Harte, 
of  Boston,  as  editor  of  his  little  maga- 
zine, in  the  place  of  Harry  P.  Taber, 
who  lately  parted  company  with  Mr. 
Hubbard  owing  to  a  disagreement  as  to 
policy. 

Mr.  Harte  is  at  present  editor  and 
owner  of  the  Fly  Leaf,  a  publication  of 
the  same  class  as  the  Philistine,  in 
Boston,  and  the  two  magazines  will  be 
consolidated  and  published  hereafter  as 
the  Philistine.  Mr.  Harte  is  a  young 
Boston  newspaper  and  literary  man  of 
considerable  reputation. 

The  original  Society  of  Philistines, 
including  among  the  number  several 
well-known  Buffalo  newspaper  men, 
withdrew  their  allegiance  to  the  Philis- 
tine when  Mr.  Taber  stepped  out.  An 
effort  was  made  to  buy  out  the  present 
owner,  but  after  negotiations  which  were 
under  way  a  week  or  so,  Mr.  Hubbard 
declined  to  sell. 

The  Buffalo  men  and  Mr.  Taber 
claim  that  Mr.  Hubbard  made  an 
agreement  to  sell  under  conditions 
which  they  fulfilled  and  that  he 
then  withdrew  his  proposition.  As  a 
result  a  large  number  of  the  original 
supporters  of  the  magazine  are  out,  and 
there  is  considerable  bitterness  between 
the  two  Philistine  camps. 


AN  APPEAL  IS  GRANTED. 

Defendants  in  the  Jones-Pulitzer 
Case  will  go  to  the  Supreme 
Court. 

Judge  Valliant  has  granted  the  Pulit- 
zer Publishing  Company  an  appeal  to 
the  Supreme  Court  in  the  case  of  Jones 
vs.  The  Pulitzer  Publishing  Company. 
The  action  of  the  court  was  purely 
formal,  the  plaintiff  not  being  present  in 
court.  The  supreme  court  docket  being 
crowded,  special  request  will  have  to  be 
made  before  the  case  of  the  St.  Louis 
Post-Dispatch  can  be  reached  within 
any  reasonable  time. 


-JOSEPH  A.  DEAR, 
BUSiNB'iS  manac;er. 


F.  W.  PANGBORN, 

MANAGING  BDITOR. 


THE  LATEST  PRIZE  OFFER. 
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two  active  men  of  the  jersey  city  journal. 


TELEPHONE  PROGRESSES,  TOO. 

With  the  improvements  going  on  in 
connection  with  the  other  scientific  ser- 
vants of  business  and  domestic  life — 
such  as  the  electric  light  and  the  tele- 
graph— the  telephone  also  proves  its 
ability  to  "keep  up  with  the  pioces- 
sion." 

Since  the  Metropolitan  Telephone 
Company  in  New  York  reconstructed  its 
plant  on  the  basis  of  underground  met- 
allic circuit  lines  the  public  has  been  en- 
abled to  appreciate  a  really  efficient  tele- 
phone service.  All  the  details  of  the 
service  are  now  so  perfectly  under  in- 
stantaneous control  that  a  subscriber 
who  suffers  an  interruption  to  the  prompt- 
est efficiency  of  his  service  wou'd  appear 
to  be  the  victim  of  exceptional  circum- 
stances. 

A  new  rate  system  was  recently 
adopted  by  which  the  rates  range  from 
$75  a  year  for  six  hundred  messages  up- 
ward. The  system  is  so  popular  with 
those  who  prefer  to  pay  tor  the  tele- 
phone "  as  they  use  it,"  as  they  do  for 
gas  or  railway  travel,  that  the  com- 
pany's New  York  telephone  system  has 
increased  from  10,000  stations  to  14,000 
since  its  introduction. 

So  many  of  the  new  customers  are  in 
the  upper  part  of  New  York  that  the 
company  has  established  a  branch  office 
at  113  West  38th  street,  the  down-town 
office  being  at  18  Cortlandt  street. 


NEW  KANSAS  CITY  PAPER. 

It  is  reported  that  a  new  morning 
newspaper  will  be  published  in  Kansas 
City  with  the  well-known  Stilson  Hutch- 
ings  at  the  helm.  It  is  said  that  Mr. 
Hutchings  is  anxious  to  locate  in  Kansas 
City.  He  aspired  to  buy  the  Times 
when  it  was  sold  at  public  auction  sev- 
eral days  ago,  and  is  known  to  have  ex- 
pressed his  disappointment  when  the 
property  was  knocked  down  to  Wiley  O. 
Cox,  the  receiver. 

Mr.  Hutchings  is  well  known  in  Mis- 
souri. He  has  had  extensive  newspaper 
experience,  and  at  one  time  owned  the 
St.  Louis  Times  and  Dispatch.  A  few 
years  ago  he  sold  the  Washington  Post, 
which  he  conducted  after  withdrawing 
from  the  Times  and  Dispatch,  to  ex- 
Postmaster  General  Frank  Hatton.  Mr. 
Hutchings'  wealth  is  estimated  at 
$2,000,000. 


RECEIVER  APPOINTED. 

Charles  Levenstein  has  been  appointed 
receiver  for  Nickerson  &  Young,  pub- 
lishers in  New  York  of  Nickerson' s  Illus- 
trated Church  and  Musical  Directory,  by 
Justice  McLean  of  the  supreme  court,  in 
a  suit  brought  by  Edwin  Nickerson 
against  William  S.  Young  to  dissolve  the 
firm  on  account  of  partnership  disagree- 
ment. 


SPECIAL  AGENTS  AS  PARTNERS. 

S.  C.  Williams  and  W.  II.  Lawrence, 
special  agents  in  New  York,  have  formed 
a  partnership.  They  have  placed  on 
one  list  the  publications  heretofore  repre- 
sented by  them.  The  list  comprises  the 
Milwaukee  Sentinel,  Troy  Times,  Read- 
ing  Eagle,  Sioux  City  Tribune  and  St. 
Joseph  News. 

The  reason  they  give  for  the  formation 
of  the  partnership  is  that  in  case  of  the 
disability  of  either  member  of  a  firm  of 
special  agents,  the  other  will  be  able  to 
proceed  without  interruption  with  the 
busine^s,  thus  avoiding  the  delay, 
trouble  and  confusion  that  are  otherwise 
liable  to  result. 

While  this  reason  would  apply  more  or 
less  to  any  business,  it  is  particularly  ap- 
plicable to  the  advertising  business.  A 
consciousness  of  it  no  doubt  inspired  the 
incorporation  of  the  B:ckwith  and  Van 
Doren  special  agencies. 


THIS  WIZARD    HAS  UBIQUITY. 

The  first  number  of  a  new  weekly 
called  the  Wizard,  is  to  appear  simul- 
taneously on  March  19  in  Chicago,  Des 
Moines.  Kansas  City,  Mo.,  and  Kansas 
City,  Kan.  Different  heads  are  to  be 
placed  on  the  different  state  editions. 
The  Kansas  edition  will  be  called  the 
Wizard  of  the  Kaw  ;  the  Illinois  edition 
will  be  called  the  Wizard  of  The  Lakes, 
etc. 

The  publications  will  be  political, 
humorous  and  satirical.  The  Wizard 
Publishing  Company  has  been  organ- 
ized, and  will  be  chartered  soon.  It  is 
said  to  be  backed  up  by  Chicago  and 
local  capital.  The  capital  stock  is 
placed  at  $50,000. 

Fred  D.  McKinnon  of  Chicago  will  be 
the  correspondent  for  Illinois,  and  will 
also  be  the  business  manager  for  the 
entire  publication. 


NEW  SPORTING  PAPER. 

The  first  issue  of  the  American  Police 
World  of  Boston  has  appeared.  It  is  a 
12-page  publication  on  white  paper,  pro- 
fusely illustrated  with  fine  half-tone  cuts, 
and  treats  of  sporting  matters  in  con- 
junction with  police  affairs.  The  sport- 
ing departments  of  the  paper  are  covered 
by  George  L.  Sullivan,  James  T.  Sulli- 
van and  George  A.  Ryan. 


CRUSHED  BY  HIS  PRESS. 

W.  T.  Hoffman  was  the  victim  of  a 
horrible  accident  last  week  at  Corvallis, 
Ore.  He  and  his  assistants  were  putting 
up  a  heavy  printing  press,  preparatory 
to  starting  up  a  populist  paper.  An  ac- 
cident happened  to  the  tackle  and  the 
press  fell,  crushing  Mr.  Hoffman  and 
fatally  injuring  him. 


Good  Husbands  to  he  Furnished 
for  Women  Subscribers. 

A  Scandinavian  weekly  in  Minnesota 
makes  the  most  original  prize  offer  of 
the  year.  It  is  made  in  good  faith,  and 
will  no  doubt  add  to  the  paper's  circu- 
lation. Translated  into  English  the 
offer  reads  as  follows: 

"An  unmarritd  lady  sending  50 
cents  for  this  paper  for  a  year  can  ob- 
tain as  premium  a  good,  wcU-cullivated 
larm,  30  miles  from  Red  Wing,  together 
with  a  widower  and  a  four-year-old 
child.  The  widower  is  only  thirty  years 
of  age,  an  energetic  man  in  fairly  good 
circumstances.  He  needs  a  wife  and  is 
willing  to  share  life's  joys  and  sorrows 
with  that  woman  whom  this  journal  can 
in  this  way  obtain  for  him.  There  are 
without  doubt  many,  in  the  opinion  of 
the  editor,  who  would  Ite  glad  to  take 
advantage  of  such  an  opportunity. 
Therefore  the  editor  does  not  desire  to 
assume  the  responsibility  of  making  a 
choice.  Letters  can  be  sent  to  this  of- 
fice where  they  will  be  cared  for,  their 
secrets  guarded,  and  they  will  be  for- 
warded by  first  mail  to  Mr.  Widower, 
who  can  then  choose  for  himself.  But 
with  each  letter  must  be  sent  50  cents 
for  a  subscription  to  this  journal." 


EDITOR  BUNNER  ILL. 

Henry  C.  Bunner,  editor  of  Puck,  is 
reported  as  very  ill  with  inflammation 
of  the  lungs.  He  is  at  the  Occidental 
Hotel,  in  San  Francisco,  where  he  went 
al)out  a  month  ago  for  his  health. 

Some  time  ago  Mr.  Bunner's  health 
gave  way,  and  he  dropped  work,  mak- 
ing a  lengthy  trip  ihrough  Europe. 
He  seemed  to  recover,  and  took  up  his 
labors  again,  but  about  a  month  ago 
was  again  obliged  to  lay  down  his  pen. 
On  the  advice  of  his  physician  he  went 
to  California,  where  it  was  hoped  his 
health  would  be  fully  restored,  as  he 
seemed  to  be  getting  along  well  on  the 
road  to  recovery.  He  intended  staying 
in  the  West  until  the  warm  weather 
should  set  in. 


SUNDAY  SUN  SQUELCHED. 

Judge  Maxey  has  handed  down  an 
opinion  in  the  case  of  the  Kansas  City 
Sunday  Sun  vs.  the  State  of  Texas,  in 
which  the  pioprietors  <  f  the  Sunday  Sun 
sought  to  nullify  the  act  of  the  last  legis- 
lature providing  a  tax  of  $500  against 
each  dealer  in  Texas  who  handles  a  single 
copy  of  the  Sun. 

The  opinion  of  Judge  Maxey  is  quite 
lengthy,  reciting  all  the  opinions  of  the 
supreme  court  since  1874  bearing  on 
similar  litigation  this  paper  has  been  in- 
volved in,  and  concludes  by  sustaining 
the  law  passed,  which  practically  kills 
the  sale  of  the  Sun  in  Texas. 


NEW  EPISCOPAL  MONTHLY. 

The  Church  is  a  handsome  publica- 
tion, which  issued  its  first  number  last 
week.  The  style  is  similar  to  that  of 
the  Nation,  and  the  editorial  and  busi- 
ness departments  both  appear  to  be  well 
managed.  The  piiblishers  are  E.  P. 
Guild  &  Company,  John  Hancock 
Building,  Boston,  and  the  present  form 
has  been  adopted  so  that. the  paper  may 
be  changed  later  to  a  weekly,  when 
growth  warrants  it,  without  a  change  in 
form. 


EDITOR  BADLY  HURT. 

Frank  E.  Stanley,  publisher  and 
editor  of  the  Chicago  West  Side  Banner, 
was  brutally  assaulted  the  other  night  by 
two  men  and  a  woman.  Mr.  Stanley  is 
now  confined  to  his  home,  and  his  phy- 
sicians have  fears  that  brain  fever  will 
set  in.  The  editor  had  called  to  collect 
a  bill  and  was  in  consequence  assaulted. 
He  made  a  gallant  fight  and  had  almost 
finished  the  two  men  when  the  woman 
struck  him  over  the  head  with  a  poker 
and  disabled  him. 
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THE  PROFESSION. 


CATHERINE  COLE'S  COMMENTS 
ON  JOURNALISM. 


The  Fascinations  of  Finding  News 
— Schools  of  Journalism  and  the 
Real  Education  for  Successful 
Work  on  the  Press— Truth  the 
Real  Spirit— Short  Sentences 
the  Art. 

• 

Catherine  Cole,  of  the  New  Orleans 
Times-Democrat,  is  among  the  most 
able  of  the  women  workers  of  American 
journalism.  Her  columns  in  the  Times- 
Democrat  are  a  source  not  only  of  accu- 
rate information,  but  examples  ot  the 
highest  art  in  journalism.  They  are 
always  readable  and  there  is  more  than 
that  m  fhem,  for  they  bear  the  subtle 
charm  of  genius,  appealing  for  and  gain- 
ing the  love  of  the  readers. 

In  a  recent  issue  of  the  Times-Demo- 
crat Catherine  Cole  presents  an  essay 
on  newspaper  work  which  should  be 
quoted  in  full,  but  is  mangled  to  fit 
limited  space.  Following  are  given 
her  ideas  of  journalism  bereft  of 
many  paragraphs,  but  still  instructive 
and  interesting: 

"Journalism  occurs  to  some  as  a  most 
promising  profession.  It  does  not  equally 
occur  to  the  ambitious  young  mind  that 
its  exactions  are  great.  Yet  alnnost 
more  than  any  other  does  it  demand 
probity,  fairness,  moderation  and  the 
power  to  become  absolutely  impersonal. 

"  In  some  parts  of  the  country  there 
have  been  established  so-called  .'■chools 
of  journalism.  But  you  cannot  play  at 
being  a  journalist  any  more  than  you 
can  trifle  with  a  torpedo  or  coquette 
with  a  buzz  saw. 

"  The  only  honest  school  in  which 
journalism  can  be  taught  is  the  office  of 
a  big  newspaper,  and  the  only  professor 
of  journalism  whose  criticisms  and 
teachings  are  worth  having  is  the  man 
with  the  blue  pencil,  who  can  reduce 
your  sophomorical  redundancies  to  ten 
lines  of  cold  fact. 

"The  real  newspaper  person,  the 
modest,  dignified  journalist,  does  not 
rush  around  the  world  with  a  lead  pencil 
behind  his.£ar  and  a  question  mark  on 
his  tongue.  lie  does  not  bore  people  to 
death  talking  about  what  he  has 
written,  and  telling  of  the  compliments 
that  attended  his  last  poem  on  spring. 

"  It  is  a  good  thing  to  be  a  newspaper 
writer  if  you  do  the  work  well  and  hon- 
orably and  seek  not  to  toady  for  the 
sake  of  personal  aggrandizement.  The 
only  newspaper  people  who  live,  pros- 
per and  succeed  in  their  profession  are 
those  who  honestly  and  sincerely  elimi- 
nate self  Irom  their  calculations. 

"A  good  reporter,  whether  of  a  $10 
fire  or  the  convention  that  nominates  a 
president,  has  but  two  ideas  of  good 
work.  One  is  to  make  every  sentence 
convey  a  fact — the  other  is  to  make  that 
sentence  as  short  as  possible. 

"  Except  for  the  special  writers  of  the 
paper,  who,  like  the  Biblical  heathen, 
are  a  law  unto  themselves,  the  expres- 
sion of  opinions  should  be  sacred  to  the 
editorial  page.  It  is  the  reporter's  duty 
to  present  a  picture  of  his  subject  as 
nearly  photographic  as  possible. 

"The  green  reporter  puts  in  every  de- 
tail, and  the  result  is  the  same  as  if  an 
artist  tried  to  paint  a  field  ot  wheat  and 
show  the  grain  and  beard  on  every  in- 
dividual stalk.  The  true  artist  knows 
that  the  highest  that  he  can  attain  is 
perspective. 

"In  making  his  report  for  the  reader 
who  was  not  there,  or  for  the  reader 
who  was  there,  and  would  retain  a  defi- 
nite impression,  the  writer  must  do  as 
the  artist  does,  paint  his  picture  with 
all  the  charm  of  perspective. 

"A  dignified  writer  who  carefully 
husbands  his  resources  of  praise  and 
criticism  has  no  use  for  the  superlative 
in  expression. 

"Journalism  offers  to  women  pre- 
cisely the  same  emoluments  and  favors 


GEORGE  L.  FIELDER, 

the  new  business  manager  of  the  new  YORK  TIMES. 


that  it  does  to  men.  There  is  no  sex  in 
journalism,  and  it  is  one  of  the  few  pro- 
fessions, the  stage  being  the  other,  in 
which  women  doing  first-class  work  are 
not  expected  to  be  satisfied  with  second- 
class  pay. 

"The  day  will  come,  and  it  is  not 
far  off,  when  the  achievements  of  wo- 
men will  not  be  considered  any  more 
no'eworthy  than  those  of  men.  When 
that  day  arrives  we  will  have  reached  the 
general  conclusion  that  art  and  genius 
are  irrespective  of  sex. 

"  Each  worker  on  a  newspaper  some- 
times even  unconsciously  strives  after  an 
ideal,  and  it  is  my  belief  that. to  be  con- 
sidered truthful  is  the  most  popular. 

"  A  newspaper,  pledged  to  truth,  this 
principle  dominating  every  writer,  is 
hard  to  beat.  It  has  ahold  on  the  public 
stronger  than  all  sensations  and  wild 
effects  of  scoops. 

"  It  there  are  ways  by  which  one 
person  more  than  another  can  attain 
success  in  journalism  they  are  ways  that 
can  easily  be  acquired.  Good,  clean 
copy,  legibly  written  and  pleasant  to  the 
eye  is  a  first  essential.  Many  a  mute  in- 
glorious Milton  receives  his  quietus  be- 
cause of  bad  copy,  clumsily  put  to- 
gether, and  smeared  with  interpolations 
added  on  as  lazy  second  thoughts. 

"  The  best  way  to  test  a  writer  is  to 
put  him  at  space  work  and  see  what  he 
will  bring  in.  Given  a  certain  necessity 
for  money  and  his  nose  for  news  will  de- 
velop itself  as  surely  as  the  needle  turns 
to  the  north. 

Enterprise  and  truth,  to  have  not 
only  the  first  news  but  the  best,  and  to 
tell  it  in  the  most  simple  words— these 
are  the  requisites  of  a  good  journalist. 
It  is  not  a  profession  to  bs  lightly  en- 
tered for  the  sake  of  earning  money  or 
seeing  life.  It  is  an  opportunity  to  do 
good  while  being  good,  and  there  is  no 
place  in  it  for  laggards,  for  impostors 


and  time-servers.  To  be  a  journalist  in 
these  cultured  days  is  to  be  somewhat  a 
man  of  letters.  In  the  newspaper  the 
expansions  in  the  way  of  literature,  art 
and  the  sciences  are  infinite. 

"  The  rules  for  success  are  simple 
enough.  One  must  have  the  correct  idea 
of  news,  a  capacity  for  valuations,  a 
nature  above  prejudice,  a  generosity 
above  the  reach  of  spite  or  envy,  and 
the  ability  to  acknowledge  good  qualities 
wherever  found.  Marry  these  to  an 
urgent  intent  to  write  up,  not  down,  an 
ability  to  sink  self  in  all  transactions 
formed  for  the  public  eye,  and  an  un- 
swerving purpose  to  be  always  well  to 
the  fore  and  alert  in  the  newspaper 
world,  and  the  result  should  be  a  news- 
paper worker /ar  excellence.''' 


RUMORS  AGAIN  RENEWED. 

The  rumor  that  the  New  York  Mer- 
cury will  soon  pass  into  the  possession 
of  Colonel  A.  F.  Ochs,  editor  of  the 
Chattanooga  Times,  is  again  going  the 
rounds. 

S.  R.  Phillips,  the  general  manager, 
says  that  Mr.  Ochs  has  been  trying  to 
buy  the  paper  for  the  last  year,  and 
while  he  had  ofifered  a  large  price  for  the 
property,  it  had  been  refused. 


SAW  THE  ADVERTISEMENT. 

The  Syndicate  Publishing  Company 
of  Philadelphia  has  sued  the  Burrows 
Brothers  Company  of  Cleveland  for 
$100,000  damages.  The  plaintiffs  pub- 
lish the  Encycloptcdic  Dictionary.  The 
Burrows  Brothers  Company  inserted  in 
several  Cleveland  newspapers  an  adver- 
tisement which  the  Philadelphia  concern 
says  was  damaging  to  them  in  their  busi- 
ness. 


EDITOR'S  NERVE  SAVES  HIM. 

On  the  regular  publication  day  last 
week  of  the  Washington  (Kan.)  Post- 
Register  Editor  Jacob  T.  Hole  believed 
he  was  dying.  An  incurable  stomach 
disease  had  kept  him  in  bed  for  three 
weeks,  and  recently  a  surgical  opera- 
tion caused  him  to  approach  death's 
door. 

Stretched  upon  his  bed,  his  frame 
wasted,  his  voice  weak,  but  his  intel- 
lect clear,  the  ruling  passion  was  strong 
in  death.  Summoning  his  faithful  wife 
to  his  side,  he  whispered  to  her  to  send 
word  to  his  foreman  to  "hold  back  the 
forms  "  until  the  next  day  so  as  to  an- 
nounce his  death  first  and  thus  ''  scoop  " 
the  other  papers. 

This  done,  he  was  ready  to  die.  But 
he  lived.  He  grew  stronger.  Human 
desire  to  live  leturned,  and  after  break- 
fast the  next  morning  he,  with  his  own 
hand,  wrote  a  statement  of  his  condition 
for  publication  in  the  Post-Register,  in- 
stead of  the  "scoop"  which  he  had 
promised. 

CONVENIENCE  FOR  PUBLISHERS. 

A  news  agent  in  New  York  has 
undertaken  to  do  something  for  daily 
papers  in  the  various  cities  of  the 
country  which  appears  to  be  a  great 
convenience  to  visitors  to  New  York. 

His  intention  is  to  handle  and  keep  on 
sale  in  all  of  the  New  York  hotels  the 
most  recent  issues  of  all  dailies  that  are 
wil  ing  to  take  up  his  proposition.  The 
papers  are  sent  to  him  by  mail  trains, 
being  met  by  his  men  immediately  on 
arrival  and  distributed  at  once  at  the 
various  hotels,  so  that  the  copies  are 
for  sale  in  New  York  in  advance  of  any 
delivery  by  mail. 

He  is  paid  a  stated  sum  per  month 
for  the  service.  The  proceeds  of  sales 
are  remitted  to  the  publishers,  and  he 
of  course  attends  to  the  return  of  unsold 
copies,  if  there  are  any. 

Various  important  journals  are  al- 
ready being  delivered  in  this  way.  The 
system  is  to  be  followed  out  later  in 
Chicago  and  Washington. 


OFFICE  FURNITURE. 

YES,  Mr.  Birmingham  says  our  last 
ad  about  easy  chairs  wasn't  as  good  as 
it  might  be.  , 

We  recommended  one  '  of  our  big 
Chinese  Rattan  S5  Chairs  because  it  is 
artistic,  comfortable  and  durable.  He 
says  we  ought  to  speak  of  its  dignity  and 
utility  as  an  EDITORIAL  CHAIR,  and 
impress  upon  the  business  manager  the 
undoubted  fact  that  no  ADVERTISER, 
however  SHY,  can  occupy  it  without 
warming  up  to  a  contract. 

Well,  that's  so.  It's  that  kind  of  a 
chair,  and  we  be- 
lieve a  real  news- 
paper man  would 
just  as  soon  pay  us 
$5  for  it  as  to  give 
somebody  else  $8 
or  Sio  for  some 
other  sort  of  chair 
that  doesn't  oft'er 
so  much  assistance 
in  the  way  of  pro- 
ducing brilliant  ed- 
itorials and  liberal 
advertising  con- 
tracts. 

And,  by  the  way,  what  about  a  RUG 
or  two  for  the  office  ?  We  have  them,  all 
the  way  from  55  cents. 

Everybody  knows  "VANTINE'S." 
of  course,  and  our  vast  stock  of  things 
pretty  and  things  useful  for  the  editor's 
home  ;  what  we  are  driving  at  here  is 
to  impress  upon  you  the  fact  that  we  can 
lighten  your  labors  and  make  your 
paper  more  profitable  by  getting  you  to 
fix  up  your  office  a  bit. 

If  you  can't  call  you  can  at  least  send 
for  our  catalogue. 

A.A.VANTINE&CO., 

The  largest  Japanese, 
Chim-se  and  InJia 
House  in  the  marld, 

877-879  Broadway, 

NEW  YORK. 
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FROM  THE"AD"FIELD 


MANY    ITEMS     OF  INTEREST 
FROM  VARIOUS  SOURCES. 


The  Pulse  of  the  Liquor  Trade 
Likely  to  be  Quicker— Numer- 
ous New  Advertisers— Removals, 
Changes  and  Incidents  of  Prog- 
ress^Old  Advertisers  and  New 
are  Active — Miscellaneous  Notes. 


ADVERTISING  OF  LIQUOR. 

While  the  general  newspaper  adver- 
tising growing  out  ot  the  use  of  tobacco 
has  reached  very  great  proportions,  the 
use  of  newspaper  space,  except  in  jour- 
nals in  the  large  cities,  for  the  advertis- 
ing of  liquors  has  not  been  remarkable 
in  volume.  Good  reasons  have  existed 
for  this,  the  nature  of  which  it  is  not 
necessary  to  discuss. 

There  are  now  indications,  however, 
that  a  new  factor  will  before  very  long 
enter  into  trade  competition  in  the 
wholesale  liquor  trade,  and  perhaps 
bring  about  a  greater  use  than  here- 
tofore, by  some  of  the  manufacturers,  of 
newspaper  advertising.  Hitherto  the 
various  manufacturers  have  practically 
been  under  the  same  expense  in  the 
manufacture,  putting  them  all  nearly  on 
the  same  level  as  regards  the  cost  of  pro- 
duction. 

Recent  discoveries  have,  however, 
made  it  practicable  to  produce  a  high 
grade  of  alcohol  from  a  very  low  grade 
of  molasses,  so  low  a  grade,  indeed,  that 
it  has  heretofore  been  considered  worth- 
less. By  this  process  the  refuse  of  sugar 
refineries  and  sugar  plantations  may  now 
be  turned  into  alcohol  at  a  cost  far  below 
that  of  producing  alcohol  from  grain. 

The  settlings  and  black  material  left 
from  the  production  of  syrup  at  the 
plantations  and  sugar  refineries,  which 
formerly  ran  to  waste,  can  now  be  turned 
into  alcohol,  perfectly  white  and  pure. 

The  result  of  this  discovery  has  been 
the  establishment  by  one  of  the  great  re- 
fining houses  of  Brooklyn  of  an  enormous 
distillery  said  to  cost  $750,000,  which  is 
expected  to  turn  out  alcohol  at  the  rate 
of  hundreds  of  barrels  per  day  and  at  a 
cost  just  about  one-half  of  that  at  which 
it  is  possible  to  produce  alcohol  from 
grain. 

With  the  present  processes  of  "  blend- 
ing "  and  "flavoring,"  it  is  easy  to 
transform  alcohol  into  almost  any  man's 
favorite  brand  of  potable  spirits.  That 
the  effect  of  this  discovery  and  of  putting 
it  into  operation  in  such  an  enormous 
way  must  be  serious  to  the  distillers  of 
alcohol  from  grain  cannot  be  doubted. 
This  will  be  the  more  strongly  felt  when 
it  becomes  practicable  to  bring  in  from 
Cuba  the  enormous  quantity  of  this  low- 
grade  molasses  and  "  tank  bottom  " 
which  now  is  permitted  to  go  to  waste  as 
valueless. 


NEWSPAPER  STOCK  OFFERED. 

The  agriculturists  of  New  York  state 
may  soon  have  a  controlling  voice  in  the 
management  of  a  New  York  daily,  and 
the  •  'hayseeders  "  of  the  upper  counties 
may  shortly  beard  the  Manhattan  lion  in 
his  own  den. 

A  7-inch  advertisement,  offering 
stock  in  $10  shares  in  the  New  York 
Daily  and  Sunday  Mercury  is  being 
published  in  the  county  papers  in  New 
York  state.  The  value  and  prosperity 
of  the  papers  are  set  forth  in  words  so 
graphic  and  alluring  that  the  rural  heart 
will  be  steel  indeed  if  it  can  resist  the  in- 
vitation to  invest. 


THE  TOPPAN  SEEKS  THE  TOP. 

The  Toppan  Manufacturing  Company, 
a  New  York  concern,  who  began  adver- 
tising in  a  small  way  some  time  since, 
as  stated  in  The  Fourth  Estatk,  have 
now  embarked  on  a  more  ambitious  use 
of  space,  and  hope  to  go  to  the  first 
rank  in  time  as  successful  advertisers. 
They  manufacture  a  soap  powder,  and 


their  advertising  is  to  be  in  the  hands  of 
Frank  Kiernan  &  Company,  54  Broad 
street,  New  York. 


WHY  NOT  EXTEND  THE  TRADE 
IN  FRY'S  COCOA  HERE? 

The  business  in  Great  Britain  carried 
on  by  J.  S.  Fry  &  Sons,  manufacturers 
of  Fry's  Cocoa,  has  been  turned  over  to 
a  company  entitled  J.  S.  Fry  &  Sons, 
Limited.  The  capital  is  000,000, 
sterling,  equal  to  nearly  $5,000,000  in 
American  gold. 

The  concern  will  remain  under  the 
controlling  management  of  Joseph  S. 
Fry  and  Francis  J.  Fry,  who  reside  in 
Bristol,  England. 

Fry's  Cocoa  has  been  advertised  from 
year  to  year  in  this  country  in  a  very 
conservative  method,  but  not  at  all  in  a 
way  that  accords  with  modern  ideas. 
If  the  managers  of  the  company  in  Eng- 
land realized  what  can  be  done  by  really 
clever  advertising  in  America  when  the 
prestige  of  a  capital  of  several  million 
dollars  can  be  employed  in  conjunction, 
they  would  surely  adopt  an  adequate 
campaign  and  no  doubt  add  to  their 
honors  and  profits. 


CHANCE  FOR  MAIL  BUSINESS. 

B.  E.  Arons,  303  Fifth  avenue,  Pitts- 
burgh, is  building  up  a  mail  order  busi- 
ness in  his  own  vicinity  in  what  he  calls 
"Arons'  Voltaic  Diamonds."  There 
appears  to  be  no  reason  why  a  list  of 
magazines  and  monthlies,  as  well  as 
weeklies  with  general  circulation,  should 
not  be  used  to  advantage. 


THE  CAPITAL  IS  TOO  SMALL. 

The  old  carriage  firm  of  J.  B.  Brew- 
ster &  Company,  New  York,  has  been  re- 
organized. The  capital  is  $50,000. 
This  is  entirely  too  little,  considering 
what  a  business  the  company  could 
build  up  by  careful  advertising  with  the 
old  prestige  of  the  firm  as  a  basis. 


A  NEW  ASPARAGUS  REMEDY. 

Western  journals  are  receiving  "di- 
rect" from  the  Nature's  Remedy  Com- 
pany, Boyce  Building,  Chicago,  adver- 
tising orders  for  a  liquid  asparagus  kid- 
ney cure.  The  connection  between  this 
concern  and  the  Hobbs'  Medicine  Com- 
pany, if  any,  is  not  established. 


TURN  TO  MAIL-ORDER  BUSINESS. 

Frisch  &  Company,  60  Cortlandt 
street,  New  York,  who  have  done  a 
great  deal  of  advertising  in  New  York 
dailies  in  selling  cigars  "  to  the  con- 
sumers"  will  now  advertise  in  weeklies 
and  monthlies  for  orders  from  parties  at 
a  distance. 


AN  OLD  FIRM'S  PROGRESS. 

Nelson  Chesman  &  Company,  adver- 
tising agents,  St.  Louis,  Chicago  and 
New  York,  have  rented  a  suit  of  offices 
in  Temple  Court,  New  York.  Their 
present  offices  in  Beekman  street  will  be 
retained  and  used  ar.ainly  as  file-  rooms. 


BASIS  HERE  FOR  BIG  BUSINESS. 

Conwell  Brothers,  Cadiz,  O.,  are  en- 
deavoring, by  advertising,  to  extend  the 
sale  of  imported  French  hair  cloth  for 
dress  lining.  They  claim  that  the  price 
is  no  obstacle  to  the  wide  use  of  the 
material. 


NEW  ADVERTISING  AGENTS. 

Everett  N.  Blanke,  Potter  Building, 
New  York,  has  opened  an  office  as  gen- 
eral advertising  agent. 

C.  S.  Ettinger  has  also  started  an 
agency  at  21  West  23d  street. 


MISCELLANEOUS  NOTES. 

The  Kola  Chemical  Company,  Bos- 
ton, will  advertise  Vinum  Kola  Afri- 
canum,  in  which  Dr.  Wilbor,  of  Boston, 
is  said  to  be  interested. 

It  is  said  that  no  more  advertisements 
will  be  contracted  for  at  present  by  the 


Terraline    Company    of  Washington, 
D.  C. 

The  Hunter  Medicine  Company,  54 
East  31st  street.  New  York,  is  sending 
advertising  orders  to  daily  and  Sunday 
papers  for  a  catarrhal  medicine.  The 
papers  west  of  Pennsylvania  receive  the 
orders  from  the  Hunter  Medicine  Com- 
pany's Chicago  office. 

The  Note  Accord  Company,  26  'West 
27th  street.  New  York,  is  using  maga- 
zine space  for  the  advertising  of  a  new 
system  in  the  study  of  harmony. 

N.  Stafford  &  Company,  68  Fulton 
street,  New  York,  are  advertising  the 
Stafford  bicycle  in  magazines. 

The  Joseph  Campbell  Preserve  Com- 
pany, Camden,  N.  J.,  has  authorized 
some  magazine  advertising.  It  has 
heretofore  generally  confined  itself  to 
trade  journals  and  papers  circulating  in 
eastern  states. 

The  Monroe  Refrigerator  Company, 
Lockland,  O.,  will  expend  a  magazine 
advertising  appropriation  in  the  course 
of  the  season. 

Johant  &  Weber,  Akron,  O. ,  will  ad- 
vertise a  patented  hot -water  bag. 

The  Charles  Cluthe  Company,  De- 
troit, will  use  magazines  for  advertising 
trusses. 

H.  S.  Lombard,  22  Merchants'  row, 
Boston,  will  UKe  three  or  more  issues  of 
magazines  on  advertising  of  outing  out- 
fits. 

Magazine  advertising  of  Vino-Kolafra 
(Johnson  &  Johnson's)  has  been  author- 
ized. The  advertisements  will  appear 
over  the  name  of  the  Brunswick  Phar- 
macal  Company,  92  William  street,  New 
York. 

The  Prudential  Insurance  Company, 
Newark,  N.  J.,  will  run  a  magazine  ad- 
vertisement— a  very  radical  departure. 

The  Pettingill  Agency  is  making  the 
new  contracts  for  the  advertisiug  of 
Wing  &  Son,  piano  manufacturers, 
through  its  New  York  office. 

A  list  of  monthlies  will  be  used  to  ad- 
vertise a  headache  tablet  by  T.  Guild  & 
Son,  Walton,  N.  Y. 

The  Fireside  Publishing  Company, 
Rochester,  N.  Y.,  will  circulate  an  ad- 
vertisement intended  to  secure  yearly 
subscribers.  Vick's  seeds  are  offered  at 
a  premium. 

Pinozone,  a  remedy  for  catarrh,  is 
being  advertised  to  a  slight  extent  by  the 
Era  Medical  Company,  Philadelphia.  It 
is  not  likely,  however,  that  new  con- 
tracts will  be  made  except  under  special 
conditions. 

An  invigorator  known  as  Damiana 
Bitters,  is  advertised  on  the  Pacific 
coast  by  Naber,  Olfs  &  Brune,  323 
Market  street,  San  Francisco. 

The  Monon  Seed  Company,  324  Dear- 
born street,  Chicago,  is  making  trade 
offers  to  publishers.  Among  the  articles 
offered  is  "  Cram's  Atlas." 

The  Chichester  Chemical  Company, 
Philadelphia,  is  said  to  be  contemplating 
an  addition  to  its  advertising  list. 

T.  Popham  &  Company,  2,001  Ridge 
avenue,  Philadelphia,  are  reported  to  be 
still  making  contracts  for  the  advertising 
of  their  asthmatic  specific. 

The  contracts  for  the  advertising  of 
North  Brothers  &  Co.,  Philadelphia, 
are  made  by  the  J.  Walter  Thompson 
Agency,  New  York. 

Walter  V.  Powis,  advertising  agent, 
29  Park  Row,  New  York,  is  making 
trade  propositions  on  the  clothing  ad- 
vertisement of  E.  Rosenburger  &  Co. 

J.  &  R.  Lamb,  the  well-known  manu- 
facturers of  church  furniture,  59  Car- 
mine street,  New  York,  will  use  a  list  of 
religious  journals  and  monthlies. 

The  Kennebec  Remedy  Company. 
Fairfield,  Me.,  is  the  name  adopted  by 
a  resident  of  Fairfield  (E.  Parker)  for 
the  purpose  of  introducing  a  proprietary 
remedy,  for  which  the  outlook  scarcely 


appears  promising,  if  the  experience  of 
others  is  a  guide. 

It  is  said  that  the  Wolff  Chemical  Com- 
pany, Philadelphia,  has  authorized  ad- 
ditional advertising  of  Acme  Blacking, 
which  is  manufactured  by  Wolff  & 
Randolph,  whose  interests  are  practically 
bound  up  with  those  of  the  Wolff  Chem- 
ical Company. 

The  Wright  Medicine  Company, 
Minneapolis,  is  contracting  for  space  in 
a  limited  number  of  papers. 

Advertising  in  a  limited  number  of 
journals  is  to  be  done  by  the  V.  H. 
Sweinhart  Company,  175  Dearborn 
street,  Chicago,  who  are  manufacturers 
of  hardware  specialties. 

The  Smith  Medicine^Company  is  the 
name  of  an  incorporated  company  re- 
cently established  in  St.  Louis,  to  intro- 
duce a  kidney  medicine.  The  capital  is 
not  large,  but  the  patties  who  will  have 
charge  are  considered  reliable. 

A.  M.  Purdy,  Palmyra,  N.  Y.,  pub- 
lisher of  Purdy'' s  Fruit  Recorder,  is  send- 
ing out  an  advertisement  of  that  publica- 
tion. Mr.  Purdy  is  a  veteran  in  fruit 
culture,  and  in  piast  years  was  very  ac- 
tive as  a  publisher  and  an  advertiser. 

The  Conway  Specific  Company,  133 
Tremont  street,  Boston,  is  running  a 
classified  advertisement  of  its  Bust  Tab- 
loids in  leading  dailies. 

The  Duval  Remedy  Company,  P.  O. 
Box  2560,  New  York,  is  running  a  small 
advertisement  of  "Nervo"  in  western 
dailies. 

The  College  of  Hypnotism,  1135  Ridge 
avenue,  Philadelphia,  is  advertising  on  a 
very  moderate  scale  in  a  lew  leading  dai- 
lies. 

The  Chicago  Financial  Gazette  is  being 
advertised  for  three  months'  subscriptions 
in  the  dailies  in  large  cities.  The  office 
is  at  154  La  Salle  street. 

The  Deering  Harvester  Company, 
Chicago,  is  reminding  the  agricultural 
community  of  its  continued  existence  by 
a  forcible  but  modest  advertisement. 

The  newspapers  are  said  to  be  likely 
to  witness  an  early  move  in  the  advertis- 
ing of  Tutt's  Liver  Pills,  advertisements 
of  which  have  not  been  very  conspicuous 
for  some  time. 

The  Commercial  Company,  1620 
Broadway,  New  York,  is  the  name  of  a 
concern  that  offers  to  place  general  ad- 
vertising in  American  or  foreign 
journals. 

The  Bumann  Manufacturing  Com- 
pany, Litchfield,  111.,  is  a  concern  that 
is  advertising  a  lamp  filler. 

Contracts  for  the  advertising  of  Halls* 
Hair  Renewer  have  been  made  this 
season  by  the  G.  H.  Haulenbeek  Adver- 
tising Agency,  150  Nassau  street,  New 
York. 

Advertisements  of  the  Memphis 
Weekly  Commercial- Appeal  are  being 
circulated  in  the  middle  states. 

The  advertising  of  Ely's  Cream  Balm 
has  been  placed  this  season  by  the 
Dauchy  Advertising  Agency,  New 
York,  as  in  previous  years. 

The  average  net  price  per  inch  offered 
to  country  weeklies  this  season  by  N. 
W.  Ayer  &  Son  on  yearly  contracts  has 
been  3  cents  per  inch.  The  Cen- 
taur Company,  or  business  sent  direct, 
has  also  offered  them  about  3  cents  per 
inch. 

W.  Hill  &  Company,  Chicago,  who 
have  been  very  enterprising  advertisers 
of  low-priced  watches  in  past  seasons, 
are  using  newspaper  space  for  spring 
business. 

The  Golden  Gate  Advertising  Agency, 
San  Francisco,  has  been  making  addi- 
tional contracts  for  the  advertising  of  the 
California  Fig  Syrup  Company. 

F.  G.  Curvin,  Brockport,  N.  Y.,  is 
advertising  a  game  of  an  educational 
character. 
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ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


THE  CURTIS  PUBLISHING  COMPANY 
PHILADELPHIA. 


745,000 


Copies  printed  of  the 
MARCH  number  of 


THE 


LADIES' 

HOME 
JOURNAL 


745,000 


EDITING  A  RULER'S  TITLES. 


How  Constantinople  Editors  Must 
Describe  the  Sultan. 

In  no  way  is  the  press  censorship  in 
Turkey  more  severe  than  in  regard  to 
the  manner  in  which  the  Sultan  is  men- 
tioned in  print.  This  feature  of  journal- 
istic life  in  Turkey  was  referred  to  in  a 
very  interesting  way  in  a  recent  issue  of 
the  Globe-Democrat. 

It  is  expected,  in  fact  almost  a  law, 
that  writers  shall  take  advantage  of 
every  possible  opportunity  to  flatter  the 
Sultan,  and  the  man  who  can  think  of 
the  most  awe-inspiring  titles  to  follow 
the  name  of  that  mighty  person  is  the 
most  valuable  man  on  the  staff. 

Thus  an  editor  was  recently  severely 
called  to  account  for  speaking  of  the  Sul- 
tan as  merely  "  His  Imperial  Majesty,  the 
Prince  of  the  Faithful,  and  the  Shadow 
of  Allah  Upon  Earth."  This  was  re- 
garded as  actually  disrespectful,  and 
it  was  only  by  the  utmost  pleadings 
and  promises  to  do  better  that  he  was 
allowed  to  continue  his  paper.  What 
he  should  have  said  to  appear  at  all  loyal 
was:  "  His  Most  Holy,  Noble  and  Im- 
perial Majesty,  the  Greatest  and  Most 
Powerlul  of  all  Princes  of  the  Faithful, 
the  Shadow  of  Allah  Upon  Earth,  the 
Finest  Pearl  of  the  Age,  and  the  Es- 
teemed Center  of  the  Universe,  at  whose 
grand  and  mighty  portals  stand  the 
camels  of  justice  and  mercy  and  at  the 
part  of  whose  hands  spread  untold  hap- 
piness over  all  the  earth,"  etc. 

In  fact,  whenever  the  Sultan's  name 
is  mentioned  it  is  not  only  necessary  but 
absolutely  compulsory  to  take  up  a  good 
part  of  a  column  with  such  expressions. 

If  the  editor  does  not  know  enough  to 
do  it,  the  censor  enlightens  him,  and  as 
his  name  often  appears  several  times  in 
an  article,  it  can  readily  be  imagined 
what  an  intensely  interesting  morning 
paper  it  is. 

It  was  only  a  short  time  ago  that  the 
leading  paper  in  Constantinople,  in  an 
article  upon  Adelina  Patti,  desired  to 
circulate  the  startling  bit  of  information 
among  the  readers  that  the  famous  prima 
donna  had  an  income  from  her  singing 
of  a  great  many  dollars  every  year. 

This  was  peremptorily  cut  out  by  the 
censor.  When  the  reason  was  asked  he 
solemnly  stated  that  the  news  would 
"disturb  the  beautiful  souls  of  the  loyal 
and  moral  females  of  the  Finest  Pearl  of 
the  Age." 

On  one  occasion  an  item  appeared  in 
the  proof  regarding  an  individual 
named  I.  Sultan.  Sultan  is  a  Turkish 
surname,  the  same  as  King  is  an  Eng- 
lish one,  but  the  censor  would  not  let 
it  go,  on  the  ground  that  there  was  but 
one  Sultan  in  the  world.  At  last  he 
compromised  the  matter  by  striking  off 
the  "n,"  so  that  the  man's  name  ap- 
peared in  the  paper  as  I.  Sulfa. 

Lately  a  Beyroot  paper  had  a  sympa- 
thetic notice  about  a  Christian  whose 
death  was  attended  by  great  sadness. 
The  censor  killed  the  notice  and  ex- 
plained his  action  by  saying  that  "it 
contained  such  a  strong  pathetic  ele- 
ment, that  it  would  be  sure  to  re  open 
the  wounds  of  the  mourning  relatives 
and  cause  them  to  grieve  more  than 
necessary." 

It  is  no  surprise  that  the  Turkish 
government  a  few  days  ago  decided  to 
permanently  prohibit  from  circulation  in 
Turkey  any  copies  of  the  Washington. 
Post,  Evening  Star  and  New  York 
Tribune,  World  and  Life. 


A  HEALTHY  TWO-YEAR-OLD. 

It  is  always  pleasant  to  succeed  where 
others  have  failed,  and  the  fact  that  The 
Fourth  Estate  has  just  passed  and 
celebrated  its  second  birthday  must  be 
cause  for  no  little  satisfaction  to  its 
founder,  Ernest  F.  Birmingham.  That 
it  has,  besides  appropriating  a  very 
happy  name,  made  for  itself  a  local 
habitation  in  the  world  of  journalism  in 
the  face  of  strong  opposition,  attests  the 
fact  that  its  conductors  have  learned  the 
secret  of  making  it  acceptable  to  the 
great  constituency  to  which  it  appeals. 


That  the  journalistic  profession  requires 
a  live  organ  goes  without  saying,  and 
the  only  wonder  is  that  the  want  has  not 
been  supplied  long  ere  this.  Of  course, 
we  have  had  newspaper  newspapers,  but 
the  trouble  with  the  most  of  them  has 
been  that  they  have  been  conducted  on 
the  "You  tickle  me,  I  tickle  you  "  prin- 
ciple, and  having  been  devoted  to  the 
fulsome  puflfing  of  individuals,  without 
the  slightest  regard  to  merit,  have  failed 
as  they  deserved  to  fail. 

Not  only  thi=,  but  I  am  sorry  to  say 
that  their  columns  very  frequently  gave 
evidence  of  a  tendency  to  blackmail.  As 
The  Fourth  Estate  shows  no  signs  of 
descending  to  these  depths,  there  is  no 
reason  why  its  future  should  not  be  as 
brilliant  and,  in  every  way,  as  credit- 
able as  its  past.- J.  Henry  Hager 
("Senex")  in  Rochester  Union  and 
Advertiser. 


UNIQUE  AND  COURTEOUS. 

In  these  days,  when  the  imperious 
voice  of  the  bull  dozer  oblivious  to  de- 
cency is  heard  more  frequently  in  busi- 
ness correspondence  than  it  should  be, 
it  is  encouraging  to  meet  with  something 
that  suggests  what  some  people  call 
"  old-fashioned  courtesy." 

The  following  is  a  printed  form  used 
by  the  publishers  of  the  Quitman  (Ga.) 
Free  Press,  in  requesting  remittances 
from  subscribers  who  are  in  arrears  for 
subscriptions  : 

Mr.  

Dhar  Sir  ;  Our  books  show  ihat  you  are  be- 
hind with  your  subscription  from  June  12,  1895, 
which  makes  you  due  us  81,  which  will  pay  your 
subscription  to  June  12,  1896. 

We  hope  that  you  will  give  this  mitter  your 
prompt  attention.  •  *  *  If  you  allow  this 
to  grow,  it  will  be  harder  to  piy  in  the  future. 

Respectfully, 

The  Free  Press. 

The  foregoing  form  seems  to  be  a 
pretty  good  one,  and  may  be  thought 
worth  adopting.  If  any  publisher  has 
one  which  he  thinks  is  better.  The 
Fourth  Estate  will  be  pleased  to  print 
it,  for  the  form  of  requests  for  the  pay- 
ment of  arrears  on  subscription  accounts 
is  a  matter  that  it  is  profitable  to  study. 


THE   REMINGTON    "  BIG  SIX." 

Newspaper  men  all  over  America 
know  of  the  "Big  Six,"  which  was  at 
one  period  a  power  in  politics  in  New 
York  city.  But  some  of  them  are  per- 
haps not  aware  what  a  power  a  certain 
very  different  and  more  attractive  "  Big 
Six"  is  at  this  time  in  business  as  well 
as  politics. 

The  "Big  Six"  now  referred  to  is 
the  new  model  Remington  Standard 
Typewriter.  All  of  the  Remington 
typewriters  have  been  good— very  good. 
The  new  model  now  specially  offered  is 
"number  six."  This  figure  must  not 
be  supposed  to  express  the  number  of 
its  qualities,  however.  If  a  number  were 
intended  to  express  its  separate  virtues 
"600"  would  have  to  be  used  rather 
than  "6."  For  how  could  we  get  along 
without  the  multiple  usefulness  of  good 
typewriters  ? 

Speaking  of  politics,  the  managers  of 
political  campaigns  know  how  utterly  at 
sea  they  would  be  if  they  could  not  use 
the  typewriter  in  conducting  the  war. 
The  man  of  business  knows  how  handi- 
capped he  would  be  if  he  had  to  do  all 
of  his  correspondence  by  hand.  But 
when  it  comes  to  newspaper  men  and 
publishers  how  can  a  single  one  of  them 
do  without  such  an  aid  as  the  latest 
Remington  ? 


THE  VALUE  OF  HANDBILLS. 

A.  Cressy  Morrison,  manager  of  the 
advertising  department  of  the  I'abst 
Brewing  Company,  Milwaukee,  Wis., 
says,  in  a  recent  article,  that  circular 
distributors  do  not  appear  to  appreciate 
the  value  of  advertising  njatter,  his  com- 
pany at  one  time  having  been  actually 
sued  for  damages  for  the  stoppage  of  a 
city  sewer  in  which  were  found  twelve 
thousand  of  its  booklets,  which  had  been 
intrusted  to  a  distributing  concern.  The 
returns  were  large— from  the  sewer. 


NEW  YORK: 
Metropolitan  Building. 


EVIDENTLY  PROSPEROUS. 

The  Buffalo  Enquirer  announces  that 
it  has  ordered  from  R.  Hoe  &  Company 
a  mammoth  press. 

The  Enquirer's  new  press  will  be  a 
sextuple,  printing  from  three  gigantic 
webs  of  paper.  It  will  print,  cut,  paste 
and  fold  ready  for  the  reader's  hands 
72,000  4,  6  or  8-page  papers  an  hour;  or 
48,000  10,  12  or  16-page  papers  an  hour. 
It  will  take  six  months  to  build  and  set 
up  this  press. 

The  Enquirer  has  experienced  a  re- 
markable growth  recently  and  says  that 
without  the  big  press  it  could  not  print 
papers  enough  for  its  circulation. 

Joseph  O'Connor,  managing  editor  of 
the  Enquirer,  has  added  largely  to  the 
popularity  of  the  paper.  He  did  the 
same  with  the  Rochester  Post-Express. 
The  new  proprietors  of  the  paper, 
William  J.  Connors  and  E.  G.  S. 
Miller,  have  kept  the  promises  they 
made  when  they  acquired  the  property. 
"  We  will  do  everything  to  add  to  its 
renown,"  they  said,  and  tney  have  lived 
up  to  their  word. 


CHICAGO  : 
508  Home  Insurance  Building. 


GROWTH  OF  BRITISH  PAPERS. 

C.  Mitchell  &  Company,  the  London 
advertising  firm,  has  published  the  fifty- 
first  annual  issue  of  its  "Newspaper 
Press  Directory."  From  this  volume  it 
appears  that  there  are  now  published  in 
the  United  Kingdom  2,355  newspapers, 
distributed  as  follows:  England:  Lon- 
don,483;  provinces,  1,357 — 1,840;  Wales, 
100;  Scotland,  226;  freland,  169;  isles, 
20.  Of  these  there  are  156  daily  papers 
published  in  England,  7  in  Wales,  19  in 
Scotland,  and  18  in  Ireland. 

In  1846  there  were  published  in  the 
United  Kingdom  55 1  journals.  Of  these 
14  were  issued  daily,  viz.,  12  in  Eng- 
land and  2  in  Ireland;  in  1896  2,355 
papers  are  in  circulation,  of  which  no 
less  than  202  are  issued  daily. 

The  same  directory  further  states  that 
there  are  now  published  in  the  United 
Kingdom  2,097  magazines,  of  which 
more  than  507  are  of  a  decidedly  religi- 
ous character.  Some  of  the  religious 
weeklies  have  very  large  circulations,  but 
many  of  the  periodicals  issue  very  limited 
editions. 
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TWO  DOLLARS  A  year,  in  advance, 

to  any  part  of  the  United  States  or  Canada  ;  to 
Poreien  Countries  in  the  postal  anion,  $4  a  year. 
Single  copies,  TEN  CENTS. 

Subscribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
at  to  avoid  chance  0/  loss  in  the  mass  oj 
exchanges  which  go  to  every  newspaper  office. 

EnUred  at  the  New  York  post  office  for  trans- 
mission through  the  mails  at  second  class  rates. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch ;  x6o  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  line  each  insertion,  with- 
out discount. 

Smalladvertisements  under  classified  headings, 
tach  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 

It  will  be  readily  understood  that  a 
newspaper  of  this  kind,  which  must  look 
to  newspaper  men  for  cash  subscriptions, 
cannot  maintain  an  exchange  list. 

our  CHOICEST  "BARGAINS." 

No.  I. — For  $5  wt  will  send  three 
annual  subscriptions. 

No.  2. — For  $25  we  will  send  25 
annual  subscriptions. 

No.  3. — For  $4  we  will  send  The 
Fourth  Estate  until  the  end  of  1896, 
and  the  back  numbers  from  March  i, 
1895. 

NEW  BOUND  VOLUMES  NOW  READY. 

For  $2.50  we  will  send  a  bound 
volume  of  the  last  half-year,  September 
to  February,  inclusive;  or  for  $5  00  we 
will  send  a  bound  volume  of  the  last  full 
year,  March,  1895,  to  February,  1896, 
inclusive. 


WEAPONS  NEEDED  IN  THE  WEST. 

The  burning  of  the  Mitchell  (S.  D.) 
Mail  office  has  led  to  a  spirit  of  rioting 
against  newspapers.  A  few  examples  of 
the  old-time  editorial  courage  are 
needed  to  suppress  this  ugly  spirit. 

That  the  citizens  of  Mitchell  had  some 
warrant  to  find  in  Editor  McBride  tal- 
ents that  had  better  have  been  devoted 
to  other  business  cannot  be  doubted,  but 
when  they  riotously  destroyed  his  prop- 
erty, forgetting  that  there  is  the  redress 
of  libel  laws,  they  not  only  were  guilty 
of  a  crime,  but  made  a  precedent  which  is 
now  proving  entirely  too  popular  with 
the  lawless. 

The  rioters  of  Mitchell,  not  satisfied 
with  having  driven  McBride  out  of  their 
own  town,  have  resented  the  fact  that 
Captain  Andrews,  of  the  Plankinton 
Standard^  espoused  the  cause  of  the  ex- 
iled fellow -editor,  and  angered  by  his 
suits  for  damages,  they  threatened  to 
attack  the  Standard  office.  Fortunately, 
the  editor  in  Plankinton  is  made  of  the 
right  stuff. 

He  called  the  attention  of  the  Mitchell 
people  to  the  fact  that  if  they  should 
attempt  any  mischief  with  his  property 
there  would  be  trouble.  He  told  them 
that  if  they  came  on  a  visit  of  vengeance 


they  need  not  bring  their  coffins  with 
them,  as  the  local  undertaker  had  a  good 
supply  on  hand.  He  also  announced 
that  interment  was  as  cheap  in  Plankin- 
ton as  in  Mitchell.  Those  who  threat- 
ened to  disturb  him  have  remained  at 
home. 

There  are  a  number  of  cases  where 
people  have  attempted  to  punish  pub- 
lishers and  editors  in  South  Dakota.  It 
is  safe  to  say  that  the  instructors  belong 
to  the  press-fearing  class  which  is  always 
ready  to  attack  the  papers  under  cover. 

Last  week  the  citizens  of  Hills,  a  small 
Dakota  town,  beat  into  insensibility  Edi- 
tor Bailey  of  the  Crescent.  They  then 
dragged  him  through  the  streets,  and 
would  have  killed  him  if  the  sheriff  had 
not  come  to  his  rescue. 

The  charge  against  the  editor  was  that 
he  was  too  officious  in  political  affairs. 
Fortunately,  he  knows  his  rights,  and 
will  pluckily  continue  publishing  his 
paper.  The  members  of  the  American 
Newspaper  Publishers'  Association 
should  subscribe  to  a  fund  to  present 
Bailey  with  a  four  hundred-rounds-per- 
minute  protector  of  the  rights  of  the 
press — one  of  those  machines  where  you- 
press-the-trigger-and-it-does-the-rest. 

It  has  frequently  happened  that  when 
newspaper  offices  were  attacked  by  mobs, 
even  in  the  big  cities,  a  few  newspaper 
men,  just  as  determined  to  die  for  their 
opinions  as  they  were  ready  to  write 
their  beliets,  have  saved  their  papers. 
The  same  spirit  seems  to  prevail  in  Da- 
kota, and  we  are  glad  to  see  it,  though 
we  are  sorry  that  we  cannot  ship  to  the 
threatened  offices  the  persuasive  elo- 
quence of  the  gun  that  rains  lead  in 
slaughtering  showers. 


MONEY  AND  ITS  MEANING. 

This  issue  of  The  Fourth  Estate, 
and  the  two  preceding  it,  present  pict- 
ures of  three  young  millionaires  who 
are  devoting  their  energy  and  ability  to 
journalism.  George  W.  Childs  Drexel, 
William  R.  Hearst  and  Sheffield  Phelps 
are  three  of  a  kind  in  that  they  are  all 
young  men,  not  only  of  great  wealth, 
but  of  proven  ability. 

The  significance  of  the  presentation  of 
this  trio  of  publishers  is  rather  remark- 
able. They  might  have  devoted  their 
time  and  talents  to  pursuing  pleasure, 
devoting  themselves  to  killing  idle  hours 
in  the  excitement  of  speculation  or  the 
pursuits  ef  sport,  and  yet  they  have 
chosen  the  most  exacting  of  professions. 

There  is  evidently  something  inspiring 
and  worthy  in  the  industry  that  is  asso- 
ciated with  the  smell  of  stereotyping, 
benzine  and  printer's  ink,  or  these  young 
men  would  have  found  no  fascination  in 
the  bustle  and  hustle  of  journalism,  its 
constant  vigilance  and  untiring  industry. 
The  power  of  the  press  has  proved  fas- 
cinating to  them. 

We  have  heard  a  good  deal  from  mor- 
alists about  the  advisability  of  an  "en- 
dowed" press.  Would  it  not  seem  that 
those  who  insist  that  the  press,  to  be  free 
from  the  dictates  of  commercial  neces- 
sity, should  be  endowed,  must  see  their 
answer  when  papers  are  held  in  hands 
that  have  never  known  the  trembling 
anxiety  of  pay  day  ? 

It  is  sometimes  urged  by  the  eternally 
discontented  that  the  individual  who 
purchases  the  power  of  the  press  is  a 
danger,  and  that  the  mouthpiece  of  the 
people  is  thereby  plugged  with  pluto- 
cracy. This  is  the  same  sort  of  clap-trap 
that  sees  liberty  oppressed  by  individual 
accumulation  of  the  results  of  patient 
industry. 

The  young  men  mentioned,  whose 
pictures  we  have  presented,  may  have 
been  born  with  silver  spoons  in  their 
mouths,  but  to-day  they  have  spades  in 
their  hands.  They  are  busily  toiling  in 
the  trenches  of  public  improvements,  for 
they  are  all  publishing  good  papers. 

Another  point  well  worth  noting  is 
that  the  publisher  who  is  independently 
wealthy  is  a  great  boon  to  newspaper 
men  in  general.  The  fact  that  he  can 
afford  to  buy  the  best  talent  and  will 
have  none  other  raises  the  price  of  pay- 
ment for  hard  work,  not  only  on  his  own 
paper,  but  on  the  staffs  ot  the  others 


This  has  been  positively  demonstrated 
in  New  York  city. 

Young  men  of  means  who  have  chosen 
journalism  as  the  proper  sphere  of  their 
usefulness  may,  to  those  whose  merit 
cannot  be  reckoned  according  to  their 
bank  accounts,  seem  interlopers,  seizers 
of  the  prizes  ambition  struggles  for  and 
strives  to  attain,  and  yet  where  good 
sense  reigns,  the  men  who  rent  their 
brains  must  reason  that  they  are  not 
beaten  down,  but  helped  forward. 

Brothers  of  greater  wealth  do  not 
stand  in  their  way,  but  act  as  pioneers 
in  the  progress  of  journalism.  Their 
decent  payment  for  hard  work  makes 
starvation  wages  impossible  and  brings 
the  business  offices  of  the  country  to  a 
proper  appreciation  of  the  value  to  be 
placed  on  talent. 

The  Fourth  Estate  can  con- 
scientiously welcome  into  the  profession 
those  not  only  eager  to  work,  but  ready 
to  pay  properly  for  the  labors  of  others, 
and  sees  in  the  young  men  with  millions 
to  invest,  not  the  salted  mines  of  tem- 
porary prosperity,  but  the  gold  strata  of 
continuous  good  fortune. 


"CHEAP"  JOURNALISM. 

In  the  Cosmopolis,  the  new  European 
magazine,  Jules  Simon,  of  France,  writes 
on  "  penny  journalism." 

Even  with  the  lower  cost  of  material 
and  production  m  his  own  country  and 
in  its  neighbor,  England,  Mr.  Simon  is 
compelled,  in  commenting  on  the  enor- 
mous change  wrought  in  journalism  by 
the  I  cent  movement,  to  point  out  that 
no  money  can  be  made  at  that  price  by 
mere  circulation.  He  believes  that  it  is 
the  advertisements  drawn  by  the  circula- 
tion which  supply  the  profits. 

To  the  advertiser,  Mr.  Simon  correctly 
thinks,  "it  is  ot  no  importance  that  you 
are  listened  to  by  diplomats,  studied  by 
financiers,  discussed  by  the  newspapers 
ot  every  party.  The  only  thing  the  ad- 
vertiser cares  about  is  the  number  of  your 
readers  ;  it  is  your  publicity  that  he 
buys. 

"You  are,  therefore,  obliged,  on  pain 
of  bankruptcy  or  on  pain  of  death,  to 
make  large  sales.  In  order  to  make 
large  sales  of  a  penny  paper — that  is,  a 
paper  which  goes  to  v^orkingmen,  fur- 
nace-men, messengers,  and  so  forth — 
what  do  you  need  to  be?  A  savant?  No. 
Wise,  far-seeing,  rational  ?  By  no 
means.  Rationality  is  tiresome.  It  is 
passion  which  dominates;  it  is  scandal 
which  attracts  and  holds;  it  is  hatred 
which  is  contagious;  it  is  folly  which  ex- 
cites the  imagination. 

"  It  is  to  whatever  is  silly  and  danger- 
ous and  unwholesome  that  such  a  jour- 
nal must  address  itself,  because,  instead 
of  receiving  from  on  high  the  manna  of 
life,  it  is  obliged  to  go  down  low,  very 
low,  and  howl  with  the  wolves  and  flat- 
ter all  bad  passions  in  order  simply  to 
live." 

The  New  York  Evening  Post  thinks 
this  is  a  "  pretty  black  picture," 
but  claims  that  no  one  can  deny  its 
substantial  accuracy.  "  Still,"  the 
Evening  Post  continues,  "there  are 
countervailing  considerations.  One  is, 
that,  considered  as  property,  the  most 
successful  scandalous  papers  are  not  as 
sure  as  the  soberer  ones  at  higher  prices. 
There  is  no  more  stable  property  in  the 
world  to-day  than  the  London  Times, 
which  is  absolutely  free  from  the  faults 
described  by  Mr.  Simon.  A  share  in 
the  Times  is  to-day  assure  a  possession 
as  consols  or  Bank  of  England  stock. 
So  that,  as  a  rule,  in  deciding  what  kind 
of  paper  you  will  establish,  you  have  to 
choose  between  stability  and  very  large 
profits." 

In  connection  with  this  assertion  of  the 
Evening  Post,  it  is  not  out  of  place  to 
mention  that,  if  recent  statements  from 
England  are  true,  the  circulation  of  the 
London  Times  has  suffered  a  great  de- 
crease, and  its  profits  have  dwindled 
very  materially.  To  ascribe  this  to  the 
' '  clean  ' '  character  of  the  Times  would 
be  an  error,  however. 

The  fact  that  the  paper  has  lost  cir- 
culation, prestige  and  influence  is  not 
denied  by  those  who  are  in  a  position  to 
rote  recent  developments  in  London 


journalism.  The  losses,  however,  are 
due  to  causes  that  have  no  connection 
with  the  moral  atmosphere  of  the  paper, 
and  but  for  the  vitality  given  by  its 
record  the  paper's  value  as  a  profit  pro- 
ducer might  have  ended  altogether. 


NOTE  AND  COMMENT. 

The  full  page  advertisement  of  the 
Mergenlhaler  Linotype  Company  in 
the  preceding  issue  ol  The  Fourth  Es- 
tate has  drawn  much  admiring  com- 
ment. It  was  certainly  an  artistic  page, 
and  it  is  no  wonder  that  some  one  made 
the  remark  that  the  story  it  gave  was 
told  so  attractively  that  it  ought  to  be  a 
continued  story,  and  not  be  "  complete 
in  one  issue." 

It  will  interest  not  only  the  New  York 
publishers,  but  the  newspaper  men  and 
proprietors  all  over  the  world,  to  be  in- 
formed that  the  value  in  money  of  the 
Mergenthaler  linotypes  in  the  group  of 
New  York  newspaper  buildings  exhibited 
on  the  page  in  question  is  no  less  than  a 
million  dollars. 

But  if  the  cash  cost  of  these  wonder- 
ful Mergenthaler  linotypes  leads  us  to 
figures  that  reach  millions,  what  can  be 
said  of  the  immensity  of  the  arithmetic 
with  which  we  are  brought  face  to  face 
by  a  moment's  computation  of  what  the 
Mergenthaler  linotypes  in  this  particular 
group  of  newspaper  offices  will  do  ? 

In  the  course  of  their  unflagging  work, 
billions  of  separate  letters  will  be  im- 
printed on  the  news  pages  of  the  future 
through  their  agency  ;  and  the  aggre- 
gate of  separate  letters  and  figures  that 
New  York  newspaper  readers  will  see 
from  day  to  day  and  year  to  year  that 
had  their  origin  in  these  wizard  autom- 
atons of  the  printing  office  would  reach 
such  a  height  that  it  would  be  almost 
impossible  to  get  a  fair  conception  of 
its  magnificence. 

The  Chicago  Evening  Post  has  given 
a  graceful  salute  to  the  leading  outdoor 
pastime  of  the  age  by  circulating  an  at- 
tractive booklet  in  which  "  Philosopher 
Dooley  Discourses  on  Bicycling." 

It  is  clear  that  the  columns  of  the  Chi- 
cago Evening  Post  are  a  "  happy 
medium"  by  means  of  which  the  pro- 
ducer of  the  bicycle  can  reach,  not  the 
consumer  of  the  wheel,  to  be  literal,  but 
the  rider  thereof;  and  that  is  certainly 
worth  knowing. 

The  booklet  is  clever  enough  to  have 
been  the  personal  work  of  Alexander  A. 
McCormick,  the  Evening  r'ost's  busi- 
ness manager. 

The  Philadelphia  Family  Call  repor- 
duces  the  picture  that  won  The  Fourth 
Estate's  Art  Competition  prize,  and 
says: 

"  The  contest,  for  the  inauguration  of 
which  The  Fourth  Estate  deserves 
warm  commendation,  was  inspired  by  a 
desire  to  give  to  journalism  a  represent- 
ative and  typical  figure.  This,  through 
the  talent  of  Charles  Frederick  Brisley, 
The  Fourth  Estate  has  succeeded  in 
doing.  In  donating  a  prize  of  $100  to 
such  an  enterprise  The  Fourth  Es- 
tate has  placed  the  profession  under 
obligation  to  it  and  to  its  able  and  pro- 
gressive publisher,  Ernest  F.  Birming- 
ham."   

The  publishers  of  a  daily  in  Arkansas, 
who  have  decided  to  put  in  type-setting 
machines  shortly,  believe  that  certain 
mechanical  advantages  will  follow  a 
change  in  the  width  of  columns  from  13 
ems  to  15  ems,  thereby  reducing  from 
seven  columns  to  six. 

They  desire  to  know,  however,  what 
advertisers  think  of  this  change  in  the 
width  of  the  columns,  and  whether  there 
is  any  objection  to  it  from  the  advertis- 
ers' point  of  view. 

There  cannot  be  any  doubt  that  adver- 
tisers always  favor  a  wide  column.  It 
gives  them  more  room  for  display  and 
for  the  use  of  electrotypes. 

In  the  meantime,  when  the  publishers 
of  the  daily  journal  which  is  to  make 
the  change  come  to  give  their  order 
for  type-setting  machines,  it  will  be  well 
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for  them  to  keep  in  mind  that  the  ad' 
vertising  columns  of  The  Fourth  Es- 
tate form  a  guide  of  unfailing  relia- 
bility for  all  buyers  of  printers'  supplies 
and  machinery  as  well  as  for  purchasers 
-of  advertising  space. 

L.  Prang  &  Company,  Boston,  have 
done  justice  to  their  good  record  on  the 
Easter  publi  cations  prepared  for  this 
season.  The  excellence  of  the  firm's 
work  is  quite  equal  to  the  constantly  ad- 
vancing taste  of  at  least  a  part  of  the 
public. 

In  Great  Britain  much  criticism  by  the 
London  press  has  been  excited  this 
winter  by-  London  concerns  that  had 
their  supply  of  Christmas  cards  made  in 
-Germany  or  France,  to  the  detriment  of 
English  artisans.  Prang  &  Company 
call  attention  to  the  fact  that  every  part 
of  the  work  on  their  Easter  publications 
is  done  in  this  country. 

The  firm  is  accomplishing  exception- 
ally fine  work  on  Modern  Art,  formerly 
of  Indianapolis,  but  now  published  by 
Prang  &  Company  in  Boston. 

Newspaperdom  cleverly  sizes  up  the 
New  York  Sun's  condemnation  of  al- 
leged fakes  in  other  papers  as  "Satan 
rebuking  Sin."   

There  are  published  in  the  United 
States  to  day,  according  to  Herbert  F. 
"Gunnison,  of  the  Brooklyn  Eagle,  about 
20,000  papers  and  periodicals.  Of  this 
number  14,000  are  issued  weekly  and 
2.000  daily.  If  each  inhabitant  took 
one  paper  there  would  be  a  separate 
publication  for  every  3, 100  of  population 
in  this  country.  Twenty-five  years  ago 
there  was  only  one  paper  for  every  6,560 
of  population. 

The  number  printed,  however,  of 
those  papers  would  give  to  every  inhab- 
itant about  forty  copies  a  year.  To-day, 
if  an  equitable  distribution  were  made  of 
all  the  papers  printed,  there  would  be 
many  hundred  copies  for  every  man, 
woman  and  child  in  the  United  States. 
The  number  of  newspapers  published  in 
the  world  is  only  a  trifle  more  than 
-double  the  number  published  in  this 
country. 

The  publishers  of  "Lovers'  Saint 
Ruth's"  a  volume  by  Louise  Imogen 
Guiney  recently  noticed  in  these  columns 
are  Copeland  &  Day,  printers  of  good 
taste,  at  69  Cornhill,  Boston. 

El  Porvenir  is  an  illustrated  literary 
monthly,  printed  in  Spanish,  of  which 
several  numbers  have  been  issued  at 
San  Salvador,  in  Central  America.  It  is 
issued  by  G.  J.  Dawson  &  Company. 

The  illustrations  have  much  local  inter- 
est, and  include  views  of  places  hoary 
with  time  and  garlanded  with  history. 
The  reading  of  the  January  number  is 
an  easy  way,  indeed,  to  take  a  short  walk 
in  Central  America. 


The  Chicago  Record  has  issued  a  very 
neat  booklet  explaining  in  convincing 
way  the  quality  of  its  circulation. 

The  new  English  magazine,  Cosmo- 
polls,  seems  to  have  been  a  great  success. 
An  edition  of  twenty-four  thousand 
copies  of  the  first  number  was  entirely 
exhausted.  Of  the  second  number,  a  first 
edition  of  eighteen  thousand  has  been 
printed.  It  has  been  well  received  on 
the  Continent. 

The  Louisville  Courier. yournal  is 
doing  good  half-tone  work  on  supple- 
ments to  its  Sunday  issue. 

Lord  &  Thomas'  "Pocket  Directory  " 
of  newspapers  for  1896  is  in  circulation. 
The  name  indicates  the  convenience  of 
its  size.  It  is  a  complete  directory  of  all 
newspapers  and  periodicals  in  the 
United  States  and  Canada,  and  does 
justice  to  this  important  subject.  Neat- 
ness characterizes  the  binding  and  typog- 
raphy, and  the  display  advertisements 
are  much  more  attractive  than  is  usual 
with  newspaper  advertisements  in  books. 

The  Nickell  Magazine,  Boston,  ap- 
pears to  be  improving  in  the  quality  of 
its  contents.  Why  not  spell  Nickell  with 
one  "1 "?    That's  the  Yankee  way. 


PURELY  PERSONAL. 

The  Ladies'  Home  yournal,  in  its  un- 
exampled career  of  success,  has  reached 
the  745,000  mark,  that  number  of  copies 
being  the  issue  for  March.  It  need  not 
be  said  that  the  energy  of  its  publishers 
is  as  untiring  as  ever,  and  that  its  at- 
tractions and  merits  as  a  journal  for 
women  still  seem  to  multiply  from  month 
to  month. 

No  publication  in  the  world  of  a  sim- 
ilar kind  has  ever  reached  an  equal  cir- 
culation.    The  Ladies'  Home  Journal 


has  practically  created  an  epoch  in 
the  field  of  monthly  publications,  and 
will  long  be  the  criterion  by  which  every 
other  undertaking  in  the  same  line  may 
be  measured.  Cyrus  Curtis,  the  con- 
trolling spirit  in  its  creation  and  lite,  may 
well  leel  a  thrill  of  pleasure  as  he  realizes 
the  unprecedented  triumph  of  the  enter- 
prise to  which  he  has  devoted  so  much 
absorbing  effort  and  zealous  care. 

H.  H.  Kohlsaat,  editor  and  pro- 
prietor of  the  Chicago  Ttmes-Herald, 
celebrated  the  forty  third  anniversary 
of  his  birthday  last  week.  To  those  who 
know  him  (and  those  who  do  know  him 
love  him)  it  seemed  impossible  that  Mr. 
Kohlsaat  had  attained  so  many  years, 
for  his  disposition  is  not  dissipated  by 
the  ravages  of  time.  To  those  who  are 
acquainted  with  him  only  through  his  ac- 
complishmenis  it  seemed  absurd  that  Mr. 
Kohlsaat  is  so  young. 

A  number  of  the  .'-taff  of  the  Times- 
Herald  entertained  Mr.  Kohlsaat  at  a 
midday  meal  in  honor  of  the  anniver- 
sary. Ihere  were  speeches,  most  of 
them  short,  for  the  editor's  staff  did  not 
need  to  beat  about  the  bush  in  telling 
him  what  they  thought  of  him.  They 
could  not  do  more  than  use  the  simple 
English  words  of  affection,  for  they  were 
impressed  with  what  they  said. 

W.  J.  Douglass,  heretofore  business 
manager  of  the  Toronto  Mail  and  Em- 
pire, has  been  made  general  manager 
of  the  paper. 

David  Gray,  formerly  associate  editor 
of  the  Buffalo  Times,  is  now  one  of  the 
active  workers  on  the  New  York  Sun- 
day World.  Mr.  Gray  is  the  son  of 
the  late  David  Gray,  editor  of  the  Buffa- 
lo Courier. 

Harry  Stead,  second  son  of  Editor 
Stead  of  the  London  Review  of  Reviews, 
is  now  on  a  visit  to  this  country.  He  is 
in  the  office  of  the  New  York  Review  of 
Reviews  studying  the  advertising 
methods  of  American  magazines.  The 
European  publications  have  not  met  with 
the  success  that  ours  have  experienced, 
and  young  Stead  wants  to  understand 
why.  He  is  here  to  find  out  and  has 
the  facilities  and  faculty  to  find  out. 


Henry  Norman,  whose  Washington 
correspondence  to  the  London  Chronicle 
on  the  Venezuela  matter  attracted  much 
notice,  has  an  article  associated  with  the 
same  subject  in  the  April  issue  of  Scrib- 
ner's. 

President  Cleveland  has  awarded  a 
medal  of  honor  to  John  M.  Tobin,  the 
well-known  Boston  journalist,  tor  gal- 


lantry in  action  at  the  battle  of  Malvern 
Hill,  July  I,  1862. 

Captain  Tobin  voluntarily  took  com- 
mand of  his  regiment  while  adjutant, 
and  bravely  fought  with  his  men  from  3 
P.  M.  until  dusk,  rallying  and  reforming 
the  regiment  under  fire,  twice  picking 
up  the  regimental  flag  -  the  color-bear- 
ers having  been  shot  down — and  placing 
it  in  safe  hands.  He  was  one  of  the  one 
hundred  men  left  after  the  action,  the 
regiment  having  been  almost  annihilated 
in  holding  its  position. 

Joseph  Mitchell  Chappie  has  proved 
that  a  newspaper  editor  in  active  life 
can  write  a  good  book  when  his  industry 
and  opportunity  are  equal  to  the  work. 
"The  Minor  Chord,"  a  volume  of  very 
attractive  quality  and  considerable 
force,  is  from  his  pen. 

Mr.  Chappie  is  the  editor  of  the  Ash- 
land (Wis.)  Press.  The  book  is  issued 
by  F.  Tennyson  Neely,  the  book  pub- 
lisher, 114  Fifth  avenue.  New  York,  and 
is  distinguished  by  neatness. 

George  Wallace,  who  gained  a  wide 
circle  of  firm  friends  in  New  York  while 
acting  as  resident  correspondent  of  the 
Boston  yournal,  has  been  made  assistant 
night  editor  of  the  yournal.  Both 
Wallace  and  Stephen  O'Meara  are  to  be 
congratulated. 

Captain  J.  C.  C.  Gray,  for  a  long  time 
connected  with  the  New  York  Tribune, 
sails  for  England  Saturday.  He  is  on 
the  reserve  list  of  the  British  army  and 
will  participate  in  the  London  campaign. 
He  will  also  act  as  correspondent  of  the 
New  York  Press. 

The  sweeping  success  of  so  much  of 
the  bicycle  advertising  that  has  appeared 
during  the  past 
few  seasons  has 
caused  more  or 
less  public  inquiry 
as  to  the  person- 
ality or  identity  of 
the  men  who  are 
d  mainly  responsible 

-g^^  J0^^^^^;  fo''  'he  success. 
Ah  }^M^^^m\      O"^  of  the  most 
fl^^^j^^^^H    able   masters  of 
^^BH^^^^^/'    this  class  ad- 
^^HHP^^'      vertising — not  to 
speak    of  other 
kinds— is    James   E.    Sullivan,  presi- 
dent of  the  American  Sports  Publishing 
Company,    New   York,  a  corporation 
which  makes  a  specialty  of  bicycle, 
athletic  goods  and  similar  advertising. 
Mr.  Sullivan's  long  personal  interest  in 
athletics  and  bicycling  gives  him  that  in- 
timate expert  knowledge  of  the  subjects 
themselves  that  makes  the  most  effective 
advertising  possible. 


-mm 


Henry  C.  Bowen's  will  directs  that  the 
Lndependent  must  not  be  sold  during  the 
life  of  his  widow,  its  profits  to  be  divided 
among  the  widow  and  children. 


Charles  V.  O'Donnell,  who  for  the 
past  twelve  years  has  been  associated 
with  the  Western  Newspaper  Union,  and 
who  is  well  and  favorably  known  by 
newspaper  men  all  over  Iowa,  has  sev- 
ered his  connection  with  that  institution. 
He  has  secured  an  interest  in  the  Chicago 
Household  Guest  with  M.  P.  Halloran, 
and  he  will  establish  an  eastern  agency  in 
New  York,  of  which  he  will  have  charge. 
His  associates  at  the  Newspaper  Union 
presented  him  with  a  gold  watch  prior  to 
his  departure  from  Des  Moines. 


The  Pawtucket  (R.  I.)  /'<?j/ has  reason 
to  congratulate  itself  on  its  new  business 
manager,  Joseph  G.  Chandler.  He  is  a 
worthy  son  of  Senator  W.  E.  Chandler 
and  is  himself  a  young  man  of  recognized 
ability.   

Alfred  W.  Davis  is  the  new  advertising 
agent  of  the  Post.  He  was  formerly  as- 
sociated with  the  Boston  Traveler  and 
Standard. 

George  B.  Goodwin,  formerly  editor 
in  charge  of  the  Mercury,  has  resigned. 
Goodwin  is  a  clever  writer,  and  will  do 
good  work  elsewhere. 


UTAH'S  NEW  LIBEL  LAW, 

State  Senator  Glen  Miller,  of  Utah, 
who  is  a  well-known  newspaper  man, 
and  who  found  time  to  attend  the  last 
annual  meeting  of  the  International 
League  of  Press  Clubs,  has  succeeded 
in  securing  the  passage  of  a  new  libel 
law  which  is  now  in  force. 

The  text  of  the  law  is  as  follows : 

irii  shall  appear  onihe  trial  of  any  action 
lirou^  ht  forihe  publication  of  any  alleged  libel 
in  any  newpaper  published  in  this  state  that 
the  said  alleged  libel  was  publi->hed  in  good  faith, 
that  the  publication  thereof  was  due  to  the  mis- 
take or  misapprehension  of  the  facts,  and  that  a 
full  and  lair  retraction  of  any  statement  therein 
alleged  to  be  erroneous  was  published  m  the 
next  regular  issue  of  such  newspaper,  or  in  case 
of  daily  papers  within  three  days  after  such 
mistake  or  misapprehension  was  brought  10  the 
notice  of  such  publisher  or  publishers,  in  as  con- 
spicuous a  place  and  type  in  such  newspaper  as 
was  the  article  complained  of  as  libelous,  then 
the  plaintifif  in  such  cases  shall  recover  only  ac- 
tual damag'-s.  Provided,  ho-wever,  that  the 
provisions  of  this  act  shall  not  apply  to  the  case 
of  any  lib"!  against  any  candidate  for 
a  public  office  in  this  slate,  or  avowed 
candidate  for  nomination  to  any  office  before 
any  convention,  unless  the  retraction  of  the 
charge  is  made  editorially  in  a  conspicuous  man- 
ner at  lea  t  three  days  before  the  election  of  any 
political  convention,  in  case  such  libel-ius  article 
was  published  in  a  daily  paper;  if  published  in  a 
weekly  paper,  at  least  ten  aays  before  the  elec- 
tion or  convention. 

Mr.  Miller  also  introduced  a  bill  in  the 
Utah  senate  making  communications  to 
newspaper  reporters  privileged  com- 
munications, and  releasing  them  in  cer- 
tain cases  from  the  obligation  to  disclose 
in  court  the  sources  of  information  pub- 
lished. In  spite  of  Mr.  Miller's  able 
championship  of  this  bill  and  its  endorse- 
ment by  the  Salt  Lake  Tribune,  it  was 
not  passed. 

A  GERMAN  JOURNAL'S  JUBILEE. 

Adolf  Candrian,  editor  of  the  La 
Crosse  (Wis.)  Nord  Stern,  issued  a 
jubilee  number  of  that  paper  recently  in 
honor  of  its  fortieth  birthday,  the  first 
issue  having  made  its  appearance  in 
1856. 

The  Nord  Stern  was  on  this  occasion 
fat  and  fair,  as  well  as  forty,  for  its  array 
of  no  less  than  forty-eight  large  pages 
gave  it  bulk,  and  numerous  half-tone  il- 
lustrations made  it  fair  to  the  vision. 


OBITUARY  NOTES. 

Otto  F.  Peeler,  at  one  time  on  the 
Philadelphia  Call,  and  afterwards  con- 
nected as  editor  or  owner  with  the  Ber- 
wyn  (Pa.)  Record  and  Knoxville  (Tenn.) 
Sentinel,  died  in  Philadelphia  last  week. 
In  1892  he  was  connected  editorially 
with  the  Philadelphia  Evening  Bulletin, 
and  since  that  time  had  acted  as  adver- 
tising manager  of  the  Bergner  &  Engel 
Brewing  Company, 


Malcolm  Douglass  Mix,  formerly  of 
Batavia  and  founder  of  the  Batavia  (N. 
^ .)  Daily  News,  died  in  Denver,  Colo., 
on  Thursday,  aged  thirty-six  years. 

In  1878,  in  company  with  his  brother, 
Samuel  P.  Mix,  and  William  H.  Bradish, 
he  started  the  Daily  News  and  continued 
the  same  until  the  year  1881,  when  its 
present  publishers  assumed  control  of  the 
paper. 

Jacob  Sallade,  who  had  been  con- 
nected as  publisher  with  the  Williams- 
port  (Pa.)  Z>fOT(7fra/ from  1850  to  1861, 
and  with  the  Williamsport  Gazette  and 
Bulletin  and  Sun  and  Democrat  from 
1879  until  quite  recently,  died  March  9. 

J.  Robley  Dunglison,  at  one  time 
owner  of  the  Reading  (Pa.)  Daily  Times 
and  afterwards  an  editorial  writer  on  the 
Philadelphia  Bulletin,  is  dead. 


Carl  Neuhauser,  for  thirteen  years  con- 
nected with  the  editorial  staff"  of  the  St. 
Paul  (Minn.)  Volks-Zeitiing,  is  dead. 


R.  E.  Gamble,  editor  and  proprietor  of 
the  Cleveland  (O.)  Daily  Live  Stock  Rec 
ord,  is  dead. 

John  Cross,  editor  of  the  Chanute 
(Mo.)  Blade,  is  dead. 
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COUNTING  "  ADS  "  FOR  CASH. 

The  St.  Joseph  Daily  News  recently 
closed  a  competition  for  f  50  in  five  prizes 
of  $10  each,  the  character  of  which  was 
such  that  it  will  interest  every  business 
manager  and  advertiser. 

The  following  was  the  announcement 
of  the  competition,  which  appeared  in 
January: 

Beginning  January  27,  and  continuing  every 
day  until  Feljruary  26,  every  displayed  adver 
tisement  of  a  St.  Joseph  business  house  appear- 
ing in  the  Daily  News  will  bear  a  number  in 
plain  figures  Every  adverlisement  will  have  a 
different  number, but  the  numbers  will  form  con- 
secutive ?-eiies,  or  sets,  Irom  number  one  to 
number  fifty  inclusive. 

Cut  out  every  display  advertisement  you  see 
io  the  Daily  Nc7vs  between  January  27  and 
February  26  that  has  a  number  on  it. 

Every  advertisement  to  be  counted  must  be 
entire  and  separate.  Pieces  or  parts  of  adver- 
tisement-, or  defaced  or  mutilated  adveitise- 
ments,  will  not  be  counted.  Any  number  of 
copies  may  be  used. 

You  ma)  not  find  all  the  fifty  numbers  in  one 
day,  perhaps  not  in  a  week,  but  they  will  all 
appear,  and  be  repeated  as  often  as  they  can. 
\Vatcli  for  the  numbers  every  day,  and  collect 
as  many  sets  as  you  can.  Cut  each  advertise- 
ment out  separately  and  neatly,  and  arrai^ge  in 
consecutive  order.  When  you  get  fiity  adver- 
tisements numbered  from  one  to  fifty,  you  will 
have  a  set. 

The  person  sending  in  the  largest  number  of 
sets  will  be  entitled  to  fiist  prize. 

The  object  of  (he  competition  was  to 
enhance  the  value  of  the  advertising 
space  in  the  paper  by  the  extra  interest 
excited  in  the  advertisetnents.  It  was 
apparently  a  great  success. 

Edward  J.  Peckham,  business  man- 
ager of  the  News,  states  that  7,500 
numbered  sets  were  sent  in,  including 
375,000  separate  advertisements. 


PRINTING  STILL  PROGRESSES. 

The  Web  Success  Proof  Press  fur- 
nished to  the  Philadelphia  Press  by  the 
F.  Wesel  Manufacturing  Company,  New 
York,  is  said  to  go  beyond  all  expecta- 
tion in  the  salislactory  efficiency  of  its 
work. 

The  Chicago  Tribune  has  ordered 
from  the  Wesel  Company  one  of  the 
latter's  double  web  proof  presses  for 
"  proving  up  "  full-page  proofs,  and  so 
constructed  as  to  take  single  column 
proofs  also.  It  is  similar  to  the  one  in 
the  Brooklyn  £'(7^/^  office,  which  appears 
to  have  won  so  much  approval. 

The  Pittsburg  Leader  has  ordered  from 
the  same  company  one  of  the  Davis 
Matrix  Dryers,  another  recent  addition 
to  the  mechanical  luxuries  of  printing. 


A  MONTHLY  COMPANION  FOR 
THE  "RAM'S  HORN." 

Frederick  L.  Chapman,  publisher  of 
the  Ram's  Horn,  Chicago,  which  has 
been  so  successful  that  everybody  on  the 
continent  who  speaks  English  is  familiar 
with  the  name,  has  also  established  a  re- 
ligious monthly  entitled  Our  Day. 

Some  of  the  features  of  Our  Day  are 
original  and  all  of  them  are  good.  The 
reading  matter  is  by  no  means  heavy, 
and  the  typographical  features  are  not  at 
all  sombre. 

While  appropriate  to  a  religious  peri- 
odical, the  articles  are  readable  and  at- 
tractive, even  as  general  literature. 

It  would  seem  that  ample  countenance 
and  approval  will  be  found  for  Our  Day, 
and  that  it  will  in  its  own  field  duplicate 
the  Ram's  Horn's  success. 


CHANGE  IN  PHILADELPHIA. 

The  Northeast  News  of  Philadelphia 
has  passed  into  the  hands  of  its  former 
editor,  Charles  A.  A.  Young,  the  former 
proprietor,  Robert  A.  Balfour,  announc- 
ing that  he  will  devote  all  of  his  time  to 
his  two  other  publications,  the  women's 
magazine,  called  the  Home  Queen,  and 
New  Ideas. 

LONDON'S  THREE  NEW  DAILIES. 

It  is  stated  that  two  new  morning 
penny  dailies  are  to  be  established 
shortly  in  London,  England.  '1  he 
statement  is  also  made  that  Henry  J.  C. 
Oust,  lately  editor  of  the  Pall  Mall  Gaz- 
etle,  is  before  long  to  edit  a  new  after- 
noon daily,  to  be  called  the  May/air 
Gazelle. 


'MID  RELICS  OK  ANTIQUITY. 

SOME  VIEWS  IN  TrfB  OFFICES  OF  THE  BRISTOL  (KNG.)  TIMES. 


PUBLICITY  HAS  NO  LIMITS. 

A  striking  illustration  of  the  pene- 
trating quality  ol  advertising  is  found  in 
some  of  the  facts  connected  wiih  the 
Chicago  Ricord' s  recent  prize  competi- 
tion lor  "stories  of  mystery." 

Up  to  September  the  competitive 
stories  came  in  slowly,  but  the  news  of 
the  compttiiion  had  evidently  gone  into 
every  part  of  the  world,  for  early  in  the 
month  named  the  number  of  stories 
grew  rapidly  from  day  to  day. 

The  packages  or  envelopes  bore  post- 
marks or  express  stamps  thit  had  been 
affixed  in  every  kind  of  climate  and  from 
countries  under  all  sorts  of  govern- 
ments. Despotisms,  republics,  empires 
and  happy  isles  of  freedom  alike  added 
contributions  to  the  inflow  of  manu- 
scripts. 

There  were  packages  from  Mauritius, 
Orange  Free  State,  Cape  Town,  New 
South  Wales,  New  Zealand,  Japan, 
Samoa,  Honolulu,  Spain,  Italy,  France, 
England,  Ireland,  Scotland,  Wales, 
Switzerland,  Denmark,  Sweden,  Bel- 
gium, Germany,  Austria,  Northwest 
territory,  and  almost  every  state  in  the 
Union.  Illinois  led  in  number,  and  was 
followed  in  the  total  of  manuscripts  by 
Massachusetts,  New  York,  Indiana, 
Michigan,  Pennsylvania,  Ohio,  New 
Jersey,  Connecticut,  Maine,  Virginia, 
Tennessee,  Louisiana,  Florida  and 
Georgia. 

HE  WINS  HIS  SALARY. 

In  the  case  of  Herbert  J.  Browne 
against  the  Washington  Times  Publish- 
ing Company — that  is,  the  original  com- 
pany, composed  of  J.  H.  Ralston,  Thomas 
A.  Mitchell,  A.  A,  Lipscomb  and  others 
— a  verdict  resulted  in  favor  of  Browne 
awarding  him  the  full  amount  claimed 
by  him,  $500. 

Browne  claimed  that  he  was  engaged 
as  business  manager  at  a  salary  of  $60  a 
week,  and  served  eleven  weeks,  receiv- 
ing but  ,$160  therefor.  The  defendants 
claimed  that  his  salary  was  to  commence 
only  with  the  publication  of  the  first 
number  of  the  paper,  and  that  he  was 
paid  in  full.  From  what  is  known  it 
does  not  seem  likely  that  there  will  be  an 
appeal. 


ITS  HOME  WAS  A  CHURCH. 

Reference  was  recently  made  in  The 
Fourth  Estatb  to  the  fact  that  the 
Detroit  yoiirnal's  new  home  is  an  edifice 
that  was  formerly  a  church.  Through 
the  Courtesy  of  Charles  H.  Taylor,  ]r., 
of  the  Boston  Globe — whose  wide  in- 
formation seems  to  cover  every  sort  of 
topic  in  all  quiriers —views  are  given  on 
this  page  of  portions  of  the  in- 
terior of  the  building  occupied  by  the 
Bristol  (England)  Tunes  and  Mirror. 
This  is  a  church  edifice  of  considerajjle 
antiquity,  and  the  massiveness  and 
beauty  of  some  of  the  architecture  are 
indicated  by  the  illustration*.  The  Times 
and  Mirror  is  a  daily,  and  was  estab- 
lished  in  1714. 

AN  INCENDIARY'S  WORK. 

An  incendiary  attempt  was  made  last 
week  to  deitroy  the  Age  and  Democratic 
Press  plant  of  York,  Pa.  Only  a  timely 
discovery  of  the  fire  prevented  its  entire 
destruction.  Fortunately,  the  fire  was 
confined  to  the  job  and  press  depart- 
ment, but  all  the  other  departments  were 
seriously  damaged  by  smoke  and  water. 

The  greatest  loss  is  in  the  press  room, 
two  costly  Hoe  and  Campbell  presses 
being  badly  damaged.  The  loss  in  dam- 
aged stock,  paper,  etc.,  is  also  large. 
The  fire  did  not  affect  the  compo^ing- 
room,  so  that  the  Age  appeared  as  usual. 
It  had  a  very  narrow  escape  from  de- 
struction. 

LUMBER    JOURNALS  CONSOLl- 
DATE. 

Frank  B.  Cole,  publisher  of  the  West 
Coast  Lumberman  at  Tacoma,  has  pur- 
chased the  Piiget  Sound  Lumberman  and 
hereafter  both  publications  will  be  issued 
under  one  cover,  under  ihe  name  of  the 
IVest  Coast  and  Pi/get  Sound  Lumber- 
man. C.  W.  Snyder,  manager  of  the 
Puget  Sound  Lumberman,  will  continue 
in  that  capacity.  The  new  publication 
will  be  enlarged. 

A  FINE  ISSUE  EXPECTED. 
The  Boston  Herald' s  Easter  number 
on   March    28  will  contain  forty-four 
pages,  with  eight  pages  in  color  and 
half  tones. 


PRESS  CLUB'S  IRISH  DINNER. 

The  dinner  at  the  New  York  Press 
Club  last  Saturday  night  was  called  an 
Irish  dinner.  Not  that  the  dinner  itself 
varied  much  from  the  ordinary  except 
in  the  names  of  the  things  served  and 
the  speeches  and  songs.  Nearly  one 
hundred  plates  were  served. 

A  very  clever  menu  was  served  with 

Gaelic  Stew, 
Kilieloo  Birds, 
Maggie  Murphy  Potatoes, 
Shamrock  Salad, 
Blackthorn  Coffee,  etc. 
George  F.  Lyon  was  chairman  of 
committee,  and  the  five  hours  over  the 
table  were  spent  in  regular  Irish  style. 
Every  speaker  was  interrupted  at  least 
a  dozen  times,  and  the  shillala  was  in 
evidence!    When  the  Maggie  Murphy 
potatoes  were  served  the  following  para- 
phrase on  "  Maggie  Murphy's  Home  " 
was  sung: 

Un  this  fair  night,  'tis  our  delight,  and  pleasure 
as  you  see. 

To  gather 'round  the  festive  board  and  eat  the 

sweet  murphee ; 
They're  fat  and  rich  and  wholesotne  ;  they're 

dug  Irom  Eiin's  loam  ; 
And  we'll  h^ve  a  grand  potato  feast  within  our 

Press  Club  home. 


A  BOSTON  REPORTER'S  CHANCE. 

Joseph  Cleary,  7  Water  street,  Boston, 
announces  in  a  local  advertisement  of  a 
hair  grower: 

I  am  not  a  physician,  neither  am  I  in  the  pat- 
eat  medicine  business.  It  was  only  at  the 
earnest  solicitation  of  my  friends  that  I  con- 
sented to  place  my  hair  grower  on  the  market. 
I  am  a  stockbroker,  doing  business  in  the  city, 
and  have  been  established  here  for  twenty 
years.  I  therefore  have  but  little  time  to  de- 
vote to  the  hair  grower  I  can  refer  to  any  of 
the  national  banks  of  this  city,  or  any  of  the 
older  members  of  the  Boston  Stock  Exchange, 
to  verify  my  statement  that  I  was  perfectly 
bald  for  over  three  years.  I  now  have  a  perfect 
and  luxuriant  head  of  hair. 

As  a  great  many  persons  at  a  distance 
would  no  doubt  gladly  secure  some  of 
Mr.  Cleary's  hair  grower  if  they  were 
wholly  assured  of  the  entire  truth  of  all 
the  statements  contained  in  his  attrac- 
tive advertisement,  there  is  a  chance  for 
some  reporter  on  the  Boston  dailies  to 
perform  a  public  service  by  calling  on 
the  Boston  banks  in  turn  for  evidence 
that  Mr.  Cleary  was  three  years  bald. 

The  investigation  would  certainly  be 
novel  in  its  character.  However  com- 
mon it  may  be  for  the  united  financial 
institutions  of  a  city  to  certify  to  the 
length  of  a  man's  purse,  it  does  not  ap- 
pear that  they  ever  certified  to  the 
shortness  of  his  hair. 


THE  PRESTIGE  OF  AGE. 

The  Congregationalist,  of  Boston,  was 
eighty  years  old  last  week,  and  celebrated 
the  event  by  issuing  a  sixty-four- page 
number,  full  of  good  things  for  every- 
body. 


OFFICE  SUPPLIES. 


Oldest — N  ewest. 

NOT 

that  I  was  First  am  I  Best, 
BUT 

that  I  am  Best  am  I  First. 
First  AND  Best. 

REMINGTON 
STANDARD 
TYPEWRITER 


The 
Number 


6 


New 
Model. 


Wyckoff,  Seamans  &  Benedict, 
327  Broadway,  New  York. 
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To  ADVERTISERS  and  ADVERTISING  AGENTS: 


The  Eastern  office  of  the 

St.  Joseph  Daily  News 

is  now  at  No.  42  Tribune  Building,  New  York  City,  under  the  management  of 
Williams  &  Lawrence,  who  are  authorized  to  solicit  business  and  make  contracts  for 
the  Daily  News,  for  any  advertising  in  their  territory.  C.  E.  Sherin  is  not  author- 
ized to  transact  any  business  for  account  of  the  Daily  News.  Respectfully, 

ST.  JOSEPH  PUBLISHING  COMPANY, 
March  i,  1896.  EDW.  J.  PECKHAM,  Sec'y  and  Bus.  Mgr. 


VARIOUS   LIBEL  LITIGATIONS. 

An  award  has  been  filed  in  the  libel 
suit  brought  by  Becker  Brothers  against 
the  Elmira  Telegram.  The  arbitrators 
gave  an  award  of  $300  to  the  plaintiffs, 
though  everybody  was  satisfied  that  the 
"  libel  "  was  a  typographical  error,  and 
though  abundant  reparation  and  explan- 
ation was  made  of  the  statement. 

The  item  read  :  "  That  old  ramshackle 
owned  by  Becker  Brothers  is  a  disgrace 
to  Robinson  street  and  ought  to  be  torn 
down."  The  words  "  alongside  of  the 
elegant  new  building,"  which  filled  up  a 
line,  and  fitted  in  between  the  word 
' '  ramshackle  ' '  and  the  word  ' '  owned  ' ' 
were  omitted  by  the  printerin  correcting 
the  proof.  The  matter  was  fully  ex- 
plained in  the  piper,  and  full  apologies 
were  made  to  the  Becker  Brothers. 
Even  the  manuscript  copy  was  shown. 
The  Becker  Brothers  sued  for  $50,000. 

The  Rev.  Henry  J.  Mulholland,  a  St. 
Louis  pastor,  has  brought  a  suit  for 
$50,000  damages  against  the  .St.  Louis 
Republic,  on  account  of  the  publication 
of  an  article  in  that  paper  describing  a 
"  startling  and  dramatic  scene  "  in  Dr. 
Mulholland's  church,  "  which  cul 
minated,"  so  the  article  stated,  in  the 
pastor's  ordering  Elder  Anderson  to  sit 
down.  Dr.  Mulholland  wants  $25,000 
actual  damages  and  $25,000  exemplary 
damages. 

An  action  for  libel  founded  on  the 
criticism  of  a  published  book  is  rare  in 
this  country.  In  a  Michigan  case  in 
which  the  supreme  court  opinion  has 
just  been  published  a  newspaper  had 
ridiculed  a  book  relating  to  labor  and 
financial  questions.  It  was  described  as 
"  An  amusing  book,  as  full  of  contradic- 

_  tions  and  absurdities  as  a  schoolboy  of 

'  tricks." 

A  jury  rendered  a  verdict  for  the 
plaintiff  for  $500,  but  the  supreme  court 
has  reversed  the  judgment.  The  court 
held  that  when  an  author  placed  his 
book  before  the  public  he  invited  criti- 
cism, and  however  hostile  that  criticism 
might  be,  and  however  much  damage  it 
might  cause  him,  the  critic  was  not  liable 
in  an  action  for  libel  if  be  made  no  mis- 
statement of  any  material  facts  contained 
in  the  bcok  and  did  not  attack  the  char- 
acter of  the  author. 

W.  D.  Boyce  has  entered  three  suits 
for  libel  against  the  Chicago  Record  Pub- 
lishing Company,  claiming  damages  in 
each  case  of  $50,000. 

The  suits  are  the  outcome  of  the  re- 
cent attacks  on  Mr.  Boyce,  and  state- 
ments of  his  alleged  relations  with  Edi- 
tor Dunlop  of  the  Chicago  Dispatch. 

The  libel  suit  of  John  G.  Chase  against 
Charles  M.  Shortridge,  proprietor  of  the 
San  Francisco  Call,  for  $50,000  has  ended 
in  a  victory  for  the  defendant.  The 


PREMIUMS. 


plaintiff  complained  of  an  article  accus- 
ing him  ot  embezzlement. 

The  complainant  has  costs  to  pay  and 
a  shattered  reputation  as  his  reward  for 
attacking  the  newspaper. 

William  Waldorf  Astor,  proprietor  of 
the  Pall  Mall  Gazette,  has  settled  the 
suit  brought  against  him  by  Lady  Henry 
Somerset,  by  an  apology  and  payment 
of  costs. 

NO  SUCH  REGULATION. 

"Law-Abiding  Citizen"  (New  York):  Can 
you  tell  me  under  what  law  or  regulation  the 
United  S'ates  posi -office  refuses  to  carry  a  news- 
paper unless  the  wrapper  incloses  the  complete 
copy  of  the  edition.  If  I  throw  away  an  adver- 
tising theet,  I  can  no  longer  mail  the  paper. 

You  do  not  state  the  regulation  accu- 
rately. The  postage  rate  for  newspa- 
pers is  I  cent  for  every  4  ounces  or  trac- 
tion thereof.  The  post-office  depart- 
ment has  recently  ruled  that  that  is  a 
special  rale  applicable  to  the  mailing  of 
newspapers  only  when  sent  in  their  en- 
tirety. If  the  advertising  sheet  or  any 
other  portion  is  left  out,  then  the  rate 
becomes  I  cent  for  every  2  ounces.  It  is 
a  matter  of  construction  of  the  postal 
statutes. — New  York  Tribune. 
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A  NEW  HALF-TONE  PROCESS. 

An  artist  in  New  York  has  invented  a 
process  by  which  ordinary  cuts,  whether 
of  zinc  or  any  other  metal,  can  be  treated 
quickly  so  that  half-tone  effects  are  se- 
cured in  printing  from  them. 

The  process  consists  of  the  application 
of  a  liquid  to  the  surface  of  the  cut.  The 
results  as  seen  in  the  New  York  Recor- 
der, on  rapid  presses,  perhaps  serve  as 
indications  of  the  excellent  work  that 
can  be  done  under  more  favorable  con- 
ditions. 

The  inventor  of  the  process  is  Alex- 
ander F.  W.  Leslie,  of  the  New  York 
Recorder. 


INSTALLED  IN  NEW  OFFICES. 

The  F.  Wescl  Manufacturing  Com- 
pany has  moved  its  New  York  office  and 
warerooms  to  82  and  84  Fulton  street. 
The  quarters  now  taken  possession  of 
cover  an  area  of  15,000  square  feet.  The 
enduring  and  alluring  products  (in  the 
way  of  presses  and  other  machinery  and 
supplies)  of  the  company's  large  Brook- 
lyn factory  can  now  be  exhibited  to  bet- 
ter advantage. 


John  D.  Avil  has  sold  his  interest  in 
the  Avil  Printing  Company,  3941  to  3947 
Market  street,  Philadelphia,  and  Charles 
R.  Graham,  Charles  H.  Clarke  and 
Frank  S.  Holby  are  now  proprietors. 
The  paper  was  started  in  1874. 

PREMIUM:-. 

New  PREMIUM  CATA- 
LOGUE  now  ready. 

Sent  on  request.  Address  F.  TENNYSON 
NEELY,  New  York  or  Chicago. 


People  Like  Music 


The  Musical  News  Co., 
685  Broadway,  New  York, 
will  furnish  you  electro- 
types, three  columns 
wide,  ten  inches  deep, 
of  the  latest  and  most  select  music.  Type  and  style  equal  to  any  50c.  sheet  music, 
without  any  cash  outlay  on  your  part.  Write  for  particulars. 


GIVE  IT  TO  THEM 


and  note  the  Increase 
in  Circulation. 


About  the  NEW  YORK 
EVENING  POST: 

IT  is  noted  that  since  this  plan  was  adopted  (statin^r 
circulation)  the  circulation  of  The  Evening  Post  has 
slowly   increased,  and   its   advertising  patronage 
rapidly. 

It  seems  to  have  a  stronger  hold  upon  its  advertisers 
now  than  ever  before.  It  gets  its  rates  every  time,  is 
less  yielding  in  the  matter  of  special  positions  than  any 
other  New  York  daily  ;  but,  nevertheless,  it  holds  its 
advertising  better  than  most,  and  as  well  as  any. 

Extract  from  "How  Many  Copies,"  by  George  P.  Rowell,  Printers' 
Ink,  January  15,  1896. 


"New  England's  Greatest  Newspaper." 

The  BOSTON  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  power, 

NEW  FEATURES  FOR  "96." 

ADVANTAGEOUS 

ADVERTISING 

always  includes  the  Great  SCRIPPS-McRAE 
LEAGUE  of  daily  papers.  Why?  Because  they 
axe  the  leading  papers  in  their  respective 
territory. 

CINCINNATI  POST   i2s,cxx>  daily. 

ST.  LOUISCHRONICLE..  100,000  daily. 

CLEVELAND  PRESS   70,000  daily. 

KENTUCKY  POST   12,00^  daily. 

E.  T.  PERRY,  5^  Tribune  Buildin?.  New  York 

A   TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening   Field.   The  other  reason  is 

GREAT  DEAL  BETTER 

Than  its  contemporanes,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

The  AUBURN,  N.  Y.. 
PUBLIC  LEDGER 

covers  the  State  between  Syracuse  and  Rochester. 
Member  of  the  Associated  Press. 
Only  mornine  paper. 

A  DVERTISINGin  newspaperiof " known  cir- 
culation"  mean*  "business. "   For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bune Rldc-.N.  V.  Chamber  of  Commerce.  Cbicaeo. 

SUSPENSIONS. 

The  La  Crosse  (Wis.)  Badger  has  sus- 
pended publication. 

The  Pecatonica  (111.)  journal  ha.s  sus- 
pended, and  the  outfit  shipped  to  Beards- 
town,  where  a  new  paper  will  be  started. 

The  Blair  (Neb.)  Courier  is  dead. 

The  Wilmington  (N.  C.)  Daily  Review 
has  suspended  publication. 

The  West,  published  at  Florence, 
Ore.,  has  suspended. 


YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 
WASHINGTON 
concerned    by  placing 
advertisement   in  the 


IS 

an 


EVENING  STAR. 


KNOWS  A  GOOD  THING. 
I  take  pleasure  in  enclosing  herewith 
my  subscription  for  The  Fourth 
Estate  for  another  year;  I  would  feel 
lost  without  it.  I  believe  it  to  be  a  ne- 
cessity for  an  up-to-date  newspaper  or 
business  man.  Accept  my  congratula- 
tions upon  the  success  attained.  Long 
live  The  Fourth  Estate. 

W.  Ward  Damon, 


Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82^  per  cent,  of  the  houses  of  Washing- 
ton and  into  96  j  of  the  houses — whether 
residences  or  stores — ocatpied  by  white 
persons,  A  RECORD  UNEQUALED  ELSE- 
WHERE IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 
L.  R.  hamersly; 

Potter  Building, 

New  York  Representative. 

THE  CHICAGO 
EVENING 
POST 

IS 

THE 

HOME  PAPER. 


New  York  Office, 

512  American  Tract  Building. 

THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 


lO 
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PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


BONNELL'S  INKS 


To  The  J.  Hakpkr  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general, 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly  commend  their  u.se  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Hari'er  &  Brothers. 


•  ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 


New  York 


II  AND  13  VANDEWATER 
STREET. 


Chicago 


17  AND  19  QUINCY 
STREET. 


Philadelphia:  ^^^s^JII?."^™ 


ADVERTISING  AGENCIES. 


THE 


M.  B.  WILSON 

GENERAL 

ADVERTISING 

AGENCY,  CHICAGO, 

Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertismg   Write  for  estimates. 

ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers'  lowest  rate*;.  Practical  and 
effective  service  in  every  line  of  business. 

W.  

Advertising  Agent, 
17  Tribi;nk  Building, 


service  in  every  line  01  ousiness. 

L.  BEADNELL, 

Advertising  Agent. 


Nbw  York. 


FOR  SALE. 


A  DVERTISEMENTS  under  this  clasiifica- 
tion,25centsperlineeach  insertion.  Count 
seven  words  to  the  line. 

SEVERAL 
NEWSPAPER 
PERFECTING 
PRESSES 

which  we  have  taken  in  exchange  for  others 
having  larger  capacity,  all  in  first-class  condition, 
will  be  sold  very  cheap  on  terms  to  suit. 
Call  on  or  address,  J.  O.  SMITH,  534  Temple 
Court,  New  York  City:  F.  L.  DOW,  2  Herald 
Building,  Boston,  Mass. 

T7OR  SALE — A  complete  job  printing  plant 
and  book  bindery  in  a  northern  Ohio  city 
.  of  40,000  inhabitants,  a  great  manutaciuring 
center,  with  business  diversified.  The  above 
plant  has  ten  modern  presses,  fully  equipped  job 
composing-room  and  a  complete  book  bindery, 
all  doin^  $60,000  business  per  annum  during 
last  two  years.  Established  1871.  Can  be  pur- 
chased on  very  liberal  terms  ;  good  reasons 
for  selling.  Address  C.  C.  PHILBkICK,  No. 
Ill  and  113  S.  Fearl  St.,  Columbus,  O. 

BUSINESS  OPPORTUNITIES. 

A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  tine. 

■pOR  SALE,  outright  or  in  part,  a  southern 
trade  weekly  establiih''d  seven  years ; 
good  advertising  m'ldium.  Only  paper  in  the 
trade  in  entire  South  ;  contains  government 
advertising  ;  good  investment  ;  capable  of  great 
extension ;  reasons  for  selling,  ill  health  and 
other  business.  Apply  S.  H.  A.,  care  ol  The 
Fourth  Estate. 

HTEXAS  REPRESENTATION —Any  firm, 
newspaper  or  magazine  desiring  a  repre- 
sentative in  Texai  can  secure  the  services  of  a 
retired  journalist  at  very  reasonable  cost. 
Address  W,  L.  MOORE,  Pilot  Point,  Texas. 

It  may  interest  you  to  know  that  the 
advertisement  (of  the  Times  Building ) 
is  bringing  "  results."  Evidently 
The  Fourth  Estate  reaches  ex- 
cellent people. 

E.  A.  Tredwell, 
Agent  for  Times  Building,  New  York. 

ANOTHER  NEW  MONTHLY. 

El  Masco  is  the  title  of  a  monthly  pub- 
lication issued  in  Indianapolis  by  Samp- 
sell  Mansfield,  Elmer  E.  Scott,  F.  Tark- 
ington  liaker  and  James  McGee.  The 
first  number  is  dated  March.  This 
magazine  is  about  the  size  of  the  Chap- 
Book,  and  is  well  printed  on  good  paper. 


SITUATIONS. 


A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

AlWANTKD. — A  young  or  middle-aged  man 
of  experience  to  solicit  adverti  cinenis  for 
Sunday  paper  with  largest  circulation  in  the  city 
in  which  it  is  published.  Work  entirely  within 
city  limits,  A  genuine  hustler  w  int^d.  Address, 
sitting  terms  and  experience,  P.  P.  L.,  P.  O.  Box 
1646,  Springfield,  Mass. 

XIW  ANTED,  by  a  trade  paper  of  established 
repuiaiion,  a  young  man,  exp;rienced, 
as  reporter.  Sil.iry,  and  a  commission  on  ad- 
vertising brought  in.  Address  T.  Q.  A.,  care 
The  Fourth  Estate. 

U"M PLOVERS  in  the  newspaper  field  can 
obtain  by  advertising  •  in    The  Fourth 
Estate  an  intelligent  grade  of  assistants  in 
various  lines. 


SITUATIONS  WANTED. 


A  DVERTISEME^TS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion,  Count 
seven  words  to  the  line. 

A  THOROUGHLY  competent  and  reliable 
all-around  newspaper  man  ;  quick  to  pick 
up  local  connections  :  now  engaged  in  New 
York,  desires  position  as  city  or  managing  editor 
ol  daily  paper  in  thriving  western  city.  High- 
class  references  submitted.  Address,  A.  Z., 
Fourth  Estate. 

■pDITOR,  reporter,  successful  newspaper 
writer,  young  man  with  nine  years*  exper- 
ience on  daily  and  weekly  papers,  wants  good 
position,  city  or  country;  thoroughly  under- 
stands newspaper  and  printing  business  ;  prac- 
tical primer.    W.  M  ,  care  Fourth  Estate. 

pXPERIE.NCED  Advertising  Solicitor  desires 
position  on  some  first-class  medium;  five 
vears'  experience  on  leading  New  York  daily. 
Best  references.   J.  W.,  care  t  OURTH  Estate 

PNTER PRISING  YOUNG  JOURNALIST 
desires  position  as  editor  of  trade  paper. 
RELIAKLE,  care  The  Fourth  Estate. 


CLUBS  AND  associations. 

The  Pennsylvania  Editorial  Associa- 
tion has  elected  officers  for  1896  as  fol- 
lows: President,  J.  W.  Maloy,  Record, 
Lansford;  first  vice-president,  R.  T. 
Wiley,  Herald,  Elizabeth;  second  vice- 
president,  J.  S.  Sanders,  Telephone. 
Wilkes  Barre;  third  vice-president,  R.  B. 
McKee,  yotirnal,  Freeport;  secretary 
and  treasurer,  R.  H.  Thomas,  Farmers' 
Friend,  Mechanicsburg;  assistant  secre- 
tary, R.  H.  Thomas,  jr..  Journal, 
Mechanicsburg;  corresponding  secre- 
tary, Mrs.  J.  W.  Stofer,  Star  and  News, 
Mt.  Joy.  Executive  committee:  William 
M.  Taggart,  Taggart's  Times,  chairman ; 
H.  P.  Snyder,  Courier,  Connellsville; 
W.  C.  Kreps,  Echo-Pilot,  Greencastle; 
E.  F.  Acheson,  Observer,  Washington ; 
Addison  B.  Burk,  Ledger,  Philadelphia. 


At  the  Chicago  meeting  of  the  Illi- 
nois Press  Association,  the  following 
officers  were  elected: 

President,  C.  M.  Tinney,  Gazette, 
Virginia;  first  vice-president,  W.^  F. 
Beck,  Times,  Olney;  second  vice-presi- 
dent, George  W.  Dicus,  Register, 
Rochelle;  third  vice-president,  S.  W. 
Kessinger,  Monitor,  Litchfield;  secre- 
tary, J.  M.  Page,  Democrat,  Jerseyville; 
treasurer,  M.  F.  Walsh,  Herald,  Har- 
vard. Executive  committee:  W.  F.  East- 
man, Dispatch,  Moline;  Charles  Brad- 
shaw,  Patriot,  Carrollton;  and  W.  L. 
Eaton,  Register. Gazet'e,  Rockford. 
Auditing  committee:  J.  M.  Rapp,  A'^'f f 
Fairfield;  A.  L.  Hereford,  Springfield; 
George  C.  Rankin,  Republican,  Mon- 
mouth. 


EDITORIAL  HELPS. 


For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  Js  00 
Vol  II.,  September,  1894,  to  February, 

1895,  inclusive   s  00 

Vol.  111.,  March  to  August,  1895,  inclu- 
sive  2  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive    2  50 

Vols.  I.  and  II.,  bound  together,  a  lew 

left   10  00 

Vols.  III.  and  IV  ,  bound  together,  March, 

i8^5,  to  February,  1896,  inclusive   5  00 


NUMBERS 


BACK 

Estate  can  be  had  (except  a  few  issues  which 
are  out  of  print)  at  10  cents  each.  As  the  edi- 
tions are  many  of  them  nearly  exhausted, 
prompt  application  should  be  made. 


GOOD  LITERATURE. 

T-HE  BEST  INVESTMENT.— "In  sending 
■'■  check  for  renewal  of  my  subscripiion,  I 
wish  to  say  that  1  regard  this  annual  payment  as 
the  very  best  investment  which  I  make.  When 
the  morning  papers  and  The  Fourth  Estate 
come  to  me  together,  as  they  often  do,  your 
paper  is  always  read  first  while  the  general 
news  of  the  day  watts. 

"  Moreover.the  interest  attaches  quite  as  much 
to  the  ads,  in  proportion  to  their  bulk,  as  to  the 
reading  matter. 

"  I  regard  The  Fourth  Estate  as  a  coo- 
spicuous  illustration  of  the  truth  that  supply 
often  creates  demand.  If  The  Fourth  Estate 
never  had  been  established  newspaper  men 
would  have  continued  ignorant  to  this  day,  I 
presume,  of  the  personal  and  business  value  to 
them  of  the  work  which  you  are  doing." — 
Stephen  O'Meara,  Editor  Boston  Journal. 


THEIR  JOLLY  ANNUAL  DINNER. 

The  second  annual  dinner  of  the  St. 
Louis  Republic  to  the  heads  of  various  de- 
partments was  held  last  week.  Charles 
W.  Knapp  acted  as  toastmak'er  and  the 
affair  was  a  splendid  success.  The 
toasts  were  many  and  worth  listening  to. 
They  follow  with  the  names  of  those  re- 
sponding: 

"Making  a  Newspaper,"  Chas.  W.  Knapp; 
"  Relation  Between  the  Business  and  Editorial 
Departments,**Joseph  A.  Grafiam;  "The  Busi- 
ness End  of  a  Great  Daily,"  W.  B.  Carr;  "  The 
'  Broad-Ax  '  at  Midniaht,"  J.  M.  Nuckols,  Jr.; 
"  How  May  Advertisers  Protect  Themselves 
Against  Fakes?"  A  K.  Hammond;  "The 
Downtrodden  '  Local,'  "  Dent  H.  Robert;  "  The 
Composing  Room,"  Geo,  F.  McSkimming; 
■'Special  Features,"  Homer  Bassford;  "Il- 
lustrating a  Newspaper,"  F.  S.  Lockwood; 
"How  to  Satisfy  One  Hundred  ami  Thirty 
Thousand  Country  Subscribers,"  J.  R.  True- 
heart;  "  Linotype  Job  Work,"  Richard  A. 
Sittig;  "  Business  and  Journalism  Mixed, Ed- 
ward E.  Young;  "In  the  Counting  Room,"  J.  F. 
Farish;"Upon  What  Does  Circulation  Mostly 
Depend?"  W.T.Adair;  "The  Press-Room," 
John  Rosskoff:  "  Standing  Between  the  Adver- 
tiser and  the  Publisher,"  J.  S.  True;  "  Furnish- 
ing the  Power,"  H.  C.  Cardwell  (Engineer): 
"  I  he  Stereotyping  Department,"  Oscar  Boecke: 
"How  I  Get  Money,"  C.  A  D  iwes  (Collector); 
•' Mailing  a  Great  , Daily,"  C.J.  Stroh;  "  JEa- 
cyclopaedia-Americanus,"  — Linn,  M.  P. 


IT  WAS  WATER,  NOT  FIRE. 

A  water  pipe  in  the  upper  story  of  the 
Springfield  (Mass.)  Evening  Herald 
building  flooded  the  whole  premises 
last  week.  The  Evening  Herald  office 
was  badly  soaked  and  much  damage 
was  done.  The  Advance  job  print 
works  on  the  lower  floor  suffered  the 
greatest  loss.  A  stock  of  fine  paper  was 
soaked  and  the  loss  is  about  $1,000. 


TRA  VEL. 


No  Line  in  the  World 

Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  Engli-ih  expert,  the 
New  York  Central  po-senaes  the  most  per- 
fect system  of  block  signals  in  the  world. 

8X  hour«.  New  York  to  HufTalo ;  9)^  hours.  New 
Yoik  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago;  iiVt  hours,  .Nrw  York  to  Cin- 
cinnati; 29?^  hours.  New  York  to  St.  Louis« 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  Yoik  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Kails  is  the  New  York 
Central. 

Traveling  by  the  New  York  ^Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

NEW  FAST.CALIFOR- 
NIA  TRAIN  by  the 
SANTA  EE  ROUTE. 

The  CALIFORNIA  LIMITED  now  leaves 
Chicago  at  6  p.  m.  daily,  reaching  Los  Angeles 
in  three  oays,  and  San  Francisco  in  three  and 
one-half  days,  a  saving  of  half  a  day. 

Superb  new  vestibule  Pullman  palace  and 
compartment  sleepers,  chair  car  and  dining-car. 
through  to  Los  Angeles  without  change,  the 
fastest  and  most  luxurious  service  via  any  line 
to  California. 

Another  daily  train  carries  through  palace 
sleeper  and  tourist  sleeper  to  San  Francisco,  and 
tourist  sleeper  to  L,os  Angeles. 

C.  D.  SIMONSON, 

General  E  istem  Agent. 
E.  F  BURNETT, 

Eastern  P"ssen?er  Agent. 
No.  261  Broadway,  New  York. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
carefiil  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  of 
the  latest  design  and  construction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  Is  the  "  Standard 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gen.  Manager.  Gen.  Pass.  Agent  ■ 

STONINGTOM  LINE. 

FARES  ALL  REDUCED.  BOSTON,  $3; 
PROVIDENCE.  $2.25  :  WORCESTER,  42.35. 
Steamers  leave  NEW  PIER  36,  N.  R.,  one  block 
above  Canal  street,  at  6  p.m.  daily,  except 
Sundav 


SPORTING  LIFE  REDUCED. 

On  and  after  March  29  the  subscrip- 
tion price  of  the  Sporting  Life  of  Phila- 
delphia will  be  reduced  one-half,  viz., 
t  J  $2  per  annum  or  5  cents  per  copy. 
This  move  is  made  to  put  the  paper  in 
line  with  the  tendency  of  the  times  to 
lower  prices.  The  size  of  the  paper  will 
not  be  affected  by  the  change,  the  same 
number  of  pages  being  given  as  under 
the  10  cent  basis.  The  literary  quality 
and  news  service  of  the  baseball  organ 
will  also  be  kept  up  to  the  usual  high 
standard. 
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EDITORIAL  HELPS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

II  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 


IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 


"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 


If  you  address  them  at  j8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


WE  HAVE  IT  1 

The  Modern  Press  Clipping  Bureau 

In  its  fullest  development. 

Every  state  closely  covered. 

All  puhlications  received  direct  from  publi-hers. 

Most  thoroughly  trained  Readers. 

Lowest  Rates,  $1  per  month  and  upwards. 

Our  patrons  say  we  do  the  best  work. 

UNASKED  FOR  PRAISE 
From  the  Clothier  and  Furnisher,  New  York: 
'*  We  are  taking  clippings  from  three  bureaus, 
but  your  service  i-i  far  ahead  of  all  the  rest." — 
R.  W.  Ashcroft,  Editor. 

GIVE  US  A  TRIAL  ORDER. 
TheCHICAGO  PRESS  CLIPPING  BURE.iVU 
Theo.  WiESE.  Mgr.,  36  La  Salle  Si..  Chicago. 


NOW  READY. 


"\7'/^T  T\7'  September  i,  1895, 
V  V^J_v.  1  V   to  March  I,  1896. 

JUST  COMPLETED. 


OFFICES  TO  LET. 


$2.50  \l 


POSTAGE 
N'CLUDED. 


VOLS.III-IV^r" 

(Year  ending  March  i,  1896). 

>!,.  ^     f\r\  POSTAGE 
S4-^^,VyW  INCLUDED. 

THE  FOURTH  ESTATE. 

A  year's  concise  history  of  the  new- 
paper  and  advertising  vvrorlds. 
No  library  complete  without  it. 


"  CENEX'S"  New  York  Weekly  GOSSIP 
LETTER.  Editor  "Judge  "  says  :"  I 
don't  know  of  anybody  who  writes  more  enter- 
taining Letters  than  Mr.  Hater."  Send  lor 
specimen.    Hager,  87  "World''  Building. 


CHANGES  IN  INTEREST,  ETC. 

W.  E.  Cherry  has  sold  the  Red  Oak 
(la.)  Saturday  Mail  to  W.  W.  Mont- 
gomery, who  will  change  its  name  to  the 
Republican. 

The  Farmer,  Ashby,  Minn.,  has  been 
purchased  by  James  Arneson. 

The  Lafayette  (Ind.)  Home  yournal 
has  passed  into  the  hands  of  J.  II. 
I/Ctcher. 

The  Minonk  (III.)  Blade,  recently  pur- 
chased by  C.  B.  Hurtt,  has  changed  its 
name  to  the  Register.  A  complete  new 
plant  has  been  put  in. 


OFFICES  TO  LET  IN 

THE  TIMES  BUILDING 


OPEN  DAY  AND  NIGHT. 
ELEVATORS  ALWAYS  RUNNING. 
Rent  includes  Light,  Heat  and  Janitor  Service. 
Apply  E.  A.  TREDWELL,  19  Times  Building. 

pOR  RENT.    Desk  room.     Special  repre- 
sentative  preferred.     Room   19,   No.  ^4 
Park  Place.  

MISCELLANEO  US. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Lite  Insurance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  last 
week. 

'*  are  hard  times"  for  his 

wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now. 

™''BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 

NEW  YORK    AND    NEW  JERSEY  State 
Agencies, 

253  Broadway.  NEW  YORK. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau,  Cedar  and  Liberty  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 

THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 

per  annum. 
Also  a  Storage  Department  for  the  Storage  for 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 


G.  H.  Munger  has  purchased  the 
Durand  (Mich.)  Express. 

Charles  E.  Kruger  has  sold  his  interest 
in  the  Bradley  (111.)  Leader  to  C.  I. 
Gray. 

The  Watseka  (111.)  News  has  been 
sold  to  F.  W.  Calkins. 

W.  F.  Harris  has  purchased  the 
Wabash  (Ind.)  Tribune. 

The  Sibley  (111.)  Gazette-Index  has 
been  bought  by  the  Journal  Publishing 
Association,  who  will  assume  manage- 
ment April  I. 

The  Atlantic  Journal,  the  leading 
newspaper  of  Atlantic  county,  N.  J., 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


SATISFY 

THE  ADVERTISERS 

by  the  easiest  method,  to  wit :  Display  their  ads.  effectively  in  the  best 
possible  typographic  style,  using  the  type  specially  designed  to  please 
advertisers  (and  attract  the  eye  of  readers)  by  the  well-known  [.^eaders 
of  Type  Fashions.  Name  a  popular  type  tace  and  invariably  it  is 
made  by  the  originators  of  the  famous  De  Vinne  and  the  incomparable 
Jenson  Old  Style. 


EVERY  PUBLISHER 
SHOULD  STUDY  TYPE  STYLE. 


THF  T  ATFc;T  *^TVT  F^i-  Florentine  old  style «" brand  new" 

lili^  Ljjr^  L  l^J  L  Oil  1^1^  J.  artistic,  flexible,  entirely  novel,  just  the  thing 
for  Art  Supplements,  the  Ladies'  Page,  and  stylish  ads.;  LIVERMORE  is  eye-attraciing, 
BRADLEY,  designed  by  Bradley,  is  a  handsome  text,  but  readable  as  a  Roman  ;  CUSHING, 
used  by  Gillam,  one  of  the  best  ad  letters  ever  made;  PHILADELPHIA  LINING  GOTHICS 
cost  $25,000  to  produce  ;  FLORETS  AND  BORDERS,  issued  in  a  dainty  booklet. 


AMERICAN   TYPE   FOUNDERS'  COMPANY, 

Boston,  New  York,  Philadelphia,  Baltimore,  Buffalo,  Pittsburg,  Cleveland,  Cincinnati, 
Chicago,  St.  Louis,  Milwaukee,  Minneapolis,  Kansas  City,  Omaha,  Denver,  Portland 
(Ore.),  San  Francisco,  Dallas (256  Commerce  St.),  Atlanta  (23  E.  Mitchell  St.) 


BUSINESS  HELPS. 


HIGH-CLASS  PAMPHLETS 

FOR    RAILROADS,    STEAMSHIP  AND 
COMMERCIAL  PURPOSES 
Are  the  Specialty  of  the 

SEAMAN-PRESBREY  DEPT., 
Frank  Seaman's  Adv'g  Agency, 
874  Broadway,  New  York. 
ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  usin^ 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

ALL  the  leading  English   Newspapers  and 
Periodicals  for  sale  by  the  Intemational 
NewsCompany.  83  and  85  Duane  St.,  NewYork, 
one  door  cast  of  Broadway. 

and  the  Hammonton  (N.  J.)  /V^/ have 
been  consolidated.  Sterling  Hann  will 
manage  the  papers  under  the  name  of 
the  Atlatttic  Journal. 

The  Daily  and  Weekly  Palladium, 
published  at  Richmond,  Ind.,  has  been 
sold  to  Daniel  Surface,  of  Richmond, 
and  Samuel  J.  Flickinger,  of  Cincinnati. 

Lawrence  Lee  has  purchased  the 
Clayton  (Ala.)  Courier. 

Frank  Trainer,  the  former  publisher 
of  the  Bethany  (111.)  Echo,  has  purchased 
the  plant  of  that  paper. 

The  Ponca  (la.)  Gazette  is  now  owned 
by  B.  W.  Wood,  the  former  owner  and 
editor. 

"fhe  Wyoming  County  Times,  pub- 
lished at  Warsaw,  N.  Y.,  has  been  sold 
to  John  Underhill. 

The  Cedar  Falls  (la.)  Daily  Globe  has 
passed  into  the  hands  of  William  Burke, 
who  will  hereafter  conduct  the  paper  as 
the  Daily  News. 

Owing  to  the  retirement  of  D.  W. 
Lerch  from  the  Bradford  (Pa.)  Sunday 
Herald,  W.  L.  Cooper,  the  editor  of  that 
paper,  has  become  the  owner. 

Simon  Skovgaard  has  purchased  the 
Greenleaf  (111.)  Sentinel, 

The  Colon  (Mich.)  Express  has  been 
sold  to  J.  H.  Edwards  of  Three  Rivers. 

T.  A.  Hoxie  has  purchased  the  Deer- 
field  (Wis.)  Enterprise.    The  paper  will 


AMUSEMENTS. 


Abbey's,  •'  Goddess  of  Truth,"  8  p.m. 
American  Theatre,  "  The  Shaughran,"  8  p.m. 

Matinee  Saturday. 
Broadway,    "  Rob    Roy,"    8    p.m.  Matinee 

Saturday. 

Casino,  "The  Lady  Slavey,"  8.15  p.m. 

Fifth  Avenue,  Eleonora  Duse,  8.15  p.m 
Matinee  Saturday. 

Garden  Theatre,  Minnie  M.  Fiske.  Mati- 
nees Wednesday  and  Saturday. 

Hoyt's  Theatre,  "  A  Black  Sheep,"  8.30  p.m. 

KosTER  &  Bial's,  Chevalier. 

Lyceum,  "The  Prisoner  of  Zenda,"  8.15  p.m. 
Matinee  Saturday. 

Olympia,  "  ExceLior,  Jr.,"  8  15  p.m.  Matinees 
Wednesday  and  Saturday. 

Palmkr's.  "  Madame,"  8.  p.m. 

Proctor's,  Vaudeville,  11  a.m  to  n  p.m. 

Montauk  Theatre,  Brooklyn,   William  H. 
Crane. 

Park  I  heatrr.  Brooklyn,  "Two  Escutcheons." 
Matinees  Wednesday  and  Saturday. 


be  managed  by  W.  T.  Hoxie,  son  of  the 
new  [iroprietor. 

The  firm  of  Goodlet  Si  Cotten  has  pur- 
chased the  Windsor  (Mo.)  Review. 

The  Hutchinson  (Kins.)  Gazette  has 
changed  hands,  E.  G.  Nettleton  of 
Stafiford  having  purchased  it. 

The  Asbury  Park  Dailv  Star  is  now 
published  as  a  morning  paper. 

W.  B.  Hearn  has  purchased  the  Cadiz 
(O.)  Tribune. 

A  change  has  been  made  in  the  Wa- 
bash (Ind.)  Tribune,  H.  F.  Harris  hav- 
ing purchased  an  interest  in  that  paper. 

The  Canton  (O.)  News  Democrat  has 
been  sold  to  a  syndicate  with  banker  E. 
S.  Raff  at  the  head.  John  C.  Harmony 
is  business  manager,  and  J.  H.  Reigner 
editor. 

W.  R.  Hodges  has  sold  the  Morgan 
(Minn.)  Messenger  and  Franklin  News 
to  Daniel  McRae. 

The  New  Castle  (Pa.)  Daily  Courant 
has  purchased  the  Daily  and  Weekly 
Guardian.  The  paper  will  hereafter  be 
known  as  the  Courant.  Guardian,  and 
wiil  be  managed  by  George  G.  Pryor,  the 
owner  of  the  Courant. 

A.  Kneule  has  sold  the  Pennsburg 
(Pa.)  Bauren  Freund  to  his  son,  Henry 
A.  Kneule. 

Owing  to  the  retirement  of  W.  T. 
Lyon  from  the  Selma  (Cal.)  Irrigator 
J.  J.  Vanderburgh  will  take  full  charge 
of  the  paper. 

The  plant  of  the  Vistor  (Colo.)  Daily 
Record  has  been  purchased  by  Franklin 
P.  Mannix  and  Frank  N.  Briggs,  who 
will  issue  the  Victor  Daily  Tribune. 
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Cheapest  Composition  Known 

THE 


LINOTYPE 


HAS  SUPPLANTED 
EVERY  OTHER  MAKE 
OF  MACHINES. 

FOR 

BOOK  OFFICES; 

FOR 

JOB  OFFICES  ; 

FOR 

NEWSPAPERS. 


ONE  OPERATOR. 
SS'^)IS™bUt\oN.     3.600  TO  9,000  AN  HOUR. 

THE  MERGENTHALER  LINOTYPE  CO., 

PHILIP  T.  DODGE,  President  and  General  Manager, 


Tribune  Building,  NEW  YORK. 


STANDARD   LINOTYPE  METAL 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Le-iding  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  Lowenstein  &  Bro.,  Proprietors. 
Telephone,  1140  i8th  Street.  Nos.  540,  542,  544  West  j6th  Street,  NEW  YORK,  U.  S.  A. 


For  all  kinds  op 
PHOTO. ENGRAVING 


GO  TO  THE 


AMERICAN  PHOTO-ENGRAVING  CO. 
No.  IS  Vandewater  Street,  New  York. 


THE  LOVEJOY  CO.,      Established  1853. 

ELECTROTYPERS 

and  manafacturers  of  Electrotype  Machinery, 
444-446  Pearl  Street,  New  York, 

HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Honiton  St..  and  70  Reelunan  St.,  N.  Y. 

RTMORR'-i  for  The  Fourth  estate 
Ui  i>l  J_/ J-^lVO  with  patent  extensible 
back,  capable  of  holding  a  year's  supply  it  de- 
sired, will  be  supplied  at  office  for  $1.25,  or  by 
mail,  prepaid.  $1.50. 

PRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

TF  you  use  ELECTROS  send  to  CRASKE  for 
prices.   Superior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE,  45  &  47  Rose  St..  N.  Y. 

r*  EO.  GOTTSBERGER  peck.  Printer,  Lith- 

^  ographer  and  Stationer.  Blank  Books  made 
to  order.    11  Murray  Street,  New  York. 

l_r  F.  McCAFFERTY,  ELECTROTYPER, 
^  42  AND  44  Bond  Street, 

FRANK  LESLIE  BUILDING,  New  York 


We  would  like  to  do 


YOUR  PRINTING.- 


Should  you  desire  a  sample  of  our  work  we 
need  only  say  that  we  are  printers  of  The  Fourth 
Estate. 


EVENING  POST  JOB  PRINTING  HOUSE, 

JOHN  NOLTY,  Manager, 
No.  156  Fulton  Street,  NEW  YORK, 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


THE 


THORNE 


Newspaper 
Book  and 
Magazine 
Composition 


TYPE-SETTING 
MACHINE 


SIMPLE  IN  CONSTRUCTION.  In  use  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY.  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 

Chicago  :  139  Monroe  Street.  New  York  :  34  Park  Row. 


SCOTT 


ORIGINAL 
THREE  TIERED 


PRESS 


^Ip.,'  None 
  \i.  Better 


Made. 


WALTER  SCOTT  &  CO., 

PLAINFIELD,  N.  J. 


New  York  Office,  Times  Building. 

Chicago  Office,  Monadnock  Block. 

St.  Louis  Office,  Security  Building 


FOR 
BEST 


$1.50 

Prices  like  that, 
and  work  the  best. 


HALF-TONE 
PORTRAIT 

CHICAGO 

PHOTO-ENGRAVING 
"^hUr""  COMPANY. 

DT  V  NT  '  Q  electrotyping 
1  A.     In   o  graphite  for 

POLISHING  AND  MOLDING.  USED  BY 
ALL  LEADING  ELECTROTYPERS.  Jos. 
Dixon  Cruciblb  Co.,  Jersey  City,  N.J. 

A  NEWSPAPER    FOLDER    FOR  S50.00. 

Within  the  next  30  days,  publishers  that 
want  a  3  or  4  Fold  Folding  Machine  can  secure  a 
rare  bargain.  Write  for  particulars.  BASCOM 
FOLDER  CO.,  Sidney,  O.  

NEWS  PAPER— Rolls  or  sheets.  Firslquality. 
Write  A.G.  ELLIOT  &  CO..  Phila.,  Pa. 

RECENT  NEW  ENTERPRISES. 

The  Rocky  Mountain  Editor  is  a  re- 
cent addition  to  the  monthly  journals  that 
represent  the  toilers  in  the  editorial  de- 
partment. Frank  I.  White  and  W.  F. 
Mahoney  are  the  editors  and  publishers. 
Their  task  does  not  appear  to  be  wholly 
devoid  of  pleasure,  for  the  office  of  the 
paper  is  in  the  Opera  House  block,  in 
Denver,  which  suggests  special  facilities 
for  an  ardent  wooing  of  the  goddess  of 
music. 

The  American  Process  Review,  To- 
ronto, is  devoted  exclusively  to  all  the 
branches  of  photo-mechanical  work. 

The  Emerson  (Neb.)  Times  has  been 
started  by  William  Swanson. 

E.  S.  Brooke  is  the  publisher  of  a  new 
paper  at  Plymouth,  Ind.,  called  the 
Evening  News. 

The  Eagle  is  the  name  of  a  new 
morning  daily  at  Lynn,  Mass. 

The  Morning  Star  has  been  estab- 
lished at  Troy,  N.  Y. 

A  company  has  been  organized  at 
Mercur,  Utah,  to  publish  a  paper  called 
the  Miner. 

The  Public  Ledger  is  a  new  daily  at 
Auburn,  N.  Y.    It  is  published  by  the 


The  Latest  and  Most  Highly  Developed  Type  of 
Proof  Press  for  Daily  Newspapers. 

^^"imo  AUTOMATIC 
IlkW.  PROOF-PRESS. 


63   IN  DAILY 
USE. 


Leading  daily  newspapers  have  acknowledge^ 
its  advantages  and  installed  it  in  their  composing- 
rooms. 

Note  the  twin  rolls  of  paper  for  the  two  galleys. 
That  means  two  proofs  for  the  labor  of  one. 

F.  WESEL  MFG.  CO., 
Send  for  particulars.    82  and  84  Fulton  St.,  N.Y. 


Auburn  Publishing  Company  and  edited 
by  Walter  M.  Savery. 

The  Milwaukee  (Wis.)  New  Wisconsin 
is  the  name  of  a  new  paper  published 
by  Judge  Comstock,  of  Cumberland. 

The  Plymouth  Rock  Monthly,  which 
is  devoted  to  poultry,  laid  its  first  num- 
ber last  month  in  Boston. 

The  Canon  City  (Colo.)  Ruralist  and 
Horticultural  Review  has  begun  publica- 
tion. 

Franklin,  O.,  has  a  new  paper  called 
the  Daily  News. 

Joseph  Hopp  is  the  publisher  of  a  new 
paper  at  Streator,  111.,  called  the  Work- 
man  and  Farmer. 


The  Dallas  (Ore.) 
made  its  appearance. 


Woodman  has 
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WORKING  WONDERS. 


THE  NEW  YORK  JOURNAL  KEEPS 
EVERYBODY  GUESSING. 


Places  its  Presses  in  Most  Unusual 
Places — Secures  the  Services  of 
the  Best  Men  in  the  Business  and 
Booms  in  Astonishing  Fashion. 

The  New  York  Journal  will  have  the 
first  of  its  new  presses  in  the  middle  of 
April,  and  the  others  will  follow  in  rapid 
succession.  The  Journal  has  secured 
press  room  in  the  new  Rhinelander 
Building,  on  William  street.  This  is 
one  of  the  most  powerfully  constructed 
buildings  in  New  York,  and  the  presses 
will  be  set  up  on  the  first  and  second 
floors,  a  most  unusual  arrangement,  as 
it  has  always  been  the  custom  to  place 
presses  on  firm  foundations  in  the  base- 
ment of  newspaper  offices. 

Heavy  girders  and  beams,  warranted 
to  stand  a  strain  of  a  ton  to  the  square 
foot,  will  support  the  Journal's  monster 
sextuple,  quadruple  and  colored  presses. 
The  delay  in  getting  stereotype  plates 
rapidly  to  the  presses  is  largely  obviated 
by  the  fact  that  the  matrices  can  be  car- 
ried to  the  nearby  press  room  almost  as 
rapidly  as  they  are  usually  lowered  from 
the  top  floors  of  the  great  newspaper 
(Continued  on  page  seven.) 


RICHARDSON'S  LATEST. 

A.  Frank  Richardson  now  acts  as  the 
New  York  representative  of  the  Los* 
Angeles  Herald.  The  acquisition  of 
this  paper  is  regarded  as  a  splendid  one, 
as  it  adds  another  to  the  great  papers  of 
"known  circulation"  whose  foreign 
business  is  so  ably  attended  to  by  Mr. 
Richardson. 

The  Los  Angeles  Herald  was  estab- 
lished more  than  twenty- five  years  ago 
and  is  the  only  democratic  daily  within 
500  miles  of  Los  Angeles.  Its  circulation 
through  southern  California  is  wide 
spread. 

H.  S.  Smith  is  the  business  manager 
of  the  Herald,  lie  was  formerly  con- 
nected with  the  Omaha  Bee,  and  as 
soon  as  he  joined  the  Herald  he  com- 
menced printing  its  sworn-to  figures, 
and  secured  A.  Frank  Richardson  as 
his  New  York  representative. 


JOINS  THE  ONE-CENT  DAILIES. 

The  Philadelphia  Evening  Bulletin 
reduced  its  price  to  I  cent  on  Tuesday. 
The  effect  on  the  general  newspaper  sit- 
uation in  Philadelphia  resulting  from  this 
change  is  not  so  radical  as  were  the  ef- 
fects in  Chicago  and  New  York  of  the  re 
ductions  in  price  in  these  cities,  as  I  cent 
has  long  been  the  favorite  price  for  high- 
grade  dailies  in  Philadelphia. 

The  Evening  Bulletin  was  established 
in  1847  and  is  therefore  just  one  year 
short  of  being  half  a  century  old.  This 


is  not  a  great  age  for  a  Philadelphia 
daily,  however,  as  the  Inquirer  was  es- 
tablished in  1829,  the  Public  Ledger  in 
1836,  the  Evening  Item  in  1847  and  the 
North  American  in  1784. 

NEWS  OF  THE  LINOTYPES. 

The  six-story  fire  proof  addition  to 
the  Brooklyn  factories  of  the  Mergen- 
thaler  Linotype  Company  has  been 
completed,  and  the  work  that  has  been 
crowded  owing  to  the  almost  innumer- 
able orders  for  these  machines  will  na- 
turally be  facilitated.  The  orders  from 
book  publishing  concerns  are  coming  in 
at  an  exceptionally  lively  rate,  and  con- 
cerns that  laughed  at  the  iHea  of  using 
machines  are  now  anxious  applicants, 
urging  that  their  orders  be  filled  just  as 
fast  as  possible. 

In  this  connection  it  is  interesting  to 
note  that  D.  Appleton  &  Company  are 
using  the  linotype  with  such  success  that 
it  is  the  intention  to  have  a  strong  bat- 
tery of  them. 

Recent  improvements  on  the  machine 
in  the  way  of  making  easy  and  rapid 
the  changing  of  type  faces  make  the 
machine  of  particular  value  to  book 
publishers,  as  they  find  that  this  can  be 
done  almost  as  speedily  as  in  hand  com- 
position, where  the  printer  has  to 
change  his  type  cases.  In  the  changing 
of  the  type  faces  of  the  machines  used 
by  the  New  York  Press,  the  alteration 
of  one  was  made  in  the  remarkable  time 
of  seventy  seconds. 


THE  PIONEER  PRESS. 


ST.  PAUL'S  PROGRESSIVE  DAILY 
TRUE  TO  ITS  NAME. 


Its  History  and  Achievements  are 

THOSE  OF  the    GrEAT  NoRTHWEST 

Where  It  Widely  Circulates — A 
Splendid  Advertising  Medium. 

The  history  of  the  St.  Paul  Pioneer 
Press  is  the  history  ot  Minnesota  and  the 
greater  empire  of  the  Northwest.  Tens 
of  thousands  of  newspapers  exist  as 
business  or  political  ventures;  to  few, 
indeed,  is  it  granted  to  be  looked  upon 
as  the  natural  organs  of  the  domain  over 
which  they  hold  sway.  Among  this 
fortunate  few  is  the  Pioneer  Press,  which 
throughout  the  United  States  is  conceded 
to  be  essentially  representative  paper 
of  the  Northwest,  a  territory  reaching 
from  the  head  of  the  great  lakes  to 
Puget  Sound,  and  embracing  a  half 
dozen  states  whose  demands  it  voiced 
for  admission  into  the  union. 

The  name  Pioneer  Press  suggests  a 
brief  history.  Since  the  paper  was 
has  absorbed  over 
so  that  if  there  is 
the  proverb  that  in 
strength,  its  founda- 
tions are  laid  deep  and  sure.  The  terri- 
tory of  Minnesota  was  organized  by 


established  it 
thirty  rivals, 
any  truth  in 
union  there  is 
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Congress  on  March  3,  1849.  On  April 
28  of  the  same  year  the  Weekly  Pioneer 
made  its  appearance  in  St.  Paul. 

From  this  day,  even  before  the  officers 
of  the  new  territory  had  been  named,  the 
Pioneer  Press  dates  its  nativity.  The 
Weekly  Pioneer  was  the  first  paper  pub- 
lished within  the  limits  of  Minnesota, 
and  the  first  printed  within  the  far 
greater  territory  in  which  its  descendant 
now  circulates.  It  is,  of  course,  assumed 
that  its  founder  believed  that  the  new 
weekly,  a  6  column  folio,  printed  in 
brevier  and  minion,  "filled  along-felt 
want,"  although  the  fact  is  recalled  that 
St.  Paul  was  a  little  settlement  of  less 
than  one  thousand  people,  most  of  whom 
were  French  voyageurs  and  half  breeds. 

The  Pioneer  newspaper,  like  the  pio- 
neer settler,  had  experiences,  some  of 
which  were  anything  but  pleasant,  save 
when  they  had  become  dim  reminis- 
cences. The  first  four  numbers  of  the 
new  weekly  were  issued  from  a  carpen- 
ter's shop  on  3d  street,  "as  open," 
wrote  the  editor,  "as  a  corn  rick."  So 
comfortless  was  it  at  that  season  of  the 
year  that  the  compositors  had  frequently 
to  pause  in  their  work  to  breathe  upon 
their  benumbed  fingers. 

The  editor  was  stabbed  as  a  penalty 
for  some  of  his  vigorous  utterances,  but 
proved  that  he  was  equal  to  his  editorial 
responsibility  by  promptly  shooting  his 
assailant.  Even  at  that  early  day 
the  paper  was  a  vigorous  advocate  of 
what  it  believed  to  be  the  best  in- 
terests of  the  community,  a  policy  which 
the  Pioneer  Press  has  perpetuated,  and 
also  enlarged  to  meet  the  broader  do- 
mains of  the  state  and  the  Northwest, 


CONDE  HAMLIN. 

and  to  this  loyalty  its  fame  and  popu- 
larity are  largely  due.  The  Weekly 
Pioneer  urged  the  building  of  a  railroad 
to  St.  Anthony  (now  part  of  Minne- 
apolis), the  establishing  of  a  free  high 
school,  and  the  improvement  of  the 
Mississippi,  in  early  years  the  highway 
of  travel  and  traffic. 

On  May  I,  1854,  about  five  years  after 
its  first  appearance,  the  Pioneer  blos- 
somed out  as  a  daily,  a  six-column  folio 
printed  in  brevier,  nonpareil  and  agate. 
The  population  of  St.  Paul  was  then 
5,000,  a  large  increase  since  1849,  but  a 
number  hardly  justifying  such  enter- 
prise had  it  not  been  for  the  rapid  and 
exciting  events  of  the  war. 

Meanwhile,  on  January  i,  1861,  the 
first  issue  of  the  Press  had  appeared,  a 
paper  which  owed  its  existence  to  the 
Civil  War.  While  there  were  repub- 
lican papers  in  the  local  field,  it  was  be- 
lieved by  the  leaders  of  that  party  that  a 
new  journal  of  higher  character,  free 
from  factions  and  cliques,  would  be  both 
successful  and  influential.  The  oppor- 
tunity was  clearly  seen  by  Joseph  A. 
Wheelock,  who,  with  the  assistance  of 
some  friends,  established  the  Press,  of 
which  he  became  editor. 

During  the  rebellion  the  Press 
staunchly  supported  the  national  admin- 
istration.   Its  vigorous  conduct  and  ex- 


J.  N.JACKSON. 


cellent  news  service  secured  it  a  circula- 
tion which  soon  exceeded  that  of  its 
older  and  more  sluggish  rival. 

In  the  fall  of  1862  the  Daily  Union  was 
established  by  Frederick  Driscoll.  It 
was  strongly  republican  in  politics,  but 
opposed  the  Press  in  some  local  political 
matters.  Early  in  1863  Mr.  Driscoll 
discontinued  the  Union  and  became  an 
equal  owner  with  Mr.  Whtelock  in  the 
Press  on  March  I,  and  the  partnership 
thus  begun  has  lasted  more  than  thirty- 
three  years. 

From  1863  to  1875  the  Pioneer  and 
the  Press  existed  side  by  side,  the  latter 
staunchly  republican,  the  former  demo- 
cratic, as  it  had  been  from  its  earliest  is- 
sue. In  a  section  intensely  republican 
in  its  political  sentiments,  it  was  only 
natural  that  the  organ  of  that  party 
should  be  more  prosperous,  even  were 
the  papers  of  opposite  faith  of  equal 
merit.  After  experiences  of  a  varied 
character,  the  most  striking  of  which 
was  the  institution  of  a  lottery  to  increase 
its  subscription  list,  the  capital  prize 
being  a  valuable  residence  and  grounds 
3  acres  in  extent,  with  lesser  prizes 
of  pianos,  organs,  watches  and  green- 
backs, the  failing  Pioneer  was  absorbed 
by  the  energetic  and  prosperous  Press. 
The  Pioneer  Press  made  its  appearance 
April  II,  1875,  to  the  amazement  of  the 
readers  of  both  papers,  so  quietly  had 
the  transfer  been  discussed  and  executed. 


i 


FRANK  LANDON. 

It  is  nothing  unusual  to  find  subscrib- 
ers who  have  read  the  paper  for  a  quarter 
of  a  century  ;  indeed,  there  are  em- 
ployees in  the  editorial  and  mechanical 
departments  of  the  paper  who  have  been 
in  the  service  of  the  paper  for  a  similar 
period.  While  the  Pioneer  Press  is  a 
loyal  republican  newspaper,  reserving 
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WALTER  J.  DRISCOLL. 


the  right  of  independent  action  in  local 
municipal  affairs,  it  has  a  large  number 
of  readers  among  believers  in  different 
political  faiths.  It  has  not  been  con- 
tent to  depend  upon  the  prestige  of  its 
history,  but  has  sought  and  received  its 
support  through  its  progressiveness. 

It  would  be  impossible  for  a  paper  of 
the  moral  strength  which  characterizes 
the  Pioneer  Press  not  to  have  an  event- 
ful history.  To  sum  up  in  a  sentence, 
it  has  always  been  a  leader  in  the  North- 
west. It  was  the  first  paper  to  stereotype 
its  forms,  it  was  the  first  to  have  a  leased 
wire  between  St.  Paul  and  New  York, 
it  was  the  first  to  introduce  the  linotype 
machines.  It  has  been  not  only  a  power 
in  Northwestern  politics,  but  in  all  other 
matters  of  that  section.  To  enumerate 
tHeachivements  that  make  up  its  journal- 
istic history  would  be  interminable. 

The  editorial  department  of  the  paper 
is  presided  over  by  Joseph  A.  Wtieelock, 
who  has  been  connected  with  the  paper 
for  thirty-five  years  and  to  whose  influ- 
ence the  paper  owes  its  character.  The 
managing  editor,  Conde  Hamlin,  has 
been  connected  with  the  paper  for  eight 
)  ears,  the  last  four  of  which  have  been 
spent  in  his  present  position.  John 
Talman,  the  night  editor,  has  been  in 
the  service  of  the  Pioneer  Press  for  six- 
teen years.  William  C.  Handy,  the  city 
editor,  while  a  recent  addition  to  the 
force,  is  showing  that  he  is  a  newspaper 
man  by  nature. 

The  business  department  has  been 
^carefully  guided  during  thirty-four  years 
by  Frederick  Driscoll,  the  general  man- 
ager. Walter  J.  Driscoll,  secretary  of 
the  company,  is  his  able  and  active 
assistant.  John  N.Jackson  is  the  super- 
intendent of  advertising,  a  position  he 
has  held  for  four  years  with  great  suc- 
cess. Frank  Landon  has  charge  of  the 
circulation,  and  has  been  connected  with 
that  department  for  six  years. 

As  this  northwestern  newspaper  has 
grown  it  has  had  to  seek  larger  quarters. 
From  the  carpenter's  shop  where  it  was 
born,  it  moved  to  a  rude  structure  of 
pioneer  days,  then  to  a  three-story  stone 
building  on  3d  street,  then  to  a  larger 
building  on  3d  street  and  finally,  on 
October  31,  1^89,  to  the  magnificent 
thirteen  story  building  which  promises 
to  be  its  permanent  home,  and  which  is 
one  of  the  architectural  features  of  St. 
Paul. 

The  aim  of  the  paper  in  the  future 
will  be  the  same  as  it  is  at  present,  to  be 
so  complete  that  people  will  exclaim  in 
regard  to  any  event  then,  as  they  do  now 
and  have  in  the  past,  "What  does  the 
Pioneer  Press  say  about  it  ?  " 


"  There  is  no  other  publication  which 
affords  me  so  much  pleasure  and  valu- 
able information  as  The  Fourth  Es- 
tate."—J.  Howard  Edwards,  editor 
Youngstown  (O.)  Telegram. 


THE  MERCURY  SALE. 


COLONEL    ADOLPH   OCHS  MAY 
BUY  THE  NEW  YORK  PAPER. 


The  Tennessee  Editor  Means  to 

MAKE  A  Go   OK    IHE  PAPER    IF  He 

HuYs,  Though  He  has  not  Defi- 
nitely Defined  His  Policy. 

Negotiations  between  Colonel  Adolph 
Ochs,  of  the  Chattanooga  Times,  and 
William  Noble  are  still  pending,  and 
the  formal  delivery  of  the  New  York  Mer- 
cury to  the  Tennessee  editor  may  take 
place  in  the  latter  part  of  this  week.  The 
papers  have  not  been  signed,  as  the 
parties  to  the  contract  are  waiting  until 
the  formal  meeting  of  the  United  Press, 
which  takes  place  to-day. 

It  is  the  intention  of  Colonel  Ochs  to 
boom  the  Mercury,  in  case  of  purchase, 
to  the  best  of  his  energetic  ability.  The 
Mercury  has  recently  been  made  purely  a 
sporting  paper,  and  it  is  understood  that 
the  Colonel  would  continue  this  policy, 
believing  that  there  is  a  great  success  in 
store  for  such  a  paper  in  New  York  city. 


NEW  YORK  TIMES  RUMORS. 


They  are  Denied  by  its  Editor 

AND  PuliLISHER. 

A  rumor  that  the  New  York  Times 
and  Recorder  are  to  consolidate  this 
week  is  authoritatively  contradicted 
by  Charles  R.  Miller,  editor  and  pub- 
lisher of  the  limes.  He  says  there  is 
nothing  in  the  revived  report. 

In  regard  to  the  story  which  appeared 
in  the  New  York  Evening  World  that 
the  Times'  stockholders  under  a  reor- 
ganization committee  were  called  upon 
to  raise  immediately  $240,000  in  cash  or 
submit  to  a  settlement,  Mr,  Miller  says 
that  though  the  World  can  be  imagina- 
tive and  has  printing  facilities,  yet  the 
story  is  not  true. 


CHAMPION  OF  THE  LINOTYPE. 

Advanced  figures  were  set  in  St.  Louis 
for  rapid  composition  on  Mergenthaler 
linotype  machines.  Barney  Mensing 
and  Robert  W.  Francis  c  )mpeted  lor 
seven  hours  for  the  championship  and 
$200  a  side.  Mensing's  total  was  74, 100 
ems,  and  that  of  Francis  65,800  ems. 

These  totals  are  net,  as  all  corrections 
were  deducted.  Mensing's  total  would 
have  been  larger  but  for  an  error  of  the 
timer,  who  called  him  off  ten  minutes 
before  the  seven  hours  were  completed. 
The  betting  was  slightly  in  favor  of 
Francis  and  about  $1,000  changed  hands. 


BOWLING  GREEN'S  NEW  PAPER. 

The  first  number  of  the  Third  District 
Republican  has  made  its  appearance  in 
Bowling  Green,  Ky.  It  is  published  by 
H.  B.  Morehead.  The  new  paper  is  one 
of  the  best  in  appearance  and  matter 
that  is  published  in  the  state,  and  its 
editor  knows  how  to  make  a  newspaper. 
Mr.  Morehead  was  formerly  president 
of  the  Cincinnati  Commercial  Gazette 
Company,  and  is  a  man  of  large  wealth 
and  greater  ability. 


ANOTHER  TROY  PAPER. 
The  Troy,  N.  Y.,  Record,  a  morning 
paper,  which  is  to  be  (he  successor  of 
the  Telegram,  has  been  incorporated 
with  a  capital  of  $20,000.  Directors  of 
the  first  year  are  Harry  S.  Ludlow,  of 
the  Ludlow  Valve  Works;  Frank  H. 
Knox,  cashier  for  the  Troy  Times;  Wal- 
ter R.  Bush,  Fred.  E.  Wells,  James  K. 
P.  Pine,  William  II.  HoUister,  Jr.,  and 
William  F.  Gurley. 


BAPTIST  PUBLICATIONS  MERGED. 

The  Baptist  newspaper,  the  Christian 
Secretary,  published  heretofore  for  many 
years  at  Hartford,  has  been  merged  with 
the  New  York  Examiner.  The  editor 
of  the  former  paper  states  that  there  is 
no  need  of  a  Baptist  organ  in  Connecti- 
cut which  can  be  as  well  served  from 
New  York. 
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ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


OFFICIAL  STATEMENT. 


The  boston 

TRAVELER 


gXHIBlTS  official  statements 
showing  that  the  circulation 
for  the  four  months  ending 
March  i,  1896,  is  more  than 
two  and  one-half  times  greater 
than  for  the  corresponding  pe- 
riod one  year  ago. 


'pHE  country  circulation  has 
kept  pace  with  the  city  sales, 
and  in  consequence  general  as 
well  as  local  advertisers  are  us- 
ing its  columns  freely. 

8  to  16  pages, 
one  cent  a  copy. 


THE  BEST  NEW  ENGLAND 

EVENING  NEWSPAPER. 


BEWARE  OF  WEAVER. 


PROMOTER  OF  INTERNATIONAL 
EDITION  SWINDLES. 


He  Has  Worked  His  Confidence 
Games  on  Men  in  many  Cities, 
Extending  from  the  Atlantic  to 
the  Pacific  Coast  —  Beginning 
WITH  the  Publishers  He  Swindles 
Everybody  in  Sight. 

N.  J.  Weaver,  the  master-hand  at 
working  newspapers,  and  through  them 
everybody  else  whom  he  can  hypnotize 
into  giving  him  credit,  is  badly  wanted 
in  New  York,  Boston  and  a  great  number 
of  eastern  and  western  cities. 

Up  to  six  weeks  ago  Mr.  Weaver, 
whose  great  success  is  in  getting  up  In- 
ternational Editions  of  the  newspapers  as 
a  means  for  lining  his  own  pockets  with 
the  property  of  others,  was  a  guest  at 
the  Hotel  Waldorf.  He  is  now  some- 
where in  the  south  keeping  his  pleasmg 


THIS  IS  WEAVER. 

personality  from  any  obtrusion  upon  pub- 
lishers. He  has  a  happy  way  of  delud- 
ing with  gold-brick  contracts. 

Mr.  Weaver's  presence  stands  him  in 
good  stead,  not  only  with  the  publish- 
ers, but  with  hotel  keepers  and  others. 

The  proposition  he  presents  to  pub- 
lishers is  on  its  face  a  fair  one,  and  as  he 
carries  letters  from  reputable  publishers 
he  is  as  likely  to  deceive  the  most  care- 
ful as  any  of  the  many  swindlers  who 
scheme  to  do  the  press.  His  plan  of 
operations  is  to  go  to  a  newspaper  and 
state  that  he  wishes  to  purchase  a  cer- 
tain amount  of  advertising  space,  for 
which  he  is  willing  to  pay  good  rates. 
He  shows  his  letters  from  publishers, 
and  these,  with  his  prepossessing  appear- 
ance and  a  not  too  great  eagerness  of 
manner,  win  him  the  opportunities  he 
seeks. 

He  explains  that  his  plan  is  to  print  an 
International  Directory  ot  leading  firms, 
that  is,  he  secures  space  in  several 
newspapers  in  one  city  that  are  printed 
in  different  languages,  one  English,  one 
German,  one  French  and  one  Spanish, 
and  so  on.  He  prints  the  card  of  his 
customer  in  each  of  the  papers  in  a  space 
of  a  quarter  or  halt  inch  in  the  language 
of  the  paper,  and  afterwards  prmts  the 
cards  in  the  several  languages  in  book 
form,  promising  each  subscriber  a  cer- 
tain number  of  the  books,  or  as  he  calls 
them,  "  International  Directories." 

For  each  card  he  charges  the  adver- 
tiser a  heavy  price,  compared  wiih 
the  cost    of   the    advertising  space. 

Having  made  his  contract  for 
space  with  the  newspapers.  Weaver 
represents  that  all  the  newspapers 
are  working  together  to  make  the  di- 


rectory, or  international  edition,  a  great 
success,  and  that  he  is  representing 
them.  Even  if  he  did  no  other  business 
whatever,  this  gives  Weaver  a  standing 
in  the  community  and  he  works  for 
everything  in  sight. 

H.  C.  Osborne,  president  of  the  Los 
Angeles  Express  Company,  says  of 
Weaver's  career  in  that  city  that  after 
he  had  taken  space  from  the  Express  he 
did  not  pay  lor  it,  and  finally  he  failed 
to  even  pay  the  book  binder  for  work  on 
his  international  directories.  Every 
customer  entitled  to  books  was  naturally 
mad  at  the  newspaper  that  had  printed 
the  cards,  and  no  amount  of  explanation 
would  do  any  good.  It  is  tome  three  or 
four  years  since  Weaver  worked  Los 
Angeles,  but  the  Express  still  occasion- 
ally hears  from  a  customer  who  was 
hoodwinked. 

Weaver's  reputation  in  the  far  West  is 
that  of  a  sport.  Having  left  Los  An- 
geles he  went  down  to  Guatemala 
where  he  and  another  gambler  cleared 
out  ihe  Spanish  at  the  capital  of  that 
country  in  one  night.  They  reached 
the  coast  the  next  morning  and  sailed  for 
New  Yoik.  He  didn't  stay  long  in  the 
metropolis,  but  hurried  west  again, 
where  he  worked  a  great  number  of  the 
newspapers. 

The  publisher  of  a  San  Francisco 
paper  who  suffered  at  the  hands  of 
Weaver  says  that  he  kept  his  agreement 
with  the  paper  and  yet  at  the  same  time 
he  beat  it.  In  describing  his  experience 
with  the  swindler  the  publisher  says  that 
it  reminds  him  of  the  story  of  a  man  who, 
after  paying  his  obligations  to  a  usurer, 
said: 

"That  is  the  last  time  that  I  will  do 
any  business  with  you." 

The  usurer,  with  a  look  of  surprise, 
asked:  "  How  is  that?  Did  not  I  live 
up  to  my  part  of  the  obligation?  " 

"Oh,  yes,"  said  the  borrower,  "but 

d          your  obligations."     In  other 

words,  the  obligation  was  always  ar- 
ranged in  such  a  way  that  the  person 
doing  business  with  the  usurer  was 
bound  to  get  the  worst  end  of  it. 

Having  left  the  coast,  N.  J.  Weaver 
successfully  swindled  papers  in  the 
middle  northwest.  From  there  he  went 
to  Boston. 

As  told  in  a  former  issue  of  The 
Fourth  Estate,  he  there  made  a  con- 
tract with  the  Boston  Herald,  involving 
it  in  large  oblij^ations  for  large  sums 
of  money  to  advertisers.  These  the 
Heraldhzii  very  properly  honored.  He 
also  is  said  to  have  attempted  to  open 
negotiations  with  the  New  York  Herald. 

A  number  of  publishers  throughout  the 
country  who  have  been  asked  by  The 
Fourth  Estate  for  any  information 
that  they  could  give  in  regard  to  Mr. 
Weaver  have  replied.  Most  of  them 
have  asked  that  their  answers  be  regarded 
as  confidential.  It  can  be  stated,  how- 
ever, that  the  number  who  have  un- 
fortunately met  Weaver  is  very  large, 


and  that  he  has  made  handsome  sums 
out  of  his  game. 

While  in  New  York  N.  J.  Weaver 
hired  writers  and  artists,  and  for  a  time 
his  staff  reported  daily  for  duty  at  the 
Waldorf,  but  larger  quarters  were  needed, 
so  office  room  was  hired  on  Duane  street. 
From  his  new  headquarters  Weaver  sent 
out  advertising  solicitors,  and  made  his 
contracts  lor  printing  with  neighboring 
firms.  Several  local  newspapers  were 
favored  with  printing  orders,  but 
the  bulk  ot  the  composition  was 
done  by  T.  B.  Mead,  No.  45 
Rose  street,  and  Frugene  and 
Balletto  and  Isaac  Goldman,  both  of  No. 
251  William  street.  Business  men  in 
New  York  and  neighboring  cities  were 
induced  to  give  advertisements  at  the 
rate  of  $18  per  ad,  and  advance  pay- 
ment was  insisted  upon. 

Mr.  Weaver  invariably  went  to  his 
office  in  a  cab.  His  clothes  increased  in 
variety  and  elegance.  "This  business 
strain  is  telling  on  me,"  he  said  one  day, 
"  I  shall  take  a  run  to  Florida  for  a  lew 
weeks  on  my  yacht  Norna.^' 

Mr.  Weaver  had  worked  the  town  and 
disappeared. 

It  should  be  meniioned  that  the  yacht 
he  alleged  he  owned  belongs  to  a  Phila- 
delphia business  man. 


LIBEL  FIGHT  IN  LOUISVILLE. 


Suit  Brought  Against  Falls  City 
Papers  for  Printing  Advertising 
Derogatory  to  the  News. 

The  publishers  of  the  Louisville  Star 
have  brought  suit  against  the  Post  of  the 
same  city  for  $5,000  for  printing  an  ad- 
vertisement which  came  through  the 
regular  channels  and  was  paid  for  as 
other  advertising. 

The  Star  has  also  sued  the  Louisville 
Commercial  for  $5,000.  The  Times 
printed  the  same  advertisement,  and 
it,  too,  will  probably  be  sued  for  a  like 
amount. 

The  advertisement  is  as  follows: 
Notice!  To  the  publici  Vou  are  respectfully 
requested  to  withhold  all  patronage  from  the 
prpposed  Daily  News  until  the  proprietors  settle 
differences  with  Louisville  Typographical  Union 
No.  10. 


IMPORTANT  ENGLISH  SUIT. 

The  suit  of  the  London  Times  against 
the  Central  News  Company  is  being 
tried.  Sir  Franklin  Lockwood,  Q.  C, 
acts  as  advocate  for  the  Times,  and  Sir 
Edward  Carson,  Q.  C,  for  the  Central 
News.  The  Times-  charges  that  the  dis- 
patches regarding  the  Japanese  war 
which  were  supplied  by  the  Central 
News  were  in  some  cases  entirely  fabri- 
cated, and  in  other  cases  largely  altered 
and  expanded,  and  that  by  publishing 
ihem  the  Times  suffered  in  reputation. 


UNCLEAN  SHEETS  PROHIBITED. 


The  A.merican  News  Company  Re- 
fuses to  Handle  Certain  Classes 
of  Publications — Express  Com- 
panies May  Follow  Suit. 

The  American  News  Company  has 
given  notice  that  it  will  not  receive  or 
handle  any  copies  of  any  newspaper, 
periodical  or  other  publication  contain- 
ing any  advertisement  which  may 
appear  to  belong  to  the  class 
called  "  suggestive."  This  step  will 
quite  effectually  limit  the  existence  of 
various  publications  (at  least  as  now  con- 
ducted) which  have  managed  to  main- 
tain their -growth  because  the  authority 
of  the  post  office  department  extended 
only  to  copies  of  papers  transmitted  by 
mail,  and  did  not  include  papers  trans- 
mitted by  express  or  freight  and  dis- 
seminated through  news  men  or  sub- 
scription or  sales  agents  who  did  not 
employ  the  mail  in  distributing  the 
copies  received. 

A  similar  action  by  the  express  com- 
panies, whether  voluntary  or  as  a  result 
of  proposed  laws  now  pending,  will 
practically  end  a  class  of  literature 
which  has  done  much  harm. 


BOUGHT  FOR  A  SONG. 

The  Minneapolis  Penny  Press  was  re- 
cently bought  at  sheriff's  sale  by  Alden 
J.  Blethen,  who  bid  $1,000  in  the  form 
of  a  promissory  note  payable  in  thirty 
days  and  secured  by  mortgage  bonds  to 
the  amount  of  $3,000. 

It  is  stated  that  Harry  W.  Hawley, 
formerly  of  the  Chicago  Times  and  man- 
aging editor  of  the  Times-Herald  until 
the  death  of  James  W.  Scott,  has  pur- 
chased the  Penny  Press  from  Blethen, 
and  that  with  abundant  capital  he  will 
push  the  paper  back  to  its  former  pres- 
tige. 


IN  MEMORY  OF  MR.  GILLAM. 

The  New  York  Press  Club  has  sent  to 
the  family  of  the  lateBernhard  Gillaman 
engrossed  copy  of  resolutions  of  profound 
sympathy  in  their  bereavement. 

It  is  recorded  that  his  membership  in 
the  club  brought  to  its  members  a  cheer- 
ful, inspiring  and  uplifting  personality. 
His  kindness  and  generosity  and  un- 
ceasing interest  in  the  club  are  appro- 
priately remembered. 

It  is  truly  stated  that  he  was  a  living, 
moving  presence  among  the  club  mem- 
bers, and  that  his  sudden  death  was  a 
shock  that  brought  sense  of  bereavement 
to  every  member. 

Charles  W.  Price,  Joseph  Howard, 
Jr.,  and  Charles  J.  Perry  were  the  com- 
mittee on  resolutions. 


OFFICE  SUPPLIES. 

Oldest — N  e  west. 

NOT 

that  I  was  First  am  I  Best, 
BUT 

that  I  am  Best  am  I  First. 
First  AND  Best. 

REMINGTON 
STANDARD 
TYPEWRITER 


New 
Modd. 


Wyckoff,  Seamans  &  Benedict, 
327  Broadway,  New  York. 
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FROM  THE"AD"FIELD 


MANY    ITEMS    OF  INTERESTS 
FROM  VARIOUS  SOURCES. 


Competitive  Advertising  of  Dress- 
Linings  IS  IN  Prospect —Another 
Cure  for  Alcoholism— A  False 
Report  Concerning  Medicines  in 
Wisconsin. 


THERE'S  ROOM  FOR  SUCCESSES. 

G.  Cassard  &  Son,  517  West  Balti- 
more street,  Baltimore,  have  for  years 
enjoyed  a  reputation  as  manufacturers 
of  excellent  bacon,  ham  and  lard.  Once 
in  a  while  they  use  a  little  flitch  of  pub- 
licity, or  a  thin  slice  of  newspaper  space, 
or  grease  the  wheels  of  business  with  the 
onguent  of  advertising. 

And  yet,  regardless  of  the  example  of 
the  faultless  Ferris  Hams,  they  have  al- 
ways seemed  reluctant  to  "go  the  whole 
hog"  when  it  comes  to  general  adver- 
tising. 

At  this  season  Cassard  &  Son  usually 
use  a  little  newspaper  space.  Why  not 
confer  with  a  good  advertising  ageney 
with  a  view  to  the  adoption  of  adver- 
tising plans  on  a  wider  and  more  effect- 
ive scale? 


MORE  ADVERTISING  INTENDED. 

The  Ingram  Interlining  Company,  38 
Park  row.  New  York,  will  soon  be  ready 
to  make  new  contracts  for  advertising  in 
a  list  of  journals.  The  article  to  be  adver- 
tised is  Cheveret,  between  which  and 
Fibre  Chamois,  another  dress  lining,  there 
was  recently  waged  a  contest  of  extreme 
bitterness.  Fibre  Chamois  appears  to 
have  outstripped  the  other  in  a  very  dash- 
ing style,  and  if  Cheveret  is  equipped 
anew  for  a  serious  struggle  interesting 
advertisements  are  likely  to  be  noticed 
before  long  in  various  publications. 


A  RIVAL  TO  THE  KEELEY  CURE. 

The  prominence  attained  by  certain 
"cures  for  alcoholism"  has  tempted 
enterprising  persons  to  make  an  effort 
to  build  up  conspicuous  successes  of  their 
own. 

There  are  indications  that  a  concerted 
effort  will  be  made  in  various  large  cities 
by  newspaper  advertising  to  "boom" 
Eucrasy,  a  new  cure  for  dipsomania. 
Offices  have  already  been  established  in 
St.  Louis  and  Cleveland,  and  probably 
in  other  cities,  the  business  being  carried 
on  in  the  respective  sections  under  the 
name  of  the  Eucrasy  Company. 


NEW  INSURANCE  ADVERTISING. 

J.  Walter  Thompson  has  been  author- 
ized to  contract  for  advertising  of  the 
Prudential  Insurance  Company  of  New- 
ark to  the  amount  of  $75,000. 

The  sum  will  probably  be  used  chiefly 
in  magazines  and  weekly  journals.  This 
appropriation  is  made  by  a  corporation 
that  is  said  to  have  been  formerly  op- 
posed to  general  or  direct  advertising, 
and  those  believers  in  advertising  who 
are  pleased  to  see  new  converts  will  be 
additionally  gratified  at  the  fact  that  this 
liberal  expenditure  is  entrusted  to  such 
experienced  hands. 

The  present  appropriation  is  perhaps 
the  largest  single  one  of  this  character 
ever  made. 


SPRING  FASHIONS  FOR  ALL. 

Facilities  for  getting  city  styles  in  re- 
mote places  are  increasing.  Among  the 
concerns  that  are  advertising  their  wares 
through  the  earth,  which  latter  is  so 
soon  to  be  clothed  in  the  verdure  of  May, 
are  the  Faultless  Custom  Pants  Com- 
pany, 266  Wabash  avenue,  Chicago,  and 
the  Regent  Tailoring  Company,  133 
West  Madison  street,  in  the  same  city. 


A  FINE  OLD  PLAN,  0 1 

The  Piano  Implement  Company, 
Piano,  III.,  makes  the  following  proposi- 
tion: If  the  publisher  can  find  a  customer 
for  the  company,  the  latter  will  furnish 


a  potato  planter,  which  they  say  retails 
for  $75  cash,  and  take  out  half  the  latter 
amount  in  advertising,  the  other  half  to 
be  paid  in  cash. 


NO  CAUSE  FOR  EXCITEMENT. 

A  statement  is  being  circulated 
throughout  the  country  to  the  effect  that 
the  druggists  of  Wisconsin  have  formed  a 
corporation,  which  is  henceforth  to 
manufacture  all  proprietary  remedies 
sold  in  the  state. 

There  is  no  truth  in  the  statement, 
and  a  moment's  reflection  should  show 
the  impracticability  of  the  alleged  plan. 


THE  TOPIC  IS  IMPORTANT. 

The  Minneapolis  Journal  will  contain 
weekly,  on  Mondays,  a  special  depart- 
ment entitled  "  Hints  on  Advertising," 
in  which  the  phases  and  problems  of 
newspaper  advertising  will  be  discussed. 


MISCELLANEOUS  NOTES. 

Orders  for  advertisements  of  Pillsbury's 
Flour  are  being  sent  out  by  R.  P.  Till- 
man,  advertising  agent,  Globe  Building, 
Boston. 

The  Binghamton  Carriage  and  Cycle 
Company,  Binghamton,  N.  Y.,  is  mak- 
ing contracts  direct  for  space  in  agricul- 
tural and  weekly  papers. 

The  Marshall  Chemical  Company, 
Marshall,  Va.,  is  sending  out  advertise- 
ments of  soda,  ammonia,  lye  and  other 
chemicals  for  household  uses. 

The  Des  Moines  Novelty  Company, 
Des  Moines,  is  sending  advertisements  to 
monthly  publications  for  household 
specialties. 

Orders  for  advertising  are  being  sent 
out  by  the  Western  Medicine  Company, 
Kalamazoo,  Mich. 

The  Aurora  Suspender  Manufacturing 
Company,  190  Van  Buren  street,  Chi- 
cago, is  sending  advertisements  direct  to 
publishers. 

The  Cormany  Manufacturing  Com- 
pany, 225  Dearborn  street,  Chicago,  is 
contracting  for  space  in  farming  papers. 

The  Conduit  Gold  Mining  Company, 
15  limes  Building,  New  York,  is  order- 
ing advertisements  in  the  New  England 
and  contiguous  states. 

The  McGraw  Corset  Company,  Mc- 
Grawville,  N.  Y.,  is  to  introduce  and 
advertise  a  new  corset,  which  is  not  sold 
through  the  trade. 

La  Delicatesse  Company,  Herkimer, 
N.  Y.,  is  said  to  be  planning  a  very  ex- 
tensive advertising  campaign  on  a  fancy 
food  product. 

Hanford's  Celery  Cure  will  be  adver- 
tised in  additional  counties  in  New  York 
state.  The  Hanford  Manufacturing 
Company,  Syracuse,  are  the  proprietors, 
but  the  orders  for  the  advertising  will 
continue  to  be  given  by  the  Seaman- 
Yates  Advertising  Agency,  New  York. 

B.  M.  Watson,  Plymouth,  Mass.,  is 
advertising  nursery  merchandise  for  the 
spring.  Mr.  Watson  is  a  veteran  New 
England  expert  in  shrubs  and  plants. 

The  Buchanan  Fence  Company, 
Smithville,  O.,  has  decided  to  advertise 
its  wire  goods  in  agricultural  journals. 

A.  V.  Whiteman,  144  Chambers 
street,  New  York,  is  using  a  limited  ad- 
vertising appropriation  for  Whiteman's 
Patent  Milk  Jars,  which  enable  buyers 
of  milk  to  detect  adulterated  milk. 

Fred  E.  Grant,  Kansas  City,  is  the 
name  of  an  advertiser  who  is  introducing 
a  remedy  for  fits. 

The  Ensign  Manufacturing  Company, 
129  Third  avenue.  New  York,  is  doing 
a  little  advertising  of  flags. 

Advertising  in  considerable  volume  is 
at  present  boing  done  of  Viola  Cream, 
manufactured  by  the  G'.  C.  Bittner  Com- 
pany, Toledo. 

The  advertising  of  Wilcox  Com- 
pany,  brokers,    531   Brjadway,  New 


York,  is  to  run  in  papers  of  general  cir- 
culation during  the  season,  and  is 
handled  by  F.  B.  Washburn,  New  York 
representative  of  the  George  H.  Regar 
Advertising  Agency. 

It  is  said  that  additional  advertising, 
at  least  in  certain  localities,  will  be  done 
by  Buchanan  &  Lyall,  manufacturers  of 
the  "B.  &  L.  "  tobacco. 

McRobert  &  Company,  15  Jay  street, 
New  York,  American  agents  for 
Grootes'  Cocoa,  are  contemplating 
further  advertising  in  newspapers. 

The  Church  Kidney  Cure  Company, 
420  Fourth  avenue,  New  York,  is  tak- 
ing space  in  additional  religious  papers. 

C.  K.  Arnold,  of  the  Philadelphia 

Press,  is  placing  an  advertisement  of 

the  Philadelphia  Baby  Carriage  in 
magazines. 

The  Riley  Electric  Comb  Company, 
Newark,  N.  J.,  is  placing  advertising  in 
magazines  through  F.  B.  Washburn, 
Tribune  Building,  New  York,  who 
represents  the  George  H.  Regar  Adver- 
tising Agency. 

Hermon  O.  Rose,  formerly  of  the 
Housewife,  is  now  connected  with  the 
Nelson,  Chesman  &  Company  Adver- 
tising Agency's  New  York  office. 

The  post-office  authorities  have 
"stopped"  the  mail  addressed  to  the 
Standard  Manufacturing  Company, 
New  York. 

The  water  motors  of  the  Belknap 
Motor  Company,  Portland,  Me.,  are 
being  advertised  in  local  papers  in  New 
York  state. 

F.  C.  Carlton,  crayon  artist.  West 
Somerville,  Mass.,  will  run  a  classified 
advertisement  for  a  time  in  the  daily 
papers  generally. 

The  People's  Publishing  Company, 
Philadelphia,  Pa.,  is  offering  publishers 
a  copy  of  Dr.  Talmage's  book,  "The 
Earth  Girdled,"  in  exchange  for  adver- 
tising. 

The  Ladies'  Every  Saturday,  Phil- 
adelphia, is  circulating  advertisements  an- 
nouncing competitions  of  various  kinds. 

The  Sontee  Match  Company,  46 
Vesey  street.  New  York,  are  extending 
the  market  for  their  aromatic  matches. 

H.  P.  Brinkworth,  Louisville,  O.,  is 
advertising  a  remedy  for  rheumatism. 

The  Coin  Silverware  Company, 
Columbus,  O.,  is  the  name  of  advertisers 
who  are  undertaking  to  supply  silver 
spoons  to  subscribers  to  periodicals 
through  a  coupon  system. 

The  Walter  Baker  Company  having 
won  its  recent  litigation  involving  its 
right  to  sell  its  cocoa  in  Ohio,  some 
newspaper  advertising  in  that  state  has 
been  set  on  foot. 

Lady  Ashley's  Toilet  Manufacturing 
Company  is  the  name  of  a  concern  at 
193  La  Sal'e  street,  Chicago,  which  is 
extending  the  market  for  a  face  prepara- 
tion. 

The  Pure  Baking  Powder  Company, 
Springfield,  O.,  is  advertising  for  agents 
on  a  premium  system. 

The  Arlitine  Company  is  the  name 
adopted  by  an  advertiser  in  Norwalk, 
Conn.,  in  the  introduction  of  a  headache 
cure. 

H.  E.  Hanna,  Hutchinson,  Kan.,  is 
making  trade  propositions  of  a  novel 
character  to  the  publishers  of  weekly 
papers. 

William  F.  Rupert,  114  Fifth  avenue, 
New  York,  is  making  a  few  contracts 
for  advertising  a  baby's  crib. 

The  Kokomo  Medicine  Company  is 
the  name  under  which  Frank  Miller,  a 
young  man  in  Kokomo,  Ind.,  is  carry- 
ing on  a  small  medicine  business  by 
mail. 

It  is  stated  that  no  more  advertising 
will  be  placed  this  season  by  the  Sears 
Jewelry  Company,  225  Dearborn  street, 
Chicago,  as  the  proprietors  do  not  wish 


to  incur  unnecessary  expenditures,  and 
the  season  for  good  returns  on  jewelry 
advertising  is  nearly  ended. 

The  advertising  for  Oskamp,  Nolting 
&  Company  is  in  the  hands  of  the 
Procter  &  Collier  Company,  Cincinnati. 

The  Falls  City  Tobacco  Works,  Louis- 
ville, is  said  to  contemplate  advertising. 

The  Brazilian  Asthma-Cure  is  adver- 
tised from  221 1  Fourth  avenue  (south), 
Minneapolis.  The  business  is  conducted 
under  tne  name  of  the  Nancy's  Brazilian 
Asthma  Cure  Company. 

The  Gurney  Refrigerator  Company, 
Fond  du  Lac,  Wis.,  is  reported  to  be 
making  some  contracts  for  space. 

Frank  Thompson  &  Company, 
Scranton,  Pa.,  are  seeking  publicity  in 
their  territory  for  whiskies  handled  by 
them. 

The  Phenic  Oil  Company,  Columbus, 
O.,  has  contracted  for  some  general  ad- 
vertising. 

Advertising  is  being  arranged  for  by 
the  Stephen  Eye  Salve  Company,  405 
Clark  avenue,  St.  Louis. 

The  advertising  for  "  Sackett's  Milk 
of  Roses  "  is  arranged  for  by  J.  B.  Sack- 
ett,  Tarrytown,  N.  Y. 

The  Star  Aluminum  Company,  Cin- 
cinnati, will  advertise  aluminum  goods. 

The  Tonsoline  Company,  Canton, 
O.,  is  in  the  field  for  advertising. 

E.  D.  Thornburgh  &  Company,  bro- 
kers, 41  Broadway,  New  York,  have  sent 
a  financial  advertisement  to  New  Eng- 
land papers  to  run  three  times  a  week 
for  three  months. 

W.  H.  Hill  &  Company,  whose  ad- 
dress is  given  as  Box  4,696,  Detroit,  are 
running  a  reading  notice  of  a  cure  for 
rheumatism  in  western  journals. 

Peabcdy,  Everett  &  Company,  bro- 
kers, Ames  Building,  Boston,  will  run  a 
financial  advertisement  in  New  England 
dailies  during  April  and  May. 

Mrs.  Lizzie  Skillman,  located  at  760 
2d  street,  Louisville,  has  established  a 
"  purchasing  agency  "  at  that  address, 
and  will  advertise  lor  orders  throughout 
the  middle  and  western  states. 

Dr.  Ward  &  Company,  120  North  9th 
street,  St.  Louis,  are  doing  some  adver- 
tising of  their  "Cotton  Root  Pills"  in 
the  outlying  territory. 

Reading  notices  offering  free  samples 
of  Sozodont  have  been  ordered  in  daily 
papers.  This  advertising  is  in  charge  of 
Frederick  L.  Perrine,  advertising  man- 
ager for  Hall  &  Ruckel,  New  York. 

Doane's  Pills,  for  which  the  Foster- 
Milburn  Company,  of  Buffalo,  are 
agents,  are  being  advertised  freely  in  the 
middle  states. 

The  Smith  Medicine  Company,  Louis- 
ville, will  during  this  spring  run  display 
advertisements  of  "Professor  Smith's 
Compound"  for  colds,  etc.,  so  as  to 
reach  residents  in  the  Mississippi  valley. 

The  Oval  Kindler  Company,  Bloom- 
field,  Ind.,  is  seeking  some  publicity. 
The  enterprise  is  of  very  modest  extent, 
and  is  carried  on  by  P.  Harrah. 


HONG  KONG  RATES  FOR  SPACE. 

The  Hong  Kong  Daily  Press  is  an 
English  daily.  Bourgeois  type  is  used 
for  the  body  of  advertisements,  and  the 
rate  per  line  for  a  single  insertion  is  12 
cents  in  United  States  money.  The 
daily  issue  is  reported  to  be  about  2,000. 
After  the  first  four  insertions  the  rate  is 
only  2  cents  a  line. 

The  Chung  Ngoi  San  Po,  a  Chinese 
daily  in  Hong  Kong,  charges  about  the 
same  for  space,  but  owing  to  the  differ- 
ence in  the  quantity  of  characters  re- 
quired to  express  the  same  ideas  in 
English  and  Chinese,  an  English  adver- 
tisement can  be  represented  in  Chinese 
in  about  two- thirds  or  three-fourths  of 
the  space. 


The  Easter  number  of  the  Churchman 
will  be  the  issue  dated  April  4. 
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THE  FOURTH  ESTATE 


AN  OPPORTUNITY  MISSED. 


How  Rival  Promoters  Overlooked 
THE  Power  of  Newspaper  Adver- 
tising— A  Stove-Polish  War. 

Two  rival  firms,  both  selling  stove 
polish,  have  been  exciting  Chicago  with 
their  battles,  and  the  feud  has  expanded 
until  the  neighborhood  has  taken  sides 
and  a  clash  ot  serious  nature  is  expected. 

The  Crow  Stove  Polish  is  manulactured 
by  parties  in  Milwaukee,  who  recently 
decided  to  introduce  their  polish  in  the 
Chicago  market.  They  had  wagons 
many  and  gorgeous,  decorated  with  huge 
black  crows,  and  started  out  one  morn- 
ing at  their  work.  The  rest  is  familiar 
history  to  the  people  of  at  least  one  por- 
tion of  Chicago. 

H.  C.  Bomhard  was  in  charge  of  the 
invading  expedition.  The  first  day  he 
was  in  town  he  was  told  he  could  not 
put  his  goods  upon  the  Chicago  market. 
This  edict  is  said  to  have  come  from  a 
rival  firm  which  has  since,  it  is  claimed, 
used  every  effort  to  prevent  his  success. 

The  second  morning  the  gay  wagons 
went  out  and  behind  them  came  two  men 
of  the  rival  firm  in  a  buggy.  When  a 
store  was  reached  the  rivals  disparaged 
the  Crow  polish  and  out-talked  its  agents, 
and  the  trip  was  a  failure. 

The  next  morning  four  men  were  in 
buggies,  and  the  next  day  there  were 
eight,  and  the  number  has  been  as  large 
or  larger  each  day. 

Mr.  Bomhard  and  his  assistants  in- 
trenched themselves  in  the  stable,  and 
the  rival  firm  posted  guards  to  prevent 
any  movement  being  made  by  stealth. 
In  the  saloon  across  the  way  stood  a 
picket,  and  a  row  of  skirmishers  held 
lorth  in  the  drug  store  and  saloon  above, 
and  others  paced  the  streets.  Around 
the  corner  stood  the  carriages,  ready  to 
join  the  procession. 

For  two  weeks  this  warfare  kept  up. 
A  spy  followed  Mr.  Bomhard  to  and 
from  train,  up  and  down  town.  A  guard 
of  honor  escorted  him  to  the  station  when 
he  went  to  Milwaukee;  a  crowd  awaited 
him  when  he  returned. 

Finally  the  whole  neighborhood  be- 
came aroused  at  the  action  of  the  boy- 
cotters  and  volunteered  their  help  to  the 
Milwaukee  people.  The  strange  pro- 
cession through  the  street  caused  com- 
ment and  others  added  their  good  wishes 
to  the  men  who  who  were  being  victim- 
ized. 

One  day  twenty  young  men  of  the 
neighborhood  of  Van  Buren  and  Honore 
streets  gathered  with  decayed  vegetables 
and  awaited  the  turnout.  The  persecut- 
ors were  made  the  targets  for  a  scatter- 
ing fire  of  bad  apples  and  potatoes  for 
several  squares,  but  kept  to  their  task  of 
defeating  possible  sales. 

Two  days  after,  when  Mr.  Bomhard 
returned  from  Milwaukee,  he  was  met  at 
the  boat  by  the  rivals,  and  when  he  saw 
that  he  was  to  be  still  further  persecuted 
he  told  the  boys. 

Last  week  the  vicinity  was  alive  with 
interest.  The  Crow  procession  had 
added  another  wagon  and  around  the 
corner  stood  the  six  rigs  of  the  rivals. 
Upon  the  tops  of  the  buildings,  behind 
barrels,  in  groceries,  down  the  alleyways 
and  around  each  corner  were  hidden 
young  men  with  baseball  arms  and  de- 
cayed fruit  and  unrecandled  eggs,  pa- 
tiently waiting.  The  police  had  all  ad- 
journed to  the  other  end  of  their  beats 
and  all  the  line  of  march  was  bordered 
with  men  in  ambush. 

The  parade  started,  but  the  rivals  dis- 
creetly remained  in  the  saloon.  The 
scheme  had  been  tipped  off,  but  further 
trouble  is  expected. 

Mr.  Bomhard  declares  he  will  stick  to 
his  work. 

But  in  the  course  of  all  this  warfare  no 
one  seems  to  have  realized  that  news- 
paper advertising,  in  Chicago's  splen- 
did dailies,  would  have  proved 
a  potent  weapon,  and  that  instead  of 
gaining  the  good  will  ot  a  few  thousand 
people  in  a  ward  or  two  of  Chicago  by  a 
month's  effort  and  contention,  they 
might  have  gained  the  favor  of  a  mill- 
ion of  people  through  a  wide  region  by 
an  expenditure  of  no  more  time,  money 


SCENE  IN  A  JAPANESE  COMPOSING-ROOM. 


or  labor  than  has  been  used  in  the  street 
struggles  now  in  progress. 


TYPOGRAPHY  IN  INDIA. 

The  Indian  Printer  and  Lithographer 
has  issued  its  first  monthly  number.  It 
is  published  at  40  Canning  street,  Cal- 
cutta. It  is  the  first  typographical 
journal  in  the  East  Indies  and  undoubt- 
edly the  first  in  Asia.  The  issues  will 
be  1,000  copies  or  over. 

Specimens  of  ornamental  printing  are 
supplied  for  the  edification  of  the  print- 
ers of  the  Orient.  No  effort  is  made  to 
furnish  examples  of  the  simple  typo- 
graphy which  is  found  best  for  display 
advertising  in  America. 

The  contents  of  the  paper  show  that 
the  East  Indian  printer  can  get  plenty  of 
printing  material,  and  that  cheap  grades 
of  soap  are  made  in  great  quantities  in 
India.  The  fact  is  also  disclosed  that 
in  southern  India  the  making  of  paper 
from  native  fibres  is  extending  more  rap- 
idly than  ever. 

SILENCED  BY  A  JOKE. 

The  death  of  Congressman  William 
H.  Crain,  jof  Texas,  removes  from  polit- 
ical life  one  of  the  brightest  minds  in  the 
South. 

Mr.  Crain  used  to  be  one  of  the  lead- 
ers of  the  House.  He  never  spoke  with- 
out the  greatest  attention,  for  he  always 
spoke  well.  For  five  years  past,  how- 
ever, Mr.  Crain  had  practically  taken  no 
part  in  the  proceedings  of  the  House. 
His  usefulness  was  destroyed  by  a  joke 
— a  joke  from  which  he  never  recovered. 

Mr.  Crain  was  first  elected  to  the 
XLIXth  Congress.  He  was  handsome 
in  appearance,  well  posted  on  all  sub- 
jects, an  orator,  and  a  man  of  great  per- 
sonal magnetism.  These  qualities  im- 
mediately brought  him  to  the  front. 
The  newspaper  correspondents  took  a 
great  fancy  to  him,  and  often  wrote 
flattering  articles  about  him. 

It  was  during  the  forty-first  congress 
that  he  was  sitting  in  the  Press  Club 
one  afternoon  discussing  politics  with  a 
party  of  newspaper  men.  To  one^  of 
them  he  remarked  upon  the  fact  that 
when  some  men  spoke  all  the  corre- 
spondents left  the  gallery  and  retired  to 
the  lobby,  while  when  others  addressed 
the  house  they  crowded  into  the  house 
to  hear.  He  added  that  he  had  noted 
they  always  came  in  to  hear  him,  and  he 
expected  all  of  them  to  be  present  on  the 


next  day,  when  he  expected  to  make  the 
speech  of  his  life  on  the  McKinley  tariff 
bill. 

The  next  morning  the  press  gallery 
was  crowded  to  hear  the  debate.  There 
were  several  speakers  to  precede  Mr. 
Crain.  During  their  speeches  the  gal- 
lery remained  full,  but  the  moment  Mr. 
Crain  took  the  floor  every  correspondent 
in  the  gallery  arose  and  filed  out  into  the 
lobby.  It  was  arranged  on  the  part  of 
the  correspondents  as  a  little  joke  on  the 
Texan. 

The  concerted  action  of  the  corre- 
spondents naturally  had  its  effect  upon 
Mr.  Crain.  It  annoyed  him  so  that  he 
cut  his  speech  short  and  quickly  re- 
sumed his  seat.  The  moment  he  did, 
all  the  correspondents  filed  back  into 
the  gallery  and  listened  to  the  other 
speeches. 

Though  given  to  joking  himself,  Mr. 
Crain  could  never  realize  the  joke  of  it. 
From  that  day  to  the  day  of  his  death  he 
never  delivered  another  set  speech  in  the 
house,  and  rarely  ever  said  anything  on 
the  floor.  It  was  a  shock  from  which  he 
never  recovered. — Atlanta  Constitution. 


THE  ENQUIRER  SUN  SOLD. 

The  Columbus  (Ga.)  Enquirer-Sun, 
one  of  the  oldest  papers  in  the  south 
and  a  charter  member  of  the  Southern 
Associated  Press  has  been  sold  to  C.  F. 
Groover,  of  Quitman,  and  M.  L.  Harris, 
of  Columbus.  A  new  and  complete 
outfit  will  be  put  in  at  once  and  other 
substantial  improvements  made.  The 
paper  will  continue  democratic  and  to 
advocate  sound  money. 

The  Enquirer- Sun  has  changed  its 
news  service  from  the  United  to  the 
Associated  Press. 


PREACHES  TO  FEWER  PEOPLE. 

Harvey  H.  Fowler,  city  editor  of  the 
Topeka  (Kan.)  State  Journal,  has  re- 
signed his  position  to  become  a  Metho- 
dist minister.  He  will  be  succeeded  by 
L.  Kline. 


LOOKING  FOR  THE  OUTLOOK. 

The  once-a-month  magazine  number 
of  the  Outlook  is  destined  to  be  one  that 
is  looked  for  with  avidity  if  the  Issue  for 
March  28  is  an  indication  of  the  excel- 
lence of  future  numbers. 


A  JAPANESE  PRINTING  HOUSE, 

The  picture  of  the  interior  of  a  Japan- 
ese printing  office  which  appears  on 
this  page  exhibits  in  its  details  a  wonder- 
ful contrast  with  the  machinery  and 
methods  of  American  offices. 

It  is  not  likely,  however,  that  the 
primitive  and  novel  methods  of  typog- 
raphy indicated  in  this  picture  will 
continue  unchanged  very  many  years 
in  Japan,  as  the  improved  printing 
machinery  of  America  and  Europe  is 
not  on'y  being  introduced,  but  is  being 
made  at  low  prices  by  native  factories. 

While  the  extreme  difference  between 
the  alphabet  or  type  of  the  Japanese 
and  the  English  alphabet  or  type  will 
prevent  an  entire  assimilation  of  Japan- 
ese printing-office  methods  to  those  we 
are  accustomed  to  see  in  American 
printing  offices,  there  will  at  least  be  a 
radical  change  in  the  furniture  of  the 
Japanese  offices,  and  for  this  reason  the 
picture  given  above  may  serve  in  time  as 
a  relic  of  what  has  gone  forever. 


VARIOUS  LIBEL  LITIGATIONS. 

John  E.  Milholland  has  sued  the  New 
York  Journal  for  $25,000  damages  for 
a  libel  alleged  to  have  been  printed  in 
the  JournaPs  report  of  a  political  meet- 
ing held  in  New  York  March  23. 

J.  H.  Middleton,  of  Harlan  county, 
Ky.,  has  sued  the  Cincinnati  Enquirer, 
asking  for  $50,000  for  alleged  libel. 

In  a  correspondent's  letter  from  Louis- 
ville, published  in  the  Etujuirer  about 
three  months  ago,  there  was  a  descrip- 
tion of  a  peculiar  tribe  of  people  who 
lived  in  Harlan  county. 

The  article  stated  that  the  tribe  were 
the  descendants  of  a  French  refugee  and 
an  Indian  squaw,  and  that  they  lived  on 
an  isolated  tract  of  land  and  had  no 
friendly  intercourse  with  their  neigh- 
bors. 

The  article  further  stated  that  the 
tribe  lived  by  rapine  and  plunder  and 
by  preying  upon  their  neighbors.  The 
names  of  several  persons  were  men- 
tioned who  were  said  to  be  members  of 
the  tribe,  and  among  them  were  the 
names  of  Middleton  and  his  daughter. 

W.  W.  Anies,  editor  of  the  De  Ruyter 
(N.  Y.)  Gleaner,  has  been  sued  for  libel, 
the  amount  of  the  damages  being  placed 
at  $25,000.  The  plaintiffs  are  officials  of 
the  town  of  Cuyler  and  members  of  an 
official  election  canvassing  board. 
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THE  SEED  FROM  WHICH  THE 
NEW  YORK  WORLD 
DEVELOPED. 


James  Watson  Webb  and  his  Strong 
Personality  —  Graphic  Reminis- 
cences OF  a  Prominent  Editor. 

In  a  masterly  and  absorbing  article  in 
the  Brooklyn  Eagle,  by  J.  Alexander 
Patten,  many  valuable  details  in  regard 
to  old  New  York  dailies  are  given. 
Some  of  them  refer  to  General  James 
Watson  Webb,  vi'ho  in  his  own  way  was, 
during  his  epoch,  as  much  of  a  figure  in 
American  journalism  as  Bennett,  Ray- 
mond or  Greeley,  and  yet  is  referred  to 
less  often  than  his  journalistic  history 
deserves.  For  that  reason  the  following 
narrative  from  Mr.  Patten's  article  will 
be  interesting  to  many  newspaper  men 
of  the  younger  generation: 

"General  James  Watson  Webb  was 
one  of  the  greatest  personalities  ever 
connected  with  the  New  York  press.  In 
1827  he  purchased  the  Morning  Courier, 
and  two  years  later  the  Enquirer.  On 
the  latter  paper  James  Gordon  Bennett 
was  employed  as  a  reporter.  Webb  had 
been  a  distinguished  soldier,  and  he  was 
an  accomplished  and  fearless  writer. 

"He  was  a  tall,  large  man,  with  a  mag- 
nificent head  and  most  dignified  impres- 
sive manners.  He  had  a  national  repu- 
tation, and  his  editorials  were  commented 
upon  by  the  entire  press  ot  the  country. 

"The  Courier  and  Enquirer  was  a 
great  blanket  sheet,  and  represented  the 
commercial  interests.  It  also  repre- 
sented the  whig  party,  as  the  yournal 
of  Commerce  did  the  democratic,  and 
both  were  published  in  Wall  street. 

"  At  a  much  later  date  it  was  merged 
into  the  World,  and  its  identity  as  a 
journal  was  lost  forever. 

"Webb's  whole  career  as  an  editor 
was  most  exciting,  as  well  as  enterpris- 
ing. He  said  hard  things,  and  he  held 
himself  personally  responsible  for  every 
word.  In  1838  he  was  the  cause  of  the 
celebrated  Cilley  and  Graves  duel,  in 
which  Cilley,  a  member  of  congress 
from  Maine,  was  killed. 

"He  fought  with  Thomas  F.  Mar- 
shall, a  Kentucky  member  of  congress, 
near  Wilmington,  Del.,  when  both  were 
wounded.  He  was  indicted  in  New 
York  for  leaving  the  state  with  the  in- 
tention of  fighting  a  duel. 

"  An  associate  editor  on  the  Courier 
and  Enquirer  gives  this  account  of 
Webb's  conviction,  sentence  and  re- 
markable pardon:  'The  court,  as  in 
duty  bound,  entered  the  verdict  of 
guilty  and  remanded  him  to  prison. 
On  the  following  day  he  was  sentenced 
to  two  years'  imprisonment  in  the  state 
prison.  A  degree  of  excitement  fol- 
lowed the  announcement  of  this  sen- 
tence which  has  rarely  been  witnessed 
in  this  city.' 

' '  '  Confined  in  the  spacious  grand  jury 
of  the  tombs  awaiting  the  action  of  the 
executive,  his  prison  from  9  a.  m.  till 
lock-up  hour  at  night,  was  a  constant 
levee,  composed  of  our  best  citizens,  in- 
cluding clergymen  of  various  denomina- 
tions, who  much  as  they  abhorred  the 
practice  of  dueling,  detested  still  more 
the  attempt  at  persecution  against  the 
one  who,  while  he  freely  exposed  his 
own  life  in  odedience  to  his  recognition 
of  a  principle,  yet  had  not  attempted  the 
life  of  his  adversary,  and  that  adversary 
calmly  occupied  his  seat  in  congress  un- 
harmed through  the  forbearance  of  one 
whose  life  he  sought  without  cause  and 
who  was  now  sufTering  for  that  forbear- 
ance. 

"  'All  classes  were  equally  excited  by 
this  manifest  injustice  and  a  petition, 
with  17,000  signatures,  embracing  all 
that  was  estimable  in  the  clergy,  the  bar, 
the  mercantile  community  and  the  peo- 
ple at  large,  urged  upon  the  governor  a 
full  and  free  pardon  of  the  accused. 

"  'The  pardon  came  in  due  time  and, 
after  two  weeks  of  imprisonment  in  the 
city  prison,  General  Webb  was  once 
more  at  large,  never  again,  we  hope  and 
believe,  to  be  involved  in  another  affair 
of  honor.' 

"Another  little  fact  may  be  mentioned 
here.    Dr.  Seward  Webb,  who  married 


the  daughter  of  William  H.  Vanderbilt, 
is  the  son  of  General  James  Watson 
Webb,  and  he  was  named  after  the  gov- 
ernor  who  pardoned  his  father. 

"  Webb  made  a  great  advance  in  the 
methods  of  obtaining  news  by  the  New 
York  daily  press.  He  had  built  a  clip- 
per schooner  of  100  tons  burden,  which 
was  called  Courier  and  Enquirer 
and  c6uld  beat  every  pilot  boat  and 
schooner  in  the  harbor. 

"  She  cruised  from  seventy  to  one 
hundred  miles  at  sea  to  intercept  the  ves- 
sels coming  in  and  thus  secure  the  ear- 
liest news.  Beside  this,  he_,had  another 
schooner  called  the  Eclipse  at  Sandy 
Hook  and  a  fleet  of  small  boats  inside. 

"  He  soon  put  down  all  opposition 
from  the  other  papers  and  compelled 
them  to  purchase  the  news  from  him, 
which  he  furnished  at  actual  cost. 

"  At  that  time  there  were  no  railroads 
nor  telegraphs  and  the  mails  that  left 
Washington  in  the  morning  did  not  ar- 
rive in  New  York  until  the  night  of  the 
following  day. 

"The  congressional  proceedings  on 
Monday  reached  New  York  on  Wednes- 
day night  and  appeared  in  the  morning 
papers  of  Thursday.  The  papers  gave 
the  proceedings  in  detail  as  they  oc- 
curred, and  they  Avere  a  most  important 
part  of  the  news.  Webb  organized  what 
was  known  as  the  'pony  express,' 
which  got  the  news  through  from  Wash- 
ington twenty-four  hours  in  advance  of 
the  mail. 

"  During  the  entire  session  of  Congress 
horses  were  stationed  every  six  miles 
from  Washington  to  New  York  and  the 
news  came  through  with  great  speed  and 
regularity. 

• '  Under  the  indomitable  personality  ot 
Webb  the  New  York  press  became  a  new 
power.  He  enlarged  his  own  paper, 
employed  additional  editors  and  report- 
ers, opened  correspondence  in  different 
quarters  and  devoted  whole  columns  to 
subjects  never  before  touched  upon  by  the 
press.  Expenses  were  quadrupled,  and 
four  of  the  old  morning  papers  died  out. 

"The  following  was  written  of  Webb 
in  his  lifetime:  '  Intellectually  he  is  no 


common  man.  His  perceptions  are 
rapid  and  acute  and  his  mind  has  a 
grasp  and  logical  power  that  placed  him 
in  a  position  of  great  advantage  as  a 
newspaper  editor.  He  is  a  fine  judge 
of  men  and  has  rarely  been  mistaken  in 
the  selection  of  his  friends  and  con- 
fidants. 

"'He  gathered  around  him  in  the 
editorial  rooms  of  the  Courier  and  En- 
quirer men  of  extensive  acquirements 
and  brilliant  powers,  but  they  were  all 
subordinate  to  his  will.  He  was  su- 
preme in  the  conduct  of  his  paper,  and 
always  held  himself  responsible  for  what 
appeared  in  its  columns.  He  wrote 
with  great  facility  and  always  with  log- 
ical force  and  precision.'  " 


EASING  REPORTER'S  LABOR. 


A  System  of  Cyphers  Suggesting 
Papers  for  Paresis  Patients— Or 
A  Method  for  the  Proposed  Con- 
cise Journals — Dream  qf  a  Paper 
When  Everybody  is  Smart. 

We  have  long  thought  that  something 
should  be  done  to  expedite  the  labors  of 
the  reporter  on  the  daily  press,  and  to 
render  them  less  onerous,  and  now  we 
are  enabled  to  lay  before  our  readers  a 
plan  which  is  well  adapted  to  the  filling 
of  a  long-felt  want. 

Instead  of  requiring  the  reporter  to 
write  out  in  lull  those  necessary  and  in- 
evitable phrases  which  go  to  make  up  an 
account  of  a  murder,  lor  example,  we 
have  formulated  a  method  whereby,  by 
the  use  of  numbers,  the  reporter  can  do 
his  work  in  much  less  time  (and  with  a 
marvelous  saving  in  efFort)  than  under  the 
old  system. 

In  brief,  our  scheme  is  to  have  the  need- 
ful conventional  phrases  numbered,  each 
with  its  distinct  figure  or  figures,  the 
reporter  to  use  the  number  in  lieu  of  the 
phrases  for  which  it  stands.  Let  us  illus- 
trate by  the  following  brief  example,  it 
being  understood  that  the  reporter  writes 


the  number  inclosed  with  parentheses 
instead  of  the  phrase  following  in  quota- 
tion marks: 

"  Last  evening,  in  Gore  St.,  (14)  '  oc- 
curred one  of  those  terrible  events  which 
periodically  startle  the  community.'  (5) 
"The  whole  affair  is  shrouded  in  mys- 
tery,'but  (12)  'the  police  are  following  up 
several  clews,'  and,  (6)  '  all  will  unite  in 
the  hope  that  the  assassin  or  assassins  will 
speedily  be  apprehended,'  and  (4)  'be 
made  to  answer  the  demands  of  justice.' 

' When  the  officers  (7)  'entered  upon 
the  scene  of  the  tragedy,' (8)  '  a  ghastly 
spectacle  confronted  them,'  {17)  'The 
floor  ot  the  apartment  was  literally 
covered  with  blood,'  and  (21)  'stretched 
at  length  upon  the  drenched  carpet,'  (22) 
'  the  victim  lay  with  her  head  crushed 
into  jelly  '  and  (23)  '  her  entire  body  a 
shapeless  mass,'  "  and  so  forth. 

This  is  enough  to  give  the  reader  an 
idea  of  our  splendid  labor-saving  scheme. 
And  here  is  how  the  reporter  does  his 
work: 

"  Last  evening,  in  Gore  St.,  14,  5,  but 
12,  and  6,  and  4.  When  the  officers  7, 
8,  17,  and  21,  22  and  23." 

See  what  a  saving  in  time  and  labor! 
The  reporter  will  not  have  to  rewrite  his 
story,  lor  ihe  compositors  will  be  in- 
structed in  this  shorthand  style,  and  it  is 
not  unlikely  that  in  most  newspaper 
printing  oflices  the  several  phrases  will  be 
already  in  stereotype  ready  for  use  as 
desired. 

Indeed,  the  readers  of  newspapers 
could  receive  the  full  benefit  of  this  great 
invention  by  having  the  numbers  printed 
instead  of  the  phrases.  The  public, 
which  finds  no  difficulty  in  leniembering 
that  "  L.  S."  means  "the  place  of  the 
seal,''  would  soon  lamiliarize  itself  wilh 
the  fact  that  "5"  stands  for  "  the  whole 
afiair  is  shroudid  in  mystery."  In  a 
word,  the  reader  would  not  have  so 
much  to  read  to  find  out  what  is  going 
on  in  the  world,  and  on  the  other  hand  ' 
valuable  space  for  advertising  would  be 
gained  by  the  newspaper  proprietors. 

It  is  a  great  scheme  and  we  experience 
a  pardonable  pride  in  thus  setting  it 
before  our  readers.— Boston  Transcript. 

THE  TRIUMPHANT  TRAVELER. 


After  Seventy-four  Years  of  Pro- 
gress It  Still  Pushes  Forward. 

The  Boston  Traveler  entered  its  sev- 
enty-fourth year  this  week,  and  Colonel 
Charles  E.  Hasbrook,  ihe  enterprising 
(/Mtff^  manager,  has  rea- 

son  to  be  proud  of 
— showing  made 
^^Jn        in  the  past  year  un- 
•^f^^^^^r  der  his  guidance, 

■'^^^^rJ/B^         fo""  never  during  its 
^^^*^P^^^^.    long    life  has  it 
j^^^V-^l^^^^^^  bad  such  vigorous 
^I^^^^^^^^^F   growth  or  brighter 
^H^^^MH^  prospects. 
^^Kfpf^^^  ■  To  illustrate  its 

growth  during  the 
year  the  Traveler  cites  the  tact  that  dur- 
ing the  four  months  ending  March  ;, 
1896,  its  circulation  by  mail  and  by 
newsdealers  was  two  and  one-half  times' 
greater  than  it  was  for  the  corresponding 
tour  months  one  year  ago. 


Frederick  M.  Crossett,  156  Fifth  ave- 
nue. New  York,  published  for  the  West- 
minster Kennel  Club  the  catalogue  of 
their  twentieth  annual  bench  show  of 
dogs,  containing  nearly  200  pages, 
which  reflects  great  credit  on  him  in  his 
dual  role  of  editor  and  publisher. 

Numerous  half-tone  illustrations  ap- 
propriate to  the  catalogue  appear,  and 
compare  well  in  execution  with  the 
other  mechanical  accessories  of  the  vol- 
ume. 


CONGRESSIONAL  CONTRIBU- 
TORS. 

Among  the  contributors  to  the  sym- 
posium in  the  North  American  Review 
for  March,  entitled  '-Congress  and  its 
Critics,"  are  Nelson  Dingley,  Jr.,  of  the 
Lewiston  Journal,  and  C.  P.  Taft,  of 
the  Cincinnati  Times-Star.  Both  are  in 
congress. 
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HOT  STUFF  FROM  CHICAGO. 

VICTOR  F.  LAWSON  SETS  EVEN  THE  SPHINX  A'GUESSING. 

The  Chicago  Record,  having  spent  a  fair  fortune  in  the  purchase  of  "  Stories  of  Mystery,"  is 
now  offering  a  generous  series  of  prizes  for  solutions  of  the  mysteries. 


WORKING  WONDERS. 


(Cmtinued from  first  page.) 

offices.  The  new  presses  vfill  give  the 
Journal  a  capacity  of  over  50o,cxx) 
papers  in  two  hours'  run. 

The  New  York  Journal  continues  to 
add  to  its  powerful  staff  of  distinguished 
journahsts. 

R.  A.  Farrelly,  managing  editor  of 
the  New  York  Way  Id,  has  transferred 
his  services  to  the  Journal.  Mr. 
Farrelly's  career  on  both  the  morning 
and  evening  editions  of  the  Wor/d  has 
been  marked  with  splendid  accomplish- 
ments, and  his  acquisition  by  ihe 
Journal  is  regarded  there  as  a  triumph. 

Willis  J.  Alibolt,  one  of  the  accom- 
plished and  brilliant  journalists  of  Chi- 
cago, has  left  that  city  for  New  York, 
where  he  will  have  charge  of  the  editorial 
page  of  the  Journal.  Mr.  Abbott  has 
been  in  the  profession  eleven  years,  most 
of  the  time  in  Chicago. 

In  1884  he  began  his  journalistic  career 
on  the  New  Orleans  Times- Democrat. 
From  there  he  went  10  the  New  York 
Tribune. 

In  1887  he  bo'ight  an  interest  in  the 
Kansas  City  Evening  News.  While  act- 
ing as  chief  editor  of  that  paper  he  ac- 
cepted a  position  on  the  Chicago  Mail. 
It  was  not  long  uTtil  he  was  an  editorial 
writer  on  the  Times.  He  was  a  stock- 
holder in  that  paper,  and  after  H.  H. 
Kohlsaat  bought  the  controlling  interest 
of  the  combined  Times-Herald  Mr. 
Abbott  joined  the  Chronicle. 

James  Creelman,  war  correspondent 
of  the  New  York  World  during  the  war 
between  Japan  and  China,  in  which  he 
won  an  international  reputation,  is  now 
writing  tor  the  Journal. 

Rudolph  Block,  another  newspaper 
man  in  the  Class  A  of  journalism,  has 
also  joined  the  Journal. 


THE    EASTERN  REPRESENTA- 
TION    OF    TWO  GREAT 
CHICAGO  DAILIES. 


The  Chicago  Record  and  Chicago 
Daily  News  will  Both  be  Repre- 
sented  by  j.  b.  woodward. 

The  late  Addison  H.  Siegfried  repre- 
sented in  New  York  both  the  Chicago 
News  and  Chicago  Record  as  the 
exclusive  eastern  representative  of  their 


J.  E.  WOODWARD. 

joint  advertising  interests  up  to  the 
time  that  he  became  business  manager 
of  the  Ladies^  Home  Journal.  It  had 
become  evident,  however,  that  some  ad- 
vertisers in  the  eastern  states  did  not 
realize  fully  that  the  Record  and  the 
News  were  entirely  distinct  and  separate 


dailies,  each  with  its  own  great  constitu- 
ency wholly  independent  of  the  other. 

\Vhen  Mr.  Siegfried  gave  up  the  rep- 
resentation of  the  two  papers  it  was 
therefore  thought  well  to  maintain  a 
separate  representative  for  each  of  the 
two  journals,  ai  d  thereafter  J.  Martin 
Miller  represented  the  News,  while  J.  B. 
Woodward  acttd  for  the  Record. 

The  fact  that  the  Record ani  the  News 
are  separate  dailies  in  every  way  has 
now  become  so  familiar  to  advertisers 
everywhere,  however,  that  the  reasons 
which  formerly  held  good  no  longer 
exist,  and  as  Mr.  Miller  has  resigned  as 
advertising  representative  of  the  News  to 
go  into  other  business  (to  take  effect  May 
I)  the  representation  of  the  two  papers 
will  be  merged,  and  both  will  in  future  be 
represented  by  Mr.  Woodward,  who  has 
gained  the  esteem  of  so  many  advertisers 
during  his  service. 

The  high  rank  of  the  Record  and 
News  as  advertising  mediums  attracts  a 
princely  advertising  patronage.  The 
offices  will  be  in  Room  46,  Tribune 
Building. 

The  labors  and  responsibilities  con- 
nected with  their  advertising  interests 
and  contracts  in  the  East,  where  so  many 
large  advertisers  are  located,  call  for 
energy,  integrity  and  ability  of  a  decided 
character,  and  Mr.  Woodward  is  to  be 
congratulated  on  his  selection  for  the 
responsible  dual  duties  that  will  devolve 
on  him  in  fu*ure. 

Mr.  Miller,  on  ending  hie  labors  for  the 
News,  will  do  so  with  the  good  wishes  of 
the  many  advertisers  and  agents  with 
whom  he  has  come  in  contact. 


LETTER  FROM  WASHINGTON. 


Even  the  Father  of  His  Coun- 
try Had  to  Protect  Himself 
From  Newspaper  Readers  Who 
Wouldn't  Buy  Their  Own. 

"  Found  in  the  Sulpician  seminary  in 
Paris  and  presented  to  Worcester  col- 
lege by  G.  Goodwin,  the  founder,"  is 
what  one  may  read  on  the  back  of  a 
frame  containing  a  letter  which  was 
written  by  George  Washington,  and 
which  now  hangs  on  the  walls  of  the 
cabinet  in  Holy  Cross  College,  Worces- 
ter, Mass. 

The  Boston  Globe  says  of  this  letter 
that  Matthew  Carey,  to  whom  the  letter 
was  addressed,  was  a  yoiing  Irish  jour- 
nalist, who  was  obliged  to  flee  from  his 
native  land.  He  went  to  Paris,  where 
he  met  Benjamin  Franklin,  then  repre- 
senting the  United  States  at  the  court  of 
Versailles.  It  is  very  probable  that  it 
was  during  his  stay  in  Paris  that  he  met 
La  Fayette,  who  is  mentioned  in  the 
letter. 

Franklin  assisted  Carey,  and  subse- 
quently the  young  Irishman  went  to 
Philadelphia,  where  he  began  to  publish 


the  Pennsylvania  Herald  November  1 5, 
1784.  This  is  undoubtedly  the  Evening 
Herald  named  in  the  letter. 

The  note  was  penned  by  Washington 
while  he  was  living  in  retirement  at  Mount 


ADVERTISING  MEDIUM. 


Vernon.  The  little  note  tells  that  the 
retired  general  was  anxious  to  keep  ac- 
quainted, by  means  of  his  papers,  with 
the  happenings  of  his  country,  and  how 
he  would  outwit  the  mail  pilferers. 

The  letter  is  as  follows: 

Mount  Veknon,  15th  Mar.  1785. 

Sig — I  purposed  as  soon  as  I  understood  you 
intended  to  become  the  publisher  of  a  News 
Paper  in  Philadelphia  to  request  that  a  copy  of 
your  weekly  production  might  be  sent  to  me. 

I  was  more  pleased  with  the  determination 
when,  by  a  letter  from  my  friend  the  Marquis 
de  la  Fayette,  I  found  he  had  interested"  him- 
self in  your  behalf. 

It  has  so  happened,  that  my  Gazettes  from 
Philadelphia,  whether  from  inattention  at  th« 
Printers  or  Post  Office,  or  other  cause,  come  very 
irregularly  to  my  hands!  Let  me  pray  you, 
therefore,  to  addrefs  those  you  send  me,  in  the 
appearance  of  a  letter.  Tfie  common  paper, 
usually  applied,  will  do  equally  well  for  the 
cover. 

It  has  sometimes  occurred  to  me  that  there 
are  persons  who  wishing  to  read  News  Papers, 
without  being  at  the  expense  of  paying  for 
them,  make  free  with  those  which  are  addressed 
10  others.  Under  the  garb  of  a  letter,  it  is  not 
presumable  this  liberty  would  be  taken. 

I  am.  Sir,  Yr  Most  Obed  Serv. 

Go.  WASHINGTOtJ. 

Mr  Matthew  Carey,  Printer  of  the  Eveni'g 
.  Herald. 

It  will  be  remembered  that  the  Father 
of  his  Country  knew  the  value  of  adver- 
tising. The  Fourth  Estate  some 
time  ago  printed  a  cut  of  one  of  George 
Washington's  advertisements  which  ap- 
peared in  the  Baltimore  American. 


The  Walnut  Valley  Times,  El  Do- 
rado, Kan.,  issued  a  "  woman's  edi- 
tion "  March  13. 


ADVERTISING  MEDIUM. 


Three  Great  Characteristics  : 

ENTERPRISING. 
PATRIOTIC, 
RELIABLE 

THE 

Baltimore 
American, 

Baltimore,  Maryland. 


UNSURPASSED  AS  AN  ADVERTISING  MEDIUM,  AND 
ONE  OF  THE  OLDEST  PAPERS  IN  AMERICA,  HAVING 
BEEN  .  FOUNDED  IN  1773. 


It  possesses  the  cardinal  features  that  make  it  profitable 
to  advertisers — honesty,  purity  of  tone,  circulation,  and  the 
confidence  of  its  readers ;  these  are  the  characteristics  that 
give  a  newspaper  that  quality  that  shrewd  advertisers  seek. 
"THE  AMERICAN"  is  such  a  paper.  Its  circulation  is 
good  and  increasing  rapidly,  and  advertisers  will  find  it  a 
paying  medium. 


1 Sunday,        -  -  -  100,000 

Daily,  ....  40,000 
Twice-a-week,         -         -  45,000 


A.  FRANK  RICHARDSON, 

Tribune  Building,  Chamber  of  Commerce, 

NEW  YORK.  CHICAGO. 
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The  fourth  ESTATE 

A  NBWSPAPHR  FOR  THE 
MAKBRS    or  NEWSPAPERS 


Edmund  Burke  said  there  were  Three  E^taies 
in  Parliament,  but  in  the  Kepirters'  Galle'y 
yonder  there  "at  a  Fourth  Kstote,  more  impo't- 
ant  far  than  they  all.— Carlvle's  Htrocs  and 
Hero  IVorship,  Lecture  V. 

Thursday,  April  2,  1896 


ERNEST  F.  BIRMINGHAM, 

EDITOR  At^D  PUBLISHER. 

ROBERT  HALS1EAD,  1  Associates 
WILLIAM  WATTtNBERG,)  ^^^•"<^'*T ^s. 


offices: 

Broadway  and  Murray  Street, 

OHPOSITB  CITV  HAl  L  l  AKK 
(POSTAL   THLEI.RAPH  BUILDING), 

TELEPHONE  "  I77O,  CORTLANDT. " 

rWO  DOLLARS  A  VKAK,  IN  ADVANCE, 
CO  any  part  of  the  United  States  or  Canada  ;  to 
Foreign  Countrie-.  in  the  postal  union,  $4  year. 
Single  copie»,  TEN  CENTS. 


Subscribers  should  have  their  copies  of  The 
Kot;RTH  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  oj  loss  in  the  mass  0/ 
exchanges  luhich  go  to  n'ery  neivsf'api'r  o(jfice. 


Eittrtd  at  the  New  York  pod  olfi  e  lot  tram- 
misiion  through  the  mails  at  lecond  cl.tv' raiei. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  mcaiu'e- 
ment  (14  lines  to  the  mch;  160  lines  to  the  col  urn  11). 

Discounts:  On  monthly  cards.  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  p'lsition,  75  cents, 
and  on  first  p^ge,  ti  per  linee.^ch  insertion,  with- 
out discount. 

Smalladvertiseinentsun  ler  classified  headings, 
luch  as  Situ  itions  Wanted,  Help  Wanted,  For 
Sale,  I'o  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (ahout  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 

It  will  be  readily  understood  that  a 
newspaper  of  this  kind,  which  must  look 
to  newspaper  men  for  cash  subscriptions, 
cannot  maintain  an  exchange  list. 

OUR  CHOICEST  "BARGAINS." 

No.  I. — For  $5  wt  will  send  three 
annual  subscriptions. 

No.  2. — For  $25  we  will  send  25 
innual  subscriptions. 

No.  3. — For  $4  we  will  send  The 
Fourth  Estate  until  the  end  of  1896, 
ind  all  numbers  from  March  I,  1895. 

NEW  BOUND  volumes  NOW  READY. 

For  $2.50  we  will  send  a  bound 
volume  of  the  last  half-year,  September 
to  February,  inclusive;  or  for  $5  00  we 
will  send  a  bound  volume  of  the  last  lull 
5'ear,  March,  1895,  to  February,  1896, 
inclusive. 

A  MAYOR'S  JUST  IDEAS. 

Mayor  Strong,  of  New  York,  possesses 
ideas  in  regard  to  publicity  which  are 
worthy  of  adoption  by  every  municipal 
officer  in  the  country,  and  merit  the  ap- 
proval of  newspaper  men  everywhere. 

At  an  interview  with  a  member  of  the 
park  board  in  New  York  March  26, 
the  mayor  decidedly  and  effectually  ex 
pressed  his  belief  in  newspaper  adver- 
tising. 

At  a  previous  meeting  of  the  New 
York  aldermen  a  communication  had 
been  read  asking  in  bshalf  of  the  park 
commissioners  permission  to  let  out  con- 
tracts for  proposed  repairs  without  ad- 
vertising for  bids. 

The  mayor,  hearing  of  the  proposition, 
said  to  one  of  the  commissioners: 

"I  want  to  talk  to  you  about  that 
letter  your  folks  sent  to  the  Board  of 
Aldermen  asking  to  be  allowed  to  let 
OL:t  a  1150,000  contract  without  adver- 
tising for  bids." 

"I  was  not  a  party  to  it,"  answered 
the  commissioner. 

"All  right,  but  I  am  opposed  to  it 
most  positively,  and  I  want  you  to  tell 
your  people  so.  I  will  never  counte- 
nance any  such  thing." 

The  mayor's  views  as  to  the  need  of 
publicity  in  public  affairs  are  evidently 
sgund,  and  no  doubt  he  appreciates  the 


propriety  of  advertising  in  business  car- 
ried on  by  private  individuals  as  well  as 
in  business  carried  on  by  city  officials. 


HIS  WANTON  WASTE. 

A  circular  of  a  manufacturer  of  farm- 
ing implements  has  reached  us  in  which 
big  type  asks  the  question  as  to  whether 
we  want  a  machine  that  will  plant  pota- 
toes in  such  a  way  that  they  will  astonish 
us  with  their  yield.  The  saving  in 
grocery  bills  and  profit  in  selling  surplus 
potatoes  is  enlarged  upon  in  a  way  that 
sugaests  the  ratio  of  increase  in  the  head 
of  the  novice  who  wants  to  bet  on  the 
races  in  the  hope  that  in  six  events,  win- 
ning all  and  placing  gains  and  capital 
on  each,  he  may  become  a  millionaire  in 
a  day. 

The  circular  is  not  a  bad  one  as  cir- 
culars go,  but  it  illustrates  the  iioint 
that  this  sort  of  advertising  is  wanton 
waste.  Where  did  the  manufacturer 
seeking  purchasers  get  the  name 
of  the  publisher  who  does  not  raise  po- 
tatoes on  the  tile  floors  of  the  Postal 
Telegraph  C  niipany's  fireproof  build- 
ing; The  fact,  i-i  he  does  not  even  belong 
to  the  landed  gentry  whose  labor  is  in 
waiting  for  the  crops  to  grow. 

The  name  and  address  came  from 
some  list  the  manufacturer  must  have 
bought  at  considerable  expense,  and  the 
chances  are  that  not  over  I  in  every  10,- 
000  of  the  circulars  had  any  interest  to 
those  who  received  them. 

Advertising  in  the  class  papers  de 
voted  to  agriculture  probably  seemed 
too  high  for  the  manufacturer  — an 
expense  that  amounted  to  extortion. 
So  he  sent  his  circular  ;  far  and  wide,  and 
they  landed  upon  the  desks  of  lawyers, 
doctors,  ministers,  newspaper  men, 
everybody  and  anybody,  and  they 
were  <|uickly  consumeil  by  the  waste 
baskets  that  live  with  hungry  mouths 
continually  open  for  more.  Many  ol 
these  men  doubtless  had  estates,  but  no 
time  in  business  offices  to  be  bothered 
with  such  circulars  as  may  have  slipped 
by  careless  secretaries. 

Many  are  interested  in  the  production 
of  potatoes  and  other  vegetables,  and 
doubtless  enjoy  papers  printed  in  the 
interest  of  agriculture.  They  have  time 
to  pay  attention  to  the  advertisements 
antl  find  in  them  a  catalogue  of  the 
necessities  for  their  loved  fields. 

The  same  thing  is  true  of  every  class 
paper.  It  is  particularly  true  of  a  paper 
like  The  Fourth  Estate,  which  is  the 
newspaper  of  the  newspaper  makers.  All 
the  mechanical  devices  of  journalism,  the 
inks,  papers,  presses,  types — everything 
of  value  finds  a  splendid  medium  in  The 
Fourth  Estate.  It  is  taken  to  the 
homes  of  puplishers.  Filled  with  the 
news  of  the  world  these  men  work  in,  it 
is  carefully  read  from  the  first  to  the 
last  page. 

A  glance  over  the  advertising  columns 
shows  that  The  Fourth  Estate  is  re- 
garded as  really  the  only  paper  of  its 
class.  Its  advertising  pays  in  the  best 
sense,  for  it  brings  big  results  to  the 
seeker  of  purchasers  and  handsome  re- 
turns to  The  Fourth  Estate. 


A  REMARKABLE  BARGAIN. 

It  is  really  wonderful  what  a  bargain 
in  good  reading,  fine  binding,  excellent 
typography  and  invaluable  newspaper 
history  you  can  get  for  $2. 50  in  Volume 
IV  of  The  Fourth  Estate.  That 
volume  covers  all  the  issues  from  Sep- 
tember I,  1895,  to  March  i,  1896. 

Better  still,  you  can  now  secure 
for  $5  Volumes  III  and  IV  bound 
in  one,  which  gives  you  the  issues 
for  the  entire  year  ending  March  I, 
1896.  This  is  a  year's  concise  history 
of  the  newspaper  and  advertising  wo  Ids. 
No  library  is  complete  without  it. 
When  it  comes  to  the  question  of  an 
abundance  of  value  for  the  money,  this 
offer  will  meet  the  ideas  of  the  most 
critical.  Volumes  III  and  IV  give 
you,  in  elegant  binding,  six  hun- 
dred and  forty  (640)  pages.  Five 
hundred  illustrations  (many  of  which 
will  never  be  duplicated  anywhere) 
are  included.  The  Fourth  Estate 
is    famous    lor    the    excellence  of 


the  work  done  on  its  illustrations. 
Some  of  them,  considering  all  things, 
are  masterpieces  of  half-tone  printing. 
The  $5  for  which  the  year's  volume  is 
sold,  if  it  secured  only  those  five  hun- 
dred illustrations,  would  be  getting  them 
at  only  a  cent  apiece.  But  aside  from 
these  valuable  illustrations,  the  other 
contents  could  not  be  duplicated,  except 
at  almost  fabulous  cost. 

If  you  already  have  the  volume,  you 
can  render  a  practical  service  to  the 
public  libraries  of  your  town  by  bringing 
this  offer  to  the  attention  of  their  man- 
agers, and  enabling  them  to  secure  for 
their  own  shelves  a  work  which  will  ex- 
cel in  practical  interest  the  most  talked- 
of  English  novel. 


AMBITION  AND  ADVERTISING. 

The  highest  ambition  of  the  metropol- 
itan reporter,  omitting  hopes  of  the 
proprietorship  of  the  paper  he  works 
for,  is  "space."  That  is,  of  course,  if 
he  has  not  already  been  selected  as  a 
space  mjn,  and  then  it  is  but  natural 
that  he  often  feels  injured  because  his 
assignments  do  not  result  in  many 
volumes. 

The  critical  are  prone  to  speak  of 
these  scribblers  at  space  rates  as  penny- 
a  liners,  but  they  are  inaccurate.  The 
rate  on  the  great  dailies  is  $8  a  column, 
not  poor  pay  when  one  is  assigned  to  the 
big  stories  of  the  day. 

A  tendency  towards  employing  small 
armies  on  the  staffs  has  rather  dis- 
heartened the  space  men,  for  the  other  fel- 
lows must  be  occupied  and,  no  matter 
how  great  the  size  of  the  paper,  the  rule 
is  that  the  more  men  the  more  news  and 
the  lesser  room  for  spreads. 

The  system  of  giving  double,  triple, 
or  even  quadruple  rates  for  exclusives 
mitigates  the  misery  of  too  many  men  in 
one  office,  and  through  the  occasional 
graciousness  of  Dame  Fortune  makes 
the  life  of  the  reporter  not  altogether 
wretched  on  pay-day. 

Still,  to  the  ambitious  scribe  whose 
soul  is  not  tainted  with  the  bacilli  of 
Bohemia  the  days  of  reward  are  not  ab 
solutely  delightful,  for  in  nine  cases  out 
of  ten  he  has  reached  the  age  when, 
according  to  the  decrees  of  Mammon,  he 
ought  to  be  earning  more  if  he  is  ever  to 
dwell  in  the  palaces  of  plutocracy. 

The  difficulty  seems  to  be  that  even  his 
best  work  is  anonymous,  and  that  the 
results  of  his  labor  are  lost  in  the  billows 
of  information  that  foam  and  spirkle 
but  break  on  the  absorbing  sands  of 
public  curiosity,  and  are  forgotten  al- 
most as  soon  as  they  are  gone. 

When  asked,  "  VVhat's  in  a  name?" 
the  reporter  must  answer  with  the  ad- 
vertiser, who  makes  his  pay  possible, 
"  everything." 

Last  week  Rudyard  Kipling  received 
a  check  for  $1,000  from  the  New  York 
World,  with  a  request  that  he  write  one 
thousand  words  in  regard  to  what  Eng- 
land would  do  in  case  of  war  with  America. 

A  dollar  a  word  is  mighty  good  pay, 
but  Kipling  looked  upon  the  check 
with  the  eye  of  the  shrewd  advertiser 
and  not  of  the  space  reporter.  He  re- 
plied, "  I  am  a  British  subject  and  could 
not  loyally,  even  if  I  knew, traffic  in  the 
plans  of  England."  If  his  stories  do  not 
sell  now  at  tremendous  rates  in  enthusias- 
tic England  and  admiring  America,  then 
we  are  mistaken  as  to  his  wisdom  in  re- 
fusing the  World's  handsome  check. 
The  reporter  of  the  first  class  does  not 
get  such  chances  to  refuse,  because  he  is 
unadvertised,  through  the  custom  of 
anonymous  stories. 

The  Fourth  Estate  is  glad,  how- 
ever, to  notice  that  many  of  the  great 
papers  are  having  the  men  sign  their 
stories,  and  before  this  becomes  too 
fashionable  a  number  of  our  bright 
friends  will  have  had  the  chance  to  grow 
famous  enough  to  fatten  on  their 
notoriety. 

NOTE  AND  COMMENT. 

A  British  publication,  known  the  world 
over,  has  printed  the  following  obituary 
notice  of  Edgar  W.  Nye  : 

"  The  death  is  announced  of  Mr.  F. 
B.  Apter,  the  American  humorist,  better 


known  under  the  pseudonym  of  '  Bill 
Nye.'  He  was  attacked  by  paralysis 
some  days  ago,  and  died  in  New  York 
on  Saturday.  '  Bill  Nye '  was  the 
author  of  the  comic  '  History  of  the 
United  States,'  and  a  writer  whose  bril- 
liant wit  is  said  to  have  earned  for 
him  between  5,000  and  6,000  pounds 
a  year.  He  took  his  pseudonym  from 
Bret  Harte's  poem  about  the  Heathen 
Chinee,  and  the  humorous  sketches 
which  first  appeared  under  that  name 
some  fifteen  years  ago  in  the  New  York 
World  brought  him  into  popularity  im- 
mediately." 

The  New  York  Critic  reproduces  the 
picture  of  Henry  Sandham  which  was 
highly  commended  by  the  judges  in  The 
Fourth  Estate's  Art  Competition. 
The  Critic  prefers  the  conception  of  the 
Boston  artist  representing  an  ideal  fig- 
ure symbolic  of  the  press  or  journalism. 


In  connection  with  the  item  recently 
printed  in  The  Fourth  Estate  in  ref- 
erence to  the  new  building  of  the  De- 
troit Journal,  which  is  devoted  entirely 
to  the  uses  of  the  paper,  it  is  to  be 
noted  that  the  buildings  occupied  re- 
spectively by  the  Galveston  News  and 
Dallas  News  are  likewise  occupied  ex- 
clusively by  the  various  departments  of 
these  journals,  no  portion  whatever  of 
either  building  being  devoted  to  any 
other  purpose. 

The  Galveston  News  building  is  50  x 
120  feet,  and  the  other  is  50  x  100, 
with  an  annex  in  the  rear.  The 
structures  are  three  stories  in  height,  and 
both  offices  are  separately  and  fully 
equipped  with  the  most  complete  acces- 
sories. 

Speaking  of  typography  and  book- 
work  that  are  a  delight  to  the  eye,  there 
is  to  be  mentioned  among  the  best  work 
of  the  past  season  the  commemorative 
pamphlet  or  souvenir  (inclusive  of  the 
menu  and  addresses)  of  the  dinner  to 
Colonel  William  Hester  January  13  at 
the  Pouch  Mansion  in  Brooklyn  in  honor 
of  the  twentieth  anniversary  of  his  first 
election  as  president  jf  the  Brooklyn 
Daily  Eagle. 

The  menu  of  the  tenth  annual  dinner  of 
the  American  Newspaper  Publishers'  As- 
sociation at  the  Hotel  Brunswick,  New 
York,  February  21,  was  also  a  beautiful 
product  of  high  grade  printing.  Theart 
of  the  maker  of  paper  was  joined  in  its  best 
work  with  the  art  of  the  skilled  designer 
in  things  typographical;  and  the  good 
taste  of  the  committee  having  the  ban- 
quet in  charge  resulted  in  a  very  hand- 
some souvenir,  which  is  worth  preserving 
for  its  exceptional  beauty. 


The  Philadelphia  Public  Ledger  cele- 
brated its  sixtieth  birthday  on  March  25. 
George  W.  Childs  Drexel,  its  publisher, 
and  L.  Clarke  Davis,  its  managing 
editor,  have  received  many  deserved 
congratulations;  and  not  the  least  proud 
of  the  great  paper's  record  of  successes 
is  Col.  N.  Richards  Muckle,  who  has 
been  in  its  employ  for  fifty-four  of  these 
sixty  years. 

The  Cypher  is  the  title  of  the  weekly 
organ  of  the  Cypher  Club,  of  Chicago, 
a  b)hemian  organization  made  up  of 
authors,  journalists,  artists  and  actors. 
The  club  meets  every  Monday  evening, 
and  invites  literary  and  professional  peo- 
ple throughout  the  country  to  meet  with 
it  when  in  Chicago.  7 he  Cypher  is 
edited  by  Warren  Dean,  and  devotes  it- 
self to  the  interests  and  progress  of  the 
club.  Aside  from  the  club  work  it  deals 
n  a  measure  with  the  topics  of  the  day, 
wherever  they  have  a  conception  or  in 
any  way  affect  the  interests  of  the  club 
members. 


Anthony  J.  Drexel-Biddle's  book  en- 
titled    "  A    Dual    Role    and  Other 
Stories,"  which  appeared  in  1894,  will 
'  be  remembered  by  many  who  had  the 
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opportunity  to'enjoy  the  bright  and  in- 
cisive sketches  included  in  the  volume. 

Mr.  Biddle  is  the  author  of  a  new 
work  issued  in  attractive  and  tasteful 
style  by  the  Drexel- Biddle  and  Bradley 
Publishing  Company,  905  Walnut  street, 
Philadelphia,  entitled  "  An  Allegory 
and  Three  Essays."  The  contents 
abundantly  attest  the  versatility  and 
talent  of  the  author. 


An  exhibition  of  Century  and  Over- 
land Monthly  posters  was  given  in  San 
Francisco  recently. 

A  story  is  told  by  one  of  the  returned 
Cuban  correspondents  illu--trative  of  the 
ways  of  the  Spanish  censor.  The  Amer- 
ican newspaper  man  had  written  his 
copy  with  the  greatest  care,  lelling  all 
that  he  could  without  having  the  whole 
dispatch  destroyed  by  the  authorilies. 
He  was  so  exasperated  by  the  restraint 
that  he  ended  his  article  with  the  simple 
statement  that  the  censor  was  a  "  bird." 

The  cenjor  sent  for  the  correspondent 
and  asked  him  what  he  meant  by  stating 
that  he  was  a  fowl. 

"Ah,  that  is  American  slang,"  le- 
sponded  the  correspondent.  "  It  means 
that  you  are  cautious  and  clever,  givii  g 
the  newspaper  men  every  fair  facili  y  for 
sending  news." 

The  censor  expressed  his  delight  at 
the  compliment  and  apprt  elation  of  the 
correspondent's  good  will.  The  diopatch 
was  sent,  but  the  newspaper  man  was  a 
bit  startled  on  receiving  his  home  paper 
to  notice  that  it  ended:  "The  censor  is 
courteous  and  clever,  giving  the  news- 
paper men  every  fair  facility  for  sending 
news." 


Deshler  Welch's  accomplished  pen 
gives  a  very  good  taste  to  each  of  the 
many  viands  in  "  The  Bachelor  and 
the  Chafing  Dish,"  of  which  F.  Tenny- 
son Neely,^now  of  New  York,  is  pub- 
lisher. 

The  book  contains  the  recipes  for 
many  fascinating  and  celebrated  dishes 
and  sauces,  which  are  made  to  appear 
even  more  alluring  in  Mr.  Welch's  vol- 
ume by  the  flivjrof  his  literary  sk'll. 


The  Boston  Daily  Standard  has  estab- 
lished a  store  exclusively  for  the  sale  of 
American  books  by  American  wi iters. 


HISTORIAN  HENRY  WATTERSON. 

Henry  Watterson  has  worked  very 
hard  lecturing  for  the  last  two  or  three 
years,  and  the  result  is,  according  to 
Major  Handy,  in  the  New  York  Mail  and 
Express  that  he  has  $26,000  in  bank  to 
the  credit  of  his  private  account.  This 
sum  he  expects  to  increase  by  $4,000  be- 
fore the  middle  of  April.  Then  he  will 
sail  for  Europe,  taking  his  family  with 
him,  and  wi  1  stay  there  a  year  or  more. 
While  abroad  he  will  write  a  biography  of 
Abraham  Lincoln,  which  will  be  his 
magnum  opus. 

Everybody  will  rejoice  in  Watterson's 
success,  for  he  is  the  best  lellow  that  ever 
lived.  Only  in  late  years  has  he  been  a 
money  saver.  If  he  had  begun  earlier  he 
would  be  a  rich  man.  As  it  is,  with  a 
salary  of  $15,000  a  year  from  his  great 
newspaper  and  a  snug  bank  account, 
the  wolf  will  never  cross  his  threshold. 
He  is  well  qualified  to  write  the  bio- 
graphy of  Lincoln,  for,  although  on  the 
opposite  side  in  the  civil  war,  he  knew 
Lincoln  as  the  friend  of  his  father  in 
boyhood  and  in  late  years  has  studied 
his  character  thoroughly,  system  'tically 
and  sympathetically. 

Moreover,  Watterson  has  had  more 
than  anybody  else  to  do  with  bringing 
the  South  to  see  the  greatness  of  Lin- 
coln's character.  Depend  upon  it,  he 
will  write  a  book  that  will  live. 


EDITOR  DANGEROUSLY  ILL. 

Harvey  L.  Goodall,  editor  of  the  Chi- 
cago Daily  .S'««and  of  \\\^  Drovers^  jour- 
nal, is  desperately  ill.  Last  summer  he 
was  attacked  with  paralysis  from  which 
he  seemed  to  be  recovering,  but  a  few 
days  ago  he  suffered  a  relapse,  and  his 
physicians  now  give  no  hope  of  his  re- 
covery. 


PURELY  PERSONAL. 

Senator  Frank  J.  Cannon,  of  Utah, 
is  one  of  the  journalists  who  have  been 
honored  by  election  to  the  national  legis- 
lature He  is  one  of  the  proprietors  and 
publishers  of  the  Ogden  Standard  and 
a  young  man  of  distinguished  abilities. 


The  excellent  cut  we  present  is  a  speak- 
ing likeness  that  appeared  in  a  recent 
issue  of  the  Progress  of  the  World. 


According  to  the  Washington  Ti?nes, 
Senator  Cannon  is,  by  all  odds,  the  hand- 
somest man  in  the  upper  house.  He  is 
also  the  youngest  man  in  that  body  and 
one  of  its  cleverest  and  most  able  debat- 
ers. He  is  the  son  of  George  Q.  Can- 
non, for  many  years  one  of  The  Twelve, 
as  the  so- called  apostles  for  the  Mormon 
church  were  called.  The  elder  Cannon 
was  a  democratic  delegate  in  congress  ; 
the  son  is  a  republican. 


The  Pen  and  Pencil  Club  of  Philadel- 
phia is  proud  of  its  secretary,  James  S. 
McCartney,  and  proposes  to  give  him  a 
reception  at  Atlantic  City  on  April  18 
in  recognition  of  his  services  in  clubbing 


the  pen  and  pencil  pushers  into  an  un- 
derstanding that  club  dues  must  be 
promptly  paid. 

Mr.  McCartney  has  placed  the  Pen 
and  Pencil  Club  in  such  a  splendid  finan- 
cial position  that  he  has  been  able  to  in- 
vest $3,000  in  bonds  of  the  City  of  Phila- 
delphia, and  the  club  is  just  that  much 
ahead  of  every  obligation.  McCartney 
will  not  take  the  bonds  with  him  to  At- 
lantic City,  fearing  that  they  might  be 
lost  in  the  excitement  of  a  sure  to  be  hi- 
larious time. 


N.  S.  Cohen,  the  well-known  and 
popular  advertising  manager  of  the  New 
York  Journal,  is  more  energetic  than 
ever  after  his  brief  rest  at  Old  Point 
Comfort. 


By  the  cable  it  is  announced  that 
"Mrs.  W.  J.  Ritchie,  wife  of  a  Califor- 
nia millionaire,  was  presented  at  the 
queen's  drawing-room  at  Buckingham 
Palace  on  March  II."  W.  J.  Ritchie  is 
a  young  man  who  went  to  San  Francisco 
from  Minneapolis  some  five  years  ago. 
He  became  "  circulation  agent"  of  the 


Examiner.  I  le  left  San  Francisco  and 
went  to  London,  where  he  has  accumu- 
lated a  large  fortune  working  circulation 
schemes.  Mrs.  Ritchie  is  a  very  beauti- 
ful woman. 

Edward  H.  Butler,  editor  and  pub- 
lisher of  the  Buffalo  News,  has  been 
selected  as  one  of  the  national  electors- 
at-large  at  the  New  York  republican 
convention. 

Alfred  E.  Rose,  whose  picture  we 
present  this  week,  is  the  vigorous  adver- 
tising manager  of  "  Scott's  Emulsion," 
and  president  of  the  "  H.  O."  Com- 
pany.  It  will  be  easy  to  unHerstand  that 
looking  out  for  the  advertising  of  these 
two  great  concerns  is  a  combined  labor 
of  the  greatest  difficulty,  and  that  a  man 
who  can  successfully  perform  both  tasks 
must  be  of  unusual  ability. 

It  is  to  be  said  of  Mr.  Rose  that  to- 
day he  looks  more  buoyant  and  alert 
than  ever,  in  spite  of  his  heavy  responsi- 
bilities, and  the  lack  of  any  appearance 
of  fatigue  must  be  due  to  the  fact  that 
Mr.  Rose  is  one  of  those  clever  people 
who  do  not  waste  their  energy,  but  sys 
tematize  their  work. 


Harry  G.  Wanty,  editor  of  the  Muske- 
gon (Mich.)  Morning  Nezvs,  has  been 
nominated  on  the  democratic  ticket  for 
mayor  of  his  city.  He  was  formerly 
with  the  Grand  Rapids  Democrat. 

Charles  Downes,  formerly  chief  clerk 
in  the  office  of  the  New  York  Press,  has 
taken  a  corresponding  position  in  the 
Journal  office. 

J.  Henry  Hager,  who  is  widely  known 
as  the  writer  of  the  weekly  New  York 
Gossip  Letter  over  the  signature  of 
"Senex,"  has  been  in  contact  with 
newspaperdom  and  American  public 
men  almost  since  boyhood,  being  the 
son  of  an  intimate  personal  friend  of 
Horace  Greeley  and  other  celebrated 
men. 

Mr.  Hager  began  active  work  as  an 
editorial  writer  on  the  New  York  World 
in  i860,  and  since  then  has  also  been 
connected  with  the  Sun,  Tribune  and 
many  other  leading  journals.  He  is  a 
charter  memb?r  of  the  Lotus  club,  has 
enjoyed  the  acquaintance  of  many  of 
the  leading  lights  in  British  literature 
(whom  he  met  in  Europe  and  elsewhere), 
and  it  is  said  can  produce  excellent  lit- 
erature in  French,  German  and  Span- 
ish quite  as  readily  as  in  English. 

J.  Lawrence  Bradley,  advertising  repre- 
sentative ol  the  London  Illustrated  News' 
American  edition,  has  taken  on  as  well 
the  Strand  Magazine  and  Young  Ladies' 
Journal. 

It  will  be  good  news  to  the  many 
friends  of  PI.  C.  Bunner,  the  editor  of 
Puck,  whose  serious  illness  was  noted  in 
last  week's  Fourth  Estate,  that 
he  has  improved  so  materidly  that 
he  will  be  able  to  stand  the  fatigue  of 
the  trans  continental  journey  in  a  few 
days. 

A.  J.  Meister,  who  left  New  York  in 
December  to  become  associate  editor 
of  the  Petersburg  Daily  Index- Appeal, 
will  return  to  the  North  in  April.  Mr. 
Meister's  stories  in  various  journals  of 
Virginia  life  are  well  spoken  of. 

"We  wonder,"  remarks  the  Water- 
bury  (Conn.)  American,  "what  Pro- 
fessor Billy  Sumner,  of  Yale  College, 
thinks  when  he  hears  that  George  E. 
Matthews,  one  of  the  brightest  members 
of  his  political  economy  class  of  nine- 
teen years  ago,  has  become  president  of 
the  McKinley  League  of  New  York. 
Mr.  Matthews  is  now  the  editor  of  the 
Bufifalo  Express,  which  he  keeps  at  the 
high  standard  of  excellence  set  lor  it  by 
his  father,  and  has  even  raised  that 
standard." 


Henry  Norman,  who  was  the  Ameri- 
can correspondent  of  the  London 
Chronicle  during  tl  e  Venezuela  excite- 
ment has  contributed  an  article  on  "The 
Quarrel  of  the  English-Speaking 
Peoples"  to  the  April  number  of 
Scribner's. 


BIRTHDAY    BRF:AKFAST  TO 
EDITOR  KOHLSAAT. 

One  of  the  most  memorable  social 
functions  in  the  history  of  Chicago  jour- 
nalism was  the  breakfast  tendered  to 
H.  H.  Kohlsaat,  owner  and  editor  of 
the  Chicago  Times- Herald,  on  March 


22,  by  the  entire  staff  of  that  paper. 
The  event,  which  took  place  in  the  ban- 
quet hall  at  Kinsley's,  was  in  honor  of 
Mr.  Kohlsaat's  forty-third  birthday  an- 
niversary. 

Seventy  five  active  workers  on  the 
staff  of  the  paper  sat  down  to  the  feast, 
the  tables  being  arranged  in  the  form  ol 
a  circle,  in  the  center  of  which  was  sus- 
pended from  a  tripod  a  mammoth  loving 
cup  heavily  b  inked  with  palms  and  in- 
tertwined with  smilax.  The  table  deco- 
rations were  pink  and  white  roses  and 
carnations. 

After  the  feast  there  was  a  merry  sea- 
son of  speechmaking,  with  Major  Closes 
P.  Handy,  chief  of  the  editorial  staff,  as 
toastmaster.  The  major  supplemented 
his  usual  post- prandial  jocularities,  for 
which  he  is  famous,  with  a  few  words  of 
eulogy  of  the  honored  guest  of  the  day, 
to  which  Mr.  Kohlsaat  feelingly  re- 
sponded in  happily  phrased  acknowl- 
edgment of  the  courtesy  extended  to 
him,  briefly  recounting  the  circum- 
stances under  which  he  purchased  the 
paper,  and  felicitating  the  staff  upon  the 
splendid  esprit  de  corps  that  prevailed 
among  the  loyal  workers  who  had  helped 
him  to  make  the  paper  such  a  great  suc- 
cess. 

Toasts  were  responded  to  by  Manag- 
-ing  Editor  C.  A.  McAuhff,  Margaret 
Sullivan,  Joe  Howard,  Jr.,  Finley  P. 
Dunne,  Truman  A.  DeWeese,  Lyman 
B.  Glover,  H.  L.  Reiwilch,  Richard 
Linthicum,  Col.  J.  A.  Watrous,  Harriet 
Monroe,  Frank  Putnam,  Robert  Ansley 
and  F.  U.  Adams. 

Poems  were  also  read  from  Elwyn  A. 
Barron,  London  correspondent  of  the 
Times -Herald,  and  from  Kate  Field, 
who  represents  the  paper  in  Hawaii. 
A  congratulatory  telegram  from  Walter 
Wellman,  the  Washington  correspond- 
ent of  the  paper,  was  also  read  by  night 
editor  Flint. 

The  breakfast  was  a  fitting  tribute  to 
a  man  who  has  introduced  a  new  moral 
force  and  power  into  Chicago  journal- 
ism, and  who  is  warmly  esteemed  by  his 
employees  for  his  many  noble  qualities 
of  mind  and  heart. 

The  occasion  was  not  only  favored  by 
the  presence  of  the  women  who  are  ac- 
tively employed  on  the  Times-Herald 
staff,  but  was  graced  by  the  presence  of 
Mrs.  H.  H.  Kohlsaat,  to  whom  each 
member  of  the  staff  was  introduced  at  a 
reception  which  preceded  the  breakfast. 


AFTER  BASEBALL  CRANKS. 

The  St  Joseph  (Mo.)  Daily  News 
offers  twenty-seven  prizes  to  its  patrons 
who  send  in  the  greatest  number  of 
"baseball"  coupons.  These  will  call 
for  admittance  to  the  season's  games  of 
the  St.  Joseph  Baseball  Club. 


Byron  Andrews,  New  York,  will  rep- 
resent the  interests  of  the  revived  Norm 
Magazine,  Washington. 
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HUNTER  AND  EDITOR. 


The  Interesting  Publisher  of 
Recreation. 

A  writer  in  a  recent  number  of  a 
prominent  magazine,  speaking  of  certain 
literary  people,  pays  the  following  grace- 
ful tribute  to  the  editor  of  Recreation. 
"  Nothing  could  better  describe  G.  O. 
Shields  than  to  say  that  he  is  the  Frank 
Forrester  of  Chicago.  He  grew  up  in 
Iowa,  in  the  hunting  and  fishing  districts, 
which  have  given  color  to  his  life  and 
pith  to  his  books." 

He  has  traveled  extensively,  and  the 
decorations  of  his  home  show  he  has 
slain  numbers  of  nearly  every  species  of 
large  and  small  game  and  game  fish  to 
be  found  on  the  continent. 

Mr.  Shields  is  still  hunting,  fishing  and 
writing,  the  latter  under  the  pseudonym 
of  "Coquina,"  and  the  former  in  the 
person  ot  a  sinewy,  dark  man,  whose  tall 
well-kept  figure  shows  10  best  advantage 
in  the  carefully  chosen  hunting  suit 
which  has  earned  for  him  the  sobriquit 
of  "  Buckskm  George."  He  is  a  lect- 
urer as  well  as  a  writer,  and  chooses  the 
same  subjects,  whether  he  talks  by 
tongue  or  pen. 

Mr.  Shields  went  to  New  York  from 
Chicago  and  started  Recreation  in  the 
darkest  of  days  of  the  panic  of  '94,  put 
it  on  its  feet  and  made  it  pay  expenses 
in  five  months,  with  an  investment  ol  less 
than  $3,000.  The  phenomenal  success 
of  this  magazine  within  the  past  year  is 
well  known  to  all  readers. 

Its  owner  states  lhat  its  circulation  is 
now  up  to  the  20,600  mark  and  is  grow- 
ing at  the  rate  of  1,000  a  month. 

It  is  safe  to  say  there  ate  few  men 
living  who  could  have  accompli>hed 
what  this  ambitious  western  hunter  has, 
against  the  strong  competition  he  has 
had  to  meet. 


AHLWARDT  STARTS  A  PAPER. 

The  American  Anti-Semitic  Associa- 
tion has  established  an  organ  called  Der 
Anti  Semit ^  which  will  be  published  in 
Bro  klyn,  with  Herr  Ahlwardt,  the 
Berlin  agitaior,  as  its  editor.  The  first 
regular  number  of  the  newspaper  will 
not  appear  until  April  4. 


PAPER  COMPANY  IN  TROUBLE. 

The  Smith,  Wilson  &  Sears  Paper 
Company,  of  Holyoke,  Mass.,  is  finan- 
cially embarrassed.  Liabilities  are  about 
$KO,ooo  and  the  assets  are  not  anywhere 
near  the  liabilities.  The  failure  is  attrib- 
uted to  bad  business  methods  and  the 
hard  times. 


NEW  DAILY  IN  SELMA. 

A  new  democratic  morning  daily,  to 
be  known  as  the  Daily  News,  was 
organized  in  Selma  (Ala.)  March  26, 
with  R.  E.  L.  Neil,  editor,  Frank  Con- 
noley,  associate  editor,  and  S.  D.  Barr, 
business  manager.  It  will  publish  the 
full  Associated  Press  despatches. 


RECENT  SUSPENSIONS. 

The  De  Witt  County  News,  published 
at  Clinton,  111.,  is  dead. 

Owing  to  the  death  of  the  editor  of  the 
Sheridan  (III.)  Weekly  Clipper,  that 
paper  has  been  discontinued. 

The  Pontiac  (Mich.)  Evening  Press, 
the  only  daily  paper  in  its  city,  has  sus- 
pended publication. 

The  Perris  (Cal.)  Record  is  no  more 
and  its  contemporary,  the  New  Era, 
now  has  an  exclusive  field. 


FIRES. 


The  office  of  the  Davenport  (la.) 
Daily  Leader  was  badly  damaged  last 
week  by  fire. 

The  Chambersburg  (Pa.)  Regis' er 
office  was  damaged  by  fire  March  27  to 
the  extent  of  |8,ooo. 


AINSWORTH  R.  SPOFFORD. 


A  Friend  of  the  Newspaper  Boys. 

A  gallery  of  newspaper  men  must 
necessarily  contain  men  from  other  call- 
ings of  direct  connection  with  the  press, 
and  it  is  with  real  pleasure  that  The 
Fourth  Esiate  this  week  includes 
among  its  cuts  that  of  Librarian  Spof- 
ford,  of  the  Congressional  Library,  as  a 


GEORGE  O.  SHIELDS, 

EDITOR  AND  PUBLISHER  OF  RECREATION. 


great  part  of  the  duties  in  his  depart- 
ment are  in  copyrighting  ne\vspaper 
matter. 

Mr.  Spofford,  like  almost  every  busy 
man,  is  considered  gruff  by  those  who 
seek  his  acquaintance  in  business  hours. 
He  is  always  courteous  and  glad  to  help 
out  the  newspaper  men  who  have  any 
business  in  his  department. 

We  are  indebted  to  Roberts  Bros,  for 
the  loan  of  Mr.  SpofTord's  cut. 


CLEVER  CANADIANS. 

Canadian  journalists  may  not  be  re- 
garded as  men  of  energy  equal  to  their 
American  cousins,  but  the  Toronto  Even- 
ning  News  cannot  be  called  slow. 

Having  scooped  its  contemporaries  re- 
cently, it  wanted  to  impress  its  readers 
with  its  enterprise  and  gain  a  greater 
circulation  by  amusing  others.  The 
front  page  of  the  issue  of  scoops  was 
decorated  in  the  manner  shown  in  the 
accompanying  illustration.  A  cut  was 
made  of  this  which  was  used  on  the 
first  page,  surrounded  with  reading 
matter. 


A  PRINTING  MATERIAL  FAIR. 

A  world's  fair  of  printing  material 
will  be  held  in  London  from  May  to  Oc- 
tober, 1897.  It  will  be  an  exhibition  of 
printing  and  material,  and  the  product 
and  material  of  the  allied  trades  from  all 
over  the  world,  an  1  will  doubtless  be  of 
great  interest  to  printers,  and  a  chance 
lor  a  showing  of  American  superiority. 


BRITISH  LIBEL  LAWS. 

Steps  are  being  taken  in  England  by 
publishers,  with  the  concurrence  of  sev- 
eral members  of  parliament,  to  pass  stat- 
utes making  the  libel  laws  less  stringent 
than  they  are  now. 


PRESS  ASSOCIATION  NEWS. 

The  Victor  (Colo.)  Record,  a  recently 
established  morning  paper,  has  begun  to 
receive  the  telegraphic  news  service  of 
The  United  Press. 

The  Leadville  Herald-Democrat  has 
been  receiving  the  full  leased  wire  report 
of  the  Associated  Press.  This  paper  has 
the  distinction  of  being  published  at  a 
greater  altitude  than  any  other  in  Amer- 
ica. 


Charles  H.  Nicoll,  189  Broadway, 
New  York,  has  published  the  eighteenth 
annual  issue  of  "  The  Manual  of  Statis- 
tics," or  Stock  Exchange  Handbook. 


I.  O-CIXICK  EDZnOIf 


THE  "EVENING  NEWS,  i"'"— 


APRIL  2,  1896 


THE  FOURTH  ESTATE 


ADVERTISING  MEDIUMS. 


ADVERTISING  MEDIUMS. 


C:^^Note  Change  in  List  and  Price. 

ALL  THE  LEADING 
MAGAZINES 

IN  THE   UNITED  STATES 

FOR  $15.00  PER  LINE 


FOR  ONE  INCH  OR  OVER. 


NO  COMMISSION. 


THE  LIST' 


NO  DISCOUNTS 


Arena  Demorest 

Art  Journal  Donahoe's 

Art  de  la  Mode  Ff^rum 

Budget  Godey*'; 

Century  Harper's 

Chautauquan  Home  and  Country 

Cosmopolitan  Leisure  Hours 
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THE  HAY  TRADE  JOURNAL. 


Something  About  Its  Enterprising 
Publisher. 

Many  industries  are  now  represented 
by  journals  devoted  to  their  interests, 
and  the  production  and  handling  of  hay 
are  not  behindhand  in  this  representa- 
tion. The  Hay  Trade  Journal,  a 
weekly  paper  devoted  to  the  haying  in- 
terests, published  at  Canajoharie,  N.  Y., 
is  a  creditable  publication  and  adequately 
covers  its  field.  Willis  Bullock,  the 
editor  and  publisher,  was  in  the  hay 
business  himself  for  nearly  thirty  years, 
and  had  gained  some  prominence  as  the 
organizer  of  the  New  York  State  Hay 
Dealers'  Association  and  the  Ohio  Hay 
Dealers'  Association. 

He  believed  that  the  magnitude  of  the 
hay  trade  made  an  organ  of  the  general 
trade  interests  necessary,  and  though 
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WILLIS  BULLOCK. 

many  doubts  were  expressed  at  first  as  to 
the  permanence  of  the  paper,  Mr.  Bul- 
lock established  the  //ay  Trade  Jour- 
nal. 

Four  years  of  push  and  untiring 
energy  have  constantly  added  to  its  suc- 
cess and  stability,  and  proved  that  Mr. 
Bullock's  judgment  was  correct. 

W.  Byron  Abeling,  associate  editor, 
has  been  connected  with  the  paper  since 
the  first  issue  in  1892,  and  has  charge  of 
the  office,  while  Mr.  Bullock  looks  after 
the  business  end  and  the  general  outside 
field. 

One  year  ago  three  hundred  men, 
representing  both  the  country  and  city 
end  of  the  hay  trade,  responded  to  a  call 
and  met  at  Cleveland,  where  Mr.  Bul- 
lock organized  the  National  Hay  Asso- 
ciation, and  the  //ay  Trade  Journal 
was  made  the  official  organ  of  the  asso- 
ciation. 

Its  columns  are  devoted  to  the  mar- 
kets of  the  entire  country,  and  it  is  an 
unbiased  exponent  of  the  hay  trade  in  all 
its  branches.  It  appears  to  be  looked 
upon  as  an  authority  by  the  people  en- 
gaged in  handling  one  of  the  most  valu- 
able of  farm  products. 


THE  ILLUSTRATORS'  CLUB. 

About  sixty  art  workers  on  illustrated 
newspapers  and  magazines,  after  sev- 
eral weeks'  preparation,  met  last  week, 
ratified  a  constitution,  and  organized 
themselves  into  the  Illustrators'  Club. 
The  meeting  was  held  at  No.  95  Fifth 
avenue,  where  the  promoters  of  the  club 
had  already  engaged  and  furnished  per- 
manent quarters.  The  membership  of 
the  club  now  numbers  about  ninety- 
seven. 

The  following  officers  were  elected: 
Chairman  of  executive  committee,  F.  C. 
Drake,  associated  with  T.  Dart  Walker. 
Jay  Hambidge,  L.  A.  Shafer,  C.  W; 
Jefferys,  C.  H.  Wright,  A.  E.  Jameson, 
W.  Bp.ngough,  H.  G.  Dart,  W.  H. 
Funk  and  H.  T.  Smith;  treasurer,  W. 
J.  Yeoell,  and  Walter  H.  Goater,  cor- 
responding secretary. 

Any  artist  or  other  person  directly  in- 
terested in  the  advancement  of  art  is 
eligible  to  membership.  Among  the 
charter  members  are  Edward  Penfield, 
E.  M.  Ashe,  W.  R.  Hearst,  A.  J.  Kel- 
ler, H.  C.  Coultans,  Will  Crawford,  W. 
L.  Sonntag,  Jr.,  L.  M.  Glackens,  F.  C. 
Yohn,  Leon  Barritt  and  C.  G.  Bush. 


THEY  S.\W  IT  IN  TYPE. 

It  Sometimes  Costs  to  Enjoy  the 
First  Fruits  of  Literary  Labor. 
When  Richard  Harding  Davis,  the 
well-known  newspaper  man  and  author, 
wrote  his  first  book  he  enjoyed  the  sen- 
sation usual  to  the  young  aspirant  for 
literary  honors  to  a  degree  characteristic 
of  his  personal  appreciation  of  himself. 

This  work  was  in  no  sense  as  success- 
ful as  those  that  followed.  It  is  said  that 
the  family  of  the  young  author  was 
grieved  on  seeing  that  he  worried  a  great 
deal  because  the  first  edition  was  slow  to 
find  favor  with  the  public,  so  the  entire 
edition  was  purchased  that  the  disap- 
pointment of  his  first  venture  should  not 
keep  the  young  author  from  future 
efforts. 

Mr.  Davis,  according  to  the  story, 
came  home  highly  delighted  with  the 
news  from  the  publisher  that  the  edition 
had  all  gone,  and  announced  that  he 
had  ordered  a  second,  whereupon  the 
family  had  to  produce  and  present  to 
him  several  trunks  full  of  his  first  work. 
The  lesson  was  a  hard  one,  but  Mr. 
Davis  was  filled  with  confidence  in  and 
followed  up  the  first,  and  met  with  suc- 
cesses. 

A  somewhat  similar  incident  is  related 
of  a  young  woman  in  New  York  who 
wrote  a  piece  that  she  considered  funny 
enough  for  the  humorous  weeklies.  It 
was  a  brief  skit  of  about  fifty  lines,  but 
the  hard-hearted  editors  failed  to  see  the 
humor  in  it  and  kept  sending  it  back  to 
her.  Finally  the  young  woman  lost 
heart  completely,  when  her  brother  took 
pity  on  her  and  said: 

Here,  give  me  that  stuff.  I  will  get 
it  published  or  know  the  reason  why." 

A  week  or  two  later  the  alleged  humor 
appeared  in  a  funny  paper  and  the 
young  contributor  enjoyed  the  delights 
of  authorship.  The  contribution  did  not 
occupy  a  prominent  place.  It  was 
among  .the  advertisements,  but  she 
had  seen  many  comics  in  the  same  posi- 
tion and  was  too  content  to  see  her  work 
in  type  to  inquire  further. 

The  only  thing  that  bothered  her  was 
the  twinkle  in  her  brother's  eye,  which 
she  could  not  understand.  Me  had  paid 
full  advertising  rates  to  insert  her  story, 
at  50  cents  a  line,  single  column,  one  in- 
sertion. 


TO  HASTEN  THE  DECISION. 

Notice  has  been  served  on  the  counsel 
of  Joseph  Dunlop,  of  the  Chicago  Dis- 
patch, that  the  hearing  of  his  case  by 
the  United  States  Supreme  Court  will 
be  advanced  on  the  calendar  so  that  the 
court  will  probably  deal  with  the  Chicago 
decision  in  May. 


MANAGES  A  MEDICAL  JOURNAL. 

One  of  the  most  enterprising,  inde- 
fatigable and  successful  business  man- 
agers or  publishers  in  the  field  of  med- 
ical journals,  which  is  now  ;o  great,  is 
Charles  Wood  Fassett,  of  the  St.  Joseph 
Medical  //erald. 

Mr.  Fassett  is  already  widely  known, 
but  to  those  who  have  noted  his  original 
and  clever  work  in  the  management  of 


the  business  interests  of  the  Medical 
Herald  and  have  not  met  him,  our  por- 
trait will  be  of  interest. 

Some  of  the  medical  and  drug-trade 
journals  are  among  the  best  printed 
trade  papers  of  the  country,  and  enjoy 
much  advertising  patronage.  Mr.  Fas- 
sett has  known  how  to  keep  the  Medical 
Herald  in  the  foreground,  and  will 
undoubtedly  enable  it  to  keep  abreast  of 
the  improvements  of  the  future. 


COMPLIMENTS  TO  AN  EDITOR. 

The  Fourth  Estate  prints,  among 
other  interesting  portraits,  a  life-likeness 
of  Montague  Marks,  the  modest  and  ac- 
complished editor  of  the  always  enter- 
taining and  instructive  Art  Amateur.  I 
know  of  no  periodical  that  more  fully 
rounds  out  the  sphere  of  its  design,  or 
more  perfectly  fits  the  social  niche  for 
which  it  is  intended,  than  this  welcome 
visitor  in  the  best  homes  of  this  city  and 
of  this  land. 

Montague  Marks  is  the  brainy  son  of  a 
brainy  father,  and  a  brainy  brother  of  a 
brainy  man.  His  brother,  Harry  Marks, 
now  a  member  of  Parliament,  and  editor 
of  the  leading  British  financial  journal,  is 
well  remembered  in  New  York,  and  es- 
pecially in  journalistic  realms,  as  a 
charming,  cheery  personality,  an  all- 
around  good  fellow,  a  thoroughly  com- 
petent newspaper  worker. — Joe  Howard 
in  the  New  York  Recorder. 


POSTAL   LAW  DISCUSSIONS. 

The  Three  Tailors  of  Tooley 
Street  Imitated  in  Gotha.m — An 
Experiment  in  Artful  Disguises. 

A  number  of  "  publishers"  met  in  New 
York  March  27  to  arrange  for  the 
maintenance  at  Washington  of  a  com- 
mittee to  work  against  the  passage  of  the 
Loud  postal  bill. 

The  meeting  itself  was  mainly  devoted 
to  a  discussion  of  a  ruling  now  in  force 
in  the  post-office  department. 

Part  3  of  this  ruling  reads: 

liound  back  numbers  and  unbound  reprints 
of  back  numbers  should  be  treated  as  books  and 
prepaid  as  third-class  matter. 

Part  5  of  the  ruling  provides  that — 

When  a  publication  changes  its  periodicity, 
it  loses  its  continuity,  and  no  back  numbers 
issued  prior  to  the  change  c^n  afieiw^rd  be  sent 
at  the  pound  rate,  whctner  such  back  numbers 
belong  to  the  origmal  or  a  reprint  edition. 

There  can  not  be  much  doubt  among 
publishers  that  these  rulings  are  unjust, 
and  no  doubt  they  will  be  rescinded  as 
soon  as  the  matter  is  brought  to  the  at- 
tention of  the  proper  authorities,  tor  the 
department  has  always  been  willing  to 
rectify  any  actual  injustice  or  error. 

'Iheie  were  elements  of  humor  about 
the  meeting  of  "publishers,"  however. 
They  passed  resolutions  beginning  : 
"  Resolved,  that  the  publishers  of  New 
York,  assembled  in  public,"  etc. 

To  use  a  lamiliar  expression,  this  is 
"  rather  rich,"  considering  that  ihe 
meeting  was  composed  of  a  compara- 
tively lew  publishers,  who  have  long 
been  enjoying  large  extra  profits  at  the 
expense  ot  the  rest  of  the  community, 
under  a  postal  law  which  has  bred  the 
foulest  abuses  in  spite  of  the  strenuous 
efforts  of  the  post-office  officials  to  pre- 
vent them,  and  which  the  Loud  postal 
bill  is  intended  to  end. 

The  discussion  by  this  group  of  "pub- 
lishers" ot  the  particular  ruling  quoted 
above  is  an  ingenious  bit  ot  policy. 
Their  hatred  and  fear  of  the  Loud  postal 
bill  are  disguised  under  cover  ot  a  pro- 
test against  a  ruling  not  in  any  way  con- 
nected with  the  bill,  but  whicn  is  man- 
ipulated in  such  a  way  as  to  manufacture 
a  sentiment  against  the  Loud  postal  bill 
itself  and  contuse  the  sympathies  of 
those  who  are  not  luUy  informed. 


OBITUARY  NOTES. 

Edward  King,  the  well-known  war 
correspondent,  died  last  week,  lie  was 
born  in  Middlefield,  Mass.,  and  when  he 
was  but  a  boy  he  was  the  city  editor  ot 
the  Springfield  /Republican. 

During  the  Franco-Prussian  war  he 
was  the  correspondent  ot  the  New  York 
Evening  Post,  Boston  Journal  and 
Springfield  /iepublican.  He  was  also  in 
the  Balkans  with  tne  Russians  in  the 
war  against  Turkey.  He  was  an  inti- 
mate iriend  ot  Henry  M.  Stanley  and 
Archibald  Forbes. 


George  Foerster,  managing  editor  of 
the  New  Orleans  Deutsche  Zeitung,  is 
dead.  He  was  a  man  of  wide  influence 
with  the  German  population. 


J .  Withers  Clay,  the  Nestor  of  Alabama 
journalism,  is  dead.  Mr.  Clay  was 
about  seventy-six  years  old. 


Carl  L.  Lehman,  the  veteran  telegraph 
editor  of  the  St.  Louis  '/ rtbune,  an  even- 
ing German  paper,  is  dead. 

Alexander  T.  Kent,  late  editor  and 
proprietor  of  the  Sporting  IVorld,  is 
dead. 


J.  T.  Hole,  editor  of  the  Washington, 
Kans.,  Post-Register,  is  dead. 


JohnT.  Sherman,  proprietor  of  the 
Newton  (la.)  Times,  is  dead. 


FRENCH  WRITERS  ASPIRE  ALSO. 

In  a  competition  inaugurated  by  Le 
Petit  Journal,  Paris,  lor  a  novel  to  be 
published  as  a  serial,  five  hundred  and 
sixty-seven  manuscrips  were  sent  in. 
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About  the  NEW  YORK 
EVENING  POST: 

IT  is  noted  that  since  this  plan  was  adopted  (stating 
circulation)  the  circulation  of  The  Evening  Post  has 
slowly   increased,  and   its   advertising  patronage 
rapidly. 

It  seems  to  have  a  stronger  hold  upon  its  advertisers 
now  than  ever  before.  It  gets  its  rates  every  time,  is 
less  yielding  in  the  matter  of  special  positions  than  any 
other  New  York  daily ;  but,  nevertheless,  it  holds  its 
advertising  better  than  most,  and  as  well  as  any. 


Extract  from  "  How  Many  Copies,"  by  George  P.  Rowell,  Printers' 
Ink,  January  1 5,  1 896. 


PRESS  MOTTOES. 

SOUTH    CAROLINA  WEEKLIES 
STILL  ADHERE  TO  THEM. 

The  Custom,  Though  Out  of  Date, 
HAS  THE  Merit  of  Dignity  — Many 
OF  THE  Mottoes  are  Pleasing  and 
Must  Help  Editorial  Sentiment. 

The  mottoes  which  appear  generally 
on  the  first  page,  over  the  date  line,  of 
South  Carolina  weekly  newspapers  are 
in  many  instances  short,  suggestive  ex- 
pressions of  the  guiding  principles  of  the 
respective  editors. 

The  Charleston  News  and  Courier 
calls  attention  to  a  number  of  them. 
Here  are  a  few  selected  at  random: 

The  Oconee  Nervs  adopts  the  slogan 
of  the  political  Farmers'  Alliance,  and 
declares  for  "  Equal  rights  to  all;  special 
privileges  to  none." 

The  Marion  Star  paraphrases  Stephen 
Decatur's  toast  given  at  Norfolk  in  1816: 
"Our  country,  may  she  ever  be  right; 
but,  right  or  wrong,  our  country." 
What  Decatur  said  was:  "Our country! 
In  her  intercourse  with  foreign  nations 
may  she  always  be  right;  but  our  coun- 
try, right  or  wrong." 

The  time  honored  Sumter  Watchman 
and  Sotii/iron  takes  Wolsey's  advice  to 
Cromwell:  "  Be  just  and  fear  not.  Let 
all  the  ends  thou  aim'st  at  be  tliy  Coun- 
try's, thy  God's  and  Truth's." 

The  Clinton  Gazette  declares  its  pur- 
pose to  "Fear  God,  tell  the  truth  and 
make  money,"  excellent  injunctions 
which  few  newspaper  men  succeed  in 
fully  carrying  out. 

The  Varnville  Enterprise,  of  which 
Mrs.  Virginia  D.  Young  is  one  of  the 
editors,  declares  on  its  forefront  that, 
"Except  the  Lord  build  the  house,  they 
-labor  in  vain  that  build  it." 

The  Lutheran  Visitor  quotes  from 
Ephesians:  "  One  Lord,  one  faith,  one 
baptism." 

The  venerable  Keowee  Courier  cites 
Polonius'  advice  to  Laertes:  "To  thine 
own  self  be  true;  and  it  must  follow,  as 
the  night  the  day,  thou  canst  not  then 
be  false  to  any  man." 

The  Sumter  Freeman  resolves  to 
"Stand  forth,  unfettered  and  free, 
servant  only  to  the  truth." 

The  Pee-Dee  Advocate  adopts  as  its 
motto  a  stanza  from  Phillip  Stanhope 
Worsley's  beautiful  dedicatory  verses 
to  Gen.  R.  E.  Lee:  "Eternal  right, 
though  all  else  fail,  can  never  be  made 
wrong." 

The  Yorkville  Yeoman  protests  that  it 
•  is  "  the  organ  of  no  clique  or  faction,  de- 
voted to  the  best  interests  of  the  com- 
munity of  Carolina  and  the  South." 

The  Colleton  Fress  and  Standard, 
with  no  regard  for  metrical  feet,  declares: 
"Here  will  the  Press  and  Standard  the 
people's  rights  maintain;  unawed  by  in- 
fluence and  unbribed  by  gain."  This  is 
a  paraphrase  of  the  motto  of  the  Salem 
/Register,  of  which  Joseph  Story  was 
editor. 

The  Georgetown  Semi-  IVeekly  Times 
lays  itself  open  to  the  suspicion  of  mug- 
wumpery  by  its  adopted  motto: 
"Chained  to  no  party's  arbitrary  sway, 
we'll  cleave  to  truth  where'er  she  leads 
the  way." 

The  Lancaster  Ledger  declares  itself 
to  be  "  A  family  newspaper,  for  the  pro- 
motion of  the  political,  social,  agricul- 
tural and  commercial  interests,"  and  the 
mottoes  of  many  other  county  papers  are 
expressed  in  much  the  same  language. 

The  Barnwell  Sentinel,  proud  of  its 
age,  announces  that,  "  Representing  the 
people  of  this  section  for  forty-three 
years,  it  will  ever  strive  to  advance  their 
interest  materially,  morally,  socially  and 
intellectually." 

The  Wagener  News  has  the  slashing 
motto:  "  Hew  to  the  line,  let  the  chips 
fall  where  they  may,"  and  the  Cotton 
Plant,  evidently  fearing  no  increase  in 
the  cotton  acreage,  claims  that  "  The 
basis  of  all  wealth  is  agriculture." 

The  Honea  Path  Chronicle,  mindful  of 
the  trials  and  tribulations  of  newspaper 
life,  and  that  the  good  very  frequently 
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All  first-class  advertisers  in 

MILWAUKEE 

use  the 

EVENING 
WISCONSIN, 

and  they  average  to  pay  it 
more  for  the  same  space 
than  they  do  any  other 
paper  in  that  city. 

The  reason  for  this  is  be- 
cause the  Wisconsin  read- 
ers are  the  most  numerous 
and  the  best  purchasers. 

The  Wisconsin  is  also 
undeniably  the  best  news- 
paper in  the  state. 

N.  Y.  Branch  Office,  10  Spruce  St., 
C.  H.  Eddy,  Mgr. 


die  young,  has  the  most  pathetic  motto 
of  them  all,  and  one  which  strikes  a  re- 
sponsive chord  in  the  breast  of  every 
man  who  once  edited  a  country  paper. 
It  reads:  "  They  never  fail  who  die  in  a 
good  cause." 

It  is  to  be  hoped  that  there  is  laid  up 
for  many  a  newspaper  man  treasures  in 
heaven,  for  numbers  of  them  are  finan- 
cially embarrassed  here  below.  The 
only  motto  equaling  that  of  the  Honea 
Path  Chronicle  is  probably  the  quota- 
tion: '■'■Ave!  Morituri  te  salutamus,'^ 
which  was  placed  at  the  top  of  the  edi- 
torial page  of  the  initial  number  of  the 
Pilgrim  Scrip,  a  little  paper  published 
some  years  ago  by  Miss  Louise  Imogen 
Guiney,  the  well-known  novelist,  and 
Miss  Alice  Brown. 


MINOR  NOTES. 

The  Island,  Floral  Park,  N.  Y.,  has 
changed  to  eight  pages.  The  size  of 
page  has  been  increased,  and  the  sub- 
scription price  reduced  to  75  cents  a 
year.  Under  the  editorial  management 
of  Monroe  S.  Wood  the  paper  has  built 
up  a  local  news  service  much  more 
complete  than  is  usually  sought  by  a 
weekly  journal. 

The  Boston  Standard  completed  its 
first  year  March  28. 

Faulkner'' s  Magazine  is  a  monthly 
fashion  journal  which  has  touched  the 
minimum  price  among  fashion  papers. 
The  yearly  subscription  is  25  cents.  The 
publisher  is  H.  C.  Faulkner,  23  Park 
row,  New  York. 

The  Danville  (III.)  Evening  Commer. 
cial  issued  a  bicycle  edition  March  5. 
A  good  deal  of  work  was  done  on  it 
which  was  remarkably  enterprising  con- 
sidering that  the  Evening  Commercial 
does  not  claim  a  place  among  the  "  lead- 
ing "  dailies. 

The  Brockton  (Mass.)  Times  has  been 
reduced  to  l  cent  for  a  single  copy,  and 
will  be  delivered  every  week  day  to  any 
home  in  the  Old  Colony  district  for  20 
cents  per  month.  W.  L.  Douglas  be- 
lieves that  the  i-cent  journal  is  the  paper 
of  the  future. 

The  Virginia  (III.)  Gazette  issues 
weekly  a  supplement  called  the  Illus. 
trator,  containing  halftone  illustrations. 
The  supplement  is  sold  at  5  cents  each, 
or  $2  a  year  with  the  Gazette.  It  is  on 
book  paper. 

Wesley  M.  Featherley,  formerly  pub- 
lisher of  the  Au  Sable  (Mich.)  Monitor, 
is  about  to  start  a  weekly  paper  at  Miami, 
Fla.  The  paper  will  be  edited  by  Dr. 
W.  S.  Graham. 

The  Kalamazoo  Evening  News  com- 
pleted its  second  year  March  13.  It 
issued  a  double  number  the  next  day. 


"  New  England's  Greatest  Newspaper." 

The  boston  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  power. 


NEW  FEATURES  FOR  "96.' 


ADVANTAGEOUS 

ADVERTISING 

always  includes  the  Great  SCRIPPS-McRAE 
LEAGUE  of  daily  papers.  Why?  Because  they 
are  the  leading  papers  in  their  respective 
territory. 

CINCINNATI  POST  125,000  daily. 

ST.  LOUIbCHRONlCLE..  100,000  daily. 

CLEVELAND  PR tSS   70,000  daily. 

KENTUCKY  POST   12,000  daily. 

E.  T.  PERRY,  53  Tribune  Building,  New  York. 


A  TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening   Field.   The  other  reason  is 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  lo  adverlisers. 

The  AUBURN,  N.  Y,. 
PUBLIC  LEDGER 

covers  the  State  between  Syracuse  and  Rochester, 
Member  of  the  Associated  Press. 
Only  mornine  paper. 

A  DVERTISINGin  newspapers  of  "  known  cir- 
culation"  means  "businkss."   For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
baneBldg.,N.Y  Chamber  of  Commerce.Chicaeo, 


u  T^HE  field  of  usefulness  for  The  Fourth 
■*■  Estate  is  constantly  being  enlarged. 
Your  criticisms  are  wholesome,  manly  and  im- 
partial, and  well  calculated  to  advance  the 
morale  of  journalism  ;  your  collections  of  facts 
connected  with  the  weekly  history  and  progress 
of  newspapers  and  of  newspaper  men  are  alike 
interesting,  newsy  and  very  readable ;  and 
your  large  half-tone  portraits  of  noted  edi- 
tors, publishers  and  newspaper  writers  are  of 
unusually  artistic  merit  and  far  abo\  e  ordinary 
productions  of  the  kind  — Henry  Chadwick." 

iiT  CONSIDER  your  most  admirable  public- 
ation  one  that  nobody  who  wishes  to  keep 
abreast  of  general  newspaoer  information  can 
afford  to  be  without." — A,  E.  SPRotJL,  advertis- 
ing manager,  John  H.  Pray  &  Sons.  Boston. 

(,TF  I  were  to  find  any  fault  with  your  pub- 
lication  it  would  be  that  you  do  not  charge 
$5  a  year.  It  is  by  all  odds  the  most  interesting 
publication  which  comes  to  my  desk,  and  I  have 
the  blessed  privilege  of  inspecting  several  hun- 
dred publications  a  week." — E.  A.  Stowe,  editor 
Michigan  Tradesmm,n 


•yHE  FOURTH  ESTATE  is  the  best  medium 
to  reach  buyers  in  the  newspaper  line.  Ad- 
vertise in  it. 


YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement   in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82}  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores —occupied  by  white 
persons,  A  record  unequalkd  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building, 

New  York  Representative. 


THECHICAGO 
EVENING 
POST 

IS 

THE 

HOME  PAPER. 


New  York  Office, 

512  American  Tract  Building. 


THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 
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EDITORIAL  HELPS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thoroagh  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 


IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 


"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 


If  you  address  them  at  j8  Park  Place, 
New  York,  your  inquiry  -will  receive 
prompt  attention. 


WE  HAVE  IT  I 

The  Modern  Press  Clipping  Bureau 

In  its  fullest  development. 

Every  state  closely  covered. 

All  publications  received  direct  from  publishers. 

Most  thoroughly  trained  Readers, 

Lowest  Rates,  $1  per  month  and  upwards. 

Our  patrons  say  we  do  the  best  work. 

UNASKED- FOR  PRAISE 
From  the  Clothier  and  Furnisher,  New  York: 
"  We  are  taking  clippings  from  three  bureaus, 
but  your  service  is  far  ahead  of  all  the  rest." — 
R.  W.  Ashcroft,  Editor. 

give  us  a  trial  order, 
thechicago  press  clipping  bureau 

Thbo.  Wiese.  Mgr.,  36  La  Salle  St.,  Chicago. 

NOW  READY. 


THE  FOURTH  ESTATE. 


\7r\J  '\\T  September  i,  1895, 
V  ^l-,.  1  V   to  March  I,  1896. 

JUST  COMPLETED. 


$2.50 ; 


POSTAGE 
NCLUDED. 


VOLS.lII..4Vi5ro"„"'' 

(Year  ending  March  I,  1896). 

640  pages,  5oo  illustrations. 


$5 


.00 


POSTAGE 
INCLUDED. 


A  year's  concise  history  of  the  new- 
paper  and  advertising  worlds. 
No  library  complete  without  it. 

DT  V  M'  Q  LEAD  PENCILS. 
1  ^  W  IN  O  tDITORS'  BLUE, 
EDITORS' BLACK.  TRY  THEM.  Sample 
free  if  Fourth  Estate  is  mentioned.  Jos. 
Dixon  Crucible  Co.,  Jersey  City.  N.J. 

"  CENEX'S"  New  York  Weekly  GOSSIP 
^  LETTER.  Editor  "Judge  "says:  "  I 
don't  know  of  anybody  who  writes  more  enter- 
taining Letters  than  Mr.  Haeer."  Send  lor 
»pecimen.    Hager,  87  •'  World''  Building. 


CHANGES  IN  INTEREST,  Etc. 

E.  E.  Byam,  formerly  of  the  Rome 
(N.  Y.)  Citizen,  has  bought  a  half 
interest  in  the  Hoosac  Valley  News, 
North  Adams,  Mass.,  and  will  begin  his 
active  share  in  the  publication  at  once. 

J.  J.  Berry  has  purchased  a  half  inter- 
est in  the  Uniontown  (Ky.)  Telegram. 

The  Sunday  Journal,  published  at 
Bowling  Green,  Ky.,  has  been  pur- 


OFFICES  TO  LET. 


OFFICES  TO   LEI  IN 

THE  TIMES  BUILDING 


OPEN  DAY  AND  NIGHT. 
ELEVATORS  ALWAYS  RUNNING. 
Rent  includes  Light,  Heat  and  Janitor  Service. 
Apply  E.  A.  TREDWELL,  19  Times  Building. 

pOR  RENT.    Desk  room.    Special  repre- 
sentative  preferred.     Room   19,   No.  Z4 
Park  Place.  

MISCELLANEO  US. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Life  Insurance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  last 
week. 

*' 'Xh^sQ  are  hard  times  "  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now. 

™"BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 

NEW  YORK    AND    NEW  JERSEY  State 
Agencies, 

 ZS3  Broadway,  NEW  YORK. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau,  Cedar  and  Liberty  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 

THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  for 
Trunks,  Silverware,  Jewelry,  etc, 
at  the  lowest  rates. 


chased  by  Messrs.  Evans  and  Owsley. 
Benjamin  Watt,  the  former  owner,  will 
remain  with  the  new  owners. 

Marion  Andrew  has  sold  his  interest 
in  the  Fairbury  (III.)  Local  Record  to  C. 
S.  Brydia. 

The  Newton  Falls  Echo,  published  at 
Newton,  O.,  has  been  purchased  by  D. 
T.  Williams. 

The  Wauconda  (III.)  Leader  has  been 
sold  to  F.  L.  Carr. 

Benjamin  Kinsey  has  purchased  the 
Benson  Post,  published  at  Benson,  111. 

The  Darlington  (S.  C)  News,  for  the 
last  ten  years  owned  and  edited  by  Henry 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


WHEN  YOU  START 
THAT  PAPER 

Concentrate  your  energies  on  getting  ads  and  sub- 
scriptions, and  avoid  all  worry  and  loss  of  time  by 
placing  your  outfit  order  in  one  lot.  The  presses, 
folder,  type-setting  machines,  type,  and  materials 
can  be  bought  at  least  cost  in  this  way,  if  you  buy 
from  the  concern  that  is  the  biggest  buyer  of  print- 
ing machinery  in  the  world,  and  the  biggest  and 
most  complete  type-founding  company  in  the  world, 
and  consequently  able  to  sell  to  best  advantage. 


CONVENIENT  TO  ALL.— COVERING  THE  CONTINENT. 


AMERICAN  JoTpan;.""'^^' 

Boston,  New  York,  Philadelphia,  Baltimore,  Buffalo,  Pittsburg,  Cleveland,  Cincinnati, 
Chicago,  St.  Louis,  Milwaukee,  Minneapolis,  Kansas  City,  Omaha,  Denver,  Portland 
(Ore.),  San  Francisco,  Dallas,  Atlanta. 

LEADERS  OF  TYPE  FASHIONS. 


BUSINESS  HELPS. 


HIGH-CLASS  PAMPHLETS 

FOR    RAILROADS,    STEAMSHIP  AND 
COMMERCIAL  PURPOSES 
Are  the  Specialty  of  the 

SEAMAN-PRESBREY  DEPT., 
Frank  Seaman's  Adv'g  Agency, 
874  Broadway,  New  York. 
ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

A  LL  the  leading  English   Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway. 

T.  Thompson,  has  been  bought  by  A.  G. 
Kollock,  an  experienced  newspaper  man, 
who  proposes  to  make  many  improve- 
ments in  that  already  excellent  journal. 

B.  Dean  and  Charles  Kennedy  have 
bought  the  Gazette,  West  Palm  Beach, 
Fla.,  from  C.  M.  Gardner.  Mr.  Dean 
will  be  the  editor. 

The  Bryant  (S.  D.)  Post  has  changed 
hands,  having  been  purchased  by 
Charles  H.  Ashton. 

The  Humboldt  (Neb.)  Enterprise  has 
been  sold  to  W.  C.  Norton. 

Gavin  D.  High  has  purchased  the 
Oakland  (Cal.)  Times. 

The  New  Era  has  been  moved  from 
McEwen  (Tenn.),  to  Waverly,  and  has 
been  changed  to  a  semi-weekly  paper. 

A.  W.  Law  has  purchased  the  Clear 
Lake  (S.  Dak.)  Courier. 

The  Hillyard  (Wash.)  Headlight  YiSiS 
been  sold  to  G.  Earl  McCarter. 

The  Journal,  published  at  Port 
Pierre,  S.  D.,  has  been  purchased  by  J. 
Hayes. 

Henry  Beardsley  has  purchased  the 
Garrettson  (S.  H.)  Herald. 

The  Primghar  (la.)  BellhdiS  been  sold 
to  J.  H.  Wolf  &  Son. 

The  Springfield  (O.)  Sunday  Leader 
has  been  purchased  by  a  stock  company. 
H.  C.  Frantz  will  remain  the  manager. 

The  ownership  of  the  Galena  (111.) 
Gazette  has  been  merged  into  a  company 


AMUSEMENTS. 


Abbey's,  "  Goddess  of  Truth,"  8  p.m. 
Academy  of  Music,  "  Humanity,"  8.15  p  M. 
American  Theatre,  "  From  Sire  to  Son,"  8 

P.M.  Matinee  Saturday. 
Broadway,  "Excelsior,  Jr,"  8  p.m.  Matinee 

Saturday. 

Casino,  "  The  Lady  Slavey,"  8.15  p.m. 

Fifth  Avenue,  "A  House  of  Cards,"  8.15  p.m 

Matinee  Saturday. 
Garden  Theatre.  Closed. 
Hoyt's  Theatre,  "  A  Black  Sheep,"  8.30  p.m. 
KosTER  &  Bial's,  Chevalier. 
Lyceum,  "The  Prisoner  of  Zenda,"  8.15  P.M. 

Matinee  Saturday. 
Madison  Square  Garden,  Bamum  &  Bailey's 

Circus,  2  P.M.  and  8  p.m. 
Olympia,   "Marguerite,"  8.15   p.m.  Matinees 

Wednesday  and  Saturday. 
Palmkr's,  "  Madame,"  8.  p.m. 
Proctor's,  Vaudeville,  1 1  a.m.  to  11  p.m.  

with  a  capital  stock  of  $25,000,  of  which 
E.  Brown,  A.  M.  Glessner  and  A.  W. 
Glessner  are  the  incorporators. 

Judge  T.  J.  Brooks  has  purchased  a 
half  interest  in  the  Bedford  Mail. 

C.  M.  Fischer  has  bought  the  Urbana 
(la.)  Monitor. 

E.  G.  Nettleton  has  bought  the  Hutch- 
inson (Kan.)  Alliance  Gazette. 

Nicholson  and  Knowlton  have  bought 
the  Burton  (Kan.)  Weekly  Kansan  and 
Daily  Herald. 

C.  L.  Day  has  bought  the  Stella  (Neb.) 

Press. 

W.  S.  Leonard  has  bought  the  Sidney 
(Neb.)  People's  Poniard. 

Porter  Bros,  have  leased  the  Viola 
(111.)  Enterprise.  The  name  will  be 
changed  to  the  Sentinel. 

C.  B.  Lee  has  bought  the  Elwood 
(Neb.)  Independent -Citizen. 

Frederick  J.  Pratt  has  traded  the 
Sutherland  Review  to  J.  L.  Kroesen  for 
the  Hawarden  Republican,  both  in  Iowa. 

The  Spearfish  (S.  D.)  Register  has 
been  purchased  by  Roy  L.  Sharpe. 

Frank  P.  Woodward  has  given  his  son 
the  entire  business  control  of  the  Dun- 
more  (Pa.)  Pioneer. 

The  Montrose  (Pa.)  Sentinel  has  been 
sold  to  the  Republican  of  that  city. 


A  REALLY  GREAT  EDITOR. 

"  He's  a  great  editor,  isn't  he?"  said 
one  reporter  to  another. 

"  I  should  say  so.  Why,  he  gets  so 
used  to  saying  '  we  '  that  he  often  pays 
two  fares  on  the  street  car." 
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PRINTERS?  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnkll  Co.; 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 

Jrour  various  inks  on  our  periodicals  and  miscel- 
aneous  books,  and  that  such  inks  are,  in  general, 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Hakpbr  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 

V^T^T^  .    "  AND  13  VANDEWATER  /^ttt^  «         .    i?  and  19  QUINCY  Ptttt  a  t^t-t  t.ttt  a  .     13  SOUTH  SEVENTH 

Ew  York:         street.  I^hicago:      street.     .,;!    Jthiladelphia:   ^  street. 


ADVERTISING  AGENCIES. 
THE 

M.  B.  WILSON 

GENERAL 

ADVERTISING 

AGENCY,  CHICAGO, 

Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 

ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers'  lowest  rates.  Practical  and 
effective  service  in  every  line  of  business. 

W.  L.  BEADNELL, 

Advertising  Agent, 
17  Tribunb  Building,  Nsw  York. 

BUSINESS  OPPORTUNITIES. 

A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

■pOR  SALE,  outright  or  in  part,  a  southern 
trade  weekly  established  seven  years ; 
good  advertising  medium.  Only  paper  in  the 
trade  in  entire  South  ;  contains  government 
advertising  ;  good  investment  ;  capable  of  great 
extension ;  reasons  for  selling,  ill  health  and 
other  business.  Apply  S.  H.  A.,  care  of  The 
Fourth  Estate. 

A  PUBLISHER  wi-hing  a  location  where  his 
business  offices  and  printing  can  be  in 
the  same  building,  close  to  Broadway  and 
Post  Office,  on  a  prominent  business  street,  can 
learn  of  an  opportunity  by  addressing  P.  O. 
Box  634,  New  York  City. 

TTEXAS  REPRESENTATION— Any  firm, 
■'•  newspaper  or  magazine  desiring  a  repre- 
sentative in  Texa>  can  secure  the  services  of  a 
retired  journalist  at  very  reasonable  cost. 
Address  W.  L.  MOORE,  Pilot  Point.  Texas. 

■VXT ANTED. — A  young  or  middle-aged  man 
of  experience  ft)  solicit  adverti-ements  for 
Sunday  paper  with  largest  circulation  in  the  city 
in  which  it  is  published.  Work  entirely  within 
city  limits.  A  genuine  hustler  wsnted.  Address, 
stating  terms  and  experience,  P.  P.  L.,  P.  O.  Box 
1646,  Springfield,  Mass. 

PREMIUMS,  ETC. 

New  PREMIUM  CATA- 
LOGUE now  ready. 

Sent  on  request.  Address  F.  TENNYSON 
NEELY,  New  York  or  Chicago. 


QRAPHOLOGY!  (Character  reading  from 
^  handwriting. )  Boom  your  paper  wiih 
special  column.  Low  rates.  Particulars  free. 
Sample  reading  of  your  writing,  dime  and 
stamp.    F.  G.  Macomber,  Troy,  N.  Y. 


WITH  the  clubs  and 

associations. 

The  Buffalo  Press  Club  continues  its 
activity  in  arranging  for  the  coming  in 
the  summer  of  the  International  League 
of  Press  Club-.  The  Music  Hall  is  next 
week  to  be  the  scene  of  a  carnival,  the 
profits  to  be  devoted  to  the  entertainment 
of  the  visiting  press  club  delegations. 

Over  four  hundred  of  Buffalo's  ladies 
are  giving  their  services  at  different 
booths,  and  the  enterprise  is  seemingly 
a  huge  success.  The  carnival  is  in  honor 
of  Mother  Goose.  The  propriety  in 
selecting  her  as  the  patron's  saint  is 


SITUATIONS  WANTED. 


A  DVERTISEMENTS  under  this  classilica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 


■J 'VE  been  six  years  with  one  of  largest  liter- 
ary publishing  houses  in  New  York  and  for 
good  rejsons  intend  to  change.  Can  take 
charge  literary  part  Sunday  hdilion  of  daily, 
or  prepare  tasty  and  striking  advertisements. 
Thorough  knowledge  periodical  subscriptions. 
Energetic,  reliable  ;  best  references.  Address 
Practic.il,  care  The  Fourth  Estate. 

A  THOROUGHLY  competent  and  reliable 
all-around  newspaper  man ;  quick  to  pick 
up  local  connections  ;  now  engaged  in  New 
York,  desires  position  as  city  or  managing  editor 
of  daily  paper  in  thriving  western  city.  High- 
diss  references  submitted.  Address,  A.  Z., 
Fourth  Estate. 

pDITOR,  reporter,  successful  newspaper 
'  writer,  young  man  with  nine  years'  exper- 
ience on  daily  and  weekly  papers,  wants  good 
position,  city  or  country ;  thoroughly  under- 
stands newspaper  and  prmting  business  ;  prac- 
tical printer.    W.  M  ,  care  Fourth  Estate. 

pXPERIENCED  Advertising  Solicitor  desires 
position  on  some  first-class  medium;  five 
years'  experience  on  leading  New  York  daily. 
Best  references.   J.  W.,  care  I-ourth  Estate. 

AXTANTED. — A  situation  by  an  experienced 
•     advertising  man,  over  four  years'  experi- 
ence.   Address  aDAGENT,  care  The  Fourth 
Estate. 

pNTERPRISING  YOUNG  JOURNALIST 
^  desires  position  as  editor  of  trade  paper. 
RELIAHLE.  care  The  Fourth  Estate. 


SITUATIONS. 

A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

\\/ ANTED,  by  a  trade  paper  of  established 
reputation,  a  young  man,  experienced, 
as  reporter.  Salary,  and  a  commission  on  ad- 
vertising brought  in.  Address  T.  Q,  A.,  care 
The  Fourth  Estate. 

■pM PLOVERS  in  the  newspaper  field  can 
obtain  by  advertising  in  The  Fourth 
Estate  an  intelligent  grade  of  assistants  in 
various  lines. 


doubtless  due  to  the  quills  associated  vj'ith 
her  title. 

The  members  of  the  Pennsylvania 
Woman's  Press  Association  met  last  week 
in  Philadelphia.  This  organization 
is  a  branch  of  the  National  Wo- 
man's Press  Association,  which  was 
organized  February  27.  Branches 
have  also  been  formed  in  Missis- 
sippi, Missouri,  Texas  and  Colorado. 
The  officers  oF  the  Pennsylvania  so- 
ciety are  Mrs.  A.  R.  E.  Nes- 
bitt,  president;  Mrs.  Elizabeth  C.  Storey, 
vice  president;  Mrs.  E.  P.  Mustin,  sec- 
retary; Mrs.  Chas.  F.  Weber,  treasurer. 

The  American  Medical  Publishers' 
Association  will  hold  its  third  annual 
meeting  in  Atlanta,  on  Monday, 
May  4.  The  members  of  the  association 
and  all  medical  editors  and  journalists 
have  been  invited  by  the  secretary, 
Charles  Wood  Fassett,  to  rendezvous  at 
the  Lookout  Inn,  Lookout  Mountain, 
Tenn.,  on  May  2  and  3,  leaving  for  At- 
lanta from  there. 

The  Illinois  Press  Association,  which 
was  in  session  in  Chicago  the  other  day, 
developed  a  very  strong  opposition  to 
newspaper  directories,  and  wanted  to 
suppress  them,  declaring  that  they  did 
not  deal  fairly  with  the  papers.  They 
had  better  take  care  or  George  P.  Rowell 
will  rate  them  lower  in  his  circulation 


EDITORIAL  HELPS. 


For  BOUND  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  $5  00 

Vol  II.,  September,  1894,  to  February, 

1895,  inclusive   5  00 

Vol,  111.,  March  to  August,  1895,  inclu- 
sive  a  50 

Vol.  IV.,  September,  1895,  to  February, 
1S96,  inclusive   2  50 

Vols.  I.  and  II,,  bound  together,  a  few 
left   10  00 

Vols.  III.  and  IV  ,  bound  together,  March, 
1895,  10  February,  1896,  inclusive   5  00 

BACK   NUMBERS  tJ.'ll 

Estate  can  be  had  (except  a  few  issues  which 
are  out  of  print)  at  10  cen'.s  each.  As  the  edi- 
tions are  many  of  them  nearly  exhausted, 
prompt  application  should  be  made. 

GOOD  LITERA  TURE. 

npHE  BEST  INVESTMENT.— "In  sending 
■'•  check  for  renewal  of  my  subscription,  I 
wish  to  say  that  I  regard  this  annual  payment  as 
the  very  best  investment  which  I  make.  When 
the  morning  papers  and  The  Fourth  Estate 
come  to  me  together,  as  they  often  do,  your 
paper  is  always  read  first  while  the  general 
news  of  the  day  waits. 

"  Moreover.the  interest  attaches  quite  as  much 
lo  the  ads,  in  proportion  to  their  bulk,  as  to  the 
reading  matter. 

"  I  regard  The  Fourth  Estate  as  a  coi>- 
spicuous  illustration  of  the  truth  that  supply 
often  creates  demand.  If  The  Fourth  Estate 
never  had  been  established  newspaper  men 
would  have  continued  ignorant  to  this  day,  I 
presume,  of  the  personal  and  business  value  to 
them  of  the  work  which  you  are  doing." — 
Stephen  O'Meara,  Editor  Boston  Journal. 


statements,  based  on  supposition,  support 
or  spite. 

The  annual  meeting  of  the  Agricul- 
tural Press  League  will  be  held  at  the 
Great  Northern  Hotel,  Chicago,  April 
14  and  15.  Besides  the  members,  repre- 
sentatives of  nearly  all  the  agricultural 
journals  are  expected  to  be  present. 

Various  questions  of  interest  connected 
with  the  business  and  advertising  de- 
partments will  be  discussed. 


IlJfCORPORATIONS. 

The  Press  Fashion  Company,  of  New 
York  city,  has  been  incorporated  with  a 
capital  of  $6o,cxx5.  The  directors  are 
Charles  S.  Faulkner,  Harry  C.  Faulk- 
ner and  W.  T.  Perkins. 

The  Helpful  Thoughts  Publishing 
Company,  of  New  York  city,  has  been 
incorporated  to  publish  a  journal  de- 
voted to  religion,  school  and  Judaism. 
The  capital  is  $5,000,  and  the  directors 
are  Rebekah  Stout,  Julia  Richmond  and 
William  C.  Popper. 

The  Sibley  (111.)  Journal  Publishing 
Association  has  been  incorporated,  with 
a  capital  stock  of  $5,000.  The  incorpo- 
rators are  J.  H.  Bagley,  E.  H.  Wenney, 
Thomas  J.  Ruff,  E.  A.  Alford,  H.  D. 
Young,  J.  S.  Johnson  and  George  Stock- 
dale. 

The  South  Side  Observer  Company  of 
Rockville  Centre,  L.  I.,  has  been  incor- 
porated with  a  capital  of  $6,000  and  the 
following  directors:  C.  L.  Wallace,  S. 
S.  Smith  and  George  Wallace. 

The  Austin  (Tex.)  Firm  Foundation 
Publishing  Company  has  been  incorpo- 


TRAVEL. 


No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

Z%  hours.  New  York  to  Buffalo ;  9>i  hours,  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago ;  21}^  hours.  New  York  to  Cin- 
cinnati ;  29?^  hours.  New  York  to  St,  Louis, 
via  the  New  York  Central, 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

NEW  FAST  CALIFOR- 
NIA  TRAIN  by  the 
SANTA  FE  ROUTE. 

The  CALIFORNIA  LIMITED  now  leaves 
Chicago  at  6  p.  M.  daily,  reaching  Los  Angeles 
in  three  days,  and  San  Francisco  in  three  and 
one-half  days,  a  saving  of  half  a  day. 

Superb  new  vestibule  Pullman  palace  and 
compartment  sleepers,  chair  car  and  dining-car, 
through  to  Los  Angeles  without  change,  the 
fastest  and  most  luxurious  service  via  any  line 
to  California. 

Another  daily  train  carries  through  palace 
sleeper  and  tourist  sleeper  to  San  Francisco,  and 
tourist  sleeper  to  Los  Angeles. 

C.  D.  SIMONSON, 

General  Eastern  Agent. 
E.  F.  BURNETT, 

Eastern  Passenger  Agent. 
No.  261  Broadway,  New  York. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
careful  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  of 
the  latest  design  and  constmction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  li  the  "  Standard 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gen.  Manager.  Gen.  Pass.  Agent . 

STONINGTOM  LINE. 

FARES  ALL  REDUCED.  BOSTON,  $3; 
PROVIDENCE,  <2.25  :  WORCESTER,  %i.z$. 
Steamers  leave  NEW  PIER  36,  N.  R.,  one  block 
above  Canal  street,  at  6  p.m.  daily,  except 
Sunday  J  

rated  with  a  capital  stock  of  $10,000. 
The  incorporators  are  J.  W.  Jackson,  E. 
Hansbrough  and  G.  J.  Steck. 

The  Advertisers'  Cellutype  Company 
of  New  York  city  has  been  incorporated 
with  a  capital  of  $50,000.  The  direc- 
tors are:  P.  C.  Ralh,  R.  F.  Wilhelm,  G. 
W.  Taylor,  E.  A.  Capen  and  A.  F.  Craw- 
ford. 

The  Up-to-Dale  Publishing  Company 
has  been  incorporated  in  Chicago,  with 
a  capital  stock  of  $25,000,  the  object 
being  to  publish  an  illustrated  paper. 
The  incorporators  are  George  K.  Bar- 
ett,  Isaac  Oberfelder  and  Adolph  Kuri. 
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FS/NTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


Cheapest  Composition  Known 

THE 


LINOTYPE 


HAS  SUPPLANTED 
EVERY  OTHER  MAKE 
OF  MACHINES. 

FOR 

BOOK  OFFICES  ; 

FOR 

JOB  OFFICES; 

FOR 

NEWSPAPERS. 


ONE  OPERATOR. 
N§Vs™UTioN.     3.600  TO  9,000  AN  HOUR. 

THE  MERGENTHALER  LINOTYPE  CO., 

Tribune  Building,  NEW  YORK 

PHILIP  T.  DODGE,  President  and  General  Manager. 

"STANDARD   LINOTYPE  METAL" 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manijfactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowENSTEiN  &  Bro.,  Proprietors. 
Telephone,  1140  i8th  Street.  Nos.  540,  542,  544  West  i6th  Street,  NEW  YORK,  U.  S.  A. 


Fob  all  kinds  of 
PHOTOENGRAVING 

GO  TO  THE 


AMERICAN    PHOIOENGRAVING  CO., 
No.  15  Vandewater  Street,  New  York. 

We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 

No.  156  Fulton  Street,  New  York. 

CUBSCRIBE  NOW,  and  get  THE  FOURTH 
"-^  ESTATE  for  Two  Dollars  a  year.  Watch 
its  constant  improvement. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

SPEED.  PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory.  i6ihst.  and  Ashland  ave., CHICAGO. 
NEW  YORK  OFFICE.  534  Temple  Court. 
BOSTON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 

THE  LOVEJOY  CO.,      Established  1853 

ELECTROTYPERS 

and  manufactureri  of  Electrotype  Machiner> , 
444-446  Pearl  Street,  New  York, 


CTEREOTYPE,  linotype  and  electro- 
*^  TVPR metals;  copper  annodes;  zinc  plate^ 
for  etching.  MERCHANT  &  CO.,  Inc., 
517  Arch  street,  Philadelphia,  Pa. 


HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  HoQJton  St.,  and  20  Beekman  St..  N  V. 

R I  W  D  R  R  fo""  The  Fourth  Estate 
Ul  1\  J_^1^1\.kJ  patent  extensible 

back,  capable  of  holding  a  year's  supply  it  de. 
sired,  will  be  supplied  at  office  for  $1.25,  or  by 
mail,  prepaid  Si-50. 

PRESSES  AND  PRINTING  MACHINERY 
■'■  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

TF  you  use  ELECTROS  lend  to  CRASKE  for 
■'•  prices.  Superior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE.  45  &  47  Rose  St..  N.  Y. 

n  EO.  GOTTSBERGER  PECK,  Printer,  Lith- 
ographer  and  Stationer.  Blank  Rooks  made 
to  order.    1 1  M  urray  Street,  New  York. 

IJ  F.  McCAFFERTY,  electrotyper, 
'■  ^'  43  AND  44  Bond  Street, 

frank  LESLIE  RUiLOiNG.  New  York 

RECENT  NEW  ENTERPRISES. 

B.  Needliam  will  soon  publish  a  new 
paper  at  Marshalltown,  la.,  called  the 
Press. 

A  new  paper  has  made  its  appearance 
at  Front  Royal,  Va.,  called  the  Warren 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


THE 


THORNE 


Newspaper 
Book  and 
Magazine 
Composition 


TYPE-SETTING 
MACHINE 

SIMPLE  IN  CONSTRUCTION.  In  use  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY.  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 

Chicago  :  139  Monroe  Street.  New  York  :  34  Park  Row. 

SIMPLE, 

S  U  R  K  and 

SWIFT. 

Greatest  possible  accu- 
racy of  work  in  a  web 
perfecting  press.  The 
leading  newspapers  are 
printed  on  the 

SCOTT 
ROTARY  WEB 
PRESS.' 


ADVERTISERS  base  their  estimates  of 
  circulation,  not  on  print- 
ed statements,  but  on  the  kind  of  press  in  the  press- 
room.   The  Scott  is  known— enough ! 

Walter  Scott  &  Co., 

PLAINFIELD,  N.  J. 

New  York — Times  BIdg.  St.  Louis — Securiry  BIdg. 

Chicago — Monadnock  Block.    Boston— 205  Carter  Building. 


$1.50  ^t  half-tone 

Prices  like  that,  T>/~\T>'T<'n  A  TT* 

and  work  the  best.     L^UK  1  K  Al  J  • 

WRITE  TO  THE 

CHICAGO 

PHOTO-ENGRAVING 
'""^Ur""  COMPANY. 

A   NEWSPAPER    FOLDER    FOR  $50.00. 

Within  the  next  30  days,  publishers  that 
want  a  3  or  4  Fold  Folding  Machine  can  secure  a 
rare  bargain.  Wriie  for  particulars,  BASCOM 
FOLDER  CO..  Sidney,  O.  

NEWS  PAPER— Rolls  or  jheets.  Firstquality 
Write  A.G.  ELLIOT&CO.,  Phila..  Pa. 


Register. 
Carson. 


It  is  published  by  C.  W. 


The  Eve  has  made  its  appearance  at 
Monticello,  Ind. 

Fort  Wayne,  Ind.,  has  a  new  paper  in 
the  Monday  Morning  Times.  It  is  pub- 
lished by  Gart  Shober. 

W.  H.  Millman  is  the  editor  of  a  new 
paper  at  Exira,  la.,  called  the  Labor 
News. 

The  Kalispell  (Mont.)  Call  is  a  new 
populist  paper. 

The  Tehacapi  (Cal.)  Eyrie  has  begun 
publication. 

D.  W.  Clendenan  is  the  publisher  of  a 
new  paper  at  Fargo,  N.  D.,  called  the 
Northwest  Latu  Journal. 

Hawarden,  la.,  has  a  new  paper,  the 
Cathode.  It  is  published  by  G.  W. 
Carpenter. 

The  Montrose  (Mich.)  Searchlight  is 
a  new  paper  published  by  T.  L.  Tuttle. 

The  Frayzeysburg  (O.)  Weekly  Ad- 
vertiser has  begun  publication. 

J.  H.  Emers  is  the  editor  and  pro- 
prietor of  a  new  paper  at  Hanley  Falls, 
Minn.    It  is  called  the  Times. 

The  Woodbine  (la.)  Chronicle  has 
made  its  ippearance.  It  is  published  by 
A.  E.  Pelton. 


The  Rhinelander  (Wis.)  Tidings  is  a 
new  paper  published  by  Andrew  Olsen 
&  Company. 

W.  C.  Dean  is  to  publish  a  new 
paper  at  Williams  Bay,  Wis  ,  called  the 
Observer. 

The  Butlerville  (Ind.)  News,  pub- 
lished by  E.  C.  Davis,  has  made  its  ap- 
pearance. 

The  Baraboo  (Wis.)  North  IVestern 
Horticulturist  is  a  new  monthly  maga- 
zine published  by  A.  Clark  Tuttle. 

The  Record  has  been  launched  on  the 
sea  of  journalism.  It  is  published  at 
Sierraville,  Cal.,  by  C.  E.  Arnold. 

Alturas,  Cal.,  has  a  new  paper  in  the 
Plaindealer.  It  is  published  by  Oliver 
&  Thompson. 

The  Hustler  is  a  new  paper  pub- 
lished at  Geneseo,  III.,  by  Charles 
Lynds. 

The  Autocrat  is  the  name  of  a  new 
literary  fortnightly  that  has  made  its 
appearance  in  Atlanta,  Ga. 

A  late  addition  to  journalism  is  the 
Albany  (111.)  Herald. 

Apopka,  Fla.,  has  a  new  paper,  the 
Citizen. 

G.  P.  Simmons  is  about  to  start  a  new 
paper  at  Grayson,  Ky.,  to  be  called  the 
Christian  Republic. 

Lebanon,  III  ,  has  a  new  paper  in  the 
Leader.  It  is  published  by  J.  Chamber- 
lain. 

The  Calhoun  (Mo.)  Call  has  been 
launched  on  the  sea  of  journalism. 

The  Des  Moines  (la.)  Earth  is  a  late 
addition  to  iournalism. 

M.  Shaw  is  the  publisher  of  a  new 
paper  at  Moundsville,  O.,  called  the 
Daily  Echo. 


The  Rochester  Post  Express,  dated 
March  26,  was  a  woman's  edition,  for  the 
benefit  ot  the  Young  Women's  Christian 
Association  of  Rochester. 
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ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


TO    REACH    THE    PEOPLE  OF 

PHILADELPHIA 


(and  its  prosperous  dependent 
communities  in  Eastern  Pennsyl- 
vania and  Southern  New  Jersey) — 


FIRST  OF  ALL 

THE 
INQUIRER! 


JAMES  ELVERSON,  JAMES  ELVERSON,  Jr., 

President.  General  Manasfer. 


The  Sunday  Inquirer  has  the 
largest  circulation  of  any  Sunday 
newspaper  in  Philadelphia. 

169,348 

copies  was  the  number  of  Inquirers 
sold  last  Sunday. 

IT'S   THE  PAPER! 

FOREIGN  ADVERTISING  DEPARTMENT, 

C.    J.   BILLSON,  Manager. 
305  Chamber  of  Commerce,  86  &  87  Tribune  Building, 

CHICAGO.  NEW  YORK. 


THE  FOURTH  ESTATE 

A  NEWSPAPER  FOR  THE  MAKERS  OF  NEWSPAPERS 


Vnr    V    Nn     I  I  T  ernest  f.  Birmingham, 

V  UL.     V,  111.  EDITOR  AND  PUBLISHER. 


NEW  YORK,  THURSDAY,  APRIL  9,  1896 


PUBLISHED  Jin  A  VEAR,  IN  . PTrXTfC 

WEEKLY.  ADVANCE,  * ^t-'l-^  ^  J 


DR.  V.  MOTr  PISRCE 


THOMAS  DOLIBER. 


BRENT  GOOD. 


C.  I.  HOOD. 


ANDREW  G.  WEEKS. 


DR.  F.  HUMPHREYS, 


CHARLES  MARCHAND. 


E.  FOUGERA. 


G.  W.  HOPPING. 


C.  H.  riNKHAM. 


J.  H.  ZEILIN.  J.  MCKESSON,  SR.  DR.   H.   B.  HARDING.  DR.  RAY  V,  PIERCE. 

SOME  PROMINENT  ADVERTISERS  OF  PROPRIETARY  ARTICLES. 
[by  courtesy  of  the  western  druggist.] 


THOMAS  LHEMING. 


SEE  SECOND  PAGE. 


COMBINE  KILLED, 


DRY  GOODS  FIRMS  ALLIED  TO 
DICTATE  RATES  DONE  FOR. 


Afflicted  with  the  Idea  that  Thev 
WERE  Paving  too  much  for  Their 
Advertising,  Metropolitan  Mer- 
chants Attacked  The  World — 
They  get  the  Worst  of  it. 

Just  before  the  Christmas  holidays  a 
number  of  New  York  merchants  in  the 
dry  goods  trade  took  it  into  their  heads 
that  they  were  paying  too  much  for  their 
advertising  space.  Tliey  had  chosen  the 
day,  hour  and  moment,  for  they  did  not 
see  how  the  New  York  IVor/d  could  stand 
the  loss  of  their  Christmas  advertising 
They  decided  to  attack  the  IVor/d  first 
and  then  follow  up  on  the  others.  They 
counted  on  the  enmity  and  rivalry  be- 
tween the  publishers  as  their  greatest 
ally.  The  combination  was  an  ex- 
tremely dangerous  one,  but  it  has  been 


beaten.  The  merchants  have  sur- 
rendered and  are  now  glad  to  get  space 
at  the  old  rates.  The  World  a  winner 
makes  all  the  other  papers  victors. 

Of  course  the  advertisers  claim  that 
the  World  compromised,  but  this  does 
not  seem  to  be  certain. 

As  pointed  out  in  The  Fourth 
Estate  after  the  war  between  pub- 
lisher and  advertiser  had  been  waged 
for  some  time,  the  members  of  the  com- 
bine miscalculated  one  point  and  that 
was  the  absolute  necessity  of  celebrating 
themselves  through  the  advertising  col- 
umns of  the  press.  The  result  was  that 
the  conspirators  received  a  check  from  an 
unexpected  quarter. 

They  were  flanked.  Good  fortune 
placed  the  capers  in  a  favorable  posi- 
tion. Rival  concerns  shrewdly  in- 
creased their  space  and  put  in  their  own 
coffers  the  coin  that  through  advertising 
would  have  gone  to  the  members  of  the 
combine. 

They  held  out  longer  than  seemed 
likely,  but  now  the  fight  is  but  a  mem- 
ory and  one  that  is  not  pleasant  to  either 
side  of  the  controversy. 

The  lesson  ought  to  be  obvious  to 
every  advertiser  in  the  country. 


PRESTON  FACES  THE  LAW. 


The  Notorious  Kansas  City  Editor 
IS  Indicted  by  a  St.  Joseph  Grand 
Jury. 

H.  L.  Preston,  of  Kansas  City,  editor 
of  the  Sunday  Sun,  an  indecent  weekly 
paper,  was  arrested  last  week,  on  a 
capias  issued  by  the  clerk  of  the  criminal 
court  of  St.  Joseph,  on  authority  of  an 
indictment  returned  by  the  grand  jury 
of  Buchanan  county.  He  is  held  in 
$500  bond. 

TIME  TO  GUESS  AGAIN. 

Reports  arose  last  week  that  the  New 
York  Times  was  about  to  remove  from 
its  present  quarters  and  that  it  would 
consolidate  with  the  Recorder.  Both 
stories  are  emphatically  denied. 

The  rumors  spread  through  the  filing 
of  plans  with  the  city  authorities  for  en- 
larging the  Times  Building  by  adding 
three  stories.  These  plans,  like  many 
others,  were  filed  in  anticipation  of  the 
passage  at  Albany  of  a  bill  to  limit  the 
height  of  buildings. 


A  SILVER  FIGHT. 


WAR    BETWEEN  DEPARTMENT 
STORES  AND  JEWELERS. 


Manufacturers  of  Silverware  and 
Proprietors  of  Dry  Goods  Stores 
are  Engaged  in  a  Stirring  Com- 
bat— Spurious  Ware  said  to  be 
Passed  off  as  Sterling  Silver. 

A  question  involving  many  department 
stores  that  are  advertised  heavily  in  the 
journals  of  the  leading  cities  is  at  present 
the  cause  of  much  controversy  and  re- 
crimination. 

In  New  York  the  incidents  of  the  con- 
test have  been  particularly  conspicuous, 
while  in  other  cities  the  phases  of  the 
fight  have  been  duplicated  in  somewhat 
milder  form. 

In  New  York  the  grand  jury  has  filed 
eight  indictments  against  leading  silver- 
ware manufacturers  for  violation  of  the 
silver  stamping  act  of  the  state,  which 
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PHENOMENAL  IN  CIRCULATION 

and  remarkably  bright  as  to  contents  is  the 

PITTSBURG 

DAILY  NEWS. 

It  is  an  afternoon  journal  that  caters  to  the  home  and 
threatens  to  secure  a  larger  circulation  before  it  is  six 
months  old  than  any  evening  paper  now  published  in 
Pittsburg.  You  can  get  a  bargain  in  rates  and  big 
results  from  exploiting  if  you 
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requires  all  silverware  stamped  "sterl- 
ing "  to  be  .925  fine. 

The  firms  indicted  are  Tiffany  &  Co., 
the  Gorham  Manufacturing  Company, 
the  Whiting  Manufacturing  Company, 
Frank  M.  Whiting,  of  F.  M.  Whiting  & 
Co.;  Robert  C.  Black  and  Aaron  B. 
Frost,  of  Black,  Starr  &  Frost;  Theo- 
dore B.  Starr,  and  George  W.  Schiebler, 
of  George  W.  Schiebler  &  Company, 
all  of  whom  except  the  last  are  adver- 
tisers of  wide  reputation. 

These  firms  were  notified  of  their  in- 
dictment, and  tlieir  counsel  appeared  at 
the  general  sessions.  He  asked  a  post- 
ponement of  the  pleading  to  the  indict- 
ments, which  was  granted.  Meanwhile 
those  indicted  were  paroled.  Their 
counsel  said  that  his  clients  told  him 
that  they  were  not  aware  of  any  viola- 
tion of  the  law  on  their  part,  and  it 
was  possible  that  an  error  had  been 
made. 

The  indictments  are  the  result  of  op- 
position between  the  large  department 
stores  and  the  silversmiths.  Several 
months  ago  the  grand  jury  indicted  the 
proprietors  of  several  department  stores 
lor  selling  illegally  stamped  and  debased 
silverware,  and  it  is  said  that  the  indict- 
ments were  procured  at  the  instigation  of 
the  silversmiths. 

The  complaints  from  which  the  indict- 
ments filed  yesterday  resulted  were  pre- 
sented to  the  grand  jury  by  E.  W. 
Bloomingdale,  representing  the  depart- 
ment stores.  Oscar  Seisel,  a  salesman  in 
his  employ,  visited  all  the  silversmiths 
named  and  bought  cuff  buttons,  coin 
holders,  pencils,  and  other  articles, 
which,  it  is  alleged,  were  marked  "  ster- 
ling," but  proved  after  assay  to  be  below 
the  standard  required  by  law. 

The  following  statement  was  issued  by 
one  of  the  dry  goods  associations  last 
week,  and  contains  allegations  which 
are  certainly  sweeping: 

"  The  iniquity  of  the  jewelers  appears 
to  be  all  the  greater,  because  the  prices 
charged  by  them  would  be  enormous, 
even  if  the  wares  were  as  represented. 
Compared  with  the  prices  charged  in  the 
department  stores  the  profits  of  the  jew- 
elers appear  utterly  unconscionable.  It 
is  in  this  difference  in  prices  that  the 
explanation  of  the  venom  with  which 
the  jewelers  have  pursued  the  dry  goods 
men  must  be  found. 

'•  Everybody  knows  that  the  reputable 
department  stores  guarantee  every  arti- 
cle they  sell,  and  the  majority  not  only 
willingly  exchange  goods,  but  refund 
the  money  paid  lor  them  even  if  the 
purchaser  has  no  other  reason  for  not 
wanting  to  keep  them  than  his  arbitrary 
will. 

"It  is  hardly  likely,  therefore,  that 
they  would  wilfully  impose  upon  their 
customers  in  respect  to  silver  articles. 
Yet,  of  the  articles  purchased  from  the 
Gorham  Manufacturing  Company,  in 
this  instance  the  majority  assayed  below 
standard,  and  one  pair  of  vest  buttons, 
which  were  stamped  sterling  and  which 
were  represented  to  be  of  sterling  silver 
throughout,  assayed  more  than  400  points 
below  standard. 

"A  silver  pencil  purchased  from 
Black,  Starr  &  Frost,  at  a  cost  of  $2.50, 
was  shown  by  the  United  States  As- 
sayer  to  be  more  than  60  per  cent,  brass, 
and  the  remainder,  intrinsically  worth 
about  25  cents,  was  nearly  200  points 
below  standard.  A  silver  paper  knife 
purchased  from  Theodore  B.  Starr,  and 
in  regard  to  which  the  salesman  said 
expressly  that  it  was  sterling  silver, 
proved  to  be  nearly  half  brass  and  as- 
sayed about  500." 

It  will  be  interesting  to  learn  the  ex- 
planation of  these  alleged  misrepresenta- 
tions and  to  note  the  further  develop- 
ments in  a  rivalry  which  will  no  doubt 
eventually  find  a  vent  in  newspaper  ad- 
vertising columns. 

It  must  be  remembered,  in  considering 
the  serious  charges  made  against  the 
reputable  firms  mentioned,  that- counter- 
feit goods,  stamped  with  the  name  of 
some  leading  firm,  are  sometimes  smug- 
gled into  the  market  and  sold  as  genu- 
ine, without  the  knowledge  of  the  sup- 
posed manufacturers.  This  explanation 
may  apply  in  the  present  case,  in  spite 
of  the  definite  charges. 


THE  FRUITS  OF  PUBLICITY  ARE 
SURE. 

Another  illustration  of  the  truth  that 
wise  advertising  brings  gratifying  re- 
turns is  furnished  by  the  almost  won- 
derful growth  during  the  past  three  or 
four  weeks  in  the  daily  issues  of  the 
Chicago  Record,  in  which  the  story  which 
won  the  first  prize  in  the  Record' s  recent 
prize  competition  is  now  appearing. 

The  daily  issue  of  the  Record  is  now 
not  far  from  igo.coo,  a  gain  of  about 
40,000  copies  since  March  I. 

The  wide-spread  character  of  the  pub- 
licity which  the  paper  has  secured  is 
indicated  by  the  receipt  by  J.  B.  Wood- 
ward, the  eastern  representative  of  its 
advertising  interests,  whose  office  is  in  the 
Tribune  Building,  New  York,  of  sub- 
scriptions to  the  Record  from  persons  in 
the  eastern  states  who  do  not  distinguish 
between  the  subscription  and  advertising 
departments  of  the  paper.  It  is  not 
often  that  special  advertising  representa- 
tives in  New  York  have  the  opportunity 
to  handle  subscriptions  from  comparative 
neighbors  for  the  papers  they  represent. 


SOME  WELL-KNOWN  ADVERTIS- 
ERS OF  PROPRIETARY 
ARTICLES. 

The  names  of  the  advertisers  whose 
portraits  are  given  on  the  first  page  of 
this  issue  of  The  Fourth  Estate  are 
familiar  to  newspaper  men  everywhere, 
and  some  of  them  have  became  so  thor- 
oughly associated  with  the  growth  of 
newspaperdom  and  the  science  of  busi- 
ness publicity  that  they  seem  to  be  almost 
inseparable  from  the  material  progress 
of  the  press. 

The  grouping  of  these  advertisers  is 
incidental,  and  of  course  the  men  whose 
portraits  are  given  form  out  a  smal. 
part  of  the  army  of  general  and  local 
advertisers.  When  it  is  considered  that 
the  yearly  outlay  for  advertising  by  the 
fifteen  firms  represented  reaches  into 
millions  of  dollars,  an  idea  is  obtained 
of  the  enormous  total  of  all  the  advertis- 
ing done  in  the  country. 


LOOK  OUT  FOR  THIS  MAN. 

Boston  merchants  have  been  swindled 
by  a  man  who  calls  himself  Edward  B. 
Cochrane  and  claims  to  be  connected 
with  the  Chicago  Times -Herald.  For 
identification  purposes  Cochrane  pro- 
duced  forged  letters  written  on  the 
Times-Herald  stationery,  or  what  pur- 
ported to  be  such. 

The  victims  suspected  nothing  until 
the  drafts  were  returned  with  protest 
and  the  notice  that  Cochrane  is  not  in 
any  way  connected  with  the  Times-Her- 
ald nax  known  to  its  management.  No 
trace  of  the  swindler  has  been  found. 


THEY  FIGHT  TO  A  FINISH. 


New  York  World  and  Journal  Mix 
It  Up  in  Lively  Style. 
There  is  serious  trouble  between  the 
New  York  Journal  and  M'orld.  The 
Journal  accuses  the  IVorld  of  having 
stolen  its  thunder.  There  is  a  particu- 
larly desperate  rivalry  between  the  two 
papers  over  their  Sunday  editions.  The 
more  horribly  horrible,  fantastic  and 
false  to  the  accepted  beliefs  of  mankind, 
the  greater  the  glory  of  these  Sunday 
editions. 

Now  it  seems  that  the  IVorld  entered 
into  the  chamber  of  horrors  of  the  Jour- 
nal and  stole  from  its  treasures.  Among 
its  prizes  were  articles  entitled  "Dog 
Barbers  the  Latest,"  "Lillian  Russell  on 
a  Wheel,"  "Only  Two  Legs,"  "A  Boy 
Without  Ears, ""  Smiles  the  Rhinocer- 
os," "An  Egg  225  Feet  High,"  and 
other  equally  interestingly  illustrated 
items  of  rare  intellectual  value.  The 
Journal  says: 

These  three  articles  were  conceived,  and 
written,  and  the  pictures  that  went  with  them 
were  made  in  the  Journal  office.  They  were 
printed  Friday  night,  for  publication  Sunday. 
The  World  secured — (well,  let  it  go  at  •*  se 
cured;"  there's  a  shorter  word  begins  with  ihe 
same  letter,  but  never  mind]  secured  "  a  copy 
of  this  supplement;  copied  (you  might  say 
"cribbed,"  but)  ''copied"  these  articles;  "repro- 
duced "  — you  might  say  (but  why  be  captious) 
"reproduced"  these  pictures,  and  livened  up 
Saturday's  World  with  them. 

This  playing  on  words  seems  unneces- 
sary and  hardly  the  sort  of  reproof 
that  hurts  and  stings,  makes  men  re- 
pentant and  unwilling  to  sin  again.  The 
Journal,  however,  in  calling  attention 
to  the  alleged  World  thefts,  grows 
brighter  as  it  grows  madder,  when  it  re- 
marks: 

In  the  spirit  of  fraternity  it  is  well  known  that 
when  a  newspaper  breaks  down  every  other 
newspaper  is  willing  to  place  its  mechanical 
appliances,  its  presses  and  its  printers  at  the  dis- 
posal of  the  sufferer  to  help  it  out  of  a  hole,  so 
also  whenever  the  World  finds  itself  short  of 
ideas,  or  good  stories,  or  striking  features,  if  it 
will  send  over  to  this  office  an  accredited  repre. 
sentaiive  the  "Journal  will  be  glad  to  give  it 
suggestions  for  good  articles,  or  pictures,  or  fun 
or  humor,  or  anything  it  usually  stands  in  lack 
of,  but  it  would  like  to  do  this  voluntarily. 

It  is  a  little  irritating  to  find  the  tf'or/f/ help- 
ing itself  in  contravention  of  the  ethics  of  jour- 
nalism and  the  laws  of  the  land  touching  lar- 
ceny. There  is  room  in  the  United  States  for 
two  great  papers,  and  no  one  shall  ever  be  the 
wiser  thit  the  Journal  is  supplying  the  World 
with  all  its  attractions.  But — please  come  in 
the  day  time.    Don't  take  anything  at  night. 

This  question  of  journalistic  larceny  is 
really  too  serious  for  levity,  though  there 
are  wags  in  the  metropolis  who,  noting 
the  way  William  R.  Hearst  has  won 
from  the  World  many  of  its  finest  fishes 
with  his  silver  hook,  assert  that  the  next 
thing  to  be  announced  will  be  that  he 
has  secured  the  services  of  Joseph 
Pulitzer. 


WORTH  WINNING. 


MARYLAND     NEWSPAPER  MEN 
TRIUMPH  OVER  LEGAL 
TYRANNY. 


The  Bill  to  Protect  Reporters 
Securing  the  Secrets  Entrusted 
to  Them  from  the  Scrutiny  of 
THE  Courts  is  Signed  by  Gov- 
ernor Lowndes — General  Agnus, 
the  Leader  of  Victorious 
Journalism. 

Governor  Lowndes  has  signed  the  bill 
entitled  "  An  act  to  protect  reporters 
and  other  newspaper  men  from  being 
compelled  to  disclose  the  sources  of  any 
news  or  information  procured  for  publi- 
cation in  any  legal  or  legislative  proceed- 
ings in  the  state  of  Maryland."  The 
new  law  is  as  follows  : 

Be  it  enacted  by  the  general  assembly  of  the 
state  of  Maryland,  that  no  person  engaged  in, 
connected  with,  or  employed  in  a  newspaper  or 
journal  shall  be  compelled  to  disclose  in  any 
legal  proceeding  or  trial  or  before  any  commit- 
tee of  the  legislature  or  elsewhere  the  source  of 
any  news  or  information  procured  or  obtained 
by  him  for  and  published  in  the  newspaper  on 
and  in  which  he  is  engaged,  connected  or  em- 
ployed. 

The  present  law  was  drawn  by  Edgar 
Goodman,  a  member  of  the  Baltimore 
bar  and  one  of  the  editors  of  the  Balti- 
more American,  and  it  was  pressed  at  the 
legislature  by  all  the  correspondents.  An 
attempt  was  made  to  bury  it  in  the  judi- 
ciary committee  ot  the  house  of  dele- 
gates, but  it  was  rescued  at  the  last  mo- 
ment and  passed  with  only  five  votes 
against  it. 

The  newspaper  men  purchased  three 
special  pens,  one  for  the  governor,  one  for 
the  president  of  the  senate,  and  one  for 
the  speaker  of  the  house  of  delegates, 
for  use  in  signing  the  bill.  An  engrossed 
copy  of  the  bill,  together  with  the  pens 
and  portraits  of  those  who  signed  it, 
will  be  framed  and  hung  up  in  the  Jour- 
nalists' Club  of  Baltimore. 

General  Felix  Agnus  has  fought  in 
season  and  out  of  season  for  the  new 
law.  Thoroughly  believing  in  its  equity 
and  necessity  he  has  made  it  the  theme 
of  many  speeches.  Energetic  in  all 
things  the  general  was  the  real  cham- 
pion of  the  cause  and  should  be  proud 
of  its  victory. 


CARVALHO  JOINS  THE  JOURNAL. 

The  latest  acquisition  of  the  New  York 
Journal,  and  one  of  the  most  important 
of  the  recent  additions  to  its  force,  is  S. 
S.  Carvalho,  formerly  publisher  of  the 
World.  William  R.  Hearst  is  to  be 
congratulated  on  his  long-headedness. 
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BOSTON'S  BIG  BEWILDERMENT. 


Beantown's  Great  Bicycle  Ad— 
HoTE  Hits  the  Hub — Largest 
Ad  in  the  World— Hote's  Only 
Blush— He  Drops  Into  Poetry. 

C.  S.  Houghtaling,  "  the  millionaire 
sign  painter,  he  that  maketh  the  dead 
walls  blossom  as  the  rose,"  is  getting 
proud  and  now  speaks  of  himself  as 
"that  artistic  out-door  advertiser."  The 
reason  for  this  change  ot  title  is  doubt- 
less the  fact  that  "  Hote "  has  just 
finished  the  biggest  job  in  out- door 
advertising  that  was  ever  constructed. 
Hote  is  always  doing  big  things. 

In  fact  he  has  startled  the  staid  old 
citizens  of  Boston  with  an  enterprise  in 
advertising  that  beats  any  oi  his  previous 
great  efforts,  and  would  have  been  re- 
sponsible for  an  uprising  of  the  descend- 
ants of  the  Puritans  had  he  not  used 
Continental  colors  in  his  desecration  of 
the  famous  Common. 

Ten  miles  of  fence  about  the  Com- 
mon have  been  painted  a  furious  glar- 
ing yellow  on  which  great  black  letters 
tell  of  the  values  of  the  Waverly  Bicycle. 
There  are  half  a  million  square  feet  used 
for  this  advertisement.  It  stretches 
about  the  Common  in  a  continuous 
streak  of  yellow. 

Though  England  and  France  have 
been  noted  as  the  countries  given  over 
to  huge  outdoor  signs,  yet  "  Hote  "  has 
beaten  them  all  by  painting  the  biggest 
sign  in  the  world,  one  typical  ot  the 
enormous  proportions  of  everything 
American.  "Hote"  chose  a  typically 
American  city  for  the  display  of  his 
abilities  and  selected  as  the  site  for  the 
display  of  his  talents  the  fence  about  the 
new  subway  in  Boston's  Common.  The 
work  was  completed  in  time  for  Easter 
Sunday,  and  the  Boston  papers  were 
forced  to  speak  of  it  as  a  "YtUow 
Easter." 

It  is  truthfully  related  that  the  jewel- 
ers with  stores  facing  the  Common 
have  in  many  instances  been  forced  to 
draw  their  blinds  so  that  in  displaying 
their  diamonds  the  glaring  yellow  will 
not  be  caught  in  their  rays,  thereby  de- 
preciating the  value  of  the  stones.  All 
Boston  has  gone  color-blind  in  the  sense 
that  there  is  but  one  hue  that  can  be 
distinguished.  Boston  is  now  a  vio- 
lently yellow  town,  and  Hote  is  re- 
sponsible. 


BACK  op  "THE  BUCK  THAT  DID  THE  BUSINESS 
IN  BOSTON," 

The  steel-gray  eyes  of  the  New  Eng- 
land women  are  turned  to  the  tawny 
tigerish  yellow  of  fiction,  for  yellow  is 
reflected  in  their  spectacles. 

The  boys  at  Cambridge,  known  as  the 
college  men  of  Fair  Harvard,  are  fran- 
tic with  grief,  for  the  yellow  and  black 
is  suggestive  of  Princeton.  The  town 
can  not  be  painted  crimson,  for  the  work, 
in  coloring  it  a  la  College  of  New  Jersey, 
has  been  done  in  "  Hote's"  lasting  way. 

Veterinary  surgeons  are  being  con- 
tracted for  by  the  dozen  as  horses  pass- 
ing the  Common  are  afflicted  with 
blind  staggers  and  the  sale  of  the 
Waverly  Bicycle  is  boomed  at  a  rate  that 
makes  the  manufacture  of  a  sufficient 
number  almost  impossible.  The  Easter 
display  of  new  fashions  passing  the  Com- 
mons led  the  writers  of  the  local  press  to 
refer  to  but  one  color  and  that  was 
"Hote's"  yellow. 

The  worst  of  it  is  that  not  content 
with  driving  the  working  men  in  the 
Waverly  Bicycle  shops  into  nervous 


prostration,  "Hote,"  filled  with  the 
delight  of  having  painted  Boston  yellow, 
has  taken  to  writing  poetry.  We  submit 
the  following  of  his  verses: 

Hote  has  hobbies. 

But  they  bring  him  gold. 

Po^^ters  in  prominent  places 

Is  the  secret  he  has  told. 

Never  waste  the  wall  space, 

Where  passing  on  the  fly. 

People  hear  Hote's  signs  shouting, 

"  Now  is  the  time  to  buy." 

Art  is  Hote's  ally. 

Ads  Hote's  aid, 

By  attracting  public  attention 

Hote's  success  was  made. 

The  green,  green  Common, 

Is  yellow,  yellow,  yellow, 

Hote  did  ihe  wickedness. 

For  he's  that  sort  of  fellow. 

In  yellow  and  black. 

Along  the  trolley  track, 

Hote  IS  a  rustler,  knows  no  rest; 

His  signs  are  shouters,  they  are  the  best. 

V\  hen  spoken  to  about  the  metre  in 
his  verses  by  a  representative  of  The 
Fourth  Estate  Hote  blushed,  and 
without  an  answer  turned  his  back  upon 
his  interviewer.  The  accompanying 
drawing  shows  the  remarkable  fact  that 
when  the  blush  had  spread  to  Hote's 
ears,  singular  as  it  may  seem  to  relate, 
great  yellow  letters  shone  on  Hote's 
ears  and  they  read  "Hote's  Signs." 
This  is  the  only  time  in  his  career  of 
brazen  display  advertising  that  Hote 
was  known  to  blush,  but  he  repeated 
softly  to  the  reporter  the  following: 

"  Hote  "  lives  to  Paint 
While  others  paint  to  live. 
'J  he  longer  "Hote"  lives 
'I  he  better  he  paints; 
And  the  more  he  paints 
The  better  "  Hote"  lives. 


Colonel  Adolph  S.  Ochs  of  the  Chatta- 
nooga Times  reports  that  his  purchase 
of  the  New  York  Mercury  fell  through 
at  the  last  moment,  and  the  Mercury  is 
still  in  Mr.  Noble's  hands. 


NEWSPAPER  CONSOLIDATION. 

The  Colorado  Farmer,  the  oldest  agri- 
cultural newspaper  in  the  Rocky  Moun- 
tain region,  has  been  sold  to  Lute  Wilcox, 
publisher  of  the  Field  and  Farm,  of  Den- 
ver, and  consolidated  with  that  journal. 

The  Colorado  Farmer  was  established 
in  Denver  as  early  as  1872,  and  during 
its  existence  it  absorbed  two  other  papers 
of  its  class— the  Fruit  Grower  and  the 
Live  Stock  yournal. 

The  patronage  of  these  combined  pub- 
lications is  now  diverted  to  Field  and 
Farm,  which  has  lived  to  survive  all  and 
is  now  in  a  prosperous  condition,  and 
very  ably  represents  the  new  agriculture 
of  the  far  west. 


BROCKTON  TIMES  CHANGES. 

Dudley  M.  Holman,  the  managing 
editor,  and  Andrew  MacColl,  editorial 
writer  and  telegraph  editor,  have  termi- 
nated their  services  with  the  Brockton 
(Mass.)  Times.  Harry  Lindsay,  an  ex- 
perienced newspaper  man,  of  late  in  the 
business  department  of  the  paper,  will 
become  city  editor,  and  other  changes 
will  be  made. 


CHANCE  FOR  SOMEBODY. 
What  appears  to  be  an  opportunity  to 
purchase  a  complete  newspaper  plant  at 
a  very  low  price  is  presented  in  the  ad- 
vertisement of  the  F.  Wesel  Manufac- 
turing Company,  New  York,  which  ap- 
pears in  this  issue  of  The  Fourth  Es- 
tate under  the  heading  "  For  Sale." 


NEW  ADVERTISING  MANAGER. 

C.  Bradlee  Hunt,  a  well-known  adver- 
tising man  in  the  Tribune  Building's 
busy  hive  of  special  agents  and  others,  is 
now  the  advertising  manager  of  the 
New  York  Advertiser  and  Commercial 
Advertiser. 


WAS  BORN  TO  BE  SOMEBODY. 

Elbert  Hubbard,  guilty  of  the  author- 
ship of  '  Little  Journeys  to  the  Homes 
of  Good  Men  and  Great,"  cock-of  the- 
walk  in  the  organization  whose  members 
are  known  as  the  Philistines  and  pub- 
lisher of  the  Philistine,  is  a  singular 
genius. 

To  know  him,  to  put  it  mildly,  is  to 
like  him,  and  to  understand  just  who, 
how  and  why  he  is  makes  one  admire 
him. 

As  the  author  he  is  essentially  truthful, 
and,  therefore,  quaint.  liappy  in  his 
phrases,  and  illustrative  in  his  informa- 
tion, Hubbard  is  a  success. 

As  the  Philistine  he  is  a  royally,  or 
rather  a  democratically,  good  fellow. 

As  the  publisher  of  the  Philistine  he 
shows  his  native  shrewdness,  for  the 
little  magazine  is  not  only  a  joyfully  wel- 
comed volume,  but  has  a  growing  circula- 
tion estimated  to-day  at  15,000. 

His  history  might  be  told  in  a  sentence 
of  slang—  he  wanted  to  get  there  and  he 
landed.  It  is  worth  mentioning,  how- 
ever, that  as  a  poor  farmer's  boy  he  dis- 
liked the  future  of  growing  up  to  a  farm 
hand's  estate.  He  ran  away  to  Boston, 
sold  soap  on  the  streets,  saved  his  money, 
bought  a  soap  factory,  prospered  and  sold 
the  concern  for  much  more  than  a  life 
competence,  placed  his  earnings  in  gov- 
ernment securities,  studied  for  college, 
graduated  from  Harvard,  journeyed 
about  the  world  with  wide-open  eyes 
and  returned  to  enjoy  the  fruits  of  his 
early  trials  in  the  labors  of  a  scholarly 
gentleman  and  publisher. 


ARRESTED  FOR  LIBEL, 

James  F.  Rule,  Washington  corre- 
spondent of  the  Knoxville  Journal,  was 
arrested  last  week  and  held  in  bail  for 
an  alleged  criminal  libel  on  Representa- 
tive Franklin  Bartlett,  of  New  York, 
arising  out  of  the  recent  discussion  in 
the  house  between  Representatives  Bart- 
lett and  Henry  R.  Gibson,  of  Tennessee, 
in  which  the  charge  was  made  that 
Bartlett  stole  one  of  the  private  circulars 
sent  by  Gibson  to  his  constituents.  The 
circular  was  used  in  a  speech  directed 
against  Gibson  in  the  House  of  Represen- 
tatives the  other  day  by  Representative 
Sulzer  of  New  York.  Mr.  Gibson  went 
bail  for  Mr.  Rule. 


EDITORS  ALLEGED  DANGEROUS. 

Senors  Lauro  Aguerre  and  Floras 
Chapa,  editors  of  the  Independente,  a 
Mexican  newspaper  published  at  El  Paso, 
Tex.,  and  Richard  Johnson,  a  printer, 
were  arrested  last  week  on  a  warrant 
from  Solomonville,  Ariz.,  charging  them 
with  violation  of  the  neutrality  laws  by 
instigating  the  organization  of  a  military 
expedition  into  Mexico.  Last  week, 
Aguerre  and  Chapa  were  tried  at  EI 
Paso  before  the  United  States  commis- 
sioner on  the  same  charge,  and  dis- 
charged from  custody. 


MERGENTHALERS  HELP  THEM. 

The  Cheyenne  Tribune  is  successfully 
operating  two  Mergenthaler  machines 
and  is  showing  considerable  enterprise 
in  furnishing  its  readers  a  full  Associated 
Press  report.  The  Tribune  is  said  to  be 
becoming  a  formidable  competitor  of 
the  Denver  dailies  in  the  field  west  and 
north  of  Cheyenne. 

The  Cheyenne  Suti  Leader  is  also 
doing  well,  and  has  a  well-equipped 
establishment,  with  two  of  the  Mergen- 
thaler machines. 


FIRST  OF  ITS  KIND  HERE. 

Sheffield  Phelps,  Jr.,  of  the  Jersey 
City  Journal,,  and  Williams  C.  Fox 
have  begun  the  publication  in  New  York 
of  the  Diplomatic  and  Consular  Review, 
a  weekly  newspaper  devoted  to  the 
United  States  consular  service.  It  prints 
a  full  list  of  consular  appointments  and 
changes,  customs  decisions  and  state  de- 
partment instructions  to  consuls.  It  is 
the  first  publication  of  this  kind  at- 
tempted in  the  United  States. 
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MANY     ITEMS     OF  INTEREST 
FROM  VARIOUS  SOURCES. 


Patent  Agency  Advertising— J.  E. 
Morgan  &  Company's  Advertising 
Offers— A  Fuli.-Sized  Advertis- 
ing Craft — Vin  Mariani  Still 
"  Booms  " — A  New  Bicycle  in 
Well-Known  Hands  —  Miscella- 
NEOus  Notes. 


INCITING  INDUSTRY  IN  IDEAS. 

At  no  former  time  have  there  been  so 
many  newspaper  advertisements  as  now 
that  are  meant  to  arouse  whatever  talent 
a  man  may  have  for  creating  new  ideas 
in  mechanism. 

The  accomplished  guild  of  patent 
solicitors,  or  at  least  a  portion  of  ihem, 
seem  to  have  combined  in  a  common 
appeal  to  the  nation,  of  which  the  bur- 
den is,  "Come,  dear  public,  invent! 
Invent !  Invent !  And  above  all,  let 
us  attend  to  the  little  matter  of  getting 
out  the  papers  for  a  patent  on  your  in- 
vention !" 

The  patent  solicitors  have  lopped  off 
the  risk  of  too  great  a  cash  outlay  for 
advertising  by  making  many  trade  offers 
to  newspaper  publishers.  Considering 
that  the  advertisements  are  of  com- 
paratively small  size,  and  belong  to  a 
class  that  have  generally  been  paid  for  in 
cash,  their  presentation  to  newspapers 
in  connection  with  trade  offers  is  quite 
an  innovation  indeed. 

The  number  of  papers  containing  ad- 
vertisements of  one  or  more  of  the  pa- 
tent solicitors  is  increasing  from  week 
to  week.  The  suppo.-ition  is  that  ex- 
cept where  the  paper  is  a  publication  too 
prominent  to  be  susceptible  to  trade 
offers,  the  advertisement  is  run  other- 
wise than  for  cash. 

It  is  said,  however,  that  the  Washing- 
ton Patent  Agency,  308  9th  street,  N. 
W.,  Washington,  is  sending  advertise- 
ments to  weekly  papers  for  which  the 
consideration  is  to  be  cash. 


AN   OFFER   OF    GOLD  MINING 
STOCKS  FOR  ADVERTISING. 

J.  E.  Morgan  &  Company,  bankers, 
45  Broadway,  New  York,  say  that  they 
have  made  satisfactory  arrangements 
with  quite  a  number  of  good  papers  for 
the  insertion  of  the  advertising  of  the 
Prudential  Gold  Mining  Company  in 
exchange  for  stock  in  the  latter  com- 
pany. They  also  ask  how  it  would  suit 
The  Fourth  Estate  to  give  additional 
publicity  to  their  offer,  and  accept  some 
of  the  stock  in  return  for  the  publicity. 

The  Fourth  Estate  is  kept  quite 
busy  with  cash  advertising,  and  could 
hardly  accept  an  advertising  "trade 
offer;"  but  before  making  a  formal 
decision  as  regards  the  sugges- 
tion made  by  J.  E.  Morgan  & 
Company,  The  Fourth  Estate 
ventures  to  inquire  whether  or  not 
the  firm  of  J.  E.  Morgan  &  Company  is 
directly  or  indirectly  a  successor  to  the 
firm  ot  Thomas  &  Company,  Chicago 
(of  which  so  many  hard  things  were 
said  not  long  ago  alter  that  firm's  pre- 
cipitate withdrawal  from  general  busi- 
ness), and  whether  Mr.  Thomas  of  that 
firm  is  now  connected  with  the  New 
York  firm  of  J.  E.  Morgan  &  Company. 

On  receiving  this  information  The 
Fourth  Estate  will  hi  better  enabled 
to  consider  the  very  courteous  proposi- 
tion received  from  J.  E.  Morgan  & 
Company  as  stated. 


A  FULL  SIZED  CRUISER. 

A  ship  is  coming  in  sight  on  the  ad- 
vertising horizon  which  is  likely  to  grow 
to  a  full  sized  cruiser  if  no  unkindly 
storm  should  bring  misfortune  to  the 
crew's  provision  casks. 

The  pennant  is  that  of  the  Ballatine 
Remedy  Company,  a  company  which 
will  have  offices  in  a  large  number  of 


cities.  The  company  will  be  a  "  medi-' 
cal  advertiser,"  and  will  probably  use  as 
much  as  sixty  thousand  lines  of  space  in 
each  daily  011  its  list  during  the  first  year 
of  its  existence. 

The  pilots  of  the  craft  on  the  bosom  of 
the  waters  will  be  the  veteran  firm  of 
Remington  Brothers,  advertising  agents. 
Mutual  Reserve  Building,  New  York, 
who  are  able  seamen  and  have  studied 
the  charts. 


THE  VITELLO  BICYCLES. 

The  soul  of  the  law-abiding  citizen 
who  wants  each  bicycle  to  have  a  lamp 
may  be  soothed  by  the  news  that  mat- 
ters may  yet  so  turn  out  that  each  lamp 
may  have  its  bicycle,  for  a  particular 
lamp  of  long  renown  and  a  certain  new 
wheel  are  close  relations. 

The  wheel  in  cjuestion  is  the  Vitello, 
which  will  be  furnished  by  the  Roches- 
ter Lamp  Company,  New  York. 
Colonel  Charles  S.  Upton,  the  ^eni  of 
the  lamp,  who  by  the  force  of  adveitis- 
ing  which  was  a  voice  and  not  an  echo 
made  so  noteworthy  a  success  of  the 
Rochester,  will,  no  doubt,  be  able  to  see 
his  way  clear  to  liberal  advertising  of  the 
Vitello  wheel. 


MADAME  YALE'S  LOSS. 

The  Chicago  offices  of  Madame  Yale, 
a  w>  II  known  advertiser,  who  has  offices 
in  various  cities,  were  badly  damaged  by 
fire  last  week.  The  quarters  ol  the 
Monmouth  B.  Wilson  Advertising 
Agency  in  the  same  building  were  also 
badly  injured,  all  of  the  newspaper  and 
letter  files  and  office  records  bemg  de- 
stroyed. 

THE  FLOOD  IS  MIXED. 

The  flow  of  precious  metal  which  is 
booked  to  issue  forth  from  Colorado  is 
evidently  to  be  tinted,  not  only  with  a 
"  silver  thread  among  the  gold,"  but  a 
few  black  streaks  as  well,  as  a  concern 
styling  itself  the  Mineral  Tablet  Ink 
Company  is  now  in  business  at  Pueblo, 
and  is  seeking  publicity  for  its  goods. 


MORE  SPACE  FOR  VIN  MARIANI. 

A  list  of  dailies  will  be  used  in  a  chain 
of  leading  cities  on  additional  advertis- 
ing of  Vin  Maria?ti,  New  York.  Prob- 
ably not  more  than  ten  or  twelve  cities 
in  all  will  be  used  on  this  special  order. 
The  advertising  is  placed  by  George 
Hastings,  advertising  agent,  New  York. 


AN  IMPOSING  NEW  ADVERTISER. 

The  Oxy-Phospho  Chemical  Company 
is  the  name  of  a  concern  that  makes  its 
bow  in  advertising  columns  as  the  man- 
ufacturer of  a  new  medicine  called  the 
Elixir  Oxy  Phospho  Compound.  The 
office  of  the  company  is  in  the  Times 
building.  New  York. 


MAIL  ORDERS  DESIRED,  TOO. 

Madame  Caroline,  221  Sixth  avenue. 
New  York,  whose  face  beautifiers  and 
hair  restorers  have  been  advertised  to 
some  extent  in  local  dailies,  is  to  build 
up  a  business  it»  those  articles  by  mail 
by  advertisements  in  papers  of  general 
circulation. 


QUICK  DEMAND  WILL  FOLLOW. 

Dreyfus  &  Waterman,  415  Broadway, 
New  York,  are  introducing  and  will 
need  more  or  less  publicity  for  their 
Comfort  Bicycle  Garter.  The  firm  will 
find  liberal  general  advertising  a  great 
help  to  them  in  creating  a  prompt  mar- 
ket. 


MORE   BICYCLES    MEAN  MORE 
ADVERTISING. 

The  W.  B.  Holton  Manufacturing 
Company,  Indianapolis,  will  deal  in 
bicycles,  although  the  business  may  be 
confined  to  Indiana  and  adjoining 
states. 

HELPERS  OF  NATURE. 

The  W.  W.  Sprague  Company, 
Union  Stock  Yards,  Chicago,  are  adver- 


tising in  dailies  throughout  the  country 
for  agents  to  sell  Lyon's  Automatic 
Fertilizing  Lawn  Feeder,  which  is  said 
to  make  six  blades  of  grass  grow  where 
there  were  only  four  before. 


THEY  AIM  TO  KEEP  OUT  RAIN. 

H.  Williams  &  Company,  25  Pearl 
street,  Buffalo,  who  are  advertising  root- 
ing materials,  have  also  an  office  in  Tor- 
onto. They  have  been  in  business  for 
some  time.  The  Buffalo  office  is  in 
charge  of  C.  B.  Jamison,  one  of  the 
members  of  the  firm. 


TO  BENEFIT  BUCEPHALUS. 

The  Cooper  Horse  Remedy  Com- 
pany, Trenton,  N.  J.,  was  organized 
during  the  winter  to  manufacture  and 
adverti^-e  veterinary  medicines.  It  is  a 
corporation  under  the  state  laws,  and 
William  C.  Hendrickson  is  president. 

ANOTHER  WALL  PAPER  ADVER- 
TISER. 

Robert  Montanus,  212  West  Market 
street,  Louisville,  is  advertising  wall 
paper  in  mediums  of  general  circulation. 

A  NEW  ADVERTISER. 

The  Electrozone  Company,  66  Broad 
street.  New  York,  is  to  use  space  freely 
in  a  few  selected  daily  issues  on  Electro- 
zone,  a  disinfectant. 


MISCELLANEOUS  NOTES. 

Additional  advertising  will  be  p'aced 
in  various  publications  by  the  Imperial 
Hygenique  Fluid  Company,  61  Beek- 
man  street.  New  York. 

The  Vates-Seaman  Advertising 
Agency,  New  York,  will  place  the  ad- 
vertising of  the  Chautauqua  Summer, 
Schools  this  season. 

A.  R.  Elliott,  advertising  agent,  37 
College  place,  New  York,  will  place  ad- 
ditional advertising  of  Dr.  Sanche's 
Oxydonor,  which  has  been  advertised  to 
a  considerable  volume  the  past  season. 

E.  B.  Loud,  manager  of  the  Yankee 
Blade,  Brooks,  Me.,  is  placing  some  ad- 
vertising for  the  Surehold  Company, 
North  Windham,  Me. 

Dauchy  &  Company,  New  York,  are 
placing  additional  advertising  for  the 
Canfitld  Rubber  Company,  which  they 
have  handled  for  some  years. 

The  Bostonian  Publishing  Company, 
83  Newbury  street.  Modern  Athens,  is 
said  to  be  desirous  of  publicity  in  papers 
reaching  people  with  good  taste  in 
literature. 

The  Narcole  Cure  Company,  Burling- 
ton, Vt.,  is  doing  some  advertising  of  a 
liquor  cure. 

C.  W.  Mooers,  Tonawanda,  Pa.,  is 
introducing  a  newspaper  rack,  in  con- 
nection with  which  he  is  willing  to  use 
newspaper  advertising. 

Space  is  being  secured  in  weeklies 
and  monthlies  for  the  National  Manufac- 
turing Company,  St.  Louis. 

Dailies  and  weeklies  in  New  England 
are  receiving  advertisements  from  Ab- 
bott &  Company,  60  Ann  street,  who  are 
advertising  for  agents. 

A  large  list  of  papers  is  to  be  used  by 
MacMillan  &  Company,  publishers.  New 
York,  for  advertising  a  political  book 
which  they  have  put  in  the  market. 

A  concern  calling  itself  the  New  York 
Investment  Company  is  sending  adver- 
tisements direct  to  daily  and  weekly 
papers.  There  are  conflicting  reports  as 
to  its  responsibility. 

An  advertiser  calling  himself  the  New 
York  Trust  Combination,  539  East  119th 
street.  New  York,  is  sending  a  jewelry 
advertisement  to  journals  in  the  western 
states. 

Advertisements  of  Sawyers'  Crystal 
Blue  are  ordered  in  various  dailies.  The 
blueing  is  manufactured  by  the  Sawyer 
Crystal  Blue  Company,  27  Broad  street, 


Boston,  and  has  been  before  the  public 
for  (|uite  a  number  of  years.  The  ad- 
vertising is  generally  handled  by  the 
company's  advertising  manager. 

The  E.  E.  Sutherland  Medicine  Com- 
pany, Paducah,  Ky.,  is  advertising  in 
its  own  section  Dr.  Ball's  Pine  Tar 
Honey. 

Wright's  Celery  Tea  Company, 
Columbus,  O.,  is  the  name  of  a  concern 
which  is  advertising  a  medicinal  tea  in 
the  middle  states. 

J.  C.  Chambers,  Detroit,  dealer  in 
electric  batteries,  is  seeking  advertising 
in  papers  in  his  section  for  his  goods.  He 
carries  on  his  present  business  under  the 
name  of  the  Curatone  Battery  Com- 
pany. 

The  Handy  Tablet  Company,  1021 
North  Front  street,  Philadelphia,  is  said 
to  be  well  satisfied  with  the  season's  ad- 
veitising  of  its  Lettuce  Cough  Tablets. 

The  advertising  of  the  Earl  Pearl 
Works  is  handled  by  the  Pettingill  Ad- 
vertising Agency. 

It  is  probable  that  when  contracts  now 
being  made  for  advertisements  in  Penn- 
sylvania and  New  England  for  the  Acme 
Art  Company,  portrait  artists,  of  1015 
Race  street,  Philadelphia,  have  been 
running  for  a  time,  lists  will  be  made 
covering  additional  territory. 

C.  H.  Guild  &  Company,  advertising 
agents,  Boston,  are  placing  advertise- 
ments of  a  rheumatic  cure  supplied  by 
F.  W.  Parkhurst,  of  Boston.  Weeklies 
and  monthlies  are  used. 

Frank  D.  Biggs,  i  Union  Square, 
New  York,  will  place  some  advertising 
for  the  Hardy  Cycle  Company,  a  con- 
cern recently  established  in  New  York 
city. 

The  "  Glen  Advertising  Bureau," 
Bryant's  Pond,  Me.,  is  seeking 
recognition  as  an  advertising  agen- 
cy. It  states  that  it  will 
make  a  specialty  of  Maine  advertising, 
which  is  wise.  Going  far  from  Bryant's 
Pond  might  lead  to  deep  water,  in  view 
of  the  competition  already  existing  on 
general  advertising  business. 

The  Alliance  Carriage  Company, 
Cincinnati,  will  manufacture  and  adver- 
tise bicycles  for  general  sale. 

The  Champion  Exerciser  Company, 
26  Edinboro'  street,  Boston,  is  introduc- 
ing and  will  advertise  a  gymnastic 
outfit. 

The  F.  B.  Fuchs'  Manufacturing  Com- 
pany, Paterson,  N.  J.,  are  advertising 
a  cheap  lamp  for  sile  through  agents. 

A  pencil  sharpener  is  being  advertised 
by  J.  S.  Butcher,  Bridgeton,  N.J. 

George  Batten,  advertising  agent. 
New  York  is  making  a  few  more  con- 
tracts for  the  advertising  of  the  Vacuum 
Oil. 

The  X  Ray  Pipe  Cleaner  Company, 
Lock  Box  966,  Philadelphia,  will  intro- 
duce a  pipe  cleaner. 

Renewal  contracts  are  being  made  on 
Sapolio  as  well  as  on  several  other  of  the 
staples. 

The  G.  F.  Smith  Manufacturing  Com- 
pany, Woodsboro',  Md.,  is  the  name 
adopted  by  the  advertiser  of  a  prepara- 
tion for  the  face.  The  business  is  con- 
ducted on  a  very  conservative  scale. 

George  W.  Payne  and  E.  A.  Payne, 
Carthage,  III.,  doing  business  as  George 
W.  Payne  &  Son,  are  architects  and 
publishers  of  designs  for  which  more  or 
less  suitable  publicity  will  be  used. 

D.  A.  Rosenthal,  Knoxville,  Tenn., 
is  placing  some  advertisements  of  a  pro- 
prietary medicine  which  he  is  endeavor- 
ing to  extend  the  market  for. 

Davis  Brothers,  Diamond,  O.,  are 
placing  a  small  advertisement.  They 
are  dealers  in  curiosities. 

Dr.  J.  S.  Lampman.  Wilkes-Barre, 
Pa.,  who  has  practiced  for  many  years 
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in  that  city  as  a  specialist  in  diseases  of 
the  eye,  will  engage  in  the  preparation 
and  sale  of  general  medicines,  and  use 
more  or  less  advertising  in  the  develop- 
ment of  that  business. 

The  Parvin  and  Doughty  Advertising 
Agency,  Cincinnati,  expects  to  place 
some  advertising  shortly  tor  the  Lodge 
and  Davis  Tool  Company. 

Charles  E.  Marshall,  Lockport,  N.  Y., 
who  has  advertised  household  and  other 
goods  lor  many  years,  is  said  to  contem- 
plate advertising  bicycles  this  season. 

The  Columbia  Pharmacal  Company, 
Chase,  Ind.,  will  advertise  perfumes  in 
monthly  publications. 

The  Peet  Manufacturing  Company, 
Philadelphia,  is  extending  the  market 
for  its  "Invisible  Eye,"  which  can  be 
used  with  any  style  of  hook  on  clothing 
or  elsewhere. 

The  Daniels  Manufacturing  Company, 
Watertown,  N.  Y.,  is  advertising  for 
agents. 

Large  advertisements  of  the  North- 
ampton Cycle  Company  will  circulate 
throughout  New  England  during  the 
next  few  months.  The  office  of  the  com- 
pany is  at  Northampton,  Mass. 

The  F.  Hammar  Paint  Company,  220 
Spruce  street,  St.  Louis,  is  using  space 
in  weeklies  in  the  Mississippi  Valley. 

G.  H.  Skelton,  Batavia,  N.  Y.,  is  ad- 
vertising a  "  plant  food,"  which  he  calls 
"  Blossomout,"  and  which  is  a  refined 
fertilizer  for  flowers  and  plants. 

Arsenic  Charcoal  Tablets  for  the  com- 
plexion are  advertised  by  the  Benwick 
Laboratory,  Allegany,  N.  Y. 

The  Snap  Shot  Publishing  Company, 
37  West  loth  street,  New  York,  is  to  run 
a  small  advertisement  in  general  me- 
diums. 

It  is  said  that  the  Ames  Plow  Com- 
pany, Quincy  Hall,  Boston,  an  old  cor- 
poration, will  shortly  close  its  advertising 
contracts  for  the  season.  The  contracts 
are  generally  made  direct. 

A.  J.  Ditman,  the  well-known  drug- 
gist, 2  Barclay  street,  New  York,  is 
making  contracts  for  advertising. 

F.  J.  Smith  &  Company,  Portland, 
Me.,  will  advertise  the  remedies  of  the 
Bonus  Medicine  Company  and  also  a 
literary  publication  which  they  will 
publish. 

The  Big  Rapids  Mineral  Water  Com- 
pany, Big  Rapids,  Mich.,  is  advertising 
for  agents  in  all  sections  of  the  country. 

The  Stoddard  Manufacturing  Com- 
pany, Dayton,  O.,  will  advertise  out- 
door swings  during  the  current  season. 

The  Kellmer  Piano  Company,  Hazel- 
ton,  Pa.,  is  running  a  double  column  ad- 
vertisement in  monthly  issues. 

Louis  Goodman,  77  Franklin  street. 
New  York,  is  introducing  a  patent 
horse  shoe,  for  which  he  is  sole  agent. 

Herbert  G.  Streat,  281  West  128th 
street.  New  York,  is  advertising  a  col- 
lapsible bicycle  crate. 

The  Malana  Consumption  Cure 
Company,  125  East  23-1  street,  New 
York,  is  seeking  publicity  on  acceptable 
conditions  for  its  medicine. 

The  Seal  Glass  Mandolin  Company, 
Bellaire,  O.,  will  advertise  its  musical 
instruments  in  magazines  during  the 
season. 

Longacre  &  Company,  1213  Filbert 
street,  Philadelphia,  are  advertising  the 
Cathodoscope,  a  low  priced  device  for 
the  production  of  the  latest  known  kind 
of  light. 

ASvertisements  are  being  placed  in  a 
list  of  selected  dailies  for  the  Hotel 
Cecil,  London. 

Contracts  for  Sunlight  Soap  adver- 
tising are  teing  made  by  Dauchy  & 
Company,  advertising  agents.  New 
York,  with  New  England  papers. 


DR.  MUMFORD'S  BABY  SOLD. 

The  sale  of  the  Kansas  City  Times  for 
$2,000  is  a  mournful  record  for  a  news- 
paper which  only  a  few  years  ago  was 
considered  the  most  valuable  newspaper 
property  in  the  southwest.  For  many 
years  it  was  owned  and  conducted  by 
Dr.  Morrison  Mumford,  and  at  the  time 
of  the  boom  could  have  been  sold  for 
hundreds  of  thousands  of  dollars. 

In  the  hard  times  that  followed  the 
period  of  inflation  it  depreciated  rapidly, 
and  Dr.  Mumford's  affairs  soon  became 
so  badly  involved  that  the  sale  of  the 
paper  seemed  a  necessity.  A  price  was 
fixed  by  a  syndicate  desirous  of  purchas 
ing,  which  was  in  the  neighborhood  of 
$200,000,  and  Dr.  Mumford  agreed  to 
sell,  but  when  the  representatives  of  the 
syndicate  went  to  the  office  to  close  the 
deal  Dr.  Mumford  said:  "Gentlemen,  I 
can't  sell  my  baby,"  and  putting  his 
head  on  the  desk  cried  like  a  child.  The 
deal  was  off,  unfortunutely  for  Mumford, 
for  not  many  months  later  the  paper 
was  forced  out  of  his  hands,  and  soon 
after  he  died,  as  many  people  believe,  of 
a  broken  heart. 

The  story  illustrates  the  strong  and 
singular  love  so  often  cherished  by 
newspaper  owners  for  property  which 
seems  to  have  almost  a  human  claim  on 
their  a  flections.  The  Times  had  been 
indeed  Dr.  Mumford's  baby,  and  he  had 
brought  it  through  all  the  perilous 
staees  of  infancy  only  to  lose  it  by  busi- 
ness indiscretion  when  its  life  seemed 
secure. — R.  M.  Field,  in  the  Chicago 
Post. 


A  REMINISCENT  TITLE. 

According  to  official  reports,  a  weekly 
journal  called  the  National  Intelligencer 
has  been  established  in  Washington. 
The  news  makes  a  certain  old  publisher 
in  New  York  rub  his  eyes.  He  says  that 
many  years  ago  a  daily  and  weekly 
journal  of  the  same  name  were  issued  in 
Washington,  and  that  the  National  In- 


telligencer of  that  day  had  a  reputation 
among  all  intelligent  classes  throughout 
the  country  superior  to  that  of  any  par- 
ticular journal  issued  at  this  time. 


CITY  NEWSPAPER  POSTAGE. 

Under  the  present  postal  regulations 
copies  of  a  publication  issued  less  fre- 
quently than  once  a  week,  addressed  to 
persons  residing  in  the  city  in  which  it 
is  published,  must  be  prepaid  by  stamps 
at  the  rate  of  a  cent  for  4  ounces, 
or  4  cents  a  pound.  Weeklies  and 
dailies  go  through  at  the  regular  pound 
rates  without  the  affixing  of  stamps. 

It  is  not  clear  that  good  reasons  exist 
for  this  distinction,  and  it  would  seem 
that  in  making  the  changes  now  pending 
in  the  postal  laws  it  will  be  well  to  do 
away  with  the  inequality  which  at  pres- 
ent puts  publishers  of  semi  monthlies, 
monthlies,  and  other  periodicals  to  extra 
expense  and  labor. 


SCRIBE  SAID  TO  BE  SHORT. 

Oliver  M.  Shedd,  editor  of  the  Pough- 
keepsie  Star,  and  for  fourteen  years 
imperial  recorder  of  the  Order  of  the 
United  Friends,  has  been  arrested  on  a 
warrant  charging  him  with  grand  lar- 
ceny in  the  first  degree.  He  is  accused 
of  collecting  $9,022  for  the  order  while 
imperial  recorder,  which  he  did  not  pay 
or  account  for. 

Another  warrant  was  issued  for 
Shfdd's  arrest,  on  the  charge  of  forgery 
in  the  third  degree.  A  statement  is  pub- 
lished in  Shedd's  paper  requesting  the 
people  not  to  decide  his  case  until  the 
other  side  is  told. 


IMITATED  CASTORIA  LABELS. 

S.  A.  Knapp,  of  Allegheny,  Pa.,  was 
arrested  in  that  city  March  24,  on  the 
charge  that  he  had  counterfeited  labels 
of  Castoria,  a  proprietary  medicine 
manufactured  in  New  York,  and  also 


with  making  a  bogus  compound  which 
he  sold  as  Castoria. 

T.  C.  McNearney,  a  printer,  was  ac- 
cused of  complicity  in  the  counterfeiting 
of  the  label,  although  his  connection 
with  the  matter  may  have  been  innocent. 
Knapp  was  admitted  to  $1,000  bail. 


MAGAZINE  FOR  A  CENT. 

In  the  Penny  Magazine  of  New  York, 
the  last  link  in  the  chain  of  evolution  of 
the  modern  cheap  magazine  seems  to 
have  been  reached.  The  first  number  is 
both  interesting  and  creditable.  The 
Penny  Magazine  sells  for  I  cent  a  copy, 
and  the  subscription  is  10  cents  a  year. 
Although  so  low  in  price,  the  new  period- 
ical is  by  no  means  cheap  in  quality. 

It  ,is  a  miniature  magazine,  produced 
with  care  and  skill. 


ADDING  TO  OLD  ALLIES. 
W.  N.  Gates  &  Company,  Cleveland, 
have  formed  a  nev?  list  of  trade-union 
journals  as  an  adjunct  to  their  list  of 
railroad  publications.  The  papers  now 
added  are  the  American  Federationist, 
Indianapolis;  Postal  Record,  Washing- 
ton; Painter's  yournal,  Lafayette, 
Ind. ;  Boiler  Makers'  and  Ship 
Builders''  Journal,  Kansas  City ;  Elec- 
trical Worker,  St.  Louis,  and  the 
Tailor,  Bloomington,  111. 


PRESS  SERVICE  NEWS. 

The  Winona  (Minn.)  Daily  Herald 
and  the  La  Crosse  (Wis.)  Daily  Press 
are  now  taking  the  United  Press  news. 

Louisville's  new  paper,  the  Evening 
News,  is  taking  the  United  Press  service. 

The  new  paper  in  Troy,  the  Record, 
which  made  its  initial  appearance  on 
April  4,  receives  the  United  Press  service. 

The  Columbus  (Ga.)  Enquirer-Sun 
has  returned  to  the  United  Press. 


The  Buffalo  Evening  Times  issued  its 
Easter  number  March  30, 
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ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER, 
ROBERT  HALSIEAD, 


WILLIAM  WATIENBERG, 


Associates. 


offices: 

Broadway  and  Murray  Street, 

OPPOSITE  CITY  HALL  PARK 
(POSTAL  TELEGRAPH  BUILDING), 

TELEPHONE  "  I77O,  CORTLANDT." 
Please  address  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
sothat  immediate  attention  may  be  secured. 

TWO  DOLLARS  A  year,  in  advance, 
to  any  part  of  the  United  States  or  Canada ;  to 
foreign  Countries  in  the  postal  union,  (4  a  year. 
Single  copies,  TEN  CENTS. 


Subscribers  should  have  their  copies  a/  Ths 
f  oi;rth  Estate  addressed  to  their  homes,  so 
at  io  avoid  chance  0/  loss  in  the  mass  of 
exchanges  which  go  to  every  newspaper  office. 

Entcrtdat  the  New  York  post  office  for'trans- 
mission  through  the  mails  at  second  class  rates. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment  (14  lines  to  the  inch;  i6olines  to  the  column). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  lineeach  insertion,  with- 
oat  discount. 

Smalladvertisementsuader  classified  headings, 
such  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents. 35  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 

It  will  be  readiljr  understood  that  a 
oewspaper  of  this  kind,  wtiich  must  look 
to  newspaper  men  for  cash  subscriptions, 
cannot  maintain  an  exchange  list. 

OUR  CHOICEST  "BARGAINS." 

No.  I. — For  $5  wt  will  send  three 
annual  subscriptions. 

No.  2. — For  $25  we  will  send  25 
annual  subscriptions. 

No.  3. — For  $4  we  will  send  The 
Fourth  Estate  until  the  end  of  1896, 
and  all  numbers  from  March  I,  1895. 

new  bound  volumes  now  ready. 

For  $2.50  we  will  send  a  bound 
volume  of  the  last  half-year,  September 
to  February,  inclusive;  or  for  $5  00  we 
will  send  a  bound  volume  of  the  last  full 
year,  March,  1895,  to  February,  1896, 
inclusive. 


THE  WISE  WAY  IS  BEST. 

It  has  become  clear  that  this  is  the  day 
of  the  specialist.  The  work,  whether 
mechanical  or  mental,  formerly  done  by 
one  man  in  one  place  is  divided  into 
parts,  and  done  by  different  men,  per- 
haps scattered  in  different  places.  A 
watch  or  a  bicycle  is  not  produced  in  one 
establishment.  Separate  parts  are  made 
in  various  places,  and  are  simply  assem- 
bled in  the  "factory"  of  the  "manu- 
facturer," with,  perhaps,  the  addition  of 
some  incidental  feature  originating  with 
the  "manufacturer  "  himself. 

While  this  system  has  resulted  in  a 
higher  grade  for  the  output,  it  is  also 
evident  that  the  perfection  of  the  com- 
pleted article,  whether  it  be  a  bicycle  or 
a  newspaper,  requires  that  each  partici- 
pant in  the  labor  involved  shall  accord 
fidelity  to  his  own  share  of  the  work,  and 
see  that  it  is  adequate,  before  undertak- 
ing to  busy  himself  with  the  other  parts 
of  what  Little  Billee  might  call  "  the 
altogether." 

A  glance  at  the  past  year's  "doings" 
in  the  advertising  business  shows  in  one 
or  two  instances  a  disposition  to  depart 


from  the  spirit  of  the  maxim  which  bids 
a  man  to  "  hoe  his  own  row." 

One  instance  is  that  of  an  "ad 
writer"  who  supplies  advertisements  at 
wholesale  and  retail  at  "  bargain  prices." 
His  income  is  said  to  have  been  very 
considerable  indeed,  to  which  fact  no 
one  can  take  exception,  for  enterprise 
deserves  reward. 

But,  not  satisfied  with  the  profits  aris- 
ing from  his  legitimate  labors,  the  "ad 
writer  "  decided  to  handle  business  the 
same  as  a  general  advertising  agent,  and 
to  promise  advertisers  the  same  work 
and  service  for  which  a  general  advertis- 
ing agency  of  many  years'  experience  is 
resorted  to  by  advertisers. 

It  is  here  where  the  force  of  the  say- 
ing "  Paddle  your  own  canoe"  is  exhib- 
ited. In  his  own  field  the  writer  of  ad- 
vertisements was  following  up  his  legiti- 
mate line  of  work. 

But  when  he  left  his  own  domain  to 
grapple  with  the  general  advertising 
business,  he  did  what  was  bound  to  re- 
sult in  eilher  disappointment  to  himself 
or  needless  loss  to  the  advertiser.  An 
appropriation  was  made  by  certain  ad- 
vertisers tor  advertising  purposes,  and 
the  expenditure  was  intrusted  to  the  ad- 
vertisement writer  in  his  new  guise  as  a 
placer  of  advertising  contracts.  It  is 
certain  that  he  has  suffered  no  disappoint- 
ment. There  can  be  but  one  conclusion, 
and  the  other  alternative  must  have  oc- 
curred. There  must  have  been  needless 
loss  to  the'  advertiser. 

An  advertising  campaign  which  is  to  be 
efTeclive  calls  for  so  much  experience  and 
insight  that  it  is  only  by  trusting  it  to  the 
right  persons  that  loss  can  be  averted. 
A  man  who  writes  advertisements  may 
be  clever,  but  without  the  actual  exper- 
ience which  the  general  advertising 
agency  possesses  his  views  and  advice 
are  apt  to  be  wrong.  It  is  true  that  he 
may  be  fully  equal  to  the  joyful  task  of 
insuring  great  profit  to  himself  in  the 
transaction;  but  this  does  not  lessen  the 
advertisers'  loss. 

It  is  interesting  to  note  that  the  recent 
placing  of  a  new  order  by  the  same  ad- 
vertisers in  the  hands  of  an  advertising 
agency  of  real  experience  indicates  a 
suspicion  on  their  part  that  they  had 
previously  not  secured  the  best  service. 
At  any  rate,  there  can  be  no  doubt  that 
a  wise  way  for  advertisers  is  to  remember 
that  in  advertising  experience  counts  for 
almost  everything. 


BUSINESS  AND  BULLYING. 

A  question  of  the  deepest  importance 
is  pending  the  decision  of  the  presidents 
of  the  various  express  companies.  Their 
answer  is  a  matter  of  immense  moment 
to  the  publishers  of  American  newspa- 
pers. It  is  a  time  when  diplomacy  is 
needed,  and  not  the  occasion  for  blunder- 
ing bumptiousness,  imprudent  assaults 
and  useless  intrigue. 

The  equalization  of  rates  in  an  eflfort 
to  materially  reduce  the  cost  of  carrying 
newspapers  is  being  seriously  considered, 
and,  as  far  as  one  can  judge  from  the 
merits  of  the  publishers'  plea  and  the  at- 
titude of  the  express  people,  the  chances 
are  that  the  desired  result  will  be  at- 
tained. 

There  is,  however,  an  element  of  de- 
cided danger  in  the  position  taken 
by  some  of  the  Louisville  papers. 
Just  as  all  the  data  of  the 
'express  companies  has  been  gathered  for 
submission  to  a  meeting  ot  the  pres- 
idents, these  newspapers  break  out  in  a 
chorus  of  abuse.  Flinging  aside  every 
thought  of  prudence,  they  attack  the 
officers,  calling  them  "robber  barons" 
and  other  names  not  calculated  to  gain 
good  will. 

If  it  is  the  idea  of  these  papers  that 
by  roasting  they  can  torture  the  pres- 
idents into  reducing  the  rates,  they  are 
mistaken,  for  as  the  matter  stands  the 
express  companies  are  in  a  position  to  do 
just  about  as  the/  please.  If  it  seems 
brave  to  bully  and  cowardly  to  confer, 
smart  to  be  spiteful  and  small  to  be 
shrewd,  convincing  to  be  loud-voiced 
and  timid  to  be  gently  persuasive,  bus- 
iuess  like  to  shout,  rather  than  to  pre- 
sent figures  that  appeal  to  men  of  affairs, 


then  the  Louisville  papers  have  taken 
the  right  course. 

According  to  our  conception  of  clever- 
ness the  way  to  catch  the  attention  of 
those  to  be  convinced  is  to  be  skilled  in 
presenting  reasons  for  a  reduction  of 
rates,  to  be  polite  and  not  howlingly 
hostile. 

The  conference  early  in  March  of 
Colonel  Milton  A.  McRae,  Major  W.  J. 
Richards  and  A.  S.  Dielzman,  the  com- 
mittee of  the  American  Newspaper  Pub- 
lishers' Association,  with  the  presidents 
of  the  express  companies  was  pregnant 
with  big  possibilities.  Colonel  McRae 
presented  the  reasons  for  reduced  rates 
in  the  forcible  way  of  a  good  business 
man,  and  he  undoubtedly  left  his  aud- 
itors in  a  favorable  frame  of  mind. 

Some  weeks  have  passed  and  the  com- 
panies, having  in  hand  the  verification 
of  McRae's  statements,  will  come  to  a  de- 
cision just  as  soon  as  the  presidentscan  all 
get  together  in  New  York.  In  the  mean- 
time the  great  majority  of  publishers 
must  trust  that  the  rumpus  in  Louisville 
will  not  prejudice  the  gentlemen  who 
are  to  decide. 

It  will  be  a  crying  shame  if  these  editors 
spoil  the  chances  of  lessened  express  rates, 
and  the  pity  is  that  their  fervor  can  not 
be  attracted  to  some  other  topic  on 
which  to  spend  its  fury. 

There  is  no  real  reason  why  the  presi- 
dents should  not  see  the  advisability  of 
charging  less  for  carrying  newspapers. 
By  cutting  down  the  expenses  of  "cour- 
tesies,"  extended  to  the  few  at  the  ex- 
pense of  the  many,  the  express  people  in 
the  end  will  be  the  gainers.  Their  dis- 
position is  evidently  towards  juitice,  but 
it  might  seem  more  fitting  to  stand  on 
their  dignity  rather  than  be  put  in  the 
light  of  having  surrendered  through  fear 
ol  abuse. 

REFUSE  TRADE  OFFERS. 

Our  opinion  is  frequently  asked  con- 
cerning firms  who  want  to  sell  goods  to 
publishers,  and  offc;r  to  take  half  the 
price  in  cash  and  the  rest  in  advertising, 
says  the  National  Advertiser.  It  is  a 
good  general  rule  to  throw  all  proposi- 
tions of  this  kind  into  the  waste-basket. 
If  they  are  answered  at  all,  let  your 
communication  be  nay,  nay. 

The  objection  to  these  schemes  is  that 
the  amount  of  money  demanded — always 
in  advance — is  enough  to  pay  for  the 
thing  offered,  and  to  leave  a  handsome 
profit.    The  advertising,  then,  is  free. 

To-day  advertisers  watch  each  other 
closely.  If  one  firm  adopts  the  halt-cash 
half  space  plan,  others  are  not  long  in 
finding  it  out.  A  publisher  in  whose 
paper  advertisements  of  such  concerns 
appear  is  assumed  not  to  be  prosperous. 

If  he  had  plenty  of  business  on  a  cash 
basis  he  would  not  reach  out  after 
second-rate  bicycles,  china  and  cheap 
clothing.  What  conclusion  as  to  the 
value  of  his  columns  will  suggest  itself  to 
the  advertiser  who  is  willing  to  pay  cash, 
but  expects  value  for  his  money  ? 

The  superstition  that  an  advertisement 
is  a  kind  of  charity  to  help  the  poor  pub- 
lisher along  dies  hard.  Publishers  have 
themselves  to  thank  that  it  is  not  dead 
as  Pharaoh. 

When  a  man  buys  sugar  and  coffee, 
he  must  give  a  fair  value  for  them,  and 
he  does  it  without  a  murmur.  Well, 
advertising  space  is  a  legitimate  article 
of  trade.  If  it  is  worth  having,  it  is 
worth  paying  for.  The  very  fact  that 
authors  of  trade  deals  cudgel  their  brains 
for  new  schemes  shows  how  much  they 
feel  the  need  of  advertising. 

Make  them  pay  for  it. 


NOTE  AND  COMMENT. 

Publishers  and  post  office  officials  will 
be  interested  in  the  wording  of  the  con- 
ditions of  a  blank  order  for  copies  of  the 
next  Rowell  Directory,  which  is  now 
being  transmitted  ireely  in  the  mails. 

Rowell  offers  to  supply  a  copy  of  the 
Directory  to  publishers,  and  to  charge 
the  price  to  advertising  account,  "  to  be 
balanced  by  advertising  done  or  to  bs 
done  for  Geo.  P.  Rowell  &  Company, 
publishers,  or  the  Geo.  P.  Rowell  Ad- 


vertising Company,  at  cash  rates,  less 
the  usual  agents'  commission." 

How  about  Rowell's  claim  that  there 
is  no  connection  between  Geo.  P. 
Rowell  &  Company,  publishers  of 
Printers^  Ink,  and  the  Rowell  Adver- 
tising Company,  which  he  makes  in 
order  to  secure  pound  rates  for  Printers'' 
Ink?  In  view  of  his  own  language 
quoted  above,  the  connection  is  clearly 
established  by  his  own  indirect  con- 
fession, and  the  duty  of  the  post-office 
authorities  clearly  seems  to  be  to  debar 
Printers''  Ink  hom  pound  rate  privileges 
on  the  obvious  ground  that  it  is  a  sheet 
intended  primarily,  if  not  solely,  for  ad- 
vertising the  business  of  its  proprietors. 

The  annual  report  for  1895  of  the 
banking  department  of  the  State  of  New 
York  discloses  the  fact  that  the  New 
York  Daily  News  Building  and  Loan 
Association  stands  second  among  the 
building  and  loan  associations  of  New 
York  City  in  the  amount  of  receipts,  the 
payments  by  members  reaching  a  total 
for  the  year  ol  $407,927. 

People  who  know  the  Office  Cat  of  the 
New  York  Sun  only  as  a  vicious  beast 
that  snarls  at  all  who  do  not  agree  with 
its  own  deformed  views  have  been  sur- 
prised recently  to  learn  that  in  the  do 
mestic  economy  of  the  little  animal  is  a 
vein  of  reciprocity  which,  properly 
called  into  action,  pulsates  with  all  the 
energy  of  which  brute  nature  is  cap- 
able. 

Not  long  ago  McClure's  Magazine 
gave  Charles  A.  Dana  several  pages  of 
complimentary  biographical  matter.  The 
fur  of  the  famous  Cat  was  rubbed  the 
right  way,  and  it  purred  contentedly. 
Soon  afterward  the  Missouri  Editor 
asked  the  Cat's  alter  ego  to  prescribe  a 
list  of  the  ten  best  books  for  country  ed- 
itors. Here,  indeed,  was  the  chance  of 
a  lifetime  for  reciprocity.  The  oracle 
spake,  and  this  is  what  it  said  : 

The  Bible, 

The  Declaration  of  Independence, 
The  Constiiution  of  the  United  States, 
Bancrofc's  History  of  the  United  States, 
McClure's  Life  0/  Lincoln   (partially  pub- 
lished), 

Irving's  Life  of  Washington, 
Franlclin's  Autobiography, 
Channing's  Essay  on  Napoleon  Bonaparte, 
Gibbon's  Decline  and  Fall  of  thi  Roman  Em- 
pire, 
Shakespeare. 

The  italics  are  ours.  Who  shall  say 
hereafter  that  the  Sun  Cat  is  ungrateful 
for  favors  shown,  if  they  are  laid  on 
thickly  enough  ? 

Dr.  Robertson  NicoU  says  that  J. 
Brisben  Walker  did  not  go  in  the  right 
way  about  his  quest  of  Mr.  Gladstone  as 
a  contributor  to  the  Cosmopolitan.  To 
offer  him  a  dollar  a  word  for  anything 
he  might  write  was  munificent,  but  it 
was  not  tactful.  Mr.  Gladstone  takes 
offence  at  the  idea  of  writing  merely  for 
money.  He  is  not  to  be  got  at  in  that 
way.  You  must,  says  Dr.  NicoU,  find 
out  the  subjects  that  interest  him,  and 
mildly  and  deferentially  suggest  that  he 
should  treat  them.  If  he  is  disposed  to 
do  so,  the  question  of  money  has  to  be 
very  delicately  handled. 

Mr.  Gladstone  is  not  exorbitant,  but 
he  knows  the  price  that  he  puts  upon  Lis 
wares.  "  He  values  very  much  editorial 
interest  in  his  subject,"  adds  Dr.  Nicoll, 
"  and  I  have  known  him  converse  with 
much  affability  and  pleasure  with  the 
sub-editor  who  took  his  proofs,  if  he 
found  that  he  had  been  following  his 
arguments.  For  a  review  article,  Mr. 
Gladstone's  price  is  about  £'2-<Xi,  and  he 
has  been  known  to  write  magazine 
articles  for  about  ;^40. 

The  Process  Work,  London,  Eng., 
has  made  recent  improvements,  and 
ably  epitomizes  the  increasing  growth  of 
photo-engraving  and  printing  in  Great 
Britain. 

In  commenting  briefly  on  typographical 
journals,  it  would  be  an  injuitice  to  in- 
spect and  pass  by  without  commendation 
the  always  excellent  Printing  Times  ana 
Lithographer,  issued  monthly  by  Lewis 
Hepworth  &  Company,  Tunbridge 
Wells,  England.  This  periodical  also  is 
keeping  abreast  of  all  modern  improve- 
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ments,  and  good  taste  and  enterprise  go 
hand  in  hand  with  painstaking  care  in 
the  editorial  and  mechanical  manage- 
ment. 

The  Boston  Herald  is  making  addi- 
tional advances  in  color  work  on  its 
Sunday  edition. 

The  Los  Angeles  (Cal.)  Times  is  essen- 
tially up  to  date.  Under  the  heading  ' '  A 
Modern  Journal  in  Ancient  Jerusalem," 
it  has  been  printing  the  news  in  the  week 
of  Christ's  passion  as  it  might  have  been 
narrated,  if  a  daily  newspaper  with 
present  methods  and  facilities  had  existed 
in  his  time  and  country.  Of  course 
the  costumes  worn  at  the  time  appear  in 
the  modern  illustrations. 

The  story  in  the  Bible  translated  into 
the  journalistic  parlance  ot  to-day,  suf- 
fers by  comparison.  There  is  a  sugges- 
tion of  sacrilege  in  it,  but  the  intention 
was  doubtless  to  make  modern  ancient 
truths. 

The  comments  under  the  heading 
"Extraordinary  Transactions"  of  the 
Jerusalem  Evening  yournal,  a  fearless, 
independent  daily  newspaper,  pubhshed 
every  day  but  Saturday  is  modern  in 
treatment,  but  astonishingly  bold. 

The  New  York  JournaP s  Easter 
number,  April  5,  was  a  gratifying 
achievement  and  did  great  credit  to  all 
engaged  in  its  production. 

F.  Tennyson  Neely,  New  York,  who 
has  published  Edgar  VV.  Nye's  works 
for  several  years,  will  soon  issue  new 
editions  with  many  illustrations.  A  bio- 
graphical sketch  of  Mr.  Nye  will  be 
included. 

Otto  Praeger,  Austin,  Tex.,  editor  of 
the  Texas* University,  had  an  interesting 
article  in  the  February  issue  on  the 
"  Requisites  of  a  School  of  Journalism." 

It  was  not  until  the  reign  of  Anne  that 
a  daily  London  newspaper  was  issued. 
It  was  in  1700  and  called  the  Daily 
Courant. 


"  What's  all  this  fuss  the  newspapers 
are  making  about  their  Sunday  edi- 
tion?" said  Timothy  Hayseed,  as  he 
stood  looking  at  a  pictorial  poster  big 
enough  to  cover  the  side  ot  a  barn, 
"Oh  !"  answered  Dolly  Dapper,  "It's 
their  Easter  number;  that's  all." 
"Easter!"  soliloquized  Timothy. 
"H'm!  I  should  think  by  the  blow- 
ing it  was  No'theaster."  —  New  York 
Iribune. 


A  MATTER  OF  GOOD  POLICY. 

Newspaper  men,  who  have  so  much 
to  do  with  the  shaping  of  public 
policy,  are  sometimes  too  busy  to  give 
any  thought  to  a  particular  sort  of  pri- 
vate policy,  which  is,  perhaps,  even 
more  important  than  the  policies  that 
guide  the  statesman. 

This  is  a  policy  in  a  good  life  insur- 
ance company,  such,  for  instance,  as  the 
Berkshire  Lile  Insurance  Company  ap- 
pears to  be. 

George  VV.  English,  the  manager  of 
the  New  York  office  of  the  Berkshire 
company,  at  253  Broadway,  has  been  in 
touch  with  newspaper  men  and  publish- 
ers for  many  years.  Appreciating  the  ad- 
vantages ot  publicity,  he  has  constantly 
employed  the  press  as  the  greatest  aid 
open  to  him  in  increasing  the  number  of 
policy-holders  in  his  company. 

There  must  still  be  persons  in  the 
editing,  publishing  and  advertising 
worlds,  however,  who  either  have  never 
secured  any  life  insurance  at  all,  or 
carry  it  for  an  amount  which  they  wish 
to  make  larger,  but  yet  neglect  to  in- 
crease. With  such  persons  Mr.  English 
states  he  desires  to  communicate,  and 
readers  of  '1'he  Fourth  Estate  who 
would  be  pleased  to  hear  what  can  be 
said  on  the  subject  by  a  veteran  life  in- 
surance man,  who  believes  as  sincerely 
in  newspaper  advertising  as  he  does  in 
life  insurance,  will  no  doubt  find  it  ad 
vantageous  to  address  Mr.  English  at 
253  Broadway,  New  York. 

The  Berkshire  Company  issues  both 
ordinary  and  life  insurance,  and  the  most 
popular  forms  of  endowment  policies. 


PURELY  PERSONAL. 

Colonel  John  A.  Cockerill  has  been 
the  recipient  of  a  signal  honor  at  the 
hands  of  the  Emperor  of  Japan,  who  has 
bestowed  on  him  the  decoration  of  the 
order  of  the  treasury  for  the  just  reports 
he  has  given  in  the  United  States  of  the 
condition  of  Japan,  combined  with  his 
advice  on  several  occasions  on  state  and 
political  matters. 

It  is  the  only  instance  where  such  an 
honor  has  been  bestowed  on  a  newspaper 
man. 

Count  Ito  bestowed  the  decorations, 
and  an  ambassador  from  the  Emperor 
made  a  speech  to  Mr.  Cockerill.  It  was 
a  very  impressive  ceremony. 

Joe  Howard  says:  "The  rumor  that 
our  friend  and  brother,  Col.  Cockerill, 
had  arrived  in  San  Francisco,  on  his 
way  to  New  York,  is  somewhat  interfered 
with  by  a  dispatch  from  him  which  ap- 
peared in  the  Herald  yesterday,  dated 
Cairo,  Egypt,  April  2. 

"  This  is  too  bad,  because  his  old  con- 
freres of  the  Press  Club,  from  the  presi- 
dent down,  or  up,  as  the  case  chances  to 
be,  were  busily  engaged  in  preparing  for 
him  a  hospitable  welcome,  with  viands 
and  liquids  galore,  to  be  ready  upon  his 
arrival.  Now  he  isn't  to  come,  and  the 
feast  languishes. 

"It  is  understood — somewhat  in- 
definitely, to  be  sure,  but  understood — 
that  John  is  not  to  come  marching  home 
until  Brother  Bennett  releases  him  from 
Heraldic  control  and  puts  him  in  the 
place  of  exaltation,  as,  so  to  speak,  editor 
of  the  Evening  Telegram." 


The  Buffalo  Times  says  in  a  recent 
issue:  "  George  L.  Fielder,  who  has  just 
been  appointed  business  manager  of  the 
New  York  Times,  is  a  Dansville  boy, 
and  Dansville  people  are  very  proud  of 
him.  Mr.  Fielder  was  born  in  that  vil- 
lage thirty-one  years  ago,  and  is  a  re- 
markably young  man  for  the  position  of 
manager  of  a  great  metropolitan  daily." 


William  V.  Hester,  secretary  of  the 
Brooklyn  Eagle  Company,  will  be  mar- 
ried next  month.  The  bride  is  the 
daughter  of  John  Gibb,  the  well-known 
New  York  merchant,  and  sister  to  How- 
ard Gibb,  head  of  the  Brooklyn  dry 
goods  firm  of  F.  Lozier  &  Co. 


W.  R.  Hunt,  who  went  to  Elmira, 
N.  Y.,  at  the  time  The  Facts  began  pub- 
lication and  since  that  time  has  acted  as 
business  manager,  has  severed  his  con- 
nection with  that  paper. 

At  a  recent  meeting  of  the  board  of 
directors  of  the  Union  Publishing  Com- 
pany, S.  A.  Mainwaring,  who  was  secre- 
tary and  treasurer,  was  appointed  busi- 
ness manager  to  fill  the  vacancy. 


In  conjectures  expressed  in  Washing- 
ton as  to  the  composition  of  a  possible 
McKinley  cabinet,  the  name  of  Herman 
H.  Kohlsaat,  of  the  Chicago  limes- 
Herald,  has  been  put  forward  as  post- 
master-general. 


William  S.  Livingston,  Jr.,  business 
manager  of  the  Detroit  Journal,  is 
spending  a  few  weeks  in  southern  Cal- 
ifornia. During  his  absence  A.  H. 
Finn  is  ably  handling  the  affairs  of  the 
paper. 

The  Journal  grows  with  astonishing 
rapidity.  All  the  advertising  has  been 
taken  off  the  first  page,  and  the  paper  is 
to  day  a  typographical  beauty. 


Colonel  Alfred  B.  Scott,  who  has  made 
London  his  home  for  some  time  so  as  to 
permit  him  to  look  after  the  very  import- 
ant European  business  built  up  for  Scott 
&  Bowne's  Emulsion,  is  in  New  York 
this  week.  While  the  trip  may  have 
been  planned  by  the  colonel  as  a  busi- 
ness trip,  it  is  bound  to  he  something 
more  than  that,  for  his  presence  here 
cannot  be  otherwise  than  a  pleasure  to 
many  old  friends. 


W.  L.  Alden,  formerly  of  the  New 
York  Times  and  Harper  publications, 
has  become  one  of  the  most  active  mem- 


bers of  the  American  literary  colony  in 
London. 

Dixie  Hines,  associate  editor  of  the 
American  Wheelman,  has  made  a  mis- 
sionary trip  among  southern  cyclists. 
During  his  trip  he  succeeded  in  organ- 
izing a  track  association  for  Jacksonville 
and  Richmond,  as  well  as  in  Wilming- 
ton, N.  C,  and  Thomasville,  Ga.  The 
Quill  Club  Wheelmen  of  America,  the 
newspaper  writers'  bicycle  club,  of 
which  Mr.  Hines  is  president,  will  make 
an  extensive  southern  trip  next  summer 
in  a  special  car  immediately  after  the. 
National  League  meet  at  Louisville. 

"  M.  Quad,"  Charles  B.  Lewis,  is 
said  to  receive  Sio,ooo  a  year  under  a 
contract  to  write  exclusively  for  a  lit- 
erary syndicate.  His  sketches  of 
"Brother  Gardner's  Limekiln  Club," 
in  the  Detroit  Free  Press  made  him  fa- 
mous on  two  continents,  and  his  present 
contract  running  for  three  years  ought 
to  be  a  fair  compensation. 

The  Scranton  (Pa.)  Truth  announces 
that  Col.  J.  Armoy  Knox,  "  the  fa- 
mous founder  of  Texas  Si/tings,"  has 
joined  its  corps  of  writers. 

Robert  J.  Finlay,  first  assistant  to  Dr. 
Albert  Shaw,  in  the  editorial  department 
of  the  Reviezu  of  Reviews,  and  who  has 
been  with  that  magazine  since  first 
issue,  has  resigned,  and  accepted  the 
position  of  manager  of  McClure's  news- 
paper syndicate. 

Fred  G.  Holbrook,  the  former  editor 
of  the  Merrimac  Budget,  has  accepted  a 
position  on  the  Boston  Herald. 

A  sketch  and  portrait  of  Miss  Jennie 
C.  Wilder,  of  the  Women's  Press  Club 
in  New  York  city,  appear  in  a  recent 
issue  of  the  Press  and  Printer. 


Arthur  B.  Chivers,  at  one  time  con- 
nected with  the  advertising  department 
of  The  Fourth  Estate,  has  joined  the 
Star  Advertising  Bureau  of  Washington 
as  an  advertising  writer. 

Mr.  Chivers  has  had  considerable  ex- 
perience as  a  writer  on  the  subject  of 
advertising,  having  written  for  Hard- 
ware, Printers'  Ink,  Profitable  Adver- 
tising and  other  trade  publications. 

Byron  Andrews,  New  York  represent- 
ative for  the  National  Tribune  and 
Home  Magazine,  is  the  author  of  a  his- 
torical pamphlet,  entitled  "The  Story 
of  Cuba, "  which  includes  a  narrative  of 
the  causes  leading  to  the  troubles  in  the 
island. 

The  author  of  the  article  in  the 
March  issue  of  the  Boston  Writer  en- 
titled "A  Call  for  American  Serials," 
is  said  to  be  M.  E.  Gable,  managing 
editor  of  the  Pittsburg  Times.  It  is 
clever  enough  to  have  come  from 
Gable's  pen. 

The  feature  of  a  benefit  in  aid  of  the 
St.  Andrew's  i  cent  coffee  stands  at 
Carnegie  Hall,  New  York,  was  the  open- 
ing address  by  Col.  A.  B.  de  Frece.  He 
described  the  workings  of  this  unique 
charity  in  very  forcible  terms.  He  was 
listened  to  attentively,  and  loudly  ap- 
plauded by  an  audience  of  over  five 
thousand  persons. 

Mickey  Finn,  whose  figure  is  as  famil- 
iar  to  the  Park  Row  population  as  his 
clever  newspaper  work  has  been  to  the 
readers  of  metropolitan  papers,  has  de- 
cided that  there  is  more  money  in  run- 
ning a  restaurant  than  working  for 
double  space  rates. 

He  has  started  a  table  d'hote  hostelry 
at  No.  216  East  14th  street,  where  good 
dinners  are  served  at  a  small  price  and 
Bohemia  has  for  her  host  the  genial 
Mickey  Finn. 

Mario  Tanganelli,  formerly  chef  of 
the  New  York  Press  Club,  does  the  cook- 
ing, while  Mickey  does  the  talking  and 
cash  counting. 


Maurice  A.  Kraus  has  been  appointed 
advertising  manager  of  the  Commercial 
Travelers'  Home  Magazine,  published  at 
Binghamton,  N.  Y.  The  selection  is  an 
admirable  one. 


HIS  DUTIES  ARE  MANY. 

J.  MacDonald,  Jr.,  whose  portrait  ap- 
pears below,  is  widely  known  as  the 
general  manager  of  the  International 
Journal  of  Surgery  (owned  by  the  In- 


J.  MACDONALD,  JR. 

ternational  Journal  of  Surgery  Com- 
pany), and  also  as  manager  of  the  Jour- 
nal Advertising  Agency,  106  Fulton 
street.  New  York,  which  places  miscel- 
laneous advertising  in  general  newspa- 
pers and  periodicals. 

The  union'  of  these  two  responsible 
positions  in  one  man  calls  for  unremit- 
ting industry,  and  yet  the  duties  per- 
taining to  both  in  no  wise  conflict,  for 
Mr.  MacDonald 's  command  of  medical 
matters  has  made  more  thorough  his 
grasp  of  the  business  of  the  Journal  Ad- 
vertising Agency,  which  has  consisted 
mainly  of  the  advertising  of  pharma- 
ceutical specialties. 

The  International  Journal  of  Surgery 
is  known  on  both  sides  of  the  Atlantic, 
and  Mr.  MacDonald  states  that  the 
average  issues  for  the  past  year  are  over 
twenty-eight  thousand  copies,  no  issue 
being  less  than  twenty  thousand. 

Mr.  MacDonald  was  one  of  the  organ- 
izers and  is  treasurer  ot  the  American 
Medical  Publishers'  Association. 


FIRST  WOMAN  EDITOR. 
The  Hartford  Courant  asserts  that  it 
has  the  honor  to  claim  the  first  woman 
editor  and  proprietor  the  country  can 
boast,  or,  as  a  theatrical  writer  might 
term  her,  the  "leading  lady"  of  the 
editorial  profession.  This  was  Widow 
Watson,  who  lived  one  hundred  and 
twenty  years  ago.  She  edited  and  con- 
trolled the  Courant,  and  that  with  hand 
type,  hand  press  and  hand  power. 
Her  success  was  great,  and  among  her 
subscribers  she  counted  George  Wash- 
ington himself.  In  1778  she  married  a 
prominent  citizen  of  Hartford  and  sur- 
rendered to  him  the  management  of 
affairs.  She  was  doubtless  good  looking 
as  well  as  clever. 


OBITUARY  NOTES. 
William  Nunk,  president  of  the  Sun 
Newspaper  Publishing  Company, of  Pitts- 
field,  Mass.,  is  dead. 

James  H.  Drennen,  editor  of  the  Ohio 
Valley  News,  of  Martins  Ferry,  O.,  is 
dead. 


EDITOR  COMMITS  SUICIDE. 
Thomas  Wharton,  a  member  of  the 
editorial  staff  of  the  Philadelphia  Times, 
committed  suicide  by  jumping  from  the 
fourth-story  window  of  his  boarding 
house.  He  was  thirty- six  years  old,  and 
is  believed  to  have  been  suffering  from 
temporary  insanity. 


Douglas  White,  formerly  of  the  San 
Francisco  Examiner,  is  now  in  charge 
of  the  advertising  department  of  Palmer 
&  Rey's  San  Francisco  office. 
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A  O  VER  TISI.VG  MEDIUMS. 


ADVERTISING  MEDIUMS. 


About  the  NEW  YORK 
EVENING  POST: 

IT  is  noted  that  since  this  plan  was  adopted  (stating 
circulation)  the  circulation  of  The  Evening  Post  has 
slowly   increased,  and    its   advertising  patronage 
rapidly. 

It  seems  to  have  a  stronger  hold  upon  its  advertisers 
now  than  ever  before.  It  gets  its  rates  every  time,  is 
less  yielding  in  the  matter  of  special  positions  than  any 
other  New  York  daily ;  but,  nevertheless,  it  holds  its 
advertising  better  than  most,  and  as  well  as  any. 

Extract  from  "  How  Many  Copies,"  by  George  P.  Rowell,  Printers' 
Ink,  January  15,  1896. 


A 

SUCCESSFUL 
NEWSPAPER 

for  a  period  of  over  half  a  century  is  apt 
to  be  a  good  Advertising  Medium. 

This  is  especially  true  when  the  paper 
during  that  time  has  maintained  its  su- 
piemacy  against  all  competitors.  The 

BROOKLYN 
EAGLE 

is  such  a  paper.  Advertising  Agents 
will  consult  the  interests  of  the  clients 
by  always  putting  the  Eagle  on  their 
lists. 


CHARLES  WOOD  FASSETT,  Sec- 
retary of  the  American  Medical  Pub- 
lishers' Association,  says  : 

The  work  you  are 
doing  is  highly  appreci- 
ated by  publishers  and 
editors  of  all  classes  and 
schools  and  stamps  the 

FOURTH  ESTATE 

as  the  representative 
journal  of  the  news- 
paper-maker's arena, 

I  congratulate  you  es- 
pecially upon  the  very 
extensive  and  reliable 
reports  concerning  the 
doings  of  advertisers. 

I  think  every  one  in- 
terested in  newspaper- 
dom  should  read  your 
publication. 

WILL  ADMIT  ADVERTISEMENTS. 

The  official  organ  of  Commander 
Ballington  Booth's  Volunteers  will  be 
the  Volunteer  Gazette.  The  first  num- 
ber will  be  published  this  week,  and  the 


The  Verified  Average  Daily  Circu- 
lation of  the 


MINNEAPOLIS 
TRIBUNE 

for  the  quarte  ending  February  29, 
1896,  was 

40,226 

No  returns.     No  sample  copies. 
Circulation  net. 


paper  will  be  issued  weekly  hereafter. 
Unlike  the  official  publication  of  the 
Salvation  Army,  it  will  contain  miscella  - 
neous  advertisements. 


PROSPEROUS  ENTERPRISE  IN 

NEW  HAVEN. 

The  New  Haven  (Conn.)  Evening 
Leader  announces  that  its  plant  is  to  be 
equipped  with  a  new  Hoe  perfecting 
double  web  press,  capable  of  printing  a 
twtnty  four-page  paper.  The  Leader 
will  enlarge  to  twelve  pages.  The  new 
press  will  be  in  position  within  thirty 
days,  and  the  Leader  plant  will  be  one 
of  the  finest  in  New  England. 


ENTERPRISING  MISSOURI 
EDITORS. 

The  next  annual  meeting  of  the  Mis- 
souri Press  Association  will  be  held  on  a 
river  steamer  on  the  trip  from  St.  Louis 
to  Memphis  and  return.  The  steamer 
will  leave  St.  Louis  June  5,  and  the 
trip  will  agreeably  consume  one  week. 
The  entire  cost  of  the  trip  is  $8.  Walter 
Williams,  of  the  Missouri  Editor,  will 
issue  a  daily  edition  of  that  publication 
during  the  excursion. 

This  idea  is  a  good  one.  An  air  of 
adventure  and  novelty  will  add  to  the 
pleasure  of  the  meeting.  Some  of  the 
classic  prose  and  poetry  of  the  ages  may 
be  appreciated  for  the  first  time  by  the 
attending  editors.  For  example,  it  is  said 
that  Byron  wrote  "I'm  afloat!  I'm 
afloat !  "  and  the  same  poet  was  respon- 
sible for  the  lines — 

"  Though  the  strained  mast  should  quiver  as  a 
reed. 

And  the  rent  canvas,  fluttering,  strew  the  gale, 
Slill  must  I  on  I  " 

All  newspaper  men  will  wish  the  Mis- 
souri editors  the  very  best  sort  of  a  time 
during  their  unique  meeting. 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


If  you  want  a  GOODLY  RETURN  for  your  money 
advertise  in  the 

PITTSBURG 

TIMES. 

It  has  double    the  bona-Jide  circulation 
of  any  other  daily  in  Pittsburg, 

In  all  that  goes  to  make  a  first-class  newspaper  in  the  broadest  sense, 
it  leads  the  procession.  There  is  nothing  like  it  between  Philadelphia 
and  Chicago.    Its  circulation  and  advertising  patronage  are 

CONSTANTLY  INCREASING. 


New  York  Office  :  Room  74,  Tribune  Bldg. 

PERRY  LUKENS,  Jr.,  Eastern  Advt'g  Manager. 


RAPPLEYE'S  RETURN. 


Brilliant  Work  Of  the  "Enemy  of 
Spain  " — The  Mail  and  Express 
Had  a  Good  Correspondent. 

The  return  last  week  from  Cuba  of 
Elbert  Rappleye,  the  staff  correspond- 
ent of  the  New  York  Mail  and  Express, 
who  had  been  expelled  from  the  island 
by  Captain-General  Weyler,  concludes 
an  enterprising  and  successful  feat  of 
journalism.  Mr.  Rappleye's  work  has 
been  remarkable,  not  only  for  its  thor- 
oughness, promptness  and  graphic  de- 
scription, but  for  its  strictly  conserva- 
tive tone  in  the  midst  of  all  but  irresist- 
ible temptations  to  exaggerate.  This  is 
a  characteristic  of  the  paper  which  he 
serves,  and  he  was  well  chosen  to  fulfill 
this  mission.  His  assignment  and  his 
personal  character  went  hand  in  hand. 

This  is  not  the  first  important  work 
that  Mr.  Rappleye  has  done  for  the 
Mail  and  Express  as  staff  correspondent. 
It  was  he  who  made  the  famous  trip 
across  the  American    continent  in  a 


ELBERT  RAPPLEYE. 

canoe,  and  gave  New  York,  through  his 
paper,  the  history  of  the  Indian  outtjreak 
at  Pine  Ridge  in  1891,  in  which  Sitting 
Bull  was  killed;  and  it  was  he  who  ac- 
companied the  Nicaraguan  Canal  Com- 
mission in  its  mission  of  inquiry  in  1892, 
when  the  party  was  wrecked. 

It  is  not  forgotten  that  the  only 
thorough  and  good  story  of  the  last 
Haitian  revolution  and  of  the  action  of 
the  United  States  government  in  relation 
to  it  was  provided  through  his  labors. 

Mr.  Rappleye  has  been  engaged  on 
many  important  enterprises  of  the  Mail 
and  Express,  and  has  always  proven 
himself  clever  and  capable  as  well  as 
fearless.   His  banishment  from  Cuba  was 


with  the  charge  that  he  was  an  enemy  of 
Spain.    Of  this  he  says  : 

"  I  went  to  Cuba  with  my  sympathies 
leaning  towards  the  Spanish  cause.  I 
thought  the  insurgents  brigands  and 
found  out  my  mistake.  Telling  the  truth 
made  me  the  enemy  of  Spain." 

Like  many  successful  men,  Mr.  Rap- 
pleye has  the  charm  of  modesty  and 
talks  little  of  himself. 


THEY  ARE  NOT  THE  SAME. 

Publishers  should  note  that  the 
Andrews  Manufacturing  Company  of 
Chicago,  against  which  a  judgment  was 
entered  last  week,  is  a  separate  concern 
from  the  Andrews  Manufacturing  Com- 
pany of  New  York,  although  at  one  time 
the  two  were  connected. 

Attention  is  also  called  to  the  fact  that 
an  entirely  new  corporation  has  been 
established  in  Chicago  to  be  known  as 
the  Andrews  Manufacturing  Company, 
which  has  no  corporate  connection  with 
the  old  Chicago  company. 


A  CLEVER  CORRESPONDENT. 

Mrs.  Josephine  Miles  Woodward,  of 
the  staff  of  the  Cincinnati  Commercial 
Gazette,  is  in  Cuba  for  her  paper.  Mrs. 
Woodward  is  a  clever  writer,  and  her 
pen  has  descriptive  powers  that  are  un- 
usual. She  may  not  be  able  to  see  much 
of  the  life  of  the  insurgents  in  camp  and 
on  the  march,  but  the  Commercial  Gaz- 
ette'' s  readers  will,  however,be  given  an 
opportunity  to  read  letters  descriptive  of 
life  in  Havana  that  will  be  full  of  spirit 
and  color.  Mrs.  Woodward  is  very 
familiar  with  army  life,  having  lived  for 
years  with  her  father  m  the  army  posts 
on  the  frontier. 


PARK  ROW  CHANGES. 

A  real  estate  transaction  last  week 
promises  a  change  in  the  appearance  of 
Park  Row,  New  York.  The  Mercury 
building  was  sold  to  the  National  Insur- 
ance Company  of  Hartford.  Having 
secured  the  two  adjoining  properties, 
the  insurance  people  will  erect  a  ten- 
story  building  on  the  site.  The  leases 
to  the  Mercury  and  Herald's  downtown 
office  do  not  expire  until  May  i,  1898,  so 
that  the  change  will  not  be  immediate. 


ASBESTOS  ENERGY. 
The  fire  in  the  Builders'  F^xchange 
building  of  St.  Paul,  which  destroyed 
the  local  offices,  lists  of  accounts  and 
other  data  of  the  Publishers'  Collection 
Agency,  did  not  stop  business  there,  and 
in  no  way  affects  or  interrupts  the  work 
in  Pittsburg,  Chicago  and  New  York. 
The  new  offices  in  St.  Paul  are  located 
in  the  New  York  Life  Building. 
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PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general, 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 


New  York 


II  AND  13  VANDEWATER 
STREET. 


PuT/-A/-/-»  .    '7  AND  19  QUINCY  Ptttt  ArMrT  t>ut  a  •     '3  SOUTH  SEVENTH 

V^HICAGO .         STREET.  r  HILADELPHIA .  street. 


TRAVEL. 


No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  po'isesses  the  most  per- 
fect system  ol  block  signals  in  the  world, 
hour?.  New  York  to  Buffalo ;  hours.  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago ;  21K  hours.  New  York  to  Cin- 
cinnati ;  29^  hou-'s.  New  York  to  St.  Loui^, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
ttal,  through  Buffalo  and  Cleveland. 

The  direct  line  to  N  lagara  Kails  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country, 

NEW  FAST  CALIFOR- 
NIA TRAIN  by  the 
SANTA  FE  ROUTE. 

The  CALIFORNIA  LIMITED  now  leaves 
Chicago  at  6  p.  m.  daily,  reaching  Los  Angeles 
in  three  days,  and  San  Francisco  in  three  and 
one-half  days,  a  saving  of  half  a  day. 

Superb  new  vestibule  Pullman  palace  and 
compartment  sleepers,  chair  car  and  dining-car. 
through  to  Los  Angeles  without  change,  the 
fastest  and  most  luxurious  service  via  any  line 
to  California. 

Another  daily  train  carries  through  palace 
sleeper  and  tourist  sleeper  to  San  Francisco,  and 
tourist  sleeper  to  Los  Angeles. 

C.  D.  SIMONSON, 

General  Eistem  Agent. 
E.  F  BURNETT, 

Eistem  Passenger  Agent. 
No.  261  Broadway,  New  York. 


EDITORIAL  HELPS. 


For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  $5  00 
Vol  II.,  September,  1894,  to  February, 

1895,  inclusive   5  00 

Vol.  III.,  March  to  August,  1895.  inclu- 
sive  2  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive   2  50 

Vols.  I.  and  II.,  bound  together,  a  few 

left   10  00 

Vols. III.  and  IV  ,  bound  togoiher,  March, 

1895,  to  February,  1896,  inclusive   5  00 

BACK  NUMBERS 

Estate  can  be  had  (except  a  few  issues  which 
j  are  out  of  print)  at  10  cents  each.  As  the  edi- 
I  tions  are  many  of    them    nearly  exhausted, 

prompt  application  should  be  made. 

jtyHE  FOURTH  ESTATE  is  brimful  of 
newspaper  news  and  is  interesting  to 
aayone." — San  Francisco  Foresters'  Advocate. 


GOOD  LITERATURE. 


yHE  BEST  INVESTMENT.—"  In  sending 
^  check  for  renewal  of  my  subscription,  I 
wish  to  say  that  1  regard  this  annual  payment  as 
the  very  best  investment  which  I  make.  When 
the  morning  papers  and  The  Fourth  Estate 
come  to  me  together,  as  they  often  do,  your 
paper  is  always  read  first  while  the  general 
news  of  the  day  waits. 

"  Moreover.the  interest  attaches  quite  as  much 
to  the  ads,  in  proportion  to  their  bulk,  as  to  the 
reading  matter. 

"  I  regard  The  Fourth  Estate  as  a  con- 
spicuous illustration  of  the  truth  that  supply 
often  creates  demand.  If  The  Fourth  Estate 
never  had  been  established  newspaper  men 
would  have  continued  ignorant  to  this  day,  I 
presume,  of  the  personal  and  business  value  to 
them  of  the  work  which  you  are  doing." — 
Stephen  O'Meara,  'EAIiot  Boston  Journal. 


PREMIUMS. 


PREMIUMS. 


GIVE 


. .  YOUR 
READERS 


.■^  IVT  I  I  ^  T  The  Musical  News  Co., 
IVX  KJ  ^  L\_y  685  Broadway,  New  York, 
will  furnish  you  electro- 
types, three  columns 
wide,  ten  inches  deep, 
of  the  latest  and  most  select  music.  Type  and  style  equal  to  any  50c.  sheet  music, 
without  any  cash  outlay  on  your  part.  Write  for  particulars! 


AND  IT  WILL  INCREASE 
YOUR  CIRCULATION  .  .  . 


CHANGES  IN  INTEREST,  Etc. 

The  Cleveland  Critic  is  now  owned  by 
W.  B.  Thorn,  Harrison  Graves  and  L.  W. 
Rinear,  composing  the  Critic  Publish- 
ing Company.  William  B.  Thom  is  edi- 
tor-in-chief, Mrs.  Belle  K.  Adams  is  asso- 
ciate editor,  Harrison  Graves  is  in  charge 
of  the  musical  department,  Mrs.  Edmund 
Nash  Morgan  is  literary  editor,  Miss 
Gabrielle  Stewart  writes  on  art  subjects. 
Miss  Millicent  Olmsted  ediis  the  society 
columns,  and  G.  S.  Davis  is  cycling  edi- 
tor. 

The  Downs  (Kan.)  Times  has  changed 
hands,  it  having  been  purchased  by  W. 
S.  Tilton. 

Sidney  Huntley  has  purchased  the 
Melrose  (Minn.)  Beacon. 

The  Defender,  published  at  Dedham, 
la.,  has  been  sold  to  F.  E.  Harris. 

Mrs.  J.  T.  Hole,  widow  of  the  late 
editor,  has  sold  the  Washington  (Kan.) 
Post. Register  to  J.  J.  Veatch  and  James 
Ponteus  for  $2,200.  She  reserved  all  the 


PREMIUMS,  ETC. 


New  PREMIUM  CATA- 
LOGUE now  ready. 

Sent  on  request.  Address  F.  TENNYSON 
NEELY.  New  York  or  Chicago. 

r-RAPHOLOGYI  (Character  reading  from 
^  handwriting.)  Boom  your  paper  with 
special  column.  Low  rates.  Particulars  free. 
Sample  reading  of  your  writing,  dime  and 
stamp.    F.  G.  Macomber,  Troy,  N.  Y. 

subscription  accounts.  Veatch  will  be 
editor  and  business  manager  of  the 
paper. 

Everett  Sewart  has  purchased  the 
Shelby  (la.)  Neivs. 

H.  L.  Webb  has  sold  the  Tower 
(Minn.)  Journal  to  Cameron  Hewitt. 

The  daily  and  weekly  Republican, 
edited  and  published  by  Geisler  Brothers, 
at  Hartford  City,  Ind.,  has  been  pur- 
chased by  A.  W.  Tracy,  of  the  Times. 
The  Republican  plant  will  be  consoli- 


BUSINESS  OPPORTUNITIES. 

A  DVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 


■pOR  SALE,  outright  or  in  part,  a  southern 
trade  weekly  established  seven  years ; 
good  advertising  medium.  Only  paper  in  the 
trade  in  entire  South ;  contains  government 
advertising  ;  good  investment  ;  capable  of  great 
extension ;  reasons  for  selling,  ill  health  and 
other  business.  Apply  S.  H.  A.,  care  of  The 
Fourth  Estate. 


SITUATIONS  WANTED. 


A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion,  Count 
seven  words  to  the  line. 

lyiAN  OF  THIRTEEN  YEARS'  EXPERI- 
'^^  ENCE,  now  connected  with  prominent 
New  York  daily,  desires  responsible  position  on 
newspaper  in  city  oC5o,ooo  to  100,000.  Has  been 
managing  editor  of  several  leading  dailies,  west 
and  south.  Highest  references  from  publishers, 
public  men  and  business  men  of  different  locali- 
ties.   W.  K.  v.,  care  Fourth  Estate. 

I'VE  been  six  years  with  one  of  largest  liter- 
■'■  ary  publishing  houses  in  New  York  and  for 
good  reasons  intend  to  change.  Can  take 
charge  literary  part  Sunday  Edition  of  daily, 
or  prepare  tasty  and  striking  advertisements. 
Thorough  knowledge  periodical  subscriptions. 
Energetic,  reliable  ;  best  references.  Address 
Practical,  care  The  Fourth  Estate. 


A  THOROUGHLY  competent  and  reliable 
all-around  newspaper  man ;  quick  to  pick 
up  local  connections  ;  now  engaged  in  New 
York,  desires  position  as  city  or  managing  editor 
of  daily  paper  in  thriving  western  city.  High- 
class  references  submitted.  Address,  A.  Z., 
Fourth  Estate. 

■pDITOR,  reporter,  successful  newspaper 
^  writer,  young  man  with  nine  years*  exper- 
ience on  daily  and  weekly  papers,  wants  good 
position,  city  or  country ;  thoroughly  under- 
stands newspaper  and  printing  busmess  ;  prac- 
tical printer.    W.  M  ,  care  Fourth  Estate. 

pXPERIENCED  Advertising  Solicitor  desires 
position  on  some  first-class  medium;  five 
years*  experience  on  leading  New  York  daily. 
Best  references.  J.  W.,  care  Fourth  Estate. 

AXTANTED. — A  situation  by  an  experienced 
*  *  advertising  man,  over  four  years'  experi- 
ence. Address  ADApENT,  care  The  Fourth 
Estate. 


SITUATIONS. 

A  DVERTISEMENTS  under  this  classifica- 
tion, 2scentsperlineeach  insertion.  Count 
seven  words  to  the  line. 

AN  ADVERTISING  SOLICITOR  who  is 
qualified  to  deal  successfully  with  unusual 
opportunities  for  making  big  contracts  with 
considerable  profit  to  himself  may  hear  of  such 
an  opportunity  by  addressing  Good  Record, 
care  of  The  Fourth  Estate. 

CORRESPOND  ENCE. 


••  CENEX'S"  New  York  Weekly  GOSSIP 
LETTER.  Editor  "Judge  "says:  "I 
don't  know  of  anybody  who  writes  more  enter- 
taining Letters  than  Mr.  Haeer.**  Send  for 
specimen.    Hager,  87  "World'*  Building. 

T>  EV.  A.  S.  GREGG  will  furnish  report  or 
■•■^  special  matter  about  General  Conference 
M.  E.  Church,  Cleveland,  O  ,  in  May.  After 
April  20,  address  Cleveland,  O. 


dated  with  that  of  the  Times.  The 
Times  is  now  the  only  Republican  paper 
in  its  county. 

The  Brown  County  Sentinel,  published 
at  Aberdeen,  N.  D.,  has  been  leased  to 
S.  H.  Davis. 

Joseph  Allard  has  purchased  his  part- 
ner's interest  in  the  Evanston  (Wyo.) 
News-Register. 

F.  A.  Hutton  has  bought  an  interest 
in  the  Dixon  (Cal.)  Tribune. 


AD  VER  TISING  A  GENCIES. 


THE 


M.  B.  WILSON 
GENERAL 

ADVERTISING 
AGENCY. 

CHICAGO, 

Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertismg.  Write  for  estimates. 


THE 


R.  WAYNE  WILSON 


COMPANY, 


23  Park  Row, 


New  York, 


will  place 

ADVERTISING 

for  first-cIass  firms  in  any  field  or  medium. 


ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers'  lowest  rates.  Practical  and 
effective  service  in  every  hne  of  business. 

W.  L.  BEADNELL, 

Advertising  Agent, 
17  Tribune  Building.  New  York, 

FOR  SALE. 

A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

THE   CHANCE  OF  A  LIFETIME. 

16, 000 

will  buy  the  most  complete 

NEWSPAPER 
PLANT. 

Consisting  of  Web  Perfecting  Press, 
all  Stereotyping  Machinery,  Type,  Cases, 
Stands  and  everything  complete,  ready 
to  put  in  operation  immediately. 

Suitable  for  a  cosmopolitan  or  country  paper. 
Plant  can  be  shown  and  particulars  furnished  by 

F.  WESEL  M*F'G  CO., 
Factory,  82  &  84  Fulton  St.,  cor.  Gold, 

78  &  80  Cranberry  St.,      New  York. 
Cor.  Henry,  Brooklyn,  N.  Y. 

A  RARE  OPPORTUNITY  FOR  NEWS- 
■rv  PAPER  MEN.-On  account  of  long-con- 
tinued  ill  health  of  one  of  the  proprietors,  one  of 
the  OLDEST  AND  MOST  FIRMLY  ESTAB- 
LISHED WEEKLY  COUNTY  NEWSPA- 
PERS IN  THE  WEST,  with  a  job  and  news- 
paper  plant  second  to  none  outside  the  large 
cities,  is  offered  for  sale  on  liberal  terms.  The 
ONLY  REPUBLICAN  PAPER  in  a  Repub- 
lican county  of  42,000  population;  7  column,  8 
pages,  with  a  bona  fide  circulation  of  2,700. 
MACHINERY  consists  of  7  H.-P.  Otto  Gas 
Engine,  5  Power  Presses,  Thorne  Type-Setting 
Machine,  Folder,  Stitcher,  Paper  Cutters,  etc. 
Brick  office,  two  stories  and  basement,  40  x  60, 
water,  gas,  etc.  For  particulars  apply  to  J.  w! 
OSTRANDER,  Ostrander  BuUding,  Chicaeo 
III.  ^  ' 

pOR  SALE.— New  improved  single  Potter 
press,  8  columns,  8  pages,  with  lo-page  at- 
tachment, with  complete  stereotype  outut.  Ad- 
dress. BOX  236,  Pittsburgh,  Pa. 


lO 
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fRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


Cheapest  Composition  Known 


THE 


LINOTYPE 


HAS  SUPPLANTED 
EVERY  OTHER  MAKE 
OF  MACHINES. 

FOR 

BOOK  OFFICES;  . 

FOR 

JOB  OFFICES  ; 

FOR 

NEWSPAPERS. 


ONE  OPER  ATOR. 
NEW  TYPE  DAILY. 
NO  DISTRIBUTION 


3,600  TO  9,000  AN  HOUR 

THE  MERGENTHALER  LINOTYPE  CO., 

Tribune  Building,  NEW  YORK. 

PHILIP  T.  DODGE,  President  and  General  Manager, 


STANDARD   LINOTYPE  METAL 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  U5ed  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company.  Tribune  Building. 

Manufactursd  by  the  NASiAU  SMELTING  AND  REFINING  WORKS, 
B.  LowENSTEiN  &  Bro.,  Proprietors. 
Telephone,  11 40  i8th  Street.  Nos.  540,  542,  544  West  i6th  Street,  NEW  YORK,  U.  S.  A. 


For  ALU  KINDS  OF 

PHOTO  ENGRAVING 


AMERICAN   PHOrO-ENGRAVlNG  CO., 
No.  15  Vandewater  Street,  New  York. 

We  would  like  to  do 

YOUR 
PRINTING, 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


Evening  Post  Job  Printing 

House, 

JOHN  NOLTY,  Ma.nager. 
No.  156  Fulton  Street,  New  York. 

SUBSCRIBE  NOW,  and  get  THK  FOURTH 
ESTATF.  for  Two  Dollars  a  year.  Watch 
its  constant  improvement. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

PEI^^'ECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory,  i6thst.  and  Ashland  ave., CHICAGO. 
NEW  YORK  OFFICE  534  Temple  Court. 
BOSrON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 

THE  LOVEJOY  CO.,      Established  1853 

ELECTROTYPERS 

and  manufacturers  of  Electrotype  Machinery , 
444-446  Pearl  Street,  New  VorV, 

HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St..  and  20  Beekman  St..  N.  V. 

R  T  N  n  F  R  for  The  Fourth  Estate 
ull-Mi-yL-lVO  ^^,it|,  patent  extensible 
back,  capable  of  holding  a  year's  supply  ii  de- 
sired, will  be  supplied  at  office  for  $1.25,  or  by 
mail,  prepaid  Si. 50. 

pRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

TF  you  use  ELECTROS  send  to  CRASKE  for 
prices.   Superior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE,  45  &  47  Rose  St..  N.  Y. 

ri EO.  GOTTSBERGER  PECK,  Printer,  Lith- 
ographer  and  Stationer.   Blank  Rooks  made 
to  order.    1 1  .M  array  Street.  New  York. 

T_r    F.  McCAFFERTY,  ELECTROTYPftR, 
42  AND  44  Bond  Street, 

PRANK  LESLIE  BUILDING,  NcW  York 


RECEN  r  suspensions. 

The  Glen  Rose  (Tex.)  Observer  is 
dead. 

The  North  Shore  News,  published  at 
Sterling,  III.,  is  no  more. 

The  Hamilton  (Wash.)  Star  has  sus- 
pended publication. 

Pending  a  business  reorganization, 
the  publication  of  the  Colonial  Magazine 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


THE 


THORNE 


Newspaper 
Book  and 
Magazine 
Composition. 


TYPE-SETTING' 
MACHINE 


SIMPLE  IN  CONSTRUCTION.  In  use  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY.  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 


Chicago  :  139  Monroe  Street. 


New  York  :  34  Park  Row. 


SIMPLE, 

S  U  R  K  and 

SWIFT. 

Great!  st  possible  accu- 
racy of  work  in  a  web 
perfecting  press.  The 
leading  newspapers  are 
printed  on  the 

SCOTT 
ROTARY  WEB 
PRESS. 


ADVER  TISERS  b«e;their  estimates  of 
 circulation,  not  on  print- 
ed statements,  but  on  the  kind  of  press  in  the  press- 
room.   The  Scott  is  known— enough ! 

Walter  Scott  &  Co  , 

PLAINFIELD,  N.  J. 


New  Yukk — Times  Bldg. 
Chicago — Monadnock  Block. 


St.  Louis— Security  Bldg. 
Boston— 205  Carter  Building. 


HALF-TONE 


$1.50  BEST 

and  work  the  best.  PORTRAIT- 
WRITE  TO  THE 

CHICAGO 

PHOTO-ENGRAVING 
"chicair""  COMPANY. 

DT  V  M  '  Q  ELECTRiJTYPING 
1  A.  W  i\  O  GRAPHITE  FOR 
POLISHING  AND  MOLDING,  USED  BY 
ALL  LEADING  ELECTROTYPERS.  Jos. 
Dixon  Cruciblh  Co.,  Iersrv  City,  N.  I. 

A   NEWSPAPER    FOLDER    FOR  $50.00. 

Within  the  next  30  days,  publishers  that 
want  a  3  or  4  Fold  Folding  Machine  cin  secure  a 
rare  bargain.  Write  for  particulars.  BASCOM 
FOLDER  CO.,  Sidney,  O. 

NEWS  PAPER— Rolls  or  sheets.  First  quality. 
Write  A.G.  ELLIOT&CO.,  Phila.,  Pa. 

is  temporarily  suspended.  The  man- 
agement announces  that  it  will  be  re- 
sumed shor';ly,  enlarged  and  improved, 
and  subscribers  will  receive  the  full  num- 
ber of  issues  for  which  they  have  paid. 

The  Madison  (Wis.)  Normannen,  a 
weekly  Norwegian  paper,  has  suspended 
publication. 

The  Scioto  (111.)  Sentinel  has  sus- 
pended publication. 

The  Daily  Leader  of  Rushville,  Ind., 
is  dead. 

The  Albion  (Neb.)  Daily  Critic  is  no 
more. 


DAMAGED  BY  FIRE. 

The  office  of  the  Springfield  (O. ) 
Sunday  Leader  was  badly  damaged  by 
fire  last  week. 


IT  SUES  FOR  SERVICE. 

The  Western  Union  Telegraph  Com- 
pany is  suing  the  Kansas  City  Times 
Newspaper  Company  for  $746  for  tele- 
grams. 


TRA  VEL. 


SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
careful  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  of 
the  latest  design  and  construction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  is  the  "  Standar<l 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gen.  Manager.  Gen,  Pass.  Agent . 

STONINGTON  LINE. 

FARES  ALL  REDUCED.  BOSTON,  Js; 
PROVIDENCE,  «2.25  ;  WORCESTER,  $2.35. 
Steamers  leave  NEW  PIER  36,  N.  R.,  one  block 
above  Canal  street,  at  6  p.m.  daily,  except 
Sunday 


LIBEL  LITIGATIONS. 

The  Oskaloosa  (la.)  Daily  News  has 
been  sued  for  criminal  libel  by  Alfred 
Hughes,  a  resident  of  Creston.  It 
is  understood  that  Hughes  has  brought 
the  same  charge  against  the  Des  Moines 
Leader. 

The  charge  against  the  Daily  News 
is  for  publication  of  an  affidavit  of  Mary 
E.  Brooks,  charging  Hughes  with  forcing 
her  to  sign  a  paper  at  the  point  of  a 
pistol  setting  aside  a  charge  of  betrayal 
against  Thomas  Seevers,  a  wealthy  foun- 
dryman. 

Hughes  claims  damages  of  $5,000  in 
each  case. 

D.  C.  O'Malley,  proprietor  of  the 
New  Orleans  Daily  Item,  charged  by  O. 
H.  Schoenhausen  with  criminal  libel, 
was  honorably  discharged  last  week,  as 
the  evidence  given  by  the  witnesses  sub- 
stant'ated  the  publication  made  in  the 
Item.  It  is  not  likely  that  any  civil  suit 
will  be  brought. 
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EDITORIAL  HELPS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 


IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 


"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 


If  you  address  them  at  jS  Park  Place, 
New  York,  your  inquiry  -will  receive 
prompt  attention. 


WE  HAVE  IT  I 

The  Modern  Press  Clipping  Bureau 

In  iis  fallest  development. 

Every  state  closely  covered. 

All  publications  received  direct  from  publi-hers. 

Most  thoroughly  trained  Readers. 

Lowest  Rates,  $1  per  month  and  upwards. 

Our  patrons  say  we  do  the  best  work. 

UN'ASKED  FOR  PRAISE 
From  the  Clothier  and  Furnisher,  New  York; 
"  We  are  taking  clippings  from  three  bureaus, 
but  your  service  is  far  ahead  of  all  the  rest." — 
R.  W.  Ashcroft.  Editor. 

give  us  a  trial  order. 
Thechicago  press  clipping  bure.au 

Theo.  Wiese,  Mgr.,  36  La  Salle  Si.,  Chicago. 

NOW  READY. 


THE  FOURTH  ESTATE. 

\J  IXJ  September  i,  1895, 

M  \J       .  V\    to  March  I,  1896 

JUST  COMPLETED. 


$2.50  \ 


POSTAGE 
NCLUDED. 


bound 
in  one. 


VOLS.IIIandlVi' 

(Year  ending  March  I,  1896). 

640  pages,  5oo  illustrations 


S5 


.00 


POSTAGE 
INCLUDED. 


OFFICES  TO  LET. 


OFFICES  TO   LET  IN 

THE  TIMES  BUILDING 


open  day  and  night, 
elevators  always  running. 

Rent  includes  Light,  Heat  and  Janitor  Service. 
Apply  E.  A  TREDWELL,  ig  Times  Building. 

A  PUBLISHER  wishing  a  location  where  his 
business  offices  and  printing  can  be  in 
the  same  building,  close  to  Broadway  ^d 
Post  Office,  on  a  prominent  business  street,  can 
learn  of  an  opportunity  by  addressing  P.  O. 
Box  634 .  New  \  ork  City.  

■pOR  RENT.  Desk  room.  Special  repre- 
•'■  sentative  preferred.  Room  jg.  No.  24 
Park  Place.  

MISCELLANEO  US. 


A  year's  concise  history  of  the  new- 
paper  and  advertising  worlds. 
No  library  complete  without  it. 

RECENT  NEW  ENTERPRISES. 

Family  Culture  is  the  name  of  a  new 
monthly  in  Boston.  Strictly  speaking, 
the  title  leaves  room  for  doubt  as  to  its 
object.  Perhaps  Home  Culture  or  Cul- 
ture in  the  Family  would  better  express 
the  supposed  purpose  of  the  publication 
in  point. 

The  Rays,  published  at  Winona,  O., 
has  been  launched  on  the  sea  of  journal- 
ism. 

Cincinnati  has  a  new  monthly  entitled 
Our  Boys  and  Girls. 

The  Evening  Mail  is  a  new  daily  at 
Maryville,  Mo. 

Ouze  Toekomst  is  the  name  of  a  new 
Hollandish  monthly  issued  at  Grand 
Rapids,  Mich.    Most  of  the  Hollanders 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Life  Insurance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  last 
week. 

•*  These  are  hard  times  "  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now. 

^"BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSBTTS, 

GEO.  W.  ENGLISH,  Manager, 

NEW  YORK    AND   NEW  JERSEY  State 
Agencies, 

253  Broadwav.  NEW  YORK. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

►     INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau,  Cedar  and  Liberty  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 

THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Alio  a  Storage  Department  for  the  Storagefot 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 

in  America  are  located  in  Michigan  and 
nearly  all  of  the  journals  and  books  in 
this  country  printed  in  Dutch  are  issued 
in  that  state. 

The  Church  Times  is  a  new  monthly 
in  Milwaukee. 

The  Bemidji  (Minn.)  Pioneer  \%  a  late 
addition  to  journalism. 

Home,  Farm  and  Factory  is  the  name 
of  a  monthly  recently  established  in 
Chicago.    A  journal  of  the  same  name 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


WHEN  YOU  START 
THAT  PAPER 

Concentrate  your  energies  on  getting  ads  and  sub- 
scriptions, and  avf)id  all  worry  and  loss  of  time  by 
placing  your  outfit  order  in  one  lot.  The  presses, 
folder,  type-setting  machines,  type,  and  materials 
can  be  bought  at  least  cost  in  this  way,  if  you  buy 
from  the  concern  that  is  the  biggest  buyer  of  print- 
ing machinery  in  the  world,  and  the  biggest  and 
most  complete  type-founding  company  in  the  world, 
and  consequently  able  to  sell  to  best  advantage. 


Convenient  to  All.— Covering  the  Continent. 


AMERICAN  g„p;,^;""<' 


ers 


Boston,  New  York,  Philadelphia,  Baltimore,  Buffalo,  Pittsburg,  Cleveland,  Cincinnati, 
Chicago,  St.  Louis,  Milwaukee,  Minneapolis,  Kansas  City,  Omaha,  Denver,  Portland 
(Ore.),  San  Francisco,  Dallas,  Atlanta. 

LEADERS  OF  TYPE  FASHIONS. 


BUSINESS  HELPS. 


HIGH-CLASS  PAMPHLETS 

FOR    RAILROADS,    STEAMSHIP  AND 
COMMERCIAL  PURPOSES 
Are  the  Specialty  of  the 

SEAMAN-PRESBREY  DEPT., 
Frank  Seaman's  Adv'g  Agency, 
874  Broadway,  New  York. 
ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

ALL  the  leading  English  Newspapers  and 
^  Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway. 

was  formerly  issued  in  St.  Louis,  but 
was  discontinued  there. 

The  Cycle  Age  has  been  added  to  the 
journals  of  various  kinds  which  are 
printed  in  Detroit.  It  is  a  semi-monthly, 
and  its  character  is  indicated  by  its 
title. 

The  Gloversville  (N.  Y.)  Dog  has 
begun  to  bark.  It  does  not  utter  the 
yelp  of  a  yellow  dog,  but  brings  to  mind 
the  "faithful  watch-dog's  honest  bark  " 
as  described  by  a  famous  writer. 

The  Rittenhouse  Review  is  announced 
as  a  new  weekly  in  Philadelphia. 

The  Boys  and  Girls  of  America  is  the 
name  of  a  new  weekly  in  Chicago. 

The  Paper  Digest  is  a  weekly  trade 
paper,  whose  first  issue  appeared  March 
23. 

The  Evening  Item,  an  afternoon 
edition  of  the  Oakland  (Cal.)  Daily 
Times,  made  its  appearance  March  30. 

The  American  Isstee  is  the  name  of  a 
monthly,  of  which  the  first  number  will 
appear  this  week  in  Springfield,  O.  It 
will  be  published  by  the  Hosterman 
Publishing  Company,  and  is  to  be  the 
organ  of  the  Anti- Saloon  League  of 
Ohio.  J.  A.  Linn  is  the  advertising 
manager. 

The  Money  Maker  is  a  monthly  de- 
voted to  business  expansion  or  develop- 
ment, and  published  by  Theodore  Wiese, 
36  La  Salle  street,  Chicago.  The  April 
issue  is  the  first  number.  Mr.  Wiese  is 
experienced  in  the  field  covered,  and  is 


AMUSEMENTS. 


Abbey's,  "The  Little  Duke,"  8  p.m. 
Academy  of  Music,  "  Humanity,"  8.15  p  m. 
American  Theatre,  "  The  Law  of  the  Land," 

8  p.m.  Matinee  Saturday. 
Broadway,  "Excelsior,  Jr,"  8  p.m.  Matinee 

Saturday. 

Casino,  "  The  Lady  Slavey,"  8.15  p.m. 

Fifth  Avenue,  "A  House  of  Cards,"  8.15  p.m. 

Matinee  Saturday. 
Garden  Theatre.  "  Hi;  Absent  Boy,"  8.15  p.m. 
Hoyt's  Theatre,  "  A  Black  Sheep,"  8.30  p.m. 
Koster  &  Bial's,  Chevalier. 
Lyceum,  "The  Prisoner  of  Zenda,"  8.15  p.m. 

Matinee  Saturday. 
Madison  Square  Garden,  Bamum  &  Bailey's 

Circus,  2  F  m.  and  8  p.m. 
Olympia,   "Marguerite,"  8.15  p.m.  Matinees 

Wednesday  and  Saturday. 
Palmer's,  "  Madame  Sans  Gene,"  8  p.m. 
Proctor's,  Vaudeville,  11  a.m  to  11  p.m. 


well  qualified  to  make  the  Money  Maker 
a  permanently  successful  journal. 

The  promised  daily  edition  of  the 
Yonkers  (N.  Y.)  Gazette  has  appeared. 

Gillett  &  Parkhurst  are  the  publishers 
of  a  new  paper  at  Lebanon,  Ind.,  called 
the  Dispatch. 

Mt.  Pulaski,  111.,  has  a  new  paper  in 
the  News  Democrat.  It  is  edited  by 
Carl  F.  Streuber. 

The  Troy  Independent  has  begun  pub- 
lication at  Tell  City,  Ind.,  by  "Theodore 
T.  Gaesser. 

Princeton,  Ky.,  has  a  new  paper  in 
the  Caldwell  County  News.  It  is  pub- 
lished by  E.  R.  Alexander. 

McClelland  and  Hall  are  the  publishers 
of  a  new  paper  at  Cologne,  Minr.  , 
called  the  Observer. 

A  new  paper  published  by  F.  B.  Col- 
ver  is  the  Los  Angeles  (Cal.)  Labor 
World. 

The  Booner  has  made  its  appearance 
at  Benton,  la.  It  is  edited  by  A.  D. 
Perry. 

Nathan  W.  Kennedy  and  John  F. 
Fallon,  formerly  of  the  Windham  County 
Standard,  Putnam,  Conn.,  will  start  the 
Review  at  Webster,  Mass  ,  about  May  i. 

Boulder  Creek,  Cal.,  has  a  new  paper 
in  the  Blast. 

The  Gold  Belt  Enterprise,  published 
at  Vulcan,  Colo.,  is  a  late  newspaper 
venture.    It  is  edited  by  Henry  McLane. 

The  Modern  Student  has  made  its  ap- 
pearance at  Salem,  Ore.  It  is  published 
by  Murray  L.  Wade. 

F.  M.  Bolt  is  publishing  a  new  paper 
at  Herrick,  111.,  called  the  Herald. 
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ADVERTISING  MEDIUMS. 


ADVERTISING  MEDIUMS. 


ADVERTISING  MEDIUMS. 


ADVERTISING  MEDIUMS. 


DIRECTION? 


The  way  we  are  traveling  is  indicated  by  the  following  statements  of  circulation  for  the  month  of  March. 
Note  the  start  and  note  the  finish,  then  figure  out  the  direction. 


THE  CHICAGO  RECORD. 

State  of  Illinois,  County  of  Cook,  ss.  : 

VICTOR  F.  LAWSON,  publisher  of  the  CHICAGO  RECORD,  does  solemnly  swear  that  ihe 
actual  number  of  copies  ol  the  paper  named  printed  and  sold  during  the  month  of  March,  A.  D. 
1806,  was  as  follows  : 


DAYS. 

1 .  .  . 

2.  .  . 
3-- 

4  .. 

S--- 
6... 

7... 


COPIES. 

Sunday 
146,866 
I49.S'4 
152,423 
148,984 
148,766 
160,247 
Sunday 
148,764 
150,635 
153,406 


DAYS.  COPIES. 

12   149,450 

13   149. '58 

14    160,946 

15   Sunday 

16   149,704 

17   152.183 

18   154,845 

19    15', 521 

20   15'. 477 

21   162,698 


DAYS. 
22.  .  . 


COPIES' 

Sunday 

158,773 
165,666 

172,975 
172,880 

175.207 

•9I.325 


29    Sunday 

30   183,843 

3'   >85,925 


9  

10  

II  

Total  tor  month.   4, 148, 181 

*Less  deductions   56,798 

Total  sold   4,09 1 , 383 

Daily  average  sold   157,360 

•All  "  exchanges,"  copies  used  by  employees  and  unsold  papers  are  omitted  from  the  claimed 
circulation.  VICTOR  F.  LAWSON. 

Sworn  and  subscribed  to  before  me  this  31st  day  of  March,  A.  D.  1896. 
[I-  s.]  Samuel  R.  Weli.s,  Notary  Public. 

Average  daily  sales  for  the  months  of 

December,  1895  129,125  copies 

January,  1896  138,760  " 

February,  1896  145,757  " 

March,  1896    157,360 


CHICAGO  DAILY  NEWS. 


State  of  Illinois,  County  of  Cook,  ss,  : 

VICTOR  F.  LAWSON,  publisher  of  the  CHICAGO  DAILY 
the  actual  number  of  copies  of  the  papers  named  printed  and 
A.  D.  1896,  was  as  follows  : 


DAYS. 

I  

2  .  .  . 
3.... 
4- 


COPIES, 

....  Sunday 

  219,520 

...  222,129 

  221,146 

5   218,042 

6   

7  


9- 
10 


221,980 
212, 6;7 
Sunday 

217.759 
218,750 


II    214,855 

Total  for  month 
•Less  deductions. . . 


DAYS.  COPIES. 

12   215,795 

13    217,270 

14   212,668 

15   Sunday 

16   218,368 

17   217,682 

18   218,359 

19   218,676 

20   220,766 

21    212,061 


NEWS,  does  solemnly  swear  that 

sold  during  the  month  of  March, 

DAYS.  COPIES. 

22   Sunday 

23    218,793 

24    219,822 

25    218,648 

26    218,320 

27    217,766 

28   209,159 

29   Sunday 

30   216,170 

31   218,365 


  5,655.526 

  25,421 

Total  sold  V   5,630,105 

Daily  average  sold   216,542 

*A11  "exchanges,"  copies  used  by  employees  and  unsold  papers  are  omitted  from  the  claimed 
circulation.  VICTOR  F.  LAWSON. 

Sworn  and  subscribed  to  before  me  this  3fst  day  of  March,  A.  D.  1896. 
[l  s.]  Samuel  R.  Weli.s,  Notary  Public. 

Average  daily  sales  for  the  months  of 

December,  1895  202,762  copies 

January,  1896  208,781 

February,  1896  213.032  " 

March,  1896  216,542 


THE  POINT? 


YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement   in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores — occupied  by  white 
persons,  A  RECORD  UNEQUALED  ELSE- 
WHERE IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  r.  HAMERSLV, 

Potter  Building, 

New  York  Representative. 


THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 


Brooklyn's  Leading  Republican  Paper. 

49TH  YEAR. 

Used  by  all  the  Leading 
Advertisers  in  the  Country. 
The 

BROOKLYN 
TIMES.   

"New  England's  Greatest  Newspaper." 

The  BOSTON  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  power, 

NEW  FEATURES  FOR  "96." 

ADVANTAGEOUS 

ADVERTISING 

always  includes  the  Great  SCRIPPS-McRAE 
LEAGUE  of  daily  papers.  Why?  Becausethey 
are  the  leading  papers  in  their  respective 
territory. 

CINCINNATI  POST  125,000  daily. 

ST.  LOUISCHRONICLE..  100,000  daily. 

CLEVELAND  PRESS   70,000  daily. 

KENTUCKY  POSr   12,00)  daily. 

E.  T.  PERRY.  53  Tribune  Buildinj,  New  York 

A  DVERTISINGin  newipaperiof"  known  cir- 
^  culation"  means  "  BUSINESS."  For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bune Bldg.,N.Y  Chamberof Commerce, Chicaeo. 

RECENT  INCORPORATIONS. 

The  American  Premium  Company, 
Baltimore,  has  been  incorporated  for 
the  purpose  of  promoting  the  circulation 
of  wholesome  literature,  the  conducting 
of  a  subscription  agency,  etc.,  by  L.  Jeff 


A  TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POSr  leads  in  the 
Evening   Field.   The  other  reason  is 

GREAT  DEAL  BETTER 

Than  its  contemporanes,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

The  auburn,  N.  Y., 
PUBLIC  LEDGER 

covers  the  State  between  Syracuse  and  Rochester. 
Member  of  the  Associated  Press. 
Only  morning  paper.  • 

Miibourne,  Harry  L.  Millner,  James  J. 
Carrol,  Richard  A.  Manning  and  E. 
Howard  Manning,  with  a  capital  stock 
of  $10,000. 

The  Clubman  Company,  of  New  York 
city,  has  been  incorporated  with  a  capi- 
tal of  $5,000.  The  directors  are  S.  S. 
Austin,  H.  W.  Robinson  and  H.  W. 
Huntington. 

The  Eagle  Printing  Ink  Company,  of 
New  York  city,  has  been  incorporated 
with  a  capital  of  $35,000.  Directors, 
Wm.  J.  People,  E.  M.  Van  Dyck  and  T. 
J.  Lenie. 

The  Angelus  Publishing  Company  has 
been  organized  at  Detroit,  Mich.,  with 
a  capital  stock  of  $10,000,  for  the  pur- 
pose of  publishing  a  periodical.  The  in- 
corporators are:  F.  J.  Van  Antwerp, 
Charlotte  A.  O'Loan  and  Jas.  Savage. 

The  Varieties  Publishing  Company 
of  New  York  city  has  been  incorporated, 
with  a  capital  of  $5,000.  The  directors 
are  Joseph  Moorehead,  F.  J.  Carey,  R. 
S.  Durrant  and  F.  M.  Durrant. 

The  Republican  Printing  Company 
has  been  organized  at  Monticello,  111., 
with  a  capital  stock  of  $12,000.  Incor- 


THE  CHICAGO 

EVENING  POST 

IS  THE  HOME  PAPER. 


New  York  Office, 

512  American  Tract  Building. 

porators:  G.  A.  Burgess,  G.  A.  Burks 
and  C.  S.  Coe. 

The  Up  to-Date  Publishing  Company 
has  been  incorporated  at  Chicago,  111., 
with  a  capital  stock  of  $25,000.  Its  in- 
corporators  are  G.  K.  Barrett,  I.  Ober- 
felter  and  A.  Kurz. 

The  Banner  Printing  Company  of  Jef- 
ferson, Wis.,  has  been  incorporated  with 
a  capital  of  $10,000.  Its  incorporators 
are  O.  F.  Roessler,  E.  Stoppenbach 
and  J.  O.  Perkins. 


CLUBS  AND  ASSOCIATIONS. 

The  annual  election  of  the  Buffalo 
Press  Club  resulted  as  follows:  Presi- 
dent, John  H.  O'Brien,  of  the  Enquirer; 
secretary,  Alf  E.  Tovey,  of  the  Inter- 
national Gazette;  treasurer,  James  D. 
Wood;  librarian,  Charles  B.  Smith,  of 
the  Times.  Directors:  W.  Horace  Lerch, 
of  the  Express;  Thomas  J.  A.  O'Brien, 
of  the  Enquirer,  and  Isaac  F.  Miller,  of 
the  Express. 

The  Kansas  City  Press  Club  has 
elected  Rev.  Dr.  C.  B.  Mitchell,  presi- 
dent, Mrs.  Laura  Everingham  Scammon 
and  D.  Web  Wilder,  vice-presidents,  Dr. 
W.  C.  Boteler,  secretary,  and  Mrs. 
Lillian  M.  Hale,  treasurer.  A.  E.  Ash- 
brook  was  made  chairman  of  the  execu- 
tive committee,  Mrs.  J.  S.  Stockton, 
chairman  of  the  membership  committee, 
and  Mrs.  E.  Mont  Reily,  chairman  of 
the  entertainment  committee. 
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WILLIAM  R.   HEARST  ATTENDS 
TQ  HIS  WESTERN  AFFAIRS. 


An  Ugly  War  Between  the  San 
Francisco  Chronicle  and  Ex- 
aminer—Rumors OF  an  Evening 
Edition  of  the  Journal — Reasons 
FOR  the  Supposition  —  Hearst 
May  Buy  Another  Paper — New 
Men  on  the  Journal. 

William  R.  Hearst,  proprietor  of  the 
New  York  Journal  and  San  Francisco 
Examiner,  has  gone  to  San  Francisco 
to  compose  certain  difficulties  that  have 
arisen  during  his  absence.  The  Chronicle 
and  Examiner  are  now  waging  a  fierce 
personal  war,  and  the  cartoonists  on 
both  papers  are  bitterly  rivalling  one  an- 
other in  libels  of  M.  H.  De  Young  and 
W.  R.  Hearst.  The  general  idea  seems 
to  be  that  Mr.  Hearst's  trip  is  made  with 
the  idea  of  settling  a  dispute  that  does 
neither  paper  any  good  and  is  annoying 
to  both. 

The  row  began  with  the  accusation  by 
the  Chronicle  that  the  Exaininer  had 
been  subsidized  by  the  Southern  Pacific 
Railroad,  the  charge  being  based  on  a 
letter  signed  by  Mr.  Hearst,  and  the 
natural  explanation  is  that  in  the  rush  of 
business  connected  with  booming  his 
New  York  paper,  Mr.  Hearst  was  un- 
wittingly led,  by  an  over-zealous  busi- 
ness manager,  into  what  seemed  a  regu- 
lar advertising  scheme. 

It  is  very  generally  understood  that 
the  Journal  will  soon  after  securing  its 
full  set  of  new  presses  start  an  after- 
noon edition.  The  story  is  that  Mr. 
Hearst  will  buy  one  of  the  existing  even- 
ing papers  with  its  franchise  and  good- 
will. The  idea  is  to  have  a  money- 
maker from  the  start.  Hearst  is  not 
afraid  to  pay  a  fair  price  for  a  good 
bargain. 

The  advantage  would  be,  outside  of 
the  profits  of  a  good  evening  paper,  in 
its  particular  powers  of  advertising  the 
morning  paper.  The  great  circulation 
of  the  Sunday  World  \%  believed  to  have 
been  established  largely  through  the 
announcement  of  its  features  in  the  even- 
ing edition. 

There  is  a  good  deal  of  guess  work 
going  on,  but  the  securing  of  R.  A.  Far- 
relly,  whose  particular  power  was  shown 
on  the  Evening  World,  leads  naturally 
to  the  supposition  that  Hearst  has  in 
mind  starting  or  buying  an  evening 
paper. 

The  Journal  continues  to  constantly 
add  to  its  splendid  staff,  the  latest  addi- 
tions being  E.  S.  Matthews,  formerly  of 
the  Chicago  Tribune,  who  takes  the 
position  of  night  city  editor.  Mr.  Mat- 
thews is  credited  with  having  gotten  out 
the  only  evening  paper — the  Telegram  — 
in  New  York  city,  the  day  of  the  great 
blizzard  in  1888,  and  is  known  to  be  a 
man  of  real  ability. 

Edgar  Saltus,  a  brilliant  writer,  has 
been  added  to  the  regular  local  force 
of  the  paper,  and  other  men  of  note  are 
to  come. 


ORGANIZE  IN  THE  WEST. 
The  advisory  board  of  the  western 
division  of  The  Associated  Press  met  in 
San  Francisco  last  week  and  organized 
bv  the  election  of  the  following  officers: 
Chairman,  Hugh  Hume,  San  Francisco 
Post;  vice-chairman,  H.  W.  Scott,  Port- 
land Oregonian;  secretary,  James  D. 
Hoge,  Jr.,  Seattle  Post  Intelligencer.  V. 
S.  McClatchy,  Sacramento  Bee,  was 
elected  to  the  vacancy  on  the  board 
caused  by  the  resignation  of  W.  II. 
Mills  of  the  Sacramento  Record-  Union. 


COCKERILL  GONE. 


THE  LATE  COL.  JOHN  A.  COCKERILL. 


WASHINGTON  NEWS  NOTES. 

C.  B.  Fernald  has  returned  to  duty  in 
Washington  as  correspondent  of  the 
San  Francisco  Chronicle.  Mr.  Fernald 
IS  regarded  as  one  of  M.  H.  De  Young's 
particularly  bright  correspondents. 

William  G.  Nicholas,  of  the  Chicago 
Evening  Post,  has  added  to  his  labors 
the  care  of  the  Cleveland  World  at 
Washington. 

Charles  W.  Campbell  has  succeeded 
E.  C.  Howland  as  the  Washington  cor- 
respondent of  the  Philadelphia  Inquirer. 
Mr.  Howland  has  gone  to  New  York 
city. 

William  R.  Bell,  late  Washington  cor- 
respondent of  the  Philadelphia  North 
American  and  Scranton  Tribune,  has 
gone  to  the  city  of  brotherly  love,  and 
is  there  engaged  upon  the  Press  as  one 
of  its  news  editors. 


GETS  THE  GOOD  THING. 

The  board  of  city  record,  of  New 
York,  has  officially  designated  the  Adver. 
tiser  as  one  of  the  corporation  newspa- 
pers in  which  public  notices  are  to  be 
published  from  time  to  time  from  the 
various  municipal  departments.  This  is 
a  contract  awarded  quarterly,  and  is 
thought  to  be  well  worth  having. 


NEEDS  PLENTY  OF  ROOM. 

Pettingill  &  Company,  the  well-known 
advertising  firm  of  No.  22  School  street, 
Boston,  have  found  business  growing  to 
such  an  extent  that  it  is  necessary  to  use 
the  whole  building.  This  will  involve 
extensive  alterations,  and  when  they  are 
finished  the  firm  will  undoubtedly  have 
one  of  the  most  splendid  advertising  offi- 
ces in  the  world. 

Work  has  been  begun,  and  it  is  ex- 
pected that  the  changes  will  be  complete 
within  a  couple  of  months.  In  the 
meantime  the  temporary  offices  of  the 
company  will  be  with  the  Niles  Agency, 
now  owned  by  Pettingill  &  Company. 
The  post-office  address  to  avoid  confu- 
sion will  remain  as  heretofore. 

Mr.  Pettingill  has  always  had  reason 
to  be  proud  of  his  neat  and  businesslike 
offices,  but  when  he  gets  into  his  new 
quarters  he  can  feel  that  he  certainly  has 
few  rivals,  equally  well  housed. 

GUESSED  WRONG  AGAIN. 
The  persistent  rumors  in  regard  to 
alleged  sales  of  the  New  York  limes  are 
growing  distasteful  to  its  management. 
The  report  that  the  paper  had  been 
bought  by  Colonel  Adolph  Ochs  is  em- 
phatically denied  by  Charles  R.  Miller, 
editor  and  publisher  of  the  Times. 


SUDDEN  DEATH  OF  THE  WELL- 
KNOWN  JOURNALIST. 

The  Eminent  American  Journalist 
Expires  in  Cairo,  Egypt — His 
Distinguished  Career — A  Man  of 
Many  Friends  and  Great  Achieve- 
ments—His  Successes  Were  Many, 
the  Most  Illustrious  Being  His 
Work  in  Japan. 

The  sudden  death  of  Colonel  John  A. 
Cockerill  last  week  in  Cairo,  Egypt,  was 
a  shock  to  American  newspaperdom.  It 
had  been  known  for  some  time  that  he 
was  not  in  good  health,  but  the  reports 
were  that  he  was  on  the  road  to  recovery. 

Colonel  Cockerill  had  been  out  driv- 
ing, and  was  seemingly  in  his  usual 
health.  He  was  stricken  with  apoplexy 
in  the  barber  shop  of  his  hotel  and  never 
regained  consciousness. 

Few  newspaper  men  were  so  well 
known  as  John  A.  Cockerill,  and  few 
men  of  any  profession  were  so  popular 
as  he  with  his  fellow  men.  He  was 
open-hearted,  generous  and  brave,  with 
a  kind  word  for  every  struggler  in  his 
profession,  and  with  his  hand  in  his 
pocket  ready  to  respond  to  charity. 

As  a  newspaper  man  he  was  a  brilliant 
paragraph  writer,  an  excellent  corre- 
spondent, and  a  capable  and  successful 
managing  editor.  While  making  no 
pretension  to  oratory,  he  was  a  pleasant 
public  speaker,  with  a  remarkable  fund 
of  anecdote  and  a  quick  and  incisive  wit. 

His  popularity  among  newspaper  men 
was  demonstrated  in  the  fact  that  he 
was  five  times  successively  elected  presi- 
dent of  the  New  York  Press  Club,  and 
declined  further  re-election  when  he 
could  no  longer  give  the  position  the  at- 
tention he  believed  it  deserved. 

Colonel  Cockerill  was  a  native  of 
Southern  Ohio.  When  a  mere  boy  he 
picked  up  the  art  of  type  setting.  He 
went  to  the  war  as  a  drummer,  but  soon 
exchanged  his  drum  for  a  rifle. 

After  the  war  he  got  a  newspaper  edu- 
cation in  the  Dayton  Empire  and  Ham- 
ilton Telegraph.  He  became  a  reporter 
on  the  Cincinnati  Enquirer,  under  the 
editorial  management  of  J.  B.  McCul- 
lough,  now  editor  of  the  St.  Louis  Globe- 
Democrat,  and  when  McCullough  re- 
moved to  Chicago — succeeding  Charles 
A.  Dana  as  editor  of  the  Republican, 
which  after  the  great  fire  became  the 
Int er- Ocean— <Zoz\je.xS\\  succeeded  him 
in  the  management  of  the  Enquirer. 

He  contributed,  in  an  important  de- 
gree, to  the  celebrity  and  success  of  the 
Enquirer,  and  after  a  voyage  to  the 
Mediterranean,  and  an  episode  of  hard 
work,  without  special  results— on  a  Bal- 
timore democratic  newspaper — he  ac- 
cepted an  off'er  from  Joseph  Pulitzer  to 
take  charge  of  the  St.  Louis  Post  Dis- 
patch. 

It  was  at  this  time  that  he  shot  and 
killed  Alonzo  Slayback,  a  well-known 
politician  of  St.  Louis.  This  act  was 
one  of  self  defense,  Slayback  having  gone 
armed  into  Cockerill's  office  and  at- 
tacked him  there. 

In  1883  Cockerill  went  to  New  York 
at  the  invitation  of  Joseph  Pulitzer  to 
accept  an  editorial  position  on  the 
World.  He  remained  with  the  World 
the  following  eight  years,  and  much  of 
that  time  he  was  at  the  head  of  the 
editorial  staff. 

Colonel  Cockerill  made  himself  as 
managing  editor  of  the  World  a  promi- 
nent figure  in  New  York  journalism, 
and  he  had  to  the  end  retained  his  place 
in  the  public  eye. 

In  May,  1891,  he  assumed  the  position 
of  editor  of  the  Morning  Advertiser  and 
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of  the  Commercial  Advertiser,  its  evening 
issue.  A  little  more  than  a  year  ago 
Colonel  Cockerill  severed  his  connection 
with  these  two  newspapers,  and  went  to 
Japan  as  the  resident  correspondent  of 
the  New  York  Herald.  His  work  there 
was  of  the  most  distinguished  character 
and  his  pen  pictures  really  opened  the 
eyes  of  Americans  to  the  achievements 
And  possibilities  of  Japan. 

It  is  said  that  Colonel  Cockerill  was 
directed  in  Cairo  to  proceed  to  Paris  for 
purposes  of  consultation  with  James 
Gordon  Bennett,  leading  up  to  his  tak- 
ing charge  of  the  London  bureau  of  the 
Herald.  In  that  position  he  would  un- 
doubtedly have  achieved  the  same  suc- 
cess that  marked  all  of  his  endeavors  in 
journalism. 

Colonel_Cockerill  leaves  a  widow,  but 
no  children.  His  estate  is  not  large,  but 
it  is  understood  that  he  was  heavily  in- 
sured. Joseph  Pulitzer  is  named  in  his 
will  as  executor. 

A  full  meeting  of  the  New  York  Press 
Club  was  held  April  14  at  which  ap- 
propriate resolutions,  expressing  the  re- 
spect, esteem  and  love  in  which  the 
members  held  Colonel  Cockerill  were 
passed. 

Addresses  were  delivered  by  C.  W. 
Price,  John  A.  Keller,  Cleorgc  Williams, 
Murat  ilalstead,  J.  B.  Townsend,  R.  B. 
Roosevelt  and  others. 

There  seems  tobe  some  doubt  as  to  the 
ultimate  resting  place  of  Colonel  Cock- 
erill. Some  years  ago  he  expressed  a 
desire  to  be  buried  liy  the  Elks  in  St. 
Louis.  President  Joseph  Howard,  Jr., 
of  the  New  York  Press  Club,  says  the 
organization  would  be  glad  to  extend  to 
his  inanimate  clay  the  hospitalities  of 
their  plot  in  its  cemetery.  Whatever 
wish  Mrs.  Cockerill  may  express  will,  of 
course,  be  the  guide  for  subsequent  ac- 
tion. 


THIS  AFFECTS  NEWSPAPERS. 


Subscription  Price  Must  Not  Be 
Reduced  to  Procure  County 
Printing. 

Judge  Fee  made  a  ruling  last  week  in 
the  district  court  at  Albia,  la.,  that  af- 
fects every  newspaper  publisher  in  the 
state.  In  the  contest  for  the  award  of 
the  county  printing,  several  newspapers 
made  reductions  in  their  subscription 
price  to  increase  their  list. 

One  paper  advertised  a  rate  of  25 
cents,  limiting  the  reduced  rate  to  per- 
sons living  within  the  county.  The 
board  of  supervisors  made  the  award  to 
this  paper  as  having  the  largest  list. 

A  contestant  appealed,  and  Judge  Fee 
has  just  ruled  that  a  publisher  may  not 
reduce  his  subscription  price  when  com- 
peting for  the  county  printing  for  the 
purpose  of  increasing  his  list.  The  case 
is  appealed  to  the  Supreme  Court  on  a 
demurrer  to  this  ruling. 


ELECTRICAL  AGE  CFIANGES 
HANDS. 

The  management  of  the  Electrical  Age 
Publishing  Company  has  been  changed. 
W.  T.  Hunt,  of  Brooklyn,  still  remains 
connected  with  the  paper  as  president, 
but  the  move  has  brought  in  a  new  vice- 
president  and  editor.  Mr.  Hunt  is  well 
known  to  all  the  trade,  being  practically 
a  pioneer  in  the  electrical  advertising 
profession.  He  has  been  connected  in 
the  past  with  journals  that  have  made 
their  mark,  and  the  paper  is  honored 
by  his  attachment  to  it. 

H.  C.  Beck,  the  president  of  the  W. 
C.  Vosburgh  Manufacturing  Company, 
Limited,  of  Brooklyn,  has  assumed  the 
vice-president's  position.  His  energy, 
business  tact  and  prudence  have  added 
an  element  to  the  paper  which  will  steer 
the  ship  with  an  unfaltering  hand 
through  the  tortuous  channels  of  busi- 
ness life. 

Newton  Harrison,  a  past  contributor 
to  the  journal,  has  been  placed  in  the 
editor's  sanctum.  Known  to  many  as  a 
scientific  writer,  a  popular  lecturer  and 
an  able  engineer,  with  him  his  equip- 
ment is  complete. 


THE  BOSTON  DAILY  STANDARD. 


It  Disappoints  Its  Foes  and  Booms 
Steadily  Along  —  Something 
About  Its  Business  Manager. 

The  Boston  Daily  Standard  is  still  a 
youngster  for  it  only  recently  celebrated 
its  first  anniversary.  It  has,  however, 
in  its  business  department  a  man  whose 
experience  counts  for  many  years. 

Frederick  Harris  Claflin,  the  business 
manager,  has  been  a  publisher  since  he 
was  a  boy.  Though  he  is  but  thirty- five 
years  old,  yet  he  has  been  connected 
with  journalism  long  enough  to  make 
him  a  veteran. 

As  a  youngster  he  published  in  Monfa- 
gufe  City  an  amateur  paper  called  the 


FKEDEICICK  HARKIS  CLAlllN. 

Press.  At  the  Worcester  Academy  he 
started  a  paper  called  the  Academy, 
which  is  still  in  existence. 

After  a  long  apprenticeship  as  a  printer 
he  materially  helped  in  starting  the 
Worcester  Telegram.  He  remained  with 
the  'J  elegram  for  about  two  years,  serv 
ing  as  reporter,  then  on  special  work, 
and  the  second  year  as  assistant  editor, 
and  was  finally  obliged  to  retire,  having 
lost  his  eyesight.-  For  two  months  he 
was  totally  blind,  and  was  told  by  his 
doctor  that  he  must  give  up  newspaper 
work. 

Upon  his  recovery  he  took  a  position 
as  special  reporter  on  the  Boston  Evening 
Traveller,  then  under  the  direction  of 
Colonel  Roland  VVorthington.  He  spent 
four  years  in  this  office,  part  of  the  time 
as  city  editor  and  the  last  year  in  charge 
of  the  business  department,  and  then 
entered  the  employ  of  the  Boston 
Journal,  being  offered  by  Stephen 
O'Meara  the  position  of  superintendent 
of  the  circulation  department. 

He  continued  with  the  Journal  also 
four  years,  until  the  change  in  the  man- 
agement and  the  temporary  retirement 
of  Mr.  O'Meara'm  the  spring  of  1895 — 
having  the  direction  of  the  delivery  and 
subscription  departments  as  well  as  the 
circulation — and  from  there  went  to  the 
Standard. 

Mr.  Claflin,  contrary  to  what  might  be 
expected  from  the  above  biography, 
which  is  good  enough  for  an  obituary,  is 
very  mucti  alive.  He  is  a  man  careful 
in  what  he  has  to  say,  and  his  statement 
that  the  Standard  is  doing  better  than 
well  may  therefore  be  taken  as  a  warrant 
that  it  is  on  the  high  road  of  success. 


WILL  ISSUE  EVERY  DAY. 

The  Sacramento  (Cal. )  Record. Union 
is  now  issued  every  morning.  It  has 
been  the  desire  of  the  management  to 
make  the  announcement  for  a  long  time. 
The  enlarged  mechanical  capacity  of 
the  office,  which  has  been  recently 
effected,  enables  it  to  realize  the  issu- 
ance of  the  paper  every  day  in  the 
week. 

The  Record-Union  on  Sunday  morn- 
ings appears  in  12-page  form,  contain- 
ing eighty-four  columns. 


ADVERTISING  MEDIUM, 


ADVERTISING  MEDIUM. 


PHENOMENAL  IN  CIRCULATION 

and  remarkably  bright  as  to  contents  is  the 

PITTSBURG 

DAILY  NEWS. 

It  is  an  afternoon  journal  that  caters  to  the  home  and 
threatens  to  secure  a  larger  circulation  before  it  is  six 
months  old  than  any  evening  paper  now  published  in 
Pittsburg.  You  can  get  a  bargain  in  rates  and  big 
results  from  exploiting  if  you 

GET  IN  QUICK! 

New  York  Office  :  Room  74,  Tribune  Building. 

PERRY  LUKENS,  Jr.,  Eastern  Advertismg  Manager. 


LEGAL  ADVERTISING  IN  OMAHA. 

Nebraska  contains  a  peculiar  law  re 
gardinu  the  publication  of  notices,  which 
saloon  keepers  and  druggists  must  give 
each  year  when  they  apply  for  their 
licenses.  This  law  provides  that  each 
applicant  when  he  applies  must  adver- 
tise his  application  tor  two  weeks  in  the 
paper  of  the  county  which  has  the  larg- 
est circulation.  If  he  fails  to  do  so,  or  if 
he  advertises  in  the  wrong  paper,  protest 
may  be  made  against  granting  him  a 
license,  and  he  cannot  receive  a  license 
until  he  corrects  his  mistake. 

A  fierce  fight  has  been  waged  for  sev- 
eral years  between  the  Omaha  World- 
Herald  and  the  Omaha  Bee  as  to  which 
paper  is  entitled  to  this  advertising. 
Several  cases  have  gone  through  the  Dis- 
trict Court  and  up  to  the  Supreme  Court 
of  Nebraska,  involving  various  points  of 
controversy. 

Finally  last  year  the  Supreme  Court 
of  Nebraska  decided  in  the  case  of  Rose- 
water  vs.  Pinzenschem  that  in  Omaha 
the  board  of  fire  and  police  commission- 
ers which  grants  licenses  has  entire 
judicial  power  to  investigate  the  circula- 
tion of  newspapers  claiming  the  right  to 
publish  notices,  and  for  that  purpose 
can  require  circulation  books  to  be 
brought  before  it  and  examined. 

This  year  the  struggle  came  on  as 
usual  and  the  board  tor  the  first  time 
asserted  its  power  to  require  the  pro- 
duction of  circulation  books.  The  hear- 
ing of  the  test  case  before  the  board 
lasted  more  than  a  week  and  the  fig.ht 
was  a  fierce  one,  as  something  like 
$3,000  of  cash  advertising  depended 
upon  the  result.  The  board  finally  ren- 
dered its  decision  in  favor  of  the  Omaha 
IVorld- Herald,  which,  therefore,  secured 
the  publication  of  all  the  notices,  amount- 
ing to  something  like  three  hundred  in 
number. 


SUNDAY  JOURNALS  IN  LONDON. 

As  the  Sunday  paper  has  become  so 
conspicuous  a  feature  of  American  jour- 
nalism, it  is  interesting  to  note  that  in 
England  the  Sunday  Journal  is  also 
"  coming  to  the  front."  A  late  addition 
to  London  papers  is  the  Sunday  Press, 
which  aims  to  give  the  latest  news  ob- 
tainable up  to  the  hour  of  going  to  press. 

The  advertising  department  of  the 
Sunday  Press  is  in  charge  of  A.  J.  Stone, 
formerly  in  charge  of  the  advertising 
department  of  the  Paris  edition  of  the 
New  York  Herald. 

The  new  paper  is  being  advertised 
liberally  in  England,  thus  "taking  its 
own  medicine"  at  the  start. 


HIS  DEAL  WAS  NOT  SQUARE. 

Frank  C.  Farrington,  formerly  of  St. 
Paul,  Chicago  and  Detroit,  and  recently 
of  Brooklyn,  was  convicted  by  a  jury  in 
the  United  States  District  Court  at  De- 
troit April  8  of  using  the  mails  to  de- 
fraud. 

Farrington  advertised  in  papers  in 
nearly  every  state  in  the  union  a  scheme 
whereby  women  could  obtain  easy  home 
employment  at  fancy  needlework  and 
make  |8  to  %\o  a  week.  For  patterns 
and  instructions  the  promoter  of  the  en- 
terprise charged  $1  in  each  case. 

Farrington  has  been  tried  twice  be- 
fore on  similar  charges.  Once  in  St. 
Paul  he  was  releafed  on  suspended 
sentence,  and  on  another  occasion  in 
Chicago  he  pleaded  guilty  and  paid  a 
fine. 


A  COMMERCIAL  SUCCESS. 

The  S  10,000  prize  mystery  story  of  the 
Chicago  Record,  entitled  "Sons  and 
Fathers,"  is  a  commercial  success.  The 
Record  began  printing  the  story  on 
March  23,  when  the  circulation  state- 
ment showed  an  average  of  151,000  a 
day.  Since  the  appearance  of  "Sons 
and  Fathers,"  the  figures  have  grown  to 
194,466,  and  continue  to  grow.  Victor 
F.  Lawson's  investment  of  $10,000  was 
evidently  well  considered. 


OFFICE  SUPPLIES. 

Oldest — N  ewest. 

NOT 
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A    HARD  WORKER. 

DR.  ALBERT  SHAW  DESCRIBES 
MURAT  HALSTEAD. 

He  Belongs  to  the  Personal  School 
OF  Journalism — Honor  at  Se.\- 
ATORs'  Hands — His  Tremendous 
Labors —Necessity  of  Men  of  Ac- 
complished Refutation. 

Dr.  Albert  Shaw,  of  the  Review  0/ 
Reviews,  in  a  recent  issue  presents  an  in- 
teresting sketch  of  the  veteran  journalist, 
Murat  Halitead.    Dr.  Shaw  says: 

"The  intense  pressure  of  work  on  a 
modern  daily  newspaper  makes  most 
real,  working  journalists  prematurely  old. 

"  Murat  Halstead  at  sixty  six  shows  no 
marks  of  advancing  years  except  that 
the  once  abundant  white  hair — white 
prematurely  from  many  years  of  all- 
night  work — begins  to  grow  somewhat 
thin. 

' '  Mr.  Halstead  at  one  time,  if  not  twice 
or  thrice,  was  the  logical  and  suit- 
able man  for  United  Stales  Senator  from 
Ohio,  but  the  honor  did  not  come  to  him. 
Even  when  nominated  as  minister  at 
the  German  Court  by  President  Harrison, 
Mr.  Halstead  failed  of  confirmation  in 
the  Senate. 

"This  was  due  to  the  efforts  of  a  clique 
of  senators  who  sought  personal  revenge, 
because  Mr.  Halstead  s  sharp  and  fear- 
less criticism  of  the  plutocratic  methods 
by  which  certain  senators  had  obtained 
their  seats  had  touched  them  at  the  most 
sensitive  point. 

"Mr.  Halstead's  defeat  at  the  hands  of 
the  senate  will  stand  as  the  highest 
tribute  ever  paid  to  his  courage  and  hon- 
esty as  a  journalist,  while  also  servmg  as 
an  illustration  to  mark  the  gradual  but 
painfully  evident  decline  that  has  taken 
place  in  the  character  and  dignity  ot  the 
upper  branch  of  Congress.  But,  alter 
all,  the  real  journalist  is  out  of  his.proper 
element  as  an  office  holder. 

"  His  recent  trip  to  Cuba  for  the  New 
York  Journal,  is  illustrative  of  his  un- 
abated love  of  adventure  and  interest  in 
a  f»esh  subject,  while  also  significant  of 
a  new  and  highly  interesting  tendency  in 
our  journalism.  The  journalism  to  which 
men  like  Halstead  have  belonged  has 
meant  the  absolute  identity  of  a  power- 
ful editor  wiih  a  single  paper,  which 
became  great  and  influential  by  virtue  of 
the  editor's  force  and  genius. 

"  Over  against  this  sort  of  journalism 
there  came  to  be  arrayed  the  great  news- 
papers which  depended  for  their  success 
upon  administrative  energy,  unlimited 
enterprise  in  news  gathering,  and  un- 
tiring skill  in  creating  sensations.  The 
New  York  Herald  and  World  and  the 
Cincinnati  Enquirer  have  typified  this 
class  of  modern  newspapers. 

"  Now, however, these  very  newspapers 
of  the  so-called  sensational  class  are  dis- 
coverin.;  that  really  successful  journal- 
ism requires  journalists.  It  has  dawned 
upon  their  management  that  brains, 
character  and  personal  reputation  for 
tiuth-telllng  cannot  be  dispensed  with; 
and  so  they  have  begun  to  seek  the  ser- 
vices— regularly  or  occasionally— of  men 
whose  writing  shall  be  signed,  and  whose 
personal  work  shall  thus  restore  to  the 
new  journalism  something  of  that  re- 
liability, based  upon  personal  reputation, 
which  belonged  to  the  best  of  the  old- 
time  newspapers. 

"The  trained  American  journalist  of 
the  future,  it  would  seem,  is  to  be  per- 
mitted the  privilege  of  standing  upon  his 
own  personal  reputation,  whether  his 
writing  appears  exclusively  in  one  paper 
or  occasionally  in  several.  Mr.  Hal- 
stead's  pen  is  one  that  will  be  in  demand 
for  as  many  years  to  come  as  his  inclina- 
tion and  his  strength  nr>ay  allow. 

"  An  estimate  of  the  amount  of  news- 
paper writing  he  has  actually  done  could 
hardly  be  accurate,  but  in  response  to 
some  inquiries  he  remarked  the  other 
day  that  he  had  undoubtedly  averaged 
more  than  a  million  words  a  year  for 
more  than  forty  years.  If  printed  in 
book  form,  his  newspaper  writing  would 
certainly  have  amounted  to  a  library  of 
not  less  than  5c»  good  sized  volumes." 


ANOTHER  STEP  FORWARD. 

A  Change  in  Location  Calls  to 
Mind  the  History  of  a  Large 
Concern — Manufacturing  Print- 
ers' Materials  is  a  Profitable 
Business. 

For  several  years  the  office  and  sales- 
rooms of  the  F.  Wesel  Manufacturing 
Company  have  been  at  No.  11  Spruce 
street.  New  York,  but  as  the  business 
has  largely  outgrown  the  facilities  there 
the  company  has  secured  new  quarters 
at  Nos.  82  and  84  Fulton  street. 

The  company  employs  in  its  factory 
more  than  a  hundred  skilled  mechanics, 
besides  salesmen,  bookkeepers  and 
clerks  in  the  salesrooms  in  Fulton  street, 
but  every  part  of  the  great  business  is 
under  the  stiictest  personal  supervision 
of  Mr.  Wesel  and  his  talented  assistants. 
Already  the  high  reputation  of  these 
goods  has  spread  abroad,  and  many 
large  printing  establishments  in  Europe 
and  South  America  draw  a  large  propor- 
tion of  their  supplies  from  this  establish- 
ment, and  the  export  trade  is  constantly 
growing. 

The  history  of  the  house  is  interesting 
as  showing  how  energy  and  intelligence 
make  their  way  in  this  country.  Mr. 
Wesel  was  born  in  Germany  and  theie 
'  learned  the  trade  of  a  machinist.  When 
out  of  his  apprenticeship  he  came  to  this 
country  and  found  employment  in  the 
establishment  of  R.  Hoe  &  Co.,  where 
he  rose  to  the  position  of  foreman. 

Desiring  to  have  greater  freedom  of 
action,  he  took  a  small  shop  in  Elm 
street  and  solicited  work  on  his  own  ac- 
count. The  New  York  Herald  ga.we.  him 
an  order,  and  although  that  occurred 
nearly  sixteen  years  ago  the  Herald  is 
still  one  of  his  patrons. 

The  little  shop  became  inadequate  to 
the  requirements  of  his  growing  business 
and  he  removed  to  No.  1 1  Spruce  street, 
but  even  here  he  soon  became  straight- 
ened for  room,  and  something  more  than 
three  years  ago  he  equipped  the  Brook- 
lyn factory  at  Henry  and  Cranberry 
streets. 

In  the  meantime  he  'and  his  associates 
became  an  incorporated  company,  and 
with  added  heads  and  hands  they  suc- 
ceeded in  building  up  what  is  to-day  the 
largest  establishment  in  its  line  in  this 
country,  if  not  in  the  world. 

Mr.  Wesel  is  the  president  and  man- 
ager of  the  company,  which  he  founded; 
Emile  Stephany  is  the  treasurer,  and 
George  E.  Scheffler  is  secretary. 

It  is  but  a  few  years  since  the  business 
was  founded,  and  yet  in  that  short  time 
it  has  grown  from  the  small  shop  in  Elm 
street  to  be  the  great  house  it  now  is, 
thus  proving  beyond  question  that  the 
determination  to  do  the  best  possible 
work  has  brought  recognition  on  the 
part  of  the  piinting  fraternity.  Not 
many  men  have  met  greater  success, 
even  in  a  long  series  of  years,  but  Mr. 
Wesel  has  not  yet  reached  the  half  cen- 
tury mark.  In  fact  all  are  still  young, 
though  they  have  attained  abundant 
success. 


This  house  is  making  wrought  iron 
and  steel  chases  that  are  electrically 
welded.  Their  accuracy,  strength  and 
fini-h  are  fully  guaranteed.  Their  auto- 
matic self-inking  proof  presses  are 
named  the  "Web  Success"  and  the 
"  Herald  Success,"  both  being  patented 
by  the  company  and  in  u^e  in  nearly 
every  prominent  daily  newspaper  in  the 
country.  These  are  made  of  any  de- 
sired width  and  with  some  now  in  use 
in  the  press  rooms  of  the  great  dailies  as 
many  as  eight  galleys  can  be  proved  at 
one  operation. 


The  company  also  manufactures  every 
size  of  proof  press  for  jobber's  work, 
and  with  either  wood  or  iron  frame  as 
required,  and  in  galleys  they  show  all 
kinds  of  wood  and  brass  goods. 

The  thousand  and  one  things  neces- 
sary to  a  printer's  outfit  can  be  found  in 
their  stock,  as  well  as  type  from  every 
founder  in  the  country.  In  hand,  foot, 
lever  and  job  presses  their  variety  covers 
every  known  and  approved  kind.  All 
the  details  of  the  work  are,  of  course, 
done  at  the  factory  in  Brooklyn— an 
immense  place  of  deepest  interest  to  the 
practical  printer. 

The  company  produces  mitering  ma- 
chines which  are  fitted  with  a  microm- 
eter gauge  and  protected  by  patent,  and 
this  is  the  only  house  making  this  class 
of  goods,  and  still  another  special  ma- 
chine is  the  one  for  bending  and  curving 
brass  rule.  This  is  also  covered  by  pat- 
ents and  will  curve  to  any  radius,  make 
circles  and  will  also  straighten  old  rules 
and  make  them  again  fit  for  use. 

Inventive  genius  finds  new  ways  of 
economy  and  the  Wesel  company  is  al- 
ways ready  to  welcome  any  real  im- 
provement, either  in  the  machinery  itself 
or  in  its  practical  and  advantageous  re- 
sults, and  to  this  end  they  have  bent  all 
the  energies  of  experienced  and  practical 
minds,  and  many  of  the  additions  and 


improvements  embodied  in  the  present 
machines  manufactured  are  the  inven- 
tions of  Mr.  Wesel  and  his  associates. 

The  company  recently  received  orders 
from  the  Pittsburg  Times  for  a  Web  Suc- 
cess and  a  Davis  Matrix  drier.  They 
have  also  received  a  cable  order  from 
the  Linotype  Company  of  London, 
Eng.,  for  a  Herald  Success.  These  are 
but  samples  of  the  sort  of  concerns  they 
deal  with. 


MR.  BECKWITH'S  MEMPHIS  SUIT. 

The  suit  brought  by  the  receiver  of 
the  Memphis  Appeal-Avalanche  against 
Samuel  C.  Beckwith  of  New  York  ap- 
pears to  be  based  on  insufficient  grounds. 
In  view  of  the  facts  as  stated  in  the 
pleadings,  Mr.  Beckwith  is  right  in  re- 
fusing to  turn  over  to  the  receiver  the 
money  paid  to  him  by  advertisers  after 
the  receiver's  appointment. 

The  assignment  to  Mr.  Beckwith  by 
the  publishers  of  the  paper  of  the 
balances  that  would  become  due  from 
advertisers  on  advertising  then  running 
should  be  conclusive.  They  owed  Mr. 
Beckwith  a  certain  sum  of  money,  which 
the  assignment  was  meant  to  secure.  If, 
instead  of  making  him  an  assignment  of 
what  was  to  become  due  from  advertis- 
ers, they  had  paid  him  cash,  no  one  at 
this  day  could  have  questioned  the  entire 
propriety  of  the  transaction. 


IT  MAKES  PEOPLE  READ  ADS. 

An  original  offer  is  made  by  the  editor 
of  a  weekly  published  in  Hay- 
ward,  Cal.,  printed  in  Spanish  and 
called  O  Amiga  dos  jOatholicos.  He 
offers  a  prize  every  week  to  the  person 
writing  the  shortest  story  made  out  of 
all  the  advertisements  in  the  paper.  Two 
months  are  allowed  for  the  receipt  of  the 
competitive  stories. 


ADVERTISING  MEDIUM. 


STRICTLY  UP  TO  DATE. 

A  BRIGHT,  NEWSY,  HUSlLING  NEWSPAPER. 

THE 

BOSTON 

DAILY 

STANDARD 

aS"  Success  heretofore  unknown  in  New 
England  Newspaper  Circles. 

flS^The  STANDARD  has  exclusive 
facilities  for  printing  advertisements  in 
colors. 

^ff'  The  largest  Republican  cir- 
culation of  any  newspaper  in  New 
England. 

Newspealers  generally  are  adding 
to  their  orders  every  day  and  they  say 
the  demand  for  The  STANDARD  is 
phenomenal. 

Publication  OfiBce,  39  Franklin  St.,  Boston,  Mass. 
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About  the  NEW  YORK 
EVENING  POST: 

IT  is  noted  that  since  this  plan  was  adopted  (stating 
circulation)  the  circulation  of  The  Evening  Post  has 
slowly   increased,  and   its   advertising  patronage 
rapidly. 

It  seems  to  have  a  stronger  hold  upon  its  advertisers 
now  than  ever  before.  It  gets  its  rates  every  time,  is 
less  yielding  in  the  matter  of  special  positions  than  any 
other  New  York  daily  ;  but,  nevertheless,  it  holds  its 
advertising  better  than  most,  and  as  well  as  any. 

Extract  from  "How  Many  Copies,"  by  George  P.  Rowell,  Printers 
Ink,  January  15,  1896. 


FROMTHE"AD"FIELD 


MANY     ITEMS     OF  INTEREST 
FROM  VARIOUS  SOURCES. 


Flowers  and  Ribbons  Come  in  May 
— Opportunities  that  Stii.l 
Exist  for  Profitable  Advertis- 
ing—Removals IN  New  York — 
New  Enterprises  and  New  Ad- 
vertising—Miscellaneous Notes. 


THE  LADIES  WOULD  ADMIRE. 

The  advertising  of  ribbons,  if  a  very 
heavy  trade  is  aimed  at,  gives  latitude  for 
some  original  and  entertaining  advertise- 
ments, for  which  the  rewards  would  be 
great. 

It  is  a  fact  that  the  right  pace  has  not 
yet  been  "  set  "  with  regard  to  some  of 
the  articles  that  have  to  be  advertised  in 
such  a  way  as  to  appeal  to  women. 

A  firm  in  New  York  appears  to  have 
an  opportunity  to  make  a  record  on  rib- 
bon advertising.  The  firm  is  Johnston, 
Cowdin  &  Company,  119  Spring  street, 
New  York. 

It  manufactures  ribbons  of  many  lines 
and  prices,  and  has  an  established  plant 
whose  substantial  character  facilitates 
the  carrying  out  of  a  broad-gauged  ad- 
vertising plan. 


ADVERTISING  AGENCY  MOVES. 

The  offices  of  the  R.  Wayne  Wilson 
Company,  New  York,  are  being  moved 
from  Park  Row  to  29  Liberty  street, 
where  larger  quarters  have  been  secured. 

Henry  B.  McDowell,  the  treasurer  of 
the  company,  reports  that  a  very  active 
business  is  intended  during  the  year,  and 
that  his  agency  is  making  a  special 
effort  to  create  new  advertising.  R. 
Wayne  Wilson,  whose  ability  as  a  writer 
of  eflective  reading  notices  is  unusually 
great,  remains  president  of  the  R. 
Wayne  Wilson  Company. 


FRANK  PRESBREY  WILL  HAN- 
DLE THE  ADS. 

The  advertising  of  the  Delaware  & 
Hudson  Railroad  will  be  handled  this 
season  by  the  Presbrey  department  of 
the  Frank  Seaman  Advertising  Agency, 
New  York.  The  magazines  will  form 
the  larger  portion  of  the  list  used. 

The  advertising  of  the  immense  new 
hotel  at  Old  Point  Comfort — the  Cham- 
berlain— is  also  in  Mr.  Presbrey's  hands. 
For  the  present  the  advertisements  of 
the  Chamberlain  will  be  restricted  to 
dailies  in  about  fifteen  of  the  leading 
eastern  and  southern  cities. 


THE  VOICE  OF  THE  PEOPLE. 

At  a  meeting  in  London  of  the  share- 
holders of  A.  &  F.  Pears,  Limited, 
manufacturers  of  Pears'  soap,  February 
2,  it  was  resolved,  on  the  motion  of  T. 
J.  Barratt,  managing  director  of  the 
advertising  of  the  company,  to  convert 
the  ^5  ordinary  shares  and  the 
deferred  ordinary  shares  of  the  company 
each  into  five  £\  shares  respectively. 

The  object  ot  the  conversion,  Mr.  Bar- 
ratt said,  was  to  increase  the  number  of 
the  shareholders,  believing  that  the 
more  partners  they  had  the  better  it 
would  be  for  the  business. 


AN  EXCELLENT  OPPORTUNITY. 

The  St.  Mary's  Woolen  Manufacturing 
Company,  St.  Mary's,  O.,  whose  factory 
at  that  place  was  burned  last  year,  has 
taken  possession  of  a  new  building  and 
resumed  the  manufacture  of  blankets. 

The  latter  are  sold  at  popular  prices. 
Heretofore  the  advertising  done  by  the 
company  has  been  confined  chiefly  to 
trade  journals.  Now  that  the  business 
is  again  in  full  swing,  the  subject  of  gen- 
eral advertising  meant  to  increase  the 
public  demand  should  be  taken  up,  and 


a  liberal  appropriation  for  that  purpose 
decided  on. 


MADE  MONEY  OUT  OF  MUNYON. 

Charles  H.  Ferron  received  an  inser- 
tion in  Ludlow  street  jail.  New  York,  on 
an  order  ot  arrest  obtained  from  Justice 
Smyth  by  the  Munyon  Homoeopathic 
Remedy  Company  in  an  action  to  re- 
cover $5, coo  damages  for  injuries  to 
property  caused  by  counterfeiting  the 
trade  mark  used  by  the  company  on  its 
goods.  Ferron  was  also  charged  with 
selling  $5,000  worth  of  spurijus  goods 
to  McKesson  &  Robbins,  wholesale  drug- 
gists. New  York. 


SAFETY  IN  CONSERVATISM. 

Advertising  for  the  new  Hobbs  Rem- 
edy Company  is  being  sent  out  to  a 
comparatively  few  selected  papers.  As 
previously  stated,  this  business  and  the 
advertising  connected  with  it  are  in  the 
hands  of  Lord  &  Thomas,  Chicago. 
The  conservative  attitude  which  that 
firm  has  preserved  in  the  last  two 
months  in  regard  to  the  Hobbs  matter  is 
creditable  and  corroborates  the  belief  that 
it  will  not  "bite  ofT  more  than  it  can 
chew." 


A  MINOR  MONROE  DOCTRINE. 

While  the  Monroe  doctrine  in  politics 
is  still  a  source  of  patriotic  turmoil, 
people  who  prefer  peace  to  war  will  be 
interested  in  hearing  that  a  modest  little 
Monroe  doctrine  of  another  sort  is  find- 
ing foothold  in  Missouri.  It  is  the 
"Monroe  Drug  Company"  of  Union - 
ville,  in  the  state  named,  which  deals  in 
dyes,  and  whose  doctrine  is  that  it  is 
well  to  advertise.  A  little  space  will  be 
used  for  the  present. 


NEWSPAPER  PUBLICITY  EXCELS. 

The  Liggett  &  Meyers  Company,  St. 
Louis,  which  is  a  rival  of  the  American 
Tobacco  Company,  has  made  contracts 
for  bill -board  advertising  in  several  states, 
and  the  Cameo  Baking  Powder  Company, 
Chicago,  has  made  contracts  for  the 
same  sort  of  service.  While  all  kinds  of 
publicity  are  good,  advertisers  must  bear 
in  mind  that  newspaper  advertising 
leads  in  merit. 


ANOTHER  BICYCLE  CONCERN. 

The  Lagonda  Cycle  Company  will 
shortly  begin  business  at  Springfield,  O. 
Its  capital  stock  is  $1,000,000.  Men  of 
wealth  and  long  standing  are  interested 
in  the  company,  and  besides  making  bi- 
cycles it  will  import  Steel  tubing.  A 


very  large  business  is  to  be  done,  and 
considerable  advertising  will  be  done  in 
carrying  on  the  company's  business. 


A  FALL  IN  MERCURY. 

The  Mercur,  a  "journal"  in  New 
York,  devoted  to  matrimony,  is  under 
the  ban  of  the  Post  Office  authorities, 
and  an  order  for  the  stoppage  of  its 
mail  as  fraudulent  was  issued  April  9. 
The  addresses  given  in  its  advertisements 
were  467  Fourth  avenue,  146  East  14th 
street  and  1035  Third  avenue.  New 
York. 


NEW  AGENCY  TO  BE  STARTED. 

An  agency  which  is  to  do  a  general 
advertising  business  is  shortly  to  be  es- 
tablished in  Chicago  by  W.  F.  Baura, 
Frederick  Baum  and  Harry  Baum. 


A  TIMELY  BOOK  FROM  AN  ABLE 
SOURCE. 
Carter  &  Company,  publishers,  46 
West  Broadway,  New  York,  are  intro- 
ducing and  to  some  extent  advertising 
a  volume  on  Cuba  by  Murat  Hilstead, 
the  distinguished  newspaper  man,  who 
recently  returned  to  New  York  from  a 
trip  of  observation  and  investigation  in 
Cuba. 


OLD  AGENCY  MOVES. 
The  Manufacturers'  Advertising 
Bureau,  of  which  Benjamin  R.  Western 
is  proprietor,  will  remove  from  1 1 1 
Liberty  street.  New  York,  to  126  Liberty 
street,  this  week.  The  concern  han 
dies  advertising  for  trade  journals  prin- 
cipally and  has  a  nigh  reputation. 


OHIO'S  RAY  OF  SUNSHINE. 
TheJ.  F.  Sieberling  Company,  Akron, 
which  manufactured  agricultural  imple- 
ments and  made  an  assignment  some 
time  ago,  has  settled  with  its  creditors  at 
100  cents  on  the  dollar,  and  the  business 
will  be  resumed.  More  or  less  advertis- 
ing in  farming  papers  will  result. 


OH,  FOR  A  JOYOUS  HOLIDAY! 

Edwin  C.  Kimball,  56  Summer  street, 
Boston,  is  advertising  European  tours. 
Nothing  but  a  want  of  funds  need  pre- 
vent any  newspaper  or  advertising  man 
from  enjoying  the  delights  of  six  months' 
travel  in  the  most  alluring  lands  in 
Europe. 

A  NEW  TYPEWRITER. 
The  Crary  Typewriter  Company,  53 
Crosby  street,  New  York,  is  introducing 
and  will  no  doubt  for  some  time  adver- 
tise a  low-priced  typewriter,  for  which 
many  merits  are  claimed, 


OLD  ADVERTISER'S  ILL  LUCK. 

The  Owen  Electric  Belt  Company, 
Chicago,  made  an  assignment  last  week. 
The  liabilities  are  about  $40,000,  chiefly 
due  to  publishers  for  advertising  placed 
direct. 


INDUSTRY  IS  TALENT'S  TWIN. 

The  National  Press  Association,  New 
York,  is  sending  out  additional  orders 
for  Scott  &  Bowne's  Emulsion,  payable 
in  "syndicate"  matter. 


MISCELLANEOUS  NOTES. 

No  more  contracts  will  be  made  for 
the  advertising  of  Dr.  R.  V.  Pierce,  of 
Buffalo,  until  the  end  of  the  summer. 

The  Happy  Home,  360  Dearborn 
street,  Chicago,  is  using  space  in  eastern 
dailies  to  advertise  a  premium  offer 
which  is  somewhat  suggestive  of  the 
class  of  advertisements  which  the  post 
oflice  authorities  have  opposed. 

E.  Le  Marie,  Little  Ferry,  N.  J.,  is 
introducing  an  extract  of  cologne,  called 
Le  Reve. 

Berry  Brothers,  Detroit,  will  use  space 
freely  during  the  year  on  advertisements 
of  their  floor  finishes. 

McElveen's  Furniture  Polish  is  the 
name  of  an  article  for  which  publicity 
will  be  sought.  The  manufacturer  is 
Gilbert  McElveen,  Pittsburg. 

The  usual  advertising  is  being  done 
this  season  on  Bailey's  Complexion 
Brush,  a  patented  article  that  has  been 
before  the  public  in  this  country  and 
Europe  for  some  time.  The  brush,  with 
similar  articles,  is  manufactured  by  C.  J. 
Bailey  &  Company,  22  Boylston  street, 
Boston. 

K.  Louis  Vehon,  155  W.  Jackson 
street,  Chicago,  is  among  the  recent  ad- 
vertisers who  announce  that  they  will  fill 
mail  orders  for  clothing. 

It  is  said  that  the  "American  Bureau 
of  Louis  Hermsdorf,"  at  80  Walker 
street,  New  York,  will  introduce  and 
advertise  a  new  corset. 

Oscar  Rainsford,  Garner,  la.,  is 
running  a  four  line  medical  advertise- 
ment in  dailies. 

"  Make  em  fat,"  which  is  claimed  to 
b5  both  a  creator  of  flesh  and  a  dyspepsia 
cure,  is  to  be  advertised  by  the  Pasteur 
Remedy  Company,  Chicago. 

Estes  &  Liuriat,  196  Summer  street, 
Boston,  are  advertising  for  subscribers  to 
their  monthly  Chatterbox,  which  is  issued 
with  a  colored  supplement. 

The  Superior  Cigar  Company, 
Chicago,  is  advertising  for  agents  in 
dailies  through  the  Mississippi  Valley. 

F.  H.  Means  &  Company,  South  Brain- 
tree,  Mass.,  are  circulating  a  small  ad- 
vertisement through  the  Sunday  issues  of 
western  dailies. 

The  Novelty  Introduction  Company, 
209  State  street,  Chicago,  is  using  a 
little  space  in  the  northwest. 

The  Inter-State  Advertising  Agency, 
Kansas  City,  Mo.,  has  established  a 
St.  Louis  office  at  919  Olive  street.  Lee 
F.  Spring  will  have  charge  of  the  St. 
Louis  office.  The  Kansas  City  business 
will  be  in  charge  of  Charles  M.  Veazey. 

The  Washington  Chemical  Company, 
Washington,  D.  C  ,  which  succeeded 
the  Columbia  Chemical  Company,  is 
running  some  advertisements  in  daily 
issues. 

TheVeno  Drug  Company,  Pittsburgh, 
is  still  sending  out  advertisements  to 
dailies  in  the  eastern  and  middle  states. 
The  orders  are  sent  "direct." 

The  Seymour  Supply  Company,  Cam- 
den, N.  J.,  is  the  name  of  a  concern 
which  is  sending  small  advertisements 
direct  to  miscellaneous  papers. 

The  advertising  of  Winchester  &  Com- 
pany, New  York,  now  being  sent  to 
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dailies,  is  placed  by  the  Attractive  Ad- 
vertising Company,  World  Building, 
New  York. 

The  Parvin  and  Doughty  Advertising 
Agency,  Cincinnati,  has  placed  addi- 
tional advertising  for  the  Ceylon  Tea 
Company,  10  West  Court  street,  Cin- 
cinnati, which  is  owned  by  E.  B.  Thomas, 
and  has  no  direct  connection  with  the 
Ceylon  tea  concerns  recently  established 
in  New  York. 

The  Peerless  Manufacturing  Com- 
pany, Cleveland,  which  manufactures 
the  Peerless  bicycle,  is  reported  to  be  re- 
ceiving satisfactory  results  from  its  ad- 
vertising and  to  contemplate  an  extension 
of  its  plans. 

George  H.  Salloway,  147  Seventh 
street,  Boston,  will  shortly  place  a  little 
advertising  for  a  "line  grip,"  which 
will  be  advertised  under  the  name  of 
the  Yankee  Line  Grip  Company. 

Herman  &  Seymour,  213  South  Sixth 
street,  Philadelphia,  are  still  sending 
advertisements  to  papers. 

The  Cortland  Beef  Company,  Cort- 
land, N.  Y.,  will  advertise  high-priced 
hams  in  selected  mediums.  New  York 
parlies  are  said  to  be  interested  in  the 
company. 

F.  Curdy,  27  Vine  street,  Albany, 
N.  Y.,  is  likely  to  use  a  little  space  in 
monthly  papers  during  the  season. 

A.  D.  Hotaling,  19  Union  Square, 
New  York,  will  use  some  advertising 
space  for  a  catarrh  remedy. 

M.  Marshal,  corner  of  Church  and 
Cortlandt  streets,  New  York,  is  likely  to 
advertise  cigars  and  similar  goods  dur- 
ing the  season. 

J.  H.  EUer  &  Company,  Canton,  O., 
contemplate  using  advertising  space  for 
their  metal  ceilings. 

Shaker  Liquid  Paint  will  probably  be 
advertised  somewhat  by  A.  B.  McNairy 
&  Company,  manufacturers,  Cleveland. 

More  or  less  space  is  likely  to  be  used 
for  water  heaters,  manufactured  by  the 
Brandt  Submerged  Water  Heater  Com- 
pany, Toledo,  O. 

Frederick  G.  Dietrich  &  Company, 
Washington  Loan  and  Trust  Building, 


Washington,  D.  C,  are  sending  out 
advertisements  of  their  patent  agency. 

New  contracts  for  advertising  should 
be  made  soon  for  the  Peerless  Freezer, 
for  the  advertising  of  which  the  Procter 
&  Collier  Company,  Cincinnati,  has 
usually  given  orders. 

The  Barrett  Hardware  Company, 
Joliet,  III.,  will  advertise  so  as  to  reach 
farmers  and  make  them  better  acquainted 
with  the  liarbed  wire  which  the  com- 
pany manufactures. 

Henry  Franck,  Son  &  Company, 
Flushing,  N.  Y.,  of  whose  advertising  of 
a  substitute  for  coffee  mention  was  made 
in  these  columns  a  few  weeks  since,  will 
do  their  advertising  through  F.  W. 
Tully,  who  has  established  himself  as  an 
advertising  agent  at  52  Potter  Building, 
New  York. 


NOT  A  FATAL  FIRE. 

The  fire  in  Madam  M.  Yale's  Chicago 
laboratory  and  offices,  in  the  wholesale 
department,  entailed  a  loss  of  $20,000, 
insured  for  f  io,oco. 

The  Monmouth  B.  Wilson  Advertising 
Agency,  also  located  in  the  same  build- 
ing, sustained  a  complete  loss  with  no 
insurance.  Mr.  Wilson  is  as  jolly  as 
ever,  however,  and  says  his  bank  ac- 
count is  in  first-class  condition. 

Madam  M.  Yale  has  secured  elegant 
quarters  in  the  new  Ludington  Building, 
at  521-523  Wabash  avenue.  Her  labor- 
atories are  now  fitted  up  and  working 
double  force  to  fill  accumulated  orders 
since  the  fire.  Her  business  is  very 
heavy  this  spring.  Madam  M.  Yale  is  a 
plucky  woman  and  she  has  made  a 
conspicuous  success  of  her  business,  not- 
withstanding the  hard  times,  and  she 
never,  in  all  her  history,  was  so  well 
able  to  stand  a  severe  loss  as  at  the  pres- 
ent time. 

Mr.  Wilson  is  again  located  in  the  same 
building  where  he  can  give  constant  atten- 
tion to  Madam  Yale'sadvertising,  herac- 
count  being  the  largest  he  has.  Wilson  is 
hustling  nightandday  to  get  his  business 
in  shape  again,  and  will  have  everything 
running  smoothly  in  a  few  days.  He  is 
placing  a  large  amount  of  Yale  business, 
and  his  industry  and  good  judgment  in 
the  selection  of  mediums  have,  no  doubt, 
contributed  in  no  small  measure  to  Ma- 
dame Yale's  success.  The  New  York 
dailies  are  now  running  an  extra  instal- 
ment of  these  advertisements. 


NEWSPAPERS'  NEW  HOME. 
Th*;  publishers  of  the  New  Yorker 
HeroU,  Zeitung  and  Revue  intend  to 
change  their  quarters,  and  will  erect  a 
handsome  home  for  their  publishing 
industries  at  Nos.  22  and  24  North 
William  street.  They  bought  the  prop- 
erty last  week.  It  covers  an  area  of 
6,oco  square  feet  and  will  give  room  for  a 
handsome  building. 


INDIANS  AS  PRESS  BOYS. 

The  accompanying  illustration  is  of 
the  press  room  in  a  printing  office  in  the 
far  west.  The  office  is  that  of  the 
Needles  (Cal.,)  Eye.  A.  G.  Grossman, 
editor  and  publisher,  writes  to  the 
National  Printer  yoiirnatist  :  ''En- 
closed you  will  find  a  photograph  of  tvi^o 
Indian  boys.  They  are  two  green 
Mojave  Indians.  I  would  not  give  my 
Indians  to  day  for  some  whites  1  have 
had  help  me.  They  will,  in  time,  learn 
to  be  more  perfect. 

' '  But  it  is  laughable  how  quick  the  two 
Mojaves  are  to  comprehend  what  is  easy 
for  them.  We  had  a  little  cold  weather 
here  some  time  back  which  made  the 
ink  rather  stiff,  so  I  used  a  little  reducer. 
They  then  found  out  that  the  vibrator 
would  turn  easier  for  them. 

"  They  not  being  able  to  lay  hands  on 
the  reducer  without  my  seeing  them, 
later  on  procured  a  substitute  for  the 
reducer  by  pouring  a  lot  of  kerosene 
into  the  ink,  and  the  next  thing  I  knew 
the  paper  was  printing  like  a  black 
block.  I  got  even  with  them  by  making 
them  wash  the  whole  concern  up." 


NOVEL  CONUNDRUMS. 

A  mental  exercise  which  was  at  the 
same  time  a  prize  competition  was 
one  feature  of  Easter  in  New  York. 
Herbert  Booth  King  &  Brother,  the  ad- 
vertising  agents,  prepared  a  series  of 
conundrums  which  took  for  their  subject 
the  names  of  seventeen  well-known 
local  advertisers.  These  conundrums 
were  sent  with  a  circular  to  the  very 
numerous  uptown  advertisers  in  New 
York,  and  the  responses  were  general, 
a  remarkable  proportion  being  correct. 

The  prize  offered  was  a  private  box  at 
any  theatre  in  the  city  selected  by  the 
successful  competitor.  M.  B.  Cowper- 
thwait,  a  well-known  advertiser  of  fur- 
niture,  won  this  reward,  as  his  replies 


contained  the  greatest  number  of  correct 

answers. 

Among  the  seventeen  names  which 
furnished  the  basis  of  the  conundrums 
were  those  of  Bloomingdale  Brothers, 
Stern  Brothers,  Sheppard  Knapp  & 
Company,  Knox  the  Hatter  and  Horace 
Waters  &  Company. 


AN  EDITOR  SHOT. 

A.  M.  Brown,  editor  of  the  Dayton 
(Tenn. )  Leader,  was  waylaid  last  week 
while  entering  his  yard  by  two  men, 
who  shot  five  times  at  him,  two  of  the 
shots  taking  effect,  one  in  his  leg  and  one 
in  his  back,  the  latter  being  dangerous. 
His  printing  office  was  entered  last  night 
and  the  type  was  scattered  through  the 
town.  His  assailants  are  thought  to  be 
members  of  a  political  ring  that  he  has 
been  attacking  in  his  paper. 


IS  IT  CULPABLE  PLAGIARISM? 

A  concern  calling  itself  the  Potter 
Drug  and  Chemical  Company  has  be- 
gun business  at  Springfield,  O.  It 
manufactures  or  deals  in  medicine, 
Potter's  Safe  Cure  being  the  name  of 
an  article  it  supplies  for  the  cure  of 
stomach  and  liver  diseases. 

The  Potter  Drug  and  Chemical  Com- 
pany of  Boston  is  the  name  of  a  con- 
cern which  built  up  a  very  extensive 
business  and  enjoyed  national  prestige 
and  confidence.  It  is  claimed  that  the 
officers  managing  the  Boston  business 
h  ave  in  no  way  authorized  the  use  of 
the  name  of  the  Potter  Drug  and 
Chemical  Company  in  Springfield. 


NEW  SPECIAL  AGENT. 

William  T.  Taylor,  Jr.,  Tribtme 
Building,  New  York,  has  established 
business  as  a  special  agent  and  is  to 
represent  the  Joliet  (111.)  Daily  News, 
the  Joliet  Monthly  Sentinel,  the  Spring- 
field (Mo.)  Leader- Democrat  and  the 
Norwalk  (O. )  Daily  Experi??ient,  as  well 
as  the  weekly  edition  of  the  latter 
paper. 

GAVE  EMPLOYEES  HIS  PAPER. 

Alden  J.  Blethen,  founder  and  editor 
of  the  Minneapolis  Penny  Press,  has 
turned  over  to  the  employees  of  that  pa- 
per the  entire  plant  of  the  Penny  Press 
Publishing  Company. 


6 


THE  FOURTH  ESTATE 


APRIL  1 6,  1896 


The  fourth  ESTATE 

A  NEWSPAPER  FOR  THB 
MAKERS   OP  NEWSPAPERS 


Edmund  Burke  said  there  were  Three  Estates 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sat  a  Fourth  Estate,  more  import- 
ant far  than  they  all. — Carlyle's  Heroes  and 
Htro  Worship,  Lecture  V. 


Thursday,  April  16,  1896. 


ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 

ROBERT  HALSTEAD,  1  associai 
WILLIAM  WATTENBERG.)  ^^^""^"^^ 


offices: 

Broadway  and  Murray  Street, 

OPPOSITE  CITY  HALL  PARK 
(postal  TELEGRAPH  BIJILDINC), 

TELEPHONE  " I77O,  CORTLANDT." 
Please  address  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
lothat  immediate  attention  may  be  secured. 


TWO  DOLLARS  A  year,  in  advance, 

CO  any  part  of  the  United  States  or  Canada ;  to 
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Subscribers  should  have  their  copies  of  The 
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£nt*r«d  at  the  New  York  po(t  office  for  tram- 
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ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  t6olines  to  the  column). 

Discounts  :  On  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
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Advertisements  in  special  position,  75  cents, 
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WE  CAN  NOT  "EXCHANGE." 

It  will  be  readily  understood  that  a 
newspaper  of  this  kind,  which  must  look 
to  newspaper  men  for  cash  subscriptions, 
cannot  maintain  an  exchange  list. 

OUR  CHOICEST  "BARGAINS." 

No.  I. — For  $5  wt  will  send  three 
annual  subscriptions. 

No.  2. — For  $25  we  will  send  25 
annual  subscriptions. 

No.  3. — For  $4  we  will  send  The 
Fourth  Estate  until  the  end  of  1896, 
and  all  numbers  from  March  I,  1895. 

NEW  BOUND  VOLUMES  NOW  READY. 

For  $2.50  we  will  send  a  bound 
volume  of  the  last  half-year,  September 
to  February,  inclusive;  or  for  $5.00  we 
will  send  a  bound  volume  of  the  last  lull 
year,  March,  1895,  to  February,  1896, 
inclusive. 


THE  TRUTH  WILL  TELL. 

There  is  a  good  deal  of  a  rumpus  and 
considerable  display  of  temper  over  the 
assumption  of  Representative  Dingley, 
that  congress  does  not  know  as  much 
about  the  Cuban  situation  as  it  should. 
Objection  is  made  to  the  questioning  of 
the  veracity  of  newspaper  reports  of  af- 
fairs in  the  land  of  men  fighting  for 
liberty. 

Several  able  editors  are  inclined  to  lose 
their  equanimity  and  to  rush  into  de- 
nunciation of  Dingley,  who  dared  to  dis- 
credit newspaper  stories.  We  are  in- 
clined to  side  with  the  editors,  and  yet 
there  is  reason  to  believe  that  they  may 
be  too  ready  to  take  offence. 

The  fact  that  the  president  is  supposed 
to  have  in  his  hands,  or  expects  to  be 
soon  in  possession  of  an  official/eport,  is 
no  occasion  for  the  assumption  that  it 
will  essentially  differ  from  the  accounts 
given  of  Cuban  affairs  in  the  daily 
papers. 

Indeed  the  wide  difference  in  detail 
and  even  in  spirit  of  the  journalistic  re- 
ports is  not  corroborative  of  their  accu- 
racy.   It  is  not  the  variation  in  veracity 


due  to  the  personal  equation  that  bothers 
seekers  for  truth  in  regard  to  Cuba. 

All  agree  that  the  conditions  there  are 
distressing  and  the  facilities  for  getting 
news  most  meager.  It  may  be  the  "of- 
ficial information  "  will  help  to  clear 
away  the  mists  of  misinformation,  and 
yet  the  chances  are  that  it  will  but  add 
another  tangle  to  the  riddle  of  right  and 
wrong. 

We  agree  with  those  who  r,re  riot 
pleased  with  the  plea  that  "official  in- 
formation "  is  not  necessarily  better  than 
"newspaper  reports,"  but  we  do  not  be- 
lieve that  it  might  be  reasonable  to  wait 
for  the  appearance  of  the  latttr  before 
asserting  that  it  is  necessarily  wrong. 

The  New  York  World  takes  the 
ground  that  anyone  who,  amid  the  ex- 
isting conditions  of  newsgathering  and 
of  newspaper  publishing  in  this  country, 
undertakes  to  disparage  the  newspaper 
report  is  somewhat  behind  the  times. 
The  World  says : 

In  point  of  time  and  consequently  of  fresh- 
ness the  newspaper  report  is  anywhere  from 
twelve  hours  to  twelve  months  ahead  of  the 
official  report.  It  represents  the  best  effort 
human  intelligence  can  make  to  get  the 
truth.  There  is  no  more  presumption  of  bias 
agamst  the  newspaper  report  than  against  the  offi- 
cial report, and  the  keen-eyed  rivalry  of  the  press 
may  usually  be  relied  on  to  correct  any  inaccur- 
acies or  exaggerations  sufficiently  important  to 
deserve  notice. 

This  is  undoubtedly  true,  but  cor- 
respondents held  in  check  by  military 
censorship  are  apt  not  to  be  in  the  state 
of  mind  that  makes  them  scrupulously 
certain  when  sending  news  by  secret 
channels.  The  chances,  however,  are 
that  they  come  nearer  to  the  truth  than 
is  generally  imagined,  and  that  the  offi- 
cial information  when  exposed  will  be  a 
victory  and  a  verification. 


INTELLIGENT  DEGENERATES. 

Barnum  it  was  who  boasted  that  the 
public  liked  to  be  humbugged,  and  his 
daring  assertion  is  justastrue  to-dayas  it 
was  when  he  made  it.  The  principle  that 
the  people  are  pleased  when  they  are 
fooled  may  go  a  long  way,  but  there 
must  be  a  limit. 

Certain  of  the  Sunday  editions  of  the 
metropolitan  press  have  gone  far  beyond 
any  reasonable  guess  at  what  the  limit 
should  be,  and  yet  they  prosper. 

Dime  museum  methods — the  three- 
horned  steer,  five-legged  calf,  cross- 
eyed cow,  two-headed  girl,  man-eating 
maiden,  green-haired  woman — every- 
thing and  anything  that  if  it  is  ought 
not  to  be — forms  the  basis  of  the  Sunday 
supplement. 

The  worst  of  it  is  that  when  the  man 
who  cannot  afford  a  bromide  before 
breakfast  and  has  shown  the  precaution 
to  avoid  purchasing  the  paper  on  the 
Sabbath  reads  the  Monday  issue  he  is 
startled  with  an  illustrated  category  of 
what  he  missed  the  previous  day. 

It  is  a  very  serious  business  when  the 
press  puts  itself  in  a  position  where 
sane  people  buy  the  papers  only  to  find  a 
laugh  in  their  imbecility .  Sensationalism 
seems  to  have  had  its  day,  and  the  new 
journalism  now  threatens  assaults  upon 
the  intelligence  of  communities. 

The  methods  of  metropolitan  journal- 
ism have  often  in  the  past  found  favor 
in  the  west,  but  we  are  glad  to  note  in 
Chicago  a  disposition  to  attack  the  Sun- 
day supplement,  devoted  to  inane  de- 
scriptions of  impossible  monstrosities. 

In  San  Francisco  the  Argonaut  takes 
up  cudgels  against  the  "  great  daily  " 
as  opposed  in  the  good  newspaper. 
The  Argonaut  remarks  : 

The  new  journalism  is  a  kaleidoscopic  com- 
bination of  the  menagerie,  the  dime  museum, 
the  surgery,  the  green-room,  the  bedchamber, 
the  penitentiary,  the  slums,  the  bathroom,  the 
lying-in  hospital  and  the  lunatic  asylum. 

Happily  the  human  stock  i>  resistant,  and 
there  is  reason  to  hope  that  the  net  result  of  the 
latest  development  of  American  journalism  will 
be  merely  to  make  necessary  an  increase  of 
jails  and  madhouses. 

The  Argonaut  has  always  been  hostile 
to  the  press,  and  would  not  have  been 
quoted  if  it  had  not  so  exactly  told  the 
truth. 

One  feature  this  week  of  a  great  Sun- 
day paper  was  a  series  of  pictures  repre- 
senting an  actress  in  the  process  of 
going  to  bed.    She  evidently  had  little 


idea  of  the  sanitary  benefit  and  satisfy- 
ing sleep  that  comes  from  an  absolute 
change.  To  the  evil-minded  the  pict- 
ures  must  have  proven  a  disappointment 
as  keen  as  the  disgust  of  decent  people. 

There  may  really  be  no  halting  point 
in  this  sort  of  journalism  other  than  the 
technical  limitations  of  the  laws  restrict- 
ing the  circulation  of  obscene  literature, 
but  "human  stock  is  resistant." 

We  would  not  appear  pessimistic,  and 
therefore  hang  our  hopes  for  a  reformed 
Sunday  press  on  the  slender  thread  ot 
the  probability  that  the  people  will  cease 
buying  dime  museum  atrocities,  and  the 
publishers  find  that  it  is  business-like  to 
print  the  news  and  not  nonsense. 


IMPORTANT  "LITTLE  THINGS." 

Men  who  are  not  actively  engaged  in 
newspaper  competition,  particularly  in 
connection  with  daily  papers,  have  little 
conception  of  the  extent  to  which  the 
handling  and  mastery  of  detail  plays  a 
part  in  winning  success. 

In  providing  a  satisfactory  account  of 
a  single  public  event,  the  complete  story 
of  which  may  fill,  perhaps,  only  three  or 
four  columns  in  two  or  three  issues, 
separate  items  of  detail  are  frequently 
handled  which  reach  the  millions  in 
number. 

It  might  seem  to  the  casual  reader  that 
the  account  which  he  reads,  and  which 
bears  so  little  outside  evidence  of  un- 
limited hard  work,  could  be  produced 
with  much  less  preliminary  effort.  But 
it  is  a  fact  that  though  a  tol- 
erably readable  narrative  of  the  occur- 
rence described  might  have  been  got 
together  without  the  aid  of  more  than  a 
small  part  of  the  work  done,  the  pains- 
taking details  actually  attended  to  were 
necessary  in  order  to  have  the  narrative 
absolutely  accurate  and  complete  as  well 
as  readable. 

To  produce  a  narrative  of  the  first 
grade  required  laborious  and  costly  de- 
tails, and  the  latter  were  willingly  in- 
curred rather  than  leave  the  printed 
story  incomplete. 

There  is  an  illustration  of  this  willing- 
ness to  handle  details  for  the  sake  of 
completeness,  in  connection  with  a  meet- 
ing in  Boston  not  very  long  ago  of  the 
members  of  an  important  secret  society. 

Printed  blanks  were  distributed  by  the 
Boston  Globe  among  thousands  of  qual- 
ified persons  selected  for  the  purpose 
who  were  competent  to  give  information 
in  connection  with  the  meeting. 

In  each  of  these  blanks  there  were 
supplied  no  less  than  fifty-eight 
separate  items  of  information.  As- 
suming that  5,000  were  filled  out  there 
would  be  a  total  of  nearly  300,000  items 
for  the  Globe  force  to  handle  in  giving 
completeness  and  accuracy  to  the  paper's 
report  of  a  public  gathering  which, 
while  one  of  interest  to  the  general  pub- 
lic, was  still  but  one  of  a  dozen  occur- 
rences which  the  paper's  issues  of  the 
same  date  had  to  describe. 

In  winning  success  in  journalism, 
mastery  of  detail  is  perhaps  quite  as 
essential  as  abundance  of  capital  or  edi- 
torial ability,  and  good  business  man- 
agement can  hardly  be  maintained  with- 
out a  talent  for  dealing  with  little  things. 


NOTE  AND  COMMENT. 

The  New  York  World  is  printing  a 
midnight  edition  for  circulation  in  Bos- 
ton, Baltimore  and  other  cities  which 
cannot  be  reached  in  time  by  its  regular 
edition,  and  the  papers  in  these  cities 
are  calling  attention  to  the  fact  that  this 
early  edition  of  a  metropolitan  daily  can- 
not contain  the  news  which  they  print. 
They  claim  that  it  is  simply  an  afternoon 
paper  of  the  day  before  with  yesterday's 
head  line. 


Thousands  of  publishers  throughout 
the  country  are  deeply  interested  in  the 
much  mooted  question  of  "  cold  pro- 
cess"  stereotyping. 

There  is  at  least  one  successful  pro- 
cess in  practical  operation.  During 
the  past  four  years  it  has  been  tested  in 
every  conceivable  way  and  never  found 
wanting.    The  work  is  done  in  the  office 


of  the  neatly  printed  New  Bedford 
(Mass.)  Standard,  a  ten  to  sixteen  page 
afternoon  daily. 

The  publishers  state  that  they  have 
not  utilized  a  steam  table  for  making 
matrices  for  four  years.  They  say  that 
plates  are  made  in  better  time  than  by 
the  old  process  of  baking  forms,  cuts  do 
not  have  to  be  remounted,  wood  type, 
cuts  and  celluloid  cuts  can  be  used  un- 
limitedly  and  with  best  results.  Pages 
can  be  instantly  handled  for  make  over 
purposes,  a  matter  of  great  importance 
in  large  offices. 

This  "cold  process"  was  invented 
and  perfected  by  Joseph  C.  Reilly,  fore- 
man of  the  Standard  stereotype  de- 
partment and  information  can  be  ob- 
tained of  Arthur  S.  Pease,  322  Potter 
Building,  New  York. 


A  bill  has  been  introduced  at  Albany 
forbidding  stuffing  of  letter  boxes  in  pri- 
vate residences  with  advertising  matter, 
or  any  printed  matter,  except  that  placed 
there  by  letter  carriers,  newspaper  car- 
riers or  telegraph  messengers.  The 
practice  of  filling  these  receptacles, 
meant  for  letters,  with  the  circulars  of  ad- 
vertisers without  sense  enough  to  use  the 
press  as  a  medium  deserves  legislative 
restraint. 


Richard  Harding  Davis,  whose  suc- 
cess as  an  author  led  him  to  cease  secur- 
ing his  daily  bread  by  reporting,  is  un- 
fortunate in  the  lack  of  all  love  for  the 
work  that  gave  him  the  opportunities  to 
see  and  know  the  people  he  pictures  in 
his  stories.  The  pity  is  that  so  clever  a 
man  as  Mr.  Davis  should  be  afflicted 
with  an  overpowering  sense  of  his  own 
worth.  He  is  reported  as  having  ex- 
pressed himself  excessively  tired  of  being 
pointed  out  as  the  man  who  wrote  "  Gal- 
lagher." 

"That  story,"  he  says,  "was  all 
very  well,  but  it  has  a  reportorial  curt- 
ness  and  crystallization  of  expression 
about  it  that  I  have  now  soared  far  be- 
yond. '  Gallagher  '  has  the  thumbmarks 
of  the  poor,  pawn-ticketed,  free-lunched 
hack  reporter  on  its  pages. 

"  I  want  to  forget  that  part  of  my 
existence.  I  want  to  wipe  off  the  news- 
paper shop  part  of  my  life.  I  will  sac- 
rifice '  Gallagher '  and  the  royalties 
thereon  if  people  will  only  forget  that  I 
was  once  that  scorned  thing — a  re- 
porter I  " 


The  religious  press  is  receiving  de- 
cided accessions  in  number.  During  a 
single  week  recently  no  less  than  nine 
publications  of  a  religious  character  were 
reported  as  having  begun  issue.  They 
were  the  Chicago  Methodist,  Fort  Wayne 
Baptist,  South  Seattle  Trumpet,  Buffalo 
Epworth  News,  all  weeklies,  and  the 
Sioux  City  Christian  Helper,  Sedalia 
Lutheran,  Easton  (Pa.)  Moravian  Vis- 
itor,  Lexington  (Va.)  Spiritual  Sun- 
beam, all  monthlies,  as  well  as  the  semi- 
monthly Zion's  Watch  Tower  of  Alle- 
gheny, Pa. 


The  Chicago  Chronicle,  now  but  eight 
months  old,  lays  claim  to  a  circulation 
of  110,000  copies  of  its  forty-eight  page 
Sunday  edition.  The  Chronicle  is  evi- 
dently a  success. 


We  cannot  help  thinking  that  in 
increasing  the  size  of  its  page  the 
Philadelphia  Public  Ledger  has  taken  a 
step  in  the  wrong  direction.  It  is  rather 
by  a  reduction  in  the  size  of  pages 
that  the  demands  of  the  time  seem  to  be 
best  met.  The  public  preference  ap- 
pears to  be  for  smaller  pages  and  a 
larger  number  of  them.  This  is 
true  not  only  of  readers  but  adver- 
tisers. 


The  fertility  of  the  Forbes  Lithograph 
Manufacturing  Company,  Boston,  in 
providing  popular  art  supplements  that 
are  unique  in  form  as  well  as  satisfactory 
from  the  standpoint  of  art  appears  to  be 
unlimited. 

The  service  the  company  can  render 
in^the  building  upjof  a  paper's  circulation 
is  decided,  and  the  same  quantity  and 
quality  of  service  of  this  character  could 
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perhaps  not  be  secured  in  any  other  way 
at  the  same  cost. 

Publishers  who  wish  to  "break  the 
records"  on  actual  circulation  will  no 
doubt  find  it  ot  advantage  to  commun- 
icate with  the  Forbes  company.  De- 
mands for  immediate  supply  can  be 
satisfactorily  met,  for  the  company  is 
always  prepared  for  an  instant  execution 
of  orders,  but  a  desire  for  something  en- 
tirely original  can  be  fully  gratified  if 
reasonable  time  be  given  for  the  creation 
of  appropriate  new  ideas. 

The  British  Printer,  London,  ex- 
hibits a  remarkable  advance  in  color 
work  in  England  during  the  past  season. 
Some  of  the  plates  are  so  good  that  it 
would  seem  that  further  improvement  is 
barred  by  the  mechanical  limits  insep- 
arable from  all  graphic  art.  The  latest 
issue  of  the  publication  in  hand  is  an  ex- 
tremely effective  evidence  of  the  com- 
bined enterprise,  talent  and  industry  of 
its  publishers. 

The  contents  of  the  Commercial  Trav- 
elers'' Home  Magazine,  Binghamton,  N. 
Y.,  which  is  edited  by  William  Mill 
Butler,  and  published  by  the  Commer- 
cial Travelers'  Home  Association  of 
America,  are  well  selected  and  very 
readable.  The  variety  and  quantity  of 
the  literature  provided  in  its  pages  are 
surprising  when  the  special  character  of 
the  constituency  ot  the  magazine  is  con- 
sidered. 

The  issue  of  the  Minneapolis  Times 
for  April  5  was  a  special  forty-eight  page 
bicycle  number.  A  great  deal  of  space 
was  occupied  by  advertisements,  and  the 
issue  must  have  been  a  decided  financial 
success. 

Elbert  H.  Baker,  advertising  manager 
of  the  Cleveland  Leader,  recently  made 
a  canvass  of  the  real  estate  men  in  Cleve- 
land, as  to  their  opinion  ot  its  columns 
as  an  advertising  medium.  Real  estate 
men,  as  a  rule,  deal  personally  with 
every  respondent,  and  are  thus  enabled 
to  check  closely  the  results  obtained. 
Opinions  from  such  men  carry  great 
weight  among  advertisers  and  their  en- 
dorsements of  the  Leader  have  been 
printed  in  a  booklet  sent  out  by  Mr. 
Baker. 


HONORED  IN  DISMISSAL. 

The  displacement  of  Colonel  Norris  G. 
Osborn  from  the  position  of  responsible 
editor  of  the  New  Haven  Register 
through  a  change  in  the  ownership  of 
that  journal  has  elicited  from  the  Con- 
necticut press,  without  distinction  of 
party,  so  many  and  such  high  compli- 
ments to  Colonel  Osborn's  professional 
abilities  and  personal  character  that  he 
must  feel  compensated  in  large  measure 
for  whatever  annoyance  he  may  have 
suffered  from  the  change. 

The  Waterbury  American  well  ex- 
presses the  general  sentiment  when  it 
says  that  his  retirement  from  the  editorial 
direction  of  the  Register  "  will  take  out 
of  it  an  original  force  that  has  always 
made  for  courage  and  courtesy,  honesty 
and  independence,"  and  that  "there 
will  be  closed  one  of  the  most  refreshing 
sources  of  things  abounding  in  sweetness 
and  light,  humor  and  wisdom,  cleverness 
and  good  sense. " 


RECOGNIZED  THE  PRESS. 
Le  Reviel  dii  Maroc,  the  most  impor- 
tant international  newspaper  published 
at  Tangiers,  Morocco,  reports  that  most 
of  the  diplomatic  and  consular  repre- 
sentatives attended  the  ceremonies  of  the 
wedding  of  A.  Pimienta,  its  editor-in- 
chief,  and  Miss  Esther  Benasayag.  That 
was  a  well-merited  homage  of  sympathy 
given  by  the  ministers  and  consuls  in 
Morocco  to  the  able  editor  of  a  paper 
which  valiantly  defends  the  interests  of 
civilization  in  the  Mussulman  empire  of 
northwestern  Africa. 

INCREASING  ITS  POWER. 
The  Boston  Post  has  just  installed 
another  Hoe  perfecting  press,  and  is 
busy  making  enlargements  in  its  press- 
room space.  Publisher  E.  A.  Grozier 
reports  a  capacity  now  of  48,000  papers 
an  hour. 


PURELY  PERSONAL. 

William  Penn  Nixon,  editor  of  the 
Chicago  Inter -Ocean,  met  with  a  pleas- 
ant surprise  last  week,  when  it  was 
announced  that  he  had  been  appointed 
commissioner  of  Lincoln  Park.  Mr. 
Nixon  has  little  acquaintance  with  the 
governor  of  Illinois,  who  made  the  ap- 
pointment, and  it  is  therefore  to  be  in- 
ferred that  he  was  honored  on  account 
of  his  interest  and  labor  in  behalf  of 
Chicago. 

In  introducing  Thomas  Nast  to  the 
readers  of  The  Fourth  Estate,  we 
are  in  the  position  of  the  small  boy 
pointing  out  a  well-known  man.  He 
said:  "That's  him."    We  could  not  say 


more  of  the  famous  cartoonist  without 
laying  ourselves  open  to  the  charge  of 
repeating  common  knowledge.  We, 
therefore,  present  Mr.  Nast's  picture  to 
our  readers  with  the  pleasure  of  one  who 
has  an  opportunity  to  bring  old  friends 
together. 

We  are  indebted  to  the  Monthly  Illus- 
trator for  the  excellent  cut  of  Mr.  Nast. 


Francis  B.  Loomis,  of  the  Cincinnati 
Tribune,  is  soon  to  be  married  to  Miss 
Elizabeth  Mast,  daughter  of  the  million- 
aire mayor  of  Springfield,  O. 

Mr.  Loomis  made  his  reputation  as  a 
newspaper  writer  in  the  Blaine  cam- 
paign, when  he  traveled  with  Blaine. 
During  the  administration  of  President 
Harrison  he  was  counsel  to  St.  Etienne, 
France. 


H.  C.  Banner,  editor  of  Puck,  is  now 
at  his  home  in  Nutley,  N.  J.  He 
shows  no  ill  effects  from  his  long  journey 
from  San  Francisco,  and  appears  to  be 
improving. 

Joseph  Knapp,  one  of  the  proprietors 
of  the  New  York  Recorder,  returned 
from  Europe  last  week. 

Joseph  R.  Dunlop,  of  Chicago,  was  in 
New  York  last  week.  It  is  said  that  ar- 
rangements have  been  completed  for  a 
vigorous  representation  among  eastern 
advertisers  of  the  Chicago  Dispatch. 

Charles  Lederer,  formerly  the  car- 
toonist on  the  Mercury,  is  now  with  the 
World.  Mr.  Lederer's  work  is  of  a  high 
order,  and  though  he  had  a  reputation  in 
Chicago,  where  cartooning  is  especially 
an  art,  yet  he  has  improved  decidedly  in 
his  treatment  of  subjects  local  to  the 
metropolis. 

The  engagement  of  Colonel  Albert 
Halstead,  editor  of  the  Springfield 
Union,  to  Miss  Alene  Wilcox,  of  Wash- 
ington, D.  C,  is  announced. 

William  R.  Smith,  editor  of  the  Le- 
compton  (Kan.)  ^/^w,  has  been  elected 
mayor  of  his  city.  In  addition  to  being 
a  brilliant  journalist,  he  has  now  the  dis- 
tinction ot  being  the  youngest  mayor  in 
the  United  States. 


Colonel  E.  H.  Rauch,  the  veteran 
editor  of  the  Mauch  Chunk  Democrat, 
has  admitted  his  son,  Richard  Coulter 
Rauch,  into  the  firm  publishing  the 
Daily  News  and  the  Democrat.  Colonel 
Rauch  is  one  of  the  best- known  editors 
in  the  state,  and  has  been  in  the  harness 
since  1848,  when  he  began  the  publica- 
tion of  the  Inland  Daily  at  Lancaster. 

W.  Krippenstapel,  proprietor  of  the 
Louisville  Omnibus,  has  retired  after  a 


continuous  service  in  the  Dublishing 
business  of  fifty  years.  He  is  now 
seventy  years  old,  and  gives  up  his  work 
on  account  of  ill-health.  Thirty  years 
ago  he  established  the  Louisville  Volks- 
blatt,  which  suspended  publication  in 
1882,  and  he  then  began  the  publication 
of  the  Omnibus. 

H.  H.  Kohlsaat  was  in  New  York  last 
week.  He  will,  doubtless,  be  quick  to 
observe  any  points  connected  with  the 
present  fierce  war  among  New  York 
papers  which  may  seem  worthy  of  con- 
sideration by  a  newspaper  proprietor 
who  takes  note  of  everything,  so  that  the 
best  may  be  picked  out. 

Robert  C.  Alexander,  editor  of  the 
New  York  Mail  and  Express,  has  been 
chosen  by  the  Mississippi  State  Press  As- 
sociation to  deliver  an  address  before 
the  thirty-first  annual  meeting  of  the 
association,  which  is  to  be  held  at  Merid- 
ian, on  Wednesday,  May  20.  The  Mis- 
sissippians  have  a  treat  in  store  for  them. 

George  A.  Denison,  editorial  writer 
on  the  Springfield  Republican  for  several 
years,  has  severed  his  connection  with 
that  paper. 

Albert  Johnson,  who  has  been  on  the 
editorial  staff  of  the  Washington  Post 
and  St.  Louis  Globe-Democrat,  has  as- 
sumed the  managing  editorship  of  the 
New  Haven  Register. 

Miss  Mary  E.  Land,  at  one  time  con- 
nected with  the  Louisiana  Review,  and 
now  residing  in  Shreveport,  La.,  has 
been  doing  some  bright  work  recently 
for  the  New  Orleans  Times-Democrat. 

C.  H.  Pinkham,  of  Lynn,  Mass.,  and 
J.  T.  Wetherald,  of  the  Pettingill  Ad- 
vertising  Agency,  are  making  a  trip 
through  the  western  states,  and  will 
chiefly  devote  their  time  to  business  con- 
nected with  the  advertising  being  done 
for  the  Pinkham  company. 

J.  West  Goodwin,  editor  of  the  Se- 
dalia  (Mo.)  Bazoo,  recently  made  an 
address  on  Eugene  Field  at  Columbia. 

Edward  J.  Cox,  day  manager  of  the 
Associated  Press  in  its  New  York  head- 
quarters, is  most  persistently  modest. 
He  has  accomplished  so  much  in  his  rise 
from  a  telegraph  operator  to  a  man  hold- 
ing a  very  difficult  position,  working  his 
way  upward  by  absolute  worth,  that  we 


have  sought  his  picture  before,  but  failed 
to  get  it. 

One  of  his  associates  induced  him  to 
submit  to  the  Kodac  process  last  week 
and  treacherously  put  in  our  hands  the 
result  of  the  operation.  It  is,  therefore, 
a  pleasant  surprise  we  have  in  store  for 
Mr.  Cox  this  week.  He  will  be  aston- 
ished to  find  himself  idle,  for  it  is  not  one 
of  his  habits. 

Robert  Webster  Jones,  of  the 
Rochester  Union  and  Advertiser,  has 
left  that  paper  to  become  telegraph 
editor  of  the  News,  Pittsburg's  new  daily. 

William  H.  McElroy,  the  editor  of 
the  KochtsXer  Post-Express,  is.according 
to  the  New  York  Mail  and  Express, 
fond  of  turning  aside  now  and  then  from 
the  writing  of  political  leaders  to  recreate 
himself  by  writing  verses.  The  North 
Pole's  discovery  having  been  announced 
on  February  14,  he  wrote  a  valentine 
for  Science,  addressing  it  to  the  pole  and 
publishing  it  in  the  Post-Express.  This 
valentine  is  now  going  the  rounds  cred- 
ited to  the  Chicago  Dispatch. 


THE  CITY  EDITOR  OF  A  GREAT 
JOURNAL. 

Joseph  W.  Quail,  city  editor  of  the 
New  York  Journal,  whose  portrait  we 
present  this  week,  is  one  of  the  distin- 
guished graduates  from  the  case.  Tiring 


JOSEPH  W.  QUAIL. 

of  the  duties  of  a  compositor  he  began 
as  a  reporter  on  the  New  York  Evening 
World,  His  nose  for  news  and  exhaust- 
less  energy  soon  called  the  attention  of 
Joseph  Pulitzer  to  him,  and  he  was  made 
city  editor. 

His  accomplishments  in  this  position 
led  to  his  being  selected  for  similar  du- 
ties on  the  morning  edition,  where  he 
again  distinguished  himself. 

Mr.  Quail  was  in  charge  of  the  Brook- 
lyn office  of  the  World  when  William 
R.  Hearst  came  out  of  the  west  to  be- 
gin his  journalistic  whirlwind  in  New 
York.  He  immediately  sought  Quail  for 
city  editor  of  the  Jourtial.  The  choice 
was  characteristic  of  Hearst's  happy 
way  of  hitting  on  the  right  man. 

"Joe  "  Quail  is  of  a  highly  nervous 
temperament.  Rarpid  in  thought  and 
action,  he  has  his  staff  working  at  high 
pressure,  and  himself  electrified  with 
energy  until  the  work  is  done,  when  he 
and  his  men,  exhausted,  but  assured  that 
the  work  is  well  done,  turn  homeward  to 
rest  preparatory  to  the  next  day's  du- 
ties. 

"Joe  on  the  Jump  "  might  serve  as  a 
fair  title  for  Quail,  and  it  is  certainly 
due  to  him  and  his  nose  for  news  to  say 
that  many  of  the  accomplishments  of  the 
Journal  must  be  ascribed  to  his  personal 
force. 


OBITUARY  NOTES. 

Robert  Littell,  the  publisher  of  Lit- 
telPs  Living  Age,  died  last  week.  He 
was  the  son  of  the  founder  of  the  Living 
Age,  and  about  twenty-five  years  ago, 
on  the  death  of  his  father,  assumed  the 
publication  of  the  magazine.  His  sister, 
Susan  Littell,  has  been  its  editor  for 
many  years.  Mr.  Littell  devoted  his 
time  exclusively  to  the  business  side  of 
the  paper. 

Augustus  Hoppin,  the  caricaturist  and 
illustrator,  died  in  Flushing,  N.  Y., 
April  2,  aged  sixty-seven.  He  was 
graduated  from  Brown  University  in 
1848,  and  shortly  after  was  admitted  to 
the  bar  in  New  York.  He  was  a  con- 
tributor to  Yowtg  America,  Yankee 
Notions,  Putnam' s  Magazine  and  other 
periodicals  besides. 

William  O.  Bunn,  editor  of  the  Geneva 
Courier,  died  last  week  of  consumption- 
Mr.  Bunn  formerly  lived  in  Homer,  N. 
Y.,  where  he  was  engaged  in  news- 
paper work.  He  went  to  Geneva  about 
six  years  ago  and  bought  the  Courier 
plant.  He  leaves  a  widow  and  one 
adult  daughter. 

J.  E.  Cupples,  business  manager  and 
editor  of  the  Boston  Medical  and  Surg- 
ical Journal,  is  dead.  He  was  father  of 
J.  G.  Cupples,  the  well-known  Boston 
publisher,  and  a  brother  of  George  Cup- 
ples, the  celebrated  Scottish  novelist. 
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ADVERTISING  MEDIUMS. 


If  you  want  a  GOODLY  RETURN  for  your  money 
advertise  in  the 

PITTSBURG 

TIMES. 

It  has  double   the  bona-Jide  circulation 
of  any  other  daily  in  Pittsburg. 

In  all  that  goes  to  make  a  first-class  newspaper  in  the  broadest  sense, 
it  leads  the  procession.  There  is  nothing  like  it  between  Philadelphia 
and  Chicago.    Its  circulation  and  advertising  patronage  are 

CONSTANTLY  INCREASING. 

New  York  Office  :  Room  74,  Tribune  Bldg. 

PERRY  LUKENS,  Jr.,  Eastern  Advt'g  Manager. 


YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 
WASHINGTON 
concerned    by  placing 
advertisement   in  the 


IS 

an 


EVENING  STAR. 


Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores — occupied  by  white 
persons.,  A  RECORD  unequaled  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building, 

New  York  Representative. 


THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

THE  CHICAGO 

TIMES-HERALD 

is  the  great  medium  for  reaching  Chicago 
and  the  surrounding  territory, 

EASTERN  OFFICE, 

73  Tribune  Building,  NEW  YORK. 

A  TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening   Field.   The  other  reason  is 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 


All  first-class  advertisers  in 

MILWAUKEE 

use  the 

EVENING 
WISCONSIN, 

and  they  average  to  pay  it 
more  for  the  same  space 
than  they  do  any  other 
paper  in  that  city. 

The  reason  for  this  is  be- 
cause the  Wisconsin  read- 
ers are  the  most  numerous 
and  the  best  purchasers. 

The  Wisconsin  is  also 
undeniably  the  best  news- 
paper in  the  state. 

N.  Y.  Branch  Office,  10  Spruce  St., 
C.  H.  Eddy,  Mgr. 

"  New  England's  Greatest  Newspaper." 

The  boston  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials  : 

circulation 

character 

influence 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  aflFording  its  advertisers  an 
unequaled  purchasing  power. 

NEW  FEATURES  FOR  "96." 

ADVANTAGEOUS 

ADVERTISING 

always  includes  the  Great  SCRIPPS-McRAE 
LEAGUE  of  daily  papers.  Why  ?  Because  they 
are  the  leading  papers  in  their  respective 
territory. 

CINCINNATI  POST  125,000  daily. 

ST.  LOUIS  CHRONICLE..  100,000  daily. 

CLEVELAND  PRESS   70,000  daily. 

KENTUCKY  POST   12,003  daily. 

E.  T.  PERRY,  53  Tribune  Buildine,  New  York. 

A  D VERTISIN  G  in  newspapers  of ' '  known  cir- 
culation"  means  "  business."   For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bune Bldg.jN.Y.  Chamber  of  Commerce, Chicaeo. 

THEIR  POINTS  OF  VIEW. 

"  Your  verses  are  very  good,  miss," 
said  the  editor  in  his  kindest  manner, 
"  but  we  cannot  possibly  use  them.  Our 
columns  are  too  crowded. " 

"  Can't  you  leave  out  some  of  that 
stuff  you  publish  under  the  head  of 
'  Wanted?'  "  suggested  the  poetess.  "  It 
is  very,  very  uninterestmg."  —  Chicago 
Tribune. 


THE  LOUD  BILL  AND  HONESTY. 


The  Fight  Is  Bitter  Against  It, 
BUT  Congress  Should  Push  It 
Through. 

The  fight  against  the  Loud  bill  con- 
tinues and  grows  in  bitterness.  The 
so-called  "publishers'  committee," 
which  trained  its  guns  on  Washington, 
gets  its  animus  from  a  selfish  fear  of 
being  forced  to  pay  its  share  of  postage 
tolls.  The  ammunition  might  naturally 
be  believed  to  come  from  those  who  have 
profited  by  a  lenient  law  allowing  them 
second-class  privileges. 

One  Vernon,  of  the  "publishers' 
committee,"  has  absolutely  no  claim  to 
recognition  other  than  his  interest  in  the 
manufacture  of  paper.  He  has  already 
attacked  Congressman  Loud  in  a  threat- 
ening letter,  but  has  doubtless  been  by 
this  time  suppressed  by  his  fellow  com- 
mitteemen. 

The  American  Newspaper  Publishers' 
Association  at  its  New  York  meeting 
endorsed  the  bill.  The  members  of  this 
organization  are  distinctly  newspaper 
men  and  publishers,  not  in  the  sense  of 
distributors  of  purely  advertising  matter 
or  sheets  that  live  on  circulations  due  to 
the  free  or  semi-free  distribution  of  their 
alleged  newspapers. 

It  is  interesting  to  note  that  the  atti- 
tude taken  by  The  Fourth  Estate  in 
regard  to  the  Loud  bill  finds  favor  by  the 
Harper  Brothers,  perhaps  the  greatest 
publishing  house  in  America. 

The  following  editorial  from  Harper^ s 
Weekly  expresses  not  only  the  views  of 
The  Fourth  Es  r  ATE,but  of  every  honest 
paper  in  the  country: 

It  is  to  be  lioped  that  Congress  will 
not  adjourn  belore  passing  the  Loud 
bill,  which  seeks  to  limit  second-class 
matter  strictly  to  newspapers  and  peri- 
odicals. A  strong  effort  is  being  made 
to  defeat  the  measure,  and  there  seems 
to  be  some  misconception  at  Washing- 
ton as  to  the  attitude  towards  it  of  some 
of  the  publishers  of  periodicals.  The 
Weekly  has  favored  this  bill  simply  be- 
cause it  is  for  the  general  interest  that 
it  should  become  a  law.  The  govern- 
ment is  now  losing  annually  between 
S18, 000,000  and  519,000,000  as  the 
result  of  a  perversion  ol  the  law. 

The  law  of  1885  fixing  the  rate  of 
postage  on  newspapers  and  periodicals 
at  I  cent  a  pound  is  a  liberal  law,  and 
was  intended  primarily  for  the  benefit  of 
readers  of  such  publications.  It  is  the 
policy  of  the  government  to  extend  the 
circulation  of  periodical  literature  and 
to  help  to  cheapen  it  to  the  people  by 
reducing  the  charge  for  carrying  it  in 
the  mails.  Every  abuse  ot  this  law 
which  adds  to  the  cost  of  maintaining 
the  post-office  department  is  a  menace 
to  the  law  itself,  for  if  the  abuse  con- 
tinue there  will  inevitably  come  a  time 
when  the  government  must  fix  the 
charge  for  carrying  second-class  matter 
at  a  rate  which  will  cover  the  cost  of 
transportation. 

It  will  be  remembered  that  the  enor- 
mous loss  resulting  from  the  second-class 
rate  is  not  due  to  the  charge  to  which 
the  government  is  put  for  carrying  real 
newspapers  and  periodicals,  but  for  the 
inclusion  among  second-class  matter  of 
books,  advertising  circulars,  enormous 
sample  editions,  and  other  publications 
not  properly  included  in  second-class 
matter.  Recently  the  sample  edition  of 
one  publication  alone,  as  we  learn  from 
the  report  of  the  committee,  weighed 
300,000  pounds.  Its  carriage  in  the 
mails  cost  the  government  §24,000. 
As  the  postage  paid  was  $3,000,  the 
government  lost  §21,000  on  this  one 
edition.  We  have  the  estimate  of  the 
department  that  if  the  perversion  ot 
the  law  should  cease  the  post  office  could 
afford  to  carry  periodicals  for  nothing, 
and  this  certainly  indicates  the  extent  of 
the  abuse. 

The  abuse  ought  to  be  stopped,  not 
only  because  it  is  the  cause  of  such  enor- 
mous expense  to  the  government,  but 
because  it  interferes  with  the  rights  of 
the  great  majority  of  those  who  use  the 
post  office.  The  post  office  is  estab- 
lished primarily  for  the  carrying  of  let- 
ters.   At  the  present  rate  of  postage  let- 


ters are  carried  for  32  cents  a  pound, 
giving  the  government  a  profit  on  this 
class  of  mail  matter  of  24  cents  a 
pound.  In  other  words,  to  take  the 
estimate  of  the  committee,  the  people 
who  send  letters  through  the  mail,  and 
they  include  practically  the  whole  popu- 
lation  of  the  country,  pay  to  the  govern- 
ment every  year  between  $30,000,000 
and  $40,000,000  more  than  the  cost  of 
transmission.  If  letter  postage  were  re- 
duced one-half  the  government  would 
still  make  a  yearly  pi ofit  of  from  $15,. 
000,000  to  $20,000,000.  But  one  of  the 
stubborn  facts  in  the  way  of  reducing 
letter  postage  is  the  loss  of  $i8,coo,ooo 
to  $19,000,000  by  reason  of  the  abuse  of 
the  law  relating  to  second-class  matter. 
It  is  another  evidence  of  the  patience  of 
the  people  of  the  United  States  that  they 
permit  those  who  pervert  this  law  for 
their  own  profit  to  postpone  the  day  of 
penny  postage. 


A  WIDELY-KNOWN  ADVERTISER, 

George  J.  Seabury,  president  of  the 
corporation  of  Seabury  &  Johnson, 
which  is  so  widely  known  as  an  adver- 
tiser of  pharmaceutical  specialties 
throughout  the  country,  is  a  New  York- 
er by  birth,  and  is  still  a  comparatively 
young  man,  and  endowed  with  unusual 
activity,  in  spite  of  what  he  has  already 
accomplished. 

Mr.  Seabury's  ancestors  were  among 
the  revolutionists  of  1776,  and  contrib- 
uted to  the  es- 
"  tablishment  of 

the  freedom  of 
the  newspaper 
press  between 
which  and  his 
firm  mutually 
profitable  rela- 
tions have  for 
so  long  a  time 
existed. 

Mr.  Seabury 
tudied  medi- 
iiie,  chemistry 
and  pharmacy, 
but  before  com- 
pleting these 
J  studies  the  civil 
war  broke  out 
and  he  enlisted,  being  twice  wounded. 
After  the  war  he  resumed  his  studies 
here  and  in  Europe,  and  at  the  end  of  a 
few  years  founded  the  house  of  Seabury 
&  Johnson,  which  is  known  throughout 
the  world  as  a  manufacturer  of  medical, 
surgical  and  antiseptic  materials. 

The  house  of  Seabury  &  Johnson  has 
quite  invariably  received  the  highest 
awards  over  all  American  and  European 
competitors  at  international  exhibitions, 
etc.,  notably  in  Paris,  London,  Vienna, 
Philadelphia,  New  York,  Chicago.Liv  er- 
pool,  Melbourne,  Montreal,  as  wellasat 
many  other  world's  exhibitions,  lorty- 
nine  gold  medals  and  special  diplomas 
having  thus  far  been  awarded. 

Its  pharmacal  laboratories  are  said  to 
be  the  largest  and  best  equipped  of  their 
class.  In  1885  Mr.  Seabury  became  the 
sole  owner  of  the  works  and  trade-marks 
of  the  firm. 

Mr.  Seabury  introduced  lithographing 
on  tin  for  commercial  purposes  in  this 
country,  and  it  was  he  who  organized 
the  Mersereau  Manufacturing  Company, 
of  which  he  is  president,  and  which 
makes  a  specialty  of  the  art  referred  to. 

In  politics  Mr.  Seabury  is  aggressively 
republican,  and  he  has  been  a  delegate  to 
and  member  of  many  important  political 
conventions  and  committees.  He  is  a 
member  of  a  score  of  scientific,  educa- 
tional and  benevolent  societies  and  presi- 
dent or  trustee  of  some  of  them. 

Newspaper  and  advertising  men 
have  had  occasion  to  hear  a  great  deal 
in  past  years  of  demoralized  relations  be- 
tween pharmacists  and  the  public.  It  is 
at  least  largely,  and,  perhaps,  chiefly, 
due  to  Mr,  Seabury's  labors  that  the 
various  states  have  passed  pharmacy 
laws  which  not  only  have  put  the  practice 
of  pharmacy  on  a  correct  basis,  but  have 
made  it  more  likely  that  legitimate 
houses  that  make  use  of  the  press  to  build 
up  business  will  secure  the  fruit  of  their 
enterprise  and  effort. 
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BUSINESS  OPPORTUNITIES. 

PUBLISHERS 

AND 

ADVERTISING 
AGENTS 

OR 

MANAGERS 

OF 

DAILY 

NEWSPAPERS 

THROUGHOUT 
THE 

COUNTRY 
WHO 

WISH 
TO 
NCREASE 

THE 

AMOUNT 
OF 

ADVERTISING 

DONE  IN 
THEIR  SEVERAL 
PUBLICATIONS 
IN  A 

NOVEL 
MANNER 

WILL 
KINDLY 
ADDRESS 

''CASH," 

care  of 

The  Fourth  Estate. 


A  CORSET  CONTEST. 


AN  INCIDENT  OF  ANGLO-AMER- 
ICAN  ADVERTISING. 


An  American  Corset  Firm  Meets 
Peculiar  Rivalry  in  Great  Brit- 
ain—A Question  of  Trade-Mark 
Rights. 

Through  the  Dry  Goods  Economist 
the  particulars  are  given  of  some  of  the 
experiences  of  an  American  firm  in 
building  up  trade  in  England  for  a  cor- 
set of  American  make. 

Some  months  ago  a  representative  of 
the  manufacturers  of  "  Her  Majesty's  " 
corsets  (which  have  been  widely  adver- 
tised in  this  country),  went  over  to  Eng- 
land, carrying  with  him  a  full  stock  of 
the  products  of  his  concern.  Fitting  up 
handsome  offices  in  the  wholesale  dry 
goods  district  of  London,  he  proceeded 
at  once  to  .employ  the  most  approved 
American  methods  in  the  introduction 
of  his  wares  to  the  British  public. 

The  goods  were  carefully  and  sys- 
tematically advertised  to  the  trade  and 
consumers,  and  a  strong  point  was  made 
of  the  supplying  of  young  women  to  the 
principal  "drapery  shops,"  as  dry 
goods  stores  are  called  in  England,  for 
the  purpose  of  seeing  that  the  corsets 
were  properly  fitted  to  the  customer. 
The  result  was  that  in  a  comparatively 
short  time  "Her  Majesty's"  corset 
was  becoming  known  throughout  the 
United  Kingdom,  with  a  corresponding 
growth  in  the  number  and  size  of  the 
orders  received. 

Of  course  the  English  manufacturers 
of  corsets  did  not  welcome  this  kind  of 
competition,  and  Charles  Biyer  &  Co., 
London,  leaped  into  the  breach  by  get- 
ting out  a  corset  which  they  called  "  C. 
B.  Her  Majesty's  Corset,"  and  sent  out 
a  circular  in  which  they  announced  that 
the  corset  had  been  made  for  the  express 
purpose  of  competition  with  the  Ameri- 
can article. 

The  circular  also  called  attention  to 
the  fact  that  the  United  States  maker  of 
corsets  was  protected  by  a  duty  of  40 
per  cent.,  whereas  American  corsets, 
under  British  free  trade,  were  of  course 
allowed  to  go  into  England  free  of  duty. 
It  closed  as  follows: 

We  do  not  mean,  if  we  can  help  il,  to  allow 
American  manufacturers  lo  escape  competition 
by  annexing  and  claiming  the  exclusive  right 
to  use  terms  as  above,  and  under  cover  of  such 
title,  and  by  ridiculous  claims  for  their  most 
ordinary  and  commonly  made  corsets,  to  create 
a  market  which,  by  ordinary  competition  they 
could  not  for  a  moment  hope  to  do.  We  assert, 
and  are  prepar«d  to  substantiate  the  assertion, 
that  American  corsets  sold  under  above  title, 
can  he  supplied  by  English  manufacturers  at 
abo'it  one-third  of  the  American  prices,  using  at 
same  time,  much  better  material---,  and  giving  a 
stjperior  make  and  finish. 

We  attach  no  importance  to  above  title,  as 
such,  and  use  it  solely  fir  the  purpose  of  ensur- 
ing direct  competition  with  the  American  make, 
and  to  assert  our  right  to  use  this  title  if  we 
choose  to  do  so. 

The  matter  has  developed  into  a  very 
fierce  controversy.  Such  trade  names 
as  "Her  Majesty's"  cannot  be  copy- 
righted in  England,  the  law  not  permit- 
ting any  such  reference  to  be  made  of 
royalty  and  its  attributes.  Nevertheless 
the  manufacturers  of  "  Her  Majesty's  " 
corsets  are  understood  to  have  a  good 
case  against  Charles  Bayer  &  Co.  in  the 
courts,  on  the  ground  of  the  use  that  has 
been  made  of  the  trade-mark  in  the 
United  States.  At  any  rate,  they  have 
readily  found  English  lawyers  of  the 
highest  reputation  to  take  the  matter  up 
and  bring  it  before  the  courts. 

In  the  meantime  American  manu- 
facturers, not  only  of  corsets,  but  of 
many  other  lines  may  be  interested  in  the 
opportunities  oflered  for  the  introduction 
of  their  goods  in  Great  Britain.  The 
success  attained  by  this  manufacturer 
of  corsets,  evidenced  by  the  action  of  the 
English  concern,  would  indicate  that 
there  must  be  many  other  products  for 
which  a  market  in  Great  Britain  can 
readily  be  foundt 


WHOSE  NAME  IS  IT? 


TWO    CONCERNS  CONTENDING 
FOR  A  TITLE. 


Rival  Penny  Magazines  Makh  War 
For  a  Name— Questions  of  Copy- 
right. 

Some  months  ago  a  publication  was 
established  in  Philadelphia  with  the  title 
of  the  Penny  Magazine.  The  paper  is  a 
monthly,  and  the  publishers  are  the 
Penny  Magazine  Company,  of  which  J. 
Y.  Boyle  is  secretary. 

A  monthly  with  the  same  title  was  re- 
cently started  in  New  York,  which  is 
sold  at  a  cent  a  copy.  Both  publications 
have  been  advertised  somewhat,  and 
would  be  likely  to  draw  considerable  at- 
tention in  any  event  owing  to  the  low 
cost  as  implied  by  the  title. 

On  hearing  of  the  appearance  of  the 
New  York  publication  the  Philadelphia 
concern  took  steps  to  prevent  the  former 
from  using  the  name  of  Fenny  Magazine 
by  virtue  of  a  copyright  recorded  in  the 
office  of  the  Librarian  of  Congress  in 
October  last. 

The  Philadelphia  company  has  notified 
the  news  dealers  that  they  will  be  held 
responsible  for  infringement  of  title 
should  they  offer  copies  of  the  New  York 
magazine  for  sale. 

There  does  not  appear  to  have  been 
any  decision  in  any  precisely  similar 
case  as  to  the  exact  rights  and  penalties 
in  such  a  case  as  the  present,  and  a  pre- 
cedent of  great  interest  to  publishers  may 
grow  out  of  the  affair. 

There  have  been  cases  in  which  papers 
with  the  same  title  have  been  published 
in  difilerent  parts  of  the  United  States, 
but  generally  these  papers,  in  spite  of 
the  similarity  of  name,  appealed  to  con- 
stituencies so  remote  from  each  other 
that  damage  would  have  been  hard  to 
establish. 

Miny  people  are  familiar  with  the 
Home  Journal,  New  York,  and  yet  it 
will  be  news  to  them  and  perhaps  even 
to  the  publishers  of  that  paper,  that  ever 
since  1874  a  weekly  called  the  Home 
Journal  has  been  issued  in  Lafayette, 
Ind. 

It  is  a  surprising  fact  that  in  the  town 
of  Marietta,  O.,  there  are  two  weeklies  re- 
spectively bearing  the  titles  of  Register 
and  Times,  and  that  in  the  town  of 
Marietta  in  the  neighboring  state  of 
Pennsylvania  there  are  also  two  weeklies 
respectively  entitled  the  Register  and 
Times. 

If  the  four  papers  were  each  trade- 
marked  it  would  be  hard  to  say  what 
the  legal  rights  of  the  various  parties 
would  be  in  case  there  were  any  conflict. 
In  the  case  of  the  Penny  Magazine,  how- 
ever, in  which  the  same  public  is  sought 
to  be  reached,  there  seem  to  be  distinct 
rights  in  favor  of  the  party  showing 
prior  trade  mark. 


NEWSPAPER  GAME  OUT  WEST. 


ADVERTISING  AGENCIES. 


M.  B.  WILSON 

GENERAL 

ADVERTISING 

AGENCY,  CHICAGO, 

Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 

THE 

R.  WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  Yokk, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 


ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers'  lowest  rates.  Practical  and 
eflfeclive  service  in  every  line  of  business. 

W.  L.  BEADNELL, 

Advertising  Agent, 
17  Tribune  Building.  Nkw  York, 


A  new  game  called  the  "  Editor's  De- 
light "  is  played  this  way:  Take  a  sheet 
of  ordinary  writing  paper,  fold  it  care- 
fully, and  enclose  a  bank  note  sufficiently 
large  to  pay  up  all  arrearages  and  one 
year  in  advance.  Keep  an  eye  on  the 
editor,  and  if  a  smile  adorns  his  face,  the 
trick  works  like  a  charm.  Now  is  the 
time  to  play  the  joke. — Hazel  Green 
(Ky.)  Herald. 


PAPER  FOR  STENOGRAPHERS. 

The  first  number  of  the  Stenographic 
Herald,  a  paper  for  shorthand  writers 
published  in  Milwaukee  and  edited  by 
George  M.  Guest,  has  been  issued.  It 
is  attractive  in  point  of  typography  and 
is  full  of  matter  that  stenographers  will 
find  both  interesting  and  beneficial. 
Mr.  Guest  is  himself  an  expert  stenog- 
rapher and  is  also  experienced  in  news- 
paper work,  having  formerly  been  em- 
ployed on  the  Appleton  Crescent, 


ADVERTISING  HELPS. 


AN  AUTHORITY  ON  TRADE  JOURNAL 
ADVERTISING. 

THE  TRADE  PRESS,  of  Chicago,  which  is 
just  begnnine   its  third  year  as   the  Trade 
Jo  irnjl  Publishers'  trade  magazine,  will  cele- 
brate its  third  anniversary  with  a  special  num- 
ber this  month  to  mark  the  broadening  of  its 
field  to  include  the  Trade  Journal  Advertiser. 
The  Advertiser  has  at  present  no  source  from 
which  10  gain  reliable   infoimition  about  the 
journals  he  i-i  asked  to  patronize.  Publishers 
claim  circulations  of  fom  10,000  to  50  000  when 
ihey  have  not  200  bona  juie  paid  subscribers, 
and  never  print  more  than  500  lo  1,000  copies, 
i  This  IS  ROBBERY  ANii  SHOULD  BE  exrosED.  The 
I  Advertiser  needs  a  reliable  source  of  informa- 
tion, some  disinterested  expert  on  Trade  Journal 
j  Advertising  to  advise  with  on  this  subject.  He 
!  will  find  such  assist.ince  in  the  columns  and  con- 
•  fidi-ntial    correspondence    of    IHE  TRADE 
PRE-S.  This  magazine  caters  only  to  legiiimate 
anH    high-grade  trad^  papers.     These  have 
nothing  to  fear,  and  from  the  others  we  haxe  no 
favorstoask.    SUBSCR I  PTIO.V,  $,;  SINGLE 
I  COPIES,  10  cents.    ADVl- RTISING  RATES 
ON  APPLICATION.   THE  TRADE  PRESS, 
I        Dearborp  Street,  Chicago, 


I fyou  are  thinking 

about  advertising 
in  any  newspaper, 
magazine  or  pro- 
gramme anywhere 
communicate  with 


DODD'S 

ADVERTISING  and  CIIIXKING 

AGENCY. 

J.  W.  BARBER,  Gen'l  Manager. 

Carter  BUILDING,  TEi.ErHONE. 

WATER  ST.,  CAIil.R  AI>IJKESS, 

DEVONSHIRE  ST.,  "  DODDACE." 

SPRING  lASE,  LOSTON, 

WASHINGTON  ST.,  MASS. 
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Up  to  da'e  methods,  in- 
telligently carried  out,  are 
the  rule  of  this  agency. 

The  advertiser's  interests 
served  first. 

Advertisements  prepared 
and  illustrated  by  a  staff, 
clever  in  their  line,  and 
equal  to  any  demands. 


Advertise  r's 

N  EWSPApER 


LOW 

ESTIMATES 

CAREFUL  Ma  NUAL.  a  valua- 

SERVICE.  ble  volume  037  8 

RELIABLE  pages,  mailed  to 

nPATTMr"  ^  address  for 

JJliAi^iJMLi.  20  cts.  in  stamps. 
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PRINTERS'  SUPPLIES. 


PRINTERS  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES 


BONNELL'S  INKS 


To  The  J.  Hakpkr  Bonnhll  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Hakpkk  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 

N\/  ,  .     II  AND  13  VANDEWATER  /^ttt/- a . 

EW  York:         street.  i^hicago: 


17  AND  19  guiNCY 
STREET. 


Philadelphia: 


3  SOUTH  SEVENTH 
STREET. 
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FOR  SALE. 

ADVERTISEMENTS  under  this  classifica- 
tion, 25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

RARE  OPPORTUNITY  FOR  NEWS- 
PAPER MEN.— On  account  of  long-con- 
tinued ill  he  il'h  of  one  of  ihe  proprietors,  one  of 
the  OLDEST  AND  MOST  URMLY  ESTAB. 
LISHED  WEEKLY  COU.NTY  NEWSPA- 
PERS IN  THE  WEST,  with  a  jib  and  news- 
paper plant  serond  lo  none  outside  the  large 
cities  is  offered  for  sale  on  liberal  term*.  The 
ONLY  REPUBLICAN  PAPER  in  a  Repub- 
lican county  of  42,000  population;  7  column,  8 
pages,  with  a  bona  fide  circulation  of  2,700. 
MACHINERY  consists  of  7  H.-P.  Otto  Gis 
Engine,  5  Power  Presses,  Thome  Type  Setting 
Machine,  Folder,  Stitcher,  Paper  Cutters,  etc. 
Brick  office,  two  stories  and  basement,  40  x  60, 
water,  gas,  etc.  For  particulars  apply  to  J.  W. 
OSTRANDER,  Ostrander  Building,  Chi  ago, 
IlL  

FOR  SALE,  on  account  of  ill  health  of  the 
editor,  office  of  the  Independent  Register. 
Has  good  GORDON  JOB  PRESS  and  one 
HAND  PRESS.  Is  well  supplied  with  NEW 
TYPE,  long  primer  and  brevier.  Has  GOOD 
CIRCULATIO  in  town  and  county.  Terms 
reasonable.  For  further  pirticulars  address, 
JOHN  FL\NGLEK.  Columbiana,  O.  

FOR  SALE. — New  improved  single  Potter 
press,  8  columns,  8  pages,  with  lo-page  at- 
tachment, with  complete  stereotype  outlic.  Ad- 
dress, BOX  236,  Pittsburgh,  Pa. 

It  may  interest  you  to  know  that  the 
advertisement  (of  the  Times  Building) 
is  bringing  "  results."  Evidently 
The  Fourth  Estate  reaches  ex- 
cellent people. 

E.  A.  Tredwell, 
Agent  for  Times  Building,  Nevy  Yoik. 

VARIOUS  LIBEL  LITIGATIONS. 

Jacob  Steiner,  publi-her  of  the  Twin 
City  Guardian,  of  St.  Paul,  Minn.,  has 
been  arrested  on  the  charge  of  illegally 
addressing  a  wrapper  on  one  of  his  pa- 
pers which  was  sent  through  the  post- 
oftice.  The  address  was  "  Yerx.a  Bros., 
butchers,  bakers  and  candlestick  makers, 
candy  factory,  cigar  factory  and  hurdy 
gurdy  grocery  store."  Verxa  Bros,  ob- 
jected to  the  words  "hurdy  gurdy," 
hence  their  suit  for  libel. 

A  libel  suit  with  damages  placed  at 
$5,000  has  been  brought  by  Dr.  J.  A. 
Jafle  against  Herman  Bussman,  editor  of 
the  New  Haven  Anzeiger.  The  speci- 
fications assert  that  the  defendant  printed 
an  article  of  a  libelous  character  relative 
to  Dr.  Jaffe's  ability  and  efficiency  as  a 
physician. 

Suit  has  been  brought  by  McKannon 
Bros.  &  Co.  against  P.  C.  Dodge,  editor 
of  the  Burlington  Independent  for  al- 
leged libel,  based  on  an  article  charg- 
ing that  the  company  had  fraudulently 
obtained  from  Mrs.  Jennie  Nichols  of 
Waterbury  a  promissory  note  for  a  piano 
which  a  member  of  the  firm  had  sold 
her.  The  amount  of  the  damages 
claimed  is  $8,000. 

Philip  A.  Hubert,  D.  D.,  a  colored 
minister  who  brought  suit  about  a  year 
ago  against  the  Syracuse  (N.  Y.) 
Courier  alleging  libel,  and  asking  for 
$20,000  damages,  is  now  in  Syracuse 
ready  for  the  trial  which  takes  place 
this  week.  It  will  be  remembered  that 
Dr.  Hubert,  representing  himself  as 
financial  secretary  of  the  Livingstone 
College  at  Salisbury,  N.  C,  plead  from 
the  pulpit  for  money  to  help  the  institu- 
tion.   The  Courier  in  ^  story  about  the 


SITUATIONS  WANTED. 


ADVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 


IWTAN  OF  IHIRTEEM  YEARS'  EXPERI- 
^'^  ENCE,  now  connected  with  prominent 
New  York  daily,  desires  responsible  position  on 
newspaper  in  city  of  50,000  to  100,000.  Has  been 
managing  editor  of  several  leading  dailies;,  west 
and  south.  Highest  references  from  publishers, 
public  men  and  businessman  of  different  locali- 
ties.   W.  K  v.,  care  Fourth  Estatb. 

I'VE  been  six  years  with  one  of  largest  liter- 
^  ary  publishing  houses  in  New  York  and  for 
good  rejsons  intend  to  chmge.  Can  take 
charge  literary  part  Sunday  Edition  of  daily, 
or  prepire  tasty  and  striking  advertisements. 
Thorough  knowledge  periodical  subscriptions. 
Energetic,  reliable  ;  best  references.  Address 
Practic  .1,  care  The  Fourth  Estate. 

■pDITOR,  reporter,  successful  newspaper 
^  writer,  young  nun  with  nine  years*  exper- 
ience 0.1  daily  and  weekly  pipers,  wants  good 
position,  city  or  country ;  thoroughly  under- 
stands newspaper  and  printing  business  ;  prac- 
tical printer.    W.  M  ,  care  Fourth  Estate. 

pXPERIE.NCED  Advertising  Solicitor  desires 
position  on  some  fir^t-class  medium;  five 
years'  experience  on  leading  New  York  daily. 
Best  references.   J.  W.,  care  Fourth  Estate 

Al^ANTED. — A  situation  by  an  experienced 
'  *  advertising  man,  over  four  years*  experi- 
ence. Address  ADAGENT,  care  The  Fourth 
Estate. 

A  COMPETENT    CIRCULATION,  AD- 
VERTISlNGand  busine*s  manager  wishes 
to  change  his  posiiion.     LA  FORGE,  care 
Fourth  Estate. 


SITUATIONS. 

ADVERTISEMENTS  under  this  clasiifica- 
tion, 25centsperlineeach  insertion.  Count 
seven  words  to  the  line. 

AN  ADVERTISING  SOLICI  TOR  who  is 
qualified  to  deal  successfully  with  unusual 
opportunities  for  making  big  contracts  with 
considerable  profit  to  himself  may  hear  of  such 
an  opportunity  by  addressing  Good  Record, 
care  of  The  Fourth  Estate. 

■UT ANTED,  good  NEW.SPAPKR  ARTIST 
*•  on  illustrated  weekly  newspaper.  En- 
close sample  clippings.  Permanent  position. 
Address,  "  ARTIST,"  care  The  Fourth  Es- 
tate. 

CORRESPONDENCE. 


EDITORIAL  HELPS 


"  CENEX'S'*  New  York  Weekly  GOSSIP 
LETTER.  Editor  "Judge  "says:  •■  I 
don*t  know  of  anybody  who  writes  more  enter- 
taining Letters  than  Mr.  Haaer.*'  Send  for 
specimen.    Hage*-,  87  "World''  Building. 

D  EV.  A.  S.  GREGG  will  furni-h  report  or 
special  matter  about  General  Conference 
M.  E.  Church,  Cleveland,  O  ,  in  May.  After 
April  20.  address  Cleveland,  O. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
  LOGAN  UTAH.  

collection  said  in  its  head  lines,  "  He 
raked  in  the  shekels."  This  Hubert 
claims  to  be  libelous,  especially  a  line 
intimating  that  perhaps  the  college  did 
not  exist,  and  hence  the  suit. 

Arthur  Carr.  a  justice  of  the  peace  in 
Prince  George's  county,  Md.,  has  filed  a 
suit  against  the  Washington  Times  Com- 
pany, claiming  $20,000  damages  be- 
cause of  an  alleged  libelous  article. 
This  referred  to  an  alleged  gambling 
scheme,  the  description  of  which  in  the 
Times  the  plaintiff  claims  implied  in 
one  of  its  sentences  that  he  was  in  collu- 
sion with  the  gamblers. 


The  Auburn  (N.  Y.)  Public  Ledger,  a 
new  paper,  has  made  a  general  assign- 
ment and  suspended  publicatiori. 


For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
shsuld  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  Js  00 
Vol  II.,  September,  1894,  to  February, 

1895,  inclusive   500 

Vol.  III.,  March  to  August,  1895,  inclu- 
sive   a  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive    2  50 

Vols.  I.  and  II.,  bound  together,  a  few 

l*;ft   10  00 

Vols.  III.  and  IV  ,  bound  together,  March, 

i8j5,  to  February,  1896,  inclusive   5  00 

BACK   NUMBERS  tJ.r^ 

Estate  can  be  had  (except  a  few  issues  which 
are  out  of  print)  at  10  cents  each.  As  the  edi- 
tions are  many  of  them  nearly  exhausted, 
prompt  application  should  be  made. 

ilT^iE  FOURTH  ESTATE  is  brimful  of 
newspaper  news  and  is  intenesting  to 
ai>yone." — S.*n  Francisco  Forestets'  A-dvocate. 


GOOD  LITERATURE. 

yHE  BEST  INVESTMENT.— "In  sending 
check  for  renewal  of  my  subscription,  I 
wish  to  say  that  1  regard  this  annual  payment  as 
the  very  best  investment  which  I  make.  When 
the  morning  papers  and  The  Fourth  Estate 
come  to  me  together,  as  they  often  do,  your 
paper  is  always  read  first  while  the  general 
news  of  the  day  waits. 

"  Moreover. the  interest  attaches  quite  as  much 
to  the  ad>,  in  proportion  to  their  bulk,  as  to  the 
reading  matter. 

"I  regird  The  Fourth  Estate  as  a  con- 
spicuous illustration  of  the  truth  that  suppi/ 
often  creates  demand.  Ii  Thk  Fourth  Estate 
never  had  been  established  newspaper  men 
would  have  continued  ignorant  to  this  day,  I 
presume,  of  the  personal  and  business  value  to 
them  of  the  work  which  you  are  doing," — 
Stephen  O'Mbara,  Y.i\ViT  Boston  Journal. 


TRAVEL. 


PREMIUMS,  ETC. 


New  PREMIUM  CATA- 
LOGUE now  ready. 

Sent  on  request.  Address  F.  TENNYSON 
NEELY,  New  York  or  Chicago. 


pRAPHOLOGYI  (Character  reading  from 
^-^  handwriting.)  Boom  your  paper  with 
special  column.  Low  rates.  Particulars  free. 
Sample  reading  of  your  writing,  dime  and 
stamp.    F.  G  Macomber,  Troy,  N.  Y. 

liT  CONSIDER  your  most  admirable  public- 
^  ation  one  that  nobody  who  wishes  to  keep 
abreast  of  general  newspaoer  information  can 
afford  to  b;  withojt." — A.  E.  Sproul,  advertis- 
ing manager.  John  H.  Prav  &  Sons.  Boston. 

WITH  THE  CLUBS  AND 
ASSOCIATIONS. 
The  election  of  officers  of  the  Albany 
Press  Club  has  resulted  in  the  choice  of 
the  following:  President,  Simeon  Hol- 
royd;  vice-president,  William  H.  John- 
son; secretary,  Gilbert  C.  Bishop;  treas- 
urer, Henry  Gallien;  active  manager  for 
three  years,  William  H.  Brainard;  asso- 
ciate manager  for  three  years,  William 
C.  Hackett. 

The  Southern  California  Women's 
Press  Club  held  its  second  annual  meet- 
ing at  Los  Angeles,  March  11  and  12. 


The  next  annual  meeting  of  the  New 
York  State  Press  Association  will  be 
held  at  Summit  Hill,  Pa.  Tuesday, 
June  30,  has  been  fixed  on  for  the  open, 
ing  session,  with  adjournment  set  down 
for  the  following  Friday. 


No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  po-sesses  the  most  per- 
fect system  of  \>\oc\  sij^naU  in  the  world. 

%\  hoiirv.  New  York  to  Buffalo  ;  9>i  hours,  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago;  21  hours.  New  York  to  Cin- 
cinnati ;  2<)X  hou'S,  New  York  lo  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  f  alls  is  the  New  York 
Central. 

Travrling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country, 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
careful  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  of 
the  latest  design  and  construction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  Is  the  "  Standard 
Railway  of  America.'* 
S.  M.  PREVOST.  R.  WOOD, 

Gtn.  Manager.  Gen.  Pass.  Agent . 

STONINGTOM  LINE. 

FARES  ALL  REDUCED.  BOSTON,  U- 
PROVIDENCE,  $2.25  ;  WORCESTER,  $2.35. 
Steamers  leave  NEW  PIER 36,  N.  R.,  one  block 
above  Canal  street,  at  6  p.m.  daily,  except 
Sunday - 


ELIZABETH'S  EDITOR  FREE. 

Dr.  John  Max  Reiner,  editor  of  the 
New  Jersey  Herald,  published  in  Eliza- 
beth, who  has  been  in  jail  two  weeks, 
charged  by  Mayor  Rankin,  of  Elizabeth, 
with  twenty-six  counts  of  libel,  has  been 
released,  having  found  bondsmen  who 
qualified  in  the  sum  of  $10,400,  making 
a  total  of  $20,8oD.  The  bond  fixed 
by  the  Supreme  Court  was  $5,200,  but 
by  law  the  bondsmen  must  qualify  in 
double  the  amount. 

Reiner  bought  the  Herald  last  Oc- 
tober and  at  once  commenced  a  crusade 
against  the  saloon  keepers  who  kept 
their  places  open  on  Sunday.  He  then 
attacked  Mayor  Rankin  and  charged 
him  wilh  being  responsible  for  the  viola- 
tions. 

The  paper  was  at  first  supported  by 
the  temperance  and  church  element,  but 
when  the  editor  was  arrested  they  left 
him  to  his  fate. 


PITTSBURG  PAPER  SUSPENDS. 

Charles  S.  Clarke,  publisher  of  Thurs- 
day, the  weekly  newspaper  devoted  to 
Pittsburgh's  social  doings,  has  made  a 
voluntary  assignment  to  W.  C.  Gill, 
trustee. 

The  paper  has  been  in  existence  for 
several  months  and  this  turn  in  its  affairs 
is  quite  a  surprise. 


I 
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EDITORIAL  HELPS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 


IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 


"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 


If  you  address  them  at  jS  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


WE  HAVE  ITl 

The  Modern  Press  Clipping  Bureau 

in  its  fullest  development. 

Every  state  closely  covered. 

All  publications  received  direct  from  publishers. 

Most  thoroughly  trained  Readers. 

Lowest  Rates,  $1  per  month  and  upwards. 

Our  patrons  say  we  do  the  best  work. 

UMASK.ED  FOR  PRAISE 
From  the  Clothier  and  Furnisher,  New  York: 
'*  We  are  taking  clippings  from  three  bureaus, 
but  your  service  is  far  ahead  of  all  the  rest." — 
R.  W.  Ashcroft,  Editor. 

GIVE  US  A  TRIAL  ORDER. 
TheCHICAGO  press  clipping  BUREAU 
Thho.  Wiese,  Mgr.,  36  La  Salle  St.,  Chicago. 


NOW  READY. 


THE  FOURTH  ESTATE. 

"\//^T  T"\7"  September  I,  1895, 
\  \J  L^  .  \.\    to  March  I,  1896. 

JUST  COMPLETED. 


$2.50 ; 


POSTAGE 
NCLUDED. 


VOLS.  II I -.4  vr:." 

(Year  ending  March  I,  1896). 

640  pages,  5oo  illustrations. 


$5 


.00 


POSTAGE 
INCLUDED. 


A  year's  concise  history  of  the  new- 
paper  and  advertising  worlds. 
No  library  complete  without  it. 

T  V  n  M'  Q    LEAD  PENCILS. 

•I  -i*-  V^/  IN  O  tDITORS'  ULUR, 
EDITORS' BLACK.  TRY  THEM.  Sample 
free  if  Fourth  Estate  is  mentioned.  Jos. 
DixoNCRUCrBLE  Co.,  Jersey  City.  N.J. 

RECENT  NEW  ENTERPRISES. 

Anew  paper  has  been  started  by  the 
Catholic  Indian  school  at  Harbor 
Springs,  Mich.,  called  the  Anishinabe 
Enamiad. 

The  Elm  Creek  (Neb. )  Pilot  is  a  late 
newspaper  venture.  It  is  published  by 
S.  C.  Salgren. 

Burlington,  Vt.  has  a  new  French 
paper  called  the  Le  .Samedi  Soir.  It  is 
a  weekly  paper  published  and  edited  by 
Alexander  Thomas. 

A  new  demrjcratic  paper  has  appeared 
at  Watertown,  S.  D.  called  the  Times. 


OFFICES  TO  LET, 


OFFICES  TO  LET  IN 

THE  TIMES  BUILDING 


open  day  AND  NIGHT. 
ELEVATORS  ALWAYS  RUNNING. 
Rent  includes  Light,  Heat  and  Janitor  Service. 
Apply  E.  A.  TREDWELL,  19  Times  Building. 

A  PUBLISHER  wishing  a  location  where  his 
business  offices  and  printing  can  be  in 
the  sime  binldin?,  close  to  Broadway  and 
Post  Office,  on  a  prominent  business  street,  can 
learn  of  an  opportunity  by  addressing  P.  O. 
Box  634.  New  V  ork  City. 

pOR  RENT.    Desk  room.    Special  repre- 
sentative  preferred.     Room   19,   No,  -2^ 
Park  Place. 

MISCELLANEO  US. 


■•THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Life  Insurance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  last 
week. 

'^li^i^iQ  are  hard  times*'  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now . 

™"BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 

NEW  YORK    AND   NEW  JERSEY  State 
Agencies, 

253  Broadway.  NEW  YORK. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau,  Cedar  and  Liberty  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 

per  annum. 
Alio  a  Storage  Department  for  the  Storage  for 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 


H.  P,  Borswill,  of  Castlewood,  is  its  pub- 
lisher. 

Noblesville,  Ind.,  has  a  new  paper  in 
the  Westfield  News. 

The  Riverton,  (la.)  Independent 
been  launched  on  the  sea  of  journalism. 

J.  N.  Larkin,  editor  and  publisher  of 
the  Sacramento  (Cai.)  Sunday  Leader,  is 
about  to  start  a  daily  morning  paper. 

A  new  paper  is  soon  to  be  started  by 
the  colored  people  of  Spokane,  Wash., 
called  the  Northwest  Eclio.     A,  D. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


WHEN  YOU  START 
THAT  PAPER 

Concentrate  your  energies  on  getting  ads  and  sub- 
scriptions, and  avoid  all  worry  and  loss  of  time  by 
placing  your  outfit  order  in  one  lot.  The  presses, 
folder,  type-setting  machines,  type,  and  materials 
can  be  bought  at  least  cost  in  this  way,  if  you  buy 
from  the  concern  that  is  the  biggest  buyer  of  print- 
ing machinery  in  the  world,  and  the  biggest  and 
most  complete  type-founding  company  in  the  world, 
and  consequently  able  to  sell  to  best  advantage. 

Convenient  to  All,— Covering  the  Continent. 


AMERICAN  JoTpan;.""'^^' 

Boston,  New  York,  Philadelphia,  Baltimore,  Buffalo,  Pittsburg,  Cleveland,  Cincinnati, 
Chicago,  St.  Louis,  Milwaukee,  Minneapolis,  Kansas  City,  Omaha,  Denver,  Portlantli 
(Ore.),  San  Francisco,  Dallas,  Atlanta, 

LEADERS  OF  TYPE  FASHIONS. 


BUSINESS  HELPS. 


PAMPHLETS 

are  artistic  if  made  by 

Seaman  Presbrey  Dep't, 

874  Broadway,  New  York. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Waltkr  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

A  LL  the  leading  English   Newspapers  a.  d 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  st,.  New  York, 
one  door  east  of  Broadway. 

Griffin  will  be  manager,  and  Charles  A. 
Lucas  editor. 

The  South  Douglas  Star,  published  at 
Riddles,  Ore.,  by  C.  A.  Byrd,  has  be- 
gun publication. 

A  new  populist  paper  has  been  started 
at  Corvallis,  Ore.,  called  the  Critic. 

W.  M.  Martin  is  the  publisher  of  a 
new  paper  at  Solon,  la.,  called  Economy. 

The  Winona  Rays,  published  at 
Winona,  O.,  is  aMate  addition_to  jour- 
nalism. 

The  Stanford  (Ky.)  Commercial  has 
made  its  appearance. 

Stockton,  Cal.,  has  a  new  paper  in  the 
Guard  and  Tackle.  It  is  edited  by  O.  M. 
Atwood. 

A  weekly  paper  called  the  Tribune 
has  made  its  appearance  at  Elberton,  Ga. 
It  is  edited  by  B.  I.  Thornton. 

English,  Ind.,  has  a  new  democratic 
paper,  edited  by  H.  A.  Ellsworth, 

Kansas  City,  Mo.,  has  a  new  magazine, 
the  Western  Woman. 


CHANGE  IN  RHODE  ISLAND. 

The  Pawtucket  (R,  I.)  Post  has  been 
sold  to  a  syndicate  of  which  Henry  E. 
Tietke,  the  mayor  of  Pawtucket,  is  the 
head.  It  will  continue  as  an  evening 
paper,  independent  republican  in  politics. 
The  new  company  has  leased  a  new 
building,  purchased  a  new  press  and 
linotype  machines,  and  will  enlarge  the 
plant  in  all  directions.  A  fuller  report 
of  the  New  England  Associated  Press 
has  been  secured.  The  general  man- 
ager under  the  new  regime  will  be 
Joseph  Chandler,  son  of  William  E. 
Chandler,  United  States  senator  from 
New  Hampshire.  E.  J.  Carpenter,  for- 
merly secretary  of  the  Boston  Press 
Club,  will  be  the  principal  editorial 
writer. 


AMUSEMENTS. 


Abbey's,  "  The  Little  Duke,"  8  p.m. 
Academy  of  Music,  '■  Humanity,"  8.15  p  m. 
American  Theatre,  "The  Law  of  the  Land," 

8  P.M.  Matinee  Saturday. 
Broadway,  '•  Excelsior,  Jr ,"  8  p.m.  Matinee 

Saturday, 

Casino,  "The  Lady  Slavey,"  8.15  p.m. 

Fifth  Avenue,  "A  House  of  Cards,"  8.15  p.m. 

Matinee  Saturday. 
Garden  Theatre.  "  His  Absent  Boy,"  8.15  p.m. 
Hoyt's  Theatre,  "  A  Black  Sheep,"  8.30  p.m. 
Koster  &  Bial's,  Chevalier. 
Lyceum,  "The  Prisoner  of  Zenda,"  8.15  p.m. 

Matinee  Saturday, 
Madison  Square  Garden,  Bamum  &  Bailey's 

Circus,  2  P.M.  and  8  p.m. 
Olympia,   "Marguerite,"  8.15   p.m.  Matinee» 

Wednesday  and  Saturday. 
Palmer's,  "  Madame  Sans  Gene,"  8  p.m. 
Proctor's,  Vaudeville,  11  a.m.  to  n  p.m. 

<iT  SHOULD  miss  the  vis  ts  of  The  Fourth 
Estate  very  much  if  it  were  lo  stop- 
I  think  it  improves  steadily  and  is  just  the  paper 
for  newspaper  men."— John  S.  Barrows,  Boston 
Journal. 


TRULY  HARD  LINES, 

When  the  Globe  adopted  its  present 
size  it  decided  to  print  a  line  across  the 
top  of  the  first  page,  to  be  changed 
every  day.  There  were  mechanical  rea- 
sons why  this  was  convenient,  and  it  was 
easy  to  write  the  line  every  day  when 
the  idea  was  new,  but  we  don't  mind 
confessmg  now  that  the  "line  "  has  be- 
come a  great  nuisance. 

It  is  forgotten  everyday  until  the  very 
last  thing,  and  when  the  foreman  whis- 
tles down  for  copy  for  the  "line"  we 
find  it  utterly  impossible  to  be  gay  or 
even  good-natured.  This  has  been  kept 
up  for  two  years,  and  it  is  growing 
worse.  The  "  line  "  never  fits;  that  is, 
it  is  always  necessary  to  lengthen  or 
shorten  it,  after  a  sentence  has  been 
agreed  upon,  and  if  the  editor  of  the 
Globe  is  occasionally  ill-natured,  that 
"line  "  is  responsible. 

A  peculiar  thing  about  the  "line"  is 
that  some  days  only  sixteen  words  are 
required,  then  it  will  suddenly  jump  up 
to  twenty- three.  It  is  the  most  unrea- 
sonable "line"  we  ever  had  anything 
to  do  with.  Dozens  of  papers  copied 
the  idea  from  the  Globe,  but  they  have 
all  given  it  up,  and  we  don't  blame 
them. — Atchison  Globe. 


NEW  ORLEANS'  NEW  DAILY. 

The  Morning  Netus,  the  new  daily  in 
New  Orleans,  was  to  issue  its  first  num- 
ber yesterday.  Putting  a  new  daily  on 
a  permanently  prosperous  basis  in  New 
Orleans  would  be  an  achievement  of  no 
mean  character,  and  the  usual  attention 
will  be  given  to  this  new  effort. 
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PRINTERS'  SUPPLIES. 


4,000  Linotypes  in  Use. 


No  Distribution. 
No  Old  Type. 
No  Teams. 


CAPACITY,    3,600         9,000  EMS 
PER  HOUR. 


THE  Lli\(jl  Vl'li  HAS  NO  RIVAL. 

Compare  the  ONE  MAN  records  of  the  Linotype 
with  the  "team"  records  of  type-setting  machines. 
USED  BY  LEADING  BOOK  PUBLISHERS. 
MERGENTHALER  LINOTYPE  CO., 

Tribune  Building,  NEW  YORK  CITY. 
PHILIP  T.  DODGE,  President  and  General  Manager. 

"STANDARD   LINOTYPE  METAL" 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowENSTEiN  &  Bro.,  Proprietors. 
Telephone,  1140  i8th  Street.  Nos.  540,  544,  544  West  i6th  Street,  NEW  YORK,  U.  S.  A. 


For  all  kinds  of 
PHOTO  ENGRAVING 


GO  TO  THE 


AMERICAN   PHOTO-ENGRAVING  CO., 
No.  js  Vandewater  Street,  New  York. 

We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 

No.  156  Fulton  Street,  New  York. 

C  UBSCRIBE  NOW,  and  get  THE  FOURTH 
*J  ESTATE  for  Two  Dollars  a  year.  Watch 
its  constant  improvement. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

SPEED.  PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory,  i6th  st.  and  Ashland  ave.,CHICAGO. 
NEW  YORK  OFFICE.  534  Temple  Court. 
BUSTON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 

THE  LOVEJOY  CO.,      Established  1853. 

ELECTROTYPERS 

and  manufacturers  ol   Electrotype  Machinery, 
444-446  Pearl  Street,  New  York, 


CTEREOTYPE,  linotype  and  elhctro- 
TYPE  metals;  copper  annodes;  zinc  plates 
for  etching.    MERCHANT  &   CO.,  Inc., 
517  Arch  street,  Philadelphia,  Pa. 


HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.  V. 

RTIVnPRC;  for  The  Fourth  Estate 
UII^II^J^IVO  ^ith  patent  extensible 
back,  capable  of  holding  a  year's  supply  it  de- 
sired, will  be  supplied  at  office  for  $1.25,  or  by 
mail,  prepaid.  $1.50. 

PRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

TF  you  use  ELECTROS  »end  to  CRASKE  for 
prices.   Superior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE,  45  &  47  Rose  St.,  N.  Y. 

pEO.  GOTTSBERGER  PECK,  Printer,  Lith- 
^  ographer  and  Stationer.  Blank  Books  made 
to  order,    ir  .Murray  Street,  New  York. 

]_r  F.  McCAFFERTY,  ELECTROTYPER, 
'■  ^'  42  AND  44  Bond  Street, 

FRANK  LESLIE  BUILDING,  New  York 


(iTF  I  were  to  find  any  fault  with  your  pub- 
■'■  licalion  it  would  be  that  you  do  not  charge 
$5  a  year.  It  is  by  all  odds  the  most  interesting 
publication  which  comes  to  my  desk,  and  I  have 
the  blessed  privilege  of  inspecting  several  hun- 
dred publications  a  week." — E.  A.  Stowe,  editor 
Michigan  Tradesman 
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THE 


THORNE 


Newspaper 
Book  and 
Magazine 
Composition 


TYPE-SETTING 
MACHINE 


SIMPLE  IN  CONSTRUCTION.  In  use  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY.  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 


Chicago  :  139  Monroe  Street. 


New  York  :  34  Park  Row. 


A  CIRCULATION  BUILDER 


of  the  most  profitable 
kind  is  a  fast  perfecting 
press.  The  SCOTT 
ROTARY  WEB  of  the 
class  UN  is  renowned 
for  speed — its  product  is 
always  first  on  the  street. 
This  forms  an  argument 
of  great  weight  in  land- 
ing the  advertiser. 

New  Yokk— Tiuies  Bldg. 
Chicago— Monadnock  Block. 
BosTOiN'— 305  Carter  Bldg. 
St.  Louis— Security  Bldg. 


WALTER  SCOTT  &  CO., 


PLAINFIELD,  N.  J. 


$1.50  HALF-TONE 

and  work  the  best. 

PORTRAIT. 

WRITE  TO  THE 

CHICAGO 
PHOTO-ENGRAVING 
'^hUr"'-  COMPANY. 

NEWS  PA  PER— Rolls  or  sheetj.  First  quality. 
Write  A.G.  ELLIOT  &  CO  .  Phila..  Pa. 

CHANGES,  ETC. 

The  little  monthly  publication  called 
the  Iowa  Editor,  recently  established  at 
Fort  Dodge,  has  been  sold  to  E.  A. 
Tryon,  who  will  hereafter  print  it  at 
Perry. 

The  Michigan  Independent,  published 
at  Buchanan,  Mich.,  has  been  sold  to 
Sewell  &  Son. 

H.  A.  Perkins  has]  purchased  the 
Manhattan  (Kan.)  Nationalist. 

The  Lincoln  (III.)  Times  has  been 
sold  by  Postmaster  Stokes  to  J.  Alex- 
ander. 

Fruit  is  the  name  of  a  monthly,  of 
which  the  first  issue  appeared  this 
month  at  Dunkirk,  N.  Y.  It  is  devoted 
to  practical  fruit  growing  and  marketing. 

Messrs.  Marbel  and  Minor  have  pur- 
chased the  Clinton  (111.)  News.  The 
paper  will  hereafter  be  known  as  the 
Exponent. 

The  Washington  (Kas.)  Post  Register 
has  been  sold  to  the  Hon.  J.J.  Veatch. 

William  W.  Frank  has  purchased  the 
Cokato  (Minn.)  Commoner,  and  changed 
its  name  to  the  Enterprise. 

Frank  M.  Baily  has  purchased  a  half 
interest  in  the  Vermillion  (la.)  Freeman. 

Three  foreign  languages  are  repre- 
sented among  the  journals  recently  an- 
nounced in  a  single  week  as  new.  One 
is  a  Swedish  journal  in  Brooklyn  called 
the  Svenska  Amerikanska  Fresse.  The 


second  is  a  German  weekly  devoted  to 
veterans  of  the  war  of  1861,  published 
in  Philadelphia  and  called  the  Krieger 
Zeitung  and  the  other  is  El  Grilo,  printed 
in  Spanish  at  Corpus  Christi,  Tex. 

W.  R.  Bierley,  editor  of  the  Grand 
Forks  (N.  D.)  Northwest  News,  has  sold 
his  interest  in  that  paper  to  Fred  E. 
Beck  and  W.  E.  Sherman. 

The  Manning  (la.)  Monitor  has 
changed  hands,  F.  A.  Bennett  having 
purchased  the  paper. 

Ex-Senator  C.  A.  Pettibone  and  D. 
C.  Pettibone  have  purchased  the  Ocono- 
mowoc  (Wis.)  Democrat. 

Smith  &  McNellie,  publishers  of  the 
Somerset  (Me.)  Argus  and  Reporter, 
have  purchased  the  Union  Advocate  of 
North  Anson,  Me.,  and  will  hereafter 
issue  it  from  the  Reporter  office. 

The  Otisville  (Mich.)  Bee  has  been 
sold  to  S.  Fuller. 

The  Piedmont  Presbyterian  is  the  name 
of  a  new  religious  paper  published  at 
Winston,  N.  C. 

O.  T.  Nichols  has  severed  his  connec- 
tion with  the  Earlham  (la.)  Echo,  Mr. 
Irvin  now  having  complete  control  of 
that  paper. 

C.  Gault  has  purchased  the  Sheridan 
(Ind.)  News,  and  will  publish  it  from  the 
Zionsville  (Ind.)  Times  office. 

The  Sullivan  (Ind.)  Times  has  been 
sold  to  C.  W.  Welman  andO.  B.  Harris. 

W.  B.  Dollahon  has  bought  an  interest 
in  the  Lawrence  County  Neius,  published 
at  Lawrenceville,  Ills. 

The  Montreal  River  Miner,  published 
at  Hurley,  Wis.,  has  been  sold  to  F.  B. 
Hand. 

The  San  Bernardino  (Cal.),  Sun  has 
been  sold  to  the  Saturday  Review. 

The  Hanford  (Cal.)  IVeekly  Sentinel 
has  become  a  daily  paper. 
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NASTINESS  NABBED. 


THE  EDITOR  OF  THE  KANSAS 
CITY  SUNDAY  SUN  IS  AT 
LAST  ARRESTED. 


Accused  of  Criminal  Libel  and  Pub- 
lishing AN  Immoral  Paper,  He 
Jumps  Bail — Is  Caught  Hiding  in 
A  Freight  Car— Resists  Arrest 
AND  IS  Subdued  at  the  Point  of  a 
Revolver. 

H.  L.  Preston,  editor  of  the  Kansas 
City  Sunday  Sun,  was  arrested  last 
week  on  warrants  charging  him  with 
criminal  libel  and  with  publishing 
an  immoral  paper.  He  had  just  for- 
feited a  bond  of  $2,000  by  failing  to  ap- 
pear in  court  to  answer  to  the  latter 
charge  in  another  case.  Papers  were 
also  served  on  him  in  a  libel  suit  for 
S20,ooo.  Preston  was  found  at  St. 
Joseph,  Mo.,  hidden  in  the  railroad 
yards  in  a  box  car.  He  resisted  arrest, 
but  surrendered  at  the  point  of  a  re- 
volver. 

Preston  has  caused  more  disgust  with 
journalism  than  any  man  in  America. 
His  paper  has  been  a  terror  to  decent 
people,  and  a  source  of  delight  to  evil 
doers.  The  reputation  of  no  man  was 
safe  in  his  paper,  and  the  defamation  of 
women  was  the  source  of  its  inspiration. 
His  arrest  is  a  source  of  general  con- 
gratulation, and  a  credit  to  the  people 
he  disgraced. 

Preston  was  at  one  time  a  subscriber 
to  The  Fourth  Estate.  He  ordered 
his  name  stricken  from  the  list,  alter 
reading  the  truth  about  himself  and  his 
paper  in  The  Fourth  Estate.  The 
iollowing  extract  from  Preston's  letter  of 
annoyance  with  The  Fourth  Esta  i  e 
is  amusing  in  the  light  of  events  : 

My  complaint  was  that  cn  every  occasion 
when  the  Sun  got  into  trouble  your  paper  took 
particubr  pams  to  brand  it  as  a  blackmailing 
sheet  and  abuse  its  publisher.  The  Sun  may  be 
a  peculiar  paper,  but  it  has  always  been  con 
ducted  on  honest  principles  and  no  money  taken 
from  anybody,  except  absolutely  for  advertising 
or  subscriptions.  The  newspapers  of  the  country 
have  abused  us  shamefully  and  for  what  reason 
I  do  not  know.  If  you  see  fit  I  should  like  to 
hear  from  you  further  on  this  matter. 

The  Fourth  Estate  did  not  see  fit. 
It  continued  to  tell  the  truth  that  is  now 
emphasized  in  the  arrest  of  Preston. 

The  Kansas  City  World  says  of  Pres 
ton's  arrest  and  first  night  in  jail: 

"H.  L.  Preston  occupied  a  cell  with 
another  prisoner,  but  did  not  sleep  well. 
He  said  that  the  Kansas  City  Sunday 
Sun  would  not  be  published  after  this 
week,  as  it  had  been  his  intention  to  dis- 
continue it  and  begin  the  publication  oi 
a  daily  paper  in  Kansas  City,  and  that 
it  would  be  a  legitimate  enterprise. 

"  It  is  expected  that  a  number  of  libel 
suits  will  be  filed  against  Preston  in  a 
few  days,  and  that  he  will  be  arrested 
on  several  charges  of  criminal  libel,  his 
only  defence  in  such  cases  is  to  prove 
the  truth  of  the  assertions  that  have 
been  made  in  the  paper,  and  in  doing 
so  he  will  be  compelled  to  reveal  the 
names  of  the  correspondents.  The  law 
can  then  be  invoked  to  punish  the  cor- 
respondents in  the  same  manner  that  the 
editor  of  the  paper  is  involved,  and  a 
number  of  sensations  iray  come  to 
light." 

THE  WORLD  AT  ONE  CENT. 

The  New  York  World  now  sells  its 
week-day  morning  edition  everywhere 
for  I  cent.  The  attempt  to  sell  the  paper 
at  I  cent  only  in  the  Greater  New  York 
naturally  hurt  the  paper  through  the  ob- 
jection to  discrimination  and  the  lively 
competition  the  World  met  with.  The 
new  move  is  a  good  one. 


LONDON  TIMES  WINS  ITS  SUIT. 


The  Tesiimony  at  the  Trial  of  the 
Case  Against  the  Central  News 
Proved  Interesting  in  Regard  to 
the  Padding  of  Cable  Dispatches. 

The  suit  brought  by  the  London  Tinus 
against  the  Central  News,  the  plaintiff 
charging  that  the  dispatches  supplied 
by  the  defendant  regarding  the  Chino- 
Japanese  war  were  largely  expanded, 
concluded  last  week,  the  Central  News 
consenting  to  a  verdict  for  the  Times  for 
damages  and  costs,  the  Times  having 
withdrawn  all  the  charges  of  fraud  con- 
tained in  the  complaint  upon  which  the 
action  was  based. 

In  the  course  of  the  proceedings  the 
Central  News  established  the  fact 
through  the  testimony  of  Moberley  Bell, 
manager  of  the  Times,  that  expansion  of 
cable  dispatches  such  as  the  Times  com 
plained  of  was  customary  with  the  other 
foreign  news  agencies. 

It  is  supposed  to  be  understood  that 
the  extent  to  which  cable  dispatches, 
often  costing  as  much  as  a  dollar  a 
word,  are  expanded  by  the  news  desk 
editor  can  only  be  a  matter  of  conscience 
and  custom  mixed.  What  is  called 
"embroidery"  should  be  knowledge 
possessed  by  the  editor  of  the  persons 
or  the  localities  mentioned  in  the  news 
dispatch,  which  are  not  wired  or  cabled, 
not  only  out  of  economy,  but  because 
the  man  at  the  other  end  knows  that  his 
dispatch  will  be  competently  handled  by 
a  man  likely  to  be  acquainted  with 
omitted  details.    Moberley  Bell  testified 


that  he  did  not  know  that  any  cable  dis- 
patch had  aright  to  be  expanded  beyond 
the  necessary  propositions  and  adjec- 
tive-, no  matter  what  they  cost  the  news 
agency  per  word,  and  yet  he  admitted 
that  the  Times  only  paid  a  penny  a 
word  themselves  for  such  dispatches. 
He  had  very  little  to  say  when  asked 
where  the  profit  came  in  of  the  news 
agency. 

NEW  YORK  WORLD  CHANGES. 

A     General  Reorganization— Jo- 
seph Pulitzer  Goes  to  Europe. 

William  C.  Steigers  has  been  brought 
on  from  the  St.  Louis  Post-Dispatch  to 
be  advertising  manager  of  the  New  York 
World,  and  Florence  D.  White,  formerly 
of  the  same  paper,  becomes  assistant  man- 
aging editor. 

Bradford  Merr'll  is  now  managing  edi- 
tor. John  Norris  continues  as  business 
manager,  and  Don  C.  Seitz  is  assistant 
business  manager. 

The  office  of  publisher  has  been  abol- 
ished, and  Mr.  Steigers  occupies  Mr. 
Carvalho's  old  room.  It  is  generally  un- 
derstood that  Mr.  Norris  will  represent 
the  World  as  a  director  of  the  Associated 
Press  in  place  of  S.  S.  Carvalho,  resigned. 

Joseph  Pulitzer  sailed  yesterday  on  the 
Teutonic,  to  be  away  two  months. 


A  brief  ceremony  was  conducted  last 
week  in  Cairo,  Egypt,  by  the  clergy  of 
the  American  mission,  prior  to  sending 
the  remains  of  the  late  Colonel  John  A. 
Cockerill  to  New  York,  and  was  attended 
by  the  American  colony.  The  Khedive 
was  officially  represented. 


WILL  OCHS  GET  IT? 


PObI  riVELY  NAMED  IN  CONNEC- 
TION WITH  THE  NEW 
YORK  "TIMES." 


The  Rumor  is  Revived  and  Takes 
Dkfinite  Shape— The  Tennessee 
Editor,  it  is  Said,  will  be  Backed 
BY  A  Powerful  Syndicate  and 
Have  Absolute  Control  of  the 
Paper. 

It  is  positively  stated  and  very  gener- 
ally believed  that  Colonel  Adolph  Ochs, 
of  the  Chattanooga  Times,  has  secured 
an  option  on  the  New  York  Times.  The 
report  is  that  he  is  backed  by  a  power- 
ful syndicate,  and  that  he  has  invested 
himself  considerable  money  in  the 
Times. 

According  to  this  story  the  option  on 
the  ownership  was  secured  for  $25,000. 
Colonel  Ochs  is  to  meet  all  expenses  of 
the  Times  and  share  in  all  profits.  If 
he  finds  that  he  does  not  fancy  the  un- 
dertaking he  receives  $25,000  worth  of 
stock  at  par  and  turns  the  paper  back  to 
its  former  owners.  He  is  to  have  dur- 
ing the  trial  the  absolute  control  of  the 
paper. 

It  is  the  general  understanding  that  if 
Colonel  Ochs  has  secured  the  Times  he 
will  make  no  immediate  change  in  its 
editorship  other  than  to  superintend 
and  add  the  vim  of  his  own  per- 
sonality to  the  paper,  together  with  the 
enthusiastic  financial  backing  of  the 
syndicate. 

This  is  the  most  reasonable  explana- 
tion of  the  reported  deal  of  the  Times, 
though  there  are  many  other  stories 
afloat. 

One  of  these  stories  has  it  that  the 
deal  is  still  uncompleted,  though  it  is  in 
such  shape  that  there  is  little  doubt 
that  it  will  in  all  probability  be  con- 
sumated. 

The  appearance  of  the  Tennessee  ed- 
itor in  the  whirl  of  metropolitan  j  jur- 
nalism  will  be  watched  with  great  in- 
terest. He  is  known  to  be  a  man  of 
genuine  ability  and  great  energy.  If  it 
is  really  true  that  he  is  to  be  the  master- 
mind of  the  Times  he  will  undoubtedly 
make  of  it  a  lively,  attractive  and  active 
property. 

Mr.  Ochs  is  under  40  years  of  age. 
He  has  made  his  Chattanooga  paper  a 
local  power,  with  something  more  than  a 
local  reputation.  Although  a  democrat, 
he  was  independent  enough  to  oppose 
the  unseating  of  Evans,  the  republican, 
who  was  elected  governor  of  Tennessee. 

Although  living  in  a  section  of  the 
country  where  the  free  silver  idea  is  pre- 
dominant, he  is  himself  a  sound  money 
man.  He  is  a  strong  admirer  and  a 
personal  friend  of  Grover  Cleveland,  and 
he  comes  to  New  York  with  the  endorse- 
ment of  the  leading  men  of  the  South. 

This  record  would  make  his  connec- 
tion with  the  Times  a  logical  one. 

The  Philadelphia  Ledger  says  of  him: 
"  It  is  understood  that  the  Times  is  to 
be  reorganized,  fresh  capital  is  to  be  put 
into  it  and  a  large  cash  surplus  created. 
Mr.  Ochs  will  have  full  control,  having 
made  a  deal  with  Spencer  Trask,  Charles 
R.  Flint,  M.  C.  D.  Borden,  H.  Walter 
Webb,  Julien  T.  Davies  and  other  lead- 
ing stockholders." 

George  L.  Fielder,  the  new  busin.ess 
manager  of  the  New  York  Times,  re- 
ports a  rapid  return  to  prosperity  in  the 
advertising  department  of  that  paper, 
three  consecutive  Sundays  having  shown 
up  respectively  44,  52  and  59  columns  of 
advertisements.  This  is  a  splendid 
achievement,  Mr.  Fielder  having  but 
recently  joined  the  Times. 


tHfe  FOtJRTti  EStAtt: 
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COCKERILL'S  FIRST  ARTICLE. 


Pleasant  Sensations  in  Reading 
His  First  Sample  Story  —  The 
Joy  ok  Authorship— A  Character- 
istic Tale  of  the  Editor. 

An  old  copy  of  the  yoitrna/is/, in  a.\ot  of 
rambling  reminiscences  by  the  late  Colo- 
nel John  A.  CocUerill  has  the  following: 
"  One  day,  just  as  the  Scion  was  about 
to  go  to  press,  a  rural  gentleman  came 
Into  the  office  with  an  advertisement  of 
a  farm  for  sale.  My  editorial  preceptor 
rushed  to  the  case  to  put  the  notice  in 
type.  Then  came  my  great  opportu- 
nity. 

"  In  that  office  it  was  the  rule  to  give 
each  new  advertisement  a  brief  local 
mention — a  sort  of  editorial  endorse- 
ment. I  asked  the  privilege  of  preparing 
one  in  this  instance,  and  it  was  granted 
I  sat  down  and  wrote  my  first  essay  for 
print.  It  was  as  follows:  '  The  atten- 
tion of  our  readers  is  called  to  the  ad- 
vertisement of  Farm  for  Sale  in  another 
column.'  This  was  the  lormula  in  the 
office  of  the  Scion. 

"  I  was  tempted  to  add  a  word  or  two 
about  the  excellence  of  this  particular 
farm  and  desirability  of  the  location,  but 
we  were  pressed  for  time.  I  carried 
my  article  to  the  case  and  carefully 
placed  it  in  type.  How  1  watched  it  go 
upon  the  press,  and  how  I  read  and  re- 
read it  with  a  pride  and  sense  of  im- 
portance that  I  have  never  felt  since  !  I 
carried  that  paper  home  and  showed  it 
to  my  mother. 

"  I  remember  that  she  seemed  happy, 
and  that  she  more  than  once  referred  to 
'the  young  gentleman  who  was  writing 
for  the  newspaper.'  God  bless  her ! 
I'm  sure  she  laid  that  paper  away  in  the 
big  bureau  where  she  kept  valuables. 
She  probably  thought  that  she  had  seen 
brighter  and  abler  articles  in  news 
papers,  but  none  more  truthful,  direct 
and  concise  than  this." 


THE  LATE  JOHN  STETSON. 


John  H.  Holmes,  Editor  of  the 
Boston  Herald,  Speaks  Manfully 
of  his  Friend. 

John  Stetson,  one  of  the  most  remark- 
able men  in  New  England,  is  dead.  He 
was  particularly  interesting  to  newspa- 
per men  because  his  name  was  for  years 
connected  with  the  Boston  Herald.  He 
was  the  "angel  "  there  and  a  wonder- 
fully unusual  one,  for  he  put  up  the  cash 
though  he  received  in  return  handsome 
profits. 

Stetson  was  always  mentioned  in  con- 
nection with  the  herald,  and  the  enemies 
of  that  paper  were  prone  in  pointing  out 
the  faults  of  Stetson  to  speak  ill  of  the 
Herald. 

Stetson  was  best  known  as  a  great 
theatrical  man.  He  came  of  the  com- 
mon people,  beginning  as  a  circus  per- 
former, and  through  his  sagacity  gained 
his  wealth  and  influence. 

Leaving  the  memory  of  John  Stetson 
alone,  it  is  but  fair  to  say  that  his  interest 
in  the  Boston  Herald  was  a  high  compli- 
ment to  the  paper,  for  John  Stetson  was 
never  known  to  be  connected  with  a 
losing  venture. 

The  following  letter  from  John  H. 
Holmes,  editor  of  the  Boston  Herald, 
shows  a  manly  willingness  to  acknowl- 
edge the  real  merits  of  Mr.  Stetson 
and  his  pleasure  in  saying  a  good  word 
for  a  departed  friend: 
Editor  The  Fourth  Estate: 

Your  telegram  asks  me  to  mail  you  "  a 
brief  statement  regarding  Stetson's  con- 
nection with  journalism."  Pardon  me; 
I  cannot.  Of  it  I  know  little.  But  of 
his  magnificent  confidence  in  me,  to 
him  almost  a  stranger,  I  know  much. 
Were  I  to  do  justice  to  him  you  would 
be  amazed.  The  story  would  be  seem- 
ingly incredible.  Yet  it  would  be  sim- 
ple truth.  It  would  take  columns 
where  you  ask  for  lines.  Sometime  (D. 
V.)  1  will  tell  it. 

John  H.  Holmes, 

Editor  the  Boston  Herald. 


HUMOROUS  PRESS  CENSORSHIP. 


W.  W.  HALLOCK, 

eastern  representative  of  the  a.  N.  KELLOGG  NEWSPAPER  COMPANY. 

SEE  NINTH  PACK. 


AN  EDITOR  GUIDES  THE  PARTY. 

A  large  excursion  party  composed  of 
persons  who  are  subscribers  to  the 
Christian  Nation,  New  York,  will  start 
from  that  city  for  Europe  on  the  City  of 
Rome^xm^  6. 

The  trip  was  organized  and  will  be 
accompanied  by  John  W.  Pritchard, 
editor  of  the  Christian  Nation,  which  is 
the  organ  and  only  journal  of  the  Scotch 
Presbyterians  in  the  United  States.  As 
the  excursionists  are  subscribers  to  the 
paper  they  are  practically  all  members 
of  the  denomination  named,  and  the  ex- 
cursion is  designated  as  the  "  Scotch 
Presbyterian  f'ilgrimage. "  The  usual 
places  of  interest  in  Great  Britain  and 
Europe  will  be  visited,  and  the  entire 
trip  will  cover  fifty- two  days. 

Frank  G.  Pratt,  of  the  Kansas  City 
Architect  and  Builder,  is  likely  to  be 
one  of  the  party,  and  several  members 
of  the  Christian  Nation's  editorial  staff 
will  be  included. 


LIFE  INSURANCE  INVESTMENTS. 


Mr.  McCall  as  a  Pioneer — An  Im- 
portant Advance. 

John  A.  McCall,  president  of  the  New 
York  Life  Insurance  Company,  has  dur- 
ing the  past  week  added  to  his  fame  by 
providing  a  new  form  of  policy  in  his 
company,  which  he  states  does  even 
more  for  the  insured  than  the  policies 
issued  under  the  Massachusetts  non- 
forfeiture law  by  companies  in  that 
state. 

The  new  policy  provides  for  a  cash 
surrender  value,  cash  loans  at  5  per 
cent.,  term  extension  and  "paid  up" 


insurance,  and  is  absolutely  non- forfeit- 
able after  three  full  premiums  have  been 
paid.  It  is  also  incontestable  for  any 
cause  alter  one  year. 


THE  WIDE  DIFFERENCE  OF 
KNOWLEDGE. 

This  is  the  way  the  Ripins  Tabule 
quotes  an  item  in  the  Newspaper  Wjst 
that  happened  to  be  complimentary: 

Though  many  publishers  condemn  Rowell 
and  Printers  Ink,  his  is  a  helpful  publication  to 
a  marvelous  degree.  It  is  wonderfully  enter- 
prising. 

And  this  is  the  way  we  would  quote  it 
if  we  should  adopt  Mr.  Rowell's  own 
peculiar  method  of  quoting; 

Many  publishers  condemn  Rowell  and 
Printer's  Ink. 


EDITOR'S  EASY  CHAIR  FOUND. 

When  Joseph  Pulitzer  returned  last 
summer  to  New  York  from  his  summer 
home  at  Bar  Harbor  he  notified  the 
American  Express  Company  that  his 
armchair,  valued  at  $500,  was  not 
among  his  furniture  shipped. 

Freight  tracers  searched  through 
Maine,  Massachusetts  and  the  provinces 
without  success.  Detectives  were  put 
on  the  track,  houses  searched  and  side- 
tracked cars  inspected.  The  lost  chair 
was  widely  advertised  in  the  funny  col- 
umns of  the  American  press. 

It  was  found  last  week  in  a  freight 
house,  where  it  had  strayed.  Mr. 
Pulitzer  gets  his  prized  chair  in  time  for 
a  season's  sitting  at  the  seashore  to  listen 
to  what  the  wild  waves  are  saying  and 
ruminate  over  the  rumblings  of  the  met- 
ropolitan journalistic  conflict. 


A  Bald-Headed  Little  Man  Mak- 
ing Newspaper  Life  in  Cuba  Mo- 
notonous. 

Much  has  been  said  on  the  subject  of 
the  censorship  over  news  cabled  directly 
from  Cuba,  but  it  may  be  doubted  if  the 
full  appalling  absurdity  of  the  scheme  is 
properly  understood  by  the  American 
public,  says  the  Boston  Herald. 

The  military  censor  is  a  mild  man- 
nered little  captain  with  a  very  bald 
head,  who  never  ceases  puffing  at  a  big 
cigar.  His  mission  is  to  see  that  nothing 
is  said  to  indicate  any  advantage  gained 
by  the  insurgents. 

The  local  newspapers  report  victory 
after  victory  for  the  Spanish  forces. 
The  public  reads  through  the  lines,  and 
sees  defeat  where  the  claims  are  too 
glowing,  discounts  all  the  losses  of  the 
insurgents  and  multiplies  the  losses  of 
the  Spanish  dead  and  wounded  by  10. 

The  little  censor  feels  in  duty  bound  to 
expunge  a  large  portion  ol  the  matter 
fubinitled  to  him,  draws  his  pencil 
through  column  after  co'umn  of  the 
pi  oofs  of  the  local  papers,  and  doubts 
the  propriety  of  allowing  portions  of  the 
remainder  to  be  cabled  abroad.  ' 

The  insurgent  leaders  cannot  receive 
military  titles  in  slories  supervised  by 
the  offi,.ials.  When  the  deputy  censor 
is  in  charge,  as  he  has  less  power,  he  is 
even  moie  txacling  than  his  superior. 
He  crosses  out  more  on  general  princi- 
ples. 

Even  wilh  this  system  there  is  com- 
plaint made  that  the  Havana  papers 
publish  more  in  favor  of  the  insurgents 
than  they  should.  La  Discussion  has 
had  the  temerity  to  print  cables  from 
New  York  and  Madrid  relating  to  Cuban 
affairs  before  the  American  Congress  and 
the  official  correspondence  of  President 
Cleveland  and  Minister  Taylor.  The 
editors  have  been  threatened  with  im- 
prisonment in  Ceuta,  Africa.  To  be 
safe,  the  paper  announces  to  day  that  it 
has  instructed  its  correspondents  in  the 
United  States  and  Spain  to  cable  noth- 
ing more  relating  to  Cuba. 


BARON  DE  GRIMM  IS  GONE. 

Baron  Constantin  de  Grimm,  the  well- 
known  cartoonist,  died  last  week  of  rapid 
consumption. 

Baron  de  Grimm  was  born  of  German 
parents  in  St.  Petersburg  in  1844,  his 
father  being  at  the  time  a  tutor  in  the 
royal  family.  Young  de  Grimm  was 
the  playmate  of  the  present  Czar  of 
Russia,  and  the  warm  friendship  of 
their  boyhood  never  ceased. 

His  career  as  an  artist  began  in  Leip- 
sic,  where  he  did  work  on  a  German 
magazine  that  attracted  general  atten- 
tion. He  went  through  the  Franco- 
German  war  of  1870-71,  winning  the 
Iron  Cross  by  his  gallantry.  He  re- 
signed from  the  German  army  in  1873, 
in  order  to  continue  his  studies  of  art 
and  to  enter  the  field  of  journalism. 

From  Berlin,  Leipsic,  Dresden  and 
other  German  cities  he  drifted  to  Paris, 
where  he  soon  won  repute  as  a  cartoon- 
ist. It  was  here  that  James  Gordon 
Bennett's  attention  was  attracted  to 
him.  Mr.  Bennett  engaged  the  Baron 
in  1884  to  furnish  cartoons  for  the  New 
York  Evening  Telegram.  His  work 
soon  became  well  known  throughout  the 
United  States.  After  leaving  the  Tele- 
gram  he  did  work  for  almost  all  of  the 
metropolitan  journals. 

The  German  Press  Club  elected  him  as 
its  president  several  times,  and  many  of 
his  drawings  decorate  the  walls  of  the 
clubrooms. 

Baron  de  Grimm's  wife  committed 
suicide  last  May,  while  temporarily  in- 
sane from  illness.  She  left  several  chil- 
dren. 

RELEASED  OM  BAIL. 
Dr.  O.  M.  Shedd,  the  Poughkeepsie 
editor  who  was  accused  of  misappropri- 
ating $10,000  of  the  funds  of  the  order  of 
the  United  Friends  while  he  held  the  of- 
fice of  imperial  recorder,  has  been  re- 
leased on  $5,000  bail. 


APRIL  23,  1896 


THE  FOURTH  ESTATE 


3 


INSURANCE. 


INSURANCE. 


INSURANCE. 


INSURANCE. 


NEW  YORK  LIFE  S'^ITy*:^ 


JOHN  A.  McCALL,  President. 


Have   you  seen  our  New  Accumulation    Policy  with  Guaranteed  Cash 

Surrender   Values  ? 

It  provides  for  a  Cash  Surrender  Value,  Cash  Loans  at  5  per  cent.,  Term  Extension  and  Paid-up  Insurance. 

IT  IS  AUTOMATICALLY  AND  ABSOLUTELY  NON-FORFEITABLE  AFTER  THREE  FULL  PREMIUMS  HAVE  BEEN 
PAID,  and  is  incontestable  for  any  cause  after  one  year. 

The  following  illustration  of  a  Whole  Life  Policy  for  $10,000,  issued  at  age  35,  shows  its  advantages  when  compared  with  the  policies  issued 
under  the  Massachusetts  Non-forfeiture  law,  which  heretofore  has  been  regarded  as  giving  very  liberal  guarantees  to  retiring  policy-holders. 


ILLUSTRATION  OF  GUARANTEES.   $10,000.   Ordinary  Life.  Age  35.   Annual  Premium  $281. 


At  End  of 


Third  Year  

Fourth  Year.  .  .  . 

Fifth  Year  

Sixth  Year  

Seventh  Year  . . . 
Eighth  Year. . . . 

Ninth  Year  

Tenth  Year  

Eleventh  Year  . . 
Twelfth  Year . . . 
Thirteenth  Year. 
Fourteenth  Year 
Fifteenth  Year  . . 
Sixteenth  Year . . 
Seventeenth  Year 
Eighteenth  Year. 
Nineteenth  Year 
Twentieth  Year  . 


New  York  Life 
Cash  Value. 


1 1 60 
320 

550 
660 
780 
910 
1,040 

1,310 
1,460 
1,620 
1,780 
1,94© 

2,330 
2,520 
2,700 
"2,890 
3,080 
3,280 


Massachusetts 
Law  Value. 


$180 
305 
435 
569 
707 
850 

997 
1,149 

1,303 
1,461 
1,622 
1.785 
',951 
2, 1 20 
2,292 
2,465 
2,641 
2,819 


N.Y.  Life  Paid-up 
In.  Guaranteed. 


$660 
950 

1,330 
1,590 
1,850 
2,  1 10 
2,360 
2,750 
3,000 
3,260 
3,510 
3,750 
4,200 
4,450 
4,690 
4,920 
5.150 
5,370 


Mass.  Paid-up 
Value. 


#495 
820 
1, 142 

1,459 
1,772 
2,081 

2,384 
2,681 
2,971 
3.252 
3,526 

3,792 
4,050 
4,301 
4,544 

4,779 
5,007 

5,227 


N.  Y.  Life  Loan 
Guaranteed. 


$290 
500 
600 
710 
820 
940 
1,180 
1,320 
1,460 
1,620 
1,780 
2, 100 

2,330 
2,520 
2,700 
2,890 
3,080 
3,280 


New  York  Life 
Extension  Given. 


2  years    8  months 

I  month 

5  months 

6 


4 

5 

6 

7 
8 

9 

10 
10 
1 1 
1 1 
12 
1 2 
12 
12 
12 
12 
13 


6 
6 

5 
2 

10 
4 

10 

2 

5 

8 

10 
1 1 
1 1 

o 


FOR  RATES  AND  AGENCIES  APPLY  AT  THE  HOME  OFFICE,   346  and  348  BROADWAY. 


CIRCULATION  GUARANTEES. 


A  Corporation  that  Will  Guaran- 
tee Newspaper  Circulations  for 
Advertisers  Said  to  be  Forming. 
Efforts  are  being  made  to  establish  an 
incorporated    company,   whose  head- 
quarters are  to  be  in  Chicago,  and  whose 
purpose  is  somewhat  similar  to  that  of 
the  guaranty  and  indemnity  companies 
ol  which  so  many  have  been  formed 
during  the  past  few  years. 

Newspapers,  according  to  the  pro- 
posed plan,  may  avail  themselves  of  the 
benefit  of  the  company's  guaranty  by 
paying  an  entrance  fee,  giving  a  bond 
and  contributing  a  stated  sum  yearly  as 
a  species  of  annual  dues. 

If  a  newspaper  is  accepted  as  a  mem- 
ber, the  company  is  to  furnish  a  guar- 
anty, which  is  to  be  valid  as  regards  all 
advertisers'  who  use  the  paper  in  any 
way,  that  the  paper's  actual  daily, 
weekly  or  monthly  issues  are  as  repre- 
sented by  the  publisher. 

By  virtue  of  this  guaranty,  the  com- 
pany will  be  liable  to  make  good  to  the 
advertiser  any  sums  of  money  which  the 
latter  may  have  paid  the  paper  on  the 
strength  of  the  supposed  circulation,  in 
case  it  should  be  discovered  that  the  is- 
sues were  less  than  they  were  guaranteed 
to  be.  The  company's  own  remedy 
against  the  publisher  in  case  it  had  to 
pay  an  advertiser  on  account  of  an  over- 
statement is  not  yet  clear,  but  there  is 
no  doubt  that  the  true  extent  of  a  paper's 
issues  would  be  carefully  looked  into 
before  being  guaranteed. 

While  the  idea  of  certifying  circula- 
tions in  some  such  way  as  this  is  not 
new,  a  company  planned  on  these  lines 
would  certainly  \yt  an  innovation.  It  is 
not  likely,  however,  that  the  present 
plan  will  actually  be  carried  out. 


BENNETT'S  NEW  YACHT. 


A  Superb  Craft  of  Great  Size  and 
Power  Building  at  Glasgow  for 

THE    tDITOR    of    THE    NeW  YoRK 

Herald. 

James  Gordon  Bennett  is  having  built 
at  Glasgow  one  of  the  largest  steam 
yachts  in  the  world.  She  is  of  3,300 
tons  displacement  and  of  6,000  indicated 
horse-power.  Much  secrecy  has  been 
observed  about  this  vessel,  which,  when 
completed,  will  be  perhaps  the  most 
luxurious  craft  of  her  kind  afloat.  She 
will  be  launched  in  time  for  the  Medi- 
terranean season  of  1897. 

The  Namouna,  Mr.  Bennett's  present 
steam  yacht,  though  quite  a  fine  vessel 
when  she  was  built,  is  now  outclassed 
by  superb  steam  yachts  flying  the  Ameri- 
can, British  and  French  flags.  Mr. 
Bennett's  new  yacht  will  be  able  to 
compare  favorably  with  any  of  them. 
The  Namouna  is  now  laid  up  at  Men- 
tone  and  may  never  hoist  Mr.  Bennett's 
private  signal  again.  No  one  can  dis- 
pute that  the  Herald  is  a  paying  prop- 
erty or  that  Mr.  Bennett  is  lacking  in 
ways  to  spend  his  profits. 


EXIT  PERRY  S.  HEATH. 

President  A.  Howard  Hinkle,  of  the 
Cincinnati  Commercial  Gazelle  Com- 
pany, has  assumed  the  general  manager- 
ship of  the  paper.  Mr.  Heath's  connec- 
tion with  the  Commercial  Gazelle  was 
not  marked  by  an  era  of  prosperity. 

It  has  been  currently  reported  that 
the  Commercial  Gazelle  will  reduce  its 
price  to  i  cent,  and  that  the  size  will  be 
reduced  from  twelve  to  eight  pages.  All 
knowledge  of  such  radical  changes  is 
positively  denied  by  the  management  of 
the  paper. 


HILL  AND  THE  NEWSPAPERS. 


The  Senator  Makes  It  His  Business 
TO  Read  Them  Closely — He  Evi- 
dently Knows  His  Business. 

Senator  Hill  is  an  early  riser.  He  is 
always  ready  for  breakfast  8  A.  M.,  and 
he  makes  it  his  first  business  of  the  day 
to  read  the  newspapers. 

There  is  not  an  exchange  editor  in 
New  York  more  familiar  with  what  the 
newspapers  of  the  country  are  telling 
the  public  than  Senator  Hill. 

While  he  reads  the  morning  papers  at 
breakfast,  he  always  shuts  himself  up 
before  dinner  with  the  evening  news- 
papers, which,  according  to  the  New 
York  Mail  and  Express,  he  considers 
just  as  important  to  him  as  those  of  the 
morning. 


WHAT  WILL  IT  LOOK  LIKE? 


MAINE  PRESS  OFFICERS. 

The  annual  meeting  of  the  Associated 
Press  of  Maine  has  elected  the  following- 
officers:  President,  L.  H.  Cobb,  ot  the 
Press;  treasurer,  Oscar  R.  Wish,  the 
Argus;  secretary,  George  S.  Rowell, 
Adverliser.  Executive  committee:  M.F. 
Mudgett,  Bangor  Commercial. 

OFFICE  SUPPLIES. 


Oldest — N  e  west. 

NOT 

that  I  was  First  am  I  Best, 
BUT 

that  I  am  Best  am  I  First. 


Boston's  famous  newspaper  row  is 
likely  to  experience  a  material  change. 
A  recent  large  real  estate  transaction 
promises  radical  improvements. 

The  property  referred  to  is  that  be- 
tween the  Globe  Building  and  State 
street.  It  was  owned  by  the  Hunne- 
wells,  C.  J.  Taylor  heirs,  H.  S.  Howe 
and  others.  These  different  holdings 
have  been  consolidated  and  are  now  in 
the  hands  of  Walter  Hunnewell,  Henry 
S.  Howe  and  Charles  Head,  trustees, 
while  the  former  owners  still  hold  con- 
siderable  interest. 

The  area  of  property  held  by  the  trus- 
tees amounts  to  about  7,642  feet,  and  is 
valued  at  about  $607,700.  It  is  the  in- 
tention of  those  interested  to  demolish 
the  present  buildings  on  expiration  of 
leases  held  by  occupants  and  erect  a 
handsome  building  on  the  site. 


First  AND  Best. 

REMINGTON 
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STEPHEN  O'MEARA. 

INTERESTING  BIOGRAPHICAL 
SKETCH  OF  BOSTON'S 
POPULAR  EDITOR. 


Like  Many  Men  of  Ability  He 
Shows  a  Strong  Love  for  Boy- 
hood Scenes  —  His  Journalistic 
Career  and  Achievements— Va- 
cation AND  Its  Rewards. 

The  Charlestown  (Mass.)  Enterprise 
devotes  considerable  space  to  a  biographi- 
cal sketch  of  Stephen  O'Meara,  who 
has  lived  in  Charlestown  since  he  was  a 
boy,  and  is  still  one  of  its  most  loyal 
citizens. 

The  best  of  this  sketch  is  its  tenacity 
to  the  truth  in  telling  of  the  distinguished 
Boston  editor.  The  matter  in  the  sketch 
is  well  worth  reproducing.  The  Fourth 
Estate  takes  pleasure  in  clipping  from 
the  Enterprise,  regretting  only  that  the 
biography  can  not  be  given  in  full.  The 
Enterprise  says: 

"  Stephen  O'Meara,  editor  of  the  Bos- 
ton Journal,  is  not  a  native  of  Bunker 
Hill,  but  that  is  a  misfortune  which  he 
is  endeavoring  to  atone  for  by  retaining 
his  allegiance  to  the  district,  while  others 
who  are  natives  ol  the  soil  forsake  it. 
He  has  an  enduring  love  for  the  town  in 
which  his  boyhood  was  passed,  his  edu- 
cation was  attained,  and  his  earliest 
journalistic  work  was  performed. 

"  When  Stephen  O'Meara  was  at 
school  he  was  also  reporting  for  the 
Charlestown  Chronicle,  which  was  then 
owned  and  edited  by  John  H.  Holmes, 
now  editor  and  principal  owner  of  the 
Boston  Herald.  He  first  obtained  em- 
ployment on  the  Boston  Globe — then  only 
three  months  old — as  its  Charlestown 
reporter.  In  the  autumn  he  was  ap- 
pointed to  a  position  on  the  regular  city 
staff,  where  he  remained  for  over  two 
years. 

"  In  December,  1874,  he  went  by  in- 
vitation to  the  Boston  Journal..  For  five 
years  he  did  a  great  variety  of  political 
and  general  reporting  and  shorthand 
work.  In  May,  1879,  he  was  appointed 
city  editor,  and  two  years  later  he  was 
promoted  to  the  managing  editorship. 

"  He  held  that  position  for  ten  years 
until,  on  July  i,  1891,  he  became  the 
editor  and  general  manager,  taking 
the  position  made  vacant  by  the  retire- 
ment of  the  late  Colonel  William  W. 
Clapp. 

"  In  March,  1895,  the  family  of  the  late 
Major  C.  O.  Rogers,  who  owned  a  con- 
trolling interest  in  the  paper,  decided 
that  the  time  had  come  when  they  could 
assume  the  direction  of  the  Journal's  af- 
fairs, and  Mr.  O'Meara  retired,  being 
succeeded  by  two  sons-in-law  of  Mrs. 
Rogers. 

"  By  his  long  term  of  service  as  an  ac- 
tive and  tireless  worker,  he  had  earned  a 
vacation,  and  he  improved  the  opportu- 
nity for  taking  it.  He  traveled  much  and 
with  his  eyes  open.  He  studied  the  great 
newspapers  of  the  country,  from  the  in- 
side and  from  the  outside. 

"Some  of  his  previous  ideas  of  the 
journalism  of  this  country  were  modified, 
possibly  a  few  were  entirely  eradicated, 
but  a  big  majority  of  them  were  strength- 
ened. He  had  many  advantageous  of- 
fers while  he  was  at  leisure,  and  some  of 
them  were  tempting.  But  he  waited. 
Finally  his  post-graduate  course  in  jour- 
nalism, as  he  called  his  vacation,  closed 
where  it  began— at  262  Washington 
street,  Boston. 

"  After  an  absence  of  nine  months  from 
the  paper  with  which  he  had  been  so 
closely  identified  for  more  than  twenty 
years,  he  returned  to  the  helm  on  the 
first  day  of  the  year.  He  returned  as 
editor  and  publisher,  part  owner,  director 
and  clerk  ot  the  corporation. 

"Mr.  O'Meara  has  ideas  concerning 
the  management  of  a  newspaper  that  are 
too  often  forgotten  nowadays  by  so- 
called  progressive  journalists.    He  says: 

"  In  the  conduct  of  a  great  newspaper 
the  business  principles  are  not  the  ex- 
clusively commercial  principles  of  a 
grocery  store,  or  a  shoe  factory.    I  be- 


lieve that  such  a  newspaper  holds  a  re- 
sponsibility to  the  public  distinct  from, 
and  far  above,  the  rule  of  conduct 
which  would  be  sufficient  for  a  com- 
mercial enterprise  of  any  other  kind. 

"The  outlook  is  certainly  most 
auspicious,  for  the  Journal  and  for  its 
editor,  and  that  this  is  so  all  who 
know  either  or  both  will  be  honestly 
gratified. 

"There  is  no  newspaper  man  in 
Boston  who  has  more  friends  and 
stronger  friendships.  There  is  none 
who  more  clearly  deserves  all  that  he 
has  attained  or  whatever  degree  of  suc- 
cess the  future  may  have  in  store  for 
him.  Scores  of  newspapers  have 
warmly  congratulated  the  paper  and 
its  editor  on  the  renewal  of  their  rela- 
tions." 

It  should  be  added  that  under  the  re- 
turned leadership  of  Stephen  O'Meara, 
the  Boston  Journal  has  won  back  its 
old  prestige  and  is  again  a  splendid 
newspaper  property  of  the  widest  influ- 
ence and  power. 


PRESS  ASSOCIATION  MEETING. 

At  the  annual  meeting  of  the  New 
York  State  Associated  Press  last  week 
nearly  every  paper  in  the  association 
was  represented.  Routine  business  was 
transacted,  and  the  following  officers 
were  elected  to  serve  for  the  coming 
year:  President, George  Bleistein,  Buffalo 
Courier;  vice-president,  John  H.  Cun- 
ningham, Utica  Herald;  secretary  and 
treasurer,  R.  R.  Sopher,  Elmira  Ga- 
zette. Executive  committee,  W.  F.  Bal- 
kam,  Rochester  Union;  Charles  S.  Fran- 
cis, Troy  Times;  Howard  G.  White, 
Syracuse  Standard;  H.  J.  Knapp, 
Auburn  Advertiser;  John  H.  Farrell, 
Albany  Times -Union;  James  B.  Piatt, 
Poughkeepsie  Eagle  ;  C.  M.  Dickinson, 
Binghamton  Republican. 


CHAP  BOOK  CHANGES. 

The  firm  of  Stone  &  Kimball,  pub- 
lishers of  the  Chap  Book,  has  dissolved. 
Mr.  Kimball,  who  took  possession  of 
the  plant,  meant  to  move  it  from  Chicago 
to  New  York. 

Mr.  Stone  has  bought  the  property 
and  will  keep  it  in  Chicago.  He  is  the 
son  of  Melville  E.  Stone,  general  mana- 
ger of  the  Associated  Press. 

The  members  were  associated  at  Har- 
vard in  the  publication  of  the  Crimson. 
Eugene  Field  suggested  to  the  firm  a 
bibliography  of  American  first  editions 
of  American  authors,  and  offered  to 
write  an  introduction.  This  was  the 
first  business  enterprise  of  the  firm.  Mr. 
Field  then  contributed  the  next  volume 
of  his  poems.  The  Chap  Book,  the  first 
of  a  brood  of  leaflets,  was  then  started. 


THE  TREMBLING  VOICE. 

The  company  printing  the  Cleveland 
(O.)  Voice,  one  of  the  oldest  Sunday 
papers  printed  in  that  city,  has  made  an 
assignment. 

The  main  stockholders  were  A.  T. 
Anderson,  H.  A.  Griffin  and  O.  J.  Hodge. 
The  reason  given  for  the  assignment  is 
that  heavier  expenditures  were  needed  to 
make  the  paper  a  success.  The  com- 
pany  has' passed  into  the  hands  of  a  re- 
ceiver. The  assets  are  estimated  at 
about  $17,000,  and  the  liabilities  at 
$13,000.  The  assignment  is  made  to  M. 
P.  Mooney.  The  paper  will  be  published 
for  the  present. 


A  NEW  RELIGIOUS  WEEKLY. 

Living  Words,  a  new  independent  re- 
ligious weekly,  has  made  its  first  appear- 
ance in  Kansas  City.  It  is  a  neat  sixteen- 
page  paper,  filled  with  live  matter  in  its 
sphere,  and  is  edited  by  Mr.  Brown, 
formerly  of  the  Mid-Continent  and  the 
American  Home  Magazine. 


OLD  SCOTTISH  EDITORS. 

In  the  Hands  of  Enemies— James 
Chalmers'  Escape. 

The  death  this  week,  at  the  ripe  old 
age  of  eighty-two,  of  James  Chalmers, 
of  Westburn,  Aberdeen,  who  for  forty 
years  conducted  the  Aberdeen  Journal, 
the  oldest  newspaper  in  Scotland,  re- 
calls some  interesting  incidents  of  the 
early  days  of  that  publication,  which 
was  founded  by  his  grandfather.  The 
first  issue  came  out  with  a  description  of 
the  battle  of  Culloden,  which  had  taken 
place,  100  miles  to  the  northwest,  only 
two  days  before. 

This,  as  a  piece  of  newspaper  enter- 
prise, was  not  surpassed  for  over  100  • 
years.  The  old  Chalmers — who,  by  the 
way,  served  his  apprenticeship  in  Ix)ndon 
along  with  Benjamin  Franklin— was  an 
ardent  royalist,  and  naturally  the  ac- 
count which  his  paper  gave  of  Culloden 
was  by  no  means  pleasing  to  the  dis- 
comfited Jacobites.  Accordingly,  on 
their  way  south  after  their  rout,  they  laid 
siege  to  the  Journal  office,  and  forced 
the  inmates  to  flee  for  their  lives. 

Chalmers  escaped  by  a  back  window, 
spraining  his  leg  in  so  doing,  and  made 
ofl[  southwards.  Reaching  the  bridge  of 
Dee,  two  miles  away,  he  went  to  take 
shelter  in  an  out-house.  What  was  his 
dismay  to  find  it  full  of  Jacobite  soldiery  ! 
Unaware  of  his  identity,  the  men  treated 
him  kindly,  and  inquired  how  matters 
went  in  the  town.  "What,"  they 
asked,  "  is  that  rascal  Chalmers  doing  ?  " 

Their  frightened  visitant  retained 
enough  presence  of  mind  to  reply  that 
he  was  still  printing  the  Duke  of  Cum- 
berland's manifestoes.  On  that,  some 
of  the  soldiers  went  down  on  their  knees, 
and  with  drawn  dirks  swore  to  have 
Chalmers'  blood  whenever  they  could 
catch  him.  Unwittingly,  they  then  al- 
lowed their  intended  victim  to  escape, 
and  he  joined  the  king's  army,  of  which 
he  was  appointed  an  assistant  commis- 
sioner.—Wfj/»j»«f/^r  Gazette. 


WRITERS'  RIGHTS. 

A  controversy  is  raging  in  London 
over  the  respective  rights  of  editors  and 
contributors.  It  arose  out  of  an  indig- 
nant complaint  preferred  by  Herbert 
Stephen  against  the  editor  of  the  Nine- 
teenth Century  for  having  changed  the 
title  of  an  article  contributed  by  him. 
Mr.  Stephen  claims  that  an  editor  has  no 
better  right  to  change  the  title  of  a  signed 
article  than  to  change  its  contents.  No 
more  he  has;  but  the  truth  is  that  he  has 
a  right  to  do  either,  in  the  exercise  of 
his  judgment. 

Rights  in  this  matter,  as  in  many 
others,  are  regulated  by  custom.  It  is  a 
long-established  and  well- understood 
custom  for  editors  to  edit  the  manu- 
scripts accepted  by  them  for  publication 
— that  is,  to  revise,  amend,  and  improve 
them,  in  order  to  fit  them  to  the  purpose 
of  the  moment  and  to  the  general  re- 
quisites of  good  writing. 

When  a  contributor  gives  or  sells  a 
manuscript  to  an  editor,  the  latter  very 
properly  takes  it  for  granted  that  the 
contributor  understands  the  prevailing 
custom  and  submits  to  it.  Having  thus 
submitted,  the  contributor  is  deprived 
of  all  ground  of  complaint  regarding  any 
change  (unless  of  so  revolutionary  a 
character  as  to  afford  prima  /iirtV  evi- 
dence of  malice)  that  may  be  made 
thereafter  in  his  article.  If,  in  his  opin- 
ion, the  changes  made  show  bad  editorial 
judgment,  he  must  grin  and  bear  it;  his 
only  remedy  is  to  have  no  further  deal- 
ings with  so  poor  an  editor. 

The  fault  in  such  a  case  is  really  the 
contributor's,  in  neglecting  to  protect 
himself  by  rigid  stipulation  in  advance. 
It  is  at  the  option  of  any  contributor, 
when  presenting  a  manuscript  for  publi- 
cation, to  make  its  acceptance  con- 
ditional upon  strict  compliance  with  his 
own  preferences  regarding  the  form  in 
which  it  shall  appear;  and  any  editor 
who,  having  consented  to  such  condition, 
thereafter  violates  it  is  guilty  of  an 
assault,  for  which  he  ought  to  be  held 
sternly  responsible. — New  York  Home 
Journal. 
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ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


THE  CURTIS  PUBLISHING  COMPANY 
PHILADELPHIA. 


752,000 


Copies  printed  of  the 
APRIL  number  of  the 


LADIES' 
HOME 
JOURNAL 


We  print  only  for 
actual  demand. 
No  sample-copy 
editions. 


752,000 


HIS  LYING  LOOKS. 


AN  ARTFUL  ADVANCE  AGENT 
USES  THEM  TO  AD- 
VANTAGE. 


How  AN  Ingenious  Maker  qf  Ad- 
vertising Contracts  Secured 
Cheap  Space  —  Humorous  Hap- 
penings IN  THE  Circus  Business. 

The  steady  growth  in  the  number  of 
theatrical  and  circus  companies  that 
travel  through  the  country  has  created 
a  very  considerable  class  of  advertising, 
which  is  dependant  on  and  governed  by 
considerations  that  are  diflferent  from 
those  applying  to  any  other  kind  of  pub- 
licity. 

The  advance  agent,  who  is  always  a 
clever  and  wide-awake  man,  has  become 
one  of  the  prominent  features  in  the 
business  life  of  many  hundreds  of  local 
papers  in  the  populous  sections  of  the 
country. 

The  adventures  of  some  of  them  are 
occasionally  exciting  and  sometimes  even 
romantic,  while  the  humorous  side  of 
life  persists  in  making  itself  very  visible 
now  and  then. 

A  well-known  advance  agent  is  re- 
sponsible for  the  following  story: 

I  struck  a  town  not  1,000  miles  from 
St.  Joseph  a  few  years  since,  at  a  time 
when  ours  was  the  only  show  in  that 
section,  and  looking  at  my  books  on  the 
advance  car  before  I  got  to  town,  I  saw 
that  an  agent,  a  year  before,  who  had 
an  opposition  fight  on  his  hands,  had 
paid  (under  protest)  $75  for  three  in- 
sertions of  a  column  ad.  in  a  paper 
which  had  no  more  circulation  than  five 
hundred,  and  I  knew  the  editor  would 
ask  $75  again. 

Rather  than  pay  him  I  decided  that  I 
would  omit  him  from  my  list  altogether, 
but  as  I  prefer  to  deal  with  everybody,  I 
adopted  in  this  instance  a  little  subter- 
fuge. I  ran  into  town  that  day  and  en- 
tered the  office  of  the  paper  in  a  soft, 
brown,  battered  old  felt  hat,  a  pair  of 
jeans  belonging  to  my  boss  billposter,  a 
seersucker  jacket,  neglige  shirt,  dusty 
shoes  and  an  innocent  smile. 

It  was  a  gala  summer  day,  and  the 
local  team  was  playing  a  league  team, 
to  the  delight  of  the  "  cranks." 

When  I  innocently  entered  the  busi- 
ness office  the  clerk  in  charge  was 
drawing  on  his  gloves,  getting  ready 
hurriedly  to  attend  the  game.  I  ap- 
proached him,  and  the  following  collo- 
quy took  place: 

"  Howde  do,  sir.  Is  this  where  the 
newspaper  is  made  ?  " 

"Yes,  sir,"  winking  at  his  fellow 
clerk,  a  boy.  "What  can  I  do  for 
you?" 

"Do  you  sell  advertisements?  " 
"We  print  them." 
"  How  much  do  you  ask  ?  " 
"For  what?" 

"Advertisements.  How  much  are 
they?" 

"What  space  do  you  want?  How 
many  times  do  you  want  it  run  ?  " 

All  this  time  I  was  turning  over  the 
pages  of  his  paper  and  looking  very  fool- 
ish—naturally. I  pointed  to  a  shoe  store 
ad.,  a  double  half  column  display,  and 
said,  '  How  much  is  this,  mister  ?  " 

My  friend  who  made  the  newspaper 
looked  at  me  with  supreme  contempt. 

"If,"  said  he,  "  you  want  an  ad.  of 
that  size,  which,  by  the  way,  I  don't  be- 
lieve you  do,  it  will  cost  you  so  much  for 
one  time,  so  much  for  one  month,  so 
much  for  three  months,"  naming  a  fig- 
ure for  three  months  which  was  just 
one-half  of  my  predecessors's  $75 — 
$37- 50. 

"Jee,"  I  exclaimed,  "advertising  is 
dear,  isn't  it  ?  " 

I  never  will  forget  the  scornful  look  he 
gave  me.  He  turned  to  the  understrap- 
per, a  youth  who  I  could  see  bore  him 
no  love,  and  said  :  "  If  this  fellow  wants 
that  space  make  it  weekly  for  three 
months  for  $35.  I  must  go  to  the  game. 
I  can't  bother  with  him."  This  sotto 
voce. 

Before  he  could  leave  I  said :  "  Must 


I  have  the  same  wording  all  the  time 
and  the  same  pictures?  "  He  did  not 
reply  to  me,  but,  turning  to  his  boy, 
said:  "Let  him  change  the  cut  three 
times  and  the  copy  once.  If  the  cuts 
will  be  the  same  size  and  acceptable — 
hang  it,  I'll  miss  my  car  !  "  and  without 
a  word  to  me  he  ran  out,  caught  a  pass- 
ing car  and  was  off  to  the  game. 

"  What  did  that  man  say  I  was  to 
do?  " 

The  boy  told  me,  and,  seeing  how 
dense  I  was,  went  to  a  great  deal  of 
trouble  posting  me. 

"Well,"  said  I  slowly  and  with  ap- 
parent reluctance,  "I  reckon  that  it  is 
the  best  I  can  do." 

I  unbuttoned  my  seersucker,  pulled 
out  a  lot  of  blank  circus  contracts,  some 
copy  for  ads.  and  sat  down  at  the  desk. 
The  boy  looked  over  my  shoulder,  red- 
dened, tried  to  smother  a  laugh. 

I  was  three  weeks  ahead  of  my 
show.  I  made  out  the  contracts  to  read 
that  such  copy  would  be  inserted  top  of 
column,  good  display,  cuts  to  be  changed 
weekly,  and  that  after  the  first  day 
the  line  reading,  "  The  big  shows  will 

exhibit  at  on  Monday,  June  27,"  the 

line,  "  will  exhibit  "  would  be  changed 
to  "did  exhibit  "  until  the  expiration  of 
the  three  months,  etc. 

"Vou've  got  him,"  said  the  boy, 
"  and  I'm  glad  of  it." 

That  night  I  had  a  caller  at  the  hotel. 
I  came  down  stairs  in  broadcloth,  im- 
maculate linen,  a  plug  hat,  diamonds 
and  dignity.  I  had  expected  my  caller. 
I  never  saw  so  changed  a  man.  He 
came  in  full  of  importance  to  throw 
down  the  gawk.  When  he  saw  me  he 
looked  pitiful. 

He  begged  to  be  let  off.  I  was  relent- 
less. He  said  he  would  break  the  con- 
tract. 1  defied  him  and  swore  I  would 
sue  him.  He  left  madder  than  a  wet 
hen.    I  was  tickled. 

I  circulated  the  story  and  showed  my 
duplicate  contract  in  every  newspaper 
office  in  the  six  states,  and  the  way  the 
papers  guyed  him  was  indeed  terrible. 
The  opposition  paper  in  town  roasts  him 
yet. 


HE  HAD  NO  SINECURE. 


Such,  at  Least,  was  the  Old 
Friend's  Opinion  of  the  Editor's 
Position  —  Nothing  to  Do  But 
Let  Others  Help  Him. 

"  It  beats  all,"  exclaimed  Mrs.  Clover- 
top,  who  had  just  returned  from  a  visit 
to  the  city.  "  It  beats  all  how  some 
folks  git  along  in  this  world!  There's 
Harry  Stavers,  for  instance.  You  know 
Harry.  When  he  was  to  home  here  he 
never  was  no  good  at  real  work.  He'd 
go  dawdling  about  all  day  long  starin' 
into  a  book,  and  when  he  wasn't  readin' 
he'd  be  scribblin'  stuff  for  the  papers 
and  magazines.  I  never  saw  the  like  of 
him,  and  I  always  said  he'd  never 
amount  to  nothin'. 

"  But  law,  it  does  seem  as  though  the 
lazier  and  the  good  for-nothin'er  some 
folks  are,  the  easier  they  slide  through 
the  world.  When  I  was  in  the  city  I 
called  on  Harry.  I  always  kinder  liked 
Harry  in  spite  of  his  shiftlessness.  Well, 
what  do  you  think!  Harry's  editor  of  a 
paper  down  there,  and  they  do  say  he 
gits  pretty  good  wages,  too. 

"  But,  for  my  part,  I  can't  see  how 
folks  can  pay  a  man  for  doin'  nothin'  at 
all." 

"  Harry  has  a  nice  room  full  o'  books 
and  things,  and  a  big  desk,  with  a  big 
krinkly  kiver  that  shuts  it  up  as  cute  as 
you  please  when  he  ain't  usin'  it,  and 
there  he  sets  all  day  as  grand  as  a  lord, 
receivin'  callers. 

"  Folks  are  all  the  time  comin'  in  to 
tell  him  what's  goin'  on,  and  they  tell 
him  what  side  to  take  on  all  kinds  o' 
questions,  and  what  ought  to  go  into  the 
paper  and  what  oughtn't:  and,  more 
than  that,  they  bring  in  stuff  already 
written — enough  in  one  day  sometimes 
to  fill  his  paper  for  a  week. 

"And  they  tell  him  just  how  to  run 
his  paper,  so  you  see  he  don't  have  to 
bother  his  head  much  about  it. 

"I  never  did  see  such  luck.    I  told 
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Harry  he  ought  to  bless  his  stars,  for  I 
never  see  anybody  who  got  a  livin'  half 
so  easy. 

' '  Harry  jest  smiled  and  said  :  '  Think 
so,  Mrs.  Clovertop  ?  '  Jest  in  his  quiet 
way,  you  know.  '  Think  so  !  '  said  I. 
'  well,  I  should  think  I  did.' 

"But,  do  you  know,  I  don't  b'lieve 
he  half  appreciates  his  good  fortune. 
Some  folks,  you  know,  never  are  satis- 
fied."— Boston  Transcript. 


SENSIBLE  BILL  IN  CONGRESS. 

A  bill  has  been  introduced  in  Con- 
gress by  Representative  Brewster  pro- 
viding that  the  postage  on  a  monthly 
publication  shall  be  no  more  on  copies 
addressed  to  people  in  the  city  in  which 
it  is  published  than  on  copies  addressed 
to  people  elsewhere. 

Under  the  present  law  a  publisher 
must  pay  2  cents  postage  on  a  copy  of 
his  magazine  addressed  to  anybody  in 
his  city,  when  for  one-eighth  of  a  cent 
he  can  mail  the  same  magazine  to  any 
other  place  and  have  it  delivered  at  the 
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end  of  the  longest  route  covered  by  any 
carrier.  The  Fourth  Estate  urged 
such  a  bill  some  time  since. 


FEARS  FOR  A  NEWSPAPER  MAN. 

Edward  E.  Sweeney  has  been  missing 
from  Pomona,  Cal.,  for  some  days  and 
his  friends  and  the  police  believe  he  has 
met  with  foul  play.  Sweeney  is  tall, 
spare  and  reserved,  and  about  forty-five 
years  old.  He  appeared  in  Pomona  last 
January.  He  said  he  had  been  a  news- 
paper man  in  New  York  and  Chicago, 
and  was  broken  down  in  health.  He 
wrote  letters  for  a  syndicate  in  Boston. 
Two  strange  men  called  on  him  last  week. 
They  seemed  to  be  old  friends.  Together 
they  went  out  for  a  walk  among  the 
orange  groves.  Sweeney  never  came 
back.  He  is  known  to  have  had  con- 
siderable money  with  him. 


TO  TAKE  UNITED  PRESS  NEWS. 

The  Staunton  (Va.)  Daily  Times  pub- 
lishes  the  news  dispatches  of  the  United 
Press. 
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FROM  THE"AD"FIELD 


MANY    ITEMS     OF  INTEREST 
FROM  VARIOUS  SOURCES. 


The  Best  to  be  Got  in  Advertising 
Should  be  Good  Enough— Addi- 
tional Examples  of  Advertis- 
ing Success— Rumored  Bicycle 
"Trust" — New  Advertisers— The 
Sun  of  Publicity  Keeps  Shining 
— Miscellaneous  Notes. 


THE  POLICY  WAS  WRONG. 

Colonel  James  E.  Pepper,  Lexington, 
Ky.,  made  an  assignment  last  week. 
His  assets  are  far  beyond  his  liabilities, 
and  as  general  trade  conditions  are  im- 
proving, there  can  be  no  doubt  that  all 
claims  will  be  paid  in  full. 

The  Pepper  distillery  and  bottling 
business  will  go  on  without  interruption. 
This  is  wise,  for  the  plant  has  great 
profit-bearing  capacity.  Much  more 
money  would  have  been  produced  in 
past  years  if  Colonel  Pepper  had  been 
willing  to  be  contented  with  such  adver- 
tising service  as  the  papers  of  the  coun- 
try give  to  advertisers  of  the  first  rank. 

He  wanted  advertising,  but  he  wanted 
it  in  his  own  way,  and  his  proposals 
were  coupled  with  conditions  as  to  posi- 
tion which  no  publisher  of  a  really  val- 
uable paper  would  accept.  Consequent- 
ly, very  little  newspaper  advertising  was 
done,  although  other  forms  of  publicity 
were  employed.  If  the  colonel,  who  is 
personally  known  very  widely  in  Europe 
as  well  as  in  this  country,  should  go  in 
for  an  extensive  advertising  plan,  after 
consultation  with  a  conservative  adver- 
tising agency,  he  would  no  doubt  find 
at  the  end  ot  a  year  or  two  that  pub- 
licity pays  even  when  the  advertisement 
is  not  at  the  top  of  the  editorial  column. 


THIS  EXTENDER  WILL  EXTEND. 

Every  one  knows  of  the  good  fortune 
which  has  attended  the  entrance  into 
the  advertising  field  of  several  firms  in 
the  line  of  dress  goods,  who  made  ex- 
perimental outlays  some  time  since 
through  William  H.  Tripp,  of  the  J. 
Walter  Thompson  agency.  Their  ad- 
vertising started  with  a  monthly  outlay 
of  a  few  hundred  dollars  and  now 
reaches  a  figure  which  makes  the  total 
for  a  year  several  hundred  thousand  dol- 
lars. 

The  Fibre  Chamois  Company  is  one 
of  them,  and  the  members  have  been  so 
much  impressed  by  the  gratifying  results 
of  the  advertising  done  for  them  through 
the  Thompson  agency  that  Mr.  Tripp  has 
been  authorized  to  go  ahead  with  similar 
plans  for  advertising  the  ' '  La  Plante 
Dress  Stay  and  Skirt  Extender,"  of 
which  several  members  of  the  Fibre 
Chamois  Company  are  proprietors. 


BETTER  ADVERTISE  IT,  PRINCE. 

A  paragraph  will  be  circulated  during 
the  ciirrent  season  stating  that  the  Prince 
of  Monaco  has  completed  an  invention 
of  his  own  for  catching  fish.  It  is  con- 
structed of  wire  netting,  stiffened  with  a 
frame  of  light  iron  rods.  A  skillful  ar- 
rangement of  electric  light  is  used  for  a 
bait,  which  is  said  to  attract  the  fish  ir- 
resistibly as  well  as  to  dazzle  them  so 
that  they  make  no  effort  to  escape. 

If  this  is  true  American  pamphlets  on 
advertising  should  be  mailed  to  Monaco 
at  once.  There  is  some  reason  to  think, 
however,  that  the  paragraph  sent  from 
Europe  was  penned  by  a  humorist,  for 
the  invention  which  the  prince  is  credited 
with  is  remarkably  suggestive  of  the 
famous  gambling  palace  at  Monaco  at 
which  so  many  human  fish  are  caught. 


FIGHTING  FOR  FORMULAS. 

The  business  of  the  former  King's 
Royal  Germatuer  Company  of  Atlanta 
bad  grown  to  considerable  proportions 


in  1894.  Advertising  had  been  con- 
ducted for  years  previously. 

About  a  year  ago  the  business  went 
into  the  hands  of  a  new  corporation 
formed  for  the  purpose  and  entitled  the 
Atlanta  Chemical  Company.  The  latter 
received  a  lease  for  ninety-nine  years  of 
the  patent  formulas,  copyrights,  etc., 
theretofore  used  by  the  old  company,  and 
has  since  conducted  and  advertised  the 
business  under  the  lease. 

Persons  who  were  creditors  of  the 
former  King's  Royal  Germatuer  Com- 
pany have  brought  action  in  Georgia 
with  the  idea  of  securing  or  participating 
in  the  benefits  of  the  lease,  a  claim  being 
made  of  illegality. 


TO  RULE  THE  BICYCLE  TRADE. 

It  is  reported  that  a  trust  with  a  capital 
of  $10,000,000  is  being  formed  to  manu- 
facture bicycles  and  control  the  trade  in 
"  wheels  "  throughout  the  United  States. 

The  rumors  are  not  unreasonable,  for, 
if  a  concern  with  that  large  capital  were 
ably  managed,  great  profits  would  be 
secured.  Toledo,  O.,  and  Worcester, 
Mass.,  are  spoken  of  as  possible  head- 
quarters for  the  company's  business. 
The  operations  of  the  company  could,  of 
course,  not  be  wisely  carried  on  without 
advertising. 

SAID  TO  INTEND  WITHDRAWAL. 

It  is  asserted  that  the  house  of  Singer 
&  Company,  Limited,  has  decided  to 
withdraw  from  the  bicycle  bu^i^ess  in 
the  Uniied  States.  If  this  is  true,  the 
Singer  Company  would  be  the  second 
British  firm  to  withdraw  from  ibe  Amer- 
ican bicycle  field. 

The  other  case  was  that  of  the  Raleigh 
Cycle  Company,  who  have  long  done  a 
prosperous  business  in  Great  Britain, 
but  did  not  find  their  transactions  in  this 
country  of  a  satisfactory  kind. 


THEY  WERE  NOT  ADVERTISERS. 

Various  manufacturers  of  pianos  have 
made  assignments  or  failed  during  the 
past  two  months,  and  more  are  being 
reported. 

The  business  carried  on  by  these 
firms  was  built  on  such  lines  that  adver- 
tising cut  no  figure,  and  the  public  de- 
clined to  hunt  them  out,  when  so  many 
other  manufacturers  were  keeping  them- 
selves constantly  in  sight  through  the 
medium  of  magazines  and  newspapers. 


WILL  ONLY  REST,  NOT  VANISH. 

The  Syndicate  Publishing  Company, 
Philadelphia,  is  about  making  its  last 
contracts  for  the  season.  Little  will  be 
done  during  the  hot  months,  but  prepar- 
ations will  be  made  for  an  impressive 
advertising  campaign  in  the  autumn. 


WHY  NOT  EXTEND  IT? 

Atonic  called  "Bonnel's  Beef,  Iron 
and  Wine ''  is  being  advertised  locally  by 
F.  G.  Bonnel  &  Company,  49  Catharine 
street.  New  York.  The  advertising  is 
capable  of  profitable  extension. 


LUCRE  WOULD  BRING  LIBERTY. 

B.  J.  Guerra,  treasurer,  192  Water 
street.  New  York,  offers  Republic  of 
Cuba  gold  bonds  for  sale  and  invites  pro- 
posals for  all  or  a  part  of  $2,000,000 
worth. 


WILL  LEAVE  A  PROFIT  ANYWAY. 

The  Cash  Buyer's  Union,  158  West 
Van  Buren  street,  Chicago,  is  offering 
the  Maywood  Bicycle  to  publishers  at 
$75,  half  cash  and  half  advertising. 


THE  SCORCHERS  SCORCHED. 

The  factory  of  the  Dauntless  Bicycle, 
at  Toledo,  was  burned  April  19. 
a  large  number  of  bicycles  were  de- 
stroyed. 

MISCELLANEOUS  NOTES. 
Continued  advertising  is  being  done 
for  the  Stafford  Mineral  Springs  and 
Hotel  Company,  New  Orleans,  The 


advertising  is  very  restricted  in  its 
character,  and  the  qualities  of  the  Staf- 
ford Mineral  Springs  Water  do  not  seem 
to  get  the  volume  of  publicity  which  they 
deserve. 

The  Fond  du  Lac  (Wis.)  Yeast  Wafer 
Company  is  making  use  of  the  advan- 
tages of  publicity  in  certain  forms  and 
the  right  sort  of  talk  may  make  them 
general  advertisers  in  newspapers  and 
periodicals. 

Nelson  Chesman  &  Company,  St. 
Louis,  have  been  sending  out  orders  for 
reading  notices  ot  the  Paris  Medicine 
Company  (Quinine  Tablets)  and  expect 
to  increase  the  advertising. 

Crofts  &  Reed,  842  Austin  avenue, 
Chicago,  dealers  in  medicinal  and  toilet 
soaps,  are  sending  out  additional  orders 
for  advertising. 

Advertising  for  the  Cameo  Safety 
Hook  and  Eye  is  placed  by  Walter  V. 
R.  Powis,  29  Park  Row,  New  York. 

The  main  office  of  the  Interstate  Ad- 
vertising Company, which  deals  in  street- 
car advertising,  is  now  in  Pawlucket, 
R.  L 

The  Washington  Chemical  Company 
is  making  propositions  to  publishers  for 
an  exchange  of  its  medicines  for  ad- 
verting space. 

Lord  &  Thomas,  Chicago,  are  send- 
ing out  additional  advertising  for  Kirk's 
soaps. 

The  advertising  of  the  Electrozone 
Company  is  placed  by  George  Batten, 
New  York. 

Hewitt  &  Hosier,  Brooklyn,  N.  Y., 
are  still  offering  desks  to  publishers  in 
exchange  for  space. 

Solomon  Neumann,  San  Bernardino, 
Cal.,  announces  himself  as  an  advertis- 
ing agent. 

George  W.  Schoenhut,  Eldora,  la., 
has  plans  for  the  advertising  of  a  prep- 
aration for  the  hair. 

The  Sanitas  Medicine  Company,  Bat- 
tle Creek,  Mich.,  will  advertise  charcoal 
tablets.  There  is  no  connection  between 
this  concern  and  the  company  with  a 
similar  name  in  New  York.  The  latter 
company  is  also  using  a  little  space  at 
present. 

The  Chicago  Merchandise  Company  is 
the  name  adopted  by  parties  located  at 
305  North  8th  street,  Philadelphia, 
in  building  up  a  retail  mail  order  trade 
in  carpets  among  the  residents  in  agri- 
cultural districts. 

The  Farmers'  Fertilizer  Company, 
Syraucse,  N.  Y.,  is  using  a  little  pub- 
licity in  order  to  reach  farmers. 

The  Buchanan  &  Lyall  Tobacco  ad- 
vertising is  done  through  the  PettingiU 
agency. 

The  Blaisdell  Pencil  Company,  Wayne 
Junction,  Philadelphia,  is  availing  itself 
of  various  forms  of  publicity  for  its 
paper  pencils. 

George  M.  Howorth,  heretofore  of  the 
St.  Louis  Star's  advertising  department, 
has  established  the  "Howorth  Adver- 
tising Agency  "  in  the  city  named.  He 
will  handle  advertising  for  trade  jour- 
nals. 

The  Black  Cat,  Boston,  is  advertised 
every  month  with  increasing  liberality 
in  various  publications. 

The  phenomenally  hot  weather  has 
resulted  in  discussions  as  to  the  wisdom 
of  commencing  earlier  than  is  usual  the 
annual  advertising  of  steamboat  lines 
and  "day  resorts,"  with  which  all  large 
cities  are  supplied. 

C.  W.  CuUen  &  Son,  Cullen  P.  O., 
Va.,  are  sending  out  numerous  more 
orders  direct  for  advertisements  of  their 
mineral  springs  and  hotels. 

The  Stevens  Eye  Salve  Company,  405 
Clark  avenue,  St.  Louis,  will  use  some 
space  for  their  salve,  which  is  likely  to 
be  sold  chiefly  through  the  trade. 

If  the  present  advertising  of  the 
Aurora  Suspender  Manufacturing  Com- 


pany, 190  Van  Buren  street,  Chicago, 
proves  sufficiently  attractive  to  the  gen- 
eral public,  a  much  larger  appropriation 
for  advertising  will  be  made  next  fall. 

The  Pure  Food  Product  Company, 
544  North  Water  street,  Chicago,  ap- 
pears to  be  permanently  enrolled  among 
the  high-grade  food  advertisers. 

The  Campbell  Investment  Company, 
112  La  Salle  street,  Chicago,  is  using 
space  liberally  in  religious  journals. 

The  Mansfield  Stove  Company.  Mans- 
field, O,  is  a  concern  for  which  news- 
paper advertising  might  prove  a  benefi- 
cial auxiliary. 

The  Christopher  Columbus  Publishing 
Company,  Reading,  Pa.,  is  advertising  a 
history  of  Turkey  in  the  classified  col- 
umns of  dailies. 

A  little  advertising  of  North  Carolina 
lands  is  being  done  by  the  Roseland  Im- 
provement Company,  178  Devonshire 
street,  Boston. 

The  West  Coast  Advertising  and 
Publishing  Company,  58  First  Street, 
San  Francisco,  is  the  name  of  a  concern 
recently  announced. 

The  advertising  for  the  Acme  Folding 
Boat  Company  is  placed  by  the  Procter 
&  Collier  Company,  Cincinnati. 

Advertising  in  the  west  is  being  done 
for  Bonjean's  Tansy  and  Savin  Pills, 
which  are  manufactured  by  E.  Bonjean 
&  Company,  Paris.  The  American 
agency  for  the  firm  is  at  79  Maiden 
Lane,  New  York. 

Additional  space  will  be  used  for  the 
Self  Healing  Bicycle  Tire,  the  contracts 
being  made  by  K.  Clark,  96  Maiden 
Lane,  New  York. 

Large-sized  advertisements  of  Oxy- 
donor  are  being  circulated  in  the  middle 
states,  on  short  time  orders.  The  ad- 
vertising is  handled  by  A.  R.  Elliott,  37 
College  Place,  New  York. 

Daniel  O'Dell  &  Company  5  New 
street,  New  York,  are  advertising  stock 
in  the  Petit  Manan  Land  and  Industrial 
Company.  Various  advertising  men  are 
said  to  be  interested. 

W.  W.  Bradshaw,  1735  Park  avenue, 
Lynchburg,  Va.,  is  introducing  a  house- 
hold utensil  called  the  Watton  Beat  Bis- 
cuit Machine. 

The  advertisements  of  the  Western 
Military  Academy,  Upper  Alton,  III., 
will  be  handled  by  the  Charles  H.  Ful- 
ler Advertising  Agency,  Chicago. 

A.  J.  Decker  &  Company,  Fond  du 
Lac,  Wis.,  are  advertising  a  cream  sep- 
arator in  farming  journals. 

The  Zenith  Cycle,  supplied  by  the 
Zenith  Cycle  Company,  Binghamton, 
N.  Y.,  is  to  be  advertised  for  the  balance 
of  the  season.  Selling  agents  for  the 
cycle  are  located  in  various  sections. 

The  Sulphurine  Company,  158  Lake 
street,  Chicago,  are  said  to  have  made 
quite  an  appropriation  for  advertising 
liquid  sulphur  for  use  in  sulphur  baths. 

The  Caldwell  Manufacturing  Com- 
pany, Rochester,  N.  Y.,  will  run  an  ad- 
vertisement in  magazines  for  several 
months,  drawing  attention  to  the  efficacy 
of  its  device  for  preventing  the  slam- 
ming of  screen  doors. 

The  Marqua  Carriage  and  Toy  Com- 
pany, Cincinnati,  is  to  use  advertising 
space  for  several  months  or  more  on 
baby  carriages. 

The  Pacific  Perfumery  Company, 
San  Francisco,  is  to  use  a  little  adver- 
tising space  in  eastern  magazines. 

The  J.  J.  Morgan  Company,  58  South 
Clinton  street,  Chicago,  will  advertise 
the  Chicago  Gas  and  Gasolene  Engine. 

C.  L.  Hauthaway  &  Sons,  346  Con- 
gress street,  Boston,  have  made  con- 
tracts tor  magazine  advertising. 

Miss  Dollie  Washburne,  107  Hudson 
street,  New  York,  is  advertising  "The 
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THE  JOURNAL 


A 

GREAT 
BICYCLE  NUMBER 


W.  R.  HEARST,  Publisher. 


WILL  BE  ISSUED 


MAY  10, 


ADVERTISING  COPY  should  be  sent  in  at  once, 
in  order  to  secure  representation  in  this  number. 


It  will  be  the  handsomest  and 
most  complete  ever  published. 


NO  INCREASE  IN  RATES. 


Dollie  Egg  Separator."  The  article  is 
a  useful  one.  I  here  is  reason  to  think, 
however,  that  "Miss"  VVashburne 
wears  whiskeis. 

S.  V.  R.  Hayes,  Matthews  Building, 
Milwaukee,  is  advertising  lands  in  the 
northwest. 

The  Al)le  and  Willing  Manufacturing 
Company  is  the  name  under  which 
parties  located   at  2299  Arch  street, 
Philadelphia,  carry  on  business  in  the' 
sale  ol  a  pencil  sharpener. 

The  Gilbert  Studio,  926  Chestnut 
street,  Philadelphia,  will  advertise  for 
mail  orders  for  porcelain  miniatures. 

The  Hayden  Specialty  Company, 
Newark,  N.  J.,  will  advertise  its  baby 
cribs  more  extensively. 

The  Sybilline  Company,  i  Madison 
avenue,  New  York,  will  advertise  a  skin 
tonic.  The  advertising  may  be  placed 
through  an  agency. 


CLEVER    HOMAGE    TO  GREAT 
TRUTHS. 

The  daily  papers  in  New  York  con- 
tained during  the  early  part  of  April  a 
neat  display  advertisement  of  "Conti- 
nental Matches"  (the  sort  that  strike 
fire,  not  the  kind  that  end  in  alliances 
between  American  beauties  and  Euro- 
pean "  noblemen  "). 

The  advertisement  had  little  to  say. 
In  fact,  it  was  a  rather  poor  advertise- 
ment from  the  usual  point  of  view,  for 
the  reason  that  it  was  a  mere  announce- 
ment and  made  no  attempt  to  convince. 

A  week  or  two  later,  however,  the 
financial  columns  of  the  same  papers  ex- 
hibited an  advertisement  inserted  by  a 
firm  of  bankers  and  brokers  in  New 
York,  in  which  stock  in  the  company 
that  maiiufactures  the  "Continental 
Matches"  was  offered  for  sale  to  the 
public. 

The  appearance  of  the  second  adver- 
tisement, which  apparently  had  no  con- 
nection  with  the  first,  elevated  the  latter 
to  the  dignity  of  a  "brainy"  perform- 
ance. 

The  concern  in  question  appears  to  be 
one  doing  what  is  called  a  "quiet" 
business,  and  is  not  known  by  its  adver- 
tising. Whatever  shrewd  design  may 
have  prompted  the  circulation  of  adver- 
tisements of  its  goods  before  publishing 
an  advertisement  of  its  shares  of  stock, 
no  better  course  could  have  been  pur- 
sued to  secure  a  good  price  for  the 
shares,  and  the  incident,  whether  by 
design  or  not,  fHrnishes  »  new  proof  of  a 


truth  by  which  every  man  may  safely  be 
guided. 

That  truth  is  that  publicity,  or  adver- 
tising, is  practically  indispensable  at  this 
day  in  every  deoartment  of  business  life 
if  the  best  results  are  to  be  obtained 
from  any  enterprise. 

An  offer  to  the  public  of  stock  in  a 
company  of  which  the  public  knows 
nothing  is  scarcely  likely  to  he  very  sat- 
isfactory, for  investors  are  apt  to  gauge 
the  solidity  of  a  concern  by  the  extent  to 
whii.h  it  is  known  generally.  If  "almost 
everybody  "  knows  the  firm  of  Smith  & 
Brown,  "almost  everybody"  believes 
that  Smith  &  Brown's  business  is  exten- 
sive. And  as  nothing  so  completely  gives 
the  idea  of  plenty  of  business  as  plenty 
of  advertising,  nothing  will  help  so  much 
to  create  a  good  market  for  the  shares 
of  a  manufacturing  company  as  lib- 
eral and  continuous  advertising  in  mis- 
cellaneous papers. 

In  the  particular  instance  referred  to, 
the  stock  might  be  well  worth  having 
without  the  employment  of  advertising 
space  ;  but  no  one  who  has  experimented 
to  a  sufficient  degree  with  the  unbounded 
latent  force  called  publicity  can  doubt 
that  the  advertising  would  make  a  great 
difference. 


ORIGINALITY  IN  PUBLICITY. 

There  can  be  little  doubt  that  if  a  man 
has  something  to  advertise  which  is  in 
itself  very  different  from  anything  else  to 
which  people  are  accustomed,  so  that  it 
possesses  uniqueness,  it  can  be  advertised 
sufficiently  at  much  less  cost  than  if  the 
contrary  were  the  case. 

If  the  discoverer  of  the  X  rays  had 
been  able  to  secure  patents  so  as  to  give 
him  control  for  his  own  benefit  of  all  ex- 
periments, apparatus  and  operations 
connected  with  the  rays,  the  element 
of  novelty  would  have  been  so  strong 
an  influence  in  spreading  publicity  that  a 
limited  appropriation  for  advertising  in 
newspapers  would  have  covered  a  great 
deal  of  ground. 

The  nature  of  the  discovery  itself 
would  provoke  much  verbal  comment, 
and  a  person  on  seeing  a  single  advertise- 
ment of  the  revolutionary  discovery 
would,  no  doubt,  refer  to  what  he  had 
seen  in  print  many  times  for  quite  a  num- 
ber of  days. 

In  other  words,  if  the  advertisement 
had  been  of  a  thing  familiar  to  the  pub- 
lic, he  would  scarcely  have  spoken  of  it 
to  other  persons  and  the  advertisement 
would  have  fulfilled  its  destiny  in  enlist- 
ing his  own  attention.  In  the  case  of 
the  advertisement  of  the  X  rays,  how- 
ever, he  would  be  quite  sure  to  make  its 
substance  known  to  ten  or  twenty  per- 
sons at  least,  and  to  a  corresponding  ex- 
tent  the  advertisement  woiild  be  more 


effective  than  one  of  a  suit  of  clothes,  an 
ordinary  cure  for  headache,  or  a  fountain 
pen  offered  at  the  usual  price. 

It  is  clear,  therefore,  that  if  any  firm 
has  good  reason  for  advertising  liberally, 
it  is  one  handling  an  article  which  is  ex- 
tremely unique  and  yet  is  capable  of  un- 
limited and  popular  use.  A  firm  in  New 
York  appears  to  have  such  an  article. 
The  name  ot  the  firm  is  Russ.  Eveleth 
&  Ingalls,  with  a  New  York  office  at  486 
Broadway,  and  a  Boston  office  at  84Cham- 
birs  street.  The  article  is  Dr.  Pevey's 
Uncrushable  Perforated  Collar,  which  re- 
tails at  25  cents.  It  is  intended  for  ladies 
particularly,  but  the  possibilities  would 
seem  to  be  great  if  a  general  advertising 
plan  should  be  adopted,  as  the  collar 
embodies  an  idea  which  must  be  new  so 
far  as  the  general  public  is  concerned. 


ENTERPRISE  ON  WHEELS. 
The  Great  Divide,  Chicago,  has  just 
sent  a  traveling  representative  on  a 
journey  around  the  world.  He  rides  a 
bicycle,  and  will  give  readings  and  reci- 
tations in  the  various  cities  and  towns 
through  which  he  passes  in  his  journey- 
ings. 

Frank  H.  Dunlop,  the  man  on  the 
wheel,  ftas  authority  to  appoint  sub- 
scription agents,  but  will  not  accept  sub- 
scriptions personally,  as  he  is  traveling 
rapidly  from  place  to  place. 


IT  TALKS  FOR  OUT-DOOR  LIFE. 

The  Western  Field  and  Stream  is  a 
new  monthly  issued  in  St.  Paul.  It  is 
edited  by  Charles  Hallock  and  Harry 
W.  Wack  ("Mark  Biff"),  and  pub- 
lished by  John  P.  Burkhard. 

The  first  number  bears  evidence  that 
the  fields  it  seeks  to  command  will  be 
ably  covered,  and  that  the  journal  will 
hit  the  bull's-eye  of  success. 

PACIFIC  IMPROVEMENTS. 
The  Hawaiian  Star  is  edited  by  Ed- 
ward Towse,  an  old  Cheyenne  newspa- 
per writer,  who  served  as  special  corre- 
spondent for  various  newspapers  in  the 
United  States.  Mr.  Towse  also  stands 
high  in  rank  as  one  of  the  officers  of  the 
Hawaiian  government  militia.  The  Star 
has  just  bought  a  Mergenthaler  ma- 
chine which  was  shipped  recently. 

LUTHERAN  WORLD  TO  MOVE. 
Contracts  have  been  signed  between 
Rev.  E.  G.  Gotwald,  of  Springfield,  O., 
representing  the  Lutheran  World  Pub- 
lishing Company,  of  Cincinnati,  and 
S.  C.  Frey,  representing  the  York  (Pa.) 
Daily,  by  which,  from  May  I  next,  the 
Lutheran  World,  a  weekly  church 
paper,  will  be  taken  to  York  trqiri  fin- 
einnat). 


THIS  KIND  OF  SEPARATION 
BRINGS  COLLISION. 


Rivalry  in  Dairy  Machinery  Brings 
Heated  Conflict— Charges  of  In- 
fringement AND  Threats  of  Dam- 
age Suits. 

The  mechanical  paradox  hinted  at 
above  is  presented  in  a  vigorous  war- 
fare going  on  before  the  stern  judicial 
eyes  of  the  American  dairyman  and 
farmer,  to  reach  whom  promptly  there  is 
no  better  way  than  the  columns  of  the 
agricultural  press. 

The  De  Laval  Separator  Company, 
74  Cortlandt  street.  New  York,  has  for 
years  made  and  liberally  advertised  the 
De  Laval  Cream  Separator,  which  is 
used  in  the  dairy  for  the  separation  of 
cream  from  milk,  and  of  which  a  great 
number  have  been  sold.  If  the  asser- 
tions made  by  advocates  of  the 
De  Laval  Separator  are  true,  the  latter 
is  such  a  good  thing  from  every  point  of 
view  that  on  some  farms  the  cows  act- 
ually refuse  to  be  milked  unless  they  get 
a  promise  that  the  De  Laval  Separator 
will  be  used  in  handling  the  product 
of  their  fruitfulness. 

The  introduction  of  cream  separators 
made  quite  a  revolution  in  the  mer- 
chandizing of  milk.  There  are  a  num- 
ber of  separators  in  the  field  besides  that 
manufactured  by  the  De  Laval  Com- 
pany, and  for  some  time  a  bitter  con- 
troversy has  been  carried  on  between 
various  manufacturers  in  regard  to  the 
real  leadership  in  merit  of  rival  ma- 
chines. 

The  Vermont  Farm  Machine  Com- 
pany, Bellows  Falls,  Vt.,  manufactures 
the  United  States  Separator,  and  its 
officers  are  evidently  sincere  in  a  belief 
that  their  own  separator  is  the  cream  of 
excellence  and  that  all  others  are  about 
as  bad  as  "  skimmed  milk." 

There  is  also  a  clarion  cry  occasion- 
ally that  patents  are  being  infringed, 
and  it  would  seem  that  so  far  as  the 
separator  business  is  concerned,  injunc- 
tions and  damage  suits  may  deck  the 
throbbing  bosom  of  the  joyous  spring. 


ELEVATED  TYPOGRAPHY. 

A  printing  press  was  placed  in  position 
recently  for  the  use  of  the  United 
States  Weather  Bureau  on  the  twenty- 
second  floor  of  the  Manhattan  Life 
Building,  New  York.  It  is  exactly  360 
feet  above  the  street  level.  It  will  be 
used  for  the  printing  of  weather  charts, 
which  heretofore  has  been  done  on  mim- 
eographs. The  press  weighs  3,000 
pounds.  It  was  lifted  by  means  of  4 
block  and  tackle, 
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The  fourth  ESTATE 

A  NBWSPAPKR  FOR  THE 
MAKERS  OF  NBWSPAPBRS 


Edmund  Burke  said  there  were  Three  Estates 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sat  a  Fourth  Estate,  more  import- 
ant far  than  they  all.— Carlyle's  Heroes  and 
Hero  Worship,  Lecture  V. 


that  the  number  of  papers  thus  handled 
in  New  York  will  be  increased  dur- 
ing the  year,  as  the  desire  to  be  "on 
sale"  in  New  York  appears  to  be  grow- 
ing among  publishers. 


FROM  DARKNESS  INTO  LIGHT. 


gets  down  to  the  actual  basis  of  the  news 
it  will  be  found  that  the  bicycle  secures 
the  largest  share  of  space. 

All  the  world  is  wheeling,  and  the 
newspapers  to  keep  up  with  the  whirl 
of  events  must  watch  with  keenest  in- 
terest the  cycling  citizens.  It  is  with 
them  that  the  news  is  to  be  found,  and 
it  is  the  various  wheels  they  ride  that 
need  celebration  in  the  advertising 
columns. 

The  bicycle  is  a  necessity  to  the  plant 
of  every  newspaper  office,  outside  of  its 
value  as  a  means  ol  news  gathering,  for 
to  learn  of  the  happenings  about  him  the 
newspaper  man  must  ride  with  the  pro- 
cession. It  has  been  found  of  inesti- 
mable value  as  a  means  of  distributing 
the  papers  and  is  largely  used  for  that 
purpose,  especially  in  the  west. 

Perhaps  its  greatest  value  to  the  men 
of  newspaperdom  is  in  its  affording  an 
opportunity  for  exercise  and  recreation  to 
the  members  of  the  press,  whose  time 
lor  play  is  short  and  would  be  uninviting 
if  it  weie  not  lor  the  charms  of  the 
wheel. 

There  is  one  thing  which  the  news- 
paper men  cannot  afford  to  miss  and 
that  is  The  Fourth  Estate.  They 
know  this  as  well  as  we  do,  yet  in  their 
hurry  to  get  away  from  labors  finished 
to  the  fascinating  bicycle  they  are  apt 
to  forget  to  take  the  paper  with  them. 

The  proper  way  is  to  have  it  sent  to 
the  home,  where,  resting  from  the  fatigues 
of  spori,  one  can  enjoy  the  newspaper  for 
the  makers  of  newspapers.  Our  motive 
ill  suggesting  this  to  our  bicycle  readers 
is  really  as  altruistic  as  it  may  seem 
egotistical. 


HYPNOTIZING  THE  SPECIALS. 

To  hypnotize  the  special  agent  is  the 
very  latest  ambition  of  "  Svengali  "  G. 
P.  Rowell.  He  is  now  illuminating  the 
black  pages  of  Printers'  Ink  with  the 
likenesses  of  many  of  the  bright  lights 
among  the  special  agents,  surrounding 
them  with  his  sweetest  phrases  and  com- 
mending them  in  a  way  that  must  make 
them  dizzy,  if  not  faint,  with  the  perfume 
of  his  praise. 

What  is  Rowell  trying  to  do  now  ? 
Why  does  he  curry  the  favor  of 
those  whom  he  has  maligned  !  Does 
he  wish  to  damn  them,  arraying  them  in 
a  sort  of  rogues'  gallery,  or  has  he  come 
to  the  pass  when  the  past  is  not  perti- 
nent to  the  present,  and  the  present  has 
nothing  to  do  with  the  future? 

Bearing  the  load  of  a  general  appre- 
ciation of  his  true  worth,  Rowell  may  be 
a  beast  of  burden;  but  it  is  certain  that 
he  is  not  usually  an  ass.  He  has  a  mo- 
tive in  life,  the  building  up  of  a  great 
proprietary  business  out  of  the  free  ad- 
vertising of  Ripan's  Tabules,  and  he 
must  have  taken  it  into  his  head  that  the 
special  agent  has  influence  in  the  home 
office. 

Now,  though  it  is  true  that  George  P. 
Rowell  is  far  from  an  ass,  it  is  equally 
certain  that  his  proposed  hypnotic  sub- 
jects have  not  been  cast  into  the  somnam- 
bulism of  the  dark  art  where  they  shall 
play  as  puppets  to  the  will  of  the  master 
mind  of  Printers'  Ink. 

Not  long  ago  statement  of  the  fact  that 
Printers^  Ink  gave  prominence  to  every 
slur  at  special  agents  which  it  could 
gather  brought  out  this  answer: 

The  special  agent  gets  double  the  advertising 
at  double  the  price  that  would  be  paid  by  the 
general  agent,  or  by  the  advertiser,  under  the 
old  condition  of  aflfairs,  and  Printers^  Ink,  being 
a  journal  for  advertisers,  his  to  keep  saying  so. 
It  is  not  unfriendly  to  the  special  agents.  I'hey 
are  among  the  smartest,  the  kandsomest  and 
the  jnost  agreeable  members  of  the  human 
family. 

The  special  agents  know  of  themselves 
that  Rowell  is  no  friend  of  theirs.  He 
longs  for  the  past,  when  he  could  buy 
space  at  33  cents  and  sell  it  to  the  adver- 
tiser at  $1.  He  is  not  "  unfriendly  "  to 
the  special  agent — not  a  bit  more  than 
the  snake  casting  its  fateful  charm  upon 
its  victim. 

But  even  if  the  special  agent  should 
fall  under  the  wiles  of  George  P.  Rowell 
he  will  not  be  lost,  for  the  other  proprie- 
tary people,  placing  thousands  of  dollars 
•  in  cash  through  the  specials,  will  not 
notice  the  building  up  of  a  rival  business 
I  by  "  exchange  "  advertising — perhaps. 


NOTE  AND  COMMENT. 

Vincent  S.  Cooke  says  in  the  Minne- 
apolis Penny  Press  that  with  one  ex- 
ception every  newspaper  editor  of 
the  Republic  of  Venezuela  has 
been  in  jail.  It  is  doubtful  whether 
the  newspaper  press  in  any  other  coun- 
try with  a  population  no  larger  than 
Venezuela  and  with  as  many  newspapers 
can  parallel  this  record.  And  it  is  no 
discredit  to  any  one  of  these  men  that 
he  has  been  deprived  of  his  liberty.  His 
only  offence  was  that  he  possessed  an 
opinion  and  the  manhood  to  express  it. 

The  exception,  strangely  enough,  is 
the  dean  of  the  fraternity,  Senor  Manuel 
M.  Fernandez,  affectionately  known  as 
"  Don  Simon,"  because  of  his  years  and 
good  qualities  of  head  and  heart.  He 
has  passed  through  change  after  change 
in  government  and  has  so  cleverly 
steered  clear  of  political  entanglements, 
and  has  so  adroitly  sustained  each  suc- 
cessive administration,  that  he  has  just 
been  voted  a  purse  of  2,000  pesos  by  con- 
gress, in  recognition  of  his  editorial  ser- 
vices. 


The  humorous  supplement  ol  the  New 
York  World  is  now  called  the  Funny 
World. 


Complaints  have  been  made  to  the 
Canadian  government  that  the  Sunday 
newspapers  of  American  border  cities 
come  into  Canada  by  trains  on  Sunday 
and  are  distributed  to  the  detriment  of 
competing  Canadian  Monday  news- 
papers, Sunday  newspapers  being  pro- 
hibited in  Canada.  The  proposition  has 
been  made,  and,  it  is  said,  has  been 
adopted,  to  require  that  bundles  of 
newspapers  which  come  into  Canada  by 
express  on  Sunday  shall  not  be  handed 
out  by  the  express  agents,  as  has  been 
done,  until  entered  at  the  custom- 
houses. The  result  will  be  to  delay 
their  delivery  twenty-four  hours,  as  the 
custom-houses  are  not  open  on  .Sunday. 


The  Brooklyn  Eagle  iar  April  19  con- 
tained an  interesting  historical  and  in- 
dustrial history  or  account  of  South 
Brooklyn. 


A  book  entitled  "The  Story  of  Cuba, " 
which  will  shortly  be  on  the  market,  will 
attract  wide  attention  especially  in  jour- 
nalistic circles,  as  it  is  written  by  the 
veteran  editor  Murat  Halstead.  His 
knowledge  of  the  affairs  of  the  island 
fighting  for  liberty,  gained  largely 
through  his  stay  there  as  the  representa- 
tive of  the  New  York  yournal,  will 
stamp  the  work  as  an  authority  and 
separate  it  from  imaginative  essays  on  a 
distant  land. 


The  spring  announcement  number  of 
Vogue,  New  York,  exhibited  a  total  of 
nearly  twenty-four  pages  of  advertising 
of  a  high  grade,  much  to  Mr.  Meyer's 
credit 


The  California  Supreme  Court  now 
has  before  it  an  important  case  in  a  suit 
for  libel.  The  plaintiff,  Charles  H. 
Oilman,  was  charged  in  the  Sacramento 
police  court  with  the  crime  of  rape,  and 
was  arrested  therefor.  The  Sacramento 
Bee  published  the  fact  of  the  warrant 
being  sworn  to,  together  with  the  tale 
to'd  by  the  woman,  and  gave  place  in 
the  same  article  to  a  denial  by  the  ac- 
cused. Oilman  was  held  for  the  crime, 
but  was  released  later  on  a  writ  of  habeas 
corpus.  He  sued  the  Bee  for  libel,  ask- 
ing $50,000  damages,  and  secured  a  ver- 
dict of  $500.  The  Bee  insisted  that  the 
pubhcation  was  privileged,  as  it  related 
to  a  judicial  occurrence.  The  lower 
court  held  that  this  was  not  a  justifica- 
tion, as  the  article  was  not  the  report  of 
a  judicial  proceeding. 


The  American  Pressman,  Chicago, 
shows  progress  in  color  work.  The  In- 
ternational Printing  Pressmen's  Union 
may  take  pride  in  its  official  organ. 


The  enterprise  of  the  New  York 
Journal  in  securing  the  full  confession 
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ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 

BERT  HALS1E4D.  1  associates 
LLIAM  WATriiNBERG,)  '^SbOCiATES. 


offices: 

Broadway  and  Murray  Strekt, 

opposite  city  HALL  PARK 
(POSTAL   THLBORAPH  BUILDING), 

TELEPHONE  "  I77O,  CORTLANDT." 
Please  address  all  communications  simply  to 
THE  FOURTH  ESTA  I  E, 

253  Broadway.  NEW  YORK, 
•othat  immediate  attention  may  be  secured. 


TWO  DOLLARS  A  year,  in  advanck, 

CO  any  part  of  the  United  States  or  Canada ;  to 
Foreign  Countries  in  the  postal  union,  I4  a  year. 
«ngle  copies,  TEN  CENTS. 

Subscribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  0/ 
ixchanges  which  go  to  every  newspaper  office. 

Eatartd  at  the  .^(aw  York  post  offi  .e  for  trani- 
oisiion  chrougn  the  mails  at  second  class  rates. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment(i4  lines  to  the  mch;  i6olinestothecolumn). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  line  each  insertion,  with- 
out discount. 

Small  advenisements  under  classified  headings, 
snch  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  I'o  Let,  Instruction,  Writers,  Correspond- 
ents, 35  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 

It  will  be  readily  understood  that  a 
aewspaper  of  this  kind,  which  must  look 
to  newspaper  men  for  cash  subscriptions, 
cannot  maintain  an  exchange  list. 

our  choicest  "bargains." 

No.  I. — For  $5  wt  will  send  three 
annual  subscriptions. 

No.  2. — For  f25  we  will  send  25 
annual  subscriptions. 

No.  3.— For  $4  we  will  send  The 
Fourth  Estate  until  the  end  of  1896, 
and  all  numbers  from  March  i,  1895. 

NEW  BOUND  VOLUMES  NOW  READY. 

For  $2.50  we  will  send  a  bound 
volume  of  the  last  half-year,  September 
to  February,  inclusive;  or  for  $5  00  we 
will  send  a  bound  volume  of  the  last  full 
year,  March,  1895,  to  February,  1896, 
inclusive. 


WIDENING  CIRCULATION  AREA. 

One  of  the  chief  things  which  have 
made  possible  the  "  great  circulations  " 
enjoyed  by  some  of  the  American  jour- 
nals is  the  admirable  way  in  which  the 
railroads  have  extended  and  improved 
the  facilities  for  instant  and  wide  dis- 
tribution. 

So  effective  are  these  facilities  that  at 
some  hotels  and  similar  places  of  public 
resort  in  leading  cities  most  of  the  im- 
portant dailies  issued  within  a  radius  of 
two  or  three  hundred  miles  will  be 
found  on  sale  on  the  morning  of  issue. 

At  the  Astor  House,  New  York,  for 
instance,  whose  news  depot  has  for  gen- 
erations been  celebrated  in  the  memory 
of  thousands  of  visitors  to  New  York, 
there  can  be  obtained  regularly  the  lat- 
est issues  of  dozens  of  journals  issued 
hundreds  of  miles  away,  which  are 
"  powers"  in  their  own  homes,  and  for 
which  a  "hotel"  circulation  over  a  con- 
stantly widening  area  is  slowly  being 
acquired. 

Leopold  J3na=,  who  witn  Abram 
Klarenmeyer,  his  associate,  conducts 
the  Astor  House  news  depot,  believes 


It  has  been  a  habit  in  the  history  of 
The  Fourth  Esiate  to  avoid  an- 
nouncements of  hopes  lhat  could  not  be 
fulfilled  and  to  steer  clear  of  those  wishes 
paternal  to  thoughts  that  lead  astray. 

Hopefulness  has  always  been  our  in- 
spiration, the  light  leading  to  our  pros- 
perity, but  we  have  not  launched  on  the 
storm-tossed  seas  of  journalism  any  frail 
bark  with  silken  sails  to  delude  the  un- 
wary into  the  belief  that  the  trouble  was 
over,  the  financial  barometer  free  of  its 
depression,  the  clouds  dispelled  and  the 
sunshine  of  prosperity  at  hand. 

This  very  carefulness  to  hang  on  to 
the  tiller  of  truth,  though  the  temptation 
was  frequently  present  to  ease  up,  makes 
our  present  reason  for  speaking  in  hope- 
ful words  a  positive  pleasure. 

There  is  no  occasion  for  growing  hil- 
ariously happy,  but  there  is  certainly  the 
opportunity  offered  the  downhearted  to 
take  courage  and  for  the  courageous  to 
feel  relieved. 

The  advertising  business  is  far  from 
what  it  should  be  and  it  is  not  what  it 
was  in  the  past,  but  is  bound  to  grow 
better  and  under  new  conditions  will  be 
more  prosperous  for  both  advertiser  and 
publisher.  The  improvement  is  begin- 
ing  to  be  felt.  It  may  not  and  probibly 
will  not  come  with  a  bound. 

The  proverbially  dull  summer  months 
are  at  hand,  and  yet  it  is  safe  to  say 
that  they  will,  in  a  business  sense,  prove 
far  less  oppressing  than  those  of  the 
passed  summers. 

With  a  national  campaign  on  hand 
certain  wise  advertisers  are  already  con- 
tracting for  space.  They  know  that  it  is 
well  to  be  with  the  band  wagon  and  will 
enter  the  political  arena  with  the  music 
preceding  and  enlivening  the  tussle  be- 
tween the  Elephant  and  the  Tiger.  In 
fact  they  will  be  on  hand  at  the  prelim- 
inary contests  where  the  strongest  cham- 
pion of  each  side  shall  be  chosen. 

The  fall  advertising  will  be  placed 
long  before  the  result  of  the  elections  is 
known.  Though  it  is  true  that  many 
merchants  will  "  lay  low  "  until  the 
victorious  party  is  on  top,  that  they  may 
shape  their  policy  accordingly,  yet  in 
the  meantime  the  smart  fellows  will 
take  their  innings,  and  business  will  not 
be  depressingly  dull. 

With  the  elections  over  the  placing  of 
holiday  advertising  will  be  present,  and 
we  all  will  know  that  then  are  the  really 
good  times. 

There  is  more  than  this  in  view. 
Americans  are  essentially  an  advertising 
people.  They  have  been  in  a  panic  and 
hoarding  the  money  they  could  not  bor- 
row. When  courage  is  restored  the 
speculative  spirit  will  again  be  aroused. 
Speculative  spirits  are  not  anxious  for 
the  immediate  advertising  returns  in- 
sisted upon  by  men  sailing  too  close  to  the 
wind. 

They  have  the  philosophical  sense  of 
the  necessity  and  advantage  of  auxiliary 
advertising  helps,  and  they  know  that 
these  are  the  greatest.  Above  all  the 
man  with  money  to  invest  in  building  up 
a  business  understands  that  his  first  last- 
and-all-the-time  need  is  publicity. 

Good  times  are  bound  to  come  sooner 
or  later;  the  sooner  the  better,  and  even 
if  late,  even  that  is  better  than  never.  It 
is  a  time  to  take  courage,  to  inspire  confi- 
dence, to  be  alive  and  ready,  an  example 
and  a  contagious  hope. 


THE  SEASON  OF  SPORTS. 

The  season  of  sports  is  at  hand,  and 
the  newspapers  with  their  attention  di- 
rected to  the  immediate  present  rather 
than  to  the  worn-out  past  or  speculative 
future  are  giving  an  enormous  amount 
of  space  to  the  topics  of  the  times  asso- 
ciated with  the  out-door  occupations  of 
active  citizens. 

Baseball  attracts  a  very  fair  degree 
of  journalistic  attention,  but  when  one 
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of  Murderer  Holmes  has  been  very 
widely  commented  upon  and  com- 
mended, though  the  matter  did  make 
very  hideous  reading.  It  was  one  of 
the  most  costly  journalistic  enterprises 
in  a  great  while,  and  from  a  stand- 
point of  news- gathering  ranks  with  the 
first. 

The  April  issue  of  Codey^s  Magazine, 
New  York,  is  a  bicycle  number,  and  the 
contents  show  unusual  fertility  and  suc- 
cess in  carrying  out  the  idea. 


JAMES  S.  McCARTNEV  HONORED. 


Nearly  Two  Hundred  of  His 
Friends  Take  Him  to  Atlantic 
City  to  Give  Him  a  Good  Time. 

James  S.  McCartney,  treasurer  of  the 
Philadelphia  Record  and  of  numerous 
other  enterprises,  including  the  Inter- 
national League  of  Press  Clubs  and 
the  Pen  and  Pencil  Club,  was  the  guest 
of  honor  last  week  at  a  dinner  given  at 


the  Hotel  Rudolf  by  the  members  of  the 
latter  organization  and  by  a  number  of 
other  friends. 

Altogether  there  were  about  one  hun- 
dred and  seventy- five  persons  present. 
1  he  party  went  down  from  Philadelphia 
on  Saturday  afternoon.  The  dinner  was 
only^lpart  of  tfie  programme.  Claude 
Whetstone,  president  of  the  Pen  and 
Pencil  Club,  was  chairman,  and  sat  at 
Mr.  McCartney's  right;  Mayor  Stoy,  ol 


Atlantic  City,  sat  to  Ihe  left.  City 
Treasurer  Oellers,  who  is  business  man- 
ager of  the  Record,  and  a  number  of 
prominent  poliiicians  and  newspaper 
men  were  present. 

After  the  dinner  the  whole  party  was 
entertained  by  the  Atlantic  City  Lodge 
of  Elks  at  a  "night  in  Bohemia"  on  an 
improved  scale. 

A  large  ebony  gavel,  facetiously  termed 
a  McCartney  knocker,  was  one  of  the 
souvenirs  of  the  dinner.  Members  of 
the  party  carried  these  knockers  with 
them  all  day.  They  were  excellent 
badges,  and  afforded  an  easy  means  of 
applauding  anything  that  was  particu- 
larly pleasing. 

As  it  happened,  there  was  a  regular 
procession  of  pleasing  events,  and  the 
noise  of  the  "  McCartney  knockers" 
was  something  terrific.  The  party  wore 
badges  bearing  McCartney's  picture, 
with  the  beautiful  sentiment  "  For  Any 
Old  Thing." 

Then  there  was  a  pretty  book  contain- 
ing the  constitution  and  by-laws  of  the 
Knockers.  The  idea  was  a  clever  one, 
for  the  book  was  one  of  popular  songs. 

NOT  NOW  BLACK  CAT'S  AGENT. 

Joseph  J.  DeTx)ng  has  terminated  his 
representation  in  New  York  of  the  ar/- 
vertising  interests  of  the  Black  Cat, 
Boston. 


PURELY  PERSONAL. 

Hamlin  Garland,  of  McClure's  Mag- 
azine, is  in  New  Orleans.  He  has  been 
all  over  the  old  famous  battle  fields 
of  the  Mexican  war,  and  has  collected 
the  last  necessary  material  for  the  chap- 
ter on  that  period  of  General  Grant's 
career.  He  will  linger  in  New  Orleans 
for  several  days,  writing  its  closing 
pages  and  recuperating  from  the  arduous 
labors  of  the  past  months. 

Mr.  Garland  will  go  Irom  New  Or- 
leans to  Vicksburg  and  Atlanta  in  pur- 
suit of  further  details  of  the  war  history 
of  Grant,  and  will  proceed  from  there 
to  New  York,  where  he  will  be  engrossed 
in  this  particular  work  for  some  months. 


Willard  Everett,  manager  of  the  ad- 
vertising department  of  C.  I.  Hood  & 
Co.,  of  Lowell,  Mass.,  has  been  in  New 
York  during  the  past  week. 

We  present  this  week  on  page  two  a 
splendid  portrait  of  W.  W.  Hallock,  the 
eastern  representative  of  Kellogg's  Lists. 

Mr.  Hallock  has  been  for  many  years 
engaged  in  this  enterprise,  working  with 
untiring  industry.  His  conscientious 
treatment  of  advertisers  has  won  a  host 
of  friends  for  Kellogg's  Lists. 

Though  Mr.  Hallock  sinks  his  person- 
ality in  the  performance  of  his  duties, 
the  identification  of  the  man  with  his 
work  is  strongly  marked. 

It  is  but  fair  to  remark  that  to  this  par- 
ticular quality  in  Mr.  Hallock  must  be 
attributed  much  of  his  success. 


Winfield  Thompson,  of  the  Boston 
Globe,  is  booked  to  sail  on  the  Kaiser 
VVilbelm  II.,  May  16.  After  stopping 
at  Genoa,  Mr.  Thompson  will  spend  a 
few  weeks  on  thecontinent,  returning  to 
resume  his  journalistic  \york  in  Septem- 
ber. 

Adrian  M.Knox,  business  manager  of 
the  St.  Paul  Dispatch,  is  making  a  com- 
bined business  and  pleasure  trip  in  the 
East. 

Orville  D.  Ladow  is  to  leave  the  Royal 
Baking  Powder  Company  this  week  to 
become  general  manager  in  New  York 
for  the  Cereal  Machine  Company,  man- 
ufacturers of  the  shredded  wheat  which 
is  now  being  advertised  so  effectively, 
and  for  which  a  permanent  exhibition 
was  opened  recently  at  Broadway  and 
13th  street.  New  York. 


Charles  H.  Fuller,  the  advertising 
agent  of  Chicago,  was  in  New  York  for 
s.  few  days  last  week. 

One  of  the  industrious  newspaper 
workers  in  Louisiana  is  H.  H.  Har- 
grove, general  agent  and  chief  of  staff 
correspondents  lor  the  New  Orleans 
Picayune.  Mr.  Hargrove  resides  in 
Shreveport,  and  has  done  a  good  deal  to 
promote  public  schools  in  Louisiana. 

By  the  way,  Shreveport  has  three 
daily  papers  and  one  weekly,  each  boast- 
ing a  social  department  with  a  woman  in 
charge. 

J.  Fred  Huckel,  of  the  business  de- 
partment of  the  New  York  Evening  Post, 
has  been  promoted  to  the  position  vacated 
by  George  L.  Fielder  when  the  latter  be- 
came business  manager  of  the  New  York 
Times. 

A  complimentary  dinner  was  tendered 
Francis  F.  Browne,  editor  of  the  Chicago 
Dial,  by  his  literary  friends  of  New 
York  at  the  Lotos  Club  last  week. 
Among  those  who  extended  their  con- 
gratulations were  the  Rev.  Robert  Col- 
yer,  E.  C.  Stedman,  W.  D.  Howells, 
Hamilton  W.  Mabie,  George  Haven 
Putnam  and  Dr.  Albert  Shaw. 


The  fact  that  Dr.  Conan  Doyle  is 
going  to  the  Soudan  for  a  London  jour- 
nal has  astonished  many  people,  who 
thought  that  newspaper  life  had  no  fas- 
cinations for  the  famous  novelist.  Co- 
nan  Doyle,  however,  has  tasted  the  joys 
that  reward  the  special  correspondent, 
and  says  that  the  delights  of  newspaper 
work  are  equal  to  anything  that  success- 
lUl  novel  writing  begets. 


A  REAL  HUMAN  DOCUMENT. 

John  A.  Parshall,  of  the  Delhi  (N. 
Y.)  Gazette,  has  worked  continuously  at 
the  case  as  compositor  on  the  paper  at 
the  same  case  and  at  the  same  window 
for  over  forty-five  years. 

In  February,  1 84 1,  there  appeared  in 
the  Gazette  the  marriage  notice  of  Mr. 
B.  to  Miss  L.,  which  was  set  up  by  Mr. 
Parshall.  In  F"ebruary,  1891 ,  there  ap- 
peared in  the  same  paper  a  notice  of 
their  golden  wedding,  written  and  set 
up  by  him,  and  in  May,  1891,  he  attend- 
ed the  funeral  of  Mrs.  B.  and  wrote  and 
set  up  her  obituary  notice. 

In  August,  1893,  he  wrote  and  set  up 
a  short  article  on  the  occasion  of  the 
marriage  of  a  granddaughter  of  this 
couple.  In  October,  1893,  Mr.  Parshall 
attended  the  funeral  of  Mr.  B.,  and  af- 
terward wrote  and  set  up  his  obituary 
notice,  the  marriage  and  obituary  no- 
tices being  all  written  and  composed  in 
the  same  building,  which  Mr.  B.  as- 
sisted in  raising  in  1837. 

Mr.  Parshall  was  born  near  Coopers- 
town,  N.  Y.,  September  25,  1818,  being 
therefore  nearly  eighty  years  old. 

There  are  perhaps  older  printers  in 
the  United  States  at  work  at  the  case 
than  Mr.  Parshall,  but  not  one  proba- 
bly who  has  been  in  one  office  and  in 
one  building  the  same  length  of  time. 


AN  ABLE  TRADE  JOURNALIST. 

During  the  past  twenty  years  trade 
journalism  has  made  wonderful  ad- 
vances. Here  and  there  were  journals 
which,  even  at  the  beginning  of  that 
period,  showed  germs  of  the  improve- 
ments that  were  to  come,  and  indicated 


GEORGE  P.  ENGELHARD. 

the  capacities  that  were  to  guide  the 
journal  to  triumphant  development. 

Such  a  journal  was  the  Western  Drug- 
gist, which  was  started  in  Chicago  in 
1879.  George  P.  Engelhard,  whose  por- 
trait is  given  herewith,  has  given  ample 
proofs  in  his  management  of  this  journal 
of  his  possession  of  unusual  talents  for 
the  field  of  work  he  selected  for  himself. 

The  Western  Druggist  is  one  of  the 
most  prosperous  trade  journals  in  the 
country,  and  has  a  large  circulation. 
Mr.  Engelhard  has  had  the  privilege  of 
seeing  it  grow  from  year  to  year  in  favor 
and  influence. 


DIED  IN  HIS  OFFICE. 

A.  R.  Thompson,  of  the  J.  Walter 
Thompson  Advertising  Agency,  died 
suddenly  Monday  evening  in  his  office  in 
the  ZiV/^j  Building.  He  was  taken  sud- 
denly ill  and  fell  unconscious  from  his 
chair  to  the  floor.  Death  was  believed 
due  to  cerebral  hemorrhage. 

Mr.  Thompson  was  sixty  eight  years 
of  age,  and  had  always  been  in  active 
business  ;  for  many  years  as  a  chemist, 
nearly  fifteen  years  in  Wall  street  bank- 
ing business,  and  for  as  many  more 
years  connected  with  his  brother.  He 
was  born  in  New  York,  and  was  con- 
nected with  several  of  the  old  families. 
He  had  been  a  widower  for  nearly 
thirty  years,  and  leaves  two  children, 
Mme.  D'Arona,  a  musician  in  this  city, 
and  a  son  in  Australia. 


MR.  COHEN  PROMOTED. 

Nathan  S.  Cohen,  for  five  years  adver- 
tising manager  of  the  New  York  Jour- 
nal, has  had  the  distinction  of  serving 


N.  S.  COHEN. 

under  three  regimes— those  of  Albert 
Pulitzer,  John  R.  McLean  and  William 
R.  Hearst. 

He  has  now  been  promoted  to  be 
publisher  of  the  German  edition  of 
the  Journal  —  Das  Morgen  Journal.  He 
is  to  be  congratulated,  and  so  is  Mr. 
Hearst. 

Mr.  Cohen  is  a  man  of  striking  ability, 
splendid  knowledge  of  German  and  inti- 
mate acquaintance  with  the  people  of  the 
F"atherland.  He  is  a  prime  favorite 
with  them,  and  will  win  a  host  of  friends 
for  the  paper. 

His  work  in  the  advertising  depart- 
ment has  been  especially  excellent,  and 
it  was  only  the  absolute  need  of  a  man 
of  his  calibre  for  Das  Morgen  Journal 
that  led  to  his  being  taken  away  from 
his  former  labor.  The  change  is  a  posi- 
tive and  well-deserved  promotion. 

The  advertising  management  of  the 
Journal  now  falls  to  William  P.  Free- 
man, who  has  been  busy  on  the  outside 
with  advertisers. 


OBITUARY  NOTES. 

Charles  Woodruff,  the  veteran  editor 
ofYpsilanti,  Mich.,  is  dead.  In  1844  he 
founded  the  Ypsilanti  Sentinel,  which  he 
had  edited  ever  since. 


Thomas  L.  McElrath,  eldest  son  of 
Thomas  L.  McElrath,  for  many  years  of 
the  firm  of  Greeley  &  McElrath,  publish- 
ers of  the  New  York  Tribune,  died  last 
week. 

Samuel  B.  Wood,  for  many  years  one 
of  the  financial  writers  of  the  Philadel- 
phia Evening  Telegraph,  is  dead.  He 
was  one  of  the  first  employees  of  the 
Telegraph. 

William  Rathburn,  for  many  years 
prominent  as  an  editor  of  the  BuflTalo 
Express,  died  recently  at  the  advanced 
age  of  eighty. 

Daniel  F.  Wager  died  last  week.  He 
was  best  known  as  a  historian,  although 
at  one  time  he  was  proprietor  of  the 
Rome  (N.  Y.)  Sentinel. 


The  will  of  the  late  Frederick  Max- 
well Somers,  editor  of  Current  Litera- 
ture and  Short  Stories,  and  for  a  long 
time  connected  with  the  San  Francisco 
Argonaut,  is  being  contested  by  his 
mothers  and  sisters.  He  willed  all  his 
property  shortly  before  his  death  in 
England  to  Miss  Violet  G.  Brown,  his 
fiancee.  Mr.  Somers'  mother  and  two 
sisters  are  very  poor,  and  it  is  alleged 
that  undue  influence  was  brought  to 
bear  upon  Mr.  Somers  at  the  time  of  his 
fatal  illness. 


lO 


THE  FOURTH  ESTATE 


APRIL  23,  1896 


SOMETHING  NEW. 


THE  COSMO-ROMAN  ALPHABET 
INDICATES  VOWEL  SOUNDS. 


Robert  W.  Mason,  a  Missionary, 
Seeks  to  Make  English  Easy  for 
Foreigners— Could  he  Used  by 
Linotypes. 

The  English  alphabet  has  been  re- 
modeled and  enlarged  by  Robert  W. 
Mason,  a  missionary,  for  the  polyglot 
population  ol  New  York,  for  the  purpose 
of  publishing  an  edition  of  the  New 
Testament  with  a  pronouncing  column 
parallel  to  the  ordinary  text. 

The  existing  diacritical  mark  he 
thought  unfit  for  his  purpose  as  not  in- 
telligibly conveying  the  uncharacterized 
sounds,  and  consequently  he  turned  his 
attention  toward  devising  distinctive 
characters  for  each  respective  elemental 
sound  of  the  language. 

The  scheme  shows  forty- five  char- 
acterizations for  the  English  language 
and  five  for  the  more  prominent  occur- 

5ERIES  No.  >. 


be  devised  new  letters  by  reshaping 
into  distinctive  forms  the  original  letter. 

His  new  consonants  show  the  same 
cleverness — the  two  sounds  for  "  th,"  the 
"wh,"  the  "  ng."  The  combinations 
of  t  d  s  z  with  the  j  stroke  essence  makes 
the  character  lor  the  composite  sounds  of 
ch  (chip,  vesture),  g  (gem,  verdure),  sh 
(shine,  sure  mission),  z  h  (azure,  vision). 
But  we  have,  in  presenting  this  alpha- 
beth,  an  idea  which  seems  to  be  even 
keener,  more  vigorous  and  ingenious 
than  the  alphabet  itself  and  which  fore- 
casts a  boon  toward  all  "  auioniatyped  " 
papers,  namely  the  substitution  on  type- 
setting machines  in  the  places  of  the  "  f  " 
combination  a  second  set  of  vowels, 
so  that  a  literal  discrimination  can  be 
made  between  the  "a  "  of  bate  and  the 
ordinary  "a"  of  bat,  the  "e"  of  beat 
and  the  ordinary  "  e  "  of  bet,  the  "  i  " 
of.bite  and  the  ordinary  '■  i  "  of  bit,  the 
"  o  "  of  bloat  and  the  ordinary  "  o  "  of 
blot,  the  "  u  "  of  bruit  and  the  ordinary 
"  u  "  of  but. 

The  following  taken  from  the  Congre- 
galionalist  (Boston)  shows  the  frequency 
of  occurrence  of  the  long  sounds  of  the 
vowels. 

"Mr.  Robert  W.  Mason,  of  Spring- 
field, Mass.,  has  suggested  a  plan  hy 

ENOLISH  DIVISION. 


COSMO-ROMAN  ALPHABET. 

(45  Characters.) 

Aa  Ae^iUu  AJai 

«  A«M  A  API  — t-t(t—  u  rpun         ow  owL 

Aa  Aa  II  UuQIai 

*ASJ  A-AKI  l-INK  U-PtT  01  OIL 

AlaiEfOoUijIBir 

A-AWl  t  ■  tn  O  OM.  U-U'tt  tH-IAFTH 

Aa€e  OoIIuffia: 
PpTt6:&SsHh 

P-PUP     y      "     T-TUe  <-CUP  5- SUN  M-niB 

Bb'DdGgegRr 

B-OIC  O-DWK  CGUM^y        2-20x1  R -^UC 

Ff  HthLt  SgWii 
LI  MmNriBfl Jj_ 

Prepared  expressly  for   Missionary  purposes. 
Primarily  as  a  means  for  a  pronouncing  column  in  the  New  Testamei.t. 

By  Robert  \v  Mason. 


Copyrigkled.  1895- 

ring  sounds  of  other  languages.  A 
glance  at  the  alphabet  will  show  the 
keen  linguistic  and  ingenious  skill  of  the 
inventor — note  the  character  for  the 
long  "i"  sound  (ai  aisle)  which  is  the 
"ai"  of  Europe;  the  "ou"  sound 
(ounce)  which  is  the  "au"  o/  Europe; 
the  "ew"  sound  (new)  which  is  the 


which  foreign  immigrants  may  he  enab- 
led to  acquzre  the  English  language 
more  readily  than  is  usual.  His  des/re 
is  to  furnish  them  with  religious  tr?<th  at 
the  same  t/me.  We  has  hit  upon  a 
scheme  for  the  printing  of  the  New  Tes- 
tament in  a  way  which  shall  convey  to 
the  simplest  intelligence  the  sounds  of 


A.  HOWARD  HINKLE, 

president  and  general  manager  of  the  CINCINNATI  COMMERCIAL  GAZETTE. 

SBE  PAGE  THREE. 


It  is  not  for  a  moment  to  be  expected 
that  operators  will  discern  and  make 
every  discrimination  the  first  day,  so 
then  proof  readers  should  not  be  too  ex- 
acting, at  least,  for  a  time,  for  should  the 
letters  become  counter-changed  there 
would  be  little  doubt  as  to  what  was  in- 
tended, and  before  the  public  sense  be- 
came fully  quickened,  the  knack  of  mak- 
ing these  discriminations  would  long 
have  been  acquired. 

This  having  been  done,  all  mute,  silent 
and  repeated  letters  will  naturally  drop 
out,  and,  as  a  recompense,  time,  speed 
and  space  gained,  for  example,  the  word 
"  appease,"  of  seven  letters,  becomes  the 
clear  and  unmistakable  word  "  apes"  of 
four  letters  (long  sound  "e"  being  in- 
stalled in  place  of  dash  "e"),  in  this 
case  nearly  one-half  of  the  letters  are 
dropped  because  worthless.  So  also  the 
word  "believe,"  having  also  seven  let- 
ters, requires  only  five  (belev),  and,  if 
you  please,  the  "double  and  twisted" 
word  "receipt,"  having  seven  letters, 
becomes  a  sane  word  of  five  (recet). 
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"iu"of  Europe;  the  long  "o"  (ow-  I  the  English  words  as  Wtf  use  them.  His  i  Seventeen  linotype  papers  appear  to 
snow)  sound  a  combination  of  aw.  For  plan  involves  a  pict«>rial  alphabet,  etc.  have  endorsed  the  principle  and  recom- 
pureiy  simple  soHnd§  he  h^s  as  far  as  can  I  (80  words,  17  occurrences).  mend  the  "manufactiwe   of  the  PCW 


types.  Below  is  a  representation  of  a 
proposed  changed  keyboard  for  the  lino- 
type. The  enlarged  letters  are  the  long 
sound  vowel  letters.  In  the  case  of  this 
machine  they  would  fall  on  the  same  line 
with  and  at  the  right  hand  of  the 
ordinary  vowels. 


A  PERSONAL  ADVERTISEMENT. 

The  following  advertisement  appeared 
in  the  display  columns  of  the  New  York 
IVor/d  April  17: 

APOLOGY. 

I,  Dr.  Arthur  McKeown,  do  hereby  'admit 
that  the  statement  I  made  that  John  Carraher, 
of  Crossmaglen,  had  taken  a  ring  from  me  in 
pledge  for  drinks  is  wholly  untrue  and  without 
foundation,  and  I  now  apologize  to  him  Tor  hav- 
ing made  that  charge  against  him,  and  I  further 
undertake  to  pay  all  the  costs  incurred  by  him 
as  between  solicitor  and  client,  it  eluding  the  ex- 
penses cf  publi-hing  this  apology. 

Dated  Feb.  27,  1896 

ARTHUR  M'KEOWN. 

Newtownhamilton. 

The  notice  is  not  only  unusual  in  its 
character,  but  the  advertiser  obviously 
acknowledges  the  ubiquitous  quality  of 
the  "  power  of  the  press."  It  is  not 
often  that  a  community  3,000  miles  away 
is  directly  appealed  to  by  such  an  ad- 
vertiser. 

The  contents  of  the  notice  afford  a  rich 
field  for  the  exercise  of  the  imagination. 
Fancy  may  run  riot  in  conjecturing  the 
circumstances  under  which  the  insertion 
of  the  notice  was  brought  about. 

Although  the  offending  party  in  the 
case  appears  to  be  a  physician,  it  must 
be  said  that  doctors  are  rarely  concerned 
in  any  such  trouble  as  is  covered  by  the 
notice.  The  medical  profession  will 
have  no  sympathy  for  the  hasty  or  care- 
less individual  who  has  had  to  publish 
such  an  apology,  and  who  has  thereby 
for  once  been  compelled  to  appear  as 
"an  advertiser, "  in  spite  of  the  ethics 
of  the  profession  on  that  point,  which 
are  as  stringent  in  Great  Britain  as  they 
are  in  Ameripa. 
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LET  US  "GO  SLOW"  WITH  THE 
JAPANESE. 

American  advertisers  who  contem- 
plate an  effort  to  introduce  goods  in 
Japan  will  do  well  to  consider  portions 
of  the  correspondence  from  that  country 
published  in  recent  issues  of  the  Chicago 
Record. 

It  would  appear  from  this  correspond- 
ence that  the  Japanese  have  no  respect 
for  trade-marks,  but  imitate  them  on 
their  own  goods,  even  to  the  name  of 
the  manufacturers. 

For  example,  pertecting  presses  are 
found  in  many  of  the  printing  offices  of 
Japan,  bearing  the  name  of  R.  Hoe  & 
Co.,  New  York,  the  inscription  being 
cast  in  raised  letters  upon  the  iron. 
Everyone  of  these  machines  was  manu- 
factured in  Japan  without  permission  or 
knowledge  of  the  Hoe  company. 

Some  years  ago  an  American  trading 
company  imported  half  a  dozen  presses 
for  a  dealer  in  printing  mateiials  at 
Tokio,  and  delivered  them  to  the  buyer 
at  a  cost  of  *;250  each.  A  few  months 
later  the  president  of  the  company  called 
on  the  local  dealer  to  pay  his  respects, 
and  found  thirty  or  foriy  similar  presses 
in  his  wareroom,  all  bearing  the  name  of 
the  American  makers. 

"Ah  I"  remarked  the  caller,  "you 
are  importing  presses  on  your  own  ac- 
count." 

"No,"  was  the  reply,  "we  are 
making  them  ourselves." 

"  But  you  have  no  right  to  put 
that  name  on  any  machine  you  make," 
exclaimed  the  visitor,  with  indigna- 
tion. 

"They  cast  them  at  the  foundry  in 
that  way,"  was  the  answer.  "  But  I  do 
not  see  who  is  going  to  prevent  us. 
There  is  no  foreign  patent  law  in 
Japan." 

"  But  there  is  a  moral  law  which 
every  honest  business  man  should  recog- 
nize and  obey,  and  while  no  one  can  pre- 
vent you  from  robbing  the  American 
company,  you  ought  to  be  satisfied  with 
stealing  their  machine  only,  and  not 
their  reputation." 

The  Japanese  machines  were  sold  at 
$175,  which  left  the  native  pirates  a 
large  piofit,  although  that  figure  was 
$75  less  than  the  price  in  the  United 
States. 


ANOTHER  BLIZZARD  EDITOR. 
Editor  The  Fourth  Estate  : 

In  your  valuable  paper  for  the  current 
week  I  find  a  very  eulogistic  paragraph 
relating  to  Mr.  E.  S.  Matthews,  in  which 
occurs  the  following  statement:  "Mr. 
Matthews  is  credited  with  having  gotten 
out  the  only  evening  paper — the  Tele- 
gram— in  New  York  city  the  day  of  the 
great  blizzard  in  1888,  and  is  known  to 
be  a  man  of  real  ability." 

That  portion  of  the  statement  that  Mr. 
Matthews  "is  known  to  be  a  man  of 
real  ability  "  I  cordially  endorse,  but  he 
is  not  entitled  to  the  merit  of  being  the 
only  man  who  got  out  an  afternoon  or 
evening  paper  on  the  day  of  the  great 
blizzard.  I  am  entitled  to  share  with 
him  any  credit  there  may  be  for  getting 
out  an  evening  paper  on  that  memor- 
able day. 

At  the  time  of  the  blizzard  I  was  the 
sporting  editor  of  the  Evening  Sun. 
Mr.  Eidwards,  its  editor,  and  Mr. 
Watrous,  its  city  editor,  were  both 
caught  in  the  storm  and  prevented  Irom 
reaching  the  city.    I  took  control  of  the 

f)aper,  and  was,  by  Mr.  Laffan,  the  pub- 
isher  of  the  Suns,  authorized  to  spend 
any  money  needed  to  get  out  the  paper 
on  time. 

I  made  reporters  for  the  day  of  several 
very  capable  printers,  whom  I  took  Irom 
their  cases  for  the  purpose,  and  with 
such  members  of  the  regular  staff  of  the 
paper  as  braved  the  storm,  we  got  out 
the  several  editions  of  the  Evening  Sun 
on  time. 

How  fully  and  completely  the  news  of 
the  day  was  given  can  easily  be  ascer- 
tained by  referring  to  the  hies  of  the 
paper. 

J.  B.  (Macon)  McCormick. 
N»W  York,  April  l3,  1896. 


THAT  PRIZE  DRAWING. 

The  National  Printer-  Journalist 
says  : 

"  Ernest  F.  Birmingham,  publisher  of 
The  Fourth  Estate,  recently  offered 
a  prize  of  $100  for  the  best  design  and 
drawing  giving  an  idealization  of  the 
newspaper  press.  The  figure  shown  at 
the  bottom  of  the  cover  design  of  the 
National  Printer-Journalist  this  month 
was  awarded  the  first  prize  of  $100.  It 
was  the  work  of  Charles  Frederick  Bris- 
ley,  of  the  St.  Paul  Dispatch. 

"  A  small  book  could  be  written  to  re- 
veal, in  words,  the  full  interpretation  of 
this  representative  figure  of  the  press — 
the  winged  female  figure,  strong  and  self- 
reliant,  fruitful,  nourishing  and  intel- 
lectual, with  a  majestic,  laurel -wreathed 
head,  back  of  which  the  rays  of  bright 
sunshine  illume  the  whole  body,  above 
which  is  a  circlet  of  stars  joined  by  the 
guiding  North  Star. 

"In  one  hand  is  held  the  trumpet  of 
fame  and  intelligence,  the  other  hand 
grasps  a  hollow  wand,  from  one  end  of 
which  is  suspended  by  a  chain  the  lamp 
of  wisdom,  knowledge  and  science,  con- 
nected through  the  wand  with  lines 
which  encircle  both  hemispheres,  on 
which  firmly  rest  the  sandaled  feet,  under 
one  being  the  short  sword  thrown  from 
its  scabbard,  which  finds  a  new  and  sig- 
nificant use  as  an  ink  horn,  showing,  in- 
stead of  sword  hilt,  the  feather  top  of  the 
quill  pen,  that,  in  the  hands  of  men 
supremely  great,  is  mightier  than  the 
sword. 

"  It  is  an  expressive  idealization  of  the 
modern  press.  It  is  this  wonderful  power 
of  expressing  so  much  at  a  glance  that  is 
making  art  so  popular  in  modern  publi- 
cations, both  in  the  reading  and  adver- 
tising departments.  We  feel  a  personal 
pride  in  the  designer,  and  in  Minnesota, 
our  old  home,  and  in  the  splendid  paper 
on  which  we  once  labored,  and  that  this 
artist  now  so  worthily  represents." 


MR.  COOK'S  BRIGHT  IDEA. 

J.  C.  Cook,  circulation  manager  of 
the  New  York  Morning  Advertiser  and 
Commercial  Advertiser,  has  been  add- 
ing editorial  and  other  duties  to  those 
already  devolving  upon  him.  He  is 
editor- in  chief,  advertisement  writer 
and  originator  of  designs  for  a  free 
literary  supplement  or  special  sheet, 
which  is  being  circulated  in  immense 
quantities  wherever  a  subscriber  to  the 
Morning  Advertiser  or  Commercial  Ad- 
vertiser can  possibly  be  captured.  The 
sheet  is  intended  to  advertise  the  two 
papers,  besides  furnishing,  a  compli- 
mentary supply  of  general  literature. 


II  AX/HILE  there  have  been  thousands  of 
'long-felt  wants'  launched,  year  aher 
year,  on  the  sea  of  newspaperdom,  the  real, 
actual  '  lonc;-felt  want'  has  never  been  sati^f1ed 
until  The  Fourth  Estate  came  out."— Wm.  H. 
ROSSQN)  edit9r  )i;ci|ai|apo|i»  Trade  Journal. 


THE  EXCEPTIONS  ARE  FEW. 

"The  'Ripans,'  'Munn'  and  '  Wed- 
derburn '  ads  wherever  found  are  a 
'  trade-mark  '  for  the  medium  in  which 
space  can  be  had  for  the  asking.  I  here 
may  be  an  exception  to  this  rule,  but  it 
is  Aovibxiv^.'"  —  Chicago  Trade  Press. 


The  Jefferson  (Ind.)  Daily  World  is 
now  under  a  new  management.  It  is 
controlled  by  a  joint  stock  company, 
whose  officers  and  directors  are  as  fol- 
lows: W.  S.  Wright,  president;  J.  E. 
Taggart,  vice-president;  W.  E.  Smdll, 
secretary  and  business  manager;  J.  A, 
Graham,  treasurer. 


ADVERTISING  MEDIUM. 


AN  INTERESTING  ANNIVERSARY. 


A  Pretty  Girl  to  Portray  the 
Advantages  of  the  Pennsylvania 
System. 

The  Pennsylvania  Railroad  celebrated 
its  fiftieth  anniversary  recently,  and 
I  the  event  was  not  only  interesting  to 
men  of  commercial  instincts,  but  to 
newspaper  men,  lor  in  their  busy  lives 
of  accumulating  and  disseminating 
knowledge,  the  splendid  history  of  the 
great  Pennsylvania  system  has  often 
claimed  their  affectionate  attention. 

The  lact  that  the  Pennsylvania  road 
is  (ar  Irom  indiscriminate  in  its  (jiving  of 
passes  makes  it  of  particular  iiUeiest  to 
the  journalist,  lor  in  a  way  ihe  choice  of 
fortunate  ones  is  an  honest  badge  of 
merit.  The  classification  of  those  de- 
serving of  courtesies  lorms  a  strictly 
select  list. 

A  reduced  fac  simile  of  the  latest  ad- 
vertisement 01  the  Pennsylvania  Lines 
appears  in  this  issue  of  The  Fourth 
Estaie.  a  reference  to  it  will  prove 
ihat  the  Pennsylvania  Lines  are  at  least 
in  this  instance  lines  of  beauty.  The 
face  of  the  young  lady  portrayed  in  the 
advertisement  exhibits  culture  and  re- 
finement, and  in  selecting  a  person  of 
that  stamp  the  originators  of  the  adver- 
tisement were  obviously  on  the  right 
track.  She  is  the  sort  of  person  one  sees 
riding  on  the  Pennsylvania  road,  where 
the  "  fares  "  are  of  the  fairest. 

Col.  Frank  Barksdale,  the  popular 
chief  of  the  bureau  of  publicity,  is  to  be 
congratulated  on  his  Pennsylvania  girl. 
The  difference  between  Frank  and  his 
girl  is  that  he  is  smart  and  she  is  pretty. 


The  "poster  craze  '  is  still  growing 
in  intensity,  not  only  in  this  country,  but 
in  Europe.  Some  recent  work  is  very 
good. 


ADVERTISING  MEDIUM. 


ADVERTISERS  de- 
siring to  reach  the 
Middle   and  Well- 
to-do  Classes  (the  Money 
T-^TTT7  Spenders)   of  CHICAGO 

A    -L  X  -L—/  anrl    ^nrronnrlinfr  T^prritr^rv 


IT 

COVERS 


FIELD 


and  Surrounding  Territory 
will  find  no  better  medium 
than  the 


CHICAGO 
TIiMES-HERALD 


It  is 


BRIGHT,  CLEAN,  NEWSY, 
INDEPENDENT  IN  POLITICS, 


therefore 


THE  HOME 

NEWSPAPER 


154  to  158  WASHINGTON  STREET,     eastern  office: 

73  Tribune  Building, 
CHICAGO.  j^g^y  York. 
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WALT  McDOUGALL,  CARTOONIST. 

Made  Famous  by  IIis  Caricatures  of 
THE  Late  "  Bili,  "  Nye. 

Walter  McDougall,  the  artist  who  for 
years  illustrated  Bill  Nye's  articles,  is 
to  day  one  of  the  most  famous  cartoon- 
ists in  the  country,  although  he  is  com- 
paratively a  young  man.  Nye  used  to 
say  that  McDougall  robbed  him  of  his 
hair  in  order  to  avoid  work. 

The  first  time  the  artist  drew  the 
picture  by  which  the  humorist  became 
so  well  known  was  on  their  first  meet- 
ing. Nye  had  just  arrived  in  New  York 
to  go  to  work  on  the  World. 

He  met  McDougall,  who  took  him  to 
visit  a  court  room  where  a  criminal  trial 
was  under  way.  During  the  trial 
McDougall  drew  the  picture,  and  it  was 
such  a  good  caricature  of  Nye,  who  was 
then  thin  and  angular,  that  it  was  used 
in  the  IVorld  soon  after.  McDougall 
stuck  to  the  original,  although  Nye  be- 
came fleshy  and  lost  all  the  angularity 
that  he  possessed  when  he  came  out  of 
the  west. 

At  that  time  McDougall  had  been 
employed  on  the  IVorld  hni  a  short  time. 
He  had  been  endeavoring  to  sell  sketches 
and  jokes  to  the  illustrated  comic  papers, 
but  with  poor  success.  One  day  he 
made  a  cartoon  of  Blaine  which  he  took 
to  Puck,  where  it  was  promptly  refused. 

As  a  last  resort  he  sent  it  up  to  the 
IVorld  office  by  the  elevator  boy.  It  was 
printed  in  the  next  issue  and  create  1 
something  of  a  sensation.  When  the 
artist  called  to  see  how  much  he  was  to 
get  for  his  picture,  he  was  told  that  Mr. 
Pulitzer  wanted  to  see  him. 

The  result  of  the  interview  was  that 
McDougall  was  engaged  to  draw  funny 
pictures  for  the  IVorld  at  a  liberal  salary. 
He  has  been  there  ever  since,  although 
he  has  done  other  work. 

McDougall  began  drawing  as  an  en- 
graver and  designer,  and  once  ac- 
companied a  party  through  the  Colorado 
canyons  to  furnish  the  illustrations  for 
the  report  that  was  made.  He  has  also 
tried  his  hand  at  writing,  and  with  no 
little  success.  He  has  published  a  novel, 
"  The  Hidden  City,"  which  is  a  good 
story,  and  he  has  written  many  shorter 
articles  and  stories. 

In  the  artistic  line,  also,  he  has  at- 
tempted more  serious  work  than  draw- 
ing cartoons.  For  a  local  New  York 
paper  called  the  Suburban,  he  did  some 
work  in  illustrating  of  which  he  is  quite 
proud.  He  was  part  owner  of  the  paper, 
which  was  not  a  brilliant  financial 
venture,  however. 

McDougall  is  almost  forty  years  old, 
but  his  hair  is  so  light,  and  his  com- 
plexion so  fresh  and  boyish  that  he  does 
not  look  more  than  twenty  five.  He  is 
a  good-natured,  amiable  young  man, 
whose  bright,  clear  eyes  always  seem  to 
be  seeing  something  funny,  as  they  prob- 
ably do. — Buffalo  News. 


THE  NEW  PAPER  NOW  NO  MORE. 

The  Louisville  Daily  Nnus,  an  inde- 
pendent afternoon  paper  with  a  Sunday 
morning  edition,  has  suspended  publica- 
tion on  account  of  fii, ancial  embarrass- 
ment. Gov.  Bradley  recently  subscribed 
for  $1,000  worth  of  stock  in  the  paper. 
A  good  deal  of  money  was  lost.  The 
Sunday  News  will  probably  be  continued 
as  before. 


THEIR  MAIL  WAS  STOPPED. 

The  post-office  authorities  issued  a 
fraud  order  Tuesday  against  the  Monon 
Seed  Company,  Chicago,  the  American 
Coupon  Investment  Company,  Pueblo, 
Colo.,  and  Franklin  Turner,  the  Home 
Weekly,  and  the  American  Fireside  and 
Fireside  Weekly,  New  York. 


UGLY  NEWSPAPER  OFFICE  FIRE. 

The  Fort  Smith  (Ark.)  Tijnes  plant 
was  badly  damaged  last  week  by  a  fire 
which  broke  out  in  the  press-room.  A 
large  amount  of  type  and  office  effects 
was  destroyed  and  the  press  considerably 
damaged. 


HE  LABORS  FOR  THE  LADIES.  ! 

Among  the  numerous  instances  in  ^ 
which  success  has  met  advertisers  who 
have  started  within  the  past  year  or  two 
is  that  of  Harry  B.  Fould,  a  general  ad- 
vertiser in  New  York,  who  uses  not  only 
the  local  journals  but  nearly  all  the 
mediums  of  general  circulation. 

Like  most  of  the  other  advertisers  who 
have  been  "  winners,"  Mr.  Fould  began 
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HARRY  B.  FOULD. 

with  modest  expenditures  for  space,  but 
the  results  finally  warranted  an  outlay 
of  considerable  proportions. 

His  goods  are  of  a  kind  that  appeal  to 
the  ladies.  They  include  Fould's  Com- 
plexion Soap  and  various  other  special- 
ties of  that  character.  Mr.  Fould  be- 
lieves thoroughly  in  advertising,  for  the 
very  good  reason  that  it  has  brought 
him  much  profit. 


AND  THERE  ARE  OTHERS. 
Ralph  H.  Waggoner  writes:  "I  con- 
sider the  weekly  visits  of  The  Fourth 
Estate  as  essential  to  knowing  what  is 
going  on  in  newspaperdom  and  among 
advertisers.  As  I  have  said  viva  voce  so 
I  write.  I  cannot  understand  how  you 
can  afford  to  furnish  so  excellent  a  pub- 
lication as  you  do.'  " 


A  bicycle  issue  of  the  Montreal  Daily 
Star  will  appear  on  or  about  April  29. 
It  will  circulate  throughout  Canada 
among  wheelmen  besides  the  regular 
circulation. 


!      A  LUCKY  DENVER  EDITOR. 

^  A  Colorado  editor  won  the  eighth 
prize  in  the  recent  and  already  famous 
literary  prize  competition  of  the  Chicago 
Record.  He  is  Thomas  H.  A.  McGill, 
editor  of  the  Denver  Evening  Post. 

The  name  of  the  work  or  novel  for 
which  Mr.  McGill  was  awarded  a  prize 
is  "Tangled  Threads,"  a  detective 
story.  It  is  the  first  novel  or  long  story 
he  has  written,  although  in  addition  to 
his  editorial  work  he  has  done  consider- 
able literary  work  which  has  always 
been  of  a  high  order. 

Mr.  McGill  was  born  in  New  York  and 
is  still  a  young  man.  He  began  work 
for  New  York  papers  in  1880,  and  be- 
came connected  with  the  Denver  News 
in  1890.  When  the  Denver  Post 
changed  hands  a  few  months  ago  he  was 
made  managing  editor  of  that  paper.  A 
great  increase  in  its  popularity  is  said  to 
have  attended  the  Post  under  its  present 
management. 


ADVERTISING  IN  THE  FOURTH 
ESTATE  PAYS  BEST. 

Editor  Fourth  Estate:  It  affords 
us  great  pleasure  to  advise  you  that  we 
have  obtained  better  results  from  the  ad- 
vertisements placed  in  your  publications, 
taking  into  consideration  the  time  run- 
ning, space,  etc.,  than  any  other  publi- 
cation that  we  are  advertising  in. 

F.  Wesel  Mfg.  Co. 

George  E  Scheffler,  Stc'y. 


A  SPLENDID  TRADE  PAPER. 

The  current  issues  of  the  Dry  Goods 
Economist  are  not  only  an  impres- 
sive testimonial  to  the  enormous  im- 
portance and  extent  of  the  trade  repre- 
sented, but  to  the  industry,  skill  and 
ability  which  characterize  the  Dry  Goods 
Economist  even  more  at  this  time  than 
ever  before. 


SERIES  OF  CARTOONS. 

The  Minneapolis  Journal  has  issued  a 
handsome  pamphlet  giving  the  third 
series  of  cartoons  by  "  Bart,"  pub- 
lished in  the  yournai.  The  series  is 
composed  of  the  principal  cartoons 
printed  in  the  paper  during  1895. 


REMARKABLE  TYPE-SETTING. 


Son  of  a  Newspaper  Proprietor 
Breaks  the  Linotype  Record. 

Will  F.  Boyle,  of  the  Oil  City  Derrick 
composing-room  force,  seems  to  have 
beaten  the  world's  record  for  fast  work 
on  the  Mergenthaler  linotype  machine  by 
setting  and  correcting  75,500  ems  of 
nonpareil  in  seven  and  three-quarter 
hours.  This  performance  is  all  the  more 
remarkable  from  the  fact  that  the  copy 
was  the  "  run  of  the  hook  stuff." 

On  March  29,  1896,  Barney  Mensing 
and  Robert  W.  Francis,  both  of  St.  Louis, 
entered  into  a  contest  for  the  champion- 
ship and  a  purse  of  $200.  Mensing  won 
the  prize  and  title.  He  set  74, 100  ems 
in  seven  hours. 

Mr.  Boyle  let  himself  out  in  a  sort 
of  trial  heat  during  his  regular  hours 
of  work,  and  the  result  was  so  satisfac- 
tory that  he  decided  to  try  for  the  rec- 
ord. 

Judges  and  timers  were  chosen,  but 
there  was  no  attempt  made  at  preparing 
copy.  "  Run  of  the  hook  "  was  fur- 
nished him  according  to  his  term. 
During  the  first  hour  a  break  in  the 
machinery  at  the  power-house  of  the 
electric  light  house  caused  the  lights  in 
the  composing-room  to  go  out  for  a  few 
seconds,  and  for  the  moment  it  appeared 
as  though  the  trial  would  have  to  be 
declared  off,  but  by  the  time  the  gas 
was  lighted  the  power  was  on  again. 

In  the  second  hour  a  slug  of  hot  metal 
got  fast  in  the  Mergenthaler  machine 
and  caused  another  delay,  but  it  was 
cleared  by  the  machinist  in  a  little  more 
than  a  minute.  No  allowances  were 
made  for  these  delays  in  timing  the 
performance. 

Mr.  Boyle  is  the  son  of  P.  C.  Boyle, 
proprietor  of  the  Derrick.  He  has  been 
operating  a  linotype  machine  for  several 
years  and  has  long  been  recognized  as 
one  of  the  most  expert  manipulators  of 
the  keyboard  in  the  profession.  Last 
November  he  made  a  record  of  66,000 
ems  in  seven  and  one-half  hours  with 
no  particular  preparation. 


NEWSPAPER  USEFULNESS. 

It  is  impossible  to  estimate  the  value 
of  a  really  good  newspaper.  Year  after 
year  the  size  and  scope  of  the  daily  paper 
is  enlarged,  until  it  has  come  to  cover 
every  field  of  interest.  A  man  goes  to 
it,  not  only  for  his  news  and  his  history, 
but  for  his  law  and  his  doctoring  and 
his  theology.  His  paper  tells  him  where 
to  make  his  purchases. 

Crooks  and  swindlers  find  that  the 
man  who  reads  the  newspapers  is  on  to 
their  little  game,  and  they  seek  the  hay- 
seed who  borrows  a  paper  occasionally 
to  whom  to  sell  gold  bricks  and  green 
goods.  It  has  also  been  discovered  that 
newspapers  are  useful  in  domestic  econ- 
omy, and  particularly  good  to  start  the 
fire. 

An  ingenious  Englishman  has  devel- 
oped this  idea  of  the  usefulness  of  the 
press,  and  has  invented  a  portable  fold- 
ing arrangement,  into  which  he  puts 
whisps  of  folded  paper  and  which  will 
cook  a  chop  in  less  than  ten  minutes. 
One  paper  is  more  than  sufficient  to  cook 
a  chop  or  boil  water.  This  is  particularly 
useful  in  London,  where  the  papers  are 
so  dry  they  are  especially  adapted  for 
fuel. — New  Orleans  Picayune. 


CHARLES  WOOD  FASSETT,  Sec- 
retary of  the  American  Medical  Pub- 
lishers' Association,  says  : 

The  work  you  are  doing  is 
highly  appreciated  by  publishers 
and  editors  of  all  classes  and 
schools  and  stamps  the 

FOURTH  ESTATE 
as  the  representative  journal  of 
the  newspaper  maker's  arena. 

I  congratulate  you  especially 
upon  the  very  extensive  and 
reliable  reports  concerning  the 
doings  of  advertisers. 

I  think  every  one  interested  in 
newspaperdom  should  read  your 
publication. 


APRIL  23,  1896 
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COLONEL  ROBERT  H.  THOMAS. 


Something  About  the  Genial  Presi- 
dent OF  the  National  Editorial 
Association. 

Through  the  courtesy  of  the  National 
Printer  Journalist,  we  are  enabled  to 
present  this  week  the  portrait  of  Colonel 
Robert  H.  Thomas,  of  Mechanicsburg, 
Pa.,  and  president  of  the  National 
Editorial  Association.  For  nearly  a 
quarter  of  a  century  he  has  been  an 
editor  and  publisher. 

Just  before  the  breaking  out  of  the 
civil  war,  Robert  H.  Thomas  had  been 
admitted  to  the  Pennsylvania  bar,  but 
with  the  call  to  arms  he  enlisted  and 
served  with  marked  gallantry. 

In  1870,  he  purchased  the  Valley 
Demo. rat,  changing  the  name  of  the 
paper  to  the  Valley  Independent.  Two 
years  later  he  purchased  the  Cumberland 
Valley  Journal,  a  rival  newspaper,  and 
consolidated  the  offices  under  the  name 
of  the  Independent  Journal.  He  shortly 
afterward  commenced  the  publication  of 
a  new  paper  called  the  Saturday 
Journal. 

Meeting  with  marked  success  as  an 
editor  and  publisher,  and  seeing  that  the 
great  mass  of  farming  people  were  with- 
out any  paper  in  his  commonwealth 
devoted  especially  to  their  interests,  he, 
in  1874,  established  another  journal 
under  the  name  of  Farmers''  friend, 
which  was  immediately  recognized  as  the 
official  organ  of  the  Patrons  of  Hus- 
bandry, an  organization  composed  of 
people  engaged  in  agricultural  pursuits, 
of  which  Colonel  Thomas  was  the  state 
secretary  for  twenty- two  years. 

To  these  periodicals  he  has  since 
added  a  monthly  paper,  the  Farmers' 
Commercial  Adviser.  While  these  four 
papers  are  the  only  ones  which  de- 
mand his  editorial  labors,  he  is  the  pub- 
lisher of  other  papers,  quarterlies  and 
magazines.  In  his  editorial  work  he  is 
assisted  by  his  son,  R.  H.  Thomas,  Jr., 
and  his  daughter.  Miss  Estelle  Thomas. 
He  was  president  of  the  Pennsylvania 
State  Editorial  Association  in  1880,  and 
has  been  its  secretary  and  treasurer  ever 
since. 

Colonel  Thomas  has  been  a  success, 
not  only  as  a  journalist  and  the  firm 
friend  of  his  professional  brothers,  but 
has  been  honored  by  his  state  on  more 
than  one  occasion. 


THE  INCOMES  OF  NEWSPAPERS. 

Among  the  most  interesting  figures  of 
the  recent  census  are  those  i^lating  to 
newspapers  and  periodicals.  The  gen- 
eral impression  is  that  the  most  of  the 
incomes  of  these  publications  is  from  ad- 
vertising, and  the  public  will  be  inter- 
ested in  knowing  that  the  revenue  is 
about  evenly  balanced.    It  is  as  follows  : 

From  advertising,  $71,243,087;  from 
circulation,  572,343,361,  the  slight  dif- 
ference being  in  lavor  of  the  subscrib- 
ers. 

The  number  of  copies  printed  during 
a  year  in  the  United  States  reaches  the 
marvelous  total  ol  4,681,113,530,  and 
this  was  an  increase  of  two  billions 
and  six  hundred  millions  over  the  fig- 
ures of  1880. 

In  the  five  years  since  the  census 
W4S  taken  the  increase  has  gone  on, 
and  it  is  safe  to  say  that  the  total  to- 
day is  over  six  thousand  millions. 

It  is  impossible  to  grasp  all  that  this 
means.  Perhaps  the  best  illustration  is 
that,  if  one  person  were  invested  with 
enough  life,  and  were  to  give  twelve 
hours  a  day  to  constant  reading,  he 
would  be  five  or  six  thousand  years  old 
before  he  got  through  the  pa|)ers  and 
periodicals  printed  in  this  country  this 
year. — Baltimore  American. 


Cheerful  Moments,  New  York,  which 
has  had  a  large  circulation  in  past  years, 
has  been  transferred  to  C.  E.  Bailey, 
who  will  issue  it,  beginning  with  the 
April  number,  from  113  West  31st 
street,  New  York. 


Colonel  ROBERT  H.  THOMAS, 
president  of  the  national  editorial  association. 


SOME  INTERVIEWERS. 


S.  S.  Vreeland  will  move  this  week 
from  College  Place,  New  York,  to  the 
American  Tract  Society  Building. 


Confounding  of  Writer  and  Sub- 
ject— Difficulties  of  the  Work. 

The  happiest  lot  in  the  world  of 
newspaper  writers  is  not  that  of  the  pro- 
fessional interviewer,  says  the  Boston 
Herald.  Of  course  there  are  inter- 
viewers and  interviewers,  and  every 
conscientious  worker  has  a  very  clear 
notion  of  how  the  work  should  be  done 
— that  method  representing  his  or  her 
way  of  doing  it  which  naturally  appears 
to  be  the  right  way. 

The  reporter  who  has  simply  to  way- 
lay a  politician  boarding  a  train  or  a 
steamer,  or  lassoe  on  the  fly  an  ex-offi- 
cial or  official-elect,  and  ask  him  what  he 
thinks  of  the  "situation"  or  of  some 
congressional  act,  has  an  easy  task — 
once  he  has  corralled  his  man. 

The  chase  is  his  mission,  for  even  if 
his  victim  replies  that  he  has  nothing  to 
say,  why  the  scribe  has  a  picturesque 
item.  He  can  describe  the  clothes,  the 
manner  and  the  doings  of  the  inter- 
viewed, and  the  very  fact  that  man  and 
scribe  really  met  makes  a  readable  para- 
graph. 

But  the  interviewer  who  is  admitted 
willingly,  and  welcomed  to  the  presence 
of  an  artist,  a  writer,  a  player,  to  do  a 
lengthy  interview,  and  who  has  any 
scruples  about  filling  space  with  mere 
words,  has  a  harder  task.  He  has  to 
interest  his  reader,  please  himself,  be  just 
to  his  subject,  and  please  that  subject 
also. 

He  may  be  ambitious  not  to  be 
"  strung  "  by  the  person  he  is  wri' ing 
up,  and  he  may  also  have  a  fancy  for 
making  history.  In  that  case  he  has  to 
master  his  suliject  perfectly  before  going 
into  the  encounter.  Indeed  he  almost 
goes  into  training  for  the  meeting. 

If  he  is  interviewing  a  writer  he  must 
know  all  about  his  work  and  must  have 
a  general  idea  of  a  writer's  career.  If 
he  is  interviewing  a  politician  at  length, 
the  only  interviewer  that  can  be  just  to 
such  a  man  and  represent  him  without 
misrepresenting  him  is  the  journalist  who 
has  mastered  his  subject  and  can  sink 
all  prejudices,  all  personal  feelings.  But 
he  who  interviews  a  player  or  singer 
must  be  doubly  armed  with  knowledge 
and  caution. 


LONDON'S  LATEST  DAILY. 

Reports  have  been  current  in  London 
that  Sir  George  Newnes  is  about  to 
start  a  new  morning  paper,  the  first 
number  of  which  was  to  appear  very 
shortly.  This  new  journal  is  said  to  be 
intended  to  appeal  largely  to  ladies  ; 
politics  will  be  excluded  altogether,  and 
illustrations  will  be  a  prominent  feature. 
The  editor  is  W.  Earl  Hodgson,  who 
was  recently  responsible,  in  collabora- 
tion with  Lady  Colin  Campbell,  for  the 
conduct  of  the  Realm. 


ADVERTISING  AGENCIES. 

M.  B.- WILSON 

GENERAL 

ADVERTISING 

AGENCY,  CHICAGO, 

Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 

THE 

R.  WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  York, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 


THK  GOLDSN  OATIi  To 


l>0  YOU  WANT  TI) 

Know  Somethinsr 


K 


LOTZ 


HIGN  LANGUAOE  PAPBKS. 


Write  The  Fred.  E.      -p)  -\ 

Klotz  Advertising  Ag'cy  KTJLLKRS 
Chicago,  III.  * 


ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers' lowest  rates.  Practical  and 
effective  service  in  every  line  of  business. 

W.  L.  BEADNELL, 

Advertising  Agant, 
■7  Tribune  Building.  Nbw  York. 


ADVERTISING  MEDIUMS. 

YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement   in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores  —  occupied  by  white 
persons,  A  RECORD  unequaled  else- 
where IN  the  world. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  Other  daily  papers  of 
Washington  combined, 

L.  R.  HAMERSLV, 

Potter  Building, 

New  York  Representative. 


THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

A  TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening  Field.  The  other  reason  is 
that  It  is  a 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

THE  CHICAGO 

EVENING  POST 

IS  THE  HOME  PAPER. 


New  York  Office, 

512  American  Tract  Building. 

"  New  England's  Greatest  Newspaper." 

The  boston  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  power. 


NEW  FEATURES  FOR  "96." 

300,000  DAILY 

is  the  guaranted  circulation  of  the 
ScRiPPS  McRae  League. 

CINCINNATI  POST, 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 

KENTUCKY  POST.  ■ 
For  rates,  sample  copies,  etc.,  write 
E,  T.  PERRY,  53  Tribune  Building,  New  York. 

A  D  VERTISING  in  newspapers  of ' '  known  cir- 
culation"  means '*  BUSINESS."   For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bune BIdg.,N,Y.  Chamber  of  Commerce,  Chicaeo. 


i.TF  I  were  to  find  any  fault  with  your  pub- 
■'■  lication  it  would  be  that  you  do  not  charge 
$5  a  year.  It  is  by  all  odds  the  most  interesting 
publication  which  comes  to  my  desk,  and  I  have 
the  blessed  privilege  of  inspecting  several  hun- 
dred publications  a  week." — E.  A.  Stowe,  editor 
Michigan  Tradtsnum, 
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THE  FOURTH  ESTATE 


APRIL  23,  1896 


AGRICULTURAL  EDITORS  IN 
CONVENTION. 

A  two  days'  session  of  the  Agricul- 
tural Press  League  of  the  United  States 
was  held  in  Chicago  last  week.  Among 
those  represented  at  the  meeting  are: 
W.  F.  Bushnell,  Dakota  Farmer,  Aber- 
deen; T.  Butterwotth,  Western  Agricul- 
turist, Quincy,  111.;  E.  W.  Chandler, 
Farmers'  Revie^u,  Chicago;  P.  V.  Col- 
lins, Northwestern  Agriculturist,  Min- 
neapolis; J.  B.  Connor,  Indiana  Farmer, 
Indianapolis;  E.  E.  Critchfield,  Agricul. 
tural  Advertiser,  Chicago;  H.  A. 
Heath,  Kansas  Farmer,  Topeka;  H.  E. 
Heath,  Nebraska  Farmer,  Lincoln,  M. 
J.  Lawrence,  Ohio  Farmer,  Cleveland, 
O. ;  J.  Q.  Williams,  Farmers'  Voice, 
Chicago;  H.  F.  Mcintosh,  Cultivator, 
Omaha;  E.  P.  Harris,  Dunkirk,  N.  Y. ; 
J.  P.  Wallace,  Des  Moines,  la. ;  Miller 
Purvis,  Chicago. 

The  meetings  of  the  league  are  held 
semi  annually  and  are  for  the  purpose  of 
informally  discussing  subjects  of  interest 
to  the  fraternity  in  general. 

Among  the  questions  considered  were: 
"Commissions  and  Terms  of  Payment  to 
Advertising  Agents,"  "Limitation  or 
Control  of  Free  Notices  to  Advertiser*," 
"Should  We  Obtain  Additional  Price 
for  Contracted  Position  of  Advertise- 
ments ?  "  and  "  Can  We  Save  Expenses 
by  Uniting  in  Purchase  of  Material  ?  " 

A  resolution  was  passed  advocating 
the  issuance  of  a  weekly  bulletin  of 
notification  of  members  of  bad-pay  ad- 
vertisers and  advertising  agents,  and 
also  prospective  advertisers. 


OFFICES  TO  LET. 


OFFICES  TO  LET  IN 

THE  TIMES  BUILDING 


RECENT  LIBEL  LITIGATIONS. 

The  Rev.  I.  T.  Johnson,  who  has  been 
having  a  rough  experience  in  Fresno, 
Cal.,  on  account  of  alleged  sweeping 
public  utterances  reflecting  upon  the 
chastity  of  the  young  women  ot  Fresno, 
has  filed  a  $25,000  suit  against  the  pro- 
prietors of  the  Daily  Evening  Expositor 
of  Fresno. 

He  alleges  as  the  basis  for  his  suit  pub- 
lications in  the  Expositor,  in  which  he 
was  raked  over  the  coals  in  vigorous 
English,  claiming  that  these  details  were 
malicious,  false  and  defamatory;  that  they 
injured  his  good  name  as  a  minister  of 
the  gospel  and  as  a  man,  he  having  been 
a  regularly  ordained  Methodist  Episco- 
pal minister  for  ten  years  past  in  good 
standing. 

Mr.  Johnson  also  brings  a  similar  suit 
for  $25,000  against  the  Fresno  Republi- 
can Publishing  Company  for  similar  red- 
hot  shot  fired  at  him  for  his  utterances. 

Mrs.  Lucy  Likens  has  filed  suit  against 
the  Henderson  (Ky.)  Gleaner  lot  ilo,(X)0 
damages,  alleging  malicious  libel,  s^id 
to  have  been  published  January  8,  de- 
tailing a  story  of  a  shooting  affray  be- 
tween J.  W,  Likens  and  Samuel  Griffin 
and  an  interview  with  Likens.  The  pe- 
tition states  :  "Meaning  thereby  to  charge 
and  accuse  the  plaintiff  ot  adultery  and 
lewdness,  whereby  she  has  been  humili- 
ated and  damaged  in  the  above  sum." 
She  has  been  divorced  from  J-  W.  Likens. 


Lucy  Page  Gaston,  Levi  Beers  and 
Kenneth  Beers,  editors  and  proprietors 
of  the  Harvey  (111.)  Citizen,  charged  by 
Mayor  Mathews,  of  Harvey,  with  crim- 
inal libel,  were  placed  on  trial  last  week. 
After  the  alleged  libelous  statements  had 
been  discussed,  the  defendants  were  dis- 
charged. 

Some  time  last  fall  the  editor  of  the 
Petersburgh  (Mich.)  Sun  published  an 
article  concerning  Dr.  T.H.  McDonald 
of  that  place.  Dr.  McDonald  brought 
suit  against  the  editor  and  last  week  the 
case  came  before  a  jury  which  brought 
in  a  verdict  for  the  plaintiff.  The  doctor 
was  allowed  damages  to  the  amount  of 
6  cents. 

The  trial  in  the  suit  brought  by  Rev. 
Philip  A.  Hubert,  a  colored  clergyman, 
has  ended  in  his  favor.  Suit  was 
brought  by  Hubert  to  recover  $20,000 
against  the  Syracuse  Courier.  Hubert 
was  awarded  $400  damages.  An  ex- 
planation of  the  case  appeared  in  The 
Fourth  Estate  last  week. 


OPEN  DAY  AND  NIGHT. 
ELEVATORS  ALWAYS  RUNNING. 
Rent  includes  Light.  Heat  and  Janitor  Service. 
Apply  E.  A.  TREDWELL,  ig  Timks  Building. 

A PUBLISHER  wishing  a  location  where  his 
business  offices  and  printing  can  be  in 
the  same  buildine,  close  to  Broadway  and 
Post  Office,  on  a  prominent  business  street,  can 
learn  of  an  opportunity  by  addressing  P.  O. 
60x634,  New  Vork  City.  

CORRESPONDENCE. 


FOR  SALE. 


ADVERTISEMENTS  under  this  classifica- 
tion, 25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 


"  CENEX'S"  New  York  Weekly  GOSSIP 
•J  LETTER.  Editor  "  Judge  "  says :"  I 
don't  know  of  anybody  who  writes  more  enter- 
taining Letters  than  Mr.  Haeer."  Send  lor 
specimen.    Hager,  87  "  World  *'  Building. 

REV.  A.  S.  GREGG  will  fumi'h  report  or 
special  matter  about  General  Conference 
M.  E.  Church,  Cleveland,  O  ,  in  May.  Alter 
April  20,  address  Cleveland,  O. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
LOGAN  UTAH.  

ADVERTISING  HELPS. 


AN  AUTHORITY  ON  TRADE  JOURNAL 
ADVERTISING. 

THE  TRADE  PRESS,  of  Chicago,  which  is 
just  beginning  its  third  year  as  the  Trade 
Journal  Publishers'  trade  magazine,  will  cele- 
brate its  third  anniversary  with  a  special  num- 
ber this  month  to  mark  the  broadening  of  its 
field  to  include  the  Trade  Journal  Advertiser. 
The  Advertiser  has  at  present  no  source  from 
which  to  gain  reliable  information  about  the 
journals  he  is  asked  to  patronize.  Publishers 
claim  circulations  of  from  10,000  \o  50.000  when 
they  have  not  200  bma  fide  paid  subscribers, 
and  never  print  more  than  500  lo  1,000  copies. 
This  is  robbery  and  should  be  exposed.  The 
Advertiser  needs  a  reliable  source  of  informa- 
tion, some  disinterested  expert  on  Trade  Journal 
Advertising  to  advise  with  on  this  subject.  He 
will  find  such  assistance  in  the  columns  and  con- 
fidential correspondence  of  I  HE  TRADE 
PRESS.  This  magazine  caters  only  to  legitimate 
and  high-grade  trade  papers.  These  have 
nothing  to  fear,  and  from  the  others  we  have  no 
favors  to  ask.  SUBSCRIPTION,  «i;  SINGLE 
COPIES.  10  cents.  ADVERTISING  RATES 
ON  APPLICATION.  THE  TRADE  PRESS, 
24  Dearborn  Street,  Chicago.  

RECENT  SUSPENSIONS. 

The  Daily  Nevada  Tribune,  published 
at  Carson,  E.  J.  Parkinson  proprietor, 
suspended  publication  alter  an  existence 
of  nearly  twenty  four  years. 

The  Owensboro'  (Tenn.)  Inquirer  Yias 
ceased  its  struggles  for  existence. 

The  Barnum  (la.)  Herald  is  no  more. 
Bryant  &  Winters,  the  proprietors,  will 
remove  the  plant  to  Milford,  la.,  and 
start  a  new  paper. 

The  Barnum  (la.)  Herald  is  no 
more.  The  plant  has  been  moved  to 
Milford. 


BUSINESS  TROUBLES. 
The  Alliance  (O.)  Daily  Critic  and 
Semi-  Weekly  Leader  Printing  Company, 
of  which  W.  W.  Roberts  is  president  and 
manager,  has  assigned  to  John  V. 
Lewis.  The  assets  are  estimated  at 
about  $5,000  and  liabilities  about  the 
same.  It  is  not  known  whether  publica- 
tion will  be  continued. 


pOR  SALE. — New  improved  single 
press,  8  columns,  8  pages,  with  10-1 


TRAVEL. 


A  RARE  OPPORTUNITY  FOR  NEWS- 
^  PAPER  MEN.— On  account  of  long-con- 
tinued ill  health  of  one  of  ihe  proprietors,  one  of 
the  OLDEST  AND  MOST  URMLY  ESTAB- 
LISHED WEEKLY  COUNTY  NEWSPA- 
PERS IN  THE  WEST,  with  a  job  and  news- 
paper plant  second  to  none  outside  the  large 
cities,  is  offered  for  sale  on  liberal  terms.  The 
ONLY  REPUBLICAN  PAPER  in  a  Repub- 
lican county  of  42,000  population;  7  column,  8 
pages,  with  a  bona  fide  circulation  of  2,700. 
MACHINERY  consists  of  7  H.-P.  Otto  Gas 
Engine,  5  Power  Presses,  Thome  Type. Setting 
Machine,  Folder,  Stitcher,  Paper  Cutters,  etc. 
Brick  office,  two  stories  and  basement,  40  x  60, 
water,  ga«,  etc.  For  particulars  apply  to  J.  W. 
OSTRANDER,  Ostrander  Building,  Chicago, 
111.   

pOR  SALE,  on  account  of  ill  health  of  the 
editor,  office  of  the  Independent  Register. 
Has  good  GORDON  JOB  PRESS  and  one 
HAND  PRESS.  Is  well  supplied  with  NEW 
TYPE,  long  primer  and  brevier.  Has  GOOD 
CIRCULATIO  N  in  town  and  county.  Terms 
reasonable.  For  further  particulars  address, 
JOHN  FLANGLER,  Columbiana.JJ.  

le  Potter 
lo-page  at- 
tachment, with  complete  stereotype  outnt.  Ad- 
dress, BOX  236,  Pittsburgh,  Pa.  

SITUATIONS  WANTED. 

ADVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

IV/IAN  OF  THIRTEEN  YEARS'  EXPERI- 
ENCE,  now  connected  with  prominent 
New  York  daily,  desires  responsible  position  on 
newspaper  in  city  of  50,000  to  100,000.  Has  been 
managing  editor  of  several  leading  dailies,  west 
and  south.  Highest  references  from  publishers, 
public  men  and  businessman  of  different  locali- 
lies.    W.  K.  v.,  care  Foukth  Estatb. 

I'VE  been  six  years  with  one  of  largest  I  iter- 
^  ary  publishing  houses  in  New  York  and  for 
good  reasons  intend  to  change.  Can  take 
charge  literary  part  Sunday  Ldition  of  daily, 
or  prepare  tasty  and  striking  advertisements. 
Thorough  knowledge  periodical  subscriptions. 
Energetic,  reliable ;  best  references.  Address 
Practical,  care  The  Fourth  Estate. 

pDITOR,  reporter,  successful  newspaper 
writer,  young  man  wiih  nine  years'  exper- 
ience on  daily  and  weekly  papers,  wants  good 
position,  city  or  country ;  thoroughly  under- 
stands newspaper  and  printing  business  ;  prac- 
tical printer.    W.  M  ,  care  Fourth  Estate. 

\XrANTED.— A  situation  by  an  experienced 
'  ■  advertising  man,  over  four  years'  experi- 
ence. Address  aDAGENT,  care  The  Fourth 
Estate. 

A COMPETENT  CIRCULATION,  AD- 
VERTISI NG  and  busine'^s  manager  wishes 
to  change  his  position.  LA  FORGE,  care 
Fourth  Estate. 


SITUATIONS. 

A  DVERTISEMENTS  under  this  clasiifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

AN  ADVERTISING  SOLICI TOR  who  is 
qualified  to  deal  successful!/  with  unusual 
opportunities  for  making  big  contracts  with 
considerable  profit  to  himself  may  hear  of  such 
an  opportunity  by  addressing  Good  Record, 
care  of  The  Fourth  Estate. 

■tir ANTED,  good  NEWSPAPER  ARTIST 
on  illustrated  weekly  newspaper.  En- 
close sample  clippings.  Permanent  position. 
Address,  "ARTIST,"  care  The  Fourth  Es- 
tate. 

"XA/ANTED,  by  a  trade  paper  of  established 
'  reputation,  a  young  man,  experienced,  as 
reporter.  Salary,  and  a  commission  on  adver- 
tising brought  in.  Address  T.  Q.  A.,  care 
Fourth  Estate. 

\Ar ANTED — Bright  young  man  capable  of 
*  '  writing  a  good  cycling  story  who  can  read 
copy  and  proof  when  necessary.  Also  a  good 
sketch  artist.  Address  BRIGHT,  care  Fourth 
Estate. 

A   thoroughly  competent  telegraph  and  news 
editor  needed  in  a  city  of  over  one  hundred 
thousand.   Address  McC,  care  The  Fourth 
Estate. 

pMPLOYERS  in  the  newspaper  field  can 
'-'  obtain  by  advertising  in  The  Fourth 
ElsTATE  an  intelligent  grade  of  assistants  in 
various  line*. 

RECENT  INCORPORATIONS. 

The  Helena  (Mont.)  Pioneer  Publish- 
ing Company  has  been  incorporated 
with  a  capital  stock  of  $6,000.  The  in- 
corporators are:  M.  W.  Hatch,  R.  S. 
Holden  and  A.  G.  Hatch. 

The  Victor  (Colo.)  Record  Printing  & 
Publishing  Co.  has  been  incorporated 
with  a  capital  stock  of  $io,oco.  It 
will  publish  the  Record.    The  incor- 


No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

8%  hours.  New  York  to  BufTalo ;  g}i  hours.  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
10  Chicago ;  aijf  hours.  New  York  to  Cin- 
cinnati; 29^  hours.  New  York  to  St.  L<juis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Cen- 
tral, through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Kalis  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
carefijl  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  |ine  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  of 
the  latest  design  and  construction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  is  the  "  Standard 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gen.  I^fatut/^tr.  GeH.  Past.  Agent. 

STONINGTON  LINE. 

FARES  ALL  REDUCED.  BOSTON,  $3; 
PROVIDENCE.  J2.25  ;  WORCESTER,  $2.35. 
Steamers  leave  N  E W  PIER  36,  N.  R.,  one  block 
above  Canal  street,  at  6  p.m.  daily,  except 
Sanday. 

EDITORIAL  HELPS. 


For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  $5  00 
Vol.  II.,  September,  1894,  to  February, 

1895,  inclusive   5  00 

Vol.  III.,  March  to  August,  1895,  inclu- 
sive ,   3  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive   3  50 

Vols.  I.  and  II.,  bound  together,  a  lew 

left   10  00 

Vols.  III.  and  IV.,  bound  together,  March, 
1895,  to  February,  1896,  inclusive   5  00 

BACK   NUMBERS  IUth 

Estate  can  oe  had  (except  a  few  issues  which 
are  out  of  print)  at  JO  cents  each.  As  the  edi- 
tions are  many  of  them  nearly  exhausted, 
prompt  application  should  be  made. 

PREMIUMS,  ETC. 

New  PREMIUM  CATA- 
LOGUE  now  ready. 

Sent  on  request.  Address  F.  TENNYSON 
NEELY.  New  York  or  Chicago.  

GOOD  LITERATURE. 


'THE  BEST  INVESTMENT.— "  In  sending 
check  for  renewal  of  my  subscription,  I 
wish  to  say  that  I  regard  this  annual  payment  as 
the  very  best  investment  which  I  make.  When 
the  morning  papers  and  The  Fourth  Estatb 
come  to  me  together,  as  they  often  do,  your 
paper  is  always  read  first  while  the  general 
news  of  the  day  waits. 

"  Moreover.the  interest  attaches  quite  as  much 
to  the  ads,  in  proportion  to  their  bulk,  as  to  the 
reading  matter. 

"  I  regard  The  Fourth  Estate  as  a  con- 
spicuous illustration  of  the  truth  that  supply 
often  creates  demand.  If  The  Fourth  Estatb 
never  had  been  established  newspaper  men 
would  have  continued  ignorant  to  this  day,  I 
presume,  of  the  personal  and  business  value  to 
them  of  the  work  which  you  are  doing." — 
Stephen  O'Meara,  Editor  Boston  Journal. 


porators  are  Franklin  P.  Mannix,  Frank 
A.  Briggs  and  A.  L.  Andrews. 

The  Paper  Digest  company  has  been 
incorporated  at  Albany,  N.  Y.,  with  a 
capital  of  $1,000.  The  directors  are 
Lyman  B.  Garfield,  Marcus  S.  Buckley, 
Harold  M.  Duncan  and  Alfred  H. 
Brodhead.  Mr.  Duncan  is  also  manag- 
ng  editor  of  Paper  and  Press. 


AfRtL  23,  1896 
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PRINTERS'  SUPPLIES. 


PX/NTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS^  SUPPLIES. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  yih  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 


New  York 


II  AND  13  VANDEWATER 
STREET. 


Ch 


ICAGO : 


17  AND  19  QUINCY 
STREET. 


Philadelphia: 


13  SOUTH  SEVENTH 
STREET. 


EDITORIAL  HELPS 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

II  so.'be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 


IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAIU  : 


"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 


If  you  address  them  at  j8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


WE  HAVE  IT  I 

The  Modern  Press  Clipping  Bureau 

In  its  fullest  development. 

Every  state  cloiely  covered. 

All  publications  received  direct  from  publishers. 

Most  thoroughly  trained  Readers. 

Lowest  Rates,  $1  per  month  and  upwards. 

Our  patrons  say  we  do  the  best  work. 

UNASKED-FOR  PRAISE 
From  the  Clothier  and  Furnisher,  New  York: 
"  We  are  taking  clippings  from  three  bureaus, 
but  your  service  is  far  ahead  of  all  the  rest." — 
R.  W.  Ashcroft,  Editor. 

GIVE  US  A  TRIAL  ORDER. 
The  CHICAGO  PRESS  CLIPPING  BUREAU 
Thbo.  Wiese,  Mgr.,  36  La  Salle  Si.,  Chicago. 


NOW  READY. 


MISCELLANBO  US. 


THE  FOURTH  ESTATE. 

\7r\  T  T  \  7"  September  1,  1895, 
V  WJL,.  1  V   to  March  I,  1896. 

JUST  COMPLETED. 


$2.50 ; 


POSTAGE 
NCLUDED. 


VOLS.III-IVi^ro-n"" 

(Year  ending  March  i,  1896). 

640  pages,  5oo  illustrations. 


POSTAGE 
INCLUDED. 


$5.00 

A  year's  concise  history  of  th 
paper  and  advertising  worlds. 
No  library  complete  without  it. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Life  Insurance  Company's  agent  to 
make  aoplication  for  a  policy.  Tkf 
Herald  chronicled  his  death  last 
week. 

"  These  art  hard  times  "  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasized. 


Send  your  ag*,  secure  rates  and  insure  now 

™"BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHt;SBTTS, 

GEO.  W.  ENGLISH,  Manager, 

NEW  YORK   AND   NEW  JERSEY  State 
Agencies, 

253  Broadway,  NEW  YORK. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

~    OF  NEW  YORK. 


RICHARD  A.  McCURDY.  President. 


Nassau,  Cedar  and  Liberty  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  for 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 

RECENT  NEW  ENTERPRISES. 

The  Election  Express  has  begun  pub- 
lication at  Henderson,  Mich.  It  is  pub- 
lished by  J.  Kieger. 

The  Livingston  Herald  has  made  its 
appearance  at  Howell,  Mich. 

A  new  paper  at  Pendleton,  Ind.,  is 
the  Record.  Robert  Maranville  is  the 
publisher. 

The  Posten  is  a  new  Swedish  paper 
published  at  Escanaba,  Mich. 

Frank  J.  Luick  is  the  publisher  of  a 
new  paper  at  Belding,  Mich.,  called  the 
News. 

The  Southern  Signal  will  make  its  ap- 
pearance at  Santa  Monica,  Cal.,  about 
May  I.  It  will  be  published  by  E.  E. 
Barackman. 

A  late  addition  to  journalism  is  the 
Stockville  (Neb.)  Eaber,  published  by 
G.  D.  Chaderdon. 

Clarendon,  Ark.,  has  a  new  paper  in 
the  Daily  Times.  The  publisher  is  W. 
A.  1  homason. 

O.  S.  Smith  is  the  publisher  of  a  new 
paper  at  Willow  Hill,  III.,  called  the 
Pennant. 

The  Cheney  (Wash.)  Free  Press  Pub- 
lishing Company  has  been  incorporated 


BUSINESS  HELPS. 


PAMPHLETS 

are  artistic  if  made  by 

Seaman-Presbrey  Dep't, 

874  Broadway.  New  York. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York.  

A  LL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  83  Duane  St.,  NewYork, 
one  door  east  of  Broadway. 

AMUSEMENTS. 

Abbey's,  John  Hare,  8.15  p.m. 

Academy  of  Music,  "  Humanily,"  8.15  p  m. 

American  Theatre,  "  Myles  Aroon,"  8  p.m. 

Matinee  Saturday. 
Broadway,   "  El  Capitan,"  8  p.m.  Matinee 

Saturday. 

Casino,  "  The  Lady  Slavey,"  8.15  p.m. 

Fifth  Avenue,  "The  Speculator,"  8.15  p.  m 

Matinee  Saturday. 
Garden  Theatre.  "  Hi5  Absent  Boy,"  8.15  P.M. 
Hoyt's  Theatre,  "  A  Black  Sheep,"  8.30  p.m. 
Koster  &  Bial's,  Chevalier. 
Lyceum,  "The  Prisoner  of  Zenda,"  8.15  p.m. 

Matinee  Saturday. 
Madison  Square  Garden,  Bamum  &  Bailey's 

Circus,  2  P.M.  and  8  p.m. 
Olympia,   "Marguerite,"  8.15  p.m.  Matinee? 

Wednesday  and  Saturday. 
Proctor's,  Vaudeville,  11  a.m.  to  11  p.m. 

C  UBSCRIBE  NOW,  and  get  THE  FOURTH 
ESTATE  for  Two  Dollars  a  year.  Watch 
its  constant  improvement. 


with  a  capital  stock  of  $500.  Incorpor- 
ators :  H.  H.  Hubbard,  A.  Lincoln 
Ames  and  D.  J.  Turner. 

A  new  Italian  paper  at  Denver,  Colo., 
is  La  Guislizac,  published  by  Nicola 
Gigliett. 

The  Stark  (Kas.)  Plaindealer  has 
been  launched  on  the  sea  of  journalism 
by  O.  F.  Woods  and  C.  M.  Carpenter. 

The  Terrell  (Tex.)  Twilight  has  made 
its  appearance.  It  is  edited  by  N.  H. 
Fletcher. 

The  X  Ray,  published  at  Fredonia, 
N.  Y.,  is  a  late  addition  to  journalism. 
Squire  White  is  the  editor,  and  D.  D. 
Woodruff  the  business  manager. 

English,  Ind.,  is  to  have  a  new  paper, 
the  Anchor. 

Thomas  H.  Stark  and  Robert  Owens 
are  the  publishers  of  a  new  paper  at 
Jeffersontown,  Ky.,  called  the  Jefferson 
News. 

W.  Marvel,  W.  Minor  and  C.  L. 
Wanaker  are  the  publishers  of  a 
new  paper  at  Clinton,  111.,  called  the 
Exponent. 

A.  A.  Phillips  has  begun  the  publica- 
tion of  the  Girard  (Kas.)  Democrat. 

The  Spirit  of  the  Valley  has  made 
its  appearance  at  Randolph,  Kas.  It  is 
edited  by  Albert  Havermale. 

T.  W.  Acklin  is  the  publisher  of  a  new 
paper  at  Market  Lake,  Idaho,  called  the 
Sentinel. 

The  Kirkland  (III.;  Revieiv  has  made 
its  bow  to  the  public.  H.  E.  Westgate 
is  the  publisher  of  the  new  paper. 


LINOTYPE  SAW  TABLE 

Indorsed  and  Recommended  by  the 

mergenthaler  linotype  CO. 


manufactured  by 

F.  WESEL  M'F'G  CO., 

82-84  Fulton  Street,  cor.  Gold  St.,  New  York. 

CHANGES    IN  INTEREST,  ETC. 

Luther  Parlier  has  purchased  the 
Mackinaw  (III.)  Enterprise. 

The  Milton  Junction  (Wis.)  News 
has  been  sold  to  W.  K.  and  C.  A. 
Davis. 

A.  J.  Kellogg  has  purchased  the 
Durand  (Mich.)  Express. 

The  Bulletin,  published  at  Brownton, 
Minn.,  has  been  sold  to  Foss  &  Wright. 

The  Needles  (Cal.)  Eye  has  changed 
hands,  it  having  been  purchased  by 
George  Bird. 

H.  A.  Whiting  has  sold  the  Clear 
Lake  (S.  D.)  Courier  to  Law  Bros. 

Principal  Covell  has  assumed  control 
of  the  Atwater  (Minn.)  Press. 

The  Winthrop  (la.)  Review  has  been 
purchased  by  Eugene  A.  Dunlap. 

A.  J.  Burke  has  sold  the  Olin  (la.) 
Recorder  to  Cole  Bros. 

Banker  Davis  has  bought  the  Avoca 
(la.)  Herald. 

The  Bryan  Post,  published  at  Lake 
Preston,  S.  Dak.  has  been  purchased 
by  Charles  S.  Ashton. 

L.  Erler  has  purchased  the  Farmer 
City  (III.)  Sun. 

The  Conneat(0.)  Evening  Posthzs, 
changed  hands,  F.  H.  Stow  and  W.  Ely 
having  purchased  it. 

The  Hartford  City  (Ind.)  Times  and 
Republican  have  been  consolidated 
and  will  hereafter  be  known  as  the 
Times. 

The  Tacoma  (Wash.)  Sun  has  been 
sold  to  Frank  R.  Baker. 

The  St.  Clairsville  (O.)  Gazette, 
owned  by  Mitchell  and  Stienrod,  has  been 
sold  to  Mitchell  and  Clark.  It  is  the 
oldest  democratic  paper  in  its  section, 
having  been  established  in  1812. 

The  Linden  (Ind.)  Leader  has  changed 
hands,  having  been  sold  to  H.  S. 
Shaffer. 
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FRINTBRS'  SUPPLIES. 

PRINTERS'  SUPPLIES. 

PRINTERS'  SUPPLIES. 

PRINTERS'  SUPPLIES. 

4,000  Linotypes  in  Use. 

WHEN  YOU  START 

No  Distribution. 
No  Old  Type. 
No  Teams. 


CAPACITY,    3,600    ■">  9,000  KMS 
PER  HOUR. 


THE  LIM  )  1  \ 


HAS  NO  RIVAL. 


Compare  the  ONE  MAN  records  of  the  Linotype 
with  the  "team"  records  of  type-setting  machines. 
USED  BY  LEADING  BOOK  PUBLISHERS. 
MERGENTHALER  LINOTYPE  CO., 

Tribune  Building,  NEW  YORK  CITY. 
PHILIP  T.  DODGE,  President  and  General  Manager. 


STANDARD   LINOTYPE  METAL 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  thb  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowHNSTEiN  &  Bro.,  Proprietors. 
Telephone,  1140  18th  Street.  Nos.  540,  54a.  544  West  i6th  Street,  NEW  YORK,  U.  S.  A. 


For  all  kinds  of 
PHOTO  ENGRAVING 

GO  TO  THE 


THE 


GOSS 


AMERICAN    PHOIO-EN  GRAVING  CO., 
No.  67  Park  Place,  New  York. 

We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 
No.  156  Fulton  Street,  New  York. 

SUBSCRIBE  NOW.  and  get  THE  FOURTH 
ESTATE  for  Two  Dollars  a  year.  Watch 
its  constant  improvement. 


PATENTED  STRAIGHT-LINE 

SPEED,  PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factorv.  i6ihst.  and  Ashland  ave.,CHICAGO. 
NEW  YORK  OFFICE  534  Temple  Court. 
BOSTON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 


DT  V  O  "VT  '  Q  ELECTROTYPING 
A  /V  W  i>     O    (JRAPHITE  FOR- 
POLISHING  AND.  MOLDING,  USED  BY 
ALL  LEADING  ELECTROTYPERS.  Jos. 
DixoN  Crucible  Co., Jersey  Cnv,  N.J. 

THE  LOVEJOY  CO.,      Estabushkd  1853. 

ELECTROTYPERS 

and  manufacturers  ot  Electrotype  Machinery , 
444-446  Pearl  Street,  New  Yorlf, 

RTMPiPTRC:  for  The  Fourth  Estate 
UllN  i^i^lVO  ^ith  patent  extensible 
back,  capable  of  holding  a  year's  supply  if  de- 
sired, will  be  supplied  at  ofSce  for  $1.25,  or  by 
mail,  prepaid,  $1.50. 

HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.  Y. 

DRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

TF  you  use  ELECTROS  send  to  CRASKE  for 
^  prices.  Superior  work.  Lowest  prices.  Or- 
deri  receive  prompt  attention. 

CHAS.  CRASKE,  45  &  47  Rose  St.,  N.  Y. 

riEO.  GOTTSBERGER  PECK,  Printer,  Lith- 
^  ographer  and  Stationer.  Blank  Rooks  made 
to  order,    n  Murray  Street,  New  York. 

TJ  F.  McCAFFERTY,  ELECTROTYPER, 
^  ^*  42  AND  44  Bond  Street, 

FRANK  LESLIE  BUILDING,  New  York 

NEWS  PA  PER— Rolls  or  sheets.  First  quality. 
Write  A.G.  ELLIOT  &  CO  .  Phila..  Pa. 

,  <  'THE  FOURTH  ESTATE  is  brimful  of 
newspaper  news  and  is  interesting  to 
anyone." — 3an  Francisco  Foresters'  Advocate. 


THAT  PAPER 


Concentrate  your  energies  on  getting  ads  and  sub- 
scriptions, and  avoid  all  worry  and  loss  of  time  by 
placing  your  outfit  order  in  one  lot.  The  presses, 
folder,  type-setting  machines,  type,  and  materials 
can  be  bought  at  least  cost  in  this  way,  if  you  buy 
from  the  concern  that  is  the  biggest  buyer  of  print- 
ing machinery  in  the  world,  and  the  biggest  and 
most  complete  ty[>e-founding  company  in  the  world, 
and  consequently  able  to  sell  to  best  advantage. 


Convenient  to  All.— Covering  the  Continent. 


AMERICAN  J^pan;,""'^^' 

Boston,  New  York,  Philadelphia,  Baltimore,  BufTalo,  Pittsburg,  Cleveland,  Cincinnati, 
Chicago,  St.  Louis,  Milwaukee,  Minneapolis,  Kansas  City,  Omaha,  Denver,  Portland 
(Ore.),  San  Francisco,  Dallas,  Atlanta. 

LEADERS  OF  TYPE  FASHIONS. 


Newspaper 

Book  and 
Magazine 
Composition 


™"THORNE 
TYPE-SETTING 
MACHINE 

SIMPLE  IN  CONSTRUCTION.  In  use  in 

automatic  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY.  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 

Chicago  :  139  Monroe  Street.  New  York  :  34  Park  Row. 

A  CIRCULATION  BUILDER 


of  the 
kind  is 
press.  The 


most  profitable 
a  fast  perfecting 


SCOTT 

ROTARY  WEB  of  the 
class  UN  is  renowned 
for  speed— its  product  is 
always  first  on  the  street. 
This  forms  an  argument 
of  great  weight  in  land- 
ing the  advertiser. 

New  York— Times  Bldg. 
Chicago— Monadnock  Block. 
Boston— 305  Carter  Bldg. 
St.  Louis— Security  Bldg. 


WALTER  SCOTT  &  CO., 

PLAINFIELD,  N.  J. 


$1.50  HALF-TONE 

Prices  like  that,  T>/^"DT''D  A  T'T' 
and  work  the  best.     r^WJtV  1  IVrVl  1  • 

WRITE  TO  THE 

CHICAGO 
PHOTO-ENGRAVING 

8.  Fifth  Avenue.  COMPANY. 
Chicago.   


THIS  IS  THE 

Opportunity  to  Subscribe  to 

The  fourth  ESTATE. 


We  receive  returns  from  our  advertise- 
ment in  The  Fourth  Estate,  not  only  from 
New  York  city,  but  from  various  parts  of  th« 
country,  even  as  far  west  as  California  and  one 
from  Florida,  and  it  has  paid  well  for  itself. 
American  Photo  Engraving  Co., 

Per  RussBLL  B.  Davis,  Secretary. 


I  gave  you  an  order  for  an  advertisement 
from  a  sentimental  standpoint.  I  continue  from 
a  selfish  one.  Your  paper  I  find  a  most  valuable 
advertising  medium,  as  it  has  brought  light  out 
of  darkness;  to  interpret— orders  when  even 
live  men  failed  to  secure  them  through  personal 
persuasion. 

J.  Harper  Bonnell. 
Of  the  J.  Harper  Bonnell  Company, 
InJc  Manufacturers. 


THE  FOURTH  ESTATE 

A  NEWSPAPER  FOR  THE  MAKERS  OF  NEWSPAPERS 
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NEW  YORK  WORLD. 


SOME  IMPORTANT  CHANGES  ON 
ITS  BUSINESS  STAFF 
ANNOUNCED. 


Two  St.  Louis  Post-Dispatch  Men 
Brought  to  New  York — Bradford 
Merrill  Managing  Editor — Nor- 
Ris  May  Receive  an  Associated 
Press  Directorship— Joseph  Pul- 
itzer and  His  Son  Sail  for 
Europe. 

William  C.  Steigers  has  been  brought 
on  from  the  St.  Louis  Post-Dispatch  to 
be  advertising  manager  of  the  New  York 
World,  and  Florence  D.  White,  formerly 
of  the  same  paper,  becomes  assistant  man- 
aging editor. 

Bradford  Merr'llis  now  managing  edi- 
tor. John  Norris  continues  as  business 
manager,  and  Don  C.  Seitz  is  assistant 
business  manager. 

The  office  of  publisher  has  been  abol- 
ished, and  Mr.  Steigers  occupies  Mr. 
Carvalho'sold  room. 

It  is  generally  understood  that  Mr. 
Norris  will  represent  the  World  as  a 
director  of  the  Associated  Press  in  place 
of  S.  S.  Carvalho,  resigned. 

Joseph  Pulitzer  and  his  son  Ralph  sailed 
last  week  on  the  Teutonic,  to  be  away 
two  months. 


ARRESTED    FOR  ALLEGED 
BLACKMAIL. 


Managers  of  an  Ostensible  "News 
Agency"  Charged  with  Getting 
$1,000  BY  Threats — New  York 
Patent  Attorneys  Secure  Their 
Arrest, 

Louis  Goddu  and  James  E.  McVeaney 
were  arrested  in  New  York  Tuesday  on 
a  charge  of  blackmailing  Edgar  Tate  & 
Company,  patent  attorneys,  at  No.  245 
Broadway,  who  have  recently  done  con- 
siderable advertising. 

Goddu,  McVeaney  and  J.  G.  OUen- 
dorf  formed  the  "  United  News 
Agency"  for  the  publication  of  news 
stories  in  daily  papers. 

According  to  the  story  told  by  the 
police,  one  of  the  men  called  on  P.  J. 
Griffith,  a  partner  of  Tate  &  Company, 
and  told  him  that  he  had  an  article 
throwing  discredit  on  the  firm.  He 
threatened  to  publish  the  story,  and  sug- 
gested that  Mr.  Griffith  see  Mr.  Mc- 
Veaney. Griffith  says  he  met  McVeaney 
a  few  days  after  that  and  paid  him  $500 
in  bills. 

Mr.  Griffith  states  that  last  week  he  was 
told  that  Goddu  had  the  facts  in  the  case 
and  proposed  to  publish  them.  Goddu 
called  at  Mr.  Griffith's  office  the  same 
afternoon  and  again  on  the  following 
day.  On  Wednesday  Griffith  met  Goddu 
and  parleyed  with  him  while  Louis  P. 
Maxheim,  the  janitor,  was  hidden  under 
the  table.  Griffith  says  Goddu  demanded 
$500. 

Two  detectives  were  hidden  in  Tate  & 
Company's  office  when  Goddu  called 
Tuesflay  and  received  8500  in  five 
marked  bills.  "That  settles  it,"  said 
Goddu,  and  as  he  said  the  words  the  de- 
tectives stepped  out  of  concealment  and 
arrested  him. 


JOINS  THE  ASSOCIATED  PRESS. 

The  Lancaster  (Pa.)  Nnus,  the  only 
morning  paper  in  its  county,  has  changed 
news  services  from  the  United  to  the 
Associated  Press. 


ADOLPH  OCHS  AND  THE  TIMES. 

There  is  nothing  new  to  be  said  of  the 
connection  of  Adolph  S.  Ochs,  of  the 
Chattanooga  Times,  with  the  New  York 
Times.  It  is  stated  that  the  official  an- 
nouncement that  Mr.  Ochs  has  secured 
the  limes  will  be  made  in  a  few  days. 

George  W.  Ochs  will  now  assume  the 
direct  management  of  the  Chattanooga 
l^tnes. 

The  general  application  of  the  title 
colonel  to  Adolph  Ochs  has  caused  him 
considerable  annoyance.  lie  did  not  .".t- 
tempt  to  bring  a  Tennessee  title  with 
him.  It  was  given  him  on  his  arrival  in 
New  York,  and  friends  in  the  southern 
states  have  been  deluging  him  with  con- 
gratulatory telegrams.  Mr.  Ochs,  how- 
ever, announces  officially  that  he  is  not 
and  never  was  a  colonel. 


CHANGES  ON  THE  COAST. 

H.  W.  Hawley  has  gone  to  San  Fran- 
Cisco  to  look  out  for  the  general  interests 
of  the  Examiner  as  its  publisher.  T.  T. 
Williams  has  left  the  Examiner,  and  it 
is  rumored  that  S.  S.  Carvalho  will  fill 
the  position  he  has  vacated.  A  portrait 
of  Mr.  Iljwley,  loaned  by  the  Review 
0/  Revieivs.  is  presented  on  our  twelfth 
page. 


INCORPORATION    OF    A  WELL- 
KNOWN  AGENCY. 

The  J.  Walter  Thompson  Advertis- 
ing Agency,  New  York,  has  been  in- 
corporated. The  papers  were  all  signed 
when  the  death  of  A.  R.  Thompson 
made  it  necessary  to  have  new  articles 
drawn  up.  At  the  moment  of  going  to 
press  the  election  of  officers  is  going  on. 

The  steady  growth  in  the  business  of 
the  agency,  which  was  already  great  a 
dozen  years  ago,  has  made  some  such 
step  necessary.  The  change  will  more 
readily  permit  an  easier  distribution 
of  the  many  responsibilities  inseparable 
from  the  management  of  so  large  and 
important  a  business. 


TAKES  CHARGE  OF   THE  NEW 
YORK  OFFICE. 

B.  M.  Holman,  of  the  Lord  &  Thomas 
newspaper  advertising  agency  of  Chi- 
cago, has  been  made  manager  of  the 
New  York  office.  Mr.  Holman  did  not 
leave  his  popularity  behind  in  Chicago. 
He  has  a  host  of  friends  in  his  new  field. 

The  interests  of  the  agency  in  the 
east  have  grown  considerably  during  the 
past  few  years,  and  though  the  New 
York  office  has  by  no  means  been  a 
merely  nominal  one,  an  extension  of  its 
work  is  looked  for. 


THE  TIMES-HERALD. 


CHICAGO  ACCOMPLISHMENTS 
OF  ONE  YEAR  UNDER 
H.  H.  KOHl.SAAT. 


TiiR  Circulation  of  the  Great 
Chicago  Paper  Continues  to 
(iROW  —  Independence,  Decency 
AND  Cleanliness  Appreciated— 
Splendid  Accomplishments — The 
Staff  a  Constellation  of  Stars 
— Ideas  and  Ideals. 

The  Chicago  Times-Herald  has  just 
passed  into  its  second  year  under  the  con- 
trol of  H.  H.  Kohlsaat,  and  the  wisdom 
of  his  having  taken  up  the  labors  and 
duties  of  leadership  on  the  death  of 
James  W.  Scott  is  now  proven. 

The  Times-Herald  is  successful,  not 
only  in  a  business  sense,  but  in  the  ac- 
complishments of  an  independent  career. 
It  has  the  respect  of  its  great  Chicago 
constituency,  and  is  honored  in  the 
western  states,  through  which  its  wide 
circulation  is  constantly  extended. 

The  7 imes- Herald  \%  run  by  a  man  of 
not  only  very  positive  ideas,  but  of  high 
ideals.  The  paper  is  absolutely  inde- 
pendent in  politics,  supporting  no  man 
because  he  is  a  republican  or  democrat, 
but  because  he  is  believed  to  be  the  man 
for  public  office. 

Notwithstanding  a  recent  malicious 
statement  to  the  contrary,  the  circula- 
tion of  the  Times-Herald  to-day  is 
greater  than  it  was  a  year  ago,  after 
the  consolidation  of  the  Herald  and 
Times,  and  before  Mr.  Kohlsaat  bought 
the  paper,  which  does  not  substantiate 
the  predictions  and  claims  made  in  some 
quarters  that  the  sudden  change  in 
politics  had  a  depressing  effect  upon  its 
circulation.  Of  course,  some  of  Us  old 
subscribers  dropped  out,  but  the^e  were 
more  than  made  up  by  the  many  new 
supporters  it  received. 

The  business  record  of  the  Times -Her- 
ald for  the  past  year  is  one  of  which  the 
management  may  be  justly  proud.  Not 
only  has  its  circulation  withstood  a  try- 
ing test  without  depreciation  in  num- 
bers, but  the  volume  of  advertising  con- 
siderably surpa.sses  that  of  the  previous 
year. 

Robert  Ansley,  who  succeeded  S.  Guy 
Sea  as  business  manager  under  Mr. 
Scott,  still  retains  that  position  with  Mr. 
Kohlsaat.  No  changes  of  any  import- 
ance have  taken  place  in  the  business  de- 
partment since  Mr.  Kohlsaat  became 
proprietor. 

Perhaps  the  most  remarkable  achieve- 
ment of  the  Times-Herald  in  the  past 
year  was  the  successlul  fight  against  the 
boodlers  in  the  Illinois  legislature.  It 
will  be  remembered  that  Mr.  Kohlsaat 
sent  a  Chicago  lawyer  of  high  standing 
and  recognized  ability  to  make  his  resi- 
dence at  the  scene  of  legislation  to  look 
out  for  fraud  in  pending  bills.  His 
scrutiny  was  so  searching  that  the  bood- 
lers, exposed  in  their  every  scheme,  fin- 
ally howled  with  malignity  at  the  Times- 
Herald,  and  were  forced  to  give  up  their 
pet  frauds.  Libel  suits  and  every  form 
of  intimidation  and  obstruction  were 
brought  to  bear  upon  Mr.  Kohlsaat,  but 
he  challenged  more  trouble,  and  the 
boodlers  were  forced  to  surrender. 

Another  of  Mr.  Kohlsaat's  accom- 
plished purposes  was  the  gathering  to- 
gether a  staff  of  the  best  writers  in  the 
country.  The  result  has  been  shown  in 
the  high  standard  of  literary  and  artistic 
merit  to-day  characteristic  of  the  Times- 
Herald.  The  enormous  pay-roll  of  "up- 
stairs "  may  have  at  first  seemed  dis- 
couraging to  "downstairs,"  but  the  ex- 
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penditure  has  proven  a  most  fortunate 
investment.  Tlie  advertising  columns 
of  the  Times-Herald  positively  affirm 
this.  The  personnel  of  the  staff  is  best 
described  as  a  constellation  of  stars. 

Cornelius  McAuliff,  the  managing 
editor,  is  a  man  of  prcnounced  ability. 

Moses  P.  Handy,  who  is  in  charge  of 
the  editorial  page,  and  contributes 
twice  a  week  some  entertaining  matter 
over  his  own  signature,  is  known  from 
one  end  of  the  country  to  the  other  as  a 
ready  writer  and  brilliant  journalist. 

Mrs.  Margaret  Sullivan,  who  is  re- 
garded as  one  of  the  best  writers  in  this 
country,  retains  her  position  on  the 
editorial  staff.  E.  V.  Smalley  is  another 
shining  light.  Frank  L.  Stanton,  whose 
poems  appeal  so  strongly  to  the  human 
heart,  has  a  column  of  verses  twice  a 
week  on  the  editorial  page,  and  they 
are  widely  copied. 

Hamlin  Garland  is  another  contrib- 
utor to  the  jiaper.  Lyman  B.  Glover, 
so  long  the  accomplished  dramatic  ed- 
itor of  the  Herald,  contributes  well 
written  articles  on  various  topics  over 
his  own  signature.  Walter  Wellman, 
the  well-known  Washington  correspond- 
ent, is  retained  in  the  same  capacity. 

Elwyn  A.  Barron,  who  was  for  so 
many  years  the  dramatic  critic  of  the 
Inter  Ocean,  is  attached  to  the  Times- 
Herald,  with  a  residence  in  London, 
and  is  writing  scholarly  and  delightful 
letters  from  the  metropolis  of  Great 
Britain.  J.  Beaufoy  Lane  is  another 
London  correspondent.  Joseph  How- 
ard, Jr.,  is  a  regular  contributor  to  the 
Times-Herald.  Frank  C.  Carpenter  is 
writing  for  Mr.  Kohlsaat. 

Mary  Abbott  is  the  literary  critic,  and 
also  contributes  entertainingly  to  the 
editorial  page.  Kate  Field,  the  brilliant 
journalist  and  lecturer,  adds  to  the 
literary  lustre.    Other  men  and  women 


Chicago,  Col.  J.  A.  Watrous,  whose 
war  stories  have  been  a  great  attraction, 
and  Miss  Harriet  Monroe. 

It  is  with  such  a  force  that  the  Times- 
Herald  bids  for  popularity  and  gains  it. 
The  fact  that  the  paper  makes  money  is 
not  an  evidence  that  is  printed  for  the 
sake  of  making  money.  It  is  said  of 
Mr.  Kohlsaat  that  he  has  a  wholesome 
dislike  to  the  purely  business  end  of  his 
newspaper,  that  is,  in  so  far  as  it  would 
seem  to  encroach  upon  "upstairs." 

The  proprietor,  however,  is  not  run- 
ning the  paper  with  the  intention  of 
losing  money,  and  the  accomplishment 
of  his  ideals  is  proof  that  a  decent 
and  well  written  sheet  is  essentially 
successful  in  Chicago.  In  this  he  has 
done  his  city  a  singular  service  and  made 
it  distinguished  among  other  greiit  com- 
munities. In  a  recent  interview  Mr. 
Kohlsaat  is  reported  as  saying,  "I 
would  rather  publish  a  newspaper  with- 
out any  advertisements  at  all— but  such 
a  paper  would  certainly  have  a  very 
small  circulation." 

He  referred,  of  course,  to  the  desire  of 
the  people  to  use  a  newspaper  as  a  direc- 
tory for  the  best  purchases,  and  the  limes- 
Herald  is  therefore  as  much  a  vendor  of 
advertisements  as  a  purveyor  of  news. 

Like  the  reading  matter  the  adveitise- 
nients  must  be  of  a  clean  class,  and  the 
Times  Herald  turns  away  every  year 
thousands  of  dollars  worth  of  ohjection 
able  advertising  seeking  its  columns. 
The  advertisemei  ts  are  as  carefully 
edited  as  the  news  columns. 

Mr.  Kohlsaat  has,  and  holds  on  to,  the 
old-fashioned  belief  that  a  newspaper 
can  make  public  opinion,  and  strenu- 
ously combats  any  proposition  lothe  con- 
trary. The  apple  of  his  eye  is  the  edi- 
t(  rial  page,  and  there  is  not  a  line  of 
matter  for  this  department  which  is  not 
carefully  scrutinized  by  the  proprietor. 


THE  TIMES-HERALD  OFFICES. 


of  almost  equal  renown  in  the  newspaper 
world  have  been  secured  by  Mr.  Kohl- 
saat. He  wants  only  the  best  and  se- 
cures them. 

Among  other  distinguished  contrib- 
utors during  the  first  year  under  Mr. 
Kohlsaat  were  Prof.  H.  Von  Hoist  and 


On  the  other  hand,  Mr.  Kohlsaat's 
views  on  public  questions  are  in  no 
sense  allowed  to  influence  the 
news  columns  of  the  paper.  The  various 
correspondents  of  the  Times- Herald  are 
under  positive  instructions  to  tell  the 
truth  without  coloring  or  bias.    It  is  ihis 


Prof.  Laughlin  of  the  University  of  J  very  good  rule  that  makes  the  paper 


Major  MOSES  P.  HANDY. 


positively  independent  and  in  every  sense 
a  newspaper  rather  than  an  organ. 

The  Times-Herald  has  a  beautiful 
home  at  Nos.  154,  156  and  158  Wash- 
ington street.  The  solidity  of  con- 
struction, elegance  of  interior  appoint- 
ments and  practical  devices  tor  the 
facility  of  business,  and  complete  sanitary 
arrangements, make  it  a  model  newspaper 
office. 


to  some  extent  by  various  publications 
during  the  current  year. 


THE  PHILISTINE'S  FIGHT. 

Again  a  change  has  taken  place  in  the 
affairs  of  the  Philistine  magazine.  Walter 
Blackburn  Harte  has  withdrawn  from 
the  editorship  of  the  periodical. 

It  was  announced  about  a  month  ago 
that  Mr.  Harte's  fly  Leaf  and  the  Phil- 
istine  would  be  consolidated  and  pub- 
lished as  the  Philistine,  and  that  Mr. 
Harte  would  become  a  resident  of  East 
Aurora,  N.  Y. 

How  long  this  state  of  affairs  would 
exist  was  not  guaranteed.  At  any  rate, 
all  came  out  as  planned,  and  Mr.  and 
Mrs.  Harte  went  to  East  Aurora  from 
Boston.  1  he  turning  point  came  soon, 
however,  and  Mr.  Harte  resigned  last 
week  from  all  connection  with  the  Phil- 
istine and  the  Roycroft  Printing  Shop. 

It  has  been  announced  that  the  Fly 
Leaf  and  the  Philistine  are  again  sepa- 
rate magazines,  and  it  is  very  probable 
that  the  next  issue  of  the  Ply  Leaf  will 
be  published  in  Buffalo. 

TO  USE  WOOD-ENGRAVINGS. 

It  is  said  that  one  of  the  leading  mag- 
azines has  decided  to  expend  about 
$30,000  for  wood-cuts  during  the  en- 
suing year.  ' 

While  in  some  quarters  work  on  half- 
tones is  showing  still  further  advances, 
there  are  indications  also  that  old-fash- 
ioned wood-engraving  will  be  supplied 


A  PUBLISHER'S  SIGNATURE. 

It  is  with  pleasure  that  we  present  a 
cut  of  H.  H.  Kohlsaat's  remarkable  sig- 
nature.    It  is  a  singularly  odd  one,  but 


characteristic  of  a  man  who  has  dared  to 
do  many  things  and  has  succeeded  in 
doing  them  all  well. 

First  is  the  signature  complete,  and 
second  are  the  first  strokes  that  Mr. 
Kohlsaat  makes  in  forming  his  name  al- 
together, with  the  periods  after  his 
initials,  and  the  third  illustration  contains 
both  the  first  and  second  operation  in 
making  the  autograph.  It  is  exceed- 
ingly unique. 
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ROBERT  ANSLEY, 

BUSINESS  MANAGER  OF  THE  CHICAGO  TIMES-HERALD. 


ALEXANDER  A.  McCORMICK, 

BUSINESS  MANAGER  OF  THE  CHICAGO  EVENING  POST. 


PENNY  PRESS  REORGANIZATION. 


Details  of  Facts  in  Regard  to 
THE  Happenings  on  The  Minne- 
apolis Daily— Those  Who  Are 
Directing  Its  Destinies. 

There  are  facts  in  regard  to  the  recent 
happenings  in  connection  with  the 
Minneapolis  Pettny  Press  which  may 
interest  the  readers  of  The  Fourth 
Estate. 

The  paper  was  sold  to  A.  J.  Blethen 
seemingly  for  a  song,  but  this  was  really 
a  form  in  the  purchasing  of  the  equity 
of  the  property  by  Mr.  Blethen,  the 
founder  of  the  paper,  who  owned  a 
minority  interest  in  the  company  con- 
trolling it. 

The  receivership  was  taken  to  adjust 
certain  matters  of  title,  and  is  stated  to 
have  been  a  friendly  proceeding  through- 
out. It  meant  the  recognition  of  the 
bondholders  who  held  $ipo,ooo  worth  in 
the  aggregate. 

Certain  members  of  the  old  company 
have  purchased  the  entire  property 
under  an  arrangement  with  the  bond- 
holders. Bonds  are  held  in  abeyance 
for  one  year,  and  the  new  company, 
which  is  composed  largely  of  old  em- 
ployees, now  has  absolute  control. 

The  new  management  has  the  follow- 
ing officers:  Directors,  Peter  Sutherland, 
W.  II.  Williams,  R.  W.  Linkfield,  C.  A. 
Reynold  and  K.  C.  Beaton;  Sutherland 
being  president,  Williams  treasurer,  and 
Beaton  secretary. 

In  the  business  office  Williams  acts  as 
manager,  Sutherland  as  cashier,  D.  A. 
McArthor  as  superintendent  of  advertis- 
ing and  L.  B.  Nelson  as  superintendent 
of  circulation. 

George  S.  Canheld  succeeds  Mr.  Ble- 
then in  the  editorial  department,  and  K. 
C.  Beaton  remains  managing  editor. 
The  associate  editors  are  W.  W.  Will- 
iams and  F.N.  Stacy. 

The  new  concern  is  styled  the  Penny 
Press  Co-operating  Printing  Company 
in  recognition  of  the  large  interest  of 
labor  in  it.  Though  the  corporation  is 
of  the  usual  powers,  it  Is  limited  as  to 
Stock  issue,  and  as  to  indebtedness. 


WHAT  WILL  BE  NEXT  ? 


Can  It  Be  That  There  May  Be  One 
Universal  Paper? 

The  telegraphic  reproduction  of  stereo- 
type plates  for  newspaper  printing  is  re- 
ported to  be  among  the  latest  achieve- 
ments of  electrical  invention.  It  consists 
in  the  transferring  and  reproduction 
of  exactly  similar  newspapers  in  widely 
separated  cities  by  means  of  the  electric 
current  in  season  for  practically  simul- 
taneous production. 

A  New  York  newspaper  could  thus 
appear  in  Boston,  Chicago  or  New  Ore- 
leans  without  being  sent  through  the 
mails.  The  inventors  claim  for  their 
apparatus  not  only  increased  rapidity, 
but  they  say  also  that  it  will  reduce  the 
cost  of  printing.  The  inventors  and 
patentees,  C.  Meray-Horvath  and  C. 
Roar  at  Graz,  describe  the  working  of 
the  apparatus  as  follows: 

"The  copy  is  first  of  all  run  off  on  a 
typewriter,  which  serves  as  corrector's 
proof.  A  special  attachment  releases  a 
narrow  strip  of  silvered  paper,  which  is 
covered  by  a  number  of  short  strokes 
and  dots,  constituting  an  alphabet  pecul- 
iar to  this  machine.  These  strokes  and 
dots  are  made  by  means  of  a  chemical 
fluid,  which  so  changes  the  metallic  sur- 
face of  the  paper  that  it  becomes  non- 
conductive. 

"Any  corrections  becoming  necessary 
can  be  made  on  the  strip  of  silver  paper; 
inserting  or  cutting  out  of  copy  is  also 
easily  performed.  After  being  edited 
and  corrected,  the  long  strip  of  silver 
paper  is  rolled  up  on  a  spool  and  inserted 
into  a  telegraphic  apparatus,  which, 
when  :  et  in  motion,  will  reproduce  the 
same  strokes  and  dots  on  a  similar  silver 
paper  at  any  distance,  and  in  any  num- 
ber of  apparatus  connected  at  the  same 
time. 

"  These  strips  of  silvered  paper  are 
placed  into  the  'electric  typograph.' 
The  strip  passes  beneath  six  points  of 
electric  contact  covering  the  entire  width 
of  the  metallic  surface.  The  typograph 
operates  in  such  a  way  that  the  steel 
type  representing  each  character  is  im- 
posed upon  a  prepared  cardboard  in  the 


proper  order.  An  automatic  mechan- 
ism provides  for  the  varying  width  of 
the  type,  for  the  spacing  and  alignment, 
and  for  the  moving  of  the  cardboard  at 
the  end  of  the  line. 

"The  cardboard,  fully  covered  with 
characters,  represents  one  solid  column 
of  copy.  As  compared  with  the  type- 
setting machines  now  in  use,  this  appar- 
atus gives  the  advantage  of  correcting 
and  editing  the  entire  copy  from  type- 
written proof  sheets.  The  inventors 
claim  for  the  typograph  that  it  will  do 
the  work  of  eight  expert  typesetters  and 
save  two-thirds  of  the  cost  of  setting  up 
the  copy  by  hand." 


IN  SERIOUS  TROUBLE. 

Eighteen  judgments  have  been  filed 
against  the  Utica  (N.  Y.)  Union,  a  i- 
cent  evening  paper.  A  notice  of  con- 
stable's sale  was  posted  on  the  front  door 
of  the  counting-room  last  week.  Ex- 
ecutions were  issued  on  two  judgments, 
and  the  sheriff  also  made  a  levy  on  the 
property  of  the  corporation,  consisting 
of  printing  press,  type  and  materials, 
furniture  and  fixtures.  The  sherilt  has 
advertised  the  sale  of  the  property. 


WHERE  CENTS  ARE  SCARCE. 

A  i-cent  daily  is  announced  for  Oak- 
land, Cal.  The  fact  that  the  5  cent 
piece  has  been  the  lowest  coin  in  circu- 
lation has  had  quite  a  bearing  on  the 
price  of  California  dailies. 

The  publisher  of  the  new  daily  in 
Oakland  has  ordered  25,000  "pennies  " 
from  Washington,  which  he  proposes  to 
circulate  among  the  people.  The  intro- 
duction of  these  coins  and  a  I -cent 
newspaper  will  be  watched  with  interest 
in  Oakland. 


CRUSHED  IN  THE  PRESS. 

While  J.  F.  Byrne,  pressman  for  the 
Ottumwa  (la.)  Courier,  was  engaged  last 
week  in  some  work  under  the  press,  by 
some  mischance  the  press  started,  and 
before  in  could  be  stopped,  Mr.  Byrne 
was  caught  and  badly  crushed. 


GOOD  REASONS  FOR  GROWTH. 


The  San  Francisco  Post  Gives  the 
News— Has  the  Facilities  for 
Doing  So  Speedily  and  Does  It 
Well— Holds  to  Its  Rates  and 
Prints  Only  Clean  Ads. 

The  San  Francisco  Post  is  far  from  a 
boastful  sheet,  but  it  is  really  proud  of 
its  readiness  to  open  its  circulation  books 
to  the  inquisitive  without  fear.  The 
growth  in  the  circulation  of  the  Evening 
Post  in  the  last  six  months  has  been  re- 
markable. An  increase  of  25  per  cent, 
is  shown  by  the  affidavits  made  by  the 
carriers. 

Probably  the  primary  cause  of  the 
growth  in  the  Post  is  to  be  found  in  the 
fact  that  its  publishers  are  putting  out 
one  of  the  best  evening  papers  in  the 
entire  United  States.  The  advantages 
that  the  San  Francisco  papers  possess 
over  those  of  their  eastern  contempor- 
aries is  largely  in  the  matter  of  time,  and 
the  Post  is  able  to  cover  all  the  news  of 
the  day  to  a  comparatively  late  hour  in 
New  York. 

The  Evening  Post  has  every  facility 
for  getting  the  news,  putting  it  in  type, 
stereotyping  and  giving  it  to  the  public. 
It  is  one  of  the  best  equipped  evening 
papers  in  the  country,  has  its  own  Mer- 
genthalers,  two  perfecting  presses,  a  first- 
class  etching  plant,  real  artists  and  real 
reporters. 

Another  reason  for  the  growth  in  the 
circulation  of  the  Post  is  to  be  found  in 
its  cheapness.  It  is  the  only  lo-cent- 
a-week  paper  in  San  Francisco,  and  has 
a  strong  appeal  with  the  householders 
for  that  reason.  When  the  hard  times 
struck  the  coast  the  people  did  not  feel 
that  the  Post  was  a  luxury  that  could  be 
dispensed  with. 

That  the  Post  is  serving  a  cheap  paper 
by  no  means  indicates  that  it  is  circu- 
lated among  cheap  people.  The  Post 
circulates  among  the  purchasing  classes 
of  San  Francisco,  and  for  this  reason 
has  been  able  to  maintain  its  advertising 
rates  during  the  recent  continued  hard 
times.  Hugh  Hume's  judgment  and 
ability  have  been  amply  vindicated  by 
the  paper's  success. 
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APPROVED  BY  PUBLISHERS. 


THE  LOUD  POSTAL  REFORM  BILL  IS  FAVORED  BY  THE 
HONEST  MAKERS  OF  AMERICAN  NEWSPAPERS. 


THE  EXPRESSIONS  OF  PROMINENT  NEWSPAPERS  OF  THE  UNITED 
STATES  ARE  UNANIMOUS  IN  THEIR  APPROVAL  OF  A  CHANGE 
IN  THE  LAWS  RELATING  TO  THE  CARRYING  OF  SECOND-CLASS 
MATTER  IN  THE  MAILS-TIIE  IDEA  OF  BEING  PENSIONED  BY 
POSTAL  LAWS  IS  NOT  PLEASING  TO  PUBLISHERS. 


The  Loutl  bill  seeking  to  reform 
postal  iniquities  and  relieve  the  govern 
ment  of  a  yearly  expenditure  of 
something  over  $18,000,000  for  carry- 
ing second-class  matter,  has  met  with 
the  approbation  of  the  newspaper 
publishing  properties  of  America.  It 
has,  of  course,  been  opposed  by  a 
number  of  individual  indirectly  con- 
nected with  the  dissemination  of  intel- 
ligence whose  activity  in  Washington 
calls  for  the  direct  statements  of 
those  who  might  really  feel  that  they 


Philadelphia  Ledger,  March  27,  1896. 
— "  The  matter  admitted  to  mails  ought 
to  be  made  to  pay  a  charge  more  nearly 
approaching  the  cost  of  transportation." 

Milwaukee  (Wis.)  Evening  Wisconsin, 
March  13,  1896. — "  The  publishers  of 
cheap  novels  and  all  so-called  news- 
papers, ■  which  depend  almost  entirely 
upon  advertising  patronage,  are  working 
vigorously  to  defeat  the  bill." 

Albany  (N.  Y.)  Journal,  March  2, 
1896. — "  Its  enactment  into  law  will  in 
no  wise  injure  the  public's  interest,  but 
will  compel  transient  advertising  and 
other  fly-by-night  publications  to  pay  a 
mail  toll  in  keeping  with  the  nature  of 
the  publication." 

Doylestown  (Pa.)  Intelligencer. — 
"  Self-interest  as  well  as  remedial  consid- 
erations should  induce  all  legitimate  pub- 
lishers to  combine  in  behalt  of  the  bill." 

Los  Angeles  (Cal.)  Tivtes. — "The 
remedy  of  the  abuses  which  have  grown 
up  under  the  present  law  is  found  in  the 
Loud  bill,  a  measure  that  will  meet  all 
reasonable  requirements." 

Wilkes-Barre  (Pa.)  Saturday  Re- 
porter. — "The  Loud  bill  should  meet 
the  approbation  of  every  newspaper  pub- 
lisher in  the  country." 

Taunton  (Mass.)  Neios,  March  2, 
1896. — "Mr.  Loud's  bill  is  sweeping  in 
its  scope  and  if  passed  will  doubtless 
do  much  to  render  the  post-office  self- 
supporting." 

Palmyra  (N.  Y.)  Journal,  March  4, 
1896. — "  We  hope  the  bill  will  become  a 
law,  as  some  action  in  this  regard  is 
absolutely  necessary." 

San  Jose  (Cal.)  Mercury. — "If  passed 
the  bill  will  do  away  with  a  gross  abuse 
of  postal  privileges,  and  materially  re- 
duce the  expenditures  of  the  depart- 
ment." 

Lowell  (Mass.)  Citizen,  March  7, 
1896. — "There  is  no  good  reason  why 
such  matter  should  be  sent  at  second- 
class  rates. ' ' 

Boston  (Mass.)  Courier,  March  1896. — 
"  The  law  was  framed  for  the  sole  pur- 
pose of  encouraging  the  circulation  of 
legitimate  papers  and  periodicals,  but 
has  been  abused." 

Boston  (Mass.)  Globe. — "The  news- 
paper is  one  thing,  the  advertising  sheet 
something  very  difierent." 

Collier's  Weekly  (N.Y.),  — "  The  Loud 
bill  will  do  a  good  work  in  banishing 
vicious  novels,  etc." 

Grand  Rapids  (Mich.)  Herald,  March 
7,  1896.  —  "Morality,  decency  and  the 
welfare  of  the  youth  of  this  country  de- 
mand that  more  drastic  steps  should  be 


had  a  right  to  the  privileges  of  the 
old  law. 

The  following  expressions  from  promi- 
nent publishers  ought  to  cause  the  con- 
spiring band  ot  cheap-literature-printing 
and  large  advertising-rate-gaining  pro- 
prietors to  see  that  they  are  masquerad- 
ing in  a  pretense,  but  the  certainty  re- 
mains that  they  will  continue  to  parade 
as  martyr  publishers  until  the  heavy 
hand  ot  Congressional  disapproval  has 
closed  their  wide-open  organs  of  orator- 
ical indignation  at  a  just  bill. 


taken  to  weed  out  of  the  mails  such  mat- 
ler  as  is  now  transmitted." 

South  Bethlehem  (Pa.)  Star.  —  "  The 
present  condition  is  becoming  every  year 
more  destructive  to  the  legitimate  news- 
papers." 

Washington  (D.  C.)  /V>j/.— "The 
chronic  deficit  in  the  finances  ot  the  post 
office  department  has  long  been  a  source 
of  anxiety  to  the  government." 

New  York  Bradstreet's,  March  14, 
1896. — "  Taken  as  a  whole  the  measure 
seems  to  be  a  useful  one." 

Chicago  (111.)  Financial  Review, 
March,  1896. — "  Is  there  any  possible 
reason  why  publishers  should  be  given 
the  privilege  of  stuffing  the  mails  with 
the  vast  mass  of  matter  which  is  first 
carried  out  at  a  loss  of  7  cents  on  every 
pound,  and  another  loss  incurred  of  7 
cents  to  bring  it  back,  because  it  was  so 
worthless  that  nobody  wanted  it." 

Petersburg  (III.)  Democrat,  March  21, 
1896.  —  "  We  have  received  a  letter  ask- 
ing our  influence  to  defeat  the  bill,  but 
we  cannot  comply  with  this  request.  If 
the  bill  becomes  a  law  it  will  correct 
certain  abuses  of  the  postal  service  that 
have  become  flagrant." 

Brooklyn  (N.  Y.)  Daily  Times,  March 
20,  l8g6.  —  "The  bill  will  not  increase 
the  cost  to  the  reader  of  any  bona  fide 
newspaper,  but  it  will  help  materially  to 
reduce  deficits  in  the  post-office  ac- 
counts." 

Kansas  City  (Mo.)  Presse,  March  20, 
1896. — "  Why  should  illegitimate  peri- 
odicals be  permitted  to  go  through 
the  mails  the  same  as  regular  news 
papers?  " 

Philadelphia  (Pa.)  Record,  March  18, 
1896.  —  "The  bill  is  a  mere  readjust- 
ment of  charges  in  the  interest  of  equity 
and  the  public  welfare.  It  ought  to 
pass." 

Dalton  (Pa.)  Courier,  March  26,  1896. 
—  "It  is  to  be  hoped  that  congress  will 
pass  the  bill." 

Saginaw  (Mich.)  Courier  -  Herald, 
March  29,  1896.— "  There  is  no  question 
that  second-class  mail  matter  was  never 
intended  to  include  a  mass  of  useless 
and  largely  pernicious  literature,  nor  the 
large  bulky  advertisements  of  all  kinds 
that  a.re  now  loaded  on  the  postal  ser- 
vice." 

Cohoes(N.  Y.)  Dispatch,  February  11, 
1896.—"  We  believe  the  vast  majority 
ot  the  people  are  decidedly  in  favor  of 
the  pending  bill." 

Buffalo  (N.  Y.)  Express,  April  7, 
1896. — "The  question  is  whether  or  not 
such    so-called  periodical  publications 


should  receive  any  better  terms  from  the 
government  than  books  which  do  not 
masquerade  as  periodicals." 

St.  Francis (Fla.)  I'dcts,  April  I,  1896. 
— "  These  abuses  will,  to  a  great  extent, 
be  corrected  by  the  Loud  bill." 

St.  Louis  Globe  Democrat,  Feb- 
ruary 7,  1896. — "It  is  a  move  in  the 
right  direction,  for  the  abuses  which  the 
bill  assails  are  certainly  serious." 

Omaha  Bee,  February  g,  1896.— 
"There  is  unquestionably  need  of  re- 
form, and  while  the  proposed  change 
will  be  vigorously  opposed  by  the  classes 
of  publishers  whose  businft;s  it  would 
affect,  it  will  recommend  itself  to  the 
general  judgment." 

Boston  Beacon,  April  4,  1896. — 
"Whether  or  not  I -cent  letter  postage 
is  authorized  this  year,  there  can  be  no 
doubt  that  the  adoption  of  the  Loud  bills 
will  go  a  long  step  toward  the  end  de- 
sired." 

Bangor  (Me.)  Commercial,  March  19, 
1896.  —  "It  would  result  in  an  equitable 
readjustment  of  charges." 

Louisville  Courier- Journal. —  "It  is 
foolish  and  dishonest  to  make  busi- 
ness for  a  few  publishers  and  paper 
mills  by  taxing  the  people." 

Jacksonville  Florida  Citizen. — "  The 
bill  will  correct  abuses  established 
by  affording  a  l-cent-a-pound  rate  to  the 
large  set  of  publications  not  rightly  en- 
titled to  it." 

Louisville  (Ky.)  Courier- Journal, 
February  5,  1896.  -'•  It  is  likely  that 
there  will  be  little  objection  olTered  by 
the  newspapers." 

Lancaster  (Pa.)  AVzt/  Era,  March  10, 
1S96.  —  "So  far  as  we  have  seen,  no 
good  argument  has  been  advanced 
against  the  passage  of  the  Loud  bill." 

Chicago  Trade  Press,  March. — "  It  is 
not  the  public  that  is  opposing  the  Loud 
bill,  but  the  publishers  who  have  been 
living  at  the  expense  of  the  public. " 

Trenton  (N.  J.)  True  American,March 
17,  1896. — "  It  is  to  be  hoped  that  Con- 
gress will  take  a  sensible  and  honest 
view  of  this  case,  and  at  least  oblige  the 
parties  using  the  mails  to  pay  at  least  a 
reasonable  share  of  the  cost." 

Nashville  (Tenn.)  American,  Feb- 
ruary II,  1896. — "While  the  post-office 
department  should  no  more  be  required 
to  pay  its  way  than  the  department  of 
justice  or  the  department  of  state,  it 
should  not  be  made  a  charitable  institu- 
tion; and  low  rates  of  postage  are  in- 
tended primarily  to  benefit  the  people  at 
large  and  not  the  publishers  of  purely 
advertising  matter." 

Lowell  (Mass.)  Citizen,  March  13, 
1896.  — "  It  is  possible  for  congress  to 
pass  a  bill,  but  it  is  not  probable  that  it 
will  do  so  unless  vigorous,  hearty  and 
concerted  action  be  demanded." 

Indianapolis  (Ind.)  Journal,  March  5, 
1896. — "  The7i3;<r«a/ has  received  from 
a  committee  of  publishers  a  protest  we 
cannot  approve.  To  carry  tons  and 
tons  of  advertising  matter  for  the  profit 
of  a  few  individuals,  at  a  loss  of  two  or 
three  millions  of  dollars  to  the  people, 
is  in  the  nature  of  robbery." 

Menominee  (Mich.)  Leader. — "It 
would  be  exactly  as  sensible  to  ask  the 
government  to  transport  beef,  for  exam- 
ple, at  rates  equal  to  one- quarter  of  the 
cost,  as  to  do  such  a  service  for  the  lit- 
erature that  is  now  squeezed  into  the 
mails  as  second-class  matter." 

Terre  Haute  (Ind.)  Express. — "Le- 
gitimate publishers  and  those  who  do 
not  wish  to  risk  substantial  benefits  by 
grasping  lor  something  that  can  be  dis- 
pensed with  will  endorse  the  Loud  bill." 

Philadelphia  Press,  March  12,  1896. — 
"Naturally  publishers  of  the  purely 
advertising  sheets,  etc.,  will  oppose  the 
bill,  but  their  objections  are  not  valid 
when  compared  with  the  advantages 
which  will  accrue  from  its  enactment." 

Wickford  (R.  I. )  Standard,  March  6, 
1896. — "The  bill  introduced  in  Con- 


gress by  Mr.  Loud  seems  to  hit  the  case 
exactly." 

Key  West  (Fla.)  Advertiser,  March  7, 
1896. — "  With  the  changes  proposed  by 
these  bills  there  is  every  reason  to  be- 
lieve that  the  postal  revenue  will  be 
greatly  augmented  and  our  people 
benefited." 

Indianapolis  (Ind.)  Times-Democrat, 
March  6,  1896. — "A  committee  ap- 
pointed at  a  meeting  of  New  York  pub- 
lishers has  sent  us  its  protest  against  the 
Loud  bill.  Wecan,  however,  see  nothing 
in  the  protest  to  induce  us  to  join  in  it; 
on  the  contrary,  the  bill  seems  a  proper 
and  legitimate  one." 

Clinton  (la.)  Herald. — "If  people 
everywhere  would  urge  their  senators 
and  representatives  in  Congress  to  sup- 
port the  Loud  bill,  this  enormous  waste 
of  the  public  money  would  be  pre- 
vented." 

Springfield  (M.a.ss.)  Republican,  March 

4,  1896.  "These  abuses  of  the  postal 
laws  are  crippling  the  postal  service  of 
the  people  and  lessening  their  postal 
facilities;  certainly,  then,  there  should 
be  little  opposition  to  the  bill  as  it 
stands." 

South  Bethlehem  (Pa.)  Star,  March 

5,  1896. —"It  is  not  proper  that  the 
whole  journalistic  fraternity  should  suffer 
to  maintain  a  condition  which  is  becom- 
ing every  year  more  destructive  to  the 
legitimate  papers." 

Boston  Transcript,  March  6,  1896. 
—  "Independent  of  the  possibility  that 
such  reforms  as  are  projected  by  Mr. 
Loud  might  enable  us  to  come  to  a 
I -cent  letter  postage,  these  reforms 
should  certainly  be  carried  out  in  the  in- 
terest of  fair  play  and  economy." 

New  Orleans  (La.)  Picayune,  March 
3,  1896. — "  The  provision  is  a  wise  one 
under  the  circumstances,  and  it  should 
become  a  law  lest  higher  rates  of  postage 
befall  the  legitimate  newspaper  and  pe- 
riodical press." 

St.  Joseph  (Mo.)  News,  March  3, 
1896. — "The  objections  to  the  Loud  bill 
have  been  heard  in  the  old  cry  and  will 
deceive  no  one.  It  will  be  a  blessing  to 
the  country  when  these  publishing 
houses  are  closed  and  their  workmen 
engaged  in  publishing  legitimate  and 
clean  stuff." 

Winona  (Minn.)  Republican. — "The 
measure  is  certainly  a  good  one,  and 
until  it  is  passed  there  is  no  sense  in 
agitating  for  the  reduction  of  letter 
postage." 

Indianapolis  Journal,  March  6, 
1896.— "The  fraud  is  increasing  so 
rapidly  that  a  sweeping  change  must  be 
made,  and  the  remedy  is  the  Loud  bill." 

Albany  (N.  Y.)  Press,  February  28, 
i8g6. — "The  proposition  to  carry  sec- 
ond-class matter  at  actual  cost  of  trans- 
portation ought  to  commend  itself  by  its 
fairness.  The  Newspaper  Publishers' 
Association  has  given  the  Loud  bill  its 
endorsement. " 

Dunkirk  (N.  Y.)  Herald,  March  16, 
i8g6. — "  Taken  as  a  whole  the  measure 
seems  to  be  a  useful  one,  though  discus- 
sion may  suggest  improvement  in  matters 
of  detail." 

Albany  (N.  Y.)  Journal,  March  2, 
1896. — "  The  measure  is  certainly  a  good 
one  and  ought  to  become  a  law  in  spite 
of  the  active  opposition  made  to  it  by 
those  who  have  taken  advantage  of  the 
unjust  interpretation  of  the  present  law." 

Washington  (D.  C.)  Postal  Record, 
March  2,  1896. — "  Our  wish  is  that  the 
bill  may  speedily  become  a  law." 

Newmarket  (N.  J.)  Advertisers' 
Guide,  March,  1896.—"  We  cannot  see 
the  justice  in  the  law  which  allows  such 
kind  of  business  to  be  transacted  through 
the  mails  to  the  disadvantage  of  news- 
papers that  are  possessed  of  a  regular 
circulation  obtained  in  a  legitimate  man- 
ner." 

Seattle  (Wash.)  Post-Intelligencer, 
January  26,  1896. — "  Let  the  newspapers 
be  distributed  cheaply,  even  if  necessary 
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to  throw  out  the  motley  collection  of 
cheap  fiction  with  which  the  second 
class  mails  are  now  overloaded." 

Springfield  Daily  Republican,  March 
4,  1S96.  — "There  is  the  possibility  of 
saving  a  few  millions  on  the  business 
of  the  post  office  by  depriving  the 
bogus  periodicals  and  assumed  serials  ot 
the  benefit  of  second  class  mail  rate,  and 
there  is  no  serious  objection  from  any 
quarter." 

Rockland  (Mass.)  Independent. — 
"Why  the  bill  is  not  a  desirable  change 
we  cannot  see." 

South  Bethlehem  (I'a  )  Star,  March  5, 
1896.  — "  The  mails  are  now  burdened  by 
a  mass  of  printed  matter,  much  of  it  en- 
tirely outside  of  the  intent  of  the  law." 

Harper's  Weekly,  ?"ebruary  22,  1S96. 
—  "In  common  justice  to  the  people 
and  the  government  this  bill  should  be- 
come a  law." 

Santa  Rosa  (Cal. )  RepubUean,  Febru- 
ary 3,  1896. — The  measure  is  a  good  one 
and  should  be  enacted  into  law;  there  is 
no  reason  for  the  government  carrying 
literary  trash  at  a  loss. " 

Yreka  (Cal.)  Journal,  February  11, 
1896. — "  The  measure  is  a  good  one  and 
should  be  enacted  into  law." 

Little  Rock  (Ark.)  Gazelle.-^''  If  Mr. 
Loud's  bill  is  enacted  it  will  correct  an 
abuse  about  which  there  is  much  just 
complaint." 

Wilkes-Barre  (Pa.)  Leader,  March  30, 
1896. — "  It  is,  in  fact,  a  mere  readjust- 
ment of  charges  in  the  interest  of  equity 
and  of  the  public  welfare.  The  bill 
ought  to  pass." 

Lowell  (Mass.)  Mail,  February  8, 
i8g6. — "There  is  a  great  difference  be- 
tween an  advertising  circular  and  a  news- 
paper, and  the  difference  might  well  be 
recognized  in  the  postal  laws." 

Birmingham  (Ala.)  News,  March  19, 
1896. — "This  abuse  has  been  pointed 
out  by  every  postmaster-general  tor  the 
past  two  decades." 

VVolfsborough  (N.  H.)  News,  March 
17,  1896. — "These  second-class  postal 
laws  have  been  sadly  abused,  and  we 
trust  the  bill  may  become  a  law." 

Meridian  (Miss.)  News,  March  20, 
1896. — "  It  is  about  time  that  a  remedy 
was  applied." 

Albany  (N.  Y.)  Press  and  Knicker. 
backer,  March  21,  1896.  —  "The  bill 
ought  to  pass." 

Philadelphia  (Pa.)  Record,  January  31, 
1896. — "  A  saving  would  be  effected  so 
as  to  make  practicable  the  adoption  of 
the  i-cent  letter  rate." 

New  York  Evening  Post,  February 
19,1896. — "The  trouble  with  the  pres- 
ent plan  of  mail  distribution  is  that 
special  interests  have  to  be  supported 
by  it. 

"  Publishers  of  illegitimate  papers  and 
periodicals  will  make  a  dreadful  outcry, 
but  if  Congress  has  the  courage  of  its 
convictions  it  will  forge  ahead  regardless 
of  their  complaint." 

Chattanooga  (Tenn  )  Times,  March  18, 
1896.  — "  As  the  case  stands  other  mail 
matter  is  charged  full  rates  or  over  rates 
in  order  that  the  books  may  be  carried 
at  a  big  loss. " 

Pittsburgh  (Pa.)  Telegraph,  March  17, 
1896. — "  It  is  doubtful  whether  under  a 
strict  enforcement  of  existing  laws  such 
abuses  could  have  grown  up,  but  the 
evil  has  gone  beyond  administrative 
control  and  calls  lor  action  by  Congress." 

San  Francisco  (Cal.)  Argonaut, 
March  2,  1896.  — "  The  tax  is  too  heavy 
for  the  people  to  bear  and  it  it  is  not  for 
the  benefit  of  honest  publishers." 

Brooklyn  Times,  March  20,  1896. — 
"The  bill  should  receive  the  solid  sup- 
port of  all  the  newspapers  in  the  coun- 
try." 

Birmingham  (Ala.)  News,  March  19, 
1896.-  "Something  should  be  done  to 
prevent  bogus  second-class  matter  from 
burdening  the  mails  at  sucli  heavy  cost, 
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as  to  check,  in  a  measure,  the  extension 
of  the  delivery  service." 

Willets  (Cal.)  News,  February  7, 
1896.  —"The  measure  is  a  good  one  and 
should  be  enacted  into  law.  There  is  no 
reason  for  the  government  carrying 
trash  at  a  loss." 

New  ^'ork  Smi,  February  15,  1896. — 
"  We  urge  its  early  passage." 

Santiago  (Cal.)  Union.  — "  It  will  do 
away  with  recognized  evils." 

Chicago  (III-)  Northwestern  Miller, 
February  14,  1896.  —  "It  will  decrease 
the  amount  of  wretched  rot  now  sent 
through  the  mails." 


EDITORS  IN  CONGRESS. 

There  are  Just  Twenty-six  of  Them 
IN  THIS  Body. 

There  are  twenty-six  editors  in  the 
present  congress.  Nine  other  members 
were  formerly  in  that  profession,  and 
four  others  learned  the  printer's  trade 
and  followed  it  in  their  younger  days. 
The  list  of  editors  is  as  follows  : 

Mr.  Diugley,  Lewiston  yonrnal. 

Mr.  Boutelle,  Bangor  Whig  and 
Courier. 

Mr.  Barrett,  Boston  Advertiser. 

Senator  Chandler,  Concord  Monitor. 

Senator  Hawley,  Hartford  Courant. 

Mr.  Huigg,  New  York  Press. 

Mr.  Cummings,  New  York  Sun. 

Mr.  McClellan,  New  York  Journal. 

Mr.  Black,  Johnstown  (N.Y.)  Journal. 

Mr.  Mahoney,  Buffalo  Express. 

Mr.  Robinson,  Media  (Penn.)  Ledger. 

Mr.  Scranton,  Scranton  (Penn.)  Re- 
publican. 

Mr.  Acheson,  Washington  (Penn.)  Ob- 
server. 

Mr.  Russell,  Bainbridge  (Ga.)  Demo- 
crat. 

Mr.  Bartholdt,  St.  Louis  Tribune. 

Mr.  Gibson,  Knoxville  (Tenn.)  Daily 
Chronicle. 

Senator  Pritchard,  Roan  Mountain 
(N.  C.)  Republican. 

Senator  Butler,  Clinton  (N.  Y.)  Caii- 
casian. 

Mr.  Taft,  Cincinnati  Times-Star. 
Mr.    Downing,    Virginia    (111.)  En- 
quirer. 

Mr.  Perkins,  Sioux  City  (la.)  Journal. 
Mr.  Clark,  Keokuk,  Gate  City. 
Senator  Pefler,  the  Kansas  Parmer. 
Mr.Heatwole.Northfield  {^xnn.^News. 
Senator  Mantle,  Butte  (Mont.)  Inter - 
Mountain. 

Mr.  Cannon,  Salt  Lake  Herald. 


KING  MENELEK'S  LEVEL  HEAD. 

King  Menelek,  the  Abyssinian  ruler, 
has  issued  orders  to  his  lorces  to  do  no 
harm  to  newspaper  correspondents.  He 
says  "they  an;  writers,  and  writing  is 
divine." 


INFRINGEMENT  SUIT  POSSIBLE. 


The  Question  as  to  the  Title  of 
THE  Penny  Magazine — The  New 
York    Company    Charges  the 
Philadelphia  Concern  with  Wil- 
ful Appropriation. 
Some  particulars  were  given  in  The 
Fourth  Estate  for  April  16,  as  to  a 
question  of  trade-mark  or  copyright  pend- 
ing between  a  New  York  company  and 
one  in  Philadelphia  in  regard  to  the  right 
to  the  title  of  Penny  Magazine. 

The  New  York  claimant  is  The  Penny 
Company,  150  Nassau  street.  New  York. 
Its  publication  is  a  monthly  in  pocket 
form  entitled  the  Penny  Magazine  which 
is  sold  for  l  cent  a  copy,  and  the  sub- 
scription price  of  which  is  10  cents  a 
year.  It  now  makes  grave  charges  against 
the  Penny  Magazine  Company  ot  Phila- 
delphia, which  also  issues  a  monthly 
called  the  Penny  Magazine,  which  is 
sold  at  5  cents  a  copy  and  the  yearly 
subscription  price  of  which  is  25  cents. 

Charles  Frederick  Stansbury,  of  the 
New  York  company,  says: 

"When,  a  few  weeks  ago,  the  Phila- 
delphia publication  appeared,  simulat- 
ing in  appearance,  get  up  and  contents 
the  Black  Cat  *  *  *  *  and  when 
the  publication  called  itself  a  penny 
magazine  when  iis  price  was  5  cents  a 
copy,  it  was  thought  in  publishing  circles 
that  there  was  an  Ethiopian  gentleman 
lurking  somewhere  in  the  wood  pile. 
This  thought  was  accentuated  by  the 
fact  that  the  publication  in  (|uestion  came 
out  early  in  March,  although  it  was 
dated  April. 

"  The  premature  birth  of  this  queer  5- 
cent  stranger  was  fully  explained  by  the 
appearance  of  the  first  number  of  the 
Penny  Magazine,  published  by  our  com- 
pany, in  which  we  say  : 

On  the  last  of  February  application  was 
made  by  a  Philadelphia  firm  to  secure  copy- 
right for  a  similar  title.  Alter  the  Pi  nny  Mag- 
azine v^as  v/i<i^\y  advei tised  and  had  acquired 
a  reputation,  and  while  the  March  number  ot 
the  Penny  Magazine  was  in  course  of  prepara- 
tion, the  Philadelphians  bought  out  a  publica- 
tion, using  the  title  belonging  to  this  periodical. 
It  was  published  as  the  April  number  on  March 
10.  and  its  price  was  set  at  5  cents.  This  singu- 
lar mistake — if  miitake  it  be — will  doubtless  be 
rectified,  now  that  the  facts  are  known." 

Mr.  Stansbury  also  says  that  the  mis- 
take, as  he  termed  it,  has  so  far  not  been 
rectified,  and  he  asserts  that  this  is  so  for 
the  simple  reason  that  the  use  of  the 
name  by  the  Philadelphia  company  was 
a  carefully  planned  design,  and  not  a 
mistake. 

Proceedings  against  the  Philadelphia 
company  are  not  yet  begun,  but  are 
contemplated,  and  Mr.  Stansbury  de- 
sires the  fullest  publicity  to  be  given  to 
the  fact  that  his  company  claims  to  issue 
the  only  penny  magazine  published  in 
the  United  States,  and  claims  the  ex- 
clusive right  to  use  the  words  Penny 
Magazine  as  and  for  the  title  pf  any 
publication  or  periodical. 


SCRANTON  TRUTH'S  TWELFTH 
BIRTHDAY. 

Steady  Growth  of  a  Splendid 
Property— En'ierprise,  Energy, 
Cleanliness,  Fair  Play  and  Ver- 
acity ITS  Foundations. 

The  Scranton  Truth  celebrated  its 
twelfth  anniversary  last  week.  Twelve 
years  ago  that  journal  made  its  first  ap- 
pearance as  a  four-page  paper  ot  six  col- 
umns to  the  page.  Its  anniversary  issue 
consisted  of  twenty-eight  pages,  includ- 
ing a  handsome  cover  of  special  design, 
with  seven  columns  to  the  page,  and  the 
price  was  the  same  -2  cents  a  copy. 
There  were  twenty-four  columns  of  the 
first  issue  of  the  ]iaper,  twelve  years  ago, 
and  one  hundred  and  ninety-six  columns 
of  the  anniversary  number. 

The  growth  of  the  Truth  has  been 
continuous  and  substantial,  keeping  pace 
with  the  growth  of  the  thriving  city  of 
Scranton,  and  justifying  the  progressive 
policy  which  has  always  aimed  to  keep 
it  abreast  of  metropolitan  enterprise,  in 
the  best  sense  of  the  term.  The  Truth 
has  been  and  continues  to  be  a  high-class 
advertising  medium.  It  circulates  in  a 
rich  district  where  it  is  recognized,  not 
only  for  its  merits  as  a  newspaper, 
but  as  an  authority  in  its  presentation 
of  advertised  goods. 

While  the  Truth  has  made  remarka- 
ble strides  as  a  newspaper,  in  size,  in 
telegraphic  and  local  news  service,  and 
in  the  enlargement  of  its  corps  of  spe- 
cial writers,  which  includes  some  of  the 
brightest  pens  in  contemporary  journal- 
ism, it  has  not  deviated  a  particle  from 
the  principles  which  inspired  its  first 
issue  and  were  enunciated  in  its  pros- 
pectus. 

The  Truth  recognizes  the  responsi- 
bility which  attaches  to  a  daily  paper 
entering  such  a  large  number  of  homes, 
and  its  columns  are  carefully  supervised 
accordingly.  This  vigilance  is  exercised 
not  only  in  its  news,  but  also  in  its  ad- 
vertising, and  many  high-priced  adver- 
tisements are  declined  every  year  because 
they  are  deemed  unfit  for  the  family  circle. 

John  E.  Barrett,  the  editor  of  Scranton 
Truth,  is  widely  and  favorably  known, 
and  not  alone  for  his  clever  columns. 
He  has  gained  a  reputation  as  a  brilliant 
and  yet  thoughtful  public  speaker.  The 
Fourth  Estate  has  been  pleased  to 
present  more  than  once  his  remarks 
upon  "journalism." 

J.  J.  Jordan,  the  business  manager,  is 
one  of  those  tireless  workers  whose  ca- 
pabilities and  enterprise  are  marked 
with  success.  A  look  at  the  Scranton 
Truth  shows  it  to  be  prosperous.  Its 
business  manager  could  receive  not 
greater  commendations. 


LADIES  STILL  WANT  PATTERNS. 

Some  time  ago,  after  many  journals 
had  been  offering  dress  patterns  to  fe- 
male readers  at  all  sorts  ot  cheap  prices, 
it  looked  as  if  the  demand  had  been 
satiated  so  thoroughly  that  there  would 
be  no  use  in  making  offers  of  patterns  for 
years  to  come. 

It  is  evident,  however,  that  the  ladies 
are  now  absorbing  dress  patterns  as 
eagerly  as  ever.  The  St.  Louis  Repub- 
lic, for  example,  is  offering  a  set  or  col- 
lection of  21  patterns  for  an  infant's 
complete  wardrobe  to  its  readers  for  20 
cents,  and  various  other  papers  find  the 
pattern  idea  as  popular  as  ever.  It  is 
probably  one  of  the  wants  that  will 
"  never  wear  out. " 

The  pattern  idea  is  carried  out  with 
the  greatest  success  in  connection  with 
city  dailies,  but  many  weeklies  and 
monthlies  have  employed  it  to  great  ad- 
vantage. A  dress  pattern  which  was 
offered  at  10  cents  in  the  columns  of  the 
New  York  Weekly  is  stated  to  have 
brought  in  a  total  of  5,500  orders  for  the 
pattern  from  the  readers  of  the  paper  in 
four  weeks.  That  paper,  however,  is 
read  to  a  very  large  extent  by  women, 
and  the  orders  were  obviously  more  nu- 
luerous  on  that  account. 

The  business  of  several  pattern  con- 
cerns in  New  York  consists  largely  of 
orders  placed  by  newspaper  or  per jod- 
ical  publishers,  ' 
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FROM  THE"AD"  FIELD 


MANY     ITEMS     OF  INTEREST 
FROM  VARIOUS  SOURCES. 

Gold-Mining  Stock  and  Invest- 
ment Advertising  Still  Cuts  a 
Figure— More  Bicycle  Advertis- 
ing— Book  Advertising  Still  in 
Sight— Large  Contracts  for  Life 
Insurance  Advertising— Miscell- 
aneous Notes. 


IS  UTAH  A  "DARK  HORSE  ?  " 

After  so  much  advertising  of  Cripple 
Creek  and  other  Colorado  gold  mines, 
which  seems  to  have  influenced  eastern 
investors  much  less  than  was  expected 
because  of  general  distrust,  Utah  quietly 
steps  in  with  claims  which,  if  true,  may 
succeed  in  fastening  the  postponed  at- 
tention of  capitalists  east  of  the  Missis- 
sippi, and  give  the  "plume  of  triumph" 
to  Utah  instead  of  Colorado. 

Parties  interested  in  mining  proper- 
ties in  Mercur,  a  town  in  Utah,  claim 
that  the  richest  gold  fields  in  the  world 
are  in  that  section.  C.  F.  Hathaway, 
a  broker  in  the  Manhattan  building, 
New  York,  is  advertising  Mercur  gold 
lands  in  eastern  dailies,  and  as  one  or 
more  of  the  Salt  Lake  dailies  have  suffi- 
cient confidence  in  the  reality  of  Mer- 
cur's  mineral  wealth  to  "boom"  the 
latter,  Utah  may  prove  a  "  dark  horse  " 
in  the  race  for  the  preference  and  favor 
of  eastern  people. 


CONSERVATIVE  SPECULATION. 

J.  F.  Tallman  &  Company,  45  Broad- 
way, New  York,  are  advertising  in  the 
financial  columns  of  papers.  They 
solicit  investments  for  the  purpose  of 
conservative  speculation. 

There  is  "  conservative  speculation  " 
as  to  whether  there  is  a  direct  connection 
between  "J.  F.  Tallman  &  Company" 
and  the  firm  of  J.  E.  Morgan  &  Com- 
pany, which  has  recently  been  advertis- 
ing in  a  similar  way,  and  which  in  its 
turn  was  alleged  to  be  connected  with 
the  firm  of  Thomas  &  Company,  for- 
merly of  Chicago,  and  which,  though 
lost  to  sight,  is  not  "  to  memory  dear." 


A  QUESTION  OF  NAMES. 

Madame  Zugschwert  is  doing  a  little 
advertising  as  a  maker  of  corsets.  She 
is  located  at  163  State  street,  Chicago, 
and  advertises  under  the  name  of  the 
St.  Clair  Corset  Company.  This  may 
be  wise,  for  a  reader  of  The  Fourth 
Estate  remarks  that  it  would  require 
some  debate  to  decide  whether  the  use 
of  her  own  name  would  be  a  help  or  a 
hindrance  in  advertising.  The  sugges- 
tion is  serious  and  does  not  imply  any 
lack  of  courtesy  or  respect  for  the  ad- 
vertiser. 


THE  WORLD  HAS  ROOM  FOR  ALL. 

A  new  company,  organized  under  the 
New  Jersey  laws,  has  been  established 
at  255  Canal  street.  New  York,  for  the 
purpose  of  dealing  in  and  advertising 
hooks  and  eyes.  Its  name  is  the  Perfect 
Hook  and  Eye  Company,  and  Oscar  A. 
Le  Long,  between  whom  and  Richard- 
son &  De  Long  of  Philadelphia  there 
was  litigation  recently,  is  interested  in 
the  new  company. 


MORE  PUBLICITY  FOR  THE 
FOWLER  WHEEL. 

The  Fowler  Cycle  Manufacturing 
Company,  Chicago,  has  authorized  F. 
M.  Comrie,  of  J.  Walter  Thompson's  Chi- 
cago office,  to  place  a  page  advertisement 
in  leading  magazines  and  a  quarter  page 
advertisement  in  illustrated  weeklies. 


A  NEW  BOOK  ADVERTISER. 

The  Citizens'  Library  Association  of 
New  York  is  an  incorporated  company 
which  will,  in  a  few  weeks,  open  an 


office  in  New  York.  It  will  handle 
books,  and  will  advertise  in  agricultural 
and  country  papers. 

The  preliminary  work  is  in  charge 
of  Wilmer  W.  Miller,  whose  address  will 
be  at  922  Spruce  street,  Philadelphia, 
until  the  New  York  office  is  opened. 


THE  PROFESSOR  "TAKES  THE 
CAKE." 

Persons  who  are  accustomed  to  see 
the  small  advertisements,  set  without 
display,  which  are  inserted  by  clairvoy- 
ants in  "classified"  columns  of  city 
journals,  will  he  interested  in  the  fact 
that  "Professor"  Stoddard,  a  clairvoy- 
ant in  Salt  Lake  City,  uses  a  half  page 
advertisement  in  a  local  seven  column 
daily. 

IT  COURTS  PUBLICITY'S  SUN. 

The  Troy  Carriage  Sun  Shade  Com- 
pany is  a  new  advertiser  in  Troy,  O.  In 
spite  of  the  fact  that  the  company  desires 
to  help  the  public  to  avoid  the  sun,  it 
evidently  has  no  aversion  to  the  brightest 
light  that  publicity  will  afford.  Its  ad- 
vertisement is  attractive  and  shows  no 
evidence  of  a  wish  to  keep  in  the 
shadows. 


RESUMPTION  CONTEMPLATED. 

The  GrofT  Medicine  Company,  Chi- 
cago, which  was  reported  in  December 
as  being  sold  out  by  the  sheriff,  is  said 
to  be  making  preparations  to  resume 
advertising.  It  is  not  known  from  what 
source  the  necessary  cash  will  be  sup- 
plied. 


THEIR  MAIL  IS  RESTORED. 

The  order  by  the  post-office  department 
stopping  the  mail  of  Franklin  Turner, 
the  Franklin  Turner  Publishing  Com- 
pany, the  American  Fireside  and  the 
Home  Weekly,  etc..  New  York, has  been 
revoked  and  the  parties  restored  to  full 
privileges. 


IT  HAS  BEEN  TRIED  OFTEN. 

The  Central  Press  Agency,  83  Yonge 
street,  Toronto,  is  the  name  of  an  ad- 
vertising agency  which  appears  to  have 
undertaken  the  rather  discouraging  task 
of  increasing  the  volume  of  advertising 
in  the  United  States  from  Canada  and 
vice  versa. 


LARGE  CONTRACTS  FOR  THE 
EQUITABLE. 
Remington  Brothers,  the  advertising 
agents,  whose  New  York  office  is  in  the 
Mutual  Reserve  Building,  have  made 
contracts  with  selected  dailies  for  5,000 
lines  for  the  Equitable  Life  Assurance 
Company,  New  York. 


IT  IS  NOW  "DARKEST"  AFRICA. 

The  post-office  department  has 
"stopped"  the  mail  of  the  African- 
American  Gold  Mining  Company,  100 
Broadway,  New  York,  which  has  for 
some  months  done  considerable  adver- 
tising of  mining  stocks. 


MORE  LIGHT  ON  THE  CYCLE 
PATH. 

Half-page  magazine  advertisements  of 
the  Globe  Vapor  Bicycle  Lamp,  manu- 
factured by  Hibbard,  Spencer,  Bartlett 
&  Company,  Chicago,  are  being  placed 
by  F.  M.  Comrie,  of  J.  Walter  Thomp- 
son's Chicago  office. 


HAS  PRIOR  CLAIMS  ON  THE 
PROFITS. 
The  Crocker  Flower  Seed  Company, 
129  South  Fifth  street,  Minneapolis,  is 
not  a  corporation,  but  is  conducted  by 
J.  H.  Prior,  who  is  doing  some  adver- 
tising as  a  cash  investment. 


AN  ADVERTISEMENT  PARTY. 

An  "Advertisement  Party"  was  re- 
cently given  in  Long  Branch,  N.  J. 
The  room  where  the  guests  assembled 


was  lined  with  advertisements  in  general 
circulation,  with  the  names  of  the  adver- 
tisers missing.  The  advertisements  were 
then  numbered,  and  a  card  was  given  to 
each  person  present  bearing  his  or  her 
name  and  numbers  corresponding  with 
those  placed  on  the  advertisements.  A 
prize  was  awarded  to  the  person  who 
identified  the  largest  number  of  the  ad- 
vertisements. 


THIS  IS  NOT  OFTEN  DONE. 

A  free  distribution  of  Hobbs'  Reme- 
dies is  being  made  in  various  newspaper 
offices.  This  sort  of  service  is  rarely 
given  by  newspapers  to  advertisers. 


MISCELLANEOUS  NOTES. 

The  Walker  &  Pratt  Manufacturing 
Company,  31  Union  street,  Boston,  is 
said  to  have  decided  to  use  a  little  pub- 
licity for  the  Crawford  range,  of  which 
it  is  the  manufacturer. 

The  advertising  of  the  Regal  Shoe  has 
been  increased  in  various  sections.  The 
Niles  Agency,  of  Boston,  handles  this 
advertising. 

The  Berkey  &  Gay  Furniture  Com- 
pany, Grand  Rapids,  Mich.,  is  increas- 
ing the  volume  of  its  advertising. 

The  Crescent  Manufacturing  Com- 
pany, 2109  Indiana  avenue,  Philadel- 
phia, will  advertise  a  liquid  insecticide 
during  the  season. 

John  C.  Childs  &  Company,  346 
Eighth  avenue.  New  York,  who  have 
advertised  wines  and  liquors  for  some 
years,  are  now  advertising  a  beef,  iron 
and  wine  tonic,  designated  as  the 
"  green  label  brand." 

Weeklies  and  monthlies  are  being 
used  for  advertisements  or  reading 
notices  placed  direct  by  Dr.  A.  M. 
Mason,  557  Fifth  avenue.  New  York. 


give  instruction  by  mail  to  the  students 
and  graduates  of  medical  colleges. 

The  company  appears  to  have  antag- 
onized the  physicians  and  board  of 
health  of  Chicago,  and  doubt  is  ex- 
pressed by  third  parties  as  to  the  per- 
manence of  the  undertaking. 

Flemer  &  Felmly,  Roselle,  N.  J.,  are 
advertising  for  agents  for  nursery  goods. 

The  Rotary  Cake  Cutter  Company, 
213  State  street,  Chicago,  is  extending 
the  sale  of  its  specialties,  and  doing  a 
little  advertising. 

Thomas  W.  Bowman,  Rochester,  N. 
Y.,  is  advertising  for  agents  for  house- 
hold specialties. 

The  Crescent  Chemical  Company, 
145 1  Montana  Building,  Chicago,  is 
increasing  the  market  for  proprietary 
articles  handled  by  it  and  meant  for 
household  use. 

A.  E.  Martcll  &  Company,  105  Sum- 
mer street,  Boston,  are  advertising  a  new 
duplicating  letter  book. 

Virgil  H.  Clymer,  Teutonic  Building, 
Chicago,  agent  for  Booth's  Asthma 
Cure,  is  said  to  be  arranging  for  adver- 
tising in  pjpers  in  the  western  states. 

The  advertising  for  the  Trixy  Hair 
Curler,  Cincinnati,  is  done  through  the 
Parvin  &  Doughty  agency. 

W.  A.  Ross  &  Brother,  II  South 
William  street.  New  York,  are  introduc- 
ing decorations  for  windows  called 
"Glacier  Window-Decoration." 

"  Herculine  Dress  Stays  "  are  adver- 
tised by  Max  Levison,  513  Broadway, 
New  York. 

Among  the  recent  additions  to  the  list 
of  wall  paper  advertisers  are  the  Keim 
Wall  Paper  Company,  423  Elm  street, 
Cincinnati,  and  the  Hill  Art  Glass  and 


Fred.  C.  Williams,  108  Fulton  street. 
New  York,  is  placing  advertising  for 
the  Ceylon  Tea  Company. 

J.  Frank  Stewart  is  again  connected 
with  the  J.  E.  Van  Doren  Special 
Agency,  New  York. 

George  E.  Bullock  cS:  Company,  213 
Greene  street,  New  York,  are  extending 
the  market  for  Tolson's  patent  dress 
binding,  for  which  it  seems  possible  to 
create  an  almost  unlimited  demand. 

The  Dale  &  Sempill  Drug  Company  is 
the  name  of  a  concern  located  at  Clark 
and  Madison  streets,  Chicago,  which  is 
advertising  Dr.  Kay's  Renovator,  a 
remedy  for  nervous  prostration. 

The  William  H.  Burns  Company, 
Worcester,  Mass.,  is  increasing  its  out- 
lay for  space  for  the  "  Yankee 
Waist." 

The  Coe  Chemical  Company,  ijSj^ 
Euclid  avenue,  Cleveland,  is  likely  to 
add  to  its  advertising  appropriation 
when  present  contracts  expire. 

C.  Stohlmann  &  Company,  Erie,  Pa., 
are  advertising  communion  wafers. 

The  Illinois  Health  University,  cor- 
ner Van  Buren  and  Lincoln  streets, 
Chicago,  is  an  organized  company 
which   advertises  in  various  states  to 


PREMIUMS,  ETC. 


We  have  a  number  of  thousands  of 
copies  of  BOOKS  bound  in  cloth  and 
paper,  ranging  in  price  from  7  cents 
each  to  17  cents,  with  a  full  list  of 
titles,  admirably  adapted  for 

PREMIUM  PURPOSES. 

We  will  exchange  any  quantity  of  these, 
from  five  to  fifty  thousand,  with  any 
first-class  paper  that  wants  to  use  them 
for  premium  purposes  and  will  take 
PAYMENT  entirely  IN  ADVERTIS- 
ING  SPACE,  provided  the  medium  is 
first  class  ;  country  weeklies  or  dailies 
preferred.  First  come,  first  served. 
Address,  giving  bed-rock  advertising 
rates, 

Good  Health  Publishing  Co., 

P.  O.  Box  1020,  N.  Y.  City. 

New  PREMIUM  CATA- 
LOGUE  now  ready. 

Sent  on  request.  Address  F.  TENNYSON 
NEELY,  New  York  or  Chicago. 


BUSINESS  OPPORTUNITY. 


BUSINESS  OPPORTUNn  Y. 


A  widely  known 

TRADE  PUBLICATION 

—  the  principal  one  of  its  class — will  make  favorable 
arrangement  with  an  experienced  man  who  is  fully  qualified 
to  act  as  its  principal 

ADVERTISING 
REPRESENTATIVE. 

The  right  man  can  earn  $5,000  yearly  and  may  be  given 
full  charge  if  found  capable. 

Address,  for  an  interview.  Permanent, 

Care  of  THE  FOURTH  ESTATE. 


APRIL  30,  1896 
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ADVERTISING  MEDIUM.  I  ADVERTISING  MEDIUM. 


FASHIONS 

Comprises  82  editions  publis'ied  on  the  co  operative  plan. 

All  editions  are  uniform  \\\  qualily  of  paper  and  make-up. 

20  new  editions  added  in  last  4  months.    Fashions'  list  constantly  growing. 

Fashions  reaches  300,000  of  the  purchasing  class  more  directly  than  any  other 
woman's]  publication  since  it  is  circulated  by  82  merchants  among  their  customers. 
Advertisers  get  the  benefit  of  the  increased  number  of  houses  during  the  term  ol 
their  contract  without  extra  charge. 

We  furnish  our  advertisers  each  month  with  a  corrected  printed  list  to  date  of  the 
merchants  who  publish  Fashions,  thus  showing  the  advertiser  exactly  what  he  is 
receiving  for  his  money. 

Rates  now  same  as  when  it  had  but  half  of  present  circulation;  subject,  however, 
to  early  increase. 

Orders  received  through  any  responsible  advertising  agency. 


Address  FASHIONS, 

32  East  23d  Street,    -    -    -    -    N.  Y. 


D.  J.  KELLEY,  Manager  Advertising  Department. 


Decorative  Company,  169  Wabash 
avenue,  Chicago. 

New  orders  for  advertisements  of  the 
Toilet  Mask  Company,  New  York,  have 
been  given  recently. 

The  Favorite  Photograph  and  Portrait 
Studio  is  the  name  under  which  adver- 
tisers located  at  17  Union  Square,  New 
York,  are  advertising  for  mail  order 
business  in  papers  of  general  circulation. 

Among  the  current  advertisers  of 
household  utensils  is  the  Royal  Polished 
Steel  Roaster  Company,  Troy,  O. 

McCreery  &  Company,  Toledo,  O., 
are  running  a  2-inch  advertisement  in 
miscellaneous  journals  ot  the  vapor  bath 
cabinet. 

Hippacea,  a  veterinary  remedy,  is 
being  advertised  in  farmers'  papers  by 
the  Western  Veterinary  Remedy  Com- 
pany, Chicago. 

The  Fireside  Gem  Publishing  Com- 
pany, Waterville,  Me.,  is  running  read- 
ing notices  in  an  extended  list  of  papers 
with  the  view  of  adding  to  the  circula- 
tion of  its  publications. 

Attractive  confectionery  advertise- 
ments are  appearing  for  Winthrop  M. 
Baker,  545  Atlantic  avenue,  Boston. 

The  United  States  Baking  Company, 
323  Lock  street,  Cincinnati,  which  pos- 
sesses a  large  plant,  will  endeavor  to 
create  a  general  demand  through  ad- 
vertising for  some  of  its  productions. 

The  "  Santa  Marie  Gold  Mining  Com- 
pany "  is  being  advertised  in  dailies  by 
A.  C.  Frost  &  Company,  iioi  Stock  Ex- 
change Building,  Chicago. 

Reading  notices  of  Aseptolin,  the  new 
cure  for  consumption,  are  appearing  in 
leading  dailies.  It  is  said  that  Dauchy 
&  Company,  advertising  agents.  New 
York,  are  to  handle  this  advertising. 

The  managers  of  the  Winona  mills, 
507  Walnut  street,  Cincinnati,  are  adver- 
tising for  agents  for  a  new  textile  fabric. 

The  Sparkling  Company,  38  Park 
Place,  New  York,  is  advertising  for 
agents  in  all  sections  of  the  country  for 
the  manufacture  of  a  summer  beverage. 

The  Crab  Orchard  Water  Company, 
Louisville,  Ky.,  is  using  a  little  space  in 
daily  issues  in  the  Middle  States. 

The  John  A.  Salzer  Seed  Company, 
La  Crosse,  Wis.,  is  doing  some  special 
advertising  at  present  of  its  Silver  Mine 
Oat  Seed. 

W.  B.  Eddy  &  Company,  Whitehall, 
N.  Y.,  are  advertising  an  ointment  for 
veterinary  use. 

The  Antler  Medical  Company,  1015 
15th  street,  Denver,  is  a  concern  ad- 
vertising a  nerve  tonic  in  the  extreme 
Western  States. 

The  Standard  Publishing  Company, 
41  North  6th  street,  Philadelphia,  is 
doing  a  little  advertising  in  connection 
with  its  subscription  book  business. 

"  Novelty  "  advertising  is  being  sent 
out  from  the  Chicago  office  of  C.  H. 
Guild  &  Company,  advertising  agents 

•  The  Custer  Medicine  Company,  Par- 
kersburg,  W.  Va.,  is  sending  advertise- 
ments to  weekly  papers. 

The  Price  Chemical  Company,  92  La 
Salle  street,  Chicago,  is  sending  out  or- 
ders for  advertising  direct.  Authorities 
do  not  agree  as  to  the  stability  of  the 
company. 

The  National  Publishing  Company, 
Lakeside  Building,  Chicago,  is  advertis- 
ing for  agents  for  Murat  Halstead's 
"  Story  of  Cuba." 

The  Progress  Company,  Rockport, 
Tex.,  is  sending  out  advertisements  di- 
rect to  publishers. 

The  "Dr.  Mott  Chemical  Company," 
Cleveland,  is  making  "trade"  oflers  to 
publishers. 

Tne  Turkish  Balm  Company,  Union 
Square,  New  York,  is  sending  out  ad- 
ditional advertising  orders. 


THE  NEWPORT  NEWS  IS  FIFTY. 

The  Newport  (R.  I.)  Daily  News  will 
in  a  few  days  be  fifty  years  old.  It  is  a 
prosperous  journal. 

Its  semi-centennial  number  will  be 
published  May  4.  The  paper  is  evidently 
more  vigorous  than  ever. 


A  DAILY'S  GIFT  TO  TEACHERS. 

The  Westchester  (Pa.)  Morning  Re- 
publican will  give  a  European  trip  to  the 
two  teachers  in  Chester  county  who 
shall  receive  the  largest  number  of  votes 
from  readers  of  the  paper  up  to  and  in- 
cluding June  20. 


NOW  HAS  AN  EASTERN  AGENT. 

The  Nor  walk  (O.)  Reflector  will  be 
represented  among  eastern  advertisers 
by  Philip  Ritter,  Tract  Society  Building, 
New  York.  The  weekly  edition  of  the 
paper  has  been  issued  since  1830.  James 
S.  Gibbs,  one  of  the  publishers  of  the 
paper,  is  treasurer  of  the  National  Edi- 
torial Association. 


SPORTING  GOODS. 


THE  y^EST 

|-<ICYCLE 

jLIuilt 

is  what  the  newspaper  man  wants  and 
must  have.    It  is 


SPALDING 
BICYCLE. 

ITS    NAME    ITS  GUARANTEE. 

See  that  the  CHRISTY  ANATOM- 
ICAL SADDLE— the  perfection  of 
saddle  construction — is  fitted  to  your 
Bicycle. 

SENT  FREE  : 

Handsome  Jllii<;trated  Catalogue. 

A.   G.    SPALDING   &  BROS., 

New  York.        Chicago.  Phila. 

Factory  at  Chicopee  Falls,  Mass. 

Largest  Manufacturers  in  the  World  of  Bicycles. 
Athletic  Supplies,  Bicycle  Sundries  and  Clothing. 


TWO  OLD  COMPANIES  JOINED. 

The  American-Photo  Engraving  Com- 
pany, 13  and  15  Vandewater  street. 
New  York,  has  been  consolidated  with 
the  Photo-Engraving  Company,  67 
Park  place.  The  business  will  be  con- 
ducted at  the  latter  address  under  the 
name  of  the  Photo-Engraving  Company, 
an  incorporated  company. 

The  best  members  and  employees  of 
each  concern  have  been  retained  with 
the  purpose  of  maintaining  a  plant  for 
photo- engraving  as  good  as  any  in 
America,  both  in  point  of  excellence 
and  promptness. 

The  officers  now  stand  as  follows: 
A.  F.  W.  Leslie,  president;  H.  O.  Jack- 
son, vice-president;  R.  B.  Davis,  secre- 
tary, and  W.  G.  Smith,  treasurer. 

A  fully  equipped  office  for  high-grade 
printing  and  for  binding  will  also  be 
conducted  in  connection  with  the  busi- 
ness. 


SOME  FAST  REPORTING. 

During  the  Sammon  murder  trial  at 
Buffalo,  A.  H.  Lovett,  of  the  Buffalo 
Evening  Neivs  staf?,  succeeded  in  taking 
four  nonpareil  columns  of  testimony^ 
longhand,  making  no  notes,  but  writing 
a  running  story  covering  a  session  last- 
ing from  10  in  the  morning  until  3  in 
the  afternoon,  with  a  noon  recess  lasting 
an  hour  and  a  half.  This  was  ex- 
clusive of  a  minion  introduction,  also 
written  in  court. 


The  Sunbeams  Publishing  Company, 
publishers  of  Sunbeam'' s  Little  Folks  and 
Sunbeam's  Young  People,  New  York 
have  hired  the  building  178  Fulton  street, 
and  will  move  there  May  i  from  their 
present  offices  at  234  Broadway. 
Facilities  for  increased  circulation  will 
thus  be  secured. 


EVIDENTLY  PROSPEROUS. 

The  Newport  News  (Va.)  Daily  Press, 
which  was  started  some  three  months 
ago,  and  is  a  six- column  paper,  is  to  be 
enlarged.  Its  enlargement  is  necessitated 
by  its  increased  advertising  patronage. 


NASHVILLE  BANNER  GROWS. 

To  be  an  evening  daily  in  Tennessee 
evidently  does  not  mean  that  success  will 
be  wanting,  for  the  Nashville  Banner, 
an  enterprising  daily,  has  just  entered 
its  twenty-first  year  and  seems  to  be 
etter  and  on  a  firmer  basis  than  ever. 


CHICAGO  PRESS  LEAGUE. 

The  Chicago  Press  League  held  its 
annual  meeting  for  the  election  of  officers 
last  week.  According  to  the  reports  of 
the  retiring  officers  the  league,  which  is 
composed  of  some  of  the  brightest  of 
Chicago's  newspaper  women,  has  had  a 
good  year,  both  socially  and  financially. 
Socially,  as  attested  by  the  enjoyable 
entertainments  given,  and  financially  by 
the  fact  that  there  is  a  balance  of  $900 
in  the  treasury. 

The  election  resulted  in  the  choice  of 
Miss  Eve  Brodlique  as  president,  and 
Miss  Mary  II.  Krout,  Miss  Bertha  Knobe 
and  Miss  Katherine  Leckie  as  vice-pres- 
idents. The  recording  secretary,  Miss 
Vesta  E.  Severinghaus,  and  the  treas- 
urer. Miss  Jennie  Van  Alen,  were  unan- 
imously re-elected.  Mrs.  Mary  Evelyn 
Chisholm  was  elected  corresponding  sec- 
retary. The  board  of  directors  is  Mrs. 
Teresa  Dean  Tallman  and  Miss  Jean 
Waldron,  with  the  other  officers. 


NEWSPAPERS  IN  THE  ARMY. 

A  Chicago  newspaper  recently  re- 
ferred to  the  publication  of  a  paper  by 
printers  of  the  army  of  occupation  of 
New  Orleans  during  the  civil  war  as 
being  the  only  production  of  its  kind. 
The  Syracuse  (N.  Y.)  Herald  says, 
however,  that  soon  after  Sherman's 
army  reached  Savannah,  the  end  of  its 
memorable  march  from  Atlanta  to  the 
sea,  Major  Moses  Summers  took  posses- 
sion of  a  printing  office  and  issued  sev- 
eral numbers  of  the  Loyal  Georgian. 

The  type  was  set  by  members  of  the 
One  Hundred  and  Forty-ninth  regiment, 
of  which  the  major  was  quartermaster. 
Major  Summers  was  himself  a  practical 
printer  and  one  of  the  editors  and  pro- 
prietors of  the  Syracuse  Standard  when 
he  went  to  the  front. 

The  paper  upon  which  the  Georgian 
was  printed  was  not  of  the  best  quality, 
some  of  it  being  cheap  wall  paper, 
which  he  seized  in  a  neighboring  store. 
The  publication  created  much  attention 
and  merriment  in  the  army,  for  it  dealt 
with  burlesque  as  well  as  fact. 


AN  EDITOR  GRANDLY  SPURNS 
OFFICE. 

"No,  kind  but  deluded  friends,  the 
mission  of  the  hireling  who  holds  the 
plow  handles  of  this  paper  is  to  keep  the 
fires  burning  on  the  altars  of  liberty  and 
the  beacon  lights  blazing  on  the  shores 
of  time  at  $1.50  a  blaze,  invariably  in  ad- 
vance. 

"  He  does  not  hunger  and  thirst  after 
official  life.  He  did  think  once  he  would 
like  to  go  to  the  legislature,  but  he  has 
grown  in  grace  since  then  and  purged 
his  system  of  that  unholy  desire.  Since 
then  he  has  not  yearned  a  single  yearn 
or  hankered  a  hank  after  political  dis- 
tinction."— Galveston  News. 


TELEPHONE  SERVICE. 


A  WEEK 

pays  for 
New  York  City 
Telephone  Service 

15,000  Stations 
long-dlstance  telephones 
Metallic  Circuit  Lines 
Rapid  Service 

THE  METROPOLITAN 
TELEPHONE  AND 
TELEGRAPH  CO., 

113  W.  38th  St.        18  Cortlandt  St. 
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The  fourth  ESTATE 

A  NHWSPAPKK  FOK  THE 
MAKBKS    OP  NRW^PAPKKS 


Edmund  Biirke  said  there  were  Three  Estates 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sat  a  Kourth  Estate,  more  import- 
ant far  than  they  all, — Caklyle's  Heroes  and 
Hero  Worships  Lecture  V. 


Thursday,  April  30,  1896. 


ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 

ROBERT  HALSTE\D,  1 
WILLIAM  WATl-ENBERG,}  ^^^""'-"^^ 


OFFICKS: 

Broadway  and  Murray  Strekt, 

OPPOSITE  CITV  HAI.L  PARK 
(POSTAL   TELEGRAPH  UUILUINGI, 

TELEPHONE  "  I  770,  CORTLAND T.  " 
Please  address  all  communic.itions  simply  to 
THE  FOURTH  ESrAl'E, 

253  Broadway,  NEW  YORK, 
•othat  immediate  attention  may  be  secured. 


TWO  DOLLARS  a  year,  in  advancr, 

Co  any  part  of  the  United  States  or  Canada;  to 
Foreign  Countries  in  the  postal  union,  $4  a  year. 
■Jingle  copies,  TEN  CENTS. 

Subscribers  should  have  their  copies  0/  The 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  oj  loss  in  the  mass  0/ 
exchangees  which  g;o  to  every  newspaper  office. 

Eitcrtd  at  the  New  York  post  olfi^e  tor  trans- 
caission  througn  the  mails  at  second  class  rates. 


ADVERTISEMENT  RATES. 

Transisnt,  50  cents  a  line,  agate  measure- 
meat  (14  lines  to  the  inch;  i6o  lines  to  the  column). 

Discounts;  On  monthly  cards,  lo  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  tineeach  insertion,  with- 
out discount. 

Small  advertisements  under  classified  headings, 
snch  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
•nts,  25  cents  a  line  (about  7  words)  each  in- 
•ertion,  without  discount. 


WE  CAN  NOT  "EXCHANGE." 

It  will  be  readily  understood  that  a 
aewspaper  of  this  kind,  which  must  look 
to  newspaper  men  for  cash  subscriptions, 
cannot  maintain  an  exchange  list. 

our  choicest  "BARGAINS." 

No.  I. — For  $5  wt  will  send  three 
annual  subscriptions. 

No.  2. — For  $25  we  will  send  25 
annual  subscriptions. 

No.  3. — For  $4  we  will  send  The 
Kourth  Estate  until  the  end  of  1896, 
and  all  numbers  from  March  I,  1895. 

NEW  BOUND  VOLUMES  HOW  READY. 

For  $2.50  we  will  send  a  bound 
volume  of  the  last  half-year,  September 
to  February,  inclusive;  or  for  $5.00  we 
will  send  a  bound  volume  of  the  last  lull 
year,  March,  1895,  to  February,  1896, 
inclusive. 


COURTESY  AND  CASH. 

The  courtesy  of  exchange  is  a  way  that 
editors  have  of  expressing  mutual  re- 
gard and  admiration.  It  is  a  ceremony 
more  gracious  than  the  ancient  manner 
of  showing  esteem  in  oflering  snuff  to  a 
friend,  and  almost  equal  to  the  modern 
method  of  asking  one  "what  he  will 
take."  It  is  a  means  of  carrying  on 
conversation  at  a  distance  less  costly  tnan 
telephoning.  When  the  exchange  con- 
veys in  type  complimentary  paragraphs, 
the  courtesy  reaches  its  climax. 

The  Fourth  Estate  believes  in  good 
manners,  loves  good  fellows  and  esteems 
friendly  comment.  From  the  very 
nature,  however,  of  this  paper,  made 
for  the  makers  of  newspapers,  it  must 
be  obvious  that  because  of  its  clientage 
it  must  avoid  exchanging,  lest  it  be 
swamped  with  politeness. 

We  receive  with  every  mail  1  number 
of  papers,  telling  us  how  very  invaluable 
The  Fourth  Estate  is,  but  sometimes 
it  will  happen  that  the  sender  forgets  to 
mail  the  necessary  $2  for  a  year's  sub- 
scription. 

This  thoughtlessness  is  painful  to  us, 
as  it  renders  necessary  the  suggestion 


that  the  amount  of  our  subscription  price 
is  absurdly  small,  and  that  more  useful 
than  the  kindest  words  is  one  small 
check,  postal  order,  or  even  a  %i  bill. 


ON  HELPING  ROWELL  TO  HELP 
HIMSELF. 

There  is  another  side  to  the  i|uestion 
of  what  shall  be  done  with  the  cele- 
brated Rowell  Combination  of  advertising 
agency,  weekly  advertising  pamphlet, 
directory,  proprietary  medicine,  cheap 
ink  factory,  etc.  Apart  from  the  imposi- 
tion practiced  upon  the  post-office  depart- 
ment by  the  distribution  through  the 
mails  as  second-class  matter  of  the 
advertising  sheet  Ripans  Ink,  there  is 
the  matter  of  building  up  through  the 
donation  of  free  advertising  space  by 
certain  newspapers  of  a  new  patent  med- 
icine in  competition  with  old-established 
concerns  which  have  paid  and  are  still 
paying  thousands  upon  thousands  of 
dollars  in  cash  to  the  press  of  the  United 
States. 

Curious,  isn't  it ! 

We  do  not  presume  to  say  that  the  Row- 
ell Tabules  are  worthy  competitors  of 
Ayer's  or  Hood's  Pills,  of  Carter's  Little 
Liver  Pills,  or  of  any  of  the  well-known 
preparations  which  have  been  on  the 
market  for  su  many  years.  We  have 
seen  nothing  to  allay  the  suspicion, 
voiced  in  these  columns  some  lime  ago, 
that  when  George  P.  Rowell  thinks  the 
time  is  ripe  he  may  coolly  announce  that 
his  Tabules  are  but  bread  pills,  after  all. 
But  we  consider  it  a  healthy  sign  of  the 
times  that  the  great  general  advertisers 
have  risen  to  remonstrate  with  those  pa- 
pers which  are  so  foolishly  "swapping 
space"  with  Rowell  in  great  quantities 
for  booming  a  particular  medicine,  while 
asking  others  to  pay  cash  for  everything 
they  get. 

Blind,  aren't  they  1 

It  is  now  nearly  a  year  since  clever  Mr. 
Rowell,  seeking  to  unload  some  stock  of 
the  Ripans  branch  of  the  combination  on 
a  suspecting  public,  announced  that, 
starting  with  a  nominal  capital,  having 
no  debts  whatever,  and  having  as  yet 
made  no  profits,  it  nevertheless  had  in 
its  possession  receipted  bills  for  some 
$477,000  worth  of  advertising !  Since 
then  it  is  safe  to  assume  that  the  figure 
has  been  advanced  nearer  a  million 
dollars! 

Wonderful,  isn't  it ! 

The  scheme  was  a  very  simple  one — 
like  all  of  Rowell's  propositions  for  years 
back.  The  newspaper  publisher  was  in- 
vited to  spread  a  little  type  over  a  space 
say  4x7  inches  in  the  weekly  pam- 
phlet and  give  dear  Mr.  Rowell  $5,200 
worth  of  space  in  his  own  publication. 

Simple,  wasn't  it  \ 

The  manager  of  one  of  the  largest 
advertising  concerns  in  the  country, 
being  questioned  as  to  his  views  on  the 
matter,  said:  "I  hope  the  exchange 
combine  you  speak  of  will  continue,  for 
it  is  a  great  aid  to  advertisers.  It  indi- 
cates to  us  the  newspapers  that  will  take 
advertising  at  a  greatly  reduced  rate,  if 
not  actually  without  pay  (for  the  ex- 
change advertisement  in  Printer' s  Ink 
is  absolutely  without  value  to  the  news- 
papers), and  also  the  papers  that  for 
some  reason  or  other  are  seeking  a 
flattering  high  quotation  in  the  Printer'' s 
Ink  Directory,  and  hence  the  papers 
whose  rates  are  flexible,  or  at  least  are 
to  be  carefully  examined  when  contract- 
ing with  them.  The  carrying  of  the 
Ripans  Tabules  ads.  by  any  news- 
paper is  an  indication  of  weakness  in 
its  advertising  rates,  and  has  come  to 
be  so  considered  by  all  advertisers." 

Sized  up  the  situation  pretty  well, 
didn't  he  ! 

Advertisers  of  established  standing, 
and  publishers  of  important  newspapers, 
are  invited  to  express  through  The 
Fourth  Estate  their  views  on  the 
propriety  of  giving  one  advertiser  free 
space  and  charging  others  cash  for  the 
same  service. 


PUBLISHERS  AND  PUBLISHERS. 

The  line  between  real  publishers,  en- 
titled to  the  privileges  of  the  postal  laws 
for  the    dissemination  of  intelligence, 


and  the  fake  publishers  who  live  by  the 
generosity  of  a  government  too  ready  fo 
grant  special  favors  to  the  few  at  the  ex- 
pense of  the  many,  has  never  been 
more  distinctly  drawn  than  in  the  dis- 
pute over  the  Loud  bill. 

When  it  was  first  presented  there  was  a 
very  general  hesitancy  to  endorse  it,  as  it 
seemed  to  be  unnecessarily  hard  on 
publishers,  but  after  they  had  considered 
it  and  the  manifest  necessity  for  a  re- 
duction in  the  government's  postal  ex- 
penses they  maiitully  suppressed  their 
own  selfish  motives. 

It  was  decided  at  the  meeting  of  the 
American  Newspaper  Publishers'  Asso- 
ciation that  though  the  bill  meant  in- 
creased cost  in  the  production  of  news- 
papers, as  It  added  largely  to  the  mail- 
ing expenses,  yet  the  publisher  from 
his  very  position  was  the  last  person  to 
"squeal."  The  Loud  bill  was  unani- 
mously adopted. 

The  action  was  distinctly  creditable  to 
the  publishers.  Their  association  col- 
lectively represented  the  greatest  inter- 
ests in  the  business  of  making  newspa- 
pers, and  it  was  the  sense  of  this  or- 
ganization that  the  publisher  could  thrive 
without  a  subsidy. 

We  print  in  this  issue  a  large  number 
of  expressions  from  publishers  in  regard 
to  the  Loud  bill.  They  show  a  unanim- 
ity of  approval  that  should  certainly 
secure  consideration  on  the  part  of  Con- 
gress. 

It  may  seem  strange  that  men  will  urge 
a  measure  directly  af  fecting  their  pocket- 
books  in  an  anti-fat  fashion,  and  yet 
when  it  is  remembered  that  these  are 
real  publishers,  whose  papers  have,  ac- 
cording to  their  lights,  worked  for  the 
public  weal,  it  is  not  remarkable  that  they 
should  show  some  inclination  to  self-sac- 
rifice in  supporting  a  bill  to  wipe  out  the 
evil  of  the  government's  yearly  loss  of 
$18,000,000  in  carrying  second-class 
matter. 

Apart  and  distinct  from  the  real  pub- 
lisher is  a  coterie  of  alleged  publishers 
whose  very  life  is  dependent  upon  ihe 
continuation  of  the  old  law.  They  have 
prospered  and  grown  fat  at  the  public 
crib,  and  the  thought  of  being  driven  to 
the  husks  of  honest  endeavor  has  en- 
raged but  did  not  madden  them.  They 
have  kept  their  wits  in  their  anger,  and 
are  scheming  scientifically  to  suppress 
the  conscience  of  Congress. 

Among  their  committee  of  publishers 
is  even  a  paper  manufacturer,  and  the 
others  are  too  smart  to  allege  to  them- 
selves that  they  have  the  right  to  any 
privilege  as  disseminators  of  intelligence. 
The  circulation  of  their  periodicals 
mounts  to  tremendous  figures,  for  as 
long  as  the  government  will  cart  their 
wares  at  a  terrible  loss  they  have  little 
care  whether  the  recipients  pay  or  not 
for  their  subscriptions.  The  circulation 
figures  catch  the  advertiser's  eye,  and 
that  is  what  pays.  The  government  and 
people  are  a  secondary  consideration. 

These  being  the  facts,  those  who  be- 
lieve and  assert  that  the  days  of  patriot- 
ism and  self-sacrifice  are  now  no  more 
than  dreams  may  give  a  reason  other 
than  the  one  we  have  given  for  the  en- 
dorsement of  the  Loud  bill  by  the 
American  Newspaper  Publishers'  Asso- 
ciation. They  might  see  in  it  the  grand 
opportunity  for  cutting  away  with  a 
governmental  axe  the  fungus  of  fake 
publications. 

MINE  AND  THINE. 

"  Meum  et  tuum,''  possessive  but 
never  interchangeable  in  the  order  of 
their  precedence,  make  the  motto  for 
the  spirit  of  newspaperdom.  Mine  and 
thine,  but  always  mine  first  and  thine 
second,  this  is  the  proper  order.  It  is 
not  a  selfish  maxim  founded  on  egotism, 
but  the  bottom-rock  of  truth  in  harmon- 
ious effort.  If  tiiui}i  precede  meunt,  then 
meum  is  but  the  blatant  boast  of  tyranni- 
cal power. 

It  is  the  ego  that  has  made  freedom  of 
speech  possible.  It  is  the  I,  Me,  My- 
self, the  positively  personal  individual- 
ity— the  editorial  We,  Us  and  Company 
• — that  points  to  the  potentiality  of  the 
press. 

The  reporter  is  no  mere  stenographer, 
or  the  editor  the  shadow  of  the  proprietor 


on  newspapers  whose  names  are  synon- 
ymous with  success. 

The  very  statement  that  no  man  is 
without  his  equal  is  essentially  true,  but 
when  he  is  dismissed,  or  has  discon- 
tinued, there  are  incidents  to  prove  that 
his  intellectual  e(iiiivalent  is  not  always 
and  immediately  in  his  place. 

The  converse  is  equally  true  that  the 
seemingly  indispensable  man,  when  lost, 
strayed  or  stolen,  often  leaves  in  his  ab- 
sence a  positive  sense  of  relief  to  those 
temporarily  blinded  in  the  belief  that  he 
could  not  be  replaced. 

Self  exaltation  is  not  the  spirit  of 
metim  et  tiiitm,  but  rather  self  reliance 
and  self  respect,  together  with  an  appre- 
ciation of  a  communion  ol  intere.-ts.  It 
would  be  difficult  to  find  the  successful 
owner  of  a  paper  in  America  who  fails  to 
understand  that  the  quality  of  mine  and 
thine  is  symbolic  of  success  to  him  and  to 
his. 

The  reporter  who  speaks  of  "my 
paper  "  is  in  every  s-ense  the  superior  ot 
the  fellow  satisfied  and  boastful  in  stat- 
ing that  he  works  for  so  and  so. 

The  man  with  a  big  I  and  a  large  M 
to  the  me  of  his  make  up,  understand- 
ing that  individuality  and  independence 
are  not  relatives  to  insubordination,  and 
that  the  first  person  possessive  does  nut 
warrant  rapacious  dishonesty,  but  rather 
a  sort  of  partnership  in  the  sentiment  of 
success,  is  the  manner  of  man  who^e 
po.-sessions  multiply  in  the  ratio  of  his 
services. 

Meum  et  tuum"  makes  a  right 
good  motto  for  upstairs  and  downstairs, 
especially  when  the  counting-room 
people  do  not  become  greedy  in  their 
stewardship,  so  that  to  them  the  tuum 
ol  the  top  floors  is  the  meum  of  the 
counting-room,  and  when  the  fancy  of 
those  perched  aloft  does  not  make  them 
dizzy  with  the  notion  that  the  scoffers 
in  the  cellar  are  meum  and  not  tuum. 

Best  for  all  concerned  is  thesentiment  of 
sharing  in  success.  Otherwise  the  sal- 
ary-reducing proprietor  may  find  that  his 
men  belong  to  some  one  else,  while  the 
salary  grabber  has  been  known  to  lose  his 
balance  in  attempts  at  reaching  too  far. 

The  meum  of  possessive  loyalty  to  the 
paper  and  the  iuum  of  an  appreciative 
employer  must  mark  the  success  of 
genuine  co-operation. 


NOTE  AND  COMMENT. 

The  Outlook  Company  has  arranged 
with  Justin  McCarthy,  the  famous  his- 
torian, novelist  and  political  leader,  to 
write  for  publication  in  the  Outlook  a 
popular  life  of  the  Right  Hon.  William 
E.  Gladstone. 

Mr.  McCarthy's  skill  in  graphic  narra- 
tive and  in  imparting  to  history  the  at- 
tractive qualities  that  many  readers  look 
for  in  fiction  only,  are  well  illustrated  in 
his  book,  "The  History  of  Our  Own 
Times." 

The  Outlook's  Life  of  Gladstone  will 
be  profusely  illustrated  with  portraits, 
reproductions  of  drawings  and  other 
pictorial  material  gathered  from  many 
sources.  It  will  form  a  principal  feature 
of  the  Outlook's  illustrated  magazine 
numbers  during  1897. 

The  American  Cabinet  Maker  and 
Upholsterer,  New  York,  has  put  on  * 
new  dress. 

A  beautiful  commemorative  volume 
has  been  issued  by  the  Curtis  Publishing 
Company,  Philadelphia,  recording  very 
briefly  the  history  of  the  "black  and 
white"  exhibitions  of  drawings  con- 
ducted by  the  Ladies'  Home  Journal  in 
Philadelphia,  Boston,  New  York  and 
Chicago  during  the  past  winter. 

The  book  is  entitled,  "A  Story  of 
Some  Pictures,"  and  the  text  was  writ- 
ten by  Edward  W.  Bok,  the  editor  of 
the  Ladies'  Home  jfournal. 

The  object  of  the  "  black  and  white  " 
exhibitions  was  to  emphasize  publicly  the 
artistic  resources  of  the  magazine  and  to 
secure  wider  recognition  for  the  work 
being  done  by  artists  in  the  branch  of  art 
referred  to. 


Food,  Home  and  Garden,  the  monthly 
which    has    been    published    by  tb§ 
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Vegetarian  Society  of  America  in  Phila- 
delphia for  eight  years,  comes  out  in  its 
May  number  as  Volume  I,  No.  I,  New 
Series. 

The  object  of  a  new  series  is  to  supply 
all  orders  for  a  complete  set,  the  old 
series  being  exhausted. 


The  Chicago  News  calls  attention  to 
ihe  lact  that  the  chief  of  police  in  each 
Russian  district  passes  upon  all  printed 
advertisements,  as  well  as  upon  the  text 
of  papers  and  magazines. 

Recently  two  bicycle-tire  firms  had 
their  advertisements  returned  as  not 
"  available  "  because  one  contained  the 
words  "sensational  novelty"  and  the 
other  "beats  everything." 

The  front  cover  design  of  the  May 
Ladies'"  Home  Journal  is  one  of  the 
most  charming  of  a  series  that  does  great 
credit  to  the  artistic  taste  of  the  con- 
ductors of  that  splendid  magazine. 

Fashions,  New  York,  is  fully  alive  to 
the  great  outdoor  pastime  of  the  age, 
and  one  of  the  evidences  of  its  active 
interest  is  its  ofier  of  a  diamond  or  loop- 
frame  bicycle  as  a  prize  for  the  best 
essay  not  exceeding  five  hundred  words, 
entitled  "The  Benefits  of  a  Bicycle  for 
Women, "  received  on  or  before  May  30. 

The  advertising  in  Fashions,  which  is 
in  D.  J.  Kelley's  charge,  shows  a  con- 
stant development. 

The  latest  catalogue  issued  by  the  A. 
N.  Kellogg  Newspaper  Company,  in- 
cluding an  imposing  array  of  the  names 
of  Its  papers,  exceeds  in  artistic  beauty 
any  of  its  previous  catalogues,  cele- 
brated as  they  have  been  for  typographi- 
cal excellence.  The  cover  is  remark- 
ably handsome.  VV.  W.  Hallock,  the 
eastern  representative  of  the  Kellogg 
lists,  will  circulate  no  advertising  litera- 
ture that  is  not  of  the  very  highest  rank. 


A  NEW  NUMERICAL  SCHEME. 

In  the  city  of  Canton,  O.,  every  house 
has  to  be  renumbered  by  ordinance  of 
the  city  council.  The  Canton  Daily 
Record  cleverly  proposes  to  do  the  work 
for  nothing. 

A.  C.  Dickinson,  the  energetic  pub- 
lisher and  manager  of  the  Record,  took 
time  by  the  forelock.  He  ordered  a  large 
quantity  of  handsome  numbers  and  then 
offered  to  each  new  subscriber  paying 
one  month  in  advance  (40  cents)  his 
new  house  number. 

The  old  subscribers  were  not  forgotten 
and  each  one  paying  three  months  in  ad- 
vance is  given  a  new  number.  To  help 
lazy  people  the  Record  will  put  the  num- 
bers up  so  that  the  subscriber  has  noth- 
ing to  do  but  pay  for  his  paper. 

The  scheme  is  working  like  a  charm, 
as  publisher  Dickinson  already  sees  a 
large  increase  in  circulation. 


SPACE  WORTH  MONEY. 
A  story  is  told  of  the  owner  of  a  great 
newspaper  property  whose  knowledge  of 
affairs  outside  of  the  line  in  which  he 
gained  his  wealth  was  limited,  that  he 
noticed  a  great  deal  was  being  said  in  the 
paper  about  Stradivarius  violins  used  in 
Remenyi's  concerts.  ' '  See  here, ' '  he  said 
to  his  business  manager,  "  I'm  tired  of 
seeing  so  much  of  this  violin  puffing  and 
free  notices  in  the  paper.  Now  you  tell 
this  Mr.  Stradivarius  that  when  he  gets 
his  fiddles  advertised  any  more  in  my 
paper,  it  will  cost  him  just  fifty  cents  for 
Bvery  little  line." 


AN  ACROSTIC. 
(  To  the  Memory  0/  the  Late  John  A.  Cockcrill.) 
Just  for  a  sad  remembrance,  friend, 
Of  days  so  happy  and  so  bright 
Here  would  I  one  poor  tribute  send, 
Now  lliou  liast  gone  beyond  the  light ! 
Ah  !  many  who  will  weep  for  thee, 
Crowned  ever  with  brave  manliness  ! 
Over  thy  grave  sad  Memory 
Can  only  now  its  grief  express  1 
fCmd,  true,  and  still  sincere  to  all, 
Earth  ligfitly  rest  upon  thy  form  I 
Round  thee  the  sunshine  ever  fall 
In  yonder  Home  beyond  the  stonn  I 
Love  in  our  hearts  tor  thee  we  keep, 
Love — deathless— in  thy  last,  long  sleep  ! 

MONROK  H.  ROSENKELD. 


PURELY  PERSONAL. 

A.  L.  Clarke,  for  many  years  with  the 
San  Francisco  Chronicle,  has  accepted 
the  position  of  Chicago  correspondent  of 
the  New  York  Journal  and  San  Fran- 
cisco Examiner.  Mr.  Clarke  is  widely 
and  favorably  known  in  Washington. 
His  friends  will  be  interested  in  his  en- 
deavor to  fire  all  the  news  of  Chicago 
both  ways,  landing  it  on  the  two  coasts, 
and  are  assured  that  he  will  make  a  suc- 
cess ol  the  undertaking. 

Andrew  W.  Lavvrence,  who  has  been 
acting  in  an  editorial  capacity  on  the 
New  York  Journal,  has  returned  to 
San  Francisco.  He  will  be  the  man- 
aging editor  of  the  Examiner. 


Henri  Rochefort,  the  French  journal- 
ist, has  been  engaged  by  the  New  York 
Herald  to  review  the  pictures  in  both 
the  Paris  salons.  He  was  to  have  writ- 
ten for  the  Figaro,  but  "troublesome 
politics  "  spoHed  the  arrangement  and 
an  old  connection  renewed.  The  Herald 
published  Rochetori's  first  article  alter 
his  escape  from  New  Caledonia. 


P.  T.  Barry,  the  popular  Chicago  ad- 
vertising man,  has  been  in  Washington 
helping  the  McKinley  boom  along. 

F^dward  W.  Bok,  ot  Philadelphia,  edi- 
tor of  the  Ladies'"  Home  Journal,  went 
to  Indianapolis  last  week,  his  mission 
being  a  consultation  with  ex-President 
Benjamin  Harrison  regarding  the  series 
of  articles  which  Cen.  Harrison  is  pre- 
paring for  the  Home  Journal  on  "  This 
Country  of  Ours." 

Mr.  Bok  pays  high  tribute  to  Gen. 
Harrison's  magazine  work,  which  he 
says  had  been  of  great  benefit  to  maga- 
zine literature  in  Indiana.  Gen.  Harri- 
son is  now  engaged  in  the  writing  of  his 
article  for  the  August  number  of  the 
Home  Journal 


William  McMurtrie  Speer  has  been  com- 
pelled by  ill  health  to  retire  trom  the 
editorial  management  of  the  Albany 
Argus.  His  plans  for  the  future  have 
not  been  announced. 


L.  S.  Dow,  formerly  with  the  Pope 
Manufacturing  Company,  is  now  with 
the  Indiana  Bicycle  Company,  manufac- 
turers of  the  Waverley  bicycle,  and  will 
be  located  at  the  New  York  office,  339 
Broadway.  It  is  likely  that  most  of  the 
future  advertising  will  be  done  through 
Mr.  Dow.  C.  F.  Smith,  the  president 
of  the  Indiana  Bicycle  Company,  sailed 
for  Europe  yesterday. 


Frank  J.  Marion,  lately  city  editor  of 
the  Syracuse  Standard,  has  become  ad- 
vertising manager  for  E.  C.  Stearns  & 
Company,  Syracuse,  manufacturers  of 
the  Stearns'  "  Yellow  Fellow  "  bicycle. 


E.  W.  Carmack  has  severed  his  con- 
nection with  the  Memphis  Commercial 
Appeal.  In  a  farewell  to  his  coworkers 
and  his  friends,  the  public,  Mr.  Carmack 
gives  no  explanation  of  his  unexpected 
action. 


Samuel  J.  Entrekin,  of  theChester  (Pa.) 
Times,  has  been  chosen  to  be  a  member 
of  the  Government  expedition  to  Alaska. 
Mr.  Entrekin  was  a  member  of  the  Peary 
relief  expedition.  The  object  of  the 
Alaskan  expedition  is  to  measure  the 
height  of  Mt.  St.  Elias  and  other 
mountain  peaks  along  the  boundary  be- 
tween the  possessions  of  the  United 
States  and  Great  Britain,  beyond  the 
Arctic  Circle.  Mr.  Entrekin  will  prob- 
ably leave  for  Alaska  May  15. 


Dr.  George  W.  Pratt,  the  veteran 
editor  of  the  Corning  (N.  Y.)  Journal, 
celebrated  his  seventy-fifth  birthday  last 
week.  Dr.  Pratt  is  still  hale  and  hearty. 
He  performs  daily  a  work  of  editorial 
accomplishment  that  would  hustle  many 
men  of  years  much  younger. 


T.  G.  Daniells,  editor  of  the  Alameda 
(Gal.)  Argus,  has  a  ^yide  reputation  as 


an  interestingly  instructive  public 
speaker,  and  he  lives  up  to  what  others 
say  of  him.  At  a  recent  meeting  in 
Alameda  he  spoke  splendidly  for  the 
press,  in  terms  showing  his  knowledge 
and  appreciation  of  his  journalistic  call- 
ing. 


W.    E.   Bryant,  who  for  twenty-five 

years  was  connected  with  the  Boston 
Journal,  and  a  large  part  of  the  time  as 
its  dramatic  ediior,  has  just  accepted  the 
position  of  assistant  manager  of  B.  V. 
Keith's  Theatre,  Boston. 


Mayor  M.  M.  Dunlap,  of  the  Anderson 
(Ind.)  Telegram,  has  retired  from  the 
editorship,  and  will  be  succeeded  by  W. 
Dennison,  one  of  the  local  reporters,  who 
has  a  pecuniary  interest  in  the  paper. 


F".  E.  Morrison,  the  well  known  ad- 
vertising agent  with  offices  in  the  Temple 
Court,  New  York,  is  not  given  to  taffy, 
but  he  does  believe  in  spreading  sweet- 
ness. He  is  sending  to  his  friends 
boxes  of  maple  sugar  made  by  the  Gran- 
ite State  Evaporator  Company  of  whicli 
he  is  president. 

General  Charles  H.  Taylor,  of  the 
Boston  Globe,  delivered  a  splendid  ad- 
dress to  the  students  of  Dartmouth  Col- 
lege last  week,  his  subject  being 
"Journalism."  The  general  knew 
whereof  he  spoke. 


C.  E.  Russell,  city  editor  of  the  New 
York  W orld,  will  sail  for  Europe  next 
week  on  a  well-deserved  vacation  of  two 
months. 


DEATH  OF  A  PUBLISHER. 

George  Munro,  founder  of  the  Fire- 
side Companion  and  long  a  prominent 
publisher  in  New  York,  died  at  Pine 
Ilill,  N.  Y.,  April  24,  in  his  seventy  first 
year. 

He  was  a  native  of  Nova  Scotia  and 
went  to  New  York  in  1S56,  entering  the 
employ  of  the  American  News  Company 
soon  after.  He  established  the  Fireside 
Companion  in  1867  and  the  "Seaside 
Library  "  in  1877,  and  his  financial  pros- 
perity was  great. 

In  past  years  Mr.  Munro  was  at  times 
criticised  for  the  alleged  semi-sensational 
contents  of  the  Lireside  Companion,  but 
an  examination  of  the  files  ol  that  paper 
fails  to  reveal  any  foundation  for  serious 
criticism.  In  fact,  Mr.  Munro  was  a 
pure-minded  and  educated  man,  and  on 
establishing  the  Fireside  Companion  and 
introducing  cheaper  literature,  his  idea 
was  that  the  public  would  insist  on  hav- 
ing cheap  literature  of  a  certain  kind, 
and  that  it  was  wise  to  furnish  them  in 
large  quantities  with  what  was  slightly 
sensational  but  "clean."  Hisargument 
was  that  to  attempt  the  circulation  of 
stories  that  were  too  highly  moral  to  be 
read  by  the  general  public  would  leave 
too  much  opportunity  to  others  to  place 
on  sale  cheap  papers  and  books  that 
were  really  objectionable,  while  the  pro- 
lific product  of  his  own  presses  served  as 
a  "  happy  medium,"  and,  therefore,  was 
a  check  to  the  spread  of  harmlul  litera- 
ture. 


ARRESTED  IN  CUBA. 

Correspondents  O'Leary  and  Darly,  of 
the  Philadelphia  Bultelin  and  Harper's 
Weekly,  have  been  arrested  by  the  au- 
thorities at  Matanzas,  Cuba,  charged 
with  maintaining  relations    with  a  rebel 

spy-  


ITS  FORTIETH  YEAR. 

The  Reading  (Pa.)  Times  appeared 
April  27  in  a  dress  of  new  type,  and 
printed  on  new  presses.  The  paper  has 
just  entered  its  fortieth  year. 


PERMANENT  NEW  YORK  AGENT. 

J.  A.  Klein  will  be  the  permanent 
agent  in  New  York  for  the  advertising  of 
the  Chicago  Dispatch.  His  office  will 
be  in  Temple  Court,  New  York. 


MR.  HESTER  MARRIED. 

The  name  of  the  virtual  founder  of 
the  Brooklyn  Ea^lc  still  appears  on  the 
list  of  the  present  staff  of  the  paper,  in 
the  name  of  the  secretary  of  the  Fagle 
Association,  William  Van  Andcn  Hester, 
grand  nephew  ol  the  late  Isaac  Van 


Anden  and  son  of  Colonel  William 
Hester.  Mr.  Hester  is  a  Brooklynite, 
born  and  bred. 

He  has  been  for  several  years  a  stock- 
holder. In  iSgi  he  became  a  director 
and  secretary  of  the  Eagle  Association. 
Outside  of  his  business  interests  Mr. 
Hester  has  interested  himself  in  club 
matters  and  outdoor  sports.  He  is  a 
member  of  the  Hamilton,  Crescent  Ath- 
letic, and  Riding  and  Driving  clubs, 
and  was  a  member  of  the  Nereid  Boat 
Club  before  its  incorporation  with  the 
Crescent.  He  is  especially  active  as  a 
member  of  the  Riding  and  Driving  Club, 
of  which  he  is  a  director. 

Mr.  Hester  was  married  Tuesday  to 
Miss  Ada  Louise  Gibb,  the  beautiful 
daughter  of  John  Gibb,  the  well-known 
New  York  merchant  of  the  firm  of  Mills 
&  Gibb,  and  sister  to  Howard  Gibb, 
head  of  the  Brooklyn  firm  of  F,  Lozier 
&  Co. 


ENTERPRISING  CELESTIALS. 

The  Wang- Kuo-Kung- Pao,  the  new 
native  newspaper  of  Pekin,  is  a  record- 
breaker  for  China.  Its  name  in  English 
means  "  Announcements  of  Chinese  and 
Foreign  News,"  and  it  is  published  every 
alternate  day,  or  three  times  a  week.  In 
China  it  is  a  phenomenon  of  enterprise 
and  progress.  It  contains  four  pages 
about  12x16  inches  in  size,  and  is  al- 
most entirely  filled  with  reading  matter. 
The  advertising  idea  has  not  yet  invaded 
the  Chinese  capital. 


RETIRES  FROM  JOURNALISM. 

Mrs.  E.  B.  Grannis,  who  has  so  long 
edited  and  published  the  Church  Union, 
New  York,  has  turned  the  paper  over  to 
Rev.  Samuel  T.  Carter,  heretofore  a  con- 
tributor. The  paper  will  be  published 
hereafter  from  18  Wall  street,  New  Y'^ork, 
by  the  Church  Union  Company,  Mr. 
Carter  being  in  charge. 


OBITUARY  NOTES. 

H.  L.  Thomas,  formerly  assistant 
editor  of  Power,  of  New  York,  and  a 
scientific  writer  of  wide  reputation, 
died  last  week  at  Pleasanton,  Tex., 
where  he  went  a  lew  months  ago  hoping 
to  benefit  his  health. 

Ferdinand  J.  Bennett  is  dead.  He 
had  been  employed  at  various  times 
during  the  six  years  that  he  resided  in 
New  York  on  the  Commercial  Adver- 
tiser, Tribune,  World  and  Recorder, 
and  lately  on  a  musical  journal.  He 
was  twenty-eight  years  old. 
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SELF-SPACING  TYPE. 


A    KIND    THAT    SHOWS  MANY 
MARKED  ADVANTAGES. 


Easy  for  the  Compositor — A  Help 
TO  THE  Make  Up  Man  and  a 
Money-Saving  Delight  to  the 
People  Downstairs. 

For  some  weeks  The  Fourth  Estate 
has  had  in  case  a  sample  font  oi  "  Self- 
Spacing"  type,  and  has  been  trying  to 
find  out  why  it  is  the  money  saver  its 
advocates  claim.  In  appearance  it  is 
like  any  other  type  at  first  glance;  but  a 
compositor  notices  at  once  that  the 
relative  thickness  of  the  letters  is  differ- 
ent from  ordinary  type.  Some  letters 
are  a  little  thinner  and  others  a  little 
thicker  than  he  has  been  used  to. 

His  next  discovery  is  that  there  is  only 
one  thin  space,  and  he  marvels  how 
spacing  can  be  done  without  the  usual  as- 
sortment of  such  spaces.  He  finds,  how- 
ever, that  every  line  spaces  out  so  easily 
and  Cjuickly  that  it  is  a  regular  picnic — 
and  he  has  no  use  for  more  than  one 
thin  space.  Almost  before  he  realizes  it, 
his  stick  is  full  in  much  less  time  than 
usual. 

The  next  difference  he  notices  is  that 
every  line  is  exactly  the  same  length, 
and  a  galley  full  looks  as  even  as  though 
smoothed  off  with  a  plane.  When  it 
comes  to  correcting  proofs,  the  most 
surprising  difference  is  noticed.  Some- 
how, when  making  changes,  everything 
seems  to  "fit,"  and  it  is  not  necessary 
to  take  lines  out  of  the  galley  for  spac- 
ing. Prools  are  said  to  be  corrected 
in  half  the  time. 

The  make-up  notices  that  he  has 
much  less  trouble  in  handling  the  mat- 
ter, because  all  lines  are  exactly 
equal  in  length.  He  has  no  loose 
lines  to  fall  out.  The  press- 
man notices  that  the  type  takes 
less  "  make-rea  ly,"  because  always 
square  on  its  feet,  and  takes  a  square 
sharp  impression  first  thing.  Even  the 
distributor  finds  he  saves  time,  becaiiie 
he  has  only  one  thin  space. 

As  the  compositor  gets  better  ac- 
quainted with  the  type,  he  finds  new  ad- 
vantages. The  Italic  letters  are  ex- 
actly interchangeable  with  the  Roman  ; 
matter  can  be  spaced  just  as  easily  in 
very  narrow  measures  ;  the  figures  are 
clear,  legible,  handsome;  the  piece  frac- 
tions work  right  in  without  any  extra 
justification  ;  in  table  work  lines  can  be 
set  straight  across  the  column  like 
straight  matter,  and  in  less  than  half  the 
time  it  takes  to  set  tables  in  ordinary 
work  ;  in  table  work  he  can  set  columns 
to  picas  and  half  picas  in  width,  no  mat- 
ter what  size  type  is  being  used,  and  use 
•regular  case  rule  for  the  job,  without 
being  obliged  to  cut  up  a  lot  of  special 
rule,  which  is  little  use  when  that  job  is 
done.  When  he  comes  to  examine  the 
type  closely,  he  notices  that  the  counter 
is  cut  deep,  and  the  bevel  is  very  sharp. 
This  insures  longer  life  and  prevents 
"  filling  up." 

In  fact,  the  more  familiar  the  practical 
printer  becomes  with  "self-spacing" 
type,  the  more  enthusiastic  he  is.  It 
does  not  take  him  long  to  decide  that  its 
use  certainly  results  in  saving  much 
time  and  money  in  composition. 

When  it  was  made  in  Milwaukee,  it 
was  not  so  convenient  for  eastern  print- 
ers, but  it  is  now  cast  in  New  York,  and 
is  rapidly  finding  its  way  into  pro- 
gressive offices  everywhere. 


BALTIMORE  FAILURE. 

Charles  R.  Benjamin,  trading  as  the 
Baltimore,  Washington,  Richmond  and 
Norfolk  Newspaper  Syndicate,  has  ex- 
ecuted adeed  of  trust  to  Oscar  C.  Mirte- 
net,  who  filed  a  bond  for  $30,000. 


NEWSPAPER  OFFICE  WRECKED, 

The  Tiffin  (O.)  Adverliser  hmlding, 
one  of  the  finest  newspaper  offices  in 
Ohio,  was  almost  completely  demolished 
last  week  by  a  cave  in  of  the  east  wall, 
caused  by  excavations  in  the  basement. 


PRESERVE    THEIR  PROPERTY. 


Two  Bright  Southern  Girls  Edit 
the  Paper  Inherited  from  Their 
Father. 

The  .Sheffield  (Ala.)  Standard  is  care- 
fully and  well  ed'ted  by  two  young 
ladies,  Virginia  C.  and  Susanna  W. 
Clay.  These  southern  girls  are  turning 
out  a  most  creditable  paper  and  pre- 
serving the  inheritance  from  their  father, 
J.  Withers  Clay.  He  was  an  eminent 
Alabama  journalist  who  died  last  month. 

Both  of  his  daughters  showed  marked 
ability  in  writing,  and  are  able  to  set 
type  at  a  rate  and  with  an  accuracy 
which  would  make  the  most  skillful  com- 
positor hesitate  to  attempt  to  rival  them. 
Their  father  rightly  believed  he  was 
leaving  his  properly  in  good  hands. 

The  late  J.  Withers  Clay  was  for 
nearly  a  half  century  an  editor  and 
publisher.  He  had  a  vigorous  style,  and 
through  his  honesty  of  purpose  had 
gained  the  good  will  and  affection  of  the 
people  of  his  state. 


THE  ARTIST'S  ADVANTAGE. 

Newspaper  artists  do  not  appreciate 
their  great  advantage  over  newspaper 
writers.  After  one  succeeds  in  acquiring 
the  proper  extraordinary  slings,  curves 
and  angles  of  a  "  characteristic  "  signa- 
ture his  fortune  is  as  good  as  made. 

He  then  proceeds  to  square  himself 
with  his  sweetheart  by  "  working  her 
in  "  on  every  possible  occasion.  The 
managing  editor  seldom  suspects  whose 
portrait  he  is  printing  in  ordinary  news 
illustration,  petticoat  designs  or  feminine 
heroics. 

A  pretty  young  woman  asked  me  the 
other  day:  "  Why  don't  you  writesome- 
thing  about  me?"  "Impossible!"  I 
explained.  "  In  the  first  place  I  would 
not  think  it  proper,  and  in  the  second 
the  managing  editor  would  kill  it." 

"Indeed.     Why,  Mr.   ,  the  artist, 

has  me  in  once  or  twice  a  week.  I 
wonder  you  have  not  recognized  me." 
Recognize  her  ?— New  York  Press. 


THE  HERALD'S  NEW  EDITOR. 

A  new  journalist,  Arthur  Nicola,  in- 
vaded the  editorial  rooms  of  the  New 
York  Herald  last  week  and  began  writ- 
ing. 

"What  are  you  doing  here?"  asked 
the  bearded  office  boy. 

"  Go  to-  .     I  can  buy  your  old 

building  and  newspaper,"  retorted  Nic- 
ola. 

"  You'll  have  to  get  out." 

"  Pish,  tush!  Begone,  buttons," 
chirped  the  invader. 

Nicola  was  taken  to  Bellevue  Hospital. 
He  was  fashionably  dressed.  He  is  a 
well-to-do  publisher. 


HE  WAS  WELL-KNOWN. 

Peter  Paul  Mulvey,  for  many  years 
known  in  New  York  and  Philadelphia 
newspaper  circles,  died  last  week.  He 
was  born  in  Dublin  and  was  graduated 
irom  Maynootb  College. 


THE  HOME  PAPERS  ALL  RIGHT. 


Papers  Printed  Outside  of  Sche- 
nectady Must  he  Sold  hy  Licensed 
Venders— The  Officials  Stand  by 
THE  Local  Product  and  the 
Local  Newsdealers. 

Chief  of  police  William  S.  Campbell 
and  Mayor  Clute,  of  Schenectady,  N.  Y., 
believe  in  local  protection  against  out- 
side competilion.  The  chief  of  police 
has  issued  an  order  making  it  necessary 
for  local  dealers  to  procure  a  license  to 
sell  papers  published  away  from  his  city. 
The  home  papers  are  not  affected. 

Since  the  beginning  of  the  boom  in 
Schenectady,  several  years  ago,  outside 
papers,  noticeably  those  of  Albiny,  have 
been  using  their  best  endeavors  to  in- 
crease their  circulation  in  Schenectady, 
and  their  representatives  have  paid  no 
rent  or  license,  but  have  usurped  the 
business  which  the  local  dealers  claim 
should  be  theirs. 

Recently  the  dealers  organized  and 
adopted  resolutions  to  the  effect  that  the 
business  should  be  done  through  them 
or  other  parties  paying  rent,  taxes  or 
license,  and  upon  putting  the  same  to 
Mayor  Clute  and  asking  for  his  aid  in 
the  matter  of  their  protection,  he  assured 
them  that  they  were  entitled  to,  and 
should  have  it.  To  that  end  instructions 
were  given  to  the  chief  of  police  who  at 
once  issued  his  order. 

This  will  not  stop  the  sale  of  outside 
papers;  it  will  simply  force  the  sale  of 
them  through  the  local  dealers. 


HIS  SUIT  NON-SUITED. 

At  the  close  of  all  the  evidence,  Justice 
Bookstaver  non-suited  Theron  C.  Craw- 
ford in  his  action  against  the  New  York 
Mail  and  Express  to  recover  damages 
for  the  breach  of  a  contract,  under  which 
he  was  to  receive  $50  a  week  for  two 
columns  of  written  matter  weekly. 

The  contract  contained  a  clause  pro- 
viding for  its  termination  upon  one 
week's  notice,  in  case  of  dissatisfaction 
with  Crawford's  work.  He  was  dis- 
charged soon  after  Col.  Shepard's  death, 
and  the  defendant's  managing  editor 
testified  that  his  work  did  not  suit.  The 
non-suit  then  followed  in  spite  of  plain- 
tifPs  request  to  go  to  the  jury  upon  the 
credibility  of  this  testimony. 


THEIR  POSITIVE  ENDORSE- 
MENT. 

At  the  annual  meeting  of  the  stock- 
holders of  the  Boston  Herald  Company 
the  following  officers  were  elected:  Di- 
rectors, John  H.  Holmes,  Edwin  B. 
Haskell  and  Charles  H.  Andrews;  treas- 
urer, John  H.  Holmes;  clerk,  Alfred  T. 
Waite. 


CHANGE  IN  NEW  JERSEY. 

Frank  Everett,  for  the  last  four  years 
editor  of  the  Dover  (N.  J.)  Iron  A^e,  the 
leading  republican  paper  of  Morris 
county,  has  been  forced  to  resign  his 
work  on  account  of  ill  health, 


SUPPLEMENTS  AND  POSTAL 
LAWS. 

As  many  papers  are  apt  to  issue  sup- 
plements in  a  "presidential  year,"  it  is 
well  to  bear  in  mind  the  postal  laws  re 
lating  to  supplements.  The  following 
are  the  existing  regulations  ; 

Sec.  287.  SuDplements  Admitted  as  Second- 
cUss  Matter. —  That  publishers  of  matter  of  the 
second-class  may.  wlthovit  subjecting  it  to  extra 
postiige,  fold  within  their  regular  issues  a  sup- 
plement ;  but  in  all  cases  the  added  matter  mu-it 
ne  germane  to  the  publication  which  it  supple- 
ments, that  is  to  say,  matter  supplied  in  order  to 
complete  that  to  which  it  is  added  or  supple- 
mented, but  omitted  from  the  regular  issue  for 
want  of  space,  time,  or  greater  convenience, 
which  supplement  must  in  every  case  be  issued 
with  the  publication  (Act  of  Match  3,  1879,  Sec. 
16,  20  Stats,,  35gl. 

Sec.  288.  Rules  lor  determining  the 
character  of  supplements.  In  determining 
whether  supplements,  though  folded  for  mailing 
with  regular  issues,  are  within  the  statutory 
definition,  the  following  rules  may  be  employed 
when  applicable,  namely; 

I  A  publication  entirely  distinct  from  and  in- 
dependent of  the  regular  issue,  but  complete  in 
itself,  especially  if  it  be  not  germane  to  the  regu- 
lar issue,  nor  connected  therewith,  can  not  be 
adopted  as  a  supplement. 

2.  Circnl.ir-i,  hand  bills,  show-bills,  posters  and 
other  special  advertisements  can  not  be  adopted 
as  supplements. 

3.  Matter  printed  elsewhere  than  at  the  office 
of  publication,  to  be  used  as  supplements  to  va- 
rious newspapers  for  the  purpose  of  securing  cir- 
culations to  advertisemen's  of  private  busmess, 
can  not  be  u-icd  as  s  ipplements. 

4.  Supplements  printed  at,  or  elsewhere  than 
at  the  office  of  publication,  must  be  printed  for 
the  purpose  of  being  used  as  supplements  for 
such  publicilions,  and  not  for  another  distinct 
and  separate  use. 

5.  Publication  of  statutes,  ordinances,  pro- 
ceedin.;s  of  public  or  deliberative  assemblies, 
boards  or  conventions,  advertisements  of  tax 
rates  or  other  notices  or  advertisements  re- 
quired by  law  to  be  published,  whether  grat- 
uitously or  for  compensation,  are  proper  sup- 
plemental matter. 

f:  Supplements  must,  as  the  law  requires,  be 
folded  with  the  regular  issues  they  purport  to 
supplement.  If  mailed  otherwise,  postage 
must  he  prepaid  at  the  third-class  rate. 

7.  Supplements  must  m  all  cases  bear  the 
lull  name  of  the  publication  with  -which  ihey 
are  folded,  preceded  by  the  words  "Supple- 
ment to  ;"  and  also  the  date  corresponding 

to  the  regular  i%sue. 

8.  Maps,  diagrams  or  illustrations,  which  are 
referred  to  in  the  publication,  or  form  a  neces- 
sary part  thereof,  are  admissible,  as  a  part  cf 
the  publication  itself,  without  the  words  "Sup- 
plement ." 

9.  Supplements  must  not  be  combined  with 
orders  for  subscriptions,  or  bill  or  receipts  for 
subscriptions;  this  being  expressly  prohibited 
by  law  (Sec.  30?,  Act  of  20th  January, 
1888). 

Sec.  289.  Publications  containing  illegal 
supplements;  how  rated:  Newspapers  con- 
tatnin;  sheets  or  additional  mitter  not  legally 
admissible  as  supplements,  should  be  treated  at 
the  mailing  office  as  third  class  matter,  and 
postage  required  accordingly.  II  the  pub- 
lisher desires  to  appeal  to  the  third  assistant 
postmaster-general,  he  can  do  so  by  making 
a  deposit  for  the  issue  mailed  at  the  third- 
class  rate  with  the  postmaster,  of  which  the 
excess  over  second-class  rates  will  be  refunded, 
if  the  department  decides  the  matter  to  be 
admissible  as  supplements.  Newspapers  con- 
taining illegal  supplements,  arriving  at  any 
office  of  delivery  without  evidence  of  pre- 
payment by  stamps  affixed,  should  be  rated 
up,  and  postage  collected  on  delivery  at  the 
first-class  rate,  as  required  by  law  (see  sec- 
tion 309). 

These  regulations  are  quite  explicit, 
and  a  careful  reading  may  avoid  need- 
less trouble  or  expense  in  connection 
with  the  mailing  of  any  edition  of  a 
paper  including  an  extra  supplement. 


ODDEST  AMERICAN  PAPER. 

The  queerest  little  sheet  in  the  world, 
both  in  name  and  in  purpose,  is  that 
published  under  the  title  of  the  Kam- 
loops  IVawa. 

Kamloops  is  the  name  of  the  town  in 
British  Columbia  from  which  this  odd 
periodical  hails,  and  its  mission  is  to 
teach  the  Indians  of  that  country  Eng- 
lish by  means  of  the  Wawa  system  of 
shorthand,  which  the  editor  confidently 
claims  is  the  simplest  system  known  to 
man. 

To  substantiate  this  statement  the 
new  year  number  announces  that,  since 
its  birth  in  1891,  2,000  Indians  have 
learned  to  read  and  write  by  its  aid,  and, 
furthermore,  that  the  pencils  of  2,000,000 
people  throughout  the  world  are  scratch- 
ing away  for  dear  life  to  master  its  rules. 

But  when  the  announcement  is  made 
that  it  "  can  be  learned  in  from  one  to 
three  hours  without  a  teacher,"  there  is 
small  wonder  at  its  popularity. 
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THE  LONDON  GAZETTE,  DULL- 
EST NEWSPAPER  IN  THE 
WORLD. 


Its  Dryness  Is  Its  Pride — No  Circu- 
lation AND  NO  Advertisements  — 
Its  Information  Has  Never  Been 
Betrayed — No  Issue  Ever  Late — 
The  Editor's  Easy  Labors. 

"  The  dullest  newspaper  in  the  world." 
Such  is  the  proud  boast  of  the  London 
Gazette,  whose  function  is  often  to  be 
heard  of,  but  never  to  be  seen.  Yet  who 
would  not  be  its  editor  ?  No  contributors 
to  look  after,  no  circulation  to  bother 
about,  no  advertisements  to  procure — 
here  is  journalism  made  easy. 

In  point  of  fact  (as  Bernard  Harrison, 
the  present  occupant  of  the  position,  was 
good  enough  to  explain  to  the  Westmm- 
ster  Gazette),  the  London  Gazette  is  all 
these  things,  and  more,  and  none  of 
them  gives  hi  n  any  trouble  worth  men- 
tioning. 

As  to  the  antiquity  of  the  Gazette 
there  is  no  doubt  whatever.  It  was  in 
1665  that  the  government  of  the  day 
first  seems  to  have  realized  the  advii- 
ability  of  having  an  organ  of  its  own, 
and  from  that  time  to  this  the  Gazette 
has  never  failed  an  expectant  public. 
For  a  brief  period,  it  is  true,  dunng  the 
year  of  the  plague,  when  the  seat  of 
government  was  removed  pro  tern  to  Ox- 
ford, the  paper  followed  suit,  and  be- 
came for  a  time  the  Oxford  Gazette,  but 
this  was  a  temporary  deviation  from  es- 
tablished custom  never  afterward  imi- 
tated. 

Nor  have  changes  of  other  kinds  ever 
found  much  favor. 

Nowadays,  of  course,  the  contents  of 
the  Gazette  are  much  less  varied  than 
those  of  the  earlier  issues.  Certain  pre- 
scribed matter — government  notices,  ap- 
pointments, accounts  of  ceremonials, 
bankruptcies,  parinership  dissolutions, 
official  dispatches,  etc. — are  dealt  with, 
and  nothing  else.  Ot  news  there  is  none. 
Even  in  the  case  of  dispatches  nothing 
so  frivolous  as  telegraphic  messages  is 
ever  countenanced. 

"As  a  consequence,  your  ordinary 
newspapers,"  said  Mr.  Harrison  on  this 
point,  "  have  discounted  entirely  all  the 
interest  which  formerly  attached  to  our 
columns  in  this  respect.  So  that  the 
state  of  things  now  is  very  different 
from  what  it  was  in  the  time  of  the 
Crimea,  for  instance,  when  our  offices 
were  besieged  day  after  day  for  copies 
of  the  paper  containing  what  was  the 
very  latest  intelligence  from  the  seat  of 
war." 

"Your  duties,  then,  as  editor,  are 
comparatively  light  nowadays?" 

Mr.  Harrison  smiled  :  "  It  is  hardly 
to  be  called  editing  at  all,"  he  said.  "I 
merely  have  to  see  that  I  have  proper 
authority  for  whatever  appears,  and 
that  everything  goes  in  in  due  form.  My 
responsibility  is  confined  almost  entirely 
to  the  production  of  the  paper.  Of 
course,  the  Gazette  varies  considerably 
as  to  the  number  of  its  pages,  according 
to  its  contents. 

"Here,  for  instance,  is  the  sort  of 
thing  we  have  to  get  out  in  November, 
when  we  have  to  put  in  all  the  parlia- 
mentary notices  for  the  ensuing  session," 
and  Mr.  Harrison  produced  a  bulky 
volume,  running  to  several  hundred 
pages;  "yet  that  is  just  an  ordinary 
number  ot  the  Gazette. 

"No,"  said  Mr.  Harrison,  in  answer 
to  another  question;  "however  heavy 
the  tax  has  been  upon  our  resources,  we 
have  never  yet  failed  to  bring  the  paper 
out  to  time  on  the  appointed  days.  It 
appears,  you  know,  on  Tuesdays  and 
Fridays.  And  we  take  even  more  pride 
in  the  circumstances  that  no  information 
has  ever  leaked  out  before  its  lime  while 
the  work  has  been  intrusted  to  us. 

"  01  course,  attempts  have  been  made 
from  time  to  time  to  bring  this  about,  but 
they  have  never  succeeded.    Equally,  of 


course,  we  take  special  precautions  to 
prevent  such  a  thing  when  these  seem 
advisable,  but  all  the  same,  considering 
the  enormous  amount  of  government 
printing  of  the  highest  moment,  in  ad- 
dition to  that  of  the  Gazette,  which  we 
do,  it  is  rather  satisfactory,  I  think,  that 
not  one  of  our  workpeople  has  ever  be- 
trayed us. 

"What  is  our  circulation  ?"  was  the 
answer  to  another  question.  "  I  musn't 
say.  That  is  a  state  secret,  not  to  be 
revealed.  But,  of  course,  you  know,  it 
is  practically  nil.  A  few  government 
departments,  one  of  two  official  bodies, 
a  stray  lawyer  or  so,  you  newspaper 
people,  and  the  like,  take  us,  but  that  is 
all.    We  have  no  general  readers." 


AN  ENTERPRISING  JOURNAL. 

The  Jamestown  (N.  Y.)  Evening 
yournal  has  contracted  with  Walter 
Scott  &  Company,  builders  of  fine  print- 
ing machinery,  for  the  delivery  in  about 
two  months  of  a  Scott  webb  perfecting 
newspaper  press  of  the  most  modern 
type,  having  a  guaranteed  speed  of  twelve 
thousand  copies  an  hour,  folded,  pasted 
and  trimmed. 

The  Journal  is  receiving  the  con- 
gratulations of  its  contemporaries  upon 
its  enterprise,  and  feels  justified  by  its 
successful  business  in  ordering  this  splen- 
did Scott  machine. 


A  PERSISTENT  OFFENDER. 

"I  have  done  my  best,"  the  editor 
remarked,  "to  establish  this  paper  in 
the  confidence  of  the  community." 

"  I  think  you  have  succeeded,"  was 
the  reply. 

"  Yes,  to  a  great  extent.  But  there  is 
one  regular  contributor  whom  I  can't 
break  of  his  habit  of  faking." 

"Who  is  that?" 

"  The  man  who  sends  in  the  weather 
reports." — Washington  Star, 


IN  A  SPACIOUS  NEW  HOME. 
The  Dodd's  Advertising  and  Check- 
ing Agency  of  Boston  is  now  located  in 
splendid  new  quarters  in  the  Carter 
building  at  No.  7  Water  street.  It  has 
the  whole  top  floor  of  the  building,  with 
light  on  four  sides.  The  visitor  gets  a 
splendid  view  of  Boston  out  of  the  win- 
dows of  the  Dodds'  Advertising  and 
Checking  Agency. 

J.  W.  Barber  has  reason  to  feel  proud 
of  his  new  quarters.  They  are  typical 
of  the  progress  and  activity  of  his  busi- 
ness— bright,  light  and  clean. 

Only  one  regret  has  been  expressed 
by  the  New  York  friends  of  the  Bos- 
ton agency,  and  that  is  that  there  now 
seems  less  chance  than  ever  of  seeing 
George  H.  Pierce  in  New  York. 


TYPE  BY  THE  CAR-LOAD. 
The  magnitude  of  the  business  done 
by  some  of  the  modern  companies  may 
be  inferred  from  a  recent  shipment  of 
type  from  the  St.  Louis  office  of  the 
American  Type  Founders'  Company  to 
Texas. 

The  whole  of  a  large  freight  car  had 
to  be  allotted  for  the  type,  which  had  a 
total  weight  of  15  tons. 

The  consignment  was  from  the  Ameri- 
can Type  Founders'  Company  to  its 
Texas  agents,  the  Scarff  &  O'Connor 
Company,  Dallas. 

The  car  contained  display  and  body 
type  made  by  the  company's  Central 
Foundry,  and  was  turned  out  in  a  re- 
markably short  period  after  receipt  of 
the  orders. 


NEWSPAPER  CELEBRATION. 

The  St.  Louis  Star  celebrated  the 
eighth  anniversary  of  its  birth  last  week. 
The  Star  is  one  of  the  most  popular 
western  newspapers,  and  is  to  be  con- 
gratulated upon  its  solid  and  well-de- 
served success.  Since  it  dropped  its 
hyphenated  title  of  Star-Sayings  its 
prosperity  has  largely  increased. 


"  SHE  MUST  HAVE  ASSISTANCE." 

Newspaper  men  will  have  an  oppor- 
tunity on  May  25  to  lend  a  helping  hand 
to  a  people  they  have  already  materially 
benefitted.  There  will  be  given  then 
at  the  Madison  Square  Garden  a  fair  to 
helo  buy  cartridges  for  the  patriots 
struggling  in  Cuba. 

Circulars  announcing  the  coming  fair 
do  not  speak  of  cartridges,  though  it  is 
stated  in  red  ink  that  "  Cuba  appreciates 
sympathy  — She  must  have  assistance." 
The  more  diplomatic  way  of  putting  it 
can  not  make  the  meaning  less  plain. 

The  fair  aside  from  any  features  of  ex- 
hibition will  be  for  a  full  week  the  ren- 
dezvous for  all  who  have  either  friendli- 
ness for  or  curiosity  concerning  the 
cause  or  the  country  of  the  Cubans.  As 
a  spectacle  it  will  beyond  question  prove 
one  of  the  most  interesting  that  has  ever 
been  held,  not  only  within  the  walls  of 
the  Madison  S(|uare  Garden — the  old  or 
the  new— but  within  the  confines  of  the 
United  Slates.  The  varied  character  of 
the  fair  will  afford  every  opportunity 
and  make  it  possible  for  all  to  contribute 
to  its  success. 

Better  than  subscriptions  will  be  a  dis- 
position on  the  part  of  the  metropolitan 
papers  to  afford  Allen  S.  Williams,  the 
press  agent,  every  lair  facility  for  pub- 
licity. 


PLAIN  TRUTHS  QUICKLY  TOLD. 

The  Buffalo  Evening  Times  has  availed 
itself  of  mechanical  science  in  giving  the 
public  instant  information  as  to  the  exact 
extent  of  its  daily  issues.  A  press  counter 
showing  the  precise  number  "run  off" 
is  placed  in  the  window  of  its  office,  so 
that  any  one  interested  may  glance  in 
and  know  the  figures. 

The  counter  is  connected  electrically 
with  the  press-room,  and  the  action  is 
automatic.  The  idea  is  an  innovation 
which  will  give  advertisers  great  satis- 
faction, and  is  a  special  source  of  pride 
and  pleasure  to  the  management  of  the 
Evening  Times,  which  has  always  de- 
sired to  give  the  public  prompt  reports 
of  the  paper's  actual  issues. 


GERMAN  EDITOR  JAILED. 

The  trial  of  Baron  von  Hammerstein, 
formerly  editor-in  chief  of  the  Berlin 
Kreuz-Zeittin^,  and  the  leader  of  the  con- 
servative party  in  the  Reichstag,  upon 
charges  of  forgery  fraud  and  embezzle- 
ment has  ended  in  his  conviction.  The 
court  sentenced  Hammerstein  to  three 
years'  penal  servitude,  to  suffer  the  loss 
of  his  civil  rights  for  five  years  and  to 
pay  a  fine  of  l,2CO  marks. 


OFFICE  SUPPLIES. 


Oldest — N  e  west. 

NOT 

that  I  was  First  am  I  Best, 
BUT 

that  I  am  Best  am  I  First. 
First  AND  Best. 
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TYPEWRITER 
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OLD-TIME  ADS. 


THE  BUSINESS  ANNOUNCEMENTS 
OF  LON(;  AGO. 

TiiEY  w  HKK  Short  and  Simpi.k  Thk 

tiRADUAL  GRc)\VriI  OK  APPRECIA- 
TION THAT  ADVIiR  l  lSING  DoES  PaY — 

iNTRonucrioN  ok  Cuts  anu  Other 

FeA  l  URKS. 

Newspapt-r  advertising  iiui^t  liavc 
been  an  uninipoilani  item  in  the  expense 
account  ol  New  \'i)rk  niercliants  in  the 
Second  qnaiter  ot  the  eitrhleenth  cen- 
tury, remarks  tlie  New  VorU  /uwnin:^ 
Post,  'i'lie  New  York  Gnzftte,  whicli 
was  lounded  l)y  James  Bradford  at  the 
bejininin}{  of  iliat  (luarter,  had  during;  its 
early  years  very  little  advertising  pat- 
ronajje,  and  one  may  say  none  from  the 
shopkeepers. 

'I'he  few  advertisements  of  that  time, 
and,  indeed,  throughout  the  eij^htecnlh 
century,  were  usually  written  in  a  sniiple, 
straijjhtlorward  fashion.  They  must 
h.ive  been  written  by  men  who  lelt  that 
these  coniniunications  contained  matter 
as  important  to  the  reading  public  as  to 
the  advertiser.  Advertising,  in  fact, 
was  confined  exclusively  to  S[)ecial  an- 
nouncements necessitated  by  special  facts 
or  conditions. 

It  was  not,  as  now,  an  every  day 
matter  of  course,  designed  not  only  to 
set  forth  special  facts,  but  also  to  keep  a 
man's  business  before  the  public.  There 
were  no  standing  advertisements,  as  the 
phrase  is. 

Merchants  were  not  yet  advertising. 
The  city  was  small,  and  all  its  business 
houses  must  have  been  pretty  well 
known  to  possible  purchasers.  Adver- 
tisements were  restricted  to  announce- 
ments of  real  estate  sales,  offers  of  re- 
wards  for  runaway  servants  or  slaves,  or 
announcements  ot  the  approaching  sales 
of  slaves. 

One  of  the  earliest  hotel  aclvertise- 
ments  is  that  of  the  Coach  and  Horses 
"in  the  liroadway  in  New  York  City," 
kept  by  Thomas  Welsh  from  London, 
where,  according  to  the  IVei  kiv  yoiirnal 
of  November  26,  1733,  "very  good  en- 
tertainment for  man  and  horse  is  to  be 
had.  The  newspapers  of  the  day  had 
entered  upon  an  era  of  scurrilous  politi- 
cal advertisements,  liut  as  for  the  busi- 
ness life  of  the  city,  it  still  was  not  mir- 
rored in  the  advertising  columns. 

It  was  the  thing  to  emphasize  the 
European  origin  of  good<,  and  an  air  ot 
sincei  ity  was  conveyed  by  naming  the 
ship  and  the  master.  It  became  the 
fashion  later  to  enumerate  the  goods  at 
considerable  length.  .\dvertisements 
were  more  often  repeated  than  lormerly, 
and  the  value  of  the  newspaper  as  a 
regular  advertising  medium  evidently 
began  to  be  lelt,  but  manifestly  adver- 
tisements were  not  regarded  as  of  great 
importance  by  the  publishers,  for  time 
and  again  at  later  dates  one  of  the  news- 
papers announces  that  particular  adver- 
tisements have  been  postponed  to  an- 
other issue,  which  meant  a  delay  of  a 
week. 

One  of  the  earliest  patent-medicine 
advertisements  is  contained  in  a  news- 
paper ot  1733.  James  Wallace,  "who 
sells  the  Beatman  drops,"  announced  his 
removal. 

And  the  longest  of  early  patent-med- 
icine advertisements  occupies  a  third  of 
a  column  in  a  newspaper  of  March,  1745. 
It  recommends  "tar-water"  for  mala- 
ria. 

During  the  next  ten  years  advertising 
became  more  and  more  important  to  the 
business  community  of  the  town.  An- 
nouncements of  importations  were  usu- 
ally itemized  and  inserted  more  than 
once,  but  advertising  was  not  yet  a  reg- 
ular every- week  matter  with  shopkeep- 
ers. 

Display  advertising  was  common  by 
1787,  though  there  were  few  cuts  save 
at  the  head  of  shipping  advertisements. 

By  1 762  the  Post  Boy  was  devoting  to 
advertisements  a  large  part  of  its  first 
page.  There  was  plenty  of  display 
type,  though  much  less  than  nowadays. 
A  druggist  annpunced  half  a  dozen 


newly  imported  patent  medicines.  Prices 
were  still  rarely  announced,  and  the 
every  day  devices  of  modern  advertisers 
were  unknown.  A  bookseller's  adver- 
tisement occupied  half  a  column,  an  un- 
usually large  space. 

Lodgings  were  boldly  advertised  by 
this  time,  but  the  modern  "  help  wanted  " 
and  "employment  wanted"  advertise- 
ments were  rare.  Thoroughly  modern 
in  tone,  however,  is  a  rag- merchant's 
offer  of  prizes  to  the  persons  that  shall 
bring  the  largest  number  of  rags  during 
the  year  I7C)S. 

The  Gazette  and  Mercury  gave,  in 
one  of  its  issues  in  1777,  half  its  first 
page  to  an  advertisement  of  Lord 
Howe's  proclamation.  Advertisements 
took  about  this  time  the  form  they  main- 
tained for  the  next  tilty  years.  Indeed, 
many  features  of  eighteenth  century  ad- 
vertising still  survive. 

Display  type  became  the  rule  for  or- 
dinary business  advertising  in  the  period 
of  the  Revolutionary  War.  The  devel- 
opment in  that  direction  had  been  some 
years  in  progress  before  the  struggle  be- 
gan. Advertising  cuts,  hitherto  con- 
fined chiefly  to  shipping  advertisements, 
now  began  to  appear. 

There  had  been  little  or  no  play  of 
humor  in  advertisements  up  to  this  time, 
and  for  a  long  time  to  come  advertising 
was  still  a  matter  of  strict  business  an- 
nouncement, but  in  1802  there  occurs 
this  announcement  in  a  New  York  news- 
paper: "  John  Higgins  would  be  unjust 
to  himself  if  he  did  not  recommend  his 
mode  of  cutting  hair,  which  he  does  in 
a  manner  almost  to  beautify  the  ugly." 

Even  as  late  as  the  si.\ties  the  column 
advertisement  was  a  rarity,  and  ordinary 
retailers  seldom  went  beyond  a  quarter 
of  a  column.  Patent  medicines  and 
amusements  occupied  the  longest  indi- 
vidual advertisements. 

Prices  began  about  the  mid-cen- 
tury period  to  be  inserted  in  retail  ad- 
vertisements, but  large  business  houses 
late  in  the  sixties  occupied  in  a  week 
less  advertising  S'pace  than  such  houses 
now  occupy  on  a  single  day. 


IN  NEW  QUARTERS. 

The  Iron  Age  (the  Williams  Printing 
Company)  will  move  on  May  i  to  the 
Rhinelander  building.  They  will  occupy 
three  floors. 


BOSTON  STANDARD  RUMORS. 

It  was  rumored  last  week  that  a 
Massachusetts  syndicate  had  made  an 
ofTer  for  the  Boston  Daily  Standard. 
1  The  report  is  denied  by  the  Standard 
management,  though  they  assert  that, 
like  all  other  newspapers,  it  has  its  price 
for  which  it  could  be  purchased.  They 
are  about,  it  is  said,  to  put  $150,000 
worth  of  their  stock  in  the  market  to 
further  extend  their  plant. 


FOR  THE  GERMAN  PRESS  CLUB. 

A  high  class  operatic  concert  was 
given  at  the  Metropolitan  Opera  House 
last  night  in  aid  of  the  building  fund  of 
the  German  Press  Club.  The  music 
was  by  the  Metropolitan  Orchestra, 
under  the  leadership  of  Anton  Seidl. 
The  affair  proved  a  splendid  success. 


LE  ROI  EST  MORT,  VIVE  LE  ROI. 

The  PeopWs  Advocate.,  published  at 
Ventura,  Cal.,  has  suspended  publica- 
tion. The  plant  and  subscription  list 
have  been  purchased  by  John  C.  Wray, 
who  will  issue  the  Ventura  Independent 
in  place  of  the  Advocate. 


PRESTON  OUT  ON  BAIL. 

H.  L.  Preston,  the  editor  of  the  Kan- 
sas City  Sunday  Siin^  who  has  been  in 
jail  at  St.  Joseph,  Mo  ,  has  returned  to 
Kansas  City,  his  bond  for  $2,500  having 
been  signed  by  Charles  Derr,  a  printer; 
Billy  Baughman,  a  gambler,  and  William 
Higgins,  ex-secretary  of  stale  for 
Kansas. 


HALF-TONE  WORK  IN  BO.STON. 

The  Boston  yournai  'K  making  a  record 
on  half  tones.  A  supplement  on  special 
paper,  including  many  half  tones,  is  now 
a  part  ot  each  Sunday's  issue.  The 
work  is  excellent. 


ONE.CENT  FEVER  SPREADS. 

A  miniature  monthly  called  the  Review 
has  been  started  in  Seabrook,  N.  H.  Its 
title  page,  like  those  of  so  large  a  group 
of  the  leading  dailies  at  this  time,  bears 
the  legend  "Price  i  cent." 


VARIOUS  LIBEL  LITIGATIONS. 

Suit  has  been  begun  in  Des  Moines, 
la.,  against  Lafayette  Young,  editor  and 
proprietor  of  the  Daily  Capital  for 
$25,000  libel.  It  was  brought  by  Dr. 
Upton  E.  Traer,  who  alleges  that  the 
Capital  charged  him  with  being  respons- 
ible for  the  death  of  a  woman  by  mal- 
practice. 

Two  years  ago  the  state  board  of  med- 
ical examiners  revoked  the  certificate 
which  it  had  issued  Dr.  Traer  to  practice 
medicine  in  Iowa.  Strange  as  it  may 
seem,  this  was  brought  about  from  the 
very  case  in  which  he  now  asks  damages 
from  the  Capital.  The  board  of  medi- 
cal examiners  did  not  charge  him  with 
malpractice,  but  revoked  the  certificate 
on  the  ground  of  incompetency. 


In  a  suit  for  alleged  libel  i  cent 
damages  was  the  sum  total  .dlowed  last 
week  to  editor  J.  J.  Robinson,  of  the 
Lonaconing  (Md.)  .Star,  against  H.  C.  > 
Rank,  editor  of  the  Review  of  the  same 
place. 

The  indictment  for  libel  against  Major 
J.  W.  Yocum,  of  the  Columbia,  Pa., 
spy,  brought  by  A.  G.  Seyfert,  has  been 
ignored  by  the  grand  jury  and  the  costs 
imposed  ujjon  the  prosecutor.  He  was 
the  fmst  to  test  the  act  under  which  the 
indictment  was  brought,  viz.,  making  it 
a  penal  olfense  to  publish  a  campaign  cir- 
cular of  a  libelous  character  anony- 
mously. The  circular  Mr.  Seyfert  com- 
plained of  simply  gave  his  legislative 
record  concerning  certain  bills,  and  he 
construed  the  act  against  anonymous  at- 
tacks too  literally. 


WITH  THE   CLUBS    AND  ASSO- 
CIATIONS. 

The  Suburban  Press  Association  of 
New  England  held  its  annual  meeting 
last  week  m  Boston,  members  being 
present  from  New  Hampshire,  Rhode 
Island  and  from  every  county  in  Massa- 
ciuisetts.  Reports  showed  the  present 
membership  to  be  nearly  300. 

The  officers  elected  for  the  ensuing 
year  are :  President,  J.  O.  Hayden, 
Journal,  Somerville.  Vice-Presidents: 
G.  W.  Prescott,  Patriot,  Quincy  ;  John 
Scott,  1  ranscript,  Peterboro',  N.  H. ; 
J.  H.  Whiting,  Journal,  Gardner  ; 
William  White,  News,  Mansfield  ;  A.  F. 
Hunt,  Item,  Nevvburyport  ;  F.  H.  Mil- 
ler, Journal,  Hingham  ;  C.  C.  Doten, 
Old  Colo)iy  Alemorial,  Plymouth.  Corre- 
sponding secretary,  R.  W.  Waterman, 
Worcester  West  Chronicle,  Athol  ;  re- 
cording secretary,  G.  W.  Stetson  ;  Mer- 
cury, Medford  ;  treasurer,  E.  H.  Pierce, 
Journal,  Revere.  Auditors  :  A.  Villuin, 
Times,  Beverly  ;  T.  P.  Wilson,  Star, 
Winchester. 

The  Southwest  Missouri  Press  Asso- 
ciation will  hold  its  annual  meeting  in 
Springfield  May  29  and  30. 

The  Northwest  Missouri  Pres>  Asso- 
ciation meets  in  St.  Joseph  May  8  and  9. 


SCRANTON'S  WO.MAN'S  ISSUE. 

The  ladies  of  Scranton,  Pa.,  by  cour- 
tesy of  Scranton  Daily  Truth,  will  issue 
a  woman's  edition  May  I4lh,  with  a 
probable  issue  of  40,000  copies.  As 
usual,  all  but  the  mechanical  production 
will  be  the  work  of  the  gentler  sex.  The 
profits  will  go  the  Young  Women's 
Christian  Association  of  the  city. 


A  GOOD  WOMAN'S  LSSUE. 

The  Fitchburg  Evening  Mail  issued  a 
woman's  edition  April  19.  It  was  pre- 
pared under  the  auspices  of  the  Woman's 
Club  of  Fitchburg  but  included  a  very 
clever  description  of  the  towns'  indus- 
tries. 


MOVES  HIS  OFFICES. 

Frank  S.  Gray,  the  New  York  special 
agent,  with  offices  in  the  Tribune,  will 
move,  on  May  I,  to  the  Tract  Society 
building.  His  new  offices  will  be  on  the 
tenth  floor. 


V 
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A  PRINTER'S  INK  AD  THAT  PROVED  A  BOOMERANG. 


ROUGH  ON  ROWELL. 

It  is  not  often  that  George  P.  Rowell 
is  "  caught  napping,"  but  his  latest  ad- 
vertisement of  his  own  agency  was  such 
a  good  example  of  a  boomerang  that  it 
is  worth  reproducing  here,  cut  and  all. 

The  drawing  represents  the  front 
door  of  an  advertising  agency,  at  the 
threshold  of  which  are  inscribed  the 
words,  "The  Geo.  P.  Rowell  Adv'g 
Co."  Through  the  open  door  is  seen 
the  figure  of  the  proprietor — a  poor 
likeness,  to  be  sure,  but  about  as  near  the 
truth  as  Rowell  wants  to  get.  He  sleeps 
sweetly,  no  doubt  dreaming  out  some 
new  scheme  for  the  benefit  of  the  un- 
wary newspaper  publisher. 

Underneath  the  cut  is  this  plaintive 
wail : 

APRIL  FOOL. 

The  foolish  advertiser  puts  his  appro- 
priation into  the  hands  of  an  incompe- 
tent, ill-equipped  agency,  and  imagines 
that  he  "  has  a  string  on  it."  Cash  is  a 
hard  thing  to  get,  and  no  one  should  let 
go  of  it  easily.  He  should  know  whose 
liands  it  is  going  into,  how  it  is  to  be 
handled,  and  whether  there  is  any  rea- 
sonable chance  of  his  getting  it  back 
again. 

For  thirty  years  we  have  been  mak- 
ing money  for  our  clients.  For  thirty 
years  we  have  been  handling  big  and 
little  advertising  appropriations.  The 
man  who  puts  his  money  into  our  hands 
gets  the  full  worth  of  it  in  good  adver- 
tising— profitable  advertising — cash. 
The  Geo.  P.  Rowrli,  Advbrtising  Co., 
10  Spruce  .St.,  New  York. 

The  proprietor  holds  in  his  nerve- 
less grasp  a  string  attached  to  a 
wallet  on  the  sidewalk.  Whether 
the  wallet  contains  advertising  contracts 
or  just  plain  dollars  we  are  not  informed, 
nor  is  it  easy  to  discern  just  what 
new  devilment  is  in  his  slumbrous  brain. 

The  gentle  reader,  however,  is  prone 
to  take  to  himself  a  more  wholesome  les- 
son than  that  intended  by  Rowell,  what- 
ever it  may  have  been.  It  is  that  the 
advertiser  is  wise  when  he  cuts  the 
string,  preferring  to  hold  it  himself. 


IMPERIAL  NEWS-DEALING. 
The  catalogue  of  newspapers  supplied 
by  the  Berlin  Post  Office  is  rather  an  in- 
teresting document.  Though  publish- 
ers of  newspapers  may  send  their  pub- 
lications by  book  post  direct  to  subscrib- 
ers, they  find  it  as  a  rule  less  trouble  and 
better  profit  to  sell  so  many  thousand 
copies  in  a  lump  to  the  newspaper  de- 
partment of  the  post  office,  which  acts 
as  agent  and  buys  at  the  same  prices  as 
the  trade. 

This  arrangement  is  e'|ually  conven- 
ient to  both  sides.  The  seventy-fourth 
annual  list  has  11,179  newspapers,  of 
which  8,004  are  published  in  German 
3. '75  other  languages,  among 
which  Great  Britain  and  America  come 
first  with  1,178  in  English. 

There  are  further  928  in  French,  191 
in  Danish,  153  in  Swedish,  133  in  Italian, 


113  in  Polish,  loi  in  Dutch,  84  in  Rus- 
sian, 82  in  Spanish,  71  in  Norwegian,  30 
in  Hungarian  and  246  in  numerous  other 
languages  and  dialects. 

The  imperial  German  publications 
show  7,187  papers  published  in  1,884 
cities.  Further,  526  came  from  Austria, 
276  from  Switzerland,  93  from  America, 
23  from  Russia,  and  20  more  from  other 
countries  all  written  in  German.  The 
number  of  papers  published  in  German 
has  risen  by  2,570  within  the  last  fifteen 
years. 

NEWSDEALERS'  BILL  PASSES. 

The  newsdealers'  bill  allowing  the  sale 
of  papers  under  the  elevated  railroad 
stations  in  New  York  city  has  passed  the 
senate. 

It  has  been  sent  to  Mayor  Strong  for 
his  approval. 

ADVERTISING  AGENCIES. 


From  our  location  at  the  top 
of  this  iron  and  brick  column 
we    are   locating  business 

ANNOUNCEMENTS       "top'  of 

i column"  in  newspapers  and 
magazines  from  Maine  to 
California. 

I  DODD'S 

Advertisinc;  &  Checking 

AGENCY, 

Water  Street,  BOSTON. 


M.  B.  WILSON 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 


R.  WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  York, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 

ADVERT!  S  EM  E^TS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers'  lowest  rates.  Practical  and 
effective  service  in  every  line  of  business. 

W.  L.  BEADNELL, 

Advertising  Agent, 
17  Tribunb  Building  Nbw  York. 

yHE  FOURTH  ESTATE  is  the  best  medium 
to  reach  buv^rs  in  the  newipapw  lin*.  Its 

advertisements  illustrate  the  fact  that  adds  do 

pay-  

'THE  FOURTH  ESTATE  Ls  the  best  medium 
*  to  reach  buyers  in  the  newspaper  line.  Ad- 
vertise in  it. 


THEY  MANAGED  NEWSPAPERS. 


Two  Women  Pioneers  in  the  Pum.i- 
CATioN  Field. 

The  reorganization  of  various  so- 
cieties upon  the  basis  of  genealogy  has 
been  the  means  of  liringing  to  light  some 
very  interesting  facts  concerning  our 
grandmothers  and  great- grandmothers. 
These  much-esteemed  persons,  it  has 
been  found,  were  in  the  main  vigorous 
women,  and  when  thrown  upon  their 
own  resources  by  adverse  fate  they  rose 
nobly  to  the  occasion. 

The  press  had  probably  fewer  workers 
than  any  other  early  Held  of  action,  and 
yet  the  first  newspaper  printed  in  Rhode 
Island,  one  at  Newport  in  1732,  was 
managed,  after  her  husband's  death,  by 
Anne  Franklin,  widow  of  James,  a 
brother  of  the  famous  Benjamin  Frank- 
lin. This  newspaper  eventually  became 
the  Newport  Mercury.,  now  the  oldest  in 
the  country.  Mrs.  Franklin,  who  must 
have  been  alone  in  her  field,  printed  an 
edition  of  the  laws  in  1745,  (340  pages) 
with  the  assistance  solely  ot  her  two 
daughters. 

The  mother  of  a  family  of  less  world- 
wide renown  was  equally  successful  in 
the  printing  business  when  the  occasion 
demanded  in  Hartford,  in  1725.  Wid- 
owed suddenly  and  left  with  three 
little  boys,  she  assumed  the  management 
of  a  publication  business,  and  carried  it 
on  without  a  break  until  her  sons  were 
old  enough  to  relieve  her.  A  part  of 
her  sagacity  was  to  take  each  boy  into 
the  shop  as  soon  as  he  left  school,  and 
her  white  old  age  found  her  still  guiding 
and  advising  her  clever  sons  in  their 
business  ventures  on  the  same  plan  by 
which  they  had  been  trained. 

Many  similar  histories  of  capable 
wQmen  following  careers  that  are  quite 
in  keeping  with  that  of  the  woman  who 
thinks  she  is  new  are  frequently  un- 
earthed nowadays  in  the  persistent  up- 
rooting of  the  family  tree. 


ADVERTISING  MEDIUMS. 

All  first-class  advertisers  in 

MILWAUKEE 

use  the 

EVENING 
WISCONSIN, 

and  they  average  to  pay  it 
more  for  the  same  space 
than  they  do  any  other 
paper  in  that  city. 

The  reason  for  this  is  be- 
cause the  Wisconsin  read- 
ers are  the  most  numerous 
and  the  best  purchasers. 

The  Wisconsin  is  also 
undeniably  the  best  news- 
paper in  the  state. 

N.  Y.  Branch  Office,  10  Spruce  St., 
C.  H.  Eddy,  Mgr. 


THE  FOURTH  ESTATE  differs  from 
other  journals  of  a  similar  nature, 
in  the  class  of  subscribers  that  it  has. 

I  judge  this  from  the  answers  I 
receive  from  my  advertisement  in 
it.  An  answer  from  a  FcURTH 
Estate  ad  generally  brings  me  a 
customer,  and  a  paying  one  at  that, 
while  many  applications  from  other 
mediums  are  either  frauds  or  were 
written  out  of  curiosity. 

I  am  fully  convinced  that  adver- 
tising in  The  Fourth  Estate  pays 
those  who  want  to  reach  the  atten- 
tion of  the  better  class  of  newspaper 
men,  if  they  have  something  to  sell 
which  will  bear  inspection,  and  is  of 
a  meritorious  nature. 

GEO.  T.  HAMMOND. 

Newport,  R.  1.,  December  10,  1895. 


ADVERTISING  MEDIUMS. 

YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement   in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\of  the  houses — whether 
residences  or  stores — occupied  by  white 
persons,  A  RECORD  UNEQUALED  ELSE- 
WHERE IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building, 

New  York  Representative. 


THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

"  New  England's  Greatest  Newspaper." 

The  BOSTON  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials  : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  power. 


NEW  FEATURES  FOR  "96." 

300,000  DAILY 

is  the  guaranted .  circulation  of  the 
ScRipps  McRae  League. 

CINCINNATI  POST, 

ST.  LOUIb  CHRONICLE. 
CLEVELAND  PRESS, 
KENTUCKY  POST. 
For  rales,  sample  copies,  etc..  write 
E.  T.  PERRY,  S3  Tribune  Building,  New  York. 

A   TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening   Field.   The  other  reason  is 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

WE  beg  to  announce  that  we  have  appointed 
Mk.  PHILIP  RIITER,  of  154  Nassau 
Street.  New  York,  our  Special  Eastern  Adver- 
tising Representative. 

The  NORWALK  (Ohio) 

April  30,  1890. 

REFLECTOR. 

A  DVERTISING  in  newspapers  of  "  kn-jwn  cir- 
culation"  meani  "  BUSINESS."   For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bane  BIdB..N.Y.  Chamber  of  Commerce. Chi<»eo. 

(iT  CONSIDER  The  Fourth  Estate  a  very 
valuable  help  to  every  one  who  is  in  the 
advertising  business,  and  especially  to  one  who 
has  charge  of  the  advertising  department  of  any 
paper  or  magazine."  — W.  P.  Pierson,  advertLs- 
me.  manager  Home  Queen. 

i<T  ENJOY  reading  The  Fourth  Estate,  for 
■'■    it  gives  me  information  not  only  of  interest 
but  of  positive  value." — Dr.  Nathaniel  C. 
FowLBR,  Jr. 
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THE  WOMAN  IN  THE  CASE. 

Since  Adam  accused  Eve  of  the  orig- 
inal sin,  his  sons  have  continued  to  say: 
"She  did  it,"  referring,  of  course,  to 
the  females  of  their  time  and  generation. 


At  the  end  of  the  century,  the  new 
woman  is  with  us.  She  seems  likely  to 
become  the  superlative  superior  of  him. 

The  New  York  Journal  is  essentially 
up  to  date.  It  has  secured  a  number  of 
pretty  lady  dolls,  which  are  arrayed  in 
the  latest  styles,  their  gowns  being  made 
out  of  Journals.  They  are  placed  in 
shop  wnidows  and  attract  immediate 
attention  from  the  women,  whose  pat- 
ronage the  Journal  wants  as  much  if 
not  more  than  that  of  the  men. 

We  present  one  of  the  dolls.  Her  air 
of  prosperity  and  prettiness  tempts  us  to 
introduce  her  to  the  Boston  Globe's  fat 
man.  He  is  a  fastidious  fellow,  even  if 
he  is  not  handsome.  She  is  a  Califor- 
nia beauty  transplanted  to  Manhattan 
and  he  ought  ceitainly  to  take  a  fancy 
to  her,  even  if  he  is  seemingly  too  con- 
tentedly fat  to  admire  anybody  but  him- 
self. 


OFFICES  TO  LEI. 


RECENT  NEW  ENTERPRISES. 

The  Union  City  (O.)  Morning  News 
has  entered  on  its  journalistic  career. 
M.  P.  Benham  is  the  publisher. 

The  Watertown  (N.  Y.)  Diily  Gazelle 
with  Charles  W.  Clare  the  publisher 
and  C.  J.  Btlliiiger  as  the  editor,  came 
out  last  week. 

Collins,  la.,  has  a  new  paper,  the  Lib- 
erator. 

A.  K.  Clark  is  the  publisher  of  a  new 
paper  at  Fairfield,  Wash.,  called  Clark's 
Weekly. 

The  Daily  Truth  has  made  its  ap- 
pearance at  Canton,  111. 

A  late  addition  to  journalism  is  the 
Monmouth  (III.)  Evening  Gazette. 

Jesse  T.  Gravenor  has  begun  the  pub- 
lication of  the  Plainfield  (la.)  Bell. 

A  new  paper  has  entered  the  journal- 
istic field  at  Madison  Lake,  Minn.,  called 
t\\^  Mirror.  H.  G.  Maxfield  is  the  pub- 
lisher. 

W.  C.  Hicks  is  about  to  start  a  new 
paper  at  Hedrick,  la.,  called  the 
Herald. 

The  Miami  (Fla.)  Metropolis  is  a  late 
addition  to  journalism. 

E.  J.  Peck  Hutson,  an  enterprising 
newspaper  man,  has  presented  to  the 
public  the  first  issue  of  a  weekly  paper, 
the  Centennial  Every  Saturday.  It  is 
an  illustrated  weekly  and  is  devoted 
largely  to  a  review  of  society  and  drama, 
touching  also  upon  all  the  live  topics  of 
the  day. 

Paintsville,  Ky.,  is  to  have  a  new 
paper  May  i  called  the  Jourrml. 


LARGE  FRONT  OFFICES  IN 

THE  TIMES  BUILDING 


OPEN  DAY  AND  NIGHT. 
ELEVATORS  ALWAYS  RUNNING. 
Rent  includes  Light,  Heat  and  Janitor  Service. 
Apply  E.  A.  TREDWELL,  19  Times  Building. 

CORRESPONDENCE. 


FOR  SALE. 


■p  EV.  A.  S.  GREGG  will  furnish  report  or 
^  special  matter  about  General  Conference 
M.  E.  Church,  Cleveland,  O  ,  in  May.  After 
April  20,  address  Cleveland,  O. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT. 
LOGAN  UTAH. 


ADVERTISING  HELPS. 


AN  AUTHORITY  ON  TRADE  JOURNAL 
ADVERTISING. 

THE  TRADE  PRESS,  of  Chicago,  which  Is 
just  beginning  its  third  year  as  the  Trade 
Journjl  Publishers'  trade  magazine,  will  cele- 
brate its  third  anniversary  with  a  special  num- 
ber this  month  to  mark  the  broadening  of  its 
field  to  include  the  Trade  Journal  Advertiser. 
The  Advertiser  has  at  present  no  source  from 
which  10  gain  reliable  information  about  the 
journals  he  is  asked  to  patronize.  Publishers 
claim  circulations  of  fiom  10,000  to  50.000  when 
they  have  not  200  bona  ftde  paid  subscribers, 
and  never  print  more  than  500  to  1,000  copies. 
This  is  robbery  and  should  de  exposed.  The 
Advertiser  needs  a  reliable  source  of  informa- 
tion, some  disinterested  expert  on  Trade  Journal 
Advertising  to  advise  with  on  this  subject.  He 
will  find  such  assistance  in  the  columns  and  con- 
nd.ntial  correspondence  of  THE  TRADE 
PRESS.  This  magazine  caters  only  to  legitimate 
and  high-grade  trade  papers.  These  have 
nothing  to  fear,  and  from  the  others  we  have  no 
favors  to  ask.  SUBSCRIPTION,  Ji;  SINGLE 
COPIES,  10  cents.  ADVFRTISING  RATES 
ON  APPLICATION.  THE  TRADE  PRESS, 
24  Dearborn  Street,  Chicago. 


The  Daily  Sun  has  reappeared  at 
Niles,  Mich. 

The  Seymore  (Mo.)  Advocate  is  a  late 
newspaper  enterprise.  R.  T.  Riggle  is 
the  publisher. 

The  Searchlight  has  made  its  appear- 
ance in  St.  Joseph,  Mo. 

M.  H.  Bickford  has  begun  the  publi- 
cation of  a  new  paper  at  Wausau,  Wis., 
called  the  People's  Voice. 


HE  BUYS  A  GOOD  PAPER. 

TheSteubenville(0.)  Herald  hdii,  been 
purchased  by  J.  J.  Gill,  who  recently 
secured  a  controlling  interest  in  the 
Evening  Star.  The  two  papers  are  to 
be  consolidate  1.  P.  B.  Conn,  former 
proprietor  of  the  Herald,  is  understood 
to  have  received  $15,000  for  his  prop- 
erty. 


( C  T  F  we  may  judge  by  the  numerous  responses 
to  our  aovertisement  in  your  paper  invit- 
mg  ad.  writers  to  send  for  specimens  of  our 
"  Type  that  Attracts,"  the  whole  of  that  frater- 
nity must  be  readers  of  The  Fourth  Estatb. 
We  have  catered  for  the  ad-smith,  but  never 
were  able  to  reach  him  effectually  before.*  " — 
Amsbican  Type  Founders'  Co. 


A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

A  RARE  OPPORTUNITY  FOR  NEWS- 
PAPER  MEN.— On  account  of  long-con- 
tinued ill  health  of  one  of  the  proprietors,  one  of 
the  OLDEST  AND  MOST  FIRMLY  ESTAB- 
LISHED WEEKLY  COUNTY  NEWSPA- 
PERS IN  THE  WEST,  with  a  job  and  news- 
paper plant  second  to  none  outside  the  large 
cities,  is  oflfered  for  sale  on  liberal  term*.  The 
ONLY  REPUBLICAN  PAPER  in  a  Repub- 
lican county  of  42,000  population;  7  column,  8 
pages,  with  a  bona  fide  circulation  of  2,700. 
MACHINERY  consists  of  7  H.-P.  Otto  G.is 
Engine,  5  Power  Presses,  Thome  Type  setting 
Machine,  Folder,  Stitcher,  Paper  Cutters,  etc. 
Brick  office,  two  stories  and  basement,  40  x  60, 
water,  gas,  etc.  For  particulars  apply  to  J.  W. 
OSTRANUER,  Ostrander  Building,  Chicago, 
IlL  

■pOR  SALE,  on  account  of  ill  health  of  the 
editor,  ortice  of  the  Independent  Register. 
Has  good  GORDON  JOB  PRESS  and  one 
HAND  PRESS.  Is  well  supplied  with  NEW 
TYPE,  long  primer  and  brevier.  Has  GOOD 
CIRCULATIO.S  in  town  and  county.  Terms 
reasonable.  For  further  particulars  address, 
JOHN  FLANGI.ER,  Columbiana,  O.  

■pOR  SALE. — New  improved  single  Potter 
press,  8  columns,  8  pages,  with  10-page  at- 
tachment, with  complete  stereotype  outfit.  Ad- 
dress, BOX  236,  Pittsburgh,  Pa. 

SITUATIONS  WANTED. 

A  DVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion,  Count 
seven  words  to  the  line. 

IV/IAN  OF  THIRTEEN  YEARS'  EXPERt- 
ENCE,  now  connected  with  prominent 
New  York  daily,  desires  responsible  position  on 
newspaper  in  city  of  50,000  to  100,000.  Has  been 
managing  editor  of  several  leading  dailies,  west 
and  south.  Highest  references  from  publishers, 
public  men  and  businessmen  of  different  locali- 
ties.   W.  K.  v.,  care  Fourth  Estatk. 

I'VE  been  six  years  with  one  of  largest  liter- 
ary  publishing  houses  in  New  York  and  for 
good  reasons  intend  to  change.  Can  take 
charge  literary  part  Sunday  Edition  of  daily, 
or  prepare  tasty  and  striking  advertisements. 
Thorough  knowledge  periodical  subscriptions. 
Energetic,  reliable ;  best  references.  Address 
Practicnl,  care  The  Foukth  Estate. 

T  ATEliUSINESSMANAGtRNEVV  YORK 
DAILY,  with  highest  endorsements,  wants 
similar  position  outside  New  York.  First-class 
man  in  every  respect.  Address  Advertising, 
care  of  The  Fourth  Estate. 

AXTANTED.— A  situation  by  an  experienced 
*  *  advertising  man,  over  four  years*  experi- 
ence. Address  ADAGENT,  care  The  Fourth 
Estate. 

A  COMPETENr    CIRCULATION,  AD- 
VERTISI NG  and  business  manager  wishes 
to  change  his  position.     LA  FORGE,  care 
Fourth  Estate. 


SITUATIONS. 


MISCELLANEO  US. 


A  DVERTISEMENTS  under  thU  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

AN  ADVERTISING  SOLICITOR  who  is 
qualified  to  deal  successfully  with  unusual 
opportunities  for  making  big  contracts  with 
considerable  pro6t  to  himself  may  hear  of  such 
an  opportunity  by  addressing  Good  Record, 
care  of  The  Fourth  Estate. 

Vy ANTED,  good  NEWSPAPER  ARTIST 
*■  on  illustrated  weekly  newspaper.  En- 
close sample  clippings.  Permanent  position. 
Address,  ■'  ARTIST,"  care  Ti^  Fourth  Es- 
tate. 

XXTANTED — Bright  young  man  capable  of 
'  writing  a  good  cycling  story  who  can  read 
copy  and  proof  when  necessary-  Also  a  good 
sketch  artisL  Address  BRIGHT,  care  Fourth 
Estate. 

A   thoroughly  competent  telegraph  and  news 
editor  needed  in  a  city  of  over  one  hundred 
thousand.   Address  McC,  care  The  Fourth 
Estate. 

pMPLOYERS  in  the  newspaper  field  can 
^  obtain  by  advertising  in  The  Fourth 
Estate  an  intelligent  grade  of  assistants  in 
various  line«. 

SUSPENSIONS. 

The  Pittsfield  {Uths.)  Morning  Call,  of 
which  W.  J.  Oatman  was  editor  and 
publisher,  and  which  was  established 
February  17  last,  announced  its  indefinite 
suspension  last  week,  on  account  of  the 
hard  times  and  general  depression. 

The  Tyler  (Tex.)  Morning  Union 
stopped  publication  after  an  existence  of 
one  week. 

The  Watseka  (111.)  Daily  News  is 
dead. 

The  Lacrosse  (Wis.)  Sunday  Press  is 
no  more. 

The  Sunday  Graphic,  Philadelphia, 
has  been  discontinued. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Lite  Insurance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  last 
week. 

"  These  are  hard  times  "  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never"  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now. 

""^BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 

NEW  YORK    AND    NEW  JERSEY  State 
Agencies, 

»S3  Broadwav,  NEW  YORK. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau,  Cedar  and  Libbrtv  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  for 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 

EDITORIAL  HELPS. 

For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  $5  00 

Vol.  IL,  September,  1894,  to  February, 

1S95,  inclusive   5  00 

Vol,  HI.,  March  to  August,  1895,  inclu- 
sive  3  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive....,   2  50 

Vols.  I.  and  II.,  bound  together,  a  few 

left   ID  00 

Vols.  in.  and  IV. ,  bound  togeiher,  March, 

i8g5,  lo  February,  1896,  inclusive   5  00 

BACK   NUMBERS  ^-U™ 

Estate  can  be  had  (except  a  few  issues  which 
are  out  of  print)  at  10  cents  each.  As  the  edi- 
tions are  many  of  them  nearly  exhausted, 
prompt  application  should  be  made. 

GOOD  LITERATURE. 

TPHE  BEST  INVESTMENT.—"  In  sending 
^  check  for  renewal  of  ray  subscription,  I 
wish  to  say  that  I  regard  this  annual  payment  as 
the  very  best  investment  which  I  make.  When 
the  morning  papers  and  The  Fourth  Estate 
tome  to  me  together,  as  they  often  do,  your 
paper  is  always  read  first  while  the  general 
news  of  the  day  waits. 

"  Moreover.the  interest  attaches  quite  as  much 
to  the  ads,  in  proportion  to  their  bulk,  as  to  the 
reading  matter. 

"I  regard  The  Fourth  Estate  as  a  con- 
spicuous illustration  of  the  truth  that  supply 
often  creates  demand.  If  The  Fourth  EIstatb 
never  had  been  established  newspaper  men 
would  have  continued  ignorant  to  this  day,  I 
presume,  of  the  personal  and  business  value  to 
them  of  the  work  which  you  are  doing." — 
Stephen  O'Meara,  Editor  Boston  Journal. 

((  TXTHILE  there  have  been  thousands  of 
•  ■  '  long-felt  wants'  launched,  year  after 
year,  on  the  sea  of  newspaperdom,  the  real, 
actual  *  long-felt  want'  has  never  been  satisfied 
until  The  Fourth  Estate  came  out."— Wm.  H. 
RoBSON,  editor  Indianapolis  Trade  Journal. 

i(  'W'OUR  paper  more  than  anyone  I  know 
^     of  is  the  history  of  newspaper  men  of  to- 
day."— JohnD.  Baldwin,  proprietor  Worcester 


FIRES. 

The  building  occupied  by  the  Ports- 
mouth (N.  H.)  Daily  Times,  and  the 
weekly  papers  published  by  the  owners 
of  the  Times,  was  burned  last  week. 
The  loss  was  about  $12,000.  A  larger 
part  of  the  contents  of  the  building 
were  removed  in  safety,  and  the  loss 
was  covered  by  insurance. 
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PRINTERS'  SUPPLIES. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel* 
laneous  books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers, 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 


New  York 


II  AND  13  VANDEWATER 
STREET. 


CvJ^r  &rr^-  '7  and  19  QUINCY 
V^HICAGO  .  STREET. 


HILADELPHIA 


13  SOUTH  SEVENTH 
STREET, 


EDITORIAL  HELPS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  SO,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminatmg 
service  we  render  our  customers, 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 


IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID: 


"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 


If  you  address  them  at  78  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


WE  HAVE  IT  I 

The  Modern  Press  Clipping  Bureau 

In  its  fullest  development. 

Every  state  closely  covered. 

All  publications  received  direct  from  publishers. 

Most  thoroughly  trained  Readeis. 

Lowest  Rates,  $1  per  month  and  upwards. 

Our  pauon*  say  we  do  the  best  work. 

UNASKED  FOR  PRAISE 
From  the  Clothier  and  Furnisher.  New  York: 
"  We  are  taking  clippings  from  three  bureaus, 
but  your  service  is  lar  ahead  of  all  the  rest." — 
R.  W.  Ashcroft,  Editor. 

GIVE  US  A  TRIAL  ORDER. 
TheCHICAGO  PRESS  CLIPPING  BUREAU 
Theo.  Wiese,  Mgr.,  36  La  Salle  St.,  Chicago. 


NOW  READY. 


THE  FOURTH  ESTATE. 

A/T^T  September  i,  1895, 

V  WJ-*.  1  V   to  March  I,  1896. 

JUST  COMPLETED. 


$2.50 


POSTAGE 
INCLUDED. 


VOLS.III-IVr""." 

(Year  ending  March  i,  1896). 

640  pages,  5oo  illustrations. 


.00 


POSTAGE 
IN'CLUDED. 


A  year's  concise  history  of  the  new- 
paper  and  advertising  worlds. 
No  library  complete  without  it. 

D  T  X  O  N'  <N  LEAD  PENCILS. 
t^,i,'\r^^^  O  1.DITORS'  HLUK, 
KDITORS- BLACK.  TRY  THEM.  Sample 
•ree  if  Foi  hth  Estate  is  mentioned.  Jos. 
UmoN  Cruciblr  Co.,  Jersey  City,  N.J. 


BUSINESS  HELPS. 


PAMPHLETS 

are  artistic  if  made  by 

Seaman.  Presbrey  Dep't, 

874  Broadway,  New  York. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York.  

A  LL  the  leading  English   Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duanest,,  New  York, 
one  door  east  of  Broadway. 

AMUSEMENTS. 


Abbey's,  John  Hare,  8.15  p.m. 

Academy  of  Music,  "  After  Dark,"  8.15  p  m. 

American  Theatre,  "  Myles  Aroon,"  8  p.m. 

Matinee  Saturday. 
Broadway,   "  El  Capitan,"  8  p.m.  Matinee 

Saturday. 

Casino,  "The  Lady  Slavey,"  8.15  p.m. 

Fifth  Avenue,  "The  Speculator,"  8.15  p.  m 

Matinee  Saturday. 
Garden  Theatre.  "  His  Absent  Boy,' 
GvRRicK  Theatre,  "Thoroughbred,' 
Hoyt's  Theatre,  "  A  Black  Sheep," 
KosTER  &  Bial's,  Chevalier. 
Lyceum,  "The  Prisoner  of  Zenda,"  8.15  p.m. 

Matinee  Saturday. 
Olympia,   "Marguerite,"  8.15   p.m.  Matinee^ 

Wednesday  and  Saturday. 
Proctor's,  Vaudeville,  11  a.m.  to  11  p.m. 


'8.  IS  P.M. 

8.30  P.M. 
0.30  P.M. 


TRAVEL. 


No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

iX  hours.  New  York  to  Buffalo ;  g}i  hours.  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago;  21%  hours.  New  York  to  Cin- 
cinnati; 29X  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Cen- 
tral, through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  importwt  city  in 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment 
These  matters  have  always  received  the  moii 
careful  attention  at  the  hands  of  the  manage, 
ment  of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  oi 
the  latest  design  and  construction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  Is  the  "  Standar 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD. 

Gtn.  Manager.  Gt».  Pats-  Atrent 

STONINGTOM  LINE. 

FARES  ALL  REDUCED.  BOSTON,  $3; 
PROVIDENCE.  «2.25  ;  WORCESTER,  $2.35. 
Steamers  leave  NEW  PIER  36,  N.  R.,  one  block 
above  Canal  street,  at  6  p.m.  daily,  except 
Sunday. 


WHEN  YOU  START 
THAT  PAPER 

Concentrate  your  energies  on  getting  ads  and  sub- 
scriptions, and  avoid  all  worry  and  loss  of  time  by 
placing  your  outfit  order  in  one  lot.  The  presses, 
folder,  type-setting  machines,  type,  and  materials 
can  be  bought  at  least  cost  in  this  way,  if  you  buy 
from  the  concern  that  is  the  biggest  buyer  of  print- 
ing machinery  in  the  world,  and  the  biggest  and 
most  complete  type-founding  company  in  the  world, 
and  consequently  able  to  sell  to  best  advantage. 


Convenient  to  All.— Covering  the  Continent. 


AMERICAN  JoTpan;.""'^^' 

Boston,  New  York,  Philadelphia,  Baltimore,  Buffalo,  Pittsburg,  Cleveland,  Cincinnati, 
Chicago,  St.  Louis,  Milwaukee,  Minneapolis,  Kansas  City,  Omaha,  Denver,  Portland 
(Ore.),  San  Francisco,  Dallas,  Atlanta. 

LEADERS  OF  TYPE  FASHIONS. 


incorporations. 

The  Gameland  Publishing  Company 
of  New  York  has  been  incorporated 
with  a  capital  of  $2,000.  Game- 
land  is  to  be  a  monthly.  The  directors 
are:  Charles  Barker  Bradford,  George 
R.  Macey,  Ralph  W.  Ashcroff  and  Jesse 
Price. 

The  Cleveland  (O.)  University  Print 
ing  and  Publishing  Company  has  been 
incorporated  with  a  capital  stock  of 
$50,000.  The  incorporators  are  D.  F. 
Wright,  E.  C.  Brown,  R.  Farren  and 
Jas.  S.  Cockett. 

A  new  company  has  been  incorporated 
at  Anderson,  Ind  ,  called  the  Bulletin 
Printing  and  Manufacturing  Company, 
with  a  capital  stock  ot  $16,000.  The 
directors  are  F.  A.  Lowther,  J.  E. 
Burke.  It  is  to  publish  the  Daily  Bulle- 
tin. 

The  Delano  (Minn.)  Eagle  Printing 
Company  has  been  incorporated  with  a 
capital  stock  of  $25,000.  The  incorpor- 
ators are  I.  Gutzwiller  and  C.  J.  Buck- 
ley. The  company  is  to  publish  the 
Eagle — a  long-estabHshed  paper. 

American  Engineering  of  Chicago  has 
been  incorporated  with  a  capital  stock 
of  $2,500.  The  incorporators  are  John 
W.  Culbertson,  George  K.  Beasley  and 
Richard  A.  Errion. 


DEFOE'S  JOURNALISTIC  TOUCH 

The  author  of  "Robinson  Crusoe" 
will  probably  ever  be  looked  upon  as  a 
"single-book"  man,  yet,  as  is  well- 
known,  his  bibliography  is  quite  exten- 
sive, says  the  Z/Arary  Digest.  A  puz- 
zle to  the  critics  of  English  literature, 
from  Charles  Lamb  down,  is  the  fact 
that  of  all  Defoe's  romances  and  other 
works  but  one  became  popular,  for  his 
style  is  the  same,  or  very  nearly  the 
same,  in  all. 

Writing  for  Book  Reviews,  H.  Morse 
Stephens  makes  a  study  of  Defoe's 
literary  style,  and  comes  to  the  con- 
clusion that  it  was  in  the  constant  prac- 
tice of  daily  writing,  sometimes  in 
pamphlets  and  sometimes  in  news-letters, 
corresponding  to  the  work  of  a  modern 
journalist,  that  he  gained  the  easy  style 
and  the  faculty  of  always  avoiding  tire- 
some dulness  which  made  him  the  prince 
of  English  narrators. 


CHANGE  IN  MASSACHUSETTS. 

David  B.  Howland,  whohasbeen  con- 
nected with  the  Springfield  (Mass.)  Re- 
publican since  1887,  most  of  the  time  as 
city  editor,  has  resigned  to  become  edi- 
tor and  proprietor  of  the  Worcester 
Evening  Gazette,  which  he  formed  a 
stock  company  to  purchase. 

William  F.  Collins,  of  the  Republican 
goes  with  Mr.  Howland  to  the  Gazette. 


CLAIMS  HE  HAD  THE  RIGHT. 

A.  S.  Burnell,  publisher  of  the  Inter- 
State  Tracer  of  Des  Moines,  la.,  was 
arraigned  last  week  in  court  to  answer 
to  the  charge  of  using  the  mails  illegally 
by  sending  copies  of  his  paper  with  lists 
of  bad  debtors. 

He  admitted  the  truth  of  the  charges, 
but  claims  he  has  used  the  mails  for  this 
purpose  for  eleven  years,  and  was  sur- 
prised at  the  charge. 

He  claims  he  has  not  violated  the  law. 
but  his  acknowledgment  of  the  truth  of 
the  charges  leaves  the  matter  wholly  in 
the  hands  of  the  court  to  decide  whether 
he  is  guilty  or  not. 

His  only  hope  is  to  demur  to  the  in- 
dictment, and  in  case  the  demurrer  i- 
overruled,  the  court  will  undoubtedly 
direct  a  verdict  if  he  refuses  to  plead 
guilty. 
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4,000  Linotypes  in  Use. 

No  Distribution. 
No  Old  Type. 
No  Teams. 


CAPACITY,    3,600    TO   9^000  EMS 
PER  HOUR. 


THE  LINOTYPE  MAS  NO  RIVAL. 

Compare  the  ONE  MAN   records  of  the  Linotype 
with  the  "team"  records  of  type-setting  machines. 
USED  BY  LEADING  BOOK  PUBLISHERS. 
MERGENTHALER  LINOTYPE  CO., 

Tribune  Building,  NEW  YORK  CITY. 
PHILIP  T.  DODGE,  President  and  General  Manager. 


STANDARD   LINOTYPE  METAL 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufacturkd  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LovvENSTKiN  &  Bro.,  Proprietors. 
Telephone,  1x40  i8th  Street.  Nos.  540,  54a.  544  West  i6th  Street,  NEW  YORK,  U.  S.  A 


FOR  ALL  KINDS  OF 

PHOTG-ENGRAVING 

GO  TO  THE 


AMERICAN  PHOTO-ENGRAVING  CO., 
No.  67  Park  Place,  New  York. 

We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 
No.  156  Fulton  Street,  New  York. 

SUBSCRIBE  NOW.  and  get  THE  FOURTH 
ESTATE  for  Two  Dollars  a  year.  Watch 
its  constant  improvement. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

gp^j,^  PERFECTING 

durability,  press, 
economy  of  space. 

Factory.  i6ih  st.  and  Ashland  ave.,CHICAGO. 
NEW  YORK  OFFICE  534  Temple  Court. 
BOSTON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 


CTEREOTYPE,  li.votype  and  electro- 
TYPE  metals;  copper  annodes;  ZINC  plates 
for  etchmg.    MERCHANT  &  CO.,  Inc., 
517  Arch  street.  Philadelphia.  Pa.  | 

THE  LOVEJOV  CO..       Established  1853. 

ELECTROTYPERS 

and  manufacturers  ot  Electrotype  Machinery , 
444-446  Pearl  Street,  New  York, 

R  T  M  n  F  R  for  The  Fourth  Estate 
Ull-N  J^i-,lVO  with  patent  extensible 
back,  capable  of  holding  a  year's  supply  it  de- 
sired, will  be  supplied  at  office  for  $1.25,  or  by 
mail,  prepaid,  $1.50. 

HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.  V. 

PRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

TF  you  use  ELECTROS  send  to  CRASKE  for 
prices.    Superior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE,  45  &  47  Rose  St.,  N.  V. 

riEO.  GOTTSBERGER  PECK,  Printer,  Lith- 
ographer  and  Stationer.  Blank  Books  made 
to  order.    11  Murray  Street,  New  York. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


\J    F.  McCAFFERTY,  ELECTROTYPER, 

42  and  44  Bond  Street, 
FRANK  LESLIE  BUILDING,  New  York. 


N 


EWS  PAPER— Rolls  or  sheets.  First  quality. 
Write  A.  G.  ELLIOT  &  CO.,  Phila.,  Pa. 


« t  'THE  FOURTH  ESTATE  is  brimful  of 
newspaper  news  and  is  interesting  to 
anyone." — Ssm  Francisco  Foresters'  Advocate. 


THE 


THORNE 


Newspaper 
Book  and 
Magazine 
Composition 


TYPE-SETTING 
MACHINE 


SIMPLE  IN  CONSTRUCTION.  In  use  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY. 


Chicago  :  139  Monroe  Street. 


New  York  :  34  Park  Row. 


Re-Built  Second-Hand  Machinery. 


Potter  Drum  Cylinder,  two-roller,  bed  25  x  35, 

wire  springs,  tape  delivery. 
Taylor  Double  Cylinder,  40  x  52,  air  springs. 
Hoe  Double  Cylinder,  36  x  54,  wire  springs. 
Hoe  Double  Cylinder,  32  x  47,  wire  springs. 
Hoe  Drum  Cylinder,  iwo-rollcr,  29  x  41  '.i,  wire 

springs,  tape  delivery,  two  fountains. 
Habrock  Dispatch  Drum  Cylinder  Press,  with 

Kendal  folder  attached,  bed  39  x  52  ins. 
Babcock  Dispatch  Drum  Cylinder  Press,  bed 

43  ^  57.  with  Dexter  folder  attached. 
Scott  Drum  Cylinder,  two-roller,  bed  29  x  42, 

air  springs,  lapeless  delivery. 
Scott  Web,  Class  U,  No.  1 5,  4  and  8  pages  of  7 

and  8  columns,  lengih  of  sheet,  23^^  ins., 

%  page  fold. 

All  VVi-b  Presses  are  furnished  wi 


New  York— Times  Bldg. 
Chicago— Monadnock  Bldg. 
St.  Louis— Security  Bldg. 
Boston — Carter  Bldg. 

Send  for  Prices. 


Hoe  &  Co.  Web,  4  and  8  pages  of  7  and  8  col- 
umns, sheet  23>^  inches  long,      page  told. 
Scoti-Poiter  Anglebar,  4  and  8  pages,  lengih  of 

sheet,  23  ins.,  of  7  columns,  )x  page  fold. 
Scott-Potter  Straight  Delivery,  4  and  8  pages, 

lengih  of  sheet,  23  ins.,  two  parallel  folds. 
Bullock  Web,  4  and  8  pages  of  7  and  8  columns, 
length  of  sheet,  23  >i  ins.,  K  page  fold  de- 
livery. 

Scott  Web,  Class  U,  No.  i6>^,  4  and  8  pages  of 
7,  8  and  g  columns,  length  of  sheet,  26  ins., 
,U  page  fold. 
Goss  Four- Page  Web,  will  print  a  4-page  7. col- 
umn paper  of  13  ems 
Hoe  &  Co.  Type  Web,  4  and  8  pages  of  7  col- 
umns, 1354  ems,  sheet  23     ins.  long. 

th  Stereotype  Machinery  for  same. 

WALTER  SCOTT  &  CO., 

PLAINFIELD,  N.  J. 
Send  for  our  Illustrated  Catalogue. 


We  receive  returns  from  our  advertise- 
ment in  The  Fourth  Estate,  not  only  from 
New  York  city,  but  from  various  parts  ot  the 
country,  even  as  far  west  as  California  and  one 
from  Florida,  and  it  has  paid  well  for  itself. 
American  Photo  Engraving  Co., 

Per  Russell  B.  Davis,  Secretary. 


I  gave  you  an  order  for  an  advertisement 
from  a  ■sentimental  standpoint.  I  continue  from 
a  selfish  one.  Your  paper  I  find  a  most  valuable 
advertising  medium,  as  it  has  brought  light  out 
of  darkness;  to  interpret — orders  when  even 
live  men  (ailed  to  secure  them  through  personal 
persuasion 

J.  Harper  Bonnell 
Of  the  J.  Harper  Bonnell  Company, 
Ink  Manufacturers. 


CHANGES  IN  INTEREST,  ETC. 

P.  C.  Hayes  &  Son  have  purchased 
the  Eagle  Grove  (la.)  Evening  Times. 

The  Marshall  (Mich.)  Statesman  has 
changed  hands,  W.  H.  Arthur  and  W. 
J.  Gregg  having  purchased  it. 

August  Finke  has  purchased  the  Hills 
(Minn. )  Vrescent. 

G.  R.  Thompson  has  bought  a  half 
interest  in  the  Chatfield  (Minn.)  News. 

The  Lincoln  (111.)  Times  has  been  sold 
to  J.  Alexander  for  $8,000. 

The  Fort  Madison  (la.)  Plaindealer 
has  been  consolidated  with  the  Morning 
News.  C.  B.  Montgomery  will  be  pub- 
lisher and  editor. 

The  Sibley  (111.)  Gazette-Index  has 
been  sold  to  the  Journal. 

George  H.  Bracket  has  sold  the  Fair 
Play  (Mo.)  Advocate  to  L.  L.  O'Kane. 

The  Eldorado  (Kas.)  Advocate  has 
been  purchased  by  T.  B.  Haslan  and  T. 
Brundage. 

The  Herkimer  (N.  Y.)  Wide-Aivake 
Record  has  passed  into  the  sole  owner- 
ship of  its  editor  and  founder,  George  W. 
Nellis,  Jr.  The  firm  of  Nellis  &  Knight, 


$1.50  ^T  HALF-TONE 

Tnd  wo'jk*the*best.  PORTRAIT. 
WRITE  TO  THE 

CHICAGO 

PHOTO-ENGRAVING 
"™Ur"-  COMPANY. 

THIS  IS  THE 

Opportunity  to  Subscribe  to 

The  fourth  ESTATE. 


which  was  formed  one  year  ago,  has 
been  dissolved. 

The  Amerika,  Chicago,  has  been 
moved  to  Madison,  Wis.,  which  is  nearer 
to  the  center  of  the  Norwegian  popula- 
tion. The  paper  is  printed  in  Norwe- 
gian. 

The  Paducah  (Ky.)  Standard,  daily 
and  weekly,  has  been  sold  by  N.  J. 
Delday  and  H.  W.  Van  Senden  to  John 
M.  Meloan  and  associates. 

Thomas  McGill  has  sold  the  Portland 
(Ore.)  Peoples'  Party  Post  to  Martin 
(,)uinn,  who  has  changed  the  name  to 
the  Portland  Times. 

The  Cumberland  (la.)  Courier  has 
been  leased  to  Fred  Palmer. 

Prof.  J.  H.  Dana  has  purchased  the 
Caney  (Kan.)  Times. 

The  Georgetown  (Tex.)  .Semi- Weekly 
Democrat  has  been  sold  to  Messrs.  E.  P. 
and  S.  Leverette. 

The  Mellette  (S.  D.)  Tribune  has  been 
sold  to  a  stock  company  composed  of  the 
following  persons  :  H.  Cady,  president; 
C.  B.  Brun,  secretary,  and  R.  H.  Mc- 
Caughey,  treasurer. 

The  NewUlm  (Minn.)  Post,  the  oldest 
German  paper  in  New  Ulm,  has  been 
sold  to  Edward  and  Armand  Petry. 


THE  FOURTH  ESTATE 

A  NEWSPAPER  FOR  THE  MAKERS  OF  NEWSPAPERS 


N£W  YORK,  THURSDAY,  MAY  7,  1 896 


Vol.  V,  No.  115. 


RATES  REDUCED. 


THE  EXPRESS  COMPANIES  AGREE 
TO  CARRY  NEWSPAPERS  AT 
A  LESSENED  COST. 


After  Several  Weeks  of  Investi- 
gation THE  Various  Express  Com- 
panies Offer  to  the  Committee 
OF  the  American  Newspaper  Pub- 
lishers' Association  a  New  Rate 
— An  Affair  of  Importance  to 
Many  Newspaper  Publishers. 

The  presidents  of  the  various  express 
companies,  after  separately  investigating 
with  great  care  the  business  of  carrying 
newspapers,  have  decided  that  the  new 
price  is  to  be  50  cents  for  loo  pounds 
without  wagon  delivery,  and  a  dollar  a 
hundred  where  the  wagon  delivery  is 
called  for. 

It  will  be  remembered  that  early  in 
March  a  conference  was  held  in  New 
York  between  a  committee  representing 
the  American  Newspaper  Pnblishers' 
Association  and  the  presidents  of  the 
various  companies. 

The  publishers'  committee  was  made 
up  of  Colonel  Milton  A.  McRae,  of  the 
Scripps-McRae  League,  who  acted  as 
spokesman;  Major  W.  J.  Richards,  of 
the  Indianapolis  News,  and  A.  S.  Deitz- 
man,  of  the  Louisville  Commercial. 

It  was  pointed  out  to  the  express 
people  that  though  they  were  nominally 
carrying  newspapers  at  the  government 
rate  of  i  cent  per  pound,  yet  there  were  j 
many  inequalities  owing  to  the  unneces- 
sary courtesies  and  privileges  to  certain 
papers.  It  was  asked  that  these  be  re- 
moved and  that  all  the  papers  be  put  on 
an  equality.  Under  this  plan  it  was  be- 
lieved that  the  companies  could  carry 
newspapers  at  less  than  the  prevailing 
rate. 

After  the  meeting  each  one  of  the  com- 
panies looked  up  the  details  and  figures 
connected  with  the  carrying  of  news- 
papers, and, as  previously  stated,  decided 
that  they  could  offer  a  lower  rate. 

Then  their  proposition  was  submitted 
to  the  committee  of  newspaper  men 
who  met  in  Cincinnati  early  this  week. 
The  work  of  the  committee  of  pub- 
lishers in  calling  attention  to  the  possi- 
bilities of  reduced  rates,  and  the  prompt- 
ness of  the  express  people  to  look  into 
and  decide  the  matter  deserve  the  thanks 
of  publishers  in  general.  Colonel  McRae 
was  the  master  spirit  of  the  whole  afifair, 
and  to  him  largely  must  be  attributed 
the  success. 


CHANGES  IN  ALBANY. 

After  a  long  fight  the  stockholders  of 
the  Argus  Company  have  secured  the 
shares  held  by  William  McMurtrie  Speer, 
and  accepted  his  resignation  as  man- 
aging editor. 

The  new  directors  are:  William  H. 
Johnson,  president;  Edward  "Murphy, 
second  vice-president;  AmasaJ.  Parker, 
Jr.,  secretary;  James  N.  Wallace  and 
Timothy  S.  Williams.  Mr.  Williams,  it 
is  believed,  represents  the  interest  of 
Roswell  P.  Flower;  Mr.  Murphy,  that  of 
Senator  Edward  Murphy,  Jr.,  and  Mr. 
Wallace  that  of  Anthony  N.  Brady. 


MAY  REMOVALS  IN  NEW  YORK. 

The  Mergenthaler  Linotype  Company 
has  taken  the  greater  part  of  the  eighth 
floor  of  the  Tribune  Building,  and 
the  American  Type  Founders'  Company 
has  removed  its  executive  offices  to  27 
William  street. 


NEWARK  ADVERTISER  SOLD. 


The   Controlling    Interest  Pur- 
chased BY  Sheffield  Phelps. 

The  statement  is  made  that  the  controll- 
ing interest  in  the  Newark  (N.  J.)  Daily 
A dverdser  has  been  acquired  by  Sheffield 
Phelps,  who  recently  purchased  a  half- 
interest  in  the  Jersey  City  Journal. 

The  Newark  Advertiser  belonged 
for  half  a  century  to  the  Kinney  family. 
It  was  sold  three  years  ago  by  Thomas 
T.  Kinney  to  a  company  comprising 
Franklin  Murphy,  John  F.  Dryden, 
Leslie  G.  Ward  and  Thomas  T.  Kmney. 
Messrs.  Murphy  and  Kinney  drew  out 
afterward,  and  the  stock  was  acquired 
by  a  company  consisting  of  Dr.  D.  Hun- 
ter McAlpin,  Frederick  Evans,  jr.,  and 
Alfred  L.  Dennis. 

J  he  Advertiser  has  been  greatly  im- 
proved in  the  last  year.  The  policy  of 
the  paper,  it  is  understood,  will  not  be 
changed  under  the  new  management. 


IS  NOW  A  s-CENT  DAILY. 

The  price  of  the  New  York  Daily 
Mercury  was  raised  to  5  cents  a  copy 
on  Monday.  It  will  make  its  horse- 
racing  schedules  or  charts  one  of  the 
chief  features.  Persons  interested  in 
racing  say  that  the  Mercury's  daily 
"charts"  are  valuable,  and  that  the 
paper  is  worth  the  price  now  asked. 


DID  NOT  BUY  EXAMINER  STOCK. 

There  is  no  foundation  for  the  report 
published  in  some  papers  that  H.  W. 
Hawley,  who  became  publisher  of  the 
San  Francisco  Examiner  last  week,  as 
announced  in  The  Fourth  Estate, 
had  bought  a  considerable  interest  in 
W.  R.  Hearst's  San  Francisco  paper. 

Mr.  Hawley  is  a  successful  newspa- 
per man.  He  was  formerly  owner  of 
the  Denver  Times,  and  was,  until  re- 
cently, owner,  with  Mr.  Kohlsaat,  in  the 
Chicago  Times-Herald. 

Mr.  Hawley  made  a  good  deal  of 
money  out  of  the  Denver  Times,  and 
considerable  in  Chicago,  but  it  is  quite 
certain  that  Mr.  Hearst  is  not  selling  an 
interest  to  any  one. 

T.T.Williams,  contrary  to  first  reports, 
still  acts  as  business  manager  and  will 
continue  in  that  position. 


PROOF  OF  PROSPERITY. 

Checks  have  gone  out  to  the  various 
papers  receiving  the  Associated  Press 
service  who  subscribed  some  time  ago  to 
the  Guarantee  Fund.  The  checks  repre- 
sent a  10  per  cent,  dividend  on  the 
amount  subscribed  by  each  paper,  and 
are  evidences  that  the  news-gathering 
and  disseminating  organization  is  run- 
ning on  a  profitable  basis.  This  proves 
that  thorough  and  good  service  always 
pays  well. 


;D  A  VBAR,  IN  CFNTS 
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NEW  YORK  TIMES 


RECEIVERSHIP  NECESSARY  TO 
THE  REORGANIZATION 
NOW  UNDER  WAY, 


Adolph  S.  Ochs  Will  Probably  Not 
Assume  Charge  Until  a  Legal 
Sale  Can  be  Effected— All  In- 
debtedness Will  No  Doubt  be 
Paid  in  Full,  and  the  Paper 
Restored  to  its  Former  Import- 
ant Position. 

When  The  Fourth  Estate  on  April 
23  made  the  exclusive  announcement 
that  Adolph  S.  Ochs  was  the  coming 
man  on  the  New  York  Times,  there  was 
wide-spread  interest  aroused,  and  not  a 
few  denials  on  the  part  of  persons  closely 
connected  with  the  scheme. 

The  events  of  the  past  week  have 
shown  the  correctness  of  the  publications 
made  in  these  columns  from  time  to  time 
regarding  the  situation. 

The  affairs  of  the  New  York  Times  are 
in  a  serious  and  singular  tangle  and  out 
of  the  rumors  of  the  past  few  months 
in  regard  to  the  property  there  was  a 
confusion  of  fact  and  fancy  not  easy  to 
unravel. 

The  Times  has  had  to  submit  to 
a  receivership  as  the  only  way  out  of  its 
difficulties. 

A  brief  history  of  the  Times  best 
shows  the  situation.  It  was  a 
power  belore  it  broke  away  from  the 
republican  party  and  changed  to  an  in- 
dependent paper  politically.  In  this 
attitude  it  continued  moderately  pros- 
perous until  it  was  sold  to  interests  hos- 
tile to  its  former  tenets.  Then  the  Times 
found  itself  in  serious  difficulties. 

The  Times  continued  clean  and  intel- 
lectual. It  did  not  affect  extreme 
methods  oi  copious  illustration  and  de- 
votion to  the  ruling  passions  and  pas- 
times. The  syndicate  behind  it  grew 
weary  of  disappearing  dividends  and 
reappearing  assessments  and  the  hour 
of  reorganization  was  at  hand. 

When  the  annual  report  for  1895  dis- 
closed the  existing  state  of  affairs  to  the 
stockholders  of  the  Times,  they  decided 
upon  a  reorganization,  and  for  that  pur- 
pose an  effort  was  made  to  have  the 
stock  placed  in  the  hands  of  George  C. 
Flint,  as  trustee.  At  about  the  same  time 
a  proposition  to  combine  the  Recorder 
with  the  limes  was  being  urged  by 
some.  It  was  agreed  that  if  80  per 
cent,  of  the  stockholders  should  consent 
to  the  reorganization  of  the  Times  within 
itself,  the  plan  should  be  binding  upon 
all,  otherwise  the  Recorder  proposition 
should  be  accepted. 

The  stock  of  both  papers  was  to  be 
deposited  with  the  State  Trust  Com- 
pany. Seventy-four  per  cent,  of  the 
Times  stockholders  agreed  to  come  in, 
but  only  40  per  cent,  was  actually  de- 
posited. The  remaining  26  per  cent, 
refused  absolutely  to  come  in.  The 
Recorder  stock  was  nearly  all  deposited. 

The  Times  stockholders  had  in  the 
meantime,  some  time  during  March, 
been  brought  into  contact  with  Mr. 
Ochs,  who  came  armed  with  powerful 
letters  of  introduction  and  endorsement 
from  various  quarters.  After  conference 
with  Mr.  Ochs  they  on  April  1 1  closed  a 
contract  with  him  whereby  he  should 
have  full  control  of  the  property 
for  ten  years,  the  stockholders  to  put  up 
$500,000  new  capital,  enough  to  pay  aU 
debts  and  leave  $250,000  working  cap- 
ital in  the  treasury. 

Mr.  Ochs  returned  to  Chattanooga  to 
arrange  his  affairs  lor  a  permanent 
change  of  base,  but  when  he  came  back 
to  New  York  on  April  20  he  found  that 
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there  was  disagreement  among  the  stock- 
holders. 

The  .law  firm  of  Guggenheimer,  Un- 
termeyer  &  Marshall  were  attorneys  for 
the  Recorder  people.  When  the  failure 
of  the  Times  reorganization  plan  seemed 
certain,  they  endeavored  to  force  the 
Recorder  project.  They  were  joined  by 
some  of  the  74  per  cent,  of  Times  stock- 
holders, and  the  name  of  Charles  Emory 
Smith  was  brought  forward  as  against 
that  of  Mr.  Ochs.  Incorporation  papers 
were  filed  for  the  ' '  Times-Recorder  Com- 
pany,"  with  capital  stock  of  $2,500,000, 
and  a  board  of  dummy  directors. 

But  the  stockholders  who  were  in  op- 
position to  Ochs  apparently  could  not 
put  up  money  enough  to  take  care  of  the 
debts,  and  the  others  would  not,  unless 
Mr.  Ochs  were  placed  in  control. 

It  was  finally  agreed  to  arbitrate  the 
matter,  and  Judge  Earl  was  chosen  as 
referee.  As  a  result,  it  was  decided  to 
wipe  out  the  complexities  of  the  situa- 
tion by  legal  means. 

This  move  was  followed  by  the 
voluntary  seeking  for  a  receivership 
of  the  affairs  of  the  Times  Publishing 
Company. 

Alfred  Ely  qualified  as  receiver  for 
the  Tirnes,  filing  his  bond  for  $50,000. 

In  the  petition  filed  for  a  receiver, 
Charles  R.  Miller,  Edward  N.  Gary  and 
Frank  D.  Root,  representing  a  majority 
of  the  directors,  say  that  the  company 
has  been  losing  money  and  if  allowed  to 
continue  will  lose  its  entire  assets;  that 
its  capital  stock  is  $1,250,000  and  its  in- 
debtedness $316,710.21,  of  which  $46,- 
710.21  is  in  open  book  accounts,  $110,- 
000  due  upon  notes,  and  $160,000  upon 
debenture  notes;  that  the  majority  of  the 
directors  have  discovered  that  the  stock 
and  other  property  of  the  company  are 
not  sufficient  to  pay  the  just  debts  for 
which  it  is  liable  or  to  afford  a  reason- 
able security  that  it  can  do  so  in  future, 
and  that  some  creditors  are  threatening 
to  institute  suits.  It  adds  that  one  ot 
the  chief  assets  of  the  company  are  its 
name  and  good  will,  to  preserve  which 
it  must  continue  in  business. 

The  principal  creditors  on  the  open 
book  accounts  are  the  Glens  Falls  Paper 
Mill  Company,  $13,439.61;  Western 
Union  Telegraph  Company,  $6,758.90; 
Commercial  Cable  Company,  $7,351.65; 
Mergenthaler  Linotype  Company, 
$22,323.86 ;  United  Press  for  news 
service  $2,587.50.  Among  the  largest 
notes  payable  are  to  the  Western  Union 
Telegraph  Company,  $35,000;  Hanover 
National  Bank,  $43,000;  Glens  Falls 
Paper  Mill  Company,  $21,000.  Deben- 
ture notes  due  and  payable  in  1898,  and 
exchangeable  for  stock  in  the  corporation, 
are  held  as  follows;  Marcell us  Hartley, 
$30,000;  Charles  R.  Fiint,  $25,000;  J.  P. 
Morgan,  $25,000;  J.  T.  Woodward, 
$25,000;  August  Belmont,  $25,000; 
James  C.  Carter,  $15,000;  John  G. 
Agar,  $5,000;  Julien  T.  Daviis,  $10,000. 

There  are  subscriptions  due  valued  at 
$8,000.  Spencer  Trask  and  Samuel  A. 
Meeks  have  advanced  $41,000,  for  which 
certain  book  accounts  and  other  accounts 
were  transferred  to  them,  upon  which 
enough  was  realized  to  reduce  the 
amount  due  to  them  to  $21,000. 

The  property  and  securities  of  the 
company  are  estimated  as  follows:  Cash 
in  bank,  $2,000;  accounts  due,  $32,000; 
accounts  collectible,  $26,000;  not  col- 
lectible, $6,000.  Estimated  value  of 
machinery,  plant,  fixtures,  etc.,  $24,065. 

The  petition  concludes  that  there  is  no 
encumbrance,  judgment,  mortgage,  or 
pledge  on  the  property  of  the  company. 

It  was  the  desire  of  the  stockholders 
that  Mr.  Ochs  should  take  control  on 
Tuesday  or  yesterday,  but  at  the  time 
of  going  to  press  it  was  probable  that  he 
would  not  do  so,  as  in  that  event  he 
would  be  under  the  authority  of  the  re- 
ceiver, and  he  would  not  of  course  wish 
to  be  placed  in  an  embarrassing  position. 

It  is  probable  that  the  property  and 
good-will  of  the  paper  will  be  sold  out 
within  this  month,  and  bought  in  by  the 
stockholders  who  are  backing  Mr. 
Ochs.  Existing  obligations  will  then  no 
doubt  be  paid  in  full,  additional  capital 
be  placed  in  the  treasury,  and  the  paper 
restored  to  its  proper  position  among  the 
great  newspapers  of  America. 


MYSTERIES   ARE  ATTRACTIVE. 


The  Chicago  Record  Finds  That 
They  Pay  Splendidly  as  Circu- 
lation Boomers. 

The  mystery  story  campaign  of  the 
Chicago  Record  was  seen  to  be  a  success 
some  time  ago,  but  is  really  becoming  a 
positive  surprise  in  the  magnitude  of  its 
benefits  to  the  paper.  The  Record  began 
printing  the  $10,000  prize  story,  "  Sons 
and  Fathers,"  on  March  23.  At  that 
time  the  average  daily  circulation  of  the 
Record  was  given  as  151,000.  On  April 
24  the  Record  sold  219,501  copies,  and 
on  the  next  day  230,699.  Saturday  is, 
however,  always  about  10,000  ahead  of 
the  other  days  of  the  week. 

It  is  safe  to  say  that  the  Record's  cir- 
culation is  now  in  round  numbers  about 
220,000.  This  is  a  gain  of  69,000  copies 
in  the  thirty  publishing  days  and  is  sup. 
posed  to  be  the  largest  increase  of  daily 
newspaper  circulation  within  a  similar 
period.  The  increase  is  divided  as  be- 
tween the  city  and  the  country — city, 
35,000,  country,  34,000— and  the  figures 
now  given  by  the  Record  present  a  total 
city  circulation  of  122,000,  the  country 
circulation  being  98,000. 

It  will  be  remembered  that  during 
the  hard  times  when  the  Record  suffered 
with  other  newspapers  it  did  not  hesitate 
to  acknowledge  losses,  stating  the  circu 
lation  from  day  to  day,  although  it  was 
declining  at  a  really  alarming  rate. 

Victor  F.  Lawson,  when  asked  re- 
cently whether  he  expected  to  hold  all  his 
new  circulation  said  that  he  could  not 
tell  the  future,  and  that  the  only  cri- 
terion at  his  command  was  the  experi- 
ence of  a  year  ago,  when  he  gained 
31,000  daily  circulation  with  his  original 
prize  mystery  story,  and  not  only  held 
every  copy  of  it,  but  gained  4,000  in  ad- 
dition after  the  story  had  been  finished. 
'Of  course,"  said  Mr.  Lawson,  "we 
may  not  do  so  well  this  year,  but  hope 
springs  eternal." 


BUFFALO  NEWS'  NEW  HOME. 

Work  has  been  begun  on  a  seven-story 
structure  of  steel  and  marble  to  become 
the  new  home  of  the  Buffalo  (N.  Y.) 
Evening  News,  to  be  erected  on  the 
present  site  ot  the  old  building. 

The  new  building  will  be  sur- 
mounted by  a  clock  tower  and 
dome,  the  pinnacle  of  which  will  be 
146  feet  from  the  sidewalk  level. 

Every  device  that  modem  ingenuity 
affords  for  the  speedy  transaction  of  the 
complex  and  multifarious  business  of 
publishing  a  great  city  daily  will  be 
included,  the  whole  representing  a  mon- 
ument to  the  enterprise  of  the  founder 
and  present  owner  and  editor  of  the 
News,  Edward  H.  Butler. 


NEW  PAPER  IN  ST.  PAUL. 

It  is  said  that  St.  Paul.  Minn.,  is  to 
have  a  new  evening  paper.  The  chief 
promotor  of  this  new  enterprise  in  daily 
journaUsm  is  Tams  Bixby,  the  governor's 
private  secretary.  It  is  understood  that 
he  has  made  arrangements  to  secure  a 
United  Press  franchise,  or,  at  least,  a  re- 
port of  some  kind  from  the  United  Press, 
and  that  the  venture  will  be  undertaken 
soon. 


CHANGE  THEIR  LOCATION. 

George  E.  Randall,  New  York  repre- 
sentative of  the  Chicago  Times-Herald, 
and  Perry  Lukens,  New  York  represen- 
tative of  the  Pittsburg  Times  and  Daily 
News,  Hartford  Times,  Duluth  News- 
Tribune,  Bangor  Commercial  and  other 
papers,  have  removed  their  offices  from 
the  sixth  to  the  third  floor  front  of  the 
New  York  Tribune  building. 


SEVENTY-FIVE  YEARS  OLD. 

The  Christian  Register,  Boston,  cele- 
brated its  seventy- fifth  anniversary  re. 
cently.  The  issue  for  April  23  was  a 
special  number  in  honor  of  the  occasion. 


THE  BIG  TIME  IN  BUFFALO. 

The  International  League  of 
Press  Clubs  Will  Find  that 
They  Did  Well  in  the  Selection 
OF  THIS  Year's  Convention  City. 


NEW  YORK  PRESS. 


RADICAL  CHANGE  IN  ITS  EDI- 
TORIAL MANAGEMENT. 


The  sixth  annual  convention  of  the 
International  League  of  Press  Clubs  will 
be  held  in  Buffalo,  beginning  Tuesday, 
June  23,  1896,  and  continuing  during 
the  remainder  of  the  week. 

The  programme  to  be  announced 
later  by  the  committee  of  arrangements, 
it  is  expected,  will  provide  for  a  trip  by 
the  electric  railroacl  lines  from  Buffalo  to 
Niagara  Falls,  thence  through  the 
gorge  below  the  bluff  to  Lewiston  and 
back  to  the  falls  on  the  Canadian  side 
of  the  river,  returning  to  the  American 
side  over  the  Suspension  Bridge.  The 
party  will  probably  remain  over  night, 
in  which  event  a  hop  will  be  given  at  the 
International  Hotel,  preceded  by  a  car- 
riage ride  around  Goat  Island  and  to 
the  various  points  of  interest. 

The  following  day,  as  the  guests  of 
the  Cataract  Construction  Company,  the 
party  will  visit  the  plants  of  the  Power 
Company,  witnessing  the  generation  of 
electricity  by  hydraulic  power,  one  of 
the  greatest  of  recent  engineering 
achievements;  the  Pittsburgh  Reduction 
Company,  where  the  electric  power  is 
put  through  a  marvelous  process;  the 
Aluminum  Works,  where  aluminum  is 
made  with  the  use  of  electricity,  and  the 
largest  paper  mill  in  the  world.  The 
return  to  Buffalo  will  be  made  by  special 
train  over  the  New  York  Central  »nd 
Hudson  River  Railroad. 

The  programme  in  Buffalo  will  in- 
clude a  tour  of  the  Ellicott  Squire 
Building,  an  edifice  which  is  claimed 
to  be  the  largest  office  structure  in  the 
world,  occupying  an  entire  square  and 
erected  at  a  cost  of  over  $4,000,000, 
where  the  visitors  will  be  entertained  by 
the  Ellicott  Club,  whose  rooms  are  be- 
lieved to  be  the  most  superbly  decorated 
ot  any  commercial  club  in  the  United 
States;  a  reception  by  the  Scribblers' 
Club,  an  organization  composed  ot  the 
women  writers  of  Buffalo,  and  possibly 
by  the  Real  Estate  Exchange  and  sev- 
eral of  the  social  organizations  of  the 
city  that  now  have  the  matter  under 
consideration,  these  being  dependent 
upon  the  time  available  while  the  dele- 
gates and  the  friends  accompanying 
them  are  in  Buffalo;  a  "night  off"  at 
the  Hotel  Iroquois,  under  the  auspices 
of  the  Buffalo  Press  Club,  to  be  followed 
by  a  "smoker"  at  its  club  rooms,  and 
finally  an  excursion  to  Cleveland  and  re- 
turn on  the  new  and  palatial  steamer 
City  of  Buffalo  as  the  guests  of  the 
Cleveland  and  Buffalo  Transit  Company. 

In  Cleveland  the  party  will  be  given 
a  carriage  ride,  during  which  a  visit  will 
be  made  to  the  noted  Garfield  mon- 
ument. The  only  expense  to  delegates 
and  visitors  during  the  convention  and 
entertainment  will  be  their  individual 
hotel  bills. 

The  headquarters  of  the  league  dur- 
ing the  convention  will  be  at  the  Hotel 
Iroquois,  a  strictly  fireproof  structure,  a 
special  rate  of  $3  per  day  having  been 
secured  for  the  league  visitors.  Accom- 
modations can  be  had,  however,  at  the 
Tifft  House,  the  Genesee  and  other 
hotels  at  $2  and  $2.50  a  day.  The  busi- 
ness sessions  of  the  convention  will  be 
held  in  the  large  parlors  of  the  Iroquois. 

Harry  D.  Vought,  secretary  of  the 
International  League,  asks  that  clubs 
forward  their  lists  of  delegates  and  al- 
ternates to  him  as  soon  as  they  have 
been  chosen,  giving  the  personal  address 
of  each  and  the  names  of  the  papers  or 
other  publications  with  which  they  are 
connected.  Blank  credentials  will  be 
sent  as  soon  as  the  roll  of  delegates  is 
completed  in  the  office  of  the  secretary. 
The  governing  board  has  fixed  June  9, 
1896,  as  the  limit  of  time  within  which 
delegates  may  be  reported  and  accepted. 

As  soon  as  the  committee  of  arrange- 
ments has  finished  its  work  a  circular 
will  be  issued,  giving  the  complete  pro- 
gramme of  entertainment,  and  such 
other  details  as  may  be  essential  to  the 
information  of  those  who  attend  the 
convention. 


Ervin  Wardman  Succeeds  Lemuel 
Ely  Quigg  as  Editor-in-Chief,  and 
The  Press  Pursues  a  Different 
Political  Policy. 

Lemuel  Ely  Quigg,  who  has  been 
prominent  as  a  republican  congressman 
from  New  York  city  and  editor  of  the 
New  York  Press,  has  severed  his  con- 
nection with  that  paper,  owing  to  a 
difference  with  the  owner,  II.  L.  Einstein, 
as  to  political  policy. 

Mr.  Einstein,  said:  "  Mr.  Quigg  and  I 
had  differed  as  to  the  policy  to  be 
followed  in  the  editorial  management. 
I  thought  for  a  month  or  two  that  a 
different  policy  ought  to  be  followed. 

"  There  was  no  quarrel,  but  on  ac- 
count of  difference  of  opinion  Mr.  Quigg 
decided  to  resign  the  editorship.  The 
Press  will  continue  to  be  a  republican 
newspaper,  and  will  not  be  the  organ 
of  any  faction  of  the  party.  Mr.  Quigg's 
obligations  to  one  side  of  the  house  were 
generally  understood.  Ervin  Wardman, 
who  has  been  managing  editor  of  the 
newspaper,  has  been  made  editor-in- 
chief." 

In  an  interview  sent  from  Washing- 
ton, Lemuel  Ely  Quigg  says: 

"  I  thought  it  best  on  account  of  my 
views  differing  so  widely  from  those  of 
Mr.  Einstein,  the  proprietor  of  the 
Press,  on  certain  political  matters,  that 
I  should  resign.  Mr.  Einstein  did  not 
think  that  necessary,  but  I  could  not  see 
my  way  to  continue  the  relations  I 
occupied  toward  the  paper. " 

Ervin  Wardman,  the  new  editor  of 
the  Press,  is  widely  and  favorably  known 
in  New  York.  He  was,  after  his  gradu- 
ation from  Harvard,  for  many  years 
with  the  New  York  Tribune,  and  left 
that  paper  to  join  the  Press  with  Mr. 
Qu'gg-   

THEY  CHANGE  PLACES. 
According  to  the  policy  of  the  Scripps- 
McRae  league,  Herbert  M.  Young  and 
Edward  W.  Osborne,  business  managers, 
respectively,  of  the  St.  Louis  Chronicle 
and  Cleveland  Press,  have  changed 
places  for  sixty  days. 


MERCK'S  REPORT  MOVES. 
Merck's  Report,  one  of  the  most  con- 
spicuous and  widely  distributed  pharma- 
ceutical journals  in  the  United  States, 
has  just  changed  its  publication  head- 
quarters from  71-73  William  street.  New 
York,  to  the  Merck  Building,  at  Uni- 
versity and  Clinton  Places. 


SPORTING  GOODS. 


A  "BEAT." 

Newspaper  men  like  to 
score  a  beat. 

The  one  that  rides  the 
SPALDING  BICYCLE  is 
sure  to  score  a  "beat"  on 
his  fellow- workers. 

There  are  several  points  in  the  SPALD- 
ING BICYCLE  that  cannot  be  found  in 
any  other  bicycle. 

It  is  the  fastest,  easiest  running  and 
most  perfect  bicycle  built  and  the  cham- 
pion at  coasting. 

Price,  $100.00 


price  and  quality  guaranteed. 


A.  G.  Spalding  &  Bros., 

NBW  YORK.  CHICAGO. 
PHILADELPHIA. 
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M.  DE  BLOWITZ. 


JOURNALISTIC  AMBASSADOR  OF 
THE  PEOPLE. 


A  Character  Sketch  by  W.  T. 
Stead,  in  the  Review  Of  Reviews 
—The  Paris  Representative  of 
the  London  Times — Telling  the 
Truth  Instead  of  Lying. 

An  ambassador  was  defined  of  old  time 
as  one  who  was  sent  to  lie  abroad,  for 
the  benefit  of  the  people  who  remained 
at  home.  The  new  ambassador,  who 
has  been  evolved  by  the  natural  process 
of  the  growth  of  democracy,  is  sent 
abroad,  not  so  much  for  the  purpose  of 
either  lying  or  speaking  the  truth  about 
the  country  which  he  represents  as  tor 
keeping  his  countrymen  at  home  in 
formed  as  to  what  is  going  on  abroad. 

M.  de  Biowitz,  for  instance,  probably 
sends  more  news  to  England  in  a  week 
than  Lord  DufFerin  in  a  year.  But  M. 
de  Blowifz,  while  simply  invaluable  as 
the  collector  and  sifter,  and,  to  a  certain 
extent,  the  creator  of  the  opinion  of 
Frenchmen,  is  not,  and  never  has  been, 
the  accredited  representative  ot  English 
public  opinion  at  Paris. 

Hence,  he  never  aspires  to  the  dual 
capacity  of  the  ambassadorial  office.  He 
is  to  England  the  accredited  exponent  of 
French  public  opinion.  But  he  is  not 
equally  authorized  to  retransmit  the 
views  of  Englishmen  to  the  statesmen  of 
France. 

On  the  other  hand,  sometimes  when 
the  journalist  ambassador  is  a  special 
and  extraordinary  envoy  dispatched  in 
some  time  of  grave  crisis  to  visit  the 
headquarters  ot  the  opposite  camp,  he 
acts  in  both  capacities.  He  is  fresher 
from  the  heart  of  things  at  home  than 
the  regular  diplomatist,  who  may  have 
lost  all  touch  with  the  trend  of  public 
opinion  in  his  own  country. 

Such  a  mission  was  that  intrusted  to 
Henry  Norman,  the  special  commis- 
sioner of  the  London  Daily  Chronicle, 
wtio  was  dispatched  at  the  height  of  the 
Venezuelan  crisis  to  visit  Washington 
and  interpret  the  public  opinion  of  both 
countries  to  each  other. 

But  for  the  most  part  the  ambassadors 
of  the  people  confine  themselves  to  one- 
half  of  an  ambassador's  functions,  leav- 
ing the  other  to  be  effected  by  the 
printed  page.  This  evolution  is  a  cu- 
rious feature  ot  these  times,  natural  and 
inevitable,  nor,  although  it  has  its  dan- 
gers, can  it  be  regarded  as  on  the  whole 
a  change  for  the  worse. 

The  new  diplomacy  of  the  peoples  is 
in  all  apparent  outside  things  the  an- 
tithesis of  the  old  diplomacy  of  the 
courts.  Diplomacy  of  the  old  school 
was  the  carefully  studied  science  of  a 
very  select  circle  of  European  Brahmins, 

How  different  from  all  this  is  the  duty 
of  the  journalists  who  act  as  the  popular 
ambassadors  of  the  nations.  Their  first 
duty  is  to  collect  news  and  views  for 
publication  to  all  the  world.  They  have 
never  to  be  out  of  touch  with  the  man 
in  the  street.  With  them  diplomacy, 
that  mikado  of  the  past,  has  become  as 
the  mikado  of  to-day. 

No  longer  a  mystic  and  unknown 
sovereign  shrouded  in  concealment  and 
jealously  screened  from  the  popular 
gaze,  diplomacy  has  in  their  hands  be- 
come as  public  as  the  town  crier.  In- 
stead of  the  whispered  suggestion,  the 
delicate  shadow  of  a  threat,  the  springs 
of  diplomatic  action  are  really  worked 
from  the  outside,  and  the  punctilious  man 
who  formerly  imagined  that  the  affairs 
of  this  planet  were  regulated  more  or 
less  efficiently  by  emperors  and  kings 
and  popes  and  presidents,  begins  to 
understand  that  behind  these  potentates 
there  stands  a  greater  than  they— a  Being 
whose  bidding  they  do,  who  moves  them 
like  puppets  by  an  invisible  wire. 

Our  remote  ancestors,  who  ignorantly 
imagined  that  the  sun  and  the  moon  and 
the  stars  had  been  created  for  and  were 
I  perpetually  revolving  round  this  world  of 
•  hi-ye.  experienced  the  same 

bewildering  earthquaky  mental  shock 
when  they  learned  for  the  first  time  the 


M.   DE  BLOWITZ, 

PARIS  representative  OF  THE  LONDON  TIMES. 

[by  courtesy  of  thk  rkvihw  of  rbvibws.] 


comparative  insignificance  of  this  planet 
in  the  universe  of  space.  But  M.  de 
Biowitz  was  never  under  any  such  delu- 
sion. He  knew  the  central  figure  of  the 
continent,  the  supreme  sovereign  and 
wire-puller  of  the  world,  whom  he 
crowned  with  due  reverence  every  time 
he  put  on  his  hat. 


THEIR  NINTH  ANNUAL  DINNER. 

The  ninth  annual  dinner  of  the  Boston 
Globe  employees  was  given  last  week  by 
them  to  General  Charles  H.  Taylor. 

Six  long  tables  were  required  to  ac- 
commodate the  members  from  all  de- 
partments of  the  paper. 

Surrounding  General  Taylor  at  the 
head  of  the  table  were  the  heads  of  the 
various  departments,  among  them  being: 

Charles  H.  Taylor,  jr.,  business  man- 
ager; James  Morgan,  assistant  managing 
editor;  Harry  W.  Poor,  night  editor; 
William  F.  Kennedy,  day  editor;  William 
D.  Sullivan,  city  editor;  A.  Maurice 
Lowe,  Washington  correspondent;  Na- 
thaniel H.  Taylor,  city  collector;  Joseph 
Howard,  Jr.,  New  York. 

Charles  H.  Taylor,  jr.,  presided,  and 
with  a  few  congratulatory  remarks, 


called  on  the  General  to  give  some  of  his 
early  newspaper  achievements,  which  he 
did  in  an  entertaining  manner. 


ART  IN  DAINTY  SETTING. 

The  volume  issued  by  the  Youth's 
Companion  to  represent  its  department 
of  design  and  exhibit  some  of  the 
original  announcements  prepared  for 
advertisers  by  that  department  possesses 
high  quality  and  artistic  effect. 

The  book  is  almost  sumptuous  in  its 
character.  It  proves  that  the  Youth's 
Companion  fully  realizes  the  demands  of 
modern  advertising,  and  is  able  to  meet 
them  in  an  admirable  way.  The  trained 
artists  and  designers  who  prepare  an- 
nouncements for  the  advertisers  in  the 
Youth's  Companion  evidently  have  a 
true  conception  of  what  will  best  draw 
the  favor  of  intelligent  people. 


AN  INTERNATIONAL  EDITION. 

The  Baltimore  Herald  will  shortly 
issue  an  international  edition,  containing 
articles  devoted  to  the  mercantile  inter- 
ests of  Baltimore. 


IN  PLEASANT  PLACES. 

Many  members  of  the  Correspondents' 
Club  of  New  York  and  their  friends  were 
invited  to  a  drive  through  the  Oranges 
and  a  dinner  at  the  Old  Meeker  Inn 
(Washington's  headquarters  1780),  lo- 
cated at  Union,  N.  J.,  last  week,  by  the 
New  Orange  Industrial  Association. 
Most  of  the  correspondents  were  on  hand 
to  officiate  as  sight  seers  of  what  is  be- 
lieved to  be  the  future  location  of  a 
splendid  industrial  city. 

Charles  J.  O'Malley,  the  press  repre- 
sentative of  the  syndicate,  saw  to  it  that 
the  boys  had  a  good  time. 


BUSINESS  TROUBLES. 

Frank  F.  Lovell  has  been  appointed 
receiver  of  the  Home  Book  Company, 
45  Vesey  street.  New  York,  on  the  ap- 
plication of  Edward  Lovell,  the  presi- 
dent, and  Frank  F.  Lovell,  the  secretary. 
The  schedules  show  liabilities  of  $75,281, 
and  nominal  assets  of  $81,341.  The 
company's  plates  are  valued  at  $45,215, 
and  there  are  chattel  mortgages  and  a 
bill  of  sale  against  them  for  $36,000. 
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FROM  THE"  AD"  FIELD 

THE  RECORD  OF  THE  WEEK  IN 
PUBLICITY'S  FIELD. 

Many  Opportunities  for  Advertis- 
ing Still  Exist— A  Question  of 
Title  to  Agents'  Commission — A 
New  York  Daily's  Banner  Ad- 
vertising Contract— Many  Bits 
OF  Business  are  Being  Handled 
— Miscellaneous  Notes. 


DORMANT  OPPORTUNITIES. 

Among  the  concerns  that  handle  goods 
that  appear  adapted  to  miscellaneous 
advertising  are  William  Openhym  & 
Sons,  agents  for  "  Nu-black  velvet.'' 
Their  office  is  at  42  Greene  street,  New 
York. 

The  firm  of  Spielmann  &  Company, 
83  Grand  street,  New  York,  is  the 
United  States  agent  for  the  Mattelutz 
steam-shrunk  sanitary  underwear. 
This  line  of  goods  also  seems  capable  of 
advantageous  advertising. 

The  Egberts  Woolen  Mill  Company, 
Cohoes,  N.  Y.,  manufactures  the  "  Mar- 
garet "  woolen  knit  underwear.  The 
New  York  office  of  the  company  is  at 
55  Leonard  street.  It  is  said  that  the 
goods  are  really  so  good  that  even  with- 
out general  adveristing  the  sales  have 
been  very  large.  But  continual  pro- 
gress is  a  just  desire.  Why  not  aspire 
to  more  than  prosperity,  and  achieve  'a 
place  among  "the  leaders"  by  pub- 
licity's aid  ? 


A  QUESTION  OF  RIGHT. 

The  New  England  Summer  Resort 
Association,  3  Park  place.  New  York, 
has  been  sending  out  advertisements  of 
hotels,  and  claims  the  commission  usu- 
ally allowed  to  advertising  agencies.  It 
is  asserted  that  it  makes  offers  to  hotel 
proprietors  which  practically  amount  to  a 
gift  to  the  latter  of  the  entire  commission. 

There  are  a  number  of  advertising 
agents  who  have  done  much  to  develop 
hotel  advertising  and  have  brought  con- 
siderable new  business  of  this  class  into 
being.  These  agents  are  naturally  in- 
jured by  the  competition  of  the  associa- 
tion named,  provided  the  newspapers 
recognize  the  association  as  an  advertis- 
ing agency,  to  which,  however,  it  does 
not  seem  entitled. 

However  useful  such  an  association 
may  be  in  its  proper  sphere,  it  does  not 
seem  fair  to  advertising  agents  that  pub- 
lishers should  concede  to  its  proprietors 
privileges  that  should  be  granted  only  to 
legitimate  advertising  men. 


NEW  ADVERTISING  AGENTS. 

H.  L.  Simmons,  20  East  9th  street, 
Cincinnati,  has  recently  opened  business 
as  a  general  agent. 

Not  to  be  outdone.  New  York  adds 
even  more  liberally  to  its  list  of  adver- 
tising agents.  A  recently  established 
agency  in  that  city  is  the  Climax  Adver- 
tising Company,  114  Fifth  avenue,  con- 
ducted by  Theodore  Van  Duhn,  who  will 
handle  advertising  for  "Lettuce 
Cream"  and  "Clearene,"  of  which 
mention  has  several  times  been  made  in 
these  columns. 

Another  new  agency  in  New  York  is 
the  Anglo-American  Advertising  Com- 
pany, 23  Washington  place.  The  man- 
ager of  this  agency  is  said  to  be  Dr.  J. 
H.  Griffin,  who  also  has  an  office  at  17 
Broadway.  It  is  claimed  that  authori- 
ties do  not  agree  exactly  as  to  the  relia- 
biUty  of  this  new  "agency,"  but  if  a 
clear  deck  is  shown,  publishers  will  no 
doubt  willingly  extend  the  usual  courte- 
sies. 


THE  NAME  IS  A  DISADVANTAGE. 

A  concern  doing  business  in  Bos- 
ton under  the  name  of  the  Re- 
cuper  Company  is  starting  out  on  the 
advertising  of  a  sleep  inducer,  which  it 
calls  "  Q'ocizone."  The  article  may  be 
good,  but  the  name  is  ill-chosen.  While 


a  profitable  business  may  be  built  up  in 
spite  of  the  name,  the  latter  will  add 
probably  30  per  cent.,  if  not  more,  to 
the  total  of  the  advertising  bills  for  the 
first  year. 


SOLID  SPONSORS  SAY  "IT'S  SO." 

The  Troy  Gold  Mining  Company  is  a 
corporation  organized  under  the  laws  of 
West  Virginia,  with  an  office  in  New 
York  at  66  Broadway.  Its  properties 
are  in  Shasta  county,  California.  It 
offers  600,000  shares  of  its  stock  at  20 
cents  a  share. 

Publishers  who  might  otherwise  con- 
fuse this  company  with  mining  com- 
panies of  doubtful  standing  should  note 
that  the  company  now  mentioned  is  en- 
dorsed by  parties  of  high  standing,  and 
that  well-known  men  are  interested.  C. 
C.  Shayne,  who  is  well-known  as  an 
advertiser  in  New  York,  is  one  of  the 
directors.  The  stock  is  handled  by 
Hopkins  Brothers,  bankers,  66  Broad- 
way, New  York. 


LOOKS  UNGRATEFUL,  IF  TRUE. 

It  is  said  that  Starkey  &  Palen, 
Philadelphia,  will  place  all  their  adver- 
tising direct  with  the  papers  in  future, 
and  will  not  deal  through  general  adver- 
tising agents.  This  looks  a  little  as  it  these 
advertisers  were  kicking  away  the  ladder 
by  which  they  climbed.  Their  adver- 
tising from  the  outset  showed  marks  of 
experienced  hands,  which  could  not 
have  belonged  to  inexperienced  adver- 
tisers. They  could  only  be  possessed  by 
trained  students  of  publicity,  whose  skill 
was  a  factor  in  winning  success. 


A  VETERAN  STILL  SERENE. 

Advertisements  of  Dr.  Marshall's 
Catarrh  Snufi  are  circulating  in  re- 
stricted volume.  This  proprietary  arti- 
cle has  been  in  the  market  for  genera- 
tions. It  first  saw  the  light  in  the  same 
year  that  gave  the  elder  James  Gordon 
Bennett  the  opportunity  to  give  a  thrill- 
ing account  of  the  great  New  York  fire 
of  1835  in  one  of  the  first  issues  of  the 
Herald. 

The  present  owner  of  the  remedy  is 
F.  C.  Keith,  Cleveland. 


CANDY  FOR  A  CONTINENT. 

The  Consolidated  Candy  Company, 
846  Van  Buren  street,  Chicago,  is  ad- 
vertising for  agents  to  sell  its  products  to 
the  retailers.  While  it  is  not  likely  that 
the  company  will  endeavor  to  "buck" 
against  the  candy  trade  controlled  by 
New  York  in  the  eastern  states,  a  solid 
concern  would  practically  have  an  open 
field  in  the  West. 


PUBLICITY  AIDS  "FREE  CUBA." 

The  fact  that  Cuban  bonds  were  re- 
cently advertised  was  stated  in  these 
columns.  The  committee  whose  duty  it 
was  to  sell  $2,000,000  worth  of  the 
bonds  now  reports  that  bids  for  much 
more  than  the  amount  offered  had  been 
already  received,  and  that  the  offer  is 
successful  to  an  unexpected  degree. 


A  WHEEL  FOR  THE  WINNER. 

The  Pope  Manufacturing  Company, 
maker  of  the  Columbia  Bicycle,  offers  a 
prize  of  one  of  its  wheels  to  the  person 
sending  in  before  July  i  the  greatest 
number  of  different  Columbia  Bicycle 
advertisements  clipped  from  newspapers 
or  magazines  issued  since  January  I, 
1896.   

WHEELS  FOR  WEARY  WAY- 
FARERS. 

The  Wayfarer  Bicycle  Company,  1090 
Monon  Building,  Chicago,  is  making 
trade  offers  to  publishers.  It  offers  a 
bicycle  at  $100,  and  from  $40  to  $60 
may  be  paid  in  advertising. 


HAS  THE  ELEMENT  OF  NOVELTY. 

Caswell,  Massey  &  Company,  chem- 
ists, New  York,  are  creating  a  market 


for  their  "quinine  chocolates."  At 
present  only  local  advertising  is  being 
done,  and  the  final  limits  of  the  business 
will  no  doubt  depend  on  current  results. 


A  BIG  NEW  YORK  CONTRACT. 

What  appears  to  be  the  largest  con- 
tract ever  given  for  medical  advertising 
in  a  single  paper  was  closed  by  W.  C. 
Steigers,  of  the  New  York  World  May  2 
for  the  Copeland  Medical  Institute.  The 
amount  to  be  used  in  one  year  is  |6o,ooo. 
Mr.  Steigers  went  to  Buffalo  to  a  meet- 
ing of  the  Copeland  stockholders  and 
returned  with  the  contract.  The  Cope- 
land advertising  is  placed  by  Remington 
Brothers. 


SAID  TO  INTEND  ADVERTISING. 

The  Fostoria  Glass  Company, 
Moundsville,  W.  Va.,  an  incorporated 
concern  engaged  in  the  manufacture  of 
glassware,  is  reported  to  be  contem- 
plating permanent  advertising. 


MISCELLANEOUS  NOTES. 

The  Pettingill  Advertising  Agency  is 
estimating  on  a  large  list  of  papers  for 
Carter's  Little  Liver  Pills. 

The  advertising  for  the  Red  Seal 
Remedies,  the  proprietors  of  which 
moved  their  business  from  Portland  to 
Boston,  is  being  done  by  the  C.  H. 
Guild  Advertising  Agency  of  the  latter 
city. 

The  International  Advertising 
Agency,  Chicago  and  New  York,  which 
has  made  a  specialty  of  classified  or 
"want"  advertisements,  will  maintain 
a  Boston  office. 

Advertising  for  the  Consolidated 
Safety  Pin  Company,  Bloomfield,  N.  J., 
is  in  the  hands  of  E.  N.  Haven,  150 
Nassau  street.  New  York. 

The  advertising  of  the  Giant  Chem- 
ical Company,  305  Cherry  street,  Phila- 
delphia, will  in  future  be  done  through 
N.  W.  Ayer  &  Son,  Mr.  Godfrey,  of 
that  agency,  having  it  in  charge. 

Additional  space  has  been  contracted 
for  by  the  J.  Wialter  Thompson  agency 
for  Witchkloth,  which  is  manufactured 
by  the  Asbury  Paine  Manufacturing 
Company,  Wayne  Junction,  Pa.  This 
advertising  appears  to  be  restricted  to 
monthlies. 

Advertising  contracts  for  the  Erie 
Medical  Company,  covering  "local" 
daihes  and  weeklies,  are  being  made  by 
Remington  Brothers,  the  advertising 
agents,  whose  New  York  office  is  in  the 
Mutual  Reserve  Building. 

Gillespie's  Golden  Liniment  is  being 
advertised  modestly  by  H.  M.  Gillespie, 
Trenton,  Mo. 

The  Morford  Register  Company,  Al- 
lentown,  Pa.,  manufacturers  of  a  cash 
register,  is  seeking  publicity  suitable  for 
its  goods. 

The  Acme  Art  Company,  1015  Race 
street,  Philadelphia,  is  in  the  field  for 
publicity  to  a  certain  extent. 

An  advertiser  located  at  13  North 
6th  street,  St.  Louis,  doing  business  as 


BUSINESS  OPPORTUNITY. 


the  Williamson  Parker  Medicine  Com- 
pany, is  reported  to  be  sending  out  or- 
ders. 

The  New  York  Iron  Roofing  and  Cor- 
rugating Company,  an  old  concern, 
whose  office  is  at  the  corner  of  Broadway 
and  Morris  street,  is  likely  to  advertise 
this  season,  but  the  papers  will  probably 
be  local  or  suburban  only. 

Dr.  Pierce  &  Son,  702  Sacramento 
street,  San  Francisco,  are  advertising 
Dr.  Pierce's  Electric  Belt  for  mail  orders 
in  addition  to  their  local  business. 

The  Lyman  D.  Morse  agency  has  been 
sending  out  additional  orders  tor  the  ad- 
vertising of  Frederick  T.  Ingram  &  Com- 
pany, Detroit. 

The  Fumagraph  Novelty  Company, 
33  Warren  street.  New  York,  is  adver- 
tising for  agents  for  a  toy  photographic 
novelty. 

An  electrical  attachment  for  alarm 
clocks  is  advertised  by  the  Electrical  Sup- 
ply Company,  Pittsfield,  Mass. 

The  Mechanical  Cure  Company,  225 
Dearborn  street,  Chicago,  is  the  name 
of  a  concern  that  is  reported  to  be  about 
to  advertise. 

A  recent  addition  to  the  list  of  adver- 
tisers is  the  Novita  Company,  located  in 
the  Unity  Building,  Chicago. 

The  Champion  Exerciser  Company, 
26  Edinboro'  street,  Boston,  is  said  to  be 
seeking  publicity  for  its  gymnastic 
outfits. 

The  Chicago  Heights  Land  Associa- 
tion, 172  Washington  street,  Chicago,  a 
real  estate  firm,  is  increasing  the  volume 
of  its  publicity.  Its  purpose  is  to  sell 
real  estate  in  the  suburbs  of  Chicago, 


PREMIUMS,  ETC. 


We  have  a  number  of  thousands  of 
copies  of  BOOKS  bound  in  cloth  and 
paper,  ranging  in  price  from  7  cents 
each  to  17  cents,  with  a  full  list  of 
titles,  admirably  adapted  for 

PREMIUM  PURPOSES. 

We  will  exchange  any  quantity  of  these, 
from  five  to  fifty  thousand,  with  any 
first-class  paper  that  wants  to  use  them 
for  premium  purposes  and  will  take 
PAYMENT  entirely  IN  ADVERTIS- 
ING SPACE,  provided  the  medium  is 
first-class  ;  country  weeklies  or  dailies 
preferred.  First  come,  first  served. 
Address,  giving  bed-rock  advertising 
rates, 

Good  Health  Publishing  Co., 

P.  O.  Box  1020,  N.  Y.  City. 


New  PREMIUM  CATA- 
LOGUE now  ready. 

Sent  on  request.  Address  F.  TENNYSON 
NEELY,  New  York  or  Chicago. 


BUSINESS  OPPORTUNITY. 


A  widely  known 

TRADE  PUBLICATION 

— the  principal  one  of  its  class — will  make  favorable 
arrangement  with  an  experienced  man  who  is  fully  qualified 
to  act  as  its  principal 

ADVERTISING 
REPRESENTATIVE. 

The  right  man  can  earn  $5,000  yearly  and  may  be  given 
full  charge  if  found  capable. 

Address,  lor  an  interview,  Permanent, 
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and  it  is  understood  that  an  exchange  of 
land  for  space  would  be  made  with 
suitable  papers. 

C.  H.  Robinson  &  Company,  138 
Washington  street,  Boston,  are  advertis- 
ing bicycles  in  New  England  papers. 
Their  wheel  is  called  the  Robinson 
Crusoe,  and  they  sell  it  on  instalments. 

The  business  formerly  conducted  at 
Waynesboro',  Pa.,  by  the  Electric  Signal 
Clock  Company,  will  be  continued  by 
Frederick  Frick.  The  company  used 
space  in  class  papers  in  former  years. 

O.  J.  Faxon  &  Company,  Boston,  are 
using  magazine  space  for  the  Puritan 
Bicycle. 

B.  L.  Crans,  advertising  agent,  Ridge- 
wood,  N.  J.,  has  issued  a  booklet  con- 
taining sample  advertisements  prepared 
by  him  for  his  clients. 

The  Pond  Rubber  Company,  78  Bed- 
ford street,  Boston,  is  developing  the 
market  for  its  mackintoshes  and  bicycle 
costumes. 

A.  V.  Benoit,  146  Fulton  street.  New 
York,  is  advertising  "antique  war 
weapons  "  for  wall  decorations. 

C.  E.  James,  of  the  corporation  of 
James  &  Company,  Chattanooga.  Tenn., 
manufacturers  of  mining  machinery,  is 
advertising  in  eastern  papers  to  reach 
possible  investors  in  Georgia  and  Ala- 
bama gold  mining  lands. 

H.  O.  Stone  &  Company,  206  La 
Salle  street,  Chicago,  are  running  an  ad- 
vertisement in  religious  issues. 

New  advertisements  of  a  high  grade  in 
point  of  excellence  are  being  circulated 
by  the  manufacturers  of  the  Remington 
Typewriter. 

The  Sterling  Remedy  Company,  Chi- 
cago and  New  York,  is  giving  more 
prominence  in  its  advertising  to  Cas- 
carets,  a  cathartic  which  it  manufactures 
in  addition  to  "No-to-bac." 

The  N,  G.  Hamilton  Company,  Ar- 
cade, Cleveland,  is  advertising  political 
books  in  the  classified  columns  of  dailies. 

The  Penny  Magazine  Company, 
Bourse  Building,  Philadelphia,  inserts 
advertisements  monthly  in  a  list  of  se- 
lected dailies  throughout  the  country. 

"Mrs.  A.  M.  Carter,"  Englewood, 
111.,  is  advertising  a  recipe  for  preserving 
fruit.  It  is  running  in  the  classified  col- 
umns of  dailies  in  the  Mississippi  Valley. 

The  Chapin  Brokerage  Company, 
Hartford  Building,  Chicago,  is  using 
local  dailies  for  advertisements  of  200,  - 
000  shares  of  stock  in  the  Sumpter  Gold 
Minmg  Company,  Colorado,  at  3^^  cents 
a  share. 

The  Pinkerton  Safety  Sash  Fastener 
Company,  1200  Arch  street,  Philadel- 
phia, is  seeking  wider  markets  and 
publicity  for  its  specialty. 

A  $1  "snapshot"  camera,  called 
"The  Comet,"  is  being  introduced  by 
the  Aiken-Gleason  Company,  La  Crosse, 
Wis. 

M.  Ateshian,  26  Tremont  street,  Bos- 
ton, is  advertising  non-narcotic  Turkish 
cigarettes. 

The  C.  H.  McCoy  Manufacturing 
Company,  Muscatine,  la.,  is  at  pres- 
ent using  the  western  dailies  on  classified 
advertisements. 

E.  Taylor  &  Company,  Cleveland, 
are  advertising  a  corn  file. 

The  medical  advertising  for  Dr. 
Brown  is  placed  by  Moss  &  Company, 
Philadelphia. 

The  Fay  Roofing  Company,  Camden, 
N.  J.,  which  is  an  advertiser  of  many 
years'  standing,  will  use  a  list  of  country 
weeklies  later  in  the  season. 

The  Demorest  Sewing  Machine  Com- 
pany, New  York,  is  placing  a  little  ad- 
vertising direct. 

Advertising  of  the  New  Haven  Bicycle 
Company  is  to  Ije  placed  by  the  G.  H. 
Haulenbeek  Agency,  New  York. 

N.  W.  Ayer  &  Son,  Philadelphia,  are 
shortly  to  send  out  an  advertisement  of 


a  home-canning  process.  The  same 
agency  will  shortly  send  out  advertise- 
ments for  Queen  &  Company,  opticians, 
Philadelphia. 

Additional  advertising  for  the  Moseley 
Folding  Bath  Tub  is  being  placed 
through  the  Chicago  office  of  the  J. 
Walter  Thompson  Agency. 

The  Arc  Compiny,  Racine,  Wis.,  ad- 
vertises a  machine  that  prints  a  sign  in 
three  colors  on  any  rough  wall  or  other 
surface. 

The  International  Publishing  Com- 
pany, 185  East  Van  Buren  street,  Chicago, 
is  using  the  classified  columns  of  west- 
ern dailies. 

Advertising  for  the  Pride  of  the 
Kitchen  Soap  is  being  placed  through 
the  J.  Walter  Thompson  Agency. 

John  W.  Douglas,  61  Beekman  street. 
New  York,  is  advertising  lawn  mowers 
"direct"  in  religious  and  family  jour- 
nals. 

The  advertising  of  Strawbridge  & 
Clothier,  Philadelphia,  for  mail  orders 
is  being  continued  in  religious  papers 
and  secular  weeklies. 

A.  B.  Feigemaker,  Erie,  Pa.,  manu- 
facturer of  organs,  is  advertising  direct 
in  religious  journals. 

The  Musical  News  Company,  685 
Broadway,  New  York,  is  offering  pub- 
lishers music  plates  in  exchange  lor  ad- 
vertisements of  Pick  &  Gassler's  Hop 
Bitters. 

Edward  P.  Grossman  &  Company,  78 
State  street,  Chicago,  are  doing  their 
advertising  through  the  Chicago  office  of 
J.  Walter  Thompson. 

Rev.  D.  A.  Quinn,  Providence,  is  ad- 
vertising a  stenographic  school  in  relig- 
ious journals.  He  handles  the  advertis- 
ing himself. 

Lord  &  Thomas,  Chicago,  are  placing 
advertisements  for  the  Detroit  Stove 
Works. 

Full-page  advertisements  of  the 
Gramophone  are  being  inserted  in 
magazines  by  the  Frank  Seaman  Adver- 
tising Agency,  New  York. 

The  Crown  Tooth  Brush  will  be 
heavily  advertised  in  a  select  list  of 
papers  by  the  American  agent,  F.  D. 
Marckwald,  1 14  Franklin  street,  New 
York. 


THE  FARMERS  ARE  NOT  IN  IT. 

The  Farmers^  Advocate,  of  Malone, 
N.  Y.,  the  official  organ  of  the  Patrons 
of  Industry  of  the  United  States,  has 
gone  into  receivership,  E.  N.  W.  Rob- 
bins  having  been  appointed  temporary 
receiver.  The  paper  has  been  running 
about  five  years.  The  stock  was  owned 
by  farmers,  who  will  lose  all  they  put 
into  it,  as  the  plant  was  owned  by  Mr. 
Robbins,  who  printed  the  paper  under 
contract.  It  is  understood  the  corpora- 
tion owes  Mr.  Robbins  about  $2,000. 
The  paper  will  now  be  run  as  an  inde- 
pendent journal. 


AN  EDITOR  INDICTED. 
Dr.  O.  M.  Shedd,  editor  and  pro- 
prietor of  the  Poughkeepsie  (N.  Y.) 
Evening  Star,  who  was  arraigned  early 
in  March  on  a  charge  of  grand  larceny 
in  the  first  degree,  for  having  embezzled 
nearly  $10,000  fiom  the  Order  of  United 
Friends,  and  also  charged  with  forgery 
in  the  third  degree,  was  indicted  by  a 
grand  jury  on  both  charges.  His  bail 
was  fixed  at  $5,000  and  supplied  by 
relatives.  His  trial  will  occur  during 
the  second  week  in  May. 


WOUNDED  THE  EDITOR. 
Frank  Coleman,  editor  of  the  Hunts- 
ville  (Ala.)  Argus,  was  shot  and  badly 
wounded  by  R.  E.  Spraggins,  in  a  street 
duel  last  week.  The  trouble  grew  out 
of  a  publication  in  the  Ar^us  which 
Spraggins  objected  to.  Coleman  shot 
five  times,  Spraggins  four  times.  Then 
Coleman  announced  he  was  wounded 
and  his  pistol  empty,  and  Spraggins 
ceased  firing.    Spraggins  was  not  hit. 


A  STRONG  ALLY. 


DAS  MORGEN  JOURNAL  IS  NOT 
NEGLECTED  BY  HEARST. 

The  New  York  Journal's  German 
Edition — It  Is  Widely  Circu- 
lated, AND  Has  Many  Advertise- 
ments—Its Distinctive  Atmos- 
phere. 

The  old  saying  that  there  is  often  a 
wheel  within  a  wheel  is  pleasantly 
brought  to  mind  by  the  case  of  the  Mor. 
gen  journal.  New  York.  This  daily  is 
printed  in  the  German  language,  and 
has  a  large  circulation,  and  yet  it  is  quite 
unknown  to  many  readers  of  the  English 
Journal,  in  connection  with  which  it  is 
issued. 

It  is  a  fact  that  a  part  of  the  residents 
of  New  York,  Brooklyn  and  the  tribu- 
tary territory,  amounting  to  an  imposing 
aggregate,  know  so  little  of  English 
that  they  read  papers  only  that  are 
printed  in  German.  This  aggregate 
reaches  up  to  hundreds  of  thousands, 
composed  of  thrifty  people.  It  will 
therefore  be  seen  that  a  German  daily 
paper,  seeking  to  intrench  itself  in  the 
hearts  of  these  persons,  has  a  fine  chance 
to  do  something  that  is  able  and  enter- 
prising, and  make  money  at  the  same 
time. 

An  examination  of  a  recent  copy  of 
the  Morgen  Journal  (which  happens  to 
be  a  Sunday  issue)  s'"ems  almost  to  open 
a  wonderland  to  the  man  who  has  been 
accustomed  to  the  English  dailies  of  the 
leading  cities  only. 

He  observes  ariicles  on  subjects  that 
no  journal  within  the  scope  of  his  pre- 
vious knowledge  has  sought  to  cover. 
He  notes  illustrations  which,  while  they 
may  contain  the  one  touch  of  nature 
that  makes  the  world  kin,  are  yet 
marked  by  so  unwonted  a  style  or  atmos- 
phere that  they  seem  foreign,  and  he 
has  the  sensation  of  looking  at  pictures 
printed  in  Berlin  or  Vienna,  although 
they  have  been  prepared  and  printed  in 
Printing  House  Square. 

A  look  at  the  many  advertisements 
contained  in  the  paper  also  results  in  sur- 
prise. The  methods  of  display,  the 
style  of  the  text,  and  the  character  of 
some  of  the  advertisements  present  an 
entertaining  contrast  to  those  to  which 
the  reader  of  English  dailies  is  accus- 
tomed. 

There  is  something  about  the  adver- 
tisements, furthermore,  that  indicates 
that  the  men  or  firms  that  wrote  and 
inserted  them  are  accustomed  to  get 
effective  attention  from  the  readers  to 
whom  they  are  making  an  appeal.  In 
other  words,  the  advertisements  do  not 
sound  as  if  they  were  written  simply  to 
fill  space  contracted  for  under  compul- 
sion or  against  better  judgment,  but 
were  put  in  by  persons  inspired  by  a  be- 
lief in  the  efficacy  of  the  space  as  a 
bringerof  business.  Altogether,  it  would 
appear  that  this  German  companion  to 
Mr.  Hearst's  triumphant  English  Jour- 
nal must  sooner  or  later  as  a  result  of 
Mr.  Cohen's  effective  work  and  knowl- 
edge of  race  peculiarities,  receive  a  wider 
recognition  from  what  are  known  as 
general  advertisers,  even  if  the  conspic- 
uous success  of  the  English  Journal 
may  for  a  time  leave  the  German  edition 
a  little  in  the  background. 


IT  IS  A  "  HOT  "  LITTLE  JOURNAL. 

W.  H.  Underwood,  of  Buffalo,  general 
eastern  passenger  agent  of  the  Michigan 
Central  Railroad,  issues  monthly  a  book- 
let entitled  Daily  Notes,  which  contains 
a  diary  for  the  current  month  and  a 
record  of  various  events  in  American 
history.  It  is  useful,  neat  and  "up  to 
date." 


THE  NEW  WOMAN  EDITOR. 

Miss  Mae  Atwater,  aged  nineteen,  one 
ot  Indiana's  best-known  writers,  has 
begun  the  publication  of  a  six-page, 
six-column  newspaper  at  Hamlet,  Starke 
County,  Ind.    Miss  Atwater  typifies  the 
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new  woman  in  journalism  by  setting  the 
type  and  running  the  press,  in  addition 
to  editing  and  managing  her  paper. 

The  statement  is  made  that  Miss  At- 
water is  the  youngest  publisher  of  her 
sex  in  the  United  States. 


PROGRESS  IN  MAINE. 

The  Sawyer  Publishing  Company, 
Waterville,  Me.,  has  put  in  a  new  Scott 
perfecting  press  of  large  capacity.  The 
company  publishes  the  Fireside  Gem  and 
American  Nation,  and  is  represented  in 
New  York  by  W.  E.  Skinner,  Tract 
Society  Building. 


A  CONVENIENCE    FOR  ADVER- 
TISERS. 

The  Boston  Transcript  has  appointed 
Charles  H.  Eddy,  10  Spruce  street,  New 
York,  to  represent  its  advertising  inter- 
ests outside  of  the  Boston  "local"  field. 
The  high  grade  of  the  paper  is  widely 
recognized,  and  Mr.  Eddy  is  well  fitted 
by  his  experience  and  personality  to  do 
justice  to  the  Transcripfs  interests. 


SAVANNAH'S  EVENING  PAPER. 

The  Savannah  Evening  Herald  is  a 
new  candidate  for  public  favor  in  the 
newspaper  world.  It  is  a  neat,  four- 
page  afternoon  paper,  under  the  man- 
agement of  A.  N.  O'Keefe.  The 
paper  is  edited  by  F.  J.  Murray. 
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THE  FOURTH  ESTATE, 

aS3  Broadway,  NEW  YORK, 
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TWO  DOLLARS  A  year,  in  advance, 

to  any  part  of  the  United  States  or  Canada;  to 
Foreign  Countries  in  the  postal  union,  $4  a  year. 
Single  copies,  TEN  CENTS. 


Subscriiers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  oj 
exchanges  which  go  to  every  nexuspaper  office. 


Kntarad  at  the  New  York  post  office  for  trans- 
mission through  the  mails  at  second  class  rates. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cenL;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  line  each  insertion,  with- 
out discount. 

Small  advertisements  under  classified  headings, 
inch  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
•nts,  25  cents  a  line  (about  7  words)  each  in- 
tartion,  without  discount. 


WE  CAN  NOT  "EXCHANGE." 

It  will  be  readily  understood  that  a 
newspaper  of  this  kind,  which  must  look 
to  newspaper  men  for  cash  subscriptions, 
cannot  maintain  an  exchange  list. 

OUR  CHOICEST  "BARGAINS." 

No.  I. — For  $5  wfc  will  send  three 
annual  subscriptions. 

No.  2. — For  $25  we  will  send  25 
annual  subscriptions. 

No.  3. — For  $4  we  will  send  The 
Fourth  Estate  until  the  end  of  1896, 
and  all  numbers  from  March  I,  1895. 

NEW  BOUND  VOLUMES  NOW  READY. 

For  $2.50  we  will  send  a  bound 
volume  of  the  last  half-year,  September 
to  February,  inclusive;  or  for  $5  00  we 
will  send  a  bound  volume  of  the  last  full 
year,  March,  1895,  to  February,  1896, 
inclusive. 


SUNLIGHT  AND  SUNSHINE. 

Readers  of  American  papers  have 
during  the  past  year  or  two  noted  ad- 
vertisements of  Sunlight  Soap,  which 
was  quite  a  new  article  so  far  as  people 
in  the  United  States  were  concerned.  It 
was  well  known  in  England  and  Canada, 
however,  and  much  advertising  had 
been  done  in  the  dominions  of  Queen 
Victoria. 

The  recent  annual  meeting  in  London 
of  the  corporation  known  as  Lever 
Brothers  (Limited),  which  is  the  pro- 
prietor of  Sunlight  Soap,  shows  impres- 
sively how  publicity  for  Sunlight  Soap 
has  brought  the  sunshine  of  prosperity 
to  its  owners. 

The  advertising  already  done  in  the 
United  States  is  said  to  have  brought 
very  profitable  results,  but  the  extent  to 
which  advertising  has  produced  rich 
returns  on  the  corporation's  total  busi- 
ness is  shown  by  the  dividends  an- 
nounced at  the  annual  meeting. 

Very  properly,  the  shareholders  gath- 
ered in  a  "  hotel,"— no  doubt  of  a  very 
good  rank — where  the  festivity  that 
should  occasionally  go  hand  in  hand 


with  a  plethoric  treasury  might  be  en- 
joyed on  instant  notice  it  desired. 

W.  H.  Lever,  who  ,  presided,  said  it 
was  proposed  to  appropriate  the  balance 
or  surplus  of  about  $1,000,000  standing 
to  the  credit  of  the  profit  and  loss  ac- 
count as  follows: — Dividend  on  preferred 
shares  at  the  rate  of  5  per  cent,  per 
annum  1181,500;  dividends  on  the  or- 
dinary shares  at  the  rate  of  10  per  cent, 
per  annum,  $363,000;  bonus  to  custom- 
ers, $19^,033.72;  transferred  to  reserve 
fund,  $145,000,  leaving  nearly  $120,000 
to  be  carried  forward,  and  this  disposi- 
tion of  the  funds  was  agreed  on. 


WILL  O'THE  WISP  GOOD  TIMES. 

The  promised  good  times,  again  and 
again  deferred,  until  hope  grew  sick  and 
ambition  apathetic,  are  still  alleged  to 
be  close  at  hand,  and  it  is  vehemently 
asserted  that  we  are  on  the  eve  of  events 
pointing  to  a  returned  prosperity. 

There  seems  to  be  more  and  less  rea- 
son lor  the  belief  that  the  pendulum  has 
swung  as  far  to  the  left  as  it  can,  and 
that  the  time  is  come  when  it  must  move 
back  to  the  right,  iLsing  left  and  right 
respectively  as  synonyms  of  trouble 
and  happiness. 

Those  who  are  positive  that  the  days 
of  misfortune  are  over  find  warrant  for 
their  trust  in  the  beginning  of  the  presi- 
dential campaign,  when  the  declarations 
of  the  two  great  parties  will  be  made, 
and  business  men  have  before  them  the 
stability  of  knowledge  of  what  to  expect 
from  the  victorious  party. 

Politics  are  not  in  the  proper  field  of 
editorial  comment  for  a  paper  like  The 
Fourth  Estate,  which  is  two-sided,  in 
the  sense  that  it  deals  with  the  organs 
of  both  parties,  and  yet  it  seems  fair  to 
call  attention  to  the  hope  revived  at  the 
prospect  of  a  National  election  when 
mistakes  must  be  explained  and  policies 
defined. 

Many  uncertainties  will  be  wiped  away, 
and  though  the  two  great  political  parties 
must  struggle  for  supremacy  until  No- 
vember, yet  business  men  may  be  able 
to  lay  their  plans  for  either  emergency. 

It  seems  to  us  that  perhaps  the  rule  of 
many  years  will  find  its  exception  dur- 
ing the  coming  political  campaign.  In 
the  past,  when  politics  were  waged  most 
fiercely,  business  was  dullest.  The  idea 
of  careful  business  men  is  that  this 
period  of  industrial  depression  during 
the  oratorical  pyrotechnics  will  be  re- 
versed, and  that  each  side  to  show  the 
charms  of  its  theories  will  boom  busi- 
ness, the  republicans  with  the  claim 
that  the  thought  of  their  return  to  power 
is  enough  to  revive  prosperity,  while  the 
democrats  will  be  eager  to  demonstrate 
that  they  have  been  but  half  tried  and 
that  their  work  is  only  beginning  to 
show  its  permanent  virtues. 

Hurrahing  for  the  hopeful,  and  be- 
lieving that  there  is  some  reason  lor 
good  cheer,  we  cannot  help  but  feel  that 
more  than  one  promising  business  boom 
was  burst  by  premature  boisteroiisness. 


FULFILLING    THEIR  PROMISES. 

Those  who  attended  the  meeting  of 
the  International  League  of  Press  Clubs 
at  Philadelphia  last  summer  will  remem- 
ber that  the  delegates  from  the  city  of 
Buffalo  were  conspicuous  in  the  way 
they  urged  their  town  for  the  pi  ice  of 
the  next  meeting.  They  wore  buffalo 
badges,  and  in  season  and  out  of  season 
talked  of  the  advantages  of  the  city  that 
is  growing  into  an  industrial  center  of 
international  importance. 

They  were  so  earnest  and  energetic 
that  Buffalo  was  chosen  with  a  whoop 
and  a  hurrah.  The  Buffalo  boys  did  not 
go  home  to  forget  the  obligations  they 
had  coveted.  The  dash  and  spirit  that 
characterized  their  capturing  the  con- 
vention city  for  themselves  has  not 
flagged  in  the  arrangements  for  the  en- 
tertainment of  the  coming  guests. 

The  ambition  of  the  Philadelphians 
outside  of  their  natural  ardor  ot  hos- 
pitality was  to  prove  that  the  (j)uaker 
town  was  not  the  sleepy  place  the  news- 
papers had  made  it  out  to  be,  and  it  is 
but  fair  to  say  that  the  visitor  who 


averaged  even  the  proverbial  forty  winks 
was  a  lucky  man. 

Buffalo  intends  to  do  as  well,  if  not 
better.  From  the  plans  for  the  con- 
vention somnambulism  will  be  necessary 
to  any  delegate  who  expects  a  moment's 
respite  from  duty  and  pleasure. 

The  genial  secretary  of  the  Inter- 
national League  of  Press  Clubs,  Harry 
D.  Vought,  is  at  work  on  the  coming 
convention,  in  a  way  that  assures  its  suc- 
cess, and  we  would  urge  that  he  be 
given  a  helping  hand  by  the  secretaries 
of  the  various  press  clubs  in  the  country, 
who  should  be  prompt  in  sending  in 
their  lists  of  delegates. 

Outside  of  the  siege  of  pleasure  prom- 
ised in  Buffalo  there  will  be  important 
business  to  t)e  attended  to,  and  the  dele- 
gates should  be  selected  not  only  as  con- 
vivial spirits  but  with  an  eye  to  common 
sense. 

ROWELL    STILL    WELL  AHEAD 
OF  THE  GAME. 

Not  long  ago  we  dissected  a  copy  of 
George  P.  Rowell's  Printer's  Ink,  just 
from  curiosity,  the  result  showing  that 
out  of  63  pages  of  advertising  no  less 
than  58J  were  used  for  the  furtherance 
of  his  multifarious  private  schemes. 

We  sized  up  4.}  pages  as  "probably 
paid  lor  in  cash,"  and  the  next  day  a 
gentleman  who  seemed  to  be  thor- 
oughly conversant  with  the  facts  called 
for  the  purpose  of  having  a  little  laugh 
at  our  expense.  It  seems  we  had  been 
too  generous  in  our  estimate. 

However  that  may  have  been,  let  us 
apply  the  same  process  to  the  current 
issue,  and  see  whether  the  government  is 
still  "getting  it  in  the  neck"  from  Row- 
ell. 

We  find  now  that  there  are  81  pages 
of  advertising,  apportioned  as  follows: 

Pages 

Advertisements  paid  for  by  exchange  of 
space  for  advertising  Ripans  Tabules  in 
various  newspapers   30 

Advertisements  of  the  Rowell  Directory  36X 

Advertisement  of  the  Rowell  .\dverlis- 
ing  Agency  (back  of  i.over)   1 

Advertisements  of  Rowell's  Printer's 
Ink   2 

Advertisements  of  Rowell's  Too-Much- 
Johnson  Ink,  which  he  is  said  to  he  sell- 
ing at  a  loss  in  order  to  demoralize  the 
trade  and  force  some  dealer  to  buy  out 
his  unsuccessful  ink  business   3>i 

Advertisements  in  exchange  for  contribu- 
tions  6 

Total   79 

Advertisements  presumably  paid  (or  in 
cash   2 

Grand  total   81 

From  this  it  will  be  seen  that  there  is 
only  $130  cash  income  trom  these  eighty- 
one  pages.  One  of  the  two  cash  pages 
is  estimated  at  its  full  card  rate  of  $100, 
less  agent's  commission,  and  the  other  is 
composed  ot  want  ads  at  half  rate. 

But  for  every  page  out  of  the  thirty 
first  mentioned  Rowell  gets  $100  worth  of 
space  from  some  foolish  publisher.  In 
other  words,  he  is  quietly  securing  $3,000 
a  week,  or  $156,000  a  year  in  newspaper 
advertising  space  to  push  a  new  patent 
medicine. 

This  is  the  sole  purpose  which  it  is 
possible  for  Printer's  Ink  to  serve — the 
advancement  of  the  individual  interests 
of  George  P.  Rowell.  Yet  although  it 
is  being  mailed  now  at  second-class 
rates,  which  means  a  loss  to  the  post 
office  department  of  some  $150  a  week, 
or  $7,800  a  year,  a  considerable  number  of 
pages  in  every  issue  are  devoted  to  most 
malignant  attacks  on  the  government. 


NOTE  AND  COMMENT. 

It  is  not  long  since  in  Joe  Howard's 
column  in  the  New  York  Recorder  there 
was  a  paragraph  stating  that  a  metropol- 
itan journalistic  deal  ot  great  importance 
was  about  to  come  to  pass,  and  all  Park 
Row  stood  aghast.  Joe  is  an  old  fellow  in 
addition  to  being  a  good  fellow,  and  those 
who  knew  said  that  he  understood  what 
he  was  talking  about,  while  those  who 
have  been  but  a  short  time  acquainted 
with  the  mysteries  and  miseries  of  jour- 
nalism laughed  long  and  loud,  asserting 
that  Joe  was  affected  with  hallucina- 
tions. In  spite  of  this  incredulity  past 
events  have  proven  that  the  president 


of  the  New  York  Press  Club  did  know 
what  he  was  talking  about.  Since  the 
surrender  of  John  R.  McLean  as  a  com- 
petitor in  the  metropolitan  field,  and  the 
success  of  W.  R.  Hearst,  there  has  been 
no  succession  ot  surprises  equal  to  recent 
events. 


The  real  ambition  of  every  honest- 
hearted  newspaper  man  is  for  a  final 
rest  in  the  country,  not  as  a  sleeper 
under  the  daisies,  but  rather  as  one  with 
the  right  to  walk  among  them  free  from 
any  ordinance  to  keep  off  the  grass. 

The  greatest  journalists  were  and  are 
country- bred  boys,  and  when  they  have 
achieved  fame  in  the  cities  their  natural 
longing  is  for  the  country.  Their  careers 
have  brought  them  into  too  close  contact 
with  the  gilt  and  tinsel  that  led  them  to 
believe  that  metropolitan  life  was  the 
sumnum  bonum  of  existence. 


The  governor  and  attorney-general  of 
Maryland  have  selected  thirty-four  acts 
of  assembly  to  be  published  in  news- 
papers to  be  designated  by  the  presi- 
dent of  the  senate  and  the  speaker  of  the 
house  of  delegates.  Of  this  number  six- 
teen are  senate  bills  and  eighteen  h6use 
bills. 

It  is  evident  that  the  power  of  the 
press  is  appreciated  in  Maryland,  and  as 
this  continues  to  be  true  there  can  be  no 
reason  to  fear  even  if  "  the  tyrants'  heel 
is  on  thy  shores,  Maryland,  my  Mary- 
land !"   

The  promises  made  by  the  publishers 
of  the  Monthly  Illustrator  and  Home 
and  Country  amply  fulfilled  in  cur- 
rent issues.  The  May  number  includes 
an  article  by  Chauncey  M.  Depew.  A 
portrait  and  very  brief  sketch  of  Foster 
Coates,  editor  of  the  New  York  Adver- 
tiser, add  to  the  interest  of  this  number. 


H.  W.  Hawley,  formerly  owner  of 
the  Denver  Times,  once  partner  with 
H.  H.  Kohlsaat  in  the  ownership  of  the 
Chicago  Tinies-Herald  and  now  pub- 
lisher of  the  San  Francisco  Examiner, 
IS  reported  in  an  interview  as  saying: 
"As  for  the  newspapers  in  the  towns 
and  cities  of  the  Middle  West,  those 
occupying  the  evening  field  now  have  as 
a  rule  a  larger  circulation,  more  in- 
fluence and  are  more  profitable  than  the 
morning  papers.  It  is  so  in  Minnesota, 
Iowa  and  Missouri,  with  scarcely  aH 
exception.  I  am  informed  it  is  true  of 
many  other  states." 

From  which  it  would  appear  not  im- 
possible that  the  Examiner  may  be  con- 
templating an  evening  edition. 


The  yearly  open  competition  for  ten 
seven-year  scholarships,  offered  the  New 
York  grammar  school  graduates,  is  again 
opened.  These  educational  advantages 
aie  afforded  the  metropolitan  boys 
through  the  generosity  and  public 
spirit  of  Joseph  Pulitzer,  proprietor  of 
the  New  York  World.  Each  scholar- 
ship amounts  to  $250  a  year  and  free 
tuition,  the  boys  being  allowed  to  choose 
their  own  college. 


The  Boers  are  not  only  troubling  the 
English  by  diplomatic  superiority,  but 
they  are  giving  the  British  newspaper- 
men much  trouble. 

During  the  Jameson  trial  in  London, 
the  stenographic  reporters  had  a  hard 
time  with  the  Boer  names  that  came 
trippingly  off  the  tongues  of  the  wit- 
nesses. In  one  instance  a  place  is  men- 
tioned which  appears  in  the  depositions 
as  Van  Uithoouis  Winkelspruit.  The 
nearest  the  Evening  Standard  reporter 
got  to  it  was  Van  Nit  Hookiswinkel 
Sprint ;  the  Globe  gently  modified  this 
to  Van  Nit  Hooriswinkel,  while  the  Sun 
simplified  it  to  Van  Oudtshhoorn's,  and 
the  Evening  News  boldly  made  one  fear- 
some word  of  it  thus  :  Vanoudtschaw- 
answinkel.  The  rest  of  the  reporters, 
like  prudent  men,  declined  it  altogether. 


The//^/«,  a  weekly  published  at  Gir- 
ardville,  Pa.,  announces  that  with  each 
issue  during  a  period  of  twenty  consecu- 
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tive  weeks  it  will  present  readers  with  a 
novel  (octavo  book  form). 

The  paper,  which  is  published  by  H. 
W.  Becker,  claims  to  be  the  only  jour- 
nal outside  of  the  large  cities  employing 
regular  staff  artists  and  making  regular 
features  of  original  local  illustrations 
and  original  cartoons  on  county  subjects. 

The  claim  is  probably  not  intended 
to  cover  Sunday  papers.  The  feature 
of  specially  illustrating  local  subjects  has 
been  adopted  by  several  publications  in 
small  towns,  and  Mr.  Becker's  claim 
may  possibly  meet  with  opposition. 


GUARANTEEING  CIRCULATIONS. 

The  attempts  to  establish  a  company 
in  Chicago  whose  business  it  should  be 
to  guarantee  to  advertisers  the  circula- 
tion statements  put  forth  by  the  news- 
papers duly  arranging  with  the  com- 
pany for  that  service,  do  not  seem  to 
have  met  with  the  degree  of  success 
hoped  for  by  the  originators  of  this  par- 
ticular company. 

Although  many  of  the  respectable 
newspaper  proprietors  are  unquestion- 
ably m  favor  of  attesting,  in  any  par- 
ticular and  adequate  way,  the  truth  of 
the  statements  they  make  as  to  the  act- 
ual extent  of  their  issues,  it  is  quite 
obvious  that  the  success  of  any  plan 
would  depend  largely  on  the  composi- 
tion of  the  committee  or  board  on  whom 
would  devolve  the  task  of  investigating 
circulations,  and  the  degree  of  general 
confidence  inspired  by,  the  personality 
and  record  of  the  members  and  their  re- 
lations to  the  various  branches  of  the 
publishing  or  advertising  business. 

It  appears  that  an  important  obstacle 
was  met  with  almost  immediately,  in 
connection  with  the  question  as  to  who 
should  constitute  the  permanent  com- 
mittee  to  make  the  investigation  of  cir- 
culation which  would  necessarily  pre- 
cede the  inclusion  of  any  paper  on  the 
company's  list. 

Although  a  committee  acceptable  to 
all  sides  could  no  doubt  have  been 
eventually  nominated,  it  would  seem 
that  the  nominations  made  for  consid- 
eration and  approval  by  those  who  were 
looked  to  for  the  "sinews  of  war  "in 
putting  the  company  on  a  solid  footing 
were  infelicitous.  One  or  two  of  them, 
in  fact,  were  thought  so  objectionable 
that  considerable  discussion  ensued,  and 
finally  so  decided  a  difficulty  was  found 
to  exist  that  several  of  the  persons  who 
had  expressed  themselves  as  willing  to 
be  interested  in  the  undertaking  with- 
drew. 

The  affairs  of  the  company  are  there- 
fore in  a  state  of  abeyance,  and  it  is 
doubtful  whether  the  plans  will  be  car- 
ried out. 


ROSEWATER  WAS  RIGHT. 
The  Supreme  Court  of  Nebraska  has 
dismissed  the  case  wherein  Editor  Rose- 
water,  of  the  Omaha  Bee,  was  fined  $500 
and  sentenced  to  thirty  days  in  jail  by 
Judge  Scott  of  the  Douglas  county  dis- 
trict court  for  alleged  contempt  of  Scott's 
court. 

The  offense  grew  out  of  the  local  re- 
port of  the  routine  proceedings  in  Judge 
Scott's  court  printed  in  the  Bee  in  the 
ordinary  course  of  business,  which  was 
excepted  to  by  the  judge. 

Mr.  Rosewater  appealed  on  the 
ground  that  he  had  a  perfect  right  to 
print  the  matter  in  dispute,  since  it  was 
true  public  record,  though  reflecting  on 
the  court. 


AN  EDITOR'S  COUNTRY  PLACE. 

Edward  W.  Bok,  editor  of  the  Ladies' 
Home  Journal,  has  purchased  a  splendid 
estate  near  Philadelphia.  The  property 
is  one  of  the  finest  pieces  of  wooded 
grounds  in  the  vicinity  of  Philadelphia, 
and  adjoins  the  extensive  country  seat  of 
Frank  Thomson,  vice-president  of  the 
Pennsylvania  Railroad.  The  purchase 
price  was  $20,000.  It  is  Mr.  Bok's 
intention  to  build  a  beautiful  country 
place  on  the  property. 

Mrs.  Henry  Ward  Beecher  visited  the 
property  last  week  and  planted  a 
"  Beecher  tree  "  on  the  bank  of  the  lake 
on  the  grounds  in  memory  of  her 
'husband. 


PURELY  PERSONAL. 

H.  M.  Duncan,  for  more  than  ten 
years  the  managing  editor  of  the  Paper 
and  Press,  has  resigned  his  position,  and 
is  now  occupied  as  the  special  sales' 
agent  of  the  Lanston  Monotype  Machine 
Company,  of  Washington.  Mr.  Duncan 
has  always  been  a  firm  believer  in  this 
machine. 

Col.  James  Elverson,  Jr.,  general 
manager  of  the  Philadelphia  Inquirer, 
and  Mrs.  Elverson  left  New  York  yester- 
day for  Europe. 

Oswajd  Ottendorfer,  editor  of  the 
New  York  Staats  Zeitung,  sails  for 
Europe  to-day. 

Edward  J.  Hodge,  city  editor  of  the 
Hudson  Daily  Register  since  the  found- 
ing of  the  paper  in  1866,  retired  from 
the  editorship  last  week.  Mr.  Hodge 
had  many  friends  in  the  newspaper  pro- 
fession. He  severs  his  connection  with 
active  journalism  to  secure  much-needed 
rest. 

Whitelaw  Reid,  of  the  New  York  Tri- 
bune, is  to  spend  several  weeks  at  Mill- 
brae,  the  residence  of  D.  O.  Mills  in 
California. 

Chase  S.  Osborn,  the  editor  and  pro- 
prietor of  the  Sault  Ste.  Marie  News, 
who  is  a  candidate  for  the  nomination 
for  congressman  in  the  twelfth  district 
of  Michigan,  is  an  old  Milwaukee  news- 
paper man  whose  tireless  energy  and 
hustling  activity  in  scouring  his  baili- 
wick for  news  are  traditional  with  the 
profession  of  Milwaukee. 

Sam  Spalding  Fontaine,  who  made  a 
reputation  for  cleverness  on  the  Louis- 
ville (Ky.)  Post,  and  afterwards  worked 
with  distinction  on  the  New  York  World, 
was  recently  married  in  Buffalo,  N.  Y., 
to  Miss  Isabel  Britton. 


George  French  has  resigned  as  editor 
of  Newspaperdom  and  assumed  the 
recently  created  position  of  advertising 
editor  on  the  New  York  Journal. 

John  A.  Parshall,  the  veteran  printer 
of  Delhi,  N.  Y.,  states  that  he  has 
worked  at  the  same  window  in  that 
office  for  over  fifty-five  years  and  not 
for  forty-five  years  only,  as  stated  in 
statements  recently  circulated  in  refer- 
ence to  his  long  service  as  a  compositor. 
His  service  in  the  office  of  the  Delaware 
Gazette  began  in  1838. 

David  R.  Williams,  managing  editor 
of  the  Mid-Continent,  St.  Louis,  was 
married  in  that  city  May  5  to  Miss 
Olive  Brookes.  Mr.  Williams  was  for- 
merly on  the  staff  of  the  Indianapolis 
News. 

Harold  Frederic,  London  correspon- 
dent of  the  New  York  Times,  has  issued 
a  novel  in  London  which  is  exciting  un- 
usual notice.  It  is  entitled  "  The  Damna- 
tion of  Theron  Ware." 


David  Graham  Phillips,  of  the  New 
York  World,  who  has  long  been  recog- 
nized as  one  of  the  really  clever  descrip- 
tive writers  of  the  metropolis  will  spend 
the  summer  in  Europe  with  Joseph 
Pulitzer. 


M.  E.  Gable,  of  the  Pittsburg  Tivtes 
and  Daily  News,  denies  a  current  state- 
ment that  he  was  the  author  of  an  article 
appearing  in  the  Boston  ^FrjVi?r  entitled 
"A  Call  for  American  Serials." 


H.  C.  Bunner,  of  Puck,  is  now  quite 
recovered  in  health  and  at  his  work, 
again.  This  is  good  news  about  a  good 
fellow. 


Frank  Gray  has  not  moved  his  office 
from  the  Tribune  building  as  erroneously 
reported. 

J.  II.  Copelston,  a  well-known  British 
journalist,  left  England  for  New  York 
recently,  for  the  purpose.of  establishing  a 
news-distributing  agency  in  America. 

Frank  Lee  Carl,  of  Hagerstown,  Md., 
and  formerly  of  the  staff  of  the  Hagers- 
town Herald,  has  been  appointed  city 
editor  of  the  Daily  News,  of  Cumber- 


land. Mr.  Carl  has  had  a  long  expe- 
rience in  newspaper  work. 

Edwin  R.  Brainard,  who  was  for 
six  years  in  the  advertising  depart- 
ment of  the  New  York  World,  has  re- 
cently joined  the  advertising  department 
of  the  Journal. 

Henry  W.  Wilbur,  editor  of  the  Vine- 
land  Outlook,  has  become  editor  of  the 
Voice,  New  York. 


Edward  W.  Forrest  has  left  the  Brock- 
ton  (Mass.)  Times  to  become  advertis- 
ing manager  of  the  Providence  News, 
Governor  Brown's  paper. 


MOTHER  AND  EDITOR. 

Since  the  death  of  her  husband,  the 
late  C.  B.  C.  Doherty,  the  Nelson 
County  Independent,  founded  by  him, 
has  been  conducted  by  Mrs.  Doherty. 
It  is  the  official  paper  of  the  county,  and 
is  a  popular  exponent  of  the  interests 


MKS.  DOHERTY. 

and  principles  of  the  populist  party. 
Mrs,  Doherty  was  born  in  Quebec, 
March  5,  1862,  and  was  educated  in  a 
convent  in  that  city. 

In  1884  she  removed  to  Brain  erd, 
Minn.,  where  she  married  Charles  B.  C. 
Doherty,  who  was  at  that  time  foreman 
of  the  Brainard  Tribune.  They  soon 
moved  to  Grafton,  N.  D.,  where  Mr. 
Doherty  engaged  as  foreman  of  the  News 
and  Times,  a  position  he  held  until  1885, 
when  he  removed  to  Langdon  and  estab- 
lished the  Courier  in  that  city. 

Later  he  established  the  Republican, 
which  he  sold  in  1892,  and  established 
the  Nelson  County  Independeiit,  with 
which  he  continued  up  to  the  time  of  his 
death  in  August,  1894. 

Upon  his  death  Mrs.  Doherty  took 
charge  and  has  successfully  edited  the 
paper  since,  in  addition  to  the  care  of  a 
family  of  five  children. 


HE  DESERVED  THE  DINNER. 

A  dinner  was  given  last  week  at  the 
New  York  Press  Club  by  many  of  his 
newspaper  friends  to  Elbert  Rappleye, 
managing  editor  of  the  Jersey  City 
Journal  who,  while  acting  as  corre- 
spondent for  the  New  York  Mail  and 
Express,  was  expelled  from  Cuba  by  the 
Spanish  government. 

James  B.  Townsend  presided.  Murat 
Halstead,  who  was  in  Cuba  as  am- 
bassador for  the  New  York  Journal, 
told  of  Mr.  Rappleye's  success  while 
there,  as  did  J.  Frank  Clark,  of  the 
United  Press.  Among  others  who  spoke 
were  the  Rev.  Andrew  V.  V.  Raymond, 
president  of  Union  College;  Joseph 
Howard,  Jr.,  and  Foster  Coates.  Mar- 
shall P.  Wilder,  Alfred  E.  Pearsall, 
George  Graham  and  Richard  T.  Percy 
entertained. 


HAS  MORE  THAN  ONE  TALENT. 

Richard  A.  Foley,  who  recently  joined 
the  advertising  department  of  the  Phila- 
delphia Record,  as  stated  in  The  Fourth 
EsTATK,  has  had  experience  in  the  edi- 
torial as  well  as  in  the  business  depart- 
ment. 

His  fir.st  experience  was  on  the  At- 
lantic City  Guide.  Subsequently  he  was 
connected  with  the  Philadelphia  In- 
quirer and  later  with  the  Record.     At  a 


RICHARD   A.  FOLEY. 

later  period  he  was  city  editor  of  the 
Philadelphia  Sunday  Graphic  and  after- 
ward again  became  connected  with  the 
Inquirer  as  society  editor. 

While  Mr.  Foley  has  made  a  reputa- 
tion as  a  newspaper  writer,  his  aptitude 
for  the  advertising  department  of  a  paper 
is  unmistakable.  He  has  originated  a 
number  of  clever  designs,  notably  those 
odd  invitations  he  has  prepared  from 
time  to  time  for  the  "Nights  in  Bo- 
hemia," for  the  Pen  and  Pencil  Club,  of 
which  he  is  a  valued  member.  Since 
joining  the  Record' s  business  family  Mr. 
Foley  has  done  some  unusually  clever 
work. 


FUNERAL  OF  THE  LATE  COL. 
JOHN  A.  COCKERILL. 

It  is  understood  that  Col.  Cockerill's 
body  is  expected  here  about  the  i6th  of 
the  month.  It  will  be  met  by  a  com- 
mittee, of  which  Joseph  I.  C.  Clark  is 
chairman,  with  members  from  the  New 
York  Press  Club,  the  Elks  and  the  Free 
and  Accepted  Masons. 

The  remains  will  lie  in  state  in  the 
parlors  of  the  New  York  Press  Club.  24 
West  26th  street,  where  services  will  be 
held  in  accordance  with  the  custom  of 
the  Elks.  Religious  services  will  be  held 
in  Dr.MacArthur's  Baptist  Church,  where 
the  Masonic  burial  rite  will  be  observed; 
after  which  delegations  from  the  associa- 
tions mentioned  will  convey  the  body  by 
the  New  York  Central  and  connecting 
road  to  St.  Louis  for  final  interment. 

It  need  hardly  be  added  that  every- 
thing done  will  be  in  absolute  accord- 
ance with  the  expressed  wish  of  Mrs. 
Cockerill. 

Col.  Cockerill's  will  was  filed  Tues- 
day in  New  York.  It  is  dated  December 
7,  1886.  It  leaves  the  entire  estate, 
valued  at  Si2,coo,  to  Mrs.  Cockerill. 
As  previously  stated  in  The  Fourth 
Estate,  Joseph  Pulitzer  is  named  ex- 
ecutor. 


OBITUARY. 

Harry  S.  Sproull,  well  known  in  the 
produce  and  wool  trades,  and  the  mar- 
ket reporter  of  the  New  York  Com- 
mercial  Bulletin  for  thirty  years  or 
more  is  dead.  Mr.  Sproull  had  been 
active  and  energetic  in  his  work  as  re- 
porter for  the  Commercial  Bulletin  and 
Real  Estate  Record  and  Guide  until 
about  three  months  ago,  when  he  was 
confined  to  his  home  by  dropsy. 
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ADVERTISING  MEDIUMS. 

YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement    in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores  —occupied  by  white 
persons,  A  RECORD  UNEQUALED  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY. 

Potter  Building. 

New  York  Representative. 


THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

"New  England's  Greatest  Newspaper." 

The  BOSTON  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials  : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequated  purchasing  power. 

NEW  FEATURES  FOR  "96." 

300,000  DAILY 

is  the  guaranted  circulation  of  the 
Scripps  McRae  League. 

CINCINNATI  POST, 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KENTUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERRY,  53  Tribune  Building,  New  York. 

A   TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening   Field.   The  other  reason  is 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

WE  beg  to  announce  that  we  have  appointed 
Mr.  PHILIP  RIITER,  of -150  Nassau 
Street,  New  York,  our  Special  Eastern  Adver- 
tising  Representaiive 

The  NURWALK  (Ohio) 

April  30,  .896.  REFLECTOR. 

A  DVERTISINGin  newspapers  of  "kn-jwn  cir- 
culation"  means  "  BUSINESS."  For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bune Bide.. N.V  Chamberof  Commerce. Chicaeo. 

It  may  interest  you  to  know  that  the 
advertisement  (of  the  Times  Building) 
is  bringing  "  results."  Evidently 
The  Fourth  Estate  reaches  ex- 
cellent people. 

E.  A.  Tredwell, 
Agent  for  Times  Building,  New  York. 


ADVERTISING  AGENCIES. 


TIIK  OOLDKN  GATE  TO 


DO  YOU  WANT  TO 

Know  Something 

ABOUT 


A^OUAaB  PAPHKS. 


Write  The  Fred  E.  KLOTZ' 

Klotz  Advg.  Ag'cy   

CHicAooiLL  PULLERS 


R.  WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  Yokk, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 

mTbTwilson 

GENERAL 
ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  an  /  line  of  legitimate 
newspaper  advertising    VVrite  for  estimates. 

Your  "means"  and  our 
"ways"  will  double  your 
business.  This  is  no  idle  talk, 
but  the  experience  of  our 
clients  since  1865,  Send  20c. 
lor  Newspaper  Manual — a 
mint  of  hints  in  378  pages. 

DODD'S 
Advertising  &  Checking 

AGENCY, 
Water  Street,  BOSTON. 


ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers'  lowest  rate*;.  Practical  and 
effective  service  in  every  line  of  business. 

W.  L.  BEADNELL, 

Advertising  Agent, 
17  Tribunb  Building  Nkw  York. 

COPYRIGHTING  CUTS. 


A  Chicago  Judge  Decides  that 
"Cuts"  Cannot  be  Copyrighted 
as  Part  of  an  Advertisement— An 
Important  Matter  for  Modern 
Advert  isers. 

An  interesting  decision  was  recently 
made  by  Judge  Peter  S.  Grosscup,  of 
the  United  States  District  Court  at 
Chicago,  in  the  case  of  the  J.  L.  Mott 
Iron  Works  vs.  Clow  and  others. 

Suit  had  been  brought  to  enjoin  in- 
fringement of  a  copyright.  The  com- 
plainants, who  manufacture  bath-tubs, 
have  issued,  from  time  to  time,  copy- 
righted advertising  sheets  containing  a 
description  of  their  porcelain  baths. 

The  sheets  also  contain  cuts  or  prints 
of  such  baths  as  are  offered  to  the  trade. 
The  defendants,  who  are  engaged  in  a 
like  business,  have  also,  from  time  to 
time,  issued  advertising  sheets  contain- 
ing like  information,  and  in  some  cases 
closely  copying  the  prints  or  cuts  of 
baths  contained  in  complainants'  sheets. 

A  comparison.  Judge  Grosscup  goes 
on  to  say,  makes  it  manifest  that  some 
of  these  cuts  have  been  copied  by  photo- 
graphic processes,  or  otherwise,  from 
the  complainants'  cuts.  The  defendants 
took  the  position  that  the  cuts  were  not, 
in  law,  a  proper  subject-matter  of  copy- 
right. Judge  Grosscup  holds  that  they 
were  not.  He  says  that  the  cuts  or  prints 
shown  in  complainants'  sheets,  in  con- 
nection with  their  ornamental  settings, 
may  have  such  artistic  merit  as  would 
support  a  copyright  if  offered  as  a  work 
of  fine  art. 

But  the  United  States  statutes,  as 
amended  by  the  act  of  1874,  limit  the 
right  of  copyright  to  such  cuts  and 
prints  as  are  connected  with  the  fine 
arts,  and  the  complainants  did  not  show 
that  the  designer  intended  these  cuts  as 
works  of  fine  art.  No  copyright  was 
asked  upon  them  separately  from  the 
advertising  sheet  of  which  they  are  a 
part.  They  were  not  offered  to  the 
public  as  illustrations  or  works  con- 


FOR  SALE. 


A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

pOR  SALE,  on  account  of  ill  health  of  the 
editor,  office  of  the  Independent  Regiiter. 
Has  good  GORDON  JOB  PRESS  and  one 
HAND  PRESS.  Is  well  supphed  with  NEW 
TYPE,  long  primer  and  brevier.  Has  GOOD 
CIRCULATIO  >I  in  town  and  county.  Terms 
reasonable.  For  further  particulars  address, 
JOHN  FLiVNGLER,  Columbiana.  O.  

■pOR  SALE. — New  improved  single  Potter 
■'■  press,  8  columns,  8  pages,  with  lo-page  at- 
tachment, with  complete  stereotype  outfit.  Ad- 
dress, BOX  236,  Pittsburgh,  Pa. 

pOR  SALE  or  to  lease,  on  easy  terms,  plant 
of  a  daily  paper.   Apply  to  The  Exchange, 
P.  O.  Box  673,  New  Britain,  Conn. 

SITU  A  TIONS. 

A  DVERTISEMENTS  onder  this  classifica- 
^  tion,25centsperlineeach  insertion.  Count 
seven  words  to  the  line. 

AN  ADVERTISING  SOLICirOR  who  is 
qualified  to  deal  successfcilly  with  unusual 
opportunities  lor  making  big  contracts  with 
considerable  profit  to  himself  may  hear  of  such 
an  opportunity  by  addressing  Good  Record, 
care  of  Thk  Fourth  Estatr. 

ANTED,  good  NEWSPAPER  ARTIST 
on  illustrated  weekly  newspaper.  En- 
close sample  clippings.  Permanent  positioi. 
Address,  "  ARTIST,"  care  The  Fourth  Es- 
tate. 


W^ 


XXTANTED — Bright  young  min  capable  of 
*  •  writing  a  good  cycling  story  who  can  read 
copy  and  proof  when  necessary-  Also  a  good 
sketch  artist.  Address  BRIGHT,  care  Fourth 
Estate. 

A   thoroughly  competent  telegraph  and  news 
editor  needed  in  a  city  of  over  one  hundred 
thousand.   Address  McC,  care  The  Fourth 
Estate. 

pM  PLOVERS   in    the  newspaper  field  can 
obtain  by  advertising    in  The  Foi/rth 
Estate  an  intelligent  grade  of  assistants  in 
various  lines. 


nected  with  fine  arts,  but  as  adjuncts 
simply  to  a  publication  connected  with  a 
useful  art, 

"The  court,"  says  Judge  Grosscup, 
"will  not  supply  an  intention  that  the 
author  or  designer  has  not  avowed,  or 
give  to  the  cut  or  prims  a  character  and 
purpose  different  from  what  their  sur- 
roundings indicate." 


ANOTHER  ONE  ON  ROWELL. 

People  to  whom  copies  of  George  P. 
Rowell's  advertising  pamphlet,  Printer's 
Ink,  were  sent  last  week,  could  not  help 
noticing  a  pungent  and  by  no  means 
agreeable  odor  arising  trom  it,  such  as 
usually  serves  to  detect  the  presence  of 
an  inferior  quality  of  ink. 

As  the  circulation  of  the  pamphlet  is 
understood  to  be  chiefly  gratuitous,  the 
readers  did  not  consider  that  they  had 
the  right  to  complain  of  something  they 
didn't  pav  for.  The  discovery,  however, 
made  sufficient  impression  to  bring  it  to 
mind  the  following  day,  when  a  postal 
card  arrived  announcing,  with  apparent 
pride,  that  the  issue  in  question  was 
printed  with  Rowell's  own  favorite 
cheap  ink,  which  he  is  trying  to  inflict 
upon  newspaper  publishers. 

The  advertisement  was  a  pretty  good 
example  of  a  boomerang. 

Whatever  justification  there  may  be 
for  Rowell's  palming  off  his  inferior  ink 
on  those  newspapers  that  will  put  up 
with  it — and  assuredly  lew  will  wonder 
at  his  taking  advantage  of  ignorance 
and  credulity  as  he  finds  them— one 
cannot  help  thinking  that  so  long  as 
Rowell  is  able  to  circumvent  the  postal 
authorities  to  the  tune  of  $150  to  §200  a 
week  and  avoid  payment  of  proper  post- 
age on  his  advertising  sheet,  he  ought  to 
be  able  to  afford  to  use  Bonnell's  or 
some  other  decent  ink. 


A  COLLEGE  JOURNAL  ASSISTED. 

A  fund  collected  by  the  Targum, 
Rutgers  College,  was  part  of  the  pur- 
chase money  paid  for  the  mastodon  now 
being  mounted  in  Rochester.  It  is  said 
to  be  the  largest  in  the  country,  and  is 
to  be  placed  in  the  Rutgers'  College 
Museum. 

Dr.  Louis  F.  Bishop,  of  the  New  York 
World's  staff  of  free  physicians,  was  in- 
strumental in  the  collection  of  the  fund. 


SITUATIONS  WANTED. 

ADVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

Vff  AN  OF  THIRTEEN  YEARS'  EXPERI- 
ENCE,  now  connected  with  prominent 
New  York  daily,  desires  responsible  position  on 
newspaper  in  city  of  50,000  to  100,000.  Has  been 
managing  editor  of  several  leading  dailies,  west 
and  south.  Highest  references  from  publishers, 
public  men  and  businessmen  of  difTerent  locali- 
ties.   W.  K  v.,  care  Fourth  Estatk. 

I'VE  been  six  years  with  one  of  largest  liter- 
ary publishing  houses  in  New  York  and  for 
good  reisons  intend  to  change.  Can  take 
charge  literary  part  Sunday  tdition  of  daily, 
or  prepare  tasty  and  striking  advertisements. 
Thorough  knowledge  periodical  subscriptions. 
Energetic,  reliable  ;  best  references.  Address 
Practical,  care  The  Fourth  Estate. 

/CIRCULATION  man,  nine  years'  experience 
^  in  New  York,  New  Jersey,  Pennsylvania 
and  Connecticut,  would  like  to  hear  from 
paper  wishing  a  hustler.  Best  recommendations 
from  New  York  dailies.  ABILITY,  care 
FdUK  iH  Estate. 

I  ATE  BUSINESS  M  ANAGKR  NEW  YORK 
DAILY,  with  highest  endorsements,  wants 
similar  position  outside  New  York.  First-class 
man  in  every  respect.  Address  Advertising, 
care  of  The  Foukth  Estate. 

AXTANTED. — A  situation  by  an  experienced 
*  *  adveru>ing  man,  over  four  year>'  evperi- 
ence.  Address  aDAGENT,  care  The  Fourth 
ESTA  TE.  ^  

A  COMPEFENr    CIRCULATI0>I,  AD- 
VERTlSlNGand  busineis  manager  wishes 
to  change  his  position.     LA  FORGE,  care 
Fourth  Estate. 


VARIOUS   RECENT  LIBEL  LITI- 
GATIONS. 

Governor  Woodbury  of  Vermont  has 
his  hands  full.  Indignant  at  charges  that 
he  knew  of  the  illegal  sale  of  liquors 
brought  by  the  Rutland  Herald  and  Globe 
he  began  suit  for  libel.  The  case  has 
come  to  a  hearing  and  from  the  testi- 
mony of  witnesses  for  the  defense  it 
would  seem  that  Vermont  is  the  fountain- 
head  of  alcoholism. 

An  array  of  witnesses  in  numerical 
strength  sufficient  to  decide  a  state  elec- 
tion have  testified  that  they  bought  and 
drank  intoxicants  in  a  hotel  the  gover- 
nor was  interested  in.  If  it  could  be 
shown  that  one-half  of  the  profits  went 
to  the  enraged  executive  he  would  be 
reckoned  in  Bradstreet's  as  among  the 
genuine  gold  bugs. 


Pierre  Ganet,  editor  of  the  Los  An- 
geles (Cal.)  I' Union  Nouvelle, \i3.shtea 
arrested,  charged  with  alleged  criminal 
libel.  The  complaint  is  sworn  to  by 
Emile  d'Artois,  who  accuses  Ganet  of 
defaming  the  memory  of  his  father  in  a 
recent  editorial  published  in  L' Union 
Nouvelle. 

Policeman  T.  B.  Johnson  has  brought 
suit  against  the  Henderson  (Ky.) 
6'/<ra«irr  for  Sio, 000  damages,  alleging  the 
use  of  slanderous  and  libelous  words 
against  him,  in  which  he  is  accused  of 
some  rather  shady  work  in  connection 
with  a  f  10  bill. 


CHANGES  IN  INTEREST,  ETC  . 

George  N.  Lamphere  has  purchased 
the  Audubon  (Minn.)  yi3«r«a/. 

The  Lamont  (la.)  Reporter  has  been 
sold  to  Lammon  Brothers. 

John  E.  Weier  has  retired  from  the 
Palmyra  (N.  Y.)  Journal. 

W.  H.  Goelpsel  has  sold  the  Morton 
(111.)  Advocate  to  Charles  May. 

Brame  Dalton  and  J.  O.  Doughty 
have  purchased  the  West  Point  (Miss.) 
Cadet. 

John  Boylan  and  Professor  C.  F. 
Woodward  have  purchased  the  Eldora 
(la.)  Herald  of  J.  S.  Ross,  who  has 
published  it  for  twenty  years.  The 
newspaper  will  continue  to  be  republi- 
can in  politics. 


<iT  ENJOY  reading  The  Fourth  Estate,  for 
it  gives  me  information  not  only  of  interest 
but  of  positive  value." — Dr.  Nathaniel  C. 
Fowler,  Jr. 
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WHERE     THE     BLUE  PENCIL 
STOPS. 


The  Fun  in  Reading  Unabridged 
Advertisements  —  Several  Odd 
Examples. 

Advertising  columns  are  not  the  least 
interesting  in  the  newspapers.  New  and 
strange  things  are  encountered  there, 
and  there  are  flashes  of  strange  humor 
and  human  characteristics  for  the 
student. 

The  advertising  columns  are  not  care- 
lessly edited,  but  the  editing  is  restricted, 
for  most  advertisers  insist  that  their  ads 
appear  just  as  they  are  written. 

f  or  many  years,  says  the  Bowling 
Green  (Ky.)  Times,  the  advertising 
clerks  have  struggled  against  this,  but 
in  vain,  for  if  one  piper  will  not 
print  a  card  as  written,  another  will. 
They  have  all  finally  come  to  look  upon 
it  as  inevitable,  and  now,  no  matter  how 
crudely  worded  or  how  curiously  twisted 
an  "ad  "  reads,  it  is  printed  verbatim. 
Here  are  some  of  the  good  things  oc- 
casionally found: 

WANTED— A  BRIGHT  HONEST  INTELLl- 
gent  boy:  good  Christian;  a  No.  i  writer; 
quick  at  figures;  about  15  years  of  age;  not  fond 
of  play  and  not  addicted  to  novel  reading  nor 
cigarette  smoking;  must  live  with  his  parents; 
salary  $2  per  week  for  first  year. 

The  boy  who  would  accept  that  posi- 
tion might  answer  the  requirements,  but 
he  would,  of  necessity,  be  sadly  lacking 
in  one  important  feature — and  an  idiot 
would  not  be  worth  $2  a  week. 

WANTED— MAN  TO  ATTEND  FIRES 
and  make  himself  generally  useful. 

Any  reporter  can  recommend  dozens 
for  this  position.  They  are  always  in  his 
way  at  a  fire,  and  their  efforts  at  being 
generally  useful  make  life  a  burden  to 
those  who  really  are  working. 

HOUSEWORK— A  NEAT  GIRL  TO  DO 
general  housework,  washing  and  ironing  in 
stylish  family;  wages  S7  per  month;  must  sleep 
and  eat  at  home;  hours  allowed  for  midday  and 
evening  meal;  home  at  9  every  evening. 

This  is  a  case  of  munificence  run  out. 

A  GENT  REQUIRES  BOARD  WITH  ENG- 
lish  family  where  he  may  acquire  the  lan- 
guage. 

The  English  family  would  be  lucky  if 
the  "  gent"  acquire  nothing  more  than 
the  language. 

ELEVATOR  BOY;  ONE  ACCUSTOMED 
to  the  business  ;  must  furnish  bonds. 

Bonds  for  what }  To  keep  the  peace  ? 
Or,  maybe,  it's  not  to  steal  the  elevator; 
or,  perhaps,  it  might  be  in  a  big  trust 
company's  building,  where  every  one  is 
supposed  to  have  a  steady  income  from 
the  government. 

OFFICE  BOY  IN  LAW  OFFICE;  ONE 
who  can  always  be  found  when  wanted. 

This  man  might  as  well  change  his 
form  of  advertisement,  and  make  it 
read,  "  One  who  does  not  object  to 
being  chained." 

A  REFINED  GENTLEMAN,  THE  MASTER . 

of  five  languages,  would  like  work  in  an ' 
apartment  house;  can  also  paint. 

A  master  of  five  languages  would  be  a 
treasure  in  an  apartment  house,  where 
the  linguistic  abilities  of  the  student  in 
one  often  fail.  The  ordinary  janitor, 
who  speaks  only  his  own  variety  of 
English,  can  generally  color  the  air  the 
shade  of  a  beautiful  electric  blue  when 
he  is  worried.  Does  this  advertiser 
mean  that  he  can  use  as  many  different 
colors,  one  for  each  language  ?  A  com- 
bination of  these  would  lend  infinite 
variety  to  the  landscapes  and  sketches 
that  ascended  the  air  passages,  but  would 
any  of  them  be  studies  in  still  life  ? 
MAN  AND  WIFE  ON  A  FARM;  WOMAN 

to  do  general  housework,  and  man  to  feed  and 
milk  cows  and  mules  ;  also  attend  nursery. 

This  marks  the  entrance  of  the  new 
man  into  domestic  life. 
COOK  WANTED— NEED  NOT  WASH. 

What  she  is  wanted  for  is  a  mystery. 
The  advertiser  himself  would  probably 
refrain  from  eating  meals  cooked  by  a 
woman  who  did  not  wash.  Perhaps  they 
made  this  concession  on  the  considera- 
tion of  her  refraining  from  combing  her 
hair  in  the  butter. 

A  YOUNG  WIDOW,  WELL-INFORMED, 
educated  and  refined,  would  like  to  borrow  a 
thousand  dollars.    Address  Affiiction. 

What  does  she  offer  as  security,  her 


EDITORIAL  HELPS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 


"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  jS  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


WE  HAVE  IT  I 

The  Modern  Press  Clipping  Bureau 

In  its  fullest  development. 

Every  state  clo>ely  covered. 

All  publications  received  direct  from  publishers. 

Most  thoroughly  trained  Readers. 

Lowest  Rates,  $1  per  month  and  upwards. 

Our  patrons  say  we  do  the  be.st  work. 

UNASKED-FOR  PRAISE 
From  the  Clothier  and  Furnisher,  New  York: 
"  We  are  taking  clippings  from  three  bureaus, 
but  your  service  is  far  ahead  of  all  the  rest." — 
R.  W.  Ashcroft,  Editor. 

GIVE  US  A  TRIAL  ORDER. 
TheCHICAGO  PRESS  CLIPPING  BUREAU 
I'heo.  Wiese,  Mgr.,  36  La  Salle  Si.,  Chicago. 

NOW  READY. 


THE  FOURTH  ESTATE. 

\Tr\  T  1\T  September  I,  1895, 
V  V^^JL,.  i  V   to  March  i,  1896. 

JUST  COMPLETED. 


$2.50 


POSTAGE 
INCLUDED. 


bound 
in  one. 


VOLS.III..4V 

(Year  ending  March  I,  1896). 

640  pages,  5oo  illustrations. 

VL  H     (~\r\  POSTAGE 
\4-'     J»VyVy  INCLUDED. 

A  year's  concise  history  of  the  new- 
paper  and  advertising  worlds. 
No  library  complete  without  it. 

education,  her  refinement,  or  her  af- 
fliction ? 

WANTED-TO    TRADE  BLACKSMITH 
and  wagon  work  for  paper  hanging;  will 
furnish  material. 

Socialism  in  its  truest  form.  Labor 
for  labor.    Money  is  no  consideration. 

Even  the  English  let  such  things  creep 
into  their  journals,  as  is  shown  by  the 
following  extracts  : 

Annual  sales  now  on.  Don't  go  elsewhere  to 
be  cheated — conr.e  here. 

Furnished  apartments,  suitable  for  gentleman 
with  folding  doors. 

Lost,  a  collie  dog,  by  a  man  on  Saturday  an- 
swering to  Jim  with  a  brass  collar  around  his 
neck  and  a  muz?le. 

Mr.  Brown,  furrier,  begs  to  announce  that  he 
will  make  up  gowns,  capes,  etc.,  for  ladies  out 
of  their  o^n  skin. 

A  boy  wanted  who  can  open  oysters  with 
reference. 

Bulldog  for  sale ;  will  eat  anything  ;  very 
fond  of  children. 

Wanted — An  organist  and  a  boy  to  blow  the 
same. 

Wanted,  for  the  summer,  a  cottage  for  a  small 
family  with  good  drainage. 
Lost — Near  Highgate  archway,  ao  umbrella 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


WHEN  YOU  START 
THAT  PAPER 

Concentrate  your  energies  on  getting  ads  and  sub- 
scriptions, and  avoid  all  worry  and  loss  of  time  by 
placing  your  outfit  order  in  one  lot.  The  presses, 
folder,  type-setting  machines,  type,  and  materials 
can  be  bought  at  least  cost  in  this  way,  if  you  buy 
from  the  concern  that  is  the  biggest  buyer  of  print- 
ing machinery  in  the  world,  and  the  biggest  and 
most  complete  type-founding  company  in  the  world, 
and  consequently  able  to  sell  to  best  advantage. 


CONVENIENT  TO  AlL.— COVERING  THE  CONTINENT. 


AMERICAN  gp=™""' 


ers 


Boston,  New  York,  Philadelphia,  Baltimore,  BufTalo,  Pittsburg,  Cleveland,  Cincinnati, 
Chicago,  St.  Louis,  Milwaukee,  Minneapolis,  Kansas  City,  Omaha,  Denver,  Portland 
(Ore.),  San  Francisco,  Dallas,  Atlanta. 

LEADERS  OF  TYPE  FASHIONS. 


BUSINESS  HELPS. 


PAMPHLETS 

are  artistic  if  made  by 

Seaman-Presbrey  Dep't, 

874  Broadway,  New  York. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
relerence.  Descriptive  circular  on  application. 
Walter  W,  George,  Publisher,  150  Nassau  St., 
New  Yoik. 

A  LL  the  leading  English   Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company.  83  and  85  Ouanest.,  NewYork, 
one  door  east  of  Broadway. 


CORRESPONDENCE. 


15  EV.  A.  S.  GREGG  will  furni-h  report  or 
^  special  matter  about  General  Conference 
M.  E.  Church,  Cleveland,  O  ,  in  May.  Alter 
April  20,  address  Cleveland,  O. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
LOGAN  UFAH. 


ADVERTISING  HELPS. 

AN  AUTHORITY  ON  TRADE  JOURNAL 
ADVERTISING. 

THE  TRADE  PRESS,  of  Chicago,  which  is 
just  beginning  its  third  year  as  the  Trade 
Journal  Publishers'  trade  magazine,  will  cele- 
brate its  third  anniversary  with  a  special  num- 
ber this  month  to  mark  the  broadening  of  its 
field  to  include  the  Trade  Journal  Advertiser, 
The  Advertiser  has  at  present  no  source  from 
which  to  gain  reliable  information  about  the 
journals  he  is  asked  to  patronize.  Publishers 
claim  circulations  of  from  10,000  to  50.000  when 
they  have  not  200  dona  fide  paid  subscribers, 
and  never  print  more  than  500  lo  1,000  copies. 
This  is  robberv  and  should  be  excoseo.  The 
Advertiser  needs  a  reliable  source  of  informa- 
tion, some  disinterested  expert  on  Trade  Journal 
Advertising  to  advise  with  on  this  subject.  He 
will  find  such  assistance  in  the  columns  and  con- 
fidential correspondence  of  THE  TRADE 
PRESS.  This  magazine  caters  only  to  legitimate 
and  high-grade  trade  papers.  These  have 
nothing  to  fear,  and  from  the  others  we  have  no 
favors  to  ask.  SUBSCRIPTION,  «i;  SINGLE 
COPIES,  10  cents.  ADVERTISING  RATES 
ON  APPLICATION.  THE  TRADE  PRESS, 
24  Dearborn  Street,  Chicago. 


belonging  to  a  gentleman  with  a  bent  rib  and  a 
bone  handle. 

To  be  disposed  of,  a  mail  phaeton,  the  prop- 
erty of  a  gentleman  with  a  movable  headpiece 
as  good  as  new. 

Who  shall  say  that  the  advertising 
column  is  dull  reading  ?  It  fairly  tingles 
with  humor  and  other  motives  in  the 
long  category  of  man's  strength  and 
weakness. 


OFFICES  TO  LET. 


LARGE  FRONP  OFFICES  IN 

THE  TIMES  BUILDING 


OPEN  DAY  AND  NIGHT. 
ELEVATORS  ALWAYS  RUNNING. 
Rent  includes  Light,  Heat  and  Janitor  Service. 
Apply  E.  A.  TREDWELL,  iq  Times  Building. 

AMUSEMENTS. 


Abbey's,  Henrj-  Irving,  8.15  p.m. 

Academy  of  Music.  "  After  Dark,"  8.15  p.m. 

American  Theatre,  "  Myles  Aroon,"  8  p.m. 

Matinee  Saturday. 
Broadway,   "  El  Capitan,"  8  p.m.  Matinee 

Saturday. 

Casino,  "  The  Lady  Slavey,"  8.15  p.m. 
Fifth  Avenue,  Closed. 

Garden  Theatre.  "  His  Absent  Boy,"  8.15  p.m. 
G.\rrick  The.\tre,  "Thoroughbred,"  8.30  p.m. 
Hoyt's  Theatre,  "A  Black  Sheep,"  B.30  p.m. 
KosTER  &  Bi.al's,  Chevalier. 
Lyceum,  Closed. 

Olympia,   "Marguerite,"  8.15   p.m.  Matinees 

Wednesday  and  Saturday. 
Proctor's,  Vaudeville,  n  a.m.  to  ii  p.m. 


A    CONSPIRATOR    OR  CORRE- 
SPONDENT  ? 

George  Mathis,  at  one  time  editor  of 
the  Winston  (N.  C.)  Sentinel,  has  been 
captured  by  the  Spaniards  and  is  under 
a  charge  the  penalty  of  which  is  death. 

He  was  on  the  tug  Competitor,  which 
was  captured  while  on  a  filibustering  ex- 
pedition to  Cuba.  It  is  not  known 
whether  Mathis  was  acting  as  a  news- 
paper man  or  was  on  his  way  to  join  the 
Cuban  insurgents. 
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BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst,,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Hakper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 

N^„r  V^^,,  .    II  AND  13  VANDEWATER  /^ttt^  «        .    17  and  19  QUINCY  Prrrr  a  t^t-t  t^ttt  a  .     13  SOUTH  SEVENTH 

Ew  York:         street.  v^hicago:      street.  r hiladelphia :  street. 


THE  REPORTERS'  REVENGE. 


How  THE  Woman  with  the  Marble 
Heart  was  Punished. 

The  Chicago  Dispatch  tells  of  a  re- 
porter who  was  "skating  around" 
through  the  crowded  police  court  intent 
on  corralling  a  "scoop,"  when  his  eye 
fell  upon  two  eminently  respectable 
women  of  middle  age  who  sat  in  the 
rear  of  the  room,  horrified  at  the  evi- 
dence of  depravity  revealed  on  every 
hand. 

The  newsgatherer  quickly  decided 
they  were  interested  in  some  important 
case.  He  began  to  speculate.  It  might 
be  that  they  were  on  hand  to  prosecute 
servants  for  stealing  all  their  plate,  or 
perchance  here  was  a  sensational  clothes- 
line fight  from  some  swell  neighborhood. 

With  the  grace  of  a  Chesterfield  he 
sailed  up  to  where  they  sat  and  began  : 

"Pardon  me,  but  1  believe  you  have 
a  case  here  this  morning  ?  " 

"  Yes,"  came  from  the  eldest  of  the 
respectable  dames  in  a  tone  of  such 
frigidity  that  the  reporter's  blood  began 
to  congeal  in  his  veins.  But,  bracing 
himself,  he  remarked  in  the  blandest 
tone  possible  that  if  the  ladies  would 
tell  him  something  of  the  case  he  might 
be  able  to  save  them  time  by  having  it 
called  for  hearing  at  once. 

"  No,  we  thank  you,  we  care  for  no 
favors,"  said  she  of  the  north  pole  voice. 
"  You  are  a  reporter  and  you  can  get 
no  information  from  us,  so  there  is  no 
use  in  trying." 

"Yes,  I  am  a  reporter,"  said  the  un- 
abashed scribe,  "  and  there  is  just  one 
question  I  would  like  to  ask.  What 
were  you  arrested  for,  stealing,  slander 
or  disorderly  conduct  ?  " 

As  he  slipped  out  of  the  court-room 
door  he  heard  the  commotion  that  al- 
ways tells  of  a  fainting  person.  Still,  he 
didn't  get  the  "  scoop." 


ANNUAL  MEETING  OF  THE  AMER- 
ICAN MEDICAL  PUBLISHERS' 
ASSOCIATION. 

The  American  Medical  Publishers' 
Association  began  its  third  annual 
meeting  in  Atlanta  May  4. 

The  prelimmary  programme  for  May 
4  at  Atlanta  included  the  reading  of 
the  following  papers: 

"  Trade  Advertising,"  by  Dr.  R.  Harvey 
Reed,  editor  and  publisher  of  the  Columbus 
Mfdical  Journal^  Columbus,  O. 

"  Nuts  Cracked  and  Uncracked,"  by  Dr.  W. 
C.  Abbott,  editor  of  the  Alkaloidal  Clinic, 
Chicago. 

**  The  Commercial  Value  of  Book  and  Drug 
Notices  in  Medical  Journals,"  by  Dr.  T.  D. 
Crothers,  editor  Journal  of  Inebriety,  Hartford, 
Conn. 

"  Modern  Medical  Journalism,"  by  Robert 
Newton  Plummet,  American  Medical  Review, 
New  York  City. 

"  Medical  Journalism  in  the  South,"  by  Dr. 
Jno.  C.  LeGrand,  editor  Medical  and  Surgical 
Age,  Anniston,  Ala. 

"The  Duty  Lines  in  Medical  Journalism," 
by  Joseph  R.  Clausen,  M.D.,  Times  and  RegiS' 
ter,  Philadelphia. 


The  American  Wheelman,  of  New 
York,  it  is  said  is  to  be  issued  as  a  daily 
paper.  It  is  argued  that  next  to  base- 
ball, cycling  is  the  most  popular  sport 
in  existence  and  that  there  ought  to  be 
a  sufficient  number  of  riders  interested 
to  make  the  venture  a  success. 


LINOTYPE  SAW  TABLE 

Indorsed  and  Recommended  by  the 
MERGENTHALER   LINOTYPE  CO. 


MISCELLANEOUS. 


MANUKACTUKBD  BV 

F.   WESEL  M'F'G  CO., 

82-84  Fulton  Street,  cor.  Gold  St.,  New  York. 


$1.50  HALF-TONE 

Tnd  woJk*the*best.  PORTRAIT- 
WRITE  TO  THE 

CHICAGO 

PHOTO-ENGRAVING 
"™Uo!°""  COMPANY. 

DT  V  O  \T  '  Q  ELECTROTYPING 
1  W  i\  O  GRAPHITE  FOR 
POLISHING  AND  MOLDING,  USED  BY 
ALL  LEADING  ELECTROTVPERS.  Jos. 
Dixon  Crucible  Co.,  Jersey  City,  N.J. 

THE  LOVEJOY  CO.,      Established  1853. 

ELECTROTVPERS 

and  maaufactiu-ers  ol  Electrotype  Machinery, 
444-446  Pearl  Street.  New  York, 

RTMORRC;  for  the  fourth  estate 
iJll\  i-.'l-.lVvJ  patent  extensible 

back,  capable  of  holding  a  year's  supply  it  de- 
sired, will  be  supplied  at  office  for  $1.25,  or  by 
mail,  prepaid.  $1.50. 

HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Hoaiton  St.,  and  20  Beekman  St.,  N.  Y. 

PRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

TF  you  use  ELECTROS  send  to  CRASKE  for 
prices.   Superior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE.  45  &  47  Rose  St.,  N.  Y. 

C  EO.  GOTTSBERGER  PECK,  Printer,  Lith- 
'-^  ographer and  Stationer.  Blank  Books  made 
to  order.    11  Muiray  Street,  New  York. 

]_r  F.  McCAFFERTY,  ELECTROTYPER, 
■'■'•*  42  AND  44  Bono  Street, 

FRANK  LESLIE  BUILDING.  New  York 


EWS  PAPER— Rolls  or  sheets.  First  quality. 
Write  A.G.  ELLIOT  &  CO.,  Phila.,  Pa. 


N 


NEWSPAPER  MAN  IN  TROUBLE. 

Dr.  Joseph  C.  Moore,  the  financier 
and  journalist  of  New  Hampshire,  has 
been  convicted  of  falsely  issuing  the  stock 
of  the  Manchester  Union  Publishing 
Company,  of  which  he  was  the  treasurer. 
The  penalty  is  a  fine  not  exceeding 
$5,000  or  imprisonment  not  exceeding 
five  years.  There  are  five  other  in- 
dictments pending. 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Lite  Insurance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  last 
week. 

•'X^iiii  are  hard  times"  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never**  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now. 


^BERKSHIRE 

Life  Insurance  Company, 

OP  MASSACHUSETTS. 

GEO.  W.  ENGLISH,  Manager, 

NEW  YORK    AND   NEW  JERSEY  Stats 
Agencies, 

»S3  Broadway.  NEW  YORK. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau,  Cedar  and  Liberty  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  for 
Trtinks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 

RECENT  INCORPORATIONS. 

The  Associated  Authors'  Publishing 
Company,  Limited,  of  New  York,  has 
been  incorporated  with  a  capital  of 
$50,000.  The  directors  are  Rastus  S. 
Ransom,  Newton  S.  Finney,  David 
Banks  Sickels,  William  M.  Clemens, 
Henry  Hardwicke  and  William  Thornton 
Lawson. 

The  W.  L.  Allison  Company  of  Nevif 
York  city  has  been  incorporated  to  do  a 
printing  or  publishing  business  ;  capital, 
i75,ooo.  Directors:  William  L  Allison, 
ot  Brooklyn,  E.  N.  Trainor  and  Rudolph 
Gernsheimer. 

The  C.  E.  Sherin  Special  Agency  of 
New  York  has  been  incorporated  to 
solicit  advertising  for  and  to  publish 
daily  papers  and  magazines;  capital, 
$5,000.  Directors,  C.  E.  Sherin,  G.  A. 
Sherin  and  Marion  E.  Griffin. 

The  Builders'  Publishing  Company 
has  been  incorporated  in  Milwaukee,  to 
publish  a  trade  journal.  The  capital  is 
$5,000  ;  incorporators,  F.  A.  Hall,  J.  F. 
Woolsey  and  L.  L.  Briggs. 

The  Review  Printing  &  Publishing 
Company,  of  Lockport,  N.  Y.,  has  been 
incorporated  with  a  capital  of  $4,000. 
Directors,  John  M.  Smith,  C.  R.  Wilson, 
T.  T.  Feeley,  J.  J.Jones,  John  W.  Berry 
and  Franklin  Fogal. 


TRAVEL. 


No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opmion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  ol  block  signals  in  the  world. 

8X  hours.  New  York  to  Buffalo ;  9)^  hours,  New 
York  to  Niagara  Falls  ;  24  hours,  New  York 
to  Chicago  ;  21}^  hours.  New  York  to  Cin- 
cinnati; 29Ji  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Cen- 
tral, through  BulTalo  and  Cleveland. 

The  direct  line  to  Niagara  Kails  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  u 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

ar«  the  coaitderations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
careful  attetition  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  of 
the  latest  design  and  construction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  Is  the  "  Standard 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gen.  Manager.  Gen.  Pass.  Afent 

STONINGTOM  LINE. 

FARES  ALL  REDUCED.  BOSTON,  $3; 
PROVIDENCE,  $2.25  ;  WORCESTER,  $2.35. 
Steamers  leave  NEW  PIER  36,  N.  R.,  one  block 
above  Canal  street,  at  6  p.m.  daily,  except 
Sundav 


The  Amateur  Athletic  Company,  New 
York,  has  been  incorporated  to  publish 
tlie  Amateur  Athlete.  The  capital  is 
$1,000  and  the  directors  are  H.  A.  Ely, 
H.  P.  Goetz  and  J.  Hatfield. 

At  Paducah,  Ky.,  James  E.  Wichelen, 
Edward  O.  Leigh  and  Clint  B.  Leigh 
have  incorporated  the  Register  News- 
paper Company  with  a  capital  of  $10,- 
000.  The  Register  will  shortly  begin 
publication  as  a  morning  daily. 

The  Press  Publishing  Company  has 
been  incorporated  at  Little  Rock,  Ark., 
with  a  capital  stock  of  $10,000.  Harry 
Clark  is  president  of  the  new  company. 


SUSPENSIONS. 


The  Middletown  (Conn.)  Daily  Her- 
ald has  suspended  after  an  existence  of 
eleven  years. 

The  Hannibal  (Mo.)  News  is  dead. 

The  Chanute  (Mo.)  Daily  World  has 
ceased  revolving. 


RECENT  FIRES! 


In  the  disastrous  conflagration  at 
Cripple  Creek,  Col.,  the  office  of  the 
Times  was  completely  gutted,  accord- 
ing to  the  published  account,  and  no 
doubt  some  of  the  other  newspaper 
offices  suffered. 
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4,000  Linotypes  in  Use. 

No  Distribution. 
No  Old  Type. 
To  Teams. 


CAPACITY,    3,600    TO   9,000  EMS 
PER  HOUR. 


THE  LINOTYPE  HAS  NO  RIVAL. 

Compare  the  ONE  MAN  records  of  the  Linotype 
with  the  "team"  records  of  type-setting  machines. 
USED  BY  LEADING  BOOK  PUBLISHERS. 
MERGENTHALER  LINOTYPE  CO., 

Tribune  Buildmg,  NEW  YORK  CITY. 
PHILIP  T.  DODGE,  President  and  General  Manager. 


STANDARD   LINOTYPE  METAL 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowENSTEiN  &  Bro.,  Proprietors. 
Telephone,  1140  i8th  Street.  Thirteenth  Avenue  and  20th  Street,  NEW  YORK,  U.  S.  A 


EDITORIAL  HELPS. 

For  BOUND  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  prmt. 

Vol.  I.,  March  to  August,  1894,  inclusive  $5  00 
Vol.  II.,  September,  1894,  to  February, 

1895,  inclusive   500 

Vol.  lU.,  March  to  August,  1895,  inclu- 
sive  2  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive.....   2  50 

Vols.  I.  and  II.,  bound  together,  a  lew 

left  •   xo  00 

Vols.  III.  and  IV  ,  bound  together,  March, 

1895,  to  February,  1896,  inclusive   5  00 

BACK  NUMBERS 

Estate  can  be  had  (except  a  few  issues  which 
are  out  of  print)  at  10  cents  each.  As  the  edi- 
tions are  many  of  them  nearly  exhausted, 
prompt  application  should  be  made. 

RECENT  NEW  ENTERPRISES. 

The  Reno  (Nev.)  Daily  Tribune  has 
made  its  appearance.  C.  A.  Norcross  is 
editor  and  proprietor. 

R.  P.  H.  Lancy  has  begun  the  publi- 
cation of  a  new  paper  at  Yuma,  Cal., 
called  the  Advertiser. 

A  late  addition  to  journalism  is  the 
Beamen  (la.)  Bee.  It  is  published  by 
Wm.  H.  Stewart. 

Union  City,  Ind.,  has  a  new  paper — 
iYie  Morning  News .  P.  M.  Bonham  is  its 
publisher. 

Satterlee's  Journal,  published  by  M. 
P.  Satterlee  at  Red  Lake  Falls,  Minn., 
is  a  late  journalistic  enterprise. 

The  weekly  Christian  Work7nan  has 
begun  its  labors  at  Grand  Rapids,  Mich. 

The  Caledonian  has  saluted  the  people 
of  Caledonia,  N.  Y.    It  is  a  weekly. 

The  Insurance  Advocate  is  a  weekly 
recently  announced  in  New  York. 

The  Young  People's  Journal  has 
begun  issue  as  a  semi-monthly  in  Min- 
neapolis. 

The  Deutsche  Post  is  a  new  weekly  in 
Cleveland. 

The  Catlettsburg  (Ky.)  Daily  Demo- 
cral  began  publication  April  27.  The 


GOOD  LITERATURE. 


T^HE  BEST  INVESTMENT.—"  In  sendmg 
•'-  check  for  renewal  of  my  subscription,  I 
wish  to  say  that  1  regard  this  annual  payment  as 
the  very  best  investment  which  I  make.  When 
the  morning  papers  and  The  Fourth  Estate 
come  to  me  together,  as  they  often  do,  your 
paper  is  always  read  first  while  the  general 
news  of  the  day  waits. 

"  Moreover.the  mterest  attaches  quite  as  much 
to  the  ads,  in  proportion  to  their  bulk,  as  to  the 
reading  matter. 

"  I  regard  The  Fourth  Estate  as  a  con- 
spicuous illustration  of  the  truth  that  supply 
often  creates  demand.  If  The  Fourth  Estate 
never  had  been  established  newspaper  men 
would  have  continued  ignorant  to  this  day,  I 
presume,  of  the  personal  and  business  value  to 
them  of  the  work  which  you  are  doing." — 
Stephen  O'Meara,  Editor  Journal. 
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PRINTERS  SUPPLIES, 


THE 


THORNE 


Newspaper 
Book  and 
Magazine 
Composition 


TYPE-SETTING 
MACHINE 

SIMPLE  IN  CONSTRUCTION.  In  use  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 

Chicago  :  139  Monroe  Street.  New  York  :  34  Park  Row. 

Re-Built  Second-Hand  Machinery. 


CUBSCRIBE  NOW.  and  get  THE  FOURTH 
p  ESTATE  for  Two  Dollars  a  year.  Watch 
its  constant  improvement. 

town  has  a  population  of  6,000.  G.  F. 
Friel  is  editor  and  publisher  of  the  new 
paper. 

TheZJaz/K  Age  has  commenced  publi- 
cation at  Garrison,  Col. 

The  Home  and  Farm  is  a  weekly, 
credited  as  a  new  publication  to  Raleigh, 
N.  C. 

The  New  Light,  issued  weekly,  has 
begun  to  illumine  Brunson,  S.  C. 

The  Swim  is  the  name  of  a  new 
weekly  at  McKeesport,  Pa.  It  is  largely 
devoted  to  social  matters  and  prints  half- 
tone portraits  and  illustrations  of  local 
interest. 

Murdochs  Hotel  Bulletin  is  the  name 
of  a  new  hotel  weekly,  issued  by  F.  W. 
Murdoch  at  15  Court  Square,  Boston. 

A  new  paper  will  soon  enter  the  field 
of  journalism  at  Matlock,  la.,  called 
the  Mirror. 

The  unemployed  printers  of  San 
Francisco  will  start  a  new  paper  soon, 
to  be  called  the  Daily  News. 

The  San  Pedro  (Cal.)  American  has 
changed  from  a  weekly  to  a  semi- 
weekly  paper. 

The  Texas  Magazine  is  the  name  of  a 
new  literary  publication  of  merit  that 
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Hoe  Drum  Cylinder,  two-roller,  29  x  41,'^,  wire 

springs,  tape  delivery,  two  fountains.  " 
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THIS  IS  THE 
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has  recently  made  its  appearance  in  San 
Antonio.  It  is  ably  edited  by  Robert  E. 
McCleary. 

Geo.  K.  Gwartney,  proprietor  of  the 
Corydon  (Ind.)  Democrat  has  purchased 
the  Comet  and  will  consolidate  it  with 
the  Democrat. 


A  NEW  PRESS  CLUB. 

The  Mahanoy  Valley  Press  Club  is  a 
new  Pennsylvania  organization.  The 
following  officers  have  been  elected  : 
William  E.Van  Werz,  of  the  Daily  News, 
president ;  William  G.  Hess,  of  the 
News  Budget,  first  vice-president;  Albert 
Arnold,  ot  the  Girardville  Press  and 
Times,  second  vice-president ;  John 
Parker,  of  the  Mahanoy  City  Record, 
treasurer  ;  W.J.  Watkins,  of  the  Herald, 
corresponding  secretary;  "  H."  Tiley,  of 
the  Ashland  Telegram,  financial  secretary, 
Charles  T.  Straughn,  of  the  Shenan- 
doah//ifraW;  Thomas  Joyce,  of  Mahanoy 
City,  Harry  Becker,  ot  Girardville,  J. 
Harry  James,  of  Ashland,  and  W.  G. 
Hess,  of  Mahanoy,  were  appointed  a 
committee  on  by-laws. 


FOR  ALL  KINDS  OF 

PHOTO-  ENGRAVING 

GO  TO  THE 


AMERICAN    PHOrO-ENGRAVlNG  CO., 
No.  67  Park  Place,  New  York. 

We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  Ave  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 
No.  156  Fulton  Street,  New  York. 
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ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM, 


ADVERTISING  MEDIUM. 


UP  TO  DATE. 


On  December  9,  1895,  the  circulation  of  THE  CHICAGO  RECORD 
was  126,920  copies.  On  April  18,  1896,  its  circulation  was  226,143  copies.  A 
gain  of  100,000  daily  circulation  on  a  high-grade  metropolitan  daily  in  a  little 
more  than  four  months,  added  to  a  previous  daily  circulation  of  more  than 
125,000  copies,  is  an  achievement  unprecedented  in  the  history  of  journalism. 

April  Circulation 
207,378  Copies  Daily. 


As  an  advertiser  you  should  be 
interested  to  know  that  you  can  avail 
yourself  of  this  circulation  at  an 
initial  rate  of  30  cents  per  line,  sub- 
ject to  liberal  discounts  for  quantity 
or  time  contracts.  This  makes  the 
initial  rate  1-7  of  a  cent  a  line  per 
thousand  circulation  and  contract 
rates  very  much  smaller. 

The  Greater  the  Circulation, 
The  Cheaper  the  Rate. 


T"^E  CHICAGO  RECORD 

AVERAGE  DAILY  SALES  FOR 
THE  MONTHS  OF  .  .  .  . 


December,  1895, 
January,  1896,  . 
February,  1896,. 
March,  1896,  .  . 
April,  1896,  .  .  . 


1 29, 125  copies 
138,760  copies 
145,757  copies 
1 57,360  copies 
207,378  copies 


APRIL  CIRCULATION. 


State  of  Illinois,  Countv  of  Cook,  ss.: 

VICTOR  F.  LAWSON.  publisher  of  THE 
CHICAGO  RECORD,  does  solemnly  swear  that 
the  actual  number  of  copies  of  the  paper  named 
printed  and  sold  during  the  month  of  April,  A.  D. 
1896,  was  as  follows  : 


COPIES. 


1   190,723 

2   187,638 

3   189,069 

4   200,514 

5   Sunday 

6   191,252 

7   194.141 

8   211,493 

9   194.466 

10   198,416 

11   211,733 

12   Sunday 

13   202,129 

14   206,645 

15   212,124 


Total  for  month 
*Less  deductions 


Total  sold   

Daily  average  sold 


DAYS.  COPIES. 

16   210,865 

17   213,836 

18   226,143 

19    Sunday 

20   215,459 

21   217,987 

22   221,174 

23   218,766 

24   219,541 

25   230,699 

26    Sunday 

27   218,984 

28   219,886 

29   222,075 

30   217,973 

 5,443,731 

  51,879 

  5,391,852 

  207,378 


*A11  "exchanges,"  copies  used  by  employes  and  unsold 
papers  are  omitted  from  the  claimed  circulation. 

VICTOR  F.  LAWSON. 

Subscribed  and  sworn  to  before  me  this  30th  day  of  April, 
A.  D.  1896.  SAMUEL  R.  WELLS, 

[l.  s,J  Notary  Public. 
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COMBINED  HOMES. 


STORY  THAT  THE  SUN  BUILD- 
ING IS  TO  GO  RENEWED. 


Removal  of  Perry's  Drug  Store  is 
THE  Basis  for  a  Strong  Suspicion 
THAT  the  Sun  Will  Shine  in  the 
Tribune  Building — No  Confir- 
mation of  the  Rumors. 

A  change  of  tenancy  that  has  recently 
been  made  in  Printing-House  Square, 
New  York,  has  been  the  subject  ot  more 
or  less  speculation.  It  is  the  removal  of 
Perry's  drug  store  from  its  old  head- 
quarters in  the  Sun  building.  It  is 
learned  that  Dr.  Perry  paid  $7,000  a 
year  rent  for  the  first  eight  years  of  his 
occupancy,  S8,ooo  for  the  last  year,  and 
that  he  revolted  and  left  when  the  rent 
for  next  year  was  increased  to  $10,000, 
and  he  was  refused  a  lease  for  a  longer 
period  than  one  year.  It  again  appears 
that  negotiations  are  pending  for  the  sale 
of  the  ^un  building  and  plot  on  which  it 
stands  to  the  owner  of  the  Tribune,  and 
that  the  present  building  is  to  be  re- 
moved and  a  new  structure  erected  in 
its  stead,  in  architectural  harmony  with 
the  Tribune  building. 

It  is  reported  that  the  trustees  of  the 
estate  which  owns  the  Sun  building  and 
ground  plot  began  negotiations  by  de- 
manding $800,000  for  the  property,  and 
that  this  was  met  with  an  offer  of  $6c»,oco; 
but  from  these  extremes  the  parties  have 
gradually  drawn  towards  each  other, 
until  the  deal  has  been  consummated  or 
is  on  the  point  of  consummation. 

This  does  not  imply  that  the  Sun  will 
move  to  other  quarters.  By  the  arrange- 
ment made  or  to  be  made  the  purchaser 
of  the  property  agrees  to  provide  the 
Sun  with  temporary  quarters  while  the 
new  building  is  in  process  of  construc- 
tion and  to  arrange  three  or  four  floors 
and  the  basement  of  the  new  building  for 
its  use.  The  likehhood  of  such  a  move 
was  exclusively  announced  in  The 
Fourth  Estate  last  summer. 

The  New  York  Journal  now  occupies 
a  great  amount  of  room  in  the  Tribune 
building,  but  by  the  time  the  rumored 
residence  of  the  Sun  in  the  Tribune  will 
have  come  to  pass,  the  Journal  will  un- 
doubtedly have  an  uptown  home. 

The  story  that  the  Sun  has  sold  or 
will  sell  its  property  is  positively  denied 
by  the  Sun  people,  and  is  not  affirmed 
by  the  Tribune. 


EJECTED  BUT  RETURNED. 

Robert  McBride,  whose  printing  plant 
was  thrown  into  the  street  and  burned, 
and  who  was  ordered  out  of  Mitchell,  S. 
D.,  some  two  months  ago  by  a  vigilance 
committee,  returned  last  week.  He 
walked  up  the  streets  unattended  and  reg- 
istered at  a  prominent  hotel.  No  demon- 
stration has  been  made  as  yet,  and  no 
trouble  is  expected.  His  suit  for  damages 
is  now  in  the  hands  of  Judge  Garland,  of 
Sioux  Falls.  The  people  are  waiting  his 
attempt  to  revive  the  Mail. 


TAKES  UNITED  PRESS  SERVICE. 

The  Pawtucket  Evening  Post  now 
takes  the  full  leased  wire  press  re- 
port of  the  United  Press.  The  Post  re- 
cently passed  into  the  control  of  a  strong 
company,  at  the  head  of  which  is  Henry 
E.  Tietka,  mayor  of  the  city,  and  has 
•ecured  new  and  enlarged  quarters,  a 
new  press,  linotype  machines,  and  all  of 
the  facilities  necessary  for  the  publica- 
tion of  a  newspaper  of  the  first  class. 


ROUNSEVELLE  WILDMAN. 

EDITOR  OF  THE  OVERLAND  MONTHLY. 


SEE  SEVENTH  PAGE. 


SALT  LAKE  HERALD  SOLD. 

The  Salt  Lake  City  Herald  has  passed 
into  new  hands.  R.  M.  Chambers  has 
purchased  the  entire  plant,  good  will 
and  property  of  the  Herald  Publishing 
Company. 

Mr.  Chambers,  who  is  president  of 
the  company,  was  a  creditor  of  the  con- 
cern in  the  sum  of  nearly  $98,000,  and 
by  the  deal  assumes  all  its  other  debts, 
making  the  total  consideration  over 
$135,000. 

The  Herald  announces  the  volun- 
tary retirement  of  Richard  W.  Young 
as  business  manager  of  the  paper,  and 
the  appointment  of  E.  A.  McDaniel  to 
succeed  him. 

Mr.  Young's  retirement  was  due  to 
his  appointment  as  a  member  of  the 
commission  to  codify  the  laws,  which 
will  occupy  his  entire  time  until  the  end 
of  the  year. 

Mr.  McDaniel  states  that  the  business 
will  continue  just  as  formerly  and  that 
there  are  no  other  changes. 


NEW  MINNEAPOLIS  PAPER. 

A  subscription  list  has  been  passed 
among  the  leading  democrats  of  Minne- 
apolis for  the  purpose  of  giving  substan- 
tial aid  to  a  new  democratic  paper. 

The  paper  will  be  issued  but  once  a 
week  for  a  starter,  and  will  launch  upon 
a  sea  of  uncertainty  within  a  week  or 
two,  filling,  of  course,  "a  long-felt 
want."  Albert  DoUenmayer  will  be 
editor  and  William  Baldwin  business 
manager. 

Both  are  well-known  democrats,  Mr. 
DoUenmayer  having  been  a  reporter  on 
the  Minneapolis  Tribune  for  several 
years,  and  Mr.  Baldwin  is  best  known 
as  the  president  of  the  Young  Men's 
Democratic  Club. 


BRINGING  COCKERILL'S  BODY. 

Mrs.  John  A.  Cockerill  has  received  a 
cable  message  that  the  remains  of  her 
husband,  Colonel  John  A.  Cockerill, 
have  been  shipped  from  Liverpool  on 
the  steamer  Campania,  due  in  New 
York  to-morrow  evening  or  Saturday 
morning. 


NEW  KANSAS  CITY  PAPER. 

It  is  positively  stated  that  Stilson 
Hutchins  has  secured  a  United  Press 
franchise  and  will  soon  start  a  demo- 
cratic morning  paper  in  Kansas  City. 

The  talent  will  all  be  local  except  John 
Averly,  who  will  be  imported  to  act  as 
editor. 

Mr.  Hutchins  is  a  very  rich  man,  and 
a  man  of  much  newspaper  experience, 
gained  principally  in  St.  Louis  and  Wash- 
ington. His  combination  of  ability, 
energy  and  means  will  doubtless  have  its 
influence  on  Kansas  City  journalism. 


COPYRIGHT  SUITS. 


NUMEROUS  ACTIONS  FOR  DAM- 
AGE ARE  PENDING. 


Proceedings  Which  Show  That  the 
Commercial    Value   of  Origi- 

■  NALiTY  IS  Widely  Recognized  AND 
Closely  Guarded — The  Latest 
Litigation. 

An  unusual  number  of  actions  have 
during  the  past  few  months  been  begun 
to  prevent  the  real  or  alleged  use  by 
unauthorized  persons  of  copyright  and 
trade-mark  rights.  Business  firms,  as 
well  as  writers  and  publishers,  have  been 
interested  in  these  suits.  The  arrest  of 
persons  who  were  engaged  in  counter- 
feiting or  unlawfully  using  labels  of  well- 
known  articles  has  been  chronicled  from 
week  to  week.  "Castoria,"  "Carter's 
Little  Liver  Pills,"  and  other  articles  of 
that  description,  not  to  speak  of  thread 
and  things  of  that  sort,  have  been 
brought  forward  as  victims  of  the  Meph- 
istophelean hand  of  the  self-seeking,  but 
not  self-inventing,  imitator. 

In  the  periodical  world  the  presumed 
value  of  a  title  has  lately  inspired  con- 
troversy between  publishers  as  to  the 
right  to  use  it.  For  instance,  the  details 
of  such  a  conflict  in  the  case  of  the  Penny 
Magazine  were  recently  given  in  The 
Fourth  Estate.  The  publishers  of  a 
well  known  fashion  monthly,  after  bitter 
litigation,  recently  secured  a  recognition 
in  law  of  its  right  to  prevent  a  compet- 
ing journal  from  using  a  certain  word 
in  its  sub-title,  while  in  other  cases,  par- 
ticularly one  in  connection  with  the  use 
of  illustrations  and  cuts,  decisions  have 
been  rendered  which  took  wholly  orig- 
inal views  of  subjects  long  ago  con- 
sidered as  settled  by  custom,  and  which 
must  have  been  a  surprise  to  some  pub- 
lishers and  advertisers. 

The  most  recent  case  is  one  in  regard 
to  which  rumors  have  been  in  circulation 
during  the  past  week  or  two,  and  in 
which  there  will  be  brought  up  for  con- 
sideration and  decision  points  that  are 
not  only  entirely  unique  in  the  history 
of  copyright  litigation,  but  are  of  interest 
to  writers  and  publishers  on  account  of 
the  bearing  the  final  decision  will  have 
on  other  matters  capable  of  becoming 
entirely  new  sources  of  contention. 

This  last  case  has  just  been  begun  in 
New  York.  Through  the  courtesy  of 
Messrs.  Mark  D.  Wilber  and  William  O. 
Campbell,  who  are  associated  as  counsel 
in  the  case,  details  of  the  suit  are  here 
furnished. 

The  action  is  brought  in  the  circuit 
court  by  Harper  &  Brothers  and  Lew 
Wallace  for  $10,000  damages  against  the 
firm  of  Riley  Brothers,  New  York, 
makers  of  stereopticon  goods,  who  are 
well  known  as  extensive  advertisers. 

Lew  Wallace  is  known  as  the  author 
of  "Ben  Hur, "  a  copyrighted  book,  in 
the  sales  of  which  he  and  Harper  & 
Brothers  are  interested. 

Riley  Brothers,  who  do  a  very  large 
business,  from  time  to  time  prepare  dif- 
ferent series  of  stereopticon  views. 

Among  these  is  a  series  of  about  forty 
or  fifty  which  consists  at  least  in  part  of 
scenes  referred  to  in  Mr.  Wallace's  book. 
The  pictures  of  these  places  are  exhibited 
by  agents  of  Riley  Brothers,  or  by  persons 
who  have  bought  from  the  latter,  and 
the  exhibition  is  generally  accompanied 
by  brief  remarks  by  the  exhibitor.  Riley 
Brothers  claim  that  in  all  parts  of  the 
exhibition  great  care  was  and  is  taken  to 
avoid  the  use  of  any  language  or  idea 
contained  in  the  book,  and  that  they  are 
simply  exhibiting  pictures  of  localities  of 
which  any  one  may  take  and  exhibit 
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views.  It  does  not  appear  that  Riley 
Brothers  are  charged  with  copying  pict- 
ures produced  or  owned  by  Wallace  or 
Harper  Brothers,  and  the  suit  brought 
against  them  is  apparently  based  only  on 
the  supposed  ground  that  the  exhibition 
of  the  pictures,  whether  by  agents  of 
Riley  Brothers  or  by  persons  to  whom 
the  pictures  have  been  sold,  is  a  dramatic 
performance,  and  therefore  a  violation  of 
the  copyright,  which  includes  the  usual 
exclusive  right  to  dramatization. 

If  the  form  of  exhibition  which  Riley 
Brothers  claim  to  have  given  of  the  par- 
ticular series  of  pictures  in  point  should 
be  held  a  dramatic  performance,  it  is  not 
sure  that  enterprising  journals  will  not 
be  often  mulcted  from  time  to  time  for 
merely  giving  illustrated  news  on  vari- 
ous subjects. 

For  example,  if  a  popular  copyrighted 
drama  should  be  having  a  run  at  a 
prominent  theatre  and  a  publisher 
should  have  a  view  of  the  stage  taken 
while  the  play  is  not  in  progress,  and 
print  it  with  a  statement  of  the  fact 
that  it  is  the  stage  of  the  theatre 
where  the  play,  whatever  its  name,  was 
being  performed,  he  might  be  quite  cul- 
pable, if  the  claims  made  by  Harper 
Brothers  and  Mr.  Wallace  should  be  sus- 
tained in  court,  provided,  of  course,  that 
Riley  Brothers  are  able  to  substantiate 
their  statements  as  to  the  facts  in  regard 
to  the  pictures  and  their  exhibition. 


UNDER  SENTENCE  OF  DEATH. 


A  Newspaper  Correspondent  and 

NoN-COMBATANT  In  UgLY  TROUBLE 

AT  Havana. 

Owen  Milton,  a  young  newspaper 
man,  is  imprisoned  in  Morro  Castle,  Ha- 
vana, awaiting  execution.  Milton  is  one 
of  the  Americans  captured  on  the 
schooner  Competitor,  which  was  seized 
by  the  Spanish.  The  execution  of  Mil- 
ton and  the  other  Americans  would  un- 
doubtedly lead  to  war  between  the 
United  States  and  Spain,  and  it  is  this 
very  fact  which  encourages  his  friends  to 
believe  he  will  be  saved. 

T.  T.  Stockton,  general  manager  of 
the  Florida  Times-Union,  writes  from 
Jacksonville  of  the  correspondent  as  fol- 
lows: 

"Milton  is  about  twenty-three  years 
old.  He  was  born  in  Aurora,  Arkansas, 
where  his  father,  D.  W.  Milton,  now  re- 
sides. He  is  well  educated,  and  for 
three  years  taught  school  in  Arkansas. 
He  has  also  acted  as  correspondent  lor 
several  western  newspapers. 

"  Being  of  jn  adventurous  disposition, 
when  the  Cuban  war  broke  out  he  de- 
termined to  go  to  the  island  and  furnish 
news  for  several  American  papers.  His 
object  was  to  get  inside  the  insurgents' 
line  and  report  the  actual  situation. 

"It  was  specifically  understood  that 
Milton  went  as  a  non-combatant,  and  lor 
the  sole  purpose  of  furnishing  news.  In 
view  of  this  fact  the  Spanish  claim  that 
Milton  was  taken  with  arms  in  hand 
seems  incredible.  The  credentials 
which  he  carried  were  enough  to  con- 
vince the  Spaniards  that  he  was  a  non- 
combatant,  if  they  had  wished  to  be  so 
convinced." 


HE  HAS  ADMIRERS  HERE. 

Henry  Norman,  the  correspondent  of 
the  London  Chronicle,  whose  despatches 
from  Washington  have  had  such  an  im- 
portant influence  on  the  Venezuela  ques- 
tion, has  long  been  a  student  of  interna- 
tional politics.  His  book  of  the  "Far 
East  "  has  already  become  an  authority. 

Last  autumn  he  visited  all  the  coun- 
tries (and  made  the  acquaintance  ot  their 
important  men)  which  combine  to  form 
what  is  called  the  "  Eastern  Question." 

His  first  published  article  on  this  in- 
teresting trip  will  appear  in  Scribner's 
for  June,  under  the  title  "In  the  Balkans 
— the  Chessboard  of  Europe."  It  is  a 
most  vivid  presentation  of  the  curious 
principalities  that  make  up  an  interest- 
ing comer  of  the  world. 


FIRST  YEAR  ROUNDED  OUT. 


UNITED  NEWS  EXONERATED. 

Louis  Goddu,  James  E.  McVea  and 
G.  J.  OUendorf,  who  were  recently  ar- 
rested for  extortion  at  the  instance  of 
Edgar  Tate  &  Company,  New  York, 
lawyers,  were  not,  as  was  stated,  con- 
nected with  the  United  News  Agency  in 
any  way. 

The  three  had  started  an  agency, 
styled  the  "  International  News,"  and 
it  was  this  organization  that  should  have 
been  mentioned.  The  police  say  that 
no  suspicion  attaches  to  anybody  but  the 
three  men  arrested. 


ASSOCIATED  PRESS  RECRUITS. 

During  the  past  week  the  Manchester 
(N.  H.)  Morning  Union  and  the  Man- 
chester (N.  H.)  Evening  Union,  two  of 
the  oldest  and  most  widely  circulated 
daily  newspapers  in  New  England,  have 
joined  the  Associated  Press.  Every 
daily  newspaper  in  New  Hampshire  re- 
ceiving a  telegraphic  news  service,  with 
the  exception  of  two  afternoon  papers,  is 
now  a  member  of  the  Associated  Press. 


USED  GOOD  TYPE  CAUTIOUSLY. 

The  Fowlerville  (Mich.)  Review,  after 
using  the  same  type  for  twenty-six  years, 
has  come  out  in  a  new  spring  dress. 


DEATH  OF  CHARLES  R.  DEACON. 


In  the  United  States  District  Court  at 
Nashville,  Tenn.,  Judge  Clarke,  upon  the 
application  of  George  G.  Whitelaw,  of 
St.  Louis,  holder  of  past  due  coupons  of 
the  {American  Publishing  Company,  ap- 
pointed James  E.  Allison,  president  of  the 
company,  receiver. 

Some  years  age  the  American  Publish- 
ing Company  assumed  a  vast  amount  of 
indebtedness  contracted  by  the  Union 
and  /4OT^r«V(i«  Publishing  Company,  and 
this  load  made  the  appointment  of  a  re- 
ceiver necessary.  There  will  be  no 
change  in  the  management  or  policy  of 
the  paper,  and  it  will  be  kept  up  to  the 
present  standard  of  excellence. 


NEW  ENGLISH  PAPER  WITH 
AMERICAN  IDEAS. 

The  Daily  Mail,  a  new  half-penny 
or  one- cent  newspaper,  has  made  its 
appearance  in  London  under  the  man- 
agement of  A.  C.  Harmworth,  pro- 
prietor of  the  Evening  News  and  of 
Answers,  and  other  well-known  week- 
lies. 

The  new  paper  contains  many  fea- 
tures entirely  novel  in  English  jour- 
nalism. Among  other  things  a  spe- 
cialty is  m'ade  of  "live"  American 
news,  and  for  this  purpose  a  New 
York  office  for  correspondence  and  tel- 
egraphic service  has  already  been  estab- 
lished. 


POLITICS   AND  PROHIBITION. 

Editor  Wheeler's  Differences 
WITH  THE  Funk  &  Wagnalls 
Company — The  Causes  that  Led 
TO  His  Resignation. 

The  name  of  Edward  J.  Wheeler 
has  disappeared  from  the  Literary  Di- 
gest, New  York,  as  editor  of  that  publi- 
cation. The  selection  of  a  successor 
to  Mr.  Wheeler  as  editor  of  the  New 
York  Voice  was  announced  in  The 
Fourth  Estate  last  week.  Both 
papers  are  published  by  the  Funk  & 
Wagnalls  Company. 

Mr.  Wheeler  has  been  managing  edi- 
tor of  the  Voice  nearly  ten  years.  It 
is  spoken  of  as  the  leading  national 
organ  of  the  Prohibition  party. 

Under  Mr.  Wheeler's  management,  in 
harmony  with  the  platform  of  its  party 
from  its  organization,  the  Voice  advo- 
cated currency  reform  along  the  line  of 
the  ultimate  demonetization  of  both  gold 
and  silver,  and  occupied  a  position  of 
general  hostility  to  trusts  and  monopo- 
lies. A  few  weeks  ago  the  Funk  & 
Wagnalls  Company  radically  changed 
the  policy  of  the  Voice  on  these  ques- 
tions, notwithstanding  the  protest  of  Mr. 
Wheeler,  which  fact  was  so  announced 
in  a  card  from  the  company,  stating  that 
the  change  represented  only  the  views  of 
the  publishers. 

Mr.  Wheeler  has  become  somewhat 
rominent  in  the  prohibition  party  and 
is  views  are  often  in  demand.  His 
personal  opinions  underwent  no  change 
when  those  expressed  editorially  by  the 
Voice  were  reversed  by  the  publishers. 

A  few  days  after  the  change  in 
the  Voice's  policy,  in  response  to  a 
request  from  Union  Signal,  Chicago, 
Mr.  Wheeler  contributed  an  article  to 
that  paper  in  which  he  reiterated  his 
personal  views  and  gave  a  some- 
what vigorous  argument  against  the  new 
policy  of  the  Voice,  though  in  no  way 
specifically  mentioning  it  or  casting  any 
reflections  on  its  publishers.  Knowl- 
edge of  this  article  came  to  the  Funk  & 
Wagnalls  Company  before  its  publica- 
tion, and  a  demand  was  at  once  made  on 
Mr.  Wheeler  that  he  suppress  it.  This 
he  refused  to  do.  It  was  then  decided 
to  remove  Mr.  Wheeler's  name  as  editor 
from  the  Literary  Digest,  though  his  re- 
lations with  it  were  expected  to  remain 
the  same.. 

His  name  has  not  appeared  in  the 
other  paper.  Mr.  Wheeler  was  relieved 
from  the  editorship  of  the  papers  at  his 
own  request.  D.  J.  Thomas  has  also 
resigned  as  news  editor  of  the  Voice. 


LINOTYPE  STOCK  VALUES. 

Inquiry  for  Mergenthaler  Linotype 
stock  is  maintained,  says  the  New  York 
Mail  and  Express,  in  spite  of  an  advance 
of  about  10  per  cent,  within  a  couple  of 
weeks.  The  suggestions  of  an  early 
announcement  of  another  extra  dividend 
on  this  stock  are  generally  accepted  as 
more  than  likely  to  materialize,  and  those 
familar  with  the  affairs  of  the  company 
are  aware  that  the  financial  condition 
warrants  the  expectation  of  a  satisfac- 
tory disbursement  to  the  stockholders. 

There  is  no  doubt  but  that  this  ex- 
pectation has  had  much  to  do  with  the 
present  advance,  which  was  also  ren- 
dered possible  by  the  final  absorption  of 
a  large  block  of  the  stock  owned  by  one 
person,  who  for  some  reason  or  other 
decided  to  close  out  his  interest  in  the 
company  at  prices  considerably  below 
current  quotations. 


GEORGE  W.  CHILDS  BURIED, 

The  body  of  the  late  George  W.  Childs 
was  taken  from  the  Drexel  family  vault 
in  Woodland  Cemetery,  where  it  has  re- 
posed since  his  death,  and  laid  in  the 
handsome  mausoleum  erected  in  Laurel 
Hill  Cemetery,  Philadelphia,  by  Mrs. 
Childs.  A  brief  service  was  held  in 
Laurel  Hill  by  the  Revs.  Drs.  Bodine 
and  Blanchard,  Episcopal  clergymen, 
before  the  body  was  placed  in  the 
mausoleum.  Mrs.  Childs  and  one  or 
two  friends  were  present. 


The  first  annual  meeting  of  the 
stockholders  of  the  reorganized 
(Columbus  (O.)  Press-Post  Print- 
ing Company  was  held  last  week. 
The  report  of  the  directors  and  officers 
of  the  company  for  the  past  year  was 
read  and  unanimously  approved,  and 
directors  for  the  ensuing  year  elected  as 
follows:  James  Kilbourne,  John  J. 
Lentz,  James  Ross,  Ralph  Lazarus,  L. 
P.  Stephens,  DeWitt  C.  Jones,  Webster 
P.  Huntington,  George  W.  Dun  and 
P.  H.  Bruck. 

The  only  change  in  the  board  was  oc- 
casioned by  the  voluntary  withdrawal  of 
D.  C.  Badger,  whose  efficient  service  as 
a  director  during  the  past  year  has  em- 
phasized the  high  respect  and  warm  re- 
gard which  his  associates  have  always 
entertained  for  him.  Resolutions  ot 
congratulation  were  unanimously 
adopted  in  compliment  to  the  active 
managers  of  the  company,  in  view  of  the 
successful  administration  of  its  affairs 
during  the  first  year  ot  its  existence. 


I     Charles  R.  Deacon,  press  agent  of  the 

'  Philadelphia  and  Reading  Railroad,  who 
was  exceedingly  popular  with  newspaper 
men,  died  May  g  at  his  residence  near 
Philadelphia.  He  was  fifty  years  old 
and  had  been  press  agent  for  the  Read- 

j  ing  Railroad  for  several  years.  Shortly 
after  reaching  his  majority  he  became 

I  connected  with  the  Ptiiladelphia  Public 
Ledger,  but  subsequently  accepted  em- 
ployment with  a  sewing  machine  com- 
pany at  Baltimore,  where  he  remained 
until  1876.  when  he  returned  to  the 
Ledger.    He  was  afterward  associated 

i  with  the  Philadelphia  Z'a;/)' AVwj.  When 
the  Clover  Club  was  organized  in  1882 
he  was  unanimously  chosen  secretary, 
and  continued  in  that  office  up  to  the 
time  of  his  death. 

Mr.  Deacon  was  a  frequent  and  valued 

I  contributor  to  The  Fourth  Estate. 
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THE  TYPE-WRITER. 


ALMOST  UNIVERSALLY  USED  IN 
NEWSPAPER  OFFICES. 


Sentimental  Objections  are  Swept 
Away— Incidents  in  its  Journal- 
istic History — The  Type-Writer 
and  the  Linotype  now  Sing  To- 
gether to  the  Accompaniment 
OF  Roaring  Presses— Publishers 
Find  Positive  Economy  in  the 
Use  of  the  Machines. 

The  horror  of  mutilated  expressions 
and  disgust  in  reading  one's  sentences 
made  senseless  by  careless  compositors 
ought  to  be  a  thing  of  the  past,  for  the 
art  of  type-writing  is  almost  as  easily 
acquired  as  riding  a  bicycle. 

In  the  majority  of  western  offices 
every  reporter  has  his  typewriter,  and 
the  neatly  printed  manuscript  goes  in 
such  shape  to  the  composing-room  that 
if  there  is  any  fooling  with  it  or  careless 
setting  up  the  faulty  one  is  easily  discov- 
ered. 

At  first  the  printers  seriously  objected 
to  type-written  manuscript,  saying  that 
time  was  lost  in  keeping  the  place  on  the 
regular  lines  that  parallel  the  pages. 

The  compositor  is  a  man  of  great 
patience,  who  carefully  picks  out  the 
little  types  and  skillfully  labors  in  their 
construction  into  columns.  His  temper 
is  not  always  improved  by  the  process, 
and  it  is  but  natural  that  he  is  prone  to 
complain.  The  type- written  copy  was 
an  innovation  and  not  to  his  liking. 
Practice  with  the  copy  has  led  him  to 
change  his  mind,  and  the  majority  of 
his  kind  now  swear  by  the  type-written 
sheets,  preferring  them  to  the  prettiest 
scrawl  that  ever  came  from  the  report- 
er's pencil  or  the  editorial  pen. 

There  was  for  a  long  time  a  general 
idea  that  the  man  writing  out  his  own 
matter  on  the  machine  had  to  devote  so 
much  attention  to  the  manipulation  of 
the  keys  that  he  lost  in  style.  It  was 
supposed  that  really  excellent  work 
could  not  be  ground  out  on  the  machine. 
The  literary  individual,  like  the  printer, 
rebelled  at  the  type- writer. 

An  entire  change  has  come,  since  a 
number  of  men  noted  as  brilliant  writers 
have  affirmed  that  having  grown  familiar 
with  the  well-shuffled  alphabet  of  the 
key-board  they  find  in  the  freedom  from 
the  labor  of  writing  out  their  matter  a 
mental  liberty  of  the  greatest  aid,  a 
stimulus  to  their  endeavor. 

It  only  needed  this  breaking  away 
from  traditions  on  the  part  of  a  few  for 
the  many  to  acknowledge  the  positive 
advantages  of  typewriting,  especially  in 
newspaper  offices.  The  machine  is  rap- 
idly finding  its  way  into  the  conservative 
custom  of  all  the  eastern  offices. 

If  our  memory  is  not  at  fault,  the  first 
typewriter  used  in  a  newspaper  office 
was  manipulated  by  the  then  musical 
critic.  Van  Cleif,  of  the  Cincinnati  Com- 
mercial Gazette.  He  was  a  blind  man, 
with  a  splendid  knowledge  of  music  and 
charming  way  of  telling  what  he  heard. 
His  articles  were  a  musical  treat  in  a 
musical  city. 

The  men  of  those  days,  on  the  Com- 
mercial Gazette,  tell  of  the  weird  sensa- 
tion of  passing  Van  Cleif's  dark  room 
when  the  click  of  his  machine  rattled  a 
harsh  accompaniment  to  the  blind  man's 
tales  of  harmony. 

To-day  the  metallic  song  of  the  type- 
writer rings  in  almost  every  newspaper 
office  of  America,  while  the  refrain  is 
taken  up  in  increased  volume  by  the 
linotypes. 

The  particular  reason  for  the  wide  use 
of  the  type-writer  is  due  to  the  appre- 
ciation by  publishers  of  the  fact  that  it  is 
positively  economical.  Matter  is  set  up 
with  much  greater  speed  on  the  linotypes 
if  it  is  type  written.  In  fact  the  Ameri- 
can Newspaper  Publishers'  Association, 
after  a  most  careful  investigation,  de- 
clared the  type-writer  essential  and 
choose  as  the  standard  the  Remington. 
(t-The  fact  is  that  the  typewriter  is  indis- 
pensable in  the  up-to-date  newspaper 


FRANK  P.  MacLENNAN, 
proprietor  of  the  topeka  state  journal. 


office.  It  means  clean  copy  and  rapid 
work,  essentials  to  success.  The  first 
advice  given  to  four  sons  by  a  veteran 
journalist  was  that  they  learn  to  use  the 
typewriter.  Busy  with  his  great  labors, 
he  could  not  help  regretting  the  time  lost 
in  pencil  work,  and  found  dictating  not 
altogether  satisfactory. 

A  story  is  told  of  the  late  D.  B. 
Wright,  Washington  correspondent  of 
the  Chicago  Inter  Ocean  and  Boston 
yotirnal,  which  is  directly  indicative  of 
the  newspaper  man's  valuation  of  the 
typewriter. 

It  was  during  the  heat  of  a  national 
campaign.   Mr.  Wright  had  gone  to  New 


York  to  review  the  situation  there.  He 
arrived  one  Sunday  evening.  The  office 
with  its  leased  wire  was  on  the  fifth  floor 
in  the  Tribune  Building.  The  elevator 
does  not  run  on  Sunday,  and  the  type- 
writer of  the  correspondent  was  heavy. 
He  did  not  hesitate  between  leaving  it  in 
the  care  of  the  counting  room  until  the 
next  day  and  carrying  it  upstairs. 

When  he  and  his  typewriter  reached 
the  Inter  Ocean  office,  Mr.  Wright  was 


almost  exhausted,  but  he  sat  down  and 
wrote  ofT  a  5,000  word  preliminary  story 
at  a  speed  that  kept  the  telegraph  oper- 
ators hustling. 

As  soon  as  a  man  has  mastered  the 
key  board  so  that  he  strikes  without 
looking  for  the  letter  he  finds  a  positive 
pleasure  in  type-writing  his  own  matter. 
The  first  tendency  is  to  be  verbose,  and 
if  the  writer  can  not  easily  correct  the 
fault  it  does  not  take  the  copy-reader's 
blue  pencil  long  to  bring  him  back  to  the 
discipline  of  writing  what  he  has  to  write 
and  nothing  more. 

An  easy  method  of  preliminary  prac- 
tice is  to  take  a  novel,  read  the  first  chap- 
ter and  write  out  the  next. 
There  is  an  incentive  to  get 
through  so  that  the  enjoyment 
of  reading  may  be  renewed. 
Perhaps  this  is  a  lazy  man's 
method  of  learning,  but  it  is 
really  a  good  one. 

In  selecting  a  machine  it  is 
well  to  remember  that  dura- 
bility is  to  be  chiefly  desired, 
and  though  there  are  many 
kinds  of  typewriters,  yet  the 
modern  Remington,  backed 
up  with  the  warrant  of  past 
performances  of  the  older 
models  of  the  same  machine, 
'  continues  apparently  the  stan- 
dard. The  new  Remington 
typewriter  No.  6  has  every 
modern  improvement  and  is 
built  to  last  like  the  No.  2.  It  is  a 
thing  of  beauty  and  a  joy  forever. 


A  VIGOROUS  FLANK  MOVEMENT, 

The  Sentry,  St.  Paul,  has  changed 
from  a  monthly  to  a  weekly.  It  is  a 
soldier's  paper  and  is  edited  and  pub- 
lished by  Louis  De  Lestry. 


THE  TOPEKA  STATE  JOURNAL. 

It  is  to  Have  a  Building  That 
Will  be  a  Model  and  Modern 
Newspaper  Home— Nothing  is  too 
Good  for  the  Kansas  Paper— Its 
Circulation  Makes  It  a  Splen- 
did Advertising  Medium. 

The  Topeka  State  Journal  will  soon 
have  a  new  building  that  will  be  a  model 
of  journalistic  comfort  and  a  monument 
to  the  enterprise  of  the  paper.  The 
work  on  the  structure  began  April  11, 
and  will  be  finished  in  August.  It  will 
be  of  pressed  brick  and  terra  cotta,  and 
situated  on  the  most  prominent  corner  in 
Topeka — Kansas  avenue  and  8th  street. 
There  will  be  but  three  floors  to  the  new 
building,  but  these  will  be  used  exclu- 
sively for  the  publication  of  the  daily  and 
weekly  editions  of  the  State  Journal. 

Frank  P.  MacLennan,  publisher  and 
sole  proprietor,  is  the  architect  of  this 
new  home  for  his  paper.  He  has  made 
a  careful  study  of  the  many  newspaper 
buildings  in  various  parts  of  the  coun- 
try,  and  from  his  experience  and  wishes 
for  the  best  facilities  will  undoubtedly 
make  a  splendid  success  of  his  plans. 

The  basement  is  to  be  used  for  the 
storage  of  paper,  fuel  and  surplus  ma- 
terial, for  boiler-room,  machinery,  foun- 
dations and  shafting.  All  the  linotypes, 
presses,  stereotyping  department,  and  so 
forth,  will  be  on  the  floor  above.  These 
will  be  seen  from  the  sidewalk  through 
large  panels  of  glass.  The  counting- 
room,  of  course,  will  also  be  on  the  same 
floor.  The  rooms  of  the  reporters,  city 
editor  and  associate  editor  will  be  on  the 
next  floor.  Here,  too,  will  be  the  ex- 
change room,  proof  room,  library  and 
telegraph  office. 

The  offices  of  Mr.  MacLennan  will 
also  be  on  this  floor.  They  will  be  con- 
nected with  the  various  departments  by 
pneumatic  tubes,  telephones  and  all  the 
modern  conveniences  and  necessities. 

The  building  is  so  constructed  that  it 
has  a  wealth  of  light  and  air,  admitted 
from  four  sides.  It  has  the  best  sanitary 
arrangements.  There  is  to  be  nothing 
of  the  ginger  bread  order  of  architecture 
in  the  home  of  the  Topeka  State  Capital, 
for  the  building  is  to  be  plain  and  prac- 
tical and  of  the  strongest  construction. 

There  are  forty-three  carriers  in  To- 
peka and  its  suburbs,  and  they  alone  de- 
liver something  over  five  thousand  pa- 
pers. The  sales  of  the  newsboys  at  the 
news-stands  and  the  office  counter  run  up 
the  assured  circulation  to  six  thousand 
copies  in  a  city  of  thirty-five  thousand 
population.  There  is  one  very  positive 
rule  on  the  paper,  and  that  is  that  no  re- 
turns are  taken  from  any  one. 

The  Topeka  State  Journal  is  too 
widely  known  to  need  extended  refer- 
ence to  its  political  principles,  for  though 
it  is  independent  it  is  a  power  in  the  re- 
publican party,  and  has  the  good  fortune 
to  count  a  tremendous  majority  of  friends 
over  its  natural  enemies. 

SPORTING  GOODS. 


There's  no  doubt  about  the  advisabil- 
ity of  riding  a  wheel — the  only  ques- 
tion now  is  what  wheel  to  ride. 


MONARCH 

KING  OF  BICYCLES, 


represents  cycle  manufacture  in  its 
highest  development.  A  wheel  with 
which  no  fault  can  be  found. 

Four  models,  JSo  and  $100,  fully  guaran- 
teed. For  children  and  adults  who  want  a 
lower  price  wheel  the  DEFIANCE  is  made 
in  eight  models,  $40 
to  $75.  Send  for 
Monarch  book. 

MONARCH 
CYCLE  MFG.  CO., 
Lake,  Halsted  and 
Fulton  Sts., 

CHICAGO. 
83  Reade  St., 

NEV/  YORK. 
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FROM  THE"AD"  FIELD 


THE  RECORD  OF  THE  WEEK  IN 
PUBLICITY'S  FIELD. 


A  Polyglot  Advertising  Agency 
Started  in  New  York— Addi- 
tional Bicycle  Advertisers- 
Business  Houses  That  Will  Ex- 
tend Their  Present  Advertising 
— New  Advertisers  in  Various 
Lines— Miscellaneous  Notes. 


EFFORT  IS  NOT  ENGLISH  ONLY. 

The  Polyglot  Advertising  Company, 
Temple  Court,  New  York,  is  gathering 
rates  for  all  the  papers  printed  in  this 
country  in  foreign  languages,  particu- 
larly German  and  Hungarian.  It  in- 
tends to  make  a  specialty  of  these 
papers  and  create  advertising  for  them. 
Several  long  established  advertising 
agencies  have  worked  successfully  in  the 
same  field. 


INFALLIBILITY  CLAIMED. 

Murray's  Infallible  System  Tonic, 
known  as  "M.  I.  S.  T.,"  which  was 
advertised  from  various  headquarters 
some  years  ago,  is  once  more  being 
placed  before  the  public.  It  is  now  ad- 
vertised from  Washington,  by  the  M.  I. 
S.  T.  The  advertising  is  sent  to  the 
papers  direct.  Some  of  the  publishers 
of  weeklies  are  being  offered  half-pages. 


LIKELY    TO   BE  ADVERTISERS. 

A  concern  that  is  likely  to  advertise  is 
the  New  York  Bicycle  Equipment  Com- 
pany, a  corporation  recently  organized. 
Its  office  is  at  257  Broadway.  The  capi- 
tal stock  is  $50,000,  and  outfits  for  re- 
pairing bicycles  will  be  manufactured  in 
addition  to  similar  articles.  At  present, 
however,  no  advertising  will  be  con- 
tracted for. 


A  MEMENTO  OF  THE  MIDWAY. 

A  reminder  of  the  World's  Fair  at 
Chicago  is  supplied  by  an  advertisement 
circulating  to  some  extent  in  the  west,  in 
which  the  Chicago  Housewrecking  Com- 
pany, 3033  South  Halsted  street,  Chi- 
cago, offers  for  sale  corrugated  iron  roof- 
ing taken  from  the  World's  Fair  build- 
ings.   


RAILROAD  ADVERTISING. 

The  railroad  advertisements  will  ap- 
pear in  dailies  this  summer  with  some 
new  features.  Some  of  the  companies 
will  employ  the  poster  idea  in  advertise- 
ments. More  space  than  usual  is  likely 
to  be  used. 


LOOKS  LIKE  A  "WINNER." 

The  Leather  Stocking  Company,  Ken- 
osha, Wis.,  will  advertise  low-priced 
stockings  in  periodicals.  The  advertise- 
ments are  intended  to  help  the  retail 
trade,  but  mail  orders  will  also  be  filled. 


A  BOSTON  AGENCY  MOVES. 

T.  C.  Evans,  Boston,  who  has  been  an 
advertising  agent  in  that  city  many 
years,  has  moved  his  offices  from  Milk 
street  to  Tremont  Temple. 


AN  INTERNATIONAL  ADVER- 
TISER. 

The  Mexican  Plant  Co.,  Maravatio, 
Mexico,  is  using  monthlies  and  adver- 
tising plants  direct. 


MISCELLANEOUS  NOTES. 

Channing  Smith,  manager  of  the  Val- 
ley Woolen  Mill,  Cherry  Valley,  Mass., 
is  seeking  mail  order  business.  The 
mill  manufactures  dress  fabrics,  cloths 
and  bicycle  suitings. 

The  Arlington  Chemical  Company, 
Yonkers,  N.  Y.,  is  using  medical  pub- 
lications and  employs  attractive  illus- 


trated advertisements  of  a  kind  that  are 
the  exception  rather  than  the  rule  in 
medical  advertising. 

The  Ohio  Spiral  Spring  Buggy  Com- 
pany, Cincinnati,  is  making  offers  to  all 
classes  of  papers  proposing  to  furnish 
carriages  and  bicycles  for  part  cash  and 
part  advertising. 

The  Pioneer  Suspender  Company,  431 
Market  street,  Philadelphia,  is  continu- 
ing its  advertising  in  weeklies  and 
monthlies. 

Paid-up  policies  in  the  Star  Accident 
Insurance  Company,  Chicago,  are  being 
offered  to  publishers  in  exchange  for 
space. 

Charles  Baker,  who  has  been  located 
at  37  Virginia  avenue,  Indianapolis,  as 
an  agent  for  theatrical  programme  ad- 
vertising, is  including  general  news- 
papers. 

A  new  high-grade  advertisement  is 
that  of  Morris  WoodhuU,  manufacturer 
of  carriages,  Dayton,  O.,  with  a  New 
York  office  at  366  Canal  street. 

The  Electric  Polish  Company,  45 
Willoughby  street,  Brooklyn,  is  intro- 
ducing a  piano  polish,  and  more  or  less 
advertising  will  be  done. 

The  Centaur  Manufacturing  Com- 
pany, 90  Illinois  street,  Chicago,  is  using 
a  restricted  list  of  dailies  in  extending 
the  sale  of  harness  and  hardware  special- 
ties. 

The  E.  T.  Burrowes  Company,  Port- 
land, Me.,  is  using  dailies  in  addition  to 
other  publications  previously  used.  It 
manufactures  ice-cream  cabinets. 

The  Delsarte  Manufacturing  Com- 
pany, 124  West  23d  street.  New  York, 
will  advertise  a  bicycle  costume.  Mail 
orders  will  be  provided  for,  and  it  is 
possible  that  magazine  advertising  will 
be  done. 

The  Gremptor  Chemical  Co.,  108 
Fulton  street.  New  York,  is  advertising 
animal  extracts.  The  advertising  is 
placed  by  the  New  York  office  of  Nel- 
son Chesman  &  Company. 

The  American  Preservers'  Company, 
946  Beach  street,  Philadelphia,  is  get- 
ting rates  from  magazines. 

The  Monarch  Supply  Company,  14 
East  Washington  street,  Indianapolis, 
a  wholesale  grocery  firm,  is  advertising 
some  specialties  in  papers  of  general 
circulation. 

The  Faultless  Chemical  Company, 
Baltimore,  is  advertising  again  in  month- 
lies.   The  orders  are  given  "direct." 

E.  C.  Morse  &  Company,  56  Fifth  ave- 
nue, Chicago,  are  advertising  books  in 
religious  journals. 

Samuel  M.  Greene,  Holyoke,  Mass., 
is  advertising  a  patent  pencil-holder. 

Crofts  &  Reed,  Chicago,  who  did  some 
magazine  advertising  during  the  winter, 
have  also  contracted  for  advertising  in 
weeklies  in  the  West. 

The  Pneumatic  Truss  Company,  Os- 
wego, N.  Y.,  is  advertising  a  new  style 
of  truss  as  indicated  in  its  title. 

The  A.  W.  Thornton  Company,  which 
is  conducting  an  agency  at  19  Union 
Square,  New  York,  is  asking  for  rate 
cards  from  publishers. 

Daniel  H.  Gates,  Chittenango,  N.  Y., 
is  advertising  an  ointment  for  live  stock 
in  agricultural  papers,  using  the  name 
of  the  Pasteura  Medical  Company. 

The  X-ode  Company,  19  Union 
Square,  New  York,  is  sending  out  or- 
ders for  its  catarrh  cure  to  papers  of 
general  circulation.  A.  D.  Hotaling, 
who  was  connected  with  the  Earth 
Magneto  Company  at  the  same  address, 
is  the  manager. 

T.  J.  King,  Richmond,  Va.,  is  adver- 
tising pop-corn  seeds.  He  also  adver- 
tises seed  drills. 

The  Manufacturers'  Advertising 
Union,  Biddeford,  Me.,  is  the  name 
chosen  with  what  looks  like  poetical  li- 


cense by  a  concern  that  deals  in  toilet 
preparations,  corn  cures,  belladonna 
plasters,  headache  cures  and  other 
household  remedies,  stove  polish,  baking 
powder  and  other  articles,  including  tea 
and  picture  frames. 

It  is  said  that  estimates  are  being 
made  by  several  advertising  agencies  on 
additional  business  of  the  Puritafia  Com- 
pound, Concord,  N.  II. 

H.  H.  De  Weese,  Dayton,  O.,  is 
sending  advertising  to  agricultural 
papers  and  other  weeklies. 

The  International  Steel  Fence  Com- 
pany, St.  Louis,  is  using  agricultural 
and  live-stock  papers. 

C.  A.  Sharpe,  M.  D.,  Omaha,  is  ad- 
vertising a  rheumatism  cure  in  the  West. 

The  C.  A.  Willard  Company,  Wone- 
woc.  Wis.,  is  endeavoring  to  build  up  a 
mail-order  trade  in  low-priced  garments 
and  shoes. 

E.  Jeantet,  28  East  14th  street,  New 
York,  is  desirous  of  extending  the 
market  for  his  hair  dye,  which  he  placed 
on  the  market  in  1894  and  which  is 
called  the  American  Hair  Coloring. 

A.  F.  Beese,  Davenport,  la.,  is  adver- 
tising a  new  dress  fastener  in  ladies' 
journals. 

The  Chicago  Talking  Machine  Com- 
pany, 107  Madison  street,  Chicago,  will 
use  space  in  monthlies  for  its  various 
mechanical  devices  for  the  storing  and 
reproduction  of  vocal  sounds. 

The  office  of  Frank  Kiernan  &  Com- 
pany, advertising  agents.  New  York,  has 
been  moved  to  145  Broadway. 

T.  C.  Tanke,  manufacturer  of  em- 
blems, pins,  etc.,  corner  of  Eagle  and 
Main  streets,  Buffalo,  is  advertising  in 
magazines. 

The  Williamson  Company,  83  Ran- 
dolph street,  Chicago,  is  advertising 
fishing  tackle. 

The  Aurum  Medicine  Company,  55 
State  street,  Chicago,  is  advertising  Vo- 
rell's  Pills  in  western  states. 

Kirkman  &  Son,  52  Bridge  street, 
Brooklyn,  manufacturers  of  Kirkman's 
borax  soap,  have  lately  sent  out  some 
small  advertisements  in  local  dailies. 

The  Hudson  River  Garment  Com- 
pany, Albany,  N.  Y.,  is  advertising  a 
bicycle  skirt  in  magazines. 

Francis  Casey,  St.  Louis,  is  advertis- 
ing in  religious  and  agricultural  papers 
a  process  for  preserving  fruit  without 
corking  or  sealing.  The  Globe  Adver- 
tising Agency,  St.  Louis,  is  placing  thjs 
business. 

The  Parmelee  Drug  Co.,  Dansville, 
N.  Y.,  is  getting  rates  from  a  number  of 
country  weeklies. 

The  business  formerly  carried  on  by 
the  Clarke  Supply  Co.,  New  York,  which 
manufactured  and  advertised  a  false  heel 
for  increasing  a  person's  height,  is  being 
continued  by  the  Invisible  Elevator  Co., 
Boston. 

A.  White,  31  Broadway,  New  York, 
who  is  doing  business  as  a  banker  and  a 
broker,  recently  came  from  Boston, 
where  he  carried  on  a  similar  business. 
It  is  said  that  some  time  ago  he  managed 
the  "Golden  Churn  Butterine  "  at 
Providence. 


AMERICA'S  GOOD  ENOUGH. 

The  United  States  Consul-General  at 
Frankfort-on-the-Main,  Germany,  is  en- 
deavoring to  persuade  the  skillful  bi- 
cycle builders  of  the  United  States  to  go 
into  a  generous  exportation  of  bicycles 
into  the  German  Empire. 

This  does  not  seem  to  be  fair  to  the 
people  of  America.  Although  many 
persons  here  already  use  the  wheel,  con- 
sumers for  at  least  a  million  more  will 
be  created  by  advertising,  and  the 
manufacturing  resources  of  the  Amer- 
ican factories  are  already  so  overtaxed 
that  the  current  supply  is  said  to  be 


from  20,000  to  30,000  wheels  below  the 
demand. 

Why,  then,  divert  a  part  of  our  manu- 
facturing capacity  to  the  production  of 
wheels  for  a  foreign  market?  Is  it  not 
true  that  loyalty  begins  at  home? 

The  home  field  should  be  a  satisfac- 
tory one  for  the  most  ambitious  manu- 
facturer. One  suggestion  can  be  made 
in  this  matter,  moreover,  which  may  be 
found  of  advantage  for  all  parties,  and, 
that  IS,  that  the  bicycle  makers  who  are 
now  advertisers  should  make  a  lump 
contract  this  year  covering  three  years' 
advertising. 

It  would  secure  them  present  rates 
(which  are  likely  to  rise  in  good  papers 
rather  than  go  lower),  and  perhaps 
legitimate  concessions  that  could  not  con- 
sistently be  granted  on  a  contract  cover- 
ing a  single  season  or  a  single  year. 

At  the  same  time,  as  a  continued  de- 
velopment of  the  American  demand  for 
wheels  is  sure,  the  suggestion  is  one  that 
some  publishers  might  themselves  make  to 
their  own  benefit,  as  a  three  years'  con- 
tract with  fifteen  or  twenty  large  bicycle 
advertisers,  even  if  obtained  by  granting 
some  special  discount,  would  better  en- 
able the  business  management  of  a  paper 
to  "layout"  the  future  of  its  adver- 
tising columns. 

Someone  may  ask:  "Why  not  do  the 
same  thing  with  other  kinds  of  adver- 
tising? Why  try  it  with  bicycle  adver- 
tising in  particular?"  The  answer  is 
that  other  kinds  of  advertising,  whether 
medical  or  any  other,  are  lull  of  ruts 
and  arbitrary  conditions  and  precedents, 
whereas  bicycle  advertising  is  of  recent 
birth  and  a  very  simple  subject,  while 
some  of  the  ordinary  business  risks  are 
absent  from  bicycle  sales  as  well  as 
from  the  advertising. 

If  the  bicycle  makers  already  estab- 
lished do  not  make  heavy  and  system- 
atic advertising  a  certainty,  there  is  a 
chance  that  mere  "  assemblers  "  of  bi- 
cycles will  in  a  year  or  two  appropriate  to 
themselves  a  large  part  of  the  profits 
rightly  belonging  to  the  legitimate 
makers. 


BOSTON  HERALD'S  BIG 
PRESSES. 
The  Boston  Herald  continues  to  add 
to  its  remarkable  circulation,  and  now 
has  a  new  Big  Sextuple  Printing  Ma- 
chine and  folder  which  turns  out  72,000 
eight-page  papers  per  hour.  This 
press  is  a  mechanical  marvel,  and  a 
splendid  addition  to  the  Herald's  already 
wonderful  plant.  It  was  built  from 
special  patterns  made  expressly  by  the 
order  of  the  Boston  Herald  Company  to 
meet  the  growing  demands  of  the  pa- 
per's patronage,  and  the  best  of  this 
monster  machine  is  that  it  is  both  simple 
and  strong. 


SPORTING  GOODS. 

NEWSPAPER 
MEN 

all  pronounce  the 

SPALDING  BICYCLE 

the  fastest,  safest  and  eas- 
iest running  bicycle  built. 

That's  why  it  is  the 
newspaper  men's  favorite. 

More  newspaper  men 
are  riding  the  Spalding 
Bicycle  for  1896  than 
ever  before. 

Price,  $100.00 


PRICE  and  quality  GUARANTEED. 


A.  G.  Spalding  &  Bros., 

NEW  YORK.  CHICAGO. 
PHILADELPHIA. 
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METAL  AND  MAGIC. 


PROGRESS    IN   PERFECT  PRESS 
PRODUCTION. 


Walter  Scott's  Latest  Patents — 
Great  Advances  in  Press  Build- 
ing. 

The  old  saying  that  few  things  are  so 
good  that  they  cannot  be  improved  is  il- 
lustrated by  two  patents  granted  April 

14  to  Walter  Scott  of  the  firm  of  Walter 
Scott  &  Company,  manufacturers  of 
printing  presses. 

Almost  every  one  in  the  publishing 
business  thought  that  the  mechanism  of 
presses  and  printing  had  practically 
reached  as  high  a  grade  as  human  effort 
and  the  control  of  mind  over  matter 
could  secure. 

The  two  patents  referred  to  show, 
however,  that  there  was  still  something 
that  inventive  genius  and  patient  study 
and  thought  could  achieve. 

Without  going  into  a  technical  de- 
scription ot  the  mechanical  achieve- 
ments covered  by  these  two  patents 
some  idea  of  them  can  be  given  to  the 
readers  of  The  Fourth  Estate, 
whether  they  are  editorial  men  who  like 
to  see  their  own  work  given  to  the  pub- 
lic with  the  accessory  of  perfect  press- 
work,  or  business  managers  who  wish 
to  see  their  papers  lead  in  neatness,  or 
advertisers  who  appreciate  how  much  a 
paper's  fine  appearance  increases  the 
"  pulling  "  power  of  advertisements. 

Mr.  bcott's  new  triumph  in  the  science 
of  press- building  is  somewhat  suggestive 
of  recent  victories  in  the  science  ot  elec- 
tricity and  the  domain  of  light.  That  is 
to  say,  it  puts  the  touch  ot  mastery  upon 
elements  or  matters  so  subtle  and  deli- 
cate in  themselves  (although  the  results 
may  be  lar-reaching)  that  they  seemed 
invulnerable  to  all  efforts  to  overcome  or 
control  them. 

Take  eight  or  ten  large  sheets  of  paper 
of  exactly  the  same  size.  Bring  the  two 
ends  or  sides  of  the  sheets  together,  and 
whether  you  fold  them  flat  or  hold  them 
loosely  you  will  find  that  the  edges  of 
the  outer  ^eets  are  not  precisely  even 
with  each  other.  The  sheet  next  to  the 
extreme  inside  sheet  will  be  short  per- 
haps one-twohundredths  ot  an  inch,  or 
a  space  equal  to  the  thickness  of  the  in- 
ner sheet.  Almost  infinitesimal  as  this 
difference  is  on  a  single  sheet,  it  is  ob- 
vious that  on  a  large  number  of  sheets 
the  difference,  like  the  rabbits  of  Au- 
stralia, grows  mightily.  The  interfer- 
ence wiiti  correct  registering  caused  by 
this  difference,  in  presswork  on  web 
presses  for  which  the  paper  is  supplied 
on  or  by  rolls,  has  proved  serious,  and  it 

15  this  source  ot  annoyance  and  defective 
presswork,  heretofore  considered  insur- 
mountable, that  has  now  been  made 
away  with  by  Mr.  Scott's  invention. 

But  it  is  not  alone  in  this  particular 
that  the  best  press  building  skill  of  the 
past  appears  to  have  been  exceeded  by 
Mr.  Scott's  recent  work. 

The  results  of  inequality  in  the  tension 
on  the  separate  sheets  of  paper  has  also 
been  a  source  of  much  delay,  trouble 
and  expense.  In  this  respect,  as  well  as 
in  the  one  already  mentioned,  Mr.  Scott 
accomplishes  what  has  heretofore  been 
considered  quite  impossible,  and,  more- 
over, the  improvements  covered  by  his 
new  patents  are  said  to  constitute  the 
only  possible  way  by  which  the  difficul- 
ties spoken  of  can  be  surmounted. 

It  will  be  seen  from  these  allusions  to 
what  Mr.  Scott  has  just  achieved  that  the 
Walter  Scott  &  Company  presses,  built 
in  accordance  with  the  patents  issued 
last  month,  will  be  remarkable  for  ac- 
curate and  exact  work. 

To  newspaper  publishers  the  improve- 
ments are  important.  It  is  not  neces- 
sary to  say  that  mastery  of  detail 
and  attention  to  the  mechanical  depart- 
ment are  great  factors  in  journalistic 
success  at  this  time,  for  every  one  is 
aware  how  much  the  quality  and 
capacity  of  a  newspaper  proprietor's 
presses  limit  or  raise  the  prospect  of 
circulation  and  success. 

Readers  of  TiiK  FOURTH  Estate 
who  desire  particulars  in  lull  regarding 


Mr.  Scott's  recent  invention  can  no 
doubt  secure  them  on  application  to 
Walter  Scott  &  Company. 


THAT  BIG  INCORPORATION. 

The  incorporation  of  the  J.  Walter 
Thompson  Advertising  Agency  exclu- 
sively announced  in  The  Fourth  Es- 
tate is  in  a  certain  sense  the  surprise  of 
the  day,  for  the  figures  representing  the 
capitahzation,  vi'hen  compared  whh  the 
tremendous  business  done  by  this  agency, 
are  certainly  small.  The  new  concern 
is  capitalized  at  $250,000. 

The  incorporators  are:  J.  Walter 
Thompson,  Joseph  R.  Hall,  William  A. 
Redding,  William  H.  Tripp,  Clarence 
H.  Hope  and  Elson  C.  Hill.  Mr. 
Thompson  is  the  president,  C.  E.  Ray- 
mond vice-president,  Mr.  Hall  treas- 
urer, and  Mr.  Hope  secretary.  The 
directors  are:  C.  E.  Raymond,  Joseph 
R.  Hall,  J.  Walter  Thompson,  Elson  C. 
Hill,  William  A.  Redding,  Garrett  A. 
Hobart  and  C.  E.  Redding. 

The  agency  is  of  course  a  close  cor- 
poration.  It  has  always  done  a  great 
business,  and  even  during  the  dull  times 
continued  prosperous.  To-day  its  busi- 
ness can  truly  be  said  to  be  tremendous. 


J.  J.  McGill,  formerly  advertising 
manager  for  the  Munyon  Remedies, 
Philadelphia,  is  now  advertising  man- 
ager for  Copeland  &  McCoy,  the  medi- 
cal advertisers. 

W.  L.  Beadnell,  the  well-known  ad- 
vertising agent  in  the  Tribime  building. 
New  York,  has  moved  his  offices  to  the 
fifth  floor. 


TELEPHONE  SERVICE. 


^1.50 

A  WEEK 

pays  for 
New  York  City 
Telephone  Service 

15,000  Stations 
long-dlstance  telephones 
Metallic  Circuit  Lines 
Rapid  Service 

THE  METROPOLITAN 
TELEPHONE  AND 
TELEGRAPH  CO., 

113  W.  38th  St.        18  Cortlandt  St. 


SWEDEN  WANTS  THE  MEETING. 


If  Stockholm  is  Chosen  as  the  Con- 
vention City  of  the  Interna- 
tional League  of  Journalists 
Splendid  Entertainment  is  Prom- 
ised. 

The  journalists  of  Sweden  intend  to 
send  a  journal  invitation  to  Buda  Pest, 
requesting  the  International  Congress  of 
Journalists  to  honor  our  capital  by  se- 
lecting it  as  the  place  of  its  meeting  in 
1897. 

The  public  here  has  shown  great  in- 
terest in  the  success  of  this  plan.  The 
king  has  assured  us  of  his  warm  sym- 
pathy and ,  promised  to  give  an  enter- 
tainment to  the  delegates  at  the  palace 
of  Droteningholm,  which  is  beautifully 
situated  on  Lake  Meelar.  The  Prince 
Royal,  who  acts  as  president  of  the 
Northern  exhibition  of  '97,  also  gives  us 
his  hearty  support.  Members  of  our  gov- 
ernment, more  especially  the  Prime  Min- 
ister and  the  Minister  of  Foreign  Affairs, 
as  well  as  the  Lord  Mayor  of  Stockholm, 
etc.,  have  willingly  allowed  their  names 
to  be  used  as  an  evidence  of  the  interest 
felt  in  this  plan  even  outside  journalistic 
circles. 

The  Swedish  press  has  appointed  a 
special  committee  with  reference  to  our 
intended  invitation.  Baron  Nordens- 
kiold,  the  illustrious  arctic  explorer,  is 
president  of  this  committee,  which  con- 
sists not  only  of  journalists,  but  also  of 
other  prominent  citizens  not  directly 
connected  with  the  press. 

In  addition  to  the  entertainment  to  be 
given  by  the  king  several  others  are 
already  planned.  The  delegates  of  the 
press  associations  will  have  comfortable 
lodgings  provided  for  them  in  Stock- 
holm free  of  expense  as  well  as  their 
honorary  tickets  on  the  railways  of  the 
Swedish  State  from  Malmo  or  Sothem- 
burg  and  back,  the  English  journalists 
being  at  liberty  to  return  by  the  way  of 
Ostersund  and  Throndhjem. 

In  short,  we  will  do  all  in  our  power 
to  maintain  the  character  of  hospitality 
which  has  been  kindly  attributed  to  our 
country.  We  hope  so  in  some  measure  to 
show  our  gratitude  for  the  privilege 
bestowed  upon  us  by  the  acceptation  of 
our  invitation. 

You  remember,  however,  that  at  the 
congress  of  Bordeaux  delegates  from 
difftrent  quarters  intimated  the  hope 
that  their  respective  countries  should 
have  the  honor  of  receiving  the  congress 
in  1897.  The  delegates  from  Portugal 
were  especially  urgent.  But  we  Swedes 
maintain  that  Stockholm  is  more  easy 
of  access  for  the  majority  of  thedele- 
gates  than  Lisbon  possibly  could  be. 
We  also  are  bold  enough  to  presume 
that  the  peculiar  beauty  of  the  North 
during  the  days  of  summer,  and  the 
magnificent  situation  of  our  capital  will 
tempt  our  colleagues  to  gratify  and 


honor  us  by  fixing  upon  Stockholm  as 
their  place  of  meeting. 

It  is,  therefore,  of  importance  that  the 
delegates  at  the  final  decision  in  Buda 
I'est  should  be  prepared  to  cast  their 
votes  for  our  capital.  Somewhat  later 
we  intend  to  send  a  circular  to  the  dif- 
ferent societies  of  the  press  as  a 
forerunner  to  the  formal  invita- 
tion to  l)e  presented  to  the  congress  it- 
self. But  prior  to  this  we  have  taken 
the  liberty  of  addressing  ourselves  to 
some  of  the  most  influential  men  of  the 
press,  in  different  places  in  order  to 
prepare  the  ground  for  a  favorable  re- 
ception of  our  invitation. 

Trusting  that  you  share  our  view  as 
for  the  place  of  the  congress  in  1897,  I 
hope  you  will  kindly  lend  us  a  helping 
hand  in  this  matter.  Your  exceptional 
influence  among  the  journalists  of 
America  will  render  us  inestimable 
service. 

Ernest  Beckman. 
Commission  Speciale  de  la  Presse 
Suedoise. 

President,  Le  Baron  Norden- 
skiold.  Professor  a  I'Acad- 
emie  des  Sciences;  vice- 
presidents,  M.  J.  A.  Bjork- 
lund,  Redacteur  en  chef; 
Le  Dr.  Hans  Hildebrant, 
Antiquaire  du  Royaume; 
secretaire  general,  M.Ernst 
Beckman. 
Stockholm,  March  26,  1896. 


THE  NEW  WORLD'S  GIANTS. 

The  New  York  World  entered  upon 
its  fourteenth  year  this  week,  and  in  cel- 
ebration of  the  event  announces  that  it 
has  added  to  its  tremendous  battery 
of  presses  a  giant  octuple  press,  and 
that  it  has  ordered  two  machines  similar 
to  the  big  one  just  set  up.  Each  press 
with  a  single  revolution  of  its  cylinders 
will  turn  out  eight  newspapers  of  eight 
pages,  each  printed  and  folded. 

As  the  cylinders  of  these  machines 
when  run  at  full  speed  make  two  hun- 
dred revolutions  a  minute,  each  one  of 
them  will  therefore  be  capable  of  turning 
out  one  thousand  six  hundred  eight-page 
papers  a  minute,  or  ninety- six  thousand 
an  hour. 

With  the  three  machines  running  at 
full  speed,  they  will  be  printing  and 
folding  288,000  eight-page  papers  an 
hour. 

The  World  c'aims  that  its  new  presses 
are  the  greatest  on  earth,  and  it  states 
that  they  are  necessary  to  turn  out  the 
744,c)oo'papers  for  the  World  each  day. 


OFFICE  SUPPLIES. 
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THE  PRESS  AND  PATRIOTISM. 

In  an  age  of  active,  in  fact  acute,  jour- 
nalistic competition  there  are  bound  to 
be  those  who  overstep  the  line  of  pro- 
prieties. The  daring  is  too  frequently 
received  with  applause,  inspiring  others 
to  even  greater  breaches  of  honest  en. 
terprise. 

To  moralize  is  too  often  but  to  ex- 
ercise  the  editorial  mouthpiece  of  the 
press  in  useless  utterance.  There  is, 
however,  or  there  remains,  an  idea  that 
the  newspaper  man's  love  of  country  is 
his  most  predominant  and  praiseworthy 
inspiration,  and  that  patriotism  is  with 
him  an  honorable  badge  of  office. 

It  is  fortunate  that  this  notion  has  not 
really  gone  out  of  fashion,  and  that  the 
spread-eagleism  sometimes  leading  to 
unnecessary  flights  among  the  heights 
of  journalistic  jingoism  is  not  a  thing  of 
the  past. 

The  press  is  essentially  the  literature 
of  the  people.  Notwithstanding  the  as- 
sertions that  it  is  no  longer  a  moulder 
of  public  opinion,  it  is  the  disseminator 
of  intelligence  and  the  facts  upon  which 
the  public  bases  its  conclusions. 

Any  old  thing  under  the  sun  that  is 
a^ain  new  is  announced  to  the  public  by 


the  press,  and  its  influence  has  really 
grown  greater  rather  than  less.  It  is 
the  counselor  and  adviser,  the  wise 
friend  and  interesting  gossip. 

The  freedom  of  the  press  is  the  shield 
of  liberty,  and  yet  its  license  and  wanton 
disregard  of  the  principles  of  decency 
and  traitorous  disposition  to  disclose 
government  secrets  through  the  war- 
rant of  its  freedom  reasonably  brings 
up  the  serious  question  whether  it  would 
not  be  well  to  muzzle  the  press  when  it 
occasionally  gets  rabid. 

The  difficulty  is  in  deciding  just  where 
the  line  should  be  drawn,  for  any  attempt 
to  say  "  thus  far  and  no  farther  "  sug- 
gests a  government  censorship  directly 
hostile  to  a  free  press  in  a  free  country. 

Nothing  could  be  more  pitiable  or 
positively  distressing  than  tiie  secret  ser- 
vice of  journalism  that  insists  upon  se- 
curing and  printing  the  news  of  home 
affairs  harmful  to  the  country,  though  of 
the  deepest  interest  abroad. 

As  an  instance  there  was  recently  a 
government  trial,  of  the  armor  of  the 
new  battleship  Massachusetts.  The 
effort  was  not  to  prove  that  it  was  de- 
fective, for  it  had  stood  tests  showing  its 
positive  powers  as  a  shield  against  ter- 
rible assaults.  The  idea  was  to  see  if  a 
certain  sort  of  shell  would  pierce  Amer- 
ican armor,  the  best  in  the  world.  This 
was  of  vital  importance  in  the  choosing 
of  our  weapons  of  offence. 

Above  all  things  it  was  deemed  neces- 
sary to  keep  the  results  of  the  trial  from 
the  knowledge  of  foreign  naval  men. 
There  was  a  sneak  present  at  the  trial 
who  saw  that  the  best  armor  of  our  pet 
battleship  was  punctured  by  three  shots 
of  a  certain  projectile.  This  was  a  jour- 
nalistic chance.  The  opportunity  could 
not  be  missed,  even  if  the  home  people 
had  little  interest  in  the  matter.  For- 
eigners were  interested.  It  was  news 
and  was  printed.  This  may  be  journal- 
istic enterprise,  but  it  seems  strangely 
like  the  act  of  a  traitor. 


THE  UNFORTUNATE  PRESS. 

The  New  York  Evening  Post  in  an 
editorial  headed  "The  Unfortunate 
Press,"  takes  an  all-around  slap  at 
American  journalism,  spanking  the  press 
with  an  earnestness  of  disapprobation 
that  would  deserve  commendation  if  the 
ill  temper  were  thoroughly  justified. 

The  Post  is  right  in  many  of  its  com- 
ments, and  yet  it  is  too  promiscuous  in 
its  condemnation,  suggesting  as  a  rem- 
edy a  resort  to  charity,  which  is  scarcely 
warranted  by  the  seriousness  of  sensa- 
tionalism in  journalism. 

Beginning  with  the  financial  difficul- 
ties that  have  been  harassing  the  Times, 
the  Post  says: 

The  foundation  of  such  papers  as  the 
Herald,  Tribune,  and  Times  by  the  labor  and 
ability  of  one  man  is  no  longer  possible. 

To-day  the  competition  is  so  keen  and  the 
expenses  of  a  newspaper  so  great  ihat  it  has  to  \ 
be  begun,  as  a  factory  or  railroad  is  begun,  by 
an  mvesiment  of  a  million  or  two,  besides  hav- 
ing the  right  kind  of  editor  and  publisher. 

After  all,  of  the  two  kinds  of  success  a 
newspaper  may  achieve — the  financial  and 
the  moral — one  only  is,  as  a  rule,  po>sible.  It 
may  fill  the  pockets  of  the  proprietors  and  yet 
be  a  curse  to  their  generation,  or  it  may  De  full 
of  the  best  sentiments  and  too  dull  to  make  any 
money. 

There  is  no  property  in  the  world  harder  to 
manage,  and  yet  it  has  great  fascinatioa  for 
many  rich  men,  who  lose  in  it  with  remarkable 
fortitude.  To  own  even  a  failing  paper  is  10 
some  a  perpetual  joy. 

This  is  true  enough,  and  need  not  be 
discouraging,  as  it  points  out  to  those 
who  have  newspaper  properties  for  sale 
that  there  are  men  anxious  to  purchase. 
To  those  who  hold  on  it  means  increased 
valuations. 

It  is  when  the  Post  goes  into  the 
ethics  of  journalism  that  its  mental  ma- 
chinery gets  mixed,  for  it  sees  in  its  own 
success  as  a  high-class  conservative 
sheet  methods  and  means  that  will  not 
work  with  other  constituencies,  whose 
interests  are  not  so  closely  allied  to  com- 
merce. The  high  ideals  of  a  cultivated 
humanity,  happy  in  the  music  that  rings 
in  pockets  plentifully  supplied  with  the 
wherewithal,  are  not  attractive  to  the 
less  fortunate. 

We  mean  no  discourtesy  to  the  Post 
and  its  readers  who,  free  from  the  worry 
of  chasing  the  elusive  dollar,  have  time 


to  cultivate  their  intellects,  and  yet  we 
must  question  the  wisdom  of  the  asser- 
tion that  the  French  press  is  superior  to 
ours,  even  if  more  venal,  "it  is  written 
with  far  more  education,  in  better  style, 
with  more  knowledge  of  the  world." 
The  Post  says: 

What  is  wanted  in  the  way  of  reform  is 
mainly  maturity,  the  preparation  of  the  paper 
for  grown  people  engaged  in  serious  occupa- 
tions. Gravity  either  in  discussing  or  in  manag- 
ing our  afTairs  is  fast  vanishing  under  the  jour- 
nalistic influence.  We  laugh  over  everything, 
make  fun  of  everybody,  and  think  it  will  "  all 
come  out  right  in  the  end,"  just  like  ill-bred 
children  who  hate  to  have  their  games  inter- 
rupted. 

It  seems  as  if  something  might  be  done  by 
American  capitalists  to  elevate  the  most  potent 
means  of  cultivation  we  have,  which  is  to-day 
exerting  most  influence  on  the  national  mind 
and  character.  We  believe  we  have  yet  to  see, 
though  we  are  very  near  seeing,  the  full  effect 
on  the  coming  generation  of  the  present  cheap 
newspaper  press. 

We  believe  with  the  Post  that  maturity 
is  needed,  but  as  boy  reporters  are  more 
energetic  in  news-gathering  we  fear  that 
they  will  continue  to  be  employed  at  the 
expense  of  men  of  experience.  This 
only  applies  to  the  reporters,  and  we  are 
glad  to  recognize  the  fact  that  on  many 
great  papers  there  is  a  disposition  to 
have  their  elders  edit  the  copy. 

The  idea  of  laughing  over  everything 
is  essentially  American,  and  the  cus- 
tom of  a  great  country  that  has  never 
cried  over  spilt  milk  or  worried  on  its 
way  to  success. 

As  to  the  capitalistic  press,  we  fail  to 
see  where  it  would  get  its  circulation  un- 
less it  were  willing  to  mix  with  its  ser- 
mons the  good  humor  and  happy-go- 
lucky  spirit  of  the  American  nation. 

Other  and  better  suggestions  must  be 
made  for  the  reformation  of  the  press, 
and  perhaps  the  best  would  be  that  the 
papers  leave  to  the  dime  museums  the 
three-eyed  children,  turtle  boys  and 
other  monstrosities  that  had  better  have 
never  been  and  certainly  ought  not  to  be 
introduced  by  the  press  to  the  public. 

SHALL  SWEDEN  HAVE  IT? 

We  would  call  attention  to  the  great 
desire  of  Sweden  to  secure  for  Stockholm 
the  convention  of  the  International 
Congress  of  Journalists  in  1897.  The 
Swedes  seem  very  much  in  earnest  and 
present  strong  reasons  for  the  selection 
of  Stockholm. 

The  city  is  accessible  and  particularly 
desirable  for  a  convention  in  the  sum- 
mer. Then,  too,  it  is  a  good  deal  out 
of  the  way  of  the  beaten  track  of  travel. 

It  offers  to  the  delegates  charms  that 
could  not  be  found  in  foggy  London,  for 
Americans  have  discovered  every  nook 
in  that  labyrinth  of  mists.  Paris  since 
the  reign  of  Trilby  is  only  too  familiar, 
while  Berlin  is  a  bit  barbarian  through 
the  ownership  of  the  youthful  Kaiser. 

Our  preference  would  be  an  American 
city,  but  as  we  are  the  more  energetic 
newspaper  people,  free  from  the  thought 
of  fatigue  in  travel  and  ready  to  go  any- 
where on  the  planet,  not  adverse  to 
traveling  to  Mars,  yet  taking  it  alto- 
gether we  could  not  do  better  than  send 
our  representatives  to  Stockholm.  If 
they  shall  be  accompanied  with  a  fair 
amount  of  American  luck  they  may 
slip  away  during  the  debates  and  first 
find  the  North  Pole.  This  would  give 
the  foreigners  a  practical  illustration  of 
our  American  "  scoop." 

Of  course  the  proper  place  to  hold  a 
congress  of  journalists  is  in  the  United 
States,  where  the  freedom  of  the  press 
is  absolute  and  the  newspaper  men  are 
kings  in  their  citizenship,  and  emperors 
by  right  of  their  employment. 

Outside  of  the  advantage  that  personal 
contact  with  the  American  newspaper 
men  would  be  to  foreigners,  is  the  sight  of 
newspaper  making  in  its  highest  perfec- 
tion. Indeed,  the  various  foreign  dele- 
gates, even  if  they  assembled  in  a  fair- 
sized  country  town,  would  see  methods 
of  printing  that  would  prove  instructive 
lessons  to  them. 

Sweden,  however,  is  a  pleasant  place 
to  visit,  and  we  hope  to  see  the  conven- 
tion there  if  it  cannot  be  in  America.  It 
might  be  diplomatic  to  urge  and  fight 
for  Stockholm,  for  then  the  presentation 
of  America's  claim  to  the  next  conven- 
tion would  be  boomed  by  the  Swedes. 


On  the  other  hand  it  might  be  well  to 
wait  to  hear  from  some  other  nation 
equally  anxious  and  promising  more. 
The  Swedes  make  a  powerful  bid  and  it 
would  be  hard  to  beat  the  hospitalities 
they  offer  in  case  the  convention  goes  to 
Stockholm. 


NOTE  AND  COMMENT. 

Henry  M.  Stanley,  in  the  London  In- 
dependent, gives  the  British  a  singular 
idea  of  American  journalism,  speaking 
of  the  press  as  demoralizing  and  prone 
to  a  sensationalism  that  develops  an 
appetite  for  war.  Mr.  Stanley  achieved 
his  success  largely  through  his  labors  on 
the  New  York  Herald,  which  was  at 
that  time  deemed  the  most  sensational  of 
metropolitan  journals.  He  seems  too 
ready  to  forget  the  facts  that  made 
possible  his  various  achievements.  Mr. 
Stanley  probably  looks  with  greater  care 
at  the  American  papers  which  are  most 
pushed  abroad,  and  they  are  usually 
those  of  the  sensational  order.  ' 

He  speaks  of  the  American  people  as 
individuals  who,  satiated  with  murders, 
having  acquired  a  morbid  appetite 
begin  to  hanker  for  something  more 
horrible — war,  bloody  remorseless  war 
— the  death  of  thousands,  destruction  of 
towns,  the  devastation  of  a  land.  He 
then  asks  how  the  English  can  devise  a 
scheme  of  arbitration  which  will  satisfy 
a  people  bred  on  journalistic  horrors. 

Mr.  Stanley  owes  too  much  to  Ameri- 
cans to  be  able  to  afford  to  speak  ill  of 
them  or  their  papers.  It  is  a  pity  that  a 
man  of  his  abilities  finds  it  so  easy  to 
forget  and  to  say,  not  only  senseless,  but 
spiteful  things  for  the  edification  of  our 
enemies. 

Hyde  Park,  London,  is  to  have  erected 
three  newspaper  kiosks  after  the  fashion 
of  those  in  continental  cities.  These 
kiosks  will  be  the  real  thing,  as  they 
were  purchased  in  Paris,  and  swell  Lon- 
doners will  now  be  able  to  purchase 
their  favorite  journal  and  stroll  out  to 
meet  their  friends  at  the  same  time. 


The  ability  of  newspaper  reporters  and 
their  judgment  has  seldom  received  a 
more  positive  endorsement  than  that 
recently  given  them  by  Colonel  Albert 
D.  Shaw,  chairman  of  the  New  York 
state  commission  to  examine  into  and 
adopt  approved  arms  for  the  national 
guard.  He  says  that  he  is  going  to  in- 
vite the  opinions  of  the  newspaper  men 
who  have  attended  the  tests  of  the  arms, 
when  they  are  concluded. 

"I  will  give,"  says  Colonel  Shaw, 
"each  one  of  the  newspaper  men  an  en- 
velope when  the  test  is  over  and  ask  him 
to  write  his  opinions  and  seal  them  in 
the  envelope.  These  men  are  competent 
to  judge  and  their  opinions  will  be  valu- 
able. They  are  close  observers  and 
generally  unbiased  in  their  conclusions. 
Their  opinions  may  go  a  long  way  in 
assisting  the  commission  to  solve  the 
question  for  which  it  was  appointed." 

The  San  Francisco  Evening  Bulletin 
olTers  forty  trips  of  various  degrees  of 
attractiveness  to  school  teachers  getting 
votes  enough.  Twenty  prizes  go  to 
San  Francisco  teachers,  the  other  twenty 
to  outsiders. 

The  Indianapolis  yournal  is  one  of  the 
very  few  great  papers  that  never  indulge 
in  cartoons  or  any  kind  of  picture  out- 
side of  the  advertising  columns.  It  is 
asserted  that  the  advertisers  like  the 
idea,  as  it  gives  additional  prominence 
to  their  announcements. 

Just  when  the  Journal  will  jump  into 
the  procession  of  picture-printing  papers 
is  very  uncertain,  as  illustrations  do  not 
seem  to  be  sadly  missed  by  the  sub- 
scribers, satisfied  with  artistic  editing.  It 
does  not  do  to  be  behind  the  times,  and 
the  Journal  may  yet  see  the  desirability 
of  livening  its  columns  with  clever  draw- 
ings.   

There  is  a  publishing  firm  in  New 
York  city  that  refuses  to  accept  any  man- 
uscript unless  the  author  is  forty  years 
old  or  over.  The  partners  acknowledge 
they  have  made  mistakes,  but  they 
affirm  that,  on  the  whole,  they  have 
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taken  the  right  course,  for  they  hold  the 
opinion  that  no  man's  brain  is  really 
formed  until  he  has  reached  the  meridian 
of  lite. 

This  firm  may  solve  the  problem  of 
employment  for  worn-out  newspaper 
men  or  journalists  out  of  a  job  because 
they  can  raise  whiskers. 

The  Scientific  American  will  celebrate 
its  fittieth  anniversary  on  July  25,  and 
it  is  understood  that  the  event  will  be 
made  notable  by  a  splendid  issue  of  this 
exceedingly  profitable  and  instructive 
class  paper. 

A  review  of  the  advance  in  science  in 
the  last  half  century  would  be  of  mar- 
velous interest,  and  will  undoubtedly 
be  included  among  the  many  other  in- 
teresting features  of  the  anniversary 
number  of  the  Scientific  American. 

The  world-wide  circulation  of  this 
journal  would  seem  to  make  this  particu- 
lar number  an  unusually  valuable  one  to 
advertisers,  and  there  seems  no  reason 
to  doubt  that  its  profits  will  be  much 
greater  than  those  of  its  regular  issues, 
which  are  the  envy  of  many  and  the 
pride  of  its  proprietors. 

Charles  W.  Lyman,  the  advertising 
agent  of  the  Scientific  American,  will  be 
as  busy  as  the  proverbial  bee  in  keeping 
track  of  the  advertising  contracts.  It 
is  fair  to  say,  however,  that  the  experi- 
ence will  not  be  an  unusual  one  to  him. 

The  issue  of  the  New  London  Day 
for  May  6  was  a  special  number  in  honor 
of  the  two  hundred  and  fiftieth  annivers- 
ary of  the  founding  of  New  London. 

The  spring  number  of  Judge  was  a 
beauty.  The  broad  comedy  of  our 
American  funny  papers  was  refined  with 
a  colored  cover  in  dainty  tints. 

The  conception  of  spring  resting  on  a 
bicycle  with  pansy  wheels  was  delicately 
and  beautifully  drawn.  She  was  the 
prettiest  bicycle  girl  we  have  yet  seen, 
even  if  she  did  wear  red  hair  and  an 
aesthetic  gown. 


NEW  HOME  FOR  THE  GERMAN 
PRESS  CLUB. 

Much  interest  has  been  felt  by  news- 
paper men  in  the  installation  of  the 
German  Press  Club  of  New  York  in  its 
new  home  at  27  City  Hall  place.  New 
York.  A  reception  on  the  afternoon 
and  evening  of  May  9  at  the  new  club 
rooms,  in  connection  with  opening  ex- 
ercises, was  well  attended,  and  not  only 
showed  the  extent  of  present  interest  in 
the  enterprise,  but  served  as  a  guarantee 
of  the  club's  future  success  and  growing 
usefulness. 

The  editors  and  writers  on  the  Ger- 
man press  in  New  York  are  numerous. 
There  are  also  many  more  connected 
with  the  hundreds  of  German  dailies  and 
weeklies  in  other  states.  An  associa- 
tion like  the  German  Press  Club  can 
accomplish  a  great  deal. 

The  club  has  the  best  wishes  and  co- 
operation of  the  English  press  clubs.  At 
the  reception  the  New  York  Press  Club, 
tor  example,  was  represented  by  Colonel 
A.  B.  de  Frece,  who  made  an  address 
which  not  only  attested  the  cordiality  of 
the  New  York  Press  Club's  good  will, 
but  showed  how  thoroughly  Colonel  de 
Frece  understands  the  needs  and  scope 
of  such  organizations.  George  von 
Skel  responded  to  Colonel  de  Frece's 
address. 

Ever  since  its  organization,  eleven 
years  ago,  the  German  Press  Club  had 
been  at  6  Centre  street.  The  new  house 
is  narrow,  has  a  yellow  brick  front,  and 
is  long  enough  for  comfortable  quarters. 
In  the  basement  is  the  billiard  and  card 
room.  The  club  room  and  restaurant 
are  on  the  first  floor,  and  on  the  second 
floor  are  a  snug  room  for  board  meetings 
and  a  comfortable  library  well  stocked 
with  books. 

The  exercises  attending  the  opening 
of  the  club  were  brief.  Otto  Hubach, 
chairman  of  the  building  committee, 
made  a  little  speech,  and  he  was  fol- 
lowed by  the  president  of  the  club,  C. 
Max  Loth.  n.  H.  Melancthon,  chair- 
man of  the  house  committee,  greeted 
the  guests,  and  William  Steinway  re- 
sponded. 


PURELY  PERSONAL. 

The  republican  state  convention  of  Il- 
linois paid  a  very  proper  and  graceful 
compliment  to  a  most  deserving  though 
modest  gentleman  in  the  selection  of 
William  Penn  Nixon,  editor  of  the 
Chicago  Inter  Ocean.,  as  one  ot  the  dele- 
gates-at-large  to  the  Republican  national 
convention. 

The  compliment  was  all  the  greater 
because  there  was  a  strong  fight  against 
Editor  Nixon  as  a  CuUum  rather  than  a 
McKinley  advocate. 

His  success  must  be  exceedingly 
gratifying  to  his  friends,  and  shows  how 
deservedly  strong  he  stands  in  the  ap- 
preciation of  the  republicans  of  Illinois, 
whom  he  has  so  ably  served  at  the  head 
of  his  great  paper. 

Walter  Kennedy  has  been  appointed 
by  the  majority  stockholders  to  succeed 
E.  W.  Carmack  as  editor  on  the  Mem- 
phis Cotiiinercial  Appeal. 


T.  E.  Niles,  assistant  managing  editor 
of  the  New  York  Mail  and  Express.,  has 
gone  to  Newark,  N.  J.,  to  act  as  man- 
ager of  Sheffield  Phelps'  new  paper,  the 
Daily  Advertiser.  Mr.  Niles  is  sin- 
cerely missed  on  the  RIail  and  Express, 
where  during  many  years  of  excellent 
service  he  won  many  friends,  not  only  in 
the  editorial  and  business  departments  of 
the  paper,  but  among  metropolitan  news- 
paper men  in  general. 


A.  E.  C.  Minderman,  recently  a  re- 
porter on  the  Newark  Daily  Advertiser, 
has  been  made  editor  of  the  Dover  Iron 
Era. 


John  M.  Francis,  the  veteran  editor 
and  proprietor  of  the  Troy  (N.  Y.) 
Daily  Times,  and  former  minister  of  the 
United  States  to  Greece  under  President 
Grant,  and  to  Portugal  and  Austria  un- 
der President  Arthur,  his  daughter-in- 
law  and  grandson,  ar«  stopping  for  a 
short  time  in  Washington.  Mr.  Fran- 
cis and  party  are  en  route  from  Hot 
Springs,  N.  C.,  where  they  have  spent 
the  winter,  to  their  home,  at  Troy. 

Perry  S.  Heath,  formerly  ot  the  Cin- 
cinnati Commercial  Gazette,  is  said  to 
be  about  to  take  up  his  residence  in  New 
York. 


Elbert  Rappeleye,  who  was  the  cor- 
respondent in  Cuba  of  the  New  York 
Mail  and  Express,  is  to  be  tendered  a 
reception  on  the  opening  night  of  the 
Cuban  fair  at  Madison  Square  Garden 
by  the  officers  ol  the  Cuba  junta.  It  is 
their  idea  that  Mr.  Rappeleye's  tearless 
reports  were  of  the  most  positive  benefit 
to  the  cause  of  the  Cubans  struggling 
for  liberty,  and  they  will  be  glad  to  do 
honor  to  a  newspaper  man,  who,  they 
believe,  materially  helped  them. 


Colonel  Alfred  H.  Belo,  of  the  Gal- 
veston News  and  Dallas  News,  was  in 
New  York  recently.  The  southern  editor 
has  a  great  number  of  friends  in  the  me- 
tropolis, and  his  visits  are  happy  occa- 
sions. 

August  T.  Seested,  business  mana- 
ger of  the  Kansas  City  Star,  was  in  New 
York  for  a  few  days  last  week. 


Charles  W.  Campbell,  Washington 
correspondent  of  the  Philadelphia  In- 
quirer, was  tendered  a  shad  breakfast  by 
his  newspaper  associates  and  friends  at 
Washington  Park-on-the- Delaware.  The 
breakfast  was  served  in  a  pavilion  over- 
looking the  river,  after  appetites  had 
been  sharpened  by  watching  the  net 
scoop  the  toothsome  fish  from  its  native 
element. 


W.  H.  [Zeller  has  resigned  from  the 
Philadelphia  Times.  He  was  assistant 
managing  editor. 

Four  New  York  newspaper  men  were 
entertained  last  week  in  Philadelphia  by 
the  Pen  and  Pencil  Club  at  an  in- 
formal dinner.  They  were  Messrs. 
Davis,  of  the  World;  Inglis,  the  Herald; 
Michelson,  the  Journal,  and  Bigelow, 
of  the  Sun. 


OVERLAND  MONTHLY'S  EDITOR. 

As  the  editor  of  the  Overland 
Monthly,  the  only  magazine  on  the  Pa- 
cific coast,  Rounsevelle  Wildman  is  well 
known  in  American  literary  circles. 

A  periodical  which  succeeds  in  estab- 
lishing itself  as  an  acknowledged  repre- 
sentative of  the  literary  interests  and 
welfare  of  an  area  so  wide,  wealthy  and 
populous  as  to  be  almost  an  empire,  de- 
serves honor.  In  conducting  the  edi- 
torial management  of  it  a  man  has 
ample  scope  for  good  work  and  wise 
judgment.  The  success  of  the  Overland 
Monthly,  from  more  than  one  point  of 
view,  shows  that  Mr.  Wildman  has  been 
fully  equal  to  the  demands  of  his  po- 
sition, and  the  portrait  of  him  which 
appears  in  this  issue  will  interest  many 
persons  in  all  parts  of  the  country. 

Mr.  Wildman's  avoidance  of  all  imita- 
tion of  the  established  eastern  magazines, 
making  his  publication  typical  of  his 
constituency,  shows  that  he  has  the  ideas 
of  individual  and  successful  industry. 

The  Overland  Monthly  is  widely  read 
in  the  eastern  states,  for  it  has  a  high 
literary  standard,  and,  avoiding  imita- 
tion, it  brings  to  the  east  the  best  ot  the 
great  west. 

DEATH  OF  H.  C.  BUNNER. 
Henry  Cuyler  Bunner,  editor  of  Puck, 
is  dead.  It  was  believed  that  he  was  on 
the  road  to  recovery,  but  the  hope  was 
founded  on  one  of  the  last  symptoms  of 
consumption.  Mr.  Bunner  died  early 
this  week  at  his  home  in  Nutley,  N.  J. 
His  death  is  a  loss  that  the  world  of 
letters  will  feel.  His  humorous  skits, 
his  gems  of  poetry  and  his  inimitable 
short  stories,  in  which  humor  and 
pathos  were  so  delightfully  blended,  will 


be  missed  by  many  thousands  of  readers 
of  magazines  and  other  publications. 

He  leaves  a  widow,  who  was  Miss 
Alice  Learned,  of  New  London,  Conn; 
two  daughters,  a  young  son  and  a 
brother,  Rudolph  Bunner,  an  artist  of 
New  York. 

Here  is  a  specimen  of  Bunner's  humor, 
which  is  almost  pathos  in  the  present 
circumstances,  written  in  an  autograph 
album  dedicated  to  Adolph  Schwarz- 
mann: 

1  am  Pjick's  imperial  ed.. 
Seal-brown  curls  adorn  my  head. 
Seal-brown  curls  they  might  be  called. 
If  they  were  not  mamly  bald. 
I'm  the  sunshine  of  the  place. 
With  my  light  and  airy  grace. 
And  o'er  all  this  house  would  go 
One  great  gust  ol  grief  and  woe 
If  the  jealous  angels  should 
Snatch  me  to  their  brotherhood, 
Mr.  Bunner  was  one  of  the  most  be- 
loved of  American  newspaper  men.  His 
lavish  generosity  and  simple  true  heart- 
edness  make  friends  of  all  who  met  him. 

The  accompanying  portrait  of  him  is 
presented  by  courtesy  of  the  Literary 
Digest. 


The  Chicago  Freie  Presse  announces 
the  celebration  of  the  twenty- fifth  anni- 
versary of  its  publication  on  July  2  by 
the  issuing  of  a  forty-page  edition, 
which,  among  other  features,  will  give  a 
condensed  history  of  Chicago,  comparing 
Chicago  of  187 1  with  Chicago  of  to-day. 


EXPELLED  FROM  CUBA. 


The  Correspondents  of  the  New 
York  Worlo  and  Journal  are 
Ordered  Out  of  the  Country. 

James  Creelman  and  Frederick  W. 
Laurence,  correspondents  in  Havana  of 
the  World  and  Journal.,  of  New  York, 
were  expelled  last  week  from  Cuba,  by 
order  of  Captain  General  Weyler,  it 
being  alleged  that  they  were  not  telling 


JAMES  CREELMAN. 


the  truth  in  regard  to  the  war  between 
the  Spaniards  and  Cuban  patriots. 

Laurence  is  a  bright  young  journalist, 
who  has  told  tales  of  the  Spanish  highly 
displeasing  to  their  army. 

James  Creelman  won  distinction  on 
the  New  York  Herald  as  an  active  and 
able  worker.  His  labors  during  the  war 
between  Japan  and  China  brought  him 
into  particular  prominence.  His  stories 
of  barbarity  on  the  part  of  the  Japanese 
led  to  his  being  expelled  from  that 
country. 

Of  him  Frederick  Villiers,  of  the  Lon- 
don Graphic,  said  : 

"  He  is  the  most  conscientious  worker 
I  have  met  during  the  nine  years  of  my 
life  passed  as  war  correspondent. 

"  There  was  not  a  single  skirmish,  re- 
gardless of  size  and  importance,  that  he 
did  not  witness." 

Using  Creelman's  career  as  a  text, 
Villiers  said  of  the  duties  of  war  cor- 
respondents : 

"  '  Whatever  the  temptation,  what- 
ever the  influence  or  pressure,  whatever 
the  government  itself,  whatever  the  con- 
sequences or  personal  sacrifice,  never 
suppress  the  news.  Always  tell  the 
truth,  always  take  the  humane  and  moral 
side,  always  remember  that  right  feeling 
is  the  vital  spark  of  strong  writing,  and 
that  publicity,  publicity,  publicity  is  the 
greatest  moral  factor  and  force  in  our 
public  life.  " 


THE  BIG  BICYCLE  NUMBER. 

The  New  York  Journal  issued  a 
splendid  bicycle  number  Sunday,  the 
paper  being  loaded  with  handsome  ads 
of  great  bicycle  firms  and  filled  with 
reading  matter  of  direct  interest  to  cy- 
clists. 


Colonel  A.  B.  de  Frece  and  his  amiable 
wife  celebrated  the  twenty-fifth  anniver- 
sary of  their  wedding  last  week. 

They  had  a  beautiful  dinner  at  the 
Hotel  Brunswick,  at  which  none  but  the 
immediate  members  of  the  family  were 
present.  The  Colonel  would  have  needed 
the  Madison  Square  Garden  to  accommo- 
date all  his  friends.  Mr.  and  Mrs.  de 
Frece  received  many  handsome  presents 
of  silver,  among  them  being  a  punch 
bowl  presented  by  certain  members  of 
the  New  York  Press  Club. 


The  members  of  the  Democratic  Asso- 
ciated Press  of  Michigan  met  last  week 
in  Detroit.  The  following  officers  were 
elected  for  the  ensuing  year:  President, 
M.  T.  Ryan,  Allegan;  secretary,  John 
Dennis,  Hastings;  treasurer,  S.  W. 
Beakes,  Ann  Arbor. 
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ADVERTISING  MEDIUMS. 

YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement   in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores — occupied  by  white 
persons,  A  record  unequaled  else- 
where IN  the  world. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building, 

New  York  Representative. 


THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

"Nkw  England's  Greatest  Newspaper." 

The  boston  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials  : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  power. 

NEW  FEATURES  FOR  "96." 

300,000  DAILY 

is  the  guaranted    circulation  of  the 
Scripps-McRae  League, 
cincinnati  post, 

st.  louis  chronicle, 
cleveland  press, 
kentucky  post. 

For  rales,  sample  copies,  etc.,  write 
E.  T.  PERRY,  53  Tribune  Building,  New  York. 

A  TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening  Field.  The  other  reason  is 
that  It  is  a 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers, 

A  DVERTISIN  G  in  newspapers  of ' '  knuwn  cir- 
culation"  means  "  BUSINESS."   For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bune Bldg.,N.Y.  Chamber  of  Commerce,  Chicago. 


RECENT  INCORPORATIONS. 

The  Ryan  &  Hart  Company  has  been 
incorporated  at  Chicago  with  a  capital 
stock  of  Si 0,000.  The  firm  will  manu- 
facture printers'  supplies.  The  incor- 
porators are  John  M.  Ryan,  M.  H.  Hart, 
Elmer  E.  Buchan  and  John  H.  Hart. 

Letters  patent  of  the  Florida  Evan, 
gelist  Publishing  Company  have  been 
filed.  J.  Milton  Waldron,  W.  F.  Jack- 
son and  A.  W.  Price  are  the  incorpora- 
tors.   The  capital  is  $5,000.    The  com- 
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AVERAGE  CIRCULATION 
FOR  FOUR  MONTHS. 


Milwaukee,  May  i,  1896. 
State  of  Wisconsin,  1 
Milwaukee  County.  )  "  ' 
V.  D.  O'Hrien,  being  duly  sworn,  says  that 
he  is  now  and  has  been  for  sixteen  years  fore- 
man of  the  newspaper  pressroom  of  ihe 

EVENING  WISCONSIN, 

and  has  had  charge  of  the  presses  and  paper 
used  in  printing  the  Evening  Wisconsin;  that 
he  knows  of  his  own  knowledge  that  the  average 
daily  circulation  of  the  Evening  Wisconsin  for 
four  months,  from  January  i,  1896,  to  May  i, 
i8y6,  was  Seventeen  Thousand  Four  Hundred 
and  Thirty- three  (17,43  i)  copies. 

P.  D.  O'BRIEN. 
Subscribed  and  swoin  to  before  me  this  ist  day 
of  May,  1896,  A.D. 

W.  A.  BOOTH,  Notary  Public, 
Milwaukee  County. 

Sworn  Daily  Circulation  from  May  I  to 
May  8. 

Friday,  May  I,  .  .  .  18,018 
Saturday,  May  2,  .  .  18,334 
Monday,  May  4,  .  .  19,475 
Tuesday,  May  5,  .  .  19,362 
Wednesday.  May  6,  .  18,748 
Thursday,  May  7,  .  .  18,916 
Friday,  May  8,  .  .  .  18,400 
THE  EVENING  WISCONSIN  CO., 

C.  H.  KDDY,  Representative, 
10  Spruce  Street,  NEW  YORK. 

ADVERTISING  AGENCIES. 


"We  keep  a  Bull  Dog  "at 
the  top  of  this  building — the 
Checking  Department  which 
"watches"  the  contracted 
spaces  and  location  of  our 
clients*  ads.  Business  pro- 
tected without  charge. 

DODD'S 
Advertising  &  Checking 

AGENCY, 
Water  Street,  BOSTON. 


THE 

R.  WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  York, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 


M.  B.  WILSON 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 

ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers'  lowest  rates.  Practical  and 
effective  service  in  every  line  of  business, 

W.  L.  BEADNELL, 

Advertising  Agent, 
Tribune  Building  New  York. 

pany  will  engage  in  the  publication  of  an 
evangelistic  paper  at  Jacksonville,  Fla. 

The  Sentinel  Publishing  Company  of 
Mount  Vernon,  N.  Y.,  has  been  incor- 
porated with  a  capital  of  $20,000.  The 
directors  are  E.  F.  Brush,  C.  W.  Yeo- 
mans,  H.  C.  Fordham,  George  W.  Per- 
kins and  others. 

The  Woman's  Sunshine  Publishing 
Company  of  New  York  has  been  incor- 
porated with  a  capital  of  $1,000.  The 
directors  are  N.  A.  Hayes,  H.  C. 
Schullz,  A.  A.  Hageman  and  W.  E. 
Blackburn. 

The  American  Electrician  Company 
of  New  York  city  has  been  incorporated 
with  a  capital  of  $50,000.  The  object  is 
to  edit  and  publish  magazines,  news- 
papers and  books  and  to  deal  in  electri- 
cal appliances.  The  directors  are  Em- 
met L.  Powers,  of  Chicago;  W.  D. 
Weaver,  of  New  York;  Elmer  E.  Wood, 
of  Brooklyn;  Edward  Caldwell,  of  Plain- 
field,  N.  J.,  and  C.  E.  Whittlesey,  of 
Madison,  N.  J. 

Articles  of  incorporation  ot  the  Press 
Publishing  Company  of  Little  Rock, 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


XHE  KENTUCKY  POST, 

COVINGTON,  KY. 

Guarantees  a  Circulation  exceeding  I4)5oo  Copies  Daily. 

It  is  the  official  organ  for  the  cities  of  Covington,  Newport,  Dayton,  Ludlow 
and  Bellevue,  Ky. 

The  Post  has  the  largest  circulation  of  any  daily  paper  in  Kentucky  outside 
of  Louisville. 

For  sample  copies,  rates,  etc.,  write 

E.  T.  PERRY,  Direct  Representative, 

THE  SCRIPPS-McRAE  LEAGUE, 


3  Trihune  Building, 


NEW  YORK. 


FOR  SALE. 


A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 


rrOR  SALE,  on  account  of  ill  health  of  the 
editor,  office  of  the  Independent  Register. 
Has  Eood  GORDON  JOB  PRESS  and  one 
HAND  PRESS.  Is  well  supplied  with  NEW 
TYPE,  long  primer  and  brevier.  Has  GOOD 
CIRCULATION  in  town  and  county.  Terms 
reasonable.  For  further  particulars  address, 
JOHN  FLANGLER,  Columbiana,  O.  

■pOR  SALE. — New  improved  single  Potter 
•'■  press,  8  columns.  8  pages,  with  lo-pige  at- 
tachment, with  complete  stereotype  outfit.  Ad- 
dress, BOX  236,  Pittsburgh.  Pa.  

■pOR  SALE  or  to  lease,  on  easy  terms,  plant 
of  a  daily  paper.   Apply  to  Th  a  Exchange, 
P.  O.  Box  673,  New  Britain.  Conn. 

SITUATIONS. 

ADVERTISEMENTS  under  this  clasiifica- 
tion,  25  cents  per  line  each  insertion.  Count 
leven  words  to  the  line. 

AN  ADVERTISING  SOLICITOR  who  is 
qualified  to  deal  successfully  with  unusual 
opportunities  for  making  big  contracts  with 
considerable  profit  to  himself  may  hear  of  such 
an  opportunity  by  addressing  Good  Record, 
care  of  The  Fourth  Estate. 

AVT ANTED,  good  NEWSPAPER  ARTIST 
on  illustrated  weekly  newspaper.  En- 
close sample  clippings.  Permanent  position. 
Address,  "ARTIST,"  care  The  Fourth  Es- 
tate. 

pM  PLOVERS   in    the  newspaper  field  can 
obtain  by  advertising    in  The  Fourth 
Estate  an  intelligent  grade  of  assistants  in 
various  lines.   

Ark.,  have  been  filed.  Harry  Clark, 
Chris  Ledwidge,  Benjamin  Smart  andC. 
P.  Harnwellare  the  incorporators.  The 
capital  stock  is  $lo,ooo,  of  which  one- 
half  has  been  subscribed.  Harry  Clark 
is  president;  C.  P.  Harnwell,  vice- 
president,  and  Benjamin  Smart  is  sec- 
retary, of  the  company.  The  company 
will  engage  in  the  business  of  publishing 
a  daily  and  weekly  newspaper. 

A  stock  company  has  been  formed  in 
Kansas  City  for  the  publication  of  a 
baptist  newspaper.  The  Church  and 
Home  will  be  the  name  of  the  paper,  and 
it  will  be  edited  by  Rev.  R.  K.  Maiden. 


THE  THOUGHTLESS  EDITOR. 

Proprietor  (to  editor):  "Well,  the 
farst  number  of  our  new  paper  looks 
well,  but  there  is  one  thing  I  do  not 
like."  "What?"  "  Why  this  communi- 
cation, signed  'An  Old  Subscriber.'  " 

BUSINESS  OPPORTUNITY. 


SITUATIONS  WANTED. 


TWTAN  OF  THIRTEEN  YEARS'  EXPERI- 
ENCE,  now  connected  with  prominent 
New  York  daily,  desires  responsible  position  on 
newspaper  in  city  of  50,000  to  100,000.  Has  been 
manat^ing  editor  of  several  leading  dailies,  west 
and  south.  Highest  references  from  publishers, 
public  men  and  businessmen  of  diflTcrent  locali- 
ties.   W.  K.  v.,  care  Fourth  Estatk. 

I'VE  been  six  years  with  one  of  largest  liter- 
^  ary  publishing  houses  in  New  York  and  for 
good  reasons  intend  to  change.  Can  take 
charge  literary  part  Sunday  Edition  of  daily, 
or  prepare  tasty  and  striking  advertisements. 
Thorough  knowledge  periodical  subscriptions. 
Energetic,  reliable ;  best  references.  Address 
Practic.il,  care  The  Fourth  Estate. 

f~'IKCULATION  man,  nine  years' experience 
^  in  New  York,  New  Jersey,  Pennsylvania 
and  Connecticut,  would  like  to  hear  from 
paper  wishing  a  hustler.  Best  recommendations 
from  New  York  dailies.  ABILITY,  care 
Fourth  Estate. 

T  ATE  BUSI N ESS  MANAGER  NEW  YORK 
DAILY,  with  highest  endorsements,  wants 
similar  position  outside  New  York.  First-class 
man  in  every  respect.  Address  Advertising, 
care  of  The  Fourth  Estate. 

T  CAN  GET  LIVE  NEWS  and  present  it  in 
^  clever  and  original  style.  Six  years  with 
western  dailies.  Will  engage  at  moderate  salary 
and  earn  it.  A  hustler.  Address,  REPORTER, 
care  Fourth  Estate. 

A  COMPETENT  wide-awake  young  man 
with  an  experience  of  three  years  as  editor 
of  an  influential  weekly  in  western  New  York, 
desires  a  position  on  staff  of  daily.  Highest 
reference.    W.  E.  J.,  care  Fourth  Estate. 

T  AM  LOOKING  FOR  WORK— work  of  any 
kind.  I  have  literary  ability  and  experience, 
likewise  energy  and  ambition.     Can  you  use 
me  ?  Richards,  306  West  szd  street,  N.  Y.  City. 

■pXPERIENCED  newspaper  man  ;  edit  copy, 
read  proof,  make  up  :  any  outside  work  in 
or  near  New  York.    TOUCHSTONE,  care  of 
The  Fourth  Est.^te. 

A  COMPETENT    CIRCULATION,  AD- 
VERTISINGand  business  manager  wishes 
to  change  his  position.     LA  FORGE,  care 
Fourth  Estate. 

BUSINESS  OPPORTUNITIES. 

Ar\  r\(\(\  POPULATION  to  be  served. 

yJ\J\J  No  morning  paper.  Nearest 
competition  17  miles.  The  right  man  with  capital. 
large  experience  and  push  can  make  a  favor- 
able arrangement.  Address  quickly,  or  better 
yet,  in  person.  Anthracite  Publishing  Co.,  Car- 
bondale.  Pa. 

T7DITOR  of  advanced  ideas  will  invest  mod- 
erate  amount  in  an  established  profitable 
publication,  or  will  join  experienced  publisher 
m  starting  one  Address  particulars,  STYLUS, 
care  Fourth  Estate. 

A  DAILY  NEWSPAPER  about  to  commence 
business  is  in  the  market  for  secondhand 
type-setting  machines,  display  type  and  other 
furniture  for  a  metropolitan  outfit.  Address, 
Plant,  care  FoURi  h  Estate. 


A  widely  known 

TRADE  PUBLICATION 

— the  principal  one  of  its  class — will  make  favorable 
arrangement  with  an  experienced  man  who  is  fully  qualified 
to  act  as  its  principal 

ADVERTISING 
REPRESENTATIVE. 

The  right  man  can  earn  $5,000  yearly  and  may  be  given 
full  charge  if  found  capable. 

Address,  tor  an  interview,  Permanent, 

Care  of  THE  FOURTH  ESTATE. 
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THE  LADIES'  HOME  JOURNAL'S 
NEW  BUILDING. 


The    Great    Magazine's  Future 

Home  will  Combine  Beauty,  Util- 

ITY  AND  Strength. 

The  plans  have  just  been  finished  for 
the  structure  to  be  built  at  the  north- 
west corner  of  6th  and  Walnut  streets, 
Philadelphia,  for  the  Curtis  Publishing 
Company,  publishers  of  the  Ladies'' 
Home  Journal,  and  bids  will  soon  be  in- 
vited for  the  erection  of  the  edifice,  which 
it  is  expected  will  cost  about  $500,000. 

Mr.  Curtis  recently  purchased  ten 
pieces  of  property  on  the  west  side  of 
6th  street  from  the  northwest  corner 
of  Walnut.  All  of  the  structures  now  on 
the  site  are  to  be  torn  down  save  three. 

The  ground  measures  130  feet  on  Wal- 
nut street  and  170  feet  on  6th  street. 
The  new  building  will  be  of  skeleton  iron 
construction,  seven  stories  in  height,  but 
calculated  to  support  three  extra  stories. 

There  is  to  be  a  driveway  1 1  feet  wide 
on  the  north  side  of  the  building,  and 
this  is  to  be  covered  with  a  glass  shed,  so 
that  teams  can  have  shelter  while  un- 
loading goods. 

All  of  the  floors  are  to  be  of  cement, 
mosaic,  or  tile,  and  the  walls  of  the  en- 
trance hall,  on  6th  street,  will  be  lined 
with  marble,  and  the  rear  stairway  will 
be  wainscotted  with  tile.  There  will  be 
toilet  and  cloak  rooms  on  each  floor,  the 
floors  of  which  will  be  lined  with  tile  and 
marble,  and  the  walls  of  the  press, 
engine  and  boiler  rooms  are  to  be  lined 
with  English  glazed  brick  from  the  floor 
to  the  ceiling. 

A  paper  storage  room  will  be  con- 
nected with  the  pressroom  in  the  base- 
ment, and  the  first  floor  is  to  be  hand- 
somely fitted  up  and  used  for  offices. 
The  materials  to  be  used  in  this  work 
are  hard  woods  and  metal,  with  glass 
partitions. 

On  the  upper  floors  will  be  located  the 
different  departments,  such  as  the  elec- 
trotypers'  quarters,  the  artists'  rooms, 
the  typesetting  room,  and  folding  and 
mailing  rooms.  There  is  to  be  an  art 
gallery  fitted  up  on  the  seventh  floor, 
measuring  50  by  50  feet,  which  will  be 
used  for  public  exhibitions.  On  each 
side  of  the  main  entrance  are  to  be  two 
monolithic  polished  granite  columns, 
each  22  feet  high. 


JOURNALIST  RETIRES. 

Colonel  Wein  Forney,  who  has  been 
associated  with  the  Harrisburg  (Pa.) 
Star- Independent  for  twenty  years,  has 
retired.  He  will  be  seventy  years  of  age 
next  June.  In  years  gone  by  he  was  as- 
sociated with  the  Evening  Telegraph, 
State  Guard  and  the  State  Journal  of 
Harrisburg,  and  was  connected  with  the 
old  Pennsytvanian,  the  Democratic 
Watchman  and  Centre  Republican  of 
Bellefonte  and  the  North  Pennsytvanian 
of  Towanda,  Pa. 

For  a  number  of  years  he  was  the 
Harrisburg  correspondent  of  the  Phila- 
delphia Press,  and  prior  to  i860  was  en- 
gaged as  one  of  the  Washington  corre- 
spondents for  the  New  York  Herald  and 
Tribune,  and  prior  to  that  period  did 
considerable  work  for  the  old  Washing- 
ton Union.  Mr.  Forney  also  had  short 
engagements  on  the  Richmond  En- 
quirer, a  once  famous  paper. 


REVIVAL  BY  A  VETERAN. 
The  Bullion  Miner,  Philadelphia,  Pa., 
has  been  revived  with  the  veteran  jour- 
nalist, George  M.  Wallace,  as  its  editor 
and  proprietor.  It  is  published  in  the 
interests  of  mining  and  mining  men, 
and,  as  it  has,  literally  speaking,  no  op- 
position in  its  special  field,  there  is  every 
reason  to  believe  in  its  success.  Its  edi- 
tor is,  by  his  experience  and  ability, 
well  equipped  for  his  responsible  po- 
sition. 


SUCCKSS  IS  PROMISED. 
The  woman's  edition  of  the  Scranton 
(Pa. )  Tribune  is  assured  of  success,  as 
100,000  copies  have  already  been  sub- 
scribed to.  The  profits  will  go  to  the  Y. 
W.  C.  A.  of  Scranton. 


LIBEL  LITIGATIONS, 

A  suit  for  libel  has  been  brought 
against  the  Western  British- American, 
a  publication  devoted  to  the  interests  of 
British-American  residents  of  Chicago, by 
the  plaintiff,  D.  R.  Goudie,  who  wants 
$20,000  damages. 

Goudie  was  a  candidate  for  west  town 
collector  at  the  election  in  the  spring  of 
1894,  and  an  attack  upon  him  was 
printed  in  the  defendant  newspaper,  de- 
claring that  he  was  not  a  fit  person  for 
the  office. 

The  defence  of  the  paper  is  a  plea  of 
justification  and  the  claim  that  Goudie 
being  a  candidate  for  office  the  paper 
had  the  right  to  publish  articles  to  his  dis- 
credit if  the  publishers  believed  the  facts 
alleged  were  true. 

The  defendant  also  alleges  that 
Goudie,  by  means  of  a  circular,  attacked 
the  Western  British- American,  alleging 
that  it  had  been  paid  to  support  another 
candidate. 

In  the  $10,000  libel  suit  of  Richard  N. 
Jones,  of  Canandaigua  vs.  F.  W.  and 
Hattie  I.  Perry,  publishers  of  the 
Shortsville  (N.  Y.)  Enterprise,  the  jury 
returned  a  sealed  verdict,  finding  no 
cause  of  action  against  Hattie  I.  Perry 
and  awardmg  plaintiff  a  6  cent  judg- 
ment against  F.  W.  Perry. 

The  suit  brought  by  Edward  F.  Brush 
against  Arthur  G.  Blot  for  criminal  libel, 
which  has  been  pending  over  a  year  in 
the  courts,  was  decided  by  Judge  Dyk- 
man,  at  White  Plains,  N.  Y. 

The  decision  gives  Brush  $500  dama- 
ges. Mr.  Blot  is  the  editor  and  pro- 
prietor of  the  Mount  Vernon  News, 
which  attacked  Brush  when  he  ran  for 
mayor,  and,  it  is  said,  asserted  that 
Brush  frequented  saloons  and  associated 
with  a  low  element  of  people,  including 
Italians.  After  the  campaign  Brush 
brought  an  action  for  $5,000  damages. 

The  Supreme  Court  of  Arizona  has  re- 
versed a  judgment  of  the  district  court 
of  Pima  county  in  the  case  of  the  Terri- 
tory vs.  J.  O.  Dunbar,  on  the  charge  of 
libel.  Ex-Governor  Hughes  was  the 
prosecuting  witness.  The  charge  arose 
from  a  Gazette  editorial  two  years  ago. 
Dunbar  was  convicted  in  the  lower 
court. 

W.  C.  Elam,  editor,  and  the  new 
Daily  Pilot  Publishing  Company  of  Nor- 
folk, Va.,  were  indicted  by  a  grand  jury 
in  the  Norfolk  County  court  for  con- 
tempt of  court  and  libel.  The  Pilot 
published  on  April  25  an  editorial 
reflecting  on  the  court,  its  officers,  and  a 
former  grand  jury. 

In  the  criminal  libel  case  brought 
by  Major  J.  S.  Murphy  against  John 
Saterlund,  publisher  and  proprietor  of 
the  Washburn  (N.  D)  Leader,  for  print- 
ing libelous  language  against  Murphy, 
who  was  a  United  States  Indian  agent 
and  disbursing  officer  of  the  govern- 
ment under  the  Harrison  administration, 
a  verdict  of  guilty  was  rendered  by 
a  jury. 

The  code  makes  the  punishment  not 
exceeding  one  year's  imprisonment,  or  a 
fine  of  $500,  or  both  fine  and  im- 
prisonment. Owing  to  the  prominence 
of  both  Saterlund  and  Murphy,  both  of 
whom  are  members  of  the  state  legisla- 
ture, the  case  has  attracted  wide  atten- 
tion. 

In  the  case  of  Nathan  Hull  against 
the  Wellston  (O.)  Telegram,  in  which  he 
sought  to  recover  $5,000  damage  for  an 
article  which  appeared  in  the  Telegram, 
a  jury  rendered  a  verdict  of  $150  for  the 
plaintiff. 

Anna  Duncan  has  filed  a  $5,000  libel 
suit  against  the  Indianapolis  News  Pub- 
lishing Company.  The  complaint 
charged  that  on  June  30,  1894,  the  News 
published  a  statement  in  regard  to  the 
disappearance  of  her  husband,  who  had 
embezzled  certain  funds  belonging  to  an 
express  company  of  which  he  was 
agent. 

This  statement,  the  complaint  says, 
said  that  Mrs.  Duncan  had  taken  $170 
from  th?  s*fc  »ftcr  her  husband  had  gone 


REMINGTONS'  LISTS. 


Remingtons' 
County  Seat 
Lists 

(NOT  PATENTS). 


Best  Papers, 
Best  Towns, 
Best  States, 
Used  by  the 
Best  Advertisers. 


Remington 
Brothers, 

309  Broadway, 
NEW  YORK. 


and  went  to  the  candy  case  and  took 
four  pennies.  Mrs.  Duncan  charges 
that  this  statement  was  malicious  and 
false. 


AGRICULTURAL  PUBLISHERS 
FAVOR  THE  LOUD  BILL 

At  the  annual  meeting  in  Chicago  last 
month  of  the  Agricultural  Press  League, 
which  includes  in  its  membership  nearly 
all  of  the  prominent  agricultural  and 
stock  journals,  resolutions  were  passed 
heartily  endorsing  the  Loud  postal  bill 
now  pending  at  Washington. 


The  publishers  of  the  Century  Maga- 
zine are  exhibiting  designs  submitted  in 
competition  for  the  poster  of  its  mid- 
summer number. 


REPORTING  THE  DERBY. 
Probably  the  most  rapid  bit  of  race 
reporting  ever  accomplished  in  Ken- 
tucky was  performed  last  week  by  the 
Louisville  Times,  Ten  minutes  after 
Ben  Brush  and  Ben  Eder  dashed  under 
the  wire,  nose  and  nose,  at  Churchill 
Downs,  a  detailed  description  of  the 
great  Kentucky  Derby  was  selling  on  the 
streets. 

The  description  of  the  race,  from  the 
two  false  starts  to  the  finish,  was  full  and 
complete,  and  included  a  concise  state- 
ment of  the  cause  that  allowed  Ben 
Brush  to  win,  that  left  nothing  for  the 
morning  papers  to  tell  except  the  result 
of  the  last  three  races  on  the  pro- 
gramme. 


Andrew  Davey,  a  wholesale  grocer  of 
New  York,  has  just  contracted  for 
100,000  lines  of  advertising  in  four 
evening  papers  to  boom  his  local  stores, 
which  have  been  increased  in  number 
from  II  to  18  as  the  result  of  judicious 
advertising.  Mr.  Davey's  ads  are  pre- 
pared by  George  Homans  of  the  Daily 
News, 


BUSINESS  HELPS. 


PAMPHLETS 

arc  artistic  if  made  by 

Seaman-Presbrey  Dep't, 

874  Broadway,  New  York. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W,  George,  Publisher,  150  Nassau  Sc., 
New  York. 


A  LL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway. 


PREMIUMS,  ETC, 


New  PREMIUM  CATA- 
LOGUE now  ready. 

Sent  on  request.  Address  F.  TENNYSON 
NEELV,  New  York  or  Chicago. 


CORRESPONDENCE. 


JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
LOGAN,  UTAH. 


ADVERTISING  HELPS. 


AN  AUTHORITY  ON  TRADE  JOURNAL 
ADVERTISING. 

THE  TRADE  PRESS,  of  Chicago,  which  is 
just  beginning  its  third  year  as  the  Trade 
Journal  Publishers'  trade  magazine,  will  cele- 
brate its  third  anniversary  with  a  special  num- 
ber this  month  to  mark  the  broadening  of  its 
field  to  include  the  Trade  Journal  Advertiser, 
The  Advertiser  has  at  present  no  source  from 
which  to  gain  reliable  information  about  the 
journals  he  is  asked  to  patronize.  Publishers 
claim  circulations  of  from  10,000  to  50,000  when 
they  have  not  200  bona  fide  paid  subscribers, 
and  never  print  more  than  500  lo  1,000  copies. 
This  is  robbery  and  should  be  exposed.  The 
Advertiser  needs  a  reliable  source  of  informa- 
tion, some  disinterested  expert  on  Trade  Journal 
Advertising  to  advise  with  on  this  subject.  He 
will  find  such  assistance  in  the  columns  and  con- 
fidential correspondence  of  IHE  TRADE 
PKEsS.  This  magazine  caters  only  to  legitimate 
and  high-grade  trad^  papers.  These  have 
nothing  to  fear,  and  from  the  others  we  have  no 
favors  10  ask.  SUBSCRIPTION,  %x:  SINGLE 
COPIES,  10  cents.  ADVERTISING  RATES 
ON  APPLICATION.  THE  TRADE  PRESS, 
24  Dearborn  Street,  Chicago. 


AMUSEMENTS. 


Abbey's,  Henry  Irving,  8  p.m. 
Academy  of  Music,  "  Trilby,"  8.15  p.m. 
American  Theatre,  "  Myles  Aroon,"  8  p.m. 

Matinee  Saturday. 
Broadway,   '■  El  Capitan,"  8  p.m.  Matinee 

Saturday. 

Casino,  "The  Lady  Slavey,"  8.15  p.m. 
Garden  Theatre.  "  His  Absent  Boy,"  8.15  p.m. 
Garrick  Theatre,  "Thoroughbred,"  8.30  p.m. 
Hovt's  Theatre,  "  A  Black  Sheep."  1.30  p.m. 
KosTER  &  Bial's,  Biondi  and  Chevalier. 
Olympia,  Fregoli,  8.15  p.m.    Matinee?  Wed- 
nesday and  Saturday. 
Proctor's,  Vaudeville,  11  a.m.  to  11  p.m. 


The  Authors''  Journal,  in  its  issue  of 
last  month,  presented  an  excellent  like- 
ness of  Percie  W.  Hart.  Accompanying 
it  is  a  sketch  of  the  young  author  highly 
complimentary  to  the  man  and  his  work. 

The  New  York  Evening  Telegram 
will  issue  a  bicycle  number  June  6. 

The  issue  of  Brooklyn  Life  for  May  9 
was  a  "  Horse  Show  "  number,  in  honor 
ot  an  exhibition  of  that  character  held 
in  Brooklyn. 


RUINED  BY  HIS  SON. 

Dexter  Smyers  is  accused  by  his  white- 
haired  father  of  ruining  him  and  his 
whole  family. 

The  young  man  is  under  arrest. 

R.  C.  Smyers,  the  father,  is  publisher 
and  editor  of  the  Real  Estate  and  Build- 
ing Journal  of  Chicago.  His  son 
Dexter  is  twenty  years  old,  and  has 
helped  him  in  his  work.  The  boy,  it  is 
charged,  has  lived  a  fast  life  for  the  past 
five  years,  and  has  collected  nearly 
Sio,ooo  worth  of  bills  which  he  has  not 
told  his  father  about,  spending  the 
money  in  the  pace  that  kills. 
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BONNELL'S  INKS 


To  The  J.  Harphr  Bonnrll  Co.: 

In  response  to  your  favor  of  the  7th  inst.»  we 
have  pleasure  in  saying  that  we  arc  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


higjhly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 


New  York 


II  AND  13  VANDEWATER 
STREET. 


Chicago 


17  AND  19  QUINCY 
STREET. 


HILADELPHIA 


13  SOUTH  SEVENTH 
STREET. 


EDITORIAL  HELPS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers, 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 


"The  Hotel  IVorid  has  tried  nearly 
all  the  dipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 


If  you  address  them  at  78  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 

WE  HAVE  IT  I 

The  Modern  Press  Clipping  Bureau 

In  its  fullest  development. 

Every  state  closely  covered. 

All  publications  received  direct  from  publishers. 

Most  thoroughly  trained  Readers. 

Lowest  Rates,  $1  per  month  and  upwards. 

Our  patrons  say  we  do  the  best  work. 

UNASKED-FOR  PRAISE 
From  the  Clothier  and  Furnisker.  New  York: 
'*  We  are  taking  clippings  from  three  bureaus, 
but  your  service  is  far  ahead  of  all  the  rest." — 
R.  W.  Ashcroft.  Editor. 

GIVE  US  A  TRIAL  ORDER. 
TheCHICAGO  PRESS  clipping  BUREAU 
Theo.  Wiese,  Mgr.,  36  La  Salle  St.,  Chicago. 

DT  V"  M'  C  LEAD  PENCILS. 
1  A.  W  IN  O  EDITORS'  BLUE, 
EDITORS' BLACK.  TRY  THEM.  Sample 
free  if  Fourth  Estate  is  mentioned.  Jos. 
DixON  Cruciblb  Co.,  Jersey  City.  N.J. 


MISCELLANEO  US. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  for 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  ratei, 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  Prbsident. 


Nassai;,  Cedar  and  Liberty  Streets. 

•pHE  FOURTH  ESTATE  is  the  best  medium 
■'■  to  reach  buyers  in  the  newspaper  line.  Ad- 
vertise in  it. 


$L50  Zl.  HALF-TONE 

Prices  like  that,  Ti/^T-k '-r«T-«  a  tt" 
and  work  the  best.      F'Ulv  1  K.  Al  1  • 

WRITE  TO  THE 

CHICAGO 

PHOTO-ENGRAVING 
'"^hUr*"-  COMPANY. 


CTEREOTYPE,  linotvpb  asd  electro- 
TYi'K  metals;  copper  annodes;  zinc  flatbs 
for  etching.    MERCHANT  &  CO.,  Inc.. 
517  Arch  street,  Philadelphia,  Pa. 


THE  LOVEJOY  CO.,      Established  1853. 

ELECTROTYPERS 

and  manufacturers  of  Electrotype  Machinery, 
444-446  Pearl  Street.  New  York, 


RTMDRRC;  for  The  Fourth  Estate 
^ith  po^ient  extensible 
back,  capable  of  holding  a  year's  supply  il  de- 
sired, will  be  supplied  at  oHice  for  Ji.25,  or  by 
mail,  prepaid  $1.50. 

HENRY    LINDENVIEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.  V. 

PRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

TF  you  use  ELECTROS  send  to  CRASKE  for 
prices.   Superior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE.  45  &  47  Rose  St.,  N.  Y. 

QEO.  GOTTSBERGER  peck.  Printer,  Lith- 
^  ographer  and  Stationer.  Blank  Books  made 
to  order.    11  Murray  Street,  New  York. 

TJ    F.  McCAFFERTY,  ELECTROTYPER, 
42  and  44  Bond  Street, 

FRANK  LESLIE  BUILDING.  New  York 

EWS  PAPER— Rolls  or  sheets.  First  quality. 
Write  A.  G.  ELLIOT  &  CO.,  Phila.,  Pa. 
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INSURANCE. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'I,L 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Lite  Insurance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  last 
week. 

"  These  are  hard  times  "  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now. 

^"'BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 

NEW  YORK   AND   NEW  JERSEY  State 
Agencies, 

253  Broadway,  NEW  YORK. 


((  "VTOUR  paper  deserves  to  succeed." — ^J.W. 

'  Hinkley,  proprietor  Poughkeepsie 
News- Press 


CHANGES  IN  INTEREST,  ETC. 
The  Lohrville  (la.)  Enterprise  is  now 


owned  and  edited  by  D 
M.   A.   Raney  has 


W.  Ainey. 

purchased  the 
Marengo  (la.)  Republican. 

D.  W.  Evans  has  sold  the  Eldora  (la  ) 
Enterprise  to  his  brother  M.  H.  Evans. 

The  Rushville  (Ind.)  Cra/A«V  has  been 
sold  to^Joseph  M.  Taylor. 


4,000  Linotypes  in  Use. 

No  Distribution. 
No  Old  Type. 
No  Teams. 


CAPACITY,    3,600    TO  9,000  EMS 
PER  HOUR. 


THE  LINOTYPE  HAS  NO  RIVAL. 

Compare  the  ONE  MAN  records  of  the  Linotype 
with  the  "team"  records  of  type-setting  machines. 
USED  BY  LEADING  BOOK  PUBLISHERS. 
MERGENTHALER  LINOTYPE  CO., 

Tribune  Building,  NEW  YORK  CITY. 
PHILIP  T.  DODGE,  President  and  General  Manager. 

''STANDARD   LINOTYPE  METAL" 
AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowENSTEiN  &  Bro.,  Proprietors. 
Telephone,  1140  i8th  Street.  Thirteenth  Avenue  and  20th  Street,  NEW  YORK,  U.  S.  A 


TRAVEL. 


SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  coosiderations  of  the  ^eatest  moment. 
These  matters  have  always  received  the  moit 
carefal  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  oi 
the  latest  design  and  construction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  is  the  "  StandarC 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gen.  Manager.  Gen.  Pass.  Agent . 

STONINGTOM  LINE. 

FARES  ALL  REDUCED.  BOSTON,  ; 
PROVIDENCE,  $2.25  ;  WORCESTER,  $2.35. 
Steamers  leave  NEW  PIER  36,  N.  R.,  one  block 
above  Canal  street,  at  6  p.m.  daily,  except 
Sunday. 


The  Gallon  (O.)  Leader,  the  leading 
democratic  daily  of  Gallon,  has  been 
sold  to  Editor  Cupp  of  the  Semi-Weekly 
Sun  Review. 

Major  E.  A.  Routhe  has  purchased 
the  Kettle  Falls  (Wash.)  Pioneer,  and 
will  remove  it  to  Colville,  where  it  will 
be  published  as  a'republican  paper. 


TRAVEL. 


No  Line  IN  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

8X  hours.  New  York  to  Buffalo ;  g)^  hours.  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago;  21}^  hours.  New  York  to  Cin- 
cinnati ;  29?^  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

The  Georgetown  (Tex.)  People's  Sen- 
tinel  has  been  purchased  by  a  syndicate, 
composed  of  the  following  men:  G.  W. 
Glasscock,  F.  T.  Fulcher  and  J.  W. 
Baker. 

Samuel  B.  Ogg  has  leased  the  Indi- 
anola  (la.)  Times. 

J.  S.  Ross  has  sold  the  Eldora  (la.) 
Herald  to  John  T.  Boylan  and  C.  F. 
Woodward.  The  first  named  will  be 
business  manager,  and  the  second  will  be 
the  editor. 
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WHEN  YOU  START 
THAT  PAPER 

Concentrate  your  energies  on  getting  ads  and  sub- 
scriptions, and  avoid  all  worry  and  loss  of  time  by 
placing  your  outfit  order  in  one  lot.  The  presses, 
folder,  type-setting  machines,  type,  and  materials 
can  be  bought  at  least  cost  in  this  way,  if  you  buy 
from  the  concern  that  is  the  biggest  buyer  of  print- 
ing machinery  in  the  world,  and  the  biggest  and 
most  complete  tyf)e-founding  company  in  the  world, 
and  consequently  able  to  sell  to  best  advantage. 


Convenient  to  All. — Covering  the  Continent. 


AMERICAN  Se,;.^;™'""' 

Boston,  New  York,  Philadelphia,  Baltimore,  Buffalo,  Pittsburg,  Cleveland,  Cincinnati, 
Chicago,  St.  Louis,  Milwaukee,  Minneapolis,  Kansas  City,  Omaha,  Denver,  Portland 
(Ore.),  San  Francisco,  Dallas,  Atlanta. 

LEADERS  OF  TYPE  FASHIONS. 


GOOD  LITERATURE. 


"THE  BEST  INVESTMENT.—"  In  sending 
-'■  check  for  renewal  of  my  subscription,  I 
wish  to  say  that  I  regard  this  annual  payment  as 
the  very  best  investment  which  I  make.  When 
the  morning  papers  and  The  Fourth  Estate 
come  to  me  together,  as  they  often  do,  your 
paper  is  always  read  first  while  the  general 
news  of  the  day  waits. 

"  Moreover.the  interest  attaches  quite  as  much 
to  the  ad!,  in  proportion  to  their  bulk,  as  to  the 
reading  matter. 

"I  regard  The  Fourth  Estate  as  a  con- 
spicuous illustration  of  the  truth  that  supply 
often  creates  demand.  If  The  Fourth  Estate 
never  had  been  established  newspaper  men 
would  have  continued  ignorant  to  this  day,  I 
presume,  of  the  personal  and  business  value  to 
them  of  the  work  which  you  are  doing." — 
Stephen  O'Meara,  Editor  Boston  Journal. 

CUBSCRIBE  NOW.  and  get  THE  FOURTH 
ESTATE  for  Two  Dollars  a  year.  Watch 
its  constant  improvement. 


OBITUARY  notes. 

Benjamin  Urner,  publisher,  died  last 
week  at  his  residence  in  Fanwood,  N. 
J.  He  was  born  in  Cincinnati  on  Sep- 
tember 9,  1832.  After  traveling  exten- 
sively in  the  South  he  came  East  in  185 1 
and  located  near  Red  Bank,  N.  J. 
later  he  came  to  New  York  and  estab- 
lished the  Producers'  Price  Current, 
which  published  chiefly  the  reports  of 
produce  markets. 

In  1882,  after  the  organization  of  the 
Urner  Publishing  Company,  he  retired 
from  active  work  on  the  publication  and 
left  the  business  in  the  management  of 
his  son,  F.  G.  Urner,  and  William  C. 
Taber.  A  year  ago  the  Urner  Publish- 
ing Company  and  the  L.  Frank  Barry 
&  Sons  Publishing  Company  were  con- 
solidated, forming  the  Urner-Barry  Com- 
pany. Mr.  Urner  was  elected  president 
of  the  new  company,  and  held  that  po- 
sition  at  the  time  of  his  death. 


Frank  M.  Hutchins,  one  of  the  best 
known  of  the  younger  class  of  illustra- 
tors and  caricaturists,  and  a  valued 
member  of  the  staff  of  illustrators  at- 
tached to  Puck,  died  last  week  in  Phil- 
adelphia  after  an  illness  lasting  but  a 
few  days. 

Andrew  S.  Fuller,  sixfy-eight  years 
old,  formerly  agricultural  editor  of  the 
New  York  Weekly  Sun,  dropped  dead 
at  his  home  last  week.  Heart  disease 
caused  death. 


George  Longman  died  last  week  in 
St.  Louis.  For  fifteen  years  he  was 
editor  of  the  Caiman's  J^ural  World. 
He  was  a  well-known  figure  among  the 
live  stock  breeders,  horticulturists  and 


EDITORIAL  HELPS. 

For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  $5  00 
Vol.  II.,  September,  1894,  to  February, 

1895,  inclusive   5  00 

Vol.  III.,  March  to  August,  1895,  inclu- 
sive  2  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive.....  ,   2  50 

Vols.  I.  and  II.,  bound  together,  a  few 

left   10  00 

Vols.  III.  and  IV.,  bound  together,  March, 

1895,  to  February,  1896,  inclusive   5  00 

BACK   NUMBERS  IJ^l 

Estate  can  be  had  (except  a  few  issues  which 
are  out  of  print)  at  10  cents  each.  As  the  edi- 
tions are  many  of  them  nearly  exhausted, 
prompt  application  should  be  made. 

dairymen  of  the  Mississippi  Valley.  He 
died  from  paralysis  of  the  brain. 

Walter  E.  Van  Every,  publisher  of  the 
Holly  (Mich.)  Independent,  died  last 
week. 


RECENT  NEW  ENTERPRISES. 

The  Ohio  Newspaper  Maker  has  made 
its  appearance  in  journalism  at  Mans- 
field, O. 

The  Republican  has  made  its  bow  to 
the  public.  It  is  published  at  Klamath 
Falls,  Ore. 

A  new  populist  paper  has  been  started 
at  Harmony,  Minn.,  by  O.  W.  Kings- 
bury. 

Our  Advertiser  IS  a  new  semi-monthly 
published  at  Menasha,  Wis.,  by  Tuch- 
scherer  &  Schlogel. 

J.  Fred.  Whiting  will  begin  the  publi- 
cation of  a  new  paper  at  Osawatomie, 
Kas.,  called  the  Journal. 

Richfield,  Utah,  has  a  new  paper  in 
the  Southern  Censor.  G.  H.  Crosby, 
Jr.,  is  the  editor. 

The  Ludington  (Mich.)  Evening  News 
is  a  late  journalistic  enterprise,  published 
by  H.  T.  Tremble. 

The  Daily  Courier  has  made  its  ap- 
pearance at  New  Castle,  Ind. 

E.  M.  Calkins  has  begun  the  publica- 
tion of  a  paper  at  North  La  Crosse,  Wis. , 
called  the  Weekly  Argus. 

A  new  paper  will  soon  be  started  at 
Kennesaw,  Ga.,  called  the  Breeze. 

A  new  populist  paper  will  soon  begin 
publication  at  Salem,  Ore.,  called  the 
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™"THORNE 
TYPE-SETTING 


Newspaper 
Book  and 
Magazine 
Composition. 


MACHINE 


SIMPLE  IN  CONSTRUCTION.  In  use  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 

Chicago  :  139  Monroe  Street.  New  York  :  34  Park  Row. 

SIMPLE, 

S  U  R  K  and 

SWIFT. 

Greatest  possible  accu- 
racy of  work  in  a  web 
perfecting  press.  The 
leading  newspapers  are 
printed  on  the 

SCOTT 
ROTARY  WEB 
PRESS. 


ADVERTISERS  ^ase  their  estimates  of 
  circulation,  not  on  print- 
ed statements,  but  on  the  kind  of  press  in  the  press- 
room.   The  Scott  is  known — enough! 

Walter  Scott  &  Co., 

PLAINFIELD,  N.  J. 


New  York — Times  BIdg. 
Chicago — Monadnock  Block. 


St.  Louis— Security  Building. 
Boston— 305  Carter  Building. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

SPEED,  PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory,  i6th  st.  and  Ashland  ave., CHICAGO. 
NEW  YORK  OFFICE.  534  Temple  Court. 
BOSTON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 

THIS  IS  THE 

Opportunity  to  Subscribe  to 

The  FOURTH  ESTATE. 

Arbitrator.  L.  H.  McMahon  will  be  the 
publisher. 

The  Liberal  (Ind.)  CVz^/^r  has  entered 
the  journalistic  field,  published  by  Dr. 
H.  A.  Lee. 

L.  B.  Coleman  contemplates  the  pub- 
lication of  a  new  paper  at  Fort  Madison, 
la.,  called  the  American  Chronicle. 


SUICIDE  OF  AN  EDITOR. 

Julius  Fahy,  editor  of  a  Hungarian 
newspaper  at  Nanticoke,  Pa.,  and  also 
the  agent  for  several  steamship  com- 
panies, committed  suicide  last  week  by 
taking  poison.  He  had  been  arrested 
on  the  charge  of  embezzlement.  He 
told  a  friend  that  he  would  rather  die 
than  stand  such  a  disgrace. 


The  Philadelphia  Family  Call  pub- 
lishes a  "  Saturday  Sermon  in  its  sixth- 
day  issue.  The  language  is  clear,  and 
the  sermon  is  short. 


FOR  ALL  KINDS  OF 

PHOTO- ENGRAVING 

GO  TO  THE 


AMERICAN   PHOTO-ENGRAVING  CO., 
No.  67  Park  Place,  New  York. 

We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


The  offices  of  Christian  Work,  New 
York,  have  been  removed  from  the 
Times  Building  to  the  Bible  House. 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 
No.  156  Fulton  Street,  New  York. 
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ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


BUYING 
AT  WHOLESALE. 

The  economy  of  purchasing  at  wholesale  rather  than  at 
retail  is  commonly  recognized.  Very  few  newspaper  estab- 
lishments in  the  country  are  of  sufficient  magnitude  and  have 
a  daily  output  sufficiently  large  to  entitle  them  to  the  name  of 

WHOLESALE  DEALERS 
IN  ADVERTISING. 

During  the  month  of  April,  1896,  the  average  daily  sale 
of    Chicago's  Big  2  "  were: 

The  Chicago  Record,  -  -  207,378  Copies 
The  Chicago  Daily  News,  -    212,104  Copies 

Total,  419,482  Copies 

An  establishment  which  prints  and  sells  during  an  entire 
month  an  average  of  419,482  copies  of  first-class  metropol- 
itan daily  newspapers  each  day  is  justly  entitled  to  be  called 

A  WHOLESALE  DEALER 
IN  ADVERTISING! 

In  advertising  as  in  other  things  it  is  cheaper  to  buy  at 
wholesale  than  at  retail.  You  can  buy  at  the  joint  offices 
of  The  Record  and  The  Daily  News  a  circulation  of 
420,000  copies  daily.  •  The  initial  price  for  that  circulation 
is  from  50c.  to  75c.  per  line.  Discounts  would  reduce  the 
figures  on  an  average  contract  to  probably  50  cents  per 
line.    You  can  therefore  buy  at  wholesale 

A  Or^  r\r\r\   Daily  Circulation  for 

You  can  buy  420,000  circulation  elsewhere,  but  it  must 
be  done  at  retail  by  buying  from  10,000  to  75,000  in  each 
one  of  from  ten  to  twenty  newspaper  establishments.  In 
this  case  you  pay  retail  prices — from  10  cents  to  30  cents 
at  each  establishment — making  your  total  420,000  daily 
circulation  cost  you  from  $1.50  to  $3.00  per  line.  Figure 
out  the  exact  price  for  yourself. 

WHOLESALE  vs.  RETAIL  ! 

IN  WHICH  WAY  DO  YOU  BUY? 


THE  FOURTH  ESTATE 

A  NEWSPAPER  FOR  THE  MAKERS  OF  NEWSPAPERS 


Vol.  V,  No.  117. 


ERNEST  F.  BIRMINGHAM, 
EDITOR  AND  PUBLISHER. 


NEW  YORK,  THURSDAY,  MAY  21,  1 896 


PUBLISHED 
WEEKLY. 


$^   A  YEAR,  IN 
ADVANCE. 


10  CENTS 


THE   HUB  INVADED. 


ASSOCIATED    PRESS  CAPTURES 
THE  BOSTON  JOURNAL. 


One  of  New  England's  Oldest 
AND  Most  Influential  Papers— 
A  Doubled  Leased  Wire — The 
Journal  Compliments  its  New 
Service— Bridgeport  Post  Follows 
Suit,  and  Other  Changes  are 
Likely. 

The  Associated  Press  has  wanted  a 
powerful  correspondent  in  New  England 
in  addition  to  its  somewhat  meager 
showing  there  and  the  announcement 
last  week  that  the  Boston  yoiirnal  had 
joined  the  co  operative  news  gathering 
and  disseminating  organization  was 
hailed  with  delight  in  the  Associated 
Press  camp. 

The  Boston  Journal  is  one  of  the  old- 
est and  most  influential  papers  in  New 
England  and  its  joining  the  Associated 
Press  was  not  only  an  inteiesting  but 
an  important  event.  The  jfournal  is 
under  the  absolute  management  of 
Stephen  O'lMeara.  It  is  under  the 
directorship  and  principal  ownership  of 
W.  D.  Sohier,  E.  S.  Draper  and 
Stephen  O'Meara.  In  speaking  of  the 
change  the  paper  pays  the  Associated 
Press  one  of  the  highest  tributes  it  has 
ever  received. 

The  Journal  has  been  giving  evidence 
of  the  most  lively  enterprise,  and  an- 
nounces that  it  has  added  eleven  new 
and  expert  reporters  to  its  local  and 
suburban  staffs.  Still  further  additions 
are  contemplated. 

JOINS  THE  ASSOCIATED  PRESS. 

The  Bridgeport  Evening  Post,  one  of 
the  strongest  and  most  influential  news- 
papers 01  Connecticut,  controlled  and 
managed  by  George  W.  Hills,  has  also 
become  a  member  of  the  Associated 
Press,  and  the  management  say  they 
expect  further  acquisitions. 


DISTINGUISHED  GATHERING. 


Annual  Meeting  and  Banquet  of 
THE  Associated  Press. 

As  we  go  to  press  the  members  of  the 
Associated  Press  are  gathering  in 
Chicago  to  attend  the  annual  meeting 
and  banquet  of  the  organization. 

The  present  officers  are  as  follows: 
Victor  F.  Lawson,  Chicago  Daily  News, 
Chicago  Record,  president  ;  Horace 
VVhite,  New  York  Evening  Post,  first 
vice-president;  John  R.  McLean,  Cin- 
cinnati Enquirer,  second  vice-preiident; 
Melville  b.  Stone,  general  manager; 
Charles  S.  Diehl,  assistant  general  man- 
ager; George  Schneider,  treasurer. 

Uirectors:  John  Norris,  New  York 
World;  Charles  VV.  Knapp,  St.  Louis 
Republic;  M.  H.  de  Young,  San  Fran- 
cisco Chronicle;  Clayton  McMichael, 
Philadelphia  North  American;  Frederick 
Driscoll,  St.  Paul  Pioneer  Press;  Albert 
J.  Barr,  Pittsburg  Post;  F.  B.  Noyes, 
Washington  Star;  James  E.  Scripps, 
Detroit  News,  Detroit  Tribune;  Thos. 

G.  Rapier,  New  Orleans  Picayune;  E. 

H.  Perdue,  Cleveland  Leader;  Victor 
F.  Lawson,  Chicago  Daily  News,  Chi- 
cago Record. 

It  was  not  expected  that  there  would 
be  any  material  change. 

A  distinguished  party  left  New  York 
in  a  body  Tuesday  morning. 

Among  those  in  the  party  were 
Charles  Emory  Smith,  Philadelphia 
Press;  Col.  Clayton  McMichael,  Phila- 
delphia North  American;  John  Norris, 
New  York  IVorld;  J.  S.  Seymour,  New 


WILLIAM  BERRI, 

PUBLISHER  OF  THE  BROOKLYN  STANDARD-UNION. 

SEE  SEVENTH  PAGE. 


York  Evening  Post;  Foster  Coates, 
New  York  Commercial  Advertiser; 
Stephen  O'Meara,  Boston  Journal;  E. 
L.  H.  McDowell,  Lewiston  (Me.)  Sun; 
John  S.  Baldwin,  Worcester  (Mass.) 
Spy;  A.  P.  Langtry,  Springfield 
(Mass.)  Union;  C.  G.  Sherman, 
Troy  Standard ;  J.  A.  McCarthy, 
Albany  Press  and  Knickerbocker;  George 
W.  Hills,  Bridgeport  Post;  General 
Felix  Agnus,  ^i.\\\mox&  American;  Frank 
A.  Richardson,  Baltimore  Sun:  C.  H. 
Grasty,  Baltimore  News;  A.  Bechhofer, 
Baltimore  Herald;  Frank  B.  Noyes, 
Washington  Star;  H.  H.  Cabaniss,  At- 
lanta Journal;  Colonel  Charles  S.  Diehl, 
assistant  general  manager  the  Associated 
Press,  and  C.  Fotterall  McMichael,  of 
the  Philadelphia  North  American. 

Horace  White,  of  the  New  York 
Evening  Post,  and  St.  Clair  McKelway, 
of  the  Brooklyn  Eagle,  and  Herman 
Ridder,  of  the  New  York  Staats  Zeitung, 
who  had  expected  to  attend  the  annual 
meeting,  were  prevented  at  the  last  mo- 
ment by  personal  and  business  engage- 
ments. 

JOINS  THE  NEW  ENGLAND  ASSO- 
CIATED PRESS. 
The  Connecticut  Associa'ed  Press 
(incorporated),  which  has  for  several 
years  conducted  a  general  and  state 
news  service,  serving  from  fifteen  to 
twenty  newspapers  in  that  state,  has 
placed  itself  under  the  control  and  protec- 
tion of  the  New  England  Associated 
Press  by  a  transfer  of  stock,  and  H.  H. 
Fletcher  of  the  New  England  Associated 
Press  has  been  chosen  treasurer  of  the 
association. 

BLEACHED  AND  BETTERED. 

The  Kansas  City  Sunday  Sun,  which 
got  its  editor  into  serious  difficulties 
with  the  police  authorities  and  was  gen- 
erally suppressed  in  self-respecting  com- 
munities, has  been  succeeded  by  the 
Daily  News. 

The  former  patrons  of  the  Sunday  Sun 
will  be  supplied  with  the  Sunday  issue  of 
the  Daily  News. 

Is  is  announced  that  the  Daily  News 
will  be  a  clean  family  paper,  making  a 
specialty  of  local  news,  and  that  it  will 
treat  all  matters,  political  and  otherwise, 
in  a  fair  and  truthful  manner. 


VITAL  NEWS  FROM  UTAH. 


The  Change  in  Management  on  The 
Salt  Lake  Herald  Means  Free- 
dom from  Mormon  Dictation. 

The  Salt  Lake  Herald,  which  was 
recently  sold  to  R.  C.  Chambers,  has 
been  placed  under  an  incorporated  com- 
pany, in  which  Mr.  Chambers,  A.  W. 
McCune,  ex-Congressman,  J.  L.  Raw- 
lins, E.  A.  McDaniel  and  R.  W.  Young 
are  stockholders.  The  first  two  gentle- 
men are  president  and  vice-president, 
and  the  first  three  form  the  boarfl  of 
directors. 

This  change  removes  the  Mormon 
element  from  the  company,  and  the 
Herald  announces  that  henceforth  it 
"will  not  concede  to  any  church,  or  the 
leaders  thereof,  in  this  free  state,  that  it 
may  dictate  or  advise  who  of  all  its 
members  may  or  may  not  engage  in 
politics  or  become  candidates  for  office." 

The  editor,  B.  H.  Roberts,  who  is  a 
high  official  in  the  Mormon  church,  and 
who  signed  a  recent  political  manifesto 
issued  by  the  church  leaders,  has  re- 
signed because  of  this  declaration  of 
policy.  The  action  of  the  Herald  will 
lead  to  a  serious  revolt  among  the 
democrats  of  Utah  against  the  attempt 
of  church  leaders  to  control. 

Mr.  Chambers,  president  of  the  com- 
pany, is  vice-president  of  the  united  free 
silver  organizations  of  the  country,  and 
the  Herald  will  be  the  semi-official  organ 
of  the  silver  men,  advocating  free  silver 
democracy,  or  a  bolt  if  the  national  con- 
vention declares  for  gold. 


NEW  PAPER  ON  THE  COAST. 


The  News  to  be  Started  by  San 
Francisco  People. 
The  News  Publishing  Company  of  San 
Francisco  has  filed  articles  of  incorpora- 
tion. 

It  is  stated  in  its  prospectus  that  the 
News  is  to  be  a  paper  for  the  masses. 

It  has  a  capital  stock  of  $35,000,  part 
of  which  is  subscribed  by  F.  S.  Barney, 
J.  T.  Cochell,  J.  M.  Maxwell,  C.  R. 
Moore,  W.  F.  Overstreet,  J.  K.  Phillips 
and  E.  W.  Thurman. 


ADVERTISERS  FIGHT 


PROPRIETARY    PEOPLE  HOLD 
FAST  AND  TOGETHER. 


Conspicuous  Drug  Houses  Differ 
AS  TO  Trade  Customs— An  Impor- 
tant Point  Raised— Injunction 
Againstthe  Wholesale  Druggists' 
Association  Temporarily  Forcing 
Them  to  Deal  With  an  Outside 
Concern. 

Judge  Truax,  of  the  supreme  court, 
has  granted  an  injunction  in  New  York 
restraining  the  members  of  the  National 
Wholesale  Druggists'  Association  from 
conspiring  and  combining  against  the 
John  D.  Park  &  Sons  Company,  of 
Cincinnati,  because  the  latter  is  not  a 
member  of  their  association  and  will 
not  sign  an  agreement  to  maintain 
prices. 

The  jobbers,  if  they  do  not  sell  the 
goods  below  prices,  are  allowed  a  re- 
bate on  paying  their  bills,  or  a  special 
discount  at  some  subsequent  period, 
such  rebate  or  discount  being  their  profit 
if  they  sell  at  the  same  prices  at  which 
the  goods  are  billed  to  them.  If,  of 
course,  the  jobber  sells  above  the  lim- 
ited price,  his  profit  is  that  much  greater. 

It  is  the  general  opinion  of  those  who 
are  members  of  the  association  that  the 
plaintiffs  will  not  be  permanently  suc- 
cessful. The  principal  argument  ad- 
vanced is  that  a  right  vested  in  a  pro- 
prietary article  is  of  the  nature  of  a 
patent  right  and  that  the  owner  can 
control  the  sale  of  such  article  as  he 
sees  fit. 

A  case  was  brought  by  the  John  D. 
Park  &  Sons  Company  about  two  years 
ago  in  Cincinnati,  it  was  stated,  in  which 
they  were  virtually  defeated,  as  they 
withdrew  their  complaint  in  order,  so  it 
is  alleged,  to  avoid  an  adverse  decision. 
It  is  turther  urged  that  an  injunction 
does  not  necessarily  mean  much,  the  fact 
that  in  the  previous  case  a  temporary 
injunction  had  been  secured  being  cited 
as  an  instance. 


LINOTYPES  NOT  AFFECTED. 

A  paragraph  has  been  going  the 
rounds  of  the  papers  to  the  effect  that  an 
important  case  has  been  decided  by  the 
board  of  examiners  in  chief  in  the  United 
States  patent  office  at  Washington  decid- 
ing against  the  Mergenthaler  Linotype 
Company.  It  was  alleged  that  the  deci- 
sion affected  the  linotype  machines.  The 
paragraph  was  absolutely  misleading. 

Philip  T.  Dodge,  president  of  the 
Mergenthaler  Linotype  Company,  states 
that  the  decision  does  not  in  any  manner 
affect  the  linotype  machines,  and  that  it 
has  no  bearing  whatever  direct  or  indi- 
rect on  the  machines  manufactured  by 
the  Mergenthaler  Company. 

Mr.  Dodge  says: 

"  The  controversy  was  simply  as  to 
who  should  receive  a  patent  on  an  im- 
provement in  a  complicated  machine  of 
an  entirely  different  character,  one  which 
is  controlled  by  patents  which  are  owned 
by  the  Mergenthaler  Company  which 
are  now  disputed.  As  far  as  the  busi- 
ness of  our  own  company  is  concerned  it 
was  immaterial  which  way  the  case  was 
decided." 


GOES  BACK  TO  ITS  FIRST  LOVE. 

The  Macon  (Ga.)  Telegraph,  which 
has  for  some  months  been  receiving  the 
reports  of  the  Associated  Press,  has  dis- 
continued that  service  and  resumed  the 
use  of  the  full  leased  wire  news  report 
of  the  United  Press. 
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ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


ST.  LOUIS 
GLOBE-DEMOCRAT 

IBRUARY,  /' 
Nc.  Daily  05,2  I  2. 


Circulalion  for  JANUARY,  FEBRUARY, 
MAkCH  and  APRIL.  1896.    "     ~  " 
Average,  less  all  deduction?. 


Statu  op  Missouri. 
City  of  St.  Louis. 


I  D.  M.  HOUSER,  President  of  the  Globe  Printing  Co.,  Publishers  of 

the  St.  Louis  Glohk-Demockat.  does  solemnly  swear  that  to  the  best 

\ss.  of  his  knowledge  and  belief,  the  actual  number  of  copies  of  the  paper 
named  subscribed  for  and  sold  during  the  months  of  January.  February, 

I       March  and  April,  A.  D.  1896,  was  as  follows  : 


D  \TE 

January. 

Febkuary. 

March, 

April 

* 

I 

69,809 

71,437 

♦82.201 

69,270 

3 

61.374 

♦82,146 

67.300 

69,488 

3 

62,823 

70.07s 

68,280 

69.239 

4 

67.789 

67,486 

69,643 

72,887 

5 

♦78,294 

67,628 

67,990 

♦82,19  i 

6 

61,707 

67,168 

68,501 

68,005 

7 

62,675 

67.497 

72,078 ' 

67.859 

g 

62,730 

70,816 

♦82,890 

68,369 

9 

62,9c 0 

•82',04i 

67^338 

68,017 

10 

63.183 

66  735 

67  94' 

69.580 

1 1 

67.187 

67,465 

67,813 

.72.074 

13 

•78,786 

67,267 

69.747 

♦81,369 

>3 

62,951 

67  311 

68,211 

66,981 

M 

6', 477 

67.603 

72,797 

67.534 

«S 

64.787 

72.075 

♦82.300 

67.774 

16 

64.359 

♦82,250 

67,768 

69,015 

6'!, 39' 

67,409 

68,0c  7 

67.828 

\l 

68,358 

67,806 

68,308 

71,813 

'9 

•79,884 

67.664 

68,292 

*8o,953 

30 

64.853 

68,263 

68,674 

66,843 

31 

65.510 

69.563 

73,604 

67,710. 

33 

66,159 

78.349 

♦83,521 

67,705. 

as 

67,C99 

♦.52,199 
67.592 

72,903 

67,991 

24 

66.126 

69,814 

67,895, 

as 

70,762 

68,230 

69,906 

.72.033: 

36 

*8i,i48 
66,430 

6^,136 
68,672 

69,988 

♦81,322 

67.373: 

'J 

69.938 

28 

67,164 

68,274 

75.005 

68  009 . 

39 

66,967 

72.463 

♦81,963 

68,435 

30 

67,124 

68.913 

68.568: 

3' 

67.«77 

69039 

2.085.353 
138,838 

2.051,620 
129,636 

2,222,674 
156.370 

2,114,138 
158,228 

Le>s  Deductions  and  Sample  Copies  . 

Total  subscribed  for  and  sold  

i.946,5'5 

1,921,984 

2,066,304 

'.955.9'o 

Daily  Average  Sub^cribed  for  and  sold 

62.791 

66.275 

66,655 

65.197 

28,895 

2o,c88 

31,126 

26.274 

^Sundays, 

Subscribed  and  sworn  to  be/ore 
trtfthis  ^th  day  0/ May^  A.D,  1896 


Notarial  Term  ends 
June  2ist,  1899. 
Seal. 


Total  printed  for  4  months  1896  8,473,785  copies. 

Les^  deductions   583,072  copies. 

Total  subscribed  for  and  sold  for  the  4  mos.  .7,890,713  copies. 
Diily  average  subscribed  for  and  sold  for 

ART.  D.  GREE^r 65.2  12  copies. 

Notary  Public.  Signed,     D.  M.  Houser. 


Eastkbn  Officb,  64  Tribune  Building,  New  York. 


THE  RIGHTS  OF  NEWSBOYS. 


They  Can't  Be  Put  Off  a  Moving 
Street  Car,  Says  the  Court  of 
Appeals. 

The  newsboys  of  New  York  city  have 
won  a  victory  in  the  Court  of  Appeals, 
and  they  can  no  longer  be  pitched  off 
street  cars  while  the  cars  are  in  motion. 
At  least  if  they  are  the  companies  will 
have  to  pay  the  damage. 

The  case  decided  was  that  of  George 
Barber,  a  newsboy  who  was  pitched 
ofT  a  Broadway  car  three  years  ago  and 
lost  his  arm.  He  sued  and  the  jury 
awarded  him  $1,500  damages.  The 
company  took  the  case  to  the  General 
Term  and  to  the  Court  of  Appeals.  The 
decision  of  the  higher  court  sustains  the 
other  two  courts. 

In  the  decision  the  court  says  that  a 
newsboy  once  on  the  car  must  be 
treated  as  any  passenger,  and  that  he 
cannot  be  compelled  to  get  off  until  the 
car  stops.  It  makes  no  difference  if  he 
got  on  the  car  in  violation  of  the  rule  of 
the  company.  He  can't  be  compelled  to 
risk  his  neck  a  second  time. 

It  was  shortly  after  Baker  was  hurt 
that  the  street  railroad  companies  all 
adopted  a  rule  that  newsboys  should  not 
be  permitted  to  sell  newspapers  on  the 
cars  or  to  jump  on  and  off.  This  rule 
has  been  enforced  since.  The  decision 
of  the  court  does  not  give  to  boys  the 
right  to  sell  newspapers  on  the  cars.  It 
merely  says  that  once  on  they  can't  be 
put  off  while  the  car  is  moving.  The 
conductor  may  prevent  their  selling 
while  they  are  on. 


PREPARING   FOR    THE  REPUB- 
LICAN  NATIONAL  CON- 
VENTION. 

The  press  committee  of  the  Business 
Men's  League  of  St.  Louis  held  a  con- 
ference last  week  with  Sergeant- at- Arms 
Byrnes  with  reference  to  the  distribution 
of  press  tickets  for  the  Republican 
National  Convention.  It  was  arranged 
that  the  committee  should  take  charge 
of  all  applications  tor  seats,  including 
those  already  received  by  the  sergeant- 
at-arms. 

All  applications  will  be  tabulated,  and 
the  most  equitable  distribution  possible 
of  the  four  hundred  and  eighteen  seats 
will  be  made  by  the  committee,  and  by 
them  submitted  to  Mr.  Byrnes  for  his 
approval.  The  secretary  was  ordered  to 
give  notice  that  all  papers  not  having  an- 
plied  to  either  the  sergeant  at-arms  or 
Chairman  D.  ]\L  Houser,  of  the  press 
committee,  must  make  application  im- 
mediately to  the  latter.  In  order  to  fa- 
cilitate the  location  of  seats  and  the  dis- 
tribution of  tickets,  it  was  decided  to 
receive  no  application  for  seats  after 
June  I. 

A  sub  committee  was  appointed  to 
confer  with  the  architect  and  the  chair- 
man of  the  hall  committee  as  to  the  de- 
tails of  arrangements,  and  steps  were 
also  taken  towards  providing  suitable 
entertainment  for  the  visiting  newspaper 
men. 

A  number  of  applications  having  been 
received  from  Washington  and  New 
York  correspondents  of  newspapers  for 
tickets,  it  was  resolved  that  all  applica- 
tions for  tickets  from  newspaper  cor- 
respondents in  Washington  or  New  York 
must  be  made  through  the  papers  they 
represent,  and  not  for  themselves  indi- 
vidually. 


IS  ACCUSED  OF  SWINDLING. 

R.  L.  Payne,  of  South  Haven,  Mich., 
is  in  jail  at  Kalamazoo,  charged  with 
using  the  mails  for  fraudulent  purposes. 
He  is  accused  of  running  a  literary 
bureau,  and  has  secured  several  thou- 
sands of  manuscripts  of  original  stories 
from  authors  all  over  the  country,  by 
advertising  under  twenty-five  different 
names  in  as  many  cities. 

They  all  reach  him,  and  the  writers 
are  "duped  "  $2  for  copies  and  $10  to 
join  the  mythical  association  to  get  their 
productions  accepted.  He  was  formerly 
employed  by  Harper  &  Brothers. 


RELIGIOUS  JOURNALISM. 


Many  Believe  they  are  Called  but 
Few  are  Chosen — Fate  is  Harsh 
IN  Numerous  Cases. 

The  Christian  Uplook,  Buffalo,  a  meth- 
odist  publication,  announces  that  for  the 
convenience  of  advertisers  W.  H.  J.  Har- 
grave.  Tribune  Building,  New  York,  is 
authorized  to  represent  the  paper  among 
advertisers.  This  journal  has  been  pub- 
lisheil  for  many  years  (at  one  time  as  the 
Christian  Advocate),  and  has  been  sup- 
posed to  speak  more  particularly  for 
Methodists  in  western  and  central  New 
York. 

After  passing  through  trying  periods 
in  the  past  it  appears  to  be  now  firmly 
established  on  a  prosperous  basis.  It 
was  first  published  in  1850.  It  is  more 
fortunate  than  some  other  religious 
papers  that  have  been  started  during  the 
past  thirty  years.  Men  familiar  with 
newspapers  can  recall  numerous  relig- 
ious journals  which  were  established  by 
zealous  men,  and  yet  had  to  be  discon- 
tinued after  much  loss  of  money  in  the 
attempt  to  avoid  the  inevitable.  As  a 
rule,  even  prosperous  denominations  are 
disinclined  to  give  to  more  than  a  few 
papers  such  a  measure  of  support  as  will 
save  the  publishers  from  eventual  loss, 
although  when  once  firmly  established 
the  profits  may  be  large. 

The  prestige  of  the  Churchman  Is 
widely  recognized.  The  Episcopalians 
are  a  wealthy,  cultured  and  influential 
body.  Yet  it  is  doubtful  whether  even 
the  employment  ol  a  very  large  sum 
would  enable  quite  clever  business  men 
to  secure  for  an  episcopal  weekly, at  least 
in  the  eastern  states,  the  stability  en- 
joyed by  the  Churchman. 

In  spite  of  the  wealth  of  the  people  of 
the  Reformed  Dutch  Church,  the  Chris- 
tian Intelligencer  remains  the  only 
weekly  in  America  of  that  denomination. 

The  Scotch  Presbyterians,  a  thrifty 
and  well-to  do  body,  are  represented  by 
a  single  publication  — the  Christian  Na- 
tion of  New  York.  It  has  been  estab- 
lished since  1884,  and  if  the  history  of 
religious  journalism  is  any  guide,  an  at- 
tempt to  lound  another  paper  in  the  same 
field  would  end  in  loss. 

By  the  way,  not  all  persons  are  aware 
that  among  the  Germans  in  America  the 
Catholic  and  Lutheran  papers  (printed  in 
German)  are  fairly  well  supported,  and 
that  the  Scandinavian  residents  of  the 
United  States  also  favor  their  religious 
publications. 


AN  IMPORTANT  DECISION. 


Reporiers  Cannot  be  Excluded  in 
Cases  of  Supplementary  Pro- 
ceedings. 

Justice  Walter  Lloyd  Smith,  of  the 
Supreme  Court,  has  handed  down  at 
Elmira,  N.  Y.,  a  decision  denying  the 
motion  of  Col.  D.  C.  Robinson,  former 
mayor  of  Elmira,  to  exclude  reporters 
from  his  examination  in  supplementary 
proceedings  instituted  by  E.  B.  You- 
mans,  former  chief  clerk  of  the  United 
States  Treasurer. 

The  examination  was  begun  last  week 
before  Referee  Francis  J.  Byrne.  Rob- 
inson declined  to  answer  certain  ques- 
tions in  the  presence  of  reporters.  The 
matter  was  referred  to  Judge  Smith, 
counsel  for  Youmans  asking  for  an  order 
compelling  Robinson  to  answer,  and 
Robinson  asking  for  an  order  excluding 
newspaper  men.  The  court  considered 
the  question  as  regards  the  excluding  of 
the  public  and  denies  Robinson's  mo- 
tion. Robinson  has  asked  for  a  stay, 
and  will  take  the  case  to  the  Court  of 
Appeals. 

The  question  brought  up  in  the  El- 
mira court  has  excited  the  deepest  inter- 
est involving  a  study  of  old  English  law. 
In  all  the  countless  litigations,  involving 
millions  and  billions  of  dollars,  and 
where  the  brightest  legal  talent  of  the 
land  has  appeared,  no  lawyer  has  ever 
before  asked  and  no  court  granted  an 
order  to  exclude  the  press  from  pro- 
'  ceedings  supplementary.    The  decision 


is  of  the  deepest  importance,  and  the 
case  when  it  reaches  the  Court  of  Ap- 
peals will  have  the  attention  of  the  hosts 
of  journalism. 

MUST  PAY  BONDHOLDERS. 


Judge  Slover  Decides  that  the  Pro- 
ceeds of  the  Kansas  City  Times 
Sale  Must  be  Distributed. 
Judge  Slover  yesterday  overruled  the 
demurrer  of  the  Jarvis  Conklin  Mort- 
gage Trust  Company  to  the  intervening 
petition  of  the  Remington  Paper  Com- 
pany in  its  case  against  the  Kansas  City 
Times  Newspaper  Company  and  others. 

The  court's  finding  was  that  the 
Remington  company,  as  interveners, 
had  no  lien-at-law,  or  equity,  upon 
the  property  of  the  Times  company. 
It  follows,  therefore,  that  they  have 
none  upon  the  money  realized  from 
the  sale  of  the  paper,  and  whatever 
equity  they  may  have  is  not  superior  or 
equal  to  that  of  the  mortgagees  of  the 
concern. 


RIVAL  EDITORS  FIGHT. 

Editor  Lee  Giles,  of  the  Texarkana 
(Tex.)  Inter -State  News,  besides  suffer- 
ing the  collapse  of  his  paper,  which  went 
under  recently,  sustained  some  serious 
wounds  last  week  in  a  difficulty  with  J. 
W.  Gardner,  editor  and  proprietor  of  the 
Daily  Texarkanian. 

Giles  received  deep  cuts  upon  the  neck 
and  abdomen,  but  his  wounds  are  not 
considered  fatal.  Gardner  received 
some  bruises  on  the  head  and  face. 


The  first  number  of  the  Official  Journal 
of  the  Liquor  Dealers''  Protective  League 
of  the  State  of  New  Jersey  is  due  this 
week.    Alexander  Schlesinger,  of  Jersey 
I  City,  will  be  publisher,   and  August 


Koehler,  of  Orange,  will  have  the  edi- 
torial management.  The  Official  Jour- 
nal will  be  issued  monthly,  except  when  . 
the  legislature  is  in  session.  Then  it 
will  come  out  once  a  week.  The  New 
Jersey  League  has  9,000  members. 


A  NEW  NEWARK  PAPER. 

The  Newark  (N.  J.)  Advertiser  an-- 
nounces  that  Senator  Smith  will  shortly 
start  a  daily  I  cent  paper  in  Newark 
to  boom  the  democracy. 

It  was  stated  that  the  senator  might 
buy  the  News,  but  Wallace  M.  Scudder, 
editor  of  that  paper,  says  there  is  no  • 
truth  in  the  report. 


SPORTING  GOODS. 


MONARCH 

Mounted  on  this  king  of  bicycles  you 
are  Monarch  of  all  you  survey.  All 
nature  is  yours  as  you  speed  along  on 
your  ride  of  health  and  happiness. 
You  can  depend  on  the  Monarch 
in  any  emergency.  There's  "Know 
How  "  in  the  making. 

Four  model?,  $80  and  $100,  fully  guaran- 
teed. For  children  and  adults  who  want  a 
lower  price  wheel  the  DEFIANCE  is  made 

in  eight  models,  $40   

to    $75.     Send    lor  .^^^^^^^^ 
Monarch  book.  .^P^^Ht^^O^k 
MONARCH  i^^a^BHBLOl 

CYCLE  MFG.  CO.,  jr^jHH^Hr:^ 

Lake,  Halsted  and  NLir^^^BnWfHn^^ 

Fulton  Sis.,  ff-- 74jJ!fel>''iES~J 

CHICAGO  V'IHSHI^^^ 

83  Reade  St.,  ^^^'SfVnVuQr 
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JAMES  G.  G1BB3. 

BUSINESS  MANAGER  OF  THE  NORWALK  REFLECTOR. 


WILLIAM  F.  MAAG. 

BUSINESS  MANAGER  OF  THE  YOUNGSTOWN  VINDICATOR. 


TWO  PROMINENT  OHIO  NEWSPAPER  MEN. 


A  THRIVING  PIONEER  JOURNAL. 

The  Daily  Reflector,  Nor  walk,  O., 
was  the  first  daily  issued  in  its  county. 
The  weekly  was  established  in  1830,  and 
the  paper  is  prosperous  and  influential. 
F.  VVickham,  the  editor,  and  Charles  P. 
Wickham,  the  president  ot  the  Reflector 
Printing  Company,  are  prominent  i  i 
Ohio  newspaperdom,  but  probably  the 
best  known  member  of  the  Reflector  staff 
is  James  G.  Gibbs,  business  manager, 
whose  portrait  appears  in  this  issue,  who 
is  well  known  to  editors  throughout  the 
country  as  treasurer  of  the  National  Ed- 
itorial Association,  an  office  in  which  he 
is  now  serving  his  fourth  term.  He  was 
born  in  Ohio  and  has  been  managing 
editor  as  well  as  business  manager  of  the 
Reflector  and  its  associated  publications 
for  twenty-three  years. 

Prior  to  buying  an  interest  in  the  Re- 
flector in  1873  he  gained  considerable 
experience  as  a  writer  on  the  Chicago 
Inter- Ocean.  He  is  largely  interested  m 
local  manufacturing  concerns  in  Nor- 
walk  and  has  been  prominent  as  organ- 
izer, officer  or  otherwise  in  connection 
with  many  of  the  local  industrial,  finan- 
cial and  educational  enterprises  and  in- 
stitutions. The  special  issue  of  the  Re- 
flector for  May  12,  which  was  a  com- 
mercial edition,  showed  how  extensive 
and  successful  are  the  business  enter- 
prises of  the  city. 

The  paper's  advertising  patronage  has 
grown  to  such  an  extent  that  it  was 
found  desirable  some  time  ago  to  appoint 
an  eastern  advertising  representative, 
Philip  Ritter,  150  Nassau  street.  New 
York,  being  selected. 


TO  SUPPRESS  THE  NEWS. 

At  a  meeting  of  the  common  council 
of  Asbury  Park,  N.  J.,  James  A.  Brad- 
ley denounced  the  newspapers  lor 
printing  stories  to  the  effect  that  Asbury 
Park  was  overrun  with  lager  beer  saloons 
and  gambling  joints. 

He  announced  that  he  had  instructed 
his  employees  on  the  beach  to  withhold 
information  from  reporters  relating  to 
robberies  and  disorderly  occurrences  on 
the  beach.  The  publication  of  such 
news,  he  said,  hurt  the  town  and  kept 
would-be  visitors  away. 


SUCCESSFUL  OHIO  D.^MLY. 

A  reception  was  held  on  the  evening 
of  May  12,  in  the  handsome  building  of 
the  Youngstown  (O.)  daily  and  weekly 
Vindicator  to  which  thousands  of  people 
came.  It  showed  the  extent  of  the 
paper's  popularity  and  also  gave  the  in- 
habitants ot  the  city  an  opportunity  to 
inspect  the  marvels  of  the  linotype  and 
the  other  "big  things"  that  make  up 
the  Vindicator' s  printing  plant. 

This  populariiy  is  largely  due  to  the 
personality  of  William  F.  Maag,  of  whom 
a  portrait  is  given  in  this  issue,  and  who 
is  the  business  manager  and  treasurer  of 
the  Vindicator. 

Mr.  Maag  arrived  at  Your.gstown  in 
1875  to  take  charge  of  the  Rundschau,  a 
German  paper.  Nine  mon  hs  later  he 
bought  the  paper.  He  still  retains  the 
Rundschau.  It  is  recognized  as  one 
of  the  best  German  papers  ot  its  class  in 
Ohio 

In  December,  1887,  Mr.  Maag  pur- 
chased the  Weekly  Vindicator  a.ndshort\y 
sold  a  half  interest  to  John  M.  Webb. 

The  Youngstown  weekly  Herald  was 
bought  soon  after  and  consolidated  with 
the  Vindicator,  and  the  Daily  Vindi- 
cator was  started. 

Since  then  the  paper  has  been  pub- 
lished by  the  Vindicator  Printing  Com- 
pany, which  elected  Mr.  Maag  business 
manager  and  treasurer,  which  positions 
he  still  holds. 

Tl.e  success  of  the  paper  has  been  un- 
qualified in  all  respects,  and  its  growth 
and  financial  value  are  undoubtedly 
largely  due  to  the  untiring  industry, 
skill  and  vigilance  with  which  Mr.  Maag 
has  discharged  the  responsibilities  rest- 
ing on  him. 

Under  Mr.  Maag's  management  the 
Vindicator\\.z.%  always  been  enterprising, 
and  the  handsome  souvenir  number 
which  the  paper  issued  May  12  is  an  ex- 
ample of  the  clever  way  in  which  it  fre- 
quently shows  itself  to  be  "  up-to-date." 

The  Vindicator  is  represented  among 
eastern  advertisers  by  H.  D.  La  Coste, 
38  Park  Row,  New  York. 


IN  HONOR  OF  FRANKLIN. 


The  Canton  (O.)  Record  has  changed 
from  an  evening  to  a  morning  paper.  A. 
C.  Dickinson,  the  editor  and  publisher, 
is  confident  that  the  change  will  be 
amply  supported. 


Editor  Medill's  Splendid  Gift  to 
THE  City  of  Chicago. 

Joseph  Medill,  editor  of  the  Chicago 
Tribune,  some  time  ago  chose  sculptor 
R.  H.  Parkes  to  model  a  statute  of  Ben- 
jamin Franklin.  It  will  be  ot  heroic 
size  and  is  presented  by  the  editor  to  the 
city  of  Chicago.  The  bronze  casting 
was  finished  last  week  and  the  $10,000 
work  of  art  will  be  placed  before  long  in 
Lincoln  Park. 

Mr.  Medill  chose  Benjamin  Franklin 
for  the  subject  of  this  gift  to  the  city  be- 
cause he  thinks  Franklin  was  as  great  a 
man  as  George  Washington.  He  was 
in  the  halls  of  congress  and  the  councils 
of  state  what  Washington  was  on  the  field. 

Mr.  Medill  recently  delivered  a  lecture 
upon  this  great  character,  and  at  that 
time  gave  it  as  his  opinion  that  the  true 
historian  would  eventually  declare  that 
Benjamin  Franklin  was  very  nearly,  if 
not  entirely,  the  greatest  man  the  coun- 
try has  ever  produced.  He  was  pictured 
as  great  in  statecraft,  great  in  philosophy 
and  great  in  all  the  best  virtues. 


IN  NOW  A  PENNY  PAPER. 
The  Saginaw  (Mich.)  Leader  is  now 
sold  at  a  penny  and  delivered  in  its  city 
at  25  cents  a  month.  The  decrease  in 
price  is  met  with  an  increase  in  energy, 
and  no  department  suffers. 


MOVE  TO  NEW  QUARTERS. 

TheJ.  Harper  Bonnell  Company,  ink 
makers,  announce  that  the  increase  of 
their  business  during  the  past  year  has 
made  necessary  the  concentration  of  the 
factory  in  New  York  with  the  main 
factory  in  Long  Island  City.  The  New 
York  offices  ot  the  company  have  been 
moved  to  Rooms  520,  521  and  522 
American  Tract  Society  Building. 


A  TRAVELER'S  PAPER  TRAVELS. 

The  Traveler'' s  Magazine,  which  has 
been  published  in  St.  Paul  for  the  past 
eight  years,  is  to  be  published  in  future 
in  New  York  city.  A  branch  office  will  be 
maintained  in  St. Paul,  but  the  main  office 
of  the  publication  will  be  in  New  York. 


PHILADELPHIA  WEEKLY  SOLD. 

The  Saturday  Review,  Philadelphia,  a 
society  and  literary  journal,  has  been 
purchased  by  Edward  C.  Slease,  form- 
erly of  the  Pittsburg  Dispatch,  and  E.  V. 
Paul,  who  has  also  been  connected  with 
Pittsburg  newspapers. 


F.  Tennyson  Neely,  the  publisher, 
writes  to  The  Fourth  Estate: 

' '  It  gives  me  great  pleasure  to  testify 
to  the  encouraging  returns  which  I  am 
receiving  from  the  small  advertisement 
which  has  appeared  in  your  columns." 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


FASHIONS 

Comprises  85  editions  published  on  the  co-operative  plan. 

All  editions  are  uniform  in  quality  ol  paper  and  make-up. 

23  new  editions  added  in  last  3  months.    Fashions'  list  constantly  growing. 

Fashions  reaches  300,000  of  the  purchasing  class  more  directly  than  any  other 
woman's  publication  since  it  is  circulated  by  85  merchants  among  their  customers. 

Address  FASHIONS, 

32  East  23d  Street,    -    -    -    -    N.  Y. 

D.  J.  KELLEY,  Manager  Advertising  Department 
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ADVERTISING  MEDIUM. 


100  A  DAY. 

The  new  management  of  the  NEWARK 
DAILY  ADVERTISER  took  hold  of  that  paper 
one  week  ago  Monday  last  and  since  then  its 
circulation  has  been  jumping 


100  A  DAY 


and  is  still  climbing.  This  paper  is  the  OLDEST  DAILY  IN  NEW  JERSEY.  lis  circnUtion  is 
among  till?  besi  class  of  a  well  settled  and  prosperous  section  containi"e  coo,<co  people.  This 
large  population  is  in  and  around  Newark,  which  is  the  largest  city  in  New  Jersey  and  the  seven- 
teenth largest  city  in  the  United  State.s.  The  DAILY  ADVEKT  ISER,  under  progressive  and 
enterprising  managfment,  will  continue  to  increase  its  circulation  and  influence. 


FROM  THE"AD"FIELD 

THE  RECORD  OF  THE  WEEK  IN 
PUBLICITY'S  FIELD. 

Advertising  Contracts  Blossom 
FOR  Deserving  Publishers— Addi- 
tional Contracts  on  the  Buffalo 
LiTHiA  Business— Hotel  Advertis- 
ing Coming  to  the  Front— Good 
Contracts  Coming  on  Oronoko 
Tobacco— Some  Standard  Adver- 
tisers— Miscellaneous  Notes. 


A  BUNCH  OF  MAY  FLOWERS. 

The  New  York  office  of  the  Pettingill 
Agency  is  placing  new  or  renewal  orders 
for  the  following  advertisers:  The  Hal- 
cyon Hotel,  Shaughnessy  Brothers, 
(weeklies  only),  E.  &  H.  T.  Anthony  & 
Company  (magazines  and  weeklies),  S.  S. 
Thorp  &  Company  (magazines  and 
weeklies)  Cornease  (household  and  re- 
ligous  papers)  and  Dr.  Clark  Johnson's 
Indian  Blood  Syrup  (large  space  in 
southern  and  eastern  dailies). 


A  GROUP  OF  MEDICAL  ADVER- 
TISERS. 

The  following  persons  have  recently 
been  reported  as  desirous  of  using  adver- 
tising space  for  medical  preparations: 
Adams'  Adipose  Pill  Company,  Brazil, 
Ind.;  Vin  de  Cinchona  Company,  Des 
Moines,  la. ;  Oscar  Rainsford,  Garner, 
la.,  and  the  Omnicura  Company,  167 
Dearborn  street,  Chicago. 


BENEFITS  FOR  NEW  ENGLAND. 

Two  good  things — a  help  to  mental 
work  in  the  shape  of  Reinington  type- 
writers, and  an  aid  to  physical  pleasure 
in  the  form  of  Dunlop's  Bicycle  Tire — 
are  being  offered  to  the  people  of  New 
England  in  the  dailies,  with  many  of 
which  the  New  York  office  of  the  Pettin- 
gill agency  is  making  contracts. 


"ADS"  THAT  WILL  MAKE  SUM- 
MER INSECTS  SAD. 

The  Corona  Company,  St.  Louis,  is 
advertising  in  the  west  to  extend  the 
sale  of  "  Anti  skeet,"  a  mosquito  killer, 
and  "Anti-fly,"  adestroyer  of  flies. 
These  articles  are  supplied  both  by  mail 
and  through  the  trade.  Similar  adver- 
tising will  soon  be  done  in  the  large 
cities. 

ARE  EVIDENTLY  OPTIMISTS. 

Conden  &  Company,  Clinton  building, 
Covington,  Ky.,  will  run  classified  ad- 
vertisements in  western  dailies.  They 
solicit  investments  of  money  in  safe 
speculation. 

C.  F.  North  &  Company,  234  La 
Salle  street,  Chicago,  will  circulate  a 
similar  advertisement. 


KAREZZA'S   CONTINENTAL  CA- 
REER COMMENCES. 

Alice  B.  Stockham  &  Company,  Chi- 
cago, are  advertising  in  magazines  a  new 
book  entitled  "Karezza."  The  other 
books  issued  by  these  publisher^  have 
usually  received  long-continued  adver- 
tising. All  parts  of  the  country  are 
covered. 


HAS  ALWAYS  BEEN  WELL- 
HANDLED. 

New  orders  for  advertising  of  the 
Munyon  Homoeopathic  Remedies  will 
shortly  be  given.  On  this  advertising 
dailies  are  chiefly  used.  The  additional 
contracts  will  be  made  by  Edgar  M. 
Hoopes,  Wilmington,  Del.,  as  agent. 


REACHES  HIGH-WATER  MARK. 

The  advertising  for  Dr.  Goode's  Buf- 
falo Lithia  Water  has  f  xpanded  this  sea- 
son to  an  extent  not  previously  reached. 
An  additional  contract  covering  over  a 
hundred  magazines  and  secular  and  reli- 


gious weeklies  has  just  been  made  by 
Dr.  Goode  with  the  New  York  office  of 
Pettingill  &  Company,  which,  as  every- 
body knows,  is  in  the  energetic  charge 
of  Homer  W.  Hedge. 


A  REAL  CURE  WOULD  BEAR 
MUCH  ADVERTISING. 

A  new  cure  for  consumption  has  been 
devised  by  Dr.  W.  A.  Shepard,  Elgin, 
III.  It  is  said  that  reading  notices  have 
already  been  arranged  for,  and  that 
other  direct  or  indirect  advertising  will 
be  done. 


A   "FINANCIAL"  ADVERTISER. 

Morris  &  Company,  112  Dearborn 
street,  Chicago,  invite  people  of  the 
western  states — or  any  states,  for  that 
matter — to  invest  money  through  their 
office  in  race-track  opportunities.  They 
will  use  a  small  advertisement  in  dailies. 


SOFT  WAVES  AT  TIMES  ENTICE- 

Numerous  advertising  orders  are  be- 
ing sent  to  publishers  for  the  West  End 
Hotel,  Long  Branch.  Weeklies  and 
monthlies  are  included.  The  orders  are 
given  by  Walter  Hildreth,  whose  ad- 
dress in  New  York  is  52  Broadway. 


ADVERTISING  RATES  ASKED. 

Elmer  Young  &  Company,  Brooklyn, 
N.  Y.,  are  sending  out  requests  for  rates 
to  agricultural  and  other  papers.  The 
firm  has  a  novelty  to  advertise  and  uses 
as  its  address  P.  O.  Box  269,  Brooklyn. 


IT  WILL  BE  GOOD  "BUSINESS." 

D.  H.  McAtpin  &  Company,  manu- 
facturers of  Virgin  Leaf  Chewing  To- 
bacco, are  about  to  start  newspaper  ad- 
vertising for  their  smoking  toljacco,  the 
Oronoko. 


ANOTHER  CANDY  ADVERTISER. 

The  Murcotte  Company,  66  Cort- 
landt  street.  New  York,  has  been  added 
to  the  group  of  magazine  advertisers  who 
advertise  confectionery  and  invite  mail 
orders. 


NEW  CLEVELAND  AGENCY. 

The  Barney  Advertising  Company, 
27  Oakland  avenue,  Cleveland,  is  placing 
some  advertising  in  weeklies  and  maga- 
zines. J.  C.  Bethel  is  the  manager  of 
this  agency. 


CHEERING  NEWS  FOR  TIPPLERS. 

The  Yarnell  Gold  Cure,  Northville, 
Mich.,  which  is  conducted  by  William 
H.  Yarnall,  is  advertising  in  Ohio  and 
adjoining  states. 


MISCELLANEOUS  NOTES. 

The  Potter  Drug  and  Chemical  Com- 
pany, Boston,  is  preparing  some  very 
large  advertisements  (pages  and  half 
pages)  for  its  advertising  in  July,  August 
and  September. 

Frederick  Brown's  Ginger  is  about  to 
be  advertised  for  the  summer  in  family 
papers.  The  business  will  go  to  the  pa- 
pers direct  in  Philadelphia.  Some  ad- 
vertisements have  already  appeared. 

Advertisements  for  the  Tally-Ho  lan- 
tern and  the  Mesinger  bicycle  saddle  are 
being  sent  out  by  the  New  York  office  of 
the  Pettingill  Agency  to  dailies  in  large 
cities  and  to  weeklies  and  magazines. 

The  local  real-estate  advertising  in  the 
leading  cities  has  increased  largely  dur- 
ing the  past  two  weeks. 

Advertising  for  the  Handy  Tablet 
Company,  Philadelphia,  is  going  out 
through  the  N.  W.  Ayer  &  Son  Agency. 

Some  advertising  of  the  Dr.  Archam- 
bault  remedies  is  being  sent  out  by  Will- 
iam Aid  en,  Boston. 

The  Tropical  Decoration  Company, 
New  York,  will  shortly  place  advertis- 


ing in  New  England  papers  through  the 
New  York  advertising  agency  of  the  R. 
Wayne  Wilson  Company,  29  Liberty 
street. 

The  Gillies  Coffee  Company,  New 
York,  is  making  a  specialty  of  mail  order 
business,  and  its  future  advertising  will 
be  intended  to  aid  in  its  development. 

Levi  Strauss  &  Company,  Sin  Fran- 
cisco, are  reported  to  be  disposed  to  ad- 
vertise on  the  Pacific  Coast  the  copper- 
riveted  garments  which  they  manu- 
facture. 

Rhesa  G.  DuBois,  patent  attorney, 
Washington,  is  seeking  newspaper  pub- 
licity in  the  extension  of  his  professional 
business. 

It  is  said  that  the  advertising  of  the 
National  Conservatory  of  Music,  Boston, 
will  hereafter  be  placed  through  the 
George  Batten  Agency,  New  York. 

The  University  of  Virginia  is  being  ad- 
vertised in  southern  papers  through  N. 
W.  Ayer  &  Son,  Philadelphia. 

The  advertising  for  the  Kenwood 
camping  rugs  is  being  inserted  in  mag- 
azines through  the  New  York  office  of 
Pettingill  &  Company. 

E.  Newman  &  Company,  milliners, 
2703  Franklin  Avenue,  St.  Louis,  are 
using  space  in  monthly  issues  to  secure 
mail  orders  for  millinery. 

H.  F.  Leland,  Worcester,  Mass.,  is 
advertising  in  order  to  develop  a  mail 
business  in  emblem  pins,  light  jewelry, 
etc. 

Advertisements  for  a  number  of  the 
Atlantic  City  hotels  are  to  be  placed  by 
Moss  &  Company,  advertising  agents, 
Philadelphia. 

Additional  weeklies  and  monthlies  are 
being  added  to  the  list  used  by  Doctors 
Starkey  and  Palen,  Philadelphia,  who 
are  said  to  have  recently  decided  to 
place  their  future  advertising  direct. 

The  Travelers'  Medicine  Case  Com- 
pany, Produce  Exchange  Building,  New 
York,  will  advertise  during  the  season  a 
five  dollar  medicine  cass  for  family  use. 

The  Eureka  Company,  Akron,  O., 
will  run  quarter  page  advertisements  in 
the  magazines  to  present  the  claims  of  its 
cure  for  dipsomania. 

Dr.  Bartz,  Lemont,  III.,  is  the  name 
under  which  an  advertiser  is  offering  the 
public  a  remedy  for  consumption. 

The  "A.  W.  Thornton  Agency,"  19 
Union  square,  New  York,  is  sending  out 
advertising  orders  freely  for  the  X-ode 
Medicinal  Inhaler.  Authorities  do  not 
agree  as  to  the  precise  reliability  of  the 
parties. 

Western  papers  are  getting  orders 
from  L.  W.  Lincoln,  182  West  Adams 
street,  Chicago,  who  professes  to  be  an 
advertising  agent.  He  is  said  to  also 
place  orders  as  Mrs.  J.  A.  Kinsman  and 
the  Union  Supply  Company. 

The  Nerve  Life  Medical  Company,  of 
Kalamazoo,  has  increased  its  list  of 
papers,  and  is  sending  orders  to  weeklies. 
The  orders  are  generally  sent  direct. 

The  Golden  Specific  Company,  Cin- 
cinnati, is  sending  out  new  advertise- 


SPECIAL  NOTICE. 


Parties  holding  STOCK 
in  the  PRESS  CLAIMS 
COMPANY,  of  Washing- 
ton, D.  C,  may  learn  some- 
thing to  their  advantage 
by  addressing  W.  C,  care 
Fourth  Estate,  New  York. 


ments.  The  orders  are  being  given 
through  the  Frank  H.  Alden  &  Sons 
Company,  Cincinnati. 

Peterson  &  Lowry,  Venetian  Building, 
Chicago,  are  putting  an  electric  battery 
in  the  market,  which  they  will  advertise 
in  weeklies  and  monthlies  on  six  months' 
and  yearly  contracts. 

No  more  advertising  contracts  ire  to 
be  made  for  Hires'  Root  Beer  this  sea- 
son. 

The  McLelland  Investment  Company, 
Colorado  Springs,  Col.,  is  doing  a  little 
advertising  of  mining  stocks. 

The  Sylvan  Ozone  Medical  Company, 
which  manufactures  "Keller's  Sylvan 
Ozone "  at  Sioux  Falls,  South  Dakota, 
is  said  to  be  courting  publicity  for  its 
medicine.  The  company  does  not  seem 
to  have  reached  very  great  proportions 
so  far,  but  it  may  grow. 


The  Monthly  Illustrator  and  Home 
and  Country  has  removed  its  offices  to 
68  Centre  street,  New  York  city. 


SPORTING  GOODS. 

NEWSPAPER 
MEN 

all  pronounce  the 

SPALDING  BICYCLE 

the  fastest,  safest  and  eas- 
iest running  bicycle  built. 

That's  why  it  is  the 
newspaper  men's  favorite. 

More  newspaper  men 
are  riding  the  Spalding 
Bicycle  for  1896  than 
ever  before. 

Price,  $100.00 


price  and  quality  guaranteed. 


A.  G.  Spalding  &  Bros  , 

NEW  YORK.  CHICAGO. 
PHILADELPHIA. 
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A  TYPICAL  GROUP  OF  COLLEGE  NEWSPAPER  MEN. 

THE  EDITORIAL  BOARD  OF  THE  PRINCETONIAN. 


WITH    THE   CLUBS  AND 
ASSOCIATIONS. 

An  election  of  delegates  to  the  conven- 
tion of  the  International  League  of  Press 
Clubs  to  be  held  in  Bufifalo,  N.  Y.,  June 
23  was  held  in  the  rooms  of  the  New 
York  Press  Club  last  week. 

Dr.  Charles  J.  Perry,  Joseph  Howard, 
Jr.,  Howard  Hanagan,  Alfred  E.  Pear- 
sail,  William  J.  K.  Kenny,  Edward  T. 
Flynn,  Willis  Holly.  Col.  A.  B.  de 
Frece,  Charles  M.  Beattie  and  Prof. 
Jean  I.  Charlouis  will  be  the  delegates. 

The  alternates  are  William  E.  S. 
Fales,  P.  J.  Hanway,  George  F.  Lyon, 
George  H.  Rowe,  Thomas  B.  Side- 
botham,  Jr.,  Lee  J.  Vance,  James  B. 
Townsend,  Thomas  H.  Evans,  Henry 
Romeike  and  William  R.  Worrall. 

It  is  the  intention  of  the  New  York 
delegation  to  make  a  strong  bid  for  the 
next  convention. 


At  the  regular  meeting  of  the  Grand 
Rapids,  Mich.,  I'ress  Club  W.  B.  Wes- 
ton and  Frederick  J.  Adams  were  elected 
delegates  to  the  international  convention, 
John  B.  Mills  and  Harry  L.  Creswell 
being  chosen  alternates. 

The  San  Francisco  Press  Club  at  its 
third  quarterly  meeting  of  the  year 
elected  delegates  to  the  International 
League  of  Press  clubs.  Some  time  since 
the  club  renewed  its  membership,  from 
which  it  withdrew  a  few  years  ago,  just 
after  the  ineeting  of  the  league  in  San 
Francisco. 

C.  M.  Coe,  president  of  the  club,  and 
F.  C.  Roberts  were  unanimously  elected 
delegates  to  the  Buffalo  Convention. 


The  thirteenth  annual  meeting  of  the 
North  Central  Kansas  Editorial  Associa- 
tion, the  oldest  in  Kansas,  was  held 
last  week  at  Belleville,  Kas. 

The  following  officers  were  elected: 
President,  Seward  A.  James,  of  the 
Concordia.  Day /ig^i;  vice-president,  Al- 
bert B.  Kimball,  of  the  Scandia  Journal; 


secretary,  Mrs.  Grace  E.  Snyder,  of  the 
Beloit  Gazette;  treasurer,  C.  N.  Kopp, 
of  the  Riley  Regent;  delegates  to  the 
National  Editorial  Association,  Gomer 
T.  Davies,  Albert  B.  Kimball  and  W. 
L.  Chambers. 

The  eleventh  annual  meeting  of  the 
Western  Authors'  and  Artists'  Club  was 
held  at  Kansas  City  May  13  and  14. 

The  following  special  topics  were 
discussed:  "Does  Newspaper  Writing 
Tend  to  Degrade  Style?"  "Are  the 
People  Our  Literary  Censors?"  "Do 
We  Need  a  Literary  Censor  in  the 
West?" 


The  thirteenth  annual  meeting  of  the 
Juniata  Valley  Editorial  Association  was 
held  last  week  at  Newport,  Pa. 

The  following   officers  were  unani- 


TELEPHONE  SERVICE. 


A  WEEK 

pays  for 
New  York  City 
Telephone  Service 

15,000  Stations 
long-dlstance  telephones 
Metallic  Circuit  Lines 
Rapid  Service 

THE  METROPOLITAN 
TELEPHONE  AND 
TELEGRAPH  CO., 

1 13  W,  jSth  St.       18  Cortlandt  St. 


mously  elected  for  the  ensuing  year: 
President,  H.  C.  Dern,  Altoona  Tribune; 
vice-president,  F.  A.  Fry,  Newport 
News;  secretary  and  treasurer,  E.  Con- 
rad, McVeytown  Journal.  Executive 
committee:  H.  J.  Fosnot,  Lewistown 
Democrat;  B.  E.  Morrison,  Newton 
Hamilton  Watchman,  and  George 
Schrom,  Newport  Ledger. 


THE  PRESS  AT  PRINCETON. 

Princeton  College  has  reason  to  be 
proud  of  its  Princetonian,  the  paper  of 
the  collegians.  Space  makes  impossible 
the  enumeration  of  the  graduates  of  the 
college,  and  particularly  of  the  paper  who 
have  made  a  success  in  the  journalistic 
field. 

Filled  with  the  vim,  vigor  and  victory 
of  their  "  tiger-siss-boom-ah,"  the  men  of 
Princeton  have  entered  the  newspaper 
arena  to  be  crowned  like  her  athletes  at 
the  Olympian  games  with  the  laurels  of 
success. 

The  Fourth  Estate  presents  the 
picture  of  the  editors  and  business  men 
of  the  Princetonian  in  the  assurance  that 
some  of  them  will  shine  in  the  journal- 
istic sphere,  and  that,  therefore,  the  in- 
troduction is  not  unwarranted  in  the 
newspaper  for  the  makers  of  news- 
papers. 


LIBEL  LITIGATIONS. 

Five  hundred  dollars  was  the  amount 
of  damages  which  the  jury  in  the  libel 
suit  of  D.  R.  Goudie  against  the  Brit. 
ish-Americau,  of  Chicago,  awarded  the 
plaintiff.  The  defendant  entered  a  mo- 
tion for  a  new  trial,  claiming  that  it  had 
the  right  to  say  what  it  believed  to  be 
true  of  a  candidate  for  public  office. 

A  grand  jury  has  quashed  the  in- 
dictment against  J.  B.  Robinson  of  the 
Jamestown  (Pa.)  Sentinel.  Rev.  White, 
of  Atlantic,  entered  suit  against  Editor 


Robinson  for  criminal  libel  in  charging 
the  preacher  with  kissing  a  member  of 
his  church. 

The  Dubuque  (la.)  Titnes  and  Globe 
Journal  have  been  sued  by  Chandler 
Bros,  of  Rockford,  111.,  for  $10,000 
damages  for  alleged  libelous  statements 
concerning  their  clock  peddlers. 

F.  M.  Jeffery  has  brought  suit'against 
the  Cripple  Creek  (Colo.)  Times  for 
alleged  defamation  of  character.? 


OFFICE  SUPPLIES. 


You  CANNOT 
AFFORD 

to  prepare  copy 
in  the  old  way; — 

The  New  Way 
is  to  do  it  on  a 


NUMBER 


MODEL 


Remington 

Standard  Typewriter. 

It  saves  Time,  Money,  and 
Labor.    Improves  Quality 
in  every  department. 


Wyckoff,  Seamans  &  Benedict, 
327  Broadway,  New  York. 
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The  fourth  ESTATE 

A  NEWSPAPER  FOR  THE 
MAKERS  OF  NEWSPAPERS 


Edmund  Burke  said  there  were  Three  Estates 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sat  a  Fourth  Estate,  more  import- 
ant far  than  they  all.— Carlvle's  Heroes  and 
Hero  Worship,  Lecture  V. 

Thursday,  May  21,  1896. 


ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 

ROBERT  HALSTEAD,  )  .„„^,.^„, 
WILLIAM  WATTENBERG,}  associates. 


offices: 

Broadway  and  Murray  Street, 
opposite  city  hall  park 
(postal  telegraph  building), 

TELEPHONE  " I77O,  CORTLANDT." 
Please  address  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
sothaC  immediate  attention  may  be  secured. 

TWO  DOLLARS  A  year,  in  advance, 

to  any  part  of  the  United  States  or  Canada ;  to 
Foreign  Countries  in  the  postal  union,  I4  a  year. 
Single  copiei,  TEN  CENTS. 

Subscribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  0/ 
exchanges  which  go  to  every  newspaper  office. 

Eatcrad  at  the  New  Yoric  post  office  for  trans- 
mission throagh  the  mails  at  second  class  rates. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts  :  On  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  line  each  insertion,  with- 
otit  discount. 

Smalladvertisements  under  classifiedheadings, 
inch  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 

It  will  be  readily  understood  that  a 
newspaper  of  this  kind,  which  must  look 
to  newspaper  men  for  cash  subscriptions, 
cannot  maintain  an  exchange  list. 

OUR  CHOICEST  "BARGAINS." 

No.  I. — For  $5  wt  will  send  three 
annual  subscriptions. 

No.  2. — For  $25  we  will  send  25 
annual  subscriptions. 

No.  3. — For  $4  we  will  send  The 
Fourth  Estate  until  the  end  of  1896, 
and  all  numbers  from  March  i,  1895. 

NEW  BOUND  VOLUMES  NOW  READY. 

For  $2.50  we  will  send  a  bound 
volume  of  the  last  half-year,  September 
to  February,  inclusive;  or  for  $5.00  we 
will  send  a  bound  volume  of  the  last  full 
year,  March,  1895,  to  February,  1896, 
inclusive. 

A  SINGULAR  LIBEL  SUIT. 

The  Rutland  (Vt.)  Herald  issued  last 
week  a  supplement  containing  all  the 
evidence  developed  in  the  trial  of  the 
libel  suit  brought  against  it  by  Govern- 
or Woodbury.  The  Herald  deserves 
and  is  getting  the  enthusiastic  support 
and  commendation,  not  only  of  its  own 
constituency,  but  of  the  people  of  Ver- 
mont. The  printing  ot  the  evidence 
was  a  smart  move,  cleverly  conceived 
and  well  done. 

To  everybody  interested  in  liquor 
legislation,  in  Vermont  or  out  of  it,  the 
testimony  will  have  the  greatest  interest. 
The  trial  was  in  many  ways  unprece- 
dented. In  a  state  where  prohibitory 
rule  has  longest  had  continuous  sway  the 
largest  hotel  in  a  large  town  is  owned 
and  conducted  for  years  by  a  prominent 
and  highly  respected  citizen — a  prohibi- 
tionist— who  finally  becomes  governor, 
and  a  newspaper  allusion  to  the  sale  of 
liquor  in  that  hotel  leads  to  a  $50,000 
libel  suit. 

It  is  shown  in  the  evidence  that  liquor 
was  sold  in  the  governor's  hotel.  This 
was  the  statement  made  by  the  paper, 
and  upon  it  was  based  the  libel  suit. 
The  decision  of  the  courts  is  not  ex- 


pected before  the  latter  part  of  June  or 
early  in  July,  but  it  is  believed  that  the 
paper  has  fully  maintained  its  claim  lor 
telling  the  truth.  There  seems  to  have 
been  absolutely  no  reason  for  bringing 
the  suit  other  than  the  determination  of 
the  governor  to  resent  being  classed  with 
the  sellers  of  strong  drink  in  a  Prohibi- 
tion state. 

STUFF.  AND  NONSENSE. 

Some  day  it  will  happen  that  the  defi- 
nition and  synonyms  of  the  word  "  stufT" 
will  be  given  in  the  dictionaries  as  liter- 
ary achievements  of  recognized  merit, 
available  matter  for  the  press,  etc.  Per- 
haps we  will  see  successive  slangisms 
run  together  and  spelt  "hotstuff."  This 
would,  of  course,  be  the  superlative  and 
a  revolution  in  the  English  language, 
making  the  syllable  of  emphasis  precede 
instead  of  ending  the  adverb. 

Expressive  as  stuff,  warmstufT  and 
hotstuff  might  be,  there  would  still  re- 
main the  lack  of  intonation  in  annuncia- 
tion. The  newspaper  man  is  not  only 
a  writer,  he  is  a  talkative  individual, 
and  his  references  to  his  copy  and  that 
of  others  are  more  easy  to  understand 
when  he  talks  and  does  not  write.  Stuff 
is  his  synonym  for  copy. 

Stufl  will  surely  lose  with  the  public 
its  present  derogatory  meaning  when  it 
is  generally  accepted  in  the  sense  in  which 
it  is  used  by  newspaper  men.  With 
them  truck  is  the  word  descriptive  of 
material  meant  for  the  waste  basket,  and 
stufif  is  applied  by  them  to  their  own 
writing. 

The  fact  that  the  men  ot  the  black  and 
blue  pencils  should  choose  such  a  word 
is  indicative  of  their  own  conception  of 
their  work.  They  are  accustomed  to 
seeing  great  events,  meeting  big  men, 
doing  extraordinary  things,  as  if  they 
were  common-place,  and  living  in  a  cy- 
clonic atmosphere  they  wisely  speak  of 
their  work  as  stulT. 

We  would  not  make  out  that  the  news- 
paper men  are  free  from  vanity.  Indeed, 
the  best  of  them  have  a  decidedly  intense 
love  for  their  children  of  the  brain.  They 
do  see  so  much  and  so  many  sides  of 
everything  [that  they  observe  the  world 
with  a  sort  of  serious  smile,  and  it  is 
really  not  surprising  that  they  should 
speak  of  the  results  of  their  labor  as 
stuff.  It  is  only  stuff  that  appears  in  the 
papers,  and  as  a  rule  it  is  warmstuff,  if 
not  hotstuff. 

Another  reason  why  the  newspaper 
man  dignifies  a  word  that  is  properly 
derisive  is  that  he  is  so  accustomed  to  ex- 
aggeration on  every  hand,  people  with 
aggravated  ideas  of  themselves,  intensi- 
fied dislikes  of  their  enemies  and  un- 
warranted admiration  of  friends,  that  he 
strikes  a  happy  medium,  calls  his  own 
labor  "  stuff,"  and  the  achievements  of 
other  professions  "  nonsense." 


LATEST  PHASE  OF  THE  WAR. 

It  is  some  time  since  we  have  seen  oc- 
casion for  editorial  comment  on  the  war 
between  the  United  Press  and  the  Asso- 
ciated Press.  Last  summer  it  was  nec- 
essary in  our  capacity  as  the  journal  of 
journalists,  the  newspaper  of  newspaper 
men,  to  call  attention  to  the  status  of  the 
fight. 

Since  then  there  has  been  far  less 
shouting  and  the  warring  organizations 
have  been  comparatively  silent,  too  busy 
to  wrangle  with  words  as  hand  to  hand 
they  struggled  for  the  mastery.  It  is 
true  that  there  was  an  occasional  defiant 
shriek  of  pain,  but  the  oratory  of  pugil- 
ism has  not  been  conspicuous. 

The  battle  has  been  one  of  assault  and 
defence,  the  Associated  Press  storming 
the  citadel  of  United  Press  power  in  New 
England.  That  the  former  organization 
has  carried  an  important  redoubt  is  due 
to  the  skill  of  its  leaders  and  loyalty  of 
the  rank  and  file.  The  United  Press  re- 
sistance has  been  savagely  stubborn  with 
a  valor  born  of  the  determination  to  yield 
nothing. 

Last  week  the  Boston  y<?2/r«a/ joined 
the  Associated  Press,  and  its  lead  is  being 
followed  by  others.  This  is  the  greatest 
victory  that  has  been  won  by  either  side 


during  the  long,  costly  and  bitter  strug- 
gle. It  should  be  remarked,  however, 
that  the  United  Press  has  a  pretty  solid 
South  and  that  its  individual  guarantors 
look  upon  its  success  or  failure  as  almost 
a  personal  matter. 

The  real  weakness  in  the  United  Press 
has  been  that  it  is  a  proprietary  organi- 
zation, while  its  rival  is  strictly  a  co- 
operative concern,  a  uniou  of  many 
strong  papers  as  opposed  to  an  organi- 
zation intended  for  the  profit  of  a  few 
out  of  the  many. 

Another  disadvantage  and  perhaps 
the  strongest  detriment  to  the  prosperity 
of  the  United  Press  was  that  a  clique 
controlled  the  policy  of  its  fight,  and 
they  were  blinded  to  the  advantages  of 
diplomacy  by  an  irresistible  desire  to 
abuse  their  enemies  in  season  and  out  of 
season.  They  wasted  their  strength  in 
shouting  and  wearied  the  public  with 
accounts  of  the  alleged  wrong-doing  of 
their  rivals. 

To  such  an  extent  was  this  carried 
that  the  little  band  of  malignants  dis- 
credited their  own  profession,  and  by 
constant  assertions  in  regard  to  news 
twisting,  inaccuracy,  incompetency  and 
deliberate  intent  to  deceive,  they  dis- 
gusted their  natural  friends  and  alarmed 
the  public. 

When  the  United  Press  conferred  with 
the  Associated  Press  last  year  in  regard 
to  arranging  a  truce  The  Fourth  Es- 
tate published  in  full  the  signed  min- 
utes of  the  meeting.  As  the  United 
Press  had  offered  several  surprising 
concessions,  the  news  was  distasteful  to 
the  clique,  and  they  attempted  to  dis- 
parage The  Fourth  Estate,  bringing 
alleged  libel  suits,  and  in  various  ways 
exhibiting  bad  temper  and  a  lack  of  even 
the  pretense  of  fairness. 

We  are  glad  to  recall  the  treatment  of 
the  United  Press  papers  as  a  whole. 
They  commended  our  enterprise  and 
seemed  sorry  only  that  the  facts  were  as 
they  were.  Since  then  they  have  con- 
tinued our  firm  friendsand  honored  sub- 
scribers. 

Our  referring  again  at  this  time  to  the 
war  is  in  the  same  spirit  as  the  former 
references.  We  have  no  prejudices 
against  but  rather  the  highest  regard  for 
the  United  Press  papers.  It  is  but  the 
news  to  state  that  the  organization  has 
suffered  a  severe  loss  in  New  England. 
That  its  troubles  are  so  desperate  that  it 
is  hors  de  combat  is  scarcely  true. 

There  will  always  have  to  be  two  news 
organizations,  though  the  chances  are 
that  they  will  be  allied  to  an  extent  that 
will  make  the  present  terrific  expenses 
impossible.  Undoubtedly  the  United 
Press  will  be  reorganized  and  perhaps 
put  on  a  different  basis.  Its  sponsors 
must  by  this  time  see  the  necessity  for 
strengthening  the  broken  columns  and 
placing  the  organization  in  such  shape 
that  it  may  be  like  its  rival,  self-support- 
ing.   

IN  DEFENSE  OF  THE  PRESS. 

The  comments  of  the  New  York 
Evening  Fast  on  journalism  incident  to 
the  recent  troubles  of  the  New  York 
Times  have  caused  wide  comment  and 
the  opinions  of  the  newspapers  are  not 
complimentary  to  the  editorial  utterances 
of  the  Post. 

The  Brooklyn  Eagle  has  ruffled  its 
feathers  and  screeched  disapproval.  In 
reference  to  the  Times  the  Eagle  wants 
to  know  if  anything  else  is  to  be  ex- 
pected of  it,  so  it  comes  out  every 
morning;  and  then  the  Brooklyn  bird 
states  the  interesting  and  agreeable  fact 
that  the  Times  is  better  ofT  than  it  was 
supposed  to  be,  that  it  needed  a  pub- 
lisher, has  one,  and  matters  should  now  go 
well  with  it.  Coming  to  the  Post's  sug- 
gestion that  journalism  be  endowed,  the 
Eagle  remarks: 

The  Eagle's  editorial  is  well  put  and 
directly  to  the  point.  Editor  McKel- 
way  had  his  thinking  cap  on  when  he 
wrote  the  following  paragraphs: 

"Endowed  newspapers  have  been  tried 
and  failed.  The  late  John  Kelly  endowed 
the  long  dead  Star  with  the  mandatory 
subscription  of  every  liquor  dealer  and 
politician  he  could  pinch.  Tweed  did 
that  before  Kelly.     Later  bossism  in 


New  York  and  in  Brooklyn  has  tried  to 
thrust  solvency  on  impossible  papers. 

"  Endowed  or  subsidized  newspapers 
are  not  few.  Like  the  mechanical  pianos 
they  play  pretty  well  just  what  is  put 
into  tliem,  ljut  nothing  else.  As  every- 
body knows  and  foreknows  what  they 
will  emit  and  why  they  will  emit  it,  and 
that  they  would  just  as  readily  emit  the 
other  thing,  if  it  was  put  into  them,  they 
are  not  impressive.  The  Posl  didn't 
think  of  that. 

"When  it  said  that  respectability 
meant  poverty  and  riches  disreputability 
in  journalism,  it  invited  the  ad  hominem 
argument.  That  was  so  easy  that  to  re- 
frain from  it  was  a  duty.  We  refrained. 
We  know  the  Post  is  both  decent  and 
prosperous. 

"  It  left  none  in  doubt  as  to  what 
papers  it  meant  that  were  '  rich  and  in- 
decent,' for  It  named  them.  Those  it 
named  can  hardly  be  regarded  as  inde- 
cent. That  is  a  very  strong  word  even 
between  enemies.  The  Herald,  World 
and  Journal  are  very  sensational.  The 
news  they  do  not  report  they  make  or 
'  create.' 

"Indirectly  the  influence  of  sensa- 
tional sheets  on  legitimate  papers  has 
not  been  so  bad.  It  has  made  the  latter 
terser,  clearer  and  brighter.  In  the 
main,  too,  the  editorial  pages  have 
stood  up  for  morality,  for  the  poor  and 
for  reforms.  Ot  course,  they  often 
stand  up  for  them  in  a  loud  and  repul- 
sive way,  especially  when  they  are 
claiming  to  have  done  or  compelled  the 
doing  of  everything  by  everybody.  But 
that  is  a  curable  infirmity." 


NOTE  AND  COMMENT. 

There  was  a  general  idea  when  Will- 
iam R.  Hearst  bought  the  New  York 
Journal  and  began  to  pl^nt  the  golden 
seeds  of  his  admitted  success,  that  he 
was  a  "good  thing."  He  was  flooded 
with  advertising  schemes  and  opportuni- 
ties to  waste  money. 

It  happened  that  the  "good  thing" 
knew  exactly  what  he  was  about,  as 
shown  by  a  sudden  subsidence  of  the 
host  who  hoped  to  help  Hearst. 

The  Journal's  advertising  has  been 
and  continues  to  be  singularly  well  done. 
The  right  mediums  are  chosen,  the  right 
time  and  the  right  idea.  An  instance  of 
this  was  the  page  advertisement  in  Brook- 
lyn Life's  horse  show  number. 

There  it  was  announced  that  the  Jour- 
nal had  inaugurated  a  "horse  depart- 
ment" under  the  management  of  Will- 
iam Easton  and  the  editorship  of  Fran- 
cis Trevelyan.  The  names  of  these  gen- 
tlemen were  a  sufficient  guarantee  of  the 
character  and  completeness  of  the  news 
and  special  matter  expected,  and  of  the 
energetic  and  progressive  management 
of  the  Journal. 

The  advertisement  was  newsy,  timely 
and  properly  placed. 


The  Springfield  Union  issued  a  special 
number  May  13.  It  was  prepared  as  an 
illustrated  epitome  of  the  industries  of 
Springfield,  and  was  an  impressive  ex- 
hibit of  Springfield's  trade  and  manu- 
factures. The  Greater  Springfield  was 
the  well-chosen  title  of  the  issue. 


A  newspaper  with  an  honorable  his- 
tory and  an  untarnished  career  as  a 
public  servant  does  not  easily  die.  The 
New  York  Times  is  an  example.  It  was 
in  serious  difficulties  and  applied  for  a 
receiver.  This  did  not  mean  the  end  of 
the  Times,  but  rather  its  resurrection 
from  the  throes  of  great  troubles. 

The  Times  of  to-day  is  far  from  a 
name  only.  It  is  again  bright,  interest- 
ing, newsy  and  of  attractive  appearance. 
The  advertising  columns  grow  from  day 
to  day,  under  the  management  of  George 
L.  Fielder,  and  are  now  of  quite  a  re- 
spectable and  profitable  size. 


The  Russian  Czar  has  shown  his  good 
sense  by  having  commodious  and  attrac- 
tive quarters  set  aside  for  the  correspond- 
ents and  newspaper  men  who  are  in 
attendance  at  his  coronation.  Great 
pains  have  been  taken  by  the  Russian 
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officials  to  secure  comfort  for  the  repre- 
sentatives of  the  press. 

A  large  palace,  with  a  beautiful  park 
adjoining  it  in  the  rear,  has  been  rented 
■exclusively  for  their  use.  On  the  ground 
floor  are  the  oftices  of  the  Imperial  Press 
Bureau  and  the  private  apartments  of 
the  chief  press  censor.  The  stairs  and 
vestibules  are  covered  with  exquisite 
Persian  carpets.  On  the  second  floor  is 
a  large  parlor,  intended  for  the  scribes 
as  a  workroom.  A  number  of  desks  are 
placed  there  for  their  accommodation. 
Adjoining  this  is  an  elegantly  fitted  re- 
ception room  for  the  exclusive  use  of 
correspondents  when  receiving  friends. 
A  buftet  will  also  be  one  of  the  attrac- 
tions. 


The  Chicago  Trade  Press  has  ap- 
peared with  a  beautiful  new  cover  in 
■colors.  There  are  also  changes  in  the 
method  ot  arrangement,  and  an  increase 
in  the  number  of  pages.  The  publica- 
tion has  always  been  conducted  with 
ability,  and  it  is  now  undeniably  artistic, 
as  well  as  valuable  and  clever.  The 
Trade  Press  has  just  completed  its 
■second  year. 

There  are  women — Anglo-maniacal 
women,  of  course,  who  every  now  and 
then  see  fit  to  rail  against  the  American 
weeklies,  declaring  them  to  be  as  far  be- 
low the  English  periodicals  of  that  per- 
■suasion  as  are  the  English  monthlies  be- 
low the  American  monthlies.  Surely, 
■says  the  New  York  Evening  Sun,  such 
an  assertion  could  not  include  the  Lon- 
don Queen,  which,  without  exaggera- 
tion, is  about  as  impossible  a  produc- 
tion as  printers'  ink  has  yet  had  the 
face  to  perpetrate.  Such  a  publication 
•would  never  be  tolerated  by  the  women 
■of  this  country. 

It  is  the  essence  of  British  vulgarity 
and  snobbishness;  except  for  some  little 
writing  now  and  then  from  trained  pens, 
it  is  one  m«iss  of  vanity  and  poor  taste. 
It  caters  to  the  very  smallest,  cheapest 
-attributes  of  the  feminine  mind. 

The  English  must  relish  it — inanity, 
snobbishness,  inaccuracy  and  all — for 
any  one  who  has  ever  visited  Great  Brit- 
ain knows  that  no  library  table  is  re- 
garded as  complete  without  such  a 
paper. 

There  is  an  organized  movement  in 
■Massachusetts  on  the  part  of  the  press 
to  remember  the  legislators  who  refused 
to  afford  relief  in  libel  laws.  The  Lynn 
Item  and  Haverhill  Gazette  have  them 
■on  the  list,  and  will  take  pleasure  in  aid- 
ing the  good  work  of  puncturing  some 
of  their  booms  later  on.  Other  news- 
papers will  serve  their  own  purposes  by 
preparing  a  list  of  the  objectionable  legi- 
■slators  and  posting  it  in  a  conspicuous 
place  in  their  respective  offices. 


The  Chap-Book,  which,  as  already  an- 
nounced, is  to  remain  in  Chicago,  will 
have  on  its  title  page  H.  S.  Stone  &  Co., 
as  publishers.  Herbert  S.  Stone  con- 
tinues as  editor,  and  Harrison  G.  Rhodes 
•as  assistant  editor.  They  will  have  more 
time  than  before  to  devote  to  the  maga- 
zine. The  Chap-Book  began  its  third 
year  May  15. 

The  representatives  of  the  press  have 
been  well  represented  at  the  Industrial 
Exhibition  in  Berlin.  The  chairman  of 
the  press  committee  connected  with  the 
exhibition  and  the  managing  director 
of  the  International  Press  Bureau  have 
given  out  two  thousand  press  tickets  of 
admission  to  the  exhibition. 

This  month  there  is  to  be  a  general 
meeting  of  the  various  press  clubs  now 
represented  in  Berlin. 


CHANGES  TO  A  WEEKLY. 

The  Camden  (N.  J.)  Independent  has 
suspended  publication  as  a  daily,  and  will 
be  issued  hereafter  as  a  weekly. 


MOVES  TO  NEW  OFFICES. 

The  New  York  Dispatch  has  removed 
its  offices  to  the  American  Tract  Society 
building. 


PURELY  PERSONAL. 

George  E.  Randall,  the  eastern  repre- 
sentative of  the  Chicago  Times-Herald, 
is  no  exception  to  the  rule  that  hard  and 
conscientious  labor  is  customary  among 
the  workers  on  the  Chicago  papers.  In  do- 
ing his  duty  Mr.  Randall  has  won  a  great 
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number  of  friends  among  the  advertisers. 
However  likely  they  would  be  to  use 
the  Times- Herald  "  anyhow,"  they 
like  to  deal  with  a  man  of  Randall's 
j  sort.  They  know  that  their  business  is 
carefully  attended  to,  and  they  feel  sure 
of  both  the  medium  and  its  representa- 
tive. 

Edmund  H.  Emory  has  been  made 
managing  editor  of  the  Newark  Daily 
Advertiser,  which  was  recently  pur- 
chased by  Sheffield  Phelps,  editor  of  the 
Jersey  City  Journal.  Mr.  Emory  has 
been  identified  with  journalism  for  many 
years,  having  been  city  editor  of  the 
Chicago  Times  and  also  of  the  Mail 
of  that  city,  and  having  been  at  one 
time  connected  with  the  Philadelphia 
Press.  He  was  World's  Fair  corre- 
spondent of  the  New  York  Times,  and 
was  its  advertising  manager  during  the 
past  three  years. 

Marshall  H.  Mallory,  publisher  of  the 
Churchman,  has  gone  abroad  for  a  two 
months'  trip. 

William  H.  Muldoon  has  given  up 
the  city  editorship  of  the  New  York 
Times,  and  is  succeeded  by  H.  W. 
Lowenthal,  who  formerly  occupied  the 
same  position,  gaining  in  this  capacity 
the  reputation  of  being  one  of  the  strong- 
est of  the  metropolitan  city  editors. 

Arthur  Hornblow,  who  resigned  re- 
ceiitly  from  the  staff  of  the  Dramatic 
Mirror  and  is  now  associate  editor  of 
the  Peterson  Magazine,  has  arranged 
with  Messrs.  Arkell  to  take  charge  of 
the  dramatic  department  in  Leslie's 
Weekly  next  season. 

P.  C.  Boyle  says  there  is  an  impres- 
sion among  the  members  of  the  In- 
ternational League  of  Press  Clubs  that 
General  Felix  Agnus,  of  the  Baltimore 
American,  will  be  the  next  president  of 
the  league,  unless  the  old  custom  of  chos- 
ing  a  president  from  the  convention  city 
is  adhered  to. 

Gen.  Agnus  would  make  an  earnest, 
energetic  and  entertaining  president. 
He  has  a  host  of  friends,  and  if  he  should 
signify  his  willingness  to  run  would  un- 
doubtedly make  a  bold  bid  for  the  honor- 
able office. 

Following  the  resignation  of  Editor 
Carmack,  of  the  Memphis  Commercial- 
Appeal,  comes  that  of  managing  editor 
W.  D.  Robinson,  who  had  been  with 
the  paper  almost  from  the  time  the  old 
Commercial  was  established.  He  is  suc- 
ceeded by  C.  P.  J.  Mooney,  formerly 
city  editor  of  the  Memphis  Scimitar. 

J.  Martin  Miller  has  moved  his  office 
from  63  Tribune  Building  to  room  130 
Times  Building. 

John  Henderson,  for  years  night 
editor  of  the  New  York  Herald  has  per- 
manently retired.  James  Gordon  Ben- 
nett will  give  Henderson  $2,000  a  year 


for  life.  John  is  one  of  the  characters 
in  New  York  newspaperdom,  a  rough 
and  sturdy  old  fellow,  with  a  big  heart 
and  a  host  of  friends.  He  has  not  been 
in  very  good  health  for  some  time  and 
his  retirement  on  a  liberal  pension  is  the 
reward  of  years  of  faithful  labor  in  the 
interests  of  the  Herald. 


George  F.  Hatton,  the  talented  young 
editor  of  the  Oakland  Tribune,  has 
passed  a  highly  creditable  examination 
before  the  Supreme  Court  and  is  now  a 
full  fledged  attorney. 

Mr.  Hatton  has  held  the  position  of 
managing  editor  of  the  Tribune  for 
years,  and  has  done  a  great  deal  of  dis- 
tinctive work. 

Mr.  Hatton  does  not  intend  to  imme- 
diately take  up  the  practice  of  the  law. 
He  will  remain  in  journalism  ior  the 
present. 

The  managers  of  five  of  the  famous 
White  Mountain  hotels,  Crawford  House, 
Summit  House,  Fabyan's  Twin  Mount- 
ain House  and  the  new  Mt.  Pleasant 
House,  have  secured  the  services  of 
Cleaveland  A.  Chandler,  society  editor 
of  the  Boston  Globe,  as  their  press  and 
advertising  agent  for  the  season  of  1896. 


John  R.  Burke,  formerly  of  the 
Macon  (Ga.)  Telegraph,  is  now  city 
editor  of  the  Savannah  Press.  This 
change  is  a  matter  of  congratulation  to 
the  Press,  as  Mr.  Burke  enjoys  a  wide 
popularity  in  Georgia. 


Grant  W.  Harrington,  editor  of  the 
Hiawatha  Kansas  Democrat,  has  been 
elected  commander  of  the  Sons  of  Vet- 
erans of  the  department  of  Kansas. 


Fred  K.  Eppelsheimer,  secretary  of 
the  New  York  Correspondents'  Club,  has 
resigned  as  correspondent  of  the  Phila- 
delphia Inquirer  and  joined  the  staff  of 
the  New  York  Herald.  "Jack  "  Flagg, 
one  of  the  most  popular  of  the  younger 
generation  of  New  York  newpaper  men, 
is  his  successor. 


Thomas  Towndrow,  the  veteran  news- 
paper reporter  of  New  Rochelle,  N.  Y., 
is  now  eighty-six  years  old. 

Mr.  Towndrow  has  been  in  newspaper 
work  nearly  sixty  years,  and  is  perhaps 
the  oldest  reporter  actively  engaged. 


William  A.  Roberts,  proprietor  of  the 
Biddeford  (Mass.)  Times,  was  married 
recently  to  Miss  Ellen  D.  Chase. 


The  New  York  Journal  is  to  receive 
from  James  L.  Ford,  its  literary  editor, 
special  contributions  from  Europe.  Mr. 
Ford  is  responsible  for  some  of  the  best 
editorial  page  features  in  the  Journal. 


William  Hirsch,  formerly  connected 
with  the  Ogdensburg  (N.  Y.)  Daily 
News,  has  been  engaged  as  market  re- 
porter for  the  New  York  Weekly  Stock- 
holder. 

H.  M.  Walker,  who  has  been  editor  of 
the  Moscow  (Wash.)  Times-Democrat\ia.% 
gone  to  Los  Angeles,  Cal.,  where  he  has 
joined  the  editorial  staff  of  the  Daily 
Times. 

V.  Waring,  who  has  charge  of  the  ad- 
vertising of  the  Waterbury  Watch  Com- 
pany, recently  sailed  for  Europe,  and 
will  be  absent  several  months. 


THE  PRICE   BUT  A  PITTANCE. 

The  Pennsylvania  state  library  has 
lately  purchased  from  John  P.  Reed  the 
bound  volumes  of  the  Bedford  Gazette 
from  September,  1805,  the  date  of  its 
foundation  by  Charles  McDowell,  until 
November,  1808,  and  from  1832,  the 
date  of  its  purchase  from  Charles 
McDowell's  estate  by  Gen.  George 
W.  Bowman,  until  1 896  — making  in  all 
sixty-seven  years — tor  the  sum  of  $300, 
a  little  over  $4  a  year. 


CLEVER  BICYCLE  ADVERTISER. 

Among  the  most  noticeable  of  the 
magazine  advertisements  printed  during 
the  past  season  have  been  the  announce- 
ments of  the  Monarch  Bicycle. 

The  advertisements  exhibited  a  very 
successful  blending  of  classic  ideas  with 
subjects  of  the  most  modern  and  prac- 


T.  W.  CROSI.V. 

tical  character.  They  were  found  very 
effective  and  are  said  to  have  brought 
much  financial  result. 

It  will  interest  the  readers  of  The 
Fourth  Estate  to  know  that  T.  W. 
Crosby,  the  advertising  manager  of  the 
Monarch  Cycle  Company,  is  responsible 
for  the  attractive  advertising  of  the  Mon- 
arch wheel. 

Mr.  Crosby  is  a  young  man,  but  has 
had  ample  experience  in  connection  with 
advertising. 

He  was  for  two  years  with  the  Detroit 
News,  and  in  1891  was  advertising  man- 
ager of  the  Detroit  limes.  The  follow- 
ing year  he  became  advertising  manager 
of  the  Detroit  Tribune,  on  which  there 
was  more  scope  for  his  capacity. 

He  was  appointed  advertising  man- 
ager of  the  Monarch  Cycle  Company  in 
March,  1895,  and  the  public  is  familiar 
with  his  work  in  that  connection. 


MAN  OF  MANY  PRESIDENCIES. 

William  Berri,  of  the  Brooklyn 
Standard  Union,  has  been  elected  Pres- 
ident of  the  Brooklyn  Union  League  club. 
Before  this  he  was  more  than  once  pres- 
ident of  the  Oxford  club  and  of  the 
Lincoln  club.  He  is,  therefore,  a  man 
of  presidencies  and  acquainted  with 
clubs.    The  Ea^le  says  ot  the  election: 

"We  think  that  the  Union  League 
and  Mr.  Berri  will  both  have  good  cause 
for  the  congratulations  which  they  will 
receive.  The  club  is  an  influential  and 
hospitable  organization  as  efifective  in 
its  cuisine  as  it  is  unilateral  in  its 
politics. 

"  Mr.  Berri  is  a  tactful  and  successful 
executive,  as  well  as  a  citizen  of  much 
public  spirit.  Neither  a  business  nor  a 
professional  biography  is  required  by 
this  felicitation  of  him  on  his  election,  for 
those  obituary  incidents  shall  be  post- 
poned from  this  column  as  long  as 
possible. 

"The  Eagle  wishes  for  the  Union 
League  and  for  its  president  an  admin- 
istration of  prosperity  and  happiness, 
with  a  long  fellowship  of  interest  and 
congeniality." 


HE  IS  THE  CHOICE  OF  BUFFALO. 

The  delegates  elected  from  the  Buffalo 
Press  Club  to  the  convention  of  the  in- 
ternational league  of  press  clubs,  which 
will  meet  in  their  city  next  month,  met 
last  week  and  unanimously  agreed  upon 
Samuel  G.  BIythe  as  their  choice  for  pre- 
sident of  the  league,  if  it  shall  please 
the  league  to  elect  its  president  from 
the  city  of  entertainment  this  year  as 
in  former  years. 
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SOME  TYPESETTING  STATISTICS. 


Many  Typesetting  Machines  are 
Used— Mergenthalers  Lead  in 
Number— Some  of  the  Totals  in 
Various  Cities. 

The  latest  report  prepared  by  the 
Typographical  Union  of  North  America 
presents  some  interesting  figures  in  con- 
nection with  the  setting  of  type  in  this 
country  by  machine. 

The  data  was  no  doubt  collected  sev- 
eral months  ago,  but  the  figures  are  sub- 
stantially correct  at  this  time,  except 
that  the  number  of  machines  in  use  has 
been  increased  to  some  extent. 

The  popularity  of  the  typesetting  ma- 
chines seems  to  be  universal  throughout 
the  different  states,  and  their  use  does 
not  even  appaar  to  depend  on  the  den- 
sity of  population.  The  large  cities  not 
only  possess  them,  but  they  are  found  in 
towns  that  do  not  happen  to  be  of  large 
size  and  yet  are  the  homes  of  enterpris- 
ing publishers. 

The  total  of  the  Mergenthaler  ma- 
chines in  use  in  ' '  union  ' '  offices  is  not  far 
from  2,500.  At  the  time  the  report  was 
prepared  there  were  forty-eight  Mergen- 
thalers in  use  in  "  union  "  offices  in  San 
Francisco  (in  addition  to  those  of  other 
manufacture),  while  the  people  of  Chi- 
cago then  had  one  hundred  and 
eighty-six  to  aid  in  the  produc- 
tion of  their  reading  matter.  Peoria, 
111.,  had  thirteen  Mergenthalers,  while 
Indianapolis  had  twenty-seven.  Des 
Moines  rejoiced  in  the  possession  of 
twenty-three,  while  Louisville  had  a 
total  of  only  twenty-two  machines  of 
all  makes  in  "union"  offices,  but  had 
twenty-nine  Mergenthalers  in  "non- 
union "  offices. 

Boston  had  130  Mergenthalers,  De- 
troit, 43;  Kansas  City,  42;  St.  Louis, 
100;  Omaha,  22;  Cincinnati,  97;  Buffalo, 
57  (in  all);  Brooklyn,  47  (in  all);  Cleve- 
land, 43,  and  Columbus,  O.,  24.  Phila- 
delphia had  28  Mergenthalers  in  use  in 
"union"  offices,  and  75  in  "non- 
union" offices.  Pittsburg  had  76  in 
union  offices  and  8  in  non-union  offices. 
Outside  of  Buffalo,  Brooklyn,  Louisville 
and  Philadelphia  the  type-setting  ma- 
chines in  use  in  non-union  offices  are  but 
a  small  fraction  of  the  entire  number  in 
use.  New  York  city  has  about  350 
Mergenthalers..  nearly  all  being  in  union 
offices. 

The  price  paid  for  machine  compo- 
sition on  morning  papers  was  15  cents 
per  thousand  ems  in  Los  Angeles,  Cal., 
22  cents  in  Pueblo,  Col.,  12  cents  in 
Savannah,  15  cents  in  Chicago  and  14^ 
cents  in  Philadelphia.  The  rate  on 
evening  papers  was  slightly  lower. 

Where  the  composition  was  paid  for 
by  the  week  the  following  wages  were 
paid  for  machine  composition:  Los 
Angeles,  $24;  Toronto,  $15:  Pueblo, 
$24;  Meriden,  Conn.,  $16.80;  Virginia 
City,  Nev.,  $35.40;  Buffalo,  $21 ;  Brook- 
lyn, $27;  New  York,  $27;  Cincinnati, 
$26;  Philadelphia,  $21,  and  Salt  Lake 
City,  $24.30. 


THE  CHURCH  MILITANT. 

Dr.  W.  C.  Gray,  the  fighting  editor 
of  the  Interior,  is  making  it  lively  for 
Dr.  Rufus  S.  Green,  editor  of  the 
Assembly  Herald,  the  official  organ  of 
the  Presbyterian  general  assembly. 
According  to  Dr.  Gray  Dr.  Green  is 
using  his  position  to  solicit  the  money 
of  ministers  to  be  used  in  investment  on 
Wall  street.  Dr.  Green  is  president  of 
the  Investment  Association  of  New  York. 

Dr.  Green  says  that  Dr.  Gray  en- 
deavored to  trap  him  by  sending  a  de- 
coy letter.  Dr.  Gray  freely  acknowl- 
edges that  he  acted  as  accused.  It  was 
a  fair  journalistic  method  of  getting  the 
evidence  he  wanted. 


FILES  CHATTEL  MORTGAGES. 

The  Bay  City  (Mich.)  Tribune  has 
filed  chattel  mortgages  for  the  sum  of 
$12,000. 


PULPIT  AND  PRESS  AGAIN. 


And  the  Minister  Shows  That  He 
Knows  "Where  He  Is  At." 

The  Rev.  Dr.  Charles  H.  Eaton,  rec- 
tor of  the  Church  of  the  Divine  Patern- 
ity, preached  recently  on  "  The  Pulpit 
and  the  Press."  "The  press,"  said  he, 
"forms  as  well  as  mirrors  public  opinion. 
Whatever  theory  may  be  adopted  in 
reference  to  the  province  of  the  news- 
paper, none  can  doubt  its  immense  pow- 
er.   It  is  the  people's  university. 

"  The  writer  or  editor  can  take  10,000 
or  perhaps,  50,000,  men  aside  when  they 
are  most  impressionable,  and  in  a  quar- 
ter of  an  hour  give  their  minds  a  bias 
from  which  they  may  never  recover. 
The  school  reaches  only  one  period  of 
life.  The  pulpit  exercises  its  power 
principally  on  Sunday.  The  newspaper 
is  never  idle.  In  youth  and  old  age, 
week  days  and  Sundays,  it  is  alive." 

Dr.  Eaton  then  spoke  about  the  great 
men  who  have  contributed  to  the  building 
up  of  the  newspapers  of  the  day,  mention- 
ing the  names  of  Greeley  and  Bennett. 
"The  press,"  he  continued,  "has  ex- 
posed gigantic  schemes  of  forgery  and 
corruption.  Side  by  side  with  the  press 
are  the  great  institutions  which  limit  and 
govern  its  work — the  school  and  the 
pulpit. 

"  It  has  advanced  in  equal  strides  with 
the  school.  It  can  never  supersede  the 
the  pulpit,  whose  ally  it  is.  That  the 
newspaper  can  take  the  place  of  the  pul- 
pit is  impossible.  The  printed  and  the 
spoken  word  are  both  necessary.  The 
pulpit  stands  for  faith  and  the  announc- 
ing of  God's  tidings,  and  enforces  the 
laws  of  spiritual  life.  The  editor  and  the 
minister  are  co-laborers  for  humanity, 
but  one  cannot  do  the  work  of  the  other." 

Dr.  Eaton  declared  that  the  pulpit  had 
the  right  to  demand  that  the  press  shall 
be  clean.  "There  is  a  great  improve- 
ment," said  he,  "in  the  newspapers  of 
this  country  during  the  last  twenty-five 
years,  but  there  are  still  papers  whose 
chief  claim  to  existence  are  immorality 
printed  in  leaded  lines,  and  details  of 
crime  prominently  displayed. 

"  The  pest  of  the  age  is  personal  jour- 
nalism, which  is  impertinent  and  insolent. 
Decent  journalism  respects  absolutely  the 
barrier  of  private  life.  It  must  be  said, 
however,  that  patrons  very  generally  de- 
cide the  character  of  the  newspaper. 
The  press  prints  what  the  public  wants, 
or  what  it  thinks  the  public  wants. 
Neither  the  minister  nor  the  editor  can 
make  himself  altogether  independent  of 
his  clientele." 


AN  UNLUCKY  MAGAZINE. 

Application  has  been  made  for  a  re- 
ceiver for  the  Historical  Register  Pub- 
lishing Company,  of  Philadelphia,  which 
publishes  the  American  Historical  Regis- 
ter. 

The  company  was  incorporated  in 
New  Jersey  with  a  capital  stock  of  $10,- 
000,  all  of  which  is  paid  in. 


SAGE  SUSPECTED  BUNCO. 


He  Meets  Two  Reporters  Wear- 
ing Pink  Shirts  on  Broadway — 
They  Finally  Get  the  Interview. 

Russell  Sage,  the  financier,  had  an  un- 
usual experience  with  reporters  recently. 
He  is  used  to  reporters  and  does 
not  like  them,  but  there  was  something 
alarming  about  the  two  he  met  last  week. 
He  had  left  his  office  to  call  on  Mayor 
Strong  to  talk  about  rapid  transit. 

He  had  gone  about  a  block,  and  was 
near  the  Trinity  building,  when  two 
dapper  young  men  stepped  up  to  him. 
One  wore  a  beautiful  pink- striped  shirt, 
a  white  collar,  and  a  check  tie.  The 
other,  the  taller  of  the  two,  though  more 
quietly  dressed,  had  a  tie  almost  to 
match.  He  had  a  smooth  manner,  too, 
and  there  was  friendliness  in  his  voice  as 
he  said : 

"Ah,  Mr.  Sage,  are  you  going  to  call 
on  the  mayor?  " 

Mr.  Sage  stopped  and  began  backing 
off.  The  attack  had  been  sudden,  and 
the  financier  was  disconcerted  for  the 
moment.  He  looked  at  the  pink-striped 
shirt  and  the  check  necktie. 

"Young  man,"  he  said,  "you're 
mistaken  in  the  man.  Now  go  away. 
You're  mistaken.  What  would  I  want 
to  see  the  mayor  for  ?  " 

"  Rapid  transit,"  said  the  taller  of  the 
young  men,  smoothly. 

Again  Mr.  Sage  hesitated,  but  a  glance 
at  the  pink-striped  shirt  was  enough. 
"  Go  away,  I  say,"  he  said,  still  backing 
off.  "Now  go  away.  You've  picked 
up  the  wrong  party.  You  can't  work 
me  with  any  game  like  that.  Now  go 
away." 

It  was  plain  that  he  was  in  earnest. 

"Go  'way!  Go  'way!"  he  said. 
"You've  made  a  mistake." 

The  young  man  with  the  pink  shirt 
blushed  pinker  than  the  pink  streaks 
in  the  shirt,  while  the  other  young  man 
said:  "Well,  I'll  be  d  d!" 

While  he  was  saying  it  Mr.  Sage  had 
started  on  uptown.  His  benevolent  face 
wore  a  troubled  look  and  he  murmured: 
"  My,  my  !    In  Broadway,  too  !  " 

The  two  young  men  followed  Mr. 
Sage  to  the  mayor's  office,  where  they 
succeeded  in  interviewing  him  for  their 
newspapers.  Mr.  Sage  said  "  My, 
my!"  the  second  time  when  he  saw 
them  and  learned  that  they  were  re- 
porters. 


DROP  HIM  A  LINE. 

We  have  had  a  large  number  of  in- 
quiries in  regard  to  a  recent  article 
about  "Self-Spacing  Type."  To  get  full 
information  in  regard  to  this  type  it 
would  be  well  to  drop  a  postal  to  the 
author  of  "The  Space  Problem," 
Herbert  L.  Baker,  manager  of  the 
Buffalo  branch  of  the  American  Type 
Founders  Company. 

Mr.  Baker  will  be  pleased  to  furnish 
full  particulars  in  regard  to  the  self- 
spacing  type. 


ADVERTISING  IN  CANADA. 

During  the  past  year  or  two  decided 
changes  have  been  noted  in  Canadian 
advertising.  A  tendency  to  get  out  oJ 
"  ruts  "  has  been  perceptible.  Enterpris- 
ing advertising  men,  who  had  observed 
the  effects  produced  by  advertising  v\ 
the  United  States,  have  endeavored  to 
influence  the  business  men  in  the  larger 
Canadian  cities  in  such  a  way  as  to  in- 
fuse modern  energy  and  vitality  into  the 
advertising  habits  of  the  community. 

Among  the  most  recent  evidences  of 
the  changes  in  Canadian  sentiment  in 
regard  to  advertising  matters  is  the  en- 
largement of  the  office  accommodations 
in  Toronto,  at  26  King  street  East,  of 
the  Canadian  Advertising  agency,  which 
is  conducted  by  John  I.  Sutclifle  and  H. 
E.  Stephenson,  who  took  more  than 
usual  pains  to  equip  themselves  with  a 
thorough  knowledge  of  the  details  of  the 
general  advertising  business  before  start- 
ing in  it  themselves. 

The  agency  was  really  established  in 
London  (in  1895)  and  now  has  an  office 
there.  The  recent  increase  in  the  space 
occupied  by  the  Toronto  office  gives  it 
double  the  room  previously  occupied. 
Messrs.  Sutclifle  and  Stephenson  now 
possess  what  appear  to  be  the  best  facil- 
ities in  Canada  for  handling  general 
newspaper  advertising. 


EDITOR  DUNBAR  SUSTAINED. 

The  supreme  court  has  reversed  the 
judgment  of  the  Pima  county  (Arizona) 
district  court  against  J.  O.  Dunbar,  con- 
victed of  libel  against  United  States 
Marshal  W.  K.  Meade,  secretary  of  the 
territory,  C.  M.  Bruce,  ex-Attorney- 
General  Francis  K.  Heney  and  Governor 
Hughes. 

On  trial  of  the  case  Hughes  testified 
for  the  defence.  The  indictment  was 
found  while  he  was  in  the  east  two 
years  ago,  without  his  knowledge,  from 
an  editorial  which  appeared  in  iJunbar's 
paper,  and  for  whicti  he  was  adjudged 
to  pay  a  fine  of  $1,000.  Hughes  always 
held  the  prosecution  was  malicious. 


AN  EDITOR'S  WICKED  WAYS. 

Two  weeks  ago  a  stranger  named 
Joseph  Scott  began  the  publishing  of  the 
Herrick  Herald.  Saturday  lollow- 
ing  the  first  issue  of  the  publication,  he 
left  for  parts  unknown  and  has  since  not 
been  heard  from. 

Scott  succeeded  in  victimizing  several 
hundred  people  out  of  advance  subscrip- 
tion money  and  a  number  of  advertisers 
whom  he  induced  to  pay  for  advertising 
space  in  advance.  The  newspaper 
plant  was  a  leased  one,  owned  by  f".  M. 
Bolt,  of  Ramsay.  It  is  said  that  he  will 
continue  the  publication. 


THE    ROWELL  MISDIRECTORY. 

Editor  The  Fourth  Estate: 

That  the  so-called  American  Newspaper 
Directory,  published  by  Kowell  &  Co.  ot  New 
York,  has  degenerated  into  a  second  grade  ad- 
vertising medium  mast  be  apparent  to  all  who 
will  give  the  matter  any  intelligent  investiga- 
tion. The  fact  that  less  than  one-fifth  of  the 
papers  listed  in  said  directory  have  furnished 
the  required  reports  to  Rowell  regarding  cir- 
culation shows  that  over  four-fifths  of  the  pub- 
lishers of  the  country  ignore  the  book  entirely, 
and  even  the  threat  sent  out  by  Rowell  *•  to 
reduce  circulation  rating  of  all  papers  that  did 
not  furnish  reports,"  did  not  seem  to  affect  the 
results. 

The  great  majority  of  publishers  have  de- 
monstrated that  they  consider  the  said  directory 
simply  an  advertising  scheme  and  care  nothing 
for  what  ratings  of  their  papers  appear  in  it. 

As  an  evidence  of  the  absolute  *' Ki? 
of  this  directory  to  advertisers  I  call  attention 
to  the  fact  that  the  Cincinnati  Weekly  Enquirer, 
Cincinnati  Weekly  Gazette,  Cleveland  Okio 
Practical  Farmer,  St.  Louis  Weekly  Globe* 
Democrat,  and  about  forty  other  papers,  all 
have  the  uniform  rating  of  *'  C,"  or  "  exceeding 
20,000  circulation." 

That  there  is  no  approach  to  the  facts  in  the 
case  of  either  of  the  above-named  papers  is  too 
well  known  to  need  describing,  but  none  of 
them  happen  to  be  advertising  patrons  either 
of  the  book  or  its  auxiliary  Printers^  Ink. 
We  could  easily  name  as  glaring  inconsistencies 
in  over-rating  circulation,  did  we  care  to  do  so, 
as  these  cited  are  under-rated. 

M.  J.  Lawrence, 
Ohio  Practical  Farmer. 

Cleveland,  May  11,  1896. 
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BOGUS  BUSINESS  BOOKS  BRING 
BOUNTIFUL  "BOODLE." 


A  Scheme  of  a  Kind  by  which  Many 
Advertisers  Have  Been  Victim- 
ized. 

Three  men  who  have  been  carrying 
on  business  at  49  Montgomery  street, 
Jersey  City,  under  the  name  of  the 
American  Publishing  Company,  were 
arrested  in  Jersey  City  last  week  on  the 
charge  of  illegally  using  the  mails,  and 
two  other  men  and  a  woman  were  ar- 
rested in  Brooklyn  on  the  same  charge. 

The  Jersey  City  prisoners  said  they 
were  Charles  V.  Daly,  of  Brooklyn, 
Hugh  Rogers,  of  Brooklyn  and  Arthur 
Bowen,  of  New  York.  The  Brooklyn 
prisoners  are  H.  M.  Morris,  Isadore  H. 
Meyer  and  Annie  Caswell. 

The  police  say  the  American  Publish- 
ing Company  of  Jersey  City  and  Caswell. 
&  Company  of  Brooklyn  are  one  and 
the  same.  John  Wanamaker  &  Com- 
pany, of  Philadelphia,  are  among  the 
complainants. 

The  inspectors  say  the  prisoners  have 
been  conducting  their  business  on  an  ex- 
tensive scale,  although  there  is  no  way 
at  present  of  estimating  the  amount  of 
money  obtained.  The  "  American  Pub- 
lishing Company"  has  been  sending 
circulars  all  over  the  United  States  with 
this  advertisement: 

The  United  States  Red  Book,  being  a  care- 
fully selected  list  of  the  reliable,  substantial  and 
representative  financiers  and  business  firms 
and  corporations  of  the  principal  cities  of  the 
United  States  and  Canada,  obtained  from 
official  sources.  Arranged  by  city.  Classified 
by  trade  in  alphabetical  order.  Pnc^  per 
volume,  $10. 

The  business  had  grown  so  that  trav- 
eling salesmen  were  employed  from 
Boston  to  Chicago.  The  prisoners  have 
been  at  work  in  Jersey  City  about  a 
year — at  first  in  the  Weldon  Building, 
and  since  May  i  at  49  Montgomery 
street. 

The  VVells  Fargo  Express  Company 
a  few  days  ago  received  at  its  Jersey 
City  offices  a  draft  for  $50  drawn  by 
the  American  Publishing  Company  on 
the  Akron  Belting  Company  of  Akron, 
O.,  which  was  returned  unhonored. 

The  draft  was  accompanied  by  a  con- 
tract, which  the  Akron  Belting  Com- 
pany pronounced  a  forgery.  It  appears 
that  the  American  Publishing  Company 
sent  with  their  circular  a  request  for  an 
advertisement  from  the  company  at 
Akron.  It  is  alleged  that  nothing  was 
said  about  any  charge.  The  wording 
was  such  as  to  naturally  lead  to  the  con- 
clusion that  the  advertisement  was  to  be 
gratuitous. 

A  representative  of  the  Akron  Com- 
pany signed  the  contract.  A  week  or 
two  afterward  it  came  back  to  him  with 
the  draft.  The  clause  requesting  the 
advertisement  had  been  stricken  out,  it 
is  claimed,  and  the  wording  so  changed 
by  other  erasures  that  the  paper  bore 
very  little  resemb'ance  to  its  original 
form. 

The  prisoners  were  taken  before  the 
United  States  Commissioner  and  were 
committed  for  examination  this  week. 
Bail  was  fixed  at  §2,000  for  Bowen  and 
$1,500  for  the  other  two. 

Ihe  Brooklyn  prisoners  were  ar- 
raigned and  held  in  §2,500  bail.  They 
could  not  furnish  the  amount. 


APOLOGIZED  FOR  THE  E, 

Why  the  Readers  of  a  Western 
Journal  Sympathized  With  the 
Editor. 

"  Wx  hopz,"  said  a  leading  article  in 
a  Western  paper,  apologetically,  "that 
our  rxadxrs  will  pardon  this  wxxk's 
issux  and  thx  sxxmingly  myslxrious 
absxnex  of  a  cxrtain  Ixttxr. 

"  Shooting  Sam  Bibbxr  camx  into  our 
officx  yxstxrday,  and  stafxd  that  as  hx 
was  going  shooting,  and  had  no  am- 
munition, hx  would  likx  to  borrow  somx 
of  our  typx  for  shot.  Bxforx  wx  could 
przvxnt  it  hx  grabf>xd  all  thx  Ixttxrs  out 
of  thx  most  important  box  and  dis- 
appxarxd. 

"  Our  subscribxrs  can  hxlp  in  rxplxn- 


ishing  our  stock  if  all  thosx  who  wxrx 
shot  by  Sam  will  savx  thx  chargx  whxn 
it  is  pickxd  out  of  thxm  and  return  it  to 
us.  Nxvxr  mind  if  it  is  baltxrxd  a 
littlx."— /Vw  and  Printer. 


COL.  COCKERILL'S  FUNERAL. 

On  board  the  Cunard  steamer  Cam- 
pania, which  arrived  last  week  was  the 
body  of  the  late  Colonel  John  A.  Cock- 
erill.  It  was  the  wish  of  Mrs.  Cock- 
erill  that  there  be  no  ceremony  at  the 
pier,  and  the  New  York  Press  Club, 
Masons  and  Elks  who  took  charge  of  the 
funeral  arrangements  respected  her 
desire. 

The  body  was  taken  Sunday  morning 
to  the  rooms  of  the  New  York  Press 
Club,  where  it  lay  in  state  until  Monday 
morning.  Simple  ceremonies  were 
held  at  the  Press  Club.  Addresses 
were  made  by  Joseph  I.  C.  Clarke,  John 
A.  Hennessy,  James  11.  Breslin,  William 
E.  S.  Fales,  William  Berri,  George  F. 
Williams,  P.  J.  Hanway  and  Charles  W. 
Price.  They  all  spoke  of  the  dead  jour- 
nalist in  the  most  loving  terms,  and 
related  many  instances  of  his  kindly 
interesting  life. 

The  body  was  then  removed  under  the 
escort  of  the  New  York  Lodge  of  Elks 
to  the  Scottish  Rite  Hall,  where  the 
Elks'  ritual  service  for  the  dead  was 
performed. 

Joseph  Howard,  Jr.,  president  of  the 
Press  Club,  delivered  an  appropriate 
address,  and  E.  P.  Hay,  of  the  Wash- 
ington Lodge,  delivered  an  eulogy.  At 
the  conclusion  of  the  ceremony  the  body 
was  taken  to  the  Calvary  Baptist 
Church  where  the  regular  funeral  ser- 
vices were  held,  the  Rev.  Dr.  McArthur 
officiating. 

At  their  conclusion  the  masonic  mem- 
bers of  Colonel  Cockerill's  lodge 
performed  the  masonic  ritual  service. 
The  body  was  then  taken  to  the  Grand 
Central  depot  under  escort  of  friends  of 
the  deceased  journalist.  At  the  depot 
the  casket  was  put  in  a  special  car  on 
the  St.  Louis  express. 

In  addition  to  Colonel  Cockerill's 
widow,  relatives  and  intimate  friends, 
the  remains  were  accompanied  to  St. 
Louis  by  representatives  of  the  New  York 
Lodge  of  Elks,  the  Masons,  the  New  York 
Press  Club,  the  Loyal  Legion  and  the 
St.  Louis  Lodge  of  Elks. 

P.  C.  Boyle,  of  the  Oil  City  Derrick, 
accompanied  the  body  to  St.  Louis. 
George  Lyon  went  as  the  representative 
of  the  New  York  Press  Club. 

The  honorary  pallbearers  were  Chaun- 
cey  M.  Depew,  General  Horace  Porter, 
G.  G.  Howland,  John  P.  Jackson,  Joseph 
Howard,  Jr.,  J.  I.  C.  Clarke,  William 
Sulzer,  Frank  Mordaunt,  John  G.  Hart, 
Charles  W.  Price,  C.  A.  Barratoni,  P. 
C.  Boyle  and  John  J.  McGrath. 

Arriving  in  St.  Louis,  the  local  Elks 
escorted  the  body  to  their  cemetery, 
"Elks'  Rest,"  where  the  remains  of 
Colonel  Cockerill  were  interred. 


OBITUARY  NOTES. 

Archibald  Paul  Mitchell,  the  founder 
and  publisher  of  Hardware,  a  journal 
devoted  exclusively  to  the  interests  of 
the  hardware  trade,  died  suddenly  at 
his  home.  Mr.  Mitchell  had  always 
been  an  indefatigable  worker,  and  his 
friends  had  often  urged  him  to  take  a 
vacation  and  give  himself  a  good  rest, 
but  his  mind  had  been  so  wrapped  up  in 
his  work  that  their  advice  was  never 
taken. 

About  six  years  ago  Mr.  Mitchell 
founded  the  journi.1  Hardware,  which 
he  continued  to  publish  until  his  death. 
The  journal  was  a  prosperous  one. 
The  office  is  at  No.  143  Chambers  street. 
The  paper  will  continue  to  be  pub- 
lished in  the  interest  of  the  family,  but 
it  is  not  yet  decided  who  will  conduct  it. 
Mr.  Mitchell  was  one  of  the  originators 
of  the  Hardware  Club,  the  prosperous 
downtown  business  men's  club,  which 
has  its  rooms  on  the  top  floor  of  the 
Postal  Telegraph  Building,  at  Broadway 


and  Murray  street.  He  was  also  a 
member  of  the  New  York  Club. 


Edward  Frederick  De  Nyse  died  last 
week,  after  a  long  and  painful  illness. 
Mr.  De  Nyse  was  once  a  prominent 
newspaper  editor  and  writer,  and  ob- 
tained some  reputation  as  a  playwright. 

He  began  his  newspaper  career  on  the 
New  York  Evenint;  Express,  and  sub- 
sequently went  to  the  Herald.  At  one 
time  he  was  dramatic  editor  of  the  Tele- 
gram, and  worked  on  the  World, 
Times,  Tribune  and  other  New  York 
newspapers. 


Robert  Murray,  known  to  a  genera- 
tion of  newspaper  men  as  the  foieman 
of  the  composing-rooms  of  the  New  York 
Sun,  is  dead.  His  body  was  washed 
ashore  at  Greenpoint,  L.  I.,  and  it  is 
supposed  that  he  committed  suicide. 

He  left  New  York  on  a  New  London 
boat,  and  nothing  was  heard  of  him 
until  his  body  was  found.  He  had  said 
to  friends  thit  he  was  in  financial  trouble 
and  that  ihey  would  never  see  him 
again. 

During  the  war  Captain  Murray  was 
officially  noticed  for  his  gallantry  in 
action.  Since  the  war  he  was  the  friend 
of  every  man  on  the  Sun,  from  Charles 
A.  Dana  down  to  the  office  boy. 


Charles  M.  Hill,  former  proprietor  of 
the  Gloversville  (N.  Y.)  Standard,  died 
last  week  in  New  York  after  undergoing 
a  surgical  operation.  Mr.  Hill  was  but 
thirty  five  years  old  and  leaves  a  wife 
and  two  children. 


Philip  J.  Lennon,  the  editor  and 
proprietor  of  the  Clifton  and  Lansdowne 
(Pa.)  Times,  died  last  week.  He  estab- 
lished his  paper  at  Lansdowne  twelve 
years  ago,  and  a  few  years  afterwards 
moved  it  to  Clifton  Heights. 


Major  Robert  H.  Glass,  associate  edi- 
tor of  the  Lynchburg  News,  and  for 
fifty  years  prominently  connected  with 
journalism  in  Virginia,  died  last  week, 
aged  seventy- three  years- 


Thaddeus  MacFarland,  editor  and 
proprietor  of  the  Folsom  (Cal.)  Tele- 
graph, died  at  his  home  May  3. 


CHANGE  IN  NEW  ENGLAND. 

The  Worcester  Evening  Gazette 
changed  hands  recently,  Charles  H. 
Doe  retiring.  Mr.  Doe  has  been  ed- 
itor-in-chief since  1869,  and  for  a  num- 
ber of  years  had  been  principal  stock- 
holder. The  paper  passes  into  the 
hands  of  a  new  syndicate,  with  David 
B.  Howland  as  editor  in  chief  and  J.  K. 
Jewett  as  business  manager.  Mr.  Jewett 
has  been  business  manager  of  the  paper 
for  twenty-four  years,  and  is  thoroughly 
equipped  for  the  position.  Mr.  How- 
land has  been  city  editor  of  the  Spring- 
field Republican.  The  change  in  own- 
ership means  a  change  in  the  mechan- 
ical equipment  of  the  office.  A  new 
press  is  expected  the  first  of  June,  a 
stereotyping  outfit  has  been  purchased, 
and  six  Mergenthaler  linotypes  have 
been  ordered. 

The  Gazette  was  established  in  180 1. 


H.  C.  Bunner,  who  had  for  a  number 
of  years  lived  at  Nutley,  N.  J.,  closed 
his  series  of  urban  and  suburban  stories 
with  "A  Letter  to  Town,"  in  the  June 
Scribner's,  which  is  the  sentimental  jus- 
tification that  a  young  married  man 
gives  for  deserting  the  town  and  taking 
up  his  permanent  residence  in  the 
suburbs.  This  is  one  of  Mr.  Bunner's 
most  characteristic  storie?,  both  in  its 
humor  and  its  sentiment,  and  it  is  most 
appropriately  illustrated  by  his  friend,  A. 
B.  Frost. 


ADVERTISING  MEDIUMS. 


YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement   in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82^  per  cent,  ol  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores  —occupied  by  white 
persons,  A  RECORD  UNEQUALED  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  Other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLV, 

Potter  Building. 

New  York  Representative. 

THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 


"  New  England's  Greatest  Newspaper." 

The  BOSTON  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  es-^entials  : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affordin?  Us  advertisers  an 
unequaled  purchasing  power. 


NEW  FEATURES  FOR  "96." 


CHICAGO 
JOURNAL. 

For  52  years  the  home 
newspaper  of  Chicago. 

April  circulation  average,  4  5  >  5 


300,000  DAILY 

is  the  guaranted  circulation  of  the 
SCRipps  McRae  League. 

CINCINNATI  POST, 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KEN  rUCKY  POST. 
For  rate?,  sample  copies,  etc..  write 
E.  T.  PERK     53  Tribune  Buildins,  New  York. 


A   TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening  Field.  The  other  reason  is 
that  It  is  a 

GREAT  DEAL  BETTER 

Than  its  coniemporaries,  which,  how- 
ever, are  boih  good  newspapers.  San 
Francisco  and  liie  Pacific  Coast  give 
good  returns  to  advertisers. 


A  DYER  riSINGm  oewjpaperiof  "  kn'.>WD  cir- 
culation"  means  "  BUSiNKSS."    For  particu- 
lars address  A.  FRANK  RICHARDSON.  Tri- 
baneBldg..N.Y  Chamberof Conimerce.Chicaeo. 


The  Fourth  Estate  is  not  only  a  readable 
publication,  but  it  is  a  valuable  one  for  every 
publisher  and  advertiser.  It  gives  rae  pleasure 
to  testify  to  its  merits  as  an  advertising 
mediam. 

B.  F.  Bower, 
General  Manager  Cincioitati  Iribtm*. 
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ADVERTISING  AGENCIES. 


Nerve  and  persistency  are 
not  the  only  essentiaU  to 
succej^sl'ul  advertising.  Sen-! 
20c.  for  our  378  page  News- 
paper Advertising  Manual — 
It  will  give  you  insight  and 
courage. 

DODD'S 

Advertising  &  Cuf.cking 

AGENCY, 
Water  Street,  BOSTON. 


M.  B.  WILSON 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising   Write  for  estimates. 


no  YOU  WANT  TO 

Know  Something 


KLOTZ' 
PULLERS 

THE 

R.  WAYNE  WILSON 
COMPANY, 


Write  The  Fred  E 
Klotz  Advg.  Ag'cy 
Chicago,  111, 


39  Liberty  Street. 


New  York, 


will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 

ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers'  lowest  rate%.  Practical  and 
effective  service  in  every  Ime  of  business. 

W.  L.  BEADNELL, 

Advertising  Agent, 
Tkibi;nk  Building  Nbw  York, 


ADVERTISING  HELPS. 

IDEAS  FOR 
PUBLISHERS. 

THE  TRADE  PRESS,  of  Chicago, 
is  the  finest  printed  publishers'  magazine 
in  (he  world,  and  contains  more  original 
matter  of  interest  than  any  other.  It  is 
the  only  journal  which  treats  of  publish- 
ing and  advertising  in  special  fields. 

Write  for  FREE  SAMPLE  COPY. 

One  Dollar  per  annum,  in  advance. 

THE  TRADE  PRESS,  Chicago. 


BUSINESS  HELPS. 


PAMPHLETS 

are  artistic  if  made  by 

Seaman- Presbrey  Dep't, 

874  Broadway,  New  York, 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Waltkr  W.  George,  Publisher,  150  Nassau  St., 
New  York. 


A  LL  the  leading  English   Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway. 


CORRESPONDENCE. 


JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENr. 
LOGAN,  UTAH. 


THIS  IS  THE 

Opportunity  to  Subscribe  to 

The  fourth  ESTATE. 


tiT  CONSIDER  your  most  admirable  public- 
ation  one  that  nobody  who  wishes  to  keep 
abreast  of  general  newspaoer  information  can 
afford  to  be  without." — A.  E.  Sproi;l,  advertis- 
ing manager,  John  H.  Fray  &  Sons,  Boston, 


FOR  SALE. 


ADVERTISEMENTS  under  this  classifica- 
^  tion,  35  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

pOR  SALE,  on  account  of  ill  health  of  the 
editor,  office  of  the  Independent  Register. 
Has  eood  GORDON  JOB  PRESS  and  one 
HAND  PRESS.  Is  well  supplied  with  NEW 
TYPE,  long  primer  and  brevier.  Has  GOOD 
CIRCULATION  in  town  and  county.  Terms 
reasonable.  For  further  particulars  address, 
JOHN  FL-KNGLEK,  Columbiana,  O^  

pOR  SALE. — New  improved  single  Potter 
press,  8  columns,  8  pages,  with  lo-page  at- 
tachment, with  complete  stereotype  outfit.  Ad- 
dress,  BOX  236.  Pittsburgh.  Pa.  

pOR  SALE  or  to  lease,  on  easy  term«,  plant 
of  a  daily  paper.   Apply  to  The  Exchange, 
P.  O.  Box  673.  New  Britain,  Conn. 

SITU  A  TIONS. 

ADVERTISEMENTS  under  thU  clasiifica- 
tion,35CentsperIineeach  insertion.  Count 
leven  words  to  the  line. 

AN  ADVERTISING  SOLICITOR  who  is 
qualified  to  deal  succcssfuUv  with  unusual 
opportunities  for  making  big  contracts  with 
considerable  profit  to  himself  may  hear  of  such 
an  opportunity  by  addressing  Good  Record, 
care  of  The  Fourth  Estate. 

•VX7-ANTED,  good  NEWSPAPER  ARTIST 
on  illustrated  weekly  new-spaper.  Kn- 
close  sample  clippings.  Permanent  position 
Address,  "  ARTIST,"  care  Thb  Fourth  Es- 
tate. 


W^ 


'ANTED. — Experienced  business  manager 
for  new  afternoon  paper  in  city  of  150,000 
within  30  miles  of  New  York.  X,  care  Fourth 
Estate. 

EMPLOYERS   in   the  newspaper  field  can 
obtain  by  advertising    in  The  Fourth 
Estate  an  intelligent  grade  of  assistants  in 
various  lines. 

SITUATIONS  IVANTED. 


(""IkCULATION  mm,  nine  years' experience 
^  in  New  York,  New  Jersey,  Pennsylvania 
and  Connecticut,  would  like  to  hear  from 
paper  wishing  a  hustler.  Best  recommendations 
from  New  York  dailies.  ABILITY,  care 
Fourth  Est.'Vte. 

T  CAN  GET  LIVE  NEWS  and  pre  ent  it  in 
clever  and  original  style.  Six  years  with 
western  dailies.  Will  engage  at  moderate  salary 
and  earn  it.  A  hustler.  Address,  REPORTER, 
care  Fourth  Estate. 

A  CO.MPETENT  wide-awake  young  man 
with  an  experience  of  three  years  as  editor 
of  an  influential  weekly  in  western  New  York, 
desires  a  position  on  staff  of  daily.  Highest 
reference.    W.  E  J.,  care  Fourth  Estate. 

T  AM  LOOKING  FOR  WORK— work  of  any 
^  kind.  I  have  literary  ability  and  experience, 
likewise  energy  and  ambition.  Can  you  use 
me  1  Richards,  306  West  sad  street,  N.  Y.  City. 

■pXPERIENCED  newspaper  man  ;  edit  copy, 
read  proof,  make  up  :  any  outside  work  in 
or  near  New  York.    TOUCHSTONE,  care  of 
The  Fourth  Est.\te. 

A  COMPETENT    CIRCULATION,  AD- 
VERTlSINGand  business  manager  wishes 
to  change  his  position.     LA  FORGE,  care 
Fourth  Estate. 

BUSINESS  OPPORTUNITIES. 

ADVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

Ar\  population  to  be  served. 

T^vyjWvyvy  No  morning  paper.  Nearest 
competition  17  miles.  The  right  man  with  capital, 
large  exphrience  aid  push  can  make  a  favor- 
able arrangement.  Address  quickly,  or  better 
yet,  in  person.  Anthracite  Publishing  Co.,  Car- 
bondale.  Pa. 

■pDITOR  of  advanced  ideas  will  invest  mod- 
■'— '  erate  amount  in  an  established  profitable 
publication,  or  will  join  experienced  publisher 
in  starting  one  Address  particulars,  STYLUS, 
care  Fourth  Estate. 

A  DAILY  NEWSPAPER  about  to  commence 
business  is  in  the  market  for  secondhand 
type-setting  machines,  display  type  and  other 
furniture  for  a  metropolitan  outfit.  Address, 
Plant,  care  Fourth  Estate. 


MISCELLANEO  US. 


IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau,  Cedar  and  Libehtv  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  I5  to  (300' 
per  annum. 

Also  a  Storage  Department  for  the  Storage  loi 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 


ADVERTISING  MEDIUM. 


THE  FOURTH  ESTATE  differs  from 
other  journals  ol  a  similar  nature, 
in  the  class  of  subscribers  that  it  has. 

I  judge  this  from  the  answers  I 
receive  from  my  advertisement  in 
it.  An  answer  from  a  Fourth 
Estate  ad  generally  brings  me  a 
customer,  and  a  paying  one  at  that, 
while  many  applications  from  other 
mediums  are  either  frauds  or  were 
written  out  of  curiosity. 

I  am  fully  convinced  that  adver- 
tising in  The  Fourth  Estate  pays 
those  who  want  to  reach  the  atten- 
tion of  the  better  class  of  newspaper 
men,  if  they  have  something  to  sell 
which  will  bear  inspection,  and  is  of 
a  meritorious  nature. 

GEO.  T.  HAMMOND. 

Newport,  R.  I.,  December  10,  i8()S 
EDITORIAL  HELPS. 


For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  I,,  March  to  August,  1894,  inclusive  $5  00 

Vol  II.,  September,  1894,  to  February, 

189s,  inclusive   5  00 

Vol.  III.,  March  to  August,  1895,  inclu- 
sive  3  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive   3  50 

Vols.  I.  and  II.,  bound  together,  a  few 

left   10  00 

Vols.  III.  and  IV  ,  bound  together,  March, 

1895,  to  February,  1896,  inclusive   5  00 

BACK  NUMBERS 

Estate  can  be  had  (except  a  few  issues  which 
are  out  of  print)  at  10  cents  each.  As  the  edi- 
tions are  many  of  them  nearly  exhausted, 
prompt  application  should  be  made. 

AMUSEMENTS. 

Abbey's,  Sarah  Bernhardt,  8  p.m. 
Academy  of  Music,  "Trilby,"  8.15  p  m. 
American  Theatre,  "  Bohemian  Girl,"  8  p.m. 

Matinee  Saturday. 
Broadway,  "  El  Capitan,"  8  p.m.  Matinee 

Saturday. 

Casino,  "  The  Lady  Slavey,"  8.15  p.m. 
Garden  Theatre.  "  His  Absent  Boy,"  8.15  p.m. 
Garrick  Theatre,  "Thoroughbred,"  8.30  p.m. 
Hoyt's  Theatre,  "  A  Black  Sheep."  0.30  p.m. 
Koster  &  Bial's,  Chevalier,  Biondi,  etc. 
Olympia,   Fregoli,  8.15  p.m.    Matinees  Wed- 
nesday and  Saturday. 
Proctor's,  Vaudeville,  11  a.m.  to  11  p.m. 

BUSINESS  OPPORTUNITY. 


A  widely  known 

TRADE  PUBLICATION 

— the  principal  one  of  its  class — will  make  favorable 
arrangement  with  an  experienced  man  who  is  fully  qualified 
to  act  as  its  principal 

ADVERTISING 
REPRESENTATIVE. 

The  right  man  can  earn  $5,000  yearly  and  may  be  given 
full  charge  if  found  capable. 

Address,  for  an  interview,  Permanent,  Care  of  THE  FOURTH  ESTATE. 


CHANGES  IN  INTEREST,  ETC. 

The  Little  Rock  (Ark.)  Gazette  has 
undergone  a  complete  metamorphosis. 
The  property  was  transfered  last  week 
to  Col.  J.  N.  Smithee.  The  conveyance 
was  made  by  the  Gazette  Publishing 
Company,  John  G.  Fletcher,  trustee,  the 
consideration  being  $60,000.  Col.  J.  N. 
Smithee  is  editor  and  president  under 
the  new  order  of  things. 

Dickinson  Brugman,  formerly  editor, 
will  be  managing  editor.  T.  F.  Kim- 
brell  and  C.  C.  Kavanaugh  will  have 
charge  of  the  local  news  department. 
W.  M.  Kavanaugh  retains  his  position 
as  business  manager. 

The  Manitowoc  (Wis.)  Post,  a  German 
paper,  has  been  sold  to  Lieut-Gov. 
Baensch. 

The  People  Publishing  Company,  of 
Erie,  Pa.,  has  been  dissolved,  and  Sam 
Weiss,  wiio  has  been  editor  of  the  People 
since  it  was  started  by  the  above  com- 
pany, will  hereafter  have  sole  charge  of 
the  publication  of  the  paper.  The  ma- 
jority of  the  original  twenty. two  stock- 
holders have  absolutely  assigned  their 
interests  to  Mr.  Weiss  for  services  ren- 
dered. 

B.  W.  Graham  has  purchased  the 
Carsonville  (Mich.)  County  Journal. 

The  Atlantic  Star  Gazette,  which  re- 
cently changed  hands,  and  heretofore 
published  at  Egg  Harbor  City,  has  been 
transferred  to  Atlantic  City,  where  the 
sheet  will  be  enlarged  and  issued  weekly. 
The  paper  will  be  published  by  editor 
E.  C.  Beyer  of  Atlantic  City. 

The  Shickley  (Neb.)  Herald  has 
changed  hands,  Frank  McGrew  having 
purchased  it. 

The  Hon.  J.  McBride  has  purchased 
the  Columbus  (O.)  Record. 

The  Tecumseh  (^Mich.)  News  has 
passed  into  the  hands  of  F.  W.  Samsen. 

E.  L.  Tiffany  has  purchased  the  Ar- 
lington (Neb.)  News. 

The  Caseville  (Mich.)  Critic  has 
changed  hands,  having  been  purchased 
by  George  Windsor. 

The  Cedarville  (Ind.)  Heraldhas  been 
sold  to  Dr.  D.  C.  Woolpert. 

The  Bath  County  Banner,  published 
at  Bath,  Ky.,  has  been  purchased  by  S. 
S.  Cassity,  who  will  change  its  name  to 
the  County  Democrat. 

The  Stephen  (Minn.)  Leader  has 
passed  into  the  hands  of  R.  D.  V.  Carr. 

Bailey  &  Rose  have  sold  the  Whites- 
boro'  (Tex.)  News  to  Thos.  E.  Bomer. 

A  weekly  paper,  the  Pasadena  (Cal.) 
Current  Topics,  has  been  sold  to  W.  S. 
Gilmore. 

The  Summit  (N.  J.)  Herald  has  been 
sold  to  Edward  W.  Gray. 

The  Beverly  (Mass.)  Citizen  has  been 
sold  by  Charles  A.  King  to  J.  Edward 
and  George  H.  Walter. 

The  Ains worth  (Neb.)  Star  Journal 
has  been  sold  to  J.  O.  Barkley. 

The  Adair  (la.)  News  has  passed  into 
the  hands  of  G.  L.  Gillis. 


A  SUBSCRIPTION  SWINDLER. 

Howley,  Haviland  &  Company,  4 
East  20th  street,  New  York,  have  been 
the  victims  of  a  swindler  who  goes 
about  representing  himself  as  their 
special  agent,  and  collecting  subscrip- 
tions for  a  magazine.  Every  Month, 
which  they  publish  at  $1  a  year.  He 
offers  the  magazine  at  75  cents,  and 
gives  a  prmted  receipt  with  the  hrm's 
name  affixed  to  it. 


LABOR  LEADER  EDITOR. 

John  McBride,  ex-president  of  the 
American  Federation  of  Labor,  has  gone 
to  Columbus,  O.,  where  he  has  pur- 
chased the  Columbus  Record,  a  weekly 
newspaper.  McBride's  paper  will  be  in- 
dependent, and  will  be  devoted  very 
largely  to  labor. 
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PRINTERS'  SUPPLIES. 


PRINTERS?  SUPPLIES. 


PRINTERS  SUPPLIES. 


PRINTERS^  SUPPLIES. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general, 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 

N^„,  V^T-vx^  .    520-522  AMERICAN  TRACT      C^^^,r^  ,         .    I?  AND  19  QUINCY  "Pttxt  a  x^^^  t.,,,  «  .     I3  SOUTH  SEVENTH 

EW  York:  ^  society  building.        I^HICAGO:        street.  r  HILADELPHIA  :    ^  street. 


EDITORIAL  HELPS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminatmg 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  recent  number  THE 
TRADE  press  SAID  : 


"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 


If  you  address  them  at  78  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 

WE  HAVE  IT  I 

The  Modern  Press  Clipping  Bureau 

In  its  fullest  development. 

Every  state  closely  covered. 

All  publications  received  direct  from  publishers. 

Most  thoroughly  trained  Readers. 

Lowest  Rates,  $1  per  month  and  upwards. 

Our  patrons  say  we  do  the  best  work. 

UNASKED  FOR  PRAISE 
From  the  Clothier  and  Furnisher,  New  York: 
•*  We  are  taking  clippings  from  three  bureaus, 
but  your  service  is  far  ahead  of  all  the  rest." — 
R.  W.  Ashcroft,  Editor. 

GIVE  US  A  TRIAL  ORDER. 
TheCHICAGO  PRESS  CLIPPING  BURE.\U 
Theo.  Wiese,  Mgr.,  36  La  Salle  St.,  Chicago. 

THE  FOURTH  ESTATE. 

\jr\J  T\7'  September  i,  1895, 
V  V^JL,.  1  V   to  March  I,  1896. 


$2.50 


POSTAGE 
INCLUDED. 


bound 
in  one. 


VOLS.  1 1  land  I  v; 

(Year  ending  March  I,  1896). 

640  pages,  5oo  illustrations. 


$5.00 


POSTAGE 
INCLUDED. 


A  year's  concise  history  of  the  new- 
paper  and  advertising  worlds. 
No  library  complete  without  it. 

PREMrUlifS,  ETC. 

New  PREMIUM  CATA- 
LOGUE now  ready. 

S*nt  on  request.  Address  F.  TENNYSON 
XEfiLV,  New  York  or  Chicago. 


TRAVEL. 


No  Line  in  the  World 

Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  ol  block  signals  in  the  world. 

8%  hours.  New  York  to  Buffalo ;  hours.  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago ;  21%  hours,  New  York  to  Cm- 
cinnati ;  29X  hours.  New  York  to  St.  Loui'i, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Cen- 
tral, through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
careful  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals 
passenger  coaches,  parlor  and  sleeping  cars  ol 
the  latest  design  and  construction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  Is  the  "  Standar' 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gen.  Manager.  Gen,  Past.  Agent 


STONINGTON  LINE. 

FARES  ALL  REDUCED.  BOSTON,  $3; 
PROVIDENCE,  $2.25  :  WORCESTER,  $2.35. 
Steamers  leave  N EW  PIER  36,  N.  R.,  one  block 
above  Canal  street,  at  6  p.m.  daily,  except 
Sunday 


INCORPORATIONS. 

The  Bacheller  Syndicate,  of  New 
York,  has  been  incorporated  with  a  capi- 
tal of  $50,000.  The  object  is  to  fur- 
nish literary  material.  The  directors 
are  Addison  T.  Bacheller,  Isaac  D. 
Marshall,  Henry  A.  Grady,  Charles  K. 
Gaines,  J.  Herbert  Ackerson. 

The  Van  V\'ert  (O. )  Republican  News- 
paper Company  has  been  organized  with 
a  capital  stock  of  $5,000.  It  will  pub- 
lish the  Republican. 

The  Hutchinson  Publishing  Company 
has  been  incorporated  at  Chicago,  111., 
with  a  capital  stock  of  $10,000.  Incor- 
porators: J.  W.  Hutchinson,  W.  S. 
Hemby  and  S.  S.  Hutchinson. 

The  Pendleton  (Ore.)  Tribune  Pub- 
lishing Company  has  been  incorporated 
with  a  capital  stock  of  $5,000.  The 
incorporators  are  J.  P.  McManus,  J.  T. 
Adams  and  T.  J.  Kirk. 

Articles  of  incorporation  of  the  Terre 
Haute  (Ind.)  Inland  Publishing  Com- 
pany have  been  filed.  PVancis  Stalker, 
C.  M.  Curry  and  Charles  E.  Patterson 
are  the  directors. 

A  company  has  been  organized  and 
application  made  to  the  governor  of 
Pennsylvania  for  a  charter  under  the 
name  of  the  Daily  Register  Publishing 
Company  of  Norristown.  The  charter 
members  are  Albrecht  Kneule,  Edward 


V^HEN  YOU  START 
THAT  PAPER 

Concentrate  your  energies  on  getting  ads  and  sub- 
scriptions, and  avoid  all  worry  and  loss  of  time  by 
placing  your  outfit  order  in  one  lot.  The  presses, 
folder,  type-setting  machines,  type,  and  materials 
can  be  bought  at  least  cost  in  this  way,  if  you  buy 
from  the  concern  that  is  the  biggest  buyer  of  print- 
ing machinery  in  the  world,  and  the  biggest  and 
most  complete  type-founding  company  in  the  world, 
and  consequently  able  to  sell  to  best  advantage. 


Convenient  to  All.— Covering  the  Continent. 


AMERICAN  JSpI;"""'^' 

Boston,  New  York,  Philadelphia,  Baltimore,  Buffalo,  Pittsburg,  Cleveland,  Cincinnati, 
Chicago,  St.  Louis,  Milwaukee,  Minneapolis,  Kansas  City,  Omaha,  Denver,  Portland 
(Ore.),  San  Francisco,  Dallas,  Atlanta. 

LEADERS  OF  TYPE  FASHIONS. 


INSURANCE. 


"THESE 

ARE 

HARD 

TIMES 

AND 

ri^L 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  joumalLst  said  last 
year  when  asked  by  a  Berkshire 
Lile  Insurance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  last 
week. 

**'Vh^i%  are  hard  times'*  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now . 

™'=BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 
NEW  YORK   AND   NEW  JERSEY  State 
Agencies, 

253  Broadway.  NEW  YORK. 

K.  Kneule,  Albert  K,  Kneule,  George 
W.  Kneule  and  Julie  F.  Frey. 

TVe.  Lutheran  PForW  Publishing  Com- 
pany, ot  York,  Pa.,  has  been  incorpora- 
ted with  a  capital  of  $20,000.  The  di- 
lectors  are  Rev.  Dr.  E.  K.  Bell,  Cin- 
cinnati; Rev.  Dr.  D.  H.  Bauslin,  Can- 
ton; Frederick  G.  Got wald,  Springfield ; 
C.  H.  Dewpwolf,  William  S.  Freas, 
Daniel  F.  Lefean,  George  E.  Neff,  York. 


LINOTYPE  SAW  TABLE 

Indorsed  and  Recommended  by  the 
MERGENTHALER  LINOTYPE  CO. 


M.^NUF.ACTURED  BV 


AN  EDITOR  IN  TROUBLE. 

Frank  Griffin,  editor  of  the  Maryville 
(Mo.)  Daily  Advocate,  has  been  arrested 
on  a  charge  of  sending  obscene  matter 
through  the  mails. 

Griffin  recently  published  a  criminal 
assault  case,  and,  also,  the  evidence  in 
court.  He  was  arraigned  belore  Com- 
missioner Pollock,  gave  bond  lor  $500, 
and  was  released  until  the  September 
term  of  the  United  States  court. 


F.  WESEL  M'F'G  CO., 

82-84  Fulton  Street,  cor.  Gold  St.,  New  York. 

ANOTHER  CUBAN  ADVENTURE. 

John  A.  Finnigan  was  sent  to  Cuba 
some  weeks  ago  as  a  correspondent  for 
the  Walertown,  N.  Y.,  Standard.  The 
paper  has  received  a  message  stating  that 
Finnigan  has  been  arrested.  He  had 
his  passports  and  traveled  at  night. 

Becoming  exhausted  he  stopped  at  a 
house  which  he  thought  was  a  planta- 
tion where  he  could  get  food.  He  found 
Spanish  soldiers  quartered  there,  and 
they  arrested  him  and  put  him  in  a  room 
upstairs. 

He  jumped  from  the  window  and 
escaped.  The  soldiers  put  bloodhounds 
on  his  track,  recaptured  him  and  sent 
him  to  Havana,  where  he  was  dis- 
charged by  order  of  Captain  General 
Weyler. 
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PRINTERS'  SUPPLIES. 


4,000  Linotypes  in  Use. 

No  Distribution. 


No  Old  Type. 
No  Teams. 


CAPACITY,    3,600    T.,   9,000  KMS 
PER  HOUR. 


THE  LINOTYPE  HAS  NO  RIVAL, 


Compare  the  ONE  MAN  records  of  the  Linotype 
with  the  "team"  records  of  type-setting  machines. 
USED  BY  LEADING  BOOK  PUBLISHERS. 
MERGENTHALER  LINOTYPE  CO., 


PHILIP  T.  DODGE,  President  and  General  Manager . 


Tribune  Building,  NEW  YORK  CITY. 


"STANDARD   LINOTYPE  METAL" 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowENSTEiN  &  Brc,  Proprietors. 
Telephone,  1140  i8th  Street.  Thirteenth  Avenue  and  aoth  Street,  NEW  YORK,  U.  S.  A. 


FOR  ALL  KINDS  OF 

PHOTO  ENOR AVING 


AMERICAN   PHOrO-ENGRAVING  CO., 
No.  67  Park  Place,  New  York. 

We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


THE 


GOSS 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 
No.  156  Fulton  Street,  New  York. 


,  t  'THE  FOURTH  ESTATE  is  brimful  of 
^    newspaper  news  and  is  interesting  to 
anyone." — San  Francisco  Foresters'  Advocate. 


PATENTED  STRAIGHT-LINE 

SPEED,  PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory.  i6ih  st.  and  Ashland  ave.,CHICAGO. 
NEW  YORK  OFFICE  534  Temple  Court. 
BOSrO.V  OFFICE,  2  Herald  Bu.ldmg. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 

THE  LOVEJOY  CO.,       Established  1853. 

ELECTROTYPERS 

and  manufacturers  ol  Electrotype  Machinery, 
444-446  Pearl  Street.  New  VorV, 

DT  V  O  M  '  Q  ELECTROTYPING 
1  -'V  W  i\  O  GRAPHITE  FOR 
POLISHING  AND  MOLDING,  USED  BY 
ALL  LEADING  ELECTROTYPERS.  Jos. 
Dixon  Crucible  Co.,  Jersey  City,  N.J. 

RIMnPRC:  for  The  Fourth  Estate 
ui  I'M  L^i^iv  J  ^ith  patent  extensible 
back,  capable  of  holding  a  year's  supply  if  de- 
sired, will  be  supplied  at  ofHce  for  $1.25,  or  by 
mail,  prepaid.  81.50. 

HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St.,  and  *o  Beekman  St.,  N.  Y. 

PRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reachei  the  best  line  of  buyers.  • 


RECENT  NEW  ENTERPRISES. 

Broder  Lustig  is  the  name  of  a  comic 
political  weekly  in  the  Swedish  language 
which  has  made  its  appearance.  The 
editor  and  owner  is  F.  A.  Lindstrand, 
the  editor  and  owner  of  Svenska  Ameri- 
kanaren.  Although  only  ten  weeks  old, 
Broder  Lustig  is  an  assured  success. 

Quigley,  Mont.,  i-;  to  have  new  paper 
June  I,  published  by  Molinelli  &  Nes- 
mith. 

Printers  who  went  out  of  the  Niagara 
Falls  Cataract  office  on  a  strike  have 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


™"THORNE 
TYPE-SETTING 


Newrspaper 
Book  and 
Magazine 
Composition 


MACHINE 


SIMPLE  IN  CONSTRUCTION.  In  use  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 

Chicago  :  139  Monroe  Street.  New  York  :  34  Park  Row. 


SCOTT 


ORIGINAL 
THREE-TIERED 


PRESS 


Original  '  "-^'"I' 


Straight 
Run. 


None 
Better 
Made. 


WALTER  SCOT  I       CO  , 

PLAINFIELD,  N.  J. 

New  York  Office,  Times  Building. 

Chicago  Office,  Monadnock  Block. 

St.  Louis  Office,  Security  Building. 


$1.50  TeTt  HALF-TONE 


FOR 
BEST 

and  work  the  best. 

PORTRAIT. 

WRITE  TO  THE 

CHICAGO 
PHOTO-ENGRAVING 
ch^^r"'-  COMPANY. 

TF  yon  use  ELECTROS  lend  to  CRASKE  for 
pricei.   Superior  work.  Loweit  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE,  45  &  47  Rose  St..  N.  Y. 

(^EO.  GOTTSBERGER  PECK,  Printer,  Lith- 
ographer  and  Stationer.  Blank  Books  made 
to  order.    11  .Murray  Street,  New  York. 

I_r  F.  McCAFFERTY,  ELECTROTYPER, 
^  ^  •  41  AND  44  Bond  Strbbt, 

FRANK  i,E';lik  BUILDING.  New  York 

NEWS  PA  PER— Rolls  or  sheets.  First  quality. 
Writ^  A.  G.  F.LLIODfer.O  .  Phila.,  Pa. 

started  a  daily  newspaper  called  the 
Mail. 

W.  A.  Grant  is  the  editor,  C.  J.  Stew- 
art associate  editor,  and  N.  W.  Williams 
city  editor. 

The  Republican,  a  weekly  paper,  is  to 
be  established  at  Stanley,  Wis.,  by  W. 
H.  Bridgman  and  Prof.  B.  W.  Bridgman. 

M.  B.  Rutherford  will  edit  a  new  paper 
at  Paris,  Tex.,  called  the  Daily  Tribune. 

The  Signal  has  made  its  appearance 
at  Geneva,  Neb.  F.  O.  Edgecomb  is 
the  publisher. 

A  late  newspaper  venture  is  the  Mont- 
rose (Mich.)  Recorder. 

The  Bowling  Green  (Ky.)  Sunday 
Messenger  will  soon  begin  publication. 

James  H.  Wallis  contemplates  starting 
a  new  paper  at  Randolph,  Utah,  called 
the  Rich  County  Roundup. 

A  new  religious  paper  has  been  started 
at  Adairville,  Ky.,  called  the  Round 
Table. 

Lewisport,  Ky.,  has  a  new  paper  in 
the  Chronicle. 

The  Bowling  Green  (Ky.)  Advocate 
has  made  its  appearance  in  journalism. 


RECENT  SUSPENSIONS. 

The  Texarkana  (Ark.)  Daily  Inter- 
state News,  the  oldest  newspaper  in  its 
section,  went  to  the  wall  recently.  It 
was  founded  by  W.  J.  Allen  in  1874, 
and  was  edited  by  him  until  August, 
1893,  when  he  was  killed  by  a  county 
judge  for  some  caustic  criticisms  of  that 
officer. 

The  Haven  (Kan.)  Record  has  sus- 
pended publication. 

William  P.  Coutts  has  discontinued 
the  Laurel  (la.)  Leader. 

The  Evening  Bulletin,  a  publication 
started  in  Baltimore  two  months  ago  by 
Washington  parties,  has  suspended  pub- 
lication. It  published  bulletins  of  the 
news  of  the  day,  particularly  of  sporty 
events.    It  did  not  prove  successful. 


BUSINESS  TR0U9LES. 

Hugh  R.  Garden  has  been  appointed 
receiver  of  the  Maker  and  Dealer  Pub- 
lishing Company  by  Justice  Pryor  of  the  . 
Supreme  Court,  on  the  application  of 
Harry  L.  Montgomery. 

Michael  F.  Scanlan,  of  Hartford, 
Conn.,  editor  and  proprietor  of  the  Con- 
necticut Catholic,  has  made  an  assign- 
ment to  Judge  Thomas  McManus. 


A  QUESTION  OF  MONOPOLY. 

The  Indianapolis  Woman  has  become 
the  Indiana  Woman.  The  issues  beat  - 
ing  the  former  title  contained  so  many 
portraits  of  wives  and  daughters,  sisters 
and  mothers  who  were  obviously  irre- 
sistible that  the  matter  was  bound  to 
become  a  state  affair.  No  one  city  on 
the  globe  could  be  allowed  to  monopolize 
the  credit  for  having  so  many  handsome 
women. 
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ASSOCIATED  PRESS. 


PARTICULARS  OF  THE  ANNUAL 
GATHERING  OF  THE  MEM- 
BERS IN  CHICAGO. 


Pleasing  Report — Election  of  Di- 
rectors AND  Advisory  Board- 
Congratulations  Over  a  Success- 
ful Year— Jolly  Banquet  and 
General  Good  Time. 

The  annual  meeting  of  the  Associated 
Press  was  held  last  week  in  Chicago  at 
the  Auditorium. 

The  programme  included  a  business 
meeting  and  an  afternoon  session,  and 
then  a  banquet  at  Kinsley's  in  the  even- 
ing. In  the  course  of  the  business  ses- 
sion nothing  was  more  important  than 
the  reading  of  the  annual  report  of  the 
board  of  directors.  By  that  report  it  was 
found  the  membership  in  the  Asso- 
ciated Press  has  grown  from  381  at  the 
beginning  of  1895  to  418  at  the  begin- 
ning of  the  present  year. 

The  number  of  stockholders  increased 
in  the  same  time  from  124  to  138.  At 
present  there  are  140  stockholders,  some 
new  investors  having  enrolled  them- 
selves since  the  first  of  the  year,  and  the 
present  membership  is  458— and  still 
growing. 

The  report  is  a  very  pleasing  one  to. 
the  stockholders.  Finances  have  been 
brought  to  a  satisfactory  condition.  The 
revenues  have  been  steadily  maintained 
and  the  expenses  have  been  reduced  so 
that  it  has  been  possible  to  pay  a  divi- 
dend of  10  per  cent,  on  the  principal  of 
the  advances  of  the  guaranty  fund. 

The  following  directors  were  unani- 
mously elected  :  Three  years — Albert  J. 
Barr,  Pittsburg  Fosl ;  L.  C.  Mark- 
breit,  Cincinnati  Volksblatt,  vice  E.  H. 
Perdue,  who  declined  a  re  election  ;  Ste- 
phen O'Meara,  Boston  Journal.  One 
year — John  Norris,  New  York  World. 

A  resolution  was  unanimously  adopted 
thanking  E.  H.  Perdue  and  James  S. 
Scripps,  retiring  directors,  for  diligent, 
faithful  and  intelligent  discharge  of  their 
duties. 

A  resolution  was  adopted  by  a  rising 
vote  expressing  the  great  sorrow  of  the 
association  at  the  death  of  Col.  John  A. 
Cockerill. 

General  Felix  Agnus  offered  a  resolu- 
tion, which  was  unanimously  adopted, 
recording  "the  appreciation  of  the  in- 
telligent, able  and  efficient  services  of 
the  directors  in  behalf  of  the  association, 
and  especially  of  its  president,  Victor  F. 
Lawson,  whose  unselfish  and  splendid 
services  have  put  his  fellow-members 
and  the  press  of  the  whole  country 
under  a  lasting  debt  of  gratitude." 

The  following  advisory  boards  were 
elected : 

Eastern  division — P.  C.  Boyle,  Oil 
City  (Pa.)  Derrick;  Arthur  Jenkins, 
Syracuse  Herald;  A.  P.  Langely, 
Springfield  Union;  Foster  Coales,  New 
York  Commercial  Advertiser;  James 
Elverson,  Jr.,  Philadelphia  Inquirer. 

Central  division — D.  M.  Houser,  St. 
Louis  Globe- Democrat;  A.  Howard 
Hinkle,  Cincinm^ti  Commercial-Gazette; 
Harry  S.  New,  Indianapolis  Journal; 
George  Thompson,  St.  Paul  Dispatch; 
E.  Rosewater,  Omaha  Bee. 

Southern  division — A.  S.  Ochs,  Chat- 
tanooga limes;  G.  H.  Baskette,  Nash- 
ville Banner;  A.  B.  Pickett,  Memphis 
Scimitar;  Page  M.  Baker,  New  Orleans 
Times.  Democrat;  H.  H.  Cabaniss, 
Atlanta  Journal. 

Western  division — R.  C.  Campbell, 
Kocky  Mountain  News;  James G.  Hoge, 

1r.,  Seattle  J'ost  Intelligencer;  Hugh 
lume,  San  Francisco  Tost;   W.  li. 
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Mills,  Sacramento  Record-Union;  H. 
W.  Scott,  Portland  Uregonian. 

The  banquet  at  Kinsley's  was  a  huge 
success.  On  the  linging  of  an  im- 
mense dinner  bell  the  one  hundred 
guests  fell  into  line  in  the  reception 
room  and,  headed  by  President  Victor 
F.  Lawson  and  Joseph  Medill,  marched 
into  the  banquet  hall.  With  an  appro- 
priate address  of  welcome  President  Law- 
son  requested  the  guests  to  fall  to. 

President  Lawson  then  put  the  loving 
cup  on  its  passage,  with  a  statement  of 
his  pleasure  in  meeting  the  representa- 
tive newspaper  men  of  the  country. 

The  memory  ol  Mrs.  Nicholson  of  the 
New  Orleans  Picayune  and  Colonel  John 
A.  Cockerill  was  drunk  standing. 

After  the  coffee  and  other  equally  in- 
vigorating things,  Mr.  Lawson  turned 
and  introduced  the  toastmaster,  M.  P. 
Handy. 

The  speeches  were  all  in  lively  spirit 
and  the  annual  meeting  ended  at  mid- 
night with  the  company  singing  "  Auld 
Lang  Syne  "  instead  of  "  We  Won't  Go 
Home  till  Morning." 


IN  NEW  ENGLAND  AGAIN. 

The  Bridgeport  (Conn.)  Morning 
Telegram  has  become  a  member  of  the 
Associated  Press.  This  is  the  seventh 
New  England  paper  to  join  the  Associ- 
ated Press  since  May  5. 

The  Sunday  Globe  of  Hartford, 
Conn.,  one  of  the  leading  Sunday 
papers  of  Southern  New  England,  has 
become  a  member  of  the  Associated 
Press,  and  receives  the  leased  wire  ser- 
vice of  the  Associated  Press. 


CINCINNATI  CONSOLIDATION. 


The  Commercial  Gazette  and  Tri- 
bune Become  One  and  the  Same. 

By  mutual  agreement  among  the 
stockholders  of  both  papers,  the  Cincin- 
nati Commercial  Gazette  and  the  Cin- 
cinnati Tribune,  the  two  republican 
morning  dailies  will  be  consolidated 
June  1st.  The  new  paper  will  be  known 
as  the  Commercial-  Tribune,  and  will  be 
republican  in  politics. 

The  Commercial  Gazette  has  for  many 
years  been  widely  known  in  the  middle 
west.  The  Tribune  is  of  a  latter  date, 
but  since  its  beginning  has  been  active 
and  able. 

The  united  paper  will  be  issued  as 
soon  as  the  mechanical  details  can  be 
arranged.  The  price  is  undetermined 
as  yet,  though  it  will  probably  be  i 
cent  in  town  and  2  outside.  There 
will  be  twelve  pages  daily  and  thirty-two 
on  Sunday  at  5  cents.  The  Tribnne 
moves  into  the  Commercial  office.  The 
working  force  is  undetermined,  as 
there  are  no  decisions  respecting  the  edi- 
tors and  others  yet  made,  and  any  re- 
ports to  the  contrary  are  mere  gossip. 
The  administration  of  B.  F.  Bower  is 
conceded  to  have  been  good,  but  A. 
Howard  Hinkle,  president  of  the  Com- 
mercial Gazette  company,  has  been  act- 
ing as  general  manager  of  that  paper  and 
may  take  the  active  management  of  the 
consolidated  paper. 

The  Commercial  Gazette  has  been  rep- 
resented in  New  York  by  J.  E.  Van 
Doren,  and  the  Tribune  by  S.  C.  Beck- 
with. 


HOW  A  NATIONAL  CIRCULATION 
WAS  WON  BY  PERFECTED 
ORGANIZATION. 


Methods  by  which  Mr.  Collier 
Achieved  Success— Home  Weekly 
of  a  Big  Constituency — Some- 
thing About  Its  Responsible 
Publisher  and  Proprietor. 

"Circulation"  has  been  the  dream  and 
continues  to  be  the  problem  of  American 
newspaper  men.  P.  Fenelon  Collier, 
the  New  York  publisher,  has  solved  to 
his  satisfaction  and  to  his  enormous 
profit  the  method  of  gaining  a  wide 
community  of  readers  for  his  weekly, 
though  it  is  one  that  would  not  be  prac- 
tical to  the  publisher  of  a  daily  news- 
paper, or  profitable  for  any  weekly  with 
a  smaller  plant  or  lesser  capital,  or  for  a 
publisher  void  of  the  determination  and 
continuous  success  of  Mr.  Collier. 

His  theory  has  been  that  in  the  first 
place  it  is  necessary  to  supply  a  really 
high-class  paper,  offering  inducements 
of  an  unusual  sort  and  presenting  the 
opportunity  to  the  people  through  well 
paid  and  loyal  agents. 

In  this  way  he  has  built  up  a  constitu- 
ency who  look  upon  Collier's  Weekly 
as  a  source  of  instruction,  information, 
amusement  and  recreation  ;  a  publica- 
tion whose  arrival  is  anticipated  with 
real  pleasure  in  many  households.  In 
addition  to  its  qualities  of  manifest  inter- 
est and  utility  Collier's  Weekly  aims  edi- 
torially to  present  and  support  all  legisla- 
tion beneficial  to  the  public,  striving  al- 
ways in  the  interests  of  the  homes  of 
moderate  means,  to  the  end  that  the 
United  States  shall  continue  to  grow  in 
the  ways  of  a  country  "for  the  people, 
of  the  people  and  by  the  people." 

As  an  ally  of  the  greatest  importance 
it  includes  in  its  subscription  price 
the  Fortnightly  Library,  a  series 
of  books  of  high-class  fiction.  They 
are  copyrighted  by  the  publisher, 
who  pays  enormous  prices  for  the 
right,  sums  that  would  be  impossible 
were  it  not  for  the  wide  circulation 
gained  by  his  enterprise.  Premium 
books  are  included  in  the  subscription 
price  of  $6.50  yearly,  and  to  make  the 
payment  easy  the  agents  are  allowed  to 
accept  subscriptions  on  the  installment 
plan.  It  was  natural  that  with  the  great 
inducements  and  easy  terms  Collier's 
Weekly  should  gain  a  tremendous  cir- 
culation, and  when  it  is  remembered 
that  there  are  thirty -three  agencies  in 
the  United  States  and  Canada,  with  a 
force  of  from  10,000  to  15,000  solicitors 
constantly  employed,  the  vast  field  cov- 
ered is  faintly  comprehended. 

As  a  publisher  Mr.  Collier  in  eleven 
years  has  successfully  demonstrated  the 
practicability  of  his  plan.  Indeed,  the 
amount  of  money  handled  is  said  to  have 
aggregated  the  startling  sum  of  $20,- 
000,000.  Every  state  and  territory  in 
the  United  States  and  every  Canadian 
province  has  its  loyal  legions  of  sub- 
scribers. 

The  high  literary  standard  and  artistic 
merit  of  Collier's  Weekly  is  appreciated, 
for  on  its  subscription  books  are  the 
names  of  a  multitude  of  professional 
men,  ministers,  attorneys  and  prominent 
business  men.  The  bone  and  sinew  of 
the  circulation  is,  however,  made  up  of 
the  great  middle  class  millions  of  mod- 
erate means.  It  does  not  go  to  the 
barber  shops  and  saloons,  but  to  the 
homes  where  the  various  members  of 
families  read  it  and  find  m  it  lists  of 
things  they  want.  At  all  times  clean 
and  clever,  Collier's  Weekly  is  the  sort 
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of  newspaper  the  shrewd  advertiser 
seeks.  The  refusal  to  give  "island" 
positions  or  hand  over  its  columns  to 
sensational  displays  hurts  the  sensibili- 
ties of  some  advertisers,  but  when  they 
find  firms  advertising  from  year  to  year 
in  the  regular  positions  assigned  to  ads, 
they  see  that  it  is  well  to  get  aboard  the 
train  of  success. 

A  story  is  told  of  a  prominent  adver- 
tiser who,  finding  that  he  could  not 
place  his  announcement  on  the  eleventh 
page,  top  of  column  next  to  reading  mat- 
ter, left  Collier's  Weekly  alone.  Soon 
after  he  had  occasion  to  make  an  ex- 
tended tour  of  the  country  and  every 
where  he  went  he  found  Collier'' s  Weekly, 
a  reminder  of  the  opportunities  he  had 
missed. 

There  was  a  long  delay  at  a  little 
town  in  New  Mexico  and  wandering 
about  he  strolled  into  the  post  office. 

There  he  found  the  citizens  waiting  for 
their  mail,  and  when  he  saw  it  dis- 
tributed there  were 
five  copies  of  Col- 
lier'' s  Weekly  eager- 
ly grabbed  and  car- 
ried away  by  sub 
scribers.  He  was 
still  thinking  this 
over  when  he  noticed 
the  postmistress 
carefully  slip  from 
its  wrapper  a  copy 
that  had  not  yet 
been  called  for. 
Then  he  went  to 
the  telegraph  office, 
and  his  New  York 
agent  was  not  sur- 
prised that  day  to 
get  a  message  order- 
ing him  to  make  a 
contract  with  Collier 
and  with  instruc- 
tions not  to  l  e  too 
particular  about 
position.  The  ad- 
vertiser had  felt  the 
weight  of  the  last 
straw  that  broke  the 
back  of  his  stub- 
bornness. 

It  would  be  diffi- 
cult to  find  any  pub- 
lication with  a  cir- 
c  ul  a  t  i  on  -gaining 
system  more  meth- 
odical than  that  of 
Collier^s  Weekly. 
Every  representa- 
tive through  the 
country  sends  to  the 
home  office,  Nos. 
521-549  West  13th 
street,  New  York,  a 
statement  every 
week,  so  that  Mr. 
Collier  has  always 
before  him  an  exact 
knowledge  of  his 
business.  The  or- 
ganization seems  as 
nearly  perfect  as  possible, 
in   subscribers  is  said  to 


something  of  the  publisher  and  proprie- 
tor of  the  big  publishing  enterprise. 

P.  Fenelon  Collier's  success  has  lain 
in  the  force  of  his  determined  character, 
backed  up  by  a  clever  appreciation  of 
the  real  merit  of  literary  productions  and 
a  high  idea  of  the  responsibilities  of  serv- 
ing the  public,  especially  of  the  neces- 
ity  for  supplying  the  best  works  to  peo- 
ple of  moderate  means  at  a  minimum 
cost.  He  is  distinguished  as  a  gentle- 
man who  has  won  a  splendid  fortune 
and  as  one  who  can  enjoy  the  fruits  of 
his  labor,  knowing  that  his  greatest  re- 
ward is  in  having  actually  benefited  and 
bettered  a  host  of  men  and  women. 

His  friends  are  not,  however,  num- 
bered only  among  those  he  has  served, 
but  are  counted  in  the  class  that  can  af- 
ford the  luxury  of  ease,  or  ihe  fashiona- 
ble and  costly  exercise  necessitating  a 
stable  of  thoroughbreds.  He  finds  his 
recreation  in  cross-country  riding,  and  is 
the  master  of  the  Monmouth  hounds. 


A  FIVE-CENT  DAILY. 


MR.  COLLIER. 

AS  MASTER  OF  THE  M3NM0UTH  HOUNDS. 


The  increase 
be  constant, 
and  the  average  of  failures  to  renew  or 
cancellations  exceptionally  small. 

The  most  eminent  writers  of  America 
and  Europe  are  special  contributors,  and 
the  general  work  is  of  excellent  character. 

The  illustrations  are  more  than  pleas- 
ing. The  special  aim  is  artistic  effect 
and  timeliness,  the  double-page  picture 
in  the  center  being  a  weekly  work  of 
art.  Although  halt-tone  work  is  the 
rule,  yet  the  occasional  wood  engravings 
are  of  such  artistic  merit  that  they  have 
suggested  to  more  than  one  publisher 
the  desirability  of  returning  to  old-time 
methods.  Indeed,  it  has  been  hinted 
that  Mr.  Collier  himself  has  a  lingering 
liking  for  the  woodcut  that  may  at  any 
time  make  him  first  in  the  possible  re- 
vival of  skilled  work  on  wood. 

The  late  Edwin  Booth  is  said  to  have 
remarked  of  the  wood-cut  of  himself 
which  appeared  in  Collier's  Weekly, 
then  Once  a  Week,  that  it  was  the  only 
portrait  he  would  approve,  and  John 
Sherman  personally  endorsed  the  por- 
trait of  himself.  These  are  but  two  of 
many  similar  tributes. 

A  story  of  the  publication  would  be 
singularly  lacking  if  it  failed  to  include 


To  this  is  doubtless  due  his  vigor  and  a 
constitution  unimpaired  by  indigestion 
or  the  ills  that  early  attack  editors. 
When  fatigued  with  the  labors  essential 
to  a  personal  supervision  and  direction 
of  his  great  publishing  house,  a  day  over 
the  fields  to  the  music  of  the  hounds 
gives  him  new  inspiration  and  strength. 


POSSIBLE  CHANGE  IN  BOSTON. 

As  The  Fourth  Estate  goes  to  press 
it  is  rumored  that  the  Boston  Traveler 
is  about  to  pass  into  the  control  of  George 
H.  McDowell,  business  manager  of  the 
Lewiston  Sun,  and  Alvin  T.  Thoits, 
managing  editor  of  the  Manchester 
Union. 


DALLAS  ISSUE  DISCONTINUED. 

The  Fort  Worth  Gazette  no  longer 
issues  the  separate  edition  that  was 
started  some  time  ago  for  Dallas.  The 
Dallas  edition,  it  is  stated,  was  not 
stopped  because  of  a  lack  of  support, 
but  out  of  deference  to  the  wishes  of 
business  men  in  Fort  Worth,  who 
thought  that  the  interests  of  their  city 
would  suffer  by  a  division  of  the  Gazette's 
activity. 


RESULTS  OF   THE   NEW  YORK 
MERCURY'S  EXPERIMENT. 


Interview  with  Business  Manager 
Phillips  —  He  Announces  the 
Scheme  a  Success — Smallest  anu 
Dearest  Paper  in  the  Metropolis 
— Its  Peculiar  Constituency — A 
Daring  Scheme  and  What  Is 
Coming  of  It. 

There  has  been  a  good  deal  of  inter- 
est in  the  New  York  Mirairy  recently, 
especially  as  it  is  the  only  5-cent 
morning  paper  in  the  metropolis  and  is 
likewise  the  smallest.  The  Mercury 
presents  but  four  pages  to  its  readers. 

The  idea  of  making  the  Mercury  ex- 
clusively a  sporting  paper  has  been 
tried  and  from  every  evidence  seems  a 
success.  It  would  not  be  surprising 
to  find  the  Mercury  occupying  in  Amer- 
ica the  position  that  the  London  Sport- 
ing Life  does  in  England.  In  other 
words  it  would  be  a  money- maker. 

The  sporting  fraternity  is  not  careful 
about  its  pennies  and  its  members  would 
as  so  n  spend  a  nickle  as  a  cent  for  a 
paper,  particularly  when  it  is  accurate 
and  on  the  inside  of  such  affairs  as  inter- 
est them. 

Then,  too,  the  drama  is  well  handled 
by  Ihe  Mercury  and  this  field  has  been 
before  shown  to  be  profitable.  There 
seems  no  reason  why  the  Mercury  should 
not  prosper  in  the  tame  field. 

A  representative  of  The  Fourth  Es- 
tate asked  S.  A.  Phillips,  general 
manager  of  the  Mercury,  how  the 
paper  was  progressing  under  its  new 
policy.    Mr.  Phillips  said: 

"  During  the  past  three  years  busi- 
ness depression  has  been  wide  spread 
and  continuous.  The  newspapers  of 
the  country,  next  to  the  banks,  were  the 
fir^t  to  feel  the  effects  of  the  hard  times. 
No  other  business  has  suffered  so  much 
as  the  newspapers  of  the  country  and 
they  were  the  first  to  respond  to  the  de- 
mand tor  cheaper  literature  for  the 
masses  -  hence  the  general  reduction  in 
price  all  along  the  line  commencing  with 
the  New  York  Mercury  several  years 
ago. 

"  In  order  to  make  money  on  a  high 
class  production  at  a  low  price  it  is 
necessary  to  have  an  enormous  circula- 
tion, on  which,  of  course,  there  is  a 
steady  loss,  the  same  being  offset  by  an 
increased  fljw  of  advertising  at  good 
paying  rates. 

"  This  is  an  era  of  low  priced  litera- 
ture. The  magazines  and  newspapers 
have  materially  decreased  their  prices, 
relying  upon  an  increased  circulation 
and  an  accelerated  demand  for  space  in 
their  publications  at  advanced  rates.  In 
most  instances  these  reductions  have 
brought  a  larger  volume  of  business.  Of 
course  paper,  ink,  telegraph,  illustrations 
and  the  collection  of  news  are  all  ob- 
tained at  lower  prices  now  than  hereto- 
fore. 

"  To  publish  a  daily  newspaper  is  one 
thing.  To  make  it  pay  is  another  story. 
The  management  of  the  Mercury  long 
ago  realized  that  it  would  be  folly  to  at- 
tempt to  compete  with  the  World  and 
Journal  in  the  i-cent  field,  and  hence  a 
decision  was  promptly  arrived  at  to 
convert  the  paper  into  a  sporting  jour- 
nal and  to  increase  the  price  to  5  cents 
per  copy. 

"The  Mercury  was  reduced  in  size  upon 
the  theory  that  sporting  readers  did  not 
care  for  more  than  four  pages,  and  that 
they  would  not  object  to  paying  5 
cents  a  copy  for  it.  The  experiment 
was  a  hazardous  one  and  was  put  into 
execution  upon  short  notice.  The 
change  meant  either  absolute  failure  of 
the  most  ignominious  sort  or  success. 

"  I  am  happy  to  say  that  the  success 
of  the  paper  under  its  new  condi- 
tions has  been  greater  than  we  antici- 
pated. The  Mercury  to-day  stands  upon 
its  feet  as  a  money-making  institution. 
To  say  that  the  plan  of  increasing  the 
price  of  the  Daily  Mercury  from  i  to  5 


cents  per  copy  was  an  exceedingly 
hazardous  undertaking  but  mildly  ex- 
presses it." 

The  Mercury  announces  that  its  daily 
edition  will  be  increased  to  six  and  later 


S.  A    I  HILLirS. 


to  eight  pages.  The  success  of  the 
Mercury  under  its  prescit  policy  is  the 
subject  of  a  great  deal  of  talk  in  news- 
paper circles  here  and  elsewhere. 

The  Mercury  has  a  very  large  and  able- 
editorial  staff,  and  in  addition  thereto 
has  the  benefit  of  the  United  Press  news 
service.  Its  racing,  trotting  and  breed- 
ing news  is  the  best.  Its  charts  are 
always  perfect  and  consequently  reliable. 


DR.  BUCKLEY  REMAINS  EDITOR.. 

The  general  conference  of  Methodists 
in  session  in  Cleveland  has  unanimously 
re-elected  J.  M.  Buckley,  D.D.,  editor  of; 
the  New  York  Christian  Advocate. 

The  ability  wiih  which  Dr.  Buckley 
has  conducted  the  paper  from  the  time 
he  assumed  the  editorship,  and  the  fact 
that  there  is  universal  recognition  of  his 
fitness  for  the  responsible  duties  dis- 
charged, were  both  attested  by  the  over- 
whelming and  enthusiastic  ovation  that 
was  given  to  him  simultaneously  withi 
his  nomination  and  re  election. 

The  journal  which  Dr.  Buckley  will! 
continue  to  conduct  as  editor  is  so  widely 
known,  and  its  circulation  and  influence- 
are  so  considerable,  that  the  excellent 
portrait  of  him  which  appears  in  this 
issue  will  possess  a  personal  interest  for 
many  readers  of  The  Fourth  Estate. 
The  portrait  is  presented  through  the- 
courtesy  of  the  Review  of  Reviews. 

OFFICl  SUPPLIES. 


You  CANNOT 
AFFORD 


to  prepare  copy 
in  the  old  way; — 

The  New  Way 
is  to  do  it  on  a 


NUMBER 


6 


MODEL 


Remington 

Standard  Typewriter. 


It  saves  Time,  Money,  and 
Labor.    Improves  Quality 
in  every  department. 


Wyckoff,  Seamans  &  Benedict, 
327  Broadway,  New  York. 
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NEWS  ABOUT  THE  NEW-COMERS, 


How  Some  of  the  Younger  Month- 
lies ARE  Faring — The  Public 
Likes  Short  Stories,  but  Appre- 
ciates Good  Illustrations  as 
Much  as  Ever. 

It  is  interesting  to  see  that  in  spite  of 
the  continuance  of  dull  business  condi- 
tions some  of  the  monthly  publications 
started  during  the  past  few  months  ap- 
pear to  be  thrilty  and  growing  in  cir- 
culation. 

The  Black  Cat,  Boston,  seems  to  have 
secured  a  large  sale,  and  its  proprietors 
have  become  liberal  users  of  advertising 
space  in  many  papers  of  various  kinds. 
The  large  sale  seems  lo  be  due  to  the 
special  character  of  the  short  stories 
given  in  each  issue. 

The  Pocket  Magazine,  New  York, 
published  by  the  Frederick  E.  Stokes^ 
Company,  and  also  containing  short 
stories,  is  said  to  have  made  a  favorable 
impression  on  many  readers  throughout 
the  United  States.  The  contents  are 
purely  literary  and  of  a  high  grade. 

Relerring  to  publications  in  a  different 
line,  the  Waste  Basket,  a  monthly  "  de- 
voted to  the  writers  of  the  coming  cen- 
tury," suggests  itself  as  one  that  will 
"go  through  all  right,"  for  the  latest 
issues  exhibit  considerable  advance  over 
the  first  number  issued  in  January.  The 
Waste  Basket  is  published  in  Detroit. 

Speaking  of  illustrated  periodicals, 
Munsey' s  Magazine  (which,  to  be  sure, 
is  not  so  very  new)  still  "  forges  ahead  " 
with  an  imposing  momentum. 

Varieties,  a  monthly  journal  with 
many  illustrations,  that  was  started  in 
New  York  by  the  Varieties  Publishing 
Company  some  months  ago,  appears  to 
have  made  itself  popular  with  a  good 
many  people,  for  its  sales  are  said  to  have 
reached  a  very  large  figure. 

Varieties  has  a  colored  cover  and 
contiins  general  literary  matter,  besides 
a  great  many  illustrations,  most  of  them 
being  half  tones  of  excellent  quality. 
There  is  scarcely  any  doubt  thit  the 
profusion  of  attractive  pictures  exhibited 
in  each  issue  is  a  controlling  factor  in 
the  creation  of  the  demand.  This  is  a 
fresh  proof  of  the  truth  that  was  made 
conspicuous  in  the  case  of  Munsey's 
Magazine,  namely,  that  this  is  what 
might  be  called  the  pictorial  age,  and 
that  a  great  many  people  "want  pict- 
ures," although  it  is  true,  of  course, 
that  the  pictures  must  be  of  good  work- 
manship. The  fact  that  advertisers  of 
every  class  have  extended  so  consider- 
able a  recognition  to  monthly  publica- 
tions that  make  use  of  many  pictures 
seems  to  indicate  a  belief  that  the  present 
"passion  for  pictures "  is  common  to 
both  sexes  and  to  almost  all  ages. 


EDITORS  AND  BAD  BLOOD. 


One  Attempts  to  Brain  the  Other 
AND  There  is  More  Than  One 
Bruised  Head. 

J.  E.  Allison,  receiver  of  the  Nash- 
ville (Tenn.)  American  Publishing  Com- 
pany, assaulted  B.  A.  Enloe,  editor  of 
the  Nashville  Sun  last  week  with  a 
stick,  striking  him  on  the  head.  In  the 
melee  City  Editor  Rowe  E.  Folks,  of  the 
Sun,  who  interfered  as  a  peacemaker, 
was  struck  a  vicious  blow  on  the  cheek 
by  Allison. 

The  assault  is  the  outcome  of  an  ed- 
itorial in  the  Su7t  of  the  American's 
methods  of  securing  advertising  and  a 
circulating  contest  was  on  between  the 
two  papers. 

MAGAZINE   "ADS"  IN  COLORS. 

Inserts  on  tinted  paper  (with  adver- 
tisements printed  in  one  color)  have 
already  grown  quite  numerous  in  Ameri- 
can magazines,  but  the  young  lady  who 
is  pictured  in  the  "  ivory  soap  "  insert  in 
Godey's  Mas;azine  for  June  appears  to 
have  secured  the  precedence  in  connec- 
tion with  pictorial  magazine  inserts 
printed  in  colors.  The  advertisement 
IS  artistic  and  refined. 


NEWSPAPERS  AND  JURIES. 

The  appellate  division  of  the  Supreme 
Court  ruled  in  the  McLaughlin  case  that 
if  an  honest,  intelligent  jury  is  to  be  ob- 
tained to  try  a  criminal  case  that  has 
excited  great  public  interest,  men  who 
have  heard  and  read  of  the  case  and  who 
have  even  formed  and  expressed  an 
opinion  as  to  the  guilt  or  innocence  of 
the  accused  must  necessarily  be  selected. 
The  opinion  declares: 

"  All  intelligent  men  are  accustomed  to 
read  newspapers,  and  may  form  more  or 
less  definite  opinions  or  impressions  as  to 
the  matters  therein  contained  and  ex- 
press such  opinions  or  impressions  to 
others.  Only  the  ignorant  classes  fail  to 
read  the  newspapers  from  day  to  day. 

"It  is  apparent,  therefore,  that  when 
men  are  called  as  jurors  to  sit  in  an  im- 
portant criminal  case,  a  case  that  has 
excited  great  feeling  and  interest  in  the 
community,  few  honest,  intelligent  men 
will  be  able  to  say  that  they  have  not 
heard  or  read  of  the  case  and  have  not 
formed  or  expressed  an  opinion  or  im- 
pression as  to  the  guilt  of  the  defendant 
who  is  being  tried." 

The  question  is  not  whether  a  man 
has  formed  or  expressed  an  opinion,  but 
whether  he  can  render  an  impartial 
verdict  on  the  evidence.  The  purpose 
of  the  law,  says  the  appellate  court,  is  to 
secure  a  jury  "  composed  of  intelligent 
men  who  read  and  think  and  form 
opinions  and  impressions  and  express 
them,  rather  than  one  composed  of  men 
who  are  ignorant,  who  do  not  read  or 
think  or  have  ideas  with  reference  to 
things  transpiring  in  the  community." 


FARGO  ARGUS  AGAIN  SOLD. 

Colonel  Irons  and  his  partner,  F.  L. 
Gage,  have  retired  from  the  manage- 
ment of  the  Fargo  (N.  D.)  Argus, 

This  is  the  fifth  change  within  the  four 
years  since  President  Hill,  of  the  Great 
Northern,  took  the  paper  from  Major 
Edwards.  Colonel  Robinson,  president 
of  the  North  Dakota  republican  cen- 
tral committee,  has  purchased  Mr.  Hill's 
interest,  and  has  engaged  Colonel  War- 
nock,  of  Jamestown,  as  editorial  writer, 
and  R.  D.  Hoskinsas  business  manager. 
Irons  and  Gage  will  buy  the  Evening 
Commonwealth,  and  convert  it  into  a 
morning  paper. 


PRINTING  PROGRESS  AMONG 
IOWA  PAPERS. 

The  Ottumwa  daily  and  weekly 
Courier  put  in  two  Mergenthaler  lino- 
type machines  early  this  month,  and 
will  install  another  in  August.  A.  W. 
Lee,  the  proprietor  of  the  Courier,  re- 
marked during  a  visit  to  New  York  this 
week  that  he  was  surprised  at  the  ease 
with  which  the  machines  had  been  put 
up  and  started  at  their  work. 

The  Courier  is  one  of  the  oldest  papers 
in  Iowa,  its  weekly  having  been  started 
in  1848.  The  daily  issue  is  usually  eight 
pages.  The  weekly  is  a  sixteen-page 
paper.  The  news  service  of  the  Asso- 
ciated Press  is  taken. 


GOTH  AMITE  IN  NEW  HANDS, 

On  the  Point  of  Death  it  is  Saved 
BY  Harlem  Life  and  a  Syndi- 
cate, 

The  Gothamite ,  a  1 6- page  society 
weekly  in  upper  New  York  city,  has 
succumbed  after  an  existence  of  six 
months  Messrs.  Roth  &  Goldschmidt, 
the  wealthy  corset  manufacturers,  back- 
ed young  Mr.  Roth  in  his  journalistic 
endeavor,  with  G.  Henry  Payne  as  edi- 
tor. Millard  J.  Bloomer,  editor  and  pub- 
lisher of  Harlem  Life  and  a  syndicate  of 
weekly  newspapers,  now  has  control  of 
the  Gothamite  and  is  continuing  its  pub- 
lication, changing  it  to  a  metropolitan 
weekly  and  its  publication  day  from 
Saturday  to  Wednesday.  He  thinks 
there  is  a  chance  for  its  further  existence 
in  this  way.  Mr.  Payne  continues  as 
editor,  Mr.  Roth  has  withdrawn,  and 
all  back  claims  on  the  Gothamite  have 
been  adjusted. 


THE  WAR  IN  BOSTON. 

The  United  Press  has  begun  active 
hostilities  against  the  Boston  Journal. 
The  New  England  Associated  Press  has 
instituted  proceedings  towards  an  in- 
junction restraining  the  Journal  from 
affiliating  with  the  Associated  Press. 
The  hearing  has  been  put  down  for 
June  9. 

A  similar  suit  against  the  Worcester 
Spy  was  lost  in  the  New  England  court. 


MODERN  MILLER  MOVES, 


New  Owners  and  Change  of  Pub- 
lication Office  to  St.  Louis. 

The  Modern  Miller  of  Kansas  City, 
one  of  the  best- known  trade  journals  in 
the  west,  has  changed  hands.  Clifford 
F.  Hall  and  Harry  L.  Hall,  in  whose 
charge  the  business  direction  of  the 
journal  has  been  for  the  last  sixteen 
years,  have  retired,  Parker  H.  Litch- 
field, formerly  of  the  Northwestern 
Miller,  assuming  the  business  manage- 
ment. 

The  Modern  Miller  will  be  removed 
to  St.  Louis  because  of  the  centralization 
of  its  constituency  in  that  direction. 
The  paper  will  be  enlarged  and  im- 
proved in  several  ways. 

Augustine  Gallagher,  who  has  con- 
ducted the  editorial  side  of  the  paper  for 
five  years,  will  continue  in  charge  of  the 
news  and  editorial  departments.  A 
large  share  of  the  popularity  of  the 
Modern  Miller  \i  due  to  Mr.  Gallagher's 
work  as  its  editor  and  to  his  personal 
popularity. 


EDITED  A  BOSTON  DAILY  SIXTY 
YEARS  AGO, 

Isaac  McLellan,  who  celebrated  his 
ninetieth  birthday  last  week  at  Green- 
port,  N.  Y.,  was  once  a  contributor  to 
the  United  States  Literary  Gazette  and 
Bryant's  Monthly,  two  of  America's 
pioneer  literary  periodicals. 

About  sixty  years  ago  he  edited  the 
Boston  Daily  Patriot.  Three  or  four  ot 
the  dailies  now  published  in  Boston  were 
already  in  existence,  but  some  of  the 
papers  that  now  make  up  the  imposing 
total  of  Boston's  triumphant  journalism 
were  still  untried  enterprises. 

Mr.  McLellan  is  the  author  of  a  volume 
on  out-door  life,  which  will  shortly  be 
published  in  New  York. 


AGNUS  WINS  HIS  SUIT, 

The  law  suit  instituted  by  the  United 
Press  against  General  Felix  Agnus,  pub- 
lisher of  the  Baltimore  American,  for 
damages  for  an  alleged  breach  ot  con- 
tract in  leaving  the  United  Press  to  join 
the  Associated  Press,  was  dismissed  by 
the  United  States  Circuit  Court  last  week 
for  want  of  prosecution,  with  costs  against 
the  United  Press, 


SEIZED  BY  THE  SHERIFF, 

A  sheriff  has  seized  the  Johnstown 
Daily  Times  plant  as  the  property  of  F, 
W,  Clark,  and  also  other  property  be- 
longing to  him. 

The  Daily  Times  was  established 
about  six  months  ago.  It  is  stated  that 
Clark  is  behind  to  the  extent  of  $55,000, 
but  the  exact  figures  as  to  losses  are  not 
in  hand. 


SPORTING  GOODS. 


There's  no  doubt  about  the  advisabil- 
ity of  riding  a  wheel— the  only  ques- 
tion now  is  what  wheel  to  ride. 

MONARCH 


KING  OF  BICYCLES, 

represents  cycle  manufacture  in  its 
highest  development.  A  wheel  with 
which  no  fault  can  be  found. 

Four  models,  S80  and  $100.  fully  guaran- 
teed. For  children  and  adults  who  want  a 
lower  price  wheel  the  DEFIANCE  is  made 
in  eight  models,  $40 
to  S75-  Send  for 
Monarch  book. 

MONARCH 
CYCLE  MFG.  CO., 
Lake,  Halsted  and 
Fulton  Sis., 
CHICAGO. 
83  Reade  St., 
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York,  and  not  through 
another  channel  as 
stated  in  a  recent  para- 
graph. 

N.  W.  Ayer  &  Son, 
Philadelphia,  have  an 
order  from  the  Syndi- 
cate Publishing  Com- 
pany of  that  city  to 
place  in  Southern  papers 
— dailies  and  weeklies  of 
the  dailies.  The  article 
to  be  advertised  is  the 
"  Encyclopedic  Diction- 
ary," which  has  been  so 
heavily  advertised  in 
many  of  the  large  cities. 

Lord  &  Thomas,  Chi- 
cago, will  give  contracts 
for  the  advertising  of  the 
Valentine  Blalz  Brewing 
Company,  the  business 
to  be  placed  very  short- 
ly. The  same  agency 
is  sending  out  additional 
orders  for  R.  E.  Dietz  & 
Company,  lamp  manu- 
facturers, New  York. 

Dodd's  Advertising 
and  Checking  Agency, 
Boston,  is  placing  orders 
for  Towers'  Fish  Brand 
Slickers.  These  goods 
are  oil  skin  suits.  This 
agency  is  also  sending 
out  advertising  of  a  nov- 
elty for  training  schools 
to  school  and  class  jour- 
nals. 


REV.  J.  M.  BUCKLEY,  D.D., 


The  Sybilline  Com- 
pany, Madison  avenue, 
New  York,  is  extending  its  advertising. 
Some  of  the  ads  are  plac;d  direct  and 
some  through  the  G.  H.  Haulenbeek 
Agency.  The  company  manufactures  a 
face  preparation. 
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SEE  SECOND  PAGE, 


PLENTY  OF  ROOM  FOR  ALL. 

The  Armour  Company  of  Chicago  has 
added  a  new  soap  factory  to  its  plant, 
to  be  known  as  the  Armour  Soap 
Works.  Advertising  will  be  done  in 
this  line  next  fall.  This  will  make  a 
new  competitor  of  the  British  soap 
manufacturers.  1 


entitled  Modes,  in  connection  with  which 
patterns  for  ladies'  dresses  are  supplied. 
Considerable  publicity  is  being  secured 
by  the  company. 

The  Pantasote  Company,  39  Leonard 
street.  New  York,  is  advertising  Panta- 
sote, a  sofa  and  lounge  covering  mate- 
rial resembling  leather. 

The  Hunter  Medical  Company,  54 
East  31st  street,  New  York,  advertising 
Nasalene,  is  now  offering  business  to  all 
sorts  of  mediums  and  is  embracing  also 
street  cars  and  theatre  programmes. 


FROM  THE"  AD"  FIELD 


MANY  ITEMS  OF  INTEREST  FROM 
MANY  SOURCES. 


Growth  in  the  Number  of  Medical 
Advertisers  is  Continual— Some 
New  Ideas  in  the  Advertising 
OF  Household  Supplies— Various 
Substantial  Contracts  are  Cur- 
rent— Miscellaneous  Notes. 


AN  OHIO  MEDICINE  ADVERTISER. 

The  Wright  Medical  Company,  Col- 
umbus, O.,  is  using  several  hundred 
papers  in  Ohio,  eastern  Indiana,  west- 
ern Pennsylvania,  northern  Kentucky 
and  West  Virginia. 

The  company  is  incorporated  under 
Ohio  law,  and  states  that  $6,000  has  been 
invested,  and  that  there  is  no  connection 
between  the  company  and  the  former 
Wright's  Celery  Tea  Company,  of 
Columbus.  The  treasurer  of  the  com- 
pany is  C.  W.  Lattimer,  who  also  has 
charge  of  the  advertising. 


THE  COMPANY  IS  AN  OLD  ONE. 

The  W.  H.  Hill  Company,  Detroit, 
an  old  proprietary  house,  which  has 
spent  considerable  sums  in  advertising, 
is  at  present  circulating  an  old-fashioned 
prize  rebus  of  the  kind  that  the  post 
office  department  has  of  late  frowned  on 
so  darkly. 

The  incident  is  undoubtedly  due  to 
oversight  or  inadvertence,  as  the  W.  H. 
Hill  Company  would  seem  to  be  too  well 
established  to  need  the  help  of  methods 
that  are  in  danger  of  being  considered 
questionable. 


PACIFIC  COAST  ADVERTISING. 

The  Cook  Advertising  Agency  has 
been  incorporated  at  San  Francisco. 
The  capital  stock  is  15,000.  The  direc- 
tors are:  Morton  L.  Cook,  M.  A.  Cahn, 
Carrie  Cook,  Eugene  M.  Levy  and 
Andrew  G.  Maguire.  San  Francisco  is 
growing  in  importance  as  the  head- 
quarters of  the  advertising  done  on  the 
Pacific  coast,  and  it  is  likely  that  the 
number  of  advertising  agencies  in  San 
Francisco  will  receive  other  additions. 


UNDEVELOPED  LOCAL  ADVER- 
TISING. 

In  San  Francisco  a  number  of  the  re- 
tail butchers  and  dealers  in  meat  join  in 
large  local  advertisements  appealing  to 
householders  who  want  sound  meat. 
Their  separate  addresses,  scattered 
through  the  city,  are  given. 

This  is  an  idea  in  local  advertising 
which  might  be  followed  up  in  various 
cities. 


A  NEW  ADVERTISER. 

Charles  G.  Howe,  21  State  street.  New 
York,  has  incorporated  a  company 
named  the  Chas.  G.  Howe  Exporters' 
and  Consumers'  Flour  Company,  and 
purposes  to  sell  direct  to  the  exporters, 
retailers  and  wholesale  consumers.  Mr. 
Howe  states  that  the  company  anticipates 
extensive  advertising  in  the  near  future, 
but  definite  places  are  not  yet  adopted. 


INTERSTATE  IS  IN  A  BAD  STATE. 

The  Interstate  Advertising  Agency, 
conducted  by  Lee  F.  Spring  in  Kansas 
City,  has  made  an  assignment  for  the 
benefit  of  creditors.  Frank  A.  Beaver  is 
assignee.  The  assets  are  $3,500  ;  the 
liabilities  are  not  stated,  but  are  not  sup- 
posed to  be  large. 


IS  HANDLED  BY  BLINN  YATES. 

All  of  the  advertising  for  Fred.  In- 
gram &  Company,  Detroit,  has  been 
for  some  time  and  is  now  placed  through 
Blinn  Yates,  of  the  Yates  Department 
of  the  Frank  Seaman  Agency,  New 


MINING  STOCK  ADVERTISING. 

The  advertising  of  George  Arthur 
Rice  &  Company,  Denver,  who  are  in- 
vestment brokers,  is  circulating  to  an  in- 
creased extent.  The  advertising  orders 
have  of  late  usually  been  given  through 
the  Tedford  Advertising  Agency,  Den- 
ver. 


MISCELLANEOUS  NOTES. 

The  advertising  of  Evanola,  which  is 
"coming  into  evidence"  through  at- 
tractive advertisements  in  eastern  pub- 
lications, is  placed  through  the  J.  Walter 
Thompson  Agency. 

The  patterns  of  the  New  Idea  Pattern 
Company,  New  York,  are  still  being  ad- 
vertised. The  contracts  are  made  by 
the  New  York  office  of  the  Pettingill 
Agency. 

The  space  which  the  Warder,  Bush- 
nell  &  Glessner  Company,  Springfield, 
Ohio,  expects  to  use  in  advertising  its 
new  binder  and  mower  in  papers  that 
reach  farmers  will  aggregate  consider- 
able. 

The  Drummer  Publishing  Company, 
"Station  J,"  New  York,  which  is  ad- 
vertising a  "  Perfect  Charm  of  a  Bi- 
cycle," is  composed  of  C.  B.  Thompson, 
formerly  of  Bridgewater,  Conn. 

A.  J.  Mainwaring,  63  Fifth  avenue, 
New  York,  is  putting  out  a  line  of  ad- 
vertising for  European  hotels.  Dailies 
are  largely  being  used. 

The  Henry  O.  Shepard  Company, 
Chicago,  offers  the  Inland  Printer  one 
year  in  exchange  for  one  insertion  of  a 
forty-line  reading  notice  advertisement 
of  the  "  People's  Bible  History." 

The  Modes  Publishing  Company,  128 
White  street,  New  York,  issues  a  monthly 


The  Eureka  Chemical  Company,  of 
Detroit,  Mich.,  is  sending  out  orders 
quite  liberally  to  monthlies  and  weeklies. 

The  advertising  of  Brown's  Jamaica 
Ginger  is  placed  by  N.  W.  Ayer  &  Son 
this  season. 

New  orders  for  the  Horsford  Phos- 
phates advertising  are  being  handled  by 
the  Lyman  D.  Morse  Agency,  New 
York. 

The  Emerson  Drug  Company,  San 
Jos6,  Cal.,  is  advertising  French  Tansy 
Pills  in  papers  circulating  on  the  Pacific 
Coast. 

The  Kentucky  Tobacco  Company, 
Owensboro',  Ky.,  is  disposed  to  build  up 
a  mail  order  business  in  its  Scotch  Snuff. 
This  seems  to  be  a  good  opportunity  for 
some  eloquent  apostle  of  publicity. 

The  Monroe  Book  Company,  324 
Dearborn  street,  Chicago,  which  recently 
removed  to  that  city  from  Denver,  is 
advertising  subscription  books  in  farm 
papers. 

William  Loeb  &  Company,  successors 
to  the  Globe  Jewelry  Company,  Provi- 
dence, are  advertising  jewelry  in  maga- 
zines.   The  business  is  being  sent  direct. 

Mr.  Coyle,  of  the  G.  H.  Haulenbeek 
Agency,  New  York,  has  an  order  for 
magazines  for  the  advertising  of  the 
Rochester  lamp. 

The  Invisible  Elevator  Company, 
Boston,  which  was  referred  to  in  a 
preceding  issue  of  The  Fourth  Estate, 
will  advertise  quite  liberally  through 
William  Alden,  Boston. 

The  Standard  Shoe  Company,  118 
Pearl  street,  Boston,  is  using  religious 
papers   for   advertising   shoes.  The 


manager  of  the  company  is  S.  Hirsh- 
berg. 

A  concern  calling  itself  the  Slade 
Advertising  Agency,  Boston,  is  renew- 
ing re(|uests  to  publishers  for  rates. 

Frank  Hodgkinson  is  now  advertising 
manager  of  IVoodivard's  Magazine,  842 
Broadway,  New  York. 

Ketcham  &  McDougall,  198  Broad- 
way, New  York,  oculists,  are  making  a 
few  experimental  insertions  of  an  ad- 
vertisement inviting  mail  orders  for  a 
new  reel  for  eyeglasses. 

The  Antiseptic  Pharmacal  Company, 
1204  Washington  avenue,  St.  Louis,  is 
doing  heavy  local  advertising  for  Barry's 
Antiseptic  Mixture.  It  is  said  that  gen- 
eral advertising  is  not  yet  contemplated. 

The  attractive  advertising  of  the 
Hotel  Champlain,  Lake  Champlain,  N. 
Y.,  is  being  placed  by  the  Frank  Pres- 
brey  department  of  the  Frank  Seaman 
Advertising  Agency,  New  York. 

The  Logan  &  Strobridge  Iron  Com- 
pany, New  Brighton,  Pa.,  will  advertise 
a  fruit  press  for  household  use  during 
the  summer. 

The  Bennington  Investment  Company, 
38  Wall  street.  New  York,  is  sending  a 
small  advertisement  to  papers  of  general 
circulation. 

Reading  notices  are  being  sent  to 
papers  of  general  circulation  for  W.  H. 
Baird  &  Company's  ice  cream  freezers. 
The  orders  are  sent  out  by  the  Frank 
H.  Alden  &  Sons  Company,  Cincinnati, 

The  N.  W.  Ayer  &  Son  Agency, 
Philadelphia,  has  been  making  contracts 
with  magazines  for  the  Whitman  con- 
fectionery advertising. 

The  Lily  White  Lotion  Company, 
Oskaioosa,  Kan.,  is  a  new  concern 
which  is  putting  a  face  lotion  on  the 
market.  It  is  using  western  papers  of 
general  circulation.  The  advertising  is 
going  out  direct. 

The  Bay  State  Aluminum  Company, 
Quincy,  Mass.,  is  advertising  aluminum 
goods  through  New  England.  The  orders 
are  given  by  the  advertisers  direct. 

The  Merrill-Stevens  Manufacturing 
Company,  Niles,  Mich.,  is  sending 
orders  to  agricultural  papers  for  stock 
racks. 

The  Champion  Washing  Machine 
Company,  300  West  3d  St.,  Cincin- 
nati, is  advertising  washing  machines 
in  monthlies  and  weeklies  of  family  cir- 


SPORTING  GOODS, 


A  HEALTHY 
BODY 

makes  a  healthy  mind. 

Clever  newspaper  men 
must  have  a  healthy  body 
and  a  clever  mind. 

That's  why  there  are 
more  newspaper  men  this 
year  riding  the  SPALD- 
ING BICYCLE  than 
ever  before. 

They  recognize  the  fact 
that  the  Spalding  Bicycle 
is  the  fastest,  safest  and 
easiest  running  bicycle 
built.  It  is  the  newspa- 
per men's  favorite. 
Price,  $100.00 

price  and  quality  guaranteed. 

A.  G.  Spalding  &  Bros., 

NEW  YORK.  CHICAGO. 
PHILADELPHIA. 
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were  required  to  carry  the  fifteen  car- 
loads  of  bicycles  from  the  dock  to  the 
Western  Wheel  Works  office  in  Warren 
street. 

The  work  on  the  advertisement  is 
well  done,  both  mechanically  and  from 
the  point  of  view  of  the  advertisement 
constructor. 


THE  MILK  IN  THE  COCOANUT. 

It  is  said  that  the  manufacturers  of 
Dunham's  Shredded  Cocoanut,  whose 
manufactory  is  in 
New  York,  have  de- 
cided to  carry  on  an 
a  c't  i  V  e  advertising 
campaign  in  order  to 
add  materially  to  the 
already  large  sales 
of  the  cocoanut 
throughout  the  coun- 
try. 

It  is  also  reported 
that  the  firm  is  in- 
clined to  rely  on  such 
aids  as  word  con- 
tests, with  large 
prizes  in  gold  as  the 
chief  factor,  in  at- 
tracting the  interest 
of  possible  con- 
sumers. 

This  may  be  wis'e, 
but  whether  it  be  so 
on  general  principles 
or  not,  conservative 
opinion  seems  to  be 
against  rather  than  in 
favor  of  the  adoption 
of  the  word  contest  or 
gift  enterprise  meth- 
ods in  extending  the 
market  for  a  sub- 
stantial article  which 
is  supposed  to  be  well 
able  to  stand  up  on 
its  own  merits. 

It  is  quite  invaria- 
bly found    that  the 
suitable  advertising 
of  the  plain  merits 
of  a  staple  will,  in 
the    end,  be  more 
beneficial  than  the 
adoption  of  a  plan 
which  may  excite  a  good  deal  of  sensa- 
tional notice,  but  still  draws  in  the 
main    only    people    who    pay  more 
attention  10  the  scheme  itself  than  to 
the  article— excellent  though  it  may  be, 
which  it  is  intended  to  introduce. 

The  point  is  that  the  right  kind  of  at- 
tention is  not  secured  by  these  prize 
competitions. 


CHICAGO'S  NEW 
AGENCY. 


SPECIAL 


William  S.  Raymond  has  opened  an 
office  at  No.  50  Hampshire  Block, 
Chicago,  where  he  will  represent 
eastern  publications  of  a  large  circula- 
tion. His  plan  is  to  represent  only  a 
iew  high  class  periodicals  and  concen- 
trate his  etlorts  upon  them.  His  list, 
which  he  began  to  organize  last  month, 
already    embraces    several    first  class 


DAVID  OLIPHANT  HAYNES, 

PUBLISHER  OF  THE  NEW  YORK  SHIPPING  LIST. 

periodicals.  Mr.  Raymond  is  particu- 
larly well  equipped  for  this  class  of  work 
and  will  undoubtedly  meet  with  a  large 
measure  of  success  in  the  western  field. 


AN  OLDTIME   WAR  BETWEEN 
SPIRITED  ADVERTISERS. 

About  fifty  years  ago  two  sarsaparillas 
were  widely  advertised  in  America. 

They  were  both  "Townsend's  Sarsa- 
parilla,"  but  one  was  made  by  "  Old  Dr. 
Jacob  Townsend,"  and  the  other  by  "  S. 
P.  Townsend,"  and  each  claimed  to  be 
the  true  and  only  original  "  Townsend's 
Sarsaparilla."  Much  space  was  used 
not  only  to  tell  how  good  the  genuine  one 
was,  but  to  disparage  the  opposition 
article. 

The  latter  point,  in  fact,  received  al- 
most the  greater  attention.  There  was 
very  little  advertising  at  that  time  which 
overtopped  this  sarsaparilla  advertising 
in  conspicuousness  and  in  quantity  and 
continuity. 

Ayer's  Cherry  Pectoral  was  contem- 
poraneous, but  Ayer's  Sarsaparilla  and 
the  Pills  followed  the  Pectoral.  All  this 
strife  occurred  long  before  the  civil  war, 
in  the  days  when  "  Swaim's  Panacea," 
"  Wistar's  Balsam  of  Wild  Cherry  "  and 
"Jayne's  Expectorant"  were  the  most 
prominent  of  proprietary  medicines. 


A  HORSE  SHOW  NUMBER. 

Footlights,  the  dramatic  weekly, 
which  is  issued  simultaneously  in  Phila- 
delphia and  New  York,  published  a 
horse  show  number  last  week  in  honor 
of  the  horse  show  now  being  held  in 
Philadelphia. 

SAID  TO  BE  AFTER  A  PAPER. 

Colonel  C.  R.  Brodix,  of  Washing- 
ton, D.  C,  late  the  manager  for  Mrs. 
John  A.  Logan's  Home  Magazine,  is  in 
Salt  Lake  City.  Rumor  has  it  that  he 
is  there  seeking  to  purchase  the  Herald. 


MORE  DAILIES  REPRESENTED. 

S.  E.  Leith,  special  agent,  10  Spruce 
street,  New  York,  has  added  to  his  list 
of  papers  the  following:  Elmira  Evening 
Star,  Galesburg  (111.)  Daily  Mail, 
Alexandria  (Va. )  Daily  Times  and 
Mauch  Chunk  (Pa.)  Daily  News. 


The  Tammany  Times  continues  on  its 
era  of  prosperity.  It  was  born  in  1892, 
and  grows  in  influence  and  good  fortune 
with  each  year. 

It  celebrated  its  birthday  recently, 
and  Colonel  Fiegel  has  been  showered 
with  congratulations. 


culation.  It  is  the  same  concern  as  the 
Boss  Washing  Machine  Company.  The 
advertising  is  placed  direct;  Conrad 
Dietz  is  the  advertisTng  manager. 

J.  C.  Groene  &  Company,  No.  19 
Arcade,  Cincinnati,  sheet  music  publish- 
ers, are  advertising  music  in  papers  of 
general  circulation. 

The  Pure  Food,  Tea,  Spice  and  Bak- 
ing Powder  Company,  No.  222  Main 
street,  Cincinnati,  is  now  advertising  in 
family  papers  of  large  circulation.  The 
Parvin  and  Doughty  Agency,  Cincin- 
nati, is  placing  the  orders. 

The  Globe  Advertising  Agency,  St. 
Louis,  Mo.,  is  sending  out  orders  for  the 
Mound  City  Dish  Washer  Company, 
the  United  States  Fruit  Company,  J.  F. 
Casey  &  Company  and  Miss  M.  F. 
Fritz. 

H.  Gautschi  &  Sons,  No.  1030  Chest- 
nut street,  Philadelphia,  are  advertising 
their  music  boxes  in  monthlies  and 
weeklies. 

The  Nerve  Life  Medical  Company,  of 
Kalamazoo,  Mich.,  is  sending  out  many 
advertising  orders.  It  is  claimed  that 
three  banks  in  that  city,  which  are 
given  as  references,  assert  that  they  do 
not  know  the  company. 

The  Antler  Medical  Company,  No. 
1015  15th  street,  Denver,  is  advertising 
a  nerve  tonic  through  the  West. 

Dr.  T.  H.  Mitchell,  Lawrenceville, 
Ga.,  is  advertising  a  dropsy  cure  in  the 
South. 

The  Atlas  Engine  Works,  Indian- 
apolis, is  advertising  small  engines  in  a 
line  of  monthlies  and  weeklies. 

The  Royal  Horn  Plaster  Company, 
Indianapolis,  is  sending  out  advertise- 
ments of  its  Royal  Horn  Plaster. 

The  Des  Moines  Rubber  Company, 
314  6th  avenue,  Des  Moines,  is  making 
up  a  list  of  monthlies  of  general  circula- 
tion for  the  advertising  of  various  kinds 
of  rubber  goods. 

A  representative  of  S.  G.  Detchon, 
Toronto,  is  traveling  through  Pennsyl- 
vania and  adjoining  states  selling  his 
rheumatism  cure  and  other  proprietary 
medicines  and  is  making  contracts  with 
papers  in  towns  where  goods  are  sold. 

Hop  Plasters  are  still  being  advertised 
through  New  England,  the  business 
going  direct  from  the  Boston  office,  345 
Washington  street. 

The  Tourist  Advertising  Agency,  As- 
bury  Park,  N.  J.,  a  new  agency  con- 
ducted by  Harry  B.  Wilson,  is  sending 
out  advertising  for  Asbury  Park  hotels. 


CONVENIENCE  IN  CHICAGO. 

T.  P.  Roberts,  formerly  of  New  York, 
has  opened  a  Chicago  office  for  Dauchy  & 
•  Company,  of  New  York.  This  office  is 
largely  for  the  purpose  of  handling  ad- 
vertisements for  the  Illinois  papers. 
Dauchy  &  Company  handle  the  adver- 
tising for  a  number  of  well-known  and 
extensive  advertisers,  and  the  mainte- 
nance of  a  Chicago  office  will  no  doubt 
facilitate  the  execution  of  numerous  de- 
sirable advertising  contracts. 


THE  STORY  OF  A  SHIPMENT. 

An  advertisement  of  the  Crescent  Bi- 
cycle, which  is  manufactured  by  the 
Western  Wheel  Works,  occupies  the  en- 
tire back  cover  page  of  the  Memorial 
Day  issue  of  the  Youth's  Companion. 

The  bicycles  are  manufactured  in 
Chicago,  and  the  text  of  the  advertise- 
ment,  and  the  five  photographic  illus- 
trations which  it  includes,  are  devoted 
to  the  recent  shipment  in  "a  single 
lot "  of  fifteen  car-loads  of  Crescent 
bicycles  by  rail  from  the  factory  to  the 
New  York  office  of  the  company. 

The  photographs  exhibit  five  of  the 
various  stages  of  the  shipment  from  the 
special  train  of  fifteen  Crescent  bicycle 
freight  cars  to  the  imposing  procession 
of  sixty-seven  two-horse  trucks  that 


OLD  CONCERN'S  NEW  LOCATION. 

Three  floors  in  the  new  building 
located  at  71  and  73  West  Adams  street, 
Chicago,  have  been  leased  for  fifteen 
years  by  the  A.  N.  Kellogg  Newspaper 
Company. 


Jules  Viennot,  advertising  agent, 
Philadelphia,  has  moved  his  offices  to 
524  Walnut  street. 


The  St.  Paul  (Minn.)  Globe  celebrated 
its  first  anniversary  under  its  new  man- 
agement recently,  and  it  was  really  re- 
markable to  see  how  much  of  a  metro- 
politan daily  the  Globe  had  grown  to  be. 
In  its  forty  pages  there  was  advertising 
enough  to  prove  its  success,  and  plenty 
of  reading  matter  of  a  very  high  class. 
The  color  cover  was  surprisingly  good, 
and  the  whole  anniversary  number  an 
excellent  one. 


A  REMARKABLE  MEMORIAL 
WORK. 


D.  O.  Haynes'  "One  Hundred  Years 
OF  American  Commerce" — Two 
Volumes  to  Which  Many  Magnates 
OF  Business  have  Contributed. 

A  work  has  just  been  issued  by  D.  O, 
Haynes  &  Company,  New  York,  which 
has  already  had,  and  will  continue  to 
attract,  more  attention  than  is  usually 
given  to  volumes  of  the  same  character. 

The  work  is  in  two  volumes,  and  is 
entitled  "One  Hundred  Years  of  Amer- 
ican Commerce."  It  was  edited  by 
Chauncey  M.  Depew,  and  the  contribu- 
tions were  supplied  by  a  hundred  men 
who  are  prominent  in  as  many  lines  of 
commercial  activity.  The  exhaustive, 
masterly  and  at  times  absorbing  contents 
are  intended  to  serve  as  a  memorial  of 
the  completion  of  the  first  century  of  the 
business  life  of  the  United  States  as  an 
independent  nation.  ^ 

The  responsibilities  resting  on  the  pub- 
lishers and  originators  of  a  work  so  im- 
portant have  been  ably  discharged.  The 
two  volumes  containing  the  work  are 
what  they  were  announced  to  be — a 
history  of  America's  first  century  of 
business,  written  by  business  men  for 
business  men. 

In  many  great  lines  of  American  in- 
dustry the  memory  of  the  men  of  to-day 
easily  runs  back  to  beginnings.  In  one 
form  or  another,  it  is  true,  many  kinds 
of  manufacturers  had  long  existed, 
whose  sudden  rise  to  success  and  magni- 
tude was  yet  of  much  later  date.  The 
men  who  were  connected  with  the 
events  which  brought  about  these  trans- 
formations are  still  here  and  bear  living 
witness  to  the  tale. 

To  the  past  century  of  marvels  "  One 
Hundred  Years  ot  American  Com- 
merce," is  devoted.  In  its  one  hundred 
chapters  are  traced  the  details  of  the 
evolution  and  transformation  that  have 
occurred  in  all  the  varied  branches  of 
commerce  and  industry.  No  one  can 
question  the  experience  or  standing  of 
the  men  who  wrote  these  chapters. 

Some  of  them  are  men  who  have  be- 
come famous  through  their  liberal  use 
of  advertising  as  a  means  of  developing 
their  own  great 'business,  and  the  indis- 
pensable quality  of  publicity  as  a  factor 
in  the  business  progress  of  the  country's 
second  century  must  t)e  unquestioned. 

D.  O.  Haynes,  of  whose  inspiration 
and  industry  the  volumes  are  a  result,  is 
the  publisher  of  the  Shipping  and  Com- 
mercial  List,  a  well-known  New  York 
publication,  which  completed  its  first 
one  hundred  years  of  life  December  19 
last.  This  was  the  same  day  on  which  the 
business  men  of  New  York  gave  the  note- 
worthy "Commercial  Centennial  Din- 
ner" in  honor  of  the  completion  of  the 
country's  first  century  of  business.  This 
dinner,  at  which  many  noted  men  were 
present,  was  one  of  Mr.  Haynes'  ideas, 
and  was  another  evidence  of  his  capacity 
for  dealing  successfully  with  undertak- 
ings of  a  high  grade. 


POLICE  NEWS  BOUGHT. 

The  Police  N'ews  of  Boston,  owned 
and  controlled  by  the  late  John  Stetson, 
was  purchased  last  week  by  A.  H. 
Millett,  formerly  advertising  manager  of 
the  paper,  and  also  once  on  the  Post. 

A  stock  company,  with  a  capital  of 
$50,000,  in  which  Mr.  Millett  will  have 
the  controlling  interest,  formed,  and 
numerous  improvements  in  the  paper 
and  plant  are  contemplated. 

W.  A.  Price  and  John  Sheehan  will  be 
associate  editors,  and  Mr.  Millett  wiU 
have  charge  of  the  business  department. 


A  TALE  OF  TWO  CITIES. 

James  C.  Barr's  Newark  (N.  J.)  Sun. 
day  Standard  will  be  removed  to 
Trenton,  where  the  paper  will  in  future 
be  issued.  The  publication  of  the 
paper  at  the  state  capital  will  give  it  a 
greater  command  of  state  affairs.  It  is 
understood  that  W.  H.  Gilder  will  con- 
tinue as  editor. 
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ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  160  lines  to  the  column). 
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two  months,  20  per  cent.;  three  months,  30  per 
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WE  CAN  NOT  "EXCHANGE." 
It  will  be  readily  understood  that  a  news- 
paper of  ihis  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

OUR    CHOICEST    "  BARGAINS." 
No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  $25  we  will  send  25  annual  sub- 
scriptions. 

No.  3. — For  $4  we  will  send  The  Fourth 
Estate  until  the  end  of  1896,  and  all  numbers 
from  March  1,  1895. 

BOUND  VOLUMES. 

For  52.50  we  will  send  a  bound  volume  of  the 
last  half-year,  September  to  February,  inclusive; 
or  for  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


WIMAN  IS  HIMSELF  AGAIN. 

On  the  occasion  of  the  second  anniver- 
sary reception  given  by  The  Fourth 
Estate  to  the  visiting  members  of  the 
American  Newspaper  Publishers'  Asso- 
ciation, among  the  many  guests  there 
was  a  gentleman  closely  allied  to  the 
press  and  not  of  it  except  that  he  made 
news  for  it. 

T  We  were  proud  of  him  and  glad  that 
he  had  passed  through  the  ordeal  of  legal 
persecution  and  we  knew  that,  free  from 
the  entanglements  of  his  accusers  in 
building  anew  his  fortune  (weakened  in 
a  time  of  panic  and  wrecked  by  the  lack 
of  confidence  of  timid  men  he  had 
helped  to  too  high  altitudes)  he  would 
show  the  old  warrior's  spirit  and  conquer 
in  the  end. 

We  had  Erastus  Wiman  with  us  on 
that  night  of  celebration  and  we  knew 
that  he  was  a  real  newspaper  man  in 
more  senses  than  one.  He  had  begun  as  a 
newsboy  and  worked  his  way  to  a  position 
where  reporters  were  constantly  eagerly 
in  search  of  him,  knowing  that  he  could 
give  them  information  of  the  greatest 
importance. 

Then  he  was  in  a  position  to  be  judged. 
1  le  was  weighed  and  not  found  wanting. 


He  was  the  good  friend  of  the  news- 
paper boys  and  of  their  employers. 
During  the  ordeal  of  his  trial  the 
sensation  was  made  the  most  of  by  some 
members  of  the  press,  but  there  was  as  a 
rule  a  disposition  to  be  fair.  The  ex- 
ceptions are  not  worth  remembering,  for 
the  papers  dirtied  themselves  in  slinging 
mud  to  make  the  most  of  the  story  of  a 
good  man  in  an  ugly  fix. 

It  is  with  unusual  gratification  and 
indeed  with  delight  that  we  again  call 
attention  to  Erastus  Wiinan.  He  is  once 
more  a  power  in  the  financial  world  — 
that  is,  he  has  inserted  the  entering 
golden  wedge  by  securing  control  ot 
Staten  Island's  electric  lighting  system. 

He  has  shown  that  he  is  not  ruined, 
and  it  ought  not  to  be  long  before  he  is 
himself  again,  a  power  with  the  ability 
and  the  desire  to  be  of  benefit  to  the 
press. 

The  Fourth  Estate  devotes  its 
columns  exclusively  to  affairs  of  di- 
rect interest  to  newspapers,  and  yet  it 
seems  fair  to  use  a  little  space  in  calling 
attention  to  the  return  of  Wiman,  to 
extend  to  him  the  hand  of  congratulation 
in  the  hope  that  in  the  business  arena 
he  may  prove  again  a  giant,  and  help 
in  the  restoration  of  the  good  times  that 
must  come  before  the  gorgeous  livery  of 
anticipation  has  grown  gray  in  the  ser- 
vice ot  successive  disappointments. 


THE  CHEAPNESS  OF  THE 
REALLY  GOOD. 

It  has  always  been  a  favorite  conten- 
tion of  The  Fourth  Estate  that  a 
really  good  newspaper  can  be  sold  as 
cheaply  as  a  poor  one.  If  the  proposi- 
tion should  seem  an  unnatural  one  in 
comparison  with  ordinary  commercial 
transactions  of  buying  and  selling,  it  is 
only  necessary  to  consider  the  fact  that  it 
is  the  advertising  columns  to  day  that 
pay  the  real  cost  of  newspaper  produc- 
tion, and  the  further  fact  that  the  news- 
paper which  furnishes  quantity  of  cir- 
culation without  quality  cannot  get  ad- 
vertising rates  materially  higher  than 
those  ot  the  paper  which  has  a  select 
and  therefoie  necessarily  limited  circu- 
lation. 

Following  out  the  same  line  of  argu- 
ment it  seems,  and  has  always  seemed, 
to  us  that  the  newspaper  which  can 
combine  quantity  with  quality  will  nec- 
essirily  bs  able  to  secure  the  highest 
advertising  rates,  and  will  therefore  be 
most  profitable  in  the  long  run. 

It  is  gratilying  to  The  Fourth  Es- 
tate to  be  able  to  point  to  so  conspic- 
uous an  exponent  of  this  idea  as  the 
Chicago  Record,  or  we  might  say  the 
Chicago  Record  and  the  Daily  News, 
the  twin  newspapers  of  the  western 
metropolis  which  have  recently  come 
into  such  prominence  in  the  advertising 
field. 

Victor  F.  Lawson,  the  owner  of  these 
papers,  is  a  man  who,  although  thor- 
oughly imbued  with  the  restless  energy 
of  the  ciiy  of  Hurry-Up,  has  refused  to 
cater  in  the  slightest  degree  to  sensa 
tionalism  or  to  cheap  journalism.  He 
ha5  used  quality  as  the  corner-stone  of 
the  firm  newspaper  structure  which 
he  has  built  up,  and  he  may  reflect  with 
considerable  personal  satisfaction  that 
while  he  has  enriched  himself  he  has  at 
the  same  time  done  splendid  service  to 
the  newspapers  of  America  by  proving  to 
them  that  it  pays  financially  as  well  as 
morally  to  print  clean  newspapers. 

Since  the  Chicago  Daily  News  led  the 
way  there  has  gradually  been  built  up  a 
considerable  list  of  one-cent  sheets  whose 
prominence  is  not  due  to  their  cheapness 
alone,  and  the  list  must  grow  with 
greater  rapidity  as  publishers  come  to 
realize  the  value  of  Mr.  Lawson's  exam- 
ple. 

Another  feature  of  Mr.  Lawson's 
policy  worth  attention  from  newspaper 
men  generally  is  the  fact  that  his  circu- 
lation booming  schemes  are  dignified  in 
character  and  directly  in  the  line  of  public 
benefit  ;  that  they  appeal  to  a  substan- 
tial class  of  citizens,  and  that  therefore 
the  additions  to  his  circulation  which  are 
thus  secured  are  of  the  highest  value  to 
the  advertiser,  and  not  ot  the  utterly 


useless  sort  which  come  transiently  to 
papers  of  cheap  grade,  and  do  not  stick. 

There  is  a  good  lesson  in  this,  also. 
It  takes  a  successful  publisher  to  be  able 
to  do  things  in  a  big  way,  and  yet  it  is 
well  to  remember  that  Mr.  Lawson  had 
to  begin  at  the  bottom,  like  the  other 
fellows. 

A  STORY  WITH  A  FUTURE. 

The  Loud  bill  is  temporarily  a  lost 
cause.  There  is  no  help  in  it,  though 
there  is  a  lot  of  hope  for  it,  some  other 
time.  The  present  session  of  Congress 
is  so  near  its  end  that  it  would  now  be 
an  impossibility  to  push  the  bill 
through. 

Involving  the  cutting  down  of  govern- 
ment expenses  amounting  to  something 
like  $18,000,000  a  year,  it  seems  strange 
that  such  a  bill  could  be  so  easily 
strangled,  and  yet  it  has  found  its  fate 
in  the  present  Congress  and  is  doomed 
to  the  waste  basket. 

It  was  splendidly  urged  by  Congress- 
man Loud  and  seconded  by  every  re- 
spectable newspaper  in  the  country. 

There  were  powerful  interests,  lacking 
the  conscientious  idea  that  it  is  not 
patriotic  to  have  one's  being  at  the  ex- 
pense of  the  government  without  ren- 
dering some  service  in  return,  whose 
guilt  in  the  murder  of  a  well-intended 
and  properly  framed  law  could  be  proven 
by  more  than  the  most  positive  circum- 
stantial evidence. 

They  and  their  guilt  will  be  quite 
comfortable  together  until  Congress  has 
assembled  again,  for  their  business  ven- 
tures, fertilized  by  the  subsidies  intended 
to  "foster  the  dissemination  of  intelli- 
gence ' '  will  continue  to  yield  them  golden 
fruit. 

There  is  another  and  very  serious 
side  to  the  story  of  the  slaughter  of 
the  Loud  bill.  It  was  unanimously  en- 
dorsed at  the  annual  meeting  of  the 
American  Newspaper  I'ublishers'  Asso- 
ciation, the  father  of  the  bill  being  en- 
thusiastically received  at  the  annual 
banquet  of  the  organization.  Then  and 
there  was  exhibited  an  awful  amount  of 
patriotism  and  evidences  of  the  strongest 
desires  for  self-sacrifice. 

Since  that  time  the  Loud  bill  has 
struggled  through  the  throes  of  all  sorts  of 
Congressional  diseases.  It  has  been 
sick  unto  death  with  the  lobby  liver 
complaint,  palsied  by  false  pretenses 
and  driven  to  paresis  by  the  nerve-de- 
stroying tactics  ot  diplomatic  delays. 

The  bill  gave  reason  for  believing  that 
it  must  hurt  the  great  papers  of  the 
country,  yet  they  were  ready  to  support 
it.  The  measure,  made  much  of  as  an 
illustration  of  the  patriotism  of  the 
American  press,  has  been  allowed  to  die 
through  lack  ot  encouragement. 

A  lew  words  of  commendation,  a  line 
or  two  calling  the  attention  of  congress- 
men to  its  imporlance,  would  have  saved 
the  Loud  bill.  They  were  never  spoken, 
and  ihe  avowed  defenders  ot  the  measure 
were  generally  silent,  while  the  pub- 
lishers who  could  only  grow  rich  under 
the  old  law  were  allowed  to  secretly 
silence  the  consciences  of  their  more 
reputable  brothers. 

This  is  the  serious  and  sad  side  of  the 
story,  but  there  is  a  public  determination 
to  protect  the  udders  of  the  treasury 
cow. 

Another  congress  may  find  it  neces- 
sary to  propose  more  stringent  means  of 
defence  against  postal  abuses. 

When  the  present  victors,  fattened 
with  spoils  and  drowsy  from  overfeeding, 
are  most  confident,  they  may  find  that 
the  spirit  expressed  at  the  last  annual 
banquet  ot  the  American  Newspaper 
Publishers'  Association  has  revived,  not 
with  a  languid  interest,  but  with  a  de- 
termination to  cut  away  the  fungus  of 
fraud  from  the  publishing  business, 
lessening  the  weight  of  government  cost 
in  "  the  dissemination  of  intelligence." 


AN  INNOVATION  IN  THE  FIGHT. 

It  is  pleasant  to  note  the  unwontedly 
dignified  tone  of  a  recent  article  in  the 
Lowell  (Mass.)  Mail  on  the  United  Press 
in  New  England,  called  fortl>  by  the 
announcement  of  the  acquisition  by  the 


Associated  Press  of  the  Boston  yournal, 
last  week. 

We  have  been  accustomed  to  an  un- 
ending, relentless,  unnecessary  and  ir- 
relevant crusade  of  abuse  launched 
against  the  Associated  Press  by  a  cer- 
tain malevolent  and  unscrupulous  trio  of 
self-seekers  within  the  United  Press,  but 
not  representative  of  it. 

It  does  us  good— it  will  do  the  United 
Press  good — to  have  some  fair  and  square 
talk,  instead  of  idiotic  shouting  about 
the  "Chicago"  Associated  Press  (just 
as  if  both  concerns  were  not  incorporated 
in  Illinois)  and  a  lot  of  rubbish  about 
fakism  and  other  unjournalistic  prac- 
tices that  are  as  uncommon  with  one 
concern  as  the  other;  for  both,  no  mat- 
ter how  careful  they  be,  must  be  misled 
occasionally  by  the  natural  mistakes  of 
great  businesses  carried  on  at  fever  heat. 

We  do  not  wish  to  weary  our  readers 
with  reviews  of  quarrels,  and  feel  that 
whether  their  newspapers  are  allied  to 
the  Associated  or  United  Press  they  will 
be  interested  in  the  temperate  utter- 
ances of  the  Lowell  Mail.  Indeed,  that 
paper  has  done  more  good  to  the 
organization  of  which  it  is  a  member 
than  if  it  had  gathered  in  a  half  dozen 
or  more  new  clients.  It  has  put 
the  United  Press  in  the  dignified 
and  respectable  light  which  must  appeal 
directly  to  both  foes  and  friends.  The 
day  of  editorial  abuse  is  past  and  the 
dawn  of  fair  play  at  hand.  We  con- 
gratulate the  Mail  as  an  example  of  this 
good  fact  and  must  praise  it  for  its 
courage,  tact  and  evidence  of  good  jour- 
nalistic breeding. 

Speaking  of  the  services  used  in  New 
England,  the  Mail  makes  a  splendid 
showing  for  the  United  Press,  and  it  is 
not  ungenerous  to  its  rival.  In  speaking 
of  the  Springfield  Union,  the  Mail, 
though  it  positively  differs  with  the  able 
editor  of  that  paper,  in  dissecting  its 
arguments  in  favor  of  the  Associated 
Press  is  courteous  enough  to  remark  that 
"  the  Union  is  a  paper  doing  good  work 
in  southern  and  western  Massachu- 
setts." .Such  is  the  proper  spirit  of 
profitable  argument. 

The  Mail  is  not  weak-kneed,  though 
it  is  fair-minded  and  sails  in  on  its  own 
side  with  vim  and  confidence  that  it  is 
in  the  right.  It  alleges  that  the  Associ- 
ated Press  papers  in  New  England  would 
prefer  to  belong  to  the  other  organiza- 
tion and  says: 

All  these  papers  have  wanted  the  service  of 
the  New  England  Association  and  the  United 
Press,  but  the  policy  of  ihose  organizations  has 
been  to  protect  those  who  have  originally  had 
their  service  and  give  it  to  no  other  papers  in 
their  territory  that  would  have  the  efiect  of  in- 
juring Its  value  to  the  original  owners.  This  is 
simply  a  prudent  business  transaction. 

No  manufacturer,  after  having  enjoyed  the 
use  of  processes  of  that  have  been  ol  value  to 
the  building  up  of  hi*  business,  wants  to  have 
other  pirties  get  conlrol  of  the  same  process. 
It  is  practically  the  same  principle  that  is  recog- 
nized by  the  government  in  issuing  patents  to 
the  inventors  of  the  land. 

It  may  be  true  that  these  papers 
once  desired  to  be  of  the  New  England 
Associated  Press,  the  allied  organization 
of  the  United  Press,  and  the  assertion 
was  fair  enough  on  the  part  of  a  United 
Press  paper. 

It  is  true  that  both  the  Mail  and  the 
Union  are  prosperous  and  happy,  and  if 
they  can  continue  to  argue  their  differ- 
ences of  opinion  in  the  same  sensible  style 
it  will  undoubtedly  be  to  the  great  credit 
of  both  and  the  benefit  of  many  others. 


NOTE  AND  COMMENT. 

Various  incidents  in  the  career  of 
Richard  Harding  Davis  have  appeared 
in  The  Fourth  Estate  from  time  to 
time  and  they  were  all  illustrative  of  an 
eccentricity  of  his  genius.  It  seemed  a 
pity  that  so  brilliant  a  man  as  Davis 
should  be  overcome  by  self-consequence, 
and  pointing  to  the  fault  was  perhaps 
a  favor  to  the  gentleman. 

We  expressed  a  fear  that  when  he 
reached  Russia  he  might  mistake  him- 
self for  the  Czar.  The  alarm  was  un- 
warranted, for  Mr.  Davis  officiated  in 
the  ceremonies  at  Moscow  as  the  repre- 
sentative of  the  New  York  Journal  in 
a  most  creditable  way.  His  word 
pictures  of  the  big  events  are  artistic 
studies,    delicately    and    yet  strongly 
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handled.  Mr.  Davis  may  not  like  being 
a  reporter,  but  he  is  one  of  the  best  in 
the  business. 

What  is  going  to  happen  when  the 
New  York  Tribune,  staid,  solid  and  re- 
spectable, publishes  the  picture  of  a 
pretty  girl  charged  with  having  stolen 
the  watch  of  a  man  she  met  according  to 
the  informal  ways  of  Coney  Island  ? 
We  might  not  have  been  surprised  to 
see  the  seaside  charmer  in  some  other 
papers,  but  in  the  New  York  Tribune  it 
seemed  like  a  revelation  of  a  possible 
and  frightful  future. 

A  recent  visitor  in  Gotham  was  Frank 
L.  Stanton,  the  southern  dialect  and 
character  verse  writer.  He  is  a  hand- 
some Georgian,  thirty  years  of  age.  He 
is  a  printer  by  trade  and  wooed  the  muse 
at  the  case.  The  New  York  Commercial 
Advertiser  says  that  his  writings  did  not 
attract  much  attention  until  he  drifted 
to  Smithville,  Ga.,  a  little  town  of  400 
inhabitants,  and  began  the  publication  of 
the  Smithville  News,  a  weekly,  with  ex- 
actly 400  subscribers. 

Young  Stanton  set  the  type,  pulled 
the  hand  press,  kept  the  books,  ran 
down  delinquent  subscribers,  edited  the 
paper  and  sang  in  the  church  choir  on 
Sundays.  He  made  the  A^ews  an  en- 
tirely original  humorous  weekly,  after 
the  manner  of  the  Arkansas  Traveler. 

The  press  of  the  state  began  to  take 
notice  of  his  work,  and  finally  Joel 
Chandler  Harris,  of  the  Atlanta  Constitu- 
tion, was  attracted  to  it.  He  began 
copying  Mr.  Stanton's  poems  and 
sketches  into  the  Constitution,  placing 
them  prominently  on  the  editorial  page. 
Then  his  road  to  fame  was  easy. 

The  story  of  Stanton  ought  to  be  an 
inspiration  to  the  young  men  struggling 
in  the  rear.  He  is  almost  universally 
quoted  to-day,  and  was  but  a  lew  years 
ago  unknown. 

The  Matthews-Northrup  Company, 
Buffalo,  has  issued  the  eighth  edition 
of  its  Postal  Dictionary,  a  miniature 
volume  which  has  thousands  of  items  of 
important  information  for  all  who  use 
the  mails  in  any  manner. 

The  mystery-story. guessing  contests 
are  evidently  a  wonderful  success,  and 
Victor  F.  Lawson  deserves  the  greatest 
commendation  for  his  pluck  in  going 
into  the  enterprise  on  a  large  and 
liberal  scale.  His  success  is  testimony 
of  his  ability,  and  his  splendid  penny- 
paper  proof  of  his  achievements. 

As  illustrative  of  the  interest  taken  in 
the  first  story,  "  Sons  and  Fathers,"  it  is 
fair  to  state  that  from  April  24  to  May  I 
the  Record  received  70,831  guesses, 
while  4,861  guesses  were  received  before 
and  after  the  proper  time,  making  a  total 
of  75,692  guesses  or  letters. 

Godey^s  Magazine,  in  which  so  de- 
cided an  improvement  has  been  wit- 
nessed during  the  past  year,  uses  a 
handsome  poster  for  the  announcement 
of  its  June  number.  The  design  is 
artistic  and  the  colors  are  delicate. 


A  CHICAGO  AGENCY'S  REMOVAL. 

The  Fred.  E.  Klotz  Advertising 
Agency,  Chicago,  has  moved  from  79 
Dearborn  street  to  more  spacious  offices 
in  the  Star  Accident  building,  352  to  356 
Dearborn  street.  The  new  quarters 
occupy  half  of  the  fifth  floor  and  are 
well  appointed. 

It  is  said  that  a  large  amount  of  the 
capital  stock  of  $25,000  of  this  agency 
was  paid  for  and  is  held  by  the  pro- 
prietors of  papers  printed  in  the  United 
States  in  foreign  languages,  the  balance 
being  owned  by  Mr.  Klotz. 

The  agency  reports  a  satisfactory  busi- 
ness for  the  first  year  of  its  existence 
(which  has  just  ended)  and  states  that  a 
considerable  dividend  will  be  declared 
for  the  past  twelve  months. 


It  is  pleasant  news  to  hear  that  a 
report  of  William  A.  Ure's  death  is  not 
true.  The  story  was  circulated,  with 
portrait,  by  that  usually  careful  and 
reliable  newspaper,  the  New  York 
Tribune. 


PURELY  PERSONAL. 

Whitelaw  Reid,  editor  of  the  New 
York  Tribune,  is  thus  spoken  of  by  a 
San  Francisco  daily:  "The distinguished 
editor,  traveler,  and  politician  is  in  Cali- 
fornia to  seek  health.  He  has  aged 
noticeably  since  he  was  here  before. 
His  hair  is  more  deeply  tinged  with 
gray,  and  a  beard,  which  makes  him 
seem  unfamiliar  to  those  who  know  him 
from  personal  association,  is  almost 
white.  But  whatever  change  there  may 
be  in  his  physical  being  there  is  none  in 
his  personality.  He  is  quiet-spoken 
and  possesses  almost  the  charm  of  man- 
ner that  attaches  to  an  invalid,  although 
there  is  something  in  his  bearing  and  in 
his  method  that  suggests  a  restless 
energy." 


C.  C.  Shayne,  whose  enterprise  as  a 
local  adveitiser  in  New  York  has  se- 
cured him  a  place  among  the  well-known 
advertisers  of  the  country,  sailed  from 
New  York  on  Saturday  for  Europe. 


A.  C.  Sands,  Jr.,  who  occupied  the 
managing  editor's  chair  of  the  Cincin- 
nati Enquirer  for  seven  years,  but  who 
was  compelled  to  retire  four  years  ago 
on  account  of  a  long  and  serious  spell  of 
sickness,  is  now  back  in  the  harness 
and  doing  the  exchanges  on  the  En- 
quirer. 

Mr.  Sands  is  one  of  the  most  capable 
all-around  newspaper  men  in  the 
country,  and  has  a  host  of  friends  who 
will  be  glad  to  know  he  has  fully  re- 
covered his  health. 


George  E.  Hammann,  assistant  busi- 
ness manager  of  the  Wichita  (Kan.) 
Eagle,  will  spend  a  month  or  two  in 
West  Virginia  for  the  improvement  of 
his  health. 


Capt.  Spencer  Cooper,  editor  of  the 
Hazel  Green  Herald,  is  announced  as  a 
democratic  candidate  for  congress  in 
the  Tenth  Kentucky  District. 


Wilmer  H.  Righter,  business  manager 
oit\\e  Annals  0/  the  American  Academy, 
will  sail  on  June  6  for  Genoa.  Mr. 
Righter  will  be  absent  about  ten  weeks, 
all  of  which  he  will  spend  in  travel. 
While  abroad  he  will  advance  the  in- 
terests of  the  journal  with  which  he  is 
connected,  as  well  as  of  the  American 
Academy  of  Political  and  Social  Science, 
of  which  he  has  been  the  manager  for 
the  past  five  years. 


Robert  J.  Parvin,  who  was  formerly 
connected  with  the  Parvin  Agency,  Cin- 
cinnati, was  recently  appointed  adver- 
tising manager  of  Up-to-Date,  a  Chicago 
publication. 

Allen  S.  Williams,  the  press  agent  of 
the  Cuban- American  Fair,  now  being 
held  at  Madison  Square  Garden,  has  de- 
voted himself  singularly  well  to  the  in- 
terests of  the  newspaper  men,  affording 
them  every  facility.  The  press  room, 
containing  all  conveniences  for  report- 
ers' work,  IS  singularly  well  managed. 


Harrison  Grey  Fiske,  editor  of  the 
New  York  Mirror,  is  still  seriously  ill  at 
his  home. 

Dr.  David  Kennedy,  of  Kingston, 
who  has  long  held  a  place  among  lead- 
ing advertisers,  is  talked  of  in  connection 
with  a  nomination  for  governor  of  New 
York.  He  has  already  been  mayor  of 
Kingston. 

Captain  George  E.  Lemon,  the  pen- 
sion attorney  and  proprietor  of  the 
National  Tribune,  of  Washington,  is 
very  ill.  He  began  life  as  a  claim 
agent,  "  carrying  his  office  in  his  hat," 
but  has  become  wealthy.  His  paper  is 
the  organ  of  the  Grand  Army  of  the 
Republic. 

H.  S.  Barnes,  the  Rah  way  represen- 
tative of  the  Elizabeth  (N.  J.)  Journal, 
has  tendered  his  resignation,  having 
become  editor  of  the  Van  Wert  (O.) 
Daily  Republican,  a  new  paper,  the  first 
number  of  which  will  be  issued  next 


month  from  the  office  of  the  Weekly 
Republican  of  that  town. 

David  G.  Baillie,  reprefenting  the 
New  York  Press,  is  makmg  his  head- 
quarters in  Canton,  O.,  for  the  summer 
and  will  furnish  his  paper  with  the 
news  of  the  campaign  from  the  home 
of  Major  McKinley. 

Mr.  Baillie  did  not  leave  his  popularity 
behind  in  New  York  and  was  soon  the 
friend  of  every  newspaper  man  in  Canton. 

Henry  Shindler,  one  of  the  editors  of 
the  Leavenworth  (Kan.)  Times,  was 
elected  National  Commander  of  the 
Army  and  Navy  Union,  at  the  meeting 
in  Washington  the  other  day. 

A  typographical  error  last  week  made 
it  seem  thatE.  H.  Emory,  business  man- 
ager of  the  Newark  Daily  Advertiser, 
was  the  managing  editor.  Theophilus 
E.  Niles  occupies  that  position  with 
ability  and  distinction. 

G.  H.  E.  Hawkins,  advertising  mana- 
ger for  the  E.  C.  Stearns  Company, 
Syracuse,  who  has  been  ill  for  several 
months,  has  recovered  sufficiently  to  re- 
sume his  duties.  Frank  J.  Marion, 
formerly  of  the  Syracuse  Standard,  who 
has  filled  Mr.  Hawkins'  place  for  a  time, 
will  remain  to  aid  him  in  his  labors. 


MILLER  MAKES  NEW  CONNEC- 
TIONS. 

J.  Martin  Miller,  who  represented  the 
Chicago  Daily  News  in  New  York  until 
the  recent  consolidation  of  offices  with 
the  Record,  has  made  a  new  combination 
of  papers  in  his  new  office  at  room  170, 
Times  Building,  New  York. 

Mr.  Miller  now  represents  the  Balti- 
more   World,    Indianapolis   Sun  and 


Chicago  Markets.  In  addition  to  these 
he  has  a  secured  a  good  list  of  Illinois 
papers  outside  of  Chicago.  Mr.  Miller 
is  the  subject  of  congratulation  at  the 
hands  of  his  many  friends. 


THE  BIG  TEACHER. 
Editor  The  Fourth  Estate: 

I  would  not  be  without  The  Fourth 
Estate  at  many  times  the  present  price, 
as  I  learn  of  many  things  through  its 
columns  of  which  I  would  be  in  ignor- 
ance if  The  Fourth  Estate  failed  to 
reached  me.  It  is  the  Big  Teacher,  not 
the  "  little  schoolmaster." 

J.  N,  Jackson, 
Supt.  Advertising  Department, 

St.  Paul  Pioneer  Press. 


IN  HONOR  OF  THE  LADIES. 

The  Louisville  Courier-Journal  issued 
an  unusually  fine  half  tone  supplement 
last  week,  the  work  being  of  the  highest 
order  of  excellence,  and  the  occasion  the 
meeting  in  the  Falls  City  of  the  general 
federation  of  women's  clubs. 


A  UNIQUE  REPORTER. 


Courteous  and  Clever  Sketch  by  a 
Contemporary, 

In  the  somewhat  bewildering  accumu- 
lation of  names  which  adorn  the  very  in- 
teresting historical  retrospect  of  the 
New])ort  (R.  I.)  Daily  News,  appearing 
in  its  juliilee  number,  there  is  one  which 


JOHN  GILPIN. 

shines  out  with  greater  clearness  and 
with  stronger  brilliancy  over  the  chasm 
of  time  than  any  other. 

Over  thirty  arches,  that  is  to  say,  over 
thirty  years,  of  the  bridge  which  spans 
that  arch,  the  letters  which  spell  the  un- 
assuming name  of  Mr.  John  Gilpin, 
stand  out  prominently.  That  gentle- 
man's career  has  been  not  merely  con- 
nected with  the  Daily  News,  but  has 
been  a  part  of  its  very  being,  an  element 
without  which  it  would  not  be  what 
it  is. 

He  lived  in  that  paper,  grew  up  with 
it,  moulded  its  reports— though  never  the 
editor,  still  a  ' '  power  behind  the  throne, ' ' 
and  has  been  a  splendid  example  of  in- 
domitable energy,  special  journalistic 
aptitude  in  grasping  character  and  fore- 
casting the  tendencies  of  society,  pos- 
sessed of  a  wonderful  memory  for  faces 
and  facts.  In  a  word,  he  was  a  bom 
newspaper  reporter  of  the  most  valuable 
sort. 

When  the  names  of  those  who  have 
held  higher  positions  on  our  local  press 
fade  away,  we  believe  that  of  John  Gil- 
pin will  endure.  This  is  the  lesson  we 
draw  from  an  unprejudiced  perusal  of 
the  extremely  interesting  record  of  the 
fifty  years'  life  of  our  contemporary,  the 
Daily  News. 

We  point  to  Mr.  Gilpin's  special  type  of 
newspaper  ability,  as  one  still  very  rare, 
and  one  which  younger  men  entering  on 
a  press-career  would  do  well  to  study. 
To  be  a  first-class  reporter  is  high  praise 
for  any  man.  It  infers  a  subtle  genius 
for  catching  the  animating  thought  or 
central  idea  of  an  occurrence  or  a  con- 
dition of  sentiment,  which  is  far  beyond 
that  of  a  mere  recorder  or  tame  nar- 
rator.— Newport  Herald. 


NEW  PUBLISHERS  ANNOUNCED. 

Beginning  with  the  issue  for  Septem- 
ber 17  next,  the  Young  Men'' s  Era,  Chi- 
cago, will  be  pubhshed  by  the  Fleming 
H.  Revell  Company,  the  contract  with 
the  present  publisher  having  expired. 

No  issues  will  be  published  during  the 
summer.  On  the  resumption  of  issue  in 
September  I.  E.  Brown  will  be  editor, 
and  Frank  W.  Ober  managing  editor. 


Newspaper  men  will  be  interested  to 
know  that  J.  Howard  Cowperthwait,  the 
well- known  advertiser  of  New  York,  is 
about  to  issue  a  third  edition  of  his  work 
entitled  "Money,  Silver  and  Finance," 
with  226  pages.  The  financial  question 
is  brought  down  to  the  present  time,  and 
reasons  are  given  for  putting  this  question 
above  all  others  in  the  1896  campaign. 


8 


THE  FOURTH  ESTATE 


MAY  28,  1896 


POSTAL  CARD  "  ADS." 


AN  AUSTRALIAN  POSTMASTER. 
GENERAL  MAKES  THE  TRIAL. 


Strong  Objections  to  the  Char- 
acter OF  THE  Advertisements 
Printed,  But  no  Public  Opposition 
to  the  Idea  Itself. 

The  post-office  department  of  Victoria, 
Australia,  recently  sold  a  contract  for  the 
right  to  print  advertisements  on  all 
postal  cards  issued  by  the  department 
for  a  period  of  three  years.  Among  the 
first  to  avail  themselves  of  the  new 
method  of  advertising  were  wholesale 
dealers  in  whiskey,  beer  and  tobacco. 

According  to  the  American  Journal 
of  Philately,  these  advertisements 
aroused  a  storm  of  protest  from  religious 
and  temperance  organizations,  which 
held  mass  meetings  to  denounce  the 
character  of  the  advertisements.  A 
deputation  was  appointed  to  wait  on  the 
postmaster-general  and  make  a  formal 
protest. 

One  member  of  this  deputation  said, 
in  forcible  terms,  that  he  objected  to  the 
young  persons  of  his  household  being  in- 
vited to  smoke  and  drink,  which  was  the 
practical  effect  of  the  obnoxious  adver- 
tisements, and  insisted  that  the  sum  paid 
for  the  right  to  advertise  on  the  cards 
was  insignificant  when  compared  with 
the  injury  to  the  conscience  of  the  bulk 
of  the  public. 

A  representative  of  the  Woman's 
Christian  Temperance  Union  said  that 
the  members  of  that  organization  had 
resolved  not  to  use  any  of  the  cards 
bearing  advertisements,  as  thty  were  a 
menace  to  the  interests  of  the  home. 

Alter  listening  to  speeches  Irom  a  score 
or  more  of  the  members  of  the  deputa- 
tion, the  postmaster- general  replied  that, 
like  Warren  Hastings,  he  never  knew 
before  how  wicked  he  was,  but  now  he 
had  a  chance  to  amend.  He  agreed 
with  the  aesthetic  objection  that  the  cards 
were  not  pretty.  The  advertisements 
already  printed  were  only  an  experiment 
and  could  be  amended.  He  did  not  like 
their  appearance,  but  as  a  trustee  for  the 
whole  public  and  not  one  section  of  it, 
and  in  such  a  bad  time  for  the  depart- 
ment, he  had  to  point  out  that  the  sum 
received  for  these  advertisements  meant 
that  one  hundred  post-offices  in  the 
country  might  be  kept  open,  or  fifty  mail 
contracts  continued  that  would  have  to 
be  closed. 

The  remedy  was  with  the  public.  If 
they  did  not  like  the  cards,  they  would 
not  buy  them,  and  then  there  would  be 
no  advertisements.  The  great  test  of 
their  unpopularity  would  be  that  the 
cards  were  not  used  ;  but  as  a  lact  there 
had  been  no  material  falling  off  in  the 
number  used.  He  would  carefully  con- 
sider the  question,  place  it  before  his 
colleagues,  and  see  what  should  be 
done,  as  he  acknowledged  that  a  large 
section  of  the  community  should  not  be 
ignored. 

So  much  of  an  uproar  was  raised  over 
the  advertising  contract  that  the  firm 
which  had  received  it  offered  to  re- 
linquish it  altogether  upon  repayment  of 
the  money  paid  tor  the  privilege.  It  wiil 
be  observed,  however,  that  the  pubic, 
does  not  seem  to  be  opposed  to  the  ideal 
provided  the  advertisements  are  unex- 
ceptionable. 


IN  A  RECEIVER'S  HANDS. 

The  Kansas  City  Presse,  a  German 
daily,  went  into  the  hands  of  a  receiver 
last  week.  John  Sechinger  filed  a  suit 
against  James  Scammon  and  the  Kansas 
City  Press  Publishing  Company,  asking 
for  a  receiver,  and  Judge  Slover  promptly 
granted  the  plea,  and  named  Charles 
Lueth  as  receiver. 

In  August,  1895,  Mr.  Sechinger  loaned 
the  publishing  company  $3,000,  and 
took  a  mortgage  upon  the  plant.  The 
matter  will  not,  in  any  way,  interfere 
with  the  publication  of  the  paper,  and 
it  will  continue  on  its  useful  career. 


BIG  PRESS  CLIPPING  CONCERN. 

How  Two  Reporters  Founded  an 
Industry-  Combined  Talents 
Leading  to  Success. 

Robert  Luce  was  an  exchange  editor 
of  the  Boston  Globe  in  1888.  His  work 
suggested  to  him  that  the  contents  of 
newspapers  could  be  made  of  business 
advantage,  and  he,  with  this  end  in 
view,  secured  permission  of  Col.  Tay- 
lor lor  his  brother  to  read  the  papers 
alter  the  Globe  was  through  with  them. 
At  the  time  there  was  but  one  other 
office  of  the  sort  in  America,  and  its 


RODKRT  LICE. 

work  was  for  public  and  professional 
men.  The  Luces  invented  every  detail 
of  their  elaborate  office  system.  They 
take  pride  in  having  been  originators, 
not  imitators,  from  the  very  start.  In- 
deed they  gave  the  generic  name  to  the 
business,  the  public  having  adopted  the 
term  "  clipping  bureau  "  from  the  des- 
ignation of  their  firm. 

While  not  losing  sight  of  the  personal 
branches  of  the  business,  they  early 
developed  its  commercial  side,  supply- 
ing business  houses  with  business  infor- 
mation, aiding  in  the  sale  of  all  sorts  of 
machinery,  materials  and  supplies.  On 
this  and  their  service  for  trade  and  class 
papers  their  prosperity  was  founded. 
Now  they  have  an  active  and  profitable 
New  York  office. 

The  growth  of  the  enterprise  was 
steady  and  natural.  Starting  with  desk 
room  for  one  reader,  it  quickly  needed 


LINN  LUCE. 

an  office  by  itself,  then  another  room, 
then  others,  till  now  it  occupies  two 
floors  of  adjacent  buildings  on  Devon- 
shire street,  in  Boston,  close  to  all  the 
newspaper  offices,  as  well  as  quarters  on 
Park  place  in  New  York. 

The  offices  are  always  open  to  any- 
body's inspection,  the  lists  of  papers 
read  are  instantly  accessible  and  they 
make  no  assertions  that  anybody  cannot 
verify  by  a  visit. 

Their  work  is  thorough  and  shows 
the  result,  not  only  of  industry,  but  the 
refined  judgment  of  college-bred  men. 

Both  of  the  Luce  boys  are  natives  of 
Maine  and  graduates  of  Harvard. 

Robert  Luce  began  newspaper  work 
in  1879  as  Harvard  reporter  for  the  Bos- 
ton papers.  He  was  one  of  the  founders 
of  the  Harvard  Echo,  the  first  daily 
published  at  Harvard.  He  was  con- 
nected with  the  Boston  Globe  from  188 1 


to  1888,  rising  from  a  district  reporter 
to  be  a  member  of  the  editorial  staff. 

Robert  Luce  started  the  Writer  with 
its  present  publisher,  Wm.  H.  Hills. 

He  was  one  of  the  founders  of  the 
Horse  and  Stable,  now  merged  with  the 
American  Ilorse-Breeder.  He  is  the 
author  of  "Writing  for  the  Press," 
to-day  in  its  fourth  edition,  and  of 
publications  on  electric  railways  and 
taxation.  He  is  but  32  years  old,  yet 
has  met  with  the  success  that  was  bound 
to  come  to  his  manifest  merits. 

Linn  Luce  was  a  reporter  for  the 
Boston  Globe  and  Herald  while  in  col- 
lege. Immediately  after  graduation  he 
went  into  the  clipping  business,  and  has 
made  it  his  sole  interest. 

The  two  brothers  work  in  perfect 
harmony,  their  differing  talents  con- 
tributing to  the  excellence  ot  their  great 
press  clipping  bureau. 


PAINTED  FOR  IRVING. 


Thomas  Nast's  Latest  Picture, 
"TheImmortalLightof  Genius  " 
— A  Story  of  It. 

Thomas  Nast,  the  artist,  has  given  a 
private  view  to  a  few  newspaper  men  of 
his  latest  painting,  which  he  has  entitled 
' '  The  Immortal  Light  of  Genius. "  The 
painting  has  just  been  finished.  It  is  on 
a  canvas  about  36  by  48  inches. 

The  scene  is  the  room  in  which  Shakes- 
peare was  born.  The  artist  has  made  a 
faithful  reproduction  of  the  old  room  as 
it  now  looks.  On  a  table  at  one  side  of 
the  room  stands  a  bust  of  Shakespeare, 
from  the  head  of  which  emanate  rays  of 
light  that  shine  out  and  illumine  the 
whole  room.  Just  in  front  of  the  head 
is  the  kneeling  figure  of  a  knight  in  full 
armor,  representing  tragedy,  in  the  act 
of  presenting  the  immortal  poet  with  a 
laurel  wreath. 

A  little  to  one  side  is  another  figure, 
representing  comedy.  This  is  the  figure 
of  a  king's  jester  in  the  act  of  holding 
out  a  laurel  wreath  to  the  poet  on  his 
jester's  wand.  The  effect  is  intended  to 
be  spiritual,  and  the  artist  has  succeeded 
admirably.  The  figures  are  distinct,  but 
transparent.  The  effect  of  the  only  light 
in  the  picture,  that  coming  from  the 
head,  is  most  peculiar. 

The  picture  has  been  painted  for  Sir 
Henry  Irving,  and  has  a  pretty  little 
history  connected  with  it.  The  original 
sketch  of  the  painting  was  made  about 
eighteen  months  ago  and  photographed. 
One  of  these  photographs  was  sent  to 
Sir  Henry  and  the  following  cablegram 
was  received  in  reply: 

"  Love  and  greeting,  old  friend;  de- 
lighted at  suggestion.  Paint  it  for  me — 
Henry  Irving." 

The  cable  was  received  on  July  30 
last,  and  Mr.  Nast  immediately  set  to 
work  on  the  painting.  It  will  probably 
be  put  on  exhibition  before  it  is  sent  to 
England. 


JOURNALISM  IN  PARIS. 

The  Enormous  Number  of  Publi- 
cations Issued  in  the  French 
Capital— Abundance  of  Technic- 
al Journals. 

The  Figaro  says  that  in  round  num- 
bers there  are  2,500  journals  in  Paris. 

In  this  total  ot  2,500  technical  jour- 
nals hold  a  large  place.  There  are  170 
political  organs,  104  illustrated  journals, 
108  fashion  papers,  190  medical  papers, 
rather  over  200  financial  papers  and 
about  60  sporting  papers.  Magnetism 
has  twelve  organs  devoted  to  its  study 
and  development,  and  there  are  as  many 
as  eight  papers  for  the  special  benefit  of 
postage  stamp  collectors. 

The  oldest  political  newspaper  in 
France,  the  Gazette  de  France,  is  in  its 
two  hundred  and  sixty-seventh  year, 
while  the  publication  known  as  Les 
Petites  Affiches  is  two  hundred  and 
eighty-four  years  old.  The  Journal  des 
Dibats  is  one  hundred  and  seven  years 
old. 

Among  the  youngest  of  the  Paris 
papers  are  the  Journal  and  the  Libre 
Parole,  which  were  first  brought  out  four 
years  ago. 


TELEPHONE  SERVICE. 


11.50 

A  WEEK 

pays  for 
New  York  City 
Telephone  Service 

15,000  Stations 
Long-Distance  Telephones 
Metallic  Circuit  Lines 
Rapid  Service 

THE  METROPOLITAN 
TELEPHONE  AND 
TELEGRAPH  CO., 

113  W.  38th  Su       18  Cortlandc  St. 


NEWSPAPERS  AS  EDUCATORS. 

"  The  Newspaper  as  a  Social  Educa- 
tor "  was  the  subject  of  an  address  made 
before  a  Chicago  school  of  social  econo- 
mics recently  by  John  P.  Gavit,  formerly 
city  editor  of  the  Hartford  (Conn.)  Post. 

Mr.  Gavit  devoted  considerable  atten- 
tion to  the  Chicago  Record,  pointing  to  it 
as  an  example  of  cleanliness  and  nearly 
perfect  expression.  Mr.  Gavit  said,  in 
part: 

The  daily  newspaper  should  not  be  an  ex- 
purgated print,  but  it  should  be  infinitely  more 
truthful  than  it  is.  It  is  not  its  province  to  gloss 
the  life  of  the  day,  but  to  photograph  it.  There 
is  no  apology  for  the  newspaper  which  makes 
features  of  the  sensational  and  the  vicious. 
But  the  perfect  paper  will  picture  mankind,  not 
as  they  ought  to  be,  but  as  they  are. 

I  doubt  whether  a  religious  daily  newspaper 
would  be  taken  and  read;  and  a  paper  to  do  its 
work  must  be  taken  and  read ;  and  to  be  read  it 
must  be  interesting;  and  to  be  interesting  it 
must  depict  life — not  life  squeezed  of  all  that 
makes  it  life,  but  life  that  is  alive  and  enjoyable, 
with  lights  and  shadows,  tears  and  smiles.  To 
tell  the  truth  is  to  do  the  most  that  can  be  done 
to  abolish  wrong  conditions. 

Not  even  the  school  has  (Jone  so  much  as  the 
daily  papers  to  extend  the  English  language.  It 
has  encouraged  religious  toleration,  assisted  in 
the  assimilation  of  races,  conciliated  sections 
and  abolished  caste. 


A  LOUISVILLE  DAILY'S  OFFER. 

The  Louisville  Courier- Journal,  which 
has  with  great  success  made  a  specialty 
of  half-tone  pictures  on  a  supplement 
supplied  with  its  Sunday  issue,  is  offer- 
ing cash  prizes  to  its  readers  for  the  best 
photographs  taken  by  them  and  sent  in 
before  September  i. 

The  contest  is  divided  so  that  ama- 
teurs and  professionals  can  compete 
separately,  and  the  prizes  range  from 
$5  to  $25.   


PRAISE  WORTH  HAVING. 

Editoring  Fourth  Estate: 

Whatever  the  tiltimate  fate  of  our  Bill 
4566  may  be,  we  have  to  carry  with  us 
the  strengthening,  satisfying  thought 
that  your  admirable  journal  has  been 
true  to  the  highest  aim  of  our  great  press, 
that  of  purifying,  even  at  the  expense  of 
sacrificing  some  personal  gain.  In  our 
feeble  way  permit  us  to  thank  you,  and 
that  expresses  all  we  have  to  give. 

Your  esteemed  journal  has  done  much. 
It  has  convinced  many  misled  brethren, 
and  shown  them  the  way  of  better  ad- 
ministration of  governmental  affairs. 
Without  egotism  let  us  say,  you  have 
dared  to  do  right.  You  have  com- 
mended yourself  to  the  better  judgment 
of  our  best  citizens,  and,  while  the  re- 
ward is  perhaps  not  in  the  present,  truth 
and  right  are  mighty,  and  must  ulti- 
mately prevail. 

To  the  great  press  of  the  country,  and 
you  in  particular,  we  are  under  obliga- 
tions, and  hope  with  your  continued  aid 
to  yet  succeed.    Believe  me,  very  truly, 
E.  F.  Loud. 

Washington,  May  20. 
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THE  RISE  OF  A  REPORTER. 


He  Made  the  Most  of  the  Oppor- 
tunity Offered  Him  and  Has 
Been  Succeeding  Ever  Since — 
The  Tide  in  His  Case  was  Taken 
AT  the  Flood. 

"  Send  me  a  good  man." 

The  message  was  from  H.  D.  Fisher, 
the  father  of  the  mining  town  of  Flor- 
ence, close  to  the  Michigan  border,  on 
the  peninsula.  Fisher  had  an  interest  in 
a  paper  that  was  editorless. 

The  dispatch  was  still  in  my  hand 
when  a  bright,  active,  pleasant  young 
fellow,  a  reporter  on  the  Evening  Wis- 
consin, flew  into  the  room  on  his  rounds 
for  news. 

"Just  the  man  I  want  to  see,  Oaborn. 
Sit  down;  read  that." 

"Where  is  Florence  ?  Who  is  Fisher? 
What  kind  of  a  paper  is  the  News?  Who 
owns  it  ?  Is  it  for  sale  ?  Do  you  think 
I  would  like  the  job  ?" 

That  was  the  string  of  questions  he 
poured  out  before  I  could  say  a  word. 
While  he  was  catching  breath  for  a  new 
start,  most  of  the  questions  were  skim- 
mingly  answered. 

Before  I  had  time  to  finish  he  said: 
"  I'll  go."  This  was  about  noon.  That 
night  Chase  S.  Osborn  left  for  Horence. 
The  next  day  he  bought  the  News  and 
began  to  hustle. 

This  was  in  1883.  The  News  was 
whipped  into  a  model  weekly.  Osborn 
began  to  speculate  in  lands,  kill  deer, 
bear  and  other  game,  and  when  he  left 
Florence  to  take  charge  of  the  Sault  Ste. 
Marie  News,  which  he  has  owned  the 
past  seven  or  eight  years,  he  was  worth 
$10,000,  or  $9,750  more  than  he  was 
when  he  went  to  Florence.  Osborn 
knew  how  to  make  money  then,  and  he 
has  not  forgotten  yet.  He  is  one  of  the 
"  best  off"  newspaper  men  in  Michigan. 

Two  or  three  years  ago  Mr.  Osborn 
attended  the  Canoe  Club  banquet  at 
Milwaukee.  A  short  time  before  enter- 
ing the  banquet  hall  the  toastmaster  in- 
formed him  that  he  would  call  upon  him 
for  a  speech. 

"Don't  you  do  it.  I  never  made 
even  a  little  speech.  I'll  jump  through 
the  window  before  I'll  speak.  Don't 
you  dare  to  do  it.  Remember— don't 
you  dare  to  do  such  a  thing.  It's  non- 
sense to  even  dream  about  my  replying 
to  a  toast." 

But  the  toastmaster  did  not  heed  the 
threat.  Osborn  was  called  on  after 
three  or  four  had  spoken.  For  a  mo- 
ment he  looked  and  was  scared,  and 
then  he  pitched  in  and  made  the  speech 
of  the  occasion.  His  fame  as  a  speaker 
followed  him  to  Michigan.  They  had 
him  on  the  stump  at  the  next  election, 
and  betore  the  campaign  was  over  he  was 
one  of  the  most  sought-after  stumpers 
in  the  state.  The  republican  editors  of 
Michigan  made  him  president  of  their 
association  because  of  his  zeal  as  a  re- 
publican and  power  as  an  orator.  Then 
the  State  Press  Association  elected  him 
president  because  of  his  skill  in  getting 
up  successful  excursions.  Two  months 
ago  the  Michigan  editors  started  to  Mex- 
ico on  a  three  weeks'  tour  that  resulted  in 
an  affair  the  equal  of  anything  ever  at- 
tempted in  the  way  of  press  excursions. 
It  was  all  planned  and  executed  by 
President  Osborn. 

The  republicans  of  his  district  began 
to  talk  about  nominating  him  for  con- 
gress. He  received  a  formal  call  to 
make  the  run.  He  said  he  would  run  if 
nominated.  If  he  is  nominated  he  will 
be  elected.  If  he  goes  to  congress  and 
keeps  up  the  gait  he  has  maintained 
since  1883  he  will  take  high  rank  as  a 
practical  congressman  before  the  end  of 
his  first  term. 

All  the  Evening  Wisconsin  reporter 
needed  was  an  opportunity. 

The  young  man  who  wants  an  op- 
portunity badly  enough  to  make  a  hus- 
tle for  it  very  seldom  fails.  Opportuni- 
ties are  notional.  They  hardly  go  about 
with  flash-lights  revealing  themselves, 
nor  do  they  run  away  when  a  man 
makes  an  honest,  hustling  search  for 
them. —J.  A.  Watrous  in  the  Chicago 
Times-Herald. 
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Brothers, 

309  Broadway,  NEW  YORK, 

Can  do. 


THE  EVIDENCE  WAS  WEAK. 


A  "Friend  of  the  Paper"  Who 
Was  Inclined  to  Jump  at  Con- 
clusions. 

The  purchase  of  a  school  site  recently 
caused  some  scandal  in  St.  Joseph.  One 
day  an  old  gentleman  dropped  into  the 
Daily  News  office  and  asked  to  see  the 
managing  editor  privately. 

When  closeted  with  the  editor-in-chief 
he  in  mysterious  whispers  said: 

"You  suspect  that  money  was  paid 
some  of  the  school  board  to  get  their 
vote  for  the  Donovan  site  ?  " 

"Yes." 

"Well,  I  have  got  the  evidence  for 
you." 

The  editor  hitched  up  his  chair  in 
great  expectation. 

"  Let  me  have  it,"  said  the  editor. 

"  Well,  a  man  named  John  Smith, 
who  used  to  drive  a  carriage  for  Mr. 
France,  told  me  he  saw  Mr.  Blank  pay- 
ing some  money  to  a  school  director." 

"  Where  is  this  John  Smith  now  ?  " 

The  old  man  replied:  "  I  don't  know." 

When  the  editor,  with  some  indigna- 
tion, promptly  dismissed  the  old  gentle- 
man, the  latter  evidently  was  amazed  to 
learn  that  his  stuff  was  worthless. 


ADVERTISING  MEDIUMS. 

AVERAGE  CIRCULATION 
FOR  FOUR  MONTHS. 


PROFESSIONAL  COURTESIES. 

Actor  (in  country  town)  — "I  hope 
you  won't  object  to  announcing  in  your 
paper  that  this  will  probably  be  the  last 
chance  to  see  me  outside  of  the  great 
cities,  as  I  have  received  an  offer  from 
the  Goatham  Theatre  for  next  season  at 
$500  a  week." 

Editor  — "  I'll  print  it  with  pleasure. 
And,  by  the  way,  please  announce  from 
the  stage  that  now  is  the  time  to  sub- 
scribe ior  the  Pumpkinville  Trumpel,  as 
I  have  received  an  offer  of  $5,000  a  week 
to  run  the  London  Times," — New  York 
Weekly. 


Milwaukee,  May  i,  i8g6. 
State  of  Wisconsin,  |  . 
Milwaukee  County,  f 

H.  D  O'Brien,  being  duly  sworn,  says  that 
he  is  now  and  has  been  for  sixteen  years  fore- 
man of  the  newspaper  pressroom  of  the 

EVENING  WISCONSIN, 

and  has  had  charge  of  the  presses  and  paper 
used  in  printing  the  Kvenini;  Wischnsin  ;  that 
he  knows  of  his  own  knowledge  that  the  average 
daily  circulation  of  the  Evening  Wisconsin  for 
four  months,  from  January  i,  1896,  to  May  i, 
i8y6,  was  Seventeen  Thousand  Four  Hundred 
and  Thirty- three  (17,43  1)  copies. 

P.  D.  O'BRIEN. 
Subscribed  and  swoin  to  before  me  this  ist  day 
of  May,  1896,  A.D. 

W.  A.  BOOTH,  Noury  Public, 
Milwaukee  County. 


Sworn  Daily  Circulation  from  May  i  to 
May  8. 

Friday,  May  I,  .  .  .  18,018 
Saturday,  May  2,  .  .  18,334 
Monday,  May  4,  .  .  19,475 
Tuesday,  May  5,  .  .  19,362 
Wednesday,  May  6,  .  18,748 
Thursday,  May  7,  .  .  18,916 
Friday,  May  8,  .  .  .  18,400 
THE  EVENING  WISCONSIN  CO., 

C.  H.  EDDY,  Representative, 
10  Spruce  Street,  NEW  YORK. 

CHICAGO 
JOURNAL. 

For  52  years  the  home 
newspaper  of  Chicago. 

April  circulation  average,  4  5  >  5  ^  ^ 

300,000  DAILY 

is  the  guaranted    circulation  of  the 
Scripps  McRae  League, 
cincinnati  post, 

st.  louis  chronicle, 
cleveland  press, 
kentucky  post. 

For  rates,  sample  copies,  etc..  write 
E.  T.  PERR  Y.  t,^  Tribune  Ruildin?.  New  York. 

A  TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening  Field.  The  other  reason  is 
that  It  is  a 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

VARIOUS  LIBEL  LITIGATIONS. 

When  the  boilers  blew  up  under  the 
Detroit  yoiirnal  last  November,  killing 
thirty-seven  persons.  Undertaker  Gibbs 
was  one  of  the  men  who  came  to  tak'e 
away  the  bodies. 

His  actions  there  in  striving  to  secure 
a  body  from  those  who  desired  to  take 
it  away  were  so  flagrant  that  the  Jour- 
nal printed  a  description  that  showed 
what  he  was  trying  to  do. 

The  gruesome  scene  was  witnessed  by 
thousands  of  people,  and  great  indigna- 
tion was  aroused  by  Gibbs'  conduct. 
Now  he  is  suing  the  Journal  for  $50,000 
damages. 


The  suit  of  John  Hass  against  the  Pas- 
saic (N.  J.)  News  has  resulted  in  a  ver- 
dict for  $200.  Among  other  things 
charged  by  Hass  was  that  "an  alleged 
picture  was  labeled  with  his  name  hold- 
ing him  up  to  scorn  and  contumely." 

James  M.  Crowley  has  filed  suit  af 
Independence,  Mo.,  in  which  the  Kansas 
City  Star  is  made  defendant.  Crowley 
asks  $10,000  damages.  In  his  petition 
he  cla'ms  that  a  short  time  ago,  while 
acting  as  juror,  the  jury  was  hearing 
a  case  wherein  the  delendant  was  ac- 
cused of  stealing  some  goods  and  failed 
to  agree  on  a  verdict. 

Crowley  bases  his  claim  on  the  fact 
that  the  Star  stated  that  he  hung  the 
jury  on  account  of  a  personal  envy  he 
had  against  the  assistant  prosecuting 
attorney,  because  he  had  prosecuted  him 
for  the  same  offence.  Crowley  now 
states  that  he  never  was  arrested,  never 
had  any  difficulty  of  any  such  nature, 


ADVERTISING  MEDIUMS. 


YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement   in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores —occupied  by  white 
persons,  A  RECORD  UNEQUALED  ELSE- 
WHERE IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building, 

New  York  Representative. 

There  is  wrong  buying  and 

right  buying. 
The  advertiser  who  buys 
space  in  the 

Chicago  RECORD 
and 

Chicago  DAILY  NEWS 

"buys  right." 

420,000  daily  circulation 
for  5o  cents  a  line. 

THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

"New  England's  Greatest  Newspaper." 

The  boston  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials : 

CIRCULATION 
CHARACTER 
INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  power. 


NEW  FEATURES  FOR  "96." 

A  DVERTISINGin  newspapers  of "  kn'jwn  cir- 
calation"  means  "business."   For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bune Blds.,N.Y  ChamberofCommerce.Chicaeo. 

and  never  was  prosecuted  by  Lathey  or 
any  one  else,  and  feels  that  his  name 
and  reputation  has  been  torn  down  to 
that  extent  and  asks  judgment  against 
the  Star  in  that  amount. 


C.  H.  Oilman,  who  recently  secured 
a  decision  of  the  Supreme  Court  confirm- 
ing the  decision  of  the  Superior  Court 
giving  him  $500  damages  against  the 
Sacramento  (Cal.)  Evening  Bee  tor 
libel,  has  commenced  a  new  suit  against 
the  paper  for  $50,000  damages. 

The  paper  lately  reprinted  the  orig- 
inal article  on  which  the  verdict  was 
secured,  using  it  as  a  text  upon  which 
to  dilate  and  show  that  the  decision  of 
the  court  was  unjust. 
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ADVERTISING  AGENCIES. 


Every  year  brings  new  fea- 
tures that  make  advertising 
create  the  demand.  '1  his  is 
I  he  building  where  the  inter- 
est of  the  advertiser  is 
served  first,  20c.  in  stamps 
will  bring  you  our  Manual. 

DODD'S 
Advektisin<;  &  Ciikcking 

AGENCY, 

Water  Street,  BOSTON. 


M.  B.  WILSON 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 


R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Sireet.  New  Vokk, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium, 

ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  pablishers'  lowest  rate-;.  Practical  and 
effective  service  in  every  Ime  of  business, 

W.  L.  BEADNELL, 

Advertisiag  Agent, 
Tribi;nb  Building  Nbw  York. 


BUSINESS  HELPS. 


IDEAS  FOR 
PUBLISHERS. 

THE  TRADE  PRESS,  of  Chicago, 
is  the  finest  printed  publishers'  magazine 
in  the  world,  and  contains  more  original 
matter  of  interest  than  any  other.  It  is 
the  only  journal  which  treats  of  publish- 
ing and  advertising  in  special  fields. 

Write  for  FREE  SAMPLE  COPY. 

One  Dollar  per  annum,  in  advance. 

THE  TRADE  PRESS,  Chicago. 

PAMPHLETS 

are  artistic  if  made  by 

Seaman-Presbrey  Dep't, 

874  Broadway,  New  York. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  usin? 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Waltkr  W.  George,  Publisher,  150  Nassau  St., 
New  Yoik. 

A  LL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway. 


CORRESPONDENCE. 

JOEL  SHOMAKER. 
JOURNALIST  AND  COKRESPONDENr, 
LOGAN,  UTAH. 

GOOD  LITERA  TURE. 

T-HE  BEST  INVESTMENT.— "In  sending 
check  for  renewal  of  my  subscription,  I 
wish  to  say  that  I  regard  lhi5  annual  payment  as 
the  very  best  investment  which  I  make.  When 
the  morning  papers  and  The  Fourth  Estate 
come  to  me  together,  as  they  often  do,  your 
paper  is  always  read  first  wnile  the  general 
news  of  the  day  waits. 

"  Moreover, the  interest  attaches  quite  as  much 
to  the  ad-i,  in  proportion  to  their  bulk,  as  to  the 
reading  matter. 

"  I  reg.trd  The  Fourth  Estate  as  a  con- 
spicuous illu-'tration  of  the  truth  that  supply 
often  creates  demand.  Il  The  Fourth  Estate 
never  had  been  established  newspaper  men 
would  have  continued  ignorant  to  this  day,  I 
presume,  of  the  personal  and  business  value  to 
them  of  the  work  which  you  are  doing." — 
Stephen  O'Meara,  Editor  Boston  Journal. 


»iT  CONSIDER  your  most  admirable  public- 
^  ation  one  that  nobody  who  wishes  to  keep 
abreast  of  general  newspaner  information  can 
afford  to  be  without." — A.  E.  Spkoul,  advertis- 
ing manager,  John  H.  Prav  &  Sons,  Boston. 


BUSINESS  OPPORTUNniES. 

ADVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

Ar\  r\C\(\  HOPULAIION  to  be  served. 

ji\J y^\J\j  No  mornine;  paper.  Nearest 
competition  17  miles.  The  ri^ht  man  with  capital. 
large  EXi'KKiKNCH  aid  push  c.in  make  a  lavor- 
able  arrangement.  Address  quickly,  or  better 
vet,  in  person.  Anthracite  Publishing  Co.,  Car- 
bontUle,  Pa. 

"pDI'l  OR  of  advanced  ideas  will  invest  m^d- 
^  erate  amount  111  an  established  profitable 
pubticati  m,  or  will  join  experienced  publisher 
in  starting  one  Address  particulars,  STYLUS, 
care  Fourth  Estate. 

A  DAILY  NEWSPAPER  about  to  comirfence 
business  is  in  the  market  for  secondhand 
type-setting  machines,  display  tyoe  and  other 
furniture  lor  a  metropolitan  outfit.  Address, 
Plant,  care  FouRiH  Estate. 

T\0  YOU  WANT  a  good  la-page  monthly  to 
^  run  in  connection  with  a  weeklv  or  alone, 
cheap?  Write,  "  AGRICULTURIST,"  care 
The  Fourth  Estatr. 


FOR  SALE. 

A  DVERTISE.VIENTS  under  this  classifica- 
^  tion,  23  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

T7OR  SALE. — Mew  improved  single  Potter 
press,  8  columns,  8  pages,  with  lo-page  at- 
tachment, with  complete  stcre  itype  ouilit.  Ad- 
dress. BOX  236,  Pittsburgh.  Pa. 

■pOR  S.ALEor  to  lease,  on  easv  terms,  plant 
of  a  daily  piper.  Apply  to  The  Exchange, 
P.  O.  Box  ^73-  New  Britain,  t'onn. 

SITUATIONS. 

A  DVERTISE.MENI'S  under  this  clas  ifica- 
^  lion,  2$  cents  per  line  each  insertion.  Count 
seven  words  to  the  line 

AN  ADVERTISING  SOLICIIOR  who  is 
quilified  to  deal  successf  ill  with  unusual 
opportunities  for  making  big  contracts  with 
considerable  profit  to  hirn-,elf  may  heir  of  such 
an  opporiunity  by  addressing  Good  Record, 
care  of  The  Fourth  Estate. 

"pIRST-CLASS  cylinder  pressman  wanted. 
■'■  To  the  rifht  man  steady  situaiion  at  good 
salary.    DEMOCRAT.  Hackensack.  N.  J 

\Xr ANTED. — Exjerienced  business  manager 
*  •  for  n-^w  afternoon  paper  in  city  of  150,000 
within  30  miles  of  New  York.    X,  care  Fourth 

Estate. 

pM PLOVERS   in   the  newspaper  field  can 
obtain  by  advertising    in  The  Fourth 
Estate  an  intelligent  grade  of  assistants  in 
various  lines. 


SITUATIONS  WANTED. 

VX/ANTED — Position  as  circulation  manager 
by  young  man  twenty  nine  yejrs  old. 
Have  had  sevrn  years*  experience  on  metropol- 
itan papers.  Am  temperate,  well-educated,  and 
can  give  first-class  recommendations  from  pres- 
ent employer.  Address,  W.,  care  Fourth 
Estate. 

/CIRCULATION  m^n,  nine  years*  experience 
^  in  New  York,  New  Jersey,  Pennsylvania 
and  Connecticut,  would  like  to  hear  from 
paper  wishing  a  hustler.  Best  recommendaiions 
from  New'  York  dailies.  ABILITY,  care 
I'ourth  Estate. 

T  CAN  GET  LIVE  NEWS  and  pre  ent  it  in 
*-  clever  and  original  style.  Six  years  with 
western  dailies.  Will  engage  at  moderate  salary 
and  earn  It.  A  husiler.  Addres;,  REPORTER, 
care  Fourth  Estate. 

A  COMPETENT  wide-awake  young  man 
with  an  experience  of  three  years  as  editor 
of  an  infliential  weekly  in  western  New  York, 
desires  a  position  on  staff  of  daily.  Highest 
reference     W.  E  J.,  care  Fourth  Est.ate 

T  AM  LOOKING  FOR  WORK— work  of  any 
kind.  I  have  literary  ability  and  experience, 
likewise  energy  and  ambition.     Can  you  use 
me  ?  RiCARDS,  306  West  szd  street,  N.  Y.  City. 

■pXPERI KNCED  newspaper  man  :  edit  copy, 
read  proof,  make  up  ;  anv  outside  work  in 
or  near  New  York.    TOUCHSTONE,  care  of 
The  Fourth  Est.xte. 

A   PEN  ARTIST,  wishing  to  make  a  reputa- 
tion  as  an  illustrator,  desires  work  from 
some  illustrated  publication.    Terms  low.  Ad- 
dress "  ART,"  care  of  Thk  Fourth  Estate. 

RECENT  INCORPORATIONS. 

The  Cripple  Creek  (Colo.)  yournal 
Publishing  Company  has  been  incor- 
porated with  a  capital  stock  of  $50,000. 
The  incorporators  are:  George  M. 
Collier,  Arthur  F.  Francis  and  David  J. 
Davies. 

The  Madison  (Wis.)  Americka  Publish- 
ing Company  has  been  incorporated,  with 
a  capital  stock  of  $15,900. 

The  Marinette  (Wis.)  Star  Publishing 
Company  has  filed  articles  of  incorpora- 


MISCELLANEO  US. 


IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK, 


RICHARD  A.  McCURDY,  President, 


Nassau,  Cedar  and  Libbrtv  Strehts, 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 

THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  for 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 


ADVERTISING  MEDIUM. 

THE  FOURTH  ESTATE  differs  from 
other  journals  ol  a  similar  nature, 
in  the  class  of  subscribers  that  it  has. 

I  judge  this  from  the  answers  I 
receive  from  my  advertisement  in 
it.  An  answer  from  a  Fourth 
Estate  ad  generally  brings  me  a 
customer,  and  a  paying  one  at  that, 
while  many  applications  from  other 
mediums  are  either  frauds  or  were 
written  out  of  curiosity. 

I  am  fully  convinced  that  adver- 
tising in  The  Fourth  Es  i  ATEpays 
those  who  want  to  reach  the  atten- 
tion of  the  better  class  of  newspaper 
men,  if  they  have  something  to  sell 
which  will  bear  inspection,  and  is  of 
a  meritorious  nature. 

GEO.  T.  HAMMOND. 

Newport,  R.  I. 

EDITORIAL  HELPS 


For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  1.,  March  to  August,  1894,  inclusive  $5  00 
Vol  II.,  September,  1894,  to  February, 

1895,  inclusive   5  00 

Vol.  111.,  March  to  August,  1895,  inclu- 
sive  •   2  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive    2  50 

Vols.  I.  and  II.,  bound  together,  a  lew 

l*^ft   10  00 

Vols.  III.  and  IV  ,  bound  together,  March, 

1895,  to  February,  1896,  inclusive   5  00 

BACK~N  UMBERS 

Estate  can  be  had  (except  a  few  issues  which 
are  out  of  print)  at  10  cenis  each.  As  the  edi- 
tions are  many  of  them  nearly  exhausted, 
prompt  application  should  be  made. 


AMUSEMENTS. 

American  Theatre,  ■•  The  Mikado,"  8  p.m. 

Matinee  Saturday. 
Broadway,  "El  Capitan,"  8  p.m.  Matinee 

Saturday. 

Casino,  "  In  Gay  New  York,"  8.15  p.m. 
G.vRRicK  Theatre,  "Thoroughbred,"  8.30  p.m. 
KosTER  &  Bial's,  Chevalier,  Biondi,  etc. 
Olvmpia,   Frejoli.  8  15  p.m.    Matinees  Wed- 
nesday and  Saturday. 
Proctor's,  Vaudeville,  it  a.m  to  11  p.m 


tion.  .  The  incorporators  are:  G.  Fred. 
Colter,  John  J.  Andrew  and  N.  B. 
Black,  and  the  paid-in  stock  is  $10,000. 
The  company  has  bought  the  Daily 
North  Star. 

The  Texas  Publishing  Company  has 
been  incorporated  at  Houston,  Tex., 
with  a  capital  stock  of  $10,000.  Its  in- 
corporators are  C.  C.  Waller,  C.  A. 
Eding,  R.  J.  Lynn  and  C.  W.  Bocock. 

The  Plumber  Publishing  Company  of 
New  York  City  has  been  incorporated 
to  publish  a  trade  journal.  The  capital 
stock  is  $6,400.  The  directors  are 
Thomas  J.  Twomey,  Edward  Murphy 
and  Anson  O.  Kittredge.  The  paper 
will  probably  be  a  semi-monthly,  al- 
though a  monthly  issue  may  be  decided 


OBITUARY  NOTES. 

Cassius  M.  Morey,  an  old  New  York 
reporter,  died  the  other  day  in  Bellevue 
Hospital  of  consumption  in  his  filty- first 
year.  Mr.  Morey  came  to  New  York 
from  Poughkeepsie  when  a  youth  and 
worked  as  an  errand  boy  for  Horace 
Greeley.  He  grew  up  in  the  Tribune 
office,  became  a  reporter  on  that  paper, 
and  afterward  worked  for  the  Sun  and 
Daily  Ninvs.  He  was  buried  in  the 
family  plot  at  Poughkeepsie. 


Ebenezer  Nelson,  senior  editorial 
writer  of  the  Boston  Transcript,  died  at 
his  home  in  Cambridge,  at  the  age  of 
seventy-one.  Mr.  Nelson  entered  the 
employ  of  the  Transcript  in  1854  as  a 
compositor.  He  soon  became  a  re- 
porter, was  made  city  editor,  and  finally, 
about  twenty  years  ago,  became  an 
editorial  writer. 


William  B.  Ilyland  died  last  week  at 
the  age  of  sixty-seven  years.  He  was 
for  a  time  managing  editor  of  the  Del- 
aware Stale  Journal^  and  editor  of  the 
Wilmington  (Del.)  Daily  Times. 


Gilbert  H.  Manning,  for  twenty-seven 
years  editor  and  proprietor  of  the 
Chenango  Union,  Norwich,  N.  Y.,  died 
suddenly  last  week  of  heart  disease,  aged 
sixty-five  years. 


C.  A.  Updycke,  of  the  Remington 
Brothers  agency,  who  died  last  week, 
was  one  of  the  most  popular  adver- 
tising men  in  New  York — a  man 
of  constantly  even  temper  and  many 
lovable  qualities.  He  was  but  thirty-two 
years  old,  and  his  sudden  taking  off  by 
pneumonia  is  a  sad  blow  to  his  many 
friends.    He  leaves  a  wile  and  child. 


RECENT  SUSPENSIONS. 

The  La  Salle  (III.)  Mirror  has  sus- 
pended publication. 

The  New  London  (Mo.)  News,  alter 
an  existence  of  a  few  weeks,  has  sus- 
pended. 

The  Holden  (Mo.)  Times  has  ceased 
its  labors. 

The  York  (Neb.)  Daily  Viddte  has 
been  purchased  by  the  Times  of  that  place 
and  will  suspend. 

The  St.  Anthony  (Wash.)  Silver  Ham. 
titer  has  suspended. 

The  Girl,  a  weekly  paper  published 
at  Girard,  O.,  by  Frank  Goodrich,  has 
suspended. 

The  Owensboro'  (Ky.)  Inquirer, 
which  made  an  assignment  a  few  weeks 
ago,  has  suspended  publication. 

The  Davenport  (III.)  Daily  Union  is 


The  Enterprise,  Elsie,  Mich.,  is  dead. 


KANSAS  NEWSPAPER  ENERGY. 

The  Brown  County  World,  Hiawatha, 
Kan.,  a  weekly  of  which  Ewing  Her- 
bert (who  also  edits  the  Newspaper 
(Vest),  is  editor  and  publisher,  issued  an 
extra  May  18  containing  the  account  of 
the  recent  cyclone  in  Kansas. 

The  story  of  the  storm  was  well 
handled,  and  the  narrative  as  it  ap- 
peared in  type  would  have  done  no  dis- 
credit to  a  daily. 

The  Topeka  Mail  and  Breeze  issued  a 
quarter-centennial  number  May  22.  It 
contained  several  hundred  portraits  asso- 
ciated with  Topeka's  history,  besides 
many  other  illustrations. 

A  group  of  the  newspaper  men  of  the 
state  was  also  represented  by  some  good 
half-tone  portraits.  A  fine  specimen  of 
old-style  wood  engraving  was  among  the 
pictures. 

The  reading  matter  was  ably  edited. 
Under  the  management  of  Arthur 
Capper,  the  present  publisher,  the  Mail 
and  Breeze  has  improved  materially. 
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PRINTERS'  SUPPLIES. 


PRINTERS?  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.»  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 


New  York 


520-522  AMERICAN  TRACT 
SOCIETY  BUILDING. 


Chicago 


17  AND  19  QUINCY 
STREET. 


HILADELPHIA 


13  SOUTH  SEVENTH 
STREET. 


EDITORIAL  HELPS 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 


"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 


If  you  address  them  at  j8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 

WE  HAVE  IT  I 

The  Modern  fress  Clipping  Bureau 

In  its  fullest  development. 

Every  state  closely  covered. 

All  publications  received  direct  from  publishers. 

Most  thoroughly  trained  Readers. 

Lowest  Rates,  $i  per  month  and  upwards. 

Our  patron-i  say  we  do  the  best  work. 

UNASKED  FOR  PRAISE 
From  the  Clothier  and  Furnisher,  New  York: 
"  We  are  taking  clippings  Irom  three  bureaus, 
but  your  service  is  far  ahead  of  all  the  rest." — 
K.  W.  Ashcroft,  Editor. 

GIVE  US  A  TRIAL  ORDER. 
Thf.  CHICAGO  PRESS  CLIPPING  BUREAU 
Theo.  Wiese,  Mgr.,  36  La  Salle  St.,  Chicago. 

THE  FOURTH  ESTATE. 

\jr\^  T\7"  September  i,  1895, 
V  V^i^.  1  V   to  March  I,  1896. 


POSTAGE 
INCLUDED. 


bound 
in  one. 


VQLS.IIIandlVi' 

(Year  ending  March  I,  1896). 

643  pages,  5oo  illustrations. 


$5.00 


POSTAGE 
INCLUDED. 


A  year's  concise  history  of  the  new- 
paper  and  advertising  vyorlds. 
No  library  complete  without  it. 

DT  Y  O  XT'  Q  LEAD  PENCILS. 
1  A.  W  IN  O  EDITORS'  BLUR, 
EDITORS'  BLACK.  TRY  THEM.  Sample 
free  if  FotJKTH  Estate  is  mentioned.  Jos, 
Dixon  Crucible  Co.,  Jersey  City.  N.J. 

PREMIUMS,  ETC. 

New  PREMIUM  CATA- 
LOGUE now  ready. 

Sent  on  request.  Address  F.  TENNYSON 
M££LV,  114  Fifth  avenue.  New  York. 


TRA  VEL. 


No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

8%  hours.  New  York  to  Buffalo  ;  9)^  hours,  New 
York  to  Niagara  Falls  ;  24  hours,  New  York 
to  Chicago;  21^^  hours.  New  York  to  Cin- 
cinnati; 29  5i  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buff'alo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  m 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  moil 
careful  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  of 
the  latest  design  and  construction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  is  the  "  Standar 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gen.  Manager.  Gen.  Pass.  Agent 

STONINGTOM  LINE. 

FARES  ALL  REDUCED.  BOSTON,  $3; 
PROVIDENCE,  $2.25  ;  WORCESTER,  $2.35. 
Steamers  leave  NEW  PIER  36,  N.  R.,  one  block 
above  Canal  street,  at  6  p.m.  daily,  except 
Sunday. 


INSURANCE. 


That's  what  a  journalist  said  last 
year  wUen  asked  by  a  Berkshire 
Life  Insurance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  last 
week. 

" 'Yhae  are  hard  times  "  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasized. 


"THESE 
ARE 
HARD 
TIMES 
AND 
I'LL 
SEE 
ABOUT 
IT 
BY 
AND 
BY." 

Send  your  age,  secure  rates  and  insure  now. 

™'=BERKSHIR:E 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 

NEW  YORK    AND   NEW  JERSEY  State 
Agencies, 

253  Broadwav,  NEW  YORK. 


THE  BICYCLE  DAILY  IS  OUT. 

The  promised  daily  edition  of  the 
American  Wheelman  made  its  appear- 
ance in  New  York  May  24.  It  is  sold  at 
I  cent  a  copy.  There  are  four  pages  of 
seven  columns  each  and  numerous  illus- 
trations were  given.  The  reading  mat- 
ter is  abundant,  and  all  of  it  relates  to 
the  great  pastime  of  the  day. 


WHEN  YOU  START 
THAT  PAPER 

Concentrate  your  energies  on  getting  ads  and  sub- 
scriptions, and  avoid  all  vv^orry  and  loss  of  time  by 
placing  your  outfit  order  in  one  lot.  The  presses, 
folder,  type-setting  machines,  type,  and  materials 
can  be  bought  at  least  cost  in  this  way,  if  you  buy 
from  the  concern  that  is  the  biggest  buyer  of  print- 
ing machinery  in  the  world,  and  the  biggest  and 
most  complete  type-founding  company  in  the  world, 
and  consequently  able  to  sell  to  best  advantage. 


Convenient  to  All.— Covering  the  Continent. 


AMERICAN  gp;,^.""'' 


ers 


Boston,  New  York,  Philadelphia,  Baltimore,  Buff'alo,  Pittsburg,  Cleveland,  Cincinnati, 
Chicago,  St.  Louis,  Milwaukee,  Minneapolis,  Kansas  City,  Omaha,  Denver,  Portland 
(Ore.),  San  Francisco,  Dallas,  Atlanta. 

LEADERS  OF  TYPE  FASHIONS. 


clubs  and  associations. 

The  New  York  Press  Association  will 
hold  its  annual  meeting  June  30,  with 
headquarters  at  Glen  Summit  Hotel,  Lu- 
zerne county,  Pd.  The  place  is  a  new 
summer  resort  on  the  summit  of  Nesco- 
pec  mountain  on  the  line  of  the  Lehigh 
Valley  road. 

The  party  will  leave  Rochester  June 
30  over  the  Lehigh,  Charles  S.  Lee, 
general  passenger  agent,  having  ten- 
tered  them  the  courtesy  of  a  special 
train,  and  will  reach  Glen  Summit 
Hotel  in  time  for  dinner  in  the  evening. 
The  return  will  probably  be  made  Friday 
night. 

There  will  be  several  business  sessions, 
members  will  read  five-minute  papers, 
subjects  pertaining  to  journalism  and 
printing  will  be  discussed  and  an  inter- 
esting programme  will  be  carried  out. 
As  a  pleasure  trip  the  members  will  have 
in  this  vacation  a  treat.  President  Far- 
rel  and  Secretary  Bunnell  will  leave 
nothing  undone  to  make  the  meeting  a 
delightful  one  in  every  way. 


The  delegates  of  the  Buffalo  Press 
Club  to  the  convention  of  the  Interna- 
tional League  of  Press  Clubs  which  will 
soon  meet  in  their  city  are: 

John  H.  O'Brien,  J.  Ambrose  Butler 
and  Samuel  G.  Blythe. 

Alternates — Edwin  R.  Lawrence, 
James  D.  Wood  and  Charles  B.  Smith. 


treasurer,  W.  H.  Morgan,  of  the  Mor- 
gantown  Post;  historian,  John  R.  Clif- 
ford, of  the  Martinshurg  Pioneer  Press; 
orator,  O.  S.  McKinney,  of  the  Fair- 
mount  Index;  poet,  H.  L.  Swisher,  of 
the  Morgan  town  Athenauin. 

Delegates  to  the  National  Editorial 
Convention,  which  meets  in  Galveston, 
Tex.,  in  November:  J.  E  Fleming, 
Morgantown  New  Dominion;  Stewart  F. 
Kee  I,  Clarksburg  Tribune;  S.  P. 
Smith,  West  Union  Democrat;  George 
T.  (ioshorn,  Grant  County  Gazette; 
G.  M.  Fleming,  Buckhannon  Banner; 
M.  G.  Sperry,  Clarksburg  Tribune. 

The  editors  were  entertained  at  a 
banquet  and  an  excursion  to  Marietta, 
O. 

The  South  Omaha  Press  Club  has 
elected  the  following  officers  for  the 
coming  term:  President,  Bruce  McCul- 
loch;  vice-president, A.  T.  Sidwell;  secre- 
tary and  treasurer,  Denna  Alberry;  E. 
O.  Mayfield  and  J.  M.  Tanner  were 
elected  to  act  as  an  executive  committee. 


The  seventh  annual  meeting  of  the 
West  Virginia  Editorial  Association  con- 
vened at  Sistersville  last  week  with  about 
sixty  editors  in  attendance.  Weston  was 
chosen  as  the  next  place  of  meeting. 
Officers  were  elected  as  follows:  Presi- 
dent, J.  Slidell  Brown,  of  the  Kingwood 
Argus;  vice-president,  K.  L.  Bland,  of 
the  Weston  Democrat;  secretary,  W.  T. 
Burnside,  of   the  Buckhannon  Delta; 


As  stated  some  time  since  in  the 
columns  of  The  Fourth  Estate,  the 
next  annual  meeting  of  the  Mis- 
souri Press  Association  will  be  held  on 
a  steamer  while  going  to  Memphis  and 
returning  to  St.  Louis.  The  steamer 
will  leave  St.  Louis  Friday,  June  5, 
and  the  trip  will  last  one  week. 
None  but  members  of  the  association 
and  immediate  members  of  their  fami- 
lies will  be  entitled  to  go  on  the  excur- 
sion. One  business  session  will  be  held 
each  day.  Walter  Williams,  ot  the 
Missouri  Editor,  will  issue  a  daily  edi- 
tion of  the  Editor  during  the  excursion. 

<(T  CONSIDER  The  Fourth  Est.^tk  a  very 
valuable  help  to  every  one  who  is  in  the 
advertising  business,  and  especially  to  one  who 
has  charge  of  the  advertising  department  of  any 
paper  or  magazine."  — W.  P.  Pierson,  advertis- 
ing manager  Home  Queen. 
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PRINTERS'  SUPPLIES, 


PRINTERS'  SUPPLIES. 


4,000  LINOTYPES 
IN  USE. 

No  Distribution. 
No  Old  Type. 
No  Teams. 


CAPACITY,    3 '^00  9,000  EMS 

PER  HOUR. 


THE  Ll.\i » I  \  I  E  HAS  NO  RIVAL. 

Compare  the  ONE  MAN  records  of  the  Linotype 
with  the  "team"  records  of  tj^pe-setting  machines. 
USED  BY  LEADING  BOOK  PUBLISHERS. 
MERGENTHALER  LINOTYPE  CO., 

Tribune  Building,  NEW  YORK  CITY. 
PHILIP  T.  DODGE.  President  and  General  Manager. 

"STANDARD   LINOTYPE  METAL" 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowENSTBiN  &  Bro.,  Proprietors. 
Telephone,  1140  18th  Street.  Thirteenth  Avenue  and  20th  Street,  NEW  YORK,  U.  S.  A. 


FOR  ALL  KINDS  OF 

PHOTOENGRAVING 

GO  TO  THE 


THE 


GOSS 


CO- 


AMERICAN  PHOrO-ENGRAVING 
No.  67  Park  Place,  New  York. 

We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


PATENTED  STRAIGHT-LINE 

gp^^^  PERFECTING 

durability,  press, 
economy  of  space. 

Factory,  i6th  st,  and  Ashland  ave., CHICAGO. 
NEW  YORK  OFFICE.  534  Temple  Court. 
BOSTON  OFFICE,  2  Herald  Building. 

.THE  LATEST  INVENTION. 
LOOK  IT  UP. 

THE  LOVEJOY  CO.,      Established  1853. 

electrotypers 

and  manufacturers  ol   Electrotype  Machiner^  , 
444-446  Pearl  Street.  New  York, 

R  INI  n  P  P  Q  for  The  Fourth  Estate 
u  1  1 1^  IV  O  patent  extensible 

back,  capable  of  holding  a  year's  supply  it  de- 
sired, will  be  supplied  at  ofEce  for  $1.25,  or  by 
mail,  prepaid.  Si. 50. 


CTEREOTYPE,  linotype  and  electro- 
^  TVPEmetals;  copper annodes;  zinc  plates 
for  etchuig.  MERCHANT  &  CO.,  Inc., 
517  Arch  street,  Philadelphia,  Pa. 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 
No.  156  Fulton  street,  New  York. 


,  4  'THE  FOURTH   ESTATE  is  brimful  of 
■'■    newspaper  news  and  is  interesting  to 
anyone." — San  Francisco  Foresters'  Advocate, 


recent  CHANGES  IN  INTEREST, 
ETC. 

Announcement  is  made  of  the  sale 
of  the  Columbia  (Mo.)  Statesman  by 
W.  G.  Barrett  to  Henry  T.  Burkhardt 
and  Luther  H.  Rice.  The  Statesman 
has  been  for  more  than  fifty  years  one  of 
the  leading  democratic  journals  of  cen- 
tral Missouri,  Mr.  Burkhardt  was  for- 
merly proprietor  of  the  Windsor  Re- 
view, is  first  vice-president  of  the  Mis- 
souri Press  Association,  and  is  one  of 
the  best  known  country  editors  in  the 
State.  Mr.  Rice  was  for  some  years 
editor  of  the  Ashland  Bugle. 

Charles  W.  Henke  has  purchased  E. 
J.  Scott's  interest  in  the  Dassel  (Minn.) 
Atichor. 

Thomas  E.  Yarmon  became  owner  of 
the  Richmond  (Ind.)  Sunday  News,  and 
it  will  at  once  be  consolidated  with  the 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


THE 


THORNE 


Newspaper 
Book  and 
Magazine 
Composition 


TYPE-SETTING 
MACHINE 


SIMPLE  IN  CONSTRUCTION.  In  use  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 

Chicago  :  139  Monroe  Street.  New  York  :  34  Park  Row. 


SCOTT 


ORIGINAL 
THREE-TIERED 


PRESS 


Original 
Straight 
Run. 


None 


WALTER  SCOTT  &  CO., 

PLAINFIELD,  N.  J. 

New  York  Office,  Times  Building. 

Chicago  Office,  Monaunock  Block. 

St.  Louis  Office,  Security  Building. 


$1.50  :°Es%  HALF-TONE 

and  work  the  best. 

PORTRAIT. 

WRITE  TO  THE 

CHICAGO 
PHOTO-ENGRAVING 
COMPANY. 

HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St,,  and  20  Beelunan  St,,  N.  Y, 

PRESSES  AND  PRINTING  MACHINERY 
^  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

TF  you  use  ELECTROS  send  to  CRASKE  for 
^  prices.  Superior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 

CHAS,  CRASKE,  45  &  47  Rose  St.,  N.  Y. 

f  EO.  GOTTSBERGER  PECK,  Printer,  Lith- 
'-^  ographer  and  Stationer.  Blank  Books  made 
to  order,    11  Murray  Street,  New  York. 

\J  r.  McCAFFERTY,  ELECTROTYPER, 
^*  42  AND  44  Bond  Street, 

FRANK  LKSUB  BUILDING,  New  York 


N 


EWS  PAPER— Rolls  or  sheeu.  First  quality. 
Write  A.  G.  ELLIOT  &  CO.,  Phila.,  Pa. 


Sunday  Register,  under  the  name  of 
the  News-Register. 

The  Marshalltown  (la.)  Times-Repub- 
lican has  been  sold  by  Welker  Given  to 
S.  C.  McFarland,  a  former  owner. 
Given  retires  on  account  of  ill  health. 

T.  E.  De  Yarmon  has  purchased  the 
Richmond  (Ind.)  Sunday  News  and  Ray 
Anthony  the  Sunday  Register.  The 
two  papers  will  be  consolidated  and  be 
known  as  the  Register. 

Harry  Edsell,  long  connected  with  the 
Daily  and  Graphic  News,  of  Kenton, 
O.,  has  purchased  the  Forest  Review  of 
J.  A.  Waltz,  and  will  take  charge  at 
once. 

The  Plankinton  (S.  D.)  Standard  has 
been  purchased  by  C.  E.  Nevin. 


RECENT  NEW  PUBLICATIONS. 

The  Evening  Telegraph.,  the  new 
evening  paper  for  Sandusky,  O.,  made  its 
initial  appearance  last  week.  The  Tele- 
graph is  a  neat,  newsy  paper,  owned  by 
a  stock  company,  and  is  under  the  man- 
agement of  the  Hopley  brothers,  of 
Bucyrus,  who  are  well  known  as  hustling 
young  newspaper  men,  and  own  a  large 
interest  in  the  new  paper. 

Millersbarg  (Ky.)  has  a  new  paper  in 
the  Journal.  M.  O,  Wilson  is  the 
publisher. 

The  Tri-  IVeekly  Lookout  is  a  late 
newspaper  venture  published  at  Madi- 
sonville,  Ky.,  by  George  H.  Johnson, 

A  paper  has  been  started  in  the  inter- 
ests of  the  Indians  at  Lexington,  Ky., 
called  the  Calumet.  It  is  edited  by  F. 
L.  Smith. 

The  Monroe  county  Monitor  has 
made  its  appearance  at  Madisonville, 
Tenn.    James  M.  Freeman  is  its  editor. 

The  Ardmore  (I.  T.)  Chronicle  has 
ventured  into  the  journalistic  field. 
James  Williams  is  the  publisher. 

Peck's  Sun  is  the  name  of  a  new  paper 
published  at  Barnesville,  N.  D.,  by 
Martin  H.  Peck. 

The  Hornick  (la.)  Herald  has  ven- 
tured on  the  sea  of  journalism.  It  is  pub- 
lished by  Mr.  Swain, 

A  new  weekly  paper  has  made  its  ap- 
pearance at  Mossy  Creek,  Tenn.,  called 
the  News  Bureau.  S.  M.  Frame  is  the 
publisher. 

Morgan,  Utah,  has  a  new  paper  in 
the  Mirror. 

Very  suggestive  is  the  name  of  a  new 
paper,  the  Calamity  Howler,  published 
at  Portland,  Ore. 


The  city  council  of  Duluth,  Minn,, 
awarded  a  contract  for  city  printing  to 
the  Evening  Herald  of  that  city  May  19. 
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IN  CINCINNATI. 


THE  BIG  CONSOLIDATION  IS  NOT 
YET  COMPLETED. 


Rumors  that  the  Deal  may  not  Go 
Through— General  Belief  that 
THE  Union  of  the  Commercial 
Gazette  and  the  Tribune  will  be 
Perfected — Testing  the  Work- 
ing Forces— Eastern  Represen- 
tatives. 

There  is  a  report  that  the  much-her- 
alded consolidation  of  the  Cincinnati 
Commercial  Gazette  and  the  Tribune  of 
the  same  city  may  end  in  a  decision  to 
continue  apart.  The  rumor  is  not  con- 
firmed and  doubtless  comes  irom  delays 
in  the  great  getting- together.  On  the 
other  hand  the  continued  negotiations 
between  those  interested  in  the  papers 
are  proof  positive  that  there  has  been  no 
rupture  in  the  relations.  The  delay  in 
combining  the  papers  is  doubtless  due  to 
the  difficulties  of  arranging  details. 

A.  Howard  Hinkle  and  Thomas  P. 
Egan  of  the  Co)nmercial  Gazette  were  at 
the  Tribune  office  last  week  looking  over 
that  part  of  the  ground.  George  P. 
Little,  circulation  manager  of  the  Trib- 
une, has  received  orders  to  proceed  to 
the  Commercial  Gazette  office  and  as 
sume  charge  of  that  department. 

Last  week  the  Commercial  Gazette 
stereotypers  made  plates  for  the  Tribune 
presses,  and  the  Tribune  stereotypers 
made  plates  for  the  Commercial  Gazette 
presses.  What  the  outcome  of  the  test 
was  has  not  been  announced. 

The  idea  now  seems  to  be  that  if  the 
papers  are  consolidated,  B.  F.  Bower 
will  continue  to  act  as  business  man- 
ager, his  record  on  the  Tribune  com- 
mending him  to  the  office,  and  A. 
Howard  Hinkle,  president  of  the  Com- 
tnercial  Gazette,  it  is  understood,  will 
be  glad  to  give  up  the  business  manage- 
ment, as  he  is  a  man  of  large  affairs 
that  command  his  attention. 

J.  E.  Van  Doren,  New  York  repre- 
sentative ot  the  Commercial  Gazette,  and 
S.  C.  Beckwith,  occupying  the  same 
position  with  the  Tribune,  were  in  Cin- 
cinnati last  week  looking  over  the 
ground,  and  returned  together,  each 
still  an  agent.  When  questioned  about 
affairs  in  Cincinnati,  they  said  that  the 
consolidation  was  still  pending,  and  no 
one  as  yet  had  a  right  to  make  contracts 
for  the  proposed  Commercial-  Tribune; 
in  fact,  they  did  not  know  whether  that 
would  be  the  name  adopted  or  not. 
They  had  nothing  lurther  to  say  in  re- 
gard to  the  situation. 


AN  UGLY  LIBEL  SUIT. 

Peter  Anderson,  a  Swede,  who  was 
arrested  on  complaint  of  a  New  York 
World  reporter,  charged  with  having 
caused  the  death  of  Katie  Fox,  at  Bay- 
ville,  several  months  ago,  has  brought 
suit  against  that  paper  lor  $50,000  for 
false  imprisonment.  An  action  for  $50,- 
000  has  also  been  begun  for  libel,  it 
being  alleged  that  the  World  published 
Anderson's  picture  as  that  of  a  mur- 
derer. 

Anderson,  it  will  be  remembered,  was 
confined  in  the  Queens  county  jail 
nearly  a  week,  and  when  brought  be- 
fore Justice  Billings  of  Glen  Cove  for 
examination  he  was  released,  there 
being  no  evidence  on  which  he  could 
be  held.  The  trial  will  be  held  at  the 
June  term  of  the  Supreme  Court  in 
Long  Island  City,  and  is  bound  to  at- 
tract a  great  deal  of  atteniion,  since 
the  papers  hostile  to  the  World  will 
make  the  best  of  their  opportunity. 


REV.  LVMAN  ABBOTT,  D.D., 

EDITOR  OF  THE  OUTLOOK. 


REV.  EDWARD  ABBOTT,  D.D., 

EDITOR  OF  THE  LITERARY  WORLD. 


THE  LATE  AUSTIN  ABBOTT, 

EDITOR  OF  THE  UNIVERSITY  LAW  REVIEW. 


THREE  DISTINGUISHED  BROTHER  EDITORS. 


COPYRIGHT  18 


BY  THE  REVIEW  OF  REVIEWS. 


SEE  SEVENTH  PAGE. 


A  NEW  CABLE  SYNDICATE. 

The  Direct  American  News  Asso- 
ciation is  the  name  ot  a  new  cable 
service  syndicate.  George  F.  Spinney, 
Julian  Ralph  and  Horace  Townsend  are 
those  interested  in  the  enterprise. 
Julian  Ralph's  cable  matter  is  syndicated 
in  New  York  where  it  is  used  by  the 
Journal. 

The  company  has  not  yet  reached  its 
full  proportions,  but  the  matter  is 
already  sent  to  the  Philadelphia  Ledger, 
Bufialo  Enquirer,  Pittsburg  Dispatch 
and  Chicago  Times-Herald. 


MOORE  PRONOUNCED  GUILTY. 

The  jury  in  the  case  of  Dr.  J.  C. 
Moore,  charged  with  over-issuing  stock 
of  the  Nashua  (N.  H.)  Union  Pub- 
lishing Company,  has  returned  a  ver- 
dict of  guilty.  His  counsel  moved  for 
a  suspension  of  sentence  pending  the 
filing  of  a  motion  for  a  new  trial.  Judge 
Pike  held  defendant  under  $5,000  bail 
on  the  present  case,  his  bonds  on  other 
cases  pending  against  him  aggregating 
$30,000. 

ANOTHER  COPYRIGHT  SUIT. 

Benjamin  F.  Falk,  the  New  York  city 
photographer,  has  begun  suit  in  the 
United  States  Circuit  Court  at  Chicago 
against  the  Chicago  Times  Herald, 
claiming  $30,000  damages  for  unauthor- 
ized use  ot  his  copyrighted  scenes  from 
the  star  cast  in  the  "Rivals,"  and  pub- 
lishing the  same  without  permission  Irom 
or  payment  to  the  copyright  holder. 


THE  BOSTON  TRAVELER  SALE. 

The  rumors  of  a  sale  of  the  Boston 
Traveler,  which  were  mentioned  in 
The  Fourth  Estate  last  week,  proved 
to  be  well  founded,  but  the  transfer  had 
not  been  effected  up  to  yesterday. 

There  was  a  report  in  Boston  that  the 
negotiations  were  off,  but  it  is  extremely 
probable  that  the  property  will  be  se- 
cured by  Messrs.  McDowell  and  Thoits 
within  a  few  days. 

The  Traveler,  under  the  management 
of  Col.  Hasbrook,  has  regained  much  of 
its  lost  prestige,  and  ofiers  an  attractive 
field  for  the  two  progressive  young 
newspaper  men  from  "down  east." 


THE  TIME  IS  ALMOST  UP. 

There  has  been  considerable  delay  in 
sending  the  names  of  delegates  to 
the  Buffalo  convention  of  the  Interna- 
tional League  of  Press  Clubs,  and  Harry 
D.  Vought,  the  secretary,  has  sent  out  a 
circular  to  the  various  clubs  begging 
them  to  remember  that  the  time  for 
enrolling  delegates  expires  on  June  9. 


NOTHING  NEW  ON  THE  TIMES. 

There  is  nothing  new  to  be  said  about 
the  New  York  Times  management.  The 
paper  seems  to  be  steadily  gaining  in 
popularity,  and  the  excellent  Sunday 
issue  shows  large  increases  in  sales. 

The  stockholders  have  made  no  recent 
move  towards  perfecting  the  contem- 
plated  organization,  and  affairs  in  that 
direction  are  at  a  standstill. 


WITH  COATS  OFF. 


THE    NEW    YORK  JOURNAL'S 
MANAGERS  HUSTLING. 


S.  S.  Carvalho,  Having  Superin- 
tended  the  Mechanical  Depart- 
ment, is  Busy  Building  Up  the 
Local  Staff -C.  M.  Palmer  has 
Reason  to  be  Proud  of  the  Bus- 
iness End,  and  W.  C.  Freeman  is 
Busy  with  the  Successful  Adver- 
tising End. 

S.  S.  Carvalho  is  temporarily  acting 
as  city  editor  ot  the  New  York  yournal. 
J.  N.  Quail,  who  ably  directs  the  local 
staff,  is  away  on  a  vacation. 

It  seems  a  bit  strange  to  the  younger 
generation  of  newspaper  men  to  see  Car- 
valho upstairs,  but  it  was  there  he 
made  his  reputation.  For  ten  years  he 
was  one  of  the  Sun's  bright  young  men 
before  Joseph  Pulitzer  found  him  valua- 
ble downstairs. 

To  the  old  timers  Carvalho  with  his 
coat  off  planning  the  day's  campaign  for 
news  is  a  sight  that  brings  back  mem- 
ories of  other  busy  days. 

The  thoughtful  see  in  Carvalho's  edi- 
torial work  an  explanation  of  his  con- 
nection with  the  journal.  His  experi- 
ence and  knowledge  are  most  valuable, 
and  he  means  to  make  the  JournaPs 
staff  the  greatest  on  earth. 

He  is  not  playing  the  part  of  heads- 
man, for  though  the  Journal  reporters 
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make  a  small  army,  yet  only  the  best 
are  employed,  and  they  are  still  wanted. 

The  boys  do  not  look  apprehensively 
upon  Carvalho  as  an  omen  of  coming 
"yellow"  envelopes.  They  know  that 
he  is  organizing  and  that  if  they  are  worth 
keeping  they  will  not  be  without  em- 
ployment. 

He  will  undoubtedly  have  a  hand  in 
every  department,  for  W.  R.  Hearst 
knows  that  he  has  in  him  an  all  around 
newspaper  man  of  the  first  class. 

The  headlining  of  the  Journal  was  for 
a  long  lime  abominable,  It  being  evident 
that  the  copy  was  but  glanced  at  by  the 
writers  of  headlines.  This  fault  is 
already  done  away  with,  and  the 
Journal  is  approaching  a  perlection  of 
organization  that  promises  tremendous 
results. 

Mr.  Carvalho  has  just  superintended 
the  mechanical  plant  of  the  Journal, 
the  setting  up  of  the  monster  new 
presses  and  the  other  details  essential  to 
the  successful  publishing  of  a  great 
journal. 

The  latest  addition  to  the  JournaPs 
battery  of  presses  consists  ol  two  sex- 
tuple presses,  which  have  been  placed  in 
the  Rhinelander  building.  An  adjoining 
house  has  been  secured  for  the  storage 
of  paper.  The  new  presses  give  the 
Journal  a  capacity  of  issuing  enormous 
editions  in  short  order. 

The  business  department,  under  CM. 
Palmer,  must  be  gratifying  to  Mr. 
Hearst.  It  is  not  now  a  case  of  con- 
tinuous casting  bread  upon  the  water, 
for  the  multiplied  returns  of  money  have 
assumed  goodly  proportions. 

W.  C.  Freeman  has  reason  to  be 
proud  of  his  advertising  department, 
for  the  ads  in  the  Journal  are  now 
many  and  the  advertisers  pay  hand- 
somely for  the  privilege. 


KATE  FIELD  IS  DEAD. 

A  cablegram  from  Yokohama  an- 
nounces that  Kate  Field  died  in  Hono- 
lulu, Hawaii,  on  May  19,  from  pneu- 
monia. 

The  death  of  Miss  Field  was  undoubt- 
edly due  to  exposure.  It  was  her  inten- 
tion  to  "do"  the  Hawaiian  Islands 
thoroughly  and  exhaustively,  and  she 
therefore  subjected  herself  to  all  sorts  ol 
experiences,  riding  over  the  islands  on 
horseback  and  turning  back  for  no  sort 
of  weather.  Miss  Field  was  acting  as 
special  correspondent  of  the  Chicago 
Times-  Herald. 

Kate  Field  was  born  in  St.  Louis,  Mo  , 
her  father  being  Joseph  M.  Field,  a  well- 
known  actor  and  j  iurnalist.  She  began 
to  write  while  very  young,  her  first 
article  being  printed  when  she  was  eight 
years  old,  and  signed  "  Straws,  Jr." 

She  started  a  career  on  the  stage,  but 
was  not  successful. 

Miss  Field  returned  to  journalism  in 
1885.  She  also  wrote  several  comedies 
and  many  literary  works. 

Miss  Field's  greatest  venture  was 
the  establishment  ot  JCate  Field's  fVasA- 
inoton  in  the  national  capital  in  1889, 
which  she  had  to  abandon  on  account  of 
ill-health.  She  was  a  graceful,  forcible 
writer,  brilliant  and  brave  and  one  of 
the  most  powerful  and  most  widely 
known  newspaper  women  of  America. 


NAMED  BY  THE  PRESIDENT. 

The  name  of  William  Churchill,  of 
the  Brooklyn  Times'  editorial  force,  has 
been  sent  to  the  United  States  senate  by 
the  President.  He  is  to  be  consul-gen- 
eral at  Apia,  Samoa. 

He  was  born  in  Brooklyn  in  1859,  and 
since  his  graduation  from  Yale  has  con- 
tributed to  the  magazines  and  done 
other  literary  work. 

He  is  the  author  of  "The  Princess  of 
Fiji,"  a  novel.  Mr.  Churchill  lived  in 
the  South  Seas  for  four  years  and  speaks 
Samoan  and  other  native  languages. 
He  knows  Samoa  well,  and  is  intimately 
acquainted  with  the  political  situation 
there.  During  his  residence  at  Apia  he 
became  acquainted  with  the  late  Robert 
Louis  Stevenson,  and  was  much  in  his 
company. 


SPLENDID  WORK. 


HOW  NEWS  OF  THE  ST.  LOUIS 
TORNADO  WAS  HANDLED. 


Brilliant  Telegraph  Service — 
Labors  of  the  Local  Papers- 
Sending  THE  News  to  the  Rest 
OF  THE  World -Rich  Reporters 
—  Compositors  and  Business  Men 
Gather  News— A  Prophetic  Inci- 
dent. 

Great  credit  is  due  the  Postal  Tele- 
graph Company  for  the  excellence  of  its 
service  during  the  terrible  storm  at  St. 
Louis. 

The  Western  Union's  wires  east  from 
St.  Louis  nearly  all  cross  the  great 
Father  of  Waters  under  the  Eads  Bridge, 
and  as  a  section  of  that  structure  on  the 
Illinois  side  was  carried  away  by  the 
cyclone,  the  burden  of  maintaining  com- 
munication with  the  outside  world  fell 
upon  the  Postal  Telegraph  Company. 

The  Postal  wires  cross  the  Mississippi 
in  cables  by  way  of  the  Merchants' 
Bridge,  and  fortunately  escaped  destruc- 
tion by  the  elements.  The  lines  in  the 
city,  however,  were  wrecked,  and  in 
order  to  handle  the  vast  quantity  of 
special  matter  and  messages  incident  to 
the  storm  the  company  established  a 
temporary  office  at  the  western  approach 
to  the  Merchants'  Bridge,  where  direct 
communication  was  kept  up  after  11 
o'clock  on  Wednesday  night  with  Chi- 
cago, Cincinnati,  Pittsburg  and  points 
east. 

Another  office  was  established  at  Man- 
chester, Mo.,  twenty-two  miles  west  of 
St.  Louis,  giving  an  outlet  by  way  of 
Kansas  City  and  Des  Moines,  la.,  to  the 
principal  cities  of  the  country. 

The  courier  service  between  St.  Louis 
and  Manchester  was  kept  in  operation 
until  noon  on  Thursday,  when  both 
companies  established  direct  communi 
cation  east  and  west  from  the  frightfully 
stricken  city. 

It  is  an  ill  wind  that  blows  no  one  any 
good,  and  this  is  true  of  tornadoes,  too. 
On  Wednesday  and  Thursday  nights  the 
reporters  on  the  Globe  Democrat  sent  to 
the  Chicago  Times-Herald,  New  York 
Sun  and  other  papers  about  100,000 
words  ot  specials. 

The  New  York  World.  Herald,  Jour, 
nal  and  Trihune,  Philadelphia  Press 
and  Times,  Boston  Globe,  Chicago  Inter 
Ocean  and  Chronicle,  and  Cincinnati 
Enquirer  were  served  from  the  Republic 
office.  The  first  night  the  Republic  re- 
porters sent  150,000  words,  and  200,000 
on  the  following  night  to  these  papers, 
which  means  great  wealth  to  the  boys  of 
the  Republic. 

The  circulation  of  all  the  St.  Louis 
papers  increased  enormously  during  the 
storm  period.  The  circulation  of  the 
Republic  ]VLmY>eA  to  116,000  and  over  on 
the  day  after  the  disaster. 

Orders  poured  in  from  every  direction 
for  mail  and  express  supplies,  and  it  is 
known  that  newsboys  and  agencies  sold 
papers  at  a  premium  from  10  to  50 
cents  a  copy. 

The  regular  city  departments  were 
helped  out  by  volunteers  from  the  com- 
posing-rooms and  business  offices,  the 
printers  and  circulation  boomers  dis- 
tinguishing themselves  as  gatherers  of 
facts. 

A  singular  prophetic  incident  occurred 
in  St.  Louis  the  day  before  the  great 
tornado.  Under  the  heading,  "Death 
in  the  Cyclone,"  the  Post- Dispatch 
said: 

"This  year  will  be  memorable  in  the 
records  ot  cyclonic  disturbances.  Never 
before  has  the  area  of  such  disturbance 
been  so  wide,  and  at  no  time  have  storms 
succeeded  each  other  so  swiftly  and  with 
such  appalling  results. 

"The  intense  and  unseasonably  hot 
weather  of  the  latter  part  of  April  and 
the  early  part  of  May  this  year  were 
indications  of  the  disasters  which  have 
followed.  But  man  is  as  yet  powerless 
in  the  lace  of  such  threatened  dangers. 
He  can  only  tremble  and  wait." 


PROGRESS  IN  ILLINOIS. 

The  Rockford  (111.)  Republic,  which 
passed  under  a  new  management  last 
January  changing  its  name  Irom  the 
Republican  to  Republic,  has  entered  an 
era  of  positive  prosperity. 

Under  the  new  management  the  paper 
has  been  greatly  improved  and  there  has 
been  a  thorough  and  persistent  canvass 
of  its  field,  as  a  result  of  which,  the  cir- 
culation of  the  evening  edition  largely 
exceeds  the  combined  circulation  of  the 
old  morning  and  evening  editions. 

A  new  web  perfecting  press,  made 
necessary  by  the  Republic's  increased 
circulation,  has  been  purchased. 

A  contract  has  been  signed  for  the 
erection  of  the  Republic  building,  a  costly 
structure  especially  designed  for  the 
accommodation  of  the  paper,  and  work 
has  already  been  begun  on  it.  It  is  as- 
serted that  when  this  building  is  com- 
pleted the  Republic  will  have  the  finest 
newspaper  oiBce  in  Illinois  out  side  of 
Chicago. 

The  present  aggressive  and  prosperous 
management  includes  C.  I,.  Miller, 
founder  and  for  14  years  the  manager  of 
the  Rockford  (111.)  Daily  Register, 
II.  M.  Johnson,  the  founder  and  for 
many  years  manager  of  the  Rockford 
Star,  H.  O  Milton,  one  ol  the  founders 
of  the  Republican  and  its  editor,  and 
J.  E.  Warfield,  for  years  in  the  business 
employed  in  various  Rockford  news- 
papers. 

SUCCESS  IN  HARLEM. 

Harlem  Life  appears  to  have  found 
"winning  ways,"  for  it  seems  to  be  a 
winner  in  more  ways  than  one.  Its  half- 
tone cuts  are  of  a  high  grade,  and  the 
journal  is  cleverly  edited  and  well 
managed. 

Its  popularity  is  evidently  great  in 
that  part  of  New  York  city  which  New 
Yorkers  call  Harlem,  for  the  successful 
result  of  the  Harlem  Charity  Festival  in 
April  was  no  doubt  due  to  the  share 
played  by  Harlem  Lije  as  the  originator 
or  sponsor  of  the  undertaking. 

Under  the  editorial  management  of 
Millard  J.  Bloomer  and  the  co-operation 
as  business  manager  of  Harry  N. 
Bloomer  the  paper  will  doubtless  make 
still  further  progress. 

The  Golhamite  has  just  been  acquired 
by  Harlem  Life  as  announced  in  the 
preceding  issue  of  The  Fourth  Es- 
tate. 


A  BOOK  OF  SUMMER  TRAVEL. 

If  the  annual  book  of  summer  travel 
issued  by  the  New  York  Central  Rail- 
road grows  more  attractive  than  it  now 
is,  it  will  have  more  items  of  excellence 
than  there  are  ties  in  the  bed  of  the  New 
York  Central  tracks,  which  is  saying  a 
good  deal. 

The  volume  for  1896,  which,  as  usual, 
has  been  prepared  under  the  super- 
vision of  Charles  E.  Story,  the  experi- 
enced and  accomplished  manager  of  the 
advertising  of  the  New  York  Central 
road,  has  just  been  published.  It  con- 
tains over  300  large  pages,  embellished 
with  a  great  many  illustrations,  some 
ot  which  are  so  vivid  and  alluring  that 
the  number  of  travelers  on  the  road 
must  certainly  be  greatly  increased  by 
the  sight  of  them. 


GROWTH  OF  OUTDOOR  SPORTS. 

The  June  number  of  Outing  claims  the 
distinction  of  carrying  in  its  advertising 
pages  a  greater  volume  of  advertise- 
ments appropriate  to  the  character  of  the 
magazine  than  were  ever  contained  in  a 
sinyle  issue  of  any  other  periodical. 

The  remarkable  development  of  out- 
door sports  that  has  taken  place  in  this 
country  has  been  evidenced  no  less  by 
improvements  in  the  reading  matter  in 
Outing,  however,  than  by  the  increase 
in  its  advertising. 


A  MEMORABLE  ISSUE. 

The  Memorial  Day  issue  of  the 
Youth's  Companion  has  an  appropriate 
cover  in  colors.  The  work  was  done 
with  exceptional  delicacy,  and  the  eflTect 
is  striking  as  well  as  artistic. 


THE    CURRENT     FASHION  OF 
LARGE  SPECIAL  ISSUES. 

The  number  of  special  editions,  con- 
taining a  great  many  extra  pages  and 
numerous  illustrations,  which  have  been 
issued  during  the  past  winter  and  spring 
is  surprising.  The  appliances  for  the 
quick  pronuction  of  a  large  volume  of 
any  sort  can  now  be  called  into  service 
at  so  low  a  cost  that  the  expense  is  less 
than  would  be  imagined  by  those  who 
have  not  had  occasion  to  figure  it  up. 
.Still,  it  is,  of  course,  sufficient  to  make 
the  publication  of  these  special  issues  a 
proof  of  enterprise  on  the  part  of  those 
who  get  them  out,  and  often  o(  their 
public  spirit,  for  in  many  cases  the 
special  numbers  are  intended  to  advertise 
the  towns  in  which  they  are  published, 
and  really  help  the  towns  more  than  they 
do  the  publishers. 

The  special  issues  of  the  American 
Wheelman  and  the  Cycling  Gazette  will 
be  remembered  as  among  the  most  strik- 
ing of  the  special  numbers.  Other 
papers  have  done  creditable  work  in  their 
various  lines,  and  the  likelihood  is  that 
next  autumn  and  winter  will  see  addi- 
tional examples  of  industry  and  clever- 
ness. 

One  of  the  special  numbers  to  which, 
perhaps,  not  enough  attention  was  paid 
at  the  time  was  the  semi  centennial 
souvenir  of  the  Cambiidge  (Mass.)  Chron- 
icle. 

This  was  an  elegantly  printed  volume 
of  over  one  hundred  and  forty  pages, 
the  size  of  page  being  12  inches  by  15 
inches.  Over  five  or  six  hundred  illus- 
trations in  all  were  given  in  the  number, 
some  of  them  being  of  unusual  beauty. 
As  a  historical  record  of  Cambridge  in 
print  it  could,  perhaps,  not  be  excelled. 

The  handling  and  arrangement  of  the 
great  volume  of  matter  and  details 
showed  good  taste,  editorial  ability 
and  artistic  talent. 


NEW  MINNEAPOLIS  WEEKLY. 

Minneapolis  has  a  new  paper,  the 
Democrat.  Albert  Dollenmayer,  for 
many  years  on  the  Tribune  of  that  city, 
is  editor  and  publisher. 

The  long  experience  of  Mr.  Dollen- 
mayer in  newspaper  work,  and  his  fami- 
liarity with  politics,  as  well  as  his  politi- 
cal work  in  Washington,  amply  fit  him 
for  the  successful  carrying  on  of  a  publi- 
cation such  as  he  has  begun.  The  paper 
is  issued  weekly. 


A  JOURNALIST  INSANE. 

Edward  Hastings,  a  well-known  news- 
paper man  of  West  Troy,  was  pro- 
nounced insane  last  week.  He  will  be 
taken  to  the  Poughkeepsie  asylum. 


OFFICE  SUPPLIES. 

You  CANNOT 
AP^FORD 

to  prepare  copy 
in  the  old  way; — 

The  New  Way 
is  to  do  it  on  a 


NUMBER 


MODEL 


Remington 

Standard  Typewriter. 


It  saves  Time,  Money,  and 
Labor.    Improves  Quality 
in  every  department. 


Wyckoff,  Seamans  &  Benedict, 
327  Broadway,  New  York, 
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THE  ART  OF  THE  SHEARS  AP- 
PLIED TO  BUSINESS. 


Press-Clipping  Bureaus  and  Their 
Evolution— The  Person  with  the 
Original  Idea  Unknown  to  Fame 
— The  Humor  of  Incompetence 
AND  the  Value  of  Intelligence 
Applied  with  Industry. 

The  man  or  woman — unknown  to 
fame — who  made  the  first  clipping  or 
cutting  from  a  newspaper  hit  on  a  germ 
idea  which  contained  within  it  the  press- 
clipping  business  in  all  its  present  rami- 
fications and  all  its  future  possibilities. 
With  the  tremendous  development  of  the 
press  in  recent  years,  and  with  the  abso- 
lute necessity  nowadays  of  all  manner  of 
time  and  labor-saving  economies,  the 
evolution  into  a  public  business  was  nat- 
ural and  inevitable.  Conflicting  claims 
as  to  who  "  invented  the  system"  are 
futile.  They  are  all  based  on  a  lack  of 
intelligent  comprehension  of  the  mean- 
ing of  words,  or  on  a  somewhat  in- 
fantine egotism  that  contributes  to  the 
gayety  of  nations. 

Beiore  any  press  clipping  bureaus 
were  established  many  exchange  editors 
had  more  or  less  limited  circles  of 
patrons,  and  it  is  well  known  that  Bren- 
tanos,  of  New  York,  supplied  clippings 
to  Governor  Tilden,  Commodore  Van- 
derbilt,  and  other  men  of  prominence. 

As  a  matter  of  historical,  although  al- 
most forgotten  fact,  there  was  an  attempt 
along  somewhat  fake  lines  and  rigidly 
on  the  basis  of  advance  payment  to  es- 
tablish a  press  clipping  bureau  in  ^ew 
street,  New  York,  as  far  back  as  1878. 
It  failed,  but  lasted  long  enough  to  en- 
able the  chevalier  d' Industrie  who  en- 
gineered it  to  take  a  saloon  passage  and 
resume  his  allegiance  as  a  subject  of 
Queen  Victoria. 

There  are  now  half  a  dozen  press 
clipping  burt-aus  in  New  York,  not  to 
mention  one  or  two  of  a  somewhat  myth- 
ical or  shady  character. 

Philadelphia  is  represented  by  the 
Philadelphia  Bureau  of  Press  Clippings, 
an  institution  of  several  years'  standing 
and  now  affiliated  with  the  American 
Press  Information  Bureau  of  New  York. 

Speculation  as  to  the  future  of  an  indus- 
try meeting  so  many  public  utilities  and 
conveniences,  and  of  such  ever-widen- 
ing possibilities  would  be  but  guessing 
and  unprofitable.  Whether  there  will 
continue  to  be  bureaus  in  a  few  of  our 
larger  cities  covering  their  home  circuit, 
and  at  same  time  more  or  less  effectively 
national  in  their  scope  and  aim,  and 
whether  these  will  be  supplemented 
more  and  more  by  purely  local  bureaus, 
or,  whether  by  some  process  of  consoli- 
dation or  evolution,  there  will  be  one  or 
two  large  bureaus,  national  in  their 
character  and  covering  the  entire 
country  with  co  ordinated  branch  offices 
controlled  from  a  metropolitan  head- 
quarters, are  questions  not  very  clear  at 
present,  and  must  be  left  to  the  shaping 
hand  of  time  and  circumstance. 

It  may  happen  in  the  "  visioned  fu- 
ture "  that  some  great  national  bureau 
with  its  executive  offices  in  New  York 
may  also  be  international  and  world- 
wide in  its  scope.  Several  bureaus  now 
have  foreign  correspondents  which  one 
or  two  through  egotistical  delusion  de- 
scribe as  "branches."  A  confedera- 
ting, consolidating,  masterful  Bis- 
marck, although  not  now  visible,  may 
appear  on  the  horizon.  There  are 
probably  one  or  two  young  Napoleons 
now,  if  native  modesty  would  allow  them 
to  speak. 

It  must  be  admitted  that,  like  many 
other  industries  at  the  present  time,  the 
press  clipping  business  is  somewhat 
overdone  and  ahead  of  public  require- 
ments as  to  quantity.  It  is  different  as 
to  quality.  There  is  still  room  at  the 
top— competition  has  cut  prices  unduly, 
which  is  bound  to  react  to  some  extent 
on  the  service.  Unfortunately,  also  the 
business  has  always  to  some  extent  been 
tarnished  by  inferior  services  due  to  the 
cheap  help  employed  by  some  bureaus. 

Clippings  are  sent  out  without  intelli- 
gence or  discrimination  -duplicates  and 


trivial  chestnuts  going  the  rounds  do 
duty  over  and  over  again.  Western 
news  is  taken  from  press  dispatches  in 
eastern  papers  and  vice  versa.  This 


PATRICK  ROBERTSON. 


sort  of  service  has  its  amusing  features. 
Dr.  Samuel  johnson,  Isaak  Walton, 
Plutarch,  Marshal  Ney,  statesmen, 
orators  and  warriors,  dead  and 
gone,  have  had  circulars  and 
special  letters  addressed  them 
soliciting  their  patronage  and  causing 
astonishment  in  Uncle  Sam's  dead  letter 
office. 

Readers  are  sometimes  employed 
without  the  brains  to  grasp  ideas  or  to 
tell  an  item  or  article  by  the  "  cut  of 
the  jib,"  as  it  were,  who  go  mechan- 
ically by  the  words,  and,  with  such 
ridiculous  results  owing  to  still  em- 
bryotic  office  methods,  that  notices 
about  snow  banks,  sand  banks,  schooners 
lost  on  the  banks  of  Newfoundland, 
have  been  sent  to  clients  who  desired 
information  on  banking  subjects. 

These  features,  however,  are  of  a 
transient  nature.  They  do  not  belong 
to  the  future  of  the  press  clipping  busi- 
ness. To  be  sure,  quite  a  number  of 
patrons  of  bureaus  have  adjusted  them- 
selves to  the  methods  they  have  found, 
and  are  a  little  bit  incredulous  as  to  the 
possibility  of  any  other.  But  it  is  going 
to  be  very  odd,  and  in  contradiction  of 
all  history  and  observation  in  other 
lines  of  business  effort,  if  there  is  not  to 
be  in  the  press  clipping  business  an  in- 
telligent progression  along  experi- 
ences, crystallized  into  improved  and 
constantly  improving  methods,  and  an 
ultimate  survival  of  the  fittest. 

The  Fourth  Estate  can  properly 
state  that  the  intelligence  shown  in  the 
newspaper  clippings  furnished  by  the 
American  Press  Information  Bureau  of 
No.  23  Park  Row,  New  York,  is  of  the 
highest  order  and  greatest  value.  This 
is  due  to  the  persevering  labor  of  Patrick 
Robertson,  a  gentleman  of  wide  knowl- 
edge and  education,  who  makes  a  suc- 
cessful business  of  serving  what  the 
papers  have  to  say.  Nothing  seems  to 
escape  him,  while  repetition  is  a  horror 
to  him  and  an  avoided  careless  sin. 

Mr.  Robertson  is  the  manager  of  the 
American  Press  Information  Bureau. 

He  has  been  connected  with  the  press- 
clipping  business  for  some  years.  He 
established  the  Philadelphia  Bureau  of 
Press  Clippings  and  obtained  for  it  a 
wide  reputation  for  intelligent,  superior 
and  discriminating  service  which  it  re- 
tains under  its  present  able  manage- 
ment. 

Two  years  ago  Mr.  Robertson  as- 
sumed the  management  of  the  American 
Press  Information  Bureau,  which  had  run 
down  owing  to  the  long  sickness  of  the 
former  manager  and  a  year's  interreg- 
num of  incapacity  that  followed  his 
death.  Under  Mr.  Robertson's  manage- 
ment the  bureau  has  much  more  than 
regained  its  former  prestige.  The  same 
guiding  principles  of  careful  and  ju 
dicious  service  that  led  to  the  disting- 
uished success  in  cautious  Philadelphia 


have  had  even  greater  results  in  New 
York.  In  addition  to  its  regular  clip- 
ping business  the  bureau  issues  the 
Daily  Telephone  News,  a  mimeographed 
resumd,  without  bias,  of  all  items  and 
articles  bearing  on  the  telephone  indus- 
try that  appear  in  the  newspapers  of  the 
day.  It  has  been  a  success  from  the 
first  and  has  the  liberal  support  of  the 
telephone  and  co-related  industries. 


HIGH  CLASS  RETAIL  ADVERTIS- 
ING IN  LARGE  CITIES. 


What  the  Advertising  Manager  of 
A  New  York  Firm  Thinks  on  the 
Subject. 

A.  A.  Vantine  &  Company,  New 
York,  are  generally  conceded  to  be  the 
largest  importers  and  dealers  in  Oriental 
goods  in  the  world. 

The  firm  spends,  in  round  figures, 
about  $100,000  for  local  advertising  in 
New  York  papers.  As  local  advertising 
is  a  subject  which  becomes  of  greater 
importance  from  month  to  month  in 
every  large  city  in  the  country,  news. 


F.  J.  GIBSON. 

paper  and  advertising  men  will  be  inter- 
ested in  an  interview  held  a  few  days 
ago  between  a  representative  of  Brains 
and  F.  J.  Gibson,  the  advertising  man- 
ager of  Vantine  &  Company: 

"  I  suppose,"  said  the  inquirer,  "  that 
such  a  business  as  this  must  be  adver- 
tised in  a  particularly  dignified  manner." 

"Why  more  than  any  other?"  Mr. 
Gibson  asked. 

"  Don't  you  think  that  a  business  like 
yours  or  like  that  of  Tiffany,  for  in- 
stance, needs  to  be  advertised  with  care- 
ful and  precise  dignity,  while  the  adver- 
tising of  a  store  which  handles  cheap 
goods  for  the  masses  may  be  more  easy 
going?" 

"  I  don't  see  why  there  should  be  very 
much  distinction.  Indeed,  dignity  is 
often  just  another  name  for  dullness," 
Mr.  Gibson  replied.  "If  a  possible  cus- 
tomer comes  into  our  store  or  into  Tif- 
fany's he  gets  a  plain  business  talk,  with- 
out any  familiarity  and  without  any  dig- 
nified or  any  other  sort  of  frills." 

"Do  you  believe  in  'blind'  head- 
lines? " 

"No.  I  believe  that  in  all  cases  the 
headline  should  tell  something  about  the 
goods  the  ad  is  intended  to  sell." 

"  And  the  cuts,  too?  " 

"Yes.  I  firmly  believe  in  cuts. 
They  are  very  valuable.  But  they 
should  always  be  good  cuts,  and  should, 
like  the  headlines,  be  descriptive  of  the 
goods." 

"  Do  you  think  any  kind  of  advertis- 
ing pays  except  the  newspapers?  " 

"  Yes,  but  programme  and  scheme  ad- 
vertising is  money  thrown  away." 

"  How,  then,  can  you  reach  the  peo- 
ple who  don't  read  newspaper  ads?  " 

"There  aren't  any  such  people  who 
would  be  likely  to  buy  at  Vantine's." 

"  How  about  poster  advertising  ?  " 

"Good  for  proprietary  articles.  Not 
good  for  a  store  that  carries  a  line  of  va- 


rious sorts  of  goods  that  constantly 
change  in  prices  and  variety." 

The  opinions  expressed  by  Mr.  Gibson 
are  quoted  because  they  are  so  much  in 
harmony  with  the  experience  of  many 
advertisers. 

Mr.  Gibson,  whose  work  for  Vantine 
&  Company  has  been  so  much  com- 
mended, was  formerly  in  the  manufac- 
turing business  in  Toronto,  but  after 
coming  to  the  United  States  soon  en- 
tered the  line  of  work  for  which  he  is  pe- 
culiarly fitted.  For  some  time  he  was 
the  advertising  manager  of  the  Diamond 
Starch  Company.  Then  he  went  south 
as  advertising  manager  for  a  patent 
medicine.  Upon  his  return  to  New  York 
he  was  at  once  engaged  by  Vantine  & 
Company. 


YOUNGEST  GEORGIA  EDITOR. 

James  P.  Callaway  is  said  to  be  the 
youngest  editor  in  Georgia,  and  is  rapidly 
bringing  his  paper,  the  La  Grange  Re- 
porter, to  the  front. 

Up  to  two  months  ago  he  was  a 
student  in  the  State  university.  At  that 
time  his  father,  Rev.  S.  P.  Callaway, 
died.  The  Reporter  had  long  been 
managed  successfully  by  Mr.  Calla- 
way. 

Young  Mr.  Callaway  manfully  gave 
up  his  course  in  college,  and  returned  to 
his  home  immediately  after  his  father's 
death  and  plunged  actively  into  editorial 
work,  taking  complete  charge  of  the 
Reporter. 

The  clientele  of  the  paper  was  anxious 
to  see  how  the  son  of  their  old  editor 
would  turn  out,  and  they  watched  the 
young  man  with  the  deepest  interest. 
They  are  more  than  pleased  to  note  that 
the  paper,  under  the  management  of  the 
talented  young  editor,  is  losing  none  of 
its  reputation. 

AN  ODD  PUBLICATION. 


A  Newspaper  That  Is  Almost  En- 
tirely Columns  of  Figures. 

About  the  queerest  newspaper  among 
the  many  queer  ones  that  seek  and  no 
doubt  occasionally  find  readers  is  Le 
Monaco.  From  a  copy  that  has  drifted 
into  ttiis  office  it  appears  that  Le  Monaco 
is  issued  weekly,  is  admirably  printed  on 
expensive  paper,  and  that  its  "news" 
consists  almost  exclusively  of  figures  ar- 
ranged in  long  columns,  says  the  Wash- 
ington Post. 

These  figures  tell  in  what  compart- 
ment of  the  roulette  wheels  at 
Monte  Carlo  and  Spa  the  little 
balls  have  come  to  rest  during  a  week's 
"business."  What  value  this  informa- 
tion has  for  any  human  being— even  for 
those  who  play  on  a  "  system  " — we  are 
at  a  loss  to  conjecture,  but  that  it  is 
regarded  as  of  some  importance  is 
shown  by  the  fact  that  the  paper  costs 
$8  a  year,  and  that  the  advertising  rates 
are  $i  a  line  for  "  annonces,"  and  $6  a 
line  for  "reclames." 

SPORTING  GOODS. 


MONARCH 


Mounted  on  this  king  of  bicycles  you 
are  Monarch  of  all  you  survey.  All 
nature  is  yours  as  you  speed  along  on 
your  ride  of  health  and  happiness. 
You  can  depend  on  the  Monarch 
in  any  emergency.  There's  "  Know 
How  "  in  the  making. 

Four  models,  $80  and  $100,  fully  guaran- 
teed For  children  and  adulis  who  want  a 
lower  price  wheel  ihe  DEFIANCE  is  made 
in  eight  modeU,  $40 
to  S75.  Send  for 
Monarch  book. 

MONARCH 
CYCLE  MFG.  CO.. 
Lake.  Halsted  and 
Fulton  Sis., 
CHICAGO 
83  Reade  St., 
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FACSIMILE  PAGE  OF  A  PERSIAN  NEWSPAPER. 

The  recent  death  of  the  Shah  of  Persia  gave  the  press  unbounded  opportunity 
for  telling  stories  of  the  oriental  ruler,  and  certainly  not  less  interesting  will  be  a 
picture  of  the  Shah's  newspaper,  the  Iran. 

Through  the  courtesy  of  H.  P.  Hubbard  we  are  able  to  present  a  cut  of  the 
Iran.  Though  it  is  unintelligible  to  us,  yet  it  mmt  have  contained  many  great 
beats,  as  it  was  the  official  organ  ot  the  Shah.  The  idea  of  headlining  is  noticeable 
and  the  prominence  given  the  title  a  marked  feature. 

The  Iran  is  slill  published  at  Teheran,  Persia,  and  contains  chiefly  the  orders 
and  utterances  of  the  government.  It  is  lithographed,  appearing  three  times  a 
month,  and  is  the  only  paper  of  importance  in  the  empire.  The  Iran  has  no 
advertisements,  but  has  a  sworn  to  circulation  of  15,0x30  copies  each  issue. 


FROMTHE"AD"FIELD 


MANY  ITEMS  OF  INTEREST  FROM 
MANY  SOURCES. 


Some  Activity  Continues  Among 
Advertisers  in  Spite  of  the  Ap- 
proach OF  THE  Season  of  Dulness 
— Numerous  New  Concerns  Begin 
THE  Use  of  Newsi'Aper  Space  — 
Miscellaneous  Notes. 


NEW    REAL    ESTATE  ADVER- 
TISER  IN  NEW  YORK. 

The  New  Orange  Industrial  Associa- 
tion is  the  name  of  a  real  estate  company 
which  intends  to  do  considerable  adver- 
tising of  lots  and  other  real  estate  which 
is  located  near  Orange,  N.  J.  The  main 
office  is  at  792  Broad  street,  Newark, 
N.  J.,  but  the  office  of  the  president  of 
the  company  is  at  253  Broadway,  New 
York.  There  are  also  branch  offices  in 
other  cities. 

Most  of  the  advertising  will  be  done 
in  New  York  city  dailies,  and  the  pres- 
ent intention  is  that  the  orders  for  these 
dailies  shall  be  handled  by  the  Greater 
New  York  Advertising  Company,  whose 
office  is  in  the  up  town  office  of  the  New 
York  Sun. 


NEW  ENGLAND  FAVORED. 

Among  the  new  advertising  going  to 
New  England  papers  is  that  of  the  Burk- 
hardt  Brewing  Company.  The  orders 
go  through  C.  H.  Guild  &  Company, 
advertising  agents,  Boston.  The  same 
agency  will  shortly  place  orders  in  New 
England  papers  for  the  Ypsilanti  Specific 
Company. 

This  company  is  a  new  concern  that  is 
making  up  a  list  of  papers  of  general 
circulation  in  which  to  advertise.  Seville 
Johnston  is  the  advertising  manager.  It 
has  a  Boston  office  at  19  Pearl  street. 


THE    DEVELOPMENT   OF  SUB- 
URBAN  ADVERTISING. 

Ehrich  Brothers,  New  York,  are  said 
to  have  met  with  gratifying  success  on 
their  mail  order  advertiiing.  Since 
opening  their  grocery  department  papers 
have  been  largely  used  that  circulate  in 
the  vicinity  ot  New  York,  and  the  list  is 
to  have  additions. 


A  POSSIBLE  GLUT  OF  GENIUS. 

E.  L.  Spence,  of  Alonquin,  111.,  has 
embarked  in  the  ambitious  enterprise  of 
teaching  journalism  by  mail.  It  will  be 
well  to  place  restrictions  on  the  volume 
of  publicity  given  to  his  undertaking  for 
fear  that  first  class  journalists  may  out- 
number first  class  papers. 


AN  ADVERTISING  PROPOSITION. 

The  Central  Cycle  Manufacturing 
Company,  Indianapolis,  which  manu- 
factures the  Ben  Hur  Bicycle,  is  ofifering 
the  latter  to  publishers  at  $.75,  of  which 
$35  must  be  paid  in  cash,  the  balance 
being  payable  in  space. 


SEEKS  PUBLICITV'S  LIGHT. 

The  Missouri  Lamp  Manufacturing 
Company,  115  Morgan  street,  St.  Louis, 
is  extending  the  market  for  its  goods. 
More  or  less  advertising  will  have  to  be 
done.  Weeklies  and  monthlies  will  be 
used. 


THE  MEDIUMS  USED  ARE  FEW. 

The  Union  Bottling  Company,  513 
West  25th  street.  New  York,  is  doing 
direct  advertising  for  its  Golden  Key 
brand  of  ginger  ale.  Only  temperance 
papers  are  to  be  used. 


MISCELLANEOUS  NOTES. 

Remington  Brothers,  309  Broadway, 
New  York,  are  placing  additional  ad- 


vertising orders  for  the  Equitable  Life 
Assurance  Company  in  French  papers 
in  Canada. 

Edwin  D.  Fox  &  Company,  66  Broad- 
way, New  York,  are  advertising  Cripple 
Creek  mining  stock  in  dailies. 

Hall,  Carter  &  Frame,  Reading,  Pa., 
are  to  advertise  imitation  diamonds  in 
the  classified  columns  of  daily  papers. 

Smith's  Bile  Beans  are  being  adver- 
tised again  in  Ohio  papers. 

The  Anderson  Wire  Brush  Company, 
135  East  Third  street,  Cincinnati,  is 
advertising  for  agents. 

The  Varley  Chemical  Company,  867 
West  Polk  street,  Chicago,  is  handling 
patent  medicines  for  which  the  benefits 
of  publicity  are  desired. 

The  Avon  Garter  Company,  220 
Chauncey  street,  Boston,  is  said  to  be 
contemplating  a  line  of  advertising. 

An  incorporated  concern  called  the 
Thompson  Diphtheria  Cure  Company  at 
Williamsport,  Pa.,  is  said  to  be  in  the 
market  for  advertising. 

The  Bonus  Medicine  Company,  Port- 
land, Me.,  is  a  name  under  which  Frank 
J.  Smith  of  that  city  is  conducting  a 
proprietary  medicine  business  which  it 
is  sought  to  extend  with  the  aid  of  adver- 
tising. 

The  Hamilton  Bicycle  Company, 
Youngstown,  O.,  will  advertise  an  air 


pump  for  bicycles.  It  is  probable  that 
the  advertising  will  be  restricted  in  vol- 
ume. 

A  concern  called  Anderson's  Vege- 
table Medicine  Company,  1430  North 
loth  street,  Philadelphia,  is  seeking  pub- 
licity for  a  dispepsia  remedy. 

A  further  list  of  monthlies  and  week- 
lies is  to  be  used  for  the  Automaton  Self- 
Playing  Attachment  for  pianos.  The 
headquarters  of  the  concern  are  at  675 
Hudson  street,  New  York. 

Mr.  Marratti,  162  West  64th  street. 
New  York,  has  a  consumption  cure 
which  he  intends  to  advertise  direct. 
Papers  of  general  circulation  will  be 
used.  A  little  local  advertising  is  being 
done  at  present. 

"Rothschild's,"  119  West  23d  street, 
New  York,  is  advertising  ladies'  bicycle 
and  outing  suits  in  family  papers,  and 
papers  of  general  circulation  that  have 
women's  departments.  M.  Heimer- 
dinger.  World  Building,  New  York,  is 
placing  this  business. 

There  is  authority  for  the  statement 
that  a  well-known  New  York  medicine 
house,  which  has  done  little  newspaper 
advertising  for  years,  will  gradually  de- 
velope  an  important  line  of  advertising 
in  dailies. 

Dr.  Gunn,  of  52  West  23d  street. 
New  York,  a  specialist  in  kidney  dis- 
eases, is  doing  some  direct  advertising, 
using  dailies  of  large  circulation  and 


some  weeklies.  No  n'.ediums  with  less 
than  100,000  circulation  will  be  used. 

C.  H.  Guild  &  Company's  Chicago 
office  has  placed  orders  recently  for  Dr. 
Richardson's  Rupture  Cure. 

The  Breslin  Cigar  Manufactory,  862 
First  avenue.  New  York,  has  decided  to 
advertise  its  Patrick  Henry  cigars  in 
papers  that  appeal  to  Irish -Americans. 

J.  Hubbard  &  Company,  12  Franklin 
avenue,  Boston,  are  advertising  a  ger- 
micide. 

J.  K.  Drake,  Troy,  N.  Y.,  is  again 
sending  out  advertising  for  Dr.  Roselle's 
Zedoary. 

C.  R.  Harrie  &  Company,  commission 
merchants,  225  South  Water  street,  Chi- 
cago, are  contemplating  the  use  of  agri- 
cultural papers  through  the  summer 
months. 

The  Investment  Association,  100 
Broadway,  New  York,  of  which  R.  S. 
Green  is  manager,  is  a  new  "  dis- 
cretionary account "  concern,  and  will 
shortly  advertise  for  money  to  invest. 
The  orders,  if  given,  will  probably  be 
placed  through  an  agent. 

The  Noblestown  Manufacturing  Com- 
pany, Noblestown,  Pa.,  is  just  marketing 
a  receptacle  for  the  preservation  and 
shipment  of  farm  products,  butter,  etc. 
This  company  will  advertise  quite  ex- 
tensively in  agricultural  papers. 

Dr.  C.  H.  Mason,  Chatham,  N.  Y., 
is  giving  orders  direct  to  papers  of  gen- 
eral circulation.  He  has  a  sanitarium  at 
that  place,  and  advertises  proprietary 
medicines  besides. 

Dr.  Swayne  &  Son,  36  South  7th 
street,  Philadelphia,  are  advertising  in 
western  dailies.  The  orders  are  given 
"  direct." 

The  Corona  Chemical  Company,  89 
Euclid  Avenue,  Cleveland,  is  putting 
some  proprietary  medicines  on  the 
market,  which  it  proposes  to  advertise 
"  direct "  in  western  dailies  and  week- 
lies. 

The  Teoc  Mineral  Company,  Pacific 
building,  Washington,  is  a  new  coucern 
which  is  about  to  market  a  new  remedy, 
which  will  be  advertised  "  direct  "  in 
the  south. 

Hibbard  Brothers,  now  styling  them- 
selves advertising  agents,  269  Dearborn 
street,  Chicago,  were  formerly  con- 
nected with  the  Royal  Wine  Company, 
and  before  that  with  the  Hibbard  Broth- 


SPORTING  GOODS. 


A  HEALTHY 
BODY 

makes  a  healthy  mind. 

Clever  newspaper  men 
must  have  a  healthy  body 
and  a  clever  mind. 

That's  why  there  are 
more  newspaper  men  this 
year  riding  the  SPALD- 
ING BICYCLE  than 
ever  before. 

They  recognize  the  fact 
that  the  Spalding  Bicycle 
is  the  fastest,  safest  and 
easiest  running  bicycle 
built.  It  is  the  newspa- 
per men's  favorite. 
Price,  $100.00 


price  and  quality  guaranteed. 


A.  G.  Spalding  &  Bros., 

new  YORK.  CHICAGO. 
PHILADELPHIA. 
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ers  Extract  Company.  It  is  said 
that  these  concerns  were  "  under  a 
cloud." 

The  North  State  Insecticide 
Company,  Richmond,  is  desirous 
of  reaching  all  tobacco  raisers. 

The  De  Laval  Separator  Com- 
pany, New  York,  is  sending  out  a 
new  line  of  advertisements. 

C.  W.  Little  &  Company,  32 
Cortlandt  street.  New  York,  are 
advertising  scarl  pins  and  contem- 
plate building  up  a  mail  order  bus- 
iness in  jewelry. 

The  Oval  Kindler  Company, 
Bloomfield,  Ind.,  is  again  running 
a  classified  advertisement  in  a  line 
of  dailies. 

The  Florida  Development  Com- 
pany, Avon  Park,  Fla.,  is  again 
sending  out  its  proposition  to  for- 
ward a  monthlynews  letter  in  ex- 
change for  consecutive  insertions 
of  a  half-inch  advertisement  of 
Florida  lands. 

The  Novelty  Manufacturing  Com- 
pany, Rock  Island,  111.,  successor 
to  the  Novelty  Regulation  Com- 
pany, of  Sterling,  111.,  is  about  to 
send  out  advertising  to  agricultural 
papers  for  its  agricultural  imple- 
ments. 

The  Laville  Laboratory  Com- 
pany, Springfield,  O.,  is  the  name 
ot  a  concern  which  is  making  use 
of  newspaper  space. 


E.  Taussig  &  Company,  206  East 
57th  street,  New  York,  are  to  advertise 
a  disinfectant  through  the  summer.  The 
•western  business  will  be  done  through 
the  West  Disinfecting  Company,  2355 
Indiana  avenue,  Chicago. 

The  Progress  Company,  Rockport, 
Tex.,  publisher  of  the  monthly  Progress, 
is  sending  out  a  few  advertisements  for 
general  circulation. 

The  Pritchard  and  Hamilton  Travel- 
er's Outfits,  which  are  being  advertised 
in  papers  that  circulate  within  40 
miles  of  New  York,  are  going  through 
W.  H.  H.  Hull  &  Co.,  Tribune  Build- 
ing,  New  York. 

S.  E.  Howard's  Son  Company,  21 
Mercer  street,  New  York,  are  using  some 
magazine  space  to  advertise  their  fast 
black  darning  cotton. 


A  REMARKABLE  SHOE  "AD." 

What  is  perhaps  the  largest  news- 
paper advertisement  of  "  shoes  exclus- 
ively," that  ever  appeared  was  in  a  re- 
cent issue  of  the  Chicago  Times-Herald. 
It  was  an  announcement  of  a  special 
shoe  sale  by  the  Foreman  Shoe  Company 
of  Chicago.  This  company  is  a  local 
advertiser,  and  the  page  advertisement 
mentioned  was  prepared  by  the  Times- 
Herald,  and  used  exclusively  by  that 
paper. 

The  advertisement  consisted  largely 
of  appropriate  illustrations  and  was  so 
striking  that  no  reader  of  the  Times- 
Herald  would  be  apt  to  miss  it. 


ADVERTISING  THEATRES. 

The  Dramatic  Times,  New  York, 
makes  some  comment  in  a  recent  issue 
on  the  resolution  lately  made  by  a  prom- 
inent theatrical  manager  in  New  York 
to  stop  bill  board  advertising  and  adver- 
tise more  in  the  newspapers. 

The  Dramatic  Times  commends  the 
manager's  decision,  but  adds: 

"The  cost  of  advertising  New  York 
theatres  has  always  been  a  subject  of 
much  discussion  and  a  great  deal  of  seri- 
ous attention. 

"  The  average  weekly  outlay  of  a 
theatre  which  occupies  no  specially  large 
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space  in  the  various  papers  runs  pretty 
closely  upon  $400  a  week.  This  is  be- 
cause the  managers  will  persist  in  adver- 
tising in  a  lot  of  publications  which  few 
people  read,  and  which  exercise  not  the 
slightest  influence  upon  their  business. 
They  advertise  in  these  periodicals,  not 
because  they  think  people  read  the  ad- 
vertisements, but  in  order  to  secure  their 
friendship  in  the  editorial  columns. 

"The  advertising  of  New  York  thea- 
tres is  a  deep  study,  and  not  a  single 
manager  has  ever  set  to  work  to  learn 
which  paper  is  most  benefit,  and  which 
paper  reaches  the  right  class." 

While  this,  if  true,  may  not  apply  to 
theatrical  advertising  in  other  large 
cities  as  much  as  it  does  in  New  York,  it 
will  be  "worth  thinking  over"  by  the 
managers  in  some  of  them. 


A  RURAL  "AD-SMITH." 


Farmer  Hiram's  "Hack"  at  Sum- 
mer Resort  Advertising— He  Set 
A  Bad  Example. 

The  Chicago  Post  describes  an  old 
farmer  who  was  leaning  over  a  pine 
table,  laboriously  making  pencil  marks 
on  a  sheet  of  white  paper. 

"  It's  derned  hard  writin'  advertise- 
ments, Maria,"  he  said,  at  last,  "when 
you  don't  know  jes'  how." 

"You  writ  one  last  summer,  Hiram. 
Can't  you  jes'  copy  it  ?"  she  asked. 

"'Twarn't  no  good, "he  answered, 
shortly.  "I've  been  lookin'  the  matter 
up  some  since  then,  an'  I  find  I  left 
out  a  hull  lot.  Is  the  old  trough  down 
in  the  old  five- acre  lot  all  cleaned 
out?" 

"Henry  cleaned  it  this  mornin',"  she 
said. 

"All  right,"  he  returned,  bending  to 
his  work  again.  "  I'll  put  in  '  good 
bathin'  within  easy  walkin'  distance  of 
the  house.'  " 

"Ain't  that  a  lie,  Hiram  ?"  she  asked, 
doubtfully. 

"  'Course  it  ain't,"  he  replied  prompt- 
ly. "  It  would  be  a  lie  if  I  said  anythin' 
about  swimmin',  but  that  trough  is 
good  for  bathin'.  Is  the  windmill  work- 
in'  all  right  ?" 

"The  boys  say  it's  a  little  cranky  yet, 
but  they've  got  it  fixed  so's  it  works  most 
of  the  time. " 

He  went  at  it  with  the  pencil  again, 
and  a  few  minutes  later  he  read  the 


following:  "  Running  water  not  loyards 
from  the  door." 

Maria  shook  her  head. 

"  Mebbe  it's  all  right,"  she  said,  "  but 
it  don't  seem  so  to  me.  I  s'pose  you 
put  in  something  about  the  lawn,  too." 

"  Of  course  I  did,"  he  replied.  "I 
said  it  was  a  lovely  lawn  an'  almost  lim- 
itless. I'll  paint  'lawn  '  on  a  board  an' 
stick  it  up  in  the  old  hay  field  'cross  the 
road.  Then  I  said:  '  Fish  within  a  mile 
and  '  " 

"  Fish!"  she  exclaimed.  "  There  ain't 
any  fishin'  within  20  miles  of  here." 

"Who's  talkin'  of  fishin'?"  he  de- 
manded. "I  said  'fish,'  and  I  know 
there's  fish  at  Cy  Parker's  general  store, 
not  more'n  a  mile  from  here,  for  I  see  a 
box  of  sardines  there  myself  yesterday." 

"I  s'pose  you've  got  in  somethin' 
about  fine  shade  tree,"  she  said  resign- 
edly. 

"  Of  corse,"  he  answered,  "  and  that 
ain't  no  lie,  either,  for  you  know  there's 
a  hull  grove  of  them  up  the  road  a  ways. 
The  only  thing  that  kinder  hurt  my  con- 
science was  the  '  cool  nights.'  I  reckon 
that  was  a  straight  lie,  but  we've  to  iie  some 
if  we  go  into  the  summer  resort  business 
an'  they'll  find  everythin'  else  just  as 
advertised." 

And  having  thus  squared  himself  with 
his  conscience  he  added  something 
about  no  mosquitoes  and  mailed  the  ad- 
vertisement to  a  city  newspaper. 


NEW  YORK'S  NEW  DRY  GOOD'S 
FIRM  AND  ITS  FOUNDERS. 

It  is  expected  that  the  new  dry  goods 
or  department  store  of  Siegel,  Cooper  & 
Company  in  New  York  will  be  completed 
in  September  or  October. 

As  already  stated,  the  opening  of  the 
store  for  business  will  result  in  an  in- 
crease of  many  thousands  of  dollars  in 
the  annual  income  of  the  New  York 
dailies  from  advertising. 

The  magnitude  of  the  business  already 
carried  on  by  Siegel,  Cooper  &  Com- 
pany in  Chicago  is  well  known.  The 
addition  of  the  New  York  business  will 
make  the  firm  a  very  important  one  in 
the  drygoods  trade. 

Henry  Siegel  started  the  Chicago  store 
in  1887,  in  partnership  with  Frank  H. 
Cooper  and  Isaac  Kleim.  It  appears 
that  the  firm  is  still  composed  of  these 
three  persons.  Mr.  Siegel  is  only  forty- 
four,  Mr.  Cooper  is  about  fifty,  and  Mr. 
Kleim  is  under  forty. 


ENTERPRISE  IN  WEST  VIRGINIA. 

An  interesting  industrial  edition  has 
recently  been  issued  by  the  Parkersburg 
(W.  Va.)  State  Journal.  The  State 
yournal  has  always  been  credited  with 
enterprise,  and  this  edition  of  the  paper 
is  worthy  of  the  industry  and  talent 
generally  ascribed  to  its  editors  and 
publishers.  Parkersburg  is  known  as  a 
prosperous  and  thrifty  city,  and  the  his- 
tory of  Parkersburg  for  the  past  twenty- 
seven  years  is  practically  the  history  of 
the  State  Journal. 

The  important  industries  of  Parkers- 
burg are  set  forth  comprehensively  in 
this  industrial  issue,  as  well  as  the  muni- 
cipal and  social  features  of  the  city. 

This  special  number  consists  of  forty- 
seven  large  pages,  in  addition  to  a  tinted 
cover.  A  great  many  half-tone  illustra- 
tions, with  hundreds  of  portraits  of  resi- 
dents of  Parkersburg,  are  embraced  in 
the  contents. 

The  State  Journal  was  established  in 
1869.  A.  B.  White,  the  present  editor  of 
the  State  Journal,  and  S.  B.  Baker,  the 
business  manager,  purchased  the  paper 
in  i88i.  It  was  then  a  weekly.  The 
daily  edition  was  begun  in  1883.  The 
paper  prospered  to  such  an  extent  that 
shortly  afterwards  it  was  found  neces- 
sary to  purchase  land  for  a  building, 
which  was  erected  as  soon  as  practicable 
and  taken  possession  of  by  the  paper  in 
the  spring  of  1884. 

The  entire  edifice  is  now  occupied 
by  the  paper,  the  building  having 
been  added  to  from  time  to  time  as  ad- 
ditional space  was  found  necessary. 
The  mechanical  equipment  of  the  State 
Journal  is  excellent,  and  the  paper  has 
attained  from  year  to  year  an  increasing 
influence  and  growth. 

The  management  of  the  editorial  and 
publication  interests  of  the  paper,  from 
the  time  that  Messrs.  White  and  Baker 
purchased  it,  has  been  marked  by 
energy,  courage  and  ability  as  well  as 
uninterrupted  success.  The  State 
Journal  is  one  of  the  dailies  outside  of 
the  leading  cities  which  has  made  quite 
a  name  for  itself,  and  newspaper  men 
who  have  heard  of  the  Parkersburg 
State  Journal  will  be  interested  in  the 
portraits  of  Messrs.  White  and  Baker 
that  are  given  in  this  issue  of  The 
Fourth  Estate. 


The  Syracuse  (N.  Y.)  Herald  com- 
pany has  increased  its  capital  stock  to 
S200.000. 
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253  Broadway,  NEW  YORK, 
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TWO  DOLLARS  A  year,  in  advance, 

CO  any  part  of  the  United  States  or  Canada ;  to 
Foreign  Countries  in  the  postal  union,  $4  a  year. 
Single  copies,  TEN  CENTS. 


Subscribers  should  have  their  copies  of  The 
f  OURTH  Estate  addressed  to  their  homes,  so 
at  to  avoid  chance  0/  loss  in  the  mass  0/ 
exchanges  which  go  to  every  newspaper  office. 


Eatarad  at  the  New  York  post  office  for  trans- 
mission through  the  mails  at  second  class  rates. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  CO  the  mch;  160  lines  to  the  column). 

Discounts  :  On  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months.  30  per 
cenC;  six  monchs,  40  per  cent.;  one  year.  50 
per  cent. 

Advertisements  in  special  position.  75  cents, 
and  on  first  page,  $1  per  lineeach  insertion,  with- 
ont  discount. 

Small  advertisements  under  classifiedheadings. 
tnch  as  Situations  Wanted,  Help  Wanted,  For 
Sale.  To  Let,  Instruction,  Writers.  Correspond- 
ents. 25  cents  a  line  (about  7  words)  each  in- 
sertion, withouc  discount. 

WE  CAN  NOT  "EXCHANGE." 
It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

OUR   choicest    "  BARGAINS." 
No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  $25  we  will  send  25  annual  sub- 
scriptions. 

No.  3. — For  $4  we  will  send  The  Fourth 
Estate  until  the  end  of  1896.  and  all  numbers 
from  March  i,  1895. 

BOUND  VOLUMES. 

For  $2.50  we  will  send  a  bound  volume  of  the 
last  half-year,  September  to  February,  inclusive; 
or  for  we  will  send  a  bound  volume  of  the 
last  full  year,  March.  1895,  to  February,  1896, 
inclusive. 


METROPOLITAN  DIFFICULTIES. 

The  newspapers  of  New  York  city 
labor  under  certain  disadvantages  that 
are  not  exactly  comprehended  else- 
where, except  perhaps  by  those  who  have 
studied  the  metropolis  and  its  ways. 
The  power  that  can  call  the  intelligent 
and  eager  attention  of  citizens  of  other 
cities  to  the  events  about  them  is  to  a  de- 
gree paralyzed  by  the  sentiment  of  New 
York  city. 

No  one  can  doubf,  though  some  do 
express  such  doubts,  that  New  York  is 
interested  in  good  works,  and  that  its 
citizens  occisionally  take  an  interest  in 
other  peoples.  The  metropolis  is  the 
centre  of  more  men  feverishly  anxious 
for  success  than  any  other  city  on  the 
continent,  and  the  degrees  of  success  are 
intensified  so  that  every  man  is  chiefly  for 
himself.  He  and  his  fellows  go  home  tired 
from  business  and  it  is  hard  to  excite 
them  to  the  point  of  bothering  about 
anybody  else.  This  was  never  better 
illustrated  than  by  the  Cuban  fair. 

It  is  true  that  the  fair  was  not  a  fail- 
ure, and  yet  it  is  equally  certain  that  it 
was  not  the  success  it  would  have  been 
in  any  other  city  where  the  papers 
might  give  it  as  much  attention.  The 


newspaper  pictures  of  the  pretty  girls, 
who  when  seen  were  far  more  beautiful 
than  the  journals  made  them,  did  not 
attract  the  youth  to  any  surprising  de- 
gree. 

The  same  could  not  have  been  true  of 
any  other  American  city,  and  one  is  for 
the  moment  forced  to  wonder  if  the 
Cuban  cause  is  not  uninteresting  to  the 
New  Yorkers.'or  whether  the  power  of 
the  press  has  declined  in  the  metropolis. 


HONOR  TO  ST.  LOUIS. 

The  newspapers  of  St.  Louis  last  week 
went  through  one  of  the  hardest  tests  of 
their  fidelity  to  the  public  that  could  be 
imagined.  Their  city  was  the  storm 
center  of  a  tornado.  The  people  knew 
only  that  they  had  met  with  a  terrible 
disaster,  and  they  and  the  outside  world 
relied  on  the  men  of  the  St.  Louis  papers 
for  the  information  of  just  what  had 
happened. 

It  is  reasonable  to  suppose  that  the 
newspaper  men  were  just  as  much 
alarmed  at  the  catastrophe  and  even 
more  inconvenienced  by  the  havoc  than 
others,  and  yet  they  went  manfully  at 
their  duties  finding  out  just  what  had 
happened,  and  it  is  fair  to  remark  that 
they  told  truthfully  the  sad  tidings. 

The  St.  Louis  Republic  proudly  says 
of  the  work  done  by  its  staff: 

This  ability  to  satisfy  the  painful  anxiety  of 
the  public  for  authentic  news  was  due  10  the 
pluck,  enthusiasm  and  brains  of  the  picked  men 
who  compose  the  Republic's  force.  The  re- 
porters and  artists  plunged  into  the  darkness, 
torrents  of  rain  and  wreckage  without  hesitation 
and  in  forgetfulness  of  discomfort  and  risk. 

Members  of  the  composing-room  force  fought 
their  way  on  foot  through  ihe  rain  to  be  at  their 
posts;  some  of  them  leaving  homes  damaged  by 
the  storm.  One  of  the  office  staff  took  a  special 
engine  to  search  for  news  up  the  river.  Another 
organized  and  headed  a  relief  corps  for  East  St. 
Louis.  Still  another  sat  through  all  the  terrible 
quarter  of  an  hour  with  Signal  Officer  Frank- 
en  field. 

The  same  was  of  course  true  of  the 
men  on  the  other  papers,  for  the  news- 
paper man  is  at  his  best  at  such  times. 
He  is  on  his  mettle.  There  is  nothing 
too  hard,  nothing  that  can  daunt  his 
determined  spirit  to  get  the  news,  and 
nothing  short  of  death  that  can  stop  him. 

This  has  been  shown  at  every  great 
disaster  such  as  that  of  the  flood  at 
Johnstown,  and  even  when  frightful 
plagues  have  stricken  cities,  with  the 
doctors  and  nurses  are  always  the  re- 
porters, ready  to  tell  the  truth  to  the 
outside  at  the  risk  of  their  lives.  The  re- 
porter is  in  the  midst  of  danger  on  the 
battlefield.  He  is  everywhere.  In  the 
words  of  a  celebrated  character  who  had 
attempted  to  shield  himself  against  the 
interviewer:  "The  Lord  only  knows 
where  he  is  not."  He  is  indeed  ubi- 
quitous, present  when  the  world  is  gay, 
and  with  it  when  it  is  in  the  depths  of 
sorrow. 

The  world  is  inclined  to  snub  the  re- 
porter for  he  is  often  in  the  way,  but 
when  something  out  of  the  ordinary  has 
happened  the  world  rejoices  that  it  has 
its  reporters  to  tell  it  the  news. 

The  press  is  the  greatest  public  ser- 
vant. Its  representatives  have  no  fear. 
They  are  brave  when  other  men  quail, 
and  up  and  doing  after  great  disasters, 
gaining  the  information  necessary  to 
those  who  do  not  dare  to  be  out  of  doors 
and  to  those  who  are  bold,  but  cannot 
be  universal  in  their  observations,  as 
well-organized  bodies  of  reporters 
must  be. 

The  press  of  this  and  many  nations 
should  be  proud  of  the  St.  Louis  breth- 
ren. Without  them  it  would  have  been 
in  suspense  for  many  days,  and  the 
relatives  of  loved  ones  in  other  places 
would  have  suffered  the  intense  torture 
of  delayed  news,  good  or  bad  tidings. 


OBJECTIONABLE  OBJECTIONS. 

The  names  of  newspapers  have  ex- 
cited the  animosity  of  a  writer  in  the 
San  Francisco  Call,  who  performs  a 
mental  ghost  dance  and  shrieks  aloud 
with  the  agony  the  nomenclature  of 
newspaperdom  causes  him. 

His  frenzy  reminds  us  of  the  school- 
master who  would  insist  that  the  boys 
must  enunciate    each    letter  in  their 


spelling,  so  that  when  two  of  the  same 
sort  came  together  the  convenient 
"double"  before  the  letter  was  re- 
garded as  wrong,  positively  erroneous. 

He  formulates  rules  for  the  guidance 
of  those  who  may  contemplate  additions 
to  the  press,  and  regulations  for  the 
established  newspapers.  They  ought 
all  to  change  their  names,  but  only  a 
kindly  Providence  can  suggest  what 
titles  are  wanted,  as  the  carping  critic 
states  only  his  objections,  and  has  noth- 
ing to  say  in  regard  to  his  prelerences. 

The  bombastic  and  extravagant  are 
excluded.  This  is  as  it  should  be,  but 
the  standard  of  measurement  is  a  difTi- 
cult  one.  It  might  be  bombastic 
to  call  a  paper  the  Breeze,  or 
extravagant  to  call  it  the  Cyclone.  Then 
too,  titles  bearing  no  relation  to  the  pub- 
lication, literally  or  figuratively,  are  not 
liked.  There  is  nothing  the  matter  with 
this  objection  other  than  that  it  is  stupid, 
as  many  such  examples  are  not  easily 
found. 

The  deadly  objection  seems  to  be  to 
papers  where  the  names  are  doubled  or 
compounded.  There  could  be  nothing 
more  silly  than  this.  Where  papers  join 
their  interests  individual  names  are  com- 
mercially important  and  essential  to  ef- 
fecting the  first  object  of  consolidation, 
the  addition  of  one  circulation  list  to 
another. 

The  tirade  against  hackneyed  titles  is 
in  the  language  of  the  lawyers  "  irrele- 
vant and  incompetent."  What  can  be 
hackneyed  in  a  newspaper  title?  It 
might  be  the  assumption  of  a  name  used 
before,  but  this  is  perfectly  proper  if  the 
title  be  of  a  paper  in  another  locality. 

"  Hackneyed"  is  the  invention  of  one 
seeking  an  excuse  for  raising  a  row 
without  either  rhyme  or  reason. 

The  many  Suns  are  positively  dis- 
tasteful to  the  critic,  and  so  are  the  vari- 
ous Stars  and  other  publications  using  as 
titles  the  names  credited  to  the  firma- 
ment. There  could  be  no  greater  rot, 
to  use  plain  English,  as  it  is  spoken, 
than  this  desire  to  decry  the  ambition  to 
aim  high.  We  are  all  striving  and  there 
is  nothing  absurd  when  the  newspapers 
emphasize  the  desire  to  do  better  by 
assuming  the  names  we  have  given  to 
the  planets. 

The  fact  is  that  there  are  so  many 
good  Suns  and  Stars  and  IVorlds  that 
the  objection  to  heavenly  titles  is  stupid 
if  not  demoniacal,  for  it  would  have  us 
hunting  less  illustrious  things  and  driv- 
ing us  to  the  despair  of  looking  lor  names 
under  the  earth  in  the  depths  of  dark- 
ness. 

It  is  true  that  the  titles  of  our  news- 
papers are  often  inconsistent  and  some- 
times absurd,  but  the  man  who  would 
let  himself  loose  in  a  wild  howl  of  de- 
rision without  any  effort  at  instruction 
is  mad  to  the  possibilities  of  his  oppor- 
tunity and  evidently  of  the  genus  crank. 

We  are  glad  that  there  is  a  bit  of  poet- 
ry in  the  headlines  of  our  newspapers, 
much  loyalty  to  old  names  and  even  a 
stronger  disposition  by  the  newcomers 
to  be  hackneyed  in  the  sense  of  using 
old  and  honored  titles. 

To  our  readers  we  apologize  for  the 
space  we  have  given  the  objector,  and 
yet  we  feel  that  in  doing  so  we  have  done 
well  in  that  we  have  brought  forth  a 
new  type  of  abuse  of  the  press, 
perhaps      the     most     absurd  one. 

There  is  a  certain  poetry  in  the  no- 
menclature of  newspaperdom,  a  history 
and  a  series  of  legends  that  will  con- 
tinue to  be  a  fertile  field  to  the  imagina- 
tive, though  the  commonplace  may  find 
an  occasional  champion  who  must  howl 
for  the  pleasure  of  hearing  himself. 

The  ass  seems  most  happy  when  he  is 
braying  his  melancholy  disgust  with  a 
world  that  is  not  altogether  filled  with 
thistles  to  the  moon  that  looks  down 
upon  sweet  pastures. 


NOTE  AND  COMMENT. 

There  is  a  continuous  series  of  ques- 
tions and  answers  in  journalistic  circles 
in  regard  to  the  chances  of  the  press 
agent  joining  the  other  obsolete  person- 
alities that  were  once  powerful  news- 
paper acquisites.  The  fact  of  the  mat- 
ter, eminent  authorities  to  the  contrary. 


is  that  the  picturesque  press  agent  can 
never  be  a  person  of  the  past. 

He  is  a  positive  help,  not  only  to  the 
schemes  he  has  close  at  heart,  l)ut  to  the 
newspapers  themselves.  He  is  as  well 
understood  as  the  fakir  whose  fancy 
leads  him  into  extravagant  reports  of 
what  might  have  happened,  but  he  is 
superior  to  him  in  his  knowledge  that 
the  newspaper  man  knows  hiin.  Flights 
of  his  imagination  are  doomed  to  the 
blue  pencil  unless  they  are  too  pict- 
uresque to  be  destroyed,  and  when  he 
is  through  he  is  bound  to  have  left  in- 
dispensable facts  behind  him. 

The  press  agent  will  last  through  the 
ages  with  poets  and  tellers  of  pleas- 
ing stories.  He  may  individually  never 
achieve  their  immortality,  but  his  kind 
will  continue  a  source  of  information 
and  occasional  inspiration.  We  wish 
well  to  the  enterprising  press  agent, 
though  we  would  never  surrender  to 
him  the  privilege  of  printing  what  we 
please. 

The  libel  bill  proposed  by  the  Massa- 
chusetts publishers  passed  the  senate  as 
it  was  originally  presented  to  the  judici- 
ary committee,  but  was  ruled  out  by 
the  house. 

The  Rowell  Newspaper  Directory  for 
l8g6,  which  is  this  week  offered  for  sale 
to  the  unsuspecting  advertiser,  is  about 
the  most  impudent  of  all  of  Mr.  Rowell's 
propositions.  A  careful  review  of  it 
must  be  reserved  until  next  week,  but 
the  most  cursory  examination  shows 
that  for  malicious  underhand  attacks  on 
reputable  publishers  it  knocks  out 
all  previous  efforts.  The  advertis- 
er who  places  any  confidence  in  the 
circulation  ratings  given  in  the  aptly- 
named  Rowell  Misdirectory,  as  a  whole, 
must  be  exceptionally  green.  We  deem 
it  a  duty  to  warn  new  and  inexpe- 
rienced advertisers  against  its  misrepre- 
sentations, and  will  give  next  week  a  few 
details. 

The  Ohio  Newspaper  Maker,  Mans- 
field, the  youngest  of  the  papers  de- 
voted to  the  interests  of  the  editors  of 
a  particular  state,  appears  to  fill  its 
field  with  energy  and  success.  May 
there  be  no  hoodoo  attached  to  Mr. 
Cappeller's  new  venture. 

An  incident,  and  a  very  important 
one,  of  the  St.  Louis  tornado  was  the 
trouble  in  which  the  newspapers  found 
themselves  unexpectedly  through  a  lack 
of  provision  against  the  seemingly  im- 
possible.  The  blowing  up  of  the  La- 
clede Gas  Works  left  them  without  the 
heat  for  the  metal  in  their  linotype  ma- 
chines. They  had  to  use  candles,  plumb- 
ers' gasoUne  lamps  and  any  other  sort  of 
heat. 

The  Mergenthaler  Company  supplies 
an  oil  heater  arranged  for  the  linotype 
and  the  St.  Louis  papers  were  without 
them  when  the  disaster  happened. 
The  wonder  is  that  the  papers  were  able 
to  do  anything.  Though  they  were 
seriously  handicapped,  yet  they  again 
proved  that  necessity  is  the  mother  of 
invention.  It  would  have  been  easier 
to  have  had  the  remedy  for  exploding 
gas  works  close  at  hand. 

The  May  number  of  the  National 
Printer  and  Journalist  had  a  cover 
specially  designed  for  the  issue.  The 
contents  of  the  number  included  a  good 
half-tone  picture  of  the  Chicago  Chron- 
icle's building. 

In  the  announcement  of  a  change  on  a 
paper  published  in  northern  New  York, 
we  notice  that  the  proprietor  has 
"  hired  "  an  editor.  It  is  so  stated  by 
the  paper.  If  the  proprietor  had  under- 
stood the  courtesies  of  expression,  he 
would  have  seen  to  it  that  not  the  word 
"engaged"  but  some  polite  synonym 
had  been  used.  The  pigs  in  the  pub- 
lishing business  are  fortunately  few,  and 
"  hired  men  "  is  not  the  usual  way  of 
speaking  of  members  of  the  staffs  of 
American  papers. 

D.  H.  Traill,  an  English  journalist, 
discusses,  in  a  recent  number  of  the 
National  Review,  the  question  as  to 
"  whether  two  nations,  neither  of  which 
really  wants  to  go  to  war  with  the  other, 
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could  be  worked  up  to  actual  fighting 
pitch  by  their  politicians  and  journa- 
lists." 

The  discussion  may  seem  timely,  but 
it  is  a  little  idiotic  to  believe  that  the 
press  wants  to  foster  war.  It  will  be  a 
pity  when  it  will,  however,  fail  to  take 
up  national  questions  and  treat  them 
with  patriotic  ardor. 


THE  CZAR  AND  THE  PRESS, 


The  Russian  Way  of  Working  the 
Press  and  Incidentally  the 
Great  Ruler. 

Politiken,  the  well-known  organ  of  the 
Danish  Liberals,  gives  an  instance  of  the 
danner  in  which  free  expression  of 
opinion  and  independent  criticism  are 
suppressed  in  Russia.  The  paper  has 
received  a  communication  from  its  St. 
Petersburg  correspondent,  which  ex- 
plains to  some  extent  why  many  of  the 
hopes  placed  in  the  person  of  the  young 
ezar  have  not  been  realized.  We  quote 
as  follows: 

"  The  czar  takes  great  interest  in  lit- 
erature and  journalism.  No  better  proof 
ot  this  is  needed  than  the  fact  that  he 
ordered  a  subsidy  of  15,000  rubles  per 
year  to  be  paid  to  the  pension  fund  for 
aged  and  infirm  writers  and  journalists. 
■It  is  also  the  czar's  personal  wish  that 
the  representatives  of  the  press  be  treated 
with  consideration.  In  reading  the  Rus- 
sian papers,  the  czar  noticed  that  they 
were  not  as  free  in  their  expressions  as 
those  of  foreign  countries,  and  he  pon- 
dered over  the  cause. 

"  He  knew,  of  course,  that  there  is  a 
censorship  in  his  realm,  but  he  has  not 
the  slightest  idea  how  very  much  the 
•censors  suppress  every  independent 
thought.  But  he  knew  of  the  censor- 
ship, and  determined  that  at 
least  one  paper  should  be  perfectly  free 
to  criticize.  He  chose  the  St.  Peters- 
burg Viedomosti,  a  paper  which  has  now 
appeared  tor  170  years,  and  entrusted 
Prince  Uchtomski  with  the  duty  of  di- 
recting that  paper.  But  the  censors 
found  out  what  was  going  on  and  op- 
posed the  scheme.  The  Czar,  however, 
remained  firm.  Then  the  conservative 
circles  of  the  capital  had  recourse  to  an 
old  and  well-tried  means  to  rid  them- 
selves of  the  proposed  free  paper. 
Prince  Uchtomski  was  invited  to  visit 
the  Department  of  Public  Finance,  where 
he  was  met  by  a  Minister  of  State.  This 
■official  was  exceptionally  gracious;  in- 
formed the  Prince  of  his  high  regard, 
and  offered  him  a  position  in  the  Russo- 
Chinese  Bank  which  had  just  been 
started,  at  a  very  high  salary.  The 
Prince,  of  course,  accepted.  The  Min- 
ister then  told  the  Prince  in  an  en  pas- 
sant way  that  he  had  just  heard  of  the 
Czar's  journalistic  scheme,  and  pro- 
fessed to  be  highly  delighted  with  it. 
He  gave  an  order  for  7,000  copies  for 
the  Department  of  Finance,  and  prom- 
ised to  attend  to  the  distribution.  There 
is  little  doubt  that  other  departments  of 
the  administration  have  '  seen '  the 
Prince  too.  The  prosperity  of  the 
Viedomosti  is  insured — but  it  is  depend- 
ent upon  the  officials,  and  its  freedom  is 
an  illusion." — Literary  Digest. 


OUTLOOK'S  SALUTE  TO  SUMMER. 

The  seventh  annual  recreation  num- 
ber of  the  Outlook  exceeds  the  previous 
issues  in  the  variety  and  quantity  of 
reading  matter  and  advertisements.  It 
contains  nearly  a  hundred  pages  in  all 
and  many  scores  of  illustrations,  some  of 
which  are  unusually  good. 

The  illustrations  consist  in  part  of 
portraits  of  persons  who  are  not  all 
strangers  to  the  newspaper  world — 
Thomas  W.  Knox,  for  instance — and 
the  issue  is  practically  a  magazine 
without  some  of  the  restrictions  that  in- 
sensibly govern  the  selection  of  maga- 
zine subjects. 

Some  of  the  advertisements  were  evi- 
dently prepared  specially  for  this  num- 
ber of  Outlook  and  show  skill  and  artistic 
taste  on  the  part  of  the  advertiser  as 
well  as  the  editors  and  publishers  of  the 
Outlook. 


PURELY  PERSONAL. 

It  is  with  pleasure  that  we  present 
this  week  on  our  first  page  the  picture 
of  three  remarkable  brothers,  and  all  of 
them  editors.  One  of  them  recently 
died,  Austin  Abbott,  LL.D. ,  editor  of 
the  University  Law  Review.  They 
were  a  remarkable  trio— three  brothers 
and  all  distinguished  as  men  of  large 
affairs.  It  is  the  sort  of  picture  that  does 
one  good  to  see,  for  it  is  a  high  type  of 
the  American  editor,  especially  of  those 
devoting  their  energies  to  special  or  class 
publications.  We  are  indebted  to  the 
Review  of  Reviews  for  the  handsome  cut. 

Invitations  are  out  for  the  wedding  of 

SW.  Ward  Damon, 
the  well-known  ad- 
with  offices  in  the 
to  Miss  Mabel  Dar- 
row  Searl,  daugh- 
ter of  Mrs.  Icabod 
Howe  Searl,  of 
Syracuse,  N.  Y. 
Mr.  Damon  is  re- 
ceiving the  congrat- 
ulations of  a  host  of  friends  and  he  de- 
serves them. 

Will  T.  Hale,  one  of  the  most  popular 
poets  of  the  South,  is  soon  to  connect 
himself  with  the  St.  Louis  Post-Dis- 
patch. Mr.  Hale  has  for  some  years 
been  with  the  Memphis  Commercial  Ap- 
peal., and  has  gained  a  wide  popularity 
by  his  poems.  He  is  not  only  a  poet, 
but  an  all-round  newspaper  man,  and 
the  Post-Dispatch  has  done  a  good  thing 
in  adding  Mr.  Hale  to  its  staff. 

L.  B.  Proctor  has  become  the  editor  of 
the  American  Lawyer,  a  legal  monthly 
published  in  New  York,  but  he  retains 
his  residence  in  Albany. 

Col.  C.  F.  Cochran,  editor  of  the  St. 
Joseph  News,  is  put  forward  in  his  dis- 
trict as  a  candidate  for  congress. 

Elisha  W.  Kelly,  who  has  been  city 
editor  of  the  Louisville  Evening  Post  for 
the  past  three  years,  has  resigned  to 
accept  a  position  with  the  sporting  de- 
partment of  the  New  York  World. 

Mr.  Kelly  will  be  succeeded  as  city 
editor  by  Louis  Taliaferro,  who  for  some 
years  did  reporter's  work  on  the  Evening 
Post  and  other  Louisville  papers. 

G.  A.  Helmore,  an  experienced  jour- 
nalist, who  for  the  last  five  years  has 
been  associated  with  the  San  Francisco 
Call,  has  assumed  the  editorship  and 
business  management  of  the  stanch 
Tuolumne  (Cal.)  Independent  under  its 
publisher,  J.  C.  Duchow. 

Dr.  Edgar  C.  Beall  has  resigned  as 
editor  of  the  New  York  Phrenological 
Journal. 

John  F.  Nash,  editor-in-chief  of  the 
Syracuse  Courier,  has  been  appointed  by 
President  Cleveland  to  be  surveyor  of 
the  port  of  Syracuse.  The  office  is  not 
a  bad  one,  and  the  editor  is  a  good  one. 

■  Colonel  John  Habberton  has  resigned 
from  the  Illustrated  American.  His 
successor  is  not  announced.  Mrs.  Joseta 
Osborn  has  yielded  a  place  on  the  same 
publication  to  Mrs.  Helen  C.  H.  Candee, 
a  clever  literary  woman. 

L.  H.  Brush,  manager,  and  F.  A. 
Douglas,  editor,  have  purchased  a  con- 
trolling interest  in  the  Salem  Daily 
News  and  the  semi-weekly  Republican 
Era.   

E.  F.  Stevens,  who  acted  for  a  long 
time  as  New  York  correspondent  of  tRe 
Washington  News,  is  back  from  Mexico, 
where  he  has  been  interested  in  the  silver 
mines.  It  will  be  good  news  to  his 
friends  to  know  that  Stevens  did  not 
leave  all  the  silver  behind  him,  though 
they  will  be  sorry  to  hear  that  he  is 
going  back  for  more  of  it. 


James  E.  Rice,  who  was  advertising 
manager  of  the  Boston  Herald  until  the 
change  of  management  last  summer,  has 
joined  the  advertising  department  of  the 
Boston  Journal. 


ENDING  OF  A  UNIQUE  CAREER. 

Death  of  Brick  Pomeroy— How  He 
Made  and  ; Squandered  Several 
Fortunes  in  Sensational  Jour- 
nalism—The Story  of  a  Remark- 
able Man. 

After  a  long  illness  Mark  M.  Pomeroy 
died  last  week  at  his  home  in  Brooklyn, 

By  the  death  of  "Brick"  Pomeroy 
American  journalism  loses  a  character. 
The  curious  nickname  Pomeroy  won 
nearly  forty  years  ago.  He  had  a  paper 
in  the  little  town  of  Iloricon,  Wis.,  and 
contributed  to  its  columns  a  series  of 
sketches  which  he  farcically  called 
"  Brick  Dust  Sketches,"  in  ridicule  of  a 
well-known  series  denominated  as 
"Charcoal  Sketches." 

From  that  time  until  within  recent 
years  Pomeroy  was  very  much  in  the  pub- 
lic eye.  Although  he  was  a  native  of  New 
York,  he  spent  most  of  his  life  in  the 
west.  He  began  his  career  as  an  editor 
and  a  Douglas  democrat.  His  admira- 
tion for  Douglas  was  the  passion  of  his 
youth  and  more  than  once  got  him  into 
trouble. 

He  removed  from  Horicon  to  Mil- 
waukee, where  he  served  the  Daily  News 
not  wisely  but  too  well,  and  was  dis- 
charged. He  then  removed  to  La 
Crosse.  There  he  met  George  Swine- 
ford.  The  two  ran  a  paper  called  the 
Union  and  Democrat.  Swineford  was  a 
Breckenridge  democrat,  and  Pomeroy 
remained  true  to  Douglas.  The  two 
editors  fought  each  other  in  their  own 
columns  harder  than  they  did  their 
mutual  enemies.  The  result  was  amus- 
ing, but  not  profitable. 

At  the  outbreak  of  the  civil  war  Pome- 
roy declared  for  the  Union  and  helped 
raise  several  companies.  He  went  to 
the  front  as  correspondent  for  a  Chicago 
paper.  While  in  the  south  his  opinions 
seemed  to  change,  and  he  became  a 
bitter  critic  of  the  Union  generals.  He 
was  ordered  outside  the  lines. 

He  went  back  to  La  Crosse  and  re- 
sumed»the  publication  of  the  Democrat. 
The  paper  leaped  into  instant  success. 
The  circulation  ran  up  to  100,000  and 
was  the  talk  of  the  country,  as  well  as 
the  scandal  of  the  loyal  north. 

In  the  heydey  of  his  popularity  Pome- 
roy went  to  New  York.  The  result  was 
Pomeroy's  Democrat,  which  Pomeroy 
edited,  in  conjunction  with  his  La  Crosse 
paper.  For  a  time  he  made  nothing  but 
money,  but  the  tide  turned. 

Going  west  again,  he  arrived  in  Chi- 
cago when  the  greenback  craze  of  1873 
was  at  its  height.  He  started  a  fiat 
paper,  which  had  some  vogue  for  a  time, 
but  eventually  got  back  to  La  Crosse, 
and  made  the  Democrat  the  organ  of  the 
fiat  money  party.  Again  he  was  in 
clover.  He  issued  charters  to  greenback 
clubs  at  $3  a  charter,  and  could  hardly 
count  the  money  as  fast  as  it  came  in. 

He  was  Monte  Cristo  while  his  luck 
lasted.  This  was  until  the  greenback 
craze  subsided.  Thereafter  the  Demo- 
crat languished. 

Pomeroy  never  attained  to  the  same 
measure  of  success  again,  but  from  time 
to  time  he  came  to  the  surface  as  the 
head  of  one  scheme  or  another,  and  en- 
joyed a  passing  vogue.  He  was  reck- 
less, daring  and  generous  to  the  point  of 
prodigality.  His  last  years  were  spent 
in  ill  health  and  comparative  poverty. 


WILLIAM  W.  BRACKETT'S  DEATH 

William  W.  Brackett,  who  died  in 
New  York  May  17,  was  editor  of  the 
Chicago  Daily  Americus  in  1842.  That 
paper  was  one  of  the  first  dailies  started 
in  Chicago,  and  was  owned  by  Bucknef 
S.  Morris. 

Owing  to  a  difference  of  opinion  be- 
tween Mr.  Brackett  and  Mr.  Morris,  Mr. 
Brackett  severed  his  connection  with  the 
paper,  and  on  October  24,  1842,  started 
the  Chicago  Express,  which  was  pub- 
lished daily.  Mr.  Brackett  owned  the 
Express  until  April  20,  1844,  when  he 
sold  it  for  $1,500  to  a  stock  company 
which  two  days  later  established  the 
Chicago  Tribune. 


OTHER  OBITUARY  NOTES. 

Mrs.  Eureka  Camille  Storey,  widow 
of  the  famous  newspaper  publisher, 
Wilbur  F.  Storey,  died  at  her  home,  in 
Chicago,  last  week.  She  was  about  fifty 
years  old  and  was  born  in  Poughkeepsie, 
N.  Y.  In  i8go,  Mrs.  Storey  married 
Joseph  R.  Dunlop,  publisher  of  the 
Chicago  Dispatch,  but  separated  from 
him  about  three  years  ago.  She  left  a 
property  valued  at  $500,000. 

Frank  H.  Forbes,  a  well-known  Bos- 
ton newspaper  writer,  died  last  week. 
Mr.  Forbes  was  born  at  Watertown, 
Mass.,  seventy  years  ago.  He  was  at 
various  times  connected  with  the 
Traveler,  the  Transcript,  the  Hingham 
Journal  and  the  Gazette. 

John  Laird  Wilson,  fifty-eight  years 
old,  died  last  week.  He  was  born  in 
Scotland  and  came  to  America  about 
thirty  years  ago.  He  possessed  scholarly 
attainments  of  a  high  order.  He  was 
connected  with  the  Herald  staff  many 
years  ago,  and  was  subsequently  editor 
of  the  New  York  Scotsman. 


MILLENNIUM  PROMISES. 

The  El  Dorado  Californian,  a  cor- 
poration, has  filed  articles  of  incorpora- 
tion in  San  Francisco.  The  purpose  is 
to  engage  in  the  newspaper  business. 
The  capital  stock  is  said  to  be  $800,000, 
of  which  $12,000  has  been  subscribed. 
Andrew  J.  Colby,  J.  Sidney  Henderson, 
Robert  S.  Crooks,  Harry  H.  McCord 
and  Frank  B.  Crooks  are  the  directors. 
If  the  amount  of  capital  stock  is  correctly 
reported  a  daily  paper  may  be  in  view. 


A  PROMINENT  LONDON  EDITOR. 

Kennedy  Jones,  editor  of  the  Mail,  the 
new  half-penny  London  daily,  is  said  to 
be  doing  very  good  work  on  that  paper. 

Mr.  Jones  came  to  London  about  tour 
years  ago  from  Birmingham,  but  by  birth 
he  is  a  Scotchman.  He  was  well  under 
thirty  years  of  age,  very  hardworking, 
and  thoroughly  imbued  with  the  Amer- 
ican newspaper  idea  that  a  daily  journal 
while  in  all  things  well  informed  should 
never  be  "over  the  heads  of  its  readers," 
and  always  interesting  to  women. 

When  he  left  Birmingham  he  was 
earning  exactly  $25  a  week.  He  is  now 
worth,  with  his  shares  in  the  different 
papers  he  controls,  over  $25,000  a  year. 
He  is  editor-in-chief  of  the  Evening 
News  of  London  and  controls  the  editor- 
ial pages  of  three  other  evening  papers 
in  the  provinces. 

He  is  also  a  large  shareholder  in  a 
sporting  paper,  and  manages  to  accom- 
plish the  feat  of  doing  all  this  work,  as 
well  as  sleeping  and  eating,  in  twenty- 
four  hours.  He  has  won  his  position  by 
sheer  hard  work,  grit,  and,  of  course, 
cleverness,  but  without  a  single  half- 
penny of  anybody's  capital  except  what 
he  managed  to  save  of  his  own. 

He  attracted  the  attention  of  Mr. 
Harmsworth,  the  proprietor  of  Answers, 
who,  at  his  suggestion,  purchased  the 
Evening  News,  then  the  property  of 
Harry  Marks,  and  in  somewhat  low 
water.  Mr.  Jones  in  one  year  made  the 
News  the  leading  halfpenny  paper  in 
London,  and  one  of  the  results  of  this 
great  success  is  the  starting  of  the  new 
morning  venture.  Mr.  Jones  told  an 
American  correspondent  recently  that  he 
had  learned  most  of  his  ideas  of  how  a 
newspaper  should  be  run  from  a  close 
perusal  of  American  papers. 


AN  ADVERTISERS'  CLUB. 

A  club  of  ad  writers  in  the  sense  of 
men  whose  marked  ability  in  artistic 
advertising  is  well  known  is  contem- 
plated, and  may  be  before  a  great  while 
a  New  York  institution. 

Invitations  to  join  are  now  out.  The 
membership  will  be  limited  to  thirty, 
and  it  is  said  that  Manly  M.  GiUam, 
Artemas  Ward  and  Charles  Austin  Bates 
are  behind  the  movement.  There  is  as 
yet  no  certainty  of  plan  or  procedure, 
but  active  work  in  getting  up  an  interest 
in  the  concern  is  now  going  on. 
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are  m  general 
secretly  delight- 
ed by  any  chance 
that  enables 
them  to  have 
their  names  re- 
peated in  print, 
are  invariably 
those  who  be- 
little the  press 
and  endeavor  to 
humiliate  or 
decry  its  repre- 
sentatives. 

At  home,  here 
in  America,  as 
abroad,  the  re- 
presentative of  a 
great  journal  is 
no  longer  cold- 
shouldered  or 
apt  to  be  mis- 
understood. It 
is  his  own  fault 
if  he  does  not 
accumulate  the 
cream  of  up-to- 
date  existence, 
for  in  his  pres- 
ence people  are 
apt  to  appear  at 
their  best.  The 
politician  as- 
sumes the  stature 

of  the  statesman;  the  careful  man,  with 
an  ambition  to  get  on  in  life,  becomes  a 
diplomatist;  the  prima  donna  and  the 
great  actress,  wreathed  in  smiles,  are 
more  sparkling  and  amiable  to  him  than, 
say,  to  their  manager,  or  even  to  the 
"leading  man,"  or  the  tenor;  the  fash 
ionable  beauty  talks  better  than  she  does 
to  the  man  of  millions,  and  the  presi- 
dential candidate  makes  even  his  silence 
eloquent,  as  in  the  recent  case  of  William 
McKinley  versus  Murat  Halstead. 

It  is  very  rarely  that  the  man  who 
"hates  the  newspapers"  shows  his 
horns  as  did  a  very  ambitious  gentle- 
man, indeed,  to  a  Washington  correspon- 
dent. His  greeting  to  the  youth  who 
entered  the  room  at  his  invitation  was 
emphatic. 

"  D— n  you  reporters  !  "  he  said. 

The  youth,  who  had  a  basso  profundo 
voice,  thundered  back: 

"  D — n  you  politicians!  " 

The  great  man  gasped:  "  Why  sir; 
do  you  know  who  —what  do  you  mean  !  " 

"I  mean  just  what  you  meant,"  an- 
swered the  youth. 

The  "  interview  "  then  proceeded  ami- 
cably enough— like  the  best  way  of  pre- 
paring lobster  a  I'Americaine. 


OF  INTEREST  TO  ADVERTISERS. 


THEODORE  F.  GALOSKOWSKY, 

PRESIDENT  OF  THE  INTERNATIONAL  PRINTING  PRESSMEN'S  UNION, 


THE  PRESSMEN'S  CONVENTION. 

The  eighth  annual  convention  of  the 
Internalional  Printing  Pressmen's  Union 
of  North  America,  to  be  held  in  Chicago 
this  month,  gives  special  interest  to  the 
portrait  in  this  issue  of  Theodore  F. 
Galoskowsky,  who  has  filled  the  office 
of  president  of  the  union  since  1892. 

The  eighth  annual  convention  of  the 
union  will  be  interesting  on  account  of 
the  increased  number  ot  delegates  over 
that  of  former  years  who  will  be  in  at- 
tendance. 

So  many  improvements  have  taken 
place  in  press-work  during  the  past  two 
years,  and  the  pleasure  of  the  reading 
public  has  been  added  to  so  materially 
by  the  progress  made  in  the  printing  of 
illustrations,  that  the  gathering  of  the 
pressmen  is  a  topic  of  almost  general 
interest. 

To  editors  and  publishers,  who  ap- 
preciate how  much  their  satisfaction 
with  their  own  work  is  enhanced  by 
careful  and  clever  press- work,  this  con- 
vention of  the  International  Printing 
Pressmen's  Union  is  certainly  of  interest. 

Mr.  Galoskowsky  is  a  resident  of  St. 
Louis.  He  is  popular  with  all  classes  of 
men,  and  has  discharged  his  official 
duties  to  the  satisfaction  ot  the  organiza- 
tion of  which  he  is  the  presiding  officer. 


RIGHTFUL  RESPECT. 

JOURNALISM  COMMANDS  COUR- 
TEOUS CONSIDERATION. 


Small  Fry  and  Snobs  Snub  the 
Scribe,  while  Big  and  Brainy 
Men  Acknowledge  Its  Power  and 
Influence  for  Good— Interna- 
tional Exchanges  of  Mutual 
Advantage — A  Young  Reporter's 
Repartee. 

Over  the  signature  of  Walsingham 
there  recently  appeared  in  the  Boston 
Herald  an  able  article,  entitled  "Tit  for 
Tat  in  Journalism."    It  was  as  follows: 

One  of  the  most  eloquent  signs  of  the 
times  in  this  country  may  be  found  in  the 
fact  that  it  is  no  longer  the  fashion 
to  speak  disrespectfully  of  public  opinion 
as  exemplified  in  the  press.  Even  me- 
diocre minds  have  come  to  recognize  the 
truth,  long  since  apparent  to  great  ones, 
that  the  Fourth  Estate  holds  its  own 
among  the  most  dignified  professions. 

Our  public  men  and  women,  our  pri- 
vate citizens  and  our  great  artists,  are 
not  as  a  class  accustomed  to  pooh-pooh 
"the  power  of  the  press,"  and  those 
who  in  matters  of  public  interest  main- 
tain an  attitude  either  of  implied  disdain 
or  of  emphatic  exclusiveness  are  apt  in 
the  long  run  to  realize  their  mistake. 

The  movement  that  has  made  journal- 
ism all  that  the  term  implies  in  the  cases 
of  so  many  great  newspapers  in  this 
country,  as  well  as  in  European  centres, 
is  one  of  international  reciprocity.  What- 
ever may  have  been  their  condition  in 
the  past,  to-day  our  American  news- 
papers possess  more  literature  and  not 
less  news,  and  the  European  journals 
more  news  and  not  less  literature. 

In  both  instances  information  is  de- 
rived to  a  considerable  degree  either 
from  public  personages  or  from  those 
whom  the  accident  of  the  moment 
brings  into  the  light  of  publicity,  and 
this  information  either  inspires  im- 
personal statements  or  is  expressed  in 
the  form  of  "  interviews, "  an  American 
invention  which  the  European  press  has 
rapidly  assimilated. 

The  Parisian  creation  of  the  signed 
article — the  critique,  or  feuilleton,  or 
notes,  or  "  letter"  over  a  signature — now 
appears  as  regularly  in  the  daily  news- 
papers of  New  York  as  in  those  of  the 
French  capital.  The  readers  of  certain 
newspapers  have  come  to  look  for  these 
articles,  which  treat  of  subjects  both 
abroad  and  at  home. 

Among  the  new  recruits  are  not  a  few 
writers  who  have  won  their  spurs  in  lit- 
erature, such  as  Julian  Hawthorne,  Ed- 
gar Saltus  and  Richard  Harding  Davis, 
and  those  who,  like  Davis,  have 
passed  in  and  out  of  journalism  and 
literature,  as  in  the  cases  of  James 
L.  Ford  and  Julian  Ralph,  the  last 
named  a  reporter  on  the  Daily  Graphic 
twenty  years  ago. 

The  printed  paragraph  assumes  an  im- 
portance as  superior  to  the  spoken  word 
as  is  the  document  or  letter  to  the  sen- 
tence dropped  in  conversation.  It  crys- 
tallizes a  statement,  an  event,  a  theory ; 
it  spells  as  much  to  sight  and  sound  as 
does  the  extra  word  in  a  shilling,  or  25. 
cent  telegram.  It  is  black-and-white,  on 
record,  for  all  the  world  to  sep.  An 
experienced  hand  has  written  it,  an  ex- 
pert hand  set  it  into  type,  a  great  print- 
ing press  fixed  it  on  the  damp  sheet,  a 
newsdealer  distributed  it  to  a  passer-by; 
and  this  gradual  process  endows  it  with 
importance. 

Those  who  possess  that  simplicity 
which  is  always  allied  to  the  strength  of 
genuine  superiority  are  accustomed  to 
consider  a  request  for  information  from 
a  great  newspaper  a  compliment,  and 
not  an  intrusion.  They  know  that  so 
long  as  they  are  considered  to  have 
something  to  impart  they  are  still  "in 
the  swim,"  or  else,  if  on  the  threshold 
of  their  fame,  recognize  in  this  applica- 
tion one  of  the  duties  of  success. 

The  mediocre  persons  who  are 
sometimes    swept    into  notoriety  and 


A  Decision  as  to  the  Use  of  Names 
That  Have  Been  Advertised. 

The  United  States  Supreme  Court  has 
rendered  a  decision  which  to  a  certain 
extent  protects  advertisers  by  aiding 
them  to  retain  for  themselves  the  benefit 
of  advertising  they  may  have  done. 

It  seems  that  a  suit  had  been  brought 
in  Illinois  by  the  Singer  Manufacturing 
Company,  manufacturers  of  sewing 
machines,  to  restrain,  or  tending  to 
restrain,  a  company  called  the  June 
Manufacturing  Company  from  using  the 
word  "Singer"  in  connection  with 
machines  manufactured  by  the  defend- 
ants in  which  it  appears  they  used 
mechanism  originated  by  the  plaintiffs, 
but  on  which  the  patents  had  expired. 

The  following  is  a  synopsis  of  the  de- 
cision: 

f  A  decree  is  to  be  entered  in  favor  of  the 
plaintiff,  with  costs,  perpetually  enjoining  the 
defendant,  its  agents,  servants  and  representa- 
tives, first,  from  using  the  word  '*  Singer"  or 
any  equivalent  thereto,  in  advertisements  in  re- 
lation to  sewing-machines,  without  clearly  and 
unmistakably  stating  in  all  advertisements  that 
the  machines  are  made  by  the  defendant,  as  dis- 
tinguished from  the  sewing-machines  made  by 
the  Singer  Manufacturing  Company;  second, 
also  perpetually  enjoining  the  defendant  from 
marking  upon  sewing-machines,  or  upon  any 
plate  or  device  connected  therewith  or  attached 
thereto,  the  word  "  Singer,"  or  words  or  letters 
equivalent  thereto,  without  clearly  and  unmis- 
takably specifying  in  connection  therewith  that 
such  machines  are  the  product  of  the  defendant 
or  other  manufacturer,  and  therelore  not  the 
product  of  the  binger  Manufacturing  Company. 


JOURNALISM  IN  PHILADELPHIA 
SIXTY  YEARS  AGO. 

Bits  of  the  Newspaper  History  of 
the  City  that  Penn  Founded— 
Penny  Dailies  Were  Numerous 
Over  Half  a  Century  Since. 

At  this  time,  when  the  reduction  of 
the  price  of  many  daily  papers  is  ex- 
citing so  much  comment,  it  is  rather  in- 
teresting to  remember  that  penny  dailies 
were  very  much  in  vogue  in  Philadelphia 
sixty  years  ago. 

Even  prior  to  the  establishment  of  the 
Public  Ledger  there  was  a  daily  in  the 
city  of  brotherly  love  called  The  Cent, 
which,  however,  did  not  enjoy  a  long 
life.  The  attempt  to  establish  this  sheet 
was  made  about  1834,  by  Dr.  Christo- 
pher C.  Conwell,  who  issued  the  paper 
from  an  office  on  2d  street,  near  Dock. 
Dr.  Conwell  is  said  to  have  been  tal- 
ented, but  was  not  a  practical  business 
man,  and  the  low  price  of  the  paper  did 
not  win  for  it  a  large  circulation. 

Another  paper  called  the  Daily  Tran- 
script was  issued  in  the  autumn  of  1835. 
The  projector  of  the  Daily  Transcript 
was  William  L.  Drane.  The  Transcript 
was  finally  consolidated  with  the  Ledger. 
During  the  next  ten  or  twenty  years  ef- 
forts were  made  to  establish  at  least 
eight  different  penny  dailies  in  Philadel- 
phia. 

The  Public  Ledger  \i^A  in  the  mean- 
time been  started  in  1836.    Its  project- 


ors were  three  young  printers:  William 
N.  Swain,  Arunah  S.  Abell  and  Azariah 
H.  Simmons.  It  introduced  an  entirely 
new  and  vigorous  style  of  journalism  in 
Philadelphia,  and  it  was  to  the  force  of 
its  editorial  and  business  management 
that  its  success  was  largely  due.  In  a 
year  or  so  the  publishers  purchased  the 
Daily  Transcript,  of  which  mention  has 
already  been  made. 

The  North  American  had  been  pub- 
lished in  Philadelphia  since  1784,  but  it 
was  a  commercial  journal  at  that  period 
rather  than  a  newspaper.  The  Inquirer 
had  also  been  started  in  1829,  but  it  has 
been  only  during  recent  years  that  the 
present  vigorous  and  able  management 
has  given  that  paper  a  really  large  circu- 
lation. 

.  »f  Newspaper  men  who  are  interested  in 
the  matter  of  circulation  will  be  inter- 
ested in  the  statement  that  in  1840  the 
circulation  of  the  Ledger  was  just  about 
fifteen  thousand  copies  per  day,  and  that 
it  is  supposed  that  only  one  other  daily 
paper  in  the  country  at  that  time  ex- 
ceeded the  Ledger's  circulation,  the  ex- 
ception  being  the  New  York  Herald, 
which  had  two  or  three  thousand  more. 

One  of  the  best  known  publications 
issued  in  Philadelphia  about  that  period 
was  a  weekly  edition  of  the  Public 
Ledger  called  the  Dollar  Newspaper. 
It  was  made  up  principally  from  the 
daily  issues,  but  was  largely  literary  in 
its  character.  One  of  the  contributors 
was  Edgar  Allan  Poe,  whose  prize 
story,  "The  Gold  Bug,"  first  appeared 
in  the  Dollar  Newspaper.  A  copy  of 
the  Dollar  Newspaper  about  fifty  years 
old,  in  the  possession  of  The  Fourth 
Estate,  shows  that  the  press  work  was 
very  well  done,  and  that  in  spite  of  the 
great  contrast  between  the  printing 
machinery  of  that  day  and  the  machinery 
of  1896  good  press  work  was  not  im- 
possible. 

When  George  W.  Childs  purchased 
the  Public  Ledger  in  1864  the  name  of 
the  Dollar  Newspaper  was  changed  to 
the  Home  IVeekly,  and  the  price  was 
raised  from  $  I  to  S2.  The.  Dollar  News- 
paper, to  judge  from  the  contents  of  a 
specimen  copy,  was  very  low  at  $1  a 
year,  and  the  circumstance  is  noteworthy 
in  view  of  the  fact  that  the  present  time 
is  supposed  to  be  peculiarly  a  time  of 
unprecedentedly  cheap  prices  for  news- 
papers and  magazines. 

The  Home  IVeekly  was  discontinued 
shortly  after  1867. 


IT'S  THE  FATE  OF  CIRCULARS. 

Visitor — How  do  you  manage  to  keep- 
your  father  from  opening  your  love 
letters? 

Alma — I  get  my  young  man  to  write 
on  the  envelope  the  words,  "Cigar 
Price  List,"  and  when  father  sees  that 
he  throws  the  letters  unopened  into  the 
waste  basket,  and  I  pick  them  out  when 
his  back  is  turned. 


TELEPHONE  SERVICE. 


A  WEEK 

pays  for 
New  York  City 
Telephone  Service 

15,000  Stations 
Long-Distance  Telephones 
Metallic  Circuit  Lines 
Rapid  Service 

THE  METROPOLITAN 
TELEPHONE  AND 
TELEGRAPH  CO., 

J13W.  38thSt.         8  Cortlandt  St. 
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THE  NAMES  OF  NEWSPAPERS. 


They  Arouse  the  Ire  of  a  San 
Francisco  Critic  Who  Seriously 
Objects  to  the  Titles  Taken  By 
American  Journals— He  Suggests 
No  Remedies. 

A  recent  writer  in  the  San  Francisco 
Call,  has  attempted  to  correct  the  titles 
of  a  majority  of  American  newspapers. 
He  takes  as  his  text  a  paper  called  the 
Hen  Man,  and  says: 

"  It  is  legitimate,  within  bounds,  for 
a  newspaper  to  take  the  name  of  the  in- 
terest which  it  serves.  We  have  many 
in  this  blessed  country  calling  them- 
selves Suns.  One,  approaching  the 
Creator  with  more  modesty,  announces 
that  it  is  a  New  Moon,  which  gives  very 
little  light  and  is  not  nearly  so  scintillat- 
ing as  the  innumerable  Stars  that, 
moved  by  their  great  condescension  and 
magnanimity,  have  taken  themselves 
out  of  Jehovah's  crown  to  settle  upon 
this  poor  earth  and  send  their  radiance 
into  the  dark  ways  of  men  ! 

"  The  titles  that  are  incorrectly  used 
may  be  grouped  thus: 

"I.  Those  which  are  bombastic  or  ex- 
travagant. 

"2.  Those  in  which  metonymy  and 
synecdoche  (two  very  useful  rhetorical 
figures  when  properly  employed)  are 
inappropriately  used. 

"3.  Those  in  which  the  title  bears  no 
relation  to  the  publication,  either  liter- 
ally or  figuratively. 

' '  4.  Those  which  are  doubled  or  com- 
pounded. 

"5.  Those  which  are  hackneyed. 

"As  it  is  more  convenient  to  discuss 
these  without  reference  to  the  order  in 
which  I  have  placed  them  (the  list  being 
more  for  suggestion  than  direction)  I 
shall  open  the  subject  at  random  by 
recalling  a  facetious  article  which  the 
New  York  Sun  once  published  about 
the  title  of  the  Louisville  Courier- 
Journal. 

"  The  has  a  very  short  name,  of 
which  fact,  not  its  name,  it  is  prodig- 
iously proud.  The  article  was  an  elab- 
orate calculation  showing  how  many 
columns  of  space  the  Louisville  paper 
sacrifices  annually  in  mentioning  its  own 
name.  A  sillier  argument  could  not  be 
imagined.  It  is  becoming  to  the  dignity 
of  any  newspaper,  however  long  its  name, 
to  print  it  in  lull;  to  express  it  by  initials 
is  not  only  absurd  and  undignified,  but 
confusing  as  well. 

It  is  not  the  length  of  the  Courier- 
Journal  s  title  that  is  to  be  complained 
of,  for  It  is  better  to  have  a  long  title  that 
is  sensible  than  a  short  one  thit  is  silly. 
The  fault  with  the  Louisville  paper's  title 
is  that  it  is  compound.  Its  absurdity 
when  so  regarded  appears  at  once. 
Journal  is  a  perfectly  proper  name  for  a 
daily  paper,  for  it  comes  from  the 
French  word  jour,  meaning  day. 

"  I  am  aware  that  there  is  authority 
for  calling  papers  other  than  dailies 
journals,  but  I  decline  to  acknowledge 
it.  Having  a  proper  literal  name  for 
itself  in  Journal,  it  is  barbarous  to  couple 
it  with  a  name  employed  in  a  figurative 
sense,  for  a  newspaper  is  not  literally  a 
courier.  But  however  crude  and  illog- 
ical this  title  may  be  it  is  not  half  so 
absurd  as  Sun. 

"Compound  titles  have  resulted  from 
the  consolidation  of  two  papers  having 
different  names,  and  both  names  have 
been  preserved  for  commercial  reasons — 
if,  on  consolidation,  one  of  the  titles 
should  be  dropped,  some  rascally  pub- 
lisher might  invade  the  field  with  a  paper 
of  that  name  to  the  injury  of  the  consoli- 
dated interest. 

A  rational  solution  of  such  a  difficulty 
would  seem  to  be  either  legislation  pre- 
venting such  usurpation  for  a  reasonable 
time,  or  sufficient  self-confidence  on  the 
part  of  the  consolidation  to  hold  its  own 
against  all  comers.  The  perpetuation 
of  a  double  title  is  a  confession  of  weak- 
ness and  a  proclamation  of  bad  taste 
and  often  of  a  lack  of  respect  for  the 
English  language. 

It  is  allowable  to  call  a  thing  by  the 
name  of  one  of  its  parts,  and  also  to  call 
a    thing     by     the    name    of  some 


other  thing  of  related  qualities; 
but  if  either  name  so  chosen  is  hackneyed, 
it  is  disagreeable  and  dull,  and  in  me- 
tonymy the  relation  of  qualities  should 
be  strict  and  evident.  The  great  trouble 
seems  to  be  that  the  names  most  ap- 
propriate for  newspapers  under  these 
two  classes  are  very  limited  in  number, 
so  that  a  publisher  has  to  choose  be-' 
tween  an  appropriate  name  that  is  hack- 
neyed and  an  original  one  that  is  ab- 
surd. 

But  it  does  seem  that  we  need  not  go 
so  far  afield  for  some  of  our  titles  which 
are  both  hackneyed  and  absurd.  We 
ought  to  be  satisfied  with  committing 
one  blunder  in  a  single  word.  Take 
Sun,  for  instance.  Its  adoption  means 
to  say  that  the  paper  bearing  it  sheds 
light  and  that  this  light  is  as  brilliant 
as  that  of  the  sun.  Yet  it  is  clear  that 
the  light  shed  by  the  sun  is  physical, 
while  a  newspaper  can  shed  light  only 
in  a  metaphorical  sense.  That  confu- 
sion, apart  from  its  bombastic  charac- 
ter, is  reducing  the  title  to  a  literal  ab- 
surdity as  well  as  absurdity  in  fact. 

A  paper  which  calls  itself  Democrat  or 
Republican,  or  by  the  name  of  any  other 
political  party,  has  a  smaller  commercial 
value  than  one  not  so  named,  for  the 
reason  that  if  the  owner  wanted  to  sell  it 
his  probable  purchaser  either  must  be- 
long to  the  party  bearing  that  name  and 
willing  to  advocate  its  principles,  and 
thus  be  one  of  a  class,  or  must  belong  to 
some  other  party  and  therefore  stand  in 
a  position  to  demand  a  heavy  discount 
by  reason  of  the  necessity  for  changing 
the  name. 

A  curious  custom  has  arisen  among 
some  papers.  It  is  their  emphasizing 
the  definite  article  as  a  part  of  the  title 
when  they  speak  of  themselves.  This  is 
indefensible.  An  altogether  unnecessary 
inaccuracy  is  for  papers  published  in  the 
afternoon  to  call  themselves  evening  pa- 
pers. 

They  are  not  published  in  the  evening. 
But  why  announce  that  it  is  either  an 
afternoon  or  a  morning  paper?  De- 
scriptive adjectives  in  titles  may  be  made 
very  useful,  and  it  is  an  interesting  fact 
that  the  best  named  papers  in  this  coun- 
try are  those  devoted  to  technical  sub- 
jects ;  it  is  because  th;y  e.Tiploy  adjec- 
tives intelligently." 


By  the  denial  of  a  petition  for  a  writ  o  f 
certiorari,  announced  by  Chief  Justice 
Fuller,  a  $7,000  judgment  in  a  libel  suit 
against  the  New  York  ^for/rf  is  sustained. 
The  World  printed  a  story  to  the  effect 
that  Alexander  McDonald,  agent  of  the 
Standard  Oil  Company  at  Cincinnati, 
was  a  defaulter  to  the  company  and  a 
fugitive. 

He  sued  for  damages  in  the  circuit 
court  of  New  York,  and  got  judgment 
for  $5,000.  0.1  appeal  a  new  trial  was 
ordered,  resulting  in  a  verdict  for  $7,003. 
The  judgment  was  affirmed  by  the  Cir- 
cuit Court  of  Appeals,  and  the  attorneys 
for  the  V^orld  sought  to  bring  it  before 
the  Supreme  Court  of  the  United  States 
for  review  on  a  writ  of  certiorari,  but 
Chief  Justice  Fuller  denied  the  writ,  so 
the  judgment  _of  the  Court  of  Appeals 
stands. 


BUSINESS  TROUBLES. 

The  University  Printing  Company,  of 
Harrimann,  Tenn.,  has  gone  into  the 
hands  of  a  receiver  for  the  benefit  of 
creditors,  and  for  the  preservatioi  of 
Progress  and  the  continuation  of  its  use- 
fulness as  a  newspaper.  E.  O.  Thorn- 
dyke  has  been  appointed  receiver  by 
Chancellor  H.  B.  Lindsay,  with  authority 
for  the  continuation  of  the  paper's  publi- 
cation. 

THE  ENVIRON.MENT  OF  SILENCE. 

"Are  there  no  times,"  said  a  man,  en- 
tering the  office  of  a  busy  editor,  "  when 
you  can  write  better  than  at  other  times?" 

"Yes." 

"Ah,  I  thought  so.  That  men  who 
write  are  affected  by  their  environment 
I  have  no  doubt.  Now,  tell  me,  when 
can  you  write  best?  " 

"When  I  am  alone,"  the  editor  re- 
plied. 


ADVERTISING  MEDIUMS. 

YOUCAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement   in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores  —occupied  by  white 

persons,  A  RECORD  UNEQUALED  ELSE- 
WHERE in  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Buildikg, 

New  York  Representative. 

CHICAGO 
JOURNAL. 

Oldest  and  best 

HOME  NEWSPAPER. 

A  WOMAN  EDITOR'S  TRIALS. 

The  beautiful  young  girl  who  had 
graduated  only  a  year  before  with  the 
highest  honors  rushed  into  the  family 
sitting  room  and  flung  herself  with  a 
storm  of  sobs  upon  the  sofa,  says  the 
Houston  Post, 

"What  is  it,  my  dear?"  asked  her 
father,  soothing  her  gently.  "  Has  any- 
thing happened  to  discourage  you  ?" 

"  Papa,"  said  the  maiden,  raising  her 
tear-stained  face,  "  I  am  done  with 
journalism  forever.  When  you  allowed 
me  to  purchase  that  weekly  newspaper 
I  thought  that  no  occupation  on  earth 
could  be  so  noble,  so  elevating  and 
powerful  to  scatter  good  and  wisdom 
throughout  the  world.  When  I  began 
editing  the  paper  everything  appeared 
bright  and  rosy-colored. 

"  My  editorials  were  praised  by  the 
entire  Texas  press,  and  I  got  flatter- 
ing wjrds  of  encouragement  from  even 
the  large  dailies.  I  was,  oh,  so  proud 
of  the  fact  that,  although  a  womin,  I 
had  been  admitted  as  an  equal  memb;r 
of  the  great  brotherhood  that  e.xercises 
such  an  influence  upon  the  mind  and 
mirals  of  the  people.  Last  we;k  I 
wrote  a  gentle  criticism  of  an  article 
that  appeared  in  a  little  weekly  in 
another  county.  This,  papa  — this  is 
what  I  find  in  the  next  issue  of  that 
horrid  paper." 

The  lovely  girl  handed  her  father  the 
paper  and  buried  her  head  upon  the  sofa 
pillows,  while  he  read  the  following: 

"  We  would  say  to  the  loathsome, 
knock-kneed,  piebald  jabberwack  that 
infests  the  editorial  dugout  of  the  Weekly 
Herald — keep  your  shirt  on  !  The  dis- 
gusting, idiotic  drivel  that  emanates 
from  the  clipper  jawed,  squirrel-headed, 
slab-sided  puddle  duck  that  spoils  paper 
for  that  sewer  pipe  of  journalism  should 
get  a  pair  of  buckskin,  kickproof  pants, 
or  else  quit  squirting  such  jobs  of  back- 
handed putrefied  slime  at  decent  papers. 
If  the  hump-backed,  putty-faced  vermin 
referred  to  doesn't  like  our  remarks  we 
will  call  any  day  and  scatter  a  few  locks 
of  hair  and  brass  buttons  around  said 
Herald  office  or  forfeit  a  year's  sub- 
scription." 

"  Papa,"  said  the  girl  graduate,  in  a 
small  but  decided  voice,  "  I  want  you  to 
buy  me  a  cook  book  and  some  long 
aprons;  I'm  going  to  stay  at  home  and 
help  mother  about  the  house." 


ADVERTISING  MEDIUMS. 


There  is  wrong  buying  and 

right  buying. 
The  advertiser  who  buys 
space  in  the 

Chicago  RECORD 
and 

Chicago  DAILY  NEWS 

"buys  right." 

420,000  daily  circulation 
for  5o  cents  a  line. 


THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 


"New  England's  Greatest  Newspaper." 

The  BOSTON  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials : 

CIRCULATION 

CHARACTER 

INFLUENCE 
The   Boston  Herald  possesses  these  pre- 
eminently,  thus  aflfordin?   its   advertisers  an 
unequaled  purchasing  power. 


NEW  FEATURES  FOR  "96." 


350,000  DAILY 

is  the  guaranted  circulation  of  the 
SCRIPPS  McRae  League. 

CINCINNATI  POST, 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KENTUCKY  POST. 
For  rales,  satiple  copies,  etc.,  write 
E.  T.  PERRY,  53  Tribune  Buildinsr,  New  York. 


A  TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POSr  leads  in  the 
Evening  Field.  The  other  reason  is 
that  It  is  a 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 


A  DVERTISINGin nawipaperiof "kn jwa cir- 
^  culation"  meani  "  BUSINESS."  For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bune Bldg.,N.Y  Chamberof  Commerce, Chicago. 


ON  MECCA'S  RAGGED  EDGE. 

In  reply  to  certain  criticisms  made  on 
the  poor  quality  of  much  of  the  paper 
now  used  by  publishers  of  books  George 
H.  Putnam  in  the  New  York  Sun 
gives  us  as  the  reason  for  that 
lact— a  reason  which  he  admits  must 
seem  to,  many  to  be  well  nigh  incredible 
— the  decrease  of  religious  fanaticism  on 
the  ea-itern  shores  of  the  Mediterran- 
ean. 

Myriads  of  pilgrims  used  to  cross 
those  dreary  deserts  on  their  way  to 
Mecca,  every  one  of  them  being  clothed 
in  flowing  garments  of  finest  white 
linen.  Out  of  their  nutiber  hundreds 
and  thousands  would  die  by  the  way- 
side, rendering  it  at  one  time  a  most 
profitable  business  to  strip  these  linen 
garments  from  the  bodies  and  send  them 
to  the  large  paper  factories  of  Europe. 

It  was  from  this  source,  Mr.  Putnam 
says,  that  the  best  paper  was  obtained, 
but  the  Mohammedans  no  longer  in  such 
large  numbers  undertake  these  pilgrim- 
ages, therefore,  not  so  many  die  by  the 
wayside,  and  hence  the  inability  to 
furnish  so  high  a  quality  of  paper. 
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ADVERTISING  AGENCIES. 


"  Low  estimates,  careful 
service,  reliable  dealing. *' 
have  made  this  agency  trust- 
worlhy  for  30  years,  and  the 
methods  of  each  successive 
year  have  brought  fruitful  re- 
turns to  its  clients. 

DODD'S 

Advertising  &  Checking 
AGENCY, 

Water  Street,  BOSTON. 


M.  B.  WILSON 

GENERAL 

ADVERTISING 


A.GENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 


TUB  OOLDRN  OATK  To 


DO  YOU  WANT  TO 


Know  Something 


VOBEION  LANOUAflE  PAPKKS, 


Write  The  Fred.  E. 
Klot2  Advg.  Ag'cy 
Chicago,  111 


KLOTZ' 
PULLERS 


R.WAYNE  WILSON 
COMPANY, 

sg  Liberty  Street.  New  Vork, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 

ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
xines  at  publishers'  lowest  rates.  Practical  and 
effective  service  in  every  line  of  business, 

W.  L.  BEADNELL, 

Advertising  Agent, 
Tribunb  BinLDiNG  New  York, 

BUSINESS  HELPS. 

IDEAS  FOR 
PUBLISHERS. 

THE  TRADE  PRESS,  of  Chicago, 
is  the  finest  printed  publishers'  magazine 
in  the  world,  and  contains  more  original 
matter  of  interest  than  any  other.  It  is 
the  only  journal  which  treats  of  publish- 
ing anci  advertising  in  special  fields. 

Write  for  FREE  SAMPLE  COPY. 

One  Dollar  per  annum,  in  advance. 

THE  TRADE  PRESS,  Chicago. 

PAMPHLETS 

are  artistic  if  made  by 

Seaman  Presbrey  Dep't, 

874  Broadway,  New  York. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Waltkr  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

A  LL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway, 

GOOD  LITERA  TURE. 

'THE  BEST  INVESTMENT.— "In  sending 
check  for  renewal  of  my  subscription,  I 
wish  to  say  that  I  regard  this  annual  payment  as 
the  very  best  investment  which  I  make.  When 
the  morning  papers  and  The  Fourth  Estate 
come  to  me  together,  as  they  often  do,  your 
paper  is  always  read  first  while  the  general 
news  of  the  day  waits. 

"  Moreover.the  interest  attaches  quite  as  much 
to  the  ads,  in  proportion  to  their  bulk,  as  to  the 
reading  matter. 

"  I  regard  The  Fourth  Estate  as  a  con- 
spicuous illustration  of  the  truth  that  supply 
often  creates  demand.  If  The  Fourth  Estate 
never  had  been  established  newspaper  men 
would  have  continued  ignorant  to  this  day,  I 
presume,  of  the  personal  and  business  value  to 
them  of  the  work  which  you  are  doing." — 
Stephen  O'Meara,  Editor  Boston  Journal. 


BUSINESS  OPPORTUNITIES. 

ADVERTISEMENTS  under  this  classifica- 
^  tion,  1%  cents  per  line  each  insertion.  Count 
seven  words  to  the  line, 

Ar\  r\r\(\  POPULATION  to  be  served. 

i^\J ^\J\J\J  No  morning  paper.  Nearest 
competition  17  miles.  The  right  man  with  capital, 
large  exphrihnch  and  push  can  make  a  favor- 
able arrangement.  Address  quickly,  or  better 
yet,  in  person.  Anthracite  Publishing  Co.,  Car- 
bondale,  Pa. 

T7Dri  OR  of  advanced  ideas  will  invest  mod- 
erate  amount  in  an  established  profitable 
publication,  or  will  join  experienced  publisher 
in  starting  one  Address  particulars,  STYLUS, 
care  Fourth  Estate. 

A  DAILY  NEWSPAPER  about  to  commence 
^  business  is  in  the  market  for  second  hand 
type-setting  machines,  display  type  and  other 
furniture  for  a  metropolitan  outfit.  Address, 
Plant,  care  Fourth  Estate. 

T~\0  YOU  WANT  a  good  li-page  monthly  to 
run  in  connection  with  a  weeklv  or  alone, 
cheap?    Write,   "  AGRICULTURIST,"  care 
The  Fourth  Estate. 

FOR  SALE. 

A  DVERTISEMENTS  under  thU  classifica- 
^  tion,  as  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

■pOR  SALE — Leading  morning  daily  of  pros- 
perous  western  stale,  with  job,  book  and 
stationery  departments.  Doing  good  business. 
Will  sell  whole  or  part.  At  least  (5,000  re- 
quired. Address  •' Opportunity,"  care  Fourth 
Estate. 

pOR  SALE. — A  first  class  weekly  country 
■*■  newspaper,  established  as  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 

■pOR  SALE  or  to  lease,  on  easy  terms,  plant 
of  a  daily  paper.   Apply  to  The  Exchange, 
P.  O.  Box  673.  New  Britain,  Conn. 


SITUATIONS. 

ADVERTISEMENTS  under  this  clas-ifica- 
lion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line 

AN  ADVERTISING  SOLICITOR  who  is 
^  qualified  to  deal  successfully  with  unusual 
opportunities  for  making  big  contracts  with 
considerable  profit  to  himself  may  hear  of  such 
an  opportunity  by  addressing  Good  Record, 
care  of  The  Fourth  Estate. 

^XTANTED. — A  good  advertisement  solicitor 
for  daily   paper.     Reference  required. 
State  salary  or  commission.    Address, '■  PER- 
MANENCE," care  Fourth  Estate. 

■plRST-CLASS   cylinder  pressman  wanted. 

To  the  rieht  man  steady  situation  at  good 
salary.    DEMOCRAT.  Hackensack,  N  J. 

'\X7' ANTED. — Experienced  business  manager 
for  new  afternoon  paper  in  city  of  150,000 
within  30  miles  of  New  York.    X,  care  Fourth 
Estate. 


SITUATIONS  WANTED. 

\\7 ANTED — Position  as  circulation  manager 
by  young  man  twenty  nine  years  old. 
Have  had  scv;n  years*  experience  on  metropol- 
itan papers.  Am  temperate,  well-educated,  and 
can  give  first-class  recommendations  from  pres- 
ent employer.  Address,  W.,  care  Fourth 
Estate. 

POSITION  WANTED  by  young  lady  of  good 
^  address  and  business  ability.  Stenographer 
and  typewriter.  Three  years'  experience  in 
newspaper  office  and  publishing  house.  Refer- 
ences.  Address  E.  M.  D..  care  The  Fourth 

ESTATE 

/""IkCULATION  man,  nine  years' experience 
^  in  New  York,  New  Jersey,  Pennsylvania 
and  Connecticut,  would  like  to  hear  from 
paper  wishing  a  hustler.  Best  recommendations 
from  New  York  dailies.  ABILITY,  care 
Fourth  Estate. 


A^ 


DVERTIbING  MANAGER  of  leading 
magazine,  with  record  that  is  the  highest 
endorsement,  will  consider  proposition  from 
newspaper,  magazine  or  business  house.  Ad- 
dress L,  T.,  care  Fourth  Estate. 

T  CAN  GET  LIVE  NEWS  and  present  it  in 
clever  and  original  style.  Six  years  with 
western  dailies.  Will  engage  at  moderate  salary 
and  earn  it.  A  husiler.  Address,  REPORTER, 
care  Fourth  Estate. 

A  COMPETENT  wide-awake  young  man 
^  with  an  experience  of  three  years  as  editor 
of  an  infiueatial  weekly  in  western  New  York, 
desires  a  position  on  staff  ol  daily.  Highest 
reference.    W.  E  J.,  care  Fourth  Estate. 

T  AM  LOOKING  FOR  WORK— work  of  any 
kind.  I  have  literary  ability  and  experience, 
likewise  energy  and  ambition.     Can  you  use 
me  ?  Richards,  306  West  sad  street,  N.  Y.  City. 

pXPERIENCED  newspaperman;  edit  copy, 
read  proof,  make  up  ;  any  outside  work  in 
or  near  New  York.    TOUCHSTONE,  care  of 
The  Fourth  Estate 

A  PEN  ARTIST,  wishing  to  make  a  reputa- 
tion  as  an  illustrator,  desires  work  from 
some  illustrated  publication.    Terms  low.  Ad- 
dress "  ART,"  care  of  Thk  Fourth  Estate. 


MISCELLANEO  US. 


IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau,  Cedar  and  Liberty  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

AUo  a  Storage  Department  for  the  Storage  for 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 


ADVERTISING  MEDIUM. 

THE  FOURTH  ESTATE  differs  from 
other  journals  oi  a  similar  nature, 
in  the  class  of  subscribers  that  it  has. 

I  judge  this  from  the  answers  I 
receive  from  my  advertisement  in 
it.  An  answer  from  a  Fourth 
Estate  ad  generally  brings  me  a 
customer,  and  a  paying  one  at  that, 
while  many  applications  from  other 
mediums  are  either  frauds  or  were 
written  out  of  curiosity. 

I  am  fully  convinced  that  adver- 
tising in  The  Fourth  Estate  pays 
those  who  want  to  reach  the  atten- 
tion of  the  better  class  of  newspaper 
men,  if  they  have  something  to  sell 
which  will  bear  inspection,  and  is  of 
a  meritorious  nature. 

GEO.  T.  HAMMOND. 

Newport,  R.  I. 


EDITORIAL  HELPS. 


For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  $5  00 
Vol  II.,  September,  1894,  to  February, 

1895,  inclusive   s  00 

Vol.  111.,  March  to  August,  1895,  inclu- 
sive •   a  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive   a  50 

Vols.  I.  and  II.,  bound  together,  a  lew 

left   10  00 

Vols.  III.  and  IV  ,  bound  together,  March, 

1895,  to  February,  1896,  inclusive   s  °° 

BACK   NUMBERS  ^U™ 

Estate  can  be  had  (except  a  few  issues  which 
are  out  of  print)  at  10  cents  each.  As  the  edi- 
tions are  many  of  them  nearly  exhausted, 
prompt  application  should  be  made. 

CORRESPONDENCE. 


JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
LOGAN,  UTAH. 


AMUSEMENTS. 


American  Roof  Garden,  8  p.  m. 

American  Theatre,  "  The  Mikado,"  8  p.m. 

Matinee  Saturday. 
Broadway,  "El  Capitan,"  8.15  P.M.  Matinee 

Saturday. 

Casino,  "  In  Gay  New  York,"  8  p.m.  Roof 

Garden,  8  p.  m. 
Garrick  Theatre,  "Thoroughbred,"  8.30  p.m. 
KosTER  &  Bial's,  Chevalier,  etc. 
Olympia,  Fregoli,  8  p.m.   Matinees  Wednesday 

and  Saturday. 
Proctor's,  Vaudeville,  11  a.m  to  11  p.m.  Roof 

Garden,  8  p.  m. 

EDITOR  SUES  AN  EDITOR. 

A.  W.  Dahl,  editor  of  the  Holden 
(Mo.)  Times,  has  brought  suit  against 
Judge  Tatlow,  editor  of  the  Holden  En. 
lerprise,  claiming  $5,000  damages  for 
the  publication  of  certain  articles  in  the 
Enterprise,  which  he  (Dahl)  claims  were 
calculated  to  injure  his  gooti  name. 

The  Times  recently  suspended  and 
the  Enterprise  published  the  articles 
which  Ml .  Dahl  claims  were  damaging 
to  his  reputation.  The  Times  has  since 
resumed  publication. 


WITH  THE  CLUBS   AND  ASSO- 
CIATIONS. 

The  Southern  Illinois  Press  Associa- 
tion has  elected  officers  as  follows: 
President,  F.  A.  Trousdale,  Metropolis 
Democrat;  first  vice-president.  Bert  R. 
Burr,  Murphysboro  Daily  Democrat; 
second  vice  president,  Theodore  Stelle, 
Mt.  Vernon  Progressive  Farmer;  secre- 
tary, Roy  Aid  en,  Pinckneyville  Demo- 
crat;  treasurer,  Arthur  Oehler,  Trenton 
Sun.  Executive  committee:  J.  J. .Baker, 
Mt.  Wernon  Daily  IVews;  F.  W.  Havill, 
Mt.  Carmel  Register;  Drew  Tufts,  Cen- 
tralia  Daily  Democrat.  John  M. 
Rapp,  Fairfield;  H.  H.  Burr,  Murphys- 
boro, and  W.  J.  Seil,  Grayville,  were 
selected  delegates  to  the  next  meeting  of 
the  National  Association.  Carbondale 
wants  the  next  meeting. 


Newspaper  men  in  Peoria,  III.,  have 
organized  a  press  club  by  electing  the 
following  officers:  President,  R.  M. 
Hanna;  vice  president,  L.  P.  Wolf; 
secretary,  C.  Y.  Keyser;  treasurer,  I. 
B.  Barnes;  directors,  H.  M.  Pindell,  B, 
Cremer,  Z.  T.  Brown,  W.  S.  Brackett 
and  W.  S.  Carter. 


The  Choctaw  Press  Association  was 
organized  at  Atoka,  I.  T.,  last  week, 
and  the  following  officers  elected: 
W.  D.  G.  Hinds,  president;  J.  Hunter, 
vice-president;  J.  Y.  Schenck,  secre- 
tary. 

The  Woman's  National  Press  Associa- 
tion is  making  arrangements  to  go  to 
Buffalo  during  the  latter  part  of  June  to 
attend  the  sixth  annual  convention  of 
the  International  League  of  Press  Clubs. 
It  is  expected  that  the  Texas  auxiliary 
will  send  its  representatives,  and  all 
the  members  will  leave  Washington  by 
the  Baltimore  and  Ohio.  The  Press 
Association  in  Baltimore  will  join  the 
excursionists. 


AN  OLD  OHIO  PAPER. 

William  McKinley's  town  of  Canton, 
O.,  has  a  newspaper  which  was  founded 
in  1815  by  the  grandfather  of  Mrs. 
McKinley,  and  remained  lor  sixty  years 
under  his  management. 


RECENT  INCORPORATIONS. 

The  Modern  Knights  Publishing  Com- 
pany of  Kansas  City,  Kan.,  has  been  in- 
corporated with  a  capital  of  $500.  It 
will  publish  a  monthly  called  the  Mod- 
ern Knight  and  do  a  general  printing 
and  publishing  business. 

The  Somerville  Publishing  Company, 
Somerville,  N.  J.,  has  been  incorporated 
with  a  capital  of  $  I  o,coo.  The  company 
has  purchased  of  D.  N.  Messier  his  job 
printing  plant  and  the  good  will  of  the 
Somerset  De?)tocrat,  the  Royal  Crafts- 
man and  the  Jersey  Knight.  The  plant 
will  be  enlarged  and  improved. 

The  incorporation  papers  for  a  new 
democratic  paper  to  be  started  at 
Youngstown,  O.,  in  a  few  weeks  have 
been  forwarded  to  Columbus,  and  will 
be  returned  in  a  few  days. 

The  incorporators  of  the  company  are 
Thomp  Burton,  Frank  G.  McConnell, 
James  A.  Freed,  I.  A.  Justice  and  Harry 
Hamilton.  The  capital  stock  of  the 
company  is  $10,000. 

The  Clevelander  Sonntags  Post  Pub- 
lishing Company  has  been  incorporated 
at  Cleveland,  O.,  with  a  capital  stock  of 
$10,000.  It  is  to  issue  a  Sunday  papfr 
printed  in  German. 

The  Hartfield  Telegraphic  Code  Pub- 
lishing Company,  of  New  York  city,  has 
been  incorporated  to  prepare  and  sell  tele- 
graphic and  cable  and  other  codes,  and 
to  publish  a  newspaper  in  the  Spanish 
language  known  as  El  Avisador  Com- 
mercial. The  capital  is  $75,000,  and 
the  directors  are  Charles  J.  Watson  and 
John  F.  Dougherty,  of  New  York  city, 
and  Tbeo.  A.  E.  Putnam,  of  Brooklyn. 
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BONNELL'S  INKS 


To  The  J.  Harper  Bonneix  Co.: 

In  response  to  your  favor  of  the  7th  inst*,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 

 \7_„„  .    520-522  AMERICAN  TRACT      f^^^^^  .         .    17  and  19  QUINCY  Ptttt  a  t^t-t  t,ttt  a  .     '3  SOUTH  SEVENTH 

EW  York:  ^  society  building.        V^HICAGO:        street.  rHILADELPHIA:    ^  STREETT. 


EDITORIAL  HELPS 


DO  YOU  WANT  YOUR 
PAPER  QUOTED.? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

AH  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  oar  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  a3  Park  Row,  New  York. 

IN  A  recent  number  THE 
TRADE  PRESS  SAID: 


"The  Hotel  World  has  tried  neariy 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 


1/ you  address  them  at  j8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 

WE  HAVE  IT  I 

The  Modern  Press  Clipping  Bureau 

In  its  fullest  development. 

Every  state  closely  covered. 

All  publications  received  direct  from  publishers. 

Most  thoroughly  trained  Readers. 

Lowest  Rates,  $1  per  month  and  upwards. 

Our  patrons  say  we  do  the  best  work. 

UNASKED  FOR  PRAISE 
From  the  Clothitr  and  Furnisher,  New  York: 
"  We  are  taking  clippings  from  three  bureaus, 
but  your  service  is  far  ahead  of  all  the  rest." — 
R.  W.  Ashcroft,  Editor. 

GIVE  US  A  TRIAL  ORDER. 
The  CHICAGO  PRESS  CLIPPING  BUREAU 
Thbo.  Wiese,  Mgr.,  36  La  Salle  St.,  Chicago. 

THE  FOURTH  ESTATE. 

\/0  T      T  \  /  September  i,  1895, 
\  \J  \-^.  L  \l   to  March  I,  1896. 


$2.50 


POSTAGE 
INCLUDED. 


VOLS.III-IVr"." 

(Year  ending  March  i,  1896). 

640  pages,  5oo  illustrations. 


POSTAGE 
INCLUDED. 


$5.00 

A  year's  concise  history  of  the  new- 
paper  and  advertising  worlds. 
No  library  complete  without  it. 


PREMIUMS,  ETC. 


New  PREMIUM  CATA- 
LOGUE now  ready. 

|«;  on  request.  Address  F.  TENNYSON 
NEELY,  114  Fifth  avenue.  New  York. 


TRAVEL. 


No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  ol  block  signals  in  the  world. 

8 hours.  New  York  to  Buffalo ;  g)^  hours.  New 
York  to  Niagara  Falls  ;  24  hours,  New  York 
to  Chicago;  21 hours.  New  York  to  Cin- 
cinnati ;  295i  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  falls  is  the  New  York 
Central, 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  moil 
carefiil  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  twitches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  o( 
the  latest  design  and  construction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  1*  the  "  Standar< 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gtn.  Manager.  Gen.  Pass.  Agent 

STONINGTOM  LINE. 

FARES  ALL  REDUCED.  BOSTON,  tx; 
PROVIDENCE,  $2.25  ;  WORCESTER,  $2.35. 
Steamers  leave  NEW  PIER  36,  N.  R.,  one  block 
above  Canal  street,  at  6  p.m.  daily,  except 
Sunday. 


INSURANCE. 

That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Life  Insurance  Company's  agent  to 
make  application  for  a  policy.  Thi 
Herald  chronicled  his  death  last 
week. 

"  These  are  hard  times"  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never"  is  again  emphasized. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


Send  your  age,  secure  rates  and  insure  now. 

™^BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 

NEW  YORK   AND   NEW  JERSEY  State 
Agencies, 

2S3  Broadway,  NEW  YORK. 

CHANGES  IN  INTEREST,  ETC. 

The  Bay  City  (Mich.)  Tribune  was  sold 
at  a  mortgage  sale  by  I.  W.  Snyder  for 
$500. 

William  F.  Cody,  known  to  the  world 
as  "  Buffalo  Bill,"  will  retire  from  his 
former  business  to  become  editor  and 
publisher  of  the  Duluth  (Minn.)  Press,  of 
which  paper  he  is  now  proprietor.  Being 


V^HEN  YOU  START 
THAT  PAPER 

Concentrate  your  energies  on  getting  ads  and  sub- 
scriptions, and  avoid  all  worry  and  loss  of  time  by 
placing  your  outfit  order  in  one  lot.  The  presses, 
folder,  type-setting  machines,  type,  and  materials 
can  be  bought  at  least  cost  in  this  way,  if  you  buy 
from  the  concern  that  is  the  biggest  buyer  of  print- 
ing machinery  in  the  world,  and  the  biggest  and 
most  complete  type-founding  company  in  the  world, 
and  consequently  able  to  sell  to  best  advantage. 


Convenient  to  All.— Covering  the  Continent. 


AMERICAN  jrpar;:"*" 

Boston,  New  York,  Philadelphia,  Baltimore,  Buffalo,  Pittsburg,  Cleveland,  Cincinnati, 
Chicago,  St.  Louis,  Milwaukee,  Minneapolis,  Kansas  City,  Omaha,  Denver,  Portland 
(Ore.),  San  Francisco,  Dallas,  Atlanta. 

LEADERS  OF  TYPE  FASHIONS. 


WILL  the  saving  of  time 
in  the  STEREOTYPE 
ROOM  interest  you  ? 

With  the  use  of  the  DAVIS 

MATRIX  DRYER 

Moulds    can   be    made    in  THREE 
minutes  and  ten  SECONDS. 
Can't  be  equalled  any  other  way. 

See  what  the  Boston  Globe  says  : 
THE  GLOBE, 

Boston,  March  2,  1895. 
Dear  Sirs:     We  have  used  the  DAVIS 
MATRIX  DRYER  for  two  years  and  it  has 
given  us  pel  feet  satisfaction. 

It  never  gets  out  of  order  and  is  in  our  opinion 
far  superior  to  any  other  matrix  dryer  in  the 
market,  as  it  is  exactly  in  our  line. 

Yours  sincerely, 

Charles  H.  Taylor,  Jr., 

Bus.  Mgr. 

Send  for  particulars. 


manufactured  by 
F.  WESEL   MANUFACTURING  CO, 
New  York. 


such  a  good  marksman,  Mr.  Cody  should 
be  able  to  hit  the  "bull's  eye"  in  dis- 
cussing public  questions. 

The  Olympia  (Wash.)  Daily  Olym- 
pian has  been  sold  to  A.  Madge,  who 
will  assume  the  business  management. 

James  H.  Meigs  has  purchased  the 
plant  and  good  will  of  the  Albertville 
(Ala.)  News. 

E.  A.  Sciple  has  purchased  J.  P. 
Stewart's  interest  in  the  Des  Moines 
(la.)  Hawkeye  Publishing  Company  and 
is  now  the  sole  owner. 

Gordon  Noel  Huriel,  a  well-known 
newspaper  man  who  has  been  con- 
nected with  the  daily  press  of  Atlanta 
for  a  number  of  years,  is  making  ar- 
rangements to  publish  a  newspaper  that 


will  cover  a  new  field  in  journalism  in 
that  city. 

The  paper  will  chronicle  all  the  news 
of  every  church  and  Sunday-school  in 
Atlanta,  giving  accurate  weekly  reports 
of  the  church  work  and  the  auxiliary 
societies.    It  will  be  called  the  Mes- 


UN-NEWSPAPERED  LONDON. 

Some  curious  statistics  regarding  news- 
paper circulation  in  London  were  re- 
cently published  by  the  Westminster 
Gazette.    It  says: 

It  is  doubtful  whether  the  increase  in 
the  number  of  London  daily  newspapers 
is  at  all  commensurate  with  the  growth 
of  the  reading  capacity  of  London  itself. 
It  is  surprising  to  learn  how  many 
London  homes  there  are  into  which 
nothing  but  a  weekly  newspaper  enters, 
and  how  many  daily  newspapers  are 
purchased  by  the  man  of  the  iamily  and 
taken  to  his  business  office  ere  the 
women  of  the  household  have  had  an 
opportunity  of  gaining  any  idea  of  the 
news  of  the  day.  At  the  present  time 
barely  52  per  cent,  of  the  house- 
holders of  London  take  a  morning  news- 
paper, 69  per  cent,  take  either  a  morn- 
ing or  evenmg  newspaper,  31  per  cent, 
purchase  neither. 


A  newspaper  published  in  an  Okla- 
homa town  where  the  women  recently 
carried  the  election,  sent  the  following 
order  to  a  supply  house:  "  Please  send 
us  one  small  cut  of  a  hen.  Women  car- 
ried the  election  here,  and  I  suppose  we 
will  have  to  swing  out  a  hen  instead  of  a 
rooster."  We  wonder  what  was  the 
matter  with  a  screeching  female  eagle, 
or  a  howling  poll- parrot,  and  we  mean 
no  discourtesy  to  the  ladies.  They  ought 
to  have  a  bird  of  their  own  and  a  hen 
won't  do.  It  suggests  the  pecking 
supposed  to  be  the  fate  of  mastered  men. 
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4,000  LINOTYPES 
IN  USE. 

No  Distribution. 
No  Old  Type. 
No  Teams. 


CAPACITY,    3 '^00  9,000  EMS 

PER  HOUR. 


THE  LINOTYPE  HAS  NO  RIVAL. 

Compare  the  ONE  MAN  records  of  the  Linotype 
with  the  "team"  records  of  tj^pe-settincr  machines. 
USED  BY  LEADING  BOOK  PUBLISHERS. 
MERGENTHALER  LINOTYPE  CO., 


PHILIP  T.  DODGE,  Pretident  and  Gtnrral  Manager 


Tribune  Building,  NEW  YORK  CITY. 


STANDARD   LINOTYPE  METAL 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manupacturbd  by  thb  NASSAU  SMELTING  AND  REFINING  WORKS,  ' 
B.  LowENSTBiN  &  Bro.,  Proprietors. 
Telephone.  1140  18th  Street.  Thirteenth  Avenue  and  20th  Street,  NEW  YORK.  U.  S.  A. 


FOR  ALL  KINDS  OF 

PHOTO  ENGRAVING 


AMERICAN    PHOiO-ENGRAVING  CO., 
No.  67  Park  Place,  New  York. 

We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 
No.  1 56  Fulton  Street,  New  York. 


1 1  yHE  FOURTH  ESTATE  is  brimful  of 
newspaper  news  and  is  interesting  to 
anyone." — San  Francisco  Foretters'  Advocate. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory,  i6lh  st.  and  Ashland  ave., CHICAGO. 
NEW  YORK  OFFICE.  534  Temple  Court, 
BOSTON  OFFICE,  2  Herald  Building. 


THE  LATEST  INVENTION, 
LOOK  IT  UP. 


DT  Y  O  \T  J"  Q  ELECTROTYPING 
i-  -i^yj  k\  O  GRAPHITE  FOR 
POLISHING  AND  MOLDING,  USED  BY 
ALL  LEADING  ELECTKOTVPERS.  Jos. 
DixoN  Cruciblb  Co..  Jersbv  Cnv,  N.  I. 

THE  LOVEJOY  CO.,       Established  1853. 

ELECTROTYPERS 

and  manufacturers  of  Electrotype  Machinerj , 
 444-446  Pearl  Street.  New  York, 

R  T  M  n  R  R  C;  for  The  Fourth  Estate 
LJl.l^l^l^l^J  with  patent  extensible 
back,  capable  of  holding  a  year's  supply  it  de- 
sired, will  be  supplied  at  office  for  $1.25.  or  by 
mail,  prepaid.  $1.50. 

NEW  ENTERPRISES. 

The  Bauble  is  the  name  of  a  new 
monthly  at  Washington.  It  is  suggested 
that  the  name  may  be  intended  as  a 
satire  on  the  political  ambitions  of  some 
presidential  candidates. 

The  Boys  of  America  is  a  new  weekly 
at  Chicago.  Years  ago  there  was  a  pub- 
lication of  the  same  name  in  New  York. 

Unman's  Monthly  is  the  title  of  a  new 
periodical  begun  in  St.  Louis. 

The  Christian  Federationist  is  a 
monthly  recently  established  in  Chicago. 

The  Lighthouse  is  the  name  of  a  new 
monthly  issued  in  New  York  city, 
possibly  as  a  journalistic  companion  for 
the  Statue  of  Liberty. 

IVeir's  Index  to  the  Medical  Press  is 
the  title  of  a  new  monthly  in  New  York 
city.  Its  purpose  seems  to  be  somewhat 
similar  to  that  of  another  publication 


PRINTERS'  SUPPLIES. 


PRINIBRS"  SUPPLIES. 


THE 


THORNE 


Newspaper 
Book  and 
Magazine 
Composition 


TYPE-SETTING 
MACHINE 


SIMPLE  IN  CONSTRUCTION.  In  use  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 

Chicago  :  139  Monroe  Street.  New  York  :  34  Park  Row. 


SCOTT 


R 

W 


Press 


Kj  I        t      newspapers  per- 
feclly,  but  it  sjves 
'^^  time,    labor  and 

ERFECTING^^p™'''' 

Vou  can  laugh 
at  both  Time 
and  Competitors  wiih  a 
Scott  in  your  pressroom. 


Nbw  York— Times  Bldg.  W/^aititd  ^nr\TT  Rr  C^t\  Sr.  Louis— Security  Bide. 
CHICAGO-Monadnock  Bide.    VVAi^lCK  OL-Ull   Ot  Boston— lo?  Carter  Bide. 


Chicago— Monadnock  Bldg. 
Send  for  prices. 


Boston— 305  Carter  Bldg. 
PLAINFIELD,  N.  J.  Send forour  Illustrated  Catalogue. 


$1.50  7^.  HALF-TONE 

and  work  the  best. 

PORTRAIT. 

WRITE  TO  THE 

CHICAGO 

PHOTO-ENGRAVING 
"  chUr"'-  COMPANY. 

New  York  Office:    Room  20,  Standard  Theatre 
Buildine,  H.  Quintus  Brooks.  Mgr. 

HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St.,  and  »o  Beekman  St..  N  V 

PRESSES  AND  PRINTING  MACHINERY 
^  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

TF  yon  use  ELECTROS  send  to  CRASKE  for 
^  prices.  Saperior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE,  45  &  47  Rose  St.,  N.  Y. 

GEO.  GOTTSBERGER  PECK,  Printer,  Lith- 
ographer and  Stationer.   Blank  Books  made 
to  order.    11  Murray  Street,  New  York. 

I_r  F.  McCAFFERTY,  ELECTROTYPER, 
^*  42  AND  44  Bond  Street, 

FRANK  LESLIE  BUILDING.  New  York 

NEWSPAPER— Rollsorsheeu.  Firstquality 
Write  K  G.  ELLIOT  ft  CO  .  Phila..  Pa. 

which  moved  to  New  York  recently  from 
Philadelphia. 

The  Ciiicago  Commons  is  the  name  of 
a  monthly  included  in  a  list  of  new  pub- 
lications in  Chicago.  Chicago  has  evi- 
dently become  envious  of  Boston's 
famous  Common,  and  resolved  to  "go 
it  one  better." 

People  interested  in  checkers  will  be 
interested  in  the  announcement  of  a  new 
publication  called  the  North  American 
Checker  Board,  which  is  to  appear 
monthly  at  Derry  Depot,  N.  H. 

The  Texas  Coast  Promoter,  a  new 
weekly  issued  at  Cedar  Creek,  Tex.,  is 
a  journal  intended  to  develop  parts  of 
the  Texas  "Gulf  Coast." 

At  Greensburg,  Pa.,  a  new  daily  and 
weekly  paper  operated  by  a  stock  com- 
pany will  begin  its  career  June  15.  It 
will  be  independent  in  politics.  The 
business  management  will  be  under  the 
care  of  George  Wagner,  and  Darwin 
Musich,  formerly  of  the  Record,  will  be 
editor. 

A  neat  little  paper  has  made  its  ap- 
pearance in  journalism  at  Reiley,  O., 


called  the  Advance,  edited  by  Bert  S. 
Bartlow  and  managed  by  C.  E.  Deiieen. 

The  Journal  of  Experimental  Medi- 
cine is  a  new  medical  publication  in  New 
York  city. 

Wind  and  Water  is  a  new  monthly 
iisued  in  Chicago.  It  is  published  by 
the  D.  H.  Anderson  Publishing  Com- 
pany. 

Elliott's  Magazine  is  included  in  a 
list  of  new  monthlies  published  in 
Chicago. 

The  Wail- Paper  Neivs  and  Interior 
Decorator  of  New  York  is  a  weekly 
recently  entered  as  a  new  publication. 

Wharton,  Tex.,  has  a  new  paper  in 
the  Star.  Brandon  Smith  is  editor  of 
the  new  enterprise. 


THE  SULTAN'S  MANY  FRIENDS. 

The  following  "newspaper  story  "  is 
told  of  Minister  Terrell,  who  represents 
the  United  States  in  Constantinople. 

Mr.  Terrell's  friends  frequently  speak 
of  the  familiar  manner  in  which  he  talks 
to  the  sultan.  It  is  said  that  while  they 
were  dining  together  one  day  at  the  palace 
his  imperial  majesty  remarked  that  he  re- 
gretted to  learn  that  there  were  four 
newspapers  in  the  United  States  which 
had  published  articles  seriously  reflect- 
ing on  his  administration  and  he  desired 
Mr.  Terrell  to  write  President  Cleveland 
and  ask  him  to  suppress  them. 

"Why,"  replied  the  envoy  extraor- 
dinary and  minister  plenipotentiary  of  the 
United  States,  "  there  are  35,000  news- 
papers printed  in  the  United  States  and 

every  one  of  them  gives  you  h  every 

morning." 

COMPLETE,  NEAT  AND  CAREFUL. 

One  of  the  neatest  business  books  of 
the  year  is  the  1896  edition  of  Lord  & 
Thomas'  Pocket  Newspaper  Directory. 
It  is  creditable  with  regard  to  the  con- 
venience of  its  size  as  well  as  its  neatness. 

It  lives  up  to  Us  reputation  as  a  very 
complete  and  careful  catalogue  of  all  the 
newspapers  and  periodicals  printed  in 
the  United  States. 


NEW  SUNDAY  ISSUE  IN  OHIO. 
The  Youngstown  Vindicator  will  be- 
gin the  publication  of  a  Sunday  edition 
June  7. 
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THE  CONVENTION. 

ENTERTAINMENTS  ARRANGED 
FOR  BUFFALO  DELEGATES. 


June  23D  will  be  one  of  Jollity  and 
THE  Visiting  Newspaper  Men  will 
See  all  There  is  to  See  at  Buf- 
falo and  Niagara  Falls — Big 
Time  for  the  Boys— List  of  Del- 
egates UP  TO  Date. 

The  committee  of  the  Buffalo  Press 
Club  and  the  International  League  of  ; 
Press  Clubs,  which  was  appointed  to  ; 
make  arrangements  for  the  sixth  annual  | 
convention  of  the  league,  which  con-  , 
venes  in  Buffalo  on  June  23d,  has  ar- 
ranged the  programme  for  the  work  of 
the  convention,  as  well  as  for  many 
pleasure  trips  for  the  delegates  and  those 
accompanying  them. 

On  the  evening  before  the  opening  of 
the  convention,  the  final  session  of  the 
Governing  Board  will  be  held  at  the 
league  headquarters,'  in  the  parlors  of 
the  Iroquois.  There  will  be  morning 
and  afternoon  business  sessions  on  Tues- 
day, June  23d,  and  it  is  expected  that 
the  work  of  the  league  will  be  concluded 
by  Wednesday  noon. 

The  opening  session  of  the  convention, 
on  Tuesday  morning,  will  be  addressed 
by  the  Hon.  Edgar  B.  Jewett,  mayor, 
and  at  the  close  of  the  morning  session 
the  visitors  will  be  taken  to  the  Real  Es- 
tate Exchange,  where  they  will  be 
shown  the  new  building  and  entertained 
by  the  members  of  the  exchange. 

After  the  afternoon  session  on  Tues- 
day the  Ellicott-square  building  will  be 
inspected  and  the  delegates  informally 
entertained  by  members  of  the  Ellicoit 
Club.  On  Tuesday  evening  there  will 
be  a  reception  to  the  delegates  by  the 
Scribblers  at  the  home  of  Miss  Grace 
Carew  Sheldon. 

On  Wednesday  afternoon  there  will 
be  a  carriage  ride  about  the  city,  fol- 
lowed by  a  trip  along  the  river  front, 
while  the  Buffalo  Press  Club  will  enter- 
tain the  delegates  in  the  evening  at  the 
Iroquois  and  the  club  rooms.  A  trolley 
ride  to  Niagara  Falls  and  up  and  down 
the  gorge  will  occupy  Thursday,  and 
the  visitors  will  remain  at  the  Falls  all 
that  night.  On  Friday  the  Power  Com- 
pany's plant  will  be  inspected  and  the 
visitors  will  return  on  a  special  train  on 
the  New  York  Centrf.l. 

On  Friday  night  the  delegates  will 
embark  on  the  Ci^y  of  Buffalo  for  Cleve- 
land, where  they  will  be  royally  enter- 
tained, returning  on  Saturday  evening 
to  Buffalo,  when  good-bys  will  be  said 
and  the  visitors  will  return  to  their  re- 
spective homes  and  newspapers  to  tell 
the  world  of  the  glories  of  Buffalo. 

A  special  reception  committee  to  look 
after  the  comfort  of  the  delegates  has 
been  appointed  by  President  John  H. 
O'Brien,  of  the  Buffalo  Press  Club.  A 
special  train  on  the  Lehigh  Valley  has 
been  tendered  by  the  officials  of  that 
road  for  the  use  of  delegates  from  East 
and  South,  and  will  bring  President 
Megargee  of  the  League  with  it. 

The  Northern  Steamship  Company 
has  also  tendered  complimentary  trans- 
portation to  delegates  from  western 
points,  and  will  carry  all  who  desire  to 
make  the  trip  up  the  lakes  for  rest  or 
recreation. 

The  following  committee  will  meet  and 
greet  the  visiting  women  at  the  Iroquois 
on  the  evening  of  June  22  and  the  morn- 
ing of  the  23d:  Miss  Marsha  Houck  and 
Miss  Edith  Charlton,  of  the  Express  ; 
Miss  Caroline  Mischka  and  Miss  Helen 
( Contintud  on  third /age.) 


WILFRED  PATTERSON,  Business  Manager  of  the  Boston  Herald. 


BY  COURTESY  OF  THE  NEW  ENGLAND  PRINTER. 
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FIGHTING  TO  A  FINISH. 


The     Omaha     Newspaper  War 
Reaches  the  Supreme  Court. 

The  controversy  between  the  Omaha 
Bee  and  the  World-Herald  over  the 
publication  of  applications  for  saloon 
licenses  has  reached  the  court  of  last 
.esort.  The  Bee,  by  its  business  man- 
ager, N.  P.  Fell,  has  filed  an  appeal  in 
Supreme  Court  from  the  decision  of  the 
lower  court  in  the  case  of  Fell  against 
Staack. 

The  latter  published  his  application  for 
a  license  in  the  World-Herald  and  the 
Bee  remonstrated  against  the  issuance  of 
the  license  on  the  grounds  that  the  notice 
of  application  was  not  published  in  the 
paper  having  the  largest  circulation,  and 
that  there  was  no  such  paper  published 
in  Omaha  as  the  Omaha  Daily  World- 
Herald. 

The  commissioners  issued  the  license, 
and  the  Bee  appealed  to  the  District 
Court.  The  court  sustained  the  decision, 
and  now  Rosewater  has  carried  the  case 
up  to  the  supreme  tribunal  of  the  state. 


BIG  SUIT  IS  POSTPONED. 

The  suit  of  Frank  B.  Noyes,  of  the 
Washington  Star,  against  the  New  York 
Sun  Printing  and  Publishing  Associa- 
tion for  $50,000  damages  for  libel,  which 
was  on  the  calendar  of  the  United  States 
Circuit  Court  last  week,  was  by  consent 
of  counsel  on  both  sides  allowed  by 
Judge  Lacombe  to  go  over  to  the  Octo- 
ber Term. 


THE  CINCINNATI  COMBINATION. 

The  consolidation  of  the  Cincinnati 
Commercial  Gazelle  and  the  Cincinnati 
Tribune  is  seemingly  certain,  notwith- 
standing rumors  to  the  contrary.  A. 
Howard  Hinkle  will  undoubtedly  be 
president  and.  James  M.  Glenn  vice- 
president,  of  the  new  corporation.  The 
name  will  be  the  Commercial-  Tribune. 
The  story  is  that  the  paper  will  be 
managed  by  a  committee  and  that 
there  will  be  no  business  manager. 
The  actual  consolidation  is  expected 
June  15. 

The  tacts  are  that  Stephen  Wilder,  of 
the  Tribune,  and  A.  Howard  Hinkle,  of 
the  Commercial  Gazette,  were  appointed 
a  committee  to  secure  three  arbitrators, 
to  select  expert  accountants  to  examine 
the  properties  and  report  their  value  to 
chosen  arbitrators,  they  on  the  receipts 
of  the  facts  to  determine  the  value  of  each 
property,  and  the  combined  values  to  be 
the  capital  stock  of  the  new  organiza- 
tion. The  arbitrators  are  Victor  F. 
Lawson,  of  the  Chicago  News  and  Re- 
cord; H.  W.  Seymour,  of  the  Chicago 
Chronicle,  and  Charles  Emory  Smith,  of 
the  Philadelphia  Press. 

The  business  management  of  the  Com- 
tnercial  Gazette  will  undoubtedly  be  re- 
linquished by  Mr.  Hinkle,  who  has  so 
many  things  to  attend  to  that  he  cannot 
afford  the  time  necessary  to  properly 
guide  the  property,  but  the  selection  of 
the  new  manager  is  now  purely  a  matter 
of  guesswork.  The  new  corps  of  the 
combined  staffs  is  being  selected  by  a 
committee  from  each  paper. 


McRAE'S  VICTORY. 


HIS  THE   CREDIT    OF  GREAT 
WORK  FOR  THE  A.  N.  P.  A. 


Correspondence  Relative  to  the 
Reduction  in  Rates  for  Carrying 
Newspapers  By  Express  Companies 
Which  Was  Exclusively  An- 
nounced IN  The  Fourth  Estate — 
An  Occasion  for  Rejoicing. 

The  correspondence  relative  to  the 
reduction  of  rates  for  carrying  news- 
papers which  has  been  carried  on  be- 
tween the  presidents  of  express  com- 
panies and  the  committee  of  the  Ameri- 
can Newspaper  Publishers'  Association, 
has  been  sent  out  in  a  special  bulletin  of 
the  association. 

The  reduction  was  a  very  liberal  con- 
cession on  the  part  of  these  express  com- 
panies, and  every  newspaper  publisher 
in  the  country  owes  a  debt  of  gratitude 
to  these  companies,  as  well  as  to  the 
American  Newspaper  Publishers'  Asso- 
ciation and  its  very  efficient  committee, 
consisting  of  Col.  Milton  A.  McRae,  of 
the  Cincinnati  Post;  Major  W.  J. 
Richards,  of  the  Indianapolis  News,  and 
Col.  A.  S.  Dietzman,  of  the  Louisville 
Commercial. 

The  Fourth  Estate  announced  ex- 
clusively that  the  deal  between  the  pub- 
lishers and  the  express  companies  had 
gone  through,  and  takes  pleasure  in  giv- 
ing the  correspondence. 

Charles  W.  Knapp,  in  authorizing  the 
special  bulletin  to  the  publishers,  calls 
particular  attention  to  Colonel  Milton  A. 
McRae's  work,  saying: 

"  It  is  only  adding  what  is  due  to  the 
members  of  the  special  committee,  and 
particularly  to  Milton  A.  McRae,  the 
chairman  of  the  committee,  to  say  that 
the  successful  accomplishment  of  the 
work  is  the  greatest  undertaking  with 
which  the  American  Newspaper  Pub- 
lishers' Association  is  to  be  credited.  To 
Mr.  McRae,  particularly,  the  members 
of  the  association  are  indebted  for  this 
great  accomplishment,  as  the  success  is 
due  mainly,  if  not  wholly,  to  the  zeal, 
energy  and  intelligence  he  has  applied 
to  the  work."  The  correspondence  is 
as  follows: 

St.  Louis,  Mo.,  June  i,  1896. 

Chas.    W.    Knapp,    Esq.,  President 
American  Newspaper  Publishers'  As- 
sociation, St.  Louis,  Mo.: 
My  Dear  Sir:  I  have  the  honor  to 
hand  you  herewith  my  report  as  chair- 
man of  the  special  committee,  consisting 
of  Major  W.  J.  Richards,  of  the  Indian- 
apolis News;  A.  S.  Dieizman,  of  the 
Louisville  Commercial,  and  myself,  said 
committee  having  been  appointed  by  you 
to  secure,  if  possible,  a  reduction  in  ex- 
press charges  for  the  transportation  of 
newspapers  published  in    the  United 
States. 

Messrs.  Richards  and  Dietzman  fully 
concurring  in  my  plan  of  work,  immed- 
iately after  the  close  of  our  annual  conven- 
tion I  gave  ten  days  of  my  own  time 
almost  exclusively  to  the  collection  of 
facts  and  figures  pertaining  to  the  mat- 
ter. 

On  March  4,  1896,  Major  Richards, 
W.  C.  Bryant  and  myself  appeared  be- 
fore all  of  the  presidents  of  the  leading 
express  companies  of  the  United  States 
at  the  office  of  the  Adams  Express  Com- 
pany, No.  59  Broadway,  New  York  city, 
accompanied  by  an  experienced  stenog- 
rapher, etc.  I  addressed  the  presidents 
in  behalf  of  the  association,  reviewing 
the  figures  which  I  had  collected,  etc. 
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It  required  over  one  hour  for  the  deliv- 
ery of  my  address,  after  which  Major 
Richards  followed,  delivering  a  short 
address. 

The  presidents  asked  time  for  investi- 
gation, but  stated  that  if  all  my  figures 
were  correct  as  presented  they  would 
deal  liberally  with  our  committee  repre- 
senting the  association. 

On  May  I,  1896,  I  received  the  fol- 
lowing letter  from  L.  C.  Weir,  president 
of  the  Adams  Express  Company,  who 
acted  as  chairman  of  the  committee  of 
express  company  presidents: 

New  York,  April  30,  1896. 

Mr.  Milton  A.  McRab,  chairman;  Messrs. 
Richards  and  Dieizman,  Committee  Ameri- 
can Newspaper  Publishers'  Association,  Cin- 
cinnati, O.: 

Gentleman:  Referring  to  the  joint  inter- 
view of  M.trch  5,  1896,  between  the  American 
Newspaper  Publishers*  Association  and  the 
various  express  companies,  held  at  thi-.  office: 

Upon  investigation  as  to  the  manner  ol  hand- 
ling the  daily  newspapers  by  baggagemen  and 
express  companies,  and  the  rates — when  service 
was  charged  lor  at  all  —  we  find  the  reports  as 
made  by  your  statement  in  the  main  correct. 

Now,  as  to  your  proposition.  While  we  can- 
not really  aflford  the  service  at  rates  you  name, 
t  e,,  50  cents  per  hiindrci  pounds,  all  distances, 
but  wishing  tu  be,  as  we  have  always  been  and 
hope  to  continue  to  be,  fi  lends  ol  the  press,  we 
will  undertake  it  at  rates  named,  except  at 
points  where  we  have  to  call  for  papers 
wiih  our  wagons,  and  on  lines  ot  railroad 
where  special  trains  are  required  for  the 
work,  for  which,  in  each  case,  we  must 
have  one  cent  per  pound,  provided  you  will 
agree,  in  behalf  of  the  Association  you  reprt- 
seiit,  ihat  such  rates  shall  apply  to  all  daily 
newsp  ipers  distributed  by  mt- mbers  of  the  Asso- 
ciation, whether  the  individual  members  are 
paying  more  or  less,  or  nothing  for  such  service 
at  present  dates. 

On  receipt  by  us  of  the  acceptance  by  your 
Association  of  these  terms,  instructions  will  be 
issued  by  the  several  express  companies,  parties 
to  the  agreement,  accordingly.    Yours  truly, 
L.  C.  Weir, 

President. 

The  committee  met  in  Cincinnati,  and 
after  considering  the  matter  sent  the 
subjoined  letter  in  reply.  In  doing  so, 
your  committee  desired  to  protect  the 
eastern  members  of  the  American  News- 
paper Publishing  Association,  who  were 
paying  only  three-eighths  of  a  cent  a 
pound  for  the  transportation  of  news- 
papers through  New  England,  as  well  as 
to  protect  those  members  who  were  hav- 
ing their  newspapers  transported  in  rail 
road  baggage  cars  free  ot  charge,  and 
also  the  morning  papers  that  use  the 
early  morning  trains  for  transporting  a 
considerable  portion  of  their  papers. 

The  following  letter  speaks  for  itself: 

Cincinnati,  O..  May  n,  1896. 

Mr.  L.  C.  Weir,  President  Adams  Express 
Company,  New  York  Ciiy: 

Mv  Dear  Sir;  Referring  further  to  yours  of 
Ap<il  30,  the  rate  of  fifty  cents  per  fiundrcd 
pounds  where  wagon  sei  vice  is  not  rendered, 
except  in  New  England,  where  a  rate  of  three- 
eights  of  a  cent  has  obtained  for  a  numoer  of 
years  where  wagon  service  is  not  required,  and 
one  dollar  per  hundred  pounds  where  wagon 
service  is  required,  will  be  acceptable  to  our 
committee,. 

We  understand  by  '*  Special  Trains,"  as  stated 
in  your  letter,  is  meant  trains  devoied  to  news- 
paper and  mail  service,  started  from  news  cen- 
ters at  an  early  morning  hour,  carrj  ing  nothing 
but  mtil  and  express  cars,  devoted  to  the  dis- 
tribution of  new-papers. 

We  understand  further,  that  only  in  the  event 
the  railroad  companies  whi  h  are  now  carrying 
new-papers  free  of  charge  shall  decline  to  render 
such  services  in  the  future,  then,  and  then  only, 
are  we  to  pay  the  Express  Companies,  according 
to  the  rates  stipulated  in  your  letter. 

It  this  is  in  ai;cordance  wiih  the  suggestions 
contained  in  yours,  please  notify  me  and  I  will 
have  It  confirmed  by  our  committee,  and  we 
wifl  then  give  you  the  notice  requested  in  yours 
of  April  30 

Please  address  me  in  answer  to  this  letter  to 
Cincinnati  Awaiting  your  prompt  reply,  I  am. 
Very  truly  yours, 

Milton  A.  McRae, 
Chairman. 

On  or  about  May  15,  1896,  I  received 
a  telegram  reading  as  follows: 

Mr.  Milton  A.  McRae,  Chairman.  Cincin- 
nati, O. 

Referring  to  yours  of  Miy  11,  we  will  accept 
your  definition  ot  the  fetter  of  April  30,  and 
await  the  notice  requested  after  you  have  con- 
sulied  with  your  committee. 

L.  C.  Weir, 

President. 

On  May  21,  1896,  your  committee  met 
and  by  unanimous  consent  sent  the  fol- 
lowing telegram  which  was  duplicated 


in  the  form  of  a  letter  and  signed  by 
each  member  of  the  committee: 

Cincinnati,  O,,  May  21,  1896. 
L.  C.  Wfir,  President  Adams  Express  Com- 
pany, No.  59  Broadway,  New  York. 
In  behalf  of  the  American  Newspaper  Pub- 
lishers' Association,  we  hereby  accept  your 
proposition  dated  April  30.  1H96,  making  a  rate 
of  one-half  cent  per  pound  for  transportation  of 
newspapers  by  all  express  companies  in  the 
United  States,  subject  to  our  interpretation  of 
samr,  as  contained  in  our  letter  dated  May  11, 
1896.  which  was  accepted  by  yon  in  your  letter 
dated  May  18,  1896.  We  beg  to  suggest  that 
you  make  the  rate  effective  June  i,  1896, 
Letter  of  acceptance  signed  by  each  member  ol 
the  committee  will  be  mailed  you  Saturday. 
Please  wire  if  rate  becomes  efTectivc  June  i,  as 
suggested  herein. 

Milton  A.  McRar, 

Chairman, 

Not  hearing  promptly  from  Col.  Weir, 
chairman,  I  wired  him  urging  an  im- 
mediate reply,  but  he  wired  that  some  of 
the  committee  representing  the  express 
companies  weie  out  of  New  York  and 
that  all  would  be  there  June  i,  1896,  and 
would  then  consider  the  matter  and  re- 
port b>r  wire  to  me.  To-day  I  received 
the  following  telegram: 

Cincinnati  June  i,  1896. 
M  A.  McRab,  '[he  Ckronute,  St.  Louis. 

All  agiee  to  application  of  rates  June  i,  1896. 

L.  C.  Weir, 
President. 

This  of  cour.-e  concludes  the  work  of 
your  committee,  and  the  rale  (or  trans- 
pjrtati  n  of  newspapers  any  distance 
throughout  the  United  Slates  is  one- 
half  cent  per  pound  commencing  June  I, 
1896. 

We  made  a  hard  fight  and  a  long  one, 
but  it  would  seem  we  have  been  re- 
warded at  last. 

The  committee  recommend  that  every 
publisher  send  newspapers  by  express 
instead  of  mail  when  it  is  possible  to  do 
so.  Not  only  to  save  money,  but  to 
prove  to  the  Express  Companies  that  the 
newspapers  of  the  United  States  appre- 
ciate their  liberality,  and  will  endeavor 
to  reciprocate  in  every  way  possible. 

THE  TRAVELER  NOT  YET  SOLD. 

The  negotiations  by  virtue  of  which 
George  S.  H.  McDowell  and  Alvin  T. 
Thoits  were  to  obtain  control  of  the 
Boston  Traveler  do  not  appear  likely 
to  be  consummated. 

It  is  not  improbable,  however,  that  a 
transfer  to  other  parties  may  be 
arranged. 

KANSAS  CITY  TIMES  RE-INCOR- 
PORATES. 

Articles  of  incorporation  have  been 
filed  by  the  Kansas  City  Tivies  Publish- 
ing Company.  The  capital  stock  is 
$200,000  paid  up  in  full.  This  is  divided 
into  2,000  shares  of  the  par  value  of  $100 
each.  The  stockholders  and  number  of 
shares  held  by  each  follow: 

Wiley  O.  Cox,  800;  Richard  H.  Keith, 
250;  August  R.  Meyer,  250;  Daniel  B. 
Holmes,  240;  Bernard  Corrigan,  150; 
Webster  Withers,  150;  Thomas  R.  Mor- 
row, 100;  William  H.  Winants  60. 

ANOTHER  CUBAN  ARREST. 
Thomas  Dawley,  an  artist  in  the  em- 
ploy of  Harper's  Weekly  of  New  York, 
was  arrested  at  the  General  Weyler's 
trocha  last  week  and  taken  a  prisoner  to 
Havana,  where  he  was  locked  up  at  the 
police  headquarters.  Mr.  Dawley  is 
charged  with  having  been  in  communi- 
cation with  the  insurgents. 

A  SPLENDID  ISSUE. 
The  Philadelphia  Press  distinguished 
itself  last  week  with  its  summer  resort 
number.  It  was  the  handsomest  and  the 
most  prosperous  looking  summer  edi- 
tion that  has  as  yet  come  into  our  hands. 
The  Press  has  a  way  of  doing  things 
well  and  it  certainly  did  well  with 
this  magnificent  issue. 


JOINS  THE  ASSOCIATED  PRESS. 

The  Baltimore  Journal  und  Sonlags 
Post,  a  leading  independent  German 
paper  of  the  south,  has  become  a  mem- 
ber of  the  Associated  Press. 


J.  Angus  Macdonald  has  given  up  his 
position  with  Bloomingdale  Bros.,  the 
great  New  York  advertisers.  Sherman 
Earl  will  succeed  him  as  advertising 
manager. 


MANAGER  IS  NAMED. 


CHARLES  F.  JONES  IS  TO  AD- 
VERTISE SIEGEL,  COOPER  & 
CO.'S  NEW  BUSINESS. 

Natural  Ability,  Careful  Work 
AND  Conscientious  Study  Have 
Placed  Him  wiih  the  Leaders- 
Story  OF  the    FULKlLLMENT  OF  A 

Prophecy. 

Siegel,  Cooper  &  Company  hare  their 
affairs  so  well  advanced  in  their  New 
York  enterprise  that  they  have  chosen 
their  advertising  manager.  Louis  Leu- 
brie,  their  Chicago  man,  is  not  to  go  to 
New  York,  as  at  first  announced,  but 
Charles  F.  Jones  is  to  be  the  man. 

The  position  will  be  one  of  the  greatest 
importance  and  the  personality  of  Mr. 
Jones  must  be  of  the  deepest  interest  to 
the  newspaper  men  New  York  and 
vicinity. 

In  opening  the  great  store  in  New 
York  Siegel,  Cooper  &  Company,  of 
course,  realize  that  they  must  have  the 
best  talent  in  America  at  the  head  of  all 
branches  of  their  business,  and  offered 


CHARLES  F.  J  NES. 

Mr.  Jones  every  inducement  to  give  up 
business  in  Chicago  and  to  move  to  New 
York,  where  he  could  look  after  the 
advertising  interests  ol  their  great  store. 

In  securing  this  gentleman's  services 
Siegel,  Cooper  &  Company  have  made  a 
most  fortunate  choice,  and  those  who 
have  known  Mr.  Jones  in  the  past  will 
not  only  congratulate  him  but  also  the 
firm,  to  whose  business  he  will  un- 
doubtedly add  many  of  the  elements 
that  go  to  make  success. 

Charles  F.  Jones  was  formerly  a 
merchant  in  Louisville,  Ky.  The  story 
of  his  turning  to  ad  writing  is  an  inter- 
esting one. 

Col.  Deitzman,  of  the  Louisville  Com- 
mercial, noticed  Jones'  advertising,  and 
was  much  impressed  by  it,  and  said  at 
the  time,  "if  Jones  will  cultivate  his  tal- 
ent for  advertisement  writing,  within  five 
years  he  will  stand  at  the  head  of  that 
profession,  for  the  advertisements  which 
he  has  written  for  himself  and  placed  in 
the  Commercial  show  a  decided  good- 
ness above  the  average  work  of  even 
professional  writers." 

This  was  in  September,  1891,  and  as 
Mr.  Jones  will  on  the  first  of  July  take 
his  seat  at  the  head  of  Siegel,  Cooper  & 
Company's  advertising  department,  the 
prophecy  has  been  fulfilled  within  two 
months  of  the  five  years  to  spare. 

It  was  in  October  of  1891  that  the 
manager  of  a  large  Louisville  store  also 
discovered  Mr.  Jones'  advertising  ability, 
and  induced  him  to  try  his  hand. 

Mr.  Jones'  work  soon  became  so 
popular  that  he  had  calls  for  his  service 
from  every  side,  both  in  and  out  of  this 
city,  and  finally  he  gave  up  working 


for  any  one  firm  exclusively  to  serve  a 
number  jointly. 

Every  advertisement  was  something 
new,  something  original,  something  at- 
tractive, something  trade-bringing. 
Such  work  brought  him  national  as 
well  as  local  reputation,  and  every  year 
brought  him  flattering  offers  from  other 
cities.  Finally,  the  Louisville  field  became 
too  sinall  for  Mr.  Jones,  and  he  moved  to 
Chicago.  His  very  first  work  here  was 
the  opening  of  the  large  department  store 
of  A.  M.  Rothschild  &  Company. 

Mr.  Jones'  work  for  other  large 
houses  in  Chicago,  such  as  Marshall, 
Field  &  Company,  Willoughby,  Hill  & 
Company,  Chas.  A.  Stevens  &  Brothers, 
will  always  mark  an  epoch  in  their  ad- 
vertising. 

His  career  in  New  York  will  be 
watched  with  the  greatest  interest,  and 
the  successes  ol  his  past  will  undoubt- 
edly continue  in  the  metropolis. 


MOVES  TO  MOVE  AGAIN. 

The  Buffalo  Enquirer  is  now  issued  to 
its  many  readers  from  the  press  of  the 
Morning  Courier.  Moving  vans  were 
kept  busy  and  the  entire  machinery  of 
the  editorial  and  composing  rooms  was 
brought  from  the  former  quarters  on  the 
third  flo  ir  of  the  Enquirer  building  to 
the  headquarters  of  the  Courier.  Only 
the  typesetting  machines  were  left  there. 

This  was  done  in  order  to  facilitate 
the  moving  of  the  machinery  of  the  En- 
quirer plant  to  the  new  home  in  the  re- 
modeled Birge  Building  on  Main,  just 
above  Seneca  street,  and  to  enable  the 
Enquirer  to  give  its  readers  a  larger 
paper  and  more  news  for  i  cent. 

Until  the  new  home  is  ready  the  En- 
quirer will  continue  to  issue  a  paper,  as 
many  editions  as  the  occasions  call  for, 
from  the  plant  of  the  Courier  Company. 
The  editorial  rooms  of  that  morning 
paper  will  be  used  and  also  the  press.  A 
lo-page  paper  will  be  issued  and,  should 
the  occasion  demand  it,  twelve  or  more 
pages  will  constitute  the  paper. 


WOMAN  KILLS  AN  EDITOR. 

John  W.  Hay,  assistant  editor  of  the- 
San  Francisco  Jour'ial  of  Commerce, _ 
was  shot  and  killed  last  week  by  Mrs. 
Nina  MacDougall,  who  is  said  to  be  the 
wife  of  a  drummer  for  a  Chicago  barbed 
wire  company.  The  woman  then  shot 
herself  through  her  heart. 

Hay  and  the  woman  had  been  living 
together  for  several  days  when  he  an- 
nounced that  he  was  going  to  leave  her. 
Then  she  shot  him  and  killed  herself. 


MORE  PROOF  PRESSES  FOR 
BOSTON. 

The  Boston  Herald  has  ordered  two 
of  the  Wesel  Company's  Web  Success 
l)roof  presses.  Other  labor-saving  ma- 
chinery has  been  ordered  by  that  paper, 
recent  orders  including  one  to  the  Wesel 
Company  for  five  hundred  Lincoln  galleys. 


TELEPHONE  SERVICE. 


A  WEEK 

pays  for 
New  York  City 
Telephone  Service 

15,000  Stations 
long-dlstance  telephones 
Metallic  Circuit  Lines 
Rapid  Service 

THE  METROPOLITAN 
TELEPHONE  AND 
TELEGRAPH  CO., 

113  W.  38th  St.        8  Cortlandt  St- 
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ADVERTISING  MEDIUM. 

ADVERTISING  MEDIUM.                            ADVERTISING  MEDIUM.                             ADVERTISING  MEDIUM. 

THE 

JOU 

^RNAL,  W.R.HEARST. 

The  Journal  is  fitting  up  the  largest  Press  Plant  in  the 
United  States.  It  has  been  made  necessary  by  the  great 
growth  of  The  Journal,  of  which  237,000  copies  are  daily 
printed  at  present — the  limit  of  press  production. 


Supplementary  figures  and  facts  can  add  nothing  to  the  significance 

of  this.    The  Journal  grows  because  the  people  like  it — and  that  is 

why  it  is  more  valuable  to  advertisers  than  any  other  paper  in 
America. 


THE  JOURNAL,   New  York. 


THE  CONVENTION. 


{Coniinued/rom  first pagt.) 
J.  Thompson,  of  the  Courier  ;  Mrs. 
Esther  Chadduck  Davenport  and  Miss 
Elizabeth  Townsend,  of  the  News\  Mrs. 
Helen  Leigh  Sawin,  Miss  .Marie  A.  Del- 
ahunt  and  Miss  Lora  Fay,  of  the  Times; 
Miss  E.  A.  Henry,  ol  the  Enquirer  ; 
Mrs.  Homer  E.  Dudley,  Mrs.  Frederick 
W.  Kendall,  Mrs.  Courtland  C.  Man- 
ning, Mrs.  Katharine  Riesburg,  Miss 
Grace  Carcw  S.ieldon,  Mrs.  Samuel  G. 
BIythe,  Mrs.  E.  J.  Fleury  and  Mrs. 
Harry  D.  Vought. 

LIST  OF  DELEGATES. 

Buffalo  Press  Club.— John  H.  O'Brien, 
Samuel  G.  BIythe.  J.  Ambrose  Butler; 
aliernaics— (.  D.  Wood,  E.  R.  Lawrence, 
Ch.itle,  B.  S  i.ith. 

Atlanta  PkessClub  — Mr=.  LoalieM  Gordon. 

New  York  P«ess  Club. — Joieph  Howard,  Jr., 
A  B.  de  Frece,  Dr.  Charles  I.  Perry, 
Alfr-d  E.  Pcarsall,  William  J.  K  Kenny, 
Willis  Holly,  Charles  VI.  Beattie,  How- 
ard Flanagan,  Jean  I  Ch.irlouis  Edward 
T.  Fl.nn;  alternates — William  E.  S 
Fales,  Thomas  B.  Sidebotham,  Jr.,  George 
H.  Rowe,  George  F  Lyon,  P.  J.  Han- 
way, 

Western  Pemnsvlvania  Press  Club. — (Pitts- 
buigh  Districi):  Michael  Weyand;  alter- 
nate—R.  B.  McKce. 

(Erie  District):  P.  C.  Boyle,  William  P. 
Atkinson:  alternatts— Willia Cowan,  Mrs. 
Ada  Cable. 

Pacific  Co«sr  Wom\n's  Press  Association. — 
Mrs.  P.  T.  Dickinson,  Mrs.  Ada  Van 
Pelt;  alttrnates,  Mrs.  L.  W.  Bates,  Mrs. 
C.  '•.  bletson. 

Woman's  National  Pkess  Associaiion. — Mrs. 
Ellen  L.  Cromwell,  Mrs.  Marian  Long- 
fellow O'Donoghue;  alternates,  Mr. 
Mary  M.  North,  Miss  Cynthia  E.  Cleve- 
land. 

FiTTSBUKG     Woman's     Press     Club,— Miss 

Janey  Mulhern  Coard;  alternate.  Miss 

Mane  De  Sales  Coyle. 
Georgia  Woman's  Pkkss  Club.— Mrs.  E  G. 

Boington,  Mrs.  Eihel    Hillyer  Harris. 

Mrs.  Ix>llie  Belle  Wylie;  alternates,  Mrs. 

G  C.  Diiy,  Miss  Gertrude  Bealer,  Miss 

Gussie  Wylie. 
Joi;bnalists'  Club  of  Baltimore.— Wells  J. 

Hawks,    Isidore   Goodman;  alternates, 

H»rry  West,  J.  C.  Ransom, 


Cleveland  Woman's  Press  Club.  —  Miss 
Linda  T.  Guilford.  Mrs,  M.  C.  Hickman; 
alternates.  Miss  Nanna  A.  Foster,  Miss 
Clara  A,  M^nn. 

New  York  Woman's  Press  Club,  —  Rev. 
Phoebe  A.  H*naford.  Mrs,  Harriet 
Maxwell  Converse. 

Illinois  Woman's  Press  Association. — Mrs. 
Miry  C  Van  Benschoten,  Miss  Eihel 
Maud  Coulson,  Mrs.  Ellen  Ejmes  De- 
Graff;  alternates.  Dr.  Julia  Holmes 
Smith.  Miss  Gisselle  D'Unger,  Mrs.  Rose 
A.  Emmons. 

Wilkcs-Bakrk  Press  Cms. — Charles  B. 
White,  William  S.  Jones;  alternates,  A. 
W.  Retterly,  Thomas  J.  Walker. 

Grand  Rafids  Pkess  Club.  —  William  B. 
Weston,  Fred.  J.  A  lams  ;  alternates, 
Harrv  L.  Cresswell,  )ohn  B.  Mil  is. 

Reading  Prkss  Club  — H.  W.  Zimmerman; 
alternaie,  Joh  1  Weiler. 

Southern  Rhode  Island  Prrss  Club. — F. 
H.  Campbell,  Benj  F.  Evans,  Jos.  D. 
Hill;  alternates  Francis  M  Dumond. 
George  Carmich  el,  A.  S,  Fitz. 

Boston  Nkwspap*k  Club.— John  D.  Merrill; 
alternate,  W.  H.  Sanger. 

Manchester  Pkess  Cluh.— O.  H.  A.  Cham 
bei  lin  ;  alternate,  A.  Waldo  Flint. 

Westskn  Pennsylvania   Press  Club — Dele- 
a'e,  Michael  Weyand;  alternate,  R.  B. 
McK.ee. 

SouTHEiN  Rhode  Island  Prrss  Club.— F,  H. 
Campbell,  Benjamin  F.  Evans,  Joseph  D. 
Hall:  ;.|ternates.  Francis  M,  Dumond,  A. 
S.  Fitz,  George  Carmichael. 


GETS  THE  NORTH  AMERICAN. 

The  Frank  S.  Gray  Company,  Tri. 
bune  Building,  New  York,  has  been 
made  the  special  agent  for  the  Phila- 
delphia North  American,  which  is  owned 
and  managed  by  Colonel  Clayton  Mc- 
Michael  and  his  two  sons,  Clayton  F. 
McMichael  and  Campbell  E.  McMichael. 
This  journal  is  the  oldest  daily  paper  in 
the  United  States,  with  a  constituency 
of  the  old  Philadelphia  families.  It  is 
the  official  piper  of  the  Associated 
Bankers  of  Philadelphia.  The  Frank  S, 
Gray  list  now  embraces  the  Indianapolis 
Sentinel,  Washington  (U,  C.)  Times, 
Philadelphia  North  American,  Mil- 
waukee News  and  Scranton  Tribune, 


FIGHTING  FOR  PRINCIPLE, 


Business  Manager  Patterson,  of 
THE  Boston  Herald,  Asserts  the 
Independence  of  His  Paper  and 
IS  IN  A  Fight  to  Win, 

Wilfred  Patterson,  business  manager 
of  the  Boston  Herald,  has  made  origin- 
ality one  of  the  principal  features  of  his 
management  of  the  great  New  England 
newspaper  property  of  which  he  has 
been  in  charge  now  for  ten  months. 

He  has  attacked  many  old  methods 
which  he  did  not  consider  suited  to 
modern  times,  and  is  now  engaged  in  a 
contest  as  far  away  as  Providence,  R.  I. 

It  seems  that  in  that  city  the  Rhode 
Island  Newsdealers'  Association  has 
been  charging  6  cents  to  its  customers 
for  the  Sunday  Herald,  and  Mr.  Patter- 
son insisted  that  as  they  could  buy  the 
paper  at  3  cents,  and  therefore  make  2 
cents  a  copy  anyway,  they  should  be 
compelled  to  sell  it  at  the  regular  price  of 
5  cents.  This  they  positively  refused  to 
do,  and  Mr.  Patterson  therefore  made 
arrangements  with  the  Rhode  Island 
News  Company  to  sell  the  papers  at  5 
cents  in  Providence  and  suburbs. 

A  boycott  wasat  once  established  upon 
such  dealers  as  sold  the  Boston  Herald 
at  the  regular  rate,  and  they  were  in- 
formed that  unless  they  receded  from 
this  position  the  other  papers  would  not 
be  iurnished  to  them  at  any  price,  and 
the  members  of  the  association  delivered 
Globes  to  their  customers  the  following 
Sunday,  instead  of  Heralds. 

Mr.  Patterson  met  this  move  by  hiring 
fourteen  wagons  and  distributing  the 
Herald  in  every  section  of  the  city  and 
vicinity,  and  he  says  he  will  not  give  in. 

The  Rhode  Island  Newsdealers  As- 
sociation wrote  to  John  H.  Holmes, 
editor  of  the  Herald,  and  president  of 
the  Herald  Newspaper  Company,  asking 


him  to  call  down  Patterson,  but  Mr, 
Holmes  left  the  matter  entirely  with  the 
business  manager,  and  it  seems  likely 
that  the  Herald  will  win  in  the  end, 

A  meeting  was  held  the  other  even- 
ing of  newsdealers  who  refused  to  sub- 
mit to  the  demands  of  the  Newsdealers' 
Association,  for  the  purpose  of  organ- 
izing on  this  flight,  and  resolutions  were 
passed  thanking  the  Herald  for  the 
position  it  has  taken. 

The  Rhode  Island  News  Company  is  a 
branch  of  the  American  News  Company 
of  New  York. 


JONES-PULITZER  LITIGATION. 

A  New  Decision  of  Great  Import- 
ance— In  Favor  of  Pulitzer  and 
Yet  Jones  Seems  to  Hold  the 
Whip  Handle  —  Holding  6ffice 
to  the  End  of  His  Term. 

In  the  Jones-Pulirzer  litigation  over 
the  St.  Louis  Post- Dispatch,  a  decision 
has  ju^t  been  rendered  by  Judge  Klein, 
which  is  in  direct  opposition  to  previous 
decisions  of  Judges  \Vood  and  Vaillant. 
Judge  Klein  says  he  does  not  believe  in 
wiping  out  corporation  law  to  protect 
individual  interests.  The  Pulitzer  people 
look  on  this  as  an  indication  that  the  de- 
cision of  the  supreme  court  will  be  favor- 
able to  them.  The  case  has  been 
pushed  forward  on  the  calendar,  and 
will  come  up  in  the  fall. 

It  is  likely,  by  the  way,  that  Colonel 
Jones  will  win,  even  if  the  case  is  de- 
cided in  favor  of  Pulitzer.  That  is  to 
say,  he  will  be  in  possession  for  the  re- 
maining three  of  the  five  years  cov- 
ered by  the  contract  now  in  dispute,  as 
it  is  said  on  good  authority  that  he  is 
already  assured  of  fulfilling  the  second 
clause  of  the  contract,  which  provides 
that  the  paper  must  make  more  money 
in  1896  than  in  1893, 
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FROM  THE"AD"  FIELD 

MANY  ITEMS  OF  INTEREST  FROM 
MANY  SOURCES. 


The  Subject  of  Bicycles  is  Still  in 
THE  Front  in  Advertising  De- 
partments—More Trade  Offers 
— New  Lines  of  Advertising  of 
Staple  Goods — New  Advertisers, 
New  Agents,  and  New  Ideas — 
Miscellaneous  Notes. 


THE   FUTURE   OF  BICYCLE 
ADVERTISING. 

Publishers  who  look  forward  to  bicycle 
advertising  as  one  of  the  sources  of  in- 
come from  their  advertising  department 
during  the  next  few  years,  may  be  intf  r- 
ested  in  a  brief  reference  to  the  present 
situation  with  regard  to  the  bicycle 
trade. 

The  rumors  current  some  weeks  ago 
that  a  "trust"  of  bicycle  manufacturers, 
with  its  headquarters  in  Toledo,  was  to 
be  formed,  are  and  will  probably  remain 
without  true  foundation.  It  is  a  fact, 
however,  that  Toledo  is  the  center  of  the 
cycle  manufacturing  industry.  Its  dozen 
or  more  factories  last  year  turned  out 
over  170,000  wheels.  The  total  out- 
put there  for  1896  is  estimated  at  over 
200,000. 

In  the  whole  country  there  are  350 
bicycle  factories,  but  330  of  these  make 
only  from  1,000  to  10,000  wheels  an- 
nually. 

The  rumors  of  trusts  have  had  the 
effect  of  precipitating  a  war  of  rates,  and 
the  result  is  that  wheels  are  said  to  be 
now  selling  at  from  $32  to  I48  where  $75 
and  $100  were  formerly  the  prices. 
This  does  not  apply  to  all  makes,  how- 
ever, and  on  some  of  the  lowest  priced 
goods  the  name-plates  and  other  marks 
have  been  removed. 

It  is  not  likely,  however,  that  the  re- 
duction in  price  will  reduce  the  volume 
of  general  bicycle  advertising,  and,  on 
the  contrary,  the  quantity  of  space  used 
by  rival  makers  may  be  increased. 


SPOT  CASH  HAS  CHARMS. 

L.  L.  May  &  Co.,  nurserymen,  of  St. 
Paul,  did  business  in  a  clever  way  this 
spring  on  some  of  their  orders.  They 
sent  out  a  i-inch  card  and  asked  its 
insertion  eight  weeks  at  somewhat  less 
than  regular  rates.  They  enclosed  a 
$1  bill  and  asked  its  return  if  the 
proposition  should  not  be  accepted.  The 
bill  was  seldom  returned. 

This  is  not  quite  as  liberal  as  the 
course  at  one  time  followed  by  E.  C. 
Allen,  a  Maine  advertiser,  who  sent  a 
check  for  the  whole  amount  with  the 
order,  but  in  "  these  hard  times  "  May 
&  Company's  way  was  probably  nearly 
as  efficacious.  It  need  not  be  said, 
however,  that  papers  of  /arge  circula- 
tion would  scarcely  be  influenced  by  the 
sight  of  a  dollar. 


A  POSSIBLE  ADVERTISER. 

The  North  American  Match  Company, 
with  headquarters  at  Passaic,  N.  J.,  was 
incorporated  June  4  with  a  capital  of 
$1,000,000  by  Joseph  Swett,  William 
Watson  and  Daniel  Hutchinson. 

These  men  were  formerly  connected 
with  the  Continental  Match  Company, 
owned  by  Edwin  Gould.  They  with- 
drew, and  the  new  company  enters  the 
field  as  a  rival  of  the  Continental.  The 
latter  company  did  some  advertising  in 
New  York  papers  recently. 


NORTH  DAKOTA'S  UP-TO-DATE. 

A  new  advertising  agency  has  started 
life  in  Grand  Forks.  It  is  called  the 
Metropolitan  Advertising  Agency.  A. 
W.  Dennis  is  the  manager. 


THESE  MILLS  WILL  GRIND 
SLOWLY. 

The  Piedmont  Cotton  Mills,  Atlanta, 
is  making  offers  to  publishers  under 


which  the  latter  are  to  receive  in  pay- 
ment 25  cents  for  each  answer  received 
by  the  advertiser. 


CHICAGO  CATERS    TO  THE 
CLEAN. 

The  Pura  Company,  Ceylon  Building, 
Chicago,  is  introducing  a  new  soap 
and  also  a  patented  novelty  on  the  mar- 
ket, and  will  shortly  advertise  these 
articles.  The  Chicago  office  of  J.  Wal- 
ter Thompson  will  place  the  orders. 

The  Foot  Cure  Company,  Dwight, 
111.,  recently  incorporated,  is  making  up 
a  list  of  religious  papers  to  which  it  will 
send  some  small  advertisements. 

The  Beveridge  Manufacturing  Com- 
pany, 602  Pratt  street,  W.,  Baltimore, 
is  using  a  line  of  German  papers. 


NO  MUSIC  IN  THE  OFFER. 

The  Chicago  Cottage  Organ  Com- 
pany, 215  Wabash  avenue,  Chicago,  is 
inviting  publishers  to  buy  organs,  pay- 
able partly  in  cash,  by  installments,  and 
partly  in  space.  The  cash  no  doubt 
more  than  covers  the  cost  of  production. 


A  MINNEAPOLIS  AGENCY. 

The  Chase-Thompson  Company,  315 
Masonic  Temple,  Minneapolis,  a  new 
advertising  agency,  is  getting  rates  from 
magazines  for  the  Myer's  Bicycle  Locker. 
This  agency  expects  to  place  several 
lines  of  western  advertising  soon. 


CLOTHES  FOR  NEBRASKANS. 

One  of  the  recently  developed  adver- 
tisers in  the  western  states  is  the  Ne- 
braska Clothing  Company,  Omaha. 
The  orders  are  handled  by  Charles  D. 
Thompson,  advertising  agent  of  the  city 
named. 

STILL  ANOTHER  BICYCLE. 

The  Crandall  Machine  Company, 
Groton,  N.  Y.,  whose  typewriters  have 
been  before  the  public  for  some  years, 
has  also  added  bicycles  to  its  output,  and 
will  introduce  generally  and  advertise 
the  Lehigh  bicycle. 

THERE  ARE  NAMES  AND  NAMES. 

S.  M.  Flint,  Worcester,  N.  Y.,  is  ad- 
vertising a  new  style  of  "  bicycle  pants." 
The  latter  would  be  more  likely  to.  be- 
come fashionable  if  they  were  adver- 
tised as  "bicycle  trousers." 

IT'S  USED  FOR  MAPLE  SYRUP. 

F.  E.  Morrison,  Temple  Court,  New 
York,  will  advertise  the  Granite  State 
Evaporator  in  agricultural  papers  next 
month.  The  eastern  states  will  first  be 
taken  up. 

IT  MAY  END  IN  SMOKE. 

It  is  rumored  that  the  Mutual  Tobacco 
and  Cigarette  Company,  corner  of 
Greenwich  and  Laight  streets.  New 
York,  is  to  do  more  or  less  advertising 
of  its  Cupid  Bouquet  Cigars. 


LIST  OF  BOSTON  AGENTS  GROWS. 

R.  O.  Hammond  is  a  new  general  ad- 
vertising  agent,  having  opened  offices  at 
309  Washington  street,  Boston.  His 
business  will  consist  principally  of  hotel 
advertising. 

ADDITIONAL  AIDS  FOR  FARMERS. 

Ross  Brothers,  manufacturers  of  agri- 
cultural machinery,  Worcestei,  Mass., 
are  sending  out  advertising  to  agricul- 
tural papers. 

THE  BOOK'S  REPORTED  GOOD. 

J.  S.  Barcus  &  Company,  109  Fifth 
avenue.  New  York,  is  offering  DePuy's 
University  of  Literature  to  publishers 
for  part  cash  and  part  advertising. 


IS  THE  LINE  A  TROLLEY  LINE? 

Dr.  S.  R.  Beck  with,  1 14  Fifth  avenue, 
New  York,  is  said  to  be  placing  "  a 
small  line  "  of  advertising  in  monthlies 
for  his  electric  batteries. 


THE  NAME  IS  ALLURING. 

Dr.  Wm.  E.  Gould,  74  Boylston  street, 
Boston,  is  doing  some  advertising  under 
the  attractive  name  of  the  Hemlock 
Spray  Medical  Company. 


AZURE    IS   ASSOCIATED  WITH 
ASPIRATION. 

The  Azure  Starch  Polish  Company, 
20  W.  Seventh  street,  Philadelphia,  is 
about  to  use  some  family  papers,  the 
business  so  far  going  out  direct. 


CLEVER  SCHOOL  ADVERTISING. 

The  advertising  done  this  season  for 
the  Henry  W.  Siglar  School  at  New- 
burg,  N.  Y.,  is  noticeable  for  its  original 
and  attractive  quality. 


MISCELLANEOUS  NOTES. 

The  Cheney  Medicine  Company  has 
just  given  a  large  order  to  the  St.  Louis 
office  of  Nelson  Chesman  &  Company  for 
the  advertising  of  its  catarrh  cure. 

Pick  &  Gassier,  685  Broadway,  N.  Y., 
are  still  endeavoring  to  revive  the  Hop 
Bitters  business,  and  are  offering  various 
exchange  deals  for  space. 

Parson's  Horological  Institute,  Peoria, 
III.,  is  doing  some  advertising  in  general 
mediums. 

The  Welch  Grape  Juice  Company, 
Vineland,  N.  J.,  is  sending  business 
direct  to  southern  dailies  and  weeklies. 

The  Parisian  Remedy  Company,  224 
Tremont  street.  Boston,  will  run  a  small 
advertisement  of  a  proprietary  medicine 
for  women  in  leading  dailies. 

C.  W.  Johnson  &  Company,  44  Larned 
street,  Detroit,  are  advertising  for  agents 
throughout  the  country  for  books  on 
politics. 

The  Beiser  Manufacturing  Company, 
75  York  street,  Brooklyn,  will  advertise 
a  moistener  for  use  in  sealing  envelopes. 
A  few  leading  dailies  are  likely  to  be 
used  for  the  present. 

The  Wiley  B.  Allen  Company,  211 
1st  street,  Portland,  Ore.,  is  using  the 
classified  columns  of  leading  dailies  to 
advertise  sheet  music. 

Arnold,  Sessler  &  Company,  610 
Broadway,  New  York,  are  introducing 
and  will  advertise  a  stocking  for  wheel- 
women  that  looks  like  a  leggin'. 

Bowring  &  Archibald,  Produce  Ex- 
change Annex,  New  York,  are  giving  a 
little  publicity  to  the  Red  Cross  I-ine 
steamers  to  the  Canadian  maritime 
provinces,  for  which  line  they  are 
agents. 

C.  N.  Sumwalt,  109  East  45th  street. 
New  York,  will  advertise  for  mail 
orders  for  bicycles  during  the  season. 

Charles  F.  Kroeh,  Stevens  Institute 
of  Technology,  Hoboken,  N.  J.,  is  ad- 
vertising books  which  set  forth  methods 
for  learning  foreign  languages. 

The  Listerated  Tooth  Powder  Com- 
pany, Manchester,  Conn.,  is  putting  a 
new  tooth  powder  on  the  market  and 
will  advertise  it  to  some  extent.  The 


advertising  is  in  charge  of  T.  M.  Willey 
of  the  Ilaulenbcek  Advertising  Agency, 

A  quarter  page  magazine  advertise- 
ment is  being  run  for  E.  B.  Koopman, 
33  Union  square,  New  York,  of  the 
Pocket  Presto  Camera. 

The  Lyman  D.  Morse  Advertising 
Agency  is  placing  an  order  for  Buker's 
Pills  in  New  England  dailies. 

The  various  advertisements  of  the 
John  Holland  Gold  Pen  Company  are 
handled  by  the  Procter  and  Collier 
Agency,  Cincinnati. 

The  "Stevens  Medicine  Company," 
Norwalk,  O.,  is  said  to  be  contem- 
plating a  test  of  the  merits  ot  publicity 
in  connection  with  a  proprietary  medi- 
cine. 

The  Dean  No-Puncture  Tire  is  being 
advertised  in  monthlies  through  the  G. 
H.  Hautenbeek  Advertising  Agency, 
New  York. 

The  O'Hara  Waltham  Dial  Company, 
Waltham,  Mass.,  has  contracted  for 
magazine  space  during  the  next  three  or 
four  months,  for  campaign-button  goods. 

The  Joseph  Dixon  Crucible  Company, 
Jersey  City,  is  advertising  its  Cycle 
Chain  Graphite  for  the  use  of  wheel- 
men. 

Gerard's  Seltzer  Phosphate,  for  head- 
ache, IS  being  advertised  in  cities  by 
the  Cushman  Manufacturing  Company, 
Chicago. 

Yorkshire  Table  Salt  is  advertised  by 
the  Bradley  Salt  Company,  47  Jay  street, 
New  York. 

Rider  &  Ferree,  Lockport,  N.  Y.,  are 
to  advertise  aluminum  pins  and  fancy 
goods  of  which  they  are  the  manufac- 
turers. 

The  Enterprise  Tailoring  Company,203 
Monroe  street,  Chicago,  is  endeavoring 
to  build  up  a  large  business  in  clothing 
ordered  by  mail.  At  present  it  uses 
only  dailies  in  large  western  cities. 

The  Iceless  Refrigerator  Company, 
632  Elm  street,  Cincinnati,  is  using 
dailies  and  monthHes  on  a  small  adver- 
tisement. 

L.  Thomsen,  "astrologer,"  Kansas 
City,  is  using  space  in  the  classified  col- 
umns of  western  dailies. 

The  Ideal  Button  Hole  Cutter  Com- 
pany, Chicago,  is  using  a  little  space  in 
western  dailies.  Its  advertisement  is  to 
appear  in  classified  columns  for  the  pres- 
ent. 

The  Markert  Door  Holder  Company, 
St.  Louis,  is  using  dailies  in  large  cities 
in  the  Mississippi  valley. 

H.  Hurwitz,  Joplin,  Mo.,  is  advertis- 
ing a  patent  beer  tap. 

A.  Morrey,  44  Philip  street,  Albany, 
N.  Y.,  is  introducing  and  will  moderately 
advertise  a  clothes  fastener.  Classified 
advertisements  in  dailies  will  be  used. 

Griswold  &  Company,  108  Fulton 
street.  New  York,  are  advertising  cam- 
paign buttons  in  dailies  in  large  cities. 
The  orders  are  said  to  be  given  by  the 
International  Advertising  Agency,  New 
York  and  Chicago. 


AR  T  SUPPLEMENTS,  ETC. 


AR  T  SUPPLEMENTS,  ETC. 


NOVELTY    ART  SUPPLEMENTS 
for  cutting  out  (patented). 

BEAUTIFUL  FLOWER  REPRODUC- 
TIONS copied  from  Oil  Paintings. 

THEATRES,  PLAYS,  COMPLETE  CIR- 
CUSES and  GAMES  to  be  cut  out 
and  erected  (patented). 

IN  STOCK  CONSTANTLY. 


THESE 
THINGS 
INCREASE 
CIRCULATION. 

WE  ARE  HEADQUARTERS.    Please  State 
quantity  desired  when  writing. 


FORBES  LITHOGRAPH  MFG.  CO., 

181  DEVONSHIRE  STREET,  BOSTON,  MASS. 
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QUAINT  ADS  BY  QUAKER  AD- 
VERTISERS. 


Philadelphia  Advertisements  of 
1836  THAT  Brim  Over  with  "  the 
Disappeared." 

The  first  number  of  the  Philadelphia 
Fiiblic  Ltdgtr,  issued  March  25,  1836, 
contains,  for  the  reader  of  1896,  strange 
reminiscences  of  times  read  of  in  what 
now  seem  books  of  almost  ancient  his- 
tory. 

The  railroad  system  of  the  country 
was  in  its  extreme  inlancy  at  that  period, 
and  quite  a  vivid  picture  of  the  slow 
travel  of  sixty  years  ago  is  brought  to 
mind  by  the  following  announcement, 
which  appears  on  the  tirst  page  of  the 
Public  Ledger'' s  first  number: 

EXPRESS  MAIL  LINE  FOR  WHEEL- 
ING— Through  in  fifty  hours. — The  Good  Intent 
Stage  Co.  respectfully  inlorm  the  travelling  pub- 
lic, that  they  have  established  a  line  of  first 
rate  Post  Coaches,  direct  for  Wheeling,  leaving 
Philadelphia  daily  at  8  o'clock,  A.  M.,  via 
Columbia  Rail  Road,  through  York,  Gettys- 
burg, Chambersburg,  Bedford,  and  Washing- 
ton. 

The  public  are  assured  that  nothing  shall  be 
wanting  on  the  part  of  the  proprietors  or  agents 
to  promote  the  speed,  convenience,  and  comfort 
of  travellers.  J.  TOMLINSUN,  Agent. 

N.  B.  Passengers  taking  the  Telegraph  Line, 
which  leaves  at  5  o'clock  P.  M.  will  have  one 
night  to  rest  at  Chambersburg. 

Evidently  the  word  "safes"  as  ap- 
plied to  iron  and  steel  receptacles  in 
which  valuables  are  kept  had  not  been 
originated,  although  the  making  of  fire- 
proof chests  had  recently  been  intro- 
duced. The  following  advertisement  by 
one  of  the  firms  that  afterward,  no  doubt, 
became  "safe  manufacturers"  shows 
the  embryo  stage  then  reached  by  that 
industry: 

TVr  EW  INVENTION  S.— Safety  Cases.connect- 
■'■  '  ed  with  appropriate  protecting  apparatus  for 
books,  papers,  jewelry,  etc.,  may  now  be  con- 
structed that  will  resist  in  any  and  every  in- 
stance ihat  iritrse  degree  of  heat,  which  will 
fuse  iron  of  any  ordinary  thickness. 

This  apparatus  is  simple,  substantial,  cheap, 
and  convenient;  and  requires  but  to  be  seen  to 
evince  (to  those  who  are  acquainted  with  the 
true  philosophy  of  heat),  its  real  title  to  the  ap- 
pellation "  Fire  Proof  Apparatus,"  and  likewise 
how  the  consuming  agent  itself  will  be  made  to 
defeat  the  consequence  of  its  own  ravages  by 
causing  the  safety  case,  if  necessary,  to  pass  into 
a  place  of  double  security. 

D.  HARRINGTON,  Patentee,  cor  Arch  and 
6th  sts. 

The  advertisements  of  hatters  and 
clothing  dealers  in  the  paper  are  very 
suggestive  of  the  early  part  of  the  last 
century  in  their  quaintness,  and,  in  tact, 
if  Benjamin  Franklin  and  Joseph  Addi- 
son had  written  them  their  polished  sim- 
plicity could  scarcely  be  more  evi- 
dent. 


SEMI-CENTENNIAL  ISSUE. 

The  Des  Moines  Saturday  Review  issued 
a  special  number  May  30,  in  which  lull 
attention  was  paid  to  the  fact  that  Iowa 
this  year  celebrates  the  fiftieth  anniver- 
sary of  its  foundation  as  a  state.  The 
Saturday  Review  is  a  sprightly  and  at- 
tractive paper  and  is  edited  and  man- 
aged with  ability.  A  great  many  por- 
traits and  other  illustrations  were  given 
in  the  special  number. 

From  the  historical  narrative  which 
forms  a  part  of  its  contents  it  appears 
that  the  first  newspaper  issued  in  Iowa 
was  established  by  John  King  at  the 
'•Dubuque  lead  mines"  May  11,  1836, 
and  that  it  was  named  the  Dubuque  Vis- 
itor. 

Not  the  least  interesting  of  the  pages 
are  those  which  give  half-tone  portraits 
of  some  of  the  young  ladies  of  the  state. 
The  latter  possess  considerable  feminine 
beauty,  which  the  editor  of  the  Satur- 
day Review  says  is  a  natural  product  of 
Iowa. 


CHANGES  IN  ALABAMA. 

Colonel  Joseph  Hodgson  having  re- 
signed as  editor  of  the  Birmingham  State 
hirald,  H.  M.  Wilson,  who  has  hitherto 
been  connected  with  the  paper,  was 
elected  editor  by  the  directors  May  17. 

J.  A.  Kountree,  formerly  publisher  of 
the  Hartselle  (Ala.)  Inquirer,  is  the  gen- 
eral manager  of  the  paper. 


TROUBLE  IN  THE  TWIN  CITIES. 


Compositors'  Strike — A  Quarrel 
Over  Rates— Reporters  at  the 
Linotypes  and  Imported  Printfrs. 

The  daily  papers  of  St.  Paul  and 
Minneapolis  are  involved  in  the  biggest 
strike  of  their  lives.  Last  week  every 
linotype  operator  of  the  Globe,  Pioneer 
Press,  Dispatch,  Tribune,  Journal  and 
Times,  lelt  his  place. 

With  them  went  the  advertising  com- 
positors, the  proof-readers  and  their 
helpers,  140  in  all.  The  newspapers 
have  manned  their  typesetting  machines 
with  typesetters,  stenographers  and  re- 
porters, and  have  arranged  a  temporary 
exchange  of  their  news  and  matrices. 

The  trouble  has  been  brewing  for 
several  weeks.  The  proprietors  asked 
that  the  price  scale  12.}  cents  to  non- 
pareil and  14  cents  to  minion  be  abol- 
ished, and  that  all  men  work  for  $23 
per  week  of  fifty  hours.  The  printers 
asked  for  $24  and  a  week  of  forty-nine 
hours.  No  agreement  was  reached  and 
the  printers  of  the  two  cities  quit  work. 
A  carload  of  printers  have  been  im- 
ported. 


ELMIRA  ADVERTISER  SOLD. 


A  Local  Syndicate  Purchases  the 
Paper  from  Fassett. 
The  Elmira  Daily  Advertiser  has  been 
sold  to  a  syndicate  of  Elmirans  who  will 
take  possession  ot  the  property  July  i. 
The  deal  was  consummated  a  week  ago. 
There  is  no  one  interested  in  the  pur- 
chase except  Elmirans.  It  will  be  con- 
ducted as  a  Republican  newspaper  in  the 
best  interests  of  the  whole  party,  in 
local,  state  and  national  affairs.  Further 
than  this  no  information  is  given  out  re- 
garding the  conduct  of  the  paper,  and  it 
is  not  believed  that  any  details  have  been 
decided  upon. 


CANADA'S  LATEST  INVASION. 

The  International  Art  Printer,  Owen 
Sound,  Ontario,  has  established  a  branch 
office  in  Philadelphia  at  440  West  Dau- 
phin street  and  now  issues  a  United 
States  edition. 

The  issues  of  the  paper  show  conscien- 
tious work. 


CINCINNATI  DAILY'S  EXCURSION 

The  Cincinnati  Post  has  been  getting 
up  an  excursion  to  the  Yellowstone  Park. 
The  excursion  will  leave  July  16,  tra- 
versing the  Big  Four,  Wisconsin  Central 
and  Northern  Pacific  railways. 


ZEAL  FOR  THE  WHEELMEN, 

The  Louisville  Courier-Journal  is 
actively  promoting  the  National  Meet  of 
the  League  of  American  Wheelmen, 
which  will  be  held  in  Louisville  from 
August  10  to  15. 


ENGRAVING. 


DON'T  THINK 

OF  GETTING  OUT  A 
SPECIAL  EDITION  OF 
ANY  KIND 

until  you  have  written  to  us  in 
regard  to  the  engraving  work,  par- 
ticularly half-tones,  suitable  for 
rapid  presses.    We  can  suit  you. 

PHOTG-ENGRAVING  CO. 
67  Park  Place,  New  York. 

(with  which  has  recently  been  con- 
solidated the  American  Photo- 
Engraving  Company  of  Vande- 
water  street). 


THE  NEW  ENGLAND  ASSOCIATED 
PRESS. 

The  annual  meeting  of  the  New  Eng- 
land Associated  Press  was  held  at 
Young's  Hotel,  in  Boston,  last  week. 

The  following  officers  were  elected: 
President,  John  H.  Holmes,  Boston 
Herald;  secretary,  F.  B.  Whitney,  Bos- 
ton Transcript.  ICxecutive  committee, 
the  above,  and  Gen.  Charles  H.  Taylor, 
of  the  Boston  Globe;  Richard  S.  How- 
land,  ot  the  Providence  Journal,  and 
Charles  H.  Clark,  of  the  Hartford 
Courant. 

The  executive  committee  subsequently 
re-elected  James  W.  Dunphy  treasurer, 
and  H.  H.  Fletcher  superintendent. 


PHILADELPHIA'S     NEW  PLAN. 

After  the  first  of  next  month  patrons 
of  the  cars  of  the  Union  Traction 
Company,  Philadelphia,  will  be  enabled 
to  purchase  their  papers  while  en  route 
to  their  destination.  This  innovation  is 
the  idea  of  the  Union  News  Company. 

The  plan  as  now  contemplated  pro- 
vides for  uniformed  boys,  who  will  board 
the  cars  at  stipulated  points  along  the 
line,  and  from  them  may  be  had  any  of 
the  daily  newspapers.  During  the  in- 
terval between  the  morning  and  evening 
rush  the  boys  will  carry  the  magazines 
and  periodicals  most  frequently  de- 
manded by  the  fair  sex. 


THE  CHARGE  WAS  A  THOUSAND 
DOLLARS. 

A  suit  filed  by  the  Washington  Times 
Company  against  David  M.  Newbold, 
claiming  $1,000  damages  with  interest 
from  February  9,  1896. 

The  plaintifif  company  alleges  that  the 
7th  of  last  February,  at  the  special  in- 
stance and  request  of  Mr.  Newbold,  it 
made  a  cut  of  a  map  of  the  district  and 
published  it  in  its  newspaper,  the  Wash- 
ington Times,  two  days  later,  together 
with  a  reading  notice  prepared  from 
data  furnished  by  Mr.  Newbold. 

The  company  alleges  that  Mr.  New- 
bold  promised  to  account  to  it  for  the 
sum  of  $1,000. 


SUED  BY  A  CLAIMS  BUREAU. 

The  Omaha  Bee  has  been  sued  for 
$50,000  damages  by  the  Hearst-Wed- 
derlDurn  Claims  Bureau.  It  is  claimed 
that  the  Bee  violated  a  contract  wherein 
it  agreed  to  print  a  certain  amount  of 
advertising  and  maintain  the  Bee  Bureau 
of  Claims.  The  Bee,  it  is  said,  came  to 
the  conclusion  that  the  Wedderburn  out- 
fit was  not  a  good  one,  and  dropped  the 
whole  business. 


THE  SUITS  STILL  PENDING. 

The  suit  against  the  Worcester  Spy  by 
the  New  England  Associated  Press  is 
still  pending.  Pleadings  have  been 
amended. 

The  suit  against  the  Boston  Journal 
is  standing,  the  plaintiff  asking  time 
after  the  filing  of  the  answer  of  the 
Associated  Press. 


MONTHLY  CHANGES  TITLE. 

The  name  of  the  Jenness  Miller 
Monthly  has  been  changed  to  iVoman's 
World  and  Jenness  Miller  Monthly.  It 
is  edited  by  Belle  Armstrong  Whitney 
and  published  by  J.  H.  Plummer,  the 
office  being  at  905  Temple  Court,  New 
York.   

A  GEORGIA  SPECIAL  ISSUE. 
The  Rome  (Ga.)  Tribune  issued  an 
educational  and  industrial  edition  May 
26  which  is  a  creditable  monument  to 
the  industry  of  Editor  W.  A.  Knowles. 
The  issue  consisted  of  36  large  pages, 
and  was  illustrated  profusely. 


REID  BUYS  A  GOLD  MINE. 

The  San  Francisco  Examiner  says 
Whitelaw  Reid,  of  the  New  York 
Tribune,  has  purchased  the  controlling 
interest  in  a  valuable  gold  mine  near 
Coullerville,  Mariposa  county,  Cal.  The 
sum  paid  for  the  property  has  not  been 
made  public. 


PRESS  ARRANGEMENTS  AT  THE 
ST.  LOUIS  CONVENTION. 


Distribution  of  Four  Hundred  and 
Eighteen  Seats  In  Convention 
Hall  among  the  Newspapers  of 
THE  Country. 

Arrangements  have  been  made  for  the 
sealing  of  the  press  representatives  in 
the  Republican  National  Convention,  and 
the  four  hundred  and  eighteen  seats 
in  the  press  stand  have  been  allotted 
among  the  metropolitan  newspapers  of 
the  United  States.  The  Associated  Press 
and  the  United  Press  have  been  allotted 
six  seats  each  on  either  side  of  the  chair- 
man's desk. 

The  papers  of  New  York,  Chicago  and 
St.  Louis  will  get  the  greatest  number  of 
seats  each.  It  has  been  decided  to  give 
to  the  Tribune,  Journal,  Sun,  Herald, 
World,  limes  and  Recorder,  of  New 
York,  six  seats  each,  and  to  the  New 
York  Evening  Telegram,  Mail  and  Ex- 
press, Evening  Sun,  Daily  News,  Brook- 
lyn Eagle,  Standard-  Union,  Citizen  and 
Times  two  or  three  seats  each. 

Provision  has  also  been  made  for  seats 
for  correspondents  of  the  leading  Phila- 
delphia, Baltimore  and  Boston  papers. 
The  papers  of  the  principal  interior  cities 
are  also  taken  care  of  on  the  basis  of  one 
to  two  seats,  according  to  the  size  of  the 
city  and  importance  ot  the  paper.  The 
Chicago  newspapers  will  stand  on  the 
same  looting  as  the  St.  Louis  newspa- 
pers in  regard  to  distribution  of  corre- 
spondents' seats. 

Each  St.  Louis  paper  will  be  allowed 
six  seats  in  the  press  stand,  but  as  a  mat- 
ter of  courtesy  they  will  take  the  seats 
furthest  removed  from  the  chairman's 
table.  Country  papers  will  not  find 
room  in  the  press  stand,  owing  to  the 
great  demand  made  upon  the  accommo- 
dations by  the  metropolitan  papers. 

An  efifort  has  been  made  to  secure  one 
hundred  seats  lor  the  interior  press  of 
Missouri,  but  it  is  not  likely  that  it  will 
be  successful.  It  will  be  simply  a  ques- 
tion of  room  that  must  be  met,  and  the 
committee  is  already  puzzled  to  find  ac- 
commodations for  the  men  from  the  big 
cities. 

M.  S.  Hauser,  of  the  St.  Louis  Globe- 
Democrat,  has  had  charge  and  direction 
of  the  arrangements  for  the  accommo- 
dation of  the  press,  and  he  has  per- 
formed his  difficult  task  with  great 
ability. 


TITLE  TERSELY  TOLD  THE  TALE 
The  Publishers''  Weekly,  New  York, 
issued  its  summer  number  May  30  with 
a  special  title  page  inscribed  Summer 
Reading. 


A  PHCENIX-LIKE  PAPER. 
The  Cripple  Creek  Times  is  again  is- 
suing the  same  size  paper  as  before  the 
fire,  and  is  a  newsy  bright  sheet. 


SPORTING  GOODS. 


There's  no  doubt  about  the  advisabil- 
ity of  riding  a  wheel— the  only  ques- 
tion now  is  what  wheel  to  ride. 

MONARCH 


KING  OF  BICYCLES, 

represents  cycle  manufacture  in  its 
highest  development.  A  wheel  with 
which  no  fault  can  be  found. 

Four  models,  $80  and  $100,  fully  guaran- 
teed For  children  and  adults  who  want  a 
lower  price  wheel  the  DEFIANCE  is  made 
in  eigiit  models,  $40 
to  $75.  Send  for 
Monarch  book. 

MONARCH 
CYCLE  MFG.  CO., 
Lake,  Halsted  and 
Fulton  Sts., 

CHICAGO. 
83  Reade  St., 

NEW  YORK. 
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JUNE  II,  1896 


The  fourth  ESTATE 

A  NEWSPAPER  FOR  THE 
MAKERS    OF  NEWSPAPERS 


Edmund  Burke  said  there  were  Three  Estates 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sat  a  Fourth  Estate,  more  import- 
ant far  than  they  all. — Carlyle's  Heroes  and 
Hero  Worship,  Lecture  V. 

Thursday,  June  ii,  1896. 


ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 
ROBERT  HALSTEAD,         1  ,„„^  „ 
WILLIAM  WATrtNBERG.I 


offices: 

Broadway  and  Murray  Street, 

OPPOSITE  CITV  HALL  PARK 
(POSTAL   TELEGRAPH  BUILDING), 

TELEPHONE  "  I77O,  CORTLANDT.' 


Please  address  all  communications  simply  to 
THE  FOURTH  ESTAI  E, 

253  Broadway,  NEW  YORK, 
lothat  immediate  attention  may  be  secured. 


TWO  DOLLARS  A  year,  in  advance, 

to  any  part  of  the  United  States  or  Canada ;  to 
Foreign  Countries  in  the  postal  union,  %\  a  year. 
Single  copies,  TEN  CENTS. 


Subscribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
*s  to  avoid  chance  0/  loss  in  the  mass  0/ 
exchanges  which  go  to  every  newspaper  office. 


Battrtdat  the  New  York  post  office  for  trans- 
mission through  the  mails  at  second  class  rates. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  Imes  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  line  each  insertion,  with- 
out discount. 

Smalladvertisements  under  classified  headings, 
such  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
tnts,  25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 
It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list, 

OUR  choicest  "  bargains." 
No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  $25  we  will  send  25  annual  sub- 
scriptions. 

No.  3.— For  $4  we  will  send  The  Fourth 
Estate  until  the  end  of  1896,  and  all  numbers 
from  March  i,  1895. 

BOUND  VOLUMES. 

For  $2.50  we  will  send  a  bound  volume  of  the 
last  half-year,  September  to  February,  inclusive; 
or  for  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


A  SINGULAR  CIRCULAR. 

A  circular  has  been  sent  to  every 
paper  sued  by  Tyndall  Palmer  which  is 
a  wonder  in  its  way.  It  is  like  "  Hole's 
signs"  of  the  order  known  as  "eye 
burners,  quick  and  easy  readers,"  but 
it  differs  from  Hote's  artistic  productions 
in  that  though  they  may  threaten  loco- 
motor ataxia,  apoplexy  and  most  often 
a  desire  to  buy  the  things  advertised, 
yet  it  is  in  the  line  of  a  terrible  example, 
an  intimation  to  settle  up  speedily  or 
suffer  a  terrible  fate.  These  circulars 
are  not  illegal,  but  in  very  bad  taste. 
They  smell  of  bulldozing. 

It  is  claimed  that  the  original  and  ob- 
jectionable story  connecting  Tyndall 
Palmer  with  frauds  in  Brazil  was  unwar- 
ranted, and  that  it  was  sent  through  two 
great  news  organizations  to  their  clients 
and  that  it  was,  therefore,  widely  pub- 
lished. It  is,  however,  true  thatample  re- 
traction was  made  by  the  papers,  and  it 
is  positively  certain  that  sending  the  cir- 
cular is  a  very  nasty  piece  of  business. 
Unfortunately  it  cannot  be  legally  classed 
as  an  evidence  of  blackmail. 

The  circular  shows  three  half-tone  cuts 
■of  checks  paid  to  compromise  suits. 
They  are  one  from  the  Philadelphia 


7yw«  for  $5,000,  one  from  the  Chicago 
Herald  and  Chicago  Post  for  $3,000,  and 
one  from  the  Washington  Post  lor  $2,000. 
It  is  a  pity  these  checks  were  issued.  In 
the  light  of  the  many  suits  that  have 
ended  in  the  throwing  out  of  court  of  the 
litigation  of  Tyndall  Palmer  against  va- 
rious papers  they  were  warranted  only 
by  a  desire  to  escape  being  pestered. 

The  circular  is  a  remarkable  one. 
Along  side  of  the  half  tones  is  a  repro- 
duction ot  the  heading  of  the  Philadel- 
phia Ledger^  and  under  it,  dated  Friday, 
May  22,  1896,  the  announcement  that 
the  Philadelphia  Times  had  comprom- 
ised with  a  check.  It  is  absurd  to  im- 
agine that  the  Leds^er  lent  itself  and  the 
honorable  name  of  Mr.  Drexel  to  this 
circular. 

The  law  works  in  "mysterious  ways 
its  wonders  to  perform,"  and  it  is  hardly 
safe  to  state  the  exact  truth  in  regard  to 
libel  syndicates,  yet  we  must  dare  to  be 
honest  to  our  constituency  and  our- 
selves stating  that  the  sending  of  these 
circulars  is  at  least  a  singular  per- 
formance. 

It  might  not  be  safe  to  insinuite  that 
the  retractions  of  the  papers  were  suffi- 
cient repiration,  and  that  the  continuous 
pushing  of  suits  against  a  large  majority 
of  adverse  decisions  savors  more  of 
speculation  than  the  seeking  of  justice. 
The  sending  the  circulars  might  not  be 
meant  to  scare  publishers,  and  yet  there 
may  be  people  who  might  take  that  view. 
Our  honest  opinion  is  that  the  whole 
thing  is  a  very  small  piece  of  business, 
and  that  is  not  saying  all  we  believe 
about  it. 

CREDIT  GIVEN  WHERE  DUE. 

The  American  Newspaper  Publishers' 
Association  has  reason  to  be  proud  of 
itself;  that  is,  each  member  of  the  or- 
ganization may  rightly  rejoice  that  he  is 
one  of  a  powerful  number  of  affiliate! 
fellows  in  a  society  that  can  annually 
banquet  and  in  the  meantime  work  won- 
ders for  the  benefit  of  each  and  every 
brother  of  the  newspaper  publishing 
fraternity. 

At  the  last  annual  meeting  and  ban- 
quet of  the  association  held  in  New 
York  city  there  was,  considering  the 
hard  times,  a  surprisingly  jolly  gather- 
ing of  publishers,  and  they  were  wined 
and  dined  until  it  seemed  unreasonable 
to  hope  that  any  real  business  could  be 
accomplished.  There  was  a  great  deal 
done,  however,  business  of  practical 
value  to  the  great  newspapers  of  Amer- 
ica. 

The  champagne  sparkled  in  the 
glasses  uplifted  by  newspaper  publishers, 
usually  supposed  to  be  at  enmity  with 
one  another,  and  they  drank  to  the 
good  health  and  prosperity  of  even  their 
direct  rivals.  There  was  merrymaking, 
speechifying,  salubriation,  celebration, 
and  general  joy,  and  the  enterprising 
gentlemen  of  the  profession  accustomed 
to  make  the  most  of  every  moment  did 
more  for  the  benefit  of  their  combined 
interest  than  any  set  of  men  united  in  a 
common  industry  had  ever  done  before. 

They  appointed  a  committee  of  three 
able  gentlemen  to  confer  with  the  presi- 
dents of  the  great  express  companies  to 
show,  them  that  by  the  abridgment  of 
unnecessary  privileges  extended  as  cour- 
tesies to  certain  papers  and  by  a  just 
equalization,  the  newspapers  in  general 
could  be  given  rates  much  less  than 
those  charged.  The  committee  accom- 
plished its  purpose. 

To  Colonel  Milton  A.  McRae,  of  the 
Scripps-McRae  League,  belongs  the 
greatest  credit,  for  he  presented  the 
convincing  figures  with  an  eloquence 
born  of  earnestness,  and  it  was  he  who 
won  the  day.  It  would  be  proper  to 
say  many  things  complimentary  of  the 
Cincinnatian,  and  all  would  be 
thoroughly  justified,  but  Mr.  McRae  is 
a  bit  bashful  and  prone  to  be  perplexed 
when  he  hears  the  just  estimate  of  other 
men  in  regard  to  himself.  It  is  not  so 
long  ago  that  he  said  to  the  editor  of 
The  Fourth  Estate:  "Don't  blame 
me  with  all  the  good  things  done  on 
earth.  My  friends  will  begin  to  believe 
that  I  am  a  fool."  Colonel  McRae's 
fear  was  pathetic,  and  we  must  regret 


that  he  had  so  poor  an  opinion  of  those 
who  know  and  esteem  him. 

The  probabilities  are  that  on  receipt 
of  our  paper  McRae  will  send  an  indig- 
nant denial  of  all  we  have  said  of  him, 
and  a  demand  that  we  do  justice  to  his 
fellow-committeemen,  and  it  is  but  fair 
to  state  that  we  will  pay  no  attention  to 
his  telegram  or  letter,  for  Major  W.  J. 
Richards  and  Colonel  A.  S.  Dietzman, 
the  other  members,  will  have  sent  their 
appreciation  of  our  having  given  the 
credit  wli.rc  it  was  due. 

We  are  not  throwing  bouquets  at  our- 
selves, vainly  admiring  our  image  by 
bowing  before  the  mirror  of  conceit,  in 
calling  attention  to  the  fact  that  in  our 
capacity  as  the  newspaper  for  newspa- 
per men  we  gave  the  hrst  information  of 
the  success  of  the  committee  of  Ameri- 
can Newspaper  I'ublishers'  Associa- 
tion. 

EDITORIAL  EXCLUSIVES. 

The  exclusive,  or  the  beat,  is  usually 
associated  with  the  strictly  news  depart- 
ments of  papers,  and  yet  it  might  occa- 
sionally be  used  in  connection  with  the 
securing  of  advertisements  and  the  writ- 
ing of  editorials.  It  is  so  hard  to  avoid 
hurting  feelings  "  upstairs  "  or  "down 
stairs,"  when  there  is  any  drawing  of 
comparisons,  that  we  have  to  proceed 
with  caution,  and  yet  it  is  but  fair  to  say 
that  both  branches  are  of  equal  import- 
ance. 

The  clever  advertising  man  who  has 
called  the  attention  of  a  merchant  to  the 
positive  advantages  of  advertising,  be- 
ginning the  fortune  of  the  advertiser  and 
thereby  adding  to  his  own  reputation, 
scores  a  beat.  livery  time  he  discovers  a 
new  advertiser,  it  is  the  sort  of  exclusive 
that  helps  pay  the  salaries  of  the  able 
editor  and  the  enterprising  reporter. 

Though  we  are  accustomed  to  think 
of  the  counting  room  as  the  rock  of  ages 
of  newspaperdom,  yet  this  is  one  of  those 
mistakes  of  not  always  going  to  the  bot- 
tom of  things  and  forming  conclusions 
in  a  hurry,  judging  before  the  evidence 
is  properly  weighed. 

The  question  is  raised  as  to  just  what 
the  advertising  man  would  do  without 
his  backing  ot  strong  circulation  figures, 
and  the  answer  seems  to  be  that  he 
would  be  in  a  very  bad  way  and  strongly 
tempted  to  stretch  the  truth.  He  might 
place  himself  in  the  light  of  the  sort  of 
person  whose  veracity  is  questioned  so 
seriously  thit  hs  cannot  resent  insults 
that  make  other  men  fight. 

The  reporter's  exclusive  is  largely  a 
matter  of  luck,  the  sort  of  good  f  jrtune 
that  comes  to  those  who  are  industrious 
and  patient  in  the  performance  of  their 
duties,  always  on  the  alert  and  more 
than  deserving  of  the  rewards  doled  out 
by  business  departments.  Every  re- 
porter in  his  pursuit  of  neA'S  under- 
stands that  there  are  times  when  one 
walks  right  into  exclusives,  stumbles 
over  them  when  he  would  rather  hasten 
home  to  bed,  and  yet  there  are  few  in 
the  ranks  who  do  not  know  enough  to 
know  that  it  is  only  the  painstaking  who 
prove  foremost  in  the  average  of  ex- 
clusives. 

There  is  a  disposition  now  a-days  to 
belittle  the  editor  and  to  grieve  over  the 
space  allotted  to  his  personal  opinions. 
It  is  equally  true  that  the  tendency  is  to 
kick  against  everything  established. 
Precedents  are  not  popu'ar  and  con- 
servative opinions  objectionable.  The 
editor  in  his  sanctum  is  supposed  to]have 
an  easy  time  of  it,  writing  out  what  he 
thinks  of  things  in  general.  The  truth 
is  that  the  head  of  the  house  is  still  de- 
serving of  the  greatest  respect,  and  that 
in  the  majority  of  cases  he  is  the  busiest 
man  in  the  establishment.  He  labors 
not  only  to  tell  what  he  believes  to  be 
the  right  view  of  affairs  worthy  of  com- 
ment, but  he  struggles  against  greater 
odds  for  more  worthy  prizes  than  the 
rest,  excepting  of  course  those  who  long 
for  his  position. 

The  editorial  exclusive  is  the  most 
elusive  of  every  kind  and  sort 
of  beat,  for  he  seeks  new  ideas.  If  he 
can  put  a  new  phase  into  a  political 
campaign,  can  give  a  slogan  tor  his 
party,  or  invent  a  sandbag  for  his  op- 


ponents, he  has  called  such  attention  to 
his  paper  as  the  advertising  agent  and 
the  reporter  and  the  rest  ot  them  must 
see  is  superior  to  their  best  efforts  at  ex- 
clusives. The  editorial  beat  is  the  will- 
o'-the  wisp  that  haunts  the  sleep  of  a 
multitude  of  editors,  a  veritable  night- 
mare which  if  captured  and  harnessed 
must  land  the.T.  in  the  front  rank,  win- 
ners in  the  race  for  success.  The  edi- 
tor, discoverer  of  a  political  principle  or 
formulator  of  a  new  view,  is  the  fellow  to 
be  envied. 


NOTE  AND  COMMENT. 

The  local  end  of  Cuban  news  gather- 
ing is  often  more  important  and  reliable 
than  the  cable  end  which  is  with  the 
correspondents  at  Havana.  The  re- 
porters covering  Cuban  news  in  New 
York  city  have  various  regular  and  cas- 
ual sources  of  news,  but  their  one  offi- 
cial sourc-.  is  the  Press  Committee  of  the 
Cuban  Delegation,  at  No.  56  New 
street. 

Sometimes  the  reporters  complain  of 
a  dearth  of  news,  considering  that  so 
much  of  interest  is  going  on  in  Cuba, 
and  they  say  that  Fidel  G.  Pierra,  chair- 
man of  the  Press  Committee,  is  too 
chary  with  information.  The  fact  is 
that  Mr.  Pierra  has  had  charge  oi  the 
entire  propaganda  of  the  Cuban  cause 
in  the  United  States  and  is  a  very  busy 
man  along  other  lines  than  that  of  giv- 
ing out  news. 

Besides  that  sometimes  the  "Junta," 
as  it  is  popularly  known,  gets  no  news 
from  the  insurgents  in  a  week.  Dele- 
gate Tomas  Estrada  Palma  is  so  rigidly 
honorable,  too,  that  no  one  who  knows 
him  would  think  of  his  countenancing 
the  manufacture  of  or  stimulating  news. 

The  distinction  between  journalism 
and  fiction  is  well  drawn  by  the  Chicago 
Times-Herald  in  the  statement  that  in 
fiction,  the  secret  of  power  is  to  reserve 
the  denoument  to  the  last  moment  with 
bafliing  digressions.  In  journalism  the 
test  is  to  state  the  fact  instantly  and 
make  the  comment  fascinating  after  the 
fact. 

Journalism  that  attempts  to  bore  with 
half  a  column  of  preface  before  it  states 
the  one  thing  wanted  the  denotiment — 
is  built  on  the  wrong  model.  It  is  the 
difference  between  a  yacht  in  live 
weather  and  a  scow  in  the  canal. 


It  is  timely  to  call  attention  to  the  fact 
that  the  newspaper  man  is  not  easy  game 
in  a  fight,  and  the  lesson  ought  to  be  val- 
uable to  the  kickers  against  the  press. 

Two  toughs  of  Toledo,  O.,  recently 
attacked  Albert  Yager,  a  representative 
of  the  Associated  Press.  Mr.  Yager 
was  considerably  bruised,  but  his  assail- 
ants are  still  wondering  just  what  they 
ran  up  against,  for  one  is  minus  an  ear, 
and  the  other,  who  fled  early,  has  a  new 
face.  The  contest  was  sharp,  and  there 
was  absolutely  no  preliminary  sparring. 

The  two  would-be  thieves  attacked 
Yager  on  two  sides,  and  one  of  them 
was  sent  gutterward  before  he  was  aware 
that  hostilities  had  been  expected  by  his 
victim,  while  the  one  who  left  an  im- 
portant part  of  his  anatomy  behind  him 
had  met  with  an  unusual  experience. 
The  heavy  cane  in  the  hands  of  the 
newspaper  man  had  descended,  just 
missing  the  top  of  his  head  and  scraping 
off  everything  on  the  leit-hand  side. 

Mr.  Yager  was  attended  by  a  surgeon, 
but  he  was  intact  and  he  still  had  his 
money  with  him.  He  gave  the  ear  to 
the  medical  man,  who  has  it  preserved 
in  alcohol  as  a  memento  of  the  occasion. 


Marshall  Gushing,  in  the  Washington 
Capital,  opines  that  "the  genius  of 
General  Taylor,  of  the  Boston  Globe, 
makes  the  Russell  boom  quite  serious 
looking," 

In  the  occurrences  of  newspaper  life 
it  sometimes  happens  that  the  journalist 
suffers  a  "  licking,"  though  the  rule  has 
been  that  his  adversary  has  needed  the 
aid  of  medical  science.  Just  why  news- 
papers should  rejoice  over  and  give 
double  headlines  to  stories  of  editors  who 
who  have  had  the  worst  of  it  we  fail  to  see, 
for  the  chances  are  that  sometime  it  may 
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happen  that  they  will  themselves  meet 
with  the  same  sort  of  treatment. 

The  only  explanation  is  that  the  news- 
paper man  believes  this  news  to  be  un- 
usual, and  that  he  never  will  suppress 
the  misfortunes  of  a  brother.  The 
alleged  fraternity  of  the  profession  must 
be  a  dream,  a  phantom  and  a  delusion. 


Certain  scoffing  editors  are  having 
considerable  fun  out  of  the  arithmetic  of 
Henry  W.  Fisher,  who  with  Richard 
Harding  Davis  has  been  doing  the  coro- 
nation  of  the  Czar  lor  the  New  York 
Journal.  The  objectionable  paragraph 
read: 

Moscow,  May  28  — The  Czir  and  Czarina  re- 
received  five  thousand  persons  to-night,  includ- 
ing three  newspaper  men,  four  of  whom  were 
Americans. 

The  trouble  in  the  editorial  mind  has 
been  the  attempt  to  find  out  whether  it 
was  Davis  or  Fisher  who  counted  for 
two. 

The  Reverend  Dr.  Pattison,  of  Chicago, 
is  a  preacher  of  the  "  progressive  type." 
In  giving  the  Presbyterian  Ministerial 
Union  some  points  on  church  matters, 
he  declared  his  faiih  in  the  virtues  of 
advertising.  It  would  pay,  he  said,  to 
insert  church  advertisements  in  the 
amusement  columns  of  the  papers. 

The  San  Francisco  Call  says  of  this: 
"The  agencies  of  the  devil  have  long 
had  a  keen  appreciation  of  the  advan- 
tages of  advertising,  and  the  preachers 
should  not  hesitate  to  compete  with  them 
in  the  same  way." 


OBITUARY  NOTES. 

William  Andrew  Ure  is  dead.  In  1867 
he  found  employment  on  the  Newark 
Daily  Journal,  Hrst  as  a  reporter  and 
then  as  city  editor.  For  a  time  he  was 
Associated  Press  correspondent  in  Tren- 
ton, and  when  the  late  Ambassador 
Runyon  and  the  late  Col.  G.  N.  Abeel 
started  the  Newark  Morning  Register  he 
became  business  manager.  In  1873  he 
joined  J.  Wilson  Schoch  in  purchasing 
the  Newark  Sunday  Call,  then  a  strug- 
gling sheet,  but  now  one  of  the  most 
prosperous  papers  in  New  Jersey. 


Rodney  Welch,  for  years  editor  of  the 
Prairie  Farmer,  and  later  connected 
with  a  number  of  Chicago  dailies  at  dif- 
ferent times,  died  last  week. 

Mr.  Welch  was  68  years  old,  and  a 
native  of  New  England.  Early  in  life 
he  received  a  proficient  education  in 
chemistry,  especially  as  it  bears  upon 
agriculture,  and  belore  the  war  he  for 
years  filled  the  chair  of  editor  of  the 
Prairie  Farmer. 

In  1874  he  connected  himself  with  the 
Chicago  Times,  with  which  he  remained 
until  shortly  after  the  death  of  Wilbur 
F.  Storey.  During  that  period  his  work 
was  chiefly  with  the  weekly  edition  of 
the  newspaper.  Since  then  he  at  dif- 
ferent times  was  employed  as  an  editor- 
ial writer  on  the  Herald  and  Journal. 


Henry  Derby  Bigelow,  a  well-known 
journalist,  died  in  San  Francisco 
May  19.  Mr.  Bigelow  was  born  in 
Cincinnati  thirty-five  years  ago,  but 
went  to  San  Francisco  at  an  early  age. 
He  began  his  journalistic  career  in  1882, 
and  some  years  later  joined  the  staff  of 
the  Examiner. 


Charles  R.  Cooke,  forty  years  old, 
who  has  been  engaged  in  newspaper 
work  in  Brooklyn  for  fifteen  years,  died 
last  week.  He  had  been  a  writer  on 
the  Brooklyn  Eagle  and  the  New  York 
herald,  and  at  the  time  of  his  death  was 
employed  on  the  World. 

Augustus  Sabin  Chase,  the  most  prom- 
inent manufacturer  in  western  Connec- 
ticut, publisher  of  the  Waterbury  Amer- 
ican, and  a  banker,  died  last  week. 


Henry  M.  Snyder,  one  of  the  proprie- 
tors of  the  Elgin  (III.)  Democrat,  died 
very  suddenly  last  week  of  apo- 
plexy. 

W.  A.  Houck,  editor  of  the  Lorain 
(0.)  Democrat  died  last  week. 


PURELY  PERSONAL. 

Announcement  of  an  interesting  en- 
gagement is  made  in  Atlanta.  Thaddeus 
E.  Horton  is  to  be  married  to  Miss 
Corinne  Ruth  Stocker  on  June  17. 

Miss  Stocker  is  one  of  the  cleverest  of 
the  southern  young  women  who  write 
for  the  press,  and  she  has  won  by  her  pen 
an  enviable  place  in  literature.  For 
quite  awhile  she  was  activelyengaged  in 
writing  for  the  daily  press,  but  she  gave 
that  up  for  magazine  work  in  which  she 
has  been  eminently  successful. 

Mr.  Horton  is  one  of  the  most  success- 
ful young  men  in  southern  newspaper 
work.  He  is  managing  editor  ot  The 
Journal  and  possesses  the  talent  and 
ambition  to  reap  the  very  highest  honors 
in  his  profession.  He  entered  journalism 
several  years  ago  and  has  gone  steadily 
upward.  He  is  well  liked  by  all  the 
members  of  his  profession  in  Atlanta, 
and  they  all  join  in  hearty  congratula- 
tions to  him. 


Whitelaw  Reid,  interviewed  in  San 
Francisco,  has  expressed  the  desire  to 
see  Michael  Henri  de  Young,  of  the 
Chronicle,  or  Harrison  Gray  Otis,  of  the 
Los  Angeles  Times,  the  vice-presidential 
candidate  of  the  Republican  party. 


William  M.  Singerly,  publisher  and 
proprietor  of  the  Philadelphia  Record, 
has  given  $6,000  to  the  Jefferson  Med- 
ical Hospital,  $5,000  for  the  establish- 
ment of  a  free  bed  in  the  new  hospital 
to  be  erected  at  the  northwest  corner  of 
loth  and  Walnut  streets,  Philadelphia, 
in  memory  of  his  father,  the  late  Joseph 
Singerly,  and  $1,000  for  the  building 
fund. 


Norman  E. Mack,  of  the  Buffalo  Times, 
pays  a  graceful  tribute  to  the  personal 
integrity  and  political  honor  of  George 
E.  Matthews,  of  the  Buffalo  Express. 
Both  gentlemen  are  honored  by  the 
editorial  courtesy. 


At  the  annual  meeting  of  the  Alumni 
Association  of  the  University  of  New 
York  it  was  resolved  that  the  members 
of  the  association  of  the  alumni  of  the 
Arts  and  Science  departments  of  the 
university  unite  in  testifying  the  high 
appreciation  of  the  devotion  and  fidelity 
ot  Colonel  A.  B.  De  Frece,  M.  S.,  Ph. 
D.,  of  the  class  of  '67,  who  for  fourteen 
years  served  the  association  in  the  capa- 
city ot  treasurer,  with  unassuming  in- 
tegrity, conspicuous  efficiency  and 
eminent  success. 

It  is  worth  remarking  in  connection 
with  the  amiable  and  able  colonel  that 
he  has  begun  writing  a  series  of  Sunday 
syndicate  letters  that  are  attracting  con- 
siderable attention. 


James  W.  Greene,  who  has  been  man- 
aging editor  of  the  Buffalo  Express  for 
the  last  ten  years,  has  been  admitted  as 
a  member  of  the  firm  of  George  E. 
Matthews  &  Co.,  publishers  and  proprie- 
tors of  the  Express. 

This  reward  of  merit  is  characteristic 
of  the  Express,  for  good  work  is  ap- 
preciated there  and  good  men  get  along. 


E.  C.  Stickle,  the  enterprising,  amiable 
and  popular  New  York  correspondent  of 
the  San  Francisco  Chronicle,  was  married 
last  week  to  Miss  Cora  Crawford  by  Dr. 
McCrossie  of  Brooklyn. 


Archie  Hall  Conner  is  the  hustling 
and  popular  New  York  representative 
of  Philadelphia  Footlights.  Mr.  Conner 
ran  away  from  home  when  a  boy  to  see 
the  world  and  became  an  acrobat,  earn- 
ing the  highest  salary  paid. 

After  a  fall  at  Louisville  that  broke 
many  bones,  he  read  law  while  lying  in 
plaster  in  the  hospital,  and  became  as- 
sistant district  attorney  of  Louisville, 
making  a  reputation  as  a  successful  pub- 
lic prosecutor.  He  is  now  fighting  in 
the  courts  for  his  share  of  the  estate  of 
his  late  father,  the  well-known  type 
founder. 


Allen  S.  Williams,  the  press  agent  of 
the  recent  Cuban  Fair  in  New  York, 
seems  to  have  added  both  to  his  popular- 


ity and  distinction  by  the  excellent  work 
done  in  connection  with  the  fair. 


W.  A.  Grozier,  of  the  Boston /"fj/,  will 
be  married  on  June  23  to  Miss  Florence 
Metcalf,  daughter  of  George  A.  Metcalf, 
of  Maiden,  Mass.  Mr.  Grozier  is  the 
brother  of  E.  A.  Grozier,  editor  and 
publisher  of  the  Boston  Post,  and  has 
been  associated  with  him  in  the  manage- 
ment since  his  purchase  of  the  Post  in 
1891.  He  has  charge  of  the  most  vital 
part  of  the  growing  newspaper,  the  cir- 
culation department,  and  his  record  is 
one  of  unusual  success  in  that  direction. 
He  has  also  acted  as  director  of  the  Post 
Publishing  Company. 


William  H.  Zeller,  formerly  of  the 
Philadelphia  Times  is  now  editor  of  the 
Paw  tucket  Post. 


William  H.  Henry,  the  well-known 
circulation  expert,  has  finished  the  work 
begun  on  the  New  York  Journal  under 
John  R.  McLean  and  continued  under 
William  R.  Hearst,  and  is  now  looking 
for  new  fields  to  conquer.  Mr.  Henry 
says  his  last  task  was  by  no  means  an 
easy  one,  as  the  newsdealers  were  not 
friendly  to  the  old  Morning  Journal 
under  the  Burgess  regime,  but  that  now 
it  is  sold  on  every  important  railroad 
and  news-stand  through  the  country. 


William  H.  Muldoon,  formerly  city 
editor  of  the  New  York  Times,  has 
joined  the  editorial  staff  of  the  Brooklyn 
Eagle. 

The  business  management  and  editor- 
ship of  the  Fort  Scott  (Kas.)  Daily  and 
Semi-  Weekly  Monitor  have  passed  from 
the  hands  ot  W.  C.  Lansdon,  who  has 
held  the  position  for  the  last  three  years, 
to  Frank  C.  Raney,  editor  of  the  An- 
thony (Kas.)  Republican,  who  has  pur- 
chased Mr.  Lansdon's  interest. 


Willis  Abbott,  editor  of  the  New  York 
Journal,  and  Lewis  Nixon,  the  special 
writer,  have  been  elected  members  of 
the  New  York  Press  Club. 


Mrs.  May  Louise  Ball,  daughter  of  the 
late  John  Clarke  Foote,  ot  Boston,  and 
John  Grant  Dater,  of  Brooklyn,  a  mem- 
ber of  the  editorial  staff  of  the  Herald, 
were  married  last  week. 


George  W.  Bull,  who  for  five  years 
was  connected  with  journalism  in  Maine 
and  Boston,  has  entered  the  circulation 
department  of  the  Boston  Journal  as 
special  general  agent. 


George  E.  Lemon,  proprietor  of  the 
National  Tribune,  whose  serious  illness 
was  recently  announced,  is  improving. 


Last  week,  at  Richford,  N.  Y.,  Joseph 
Leonard  McEntee,  the  Albany  repre- 
sentative of  the  United  Press,  and  who 
has  a  very  wide  acquaintance  among 
the  public  men  of  New  York  state,  was 
married  to  Miss  Augusta  Frances  Rich. 


NEVER  BE  IN  A  HURRY. 


Excellent  Advick  of  a  Veteran 
Editor  that  Would  Hardly  Ap- 
ply TO  His  Staff. 

Charles  A.  Dana,  who  has  been  a 
literary  man  as  long  as  he  has  been  a 
journalist,  a  period  of  more  than  fifty 
years,  ascribes  his  excellent  health,  his 
continued  mental  vigor  and  activity,  at 
a  time  when  most  men  have  retired, 
mainly  to  his  never  allowing  himself  to 
be  in  a  hurry. 

From  his  youth  up  he  has  sedulously 
cultivated  this  habit,  which  has,  he  says, 
saved  him  from  the  nervous  disorders 
from  which  more  than  half  of  us  Ameri- 
cans really  die,  whatever  name  physi- 
cians give  to  the  disease.  He  is  a  very 
favorable  illustration  of  the  truth  ot  his 
theory,  being  the  youngest  veteran,  so 
far  as  efficiency  goes,  among  all  his  con- 
temporaries.—  The  Bookman, 


MISS  KING'S  TEN  BULL'S-EYES. 

The  last  night  of  the  Cuban  Fair  was 
enlivened  for  the  reporters  by  a  rifle 
match,  and  the  only  woman  who  com- 
peted proved  the  winner.  The  range 
was  60  feet.  The  first  prize  was  an 
officer's  machete,  donated  by  F.  G. 
Pierra,  chairman  of  the  fair  committee, 
and  chairman  of  the  Cuban  delegation's 
press  committee.  The  second  prize  was 
a  duelling  pistol  of  the  eighteenth  cen- 
tury offered  by  Fred.  Balmes.  The 
booby  prize  was  a  sealed  package  given 
by  the  fair's  press  agent,  Allen  S.  Will- 
iams. 

The  first  prize  was  won  by  Miss  Frank 
Adelaide  King,  of  the  Recorder,  with  a 
score  of  90  out  of  a  possible  100.  Every 
ball  of  the  ten  fired  from  the  young 
lady's  Winchester  went  into  the  black. 
Edward  J.  Eckhardt  won  the  pistol  with 
a  score  of  84.  "  Happy"  Jack  Ring, 
of  the  Journal,  was  third.  His  score 
was  80.  John  W.  Gebhart,  of  the  United 
Press,  won  the  booby  prize  with  a  score 
of  8.  Mr.  Pierra  presented  Miss  King 
her  first  prize  with  a  neat  speech,  inti- 
mating that  if  all  Cuban  women  could 
shoot  as  well,  Spain's  domination  would 
soon  cease.  When  Mr.  Gebhardt  asked 
for  his  sealed  package  it  was  missing. 


WOMAN,  EDITOR,  POLITICIAN. 

There  is  one  little  Southern  woman 
who  stands  at  the  head  of  the  demo- 
cratic party  and  dictates  the  policy  of  the 
paper  which  is  the  political  organ  of  one 
of  the  democratic  leaders  in  Washington 
to-day.  Her  name  is  Marie  Louise  My- 
rick,  and  she  is  the  owner  ot  the  Times- 
Recorder,  published  in  Americus,  Ga. 

The  paper  is  known  as  the  personal 
organ  of  Speaker  Crisp,  and  Mrs.  My- 
rick  is  its  owner  and  editor-in-chief.  The 
paper  was  under  the  management  of 
Mrs.  Myrick's  husband  until  his  death  a 
few  years  ago,  but  during  his  lifetime 
she  was  as  potent  a  factor  in  its  success 
as  she  is  to-day,  only  the  business  bur- 
dens of  the  publication  did  not  rest 
heavily  upon  her. 

There  are  few  newspaper  men  in  this 
country  who  know  more  about  politics 
in  general,  and  democratic  politics  in 
particular,  than  does  Mrs.  Myrick.  She 
is  one  of  the  people  in  politics  who  keep 
promises  and  stick  to  friends. — Philadel- 
phia Saturday  Review. 


PEPTINGILL  AND  COMPANY'S 
NEWSPAPER  DIRECTORY. 

The  fourth  edition  of  Pettingill  & 
Company's  Newspaper  Directory  has 
just  been  issued  from  the  Boston  office  of 
that  well-known  advertising  agency. 

The  tasks  involved  in  the  preparation 
of  the  book  were  arduous  ones,  but  they 
have  been  well  performed.  The  maps  of 
the  various  states  and  sections  which  are 
included  in  the  contents  must  be  found 
of  much  service  to  advertisers.  The 
catalogue  of  publications  published 
throughout  the  United  States,  and  the 
special  lists  of  class  papers,  etc.,  appear 
to  have  been  compiled  with  great  care. 

The  book  is  excellent  in  its  mechanical 
appearance  and  is  a  credit  to  all  who 
were  engaged  in  its  production. 


JOURNALISM  AND  LITERATURE. 

William  Black  was  once  a  leader  writer 
for  the  London  News.  When  asked  the 
other  day  what  he  thought  of  journalism 
as  a  literary  training,  he  answered: 

"I  don't  know  that  it  was  of  any 
particular  value  in  my  case,  but  journa- 
lism is  most  useful  in  the  making  of  a 
novelist  in  that  it  gives  him  experience  of 
a  large  sphere  of  life;  but  to  get  the  full- 
est amount  of  such  experience  a  man 
ought  to  be  a  reporter. 

"  There  is  now  quite  a  remarkable 
group  of  novelists  who  have  been  journa- 
lists. But  journalism  itself  has  under- 
gone a  remarkable  change  since  I  worked 
at  it.  In  the  last  twenty  years  the  news- 
paper has  become  a  magazine  com- 
pared with  what  it  was. 

"The  daily  newspaper  is  now  ready  to 
take  anything,  on  any  subject — litera- 
ture, science,  art— from  anybody,  pro- 
viding only  it  is  interesting." 
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LIBEL  LITIGATIONS. 

Col.  Blanton  Duncan,  a  prominent 
politician  and  capitalist  of  Los  Angeles, 
Cal.,  formerly  of  Louisville,  Ky.,  has 
brought  two  libel  suits  against  the 
Associated  Press  corporation  for  $50,- 
000  each. 

The  alleged  libelous  matter  was  con- 
tained in  a  dispatch  published  under 
date  of  San  Francisco,  June  18,  1895, 
which  was  printed  in  all  newspapers 
served  by  the  defendant  corporation, 
and  a  second  dispatch  dated  San  Fran- 
cisco, February  17,  1896,  which  was 
published  in  the  I'itnes  and  Herald  of 
Los  Angeles  on  the  morning  of  February 
18,  1896,  and  referred  to  Colonel  Dun- 
can's suit  against  the  Southern  Pacific 
Railway. 

Col.  Isaac  E.  Mesamore,  J.  E.  Young 
and  other  capitalists  alleged  that  from 
reading  the  despatches  mentioned  they 
understood  that  the  plaintifl  had  com- 
mitted perjury. 

Ex-Sheriff  Eugene  Spratt,  of  St.  Jo- 
seph, Mo.,  has  received  judgment  in  the 
Circuit  Court  for  $5, coo  against  H.  L. 
Preston,  editor  and  publisher  ol  the  Sun- 
day Sun,  for  libel.  Pratt  sued  for  $20,  - 
000.    The  verdict  was  accepted. 


An  article  of  which  a  large-sized  libel 
suit  promises  to  be  the  outgrowth  ap- 
peared in  the  New  York  Sun  recently. 
The  story  dealt  with  the  "Twentieth 
Century  Maids,"  playing  in  Rochester, 
but  assumed  that  the  performance  took 
place  in  the  Cook  Opera  House  instead 
of  in  the  Academy  of  Music,  in  which 
theater  it  actually  occurred. 

It  is  through  this  apparently  trivial 
mistake  that  the  Sun,  it  is  alleged,  lays 
itself  liable.  As  a  result  E.  G.  Lane, 
manager  of  the  opera  house,  has  had 
preliminary  papers  served  in  a  libel  suit 
for  $10,000. 

Ed.  Brawn,  the  editor  of  the  Santa 
Cruz  (Cal.)  Record,  has  been  arrested  on 
a  charge  of  criminal  libel  preferred  by 
Phil  Francis,  the  editor  of  the  Fenny 
Press,  on  account  of  accusing  him  of 
being  a  thief. 

Marvin  G.  Sperry,  publisher  of  the 
Philadelphia  New  Age,  a  labor  paper, 
was  arrested  last  week  upon  the  charge 
of  libeling  John  Wanamaker  and  re- 
leased on  furnishing  $1,000  bail.  The 
article  upon  which  the  suit  is  based  ac- 
cuses Mr.  Wanamaker,  in  its  head  lines, 
of  being  "  the  alien  labor  candidate  for 
United  States  Senator,"  and  quotes  a 
story  from  the  London  (England)  Daily 
Telegraph,  which  purports  to  relate  to 
the  engagement  abroad  of  a  silk  sales- 
man. 


Homer  L.  McGaw,  editor  of  the  West 
End  (Pa.)  Record,  has  sued  WiUiam  J. 
Hamilton  for  $10,000  for  slander. 


The  jury  in  the  libel  case  of  Judge 
William  D.  W.  Wallace  against  the  New 
Castle  Daily  News  agreed  on  a  verdict 
of  $2,500  for  the  plaintiff.  The  case 
will  be  taken  to  the  Supreme  Court  by 
the  News  company.  The  action  grew 
out  of  Judge  Wallace's  campaign.  A 
receipt  for  money  had  been  written  on 
one  of  Wallace's  letter  heads,  and  the 
News  used  this  fact  in  a  manner  alleged 
to  reflect  upon  that  gentleman. 


L' America  Publishing  Company,  of 
Chicago,  Carl  Ginnocchio  and  Dr. 
Joseph  Ronga  are  made  defendants  in  a 
$50,000  libel  suit  brought  by  Victor 
Maggi.  The  plaintiff  is  a  foreman  in 
the  city  street  department.  He  alleges 
that  the  defendants  in  their  paper, 
L'  America,  have  libeled  him  by  charg- 
ing that  he  has  received  money  from 
laboring  fellow  countrymen  under  prom- 
ises of  obtaining  employment  for  them 
from  the  city. 

Catherine  Lail  has  secured  a  verdict  for 
$2,500  against  the  Salt  Lake  City  Herald 
Publishing  Company.  At  the  trial  there 
was  no  appearance  for  the  defendant 
and  the  matter  went  by  default. 

The  action  was  filed  on  June  15,  1892, 
and  judgment  was  demanded  for  $25,- 


000,  as  the  result  of  a  publication  in  the 
Herald  charging  Mrs.  Lail  with  having 
used  two  of  her  little  nieces  for  immoral 
purposes. 

Recently  the  old  Herald  Publishing 
Company  practically  went  info  insol- 
vency and  was  bought  out  by  R.  C. 
Chambers,  alter  which  a  new  .ncorpor- 
ation  was  formed.  It  is  understood  that 
the  attorneys  for  the  new  company  take 
the  ground  that  judgment  against  the 
old  incorporation  cannot  be  enforced, 
and  this  explains  the  failure  of  the  de- 
fence to  contest  the  suit. 


Early  in  May  N.  A.  Nelson,  the  editor 
of  the  Washington  County  Journal, 
of  Stillwater,  Minn.,  brought  suit 
against  Otis  Staples,  claiming  damages 
in  the  sum  of  $10,000  for  an  alleged  as- 
sault, and  the  complaint  was  subse- 
quently published  in  the  Journal. 

Staples  has  now  brought  suit  for  $5,000 
against  Nelson  &  Neumeier,  the  pub- 
lishers of  the  Journal,  for  libel,  the 
complaint  setting  up  the  fact  that  the 
publication  of  the  original  complaint 
had  damaged  him  in  that  amount.  Both 
actions  will  be  on  the  calendar  for  trial 
at  the  fall  term  of  the  district  court. 


Editor  Lindelie,  of  Grand  Forks,  N. 
D.,  was  arrested  last  week  on  the  charge 
of  criminal  libel  preferred  by  H.  A. 
Foss.  Lindelie  is  the  editor  of  the  Nor- 
mandcn,  and  the  alleged  article  was  a 
cartoon,  showing  a  crowd  of  settlers 
about  to  do  Foss  bodily  harm.  Foss 
has  been  locating  settlers  on  Red  Lake 
reservation.  The  matter  under  the  cut 
was  taken  from  correspondence  to  the 
paper  from  Crookston.  Foss  will  also  sue 
the  Normanden  Company  tor  $5,000. 


E.  E.  Wood,  editor  of  the  Chico 
(Cal.)  Chronicle  Record,  has  been  ar- 
rested for  criminal  libel,  and  his  bond 
has  been  fixed  at  $1,000. 

The  cause  of  the  complaint  was  an 


article  published  in  the  Chronicle- Record 
and  headed  "A  Bad  Case."  It  was 
alleged  to  be  a  statement  made  by  a 
young  woman  charging  Constable 
Woods  with  a  very  serious  crime. 


GOOD  TIMES  IN  TENNESSEE. 

The  "  dull  times  "  of  which  so  much 
is  heard  throughout  the  country  appear 
to  have  little  foothold  in  Tennessee.  In 
Chattanooga,  at  least,  there  are  ample 
indications  of  prosperous  energy  and 
vigorous  growth. 

The  special  issue  of  the  Chattanooga 
Daily  Times  for  May  31,  in  commemo- 
ration of  the  one  hundredth  anniversary 
of  the  formation  of  Tennessee  as  a 
state  was  an  imposing  issue  of  forty 
pages,  and  while  no  attempt  to  get  out  a 
"  fine  art"  edition  was  evident  the  issue 
was  brimming  over  with  excellent 
descriptive  matter  appropriate  to  the 
occasion. 

The  number  contained  a  great  many 
illustrations,  which,  in  connection  with 
the  ably  edited  text,  made  a  very  inter- 
esting review  of  Tennessee's  first  century 
ol  lite. 

To  judge  from  the  indications  supplied 
by  this  special  issue  Chattanooga  has  had 
a  full  share  of  the  benefits  flowing  from 
the  development  of  Tennessee's  min- 
eral and  other  resources. 


CHANGES  IN  CHICAGO. 
The  Hemby-Hutchinson  Publishing 
Company  has  been  incorporated  at 
Chicago  for  the  purpose  of  conducting 
the  publication  of  the  Chicago  Journal 
of  Commerce,  one  of  the  oldest  weekly 
trade  papers  in  the  West.  W.  S. 
Hemby  remains  editor  and  general  man- 
ager. 

It  will  issue  during  the  summer  its 
thirty-fourth  anniversary  number,  which 
will  contain  a  descriptive  review  of  the 
industrial  advancement  of  Chicago  and 
the  West  during  the  past  fifty  years. 


A  YOUNG  KANSAS  EDITOR. 

Arthur  Capper,  who  is  editor  and 
publisher  of  the  Topeka  Mail,  has  inci- 
dentally made  some  fame  for  himself  by 
the  vigor  and  success  with  which  he  has 
conducted  the  paper.  Not  many  Kan- 
sas publishers  are  better  known. 

Mr.  Capper  was  born  in  Kansas  and 
is  just  about  thirty  years  old.  He  took 
to  the  newspaper  business  early  and 
started  with  the  Garnet  Journal  at  13. 

At  19  he  was  city  editor  oi  theTopeka 
Capital.  He  went  to  New  York  in  1891 
to  gain  some  insight  into  metropolitan 
journalism  and  served  there  six  months 
on  the  Daily  Tribune.  He  was  shortly 
oflfered  a  position  on  the  New  York  Mail 
and  Express,  but  preferred  to  continue 
with  the  Capital  as  its  Washington  cor- 
respondent. 

In  addition  to  his  work  on  the  Capital 
Mr.  Capper  has  at  vaiious  times  served 
as  correspondent  of  the  Kansas  City, 
Chicago,  St.  Louis  and  New  York 
papers,  and  there  is  no  feature  of  the  art 
of  making  a  newspaper  that  he  does  not 
fully  understand.  His  work  has  brought 
him  into  close  relations  with  the  leading 
politicians  of  the  State  and  with  prom- 
inent men  of  the  country. 

During  the  past  year  Mr.  Capper  has 
purchased  and  consolidated  with  the 
Mail  three  other  weekly  newspapers — 
the  Kansas  Breeze,  the  Saturday  Lance 
and  the  Richland  Argosy.  The  Mailhzs 
also  been  selected  as  the  official  state 
paper  of  Kansas.  It  has  a  gratifying 
circulation,  and  with  every  advertising 
contract  Mr.  Capper  gives  an  absolute 
guarantee  that  it  has  a  larger  circulation 
than  any  other  weekly  in  Kansas. 


SYRACUSE  HONORS  THE  WHEEL. 

The  Syracuse  Evening  News  has  par- 
ticipated specially  in  the  current  tributes 
to  the  bicycle.  Oliver  Boulden,  its 
special  correspondent,  started  June  I  on 
a  trip  on  a  bicycle  to  St.  Louis.  He  will 
send  letters  to  the  paper  from  day  to 
day. 

The  Evening  News  also  issued  a 
special  bicycle  number  June  3.  It  was 
devoted  in  part  to  the  wheelmen  o{ 
Syracuse  and  to  the  subjects  associated 
with  bicycles.  A  4-page  cover  in 
colors  was  printed,  and  the  prevailing 
tints  of  green  and  red  supplied  quite  a 
festal  appearance  to  this  special  issue. 


NO  NEW  ELIZABETH  PAPER. 

The  Elizabeth  (N.  J.)  Evening  Star 
has  set.  It  was  proposed  by  two  young 
New  York  newspaper  men  to  start  a 
democratic  evening  paper  there  by  that 
name.  The  old  Central  Railroad  build- 
ing was  rented  and  two  linotype  ma- 
chines were  put  in.  These  machines  have 
been  taken  back  to  New  York  and  the 
enterprise  abandoned.  It  is  understood 
that  the  young  men  had  $6,000,  and 
wanted  the  local  democrats  to  furnish 
$14,000  more.  The  latter  would  guar- 
antee $9,000  only. 


A  NOVEL  NEW  PAPER. 

The  American  Counterfeit  Detector 
and  Magazine  is  the  name  of  a  new 
monthly  publication,  edited  by  Thomas 
J.  Spencer,  Washington,  D.  C.  The 
pamphlet  is  full  of  interesting  matter, 
containing  a  great  deal  of  miscellaneous 
information  in  addition  to  descriptions 
of  genuine  and  counterfeit  notes.  A  list 
of  new  $5  and  $10  counterfeits  is  also 
given. 

BUSINESS  TROUBLES. 
The  Henry  E.  Bill  Publishing  Com- 
pany, of  Norwich,  Conn.,  organized  in- 
1845,  with  a  capital  stock  ot  $75,000, 
assigned  last  week  to  F.  P.  Dowe.  The 
schedule  of  liabilities  and  assets  is  not 
given  out. 


The  Dog,  the  monthly  started  a  few 
months  ago  at  Gloversville,  N.  Y.,  and 
devoted  to  the  interests  of  dogs,  appears 
to  be  thriving.  The  June  number  is 
very  readable  and  has  several  interesting 
tales  of  the  canine  species. 
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TO  THE  CREDIT  OF  TWO. 


The  Impressive  "Bicycle  Parade" 
IN  New  York — It  Was  a  Triumph- 
ant Newspaper  Achievement. 

Two  New  York  evening  papers  had  a 
day  of  glory  Saturday  last  when  there 
was  the  great  bicycle  parade.  The 
Telegram  had  organized  and  pushed  to 
success  the  scheme  for  the  show.  It  was 
distinctly  its  parade  and  the  enormous 
turnout  of  wheelmen  and  women  to- 
gether with  the  judges,  all  eminent  men, 
was  a  tribute  to  the  Telegram. 

Noticeable  among  the  courifrs  were 
George  C.  Shefller,  oftheF.Wesel  Manu- 
facturing Company,  and  Barclay  Brad- 
ford, of  Gameland. 

The  New  York  Telegram' s  bicycle 
issue  on  June  6  was  an  excellent  pro- 
duction. Although  the  news  of  the  day 
was  not  by  any  means  deprived  of  its 
importance  nor  neglected,  an  inviting 
array  of  sprightly  and  clever  literature 
and  special  matter  relating  to  the  wheel 
and  its  riders  was  given  in  the  number, 
which  also  had  an  eight- page  art  section 
in  colors. 

The  color  work  was  well  done,  and 
the  other  illustrations  were  excellently 
printed.  Numerous  advertisements  in 
colors  were  included  in  the  contents, 
among  them  being  a  full- page  advertise- 
ment of  Beecham's  Pills,  a  half-page  of 
Bierman,  Heidelberg  &  Company, 
clothiers,  New  York,  and  generous  ad- 
vertisements of  Pond's  Extract,  Sozo 
dont  and  M.  Stachelberg  &  Company's 
Cigars. 

The  other  paper  to  enjoy  the  day— for 
the  beauty  ot  the  scene  had  been  possi- 
ble owing  to  its  good  works— was  the 
Mail  and  Express.  It  occurred  to  that 
paper  that  the  residents  of  the  West  Side 
ought  to  be  able  to  get  a  look  at  genuine 
grass  occasionally.  Accordingly  it  got 
everything  necessary,  including  permis- 
sion and  a  shovel,  and  proceeded  to  de- 
monstrate for  the  distance  of  one  block 
how  the  parkway  desert  could  be  made 
to  blossom  like  the  rose. 


CORRESPONDENTS'  JAUNT. 


Washington  Scribes  Travel  to 
Nashville. 
A  party  of  about  seventy-five  news- 
paper correspondents  and  their  wives 
and  the  United  States  Marine  Band  left 
Washington  on  the  night  of  May 
30  for  Nashville,  to  attend  the  dedi- 
catory ceremonies  of  the  Tennessee  Cen- 
tennial Exposition.  Leiand  Rankin, 
Chief  of  the  Bureau  of  Publicity  and 
Promotion,  Archibald  Butt,  Washington 
correspondent  of  the  Nashville  Banner, 
and  Congressman  Joe  Washington  were 
in  charge  of  the  party,  and  spared  no 
effort  to  make  the  trip  pleasant  and  en- 
joyable. The  train  consisted  of  six 
sleepers  and  a  baggage  car.  The  buf- 
fets were  stocked  before  departure,  and 
en  route  all  the  comforts  of  travel  were 
provided. 

At  Nashville  every  possible  courtesy 
was  extended  to  the  newspaper  boys, 
and  the  occasion  will  be  long  remem- 
bered. The  local  newspaper  men  were 
charming  hosts.  Mr.  Foster,  of  the 
Banner,  and  Mr.  Burch,  ot  the  Ameri- 
can, were  especially  agreeable,  and  won 
a  warm  spot  in  the  hearts  of  the  visitors. 

Among  those  in  the  party  were:  Rob- 
ert L.  O'Brien,  of  the  Boston  Transcript; 
Samuel  Hudson,  of  the  Philadelphia 
Item,  and  daughter;  "  Farmer  "  Murphy, 
of  the  Topeka  Journal;  P.  Howard,  of 
the  Chicago  Dispatch  and  Seattle  Times ; 
William  R.  Bell,  of  the  Philadelphia 
North  American;  George  S.  Johnson,  of 
the  Memphis  Commercial  Appeal;  Henry 
Hall,  of  the  Pittsburg  Times;  Cornelius 
Gardener,  correspondent  of  many 
papers;  A.  E.  Bryan,  of  the  Buffalo  En- 
quirer; Charles  Campbell,  of  the  Phila- 
delphia Inquirer;  Robert  Larner,  of  the 
Charleston  News  and  Courier  and  New 
York  Sun;  William  C.  Grisby,  of  the 
Wilmington  Every  Evening;  Robert 
Town,  of  the  Chicago  Times-Herald; 
A.  M.  Low,  of  the  Boston  Globe;  H.  J. 
Gibson,  of  the  Philadelphia  /'rw;John 
Flannery,  of  the  Baltimore  News;  Wal- 
ter Adams,  of  the  Boston  Herald,  and 
others. 


THE  RUSE  BROUGHT  RESULTS. 


The  Best  of  Advertising  Plans 
Sometimes  Go  Amiss— Percy  Har. 
rison's  Fall  Brought  no  Pub- 
licity AT  all. 

Percy  Harrison  sat  at  his  desk,  accord- 
ing to  the  New  York  World,  reading 
over  some  old  files  of  newspapers  in 
hopes  of  finding  an  idea  and  inspiration 
for  a  new  poem.  His  first  volume  of 
poems,  "Snow  Drops,"  which  had  been 
printed  some  six  months  before,  was  not 
selling  very  rapidly. 

Suddenly  he  brightened  up  as  his  eye 
rested  on  the  following  paragraph: 

Yesterday  afternoon  Henry  Suydenham,  the 
celebrated  composer  of  the  "Gondolier 
Waltzes'*  and  other  dances,  while  returning 
from  his  visit  to  this  office,  was  knocked  down 
by  a  passing  car  and  quite  severely  bruised. 
1  he  manuscript  of  his  new  lanciers,  "  The  May 
Queen,"  was  almost  irreparably  soiled,  but  Mr. 
Suydenham  declares  that  he  can  rewrite  it  and 
that  it  will  be  published  this  week. 

"Ha!"  cried  Percy  Harrison.  "An 
idea!  If  that  dodge  worked  ten  years 
ago,  why  not  to-day?  "  So  saying,  he 
went  out  and  boarded  a  cable  car.  He 
recognized  one  of  the  reporters  of  the 
Whirl  among  the  passengers,  and,  as 
the  car  rounded  Union  square,  he  started 
to  slip  off,  and  managed  to  take  quite  a 
tumble  without  seriously  injuring  him- 
self. 

Of  course,  the  car  stopped  and  the 
passengers  crowded  around  the  wounded 
man.  The  reporter  in  a  business-like 
way  whipped  out  his  note-book,  and, 
while  the  physician  was  feeling  Percy's 
pulse,  got  his  name  and  address,  Percy 
volunteering  the  news  that  he  was  the 
author  of  the  celebrated  and  popular 
"  Snow  Drops." 

This  is  the  paragraph  that  appeared 
in  the  paper  the  next  morning: 

Patsy  Harrigan,  a  variety  actor  and  singer, 
fell  off  a  cable  car  yesterday  afternoon  as  it  was 
turning  the  F'otirteenth  street  curve.  The  phy- 
sician who  examined  his  bruises  pronounced  it 
a  case  of  alcoholism. 

When  Percy  saw  it  he  fainted. 


ADVERTISING  MEDIUMS. 


AVERAGE  CIRCULATION 
FOR  FOUR  MONTHS. 


M11.WAUKBK,  May  I,  1896. 
Statb  of  Wisconsin,  | 
Milwaukee  County,  f  "  ' 
P.  D   O'Brien,  being  duly  sworn,  says  that 
he  is  now  and  has  been  for  sixteen  years  fore- 
man of  the  newspaper  pressroom  of  the 

EVENING  WISCONSIN, 

and  has  had  charge  of  the  presses  and  paper 
used  in  printing  the  Kvkninc;  Wisconsin  ;  that 
he  knows  of  his  own  knowledge  that  the  average 
daily  circulation  of  the  Evening  Wisconsin  for 
four  months,  from  January  i,  i8q6,  to  May  i, 
i8g6,  was  Seventeen  Thousand  Four  Hundred 
and  Thirty  three  (17,43  1)  copies. 

P.  D.  O'BRIEN. 
Subscribed  and  sworn  to  before  me  this  ist  day 
of  May,  1896,  A.D. 

W.  A.  BOOTH,  Notary  Public, 
Milwaukee  County. 


Sworn  Daily  Circulation  from  May  i  to 
May  8. 

Friday,  May  i,  .  .  .  i8,oi8 
Saturday,  May  2,  .  .  18,334. 
Monday,  May  4,  .  .  19,475 
Tuesday,  May  5,  .  .  19,362 
Wednesday,  May  6,  .  18,748 
Thursday,  May  7,  .  .  18,916 
Friday,  May  8,  .  .  .  18,400 
THE  EVENING  WISCONSIN  CO., 

C.  H.  EDDY,  Representative, 
10  Spruce  Street,  NEW  YORK. 

CHICAGO 
JOURNAL. 

Oldest  and  best 

HOME  NEWSPAPER. 

350,000  DAILY 

is  the  guaranted    circulation  of  the 
Scripps-McRae  League, 
cincinnati  post, 

st.  louis  chronicle, 
cleveland  press, 
kentucky  post. 

For  rates,  sample  copies,  etc.,  write 
E.  T.  PERRY,  53  Tribune  Building,  New  York. 


A  TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening   Field.   The  other  reason  is 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 


ADS.  THAT  ARE  NOT  WANTED. 

The  Boston  Globe  sends  to  advertisers 
the  following  circular: 

Please  do  not  send  to  the  (7/£?^i?  "  want"  ad=, 

calling  for  stamp  or  stamps; 
or  offering  large  salaries,  and  stating  that  ex- 
perience is  not  necessary: 
or     offering   large    salaries    without  stating 

whether  fora  week,  month  or  year: 
or  ads.  for  people  to   do   crayon   portraits  at 

home,  or  offering  to  do  crayon  portraits  at  a 

very  low  rate; 
or  ads  of  alleged  detective  b'lreaus,  which  want 

to   hire  amateur    detectives    all  over  the 

country ; 

or  ads.  of  alleged  editorial  buraeus,  which 
want  to  hire  reporters  all  over  the  country: 

or  ads.  which  offer  a  return  of  from  50  to  450 
per  cent,  on  money  invested: 

or  ads.  for  people  who  write  plainly  to  do 
pleasant  home  work; 

In  the  case  of  ads.  calling  for  stamp  or  offer- 
ing salary,  and  stating  that  experience  is  un- 
necessary, the  Globi:'  will  hereafter  cut  out  the 
words  '*  with  stamp  **  or  "exp:rience  not  nec- 
essary." 

The  Globe' s  example,  which  is  followed 
to  a  greater  or  less  extent  by  soine  other 
dailies  of  large  circulation,  will  no  doubt 
tend  to  lessen  the  number  ot  persons  who 
answer  advertisements  only  to  be  dis- 
appointed or  deceived. 


HOW   RECORDS  ARE  BROKEN. 

Two  minutes  and  forty  seconds  is  the 
time  for  making  matrix  moulds  in  the 
New  York  Evening  News —\.wio  ^.ndi  one- 
half  minutes  under  the  steam  table  and 
ten  seconds  in  the  Davis  Matrix  Dryer, 
manufactured  by  the  F.  Wesel  Manu- 
facturing Company. 


ADVERTISING  MEDIUMS. 

YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement    in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores  —occupied  by  white 
persons,  A  RECORD  UNEQUALED  else- 
where IN  the  world. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  Other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building, 

New  York  Representative. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 
Over  400,000  daily. 

Gross  rate,  75  cents  per  line.   Average  contract, 
about  50  cents  per  line. 

THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

"  Nhw  England's  Greatest  Newspapbr." 

The  BOSTON  HERALD. 

Shrewd  advertisers,  in  determiaing  worth, 
require  three  es>entials  : 

circulation 

character 

influence 

The  Boston  Heijald  pis>esse5  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  ]>ower. 

NEW  FEATURES  FOR  "96." 

A  DVERTISINGia  newspapers  of  "  kn'jwn  cir- 
culation*' means  "  BUSINESS."    For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bune BIdg„N.Y  ChamberofCommerce.Chicaeo. 

AN  EDITOR  IN  LUCK. 

Thomas  H.  Martin,  editor  of  the 
Dixie,  of  Atlanta,  while  waiting  for 
a  train  for  the  South  in  the  Pennsyl- 
vania Railroad  depot  in  Jersey  City  last 
week  wilked  over  to  the  news-stand  to 
select  a  book.  When  he  returned  to  the 
settee  where  he  had  left  his  valise,  dress 
suit  case,  umbrella  and  cane,  his  prop- 
erty was  gone.  He  gave  the  police 
word  of  his  loss,  and  boarded  a  train. 
When  he  reached  Philadelphia  a  tele- 
gram was  handed  him,  informing  him 
his  goods  had  been  recovered.  They 
were  found  in  a  pawnshop.  Mr  Martin 
returned  to  Jersey  City  and  received  his 
property  and  started  again  for  the 
South. 
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ADVERTISING  AGENCIES. 


"  We   let  you   in  on  the 

g;round  noor,"  but  our  mod- 
ern methods  of  advertising 
are  "  at  the  top.'*  Send  20c., 
to  cover  post  charges,  ioT  our 
Advertising  Manual — it's  a 
mint  of  hints. 

DODD'S 

Advektisin^  &  Chf.cking 

AGENCY, 

Water  Street,  BOSTON. 


M.  B.  WILSON 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 


R.WAYNE  WILSON 
COMPANY, 

39  Liberty  Street.  New  Yokk, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 


ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers'  lowest  rates.  Practical  and 
effective  service  in  every  Ime  of  business. 

W.  L.  BEADNELL, 

Advertising  Agent, 
Tribuns  Building  Nbw  York, 


BUSINESS  HELPS. 


IDEAS  FOR 
PUBLISHERS. 

THE  TRADE  PRESS,  of  Chicago, 
is  the  finest  printed  publishers'  magazine 
in  the  world,  and  contains  more  original 
matter  of  interest  than  any  other.  It  is 
the  only  journal  which  treats  of  publish- 
ing and  advertising  in  special  fields. 

Write  for  FREE  SAMPLE  COPY. 

One  Dollar  per  annum,  in  advance. 

THE  TRADE  PRESS,  Chicago. 


PAMPHLETS 

are  artistic  if  made  by 

Seaman- Presbrey  Dep't, 

874  Broadway,  New  York. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reterence.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

A  LL  the  leading  English   Newspapers  and 
Periodicals  for  sale  by  the  Inteinational 
News  Company,  83  and  85  Uuane  St.,  NewYork, 
one  door  east  of  Broadway. 

CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND    COKRhSPONDEN T, 
LOGAN,  UlAH. 


THE  EDITOR'S  WIFE  WILL  EDIT. 

The  list  of  women  active  in  editorial 
and  publication  work  received  an  ad- 
dition last  week. 

J.  W.  Pritchard,  managing  editor  and 
publisher  ot  the  Christian  Nation,  New 
York,  sailed  for  Europe  Saturday  in 
charge  of  the  "Scotch  Presbyterian 
Pilgrimage,"  of  which  mention  was 
made  in  The  Fourth  Estate  some 
weeks  since.  During  his  absence,  which 
will  cover  a  period  of  about  two  months, 
his  wile  will  take  editorial  charge  of  the 
paper,  for  the  responsibilities  ot  which 
she  is  specially  fitted  by  the  deep  interest 
she  has  taken  in  and  her  consequent  fa- 
miliarity with  her  husband's  work.  Mrs. 
Pritchard  is  an  experienced  writer,  hav- 
ing been  a  contributor  for  quite  a  num- 
ber of  years  to  various  publications, 


BUSINESS  OPPORTUNITIES. 


ADVERTISEMENTS  under  thisi  classifica- 
^  tion,  25  cents  per  line  each  insertion,  Count 
seven  words  to  the  line.   

ZLH  population  to  be  served. 

T'vyjVyv/V/  No  mornins;  paper.  Nearest 
conipetiiion  17  miles.  The  right  man  with  capital, 
large  exI'hkirnch  and  rusH  can  make  a  lavor- 
able  arrangement.  Address  quickly,  or  better 
vet,  in  person.  Anthracite  Publishing  Co.,  Car- 
bnndale,  Pa. 

A  PKACTICAL  MAN  in  newspaper  and  job 
priniinp  wishes  to  locate  in,  or  within  one 
hour's  nde.  New  York  City.  Has  some  capital, 
and  would  invest  under  ceriain  conditions. 
Address,  FRANCIS,  Fourth  Estate. 

pDl'I  OR  of  advanced  ideas  will  invest  mod- 
erate  amount  in  an  established  profitable 
publication,  or  will  join  experienced  publisher 
in  starting  one  Address  particulars,  STYLUS, 
care  Fourth  Estate. 

A  DAILY  NEWSPAPER  about  to  commence 
business  is  in  the  market  for  second  hand 
type-setting  machines,  display  tyoe  and  other 
furniture  for  a  metropolitan  outfit.  Address, 
Plant,  care  Four  ■  h  Estate. 

T~\0  YOU  WANT  a  good  10-page  monthly  to 
^  run  in  connection  with  a  weeklv  or  alone, 
cheap?  Write,  "  AGRICULTURIST,"  care 
The  Fourth  Estate. 


FOR  SALE. 

A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

■pOR  SALE — Leading  morning  daily  of  pros- 
perous  western  state,  with  job,  book  and 
stationery  departments.  Doing  good  business. 
Will  sell  whole  or  part.  At  least  $5,000  re- 
quired. Address  "  Opportunity,"  care  Fourth 
Estate. 

■pOR  SALE. — A  first-class  weekly  country 
^  newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estatk. 

SITUATIONS. 

A  DVERTISEMENTS  under  this  clas  ifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line 

AN  ADVERTISING  SOLICI  lOR  who  is 
*■  qualified  to  deal  successfully  with  unusual 
opportunities  for  making  big  contracts  with 
considerable  profit  to  himself  may  hear  of  such 
an  opportunity  by  addressing  Good  Record, 
care  of  The  Fourth  Estate. 

AITANTED. — A  good  advertisement  solicitor 
for  daily   paper.     Reference  required. 
State  salary  or  commission.    Address,  "  PER- 
MANENCE," care  Fourth  Estate. 

X7IRST  CLASS    cylinder  pressman  wanted. 

To  the  ri  ht  man  steady  situa  ion  at  good 
salary.    DEMOCRAT.  Hackensack,  N  J. 

pM  PLOVERS  in  the  newspaper  field  can 
^  obtain  by  advertising  in  The  Fourth 
Estate  an  intelligent  grade  of  assistants  in 
various  lines. 


AMUSEMENTS. 


American  Roof  Garden,  8  p.  m. 

American     Theatre,       Pinafore,"    8  p.m. 

Matinee  S.*turday. 
Broadway,  "El  Capitan,"  8.15  p.m.  Matinee 

Saturday. 

Casino,  "  In  Gay  New  York,"  8  p.m.  Roof 

Gardkn.  8  p  M. 
Garrick  THEArRB,  "Thoroughbred,"  8.30  p.m. 
Kostks  &  Bial's,  8  pm. 
Madison  Square  Roof  Garden,  8.15  p.m. 
Olympia,  Freioli,  8  p.m.    Matinees  Wednesday 

and  Saturday. 
Proctor's,  Vaudeville,  11  a.m  to  11  p.m.  Roof 

Garden,  S  p.  m. 


WITH    THE    CLUBS  AND 
ASSOCIATIONS. 

At  the  regular  monthly  meeting  of  the 
Southern  Rhode  Island  Press  Club, 
Thomas  S.  Hammond,  of  the  Cranston 
limes,  was  elected  chairman,  and  Ar- 
thur W.  Brown,  secretary;  B.  F.  Evans, 
of  the  Rhode  Islander,  Col.  C.  J.  Arms, 
of  East  Greenwich.  J.  D.  Hall,  of  the 
Providence  Journal  of  Commerce,  and 
Frank  H.  Campbell  of  the  Daily  Times 
were  elected  delegates  to  the  loth 
annual  meeting  of  the  International 
League  of  Press  Clubs. 


It  was  determined  at  a  meeting  of  the 
executive  committee  of  the  Indiana 
Democratic  Editorial  Association,  held 
in  Indianapolis  May  23,  to  hold  the 
summer  meeting  of  the  association  at 
Maxinkuckee,  beginning  July  31. 


The  Texas  Woman's  Press  As- 
sociation met  in  annual  session  in  Aus- 
tin May  2\.    It  was  an  excellent;  ses- 


SITUATIONS  IVANTED. 


A' 


ADVERTISEMENTS  under  this  classifica. 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

■\\7ANTED — Position  as  circulalion  manager 
by  young  man  twenty  nine  ye.irs  old. 
Have  had  scvitn  years'  experience  on  metropol- 
itan papers.  Am  temoerate.  well-educated,  and 
can  give  first-class  rccommend.itions  from  pres- 
ent employer.  Address,  W.,  care  Fourth 
Estate, 

CUCCESSFUL  Chicago  weekly  newspaper 
^  advertising  manager  is  open  for  an  engaiie- 
inent,  is  al^o  good  bookkeeper,  and  can  make 
himself  useful  all  around;  highest  relcrences; 
14  years'  experience:  might  be  willinjr  10  buy 
small  interest  in  a  paying  medium.  Address, 
SUCCESS,  care  Fourth  Kstatr. 

pUSlTION  WANTED  by  young  lady  ol  good 
^  address  and  business  ability.  Stenographer 
and  typewriter.  Three  years'  experience  in 
newspaper  office  and  publishing  house.  Refer- 
ences. Address  E.  .M.  D..  care  Thb  Fourth 
Estate 

/""IkCULATION  mm,  nine  years' experience 
^  in  New  York,  New  Jersey,  Pennsylvania 
and  Connecticut,  would  like  to  hear  from 
paper  wishing  a  hustler.  Best  recommendalions 
from  New  York  dailies.  ABILITY,  care 
Fourth  Estate. 

DVKRTISING  MANAGER  of  leading 
magazine,  with  record  that  is  the  highest 
endorsement  will  consider  proposition  from 
newspaper,  magazine  or  business  house.  Ad- 
dress L.  T.,  care  Fourth  Estate 

T  CAN  GET  LIVE  NEWS  and  pre-ent  it  in 
^  clever  and  original  style.  Six  years  with 
western  dailies.  Will  engage  at  moderate  salary 
and  earn  It  A  husiler.  Addres,,  REPORTER, 
care  FoU'TH  Estate. 

A  BLE  writer  of  stories  of  adventure,  etc., 
possessing  abundant  originality  and  versa- 
tility: good  all-round  journalist,  careful  editor: 
desires  situation.  ORIGINAL,  care  of  Fourth 
Estate. 

A  COMPETENT  wide-awake  young  man 
^  with  an  experience  of  three  years  as  editor 
of  an  influential  weekly  in  western  New  York, 
desires  a  position  on  stafT  ol  daily.  Highest 
reference     W.  E  J.,  care  Fourth  Estate. 

T  AM  LOOKING  FOR  WORK— work  of  any 
^  kind.  I  have  literary  ability  and  experience, 
likewise  energy  and  ambition.  Can  you  use 
me  ?  Richards,  306  Wrst  52d  street,  N.  Y.  Citv. 

pXPERIK.NCED  newspaperman:  edit  copy, 
^  read  proof,  make  up  :  anv  outside  work  in 
or  near  New  York.  TOUCHSTONE,  care  of 
The  Fourth  Estate 

A  PEN  ARTIST,  wishing  to^make  a  repula- 
^  tion  as  an  illustrator,  desires  work  from 
some  illustrated  publication.  Terms  low.  Ad- 
dress "  ART."  care  of  The  Fourth  Estate. 


sion  in  every  respect.  The  attendance 
was  large  during  the  two  days'  session, 
and  a  great  deal  of  work  was  accom- 
plished. The  members  of  this  associa 
tion  are  not  only  the  press  women  of  the 
state,  but  include  the  women  writers, 
some  of  them  of  national  fame. 
Excellent  papers  were  read. 


The  South  Dakota  Press  Association 
will  enjoy  its  annual  outing  at  Orton- 
ville,  Minn.,  early  in  August.  A  stay 
of  several  days  is  anticipated  on  the 
shores  of  the  Big  Stone  Lake. 

The  Ohio  Associated  Dailies  and  the 
Ohio  Editorial  Association,  representing 
both  the  daily  and  weekly  press  ot  the 
state,  have  accepted  an  inviiation  to 
hold  their  summer  meetings  in  Cleve- 
land, July  23. 

The  New  York  city  delegates  to  the 
International  League  of  Press  Clubs,  to 
meet  at  Buffalo,  on  June  23,  held  a  meet- 
ing at  the  Press  Club  rooms  last  week  to 
elect  officers.  Joseph  Howard,  Jr.,  was 
elected  chairman  of  the  delegation,  and 
Colonel  A.  B.  De  Frece  secretary. 


TWO  WEEKLIES  CONSOLIDATE. 

The  "Prize  Word  Contest"  inaugu- 
rated by  Ladies'  Every  Saturday,  a 
weekly  published  in  Philadelphia,  in 
April,  has  been  declared  illegal  by  the 
United  States  postal  authorities,  and  the 
transmission  through  the  mails  of  the 
papers  containing  its  announcement  pro- 
hibited, by  reason  of  which  the  last  issue 
of  that  paper  could  not  be  mailed  to  the 
subscribers.  The  paper  has  been  con- 
solidated with  the  Saturday  Review. 
The  publishers  of  the  Saturday  Review, 
having  had  no  connection  with  this 
"  Prize  Word  Contest,"  nor  any  agree- 
ment touching  it,  of  course  do  not 
assume  to  give  the  rewards  offered. 


MISCELLANEO  US. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Life  Insurance  Company's  agent  to 
make  application  for  a  policy.  Tht 
Hrraid  chronicled  his  death  re 
cenily 

"'VYiKX  are  hard  times"  for  his 
wife  and  children,  and  the  old 
quotation  th.<t  the  "street  called 
By-and-By  leads  to  the  house  called 
Never"  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now. 

™"BERKSHIRE 

Life  Insurance  Company, 

OP  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 

NEW  YORK   AND    NEW  JERSEY  State 
Agencies, 

aS3  Broadway,  NEW  YORK. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau,  Cedar  and  Liberty  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 

THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  for 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 


NEW  ENTERPRISES. 

The  Santa  Ana  (Cal.)  Herald  is  the 
name  of  a  new  daily  started  by  Messrs. 
Shaw  &  Wallace,  publishers  of  the 
wet-kly  Herald.  It  takes  the  Associ- 
ated Press  dispatches,  and  promises  to  be 
a  success. 

A  weekly  paper  has  begun  publication 
at  Chicago,  called  the  National  Reform 
Journal.  S.  K.  Davis  &  Company  are 
the  publishers. 

The  New  Republic  is  a  weekly  paper 
representing  the  Cuban  revolution.  It 
is  printed  in  Knglish.  It  was  started  as 
a  (iaily  paper  at  the  Cuban  lair.  F.  N. 
Tyler  is  its  editor.  He  says  the  outlook 
for  the  publication  is  encouraging.  F. 
W.  Jobelmann  is  the  publisher,  and  P.  E. 
Desvernine  is  in  charge  of  the  Cuban 
departments. 

C.  H.  Wright  will  shortly  publish  a 
paper  at  Akron,  O.,  to  be  called  the 
Evening  Journal. 

Motive  is  the  name  of  a  new  paper 
published  at  Atlanta,  Ga.,  and  Frank  J. 
Sibley  is  editor  and  manager.  It  will 
espouse  the  beliefs  of  the  prohibitionists. 

Iron  Mountain,  Mich.,  has  a  new 
paper.  The  Press.  Thomas  A.  Hanna 
is  the  editor,  and  the  paper  is  poliiically 
republican. 

J.  H.  Meighs  is  the  editor  and  pro- 
prietor  of  the  new  Albertville  (Ala.) 
Journal. 

The  Peekskill  Daily  Democrat  has 
been  added  to  the  list  of  new  journals. 
Nelson  G.  Foshay  is  editor  and  prop- 
rietor. 


MINOR  NOTES. 


The  Hoosac  Valley  News,  North  Ad- 
ams, Mass.,  shows  steady  improvement 
under  its  present  management. 

The  Atlanta  People's  Advocate  will 
hereafter  be  known  as  the  Southern  Age, 
and  will  be  managed  by  T.  Thomas 
Fortune  of  New  York,  who  has  obtained 
a  half  interest  and  who  also  issues  th? 
New  York  Age. 
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BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  in  St.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general, 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harpek  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 


New  York 


520-522  AMERICAN  TRACT 
SOCIETY  BUILDING. 


Chicago 


17  AND  19  QUINCY 
STREET. 


Ph 


ILADELPHIA  I 


13  SOUTH  SEVENTH 
STREET. 


EDITORIAL  HELPS 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID: 


"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 


If  you  address  them  at  j8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 

WE  HAVE  ITl 

The  Modem  Press  Clipping  Bureau 

In  its  fullest  development. 

Every  state  closely  covered. 

All  publications  received  direct  from  publishers. 

Most  thoroughly  trained  Readers. 

Lowest  Rates,  $1  per  month  and  upwards. 

Our  patron-  sjy  we  do  the  best  work. 

UNASKED  FOR  PRAISE 
From  the  Clothier  and  Furnisher,  New  York: 
'*  We  are  taking  clippings  Irom  three  bureaus, 
but  your  service  is  tar  ahead  of  all  the  rest." — 
R.  W.  Ashcroft,  Editor. 

give  us  a  trial  order. 
TheChicago  press  clipping  bureau 

i  HEo.  WiESE,  Mgr.,  36  La  Salle  St.,  Chicago. 
THE  FOURTH  ESTATE. 

■\/pV  T  ^\T  September  I,  1895, 
V  WJL,.  1  V   to  March  I,  1896. 


$2.50 


POSTAGE 
INCLUDED. 


voLs.iii-ivrn"- 

(Year  ending  March  1,  1896). 

640  pages,  5oo  illustrations. 


$5 


no 

»\J\J  INC 


POSTAGE 
CLUDED. 


A  year's  concise  history  of  the  new- 
paper  and  advertising  worlds. 
No  library  complete  without  it. 

DT  V  O  M'  l-J^AD  PENCILS, 
•l  -i*.  W  IN  O  HDITORS'  BLUF., 
KDITOKS' BLACK.  TRY  THEM.  Sample 
free  if  Foi  kth  Estate  is  mentioned.  Jos. 
DixOM  CRt;ciBL«  Co..  Jersey  City  N.J. 

PREMIUMS,  ETC. 

New  PREMIUM  CATA- 
LOGUE now  ready. 

S«nt  on  request.  Address  F.  TENNYSON 
MUiLY,  J14  Fifth  avecue.  New  York. 


TRAVEL. 


No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  ot  bloclc  signals  in  the  world. 

i\  hours.  New  York  to  Buffalo ;  9>f  hours.  New 
York  to  Niagara  Falls  ;  24  hours,  New  York 
to  Chicago;  ■21%  hours.  New  York  to  Cm- 
cinnati;  29%  hours,  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  N  lagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
careful  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  ol 
the  latest  design  and  construction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  is  the  "  Standar' 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gen.  Manager.  Gen.  Pass.  Agent 

STONINGTON  LINE. 

FARES  ALL  REDUCED.  BOSTON,  $3; 
PROVIDENCE,  $2.25  ;  WORCESTER,  $2.35. 
Steamers  leave  NEW  PIER  36,  N.  R.,  one  block 
above  Canal  street,  at  6  p.m.  daily,  except 
Sunday. 


changes  in  interest. 

During  the  past  month  each  one  of 
the  three  newspapers  published  at 
Georgetown  (Tex.)  have  undergone  a 
change  ot  proprietorship.  The  first  was 
the  sale  of  the  People's  Sentinel,  the 
populist  organ,  by  Marion  M.  Williams 
to  S.  M.  Woolsey  and  a  corporation 
composed  of  leading  populists  of  the 
county. 

The  next  was  the  sale  of  the  George- 
town Democrat  by  C.  E.  Gilbert  to  F. 
P.  and  .S.  Leverett,  and  now  a  change  is 
announced  in  the  ownership  ol  the 
Williamson  County  Sun,  V.  T.  Roche 
having  purchased  the  entire  interest  of 
his  business  partner,  E.  I.  Watson,  in 
that  plant.  Each  of  the  three  papers 
seem  to  be  prospering. 

The  Elmira  Daily  News  has  passed 
into  the  hands  of  Dr.  Henry  Flood  and 
will  become  a  republican  paper.  It  will 
be  edited  by  E.  L.  Clark,  of  Troy,  who 
was  for  a  number  of  years  editor  of  the 
Kingston  Freeman,  and  later  an  editorial 
writer  on  the  Troy  Times. 

A  combination  between  the  Jefferson 
City  (Mo.)  Evening  Courier  and  State 
Republican  was  lormed  last  week,  and 
articles  of  incorporation  in  the  sum  of 
$3,000  for  the  Rt publican  Courier  Print- 
ing Company  were  filed  with  the  secre- 
tary of  state.    The  combined  paper  is 


WHEN  YOU  START 
THAT  PAPER 

Concentrate  your  energies  on  getting  ads  and  sub- 
scriptions, and  avoid  all  worry  and  loss  of  time  by 
placing  your  outfit  order  in  one  lot.  The  presses, 
folder,  type-setting  machines,  type,  and  materials 
can  be  bought  at  least  cost  in  this  way,  if  you  buy 
from  the  concern  that  is  the  biggest  buyer  of  print- 
ing machinery  in  the  world,  and  the  biggest  and 
most  complete  type-founding  company  in  the  world, 
and  consequently  able  to  sell  to  best  advantage. 


Convenient  to  All.— Covering  the  Continent. 


AMERICAN  J^p.^;;-" 


ers 


Boston,  New  York,  Philadelphia,  Baltimore,  Buffalo,  Pittsburg,  Cleveland,  Cincinnati, 
Chicago,  St.  Louis,  Milwaukee,  Minneapolis,  Kansas  City,  Omaha,  Denver,  Portland 
(Ore.),  San  Francisco,  Dallas,  Atlanta. 

LEADERS  OF  TYPE  FASHIONS. 


owned  by  the  leading  republicans  of  the 
community  and  will  be  issued  as  a  daily 
and  weekly.  E.  S.  Austin  will  continue 
as  editor. 

The  Jamaica  (N.  Y.)  Standard  has 
been  purchased  by  a  syndicate  composed 
of  Mr.  Hautaine,  F.  W.  Dunton  and 
others. 

The  Chanute  (Kas.)  Blade  has  passed 
into  the  hands  of  H.  P.  Farrelly  and  C. 
S.  Nation. 

L.  Sebille,  editor  of  the  Bedford  (la.) 
Times -Republican,  has  severed  his  con- 
nection with  that  paper  and  purchased 
the  Monroe  County  Republican,  ot  Albia, 
in  the  same  state. 

The  Dunkirk  (Ind.)  Star  has  absorbed 
the  \3\m\ivcV.  Independent. 

The  Salem  (O.)  News  has  recently 
changed  management,  F.  A.  Douglass 
and  L.  H.  Brush  securing  a  controlling 
interest. 

Charles  A.  Williams,  a  former  well- 
known  newspaper  man  of  Minneapolis, 
and  his  brother,  Thomas  Williams,  have 
bought  the  Hamilton  (O.)  Daily  Demo- 
crat and  the  Butler  County  Democrat 
for  $50,000. 

The  Dawson  Advocate  has  made  its 
appearance  at  Dawson,  Ga.,  and  will  be 
edited  by  C.  A.  Wallace. 

A.  L.  Wisker  has  sold  the  Sedalia 
(Mo.)  Star  Sentinel,  an  afternoon  paper, 
and  the  Enterprise  Sentinel,  a  weekly, 
to  Thomas  j .  Lingle  and  Charles  J. 
Walden. 

The  Eldorado  Springs  (Mo.)  Free 
Press  has  changed  hands,  the  plant  hav- 
ing been  purchased  by  J.  A.  Burke  and 
West  Goodwin, 

E.  W.  Beedle,  editor  of  the  Andrew 
(la.)  Courier  has  sold  that  paper  to  C. 
R.  Bell.  Mr.  Beedle  will  assume  con- 
trol of  the  Lamotte  (la.)  Tribune. 


RECENT  SUSPENSIONS. 

The  Toronto  Week  has  ceased  pub- 
lication. It  has  not  been  making  finan- 
cial headway  for  some  time,  and  has 
been  unable  to  compete  with  the  rivalry 
of  the  lighter  but  more  popular  journals. 
The  paper  has  been  in  existence  about 
ten  years,  and  was  founded  by  Goldwin 
Smith. 

The  Portsmouth  (N.  H.)  Morning 
Post,  published  by  William  O.  Sides,  has 
suspended  publication,  owing  to  lack  of 
'support.  The  evening  edition  of  the 
paper  will  be  continued. 

The  Weld  on  (la.)  Messenger  has  sus- 
pended publication. 

The  Huntington  (W.Va.)  Times  Ynh- 
lishing  Company,  publishing  the  pioneer 
paper  of  Huntington,  has  gone  into  the 
hands  of  a  receiver.  Rufus  Switzer  was 
appointed  by  the  circuit  court.  The 
plant  will  be  sold. 

After  an  existence  of  eight  mouths  the 
Albany  (Ky.)  Courier  is  no  more. 

The  Carlisle  (Pa.)  Daily  Ledger  has 
suspended  publication. 

Charles  R.  Ross  for  thirteen  years 
with  the  Chester  (Pa.)  News  is  now  city 
editor  of  the  Chester  Times.  He  has 
the  ability  and  the  experience  to  make  a 
success  ot  his  new  position. 


CUBA'S  MOVABLE  PUBLICATION. 

Several  numbers  of  the  first  paper 
published  in  Cuba  in  behalf  of  the  inde- 
pendence of  the  island  have  beeir  re- 
ceived in  New  York.  It  is  called  El 
Cubano  Libre  (the  Free  Cuban). 

The  place  ot  publication  does  not  ap- 
pear anywhere  on  the  paper,  and  it  is 
said  that  the  editorial  staff  and  the  entire 
printing  outfit  are  part  of  Gomez's 
army,  and  that  the  paper  is  published  at 
whatever  place  they  may  happen  to  be. 
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4,000  LINOTYPES 
IN  USE. 

No  Distribution. 
No  Old  Type. 
No  Teams. 


CAPACITY,   3,600    TO  9^000  EMS 
PER  HOUR. 


THE  LlNOTYl'E  HAS  NO  RIVAL. 

Compare  the  ONE  MAN  records  of  the  Linotype 
with  the  "team"  records  of  type-setting  machines, 
USED  BY  LEADING  BOOK  PUBLISHERS. 
MERGENTHALER  LINOTYPE  CO., 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PHILIP  T.  DODGE,  President  and  General  Manaeer 


Tribune  Building,  NEW  YORK  CITY. 


STANDARD   LINOTYPE  METAL 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publicationj  throughout  the  United  Sutes,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowENSTEiN  &  Bro.,  Proprietors. 
Telephone.  1140  i8th  Street.  Thirteenth  Avenue  and  20th  Street,  NEW  YORK,  U.  S.  A. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

SPEED.  PERFECTING 

DURABILITY,  PRESS, 
ECONOMY  OF  SPACE. 

Factorv.  i6lh  St.  and  Ashland  ave., CHICAGO. 
NEW  YORK  OFFICE.  534  Temple  Court. 
BOSTON  OFFICE,  2  Herald  Bu.lding. 

THE  LATEST  INVENTION. 
LOOK  IT  UP.  

THE  LOVEJOY  CO.,      Established  1853. 

ELECTROTYPERS 

and  manufacturers  of  Electrotype  Machiner\ , 
 444-446  Pearl  Street.  New  York, 

RTNDRRC;  for  the  fourth  estate 
ullKL^i^lVO  patent  extensible 

back,  capable  of  holding  a  year's  supply  il  de- 
sired, will  be  supplied  at  office  for  $1.25,  or  by 
mail,  prepaid  Si. 50. 


CTEREOTYPE,  linotype  and  electro- 
TYPE  metals;  copper  annodes;  zinc  plate* 
for  etchuig.    MERCHA\T  &  CO.,  Inc., 
517  Arch  street,  Philadelphia,  Pa. 


N 


riEO.  GOTTSBERGER  peck.  Printer,  Lith- 
^  ographer  and  Stationer.  Blanlt  Rooks  made 
to  order.    11  Murray  Street,  New  York. 

T-J    F.  McCAFFERTY,  ELECTROTYPER, 
42  and  44  Bond  Street, 

FRAMK  LESLIE  BUILDING.  New  York 

E  WS  PA  PER— Rolls  or  sheets.  First  quality 
Write  A.G.  ELLIOT  &  CO  .  Phila.,  t^a. 

<<  V^OUR  paper  deserves  to  succsed." — -J.  W. 

HiNKLEY,  proprietor  Poughkeepsie 
NewS' Press 

LEARNING  THE  ROPES. 

New  City  Editor.— We'll  have  a  fine 
front  page  to-day,  sir.  Old  Bullion,  the 
millionaire,  was  assassinated  this  morn- 
ing, San  Francisco  has  been  wiped  out 
by  an  earthquake,  and  the  Brooklyn 
Bridge  has  collapsed. 

Managing  Editor  of  the  Evening 
Freak. — Young  man,  when  you've  been 
here  longer  you'll  know  more.  That 
front  page  goes  to  the  "  Favorite  Flow- 
ers ol  Murderers  "  and  "the  story  of  the 
sea  serpent  with  the  human  face." — New 
York  Press. 


We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 
No.  156  Fulton  Street,  New  York. 


tt'T'HE  FOURTH  ESTATE  is  brimful  of 
newspaper  news  and  is  intere.sting  to 
inv'>np." — Francisco  Fovesters*  Advocate. 

progress  of  THE  THORNE. 

The  Thorne  Type-Setting  Machine 
Company  reports  a  very  satisfactory 
increase  in  orders  and  states  that  the 
first  week  in  June  was  one  of  the  best  in 
the  history  ot  the  machine,  so  far  as  the 
booking  for  new  business  is  concerned. 

The  Pawtucket  (R.  I.)  Times  has  in- 
creased its  mechanical  facilities  by  the 
addition  of  another  Thorne  machine. 
The  Times  now  has  a  battery  of  four. 

The  Phelps  Publishing  Company, 
Springfield,  Mass.,  publishers  of  the 
American  Agriculturist,  have  added  a 
fourth  Thorne  machine  to  their  former 
battery. 

BICYCLE  DAILY  PROGRESSES. 
The  daily  edition  of  the  New  York 
American  Wheelman  is  said  to  be  meet- 
ing with  success.  It  is  stated  that  the 
American  News  Company  handles  quite 
a  number  of  thousands  daily  outside  of 
the  New  York  and  suburban  districts. 


THE 


THORNE 


Newspaper 

Book  and 
Magazine 
Composition 


TYPE-SETTING 
MACHINE 


SIMPLE  IN  CONSTRUCTION.  In  use  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 

Chicago  :  139  Monroe  Street.  New  York  :  34  Park  Row. 


The 


SCOTT 


Rotary 

Web 


Not  only  prints 
newspapers  per- 
fectly, but  it  saves 
time,    labor  and 

Perfecting  ^nP'^ng.'" 

Pr>E"r-o  You  can  laugh 

at  both  Time 
and  Competitors  with  a 
Scott  in  your  pressroom. 


New  York— Times  Bldg.  \AfAT'rirr>  Q/^ri-rT  Rt  r\  Sr.  Louis— Security  Bldg. 
Chicago— Monadnock  Bldg.    VVAl^lCK  OUUll   CX  V^U.,     Boston— 305  Carter  Bldg. 

Send/or  prices.  PLAINFIELD,  N.  J.    Send/or  our  Illustrated  Calatozue. 


EDITORIAL  HELPS. 

For  BOUND  VOLUMES 

of  The  Fourth  Estate  prompt  application 
sh:)uld  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  (5  00 

Vol  II.,  September,  1894,  to  February, 

189s. inclusive   s  00 

Vol.  Ill,,  March  to  August,  1895,  inclu- 
sive «   a  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive.... •   3  50 

Vols.  I.  and  II.,  bound  together,  a  tew 
left   10  00 

Vols.  III.  and  IV  , bound  together,  March, 

1895,  to  February.  1896,  inclusive   5  00 

BACK  NUMBERS 

ElsTATK  can  be  had  (except  a  few  issues  which 
are  out  of  print)  at  lo  cents  each.  As  the  edi- 
tions are  many  of  them  nearly  exhausted, 
prompt  application  should  be  made. 

incorporations. 

The  Express  Printing  and  Publishing 
Company,  of  Des  Moines,  la.,  has  sub- 
mitted its  charter  preliminary  to  incor- 
poration. The  proposed  incorporators 
are  David  Reams,  Frank  McMichael,  C. 
W.  Redfern,  William  Rademackers  and 
Joseph  A.  Terpe. 

The  Norristown  (Pa.)  Daily  and 
Weekly  Register  Publishing  Company 
has  been  incorporated  with  a  capital 
stock  of  $20,000. 

The  G.  W.  Dillingham  Company  has 
been  incorporated  in  New  York  to  man- 
ufacture and  deal  in  books  and  periodi- 
cals. Capital,  $115,000.  The  directors 
are  Frank  A.  Dillingham,  of  Summit, 
N. J.;  John  H.  Cooke  and  John  W. 
Hesse,  of  New  York. 

The  Macmillan  Company  was  incor- 
porated May  20,  under  the  laws  of  the 
state  of  New  York,  to  conduct  the  busi- 
ness of  publishers  and  booksellers  now- 
being  carried  on  by  Macmdian  &  Com- 
pany in  New  York,  with  a  capital  of 
$275,000.  Directors:  George  P.  Brett, 
of  Darien,  Conn.;  Lawton  L.  Walton, 
of  Bedford  Park,  N.  Y. ;  Edward  J. 
Kennett,  Lawrence  Godkin  and  Alexan- 
der B.  Balfour,  of  New  York  city  ; 
George  L.  Craik,  Frederick  O.  Macmil- 
lan, George  A.  Macmillan  and  Maurice 
Macmillan,  of  London,  England. 

IMPORTANT  REMOVAL. 
The  Loyal  Workman,  official  organ  of 
the  Ancient  Order  of  United  Workmen, 


HENRY   LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Hoailon  St.,  and  lo  BeeUman  St..  N.  Y. 

PRESSES  AND  PRINTING  MACHINERY 
^  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Foi;rth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

TF  you  use  ELECTROS  send  to  CRASKE  for 
^  prices.  Superior  work.  Lowest  pricas.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE,  45  &  47  Rose  St.,  N.  Y. 


of  Iowa,  has  been  removed  from  Cedar 
Falls  to  Ottumwa,  la.,  McCleland  & 
Jenison,  publishers  and  proprietors  of 
the  Daily  and  Weekly  Republican  secur- 
ing it.  The  Loyal  Workman  has  a  paid 
circulation  of  11,000  and  is  one  of  the 
foremost  secret  society  journals  of  the 
west. 

THE  NEIGHBORS  SAID  "NAY" 
TO  PRESSES. 

Robert  Snyder,  of  No.  241  Penn 
street,  Brooklyn,  six  weeks  ago  began 
putting  up  a  frame  building  at  the  rear 
of  his  house.  Before  beginning  he  asked 
his  neighbors  to  sign  a  petition  to  the 
Building  Department,  but  they  objected. 

He  secured  men  and  started  work,  ex- 
plaining to  his  neighbors  that  they  were 
mistaken  about  the  law,  as  the  building 
was  only  to  be  used  for  a  secret  process 
in  engraving. 

When  the  neighbors  learned  that  Mr. 
Snyder  was  going  to  put  in  a  press 
weighing  3,000  pounds  it  was  decided  to 
notify  the  Building  Department. 

An  inspector  called  on  Snyder  a  few 
days  ago  and  much  to  his  astonishment 
ordered  the  almost  completed  three- 
story  structure  torn  down. 


A  PHILATELIC  DAILY, 
It  will  surprise  even  some  persons  who 
are  in  the  newspaper  business  to  learn 
that  in  St.  Louis  there  is  a  little  daily 
publication  devoted  to  the  postage  stamp 
fad  and  its  devotees.  It  is  published 
every  day  in  the  week  except  Sunday  by 
the  C.  H.  Mekeel  Stamp  and  Publishing 
Company,  who  also  issue  a  handsome 
weekly  paper  entitled  Mekeel's  U'eekly 
Stamp  News. 

This  daily  is  called  the  Daily  Stamp 
Ltem,  and  consists  of  four  pages  of  three 
columns  each.  The  subscription  price 
is  $3  a  year,  and  the  rate  for  advertising 
space  is  5  cents  a  line. 


THE  FOURTH  ESTATE 

A  NEWSPAPER  FOR  THE  MAKERS  OF  NEWSPAPERS 


Y^QI     ^     J^Q  BRNEST  F.  BIRMINGHAM, 

*  ■  '  EDITOR  AND  PUBLISHER. 
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BUFFALO'S  WEEK. 


THE  PRESS  CLUB  LEAGUE  WILL 
OWN  THE  CITY. 


Delegates  to  the  Bison  Town  will 
BE  Delighted  with  the  Elabor- 
ate Entertainment  and  Open- 
Hearted  Hospitality  of  the 
Citizens— Nothing  will  be  Left 
Undone  for  the  Visitors'  Pleas- 
ure and  Comfort — The  Revised 
List  of  Delegates. 

Visitors  to  the  International  League 
of  Press  Clubs  will  begin  to  drop  in  on 
Buffalo  this  week.  The  convention 
proper  opens  on  June  23.  The  splendid 
programme  of  entertainment  was  given 
in  The  Fourth  Estate  last  week. 
It  is  in  brief  as  follows:  The  meeting 
of  the  Governing  Board  will  be  held 
Monday,  June  22.  Morning  and  after- 
noon sessions  will  be  held  on  June  23, 
and  it  is  expected  the  business  will  be 
completed  Wednesday  afternoon. 

After  the  afternoon  session  on  Tues- 
day the  EUicott  square  building  will  be 
inspected  and  the  delegates  informally 
entertained  by  members  of  the  EUicott 
Club.  On  Tuesday  evening  there  will 
be  a  reception  to  the  delegates  by  the 
Scribblers  at  the  home  of  Miss  Grace 
Carew  Sheldon. 

On  Wednesday  afternoon  there  will 
be  a  carriage  ride  about  the  city,  fol- 
lowed by  a  trip  along  the  river  front, 
while  the  Buffalo  Press  Club  will  enter- 
tain the  delegates  in  the  evening  at  the 
Iroquois  and  the  club  rooms.  A  trolley 
ride  to  Niagara  Falls  and  up  and  down 
the  gorge  will  occupy  Thursday,  and 
the  visitors  will  remain  at  the  Falls  all 
that  night.  On  Friday  the  Power  Com- 
pany's plant  will  be  inspected  and  the 
visitors  will  return  on  a  special  train  on 
the  New  York  Central. 

On  Friday  night  the  delegates  will 
embark  on  the  City  0/  Buffalo  for  Cleve- 
land, where  they  will  be  royally  enter- 
tained, returning  on  Saturday  evening 
to  Buffalo. 

The  revised  list  of  delegates  up  to  date 
is  as  follows: 

Albany  Press  Club— Not  reported. 

Atlanta  Prejs  Club— Miss  Louise  M.  Gordon. 

Buffalo  Press  Club— Delegates,  John  H. 
O'Brien,  Samuel  G.  Blythe,  J.  A.  Butler;  alter- 
nates, E.  B.  Lawrence,  James  D.  Wood,  Charles 
B.  Smith. 

Boston  Press  Club— Delegates,  Fred  E.  Whit- 
ing, Robert  G.  Fitch,  John  D.  Merrill,  Philip 
Hale,  M  P.  Curran,  Edward  S.  Little. 

Boston  Newspaper  Club— Delegate,  John  D. 
Merrill:  alternate,  W.  H.  Sanger. 

Cleveland  Woman's  Press  Club— Delegates, 
Miss  Linda  T.  Guilford,  Mrs.  M.  C.  Hickman; 
alternates.  Miss  Hanna  A.  Foster,  Miss  Clara 

A.  Urann,  Mrs.  Rose  A.  Emmons. 
Chattanooga  (I'enn.)  Press  Club- Not  Re- 
ported. 

Georgia  Woman's  Press  Club — Delegates, 
Mrs.  E.  G.  Byingtrn,  Mrs.  Ethel  Hilyer  Harris, 
Mrs.  Lollie  Belle  Wylie;  alternates,  Mrs.  G.  C 
Duy,  M  iss  Gertrude  Bealer,  Miss  Augusta 
Wylie. 

Grand  Rapids  Press  Club— Delegates,  William 

B.  Weston,  Fred.  J.  Adams;  alternates,  Harry 
L.  Cresswell,  John  B.  Mills. 

Illinois  Woman's  Press  Association— Dele- 
gates, Mrs.  Mary  Vanbenschoton,  Miss  Ethel 
Maud  Coulson,  Mrs.  Ellen  Eames  UeGraff;  al 
•?™ate«.  iJr.  Julia  Holmes  Smiih,  Miss  Gisselle 
D  Unger. 

Jotirnalists'  Club  of  Baltimore— Wells  J. 
Hawks,  Isidore  Goodman;  alternates,  Harry 
West,  J.  C.  Ransom. 

Minneapolis  Press  Club— Not  reported. 

Milwaukee  Press  Club— Delegates,  Otis  Col- 
bum,  M.  D.  KimbaU. 

Milwaukee  German  Press  Club— Will  not  be 
represented 

Manchester  Press  Club— Delegate,  O.  H.  A. 
Chamberlain;  alternate,  A.  Waldo  Flint. 

New  York  Press  Club— Delegates,  Joseph 
Howard  Ir.,  A.  B.  de  Frece,  Dr.  Charlts  J. 
Perry,  Alfred  E.  Pearsall,  William  J.  K.  KeLny, 
Edward  T.  Flynn,  William  B.  Holly,  Charles 
M.  Beattie,  Jean  I.  Charlouis,  Howard  Flana- 
(Omiinued  on  fifth  page.) 


EDWARD  W.  BOK, 

EDITOR  OF  THE  LADIES'  HOME  JOURNAL. 


SEE  SECOND  PAGE. 


THE  CINCINxNATI  COMMERCIAL 
TRIBUNE. 


Novel  Five-Headed  Management- 
Eastern  Agency. 

The  consolidation  of  the  Cincinnati 
Commercial  Gazette  and  the  Tribune 
has  been  completed,  the  arbitration  com- 
mittee, consisting  of  Victor  F.  Lawson, 
Charles  Emory  Smith  and  H.  W.  Sey- 
mour, having  decided,  after  examination 
of  the  two  properties,  that  they  should 
be  joined  under  a  capitalization  of 
$1,000,000.  The  stockholders  of  the 
Commercial  are  decided  to  be  the  con- 
trolers,  the  stock  of  the  Commercial  Ga- 
zette being  more  valuable  than  that  of 
the  Tribune.  The  price  of  the  paper 
will  be  2  cents  daily  and  5  cents  Sun- 
day. 

The  odd  thing  about  the  consolida- 
tion is  that  there  :s  to  be  no  individual 
business  manager,  his  duties  being  put 
in  the  hands  of  a  committee  of  five 
stockholders;  A.  Howard  Hinkle,  Nor- 
man G.  Kenan  and  Thomas  P.  Egan  of 
the  old  Commercial  Gazette,  William 
Glenn,  and  Stephen  H.  Wilder  of  the 
Tribune.  The  results  of  a  five  headed 
business  management  will  be  watched 


with  interest  by  the  other  papers  of  the 
country.  Its  success  would  mean  a 
revolution  in  the  business  methods^  of 
newspaperdom. 

J.  E.  Van  Doren  will  act  as  the  east- 
ern agent  of  the  Commercial-Tribune, 
having  represented  the  Commercial  Ga- 
zette in  New  York  since  the  death  of  H. 
T.  Mc  Fad  den. 

That  S.  C.  Beckwith,  who  repre- 
sented the  Tribune  in  the  east,  was  not 
chosen  is  due  to  the  supremacy  of  the 
Commercial  people,  for  his  work  was 
entirely  satisfactory  to  the  Tribune.  It 
was  a  choice  between  two  good  men,  and 
the  one  favored  by  the  winners  was  nat- 
urally selected. 

THE  BOSTON  TRAVELER  SALE. 

Negotiations  for  the  transfer  of  the 
Boston  Traveler  to  George  S.  H.  Mc- 
Dowell and  Alvin  T.  Thoits  have  again 
been  pending,  and  an  announcement  of 
a  sale  of  the  paper  to  them  may  be  made 
at  any  time. 

COLOR  PRESS  FOR  THE  COAST. 

W.  R.  Hearst  has  bought  from  Walter 
Scott  &  Company  a  splendid  color  press, 
which  will  be  used  by  the  San  Francisco 
Examiner. 


WORKED  WONDERS. 


SOME    FACTS    ABOUT  THE 
STORIES  OF  MYSTERY, 


Victor  F.  Lawson,  of  the  Chicago 
Record  and  Daily  News,  Gives 
THE  Particulars  in  Connection 
with  His  Celebrated  Prize  Sto- 
ries— Their  Effect  on  Circula- 
tion— An  Interesting  Interview 
With  One  Who  Knows — Some 
Valuable  Inside  Information. 

The  results  of  the  prize  story  contest  of 
the  Chicago  Record  have  been  awaited 
with  so  much  interest  among  newspaper 
publishers  that  The  Fourth  Estate 
last  week  invited  Victor  F.  Lawson, 
proprietor  of  the  Record _  to  give  all  the 
inside  facts  for  the  benefit  of  publishers 
who  contemplate  literary  competitions  of 
similarly  high  grade. 

The  request  was  made  in  the  belief 
that  Mr.  Lawson,  whose  reputation  for 
veracity,  whether  the  circulation  of  his 
papers  is  rising  or  falling,  has  never 
been  questioned,  would  give  the  full  facts 
and  he  apparently  had  no  hesitancy  in 
complying. 

"  Our  first  effort  in  this  direction," 
said  Mr.  Lawson,  "was  the  publication 
of  a  story  entitled  'John  Martin,  Post- 
master,' which  we  advertised  quite  ex- 
tensively. Prizes  were  offered  to  women 
for  the  solution  of  the  '  mystery. '  This 
story  began  in  the  RecordHncsAz.^  morn- 
ing, January  22,  1895. 

"The  day  previous,  January  21,  the 
circulation  of  the  Record  was  133,729 
copies.  The  average  circulation  for  the 
entire  month  of  January,  1895,  was 
135,418  copies.  It  is  interesting  to  note, 
however,  that  on  the  Saturday  prior  to 
the  beginning  of  this  story  the  circula- 
tion was  144,207,  and  that  on  the  last 
day  of  the  month,  January  31,  the  circu- 
lation was  154,437.  This  shows  that  an 
immediate^  increase  was  had  because  of 
this  story. 

"The  average  circulation  for  Febru- 
ary, 1895,  was  161,997.  The  story, 
'John  Martin,  Postmaster,'  was  com- 
pleted February  16,  running  a  little  less 
than  a  month.  This  was  followed  by 
seven  other  stories,  the  prizes  for  the  solu- 
tion of  which  were  considerably  smaller 
and  the  stories  in  themselves  of  a 
very  inferior  grade,  so  that  the  re- 
sults to  us  were  very  unsatisfactory. 
However,  the  stories  were  published, 
the  last  one  being  completed  July  30, 
1895. 

"  The  circulation  for  the  months  dur- 
ing which  these  stories  continued  was  as 
follows:  March,  165,098;  April,  165,198; 
May,  164,619;  June,  160,858;  July, 
160,925.  It  is  to  be  noted,  however, 
that  up  to  the  last  of  May,  1895,  the 
Chicago  Record  had  been  the  only 
l-cent  morning  paper  in  Chicago. 

"There  had  been  up  to  that  time  no 
distinctively  democratic  organ  in  Chi- 
cago, and  the  Record,  being  an  inde- 
pendent paper,  very  naturally  drew  to 
itself  considerable  of  the  democratic  con- 
stituency which  would  naturally  adhere 
to  a  democratic  party  organ.  During 
the  last  days  of  May,  1895,  the  Chicago 
Chronicle  was  started  as  a  democratic 
organ  and  as  a  I -cent  morning  paper.  It 
was  very  natural  that  the  Record  should 
feel  the  effect  of  this  competition,  which 
it  very  soon  did.  In  August,  1895,  the 
circulation  averaged  156,801;  stiU,  you 
will  notice,  more  than  20,000  above  the 
point  at  which  the  story  started  in  Jan- 
uary. In  September  the  effect  of  this 
competition  just  alluded  to  was  shown 
in  the  figures,  which  were  for  that  month 
148,992,  still  about  15,000  ahead  of  the 
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January  point  at  which  we  started  the 
story.  In  October  the  circulation  for 
the  month  was  143,698. 

"  On  November  9  all  the  2-cent 
papers  in  Chicago  reduced  their  price 
to  I  cent.  This  gave  us  a  new  phase  of 
competition.  The  effect  of  the  cut  was 
felt  by  a  steady  decline  in  the  circulation 
of  the  Record  after  November  9  until 
December  9.  The  circulation  on  Satur- 
day, November  9,  was  146,081;  the  cir- 
culation on  Monday,  December  9,  was 
126,920,  which  was  the  lowest  point 
struck  by  the  Record.  From  that  time 
on  there  was  a  steady  growth,  although 
the  average  for  December  was  the  lowest 
monthly  average. 

"The  circulation  for  January,  1896,  was 
138,760;  for  February,  1896,  145,757, 
and  for  March,  1896,  157,360.  All  this 
was  accomplished  without  the  aid  of  the 
prize  stories,  which  had  been  discontin- 
ued July  30  of  the  previous  year  and  up 
to  this  time  had  not  been  resumed.  This 
growth,  during  these  months,  was  steady 
and  normal,  and  entirely  independent  of 
any  special  advertising  done  by  us.  On 
March  23,  1896,  we  again  began  the 
publication  of  a  prize  story,  "Sons  and 
Fathers."  This  story  was  very  exten- 
sively advertised.  The  circulation 
for  March  was  therefore  influenced, 
after  March  23,  and  up  to  the  end 
of  the  month,  by  the  increase 
because  of  this  story.  Its  main  effect, 
however,  was  felt  in  April,  when  the  cir- 
culation went  to  207,378.  What  the  re- 
sults are  to  be  in  maintaining  the  circu- 
lation already  won  nobody  knows." 

"  It  is  observed  that  your  recent  prize 
stories  are  of  a  good  literary  grade.  Does 
there  seem  to  be  a  better  appreciation  of 
them  on  that  account?  " 

"As  to  that,  as  well  as  to  the  character 
ot  the  circulation,  it  can  only  be  said 
that  the  stories  thus  far  published  have 
been,  as  you  say,  of  an  exceedingly  high 
literary  grade,  such  as  would  appeal 
more  particularly  to  the  intelligent  and 
better  classes  in  the  community,  and 
that  their  grade  is  appreciated.  Over 
70,000  guesses  were  sent  in  on  the  first 
story  from  70,000  women.  In  other 
words,  70,000  intelligent  women  had 
been  carefully  reading  these  stories  and 
presumably  reading  other  parts  of  the 
paper. 

"It  should  further  be  borne  in  mind 
that  the  prize  story  contest,  as  carried 
on  by  the  Record,  is  not  an  ordinary  lot- 
tery scheme,  but  is  a  contest  of  intellect- 
ual skill,  and  therefore  does  not  appeal 
to  the  people  who  are  attracted  by  the 
ordinary  guessing  or  lottery  contests. 
This  is  demonstrated  by  the  character 
of  the  guesses  sent  to  this  office.  A  very 
small  proportion  of  them  give  any  evi- 
dence of  coming  from  the  illiterate  or 
uncultivated,  but  by  far  the  larger  pro- 
portion give  abundant  evidence  of  em- 
anating from  ladies  of  refinement,  culture 
and  education. 

"  Further  than  that,  the  Record  is  pre- 
eminently a  family  newspaper,  and,  apart 
from  the  magnitude  of  its  circulation, 
is  of  unusual  value  to  95  per  cent,  of 
general  advertisers,  because  it  is  not  a 
paper  that  is  read  at  the  breakfast  table 
and  taken  away  to  the  office,  but  is  kept 
in  the  home  tor  the  women,  who  are 
attracted  to  it  by  the  special  effort  which 
is  made  in  its  columns  to  serve  their 
interests. 

"All  advertisers  know  that  the  women 
are  the  purchasers  for  the  household, 
and  that  advertising  solicitation  should 
be  made  primarily  to  them.  The  scheme 
is  simply  to  get  the  paper  into  the  hands 
of  people  who  have  not  been  heretofore 
readers  of  it,  with  the  hope  that  the 
paper  will  so  appeal  to  them  as  to  make 
them  permanent  subscribers.  How  far 
we  shall  be  successful  in  this  undertak- 
ing time  will  tell." 


JOINS  THE  ASSOCIATED  PRESS, 

The  Dover  (N.  H.)  Democrat  has 
joined  the  Associated  Press. 


JOINS  THE  UNITED  PRESS. 

The  Natchez  (Miss.)  Democrat  has 
joined  the  United  Ptess. 


PROMPTLY  REFUSED 


EDWARD     W.    BOK  DECLINES 
ENGLISH  ROYALTY. 


Willi \M  Waldorf  Astor  Asks  Him 
TO  Edit  the  Pall  Mall  Magazine 
WITH  a  Big  Salary  and  a  London 
Mansion,  but  the  Editor  of  the 
Ladies'  Home  Journal  Refuses 
THE  Offer — The  Way  a  Youth 
FROM  Holland  Won  His  Way. 

Edward  W.  Bok,  the  well-known 
editor  of  the  Ladies'  Home  Journal, 
has  been  offered  the  editorship  of  the 
Pall  Mall  Magazine,  William  Waldorf 
Astor's  London  monthly,  at  a  salary  of 
about  $25,000  a  year,  with  the  added 
inducement  of  a  mansion  thrown  in  for 
the  entertainment  of  distinguished  liter- 
ary viiitors  to  England.  He  has  de- 
clined the  offer,  being  satisfied  with  his 
position  on  the  prosperous  I'hiladelphia 
publication. 

Edward  W.  Bok  has  been  a  conspicu- 
ous success  on  the  Ladies'  Home  Journal. 
Though  his  declination  of  the  handsome 
offer  made  him  in  London  rnay  seem 
rash  to  the  few  who  have  failed  to  follow 
the  fortunes  ol  the  great  woman's  journal, 
yet  to  newspaper  men  and  advertisers 
the  reasons  for  his  declination  are  quite 
apparent. 

The  Ladies'  Home  Journal  is  of  such 
a  high  standard  that  its  editorship  is  an 
honorable  office,  as  well  as  a  source  of  a 
royal  revenue.  Its  vast  circulation  and 
tremendous  advertising  patronage  that 
are  so  generally  recognized  make  the 
Ladies'  Home  Journal  one  of  the 
great  propei  ties  of  America.  The  Pall 
Mall  Magazine  may  be  a  splendid  prop- 
erty, but  the  same  is  true  of  Cyrus 
Curtis'  great  Philadelphia  magazine. 

It  is  just  twenty-five  years  ago,  said 
Arthur  Reed,  not  long  ago  in  the  Bos- 
ton Journal,  that  there  came  to  our 
school  in  Brooklyn  one  of  the  greenest 
Dutch  boys  imaginable.  He  could  not 
speak  a  word  of  English;  he  could  not 
understand  a  syllable  ot  the  language 
spoken  on  every  side  of  him.  He  was 
the  butt  of  the  school;  he  was  our  for- 
eign plaything.  He  had  ju,t  come  from 
Holland.  He  was  Dutch  in  speech, 
Dutch  in  clothes,  Dutch  in  everything. 

To-day,  this  same  Dutch  youth,  at 
thirty-one  years  of  age,  is  famous,  suc- 
cessful, and  one  of  the  most  popular 
young  men  in  America.  It  is  a  con- 
trast ;  the  Dutch  boy  of  six  and  the  popu- 
lar Edward  Bjk  of  to  day,  about  whom 
not  a  trace  of  his  Dutch  birth  remains 
save  his  breeding.  For  Eklward  Bok 
comes  of  excellent  Dutch  stock— noble  in 
its  lineage,  aristocratic  in  its  position  in 
Holland,  proud  of  its  achievements. 

The  family  is  one  of  the  best  in  Am- 
sterdam, tracing  back  its  lineage  for  cen- 
turies. The  father  of  the  Mr.  Bok  we 
know  in  America  was  one  of  the  wealthi- 
est men  in  Holland,  and  one  of  the  min- 
isters of  the  court  of  the  late  King  Will- 
iam III.  His  grandfather  was  Chief 
Justice  of  the  Supreme  Court;  his  great- 
grandfather the  Admiral-in  Chiel  of  the 
Dutch  Navy. 

But  when  Edward  Bok  came  to 
America  it  was  as  a  poor  boy.  His 
father  had  filled;  the  position  of  his 
family  forbade  that  the  father  should  re- 
main in  Holland  amid  reverses,  and  so 
he  came  to  America,  bringing  his  wife 
and  his  two  b  jys,  the  younger  being  Ed- 
ward. 

The  father's  connections  in  Holland 
soon  brought  him  into  good  position 
here,  ensuring  certain  comforts.  But  in 
1881  he  died,  leaving  little  to  his  family 
except  his  good  name,  and  then  it  was 
that  the  career  of  Edward  Bok  first  took 
root.  This  is  fourteen  years  ago,  and 
what  he  has  accomplished  has  been  done 
in  that  time. 

His  first  start  was  with  a  hobby,  that 
of  collecting  autograph  letters  from  dis- 
tinguished people.  His  originality  here 
showed  itself.  He  collected  not  simple 
signatures,  but  letters.  He  would  "read 
up  "  on  a  certain  lamous  man,  take  the 


most  important  epoch  in  his  life  as  a 
subject  for  a  letter,  invite  data  on  some 
point,  and  would  naturally  elicit  a  char- 
acteristic reply  from  the  man  who  did 
not  suspect  the  autograph  collector  be- 
hind his  interested  correspondent. 

The  result  was  that  young  Bjk  accu- 
mulated a  marvelous  collection  of  valua- 
ble letters.  This  collection  grew,  ac- 
counts of  it  got  into  the  newspapers,  and 
thus  the  name  of  Edward  Bok  first 
became  known  to  the  public.  This 
hobby  naturally  brought  him  in  contact 
with  the  leading  people  of  the  time,  and 
his  method  of  securing  letters  from  them 
gave  him  a  singularly  good  knowledge 
of  their  lives. 

Thus,  before  he  was  really  twenty 
years  of  age,  he  had  succeeded  in  plac- 
ing himself  in  direct  touch  with  some  of 
the  foremost  men  and  women  of  the  age. 
Such  men  as  Longfellow,  Wendell  Phil- 
lips, Beecher,  fiolmes,  Whittier  and 
others  became  his  friends.  This  invalu- 
able autographic  collection  is  intact,  and 
now  numbers  over  25,000  pieces,  one  of 
the  finest  compilations  of  its  kind  in  the 
world.  His  first  success  came  to  him, 
therefore,  out  of  a  hobby. 

When  he  was  twenty-one  he  left  the 
Western  Union  Telegraph  Company, 
where  he  was  employed  as  a  stenogra- 
pher, and  went  into  the  publishing 
house  of  Henry  Holt  &  Company,  and 
after  remaining  there  for  one  year  he 
connected  himself  with  the  Scribners. 
Here  he  imbibed  his  love  of  literature, 
and  eight  years  ago  began  writing  his  lit- 
erary letter. 

The  first  field  he  attempted  to  con- 
quer was  a  good  one,  that  of  literature. 
He  had  a  love  for  it,  and  knew  that  if  he 
could  establish  himself  as  an  authority 
on  literary  matters  it  would  give  him 
prestige.  He  did  not  attempt  anything 
critical  in  his  literary  writing,  but  de- 
cided to  bjcome  the  inimitable  literary 
raconteur  which  he  is  to  day. 

It  can  be  truly  said  that  he  is  the  best 
posted  literary  man,  in  a  general  sense, 
in  the  country.  His  knowledge  of  au- 
thors is  wide  and  singularly  correct. 
He  knows,  personally,  every  author  of 
repute,  and,  what  is  more,  he  has  their 
respect  and  confidence. 

Having  established  himself  as  a  factor 
in  the  literary  world,  Mr.  Bok  very 
shrewdly  turned  his  attention  next  to  the 
idea  of  becoming  a  literary  reflector  of 
women  and  their  affairs.  He  was  quick 
to  realize  that  there  was  a  limitless  field, 
and  one  comparatively  unoccupied. 
Henry  Ward  Beecher,  who  was  a  close 
and  valuable  friend  of  Mr.  Bjk,  started 
the  young  man  in  establishing  a  news- 
paper syndicate  by  writing  a  series  of 
articles  for  him. 

This  gave  him  an  excellent  start,  and 
he  repaid  Beecher  by  paying  him  a 
round  sum  for  his  work.  He  was  the 
first  man  really  to  make  money  for 
Beecher's  pen.  "Everybody  who 
touches  my  literary  work,"  said  the 
great  preacher  once,  "loses  money  by 
it,  except  Bok.  He  mikes  it  go  for 
me." 

The  consequence  was  that  during  the 
latter  years  ot  Beecher's  lif j  his  literary 
work  was  practically  in  the  hinds  of 
young  Bok,  and  almost  to  the  day  of  his 
death  he  made  money  for  the  preacher 
where  others  had  lost  it  for  him.  When 
Beecher  died,  Bok  turned  his  syndicate 
into  a  channel  for  supplying  the  news- 
papers with  material  of  special  interest 
for  women.  In  this  he  was  amazingly 
successful.  The  most  experienced  edi- 
tors saw  at  once  that  this  young  man 
knew  better  what  women  would  read 
than  they  did,  and  they  bought  his  arti- 
cles largely. 

He  suggested  the  "  women's  column  " 
and  "  women's  pages  "  which  are  now 
a  part  of  every  prominent  newspaper. 

It  was  at  this  point  that  he  left  the 
Scribners  to  take  the  editorship  of  the 
Ladies'  Home  Journal.  He  was  then 
twenty-five,  and  within  a  year  the  now- 
famed  magazine  began  to  show  the  effects 
of  the  masterful  combination  of  the 
young  editor's  ability  with  the  enter- 
prise and  sagacity  of  its  able  publisher. 
It  had  a  circulation  of  about  300,000  at 
that  time,  at  50  cents  a  year.  Now  the 
Ladies'  Home  Journal  has  more  than 


double  the  circulation  at  double  the 
price.  The  Journal  was  raised  out  of 
its  cheap  grade,  and  immediately  lifted 
up  to  what  it  is  to  day.  Mr.  Bok  is  at 
present  in  Europe  and  will  probably  re- 
main for  a  month  or  two. 


HER  WIDOWHOOD  SHORT. 

Mrs.  Leonora  Cockerill,  widow  of  CoL 
John  A.  Cockerill,  who  died  April  lO" 
last,  was  married  last  week  by  a  justice 
of  the  peace  to  Walter  Louis  Lienau,  in 
Hoboken. 

Mr.  Lienau  is  at  the  head  of  the  silk 
department  of  an  importing  firm. 

Mrs.  Lienau  was  Miss  Leonora  Barner. 
She  was  a  chorus  girl  in  several  com- 
panies, and  played  a  part  in  Hartley 
Campbell's  company.  She  was  married 
to  Col.  Cockerill  in  Boston  about  ten 
years  ago.  They  had  met  some  months 
previous  in  Baltimore. 


A  NEW  CIRCUS  WEEKLY. 

A  paper  of  a  kind  of  which  there  have 
not  been  many  has  made  its  appearance. 
It  is  called  the  Red  Wagon  Weekly,  and 
in  size  it  is  a  five-column  folio.  This  lit- 
tle paper  is  published  by  Ringling  Bros., 
proprietors  of  Ringling  Bros.  Circus, 
and  is  issued  every  Sunday  wherever  the 
show  may  chance  to  be. 

The  motto  is  "Any  Color  So  It  Is 
Red."  The  paper  gives  the  circus  his- 
tory of  the  week. 


ENTERPRISE  IN  ST.  PAUL 
The  St.  Paul  Globe  is  getting  up  ex- 
oursions  for  its  readers  to  Yellowstone 
Park  similar  to  that  in  charge  of  the 
Cincinnati  Post.  The  Globe  offers  the 
excursion  free  to  the  five  persons  sending 
in  the  largest  number  of  subscriptions  to 
the  daily  and  Sunday  Globe.  The  ex- 
cursionists will  travel  by  the  best  rail- 
roads  the  paper  could  select. 


NEW  DULUTH  PAPER. 
John  A. Monger,  proprietor  of  the  Du- 
luth  Superior  Citizen,  a  weekly  feature 
paper,  announces  that  he  will  launch  a 
new  daily  about  July  i.  It  is  to  be  a  five- 
column  four  page  paper,  democratic  in 
politics  and  devoted  chiefly  to  local  hap- 
penings, retaining  the  social  features 
now  possessed  by  the  weekly.  The  Daily 
Citizen  will  be  the  name  of  the  new 
paper,  and  its  proprietor,  J.  A.  Monger, 
will  act  in  the  capacity  of  editor  in  chief 
and  general  manager. 


AN  IMPOSING  SPECIAL  ISSUE. 

The  Brooklyn  Eagle  for  June  14  was  a 
Summer  Resort  Number,  consisting  of 
thirty-six  pages,  exclusive  of  a  cover  in 
colors  on  coated  paper. 

The  Eagle  inserts  annually  a  very 
large  number  of  summer  resort  adver- 
tisements (the  total  being  one  that  would 
astonish  those  who  are  not  familiar  with 
the  paper),  and  the  subject  was  one  in 
which  the  Eagle  was  in  its  element. 


THE  CHANGES  IN  ELMIRA. 
No  further  developments  are  an- 
nounced in  regard  to  the  new  ownership 
and  policy  of  the  Elmira  Advertiser, 
July  14  has  been  decided  upon  for  the 
change  of  management.  J.  R.  Colburn, 
of  the  Gazette,  will,  it  is  understood,  be 
managing  editor.  Most  of  his  staff,  some 
of  them  from  out  of  town,  have  already 
been  engaged.  It  seems  probable,  too, 
that  the  Nrtus  is  to  appear  as  the  Adver- 
tiser's evening  edition. 


DESERVES  HIS  VACATION. 
J.  Walter  Thompson,  the  well-known 
advertising  agent,  starts  for  a  summer's 
vacation  in  Europe  July  i.  William  F. 
Striker  will  during  his  absence  repre- 
sent him  in  the  J.  Walter  Thompson 
agency. 

IT  WAS  A  GREAT  NUMBER. 

The  summer  resort  issue  of  the  New 
York  Journal,  on  June  14,  was  a  re- 
markable monument  to  enterprise,  in- 
dustry, and  a  comprehensive  command 
of  facts.  It  is  a  credit  to  both  the  edi- 
torial and  business  depailments. 
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A  TEXAS  "WINNING  POST." 


The  Houston  Daily  Post  and  its 
New  Press— How  its  Proprietors 
Have  Enabled  it  to  Increase  its 
Service  to  Readers  and  Adver- 
tisers Alike. 

Almost  every  one  knows  what  is 
meant  by  a  "winning  post."  You 
need  not  be  an  enthusiast  in  regard 
to  speedy  horses,  or  a  member  of  a 
racing  committee,  to  know  that  when 
anything  has  reached  the  "winning 
post"  it  has  arrived  at  an  important 
and  triumphant  point  in  its  progress. 

The  reaching  of  a  winning  post  is  an 
achievement  which  has  lately  been  ac- 
complished in  Texas.  It  has  not  been 
attained  by  a  vigorous  or  eloquent  man 
of  politics,  burning  with  zeal  for  a  seat 
at  St.  Louis  or  Chicago  or  for  a  share 
of  the  power  there  to  be  wielded,  nor 
by  some  fleet  steed  or  steam  engine, 
panting  with  less  human  ardor  for  the 
goal. 

It  is  a  newspaper  which  has  "done 
the  deed."  The  journal  is  the  Houston 
Post,  whose  advancing  prosperity  has 
been  no  secret  to  any  one  who  has  kept 
an  eye  on  Texas  journalism. 

Alter  a  residence  of  eleven  years  on 
Congress  street,  in  Houston,  the  Post 
was  compelled  to  vacate  the  old  quar- 
ters for  want  of  room  to  accommodate 
its  growing  plant  and  is  now  located  in 
its  spacious  new  home  at  the  corner  of 
Franklin  avenue  and  Fannin  street. 

The  Post,  under  the  present  manage- 
ment, has  lived  to  see  all  obstacles  to 
success  overcome.  In  fact,  there  was 
never  a  time,  after  the  paper  had  been 
placed  upon  an  up-to-date  business  basis, 
when  success  seemed  doubtful.  The 
Post  was  made  to  merit  patronage  and 
received  it. 

Together  the  paper  and  the  city  of 
Houston  took  on  new  life  and  vigorous 
growth.  Together  they  have  reached 
the  point  where  neither's  future  is  any 
more  a  question. 

The  Post  has  seen  its  way  clearly  to 
each  improvement  or  addition  to  its 
plant,  its  news  service  and  its  working 
turce.  As  increasing  patronage  has  jus- 
tified it,  the  service  which  the  Post  has 
given  the  public  has  been  steadily  im 
proved.  As  added  circulation  and  busi- 
ness have  demanded  it,  the  plant  has 
been  developed.  To-day  the  Post  un- 
hesitatingly challenges  comparison  with 
any  other  paper  in  the  South  in  regard  to 
completeness  and  excellence  of  equip- 
ment and  the  volume  of  news  matter  fur- 
nished to  readers. 

A  new  press  was  added  but  a  few 
years  since,  and  it  was  thought  it  would 
answer  the  purpose  of  the  Post  for  many 
years.  The  paper  has  grown  beyond  its 
capacity  so  rapidly,  however,  that  to- 
day, in  consequence  of  this  growth,  what 
is  stated  to  be  the  finest  and  fastest  press 
in  the  southern  states,  made  expressly 
for  this  plant,  is  installed  in  the  Post's 
new  quarters. 

Newspaper  men  may  again  and  again 
read  some  account  of  a  great  and  almost 
marvelous  press,  which  has  just  been 
secured  by  some  progressive  journal. 
But  just  as  the  sunsets  never  grow  mo- 
notonous to  the  eye  of  the  lover  of 
nature,  nor  viriue  repellant  when 
traced  in  human  nature,  so  the  story  of 
increase  in  the  phalanx  of  printing 
presses  that  are  so  impressive  in  bulk 
and  mechanical  beauty  and  so  wonder- 
ful in  their  work  fails  to  grow  monoto- 
nous. 

Therefore  it  is  no  transgression  in  the 
line  of  triteness  to  say  of  the  Houston 
Post's  new  Goss  press  that  it  is  a  marvel 
of  beauty  and  ingenuity.  All  the  twenty- 
four  pages  of  the  big  Sunday  Post  are 
printed,  cut,  folded  and  pasted  by  it  at 
one  lime  and  at  the  rale  of  24,000  an 
hour.  This  rapidity  and  completeness 
of  work  have  been  rendered  absolutely 
necessary  by  the  expansion  of  the  Post's 
circulation  and  the  heavy  advertising 
patronage  the  paper  now  enjoys — neces- 
sitating speed  in  getting  the  large  edi- 
tions ready  for  the  mails  as  well  as  in- 
crease in  size  to  accommodate  the  press- 
ure upon  the  columns. 


It  may  be  remembered  that  the  Post 
was  the  pioneer  in  Texas  and  the  South 
in  the  introduction  ot  the  typesetting 
machines,  and  these  wonderful  pieces  of 
mechanism  now  in  the /'<?j/'s  composing- 
room  are  capable  of  turning  out  the 
work  of  nearly  fifty  printers  at  the  old 
cases. 

The  paper  also  has  duplicate  engines 
and  boilers,  its  own  electric  light  plant 
and  a  complete  photograph  and  art  de- 
partment. Electric  call  bells,  speaking 
tubes,  long  distance  telephone,  Asso- 
ciated Press  wires  and  every  convenience 
for  gathering  the  news  rapidly  and  dis- 
tributing it  quickly  among  the  people 
add  to  the  equipment  of  a  newspaper  of- 
fice so  complete  that  it  may  rank  with 
the  best  in  the  country. 

This  perfection  of  plant  and  service 
has  not  been  the  work  of  a  day, 
however.  No  great  capitalist  ever 
put  out  his  orders  at  one  time 
for  all  that  was  required  for  the  publi- 
cation of  a  big  modern  morning  news- 
paper. The  Houston  Post  of  to-day 
grew  into  its  proportions  after  taking 
strong  hold  at  the  root.  The  result  is 
the  sturdy  newspaper  oak,  not  the  jour- 
nalistic hot-house  plant.  It  has  reached 
the  point  where  the  storms  cease  to  dis- 
turb it  in  its  fullness  and  strength  of 
growth. 

The  Post  has  enjoyed  the  good  for- 
tune, of  which  it  is  not  unmindful,  of 
having  been  published  in  a  wide-awake 
and  rapidly  growing  city.  The  paper 
is  the  reflex  of  the  community  in  which 
it  is  published. 

The  business  men  of  the  city  of  Hous- 
ton have  been  quick  to  recognize  the 
merit  of  which  success  was  the  test.  With- 
out their  aid  the  prosperity  of  the  paper 
would  not  have  been  what  it  is.  The 
people  of  south  Texas  have  been  equally 
quick  to  appreciate  the  Post  as  a  news- 
paper and  advertising  medium  until  the 
paper  counts  its  patrons  by  the  thous- 
ands within  and  without  the  city  of 
Houston. 

It  is,  of  course,  chiefly  to  the  enter- 
prising and  appreciative  character  of  its 
constituency  that  the  unusual  merits 
and  popularity  of  the  Post  as  an  adver- 
tising medium  are  due.  A  community 
that  is  quick  to  recognize  and  liberally 
support  a  good  journal  invariably  proves 
to  be  one  that  extends  generous  recog- 
nition and  reward  to  both  local  and  for- 
eign advertisers. 

With  its  new  facilities  for  increased 
circulation  the  Post  will  naturally 
be  in  a  better  position  than  ever  to  do 
good  service  to  advertisers  who  desire  to 
reach  the  prosperous  millions  that  carry 
on  their  lives  of  activity  within  the 
"  Lone  Star  State." 

As  announced  some  months  ago,  J.  L. 
Watson  is  the  chief  owner  of  the  Post,  as 
well  as  the  president  of  the  Post  Publish- 
ing Company.  R.  M.  Johnston,  the 
vice  president,  and  G.  J.  Palmer,  the 
secretary  and  treasurer,  are  part  owners. 
The  paper  is  represented  among  general 
advertisers  in  the  north  and  east  by  the 
S.  C.  Beckwith  Special  Agency,  Tribune 
Building,  New  York. 


AN  EDITOR  WRITES  OF  KIPLING. 

E.  A.  Robertson,  who  as  editor  of  the 
Civil  and  Military  Gazette  at  Lahore, 
India,  had  Rudyard  Kipling  for  his  as- 
sistant and  lived  in  the  closest  intimacy 
with  him,  has  written  a  paper  telling  all 
about  Kipling's  life  in  India — how  he 
ground  at  the  editor's  desk,  daily  doing 
the  drudgery  of  three  or  four  ordinary 
men  and  making  his  modest  ventures  to- 
ward a  wider  fame  as  opportunity 
offered,  and  describing  his  personal 
manners  and  appearance  at  the  time 
when  he  was  just  beginning  to  be 
known. 


PRINTING  TRADES'  BANQUET. 

At  the  end  of  the  three  days'  conven- 
tion at  Fargo,  N.  Dak.,  of  the  Allied 
Printing  Trades  Council  of  the  Tenth 
District,  a  banquet  will  be  held  at  which 
many  of  the  prominent  business  men  of 
Fargo  are  to  be  present, 
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AN  IMPRESSIVE  SOUVENIR. 
The  cyclone  which  so  recently  ap- 
palled St.  Louis  is  the  subject  of  a  memo- 
rial pamphlet  issued  by  the  St.  Louis 
Westliche  Post.  The  pamphlet  contains 
many  views  connected  with  the  almost 
unexampled  catastrophe. 


IN  HONOR  OF  THE  Y.  M.  C.  A. 
The  University  Courier,  Philadelphia, 
issued  a  special  number  (with  colored 
cover)  May  30  in  honor  of  the  Young 
Men's  Christian  Association  of  the  Uni- 
versity of  Pennsylvania, 
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STAR  is  equal  to  that  of 
all  the  Other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLV, 

Potter  Building, 

New  York  Representative. 

350,000  DAILY 

is  the  guaranted  circulation  of  the 
ScRiPPS  McRae  League. 

CINCINNATI  POST, 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KENTUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERKY,  S3  Tribune  Building,  New  York. 

CHICAGO 

JOURNAL. 

Oldest  and  best 

HOME  NEWSPAPER. 

"New  England's  Greatest  Newspaper." 

The  boston  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  ao 
unequaled  purchasing  power, 

NEW  FEATURES  FOR  "96." 

A   TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening   Field.   The  other  reason  is 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

A  D VERTISIN  G  in  newspapers  of ' '  known  cir- 
calation"  means  "BUSINESS."  Forparticu- 
lars  address  A.  FRANK  RICHARDSON,  Tri- 
bane  BIdg.,N.Y  Chamberof Commerce.  Chicaeo. 

iiT  ENJOY  reading  The  Fourth  Estate,  for 
■'•    it  gives  me  information  not  only  of  interest 
but  of  positive  value." — Dr.  Nathaniel  C. 
Fowler,  Jr. 

AN  EDITORIAL  EXCURSION. 

The  Pennsylvania  Railroad  will,  in 
accordance  with  its  annual  custom,  give 
the  Washington,  Baltimore  and  Phila- 
delphia editors  and  correspondents  and 
their  wives,  sisters  and  sweethearts  an 
outing  from  June  26  to  2g.  They  have 
secured  the  use  of  the  steamer  Stockton 
for  their  entertainment. 

The  company  will  be  in  charge  of 
Colonel  George  W.  Boyd,  the  assistant 
general  passenger  agent  of  the  road,  and 
Colonel  Frank  N.  Barksdale,  chief  of 
the  advertismg  department,  and  they 
will  be  assisted  in  detail  by  District 
Passenger  Agents  Kennedy,  of  Baltimore, 
and  Shoemaker,  of  Philadelphia. 
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FROM  THE"  AD"  FIELD 


•  MANY  ITEMS  OF  INTEREST  FROM 
MANY  SOURCES. 


A  New  New  England  Concern  with 
AN  Imposing  Title— Accessories 
OF  THE  Bicycle  and  its  Devotees 
— Odds  and  Ends  of  Information 
and  Promise  for  the  Seeker 
of  Advertising  —  Miscellaneous 
Notes. 


HERE'S  THE  "BOSS  GIANT  1" 

A  corporation  which,  if  corporations 
had  souls,  would  no  doubt  feel  a  divine 
call  to  be  supreme  in  the  proprietary 
medicine  business,  was  organized  in 
Maine  May  9. 

There  seems  to  be  nothing  about  this 
corporation  which  is  not  " 'way  up." 
Its  title  itself  must  be  considered  a  tower 
of  strength.  It  is  called  "The  Na- 
tional Iniallible  Medicine  Company." 

The  capital  stock  is  said  to  be  either 
$100,000  or  $1,000,000,  the  shares  being 
$10  each.  The  company  naively  says: 
"  Now  is  the  time  to  get  shares  before 
they  are  all  sold.  There  is  every  pros- 
pect of  the  shares  doubling  in  value  in 
years."  Whether  two  years  or  two  thou- 
sand years  is  meant  is  not  stated. 

The  present  vast  proprietary  medicine 
business  of  the  country  must  be  built  on 
altogether  wrong  lines,  and  the  hun. 
dreds  of  veterans  who  have  grown  up  in 
the  trade  must  be  far  behind  the  age,  for 
"The  National  Intall'ble  Medicine  Com- 
pany "  tells  us  that  it  has  one  recipe  for 
which  it  has  refused  $10,000,  without 
speaking  of  others.  In  these  days,  when 
it  takes  so  large  a  sum  to  make  a  recipe 
of  unchallenged  merit  produce  a  profit- 
bearing  business,  the  recipes  of  this  new 
company  must  be  indeed  remarkable. 

By  a  sort  of  poetical  harmony,  the 
headquarters  of  this  ambitious  concern 
are  in  Augusta,  which,  as  everybody 
knows,  means  the  august  or  imperial. 


ADVERTISING  CYCLE  ADJUNCTS- 

As  a  satellite  of  the  extensive  adver- 
tising now  done  of  bicycles,  there  has 
grown  up  a  line  of  readable  and  in- 
teresting advertising  which  pertains  en- 
tirely to  mere  accessories  of  "  the 
wheel"  itself. 

Bicycle  lamps  have  already  added 
something  to  the  receipts  of  newspapers. 
There  are  liberal  advertisements  of  skirts 
for  female  bicycle  riders,  skirt  holders, 
bicycle  shoes  and  stockings,  and  all  sorts 
of  similar  articles  that  are  meant  to  add 
to  the  comfort  or  good  looks  of  people 
of  both  sexes  when  riding  wheels. 

The  latest  advertisements  of  this  kind 
include  one  of  the  Pratt  Shoe  Fasteners, 
which  are  made  by  the  Pratt  Fastener 
Company,  Chicago,  and  one  of  the 
"Lightning  Cleaner"  for  bicycles, 
which  is  manufactured  by  the  Lightning 
Cleaner  Manufacturing  Company,  145 
West  Van  Buren  street,  Chicago.  These 
advertisements  show  to  what  fine  details 
the  study  of  the  welfare  of  wheelmen 
and  wheelwomen  has  already  arrived. 

Another  adaptation  of  two  leading 
ideas  of  the  day  is  the  "  X-Ray  Bicycle 
Lantern  "  which  is  being  introduced  by 
the  Rose  Manufacturing  Company,  Phila- 
delphia, and  will,  no  doubt,  be  generally 
advertised. 


SAPOLIO  NEVER  SLUMBERS. 

Some  of  the  brightest  of  the  bright 
Sapolio  "  ads  "  have  appeared  recently. 
Many  renewal  contracts  have  been  made. 
Remington  Bros.,  advertising  agents. 
New  York,  are  also  making  some  re- 
newal contracts  for  Sapolio. 


ECHOES  OF  THE  MONASTERY. 

A  new  proprietary  medicine  house  is  the 
Pfarrer  Sebastian  Kneipp  Medicine  Com- 
pany, 10  Astor  Place,  ^^ew  York.  The 
concern  claims  to  sell  medicines  of 


various  kinds  made  from  formulas 
furnished  them  by  Father  Kneipp,  the 
celebrated  Bavarian  priest,  who  advo- 
cates the  grape  and  barefoot  treatment. 
The  company  has  a  dyspepsia  tea,  a 
rheumatism  cure  and  various  other 
remedies.  It  will  probably  advertise 
largely,  but  expects  to  do  the  business 
through  an  agent. 


IN  THIS  CASE  ^OOD  RESULTS 
ARE  SURE. 

It  is  stated  that  James  P.  O'Brien, 
New  York,  is  about  to  receive  a  patent 
for  a  household  ice  machine  which  will 
be  talented  enough  to  furnish  sufficient 
ice  for  a  large  family  for  a  whole  year  at 
a  cost  of  about  $2  per  annum. 

Should  there  be  no  "hitch"  in  the 
plans,  it  would  be  no  hard  matter,  with 
the  aid  of  advertising,  to  find  a  market 
for  at  least  a  million  of  these  machines. 
This  advertising  would  be  of  the  sort 
that  the  "advertising  man"  loves,  for 
good  result  is  sure. 


AD  MATTERS  IN  WASHINGTON. 

The  Star  Advertising  Agency,  nth 
street  and  Pennsylvania  avenue,  Wash- 
ington, managed  by  William  A.  Hunger- 
ford,  recently  purchased  the  business 
formerly  carried  on  by  Arthur  C.  Moses, 
the  latter  business  having  been  known  as 
the  District  Advertising  Agency.  Mr. 
Hungerford's  agency  hitherto  has  largely 
consisted  of  an  "  ad  writing  "  bureau  and 
the  business  with  the  local  papers,  but 
he  has  secured  several  orders  lately,  and 
will  branch  out  generally.  He  is  get- 
ting rates  for  a  new  advertiser. 


WILL  DEAL  ON  HIS  OWN 
ACCOUNT. 
H.  G.  Elliott,  is  placing  business  as  a 
general  agent  from  113  West  Broadway, 
N.  Y.  He  has  a  contract  with  Dr.  H. 
Sanche  to  advertise  the  "Oxydonor 
Victory,"  an  electrical  treatment. 
Monthlies,  weeklies  and  religious  papers 
will  be  used. 


THE  NAME  IS  A  PROMISE. 

Among  the  concerns  that  have  quite 
recently  adopted  newspaper  advertising 
in  financial  columns  is  the  "  Equitable 
Produce  and  Stock  Exchange,"  in  the 
Consolidated  Exchange  Building,  Chi- 
cago. It  claims  a  paid-up  capital  of 
$100,000,  and  deals  in  stocks. 


THE  ADS  ARE  "VERY  TAKING." 

The  Vive  Camera  Company,  153  La 
Salle  street,  Chicago,  is  circulating  ad- 
vertisements of  photographic  cameras. 
Several  concerns  are  now  doing  an  ex- 
tensive mail-order  business  in  the  camera 
line,  one  of  the  most  enterprising  being 
a  certain  other  firm  in  Chicago. 


A  SYNDICATE  IN  WHEAT. 

Ridley  &  Peiser,  brokers,  47  Broad- 
way, New  York,  are  likely  to  use  space 
in  western  dailies  inviting  their  readers 
to  become  members  of  the  "New  York 
Wheat  Syndicate."  The  latter  is  in- 
tended to  furnish  an  almost  infallible 
method  for  successful  speculation. 


CHICAGO  KEEPS  RIGHT  ON. 

The  Thomas-Brown  Pharmacal  Com- 
pany, whose  address  is  Drawer  U,  Chi- 
cago, is  doing  a  patent  medicine  busi- 
ness, and  is  sending  advertisements 
direct  to  papers  of  general  circulation. 
This  is  a  new  concern  and  it  is  advertis- 
ing a  dyspepsia  cure  at  present. 


A  SORT  OF  NORTHERN  STAR. 

A  new  advertising  agency  has  started 
at  Saratoga  Springs,  N.  Y.,  to  be  known 
as  the  Star  Advertising  Agency. 


NEW  USERS  OF  MONTHLIES. 

The  Julius  Brown  Company,  92  La 
Salle  street,   Chicago,  manufacturing 


belts  and  supporters,  is  about  to  use  a 
line  of  monthlies.  The  Chicago  branch 
of  the  J.  Walter  Thompson  Company 
will  handle  the  business. 


AMBITION  IN  KANSAS. 

The  Woman's  World,  Galena,  Kan., 
is  asking  for  rates  on  five  hundred  and  a 
thousand  lines  in  household  publications. 
The  publication  was  established  at  Ga- 
lena last  year,  and  claimed  about  6,000 
circulation  some  time  ago. 


MODERATE  SPACE  TO  BE  USED. 

The  State  Capitol  Investment  Associa- 
tion, Indianapolis,  is  a  building  and  loan 
concern  which  is  getting  ready  to  adver- 
tise. It  will  probably  do  the  business 
through  an  advertising  agency. 


ORDERS  ARE  GIVEN  "DIRECT." 

The  Tonic  Wine  Bitters  Company, 
East  Providence,  R.  I.,  which  is  under 
the  management  of  G.  H.  Doughty,  is 
making  contracts  for  dailies  and  week- 
lies in  the  eastern  states. 


THE  SEASON  IS  RATHER  LATE. 

The  W.  S.  Galbraith  Company,  No. 
23  North  Point  street,  Chillicothe,  O., 
is  advertising  a  catarrh  cure  in  mediums 
of  general  circulation  and  sending  the 
business  direct 


MIGHT  DO  WORSE  THINGS. 

The  American  Brewing  Company,  St. 
Louis,  is  doing  some  extensive  advertis- 
ing for  "A.  B.  C.  Beer"  in  the  far 
West. 


MISCELLANEOUS  NOTES. 

Lord  &  Thomas  are  placing  a  new 
line  of  Wilson  Ear  Drum  Company's 
business  through  their  New  York  office 
in  charge  of  Mr.  Holman,  at  No.  150 
Nassau  street. 

A.  B.  Barnes,  No.  no  Boylston  street, 
Boston,  is  getting  rates  as  a  general  ad- 
vertising agent.  This  is  still  another 
addition  to  the  Boston  agencies. 

The  Inter- Nation  Trading  Company, 
1216  Third  avenue.  New  York,  is  doing 
some  advertising  direct  in  dailies  in 
Pennsylvania  and  adjoining  territory. 
The  concern  advertises  clothing,  etc. 

A  new  advertising  agent  is  A.  E. 
Gough,  19J  Fifth  avenue,  Mount  Vernon, 
N.  Y.  He  is  requesting  rates  from 
papers  generally. 

F.M.Daly  is  advertising  "chances 
to  make  money  "  from  12 13  Broadway. 
The  advertisements  are  being  sent  direct 
and  are  for  dailies  and  the  weeklies  of 
the  dailies. 

J.  J.  Stoner,  M.  D.,  413  South  Wash- 
ington street,  Marion,  Ind.,  is  sending 
orders  direct  for  the  advertising  of  a 
medical  institute. 

The  Thompson  Diphtheria  Cure  Com- 
pany, Williamsport,  Pa.,  is  taking  up  a 
new  list  of  dailies  and  will  advertise 
quite  extensively  in  the  middle  states. 

Adam  C.  Jones,  No.  47  Essex  street, 
Jersey  City,  N.  J.,  is  sending  to  papers 
generally  a  small  ad  headed  "How  to 
Save  Money." 

The  Thompson  Publishing  Company, 
225  South  6th  street,  Philadelphia,  will 
use  the  classified  columns  of  dailies. 

The  Sunday  issues  of  dailies  are  being 
used  for  advertisements  of  the  Woman's 
World  and  Jenness- Miller  Monthly. 
The  orders  are  given  by  J.  H.  Plummer. 
the  publisher,  905  Temple  Court,  New 
York.  Other  advertisements  of  the 
monthly  are  also  being  placed  in  maga- 
zines. 

Among  the  concerns  that  are  likely  to 
use  magazine  and  other  space  freely  is 
the  Rex  Stove  and  Burner  Company, 


Betz  Building,  Philadelphia.  It  is  seek- 
ing publicity  for  a  $3-dollar  petroleum 
stove. 

Arras  Brothers,  343  Washington  Mar- 
ket, New  York,  arc  introducing  a  refrig- 
erating machine  in  New  York  State.  A 
little  advertising  in  that  territory  may 
possibly  be  done. 

Alexander  J.  McAvinche,  who  was  at 
one  time  connected  with  the  Dearth  Ad- 
vertising Agency,  St.  Paul,  and  recently 
with  the  Rowell  Advertising  Agency, 
New  York,  has  gone  to  Chicago,  and 
will  be  actively  engaged  in  advertising 
work,  with  headquarters  at  452  Rookery 
Building. 

The  Stephens  Eye  Salve  Company, 
405  Clarke  avenue,  St.  Louis,  is  still  ad- 
vertising direct  in  weeklies  and  dailies 
through  the  eastern  states. 

The  Juvenia  Toilet  Company,  1477 
Broadway,  New  York,  is  likely  to  uSe  a 
little  space  in  dailies  at  present  and  may 
use  other  papers  later. 

Schefller's  Hair  Colorine,  for  which 
Graf  Brothers,  812  Broadway,  New 
York,  are  sole  United  States  agents,  may 
be  advertised  to  some  extent  for  mail 
orders  in  addition  to  local  trade. 

R.  P.  Jones,  Rocheport,  Mo.,  is  intro- 
ducing a  patent  ice  cream  freezer.  Clas- 
sified columns  of  good  dailies  will  be 
used. 

The  Essex  Company,  Upper  Mont- 
clair,  N.  J.,  is  advertising  for  agents  for 
the  sale  of  novelties. 

The  Metallic  Protector  Company,  874 
West  Madison  street,  Chicago,  is  intro- 
ducing household  novelties.  It  is  likely, 
however,  that  very  little  newspaper  ad- 
vertising will  be  done. 

The  Cyclone  Publishing  Company,  210 
Pine  street,  St.  Louis,  is  advertising  a 
book  entitled  "The  Great  Cyclone." 

Ambler  &  Company,  18  West  Ran- 
dolph street,  Chicago,  are  advertising  a 
bicycle  holder  and  lock.  The  adver- 
tising will  be  restricted  in  volume. 

The  Curry  Cycle  Company,  167  Dear- 
born street,  Chicago,  will  advertise  bi- 
cycles which  they  advertise  on  a  club 
system. 

The  Chicago  Tip  and  Tire  Company, 
Chicago,  will  use  space  freely  in  leading 
mediums  for  its  bicycle  products. 

C.  A.  Dunbar  &  Company,  Detroit, 
will  advertise  a  skirt  holder  in  magazines 
and  periodicals  that  reach  ladies. 


WISCONSIN  MANAGER  RESIGNS. 

E.  R.  Johnstone,  advertising  manager 
of  the  Eureka  Chemical  and  Manufac- 
turing Company,  La  Crosse,  Wis.,  has 
resigned  that  position.  The  resignation 
is  to  take  effect  July  I. 


TELEPHONE  SERVICE. 


A  WEEK 

pays  for 
New  York  City 
Telephone  Service 

15,000  Stations 
Long-Distance  Telephones 
Metallic  Circuit  Lines 
Rapid  Service 

THE  METROPOLITAN 
TELEPHONE  AND 
TELEGRAPH  CO., 

113  W.  38th  Su       18  Cortlaadt  St. 
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{.Conlinued  from  first  page.) 
pan;  alternates,  William  E.  S.  Fales,  George  F. 
LyoD,  Thomas  B.  Sidebotham,  George  H.  Rowe, 
P,  J.  Hanway. 

New  York  German  Press  Club — Delegate, 
Herman  Rosenthal. 

New  York  Woman's  Press  Club — Delegites, 
Rev.  Phoebe  A.  Hanaford,  Mrs.  Harriet  Max- 
well Converse. 

Pittsburgh  Press  Club — Delegates,  E.  W.  Bart- 
lelt,  George  P.  Pettit,  C.  S.  Howell;  alternates, 
T.  RIorgan  Silvey,  Charles  W.  Houston,  J.  L. 
Deming. 

National  Organization  German-American 
Journalists  and  Authors — Not  reported, 

Pittsburgh  Woman's  Press  Club — Delegate, 
Miss  Jancy  Mulhem  Coard  ;  aliemate.  Miss 
Marie  De  bales  Coyle. 

Pennsylvania  Legislative  Correspondents' 
Association — Not  reported 

Pen  and  Pencil  Club  of  Philadelphia — Dele- 
gates, Richard  A.  Foley,  George  H.  Harris, 
William  F.  McCully,  Leland  M.  Williamson, 
Claude  G.  Whetstone,  William  kowan, 
William  H.  Vohz,  Daniel  Patton,  Harry  Wells, 
William  C.  Ruch;  alternates,  John  J.  Strader, 
Geo.  F.  Fish,  Joseph  W.  Jenkins,  J.  Allen 
bchadt,  Ralph  Bingham.  Jchn  H,  Fow,  Maurice 
Lindruer,  Harry  S.  Tnalheimer,  Robert  P. 
Stnne. 

Pacific  Coast  Wooian's  Press  Association — 
Delegates,  Mrs.  P.  T.  Dickinson.  Mrs.  Ada  H. 
Van  Pelt;  alternates,  Mrs.  L.  W.  Bates,  Mrs. 
C.  T.  Stetson. 

Portland  (Ore.)  Press  Club— Not  reported. 

Reading  Press  Club — Delegate,  H.  W.  Zim- 
merman; alternate,  John  Weiler. 

Rochester  Press  Club — Delegate,  George  S. 
Crittenden;  alternate,  William  Livingston. 

Syracuse  Press  Club — Not  reported. 

St.  Paul  Press  Club-Delegates,  Harry  W. 
Wack,  A.  E  Veitz;  alternate,  H.  P.  Hall. 

St.  Louis  German  Press  Club — Not  reported, 

San  Francisco  Press  Club  — Delegates,  C.  M. 
Co€,  F.  C.  Roberts. 

Southern  Rhode  Island  Press  Club — Dele- 
pates,  F.  H.  Campbell,  Berj.  F.  Evans,  A.  A. 
Frazier;  alternates.  Francis  M.  Dimond,  A.  S. 
Fitz,  George  Carmichael. 

Scranton  Press  Club— Not  reported. 

Salt  Lake  City  Press  Club — Delegate,  Hon. 
Glen  Miller. 

Toledo  Press  Club — Delegate,  Theodore  F. 
McManus;  alternate,  £.  B.Johns. 

Woman's  National  Press  Association — Dele- 
gates, Mrs.  Ellen  M.  Cromwell,  Mrs.  Marian 
Longfellow  O'Donoghue;  alternates,  Mrs.  Mary 
M.  North,  Miss  Cynlhia  E.  Cleveland. 

Western  Pennsylvania  Press  Club  (Erie  Dis- 
trictj — Delegates,  P.  C.  Boyle,  William  F.  At- 
kinson; alternates,  William  Cowan,  Mrs.  Ada 
Cable.  Pittsburgh  District— Delegate,  Michael 
Weyand;  alternate,  R.  B.  McKee. 

Wilkes- Barre  Press  Club — Delegates,  Charles 
B.  White,  William  S.  Jones;  alternates,  A.  W. 
Betterly,  Thomas  I.  Walker. 

The  New  York  delegation  will  leave 
for  Buffalo  on  a  special  car  furnished  by 
the  Grand  Central  Railroad  on  Monday 
morning  at  9.30. 

The  Philadelphia  contingent  will  travel 
on  a  special  car  over  the  Lehigh  Valley. 


ARGUS  TO  BE  REORGANIZED. 

At  a  recent  meeting  of  the  Albany 
Argus  Company,  James  C.  Farrell,  for 
the  past  five  years  closely  identified  with 
his  father's  newspaper,  the  Times-Union, 
was  appointed  manager  and  treasurer  of 
the  Argus  Company. 

He  will  reorganize  its  staff,  and  it  is 
said  he  has  tendered  T.  C.  Callicott,  a 
veteran  editor,  the  position  of  editor-in- 
chief,  and  that  Mr.  Callicott  has  ac- 
cepted. 

Important  changes  will  be  made  in 
every  department  of  the  Argus. 

PACIFIC  COAST  NEW  WOMAN. 
The  San  Francisco  Examiner  for  June 
7  contains  the  following  advertisement: 

ADVERTISE  your  California  goods — A  capa- 
ble, energetic,  up-to-date  woman,  who  voted 
in  Wyoming  last  election,  drove  her  own  team 
1,900  miles  across  five  of  the  worst  deserts  in 
Tj.  S.,  would  like  to  travel  for  some  wholesale 
house  or  advertise  for  some  firms,  with  2  or 
4  horses,  cars  or  walk,  anywhere  a  white  man 
can  go,  in  latest  style  costume  or  bloomers; 
make  your  best  offer.  Address  lock  box  291, 
Bakersfield,  Cal. 

Energy  and  a  disposition  to  "  get  up  " 
are  certainly  elements  in  the  character 
of  this  advertiser. 


The  New  York  Dramatic  Times  is 
running  a  clever  department  headed 
"The  Press  and  the  Stage."  It  is 
devoted  to  the  journalistic  side  of  the 
theatrical  world,  and  is  sprightly  as  well 
as  clever. 

"  The  Reason  Why,"  a  story  of  fact 
and  fiction,  by  Ernest  E.  Russell,  editor 
of  Public  Opinion  (New  York),  will 
shortly  be  published.  It  is  distinctly  a 
"purpose"  novel,  and  decidedly  radi- 
cal 


CHARLES  T.  PRATT. 

THE  BUSINESS  MANAGER  AND  NBWS 


LATEST  NEWSPAPER  PROGRESS. 


Illustrated  by  Methods  in  Use  in 
THE  Brooklyn  Eagle's  Mechani- 
cal Department — A  Very  Useful 
Invention  . 

When  type-setting  machines  were  in- 
vented it  was  thought  that  there  could 
be  no  further  improvement  in  that  di- 
rection. 

It  remained,  however,  for  a  clever 
young  man  of  Brooklyn  to  thoroughly 
demonstrate  the  practicability  ,of  using 
the  typesetting  machine  in  connection 
with  telegraphy. 

About  three  years  ago  it  occurred  to 
Frank  J.  Kihm,  special  telegraph  opera- 
tor of  the  Brooklyn  Eagle,  that  it  would 
be  possible  to  set  in  type  the  telegraphic 
news  sent  over  the  Associated  Press 
wire.  Hundreds  of  operators  are  copy- 
ing telegrams  with  the  aid  of  type- 
writers, and  Mr.  Kihm  decided  that 
with  extra  care  and  expertness  a  type- 
setting machine  could  also  be  used  with 
fair  success. 

The  editor  of  the  Eagle  at  once 
placed  a  typesetting  machine  at  the 
operator's  disposal,  and  after  some 
weeks  of  practice  the  telegraph  wire  of 
the  Associated  Press  was  extended  to 
the  composing  room,  and  Mr.  Kihm 
proceeded  to  demonstrate  the  practica- 
bility of  his  idea.  As  the  operator  in 
the  New  York  office  of  the  news  associa- 
tion clicks  off  the  dots  and  dashes  they 
are  simultaneously  reproduced  by  the 
giant  telegraph  sounder  at  Mr.  Kihm's 
typesetting  machine. 

As  the  different  letters  come  over  the 
wire  Ml.  Kihm  touches  the  same  letter 
on  the  keyboard  of  the  machine,  and 
instantly  there  is  formed  a  metal  letter 
corresponding  with  the  letter  transmitted 
over  the  wire.  When  a  whole  word  has 
been  formed,  Mr.  Kihm  touches  the 
blank  space  button  and  a  space  block  of 
metal  drops  down  into  place.  Then 
another  line  is  set  in  type,  and  so  it 
goes. 

So  expert  has  Mr.  Kihm  become  that 
he  runs  the  machine  with  surprising 
speed,  and  with  very  few  typographical 
errors.  He  is  the  only  telegraph  opera- 
tor in  the  world  who  receives  the  news 
by  ear  and  runs  a  typesetting  machine 
with  his  fingers  at  one  and  the  same 
time. 


A  NEW-BORN  "  LITTLE  FELLER  " 

IN  PHILADELPHIA. 

The  Balfour  Publishing  Company, 
Philadelphia,-  which  publishes  the 
monthly  New  Ideas,  has  issued  the  first 
number  of  a  miniature  monthly  called 
New  Ideas  for  Advertisers,  for  free  dis- 
tribution among  advertisers.  It  is  a  very 
readable  production. 


CHARLES  N.  MORGAN. 

EDITOR  OF  THE  CHELSEA  RECORD. 


LIFE  INSURANCE  ADVERTISING. 

George  Tilles,  a  former  newspaper 
man,  but  for  a  long  time  a  very  well- 
known  insurance  official  and  now  gen- 
eral agent  for  a  number  of  western 
States  for  a  prominent  company,  writes 
a-s  follows  to  the  Interview-An  Insur- 
atice  Exa?niner  of  New  York  in  regard 
to  newspaper  advertising  by  insurance 
companies: 

"The  announcement  that  the  Pruden- 
tial has  decided  to  expend  the  sum  of 
$75,000  this  year  for  newspaper  adver- 
tising indicates  that  this  company  is 
controlled  by  a  progressive  manage- 
ment, and  that  its  money  is  being  used 
where  it  will  do  the  most  good.  This  is 
distinctly  the  era  of  printers'  ink,  and 
the  man  or  institution  that  fails  to  prop- 
erly appreciate  this  will  soon  be  relegated 
to  the  end  of  ths  procession. 

"  Insurance  companies  as  a  rule  have 
heretofore  confined  much  of  their  outlay 
for  advertising  to  the  insurance  press, 
feeling  content  with  reaching,  through 
this  medium,  present  and  prospec- 
tive agents  and  managers  only.  Un- 
fortunately, however,  the  circulation  of 
these  journals  is  confined  almost  exclu- 
sively to  members  of  the  profession,  and 
as  it  is  from  the  laymen  the  business  is 
sought,  they  should  therefore  also  use 
the  lay  publications. " 

The  advertising  of  the  Equitable  Life 
Assurance  Society  has  been  excellent, 
and  has  attracted  much  notice. 


A  SUPERB  OUTING  NUMBER. 

The  issue  of  Brooklyn  Life  for  June 
13  is  the  "Outing  Number"  for  1896. 
The  excellent  work  done  "by  all 
hands "  on  Brooklyn  Life  during  the 
past  year  would  justify  an  expectation 
of  clever  and  artistic  work  on  the  pres- 
ent issue,  but  the  actual  performance 
exceeds  in  merit  all  that  has  heretofore 
been  accomplished  on  the  paper. 

The  issue  consists  of  sixty-eight  pages, 
including  a  colored  cover.  Hundreds  of 
excellent  half-tone  illustrations  are 
given,  and  some  of  the  advertisements 
(of  which  there  are  a  good  many)  were 
evidently  prepared  especially  for  this 
number.  The  issue  is  unusually  credit- 
able throughout. 


ANOTHER  LABOR  SAVER. 

A  new  and  improved  casting  machine 
has  been  introduced  by  the  F.  Wesel 
Manufacturing  Company,  New  York. 
It  is  for  casting  small  ingots  that  are 
used  in  linotype  machines.  It  will  save 
a  good  deal  of  time  as  well  as  floor 
space,  which  are  both  valuable.  The 
Wesel  Manufacturing  Company  will 
furnish  further  information  about  this 
machine  to  those  who  are  interested  in 
the  latest  labor-saving  mechanism. 

It  is  curious,  by  the  way,  that  many 
new  inventions  of  the  day  are  "labor 
savers"  on  "labor  savers." 


TWO  ENERGETIC  NEW  ENGLAND 
NEWSPAPER  MEN, 

Thev  Make  a  Success  ok  What 
Seemed  Impossihle— Getting  the 
News  Was  the  Charm  that  Won 
Success. 

Six  months  ago  the  Chelsea  (Mass.) 
Evening  Record  was  in  the  "dumps." 
It  was  a  six-column  18-inch  affair,  with 
poor  advertising  patronage,  and  poorer 
news  matter.  To-day  the  paper  i.s  pros- 
perous. Its  columns  are  eight  to  the 
page,  and  24  inches  long.  Further  ad- 
ditions to  the  size  of  the  sheet  will  soon 
Ij2  made.  This  splendid  record  of  half 
a  year  is  due  to  the  efforts  of  two  men, 
each  in  his  own  department. 

Charles  N.  Morgan,  the  news  editor, 
joined  the /v'i"forrf six  months  ago,  from 
the  New  England  office  of  the  Asso- 
ciated Press.  Before  going  with  that  or- 
ganization he  was  employed  by  severil 
of  the  newspapers  of  Boston.  He  at 
once  began  to  stir  the  shop  up,  and 
"scoop"  after  "scoop"  soon  in- 
creasetl  the  circulation  of  the  Record 
from  a  figure  which  was  kept  a  profound 
secret  to  the  claim  of  5,000  daily.  Mr. 
Morgan's  nose  for  news  leads  every- 
where and  has  made  the  old  saying, 
"As  dead  as  Chelsea,"  obsolete. 

Working  hand  in  hand  with  the  news 
department  is  Captain  Charles  T.  Pratt, 
who  joined  the  paper  as  business  man- 
ager. He  began  at  the  foot  of  the  jour- 
nalistic ladder  as  a  reporter  on  the  Wor- 
cester (Mass.)  Times.  He  soon  rose  to 
the  city  editorship,  and  was  afterward 
business  manager.  In  later  years  he  was 
business  manager  of  the  Holyoke  (Mass.) 
Mortiing  News,  and  still  later  of  the 
Holyoke  Democrat.  He  subsequently 
was  with  the  Springfield  (Mass.)  Daily 
News,  and  when  the  Springfield  Union 
was  started  he  was  the  manager  of  the 
Connecticut  Valley  edition  of  that  paper. 
Captain  Pratt  worked  in  the  advertising 
department  of  the  Boston  Post,  and 
then  went  to  Chelsea  to  act  as  business 
manager  of  the  Record.  There  he  has 
been  eminently  successful,  having  se- 
cured about  all  the  advertising  the  paper 
can  carry.  The  advertisers,  home  and 
foreign,  have  to  pay  fair  rates  now. 

The  growth  of  the  Record  is  a  testi- 
monial to  the  ability  of  these  two  news- 
paper men. 


IN  SERIOUS  TROUBLE. 

O.  E.  Barrett,  well  known  in  news- 
paper circles  in  St.  Paul  and  Minne- 
apolis, left  for  Mitchell  county,  la.,  last 
week.  Accompanying  Mr.  Barrett  was 
a  sheriff. 

Barrett  has  been  for  years  engaged  in 
the  newspaper  line  as  reporter  and  ad- 
vertising man  in  the  twin  cities,  but  his 
most  intimate  friends  were  not  aware 
that  he  had  branched  out  into  the  bank- 
ing business. 

Barrett,  according  to  the  official, 
opened  a  private  bank  in  Mclntire,  la., 
December  of  last  year.  The  institution 
was  conducted  until  the  latter  part  of 
April  and  seemingly  did  a  good  business. 
It  is  alleged  that  the  banking  business 
was  not  conducted  on  strictly  legitimate 
lines,  and  as  a  result,  the  customers  are 
out  in  the  aggregate  $2,500. 


UGLY  WORK  IN  KANSAS. 

James  Graham,  editor  of  the  St. 
Mary's  (Kas.)  Journal  and  one  of  the 
oldest  newspaper  men  in  its  state,  had 
the  temerity  to  criticize  the  method  of 
collecting  fees  from  saloon  keepers  in  St. 
Mary's. 

The  next  night,  after  the  paper  was 
issued,  he  went  to  his  office  and  found 
that  some  one  had  taken  a  hammer  and 
demolished  the  press  and  taken  all  the 
type  in  the  office.  He  was  left  entirely 
helpless  and  is  now  trying  to  buy  new 
material  to  issue  his  paper  next  week. 

All  the  type  belonging  to  the  paper 
was  thrown  into  the  Kansas  river. 
George  Welsh,  a  local  character  who 
had  threatened  to  demolish  the  office, 
has  been  arrested.  Others  are  impli- 
cated. 
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Pleaseaddress  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 

TWO  DOLLARS  A  year,  in  advance, 
to  any  part  of  the  United  States  or  Canada  ;  to 
Foreign  Countries  in  the  postal  union,  (4  a  year. 
Single  copies,  TEN  CENTS. 


Subscribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
at  to  avoid  chance  0/  loss  in  the  mass  0/ 
exchanges  which  go  to  every  newspaper  office. 


Eatared  at  the  New  York  post  office  for  trans- 
mission through  the  mails  at  second  class  rates. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch ;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  |i  per  line  each  insertion,  with- 
out discount. 

Smalladvertisementsunder  classifiedheadings, 
inch  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  •' EXCHANGE." 
It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

OUR  choicest  "  bargains." 
No.  I. — For  $s  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  $25  we  will  send  25  annual  sub- 
scriptions. 

No.  3. — For  $4  we  will  send  The  Fourth 
Estate  until  the  end  of  1896,  and  all  numbers 
from  March  i,  1895. 

BOUND  VOLUMES. 

For  $2.50  we  will  send  a  bound  volume  of  the 
last  half-year,  September  to  February,  inclusive; 
or  for  $T  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


KNOWN  BY  ITS  PAPERS. 

The  best  advertisement  of  a  city  or 
town  is  the  sort  of  support  it  gives 
its  newspapers.  We  do  not  mean 
where  the  assistance  is  given  to  the' 
papers  in  a  rather  charitable  disposi- 
tion to  save  the  editor  from 
going  to  the  devil  or  some  place  more 
prosperous  than  the  one  burdened  with 
his  plant.  When  business  is  brisk  the 
press  has  a  plentiful  stock  of  subjects  for 
discussion  and  interesting  news  to  be 
disseminated.  When  business  is  stag- 
nant, the  press  is  in  a  pitifully  bad  way. 

When  people  are  alive  to  the  fact  that 
they  are  living  and  not  hibernating,  their 
papers  are  prosperous.  They  are  in- 
terested in  the  dispatches  from  the  rest 
of  the  world,  as  their  business  is  de- 
pendent not  only  upon  home  happen- 
ings but  on  the  greater  events  that  make 
the  conditions  of  trade  and  commerce. 

Wherever  we  find  the  papers  in  de- 
mand, the  people  eagerly  scanning  the 
news,  we  see  a  community  of  active, 
wide- awake  citizens,  busy  toilers  and 
brain  workers.  Where  the  merchants 
display  their  goods  in  the  advertising 
columns  of  the  press  as  well  as  in  the 
windows,  there  the  banks  are  in  no  dan- 
ger of  closing  shutters  and  adorning 


doors  with  the  small  white  sheets  that 
tell  thousands  that  savings  have  been 
dissipated,  hopes  destroyed  and  ambi- 
tions throttled. 

Among  the  larger  cities  of  the  United 
States  there  is  one  that  is  proverbially 
bad  as  a  newspaper  town.  It  is  not  ne- 
cessary to  name  the  city,  for  it  would 
hurt  feelings  and  harm  interests  that 
should  be  fostered  rather  than  frozen. 
In  this  big  community  the  number  of 
papers  seems  surprisingly  small  to  any 
one  not  familiar  with  its  conditions,  and 
even  the  few  do  not  fatten  as  they 
should.  They  are  hardy  alter  their  long 
struggle,  but  financially  lean. 

There  the  citizens,  it  is  true,  are  a 
highly  cultured,  clever  and  hospitable 
people,  showing  the  graces  and  the  ac- 
complishments of  a  civilized  commu- 
nity, but,  in  the  language  of  one  of 
their  foremost  merchants,  they  are 
"dying  of  the  dry  rot  of  conservat- 
ism." They  are  not  of  the  order  of 
that  good  and  faithful  servant  who  in 
the  Bible  is  credited  with  having  made 
many  out  of  one  talent.  Enterprise  is 
regarded  rather  in  the  light  of  foolhard- 
iness,  and  drawing  low  interest  on  securi- 
ties the  highest  form  of  financeering. 

The  growth  of  the  city  is  stunted  in 
comparison  with  that  of  its  old-time 
rivals,  and  it  takes  a  back  seat  with  the 
calm  satisfaction  of  having  once  asso- 
ciated with  the  foremost.  The  trouble 
with  this  city  is  that  it  does  not  prop- 
erly support  its  newspapers,  and  the 
same  is  true  of  the  smaller  towns  that 
will  remain  small  until  there  is  a  revived 
interest  in  the  newspapers.  A  live  town 
is  known  by  its  papers. 


THE  MACHINERY  OF  DESTINY. 

The  supremacy  of  the  editorial  end 
cannot  now  be  doubted,  or  disputed, 
until  early  in  November  when  the  poli- 
tical contests  are  at  an  end.  We  are 
again  in  the  era  of  the  editorial  end.  The 
news  will  be  essentially  political  and 
"  upstairs "  will  have  a  glorious  time, 
especially  the  gentleman  employed  in 
evolving  manuscript  from  the  den  that 
has  been  designated  by  many  phrases, 
but  usually  as  the  sanctum  sanctorum, 
or,  in  English,  the  "old  man's  room." 

The  glib  reporter  will  return  from 
fires,  the  scenes  of  sensational  murders, 
suicides,  baseball  games,  hangings,  mar- 
riages and  all  the  other  events  incident  to 
the  happenings  of  busy  communities,  and 
though  he  has  with  him  exclusives  of 
sensational  explosiveness,  beats  that  are 
bombs  in  the  news  world,  yet  he  will 
not  be  received  by  the  city  editor  with 
open  arms,  and  the  fatted  calf  will  not  be 
killed.  "Put  it  in  a  stick  and  a  half  " 
will  be  his  most  frequent  salutation. 

Politics  will  be  at  a  premium  and  news 
will  be  weighed  in  the  scales  of  political 
value.  The  business  end  will  have  to 
hustle  to  keep  up  steam  that  the  editor 
may  have  full  swing  to  his  talents. 

Fortunately  the  long,  dull  summer  is 
begun  and  fairly  on  its  way,  so  that  the 
coming  of  the  glad  tidings  that  contracts 
for  fall  advertising  are  not  completely  out 
of  sight  is  not  diitant.  These  days  are 
still  far  off,  but  not  lost  to  view. 

When  politics  are  at  their  hottest  and 
the  fervor  of  partisanship  is  making  the 
wheels  buzz  in  the  heads  of  business  men 
as  well  as  other  people,  the  time  will 
be  at  hand  to  consider  the 
methods  essential  to  success  in  the 
fall  trade,  and  each  one,  assured 
that  the  success  of  his  party  means  the 
continuance  of  the  United  States  as  a 
commercial  country,  will  be  eager  to  ad- 
vertise his  wares  before  the  assured  pros- 
perity is  at  hand. 

The  results  of  the  elections  will  be 
scarcely  over  when  the  contracts  for 
Christmas  advertising  will  be  at  hand. 
The  victorious  will  be  in  generous  mood, 
and  the  vanquished  still  desperate.  Both 
will  advertise,  but  from  different  mo- 
tives— the  one  to  participate  in  the 
prosperity  he  is  assured  is  a  synonym  for 
the  success  of  his  party;  the  other  to 
keep  up  with  the  band  wagon,  or  at 
least  to  ward  off  the  dangers  he  sees  in 
the  disaster  to  his  own  side. 

There  is  another  view  to  be  taken  of 
the  present  and  the  future,  and  it  is  an 


important  one.  It  is  centered  in  the  ed- 
itorial desk,  where  pencils  will  break 
during  moments  of  inspiration,  and 
pens  will  splutter  at  the  same  time; 
where  frowning  brows  shall  glare  at 
busy  hands  urging  on  the  writing.  And 
the  whole  thing  is  not  half  the  joke  it 
may  seem  to  the  frivolous,  for  it  means 
perhaps  the  destiny  of  a  nation. 

It  is  a  time  as  critical  as  that,  for  better 
or  for  worse,  when  man  and  woman 
pledge  their  vows,  for  by  the  votes  of 
the  people  their  chief  representative  and 
their  government  shall  be  chosen  and 
they  will  be  selecysd  for  better  or  for 
worse. 

The  many  editors  busy  supporting  the 
candidates  of  the  political  parties  are 
the  motive  power  of  the  machinery  of 
destiny. 

THE  NATURAL  CANDIDATE. 

The  meeting  ot  the  International 
League  ot  Press  Clubs  is  now  close  at 
hand  and  the  promise  of  the  Buffalo 
club,  made  last  year  at  Philadelphia, 
that  the  delegates  would  be  given  a 
royal  welcome,  is  bound  to  be  kept. 
The  fulfillment  of  tiw  pledge  is  due  to 
the  tireless  work  of  one  man,  the  natu- 
ral candidate  to  the  presidency  of  the 
league  and  the  hard-working  secretary 
of  some  years  past. 

There  is  one  cloud  in  the  horizon  of 
happiness  at  Buffalo,  but  it  is  hoped  that 
when  the  sun  of  the  sentiment  of  the 
league  throws  its  rays  upon  the  conven- 
tion the  preliminary  disturbance  will 
turn  to  a  splendid  sunset  of  the  threat- 
ened trouble  and  sunrise  of  the  success  of 
another  year  of  league  prosperity. 

The  difficulty  arose  when  the  dele- 
gates elected  by  the  Buffalo  club  sud- 
denly declared  themselves  in  favor  of 
Samuel  G.  Blythe  as  a  candidate, 
although  the  sentiment  of  the  members 
to  a  large  majority  was  with  Harry  D. 
Vought.  He  pulled  the  club  out  of  the 
ruins  of  financial  depression,  put  it  on 
a  sound  foundation,  made  it  celebrated 
by  his  personal  popularity  as  the  secre- 
tary of  the  league,  brought  this  year's 
convention  to  Buflalo  and  then,  when  it 
seemed  impossible  to  properly  entertain 
the  guests,  saved  the  city  and  his  club 
from  a  disgraceful  request  to  withdraw 
the  proffered  hospitality  by  raising  the 
funds  essential  to  successful  entertain- 
ment. 

Every  right-minded  delegate  will  be 
under  personal  obligations  to  Harry  D. 
Vought  for  every  second  of  fun  and 
every  opportunity  for  business  that  will 
be  enjoyed  in  Buffalo.  It  would  seem 
natural  that  they  should  unanimously 
vote  to  honor  him  with  the  presidency 
he  deserves,  for  he  has  earned  it. 

He  is  already  endorsed  by  a  large 
majority  of  the  club  he  belongs  to,  and 
Mr.  Blythe  should  forbid  the  presenta- 
tion of  his  name. 

Shall  the  man  who  has  been  inde- 
fatigable in  laboring  for  the  league  be 
shelved  because  some  one  else  of  his  own 
organization  is  ambitious,  without  hav- 
ing warranted  his  hopes  by  work  for  the 
league  ?  Shall  the  idea  of  changing  the 
method  ot  electing  the  president  from 
the  convention  city  prevail,  just  at  the 
time  when  the  natural  candidate  has 
appeared  ? 

Harry  D.  Vought  has  the  positive  en- 
dorsement of  the  Pennsylvania  delegation, 
headed  by  President  Louis  Megargee, 
and  the  New  York  delegation  headed  by 
Joseph  Howard,  Jr.  He  has  the  support 
and  admiration  of  a  majority  of  clubs, 
and  the  singular  dissension  at  home 
ought  not  to  defeat  him. 

The  election  of  Harry  D.  Vought  to 
the  presidency  of  the  International 
League  of  Press  Clubs  will  mean  a  va- 
cancy in  the  secretaryship,  which  will  be 
exceedingly  difficult  to  properly  fill,  and 
as  the  New  York  delegation  intends  to 
carry  the  next  convention  to  the  metro- 
polis, it  would  seem  fitting  that  the  sec- 
retary be  a  New  Yorker.  A  large  num- 
ber of  the  delegates  have  expressed  their 
decided  preference  for  Colonel  A.  B.  de 
Frece,  whose  ability  is  well  known. 
With  de  Frece  in  charge  of  affairs  the 
next  convention  would  be  the  success  all 
hope  for  it. 


NOTE  AND  COMMENT. 

The  tipster  on  the  daily  press  is  a  pes- 
tilential corruptor  of  good  morals  and  a 
fellow  in  need  of  a  speedy  Nemesis.  Al- 
most every  newspaper  in  the  Unittd 
States  and  certainly  everyone  in  England 
has  a  habit  of  picking  out  the  winners  at 
the  races  for  the  public.  The  tipster  is 
the  best  friend  of  the  bookmaker.  With- 
out him  the  layer  on  of  odds  would  be  in 
a  bad  way. 

Under  the  heading  "The  Tip  Terror," 
the  New  York  Evening  Sun  has  been 
doing  good  work,  following  up  the  re- 
sults of  those  who  pursue  the  phantom 
of  gain  by  betting  according  to  the 
prophecy  of  the  press.  Following  is  the 
summary  of  results  of  betting  $15  on 
each  race;  $5  straight,  $5  place  on  the 
horse  named  to  win,  and  $5  on  the  horse 
selected  to  get  a  place.  The  grand  total 
is  for  twenty-eight  days  of  racing: 

The  Advertiser,  loss  $342  ;  the  Press, 
$220  ;  the  World,  $104  ;  the  Commer- 
cial Advertiser,  $107  ;  the  /Recorder, 
$180  ;  the  Mercury,  $207  ;  the  Journal, 
$224.   

The  woman  journalist  has  troubles 
distinctly  her  own,  as  may  be  seen  from 
the  following  explanation  from  a  female 
Mississippi  editor,  Miss  Beulah  Watkins, 
that  is,  Miss  until  recently.  It  appears 
in  the  Smith  County  Reformer : 

' '  We  regret  deeply  that  prevailing 
conditions  force  us  to  send  out  a  half 
sheet  this  week.  But  they  are  condi- 
tions beyond  our  control  ;  the  publisher 
married  her  a  husband — therefore  she 
could  not  come  to  the  office  the  next  day 
— and  Tuesday  she  took  the  measles, 
therefore,  she  cannot  come  to  the  office 
this  week.  Sickness  and  so  forth  pre- 
vented us  from  securing  a  printer  till  it 
was  too  late  to  prepare  and  issue  a  whole 
sheet.  So  you  will  observe  that  two  of 
the  inalienable  human  rights — to  marry, 
to  get  sick  and  die — are  obstacles  to  tne 
Reformer  this  week." 


The  great  wheel  copied  from  Chicago, 
and  now  at  the  Colonial  Exhibition  in 
London,  stuck  with  sixty  imprisoned 
passengers  all  through  a  cold,  foggy 
night  not  long  ago.  The  only  morning 
paper  having  the  news  was  the  Tele- 
graph, which  said  that  at  an  hour  past 
midnight  the  wheel  was  still  stuck.  It 
will  hardly  be  credited  in  America,  but 
at  one  o'clock  the  next  afternoon,  the 
St.  yames^s  Gazette  and  the  Westmin- 
ster Gazette  appeared,  quoting  the  Tele- 
grapk's  account,  without  a  single  added 
word.  The  wheel  is  within  four  miles  of 
their  offices  and  connected  by  telephone, 
yet  it  occurred  to  no  one  in  either  office 
during  the  whole  forenoon  to  inquire 
whether  it  had  been  set  in  motion  again 
or  not. 

It  is  stated  that  a  trolley  road  which 
New  York  capitalists  intend  to  build 
from  Catskill  to  Windham  and  other 
points  in  the  Catskill  Mountain  region 
is  meeting  with  opposition  from  farmers, 
on  the  ground  that  if  the  trolley  road 
goes  through  it  will  introduce  Sunday 
newspapers,  which  will  be  brought  on 
the  cars,  and  in  that  way  lessen  attend- 
ance at  church  services. 

This  opposition  is  probably  not  of  a 
general  character,  for  it  is  a  fact  that 
the  New  York  Sunday  papers  have  lor 
at  least  eight  or  ten  years  been  promptly 
distributed  throughout  the  entire  region 
by  pony  express,  all  of  the  hotel  guests, 
even  when  located  a  score  of  miles  from 
the  nearest  railroad,  being  supplied  by 
noon  or  shortly  after. 

The  newspaper  service  in  the  Catskill 
region  is  very  good.  The  New  York 
morning  dailies,  for  instance,  reach 
Catskill  before  8  o'clock  in  the  morning, 
in  spite  of  the  distance  from  New  York, 
and  the  New  York  afternoon  dailies  are 
on  sale  early  in  the  evening.  The  Al- 
bany papers  also  have  a  prompt  service. 

The  Newark  Advertiser  wants  to  see 
the  railroad  routes  in  New  Jersey  beauti- 
fied. "The  Pennsylvania  Railroad," 
it  says,  "has  shown  a  commendable 
desire  to  make  its  route  through  New 
Jersey  attractive  from  the  car  windows. 
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As  only  the  bare  roadbed,  except  in  a 
few  places,  is  owned  by  the  company, 
the  opportunities  of  embellishment  are 
restricted  and  dependence  must  be  had 
upon  private  property  owners  to  improve 
the  sides  of  the  road. 

"As  an  encouragement  and  induce- 
ment to  farmers  to  co-operate  with  the 
company  in  this  aesthetic  improvement, 
the  prize  of  an  annual  pass  over  the  com- 
pany's lines  in  New  Jersey  is  offered  to 
the  farmer  who  is  most  successful  in 
adorning  and  facing  the  railroad  tracks. 
There  is  a  splendid  hint  in  this  for  other 
companies,  and  if  the  hint  is  taken  it 
will  inevitably  tend  to  increase  the 
beauty  and  attractiveness  of  our  State 
as  viewed  from  a  car  window." 


James  Gordon  Bennett,  editor  of  the 
New  York  Herald,  has  suggested  a  plan 
of  insurance  to  his  employees  whereby 
if  the  proposed  plan  is  carried  out  those 
who  have  been  in  his  employment  for 
one  year  or  more  may  receive  a  policy 
on  their  hves  for  $500;  one-half  of  the 
yearly  premiums  as  they  become  due  to 
be  paid  by  Mr.  Bennett,  and  the  other 
half  by  the  person  taking  out  the  policy. 
If  the  holder  of  the  policy  should  leave 
Mr.  Bennett's  employ  he  may,  at  his 
option,  continue  the  insurance  by  pay- 
ing the  full  amount  of  the  yearly  pre- 
miums. 


Consul  Monaghan,  of  Chemnitz,  has 
made  an  interesting  report  to  the  state 
department  in  regard  to  German  adver- 
tising in  Japan.  Mr.  Monaghan  an- 
nounces the  appearance  of  a  new  paper 
entitled  the  German  Industrial  Adver- 
tiser, printed  in  the  Japanese  language. 

"It  is  hoped  here, "  says  the  consul, 
"that  this  is  to  be  the  beginning  of  a 
new  era  with  not  only  the  trade  of 
Japan,  but  with  all  Eastern  trade.  It 
IS,  1  am  told,  to  be  followed  by  books, 
pamphlets  and  papers  in  Chinese  and 
other  oriental  languages." 

These  papers  are  to  be  sent  direct  to 
Japanese  merchants,  chambers  of  com- 
merce, industrial  unions,  guilds  and 
engineers  and  manufacturers  of  all  kinds. 
They  are  to  be  placed  in  the  reading 
rooms  of  hotels,  railway  stations,  etc., 
wherever  the  Japanese  assemble  or  find 
time  to  read,  and  they  are  omniverous 
readers. 


John  B.  Alden,  the  incessantly  indus- 
trious New  York  book  publisher,  is 
issuing  "Alden's  Living  Topics  Cyclo- 
pedia,"  bound  in  calf.  Only  the  first 
volume  of  the  work  has  so  far  been 
issued.  This  edition  in  leather  is  addi- 
tional to  the  one  in  cloth,  of  which  men- 
tion has  previously  been  made  in  these 
columns. 

THAT  ROWELL  MIS- DIRECTORY. 
Edi:or  The  Fourth  Estate: 

Sir:  From  personal  experience  I 
cheerfully  endorse  your  remarks  in  con- 
nection with  the  Rowell  "  Mis-Direc- 
tory "  as  per  your  issue  of  4  inst.  We 
have  had  some  experience  with  these 
people  in  regard  to  this  year's  issue 
which  is  not  altogether  satisfactory. 
They  give  the  Mailol  this  city  credit  for 
the  largest  circulation  of  any  daily  news- 
paper in  the  Province  of  Ontario. 

The  figures  furnished  them  by  the 
Mail,  copy  of  which  I  have,  give 
the  circulation  of  that  paper  up  to 
the  14  of  January,  i8g6.  From  the 
I  to  the  14  of  that  month  the  average 
per  day  is  24,424.  The  Globe's  average 
lor  the  same  period,  figures  of  which 
Rowell  &  Company  have,  is  27, 270.  Not- 
withstanding this,  they  quote  the  Mail 
as  having  the  largest  circulation  and  de- 
liberately place  the  Globe  in  rating  C, 
which  means  exceeding  12,500. 

However,  the  advertising  public,  as 
well  as  the  newspaper  people,  under- 
stand the  amount  of  credence  to  be 
placed  upon  reports  of  the  Rowell  Com- 
pany, and  the  misleading  information 
furnished  by  them  can  have  little  effect. 
At  the  same  time  I  agree  with  you  that 
their  methods  should  be  shown  up. 
C.  W.  Taylor, 
Business  Manager  Toronto  Globe. 


PURELY  PERSONAL. 

Henry  C.  Roberts,  the  well-known 
correspondent,  for  some  time  connected 
with  the  Houston  Post  and  the  St.  Louis 
Republic,  has  been  appointed  an  assist- 
ant secretary  of  the  legation  of  the 
United  States  at  Constantinople,  under 
Minister  Terrell,  and  is  accompanying 
that  gentleman  to  the  Turkish  capital. 
The  government  is  doing  well  in  sending 
a  trained  newspaper  man  to  help  curb 
the  unspeakable  Turks. 

Sheffield  Phelps,  owner  of  the  Jersey 
City  Journal  ?Lnd  the  Newark  Daily  Ad- 
vertiser, is  one  of  the  alternates-at-large 
from  New  Jersey  at  the  St.  Louis  Repub- 
lican National  Convention. 


Sloane  Gordon,  the  managing  editor 
of  the  Hamilton  (O.)  Daily  Democrat, 
has  resigned  his  position  to  assume  the 
editorship  of  the  Middletown  (O.)  Sig- 
nal. The  present  editor  of  the  Signal, 
John  Q.  Baker,  was  recently  appointed 
postmaster  at  Middletown. 

It  is  understood  that  Editor  Gordon 
has  taken  a  lease  of  the  Signal, 
with  the  privilege  of  purchase  at  the 
expiration  of  one  year. 

Crosby  S.  Noyes,  editor  of  the  Washing- 
ton Star,  has  been  enjoying  a  pleasant 
vacation  in  California. 


J.  N.  Quail,  city  editor  of  the  New 
York  Journal,  is  in  the  far  West.  He 
is  on  a  vacation  journey,  and  after  a 
visit  to  Denver  will  return  east  by  way 
of  Kansas  City. 

Two  newspaper  men,  John  A.  Mur- 
ray, advertising  manager  of  the  Ave 
Maria,  and  Albert  H.  Walker,  of  the 
Evening  Sun,  received  the  degree  of 
LL.B.  last  week  from  the  regents  of  the 
University  of  the  State  of  New  York. 
Mr.  Murray  expects  to  make  a  specialty 
of  advertising  law,  in  which  he  believes 
that  his  former  experience  in  newspaper 
work  will  be  of  great  value. 

A.  Frank  Richardson  sails  for  Europe 
Saturday  on  the  steamer  Campania. 
Mr.  Richardson  is  going  to  his  London 
office  to  look  out  for  the  interests  of  the 
many  papers  he  represents.  He  ex- 
pects to  be  gone  thirty  days. 

W.  T.  Nichols,  formerly  of  Ohio,  and 
lately  an  editorial  writer  on  the  Man- 
chester (N.  H.)  Union,  has  been  selected 
to  succeed  Alvin  T.  Thoits,  who  recently 
resigned  as  managing  editor  of  that 
paper. 

Harry  B.  Metcalf,  late  of  the  Concord 
Monitor,  has  been  appointed  State 
editor  of  the  Union. 

John  V.  Ellis,  editor  of  the  Saint  John 
(New  Brunswick)  Globe,  is  one  of  the 
"most  talked  of"  newspaper  men  in 
Canada.  His  success,  in  connection 
with  Mr.  Armstrong,  in  founding  and 
maintaining  the  Globe  on  a  prosperous 
foundation,  has  frequently  been  referred 
to  in  print.  At  present  he  is  "  slated  " 
for  a  seat  in  the  Canadian  Parliament. 


Frank  A.  Nankivell,  the  young  artist, 
who  made  his  first  reputation  as  a  cari- 
caturist on  the  San  Francisco  Call,  has 
been  engaged  by  Puck.  He  worked  for 
a  while  on  the  New  York  World,  and 
later  on  the  Journal,  his  efforts  striking 
the  fancy  of  the  Puck  people.  Mr. 
Nankivell  is  considered  one  of  the  most 
promising  artists  of  the  metropolis,  and 
a  great  future  is  in  store  for  him. 

E.  H.  Craige  continues  to  make  an  ex- 
cellent paper  of  the  New  York  Sewing 
Machine  Times.  For  comprehensive  and 
succinct  trade  news  that  publication  will 
bear  comparison  with  other  trade  jour- 
nals with  credit. 


Edgar  S.  Werner,  editor  of  Werner's 
Magazine,  New  York,  was  married 
recently  to  Miss  Melle  S.  Titus. 

For  years  Frank  Bailey  Millard  has 
been  the  literary  critic  of  the  San  Fran- 
cisco Examiner  and  a  writer  of  enter- 
taining short  stories.  A  volume  of  these, 
depicting  western  life,  will  soon  be  pub- 
lished by  T.  Selwin  Tait  &  Sons,  New 
York. 


E.  H.  MASTERS'  SUDDEN  DEATH. 

Ellis  H.  Masters,  of  the  New  York 
Tribune,  who  was  on  his  way  to  Europe, 
died  suddenly  in  mid-ocean  on  the 
Anchor  liner  City  of  Rome,  which  ar- 
rived in  the  Clyde  last  Saturday. 

A  number  of  passengers  were  beguil- 
ing the  time  with  sports,  when,  during 
the  progress  of  a  tug  of-war  competi- 
tion between  teams  of  gentlemen,  in 
which  he  was  taking  part,  Mr.  Masters 
relaxed  his  hold  and  fell  back  as  if  in  a 
fit,  dying  ten  minutes  later  of  heart 
failure. 

The  body  will  be  embalmed  and 
shipped  to  New  York  by  the  City  of 
Rome  on  her  next  voyage,  the  steamer 
being  due  June  29. 

Mr.  Masters  was  one  of  the  best  known 
and  successful  advertising  men  in  the 
newspaper  business,  and  was  highly 
esteemed  and  respected.  He  had  a 
wide  acquaintance  among  the  merchants 
and  business  men  in  New  York  and 
elsewhere,  and  his  genial  personality 
made  him  hosts  of  friends  wherever  he 
went. 

He  was  born  in  Pennsylvania  forty- 
six  years  ago.  In  1877  he  wentto  Phila- 
delphia, taking  a  place  in  the  well- 
known  advertising  house  of  N.  W. 
Ayer  &  Son,  where  he  remained  nearly 
four  years.  During  his  stay  in  Phila- 
delphia Mr.  Masters  acquired  a  thorough 
knowledge  of  the  advertising  business 
and  made  a  reputation  as  one  of  the 
foremost  men  in  his  line.  In  1881  he 
received  the  offer  of  a  place  from  the 
New  York  Tribune,  which  he  accepted 
and  retained  until  his  death. 

Mr.  Masters  had  not  been  in  good 
health  and  he  left  New  York  two  weeks 
ago  for  rest  and  recuperation.  His 
physician  advised  him  to  go  abroad. 
He  expected  to  return  during  the  second 
week  in  July.  A  wife  and  two  children 
survive  him. 

A  meeting  of  advertising  and  news- 
paper men  was  held  at  the  oflfice  of 
Henry  Bright,  in  the  Tribune  Building, 
New  York,  Tuesday,  out  of  respect  for 
Mr.  Masters'  memory  and  to  take  suit- 
able steps  to  express  in  a  permanent 
form  the  esteem  in  which  he  was  held. 

A  committee  to  draft  appropriate  reso- 
lutions was  appointed,  as  well  as  a  com- 
mittee to  receive  the  body  on  the  arrival 
of  the  steamer. 


HIS  SUCCESS  BEGAN  AS  A  NEWS- 
PAPER MAN. 

Wilbur  M.  Palmer,  who  holds  under 
Mayor  Wurster  the  same  position  as 
secretary  which  he  filled  under  Mayor 
Schieren,  was  a  well-known  newspaper 
writer  of  Brooklyn  when  appointed  by 


the  latter.  He  represented  the  New 
York  Tribune  in  Brooklyn  for  fifteen 
years,  and  also  contributed  to  the  col- 
umns of  several  journals,  including 
Brooklyn  Life.  In  1878  he  entered  the 
field  of  journalism  on  the  staff  of  the 
Tribune.  His  career  as  a  journalist  was 
exceptionally  successful,  for  he  is  a  man 
of  sterling  abilities.  We  are  indebted 
to  Brooklyn  Life  for  the  excellent  cut 
of  Mr.  Palmer  which  appears  above. 


THE  RIGHT  MAN  IN  THE  RIGHT 
PLACE. 

D.  M.  Houser,  chairman  of  the  press 
committee  of  the  Republican  National 
Convention  is,  by  reason  of  his  position, 
one  of  the  most  important  functionaries 
in  St.  Louis  just  now.  To  be  a  suc- 
cessful press  committee  chairman  one 
must  possess  the  patience  of  a  Zeno, 


D.  M.  HOUSER. 

the  firmness  of  an  Alexander  and  the 
savoir  faire  of  a  Franklin,  says  the 
Chicago  Times-Herald. 

Mr.  Houser  has  all  of  these  qualifica- 
tions in  full  measure,  for  has  he  not 
been  a  publisher  half  his  life?  Take 
an  instance:  All  the  great  papers  in 
America  have  asked  for  eighteen,  twenty 
or  twenty-five  seat  tickets.  Mr.  Houser 
has  given  to  each  not  more  than  eight  or 
six,  and  to  the  great  majority  only  four 
or  two.  And  yet  he  retains  his  popu- 
larity with  the  members  of  his  profes- 
sion, and  is  declared  to  be  a  good  fel- 
low by  the  very  editors  and  publishers 
whom  he  has  rebuffed. 

How  is  that  for  diplomacy?  Mr. 
Houser  is  the  publisher  of  the  St.  Louis 
Globe-Democrat,  and  is  one  of  the  most 
widely  known  newspaper  men  in  Amer- 
ica. He  is  very  proud  of  his  paper, 
and  with  good  reason,  and  he  is  an 
ideal  man  for  the  position  he  is  now 
filling.  To  say  that  he  is  a  busy  man, 
too,  would  be  saying  what  all  former 
chairmen  of  national  convention  press 
committees  know  only  too  well. 

Mr.  Houser  is  a  native  of  Maryland, 
but  has  lived  in  Missouri  from  his  in- 
fancy. He  began  his  career  in  a  humble 
capacity  in  the  office  of  a  country  news- 
paper. Twenty-five  years  ago  he  be- 
came connected  with  the  Globe,  and  after 
that  paper  and  the  Democrat  were 
merged  he  was  made  president  of  the 
company.  That  position  he  still  fills 
with  distinction  and  profit  to  both  him- 
self and  his  papers. 


THE  EDITOR  INSPIRED  EVERY 
WORD  IN  THE  PAPER. 

The  late  Edwin  Cowles,  editor  of  the 
Cleveland  Leader,  was  one  night  at  a 
reception.  A  society  debutante  in  quest 
of  lions  craved  and  obtained  an  intro- 
duction to  the  great  newspaper  man. 

"  I  have  long  wished  to  meet  an  edi- 
tor," said  this  artless  young  thing.  "  I 
admire  them  so.  Tell  me,  Mr.  Cowles, 
do  you  write  every  line  in  the  Leader? 
I  don't  see  how  you  can  find  time  to  do 
so  much  work." 

Mr.  Cowles  had  some  fifty  editors  and 
writers  on  his  pay  rolls  at  that  time,  and 
his  earliest  information  touching  what 
had  been  written  for  his  newspaper  was 
commonly  gained  at  his  breakfast  table 
about  9  o'clock  of  the  day  of  issue.  He 
was  a  kindly  man  and  did  not  wish  to 
shatter  any  theories  the  inquiring  young 
woman  may  have  formed.  He  replied: 
"  Well,  I  can't  exactly  say  I  write  every 
line  in  the  Leader,"  but,  he  added,  im- 
pressively, "there  isn't  a  word  in  it  I 
do  not  inspire. ' ' 
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"JUSTIFYING"  TYPE. 


An   Ingenious   Machine   Made  in 
Hartford. 

The  Hartford  Courani  describes  an 
invention  periccted  by  B.  M.  Des  Jar- 
dins,  mechanical  engineer,  who  has  just 
completed  an  exceedingly  ingenious  ma- 
chine to  aid  in  setting  type.  This  ma- 
chine "justifies  "  automatically  and  thus 
avoids  the  greatest  cause  of  delay  in  set- 
ting and  the  greatest  defect  in  appear- 
ance of  printed  matter— uneven  justifica- 
tion, a  separation  oi  the  words  by  irreg- 
ular spaces. 

The  Des  Jardins  machine  does  with 
one  piece  what  the  best  previous  me- 
chanical justifier  did  with  1,008  pieces. 
In  the  working  of  the  new  machine  the 
type  is  first  set  elsewhere.  This  is 
done  either  in  the  old  way  by  hand,  or 
by  any  ot  the  machines  that  set  actual 
type.  But  in  the  setting  all  the  spaces 
used  are  of  uniform  size. 

The  matter  thus  set  is  read  in  the  proof 
and  corrected  and  made  ready  for  print- 
ing, and  then  it  is  put  in  this  machine. 
Each  line  is  taken  up  by  it,  and,  by  an 
automatic  process,  the  uniform  spaces 
are  knocked  out  and  a  new  spacing 
exactly  suited  to  the  words  in  the  line  is 
substituted.  Then  your  type  lies  there 
arranged  in  absolutely  correct  form. 

It  is  the  claim  ol  the  inventor  that  this 
machine  will  save  half  the  expense  in 
running  the  Thorne  machines  and  that 
it  will  save  from  15  per  cent,  to  33  per 
cent,  in  handiwork,  besides  securing  far 
better  results. 


PIONEER  AND  PEDESTRIAN. 

South  Dakota  has  an  editor  who 
travels  an  average  of  200  miles  each 
week  in  rounding  up  between  two  and 
three  columns  of  news  items.  He  is 
J.  N.  Fulford,  of  the  Presho  County 
Argus.  The  paper  is  printed  in  the 
ceded  Sioux  lands  and  under  many  ad- 
verse circumstances. 

Mr.  Fulford's  home  and  printing 
shop  combined  is  situated  six  and  one- 
half  miles  from  Earling,  the  nearest 
post-office,  which  receives  mail  by  stage 
on  alternate  days.  His  section  is  set- 
tled by  ranchmen  and  farmers,  whose 
dwellings  are  widely  separated.  The 
editor's  house  stands  on  the  level  prai- 
rie, alone  in  its  glory,  the  nearest  neigh- 
bor being  several  miles  distant. 

Notwithstanding  the  disadvantages 
under  which  he  labors,  the  pioneer  editor 
never  loses  heart.  Placing  a  small-sized 
mountain  howitzer  in  his  pocket,  he 
mounts  his  pony  and  starts  out  over  the 
plain  in  quest  of  news,  subscribers  and 
delinquents,  leaving  his  wife  and  chil- 
dren to  manage  affairs  in  the  home 
office.  Mrs.  Fulford  renders  valuable 
aid  in  attending  to  the  routine  work  of 
the  office. 

EXCITED  HIS  CURIOSITY. 

"It  beats  me,"  he  said,  as  he  laid 
down  his  newspaper,  thoughtfully.  "I 
dunno's  I  ever  thought  of  it  aiore,  but 
now  thet  it  does  come  ter  my  mind,  it 
certainly  beats  me. ' ' 

"Whutair  ye  talkin'  about?"  asked 
his  wife,  anxiously. 

' '  Literatoor, ' '  he  answered.  ' '  Course 
we've  seen  it  showed  up  in  the  newspa- 
pers time  an'  ag'in,  how  all  de  editor 
does  is  ter  sot  down  weth  a  pot  o'  paste 
an'  a  pair  o'  scissors  an'  cut  out  things 
ter  put  inter  'is  paper." 

"Certainly,  I  don't  see  nothin'  so 
beatin'  about  that." 

"  But  this  is  the  question.  Some  fel- 
ler hez  to  get  them  pieces  up  in  the  fust 
place.  It  never  struck  me  afore;  but 
I'm  blest  ef  1  wouldn't  like  ter  know 
who  the  feller  is  thet  starts  in  an'  gets 
up  them  there  things  fur  the  editors  ter 
cut  out." — Jacksonville  (Fla.)  Times- 
Union. 

EDITOR  COMMITS  SUICIDE. 
C  Samuel  Oswald,  a  member  of  the  edi- 
torial staff  of  the  Kittanning  (Pa.)  Free 
Press,  sixty-five  years  ofage,  committed 
suicide  last  week  by  shooting  himself 
through  the  heart.  He  had  been  in  ill 
health  for  some  time. 


FOR  SALE. 


A  DVERTISEMENTS  under  this  classifica- 
tion.zs  cents  per  line  each  insertion.  Count 
seven  words  to  the  tine. 

HTHE  EQUATOR  DEMOCKAT.  South 
■'■  Florida's  oldest  daily  paper,  pul;lishcd  in 
the  largest  city  of  Florida  and  most  southern  in 
the  Union,  is  oflfeied  for  sale.  A  lair  amount 
in  cash,  balance  on  approved  security.  A  chance 
for  a  newspaper  man  who  desires  to  live,  or  who 
by  reason  of  hcalih  must  live  south.  A  bargain. 
Address.  E.  P.,  Key  West,  Fla.  

pOR  SALE — Leading  morning  daily  of  pros- 
^  perous  western  state,  with  job,  book  and 
stationery  departments.  Doing  good  business. 
Will  sell  whole  or  part.  At  least  $5,000  re- 
quired. Address  "  Opportunity,"  care  Fourth 
Estate. 


■pOR  SALE. — A  first-class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 


BUS/NESS  OPPORTUNITIES. 


A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

A  PRACTICAL  MAN  in  newspaper  and  job 
priming  wishes  to  locate  in,  or  within  one 
hour's  ride.  New  York  City.  Has  some  capital, 
and  would  invest  under  certain  conditions. 
Address,  FRANCIS,  Fourth  Estath.  

SITUATIONS  WANTED. 

A  DVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

AXTANTED — Position  as  circulation  manager 
•  •  by  young  man  twenty  nine  years  old. 
Have  had  seven  years'  experience  on  metropol- 
itan papers.  Am  temperate,  well-educated,  and 
can  give  first-class  recommendations  from  pres- 
ent employer.  Address,  W.,  care  Fourth 
Estate. 

CUCCESSFUL  Chicago  weekly  newspaper 
*^  advertising  manager  is  open  for  an  engage- 
ment, is  aho  good  bookkeeper,  and  can  make 
himself  useful  all  around;  highest  reterences; 
14  years'  experience;  might  be  willing  to  buy 
small  interest  in  a  paying  medium.  Address, 
SUCCESS,  care  Fourth  Estate. 


POSITION  WANTED  by  young  lady  ol  good 
address  and  business  ability.  Stenographer 
and  typewriter.  Three  years'  experience  in 
newspaper  ofHce  and  publishing  house.  Refer- 
ences. Address  E.  M.  D..  care  The  Fourth 
Estate. 


A  DVERTISING  MANAGEK  of  high-class 
•'^    weekly  desires  to  change.    Thorough  busi- 
ness man,  knows  advertisers  well,  and  unusually 
successful  in  bringing  business.  "  UNTIRING, 
care  of  Fourth  Estate. 

pEEN  10  years  pushing  circulation  of  success- 
ful  daily  and  weekly:  want  to  go  east.  If 
you  are  looking  for  a  man  with  both  ability  and 
experience  write  "  W,"  care  of  The  Fourth 
Estate. 

ADVERTISING  MANAGER  of  leading 
^  magazine,  with  record  that  is  the  highest 
endorsement,  will  consider  proposition  from 
newspaper,  magazine  or  business  house.  Ad- 
dress L.  T.,  care  Fourth  Estate. 

A  BLE  writer  of  stories  of  adventure,  etc., 
possessing  abundant  originality  and  versa- 
tility; good  all-round  journalist,  careful  editor; 
desires  situation.  ORIGINAL,  care  of  Fourth 
Estate. 

pXPERIENCED  newspaper  man  ;  edit  copy, 
read  proof,  make  up  ;  any  outside  work  in 
or  near  New  York.   TOUCHSTONE,  care  of 
The  Fourth  Estate. 


A PEN  ARTIST,  wishing  to  make  a  reputa- 
tion as  an  illustrator,  desires  work  from 
some  illustrated  publication.  Terms  low.  Ad- 
dress "  ART,"  care  of  The  Fourth  Estate. 


pY  young  lady  stenographer  and  typewriter 
of  four  years'   experience   in  publishing 
house.   Stenographer,  care  Fourth  Estate. 


SITUATIONS. 


ADVERTISEMENTS  under  this  classifica- 
tion, 25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 


N  ADVERTISING  SOLICITOR  who  is 
qualified  to  deal  successfully  with  unusual 
opportunities  for  making  big  contracts  with 
considerable  profit  to  himself  may  hear  of  such 
an  opportunity  by  addressing  Good  Record, 
care  of  The  Fourth  Estate. 


WANTED. — A  correspondent  with  facilities 
to  furnish  promptly  certain  lines  of  press 
clippings  from  Illinois,  Iowa  and  Indiana.  Ad- 
dress, "CLIPPINGS,"  care  Fourth  Estate. 


WANTED. — A  good  advertisement  solicitor 
for  daily  paper.  Reference  required. 
State  salary  or  commission.  Address,  "  PER- 
MANENCE,"  care  Fourth  Estate.  

FIRST-CLASS    cylinder  pressman  wanted. 
To  the  rieht  man  steady  situation  at  good 
salary.    DEMOCRAT.  Hackensack.  N.  J. 


EMPLOYERS  in  the  newspaper  field  can 
obtain  by  advertising  in  The  Fourth 
Estate  an  intelligent  grade  of  assistants  in 
various  lines. 


SPORTING  GOODS. 


SPORTING  GOODS. 


WATCH  THE 
SUNLIGHT 
GLISTEN 
ON  THOSE 
ORANGE 
RIMSl 


NEWSPAPER  MEN 
SHOULD 

RIDE 
STEARNS 
CYCLES. 


THE  BEST. 


E.C.STEARNS&CO. 

SYRACUSE,  N.  Y. 
TORONTO,  ONT. 
BUFFALO,  N.  Y. 
SAN  FRANCISCO,  CAL. 


TINKHAM  CYCLE  CO.. 
306  West  39th  Street,  N.  Y.  City. 


BUSINESS  HELPS. 


IDEAS  FOR 
PUBLISHERS. 

THE  TRADE  PRESS,  of  Chicago, 
is  the  finest  printed  publishers'  magazine 
in  the  world,  and  contains  more  original 
matter  of  interest  than  any  other.  It  is 
the  only  journal  which  treats  of  publish- 
ing and  advertising  in  special  fields. 

Write  for  FREE  SAMPLE  COPY. 

One  Dollar  per  annum,  in  advance. 

THE  TRADE  PRESS,  Chicago. 

PAMPHLETS 

are  artistic  if  made  by 

Seaman-Presbrey  Dep't, 

874  Broadway,  New  York. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

A  LL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway. 

CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
LOGAN,  UTAH. 


THE  ESKIMO  BULLETIN. 


A  Yearly  Newspaper  in  Alaska. 

Although  lightning  printing  presses, 
typesetting  machines  and  swift-penciled 
illustrators  are  unknown  there,  Alaska 
still  enjoys  the  distinction  of  supporting 
the  most  unique  newspaper  in  the  world 
— in  fact,  the  only  yearly  published  in 
the  vast  expanse  of  terra  firma  that  the 
sun  shines  upon. 

When  it  comes  to  the  matter  of  penny 
newspapers,  the  Eskimo  Bulletin,  for 
that  is  the  appellation  of  the  pioneer 
sheet,  is  an  example  of  due  appreciation 
for  the  worth  of  ready  information.  It 
cost  $1  a  year,  which  is,  of  course,  $1 
per  issue  of  one  quarto  sheet  of  two 
three-column  pages.  The  editor  and 
publisher  is  W.  T.  Loop,  of  the  Mission 
School,  Cape  Prince  of  Wales. 


A  HEALTHY 
BODY 

makes  a  healthy  mind. 

Clever  newspaper  men 
must  have  a  healthy  body 
and  a  clever  mind. 

That's  why  there  are 
more  newspaper  men  this 
year  riding  the  SPALD- 
ING BICYCLE  than 
ever  before. 

They  recognize  the  fact 
that  the  Spalding  Bicycle 
is  the  fastest,  safest  and 
easiest  running  bicycle 
built.  It  is  the  newspa- 
per men's  favorite. 
Price,  $100.00 


PRICE  AND  QUALITY  GUARANTEED. 


A.  G.  Spalding  &  Bros., 

NEW  YORK.  CHICAGO. 
PHILADELPHIA. 


PROGRESS  IN  LONDON. 
The  London  Daily  Chronicle  has 
started  a  special  Saturday  supplement, 
profusely  illustrated.  Sometimes  the  sup- 
plement is  devoted  largely  to  woman's 
interests. 


MONARCH 


Mounted  on  this  king  of  bicycles  you 
are  Monarch  of  all  you  survey.  All 
nature  is  yours  as  you  speed  along  on 
your  ride  of  health  and  happiness. 
You  can  depend  on  the  Monarch 
in  any  emergency.  There's  "Know 
How  "  in  the  making. 


Four  models,  $80  and  $ioo,  fully  guaran- 
teed.   For  children  and  adults  who  want  a 
lower  price  wheel  the  DEFIANCE  is  made 
in  eight  models,  $40 
to    $75.     Send  for 
Monarch  book. 


MONARCH 
CYCLE  MFG.  CO., 
Lake,  Halsted  and  I 
Fulton  Sis., 
CHICAGO. 
83  Reade  St., 

NEW  YORK. 
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PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 


N'\7  .    520-522  AMERICAN  TRACT       /^ttt/- a         •    17  and  19  QUINCY  Putt  a  rM7T  t»ut  a  • 

EW  York:  ^  society  building.        L^HICAGO.        street.  rHILADELPHIA. 


13  SOUTH  SEVENTH 
STREET. 


RECENT  NEWSPAPER  LIBEL 
LITIGATIONS. 

Max  Heinrich,  the  singer,  has  brought 
suit  for  libel  against  the  Hartford  (Conn.) 
Times.  The  suit  is  a  common  law  action 
for  libel,  claiming  $25,000  damages.  It 
is  likely  that  the  case  will  not  come  to 
trial  for  some  months. 

Herr  Heinrich  claims  that  the  state- 
ment published  in  the  Tzmes  that  he  was 
unable  to  complete  his  part  in  the  rendi- 
tion of  "  Elijah  "  during  the  May  music 
festival  because  he  had  taken  too  much 
wine  was  false,  and  that  he  was  ill,  but 
not  intoxicated. 

The  case  is  returnable  in  the  federal 
courts  presumably  for  the  reason  that 
the  United  States  mails  were  used  as  a 
medium  for  circulating  the  alleged  libel- 
ous statements. 


Thomas  Redding  has  brought  action 
against  Editor  Fuller  of  the  Otego  Timex 
for  alleged  libel,  and  the  damage  asked 
is  $5,000.   

Pierre  Ganee,  the  editor  of  U  Union 
Nmvelle  of  Los  Angeles,  Cal.,  was 
found  guilty  of  criminal  libel  last  week 
and  sentenced  to  pay  a  fine  of  $200  or 
to  be  incarcerated  in  the  city  jail  for  100 
days.  Ganee  published  just  about  ten 
lines  of  defamatory  matter  and  paid  for 
it  at  $20  a  line,  which  are  better  rates 
than  he  ever  secured  for  advertisements. 


A.  L.  Graham,  editor  of  the  Jersey 
City  Mirror,  has  begun  suit  against 
Chief  of  Police  Benjamin  Murphy  for 
$10,000  for  alleged  false  imprisonment. 
Graham  was  r.rrested  on  a  charge  of 
libelling  Chief  Murphy,  but  was  dis- 
charged. 

The  case  of  Lawrence  Preston  against 
the  Providence  Journal  Company  has 
been  settled  out  of  court.  The  suit  was 
an  action  for  libel  and  grew  out  of  a  re- 
port of  a  row  between  two  painters,  in 
which  it  was  alleged  the  man  assaulted 
was  made  the  assailant. 


EDITORIAL  HELPS. 


The  libel  case  of  George  Phillips  vs. 
A.  H.  Lacy,  editor  of  the  Wet  Moun- 
tain (Colo.)  Tribune,  has  been  dismissed, 
the  prosecution  failing  to  put  in  an  ap- 
pearance. Damages  to  the  extent  of 
$1,000  were  asked  for. 


William  E.  Eylar  has  brought  suit 
against  Wiley  O.  Cox.  He  claims  that 
in  an  article  in  the  Kansas  City  Times 
he  was  libeled.  The  article  was  headed 
"Eylar  Charged  With  Fraud."  He 
sues  for  $10,000  damages. 


JUDGE  SUES  A  NEWSPAPER. 

Judge  Alfred  Ellison  has  filed  a  suit 
for  $5,000  damages  against  the  Ander- 
son (Ind.)  Herald.  In  making  an  at- 
tack against  him,  the  Herald  Company 
alleged  that  he  gave  utterance  to  certain 
sentences  which  they  repeatedly  pub- 
lished, stating  that  he  was  an  anarchist. 
He  discredited  the  statements,  served 
the  necessary  three  days'  notice  and  filed 
the  suit  under  the  caption  of  libel.  The 
paper  thereupon  reiterated  its  charges. 
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A  year's  concise  history  of  the  new- 
•per  and  advertising  worlds. 
No  library  complete  without  it. 


WE  HAVE  IT! 

The  Modern  Press  Clipping  Bureau 

In  its  fullest  development. 

Every  state  closely  covered. 

All  publications  received  direct  from  publishers. 

Most  thoroughly  trained  Readers. 

Lowest  Rates,  $1  per  month  and  upwards. 

Our  patrons  say  we  do  the  best  work. 

UNASK.ED  FOR  PRAISE 
From  the  Clothier  and  Furnisher,  New  York: 
"  We  are  taking  clippings  from  three  bureaus, 
but  your  service  is  far  ahead  of  all  the  rest,*' — 
R.  W.  Ashcroft,  Editor. 

GIVE  US  A  TRIAL  ORDER. 
The  CHICAGO  PRESS  CUPPING  BUREAU 
Thko.  Wibse,  Mgr.,  36  La  Salle  Si.,  Chicago. 

RECENT  NEW  ENTERPRISES. 

M.  O.  Scott,  for  some  years  managing 
editor  of  the  Ottawa  (Ont.)  Evening 
Journal,  begins  preparatory  work  look- 
ing to  the  early  publication  of  the  new 
British  weekly,  the  Ottawa  Flag.  The 
paper  is  to  be  devoted  to  English,  Scotch 
and  Irish  news  and  Canadian  affairs  of 
interest  to  British  and  British  Canadian 
readers  exclusively,  strictly  non-partisan, 
dealing  with  all  topics  from  the  stand- 
point solely  of  British  Canadian  interests. 

The  Texas  Pilckfork  has  been  estab- 
lished at  Austin,  Tex.  It  is  edited  by 
S.  W.  Teagarden  and  published  by  M. 
M.  Williams. 

The  Little  Reminder  {%  a  new  monthly 
paper  published  at  Lockport,  N.  Y. 

A  new  French  daily  is  about  to  begin 
publication  at  Worcester,  Mass.,  called 
Le  Rtveil.  Latour  &  Company,  who 
have  conducted  a  weekly  paper  under 
the  same  title,  will  be  the  publishers. 

The  Port  Henry  (N.  Y.)  Enterprise 
has  been  presented  to  the  public.  E.  S. 
Smith  is  the  editor. 

S.  L.  Kirsch  will  soon  issue  a  new 
paper  at  Fountain  City,  Ind.,  called  the 
Observer. 

The  Family  Friend  is  a  new  magazine 
which  is  published  at  Buffalo,  N.  Y.,  by 
the  Trans-State  Publishing  Company. 

George  Beyer  is  publishing  a  new 
German  paper  at  Albany,  N.  Y.,  called 
the  Das  Deutsche  Journal. 

T\\e  Round- Up  is  a  neat  six- column 
paper  published  at  Randolph,  Rich 
county,  Utah. 

Republic,  Mich.,  has  a  new  paper  in 
the  Record.    W,  W.  Stoddards  is  the 


EDITORIAL  HELPS 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  j8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 

PREMIUMS,  ETC. 

New  PREMIUM  CATA- 
LOGUE now  ready. 

Sent  on  request.  Address  F.  TENNYSON 
NEELY.  114  Fifth  avenue.  New  York. 

owner  and  editor.  Republic  has  been 
without  a  paper  for  some  time,  so  that 
this  new  venture  ought  to  be  a  success, 
having  no  rivals. 

A  neat  little  paper  has  been  added  to 
the  lists  of  journals  at  Abilene,  Tex., 
called  the  Daily  Reporter.  It  is  edited 
by  T.  L.  Stephenson  and  T.  A.  Kindred, 
and  managed  by  George  S.  Anderson. 

The  State  Eagle  has  been  issued  at 
Franklin,  Ky.  T.  W.  Magill  is  editor, 
and  his  son,  H.  T.  Magill,  is  proprietor. 

The  Paper  Box  Maker  and  American 
Bookbinder  is  a  recent  addition  to  trade 
journalism.  It  is  published  at  21  and 
23  Centre  street  by  L.  D.  Post,  who  also 
issues  the  Paper  Mill. 

The  Oshkosh  (Wis.)  Gazette  has  made 
its  appearance  under  the  management 
of  C.  L.  Kennedy  and  W.  F.  Memmler. 


TRAVEL. 


TRIBUTE  BY  TOLEDO  TALENT. 

The  Toledo  Sunday  Journal  issued  a 
special  number  in  honor  of  Memorial 
Day.  It  contained  24  pages,  and  was 
made  up  mainly  of  matter  and  portraits 
associated  with  the  events  which  the 
day  is  intended  to  commemorate.  The 
contents  were  well  handled  and  the  por- 
traits were  good. 


NEW  YORK   MONTHLY  MOVES. 

The  Decorator  and  Furnisher,  New 
York,  has  moved  its  office  to  70  Fifth 
avenue.  Lambert  Snyder  is  now  the 
manager  of  the  advertising  department. 


No  Line  in  the  World 

Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  po'^sesses  the  most  per- 
fect system  ol  block  signals  in  the  world. 

%\  hours.  New  York  to  Buffalo ;  gli  hours.  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago;  21  hours.  New  York  to  Cin- 
cinnati ;  29%  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
careful  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America, 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  of 
the  latest  design  and  construction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  Is  the  "  Standard 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gtn.  Manager.  Gen.  Pass.  Agent . 

PROVIDENCE  LINE. 

FOR  BOSTON,  PROVIDENCE  and 
WORCESTER.  Steamers  leave  NEW  PIER 
36,  N.  R.,  one  block  above  Canal  street,  at  6 
P.M.  daily,  except  Sunday. 


SUSPENSIONS. 

The  Dover  (N.  J.)  Daily  Journal  has 
suspended  publication.  It  is  rumored 
that  a  stock  company  has  purchased  the 
paper  and  will  issue  a  Republican  paper 
with  the  Rev.  Dr.  Spencer  as  editor  and 
Frank  Everitt  as  business  manager. 

The  Flint  (Mich.)  Daily  Globe  has  re- 
tired  from  the  journalistic  field,  and  will 
revolve  on  its  duirnal  axis  no  more. 

The  Folkston  (Ga.)  Times  has  discon- 
tinued publication. 

The  Peekskill  (N.  Y.)  Daily  Demo- 
crat, which  was  started  about  two  weeks 
ago,  has  already  gone  to  the  newspaper 
church  yard. 

The  Daily  News,  of  Selma,  Ala., 
which  is  but  a  few  weeks  old,  has  sus- 
pended. 


FALSE  TO  HIS  TRUST. 

Wilbur  F.  Baggerly,  of  Meridian,  for- 
merly editor  of  the  Cato  (N.  Y.)  Citizen, 
and  who  was  for  a  time  employed  by  the 
Syracuse  Post  Company  as  solicitor,  has 
been  sent  to  the  Cayuga  county  jail  for 
petit  larceny.  It  appears  that  he  had 
taken  subscriptions  for  the  Post-Express, 
the  weekly  edition  of  the  Syracuse  Post, 
for  which  he  had  collected  payment  in 
advance  and  retained  the  money. 
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PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


WHEN  YOU  START 
THAT  PAPER 

Concentrate  your  energies  on  getting  ads  and  sub- 
scriptions, and  avoid  all  worry  and  loss  of  time  by 
placing  your  outfit  order  in  one  lot.  The  presses, 
folder,  type-setting  machines,  type,  and  materials 
can  be  bought  at  least  cost  in  this  way,  if  you  buy 
from  the  concern  that  is  the  biggest  buyer  of  print- 
ing machinery  in  the  world,  and  the  biggest  and 
most  complete  type-founding  company  in  the  world, 
and  consequently  able  to  sell  to  best  advantage. 


Convenient  to  All.— Covering  the  Continent. 


AMERICAN  jrpan;:"' 

Boston,  New  York,  Philadelphia,  Baltimore,  BufTalo,  Pittsburg,  Cleveland,  Cincinnati, 
Chicago,  St.  Louis,  Milwaukee,  Minneapolis,  Kansas  City,  Omaha,  Denver,  Portland 
(Ore.),  San  Francisco,  Dallas,  Atlanta. 

LEADERS  OF  TYPE  FASHIONS. 


ers 


THE 


THORNE 


Newspaper 
Book  and 
Magazine 
Composition 


TYPE-SETTING 
MACHINE 

simple  in  CONSTRUCTION.  In  use  in 

automatic  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY  Everywhere. 


Capacity,  5, 000  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 

Chicago  :  139  Monroe  Street.  New  York  :  34  Park  Row. 


THE  STRIKE  IN  TWIN  CITIES. 


Difficulties  Not  Settled— Talk  of 
A  Printers'  Paper — Arbitration 
Difficult. 

The  labor  troubles  in  St.  Paul  and 
Minneapolis  continue  serious.  The 
papers  continue  to  appear,  the  re- 
porters, typewriters  and  others  helping 
at  the  linotypes.  There  seems  no  settle- 
ment in  sight.  The  papers  are  badly 
crippled  and  their  typography  is  some- 
what singular,  but  they  get  out  their 
editions  containing  the  news. 

The  striking  printers  and  their  sym- 
pathizers are  making  the  statement  that 
the  strike  was  brought  on  by  the  pub- 
lishers to  carry  out  a  reduction  adopted 
at  the  annual  meeting  of  the  American 
Newspaper  Publishers'  Association  last 
February. 

This  statement  is  branded  as  false  by 
the  officers  of  the  A.  N.  P.  A.,  who 
state  that  no  resolution  or  plan  was 
adopted  at  the  meeting  having  any 
bearing  on  the  present  differences  be- 
tween the  publishers  and  printers  in  St. 
Paul  and  Minneapolis. 

If  plans  do  not  miscariy,  new  and 
more  newspapers  will  be  the  result  of 
the  strike  for  both  cities.  A  press  com- 
mittee of  the  strikers  has  been  in  tele- 
graphic correspondence  with  the  United 
Press  and  other  news  associations,  look- 
ing to  the  procuring  of  dispatches  for  a 
morning  paper  for  both  cities,  and  for 
an  afternoon  paper  in  St.  Paul.  The 
idea  is  to  have  the  morning  paper 
named  and  publislied  for  both  cities 
(Dual  Twin),  in  opposition  to  the 
Tribune  and  Times,  and  the  Globe  and 
Pioneer  Press  in  St.  Paul.  Against  the 
Dispatch,  St.  Paul,  the  afternoon  issue 
would  be  run  in  connection  with  the  St. 
Paul  end  of  the  paper,  making  an  all- 
day  issue.  The  price  of  the  Dispatch, 
2  cents,  to  be  cut  to  I  cent.  The  morn- 
ing issue  to  be  I  cent.  It  is  said  that 
there  is  any  amount  of  money  from  the 
International  Association  to  back  such 
papers. 

Arbitration  has  been  suggested  as  the 
way  to  settle  the  difficulty. 

E.  B.  Haskell,  the  veteran  newspaper 
publisher  ot  Boston,  and  chief  stock- 
holder in  the  Journal  and  Ti?nesoi  Min- 
neapolis, is  said  to  have  wired  those 
papers  to  accept  any  proposition  of  set- 
iement  by  arbitration. 


BE  GOOD  TO  THE  BOY. 

The  other  day  I  heard  a  journalist, 
who  is  near  the  top  of  his  profession, 
advising  an  about-to  be  reporter  as  to 
how  success  is  attained  in  newspaper- 
dom.  "Never  mind  the  city  editor," 
he  said;  "never  take  a  thought  of  the 
managing  editor;  let  not  the  board  of 
directors  occupy  a  thought — but  culti- 
vate the  friendsliip  of  the  office  boy. 
There's  many  a  little  tip  he  can  give 
you,  and  if  you  bask  in  the  sunshine  of 
his  favor,  you  will  be  one  of  those  who 
watch  reporters  hired  and  fired,  and 
yet  yourself  stand  like  the  north  star." — 
Boston  Post. 


INSTALLS  A  NEW  PRESS. 

The  Denver  Republican  has  installed  a 
new  press  of  magnificent  mechanical  de- 
sign. It  is  a  Goss  three-decker,  straight 
line  perfecting  press,  and  will  print,  fold 
and  paste  25,000  papers  per  hour.  This 
press  weighs  35  tons,  is  20  feet  in  length 
and  10  feet  in  height.  It  is  doing  its 
work  splendidly  and  is  a  source  of 
gratification  to  the  Republican.  The  big 
press  is  a  beauty. 


ANOTHER  NEW  BOSTON  RUMOR. 

Boston  is  enlivened  with  a  report  that 
there  is  soon  to  be  started  at  the  Hub  a 
new  evening  paper  to  be  called  the  De- 
spatch. Towney  E.  Wardner  is  said  to 
be  the  rcfponsible  person  in  this  enter- 
prise. The  story  has  not  been  affirmed, 
neither  is  it  strenuously  denied. 


OBITUARY  NOTES. 

C.  E.  M.  Jennings,  editor  of  the 
Athens,  O.,  Messenger  and  f  Herald, 
died  last  week. 

Mrt  Jennings  was  in  his  sixtieth 
year.  He  was  born  in  Catawissa, 
Pa.  In  1857  he  entered  the  office  of 
the  Lancaster  Gazette  and  five  years 
later  he  assumed  the  editorial  manage- 
ment of  the  Hocking  Valley  RepiiblicamX 
Logan.  Mr.  Jennings  served  forsometime 
as  the  Columbus  correspondent  of  the 
Cincinnati  Gazette,  and  later  pur- 
chased the  Athens  Messenger,  of  which 
he  had  control  at  the  time  of  his  death. 

He  was  a  member  of  the  Ohio  Editor- 
ial Association  and  last  year  was  sent  as 
a  delegate  to  the  National  Editorial  As- 
sociation which  met  in  Florida. 


Sir  George  Webbe  Dasent,  the  well- 
known  author,  who  from  1845  to  1870 
was  one  of  the  assistant  editors  of  the 
London  Times,  died  at  Ascot  last  week. 


Gordon  Brown,  brother  of  the  late 
George  Brown,  and  formerly  editor  of 
the  Toronto  Globe,  died  last  week.  He 
succeeded  his  brother  as  general  man- 
ager of  the  Globe  at  the  death  of  the 
latter  in  1881,  and  retained  the  place 
until  1882,  when  he  was  appointed  clerk 
to  the  Surrogate  Court  of  the  County  of 
York. 


John  H.  Shearer,  the  veteran  editor 
of  the  Marysville  (O.)  Tribune,  died  last 
week  at  the  advanced  age  of  seventy- 
nine. 


Edward  H.  Elwell,  of  Portland,  died 
last  week.  He  was  a  son  of  the  late  E. 
H.  Elwell,  of  the  Portland  Transcript. 
He  was  graduated  from  the  Maine  State 
College  in  1887. 

He  was  on  the  editorial  staff  of  the 
Transcript,  and  later  a  member  of  the 
staff  of  the  Press,  where  he  was  em- 
ployed at  the  time  of  his  death.  He  had 
written  many  magazines  and  special  ar- 
ticles, and  had  traveled  extensively  in 
Europe  and  America. 


J.  C.  Hewitt,  editor  and  proprietor  of 
the  Lagrange  (Ind.)  Register  sXncQ  1876, 
died  last  week. 


John  T.  Burgess,  editorof  the  Chicago 
Hotel  Caterer,  and  advertising  manager 
for  N.  K.  Fairbank  &  Co.,  died  sud- 
denly. Mr.  Burgess  was  a  chronic  suf- 
ferer from  heart  disease,  but  his  demise 
was  unexpected.  He  was  a  journalist 
by  profession  and  devoted  the  larger 
part  of  his  career  to  newspaper  work  in 
New  York  and  Philadelphia. 


G.  H.  Manning,  for  many  years  editor 
and  proprietor  of  the  Chenango  (N.  Y.) 
Union,  died  last  week.  Death  was 
caused  by  heart  failure. 


John  G.  Dil',  who  was  for  many  years 
actively  engaged  in  journalism  in  St. 
Louis,  died  last  week.  Mr.  Dill  began 
his  newspaper  career  in  ante  bellum 
times,  and  during  the  war  was  corre- 
spondent in  the  field  for  the  New  York 
Herald. 


Prof  Hans  O.  W.  Ganzel,  editor  of 
the  Rochester  (N.  Y.)  Abend  Post,  died 
last  week  at  the  age  of  sixty  years. 


IT  LOOKS  LIKE  EFFRONTERY. 

Russian  publishers  do  not  allow  authors 
to  interfere  with  their  business  if  they 
can  help  it.  Some  three  years  ago  they 
petitioned  the  Minister  of  the  Interior  to 
impose  a  special  tax  on  the  works  of  all 
authors  who  act  as  their  own  publishers, 
and  the  same  petition  has  just  been  re- 
newed. 


AN  EDITOR  DROWNED. 

George  D.  Trimmer,  while  bathing  in 
the  Cottonwood  river,  Kas.,  was  taken 
with  cramps  and  drowned.  He  was  ed- 
itor of  the  Republican  at  Filley,  Neb, 


"JOLLYING"  THE  REPORTERS. 


Statistics  Show  That  Newspaper 
Men  Are  Seldom  Found  Among 
Law- Breakers. 

"A  printing  office  is  considered  by 
many  persons  to  be  a  rather  tough 
place,  and  the  newspaper  worker  a 
mighty  bad  man.  Statistics,  however, 
do  not  bear  out  that  idea,"  said  a  police 
captain  to  a  Philadelphia  Bulletin  re- 
porter a  few  days  ago.  "In  looking 
over  a  book  containing  the  records  of 
prisoners  I  find  that  in  the  state  peni- 
tentiary of  Texas,  out  of  3,890  convicts, 
there  is  not  a  single  newspaper  man  or 
printer.  There  were,  however,  minis- 
ters, doctors,  bankers,  barbers,  photog- 
raphers, barkeepers,  cooks  and  members 
of  all  other  professions  and  callings. 
The  newspaper  man  gets  a  bad  name  be- 
cause the  nature  of  his  business  teaches 
him  to  detest  shams,  and  he  scorns  the 
hypocrite." 


NEWSPAPER  POOL. 

The  East  Tennessee  Weekly  Press  As- 
sociation met  last  week  in  Knoxville  and 
formed  a  strong  combination  for  the 
purpose  of  making  advertising  con- 
tracts in  uniformity.  N.  J.  Colvin.  of 
Harriman,  was  elected  agent,  with  power 
to  close  contracts  with  advertisers  for  all 
the  papers  in  the  pool. 

The  result  of  this  experiment  will  be 
looked  for  with  interest  by  many  pub- 
lishers and  advertising  agents. 


Send  for  particulars  about  the 

T  INOTYPE  INGOT 

CASTING  MOULD. 


SAVE  TIME,  MONEY  AND  SPACE. 

Made  in  two  styles,  A  and  B. 
Style  A,  48  Ingots  cast  by  one  pouring. 
**    B  has  compartments  for  g6  ingots. 
Floor  space,  28  x  48. 

MANUFACTURED  BV 

F.   WESEL  MFG.  CO., 
82  &  84  Fulton  Street,  Nbw  York. 


AMUSEMENTS. 


American  Roof  Garden,  8  p.  m. 

American     Thhatre,    "  Pinafore,"    8  p.m. 

Matinee  Saturday. 
Broadway,  "El  Capitan,"  8,15  p.m.  Matinee 

Saturday. 

Casino,  "  In  Gay  New  York,"  8,10  p.m.  Roof 

Garden,  8  p.  M. 
Garrick  Theatrb,  "Thoroughbred,"  8.30  p.m. 
KoSTER  &  Bial's,  8  p  m. 
Madison  Square  Roof  Garden,  8.15  p.m. 
Olvmpia,  Fregoli,  8  p.m.   Matinee>  Wednesday 

and  Saturday. 
Proctor's,  Vaudeville,  11  a.m.  to  11  p.m.  Roof 

Garden,  S  p.  h. 
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PRINTERS'  SUPPLIES. 


4,000  LINOTYPES 
IN  USE. 

No  Distribution. 
No  Old  Type. 
No  Teams. 


CAPACITY,    3,600    TO   9,000  EMS 


PER  HOUR. 


T 
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- SCOTT 


Rotary 
Web 


THE  LINOTYPE  HAS  NO  RIVAL. 


Compare  the  ONE  MAN  records  of  the  Linotype 
with  the  "team"  records  of  type-setting  machines. 
USED  BY  LEADING  BOOK  PUBLISHERS. 
MERGENTHALER  LINOTYPE  CO., 

Tribune  Building,  NEW  YORK  CITY. 
PHILIP  T.  DODGE,  President  and  General  Manager. 


Not  only  prints 
newspapers  per- 
fectly, but  it  saves 
time,    Jabor  and 

Perfecting  ^^p™'"' 

PDfc-o  Vou  can  laugh 

Kt-bb  at  both  Time 

and  Competitors  with  a 
Scott  in  your  pressroom. 


New  York— Times  Bldg. 
Chicago— Monadnock  Bldg. 

Send for  prices. 


Walter  Scott  &  Co.,  Ios^^n-^^^" "n^r bmI'. 

PLAINFIELD,  N.  J.    Send/or  our  Illustrated  Catalogue. 


STANDARD   LINOTYPE  METAL 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  thb  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowBNSTKiN  &  Bro.,  Proprietors. 
Telephone,  1140  i8th  Street.  Thirteenth  Avenue  and  20th  Street,  NEW  YORK,  U.  S.  A. 


SUMMER  OUTINGS  OF  THE  ASSO- 
CIATIONS. 

At  the  meeting  of  the  Rochester  Press 
Club,  held  last  week,  it  was  voted  to 
join  the  International  League  of  Press 
Clubs.  President  Crittenden  and  William 
Livingston  were  named  respectively  as 
delegate  and  alternate  to  officially 
represent  the  club  at  the  coming  con- 
vention. 

The  Pennsylvania  State  Ekiitorial  As- 
sociation's annual  outing  this  year  will 
be  to  Atlantic  City.  The  members  will 
assemble  in  Philadelphia  June  29. 
The  entire  trip  will  occupy  four  days. 


The  Mississippi  Press  Association  will 
hold  their  next  session  on  board  an  An- 
chor Line  steamer,  running  from  Mem- 
phis to  St.  Louis. 


Kentucky  editors  are  to  have  their 
annual  meet  at  Georgetown  June  24. 
They  are  arranging  for  an  excursion  to 
Saratoga,  N.  Y. 

A  joint  committee,  representing  the 
Massachusetts  and  Boston  Suburban 
Press  Association,  met  last  week  and  ar- 
ranged for  a  joint  excursion  to  Nova 
Scotia. 

The  plan  is  to  leave  Boston  on  Tues- 
day, June  30,  and  return  the  following 
Saturday.  A  trip  will  be  taken  up  the 
St.  John  River,  visiting  Yarmouth,  St. 
John,  Digby  and  Frederickton.  The 
return  trip  will  be  by  rail. 

Between  seventy-five  and  one  hundred 
members  of  the  two  associations,  with 
their  wives,  are  expected  to  take  tlie 
trip. 


PLANT  DESTROYED. 

The  home  and  the  entire  plant  of  the 
Hanover  (Ont.)  Post  were  destroyed  last 
week  by  fire.  Next  to  the  newspaper 
office  was  the  property  in  course  of  erec- 
tion which  belonged  to  John  Mitchell, 
editor  of  the  Post.  This  was  destroyed 
in  the  fire,  making  the  burden  of  the 
loss  doubly  heavy  for  the  publisher. 


CHANGES  IN  INTEREST,  ETC. 

The  Hancock  (Mich.)  Progress  has 
been  sold  to  S.  H.  Wilbur,  who  was  re- 
cently connected  with  the  Red  Jacket 
(Mich.)  Tribune. 

A.  E.  Barnard  has  purchased  a  con- 
trolling interest  in  the  Princeton  (111.) 
Record  and  will  publish  it  as  a  repub- 
lican paper. 

The  Fort  Scott  (Mo.)  Monitor  has  been 
purchased  by  F.  E.  Raney. 

Miss  Lillian  and  Ida  Klock  have  sold 
their  paper,  the  Galien  (Mich.)  Advocate, 
to  Messrs.  S.  W.  and  L.  B.  Doty. 

The  Johnstown  (Neb.)  Star.  Journal 
has  passed  into  the  hands  of  J.  O.  Berk- 
ley. 

The  firm  of  Shannon  &  LongstaflF, 
proprietors  of  the  Huron  (S.  D.) /JazTj' 
Huronile,  has  been  dissolved,  Longstaff 
having  purchased  Shannon's  interest. 

S.  H.  Wilbur  has  purchased  the 
Houghton  County  Progress,  a  weekly 
publication,  published  at  Hancock, 
Mich. 

The  Gulf  Messenger,  published  at  San 
Antonio,  'J  ex.,  by  James  Browlee  San- 
ford,  has  absorbed  Current  Topics,  New 
Orleans. 

John  W.  Newlin,  editor  and  proprie- 
tor of  the  Melville  (Pa.)  Republican, 
made  an  assignment  to  Harry  New- 
comb.  Inability  to  collect  outstanding 
debts  was  the  cause. 


We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


THE 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 
No.  156  Fulton  Street,  New  York. 

MISCELLANEO  US. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Alio  a  Storage  Department  for  the  Storage  for 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 


ACCUSED  OF  CROOKED  WORK. 

F.  W.  Clark,  proprietor  of  the  late 
Daily  Times,  Johnstown,  Pa.,  has  been 
arrested  charged  with  obtaining  a  loan  of 
$1,000  from  the  Citizens'  Building  and 
Loan  Association  of  Altoona  by  false 
representations.  The  Altoona  Building 
and  Loan  Association  also  lodged  against 
him  a  charge  of  forgery  and  obtaining 
money  on  false  pretenses. 

The  amount  of  his  alleged  stealings 
exceeds  |2,oco.  With  his  other  short- 
ages, it  is  said,  Clark  is  involved  to  the 
extent  of  nearly  |^,ooo. 


GOSS 


PRESS. 


PATENTED  STRAIGHT-LINE 

,   _  PERFECTING 

SPEED, 
DURABILITY, 
ECONOMY  OF  SPACE. 

Factorv,  i6th  St.  and  Ashland  ave.,CHICAGO. 
NEW  YORK  OFFICE,  534  Temple  Court. 
BOSTON  OFF  ICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 


RECENT  INCORPORATIONS. 

A  company  has  been  organized  at 
Norristown,  Pa.,  to  be  known  as  the 
Register  Company.  The  capital  stock 
is  $20,000.  It  will  publish  the  Register, 
an  old  journal. 

The  Burlington  Publishing  Company 
has  been  incorporated  at  Burlington, 
Vt.,  with  a  capital  stock  of  $5,000.  The 
stockholders  are  A.  Armagnac,  S.  J. 
Beatty,  David  A.  Rowe,  K.  C.  Beatty 
and  H.  D.  Armagnac. 

The  North  American  Weekly  Com- 
pany has  been  incorporated  at  Chicago. 
The  capital  stock  is  $2,500.  The  incor- 
porators are  Theodore  H.  Watteyne, 
Lucy  Watteyne  and  Richard  Schoen- 
field. 

Articles  of  incorporation  have  been 
filed  for  the  Post  and  Tribune  Publish- 
ing Company  of  Kansas  City,  Mo.  The 
capital  stock  is  $6,000.  The  stock- 
holders are  A.  O.  Anderson,  Emil 
Brunner  and  H.  J.  H.  K.  Lampe. 

An  application  has  been  made  for  a 
charter  tor  a  proposed  organization  (at 
Dubois)  called  the  Express  Printing  and 
Publishing  Company.  The  new  corpora- 
tion will  possess  and  conduct  the  printing 
establishment  heretofore  owned  and  run 
by  McMichael  &  Roams,  publishers  of 
the  Dubois  Evening  Express diXiA  Weekly 
Express. 

An  organization  has  been  formed  at 
GrayviUe,  III.,  called  the  Grayville 
News  Company,  for  the  purpose  of  pub- 
lishing a  newspaper.  The  capital  stock 
is  $1,000.  The  incorporators  are  James 
Gray,  William  W.  Gray  and  A.  W. 
Charles. 


THE  LOVEJOY  CO.,      Established  1853. 

ELECTROTYPERS 

and  manufactureri  ot  Electrotype  Machinery, 
444-446  Pearl  Street.  New  York, 


BINDERS 


DT  V  "NT  '  C  ELECTROTYPING 
1  A.  W  i\  O  GRAPHITE  FOR 
POLISHING  AND  MOLDING,  USED  BY 
ALL  LEADING  ELECTROTYPERS.  Jos. 
Dixon  Crucible  Co.,  Jersey  City,  N.  J. 

for  The  Fourth  Estate 
with  patent  extensible 
back,  capable  of  holding  a  year's  supply  if  de- 
sired, will  be  supplied  at  office  for  $1.25,  or  by 
mail,  prepaid.  Si. 50. 

HENRY  LINDEN. VI EYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St..  and  20  Beekman  St.,  N.  Y. 

DRESSES  AND  PRINTING  MACHINERY 
^  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers, 

F.  McCAFFERTY,  ELECTROTYPER, 
42  AND  44  Bond  Street, 

FRANK  LESLIE  BUILDING,  New  York 

TF  you  use  ELECTROS  send  to  CRA5KE  for 
prices.    Superior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE,  45  &  47  Rose  St.,  N.  Y. 

NEWSPAPER— Rolls  or  sheets.  Firstquality. 
Write  \  G.  ELLIOT  Sc  CO  .  Phila.,  Pa. 


H. 


LIFE  INSURANCE. 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Lile  Insurance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  re 
cenlly. 

"  These  are  hard  times"  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasized. 


"THESE 
ARE 
HARD 
TIMES 
AND 
I'LL 
SEE 
ABOUT 
IT 
BY 
AND 
BY." 

Send  your  age,  secure  rates  and  insure  now. 

^"^  BERKSHIRE 

Life  Insurance  Company, 

of  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 
NEW  YORK   AND   NEW  JERSEY  State 
Agsnobs, 

2S3  Broadway,  NEW  YORK. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  Prbsujent. 


Nassau.  Ckdax  and  Libebtv  Stkkets. 
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ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


ADVERTISERS 


who  wish  to  use  the  best  mediums  will  be  interested  in  these  figures, 
being  the  Circulation  Statement  of  the  New  York 


JOURNAL 

for  the  month  of  May,  1896. 


I 
2 

Sunday,  3 

4 
5 
6 

7 
8 

9 

Sunday,  10 
1 1 
1 2 

13 
14 
i5 
16 

Sunday,  17 
18 

19 
20 
2 1 
22 
23 

Sunday,  24 

25 

26 
27 
28 
29 
30 

Sunday,  31 
Totals 


Total  Gross  Print 
as  per  Indicator. 


229,300 
231,900 
235,000 
230,000 
230,500 

2334«o 
235,950 
235,200 
239,300 
237,1  5o 
234,560 
235,950 
?38,ioo 
238,500 
236,750 
24 1 ,65o 
236,800 
237,100 
246,950 
240  300. 
240,300 
242,480 
244,300 
238,450 
240,800 
243,450 
242,150 
247,700 
244,350 
237, 25o 

237,200 


Net  Print.  (All 

spoiled  copies  and 
waste  deducted.) 


7,382,800 


226,695 
229,238 
231,886 
229,787 
228,595 
231,168 
232,792 

232,444 
236,040 

233,403 
233-305 
231,796 
232,672 
235,984 
234,927 
23^819 
230,637 
236,271 
236,647 
236,034 
237,242 
237,672 
240,943 

236,  io5 
238,130 
238,513 
238,487 

243,594 
241,229 
229,965 
230,863 


City  Dealers. 


7,271.883 


129,882 
130,057 

I  19,097 
131,140 
I  32,006 
132.715 
134,263 
133.872 
134,395 
120,913 

i34,85i 
135,153 
135,480 

135,957 

136,563 
136,570 
119,791 
136,868 
137,1 16 
137,296 

137,691 
137,700 
13^,091 
1 19,8i5 
138,286 
138,549 
138,498 
140,311 
139.756 
1 28,304 
119,978 


Country  Dealers. 


4,120,901 


89,144 
91,534 
100,754 
89,647 
88,948 

88,659 
88,654 
88,678 

91,419 
102,974 

90.336 

«8,773 
89,464 
91,289 
90,277 
93,160 
99,778 
90,902 
90,353 
89,687 

90,311 
90,199 
93,01 5 
99,260 
91,698 
91,709 
90,722 
91,580 
92,62 1 
9^,677 
97,945 


2,857,167 


Mail  Subscribers 
and  all  others. 


7,669 

7,647 
12,035 
9,000 
7,641 

9-794 
9,875 
9,894 
10,226 
9,5  1 6 
8,1  18 
7,870 
7,728 

8,738 
8,087 
9,089 

1 1,068 
8,5oi 
9,178 
9,o5 1 
9,240 
9,773 
9,837 

17,030 
8,146 
8,255 
9,267 

11,703 
8,852 

7,984 
12,940 


293,752 


May  30  was  a  holiday,  and  that  fact  should  be  considered  as  affecting  the  monthly  average. 

Total  number  Daily  Journals  printed .  during  the  mon  th. 
Net  total  number  sold,  ------- 

Total  number  Sunday  Journals  printed    -       -       -  - 

Net  total  number  sold,  ------ 

Average  number  per  week-day,  - 

Average  number  per  Sunday,      -       -       -       -  - 


The  circulation  of 
the  JOURNAL 
is  of  as  high  a 
character  as  it  is 
large. 

Every  precaution 
is  taken  to  exclude 
all  advertisements 
calculated  to  deceive 
or  defraud  readers. 

Nothing  but  strictly 
legitimate  business 
is  admitted  to  the  • 
JOURNAL'S 
columns. 

The  same  rates  to 
everybody. 


6, 198,200 
6, 108,989 
1, 184,600 
1, 162,894 
234,961 

232,578 
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$2 


10  CENTS 


ANNUAL  GATHERING 


INTERNATIONAL     LEAGUE  OF 
PRESS  CLUBS  AT  BUFFALO. 


Splendid  Success  of  the  Organiza- 
tion's Business  Sessions— The 
Jolly  Good  Time  Enjoyed  by  a 
Jovial   Fraternity  —  Harry  D. 

VOUGHT      elected       PRESIDENT  — 

Next  Meeting  to  be  in  New  York 
— Buffalo  and  Her  Press  Club 
Give  a  Royal  Welcome. 

The  annual  meeting  of  the  Inter- 
national League  of  Press  Clubs,  held 
this  )ear  in  Buffalo,  was,  as  all  had 
imagined  it  would  be,  a  splendid  suc- 
cess. The  delegates  began  to  arrive 
three  days  before  the  opening  of  the 
convention,  and  from  first  to  last  met 
with  the  unstinting  hospitality  and  con- 
stant attention  of  their  hosts,  the  citi- 
zens of  Buffalo  and  the  members  of  its 
press  clubs.  Nothing  the  city  could  offer 
was  too  good  lor  them,  and  in  its 
present  prosperous  state  of  growth  it 
could  afford  everything. 

The  delegates,  with  very  few  excep- 
tions, were  all  on  hand  Monday  even- 
ing. The  meeting  of  the  Governing 
Board  was  held  then,  the  various  com- 
mittees necessary  to  organization  being 
appointed. 

Joseph  Howard,  Jr.,  is  already  after 
next  year's  presidency.  The  league  was 
founded  in  Pittsburgh,  and  Thomas 
Keenan  was  its  first  president.  Other 
presidents  have  been  the  late  Colonel 
Cockerill,  Colonel  Clark  N.  Howell,  of 
Atlanta,  and  Louis  N.  Megargee,  of 
Philadelphia. 

Tuesday  morning  the  first  business 
session  was  held,  which  was  continued 
in  the  afternoon. 

The  convention  was  opened  by  Presi- 
dent Megargee,  who  introduced  Col. 
D.  S.  Alexander.  He  welcomed  about 
seventy-five  delegates,  the  mayor  of 
Buffalo  being  absent  owing  to  sickness. 

The  following  committees  were  ap- 
pointed: 

Committee  on  resolutions:  T.  J.  Kee- 
nan, Jr.,  P.  C.  Boyle  and  E.  J.  Fleury, 
Mrs.  M.  T.  Hickman  and  Mrs.  Helen 
Maxwell. 

Committee  on  nominations:  James  S. 
McCartney,  Jean  I.  Charlouis,  Marian 
L.  Odonoghue,  W.  J.  Hawks,  Harry 
W.  Mack. 

The  secretary  reported  the  renewal  of 
membership  of  the  San  Francisco  Press 
Club,  the  admission  of  the  Western 
Pennsylvania  Club  and  the  clubs  of 
Rochester,  Milwaukee,  Wilkes-Barreand 
Portland,  Ore.  Only  one,  the  Texas 
Women's  Press  Association,  had  with- 
drawn. The  total  of  clubs  is  therefore 
forty. 

Secretary  Vought  referred  feelingly  to 
the  death  of  Colonel  Cockerill.  He 
called  attention  to  the  satisfactory  pro- 
gress of  libel  reform  legislation  and  the 
offer  of  a  farm  and  hotel  in  Virginia  by 
a  Baltimore  merchant  as  the  nucleus  of 
a  home  for  aged  and  infirm  journalists. 

Treasurer  McCartney  reported  a  good 
balance  in  the  treasury.  He  has  the 
habit  of  seeing  that  this  is  as  it  should  be. 

P.  C.  Boyle,  chairman  of  the  commit- 
tee on  the  home,  reported  the  offer  of 
the  Baltimore  merchant,  but  said  that  it 
did  not  seem  entirely  disinterested  and 
had  better  be  declined.  William  Berri 
wrote  that  the  league  already  had  a  fund 
which  could  be  used  for  this  purpose. 

Interesting  speeches  were  made  on 
libel  law  reform  by  John  H.  Fow  of 
Philadelphia,  P.  C.  Boyle  and  others. 
{Continued  on  third  page.) 


OIL  CITY  DERRICK. 


p.  C.  BOVLE, 

editor  of  THE  OIL  CITY  DERRICK  AND  MEMBER  OF  THE  GOVERNING  BOARD  OF 
THE  INTERNATIONAL  LEAGUE  OF  PRESS  CLUBS. 

ADVERTISING  AGENCY  CHANGES    INSURED  AGAINST  ACCIDENTS. 


The  Firm  of  Remington  Brothers 
IS  Dissolved— R.  R.  Remington 
Will  Continue  the  Business. 
The   firm   of   Remington  Brothers, 
which  has  carried  on  a  general  adver- 
tising agency  in  New  York  and  Pitts- 
burg, was  dissolved  June  18,  R.  R.  Rem- 
ington having  purchased  the  interest  of 
his  brother. 

He  will  carry  on  the  business,  both  at 
New  York  and  Pittsburgh,  under  the  old 
firm  name.  Besides  retaining  all  ot  the 
firm's  employees  Mr.  Remington  is  add- 
ing to  the  force  of  outside  men  and  ar- 
ranging for  an  extension  of  the  business. 

The  firm  has  made  a  specialty  of 
county  seat  papers  and  large  dailies,  and 
this  feature  will  be  continued  and  fur- 
ther developed.  Among  the  firms  on 
the  list  of  the  agency's  clients  are  the 
Equitable  Assurance  Company,  the 
manufacturers  of  Sapolio;  the  Cleve- 
land Baking  Powder  Company,  Tiffany 
Glass  Company,  B.  T.  Babbitt,  Chick- 
ering  Piano  Company,  the  Foster-Mil- 
burn  Company,  Dr.  Brandreth  and  the 
Pond's  Extract  Company. 


TWIN  CITY  STRIKE  SETTLED. 

The  strike  of  the  printers  in  St.  Paul 
and  Minneapolis  is  over,  the  compositors 
having  agreed  to  return.  The  result  of 
the  strike  is  regarded  as  a  great  victory 
for  newspaper  publishers. 


The  Louisville  Courier  Journal 
Buys  a  Second  Home  and  Will 
Have  Two  Plants. 

W.  N.  Haldeman  bought  last  week 
for  the  Louisville  Courier -yournal  the 
old  custom  house  and  post-office.  The 
price  paid  was  $50,000.  The  purchase 
is  the  result  of  a  plan  long  contemplated 
by  the  Courier-  journal  Company  to  se- 
cure additional  quarters  for  the  mechan- 
ical department  of  the  paper. 

In  case  of  accident  from  fires,  torna- 
does or  other  causes  a  duplicate  office 
will  be  ready  to  enable  the  paper  to  be 
printed  without  missing  an  issue.  The 
new  plant  will  be  complete  in  every  detail. 

Presses  will  be  placed  in  the  building, 
which  is  absolutely  fire- proof  and  the 
most  substantial  structure  in  the  city, 
and  very  convenient  to  the  Courier- 
yournal  building. 


TO  SUCCEED  ELLIS  H.  MASTERS. 

J.  H.  Cook  is  to  fill  the  important 
position  in  the  advertising  department  of 
the  New  York  Tribune  formerly  occu- 
pied by  Ellis  H.  Masters. 

Mr.  Cook  is  a  young  man  of  capacity 
and  will  no  doubt  do  justice  to  the  re- 
sponsible post.  He  is  a  brother  of  Wil- 
let  F.  Cook,  advertising  manager  of 
Judge. 


A    GREAT    DAILY    IN  NORTH- 
WESTERN PENNSYLVANIA. 


Its  History — P.  C.  Boyle's  Per- 
sonality— He  Works  Hard  Tells 
the  Truth  and  Prospers— Firm 
Believer  in  Journalistic  Fra- 
ternity— A  Journal  Whose  Views 
Are  Respected  Everywhere — Com- 
plete AND  Magnificent  Mechani- 
cal Equipment. 

The  tremendous  excitement  that  fol- 
lowed the  discovery  of  oil  in  Pennsyl- 
vania some  thirty  years  ago  is  a  matter 
of  history.  It  will  be  remembered  how 
tens  of  thousands  of  people  flocked  to 
the  scene  of  the  discoveries,  and  how 
large  towns  sprang  up  almost  in  a  single 
week,  to  die  out  again  perhaps  quite  as 
rapidly  a  few  months  later,  and  be  re- 
placed by  a  "brand  new"  town  some- 
where else  in  the  oil  territory. 

Millions  of  money  naturally  changed 
hands  rapidly  in  connection  with  such 
changes  and  the  development  of  the 
almost  fabulous  "oil  wealth"  of  the 
district. 

Numerous  cliques  were  formed  to  give 
fictitious  values  to  property  here  and 
there.  Combinations  more  or  less  cor- 
rupt were  attempted  in  order  that  un- 
just or  illegal  advantages  might  be 
secured  in  connection  with  the  regula- 
tion of  the  production  of  and  traffic  in 
oil.  For  the  protection  of  the  public 
and  the  securing  of  justice  in  private 
and  public  affairs,  it  was  necessary  that 
there  should  be  a  strong  public  voice  to 
guide  sentiment,  emanating  from  a 
source  whose  honor  was  conceded  and 
intimate  with  local  affairs. 

Such  a  voice  was  found  in  the  Oil 
City  Daily  Derrick,  and  people  through- 
out the  oil  regions  soon  extended  their 
confidence  as  well  as  their  support  to  a 
journal  whose  opinions  were  manifestly 
conscientious,  and  whose  guidance  in- 
variably strengthened  the  welfare  of  the 
community. 

These  exciting  early  days  of  oildom  are 
brought  to  mind  by  an  imposing 
souvenir  number  recently  issued  by  the 
Derrick  in  commemoration  of  the  twenty- 
fifth  anniversary  of  its  establishment  as  a 
newspaper.  The  souvenir  consists  largely 
of  an  historical  and  descriptive  sketch  of 
Oil  City,  and  shows  the  wonderful 
progress  which  has  taken  place  in  twenty- 
five  years. 

The  history  of  the  paper  will  interest 
many  who  have  heard  of  the  Oil  City 
Derrick,  and  have  seen  it  quoted  in 
hundreds  of  journals. 

The  first  number  was  issued  Septem- 
ber II,  1 87 1,  by  Messrs.  Bishop,  Long- 
well  and  Herpst.  Since  then  the  his- 
tory of  the  paper  has  been  the  history  ot 
the  oil  country.  It  has  chronicled  the 
development  of  the  oil  fields  as  they 
successively  rose  and  fell.  Throughout 
its  career,  aside  from  its  potency  as  an 
influence  on  the  affairs  of  the  oil  region, 
it  has  been  "  the  Organ  of  Oil,"  and  in 
its  files  are  comprised  a  history  of  the  oil 
trade  in  the  past  two  decades  that  is 
probably  not  to  be  equaled  in  complete- 
ness by  any  other  source. 

On  August  II,  1885,  P.  C.  Boyle  be- 
came owner  and  publisher  of  the  paper. 
Since  that  time  its  progress  has  been  un- 
checked, and  to-day  it  claims  to  stand 
in  size,  circulation  and  patronage  the 
foremost  paper  in  the  entire  region. 

The  secret  of  its  success  has  been  hard 
work,  undeviating  adherence  to  the  rule 
of  publishing  the  news  and  all  the  news, 
and  recognition  of  the  fact  that  only  in 
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scrupulous  business  probity  is  there  pes. 
sibility  of  continued  business  success. 

Having  completed  the  payments  of 
purchase  money,  Mr.  Boyle  in  Janu- 
ary, 1895,  acquired  the  title  and  rights 
of  the  Derrick  Publishing  Company. 
The  capital  stock  was  increased  from 
$10,000  to  $60,000.  P.  C.  Boyle  was 
elected  president,  J.  N.  Perrine  was 


J.  N.  I'ERKINB. 

chosen  secretary  and  treasurer,  and  P. 
C.  Boyle,  J.  N.  Perrine,  A.  L.  Snell,  H. 
McClintock  and  W.  F.  Boyle  were  made 
directors. 

January  i,  1896,  these  ofificers  were 
re  elected  for  the  year  1896. 

During  its  early  years  the  Derrick 
contented  itself  with  a  desirable  location 


rather  than  architectural  beauty,  and 
accepted  some  discomfort  as  a  price  of 
undivided  attention  to  the  needs  of  the 
business.  Six  years  ago,  however,  the 
demands  for  more  room  became  urgent, 
and  steps  were  taken  to  provide  a  new 
structure. 

A  fine  edifice  was  put  up,  and  in  the 
early  part  of  1890  the  Derrick  took 
possession  of  the  solid  new  structure.  It 
is  thiee  stories  high,  the  front  being  of  \ 
pressed  brick  with  stone  trimmings.  A 
recessed  doorway  leads  to  the  office 
proper,  while  through  a  side  door  there 
is  communication  to  the  upper  floors  and 
to  the  newspaper  composing-room  and 
editorial  room  in  the  rear.  The  build- 
ing has  a  50- foot  front  and  extends  the 
j  lull  width  of  the  lot,  and  every  inch  of 
room  is  fully  occupied. 

On  the  first  floor,  to  the  right  on 
entering  the  main  door,  is  the  business 
office,  finished  in  Georgia  pine  and  fitted 
with  the  latest  style  of  office  furniture. 
Further  along  the  corridor  and  on  the 
lelt  hand  side  is  the  president'':  private 
office,  all  tastefully  furnisher).  From  the 
business  dffice,  running  back  to  the  rear 
street,  are  the  large  and  pei  fectly 
equipped  job  office  and  bindery.  On 
the  basement  floor  is  the  pressroom, 
occupying  two  thirds  of  the  entire  size 
of  the  building.  On  the  second  floor  the 
large  newspaper  composing-room,  and 
large,  bright  editorial  rooms.  The 
building  is  lighted  by  both  gas  and  elec- 
tricity and  heated  by  steam.  A  fi eight 
elevator  is  among  the  conveniences,  and 
every  detail  for  the  comlort  and  con- 
venience of  the  employees  and  facility 
for  doing  the  work  of  the  establishment 
has  been  carefully  planned  and  carried 
out. 

When  the  present  management  as- 
sumed control  of  the  Derrick  it  was  at  a 
low  ebb  in  circulation  and  standing.  Of 
,  the  "  blanket  sheet "  form,  it  was  typo- 


graphically defective.  To-day  there  is 
no  better  looking  paper  in  this  section  of 
Pennsylvania.  The  daily  edition  has  a 
large  circulation  and  an  advertising 
patronage  that  is  only  limited  by  its 
size.  It  uses  the  Associated  Press  news 
service. 

The  Derrick  issues  a  semi  weekly 
which  has  a  circulation  of  many  thou- 
sands of  copies,  while  its  Sunday  issue, 
which  was  started  in  May,  1895,  bears 
favorable  comparison  with  the  Sunday 
issues  of  the  dailies  in  much  larger 
cities. 

In  1890,  the  pressroom  of  the  Derrick 
contained  a  double  cylinder  Hoe  press, 
which  was  then  considered  the  highest 
form  of  the  press  builder's  art  for  a  hand 
feed  press,  with  a  capacity  of  4,000  an 
hour.  In  1892,  the  Hoe  press  was 
thrown  out  and  a  Sc<  It  perfecting  press 
with  a  capacity  of  12,000  four  or  eight 
page  papers  per  hour  put  in. 

A  little  previous  to  thi  i  five  Mergen- 
thiler  linotype  machines  were  installed 
as  an  experiment,  and  to-day  they  stand 
as  a  triumphant  experiment  in  the 
Derrick  office.  It  appears  that  the 
Derrick  was  the  first  Pennsylvania  paper 
to  use  the  Mergenthaler. 

A  job  office  complete  in  its  appoint- 
ments is  connected  with  the  Derrick 
office,  color  work  being  included. 

P.  C.  Boyle,  the  president  of  the 
Derrick  company,  and  editor  of  the 
paper,  is  widely  known  outside  of  his 
own  state  as  well  as  within  it.  fie  is  a 
man  of  attractive  personality  as  well  as 
mental  gifts,  and  his  energy  has  been 
evidenced  by  the  great  success  which  the 
Derrick  has  won.  His  standing  as  a 
man  of  conscientious  and  sound  judg- 
ment has  caused  his  views  on  general 
business  affairs  to  be  much  sought  after, 
and  even  such  a  great  concern  as  the 
Standard  Oil  Company  is  said  to  have 
availed  itself  of  frequent  consultation 


with  Mr.  Boyle,  and  to  have  been  in- 
fluenced in  its  operations  by  his  opinion. 

Mr.  Boyle's  independence  may  be 
judged  from  the  fact  that  among  news- 
paper men  there  is  a  belief  that  the  Oil 
City  Derrick  has  had  more  libel  suits  on 
its  hands  than  any  other  paper  in  the 
country. 

Mr.  Pcrrine's  ability  to  deal  with  the 
affairs  of  the  business  department  of 
a  paper  is  of  no  commonplace  grade,  as 
those  who  have  had  occasion  to  note  the 
business-like  way  in  which  the  Derrick'^ 
dealings  are  carried  on  are  aware. 


THE  CINCINNATI  COMMERCIAL 
TRIBUNE. 

The  Cincinnati  Commercial  Tribune 
since  the  consolidation  claims  the  largest 
circulation  ol  any  morning  paper  in  Cin- 
cinnati. ' 

The  board  of  directors  now  consists  of 
A.  Howard  H  inkle,  Charles  Fleischman, 
Norman  G.  Kenan,  H.  B.  Morehead, 
Casper  H.  Kowe,  T.  T.  GafF  and 
Stephen  H.  Wilder. 

The  organization  has  been  completed 
by  the  election  of  A.  Howard  Hinkle  to 
the  presidency  with  the  powers  and 
duties  rendered  by  him  on  the  Commer- 
ciid  Gazette.  Stephen  H.  Wilder  is  the 
vice-president  and  business  manager, 
the  idea  of  a  many-headed  management 
having  been  abandoned. 

J.  E.  Van  Doren,  the  widely-known 
general  special  agent,  of  New  York  and 
Chicago  is  the  publishers  direct  repre- 
sensalive  and  sole  agent  of  foreign 
advertising  of  the  Commercial  Tribune. 


T.  C.  Callicott,  to  whom  the  editorship 
of  the  AXhdiny  A rgics  was  tendered,  has 
accepted.  James  C.  Farrell  has  also 
taken  charge  as  business  manager. 
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AGAIN  AT  LARGE. 


NICHOLAS  J.   WEAVER   IS  AR- 
RESTED AND  LET  LOOSE. 

Famous  International  Edition  In 
DIVIDUAL  Falls  Into  the  Hands 
OF  Metropolitan  Police  and  is 
Released  as  No  One  Appeared 
Against  Him  — Some  Intekesting 
Discoveries. 

Nicholas  J.  Weaver,  famous  for  the 
fluency  of  his  speech  and  the  persuasive 
ness  of  his  pleasing  personality,  a  gentle- 
man with  a  large  history  and  an  ambition 
to  enlighten  humanity  by  means  of  in- 
ternation.il  editions  of  great  newspapers 
was  arrested  last  week  in  New  York  on 
the  suspicion  of  swindling.  He  was  re- 
leased when  the  many  who  have  made 
complaints  against  him  failed  to  appear 
to  make  charges  against  him. 

There  has  been  no  explanation  of  the 
reason  why  his  victims  refrained  to  pros- 
ecute him  other  than  that  he  had  already 
caused  them  sufficient  notoriety,  and 
they  did  not  chose  to  have  their  aflairs 
ventilated  further. 

Not  long  ago  The  Fourth  Estate 
exposed  the  record  of  Weaver  and  his 
dealings  with  many  papers  that  were  left 
to  mourn  the  moneys  he  had  collected 
on  advertising  contracts  which  they  had 
to  fulfill  while  he  enjoyed  the  use  of  the 
cash. 

At  the  time  of  the  appearance  of  the 
article  in  The  Fourth  Estate  Weaver 
disappeared,  going  on  a  trip  to  Florida 
on  his  yacht  Norma,  leaving  behind  him 
debts  at  the  Waldorf  Hotel  and  to  var- 
ious printers  and  others.  He  had  collected 
large  sums  of  money  from  a  newspaper 
which  intended  to  use  his  international 
edition  scheme. 

Last  week  the  enterprising  Weaver 
appeared  in  New  York,  and  the  detectives 
gathered  him  in.  He  was  brown  as  a 
berry  after  his  long  trip  on  the  Norma, 
but  blanched  under  his  dark  skin  as 
he  thought  of  those  who  would  accuse 
him.  His  alarm  was  unnecessary  and 
must  have  been  a  singular  sensation  to 
the  usually  nervy  Weaver.  When  no 
one  appeared  to  prosecute  him,  Weaver 
left  court  in  a  delightful  frame  of  mind, 
for  the  world  was  again  a  wide  and  fer- 
tile field  for  his  ingenuity. 

The  arrest  of  Weaver  developed  sev- 
eral interesting  facts  about  the  man, 
among  them  that  he  was  a  member  of 
several  swell  New  York  clubs,  and  his 
picture  one  of  those  in  the  Rogues'  Gal- 
lery at  Police  Headquarters.  It  is  a  good 
likeness,  though  the  features  are  dis 
torted  in  efforts  to  spoil  the  photograph. 
When  his  picture  was  taken  for  the 
police  he  was  charged  with  issuing  false 
checks  and  swindling  a  Chicago  dry- 
goods  house.  This  was  not  proven 
against  him. 

Weaver's  latest  project  was  an  elabo- 
rate plan  for  a  three  years'  tour  in  out- 
of-the-way  places  all  over  the  world. 
Talking  to  a  reporter  about  it  he  said 
that  he  oflered  Rudyard  Kipling  the  post 
of  historian  to  the  expedition  at  a  salary 
ol  $12,000  a  year,  and  that  Mr.  Kipling 
had  declined  solely  because  he  was  un- 
willing to  break  up  previously  made 
plans.  Weaver  declared  that  Kipling 
was  quite  enthusiastic  over  the  proposed 
voyage  as  a  plan  for  seeing  the  world 
from  the  best  point  of  view  and  of  supply- 
ing the  Sunday  newspapers  with  inter- 
esting travel  sketches. 

Having  failed  with  Kipling,  Weaver, 
as  he  said,  next  went  to  Crane,  the  au- 
thor of  "The  Red  Badge  of  Courage." 
Crane,  he  says,  was  also  enthusiastic, 
and  agreed  to  go  to  the  New  York  Club 
on  the  day  following  the  meeting  to  ar- 
range the  terms  on  which  he  was  to  ac- 
company the  expedition.  But  Crane 
did  not  keep  the  appointment.  Next 
Weaver  went  to  Frank  K.  Stockton. 

"He  wouldn't  consider  the  matter 
when  I  first  broached  it  to  him,"  said 
Weaver,  "and  I  didn't  blame  him 
much.  You  ought  to  see  the  home  he 
has.  Anybody  would  hesitate  about 
leaving  such  a  home.    But  alter  I  had 


explained  our  methods  and  something 
about  the  route  we  were  to  follow  he  be- 
came interested.  In  fact,  when  I  came 
away  he  told  me  not  to  consider  his  re- 
fusal absolutely  final.  He  would  con- 
sider the  matter,  he  said,  and  let  me 
know." 

His  plan,  as  he  explained  it  to  the  re- 
porter, was  to  carry  along  a  man  who 
was  an  amateur  naturalist,  a  taxider- 
mist, and  a  photographer,  learned  and 
skilful  in  all  these  matters.  His  business 
was  first  to  make  an  immense  number  of 
photographs  to  illustrate  the  newspaper 
articles,  the  magazine  articles,  and  the 
books  the  writer  would  produce;  also  to 
make  a  book  of  photographs  illustrating 
the  picturesque  coasts  ot  the  whole 
world.  In  addition  to  this,  he  was  to 
make  as  large  collections  as  possible  of 
biological  specimens — mammals,  birds 
and  insects — for  sale  to  museums  and 
collectors  of  natural  history  specimens. 
The  curios  of  all  out-ofthe  way  tribes 
and  peoples  were  to  be  collected,  also  for 
sale. 

The  outfit  was  to  include  a  reference 
library,  chiefly  works  of  natural  history, 
and  two  three-pounder  Hotchkiss  rifled 
cannon,  and  a  full  supply  of  small  arms 
and  ammunition,  for  the  route  was  to 
include  such  wild  coasts  as  the  Island  of 
Papua,  where  the  natives  are  savige  and 
would  attack  and  overwhelm  the  un- 
armed crew  of  a  becalmed  schooner 
yacht.  As  Weaver  figured  out  the  re- 
ceipts for  the  voyage,  he  would  be  able 
to  sell  a  weekly  letter  of,  say,  5,000 
words  to  100  different  newspapers  at  an 
average  price  of  fio.  This  would  yield 
$52,000  a  year. 

He  was  quite  confident  that  the  ex- 
penses of  the  yacht  for  a  year  would  not 
exceed  $15,000,  leaving  the  neat  profit 
of  $37,000  a  year  from  newspaper  articles 
alone.  He  thought  the  photographs  of 
the  three  years'  cruise  would  bring  "at 
least  $100,000."  As  to  the  natural  his- 
tory collections  and  curios,  "  the  profits 
would  be  large."  And  all  of  this  on  "  a 
capital  of  $50,000,  of  which  $30,000 
worth  of  shares  have  been  subscribed 


and  paid  up."  He  explained  that  his 
schooner  yacht  Norma  represented  $20,- 
coo  of  the  paid-up  subscriptions,  and 
when  questioned  as  to  the  actual  value 
of  the  boat  said  he  had  recently  refused 
$22,500  for  her. 

It  was  suggested  to  him  that  a 
schooner  equally  good  for  the  purpose 
could  be  built  for  $10,000  or  $20,000, 
but  to  this  he  replied  that  while  a  com- 
mon schooner  would  be  as  seaworthy  it 
would  not  serve  his  purpose  as  well  as  a 
regularly  enrolled  yacht,  and  then  he 
untolded  another  feature  of  his  plan. 

He  proposed  in  the  course  of  his 
cruise  to  arrive  in  the  Mediterranean 
next  winter  in  time  for  the  annual 
yacht  gathering  there  and  to  enter  the 
Norma  in  all  the  races  open  to  a  vessel 
of  her  class.  He  said  this  would  give 
^clat  to  the  voyage. 

He  also  proposed  to  take  part  in  the 
yachting  matters  on  the  English  coast 
early  next  year,  and  then  go  away  to  the 
fiords  of  Norway  for  the  rest  of  the  season. 
This  done,  the  coast  of  Africa  would  claim 
his  attention,  and  thereafter  the  life  of 
those  on  board  would  be  spent  in  "the- 
out-of-the-way  parts  of  the  earth."  He 
did  not  say  that  after  he  had  finished  hob- 
nobbing with  the  yachting  nobs  of  Eng- 
land there  would  be  need  of  his  seeking 
out-of-the-way  parts  of  the  earth  for  the 
sake  of  personal  freedom  and  comfort. 

He  offered  to  one  newspaper  man 
whom  he  wished  to  do  the  writing  of  the 
voyage,  after  the  famous  novelists  had 
declined  to  go,  a  "ten  per  cent,  interest 
in  the  profits  and  board  and  lodging 
thrown  in  free." 

Weaver  says  that  he  is  now  interested 
in  the  International  Publishing  and  News 
Company  of  45  William  street,  New 
York,  a  concern  which  he  says  has  a 
capital  of  $50,000.  Weaver  is  6  feet  i| 
inches  tall,  and  weighs  199  pounds.  He 
has  dark  brown  hair,  slightly  gray  on 
the  temples,  and  a  dark-brown  mous- 
tache. This  description  and  The 
Fourth  Estate's  picture  of  him  in  its 
issue  for  April  2  will  be  of  value  to 
newspaper  publishers. 


ANNUAL  GATHERING 

( Continwd  from  first  page.) 

This  was  referred  to  the  committee  on 
resolutions.  The  afternoon  session  was 
the  lively  one  as  it  decided  the  pres- 
idency. The  committee  on  nominations 
reported  as  follows:  I'or  president, 
Harry  D.  Vought,  Buffalo  Courier;  for 
vice  presidents,  Jean  I.  Charlouis, 
New  York  School  Joufnal;  William  V. 
Alexander,  Boston  Tramcripl;  Mrs.  El- 
len P.  Cromwell,  Chicago  Times- Herald; 
Max  Mays,  Baltimore  Herald;  F.  C.  Rob- 
erts, San  Francisco  Post,  and  T.  Henry  ^ 
Martin,  Philadelphia  News;  secretary, 
George  F.  Lyon,  New  York  Mail  and 
Express;  treasurer,  James  S.  McCart- 
ney, Philadelphia  Record.  Execu- 
tive committee:  T.  J.  Keenan,  Jr., 
Pittsburg  Press;  chairman,  Mrs.  Marian 
L.  Odonoghue,  Washington;  P.  C. 
Boyle,  Oil  City  Derrick;  Mrs.  Leslie  M. 
(Jordon,  Atlanta  Woman's  Press  Club; 
Mrs.  EIroy  M.  Avery,  Cleveland  Wo- 
men's Press  Club;  Col.  A.  B.  DeFrece, 
New  York  Press  Club;  Frederick  W. 
Ford,  Boston  Transcript;  Robert  B. 
Cramer,  Philadelphia  Times,  Henry  W. 
Mack,  bt.  Paul  Dispatch.  Louis  N. 
Megargee,  the  retiring  president,  is  the 
ex- officio  member  of  the  governing 
board. 

J.  H.  O'Brien,  president  of  the  Buffalo 
Press  Club,  moved  to  substitute  Samuel 
G.  BIythe,  of  the  Buffalo  Express,  for 
Vought.  This  was  lost,  the  roll  call 
being  Vought  56,  BIythe  5.  This  was 
made  unanimous  by  Mr.  BIythe's  substi- 
tute. 

Pandemonium  reigned  for  fifteen  min- 
utes, then  President  Vought  took  the 
chair  amid  cheers. 

In  the  evening  there  was  the  reception 
by  the  Scribblers,  the  women's  press  or- 
ganization of  Buffalo.  This  was  held  at  the 
Iroquois  instead  of  at  the  residence  of 
Miss  Sheldon  as  first  intended. 

The  journalistic  company  had  a 
royally  good  time.  Wit  and  wisdom 
and  the  companionship  of  Buffalo's  fair 
daughters  and  the  presence  of  the  as- 
sembled loveliness  of  delegate-femininity 
made  the  evening  one  never  to  be  for- 
gotten. 

With  adjournment  the  delegates  in- 
spected the  magnificent  Ellicott  building, 
where  they  were  handsomely  entertained 
by  the  Ellicott  Club.  This  was  an  "in- 
formal" affair,  according  to  the  pro- 
gramme, but  the  adjective  was  incom- 
petent, for  the  club  distinguished  itself 
by  its  hospitality  and  cheerful  welcome 
to  the  representatives  of  the  press. 

Wednesday  afternoon  was  devoted  to 
pleasure.  There  was  a  carriage  ride 
about  the  city  and  a  trip  along  the  river 
front.  The  Bison  city  had  full  oppor- 
tunity to  see  just  what  real  live  news- 
paper men  and  women  look  like,  and 
the  journalists  saw  a  singularly  beautiful 
city  of  busy  citizens  and  a  river  crowded 
with  commerce. 

Last  night  the  Buffalo  Press  Club  en- 
tertained their  guests  handsomely  at  the 
Iroquois  Hotel. 

The  convention  meets  in  New  York 
next  year,  the  date  to  be  fixed  by  the 
governing  board. 


OMAHA  BEE'S  SILVER  ANNI- 
VERSARY. 

The  Omaha  Bee  celebrated  the  twenty- 
fifth  anniversary  of  its  founding  by  the 
publication  of  a  magnificent  souvenir 
edition.  Its  founder,  editor  and  pro- 
prietor, Edward  Rosewater,  received  his 
friends  from  8  to  10  o'clock  in  the  court 
of  the  newspaper  building.  Many  thou- 
sand guests  took  occasion  to  congratulate 
Mr.  Rosewater  on  his  success.  The 
entire  building  was  decorated  and  il- 
luminated for  the  occasion. 


T.  B.  Eiker's  contract  as  New  York 
agent  for  the  Chicago  Chronicle  expires 
July  I  and  will  not  be  renewed. 


The  Chicago  Journal  will  during  July 
move  into  a  new  building  recently  leased 
for  its  use. 
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The  Publication  of  the 

CINCINNATI 

COMMERCIAL 

TRIBUNE 

on  June  i6th  was  the  result  of  the  consolidation  of  the 
Cincinnati  Commercial  Gazette  and  the  Cincinnati 
Tribune. 

The  number  of  copies  of  the  Commercial  Tribune 
actually  sold  on  its  first  day  of  publication  was  79,490  ; 
actual  sales  of  its  first  Sunday  issue  of  June  21st  were 
63,080,  and  the  average  sale  of  its  first  six  week-day 
issues  was  77,485. 

These  figures  confidently  warrant  the  expectation 
that  the  new  paper  will  easily  be  "  the  leading  morning 
daily  of  the  Ohio." 

Sample  copies,  Advertising  Rates,  or  other  information  on  request. 

J.  E.  Van  Doren  Special  Agency, 

Publishers'  Direct  Representatives 
and  Sole  Agents  for  Foreign  Advertising, 


FROM  THE"  AD"  FIELD 

MANY  ITEMS  OF  INTEREST  FROM 
MANY  SOURCES. 


The  Briny  Deep  and  Free  Reading 
Notices— Some  Shoe  Advertise- 
ments  of  the  Future— Condensed 
Milk  Advertising — New  Adver- 
tisers who  have  Blossomed  out 
WITH  THE  Roses — Miscellaneous 
Notes. 


IT  IS  FAIR  ENOUGH,  AFTER  ALL. 

Hall  &  Ruckel,  New  York,  proprietors 
of  Sozodont,  Spaulding's  Glue,  Madame 
Porter's  Cough  Balsam  and  other  pro- 
prietary articles,  announce  the  departure  ■ 
from  New  York,  June  2i,  of  an  open  sail 
boat  called  the  Sotodont  for  various 
European  ports  with  a  crew  ot  two  per- 
sons including  the  captain. 

Frederick  L.  Ferine,  who  has  for  some 
time  conducted  Hall  &  Ruckel's  adver- 
tising with  ability,  and  who  in  this  mat- 
ter naturally  acts  as  minister  of  naval  af- 
fairs, invites  newspapers  to  make  liberal 
mention  of  the  vessel's  departure,  and 
offers  cuts  of  the  vessel  and  portraits  of 
the  crew  to  such  publishers  as  may  see 
fit  to  use  them  in  connection  with  the 
reading  matter. 

When  requests  of  this  kind  are  made, 
they  have  rather  a  tendency  to  provoke 
irritation  on  the  part  of  those  who  re- 
ceive them.  But  why  should  not  the 
courtesy  be  extended  in  a  case  like  this 
if  a  publisher  can  spare  the  space  and  the 
firm  making  the  request  is  responsible, 
particularly  if  it  has  during  the  past  sea- 
son embarked  on  a  line  of  advertising 
which  will  aggregate  a  considerable 
amount  every  year  ? 

Free  notices  are  frequently  given  to 
concerns  whose  status  is  subject  to 
question.  Why  withhold  them  from 
first-class  commercial  houses? 

But  if  the  publisher  cannot  spare  the 
space,  that  is  another  matter. 


NEXT  SEASON'S  SHOE  PUBLICITY. 

The  W.  L.  Douglas  Shoe  Company, 
Brockton,  Mass.,  will  resume  advertising 
on  a  large  scale  this  fall;  some  of  it 
through  agents  and  some  direct. 

The  advertising  of  the  Regal  Shoe, 
which  has  been  successfully  advertised, 
is  also  to  get  additional  impetus  early 
next  season.  The  heavy  line  of  adver- 
tising which  has  been  done  this  season 
for  this  shoe  is  making  other  shoe  manu- 
facturers feel  some  anxiety  to  bestir  them- 
selves in  order  to  keep  up  in  the  proces- 
sion. The  Regal  advertising  is  done 
through  the  Niles  Agency,  Boston. 


FORTHCOMING  CIGARETTE  ADS. 

Morgan  Marshall,  29  Cortlandt  street, 
New  York,  intends  to  advertise  a  new 
brand  of  all-tobaccco  cigarettes  next  fall. 
He  will  call  them  the  Red,  White  and 
Blue  brand,  and  will  do  some  extensive 
display  work  in  monthlies  and  weeklies, 
although  he  will  not  "  talk  "  advertis- 
ing during  the  summer  months. 


CAUSE  AND  EFFECT. 

The  Welsbach  Light  Company  has 
been  advertising  liberally  for  some  time. 
It  has  sought  publicity  for  an  electric 
light,  and  the  results  of  the  expenditure 
may  be  judged  from  the  announcement 
that  a  dividend  of  20  per  cent,  has  just 
been  declared  on  the  business  of  the 
company. 

THE  LIST  WILL  BE  RESTRICTED. 

Loans  on  western  farms  are  invited 
from  investors  by  the  Bank  of  Atchison 
County,  Rockport,  Mo.  A  very  limited 
amount  of  newspaper  advertising  will  be 
done. 

POSSIBLE   "BIG  ADVERTISER." 

The  Clover  Condensed  Milk  Com- 
pany, Northville,  Mich.,  is  introducing 


its  goods  in  a  larger  measure  to  the 
retail  grocery  trade. 

If  the  "brands  "  of  milk  manufactured 
by  the  company  can  bear  the  test  of 
comparison  oy  consumers  with  the  old 
"brands  /  already  familiar  to  the  pub- 
lic, an  addition  to  this  class  of  adver- 
tising may  be  expected. 


LITTLE   ACORNS    BRING  TALL 
OAKS. 

W.  A.  Winchester,  Medford,  Mass., 
is  doing  some  advertising  in  his  own  sec- 
tion for  a  proprietary  medicine,  and 
there  is  a  possibility  that  he  will  become 
a  general  advertiser. 


A  "  YOUNG  LADY  PUBLISHER." 

Miss  Catherine  A.  Tierney,  Westfield, 
Mass.,  is  advertising  a  book  called 
"  Dreamland  Stars."  The  lady  terms 
herself  the  only  successful  young  lady 
publisher  in  America. 


THE  IDEA  IS  NOT  VERY  NEW. 

J.V.  Allen,  Holyoke,  Mass.,  adver- 
tises for  agents  throughout  the  country 
to  whom  he  will  supply  material  so  that 
they  may  become  manufacturers  on  their 
own  account. 


LAND  OF  THE   FREE,  BUT  NO 
FREE  LAND. 

Manford  &  Paulson,  land  agents.  No. 
200  Nicollet  avenue,  Minneapolis,  are 
advertising  lands  for  sale  in  western 
papers.  Weeklies  and  dailies  are  used. 


DELAWARE'S  CONTRIBUTION. 

H.  S.  Evans  &  Company,  brokers, 
Wilmington,  Del.,  are  advertising  in 
New  Jersey  and  adjacent  States. 


MISCELLANEOUS  NOTES. 

E.  H.  Eddy,  187  Front  street,  Wor- 
cester, Mass.,  will  use  magazine  space 
for  a  time  in  extending  the  sale  of  bi- 
cycle leggings. 

The  Padona  Company,  1 1 1  West  Fifth 
street,  Cincinnati,  will  test  the  virtues  of 
magazine  space  as  a  means  of  calling  at- 
tention to  a  hair  destroyer,  and  will,  no 
doubt,  not  let  the  grass  grow  under  its 
feet  in  taking  advantage  ot  the  good  re- 
sults. 

The  managers  of  the  Venetian  Bent 
Iron  Works,  18  West  23d  street.  New 
York,  have  discontinued  their  summer 
advertising,  but  will  resume  in  the  fall 
and  take  up  a  line  of  magazines. 

The  Close  and  Cone  (Quad  Camera 
advertising)  is  being  placed  by  the  New 
York  office  of  Nelson  Chesman  &  Com- 
pany. 

The  Teachers'  Improvement  Com- 
pany, Dansville,  N.  Y.,  is  doing  a  pub- 
lishing business  and  is  advertising  a  line 
of  books  in  educational  and  religious 
mediums. 

The  Van  Culin  Incubator  Company, 
Delaware  City,  Del.,  is  sending  out  or- 
ders for  advertising  to  monthlies  and 
weeklies  of  various  classes. 

The  Electric  Automatic  Clock  Com- 
pany, St.  Paul,  Minn.,  is  advertising  for 
agents  to  aid  in  the  sale  of  its  time- 
pieces. 

The  Bailey  Company,  Cooperstown, 
N.  Y.,  is  still  sending  out  advertisements 
to  papers  generally.  It  advertises  a  hair 
restorer  among  other  things. 

The  North  Shore  Manufacturing  Com- 
pany, Chamber  of  Commerce  building, 
Chicago,  is  advertising  a  medallion  head 
of  William  McKinley. 

A  history  of  the  St.  Louis  cyclone  in 
the  form  of  a  volume  of  four  hundred 
and  twenty-five  pages  is  advertised  by 


Tribune  Building,  NEW  YORK. 


the  Publishers'  Supply  Company,  69 
Emilie  building,  St.  Louis. 

The  Moxie  Nerve  Food  Company, 
Lowell,  Mass.,  has  recently  made  new 
contracts  for  advertising. 

Among  recent  additions  to  advertisers 
who  labor  to  bestow  beauty  on  the  feet 
and  their  apparel  is  the  Shinos  Manufac- 
turing Company,  93  Federal  street,  Bos- 
ton. The  company  makes  the  Shinos 
Polishing  Powder. 

It  is  stated  that  the  Associated  Fancier 
Company,  400  North  3d  street,  Phila- 
delphia, will  cater  to  the  delight  of  the 
dog  by  advertising  widely  a  new  ' '  dog 
biscuit." 


1320  Masonic  Temple,  CHICAGO. 


erous  advertising  during  the  season  of  a 
bicycle  belt. 

The  Curtis- Harrison  Advertising  Com- 
pany, No.  226  South  Spring  street,  Los 
Angeles,  Cal.,  has  started  up  as  a  com- 
bination general  and  special  agency.  It 
will  have  some  advertising  to  place,  and 
is  getting  a  list  of  papers  which  it  wishes 
to  represent  in  their  territory. 

The  J.  B.  Recorden  Company,  No. 
218  West  Fayette  street,  Baltimore,  is 
advertising  in  the  eastern  states  quite 
extensively,  offering  to  cure  chronic  dis- 
eases. The  advertising  is  placed  direct, 
and  mediums  of  general  circulation  are 
selected. 


The  Burgoon  Medicine  Company,  442 
Seventh  avenue,  Pittsburg,  is  advertis- 
ing Burgeon's  System  Renovator  in 
Pennsylvania  and  adjoining  States. 

Adams  &  Company,  corner  Sixth  av- 
enue and  Twenty-second  street.  New 
York,  are  advertising  shoes  in  connec- 
tion with  their  mail  order  department. 

H.  E.  Slagenhaup,  Taneytown,  Md., 
is  placing  orders  with  religious  papers. 
He  is  advertising  jewelry.  • 

A.  B.  Flesher  &  Company,  123  West 
23d  street.  New  York,  are  advertising  a 
magazine  and  dress  patterns  in  month- 
lies. 

A  small  advertisement  is  being  run  in 
New  England  papers  for  the  Empire 
Stay  Company,  394  Canal  street,  New 
York. 

J.  C.  Shields,  Seymour,  Ind.,  is  using 
the  classified  columns  of  western  dailies 
to  secure  agents  for  the  re-silvering  of 
looking  glasses. 

The  Standard  Steel  Tool  Company, 
Akron,  O.,  is  to  advertise  a  combination 
knife  and  saw.  It  will  be  sold  almost 
entirely  through  agents,  however,  and 
not  much  newspaper  advertising  will  be 
done. 

The  Ruby  Gore  Company,  130  Bed- 
ford street,  Boston,  is  to  do  some  gen- 


J.  O'Neill,  5135  Butler  street,  Pitts- 
burg, is  using  a  little  space  experiment- 
ally for  a  skin  liquid  which  is  a  substi- 
tute for  toilet  soap. 

The  Bliss  Manufacturing  Company, 
Westboro',  Mass.,  is  working  up  busi- 
ness throughout  the  country  for  house- 
hold novelties.  A  little  space  in  dailies 
will  be  used. 

Blake  &  Whitmore,  190  Pearl  street, 
Hartford,  Conn.,  are  advertising 
"Chainene,"  a  lubricant  for  bicycle 
chains. 

Additional  orders  have  recently  been 
sent  out  for  the  Twentieth  Century 
Bicycle  Light. 

The  Needle  Notch  Mining  Company 
is  advertising  in  mediums  of  general 
circulation.  The  manager  of  the  New 
York  office  is  John  J.  Donohue,  Room 
714,  Postal  Telegraph  Building. 

Dr.  S.  Andrew  Kilmer  has  recently 
opened  an  office  in  the  Lincoln  Build- 
ing, Union  Square,  New  York,  and  will 
advertise  his  sanitarium  and  "Cancer- 
therapium  "  in  weeklies  and  monthlies 
before  long.  The  sanitarium  is  at  Sani- 
taria Springs,  a  station  on  the  Erie  Rail- 
road. 

The  Springfield  Brewing  Company, 
Springfield,  Mass.,  is  about  to  do  some 
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advertising  in  adjacent  states.  Mediums 
of  general  circulation  will  be  used. 

The  Rushford  Pin  Company,  Law- 
rence, Mass. ,  is  resuming  the  use  of  ad- 
vertising space  and  will  cover  New  Eng- 
land.   The  business  is  placed  direct. 

The  Kola  Medical  Company,  Detroit, 
is  advertising  extensively  and  has  in- 
creased its  list  for  western  territory. 
Dailies  will  be  largely  used. 

Quincy  Van  Hummell,  manager  of 
the  Indiana  Medical  and  Surgical  Insti- 
tute, No.  60  Monument  place,  Indian- 
apolis, is  advertising  surgical  supplies 
as  well  as  the  institution  itself  in  month- 
lies and  weeklies. 


BOOK  FOR  HOTEL  ADVERTISERS. 

William  Hicks,  the  New  York  adver- 
tising agent,  has  issued  the  nineteenth 
annual  edition  of  Hicks'  Advertisers' 
Guide,  which  is  published  for  the  use  of 
the  managers  of  summer  and  winter 
resort  hotels  in  advertising  in  news- 
papers. 

Mr.  Hicks  was  the  pioneer  in  the 
tabulation,  in  clear,  concise  and  adequate 
iorm,  of  the  bewildering  array  of  con- 
fusing rates  that  confronted  the  adver- 
tisers of  hotels  in  former  days,  and  has 
not  only  done  much  to  increase  the 
privileges  extended  to  hotel  advertisers 
by  the  press,  but  to  increase  this  kind  of 
advertising. 

The  importance  which  summer 
resort  advertising  has  assumed  is 
indicated,  for  instance,  by  the  imposing 
"summer  resort"  editions,  which  the 
leading  papers  have  already  printed  or 
are  about  to  issue  for  this  season  and 
which  contain  many  of  these  "  ads." 

Mr.  Hicks'  present  volunr  e  not  only 
exhibits  the  growth  in  hotel  advertising, 
but  is  incidentally  an  additional  evidence 
of  his  energy  and  experience. 


MANCHESTER  UNION  APPOINTS 
A  NEW  YORK  AGENT. 

H.  L.  Washburn  has  been  selected  to 
represent  the  Manchester  Union  in  New 
York  among  advertisers.  His  office  will 
be  in  room  2010  in  the  new  building  of 
the  American  Tract  Society  Building. 

Mr.  Washburn  is  a  young  man  who 
has  won  some  fame  in  athletic  accom- 
plishments, particularly  as  a  quarter- 
mile  runner. 


THE  SYRACUSE  HERALD'S 
BRIGHT  IDEA. 

The  Syracuse  Evening  Herald  recently 
invited  its  readers  to  send  in  guesses  as 
to  what  the  actual  regular  sale  of  the 
Sunday  Herald  would  be  June  14. 

Correct  guesses  were  to  be  rewarded 
by  large  cash  prizes,  and  the  awards 
were  announced  June  18.  Four  persons 
received  prizes  in  cash. 


NEW  ARCHITECTURAL  JOURNAL. 

The  Architects'  and  Builders'  Review 
is  a  handsome  new  monthly  devoted  to 
architectural  and  engineering  construc- 
tion and  allied  subjects.  P.  Minton 
Smith  is  the  editor.  The  Burnett  Pub- 
lishing  Company  issue  the  paper.  It  is 
published  at  29  Broadway,  New  York. 
The  advertising  department  is  in  charge 
of  James  Rhodes. 


FUNERAL  OF  KATE  FIELD. 


May  be  Buried  near  John  Brown 
AT  North  Elba,  N.  Y. 

The  funeral  of  Kate  Field,  who  died 
in  Hawaii  on  May  19,  took  place  the 
day  following.  The  body  was  embalmed 
and  placed  in  a  temporary  vault.  Final 
disposition  of  the  body  will  depend  en- 
tirely upon  news  which  Consul-General 
Mills  receives  from  the  United  States. 

About  the  time  she  was  preparing  for 
her  visit  to  the  island  a  coast  paper  pub- 
lished a  statement  to  the  effect  that  Miss 
Field  had  said  she  was  going  to  Hawaii 
and  might  die  there;  if  she  did,  she 
wanted  her  body  taken  back  to  the 
United  States  and  buried  by  the  side  of 
John  Brown  at  North  Elba,  N.  Y. 


PORTRAITS  OF  H.  C.  BUNNER. 

Portraits  of  Henry  Cuyler  Bunner,  the 
late  editor  of  Puck,  were  seen  so  rarely 
that  wide  interest  will  be  felt  in  the  like- 
ness of  him  which  is  given  in  this  issue, 
and  for  which  we  are  indebted  to  the 
courtesy  of  the  Bookman. 

Mr.  Bunner  was  inclined  to  be  averse 
to  personal  publicity  and  rarely  con- 
sented to  the  publication  of  his  picture. 
The  portrait  given  in  The  Fourth 
Estate  at  the  time  of  his  death  was  not 
as  faithful  a  likeness  as  it  might  be  and 
the  present  one  will  give  a  better  idea  of 
the  personality  of  a  man  whose  clever 
and  sprightly  work  and  abundant  talents 
had  enlivened  the  life  of  many  thou- 
sands. 


ILL  INDUSTRY  IN  ILLINOIS. 

A  man  and  woman  of  attractive  ap- 
pearance, calling  themselves  "  Mr.  and 
Mrs.  Dunham,"  have  been  traveling 
through  Illinois  contracting  for  advertis- 
ing in  local  papers,  and  departing  alter 
insertion  without  settling  for  the  space. 
The  method  said  to  be  followed  is  as  fol- 
lows : 

"  Mr.  Dunham  calls  on  the  business 
manager  of  a  leading  paper  in  a  town, 
and  offers  to  buy  three,  four  or  five  col- 
umns of  space  in  his  publication — daily 
and  weekly — for  three  months.  He 
shows  a  receipted  bill  from  a  neighbor- 
ing newspaper,  and  copies  of  the  paper, 
to  prove  that  he  did  business  in  that 
town  and  paid  his  bills  promptly.  He 
is  to  sell  the  space  to  professional  men 
and  firms  not  general  advertisers,  and  is 
to  pay  cash  for  the  space  he  uses  im- 
mediately  after  the  first  appearance  of 
the  advertising. 

"  The  business  manager  makes  a  con- 
tract with  him,  and  after  various  kinds  of 
annoyances  the  space  is  all  sold  and  the 
ads  appear.  The  business  manager — 
who  is  morally  confident  that  he  has 
used  such  precaution  that  he  cannot  be 
swindled— looks  for  his  casti.  Dunham 
hath  it  not.  He  pays  perhaps  10  or 
20  per  cent.  of  the  amount 
due     in     cash,      and     after  much 


argument  persuades  the  business  mana- 
ger to  accept  uncollected  contracts  for 
the  balance  due.  After  two  weeks  or 
two  and  a  half  of  wrestling  with  Dun- 
ham, the  business  manager  is  usually 
willing  to  take  anything  he  can  get. 

"Dunham  leaves  town,  and  the 
paper's  regular  collector  is  sent  out  with 
the  contracts.  Then  interesting  dis- 
coveries are  made.  Some  of  the  adver- 
tisers declare  they  did  not  sign  the  con- 
tracts, others  prove  that  the  account  were 
to  be  "  traded  out, ' '  others  show  receipts 
from  Dunham  or  his  wife." 

The  Galesburg  Mail  was  among  the 
papers  that  had  a  visit  from  ' '  Mr.  and 
Mrs.  Dunham,"  and  their  successive 
sojourns  in  various  towns  have  led  to  a 
modest  stage  of  excitement  among  the 
advertising  managers  of  the  state. 


A  SPLENDID  RECORD. 

A  well-known  Chicago  newspaper 
man  says  that  the  Chicago  Chronicle, 
which  recently  completed  its  first  year, 
has  made  a  remarkable  record  and  at- 
tained a  position  seldom  secured  by  any 
paper  in  so  short  a  time. 

Horatio  W.  Seymour,  publisher,  says 
that  his  plan  from  the  start  was  to  get 
out  a  first-class  paper  for  I  cent,  just 
such  a  paper  as  the  Tribune  and  Herald 
were  then  putting  out  for  2  cents.  When 
the  cut  to  I  cent  was  made  by  these 
papers  on  November  1 1  last,  the 
Chronicle  had,  he  says,  51,000  circula- 
tion, and  stood  still  for  about  a  week  as 
a  result  of  the  sudden  competition,  con- 
tinuing to  grow  until,  six  months  after- 
wards, the  figures  had  amounted  to 
71,000. 


MOVES  WESTWARD, 

The  Northwestern  Newspaper  Union, 
an  establishment  which  for  a  long  time 
has  been  connected  with  the  St.  Paul 
Pioneer  Press  establishment,  is  to  re- 
move to  Sioux  Falls.  The  arrangements 
are  all  completed.  The  list  of  news- 
papers  which  will  be  supplied  with  patent 
insides  at  once  will  number  about  150. 


AN  EDITORIAL  REFORMER. 


Carl  Schurz,  the  Apostle  of  Civil 
Service— Peculiarities  ok  a  Pleas- 
ing Personality. 

Carl  Schurz,  the  venerable  editor  and 
apostle  of  civil  service  reform  still  writes 
all  the  political  leaders  for  Harper's 
Weekly  besides  doing  a  great  deal  of 
other  literary  work.  Under  the  head  of 
"Big  and  Brainy  Men','  the  Baltimore 
News  says  of  Mr.  Schurz: 

In  appearance  he  is  tall  and  gaunt. 
His  beard  is  still  red,  or,  rather,  red 
predominates  in  it,  although  it  contains 
considerably  more  than  a  sprinkling  of 
gray.  It  sticks  out  from  his  face  in  a 
peculiarly  aggressive  way,  and  does  not 
train  down  nicely  as  the  beard  of  a 
prosperous  merchant  would  be  expected 
to  do. 

His  eyebrows  are  very  bushy,  and  the 
hair  on  his  head  is  plentiful  when  it 
starts  to  grow,  but  it  does  not  commence 
operations  until  it  reaches  a  point  that 
hardly  warrants  the  exposed  place  in 
being  called  a  high  forehead.  When 
Mr.  Schurz  talks  one  notices  a  slight 
German  accent.  It  is  in  no  sense 
unpleasant,  nor  if  you  analyze  what  he 
is  saying  will  you  find  a  single  word 
mispronounced,  but  still  this  little  accent 
runs  through  his  whole  discourse  like  a 
thread. 

When  he  talks  he  begins  very  easily 
and  asks  a  great  many  questions.  He  is 
evidently  of  the  sort  that  allows  no  man 
to  talk  with  him  unless  he  gain  informa- 
tion from  him.  When  he  is  sure  of  his 
ground  and  sure  of  his  visitor  he  opens 
up  more  genially.  Then  his  talk  flows 
along  in  the  even,  interesting  way  for 
which  he  is  noted. 

Though  only  sixty-seven  years  of  age 
Mr.  Schurz  is  an  old  man,  and  he  evi- 
dently feels  his  years.  He  lives  during 
the  winter  with  his  friend,  Dr.  Jacobi, 
one  of  the  best-known  physicians  in 
New  York,  who  owns  a  magnificent  big 
brownstone  front  house  on  West  Thirty- 
third  street  just  off  Broadway. 

The  summer  he  spends  out  in  his 
country  place,  but  during  the  winter  he 
hibernates,  as  it  were,  with  Dr.  jacobi. 
He  occupies  a  room  on  the  second  floor 
as  his  office  or  study,  and  here  he  sits 
during  most  of  the  day  at  a  desk  just  as 
disordered  as  one  would  expect  to  find 
for  such  a  literary  man. 


WORCESTER  SPY'S  SPLENDID 
SPECIAL  ISSUE, 

The  Worcester  Spy  has  just  issued  a 
special  industrial  number,  in  which  the 
industries  of  Worcester  and  the  history 
of  the  city  were  ably  set  forth.  The  issue 
was  coincident  with  the  one  hundred 
and  twenty-sixth  anniversary  of  the 
founding  of  the  Spy,  the  paper  having 
been  established  in  1770. 


TELEPHONE  SERVICE. 


11.50 

A  WEEK 

pays  for 
New  York  City 
Telephone  Service 

15,000  Stations 
long-dlstance  telephones 
Metallic  Circuit  Lines 
Rapid  Service 

THE  METROPOLITAN 
TELEPHONE  AND 
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113  W.  38th  Su       18  Cortlandt  St. 
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UNFULFILLED  INTENTIONS. 

The  Los  Angeles  Herald  is  an  addi- 
tion to  the  long  line  of  journals  that  have 
found  just  cause  to  complain  of  the 
"Rowell  Mis-Directory." 

The  publishers  of  the  Herald  an- 
nounce that  they  will  bring  an  action  for 
heavy  damages  against  the  publishers  of 
the  volume  mentioned.  Should  they 
begin  such  a  suit  and  pursue  it  to  actual 
trial  the  result  would  no  doubt  be  a 
guarantee  that  publishers  would  thence- 
forth be  protected  to  a  certam  extent 
from  malice. 

But  the  same  threat  has  been  made 
hundreds  of  times  by  other  publishers, 
and  not  in  a  single  instance,  so  far  as 
known,  has  the  action  really  proceeded 
to  trial.  And  though  it  may  be  unsatis- 
factory for  publishers  at  large  to  remain 
without  a  verdict  which  would  be  both 
a  guarantee  and  an  example,  the  pub- 
lishers of  papers  issued  in  remote  states 
are  generally  justified  in  postponing  the 
suit. 

Suppose  the  Los  Angeles  Herald 
should  really  begin  suit  against  the  New 
York  parties,  what  sort  of  experience 
would  confront  them  ?  They  would  find 
it  necessary  to  get  ready  for  a  trip  across 
the  continent  almost  any  time  on  the 


sudden  call  of  counsel.  Witnesses — per- 
haps half  a  dozen  in  number — would 
also  have  to  be  kept  in  readiness  to  join 
in  the  continental  excursion. 

Litigants  in  New  York  courts  are  kept 
on  the  tenterhooks  for  years.  As  it 
would  be  impossible  to  tell  at  what  time 
the  presence  of  the  plaintiffs  and  their 
witnesses  would  be  required,  all  parties 
would  be  practically  disabled  for  years 
from  making  permanent  plans  covering 
their  life  at  home,  and  aside  from  that, 
more  than  one  round  trij)  from  Los 
Angeles  to  New  York  might  be  neces- 
sary. 

The  new  born  annoyance  and  uncer- 
tainties of  life  would  be  supplemented  by 
the  great  expense  involved.  So  why 
should  not  a  publisher  pause,  even  if  the 
offender  does  continue  to  sit  serenely  in 
Spruce  street  amid  Svengalian  scowls 
that  are  always  "continued  in  our 
next?  " 

The  chances  are  that  few  if  any  suits 
for  damage  against  the  Rowell  Mis- 
Directory  will  ever  be  brought  to  trial. 
The  way  of  the  ordinary  complainant  is 
too  hard.  Hut  there  is  an  easier  way 
by  which  the  publishers  can  free  them- 
selves from  the  injustice  they  complain 
of. 

It  is,  of  course,  notorious  that  the 
prestige  of  the  Rowell  concern,  which  was 
once  considerable,  has  dwindled  until  it 
is  a  mockery.  Where  a  large  proportion 
of  publishers  once  patronized  and  rec- 
ognized the  annual  publication  of  the 
concern,  the  total  of  "  patrons  "  is  now 
relatively  so  meagre  that  no  more 
crushing  commentary  on  the  way  in 
which  the  volume  has  gone  down  could 
be  put  in  evidence. 

And  yet,  as  small  as  that  proportion 
is,  it  is  sufficient  to  give  the  "  mis- 
directory  "  a  semblance  of  at  least  feeble 
vitality. 

Should  publishers  be  unanimous  in 
withholding  support  of  any  kind  from 
the  volume,  could  there  be  any  result 
but  one?  As  it  is,  the  one  publisher 
here  and  the  other  there — in  this  town 
or  that  town — inject  enough  spirits  into 
the  invalid  to  put  the  latter  through  the 
necessary  motions. 

The  conclusion  is  apparent.  If  the 
one  publisher  here  and  the  other  there 
should  join  the  example  of  those  who 
lend  no  support  to  the  book,  provoked 
publishers  would  no  longer  invoke  the 
law  only  to  find  it  insufficient  because  it 
has  not  the  power,  like  electricity,  of 
annihilating  distance. 


OF  POSITIVE  BENEFIT. 

To  the  many  delegates  of  the  Inter- 
national League  of  Press  Ciubs  who 
gathered  in  the  beautiful  city  of  Buffalo 
The  Fourth  Estate  extends  its  hearti- 
est congratulations  and  hopes  for  the 
perpetuity  of  their  useful  organization. 

The  occasion  has  been  one  of  felicita- 
tion, for  the  work  done  his  been  well 
done,  and  the  International  League  has 
again  shown  that  it  is  not  only  composed 
of  men  who  have  the  merit  of  making 
the  most  of  a  good  time,  but  of  the 
ability  to  attend  to  mutual  Isusiness  with 
earnest  intelligence. 

The  idea  of  the  press  club  and  the 
conception  of  an  organization  of  the  in- 
dividual clubs  have  done  much  for 
journalism,  as  both  have  promoted 
leelings  of  fraternity,  given  the 
strength  of  union  to  the  members  in 
efforts  for  the  betterment  of  the  profes- 
sion and  made  possible  the  calls  upon 
legislation  for  reforms  in  laws  that  were 
unjust  in  such  a  chorus  of  rightful  pro- 
test that  there  have  been  changes  in 
several  states  and  an  aroused  sentiment 
that  will  extend  until  journalism  has 
every  where  met  with  justice. 

This  is  but  one  phase  of  the  good  work 
done  and  the  shadow  only  of  the  possi- 
bilities that  must  come  to  a  body  of 
brainy  men  united  in  various  purposes 
that  lead  to  the  happiness  and  welfare 
of  the  moulders  of  public  opinion  and  the 
chroniclers  of  current  history. 

Outside  of  the  accomplishments  of  the 
business  sessions  at  Buffalo,  the  greatest 
good  of  the  gathering  has  been  in  the 
renewal  of  pleasant  acquaintances  and 
the  personal  meeting  of  men  who  only 


knew  one  another  by  their  writings;  the 
consummation  of  friendly  regard  gained 
in  reading  exchanges  through  introduc- 
tions by  mutual  friends. 

The  Fourth  Estate  has  printed  so 
many  handsome  cuts  of  newspaper  men 
that  many  were  able  to  recognize  in- 
stantly the  men  they  wanted  to  meet, 
and  the  sense  of  disappointment  frequent 
in  seeing  men  known  only  by  their  writ- 
ings was  avoided.  Then,  too,  there 
were  those  too  handsome  for  even  the 
photograph  and  the  half-tone  to  do  jus- 
tice to  and  the  surprise  and  delight  in 
meeting  them  excuse^l  the  errors  of  art 
as  applied  to  journalism. 

Mention  of  the  convention  without 
notice  of  the  ladies  would  not  only  be 
discourteous  but  utterly  ludicrous,  for  the 
greater  part  of  the  pleasure  was  due  to 
the  presence  of  the  ladies.  They  gave 
life  and  sparkle  to  the  entertainment 
and  added  largely  to  the  accomplish- 
ments of  business  sessions. 

Woman  is  an  important  component  of 
modern  newspaperdoin  and  a  conven- 
tion minus  the  bright  sister  journalists, 
and  the  good  wives,  sisters  and  sweet- 
hearts of  the  delegates,  would  have  been 
barren  of  real  interest,  and  a  really 
fine  time  would  have  been  spoilt. 

The  city  of  Buffalo  and  its  enterpris- 
prising  club  kept  every  promise  made  at 
the  Philadelphia  convention,  and  both 
are  rewarded  in  that  the  delegates  saw 
the  great  and  growing  Bison  city  to 
carry  away  with  them  a  knowledge  of 
her  attractions,  which,  in  their  capacity 
as  disseminators  of  intelligence,  must 
prove  ol  positive  benefit  to  Buffalo. 


NOT  SO  BAD  AS  PAINTED. 

The  Philadelphia  Bulletin  is  an  es- 
teemed journal  published  in  a  city  noted 
for  its  positive  Americanism,  clever  citi- 
zens and  refusal  to  be  worried,  because 
slowness  has  been  attributed  to  its  habit 
of  being  quietly  active  in  all  the  arts,  in 
fact  too  busy  to  have  time  to  be  "  fast." 

We  are  a  bit  astonished  to  find  in 
the  Bulletin  in  an  article  on  the  degrees 
of  journalism,  certain  un  Americanisms, 
such  as  the  assertion  that  the  more  ex- 
perienced the  writer,  the  less  valuable  he 
is  to  his  calling.    The  Bulletin  says: 

"In  every  other  profession,  training,  long 
service,  familiarity  with  the  technique  of  the 
function  increases  the  value  of  the  writer.  In 
the  journalism  which  is  apparently  coming  into 
vogue,  it  is  the  young,  the  inexperienced,  the 
buoyant,  ardent  young  fellows,  mistaking  their 
dreams  for  convictions,  their  ignorance  for  in- 
spiration, that  hold  the  leading  places  in  the 
press  that  now  bewilder  the  judicious.  To  have 
a  well-stored  mind,  to  have  a  clear  judgment,  to 
know  the  history  of  contemporaries,  to  be 
versed  in  the  conduct  of  affairs,  are  of  no  value 
in  the  'sensational'  journalism  of  the  epoch. 
Anything  seriou'^,  discussion  based  on  knowl- 
edge, IS  tabooed  in  the  press  that  boasts  millions 
of  readers.'  " 

This  would  not  have  been  written  had 
the  able  editor  of  the  Bulletin  been  out 
of  a  job,  for  though  he  might  have  ex- 
perienced a  temporary  trial  in  looking 
for  work,  yet  it  would  have  ended  in  find- 
ing himself  a  good  man  busy  on  some 
big  paper.  The  value  of  the  writer 
does  positively  increase  with  his 
training,  long  service  and  familiarity 
with  the  technique  of  the  function  and 
the  ratio  of  betterment  is  a  big  one,  un- 
less one  has  grown  antiquely  reminis- 
cent and  fuddle-headed  in  choosing 
between  the  value  of  the  past  as  com- 
pared with  the  present. 

The  young  fellows  buoyant  and  ar- 
dent are  not  given  to  mistaking  dreams 
for  convictions  and  ignorance  for  inspir- 
ation. They  go  to  their  beds  too  tired 
to  dream  and  their  inspiring  ignorance  is 
detected  before  it  explodes. 

It  is  true,  however,  that  the  journal- 
ism that  IS  serious  is  not  always  popular 
for  it  is  an  American  characteristic  to 
seek  the  lively  in  preference  to  the  pro- 
saic. This  has  led  to  overdoing  the 
startling  end  of  journalism  to  often 
alarming  proportions,  but  even  then 
there  is  a  corrective.  Huge  circulations 
are  not  always  impressive,  for  some 
advertisers  have  a  way  of  looking  for 
quality  as  well  as  quantity  and  seeking 
papers  going  to  people  who  buy  and 
can  afford  to  pay,  the  result  being  an 


equilibrium  of  profits  to  all  sorts  of 
newspapers. 

The  editor  of  the  Bulletin  was  essen- 
tially right  in  much  of  his  protest 
against  sensationalism,  but  wrapped  in 
his  arguments  he  grew  overheated, 
warped  in  his  judgments,  and  a  little 
wild  when  saying: 

"  There  would  no  doubt  be  a  vociferous  outcry 
if  Congress  should  take  the  press  in  hand  and 
regulate  its  ministry,  as  colleges  and  the  min- 
istry are  regulated.  It  would  be  denounced  as 
an  attack  upon  the  "  freedom  of  the  press." 
Hut  we  shall  have  to  come  to  that  unless  we  are 
willing  to  see  our  youth  perverted,  our  national 
sense  blunted,  the  very  elemental  ideas  and 
rubrics  of  decency  obliterated. 

"  A  law  enforcing  education  among  journalists, 
responsibility  in  conduct,  would  not  only  raise 
the  tone  of  public  moral-i,  it  would  immensely 
increase  the  influence  and  value  of  newspapers. 
As  It  is,  in  many  instances — in  the  majority — the 
blin  d  are  set  to  lead  the  blind,  the  weak,  the 
incapable,  to  lead  the  weak,  incapable  and  per- 
verted to  the  pit  of  worse  than  perdition." 

Congressional  meddling  with  the  press 
would  be  a  national  wrong.  The  better 
way  is  to  wait  for  the  effect  of  the  lessons 
learned  in  counting  rooms  where  the 
prosperity  of  vicious  sensationalism  is 
short  lived. 

Special  education  and  conduct,  cor- 
rective legislation  applied  to  newspaper 
men,  is  a  singular  proposition.  We  had 
the  idea  that  most  of  them  could  spell 
correctly,  and  that  as  a  class  they  did 
not  belong  with  the  category  of  crim- 
inals. 


NOTE  AND  COMMENT. 

Journalism  already  causes  a  pretty 
strong  light  to  beat  upon  some  of  its  fol- 
lowers. Editors  in-chief  generally  get 
all  they  want  of  it,  even  when  they  like 
that  kind  of  thing;  the  public  curiosity 
declines  to  be  satisfied  with  any  mere 
naming  of  the  man  who  stands  at  the 
head  of  a  great  popular  journal.  The 
great  correspondents,  who  flash  from 
place  to  place,  get  even  more  than  the 
editors;  and  positively  the  most  con- 
spicuous of  press  men  is  the  syndicate 
humorist,  says  the  Boston  Transcript. 

But  the  writing  editor  may  be  as 
obscure  as  he  likes;  he  may  have  as  often 
as  he  pleases  the  blissful  satisfaction  of 
seeing  his  best  articles  attributed  to  some- 
one else,  and  may  exalt  or  lay  low,  may 
celebrate  or  ignore,  and  be  sure  that 
neither  credit  nor  reprimand  shall  be  his, 
except  from  his  own  office  masters  ;  and 
these  the  character  of  his  employment 
permits  him  to  exchange  more  readily 
than  most  other  obscure  workers  can 
exchange  theirs ;  and  it  is  one  of  the 
odd  characteristics  of  journalism  that, 
as  a  general  thing — subject,  of  course, 
to  honorable  exceptions — the  journalist 
who  has  oftenest  changed  his  spots  is 
the  man  most  in  public  knowledge. 

When  all  is  said  and  done,  there  are 
scores  of  employments  which  are  more 
undesirable  than  that  of  the  writing  ed- 
itor, from  all  sorts  of  points  of  view. 
And  when  one  has  remained  in  one 
worthy  place  for  many  years,  con- 
scientiously discharging  a  daily  duty, 
watching  vigilantly  for  folly  to  condemn 
and  good  to  further,  and  all  that  time 
has  "uttered  nothing  base,"  he  may 
indeed  lie  down  to  pleasant  dreams 
when  all  is  done. 


Among  the  gratuitous  additions  to  the 
larder  of  the  editor  of  the  Rogers  City 
(Wiz\\.)  Advance 'Cti&  past  week  were  six 
dozen  turtle  eggs,  several  pounds  of  turtle 
meat,  a  handsome  dish  of  bull  frogs'  legs, 
two  dozen  brook  trout,  a  fat  cow,  two 
porcupines,  three  woodchucks,  a  chunk 
of  bear  meat,  a  large  mess  of  dandelion 
greens,  do.  of  wild  cowslips,  and  a  big 
basket  of  water-cress.  Who  will  now 
say  that  the  editor  is  not  one  loved  by 
his  fellow  man  ? 

The  house  committee  on  post  offices 
has  decided  to  make  a  favorable  report 
on  one  of  the  most  important  postal  rev- 
enue bills  that  has  received  the  attention 
of  that  committee  for  years.  The  bill  pro- 
vides for  "  the  return  of  certain  kmds 
of  mail  matter  without  the  prepayment 
of  postage,"  and,  it  is  estimated,  will 
net  the  government  a  revenue  of  over 
$30,000,000. 

It  is  designed  to  enable  manufactur- 
ers, publishers  and  merchants  and  other 
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large  patrons  of  the  mails  to  send  out 
postal  cards  or  envelopes  for  reply,  the 
postage  on  which  shall  be  collectable  on 
being  returned  to  them  with  the  answer. 
This  class  of  persons  now  sustain  ma- 
terial losses  through  the  distribution  of 
stamped  envelopes  for  replies,  which  are 
never  returned. 

Through  an  ingenious  device  con- 
nected with  the  proposed  bill,  and  to 
facilitate  its  operation,  to  prevent  the 
above  loss  the  postmaster  retains  a 
coupon  for  each  letter,  which  is  sold  to 
the  firm  at  postage  rates,  and  which  will 
be  turned  in  by  said  firm  upon  receipt 
of  the  reply.  It  is  expected  that  this 
safeguard  will  encourage  that  class  of 
advertising  and  information-seeking  to 
such  an  extent  that  it  will  prove  a  verit- 
able boom  tj  the  postal  service. 


An  exchange  remarks:  It  is  recorded 
that  Noah  was  the  first  advertiser.  He 
advertised  the  flood  and  it  came  through 
all  right.  The  fellows  who  laughed  at 
his  advertising  got  drowned.  Ever 
since  Noah's  time  the  advertiser  has 
been  prosperous,  while  the  other  fellow 
has  been  struggling  to  keep  his  head 
above  the  flood  of  disaster. 


Queen  Victoria  has  sent  a  donation  of 
^{^100(8500)  to  the  National  Press  Fund, 
a  beneficial  organization  which  gives  aid 
and  succor  to  editors,  reporters  and 
others  who  have  been  reduced  to  strait- 
ened circumstances  by  illness  or  loss  of 
employment,  and  makes  provision  for 
the  families  of  press  men  who  have  been 
left  without  means  of  support. 

The  annual  disbursements  of  the  fund 
are  about  $25,000  yearly.  The  period- 
ical appeals  for  subscriptions  have  been 
so  liberally  responded  to  that  the  fund  has 
now  nearly  $200,000  invested  in  United 
States  bonds.  This  is  the  first  time  that 
the  Queen  has  recognized  the  society  in 
a  financial  way. 

The  Mergenthaler  Linotype  Company 
has  declared  a  quarterly  dividend  of  2 
per  cent,  and  an  extra  2  per  cent,  for 
surplus,  payable  July  I,  to  stock  of 
record  June  22. 

The  dividend  declarations  of  this  com- 
pany are  not  surprising,  when  one  con- 
siders that  the  necessity  of  the  linotype 
in  the  newspaper  office  is  like  the  plow 
in  the  field. 


There  is  nothing  slow  about  Chicago. 
This  is  particularly  true  of  the  news- 
paper men  there.  Hustling  is  a  habit 
and  getting  out  good  papers  the  com- 
mon-place incidents  of  living.  We  were 
a  bit  astonished,  however,  to  notice 
that  at  the  benefit  last  month  of  the 
Chicago  Press  Club  Tom  Tracey  and 
Dan  Creedon  performed  star  parts,  spar- 
ring three  rounds,  with  "Parson" 
Davies  as  time  keeper.  There  was  no 
knock  out,  and  the  press  was  not  scan- 
dalized. The  next  thing  for  the  Chicago 
Press  Club  to  do  is  to  get  Corbett  and 
Fiizimmons  in  the  ring,  the  proceeds  to 
go  to  the  club.  A  nation  of  sports  would 
be  gratified  and  the  club  would  not  only 
be  famous,  but  rich. 


A  GIANT  TAX  LIST  ISSUE. 

The  issue  of  the  Chicago  Daily  Inter- 
for  June  19  consisted  of  168  pages, 
the  latter  being  of  the  usual  size. 

The  extra  space  was  required  for  the 
printing  of  a  Cook  County  delinquent 
tax  list,  which  was  almost  exclusively 
*•  figure  wjrk." 

As  there  are,  in  rough  figures,  2i 
inches  to  the  Inter-Ocean  column,  with 
seven  columns  to  the  page,  this  tax  list 
number  contained  an  extraordinary  total 
of  nearly  25,000  "inches"  of  space,  or 
nearly  350,000  lines  of  agate  space — cer- 
tainly an  immense  total  for  a  single  issue. 

What  it  means  for  a  city  to  be  popu- 
lous enough  to  have  a  community  of 
1,000,000  or  2,000,000  is  illustrated  by 
the  fact  that  if  the  names  and  street 
addresses  of  Chicago's  inhabitants  were 
set  in  solid  agate  the  imposing  space  at 
command  in  the  Inter-Ocean^ s  monster 
number  of  168  pages  would  not  have 
accommodated  more  than  a  quarter  of 
the  names,  if  as  much,  and  that  at  least 
four  such  issues  would  be  required. 


PURELY  PERSONAL. 
Col  Sheffield  Phelps,  son  of  the  late 
William  Walter  Phelps,  editor  of  the 
Jersey  City  Journal  and  the  Newark 
Daily  Advertiser,  and  one  of  the  staff 
of  Governor  Griggs,  distinguished  him- 
self at  St.  Louis  by  catching  a  sneak 
thief.  The  thief  was  in  the  room  oc- 
cupied by  J.  Frank  Fort  of  Newark. 
The  room  was  c  onnected  with  Mr. 
Phelps'  room  by  a  bath.  Mr.  Phelps  was 
shaving  when  he  heard  a  noise  in 
the  next  room,  and  he  walked  in  there. 
A  stranger  was  standing  at  the  bureau. 
Phelps  made  a  jump  for  him  and  caught 
him  by  the  throat.  There  was  a  strug- 
gle. In  the  end  the  thief  gave  in  and 
was  turned  over  to  the  police. 

General  Lloyd  Bryce,  editor  and  pro- 
prietor of  the  North  American  Review, 
and  family  are  spending  the  summer  at 
Newport,  R.  I. 

John  Henderson  Garnsey,  who  gained 
a  wide  reputation  as  a  newspaper  artist 
in  Pittsburgh,  is  now  a  Chicagoan. 
He  has  picked  up  the  hustling-for-money 
habits  of  the  people,  and  is  a  worker  in 


the  ranks  of  advertising  men.  He  per- 
petrates posters,  powerful  ones,  and 
gives  the  benefits  of  his  art  to  high-class 
advertising.  His  many  friends  will  be 
glad  to  know  that  his  present  address  is 
1417  Chaplain  Building,  Chicago.  The 
accompanying  picture  of  Garnsey  is 
taken  from  a  drawing  of  himself  by  him- 
self which  appeared  in  one  of  ^his  recent 
posters. 

John  Russell  Young  is  again  working 
for  the  New  York  Herald,  and  showing 
that  his  pen-guiding  right  hand  has  lost 
none  of  its  cunning.  The  Herald  and 
Young  are  to  be  congratulated,  for 
Young  is  a  versatile  veteran,  and  the 
Herald,  perpetually  young  and  en- 
terprising, gains  largely  by  the  good 
work  and  judgment  of  such  men  as 
Young.  James  Gordon  Bennett  appre- 
ciates the  value  of  spending  money  for 
the  best  talent,  and  smart  men  are  not 
unwilling  to  work  for  good  pay. 

Joseph  B.  McCullagh,  editor  of  the 
St.  Louis  Globe-Democrat,  has  received 
the  degree  of  doctor  of  laws  from  the 
board  of  trustees  of  McKendree  College, 
of  Lebanon,  111. 

L.  D.  Caffrain,  of  Buffalo,  will 
talk  on  "The  City  Merchant  and  His 
Country  Advertising,"  and  Nathaniel 
C.  Fowler,  Jr.,  of  New  York,  will  speak 
on  "  Local  Advertising  for  Local  News- 
papers," at  the  reunion  ofthe  New  York 
State  Press  Association,  at  Glen  Summit, 
Pa.,  next  week.  It  is  expected  that 
Mr.  Caffrain  will  take  one  side  of  the 
question  and  Mr.  Fowler  the  other,  and 
a  most  interesting  discussion  must  re- 
sult. Both  gentlemen  are  thoroughly 
posted,  Mr.  Caffrain  understanding  the 
local  side,  and  Mr.  Fowler's  opinions  on 
general  advertising  are  considered  au- 
thoritative. 

William  C.  Bryant,  publisher  of  the 
Brooklyn  Times  and  secretary  of  the 
American  Newspaper  Publishers'  Asso- 
ciation, is  to  sail  for  Europe  June  26. 
Mr.  Bryant  will  be  absent  three  or  four 
weeks. 

Editor  Byington,  of  the  Norwalk 
(Conn.)  Gazette,  has  declined  the  nom- 


ination for  lieutenant-governor  of  his 
state.  Having  served  two  terms  in  the 
lower  house  of  the  Connecticut  legisla- 
ture and  two  in  the  upper  house,  Mr. 
Byington  confesses  that  the  measure  of 
his  office-holding  ambition  is  entirely 
filled. 

Colonel  H.  C.  Akin,  since  1888  resi- 
dent manager  of  the  Western  Newspaper 
Union  at  Omaha,  has  severed  his  con- 
nection with  it  and  will  engage  in  other 
business. 

Professor  Jean  I.  Charlouis,  the  well- 
known  New  York  journalist,  has  gone 
with  his  family  to  his  beautiful  summer 
home  at  Bay  View,  Mich. 

John  B.  McPherson  has  retired  from 
the  editorial  management  of  the  Gettys- 
burg (Pa.)  Star  and  Sentinel,  and  Hart 
Gilbert  has  assumed  the  duties  of  editor. 


WICHITA  EAGLE'S  HAPPY 
THOUGHT, 
An  apt  title  appears  on  the  cover  of  a 
pamphlet  recently  issued  in  Kansas.  It 
is  the  Wichita  Eagle  Flashlight.  There 
are  only  twelve  pages  in  the  pamphlet 
and  only  a  few  hundred  words  of  reading 
matter. 

But  several  full-page  half  tones,  giv- 
ing interior  views  of  the  elegant  and 
spacious  Wichita  Eagle  office,  are  in- 
cluded. The  pleasant  though  brief 
and  unexpected  glimpse  of  this  well- 
known  Kansas  newspaper  office  seems  to 
make  the  name  of  flashlight  very  ap- 
propriate. 

NEW  GASTRONOMIC  JOURNAL. 

What  to  Eat  is  the  name  of  a  monthly 
of  which  the  first  number  will  be  issued 
in  July  by  Pierce  &  Pierce,  Minneapolis. 
Its  design  will  be  unique  and  ornate. 

The  editor  will  be  Miss  Juliet  Corson, 
of  New  York,  famous  for  her  lectures  on 
scientific  and  economic  cooking  at  the 
World's  Fair,  while  Miss  C.  C.  Bedford, 
president  of  the  New  York  Cooking 
School,  will  be  a  staff  contributor.  It 
is  also  expected  that  Mrs.  Rohr,  of 
Philadelphia,  will  be  identified  with  the 
magazine. 

FILES  ON  PARADE. 
"  Who  is  that  man  a  setlin'  there  ?  "  "  It's  Files 

on  Parade ; " 
"  He's  a  walkin'  cyclopedia,"  the  Printer's  Devil 

said. 

"What  makes  him  set  an'  write  an'  write,  this 

Files  on  Parade  ?  " 
"  He's  a  scriblin'  editorials,"  the  Printer's  Devil 

said. 

He  writes  and  reads,  and  reads  and  writes, 

throughout  the  livelong  day. 
An'  never  sez  a  blessed  word  unless  it's  worth 

the  say. 

It's  often  after  candlelight  before  he  goes  away. 
An'  he  always  gits  there  early  in  the  mornin'. 

"  It's  goin'  on  now  twenty  years  since  Files  on 
Parade, 

"  Begun  to  sline  the  printer's  ink,"  the  Printer's 
Devil  said. 

"  An'  in  that  time  you'll  find  it  true  that  Files 
on  Parade 

**  Has  slung  the  truth  an'  wisdom  too,"  the 

Printer's  Devil  said. 
He  sets  there  hot  an'  sets  there  cold,  an'  never 

sez  a  word 

A  showin'  up  the  wickedness  and  praisin'  of 
the  good. 

He's  a  royal  right  good  feller,  I  would  have  it 

understood. 
An'  he  always  gits  there  early  in  the  mornin'. 

**  If  you  want  a  match  to  light  yer  pipe,  ask 

Files  on  Parade, 
"An'  he   always   has   terbacker    too,"  the 

Printer's  Devil  said, 
"  An'  if  knowledge  'tis  yer  seekin',  ask  Files 

on  Parade, 

"For  he  always  has  a  stock  on  hand,"  the 

Printer's  Devil  said, 
An'  so  the  answer  always  is,  "  ask  Files  on 

Parade," 

When  a  feller's  up  a  stump  and  scratchin'  of 
his  head 

For  in  information  gen'ral  he's  amazin'ly  well 
read 

An'  he  always  gits  there  early  in  the  mornin'. 

"  If  you  want  to  learn  of  fioance,  ask  Files  on 
Parade 

"  He  can  tell  you  all  about  it,"  the  Printer's 
Devil  said, 

"An'  in  touchin' up  the  tariff,"  old  Files  on 
Parade 

"Can  beat  the  man  that  built  the  bill,"  the 

Printer's  Devil  said. 
He  can  talk  in  Greek  and  Latin,  he  can  think 

in  Egypshun 
He  can  down  in  writin'  English  Mister  Dana 

of  the  SuHt 

But  he  has  his  little  weakness,  it's  a  tendency 
to  pun. 

An'  he  always  gits  there  early  in  the  mornin'. 

—Exchange, 


THE  WIFE  OF  A  PRESIDENT, 

It  is  with  pleasure  that  The  Fourth 
Estate  presents  this  week  the  picture 
of  Mrs.  Harry  D.  Vought,  the  charming 
wife  of  the  new  president  of  the  Inter- 
national League  ot  Press  Clubs.  Mrs. 
Vought  is  a  great  favorite  in  Buffalo,  and 
the  members  of  the  league  know  her  to 
be  a  lovely  and  lovable  lady.  Mrs. 
Vought  has  distinguished  herself  as  a 
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MRS.  HARRV  D.  VuUGHT. 

concert  singer.  Her  voice  is  rich  and 
sympathetic,  and  her  services  are  con- 
stantly in  demand. 

Harry  D.  Vought  attributes  his  suc- 
cess in  journalism  to  his  wife's  sympathy 
and  help,  and  at  the  moment  of  his 
honors  by  the  league  does  not  hesitate 
to  say  that  the  personal  popularity  of 
his  wife  is  largely  responsible  for  his 
election  to  the  presidency. 


OBITUARY  NOTES. 

John  Doup,  one  of  the  veteran  news- 
paper men  of  Columbus,  O.,  is  dead. 
He  served  as  city  editor  of  the  Democrat 
and  later  held  the  position  on  the 
Herald.  For  many  years  he  was  the 
correspondent  of  the  Indianapolis  Sen- 
tinel. 


Captain  M,  L.  Lawrence,  the  well- 
known  marine  reporter  of  New  Orleans, 
is  dead. 


Santiago  B.  Spencer  died  on  June  10 
at  his  home  in  Havana.  He  was  di- 
rector of  the  Boletin  Comerciel  and  Ha- 
vana Weekly  Report.  On  account  of  his 
death  both  commercial  newspapers  were 
discontinued. 


Abram  W.  Lansing,  senior  editor  of 
the  Plattsburg  (N.  Y.)  Sentinel,  died  last 
week,  aged  sixty  years. 


Frank  N.  Holmes,  editor  of  the  St, 
Marys  Enterprise,  died.  He  had  been 
suffering  for  some  time  with  consump- 
tion. 


Charles  J,  Fox,  former  Baltimore 
manager  of  the  Associated  Press,  is  dead. 


AN  OLD  PRINTER  DEAD. 

Captain  C.  C.  Byrne,  one  of  the  best 
known  citizens  of  northwest  Missouri, 
died  at  his  home  in  Albany,  Mo.,  last 
week,  aged  eighty-three  years.  He 
was  a  printer  on  the  Philadelphia  Gazette 
as  long  ago  as  1837,  and  was  said  to  be 
one  of  the  oldest  printers  in  the  United 
States.  He  was  a  credit  to  his  craft  and 
worthy  of  his  wide  circle  of  iriends. 


NASTINESS  AT  AN  END, 

The  Kansas  City  Sunday  Sun  and 
its  successor,  the  News,  are  no  more. 
The  News  had  a  brief  career.  From  a 
daily  it  became  in  a  short  time  a  weekly, 
and  as  a  weekly  it  appeared  but  twice, 
when  the  editor  and  proprietor  sold  out 
the  plant  to  a  job  printer  and  left  for 
parts  unknown.  He  is  under  bond  to 
answer  before  court. 
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ADVERTISING  MEDIUMS. 

YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is   concerned    by  placing 
an    advertisement   in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\of  the  h<ruses — whether 
residences  or  stores — occupied  by  white 
persons,  A  record  unequalkd  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building, 

New  York  Representative. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  400,000  daily. 


Gross  rate,  75  cents  per  line.   Average  contract, 
about  50  cents  per  line. 

"Nkw  England's  Greatest  Newspaper." 

The  boston  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
reqnire  three  essentials : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  power. 


NEW  FEATURES  FOR  "96." 

A  TRIFLE  CHEAPER 

That  is  one  reawn  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening  Field.  The  other  reason  is 
that  It  is  a 

GREAT  DEAL  BETTER 

Than  its  contemporanes,  whicb,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

350,000  DAILY 

is  the  guaranted    circulation  of  the 
Scripps-McRae  League, 
cincinnati  post, 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KENTUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERRY,  S3  Tribune  Building,  New  York. 

CHICAGO 

JOURNAL. 

Oldest  and  best 

HOME  NEWSPAPER. 

A  DVERTISINGin newspaperiof  "known cir- 
calation"  means  "  BUSINESS."   For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bane  Bldg.,N,Y.  Chamberof  Commerce. Chicago. 

((  T  ENJOY  reading  The  Fourth  Estate,  for 
it  gives  me  information  not  only  of  interest 
but  of  positive  value." — Dr.  Nathaniei,  C. 
Fowler,  Jr. 


ADVERTISING  MEDIUMS. 

AVERAGE  CIRCULATION 
FOR  FOUR  MONTHS. 


Milwaukee,  May  i,  1896. 
State  of  Wisconsin,  ) 
Milwaukee  County,  )  "  ' 
P.  D   O'Brien,  being  duly  sworn,  says  that 
he  is  now  and  has  been  for  sixteen  years  fore- 
man of  the  newspaper  pressroom  of  the 

EVENING  WISCONSIN, 

and  has  had  charge  of  the  presses  and  paper 
used  in  printing  the  Evening  Wisconsin  ;  that 
he  knows  of  his  own  knowledge  that  the  average 
daily  circulation  of  the  Evening  Wisconsin  for 
four  months,  from  January  i,  1896,  to  May  i, 
i8q6,  was  Seventeen  Thousand  Four  Hundred 
and  Thirty-three  (17,43  i)  copies. 

P.  D.  O'BRIEN. 
Snbscribed  and  swotn  to  before  me  this  ist  day 
of  May,  1896,  A.D. 

W.  A.  BOOTH,  Notary  Public, 
Milwaukee  County. 

Sworn  Daily  Circulation  from  May  i  to 
May  8. 

Friday,  May  i,  .  .  .  18,018 
Saturday,  May  2,  .  .  18,334 
Monday,  May  4,  .  .  19,475 
Tuesday,  May  5,  .  .  19,362 
Wednesday,  May  6,  .  18,748 
Thursday,  May  7,  .  .  18,916 
Friday,  May  8,  .  .  .  i8,4CX3 
THE  EVENING  WISCONSIN  CO., 

C.  H.  EDDY,  Representative, 
10  Spruce  Street,  NEW  YORK. 


THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

ADVERTISING  AGENCIES. 

Advertisements  prepared 
by  a  staff,  clever  in  their  lines 
and  equal  to  any  demands, 
and  located  intelligently  by 
modern  methods,  backed  by 
thirty  years'  experience. 
Send  20c.  for  our  Manual. 

DODD'S 
Advertising  &  Checking 
AGENCY, 

Water  Street,  BOSTON. 
THE 

R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  York, 

will  place 

ADVERTISING 

for  first-class  6rms  in  any  field  or  medium. 

M.  B.  WILSON 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 

ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers'  lowest  rates.  Practical  and 
effective  service  in  every  line  of  business. 

W.  L.  BEADNELL, 

Advertising  Agent, 
Tribune  Building  New  York. 


A    FIFTIETH  ANNIVERSARY 
NUMBER. 

The  Scientific  American,  New  York, 
will  shortly  issue  a  special  number  in 
honor  of  the  fiftieth  anniversary  of  its 
foundation. 

A  PROGRESSIVE  WAVE. 

The  San  Francisco  Wave  has  recently 
changed  its  mechanical  appearance  and 
style,  and  is  decidedly  improved. 


THE  ORDER  IS  JUSTIFIED. 


Railroad  Companies  Call  In  Passes 
Given  to  Fakirs  Who  Sold  Them 
TO  Scalpers. 

Fakirs,  calling  themselves  journalists, 
who  prey  on  the  courtesies  of  the  rail- 
road companies,  securing  transportation 
to  sell  to  the  scalpers,  have  been  sup- 
pressed with  no  gentle  hand.  The 
Joint  Traffic  Association  has  issued  an 
order  drawing  the  lines  taut  after  July  I 
on  all  transportation  issued  on  account 
of  advertising.  The  order  prohibits  any 
advertising  by  eastern  lines  in  publica- 
tions other  than  standard  newspapers 
and  periodicals  of  regular  circulation, 
and  weeds  out  the  horde  of  other  pub- 
lications, which  secure  transportation  in 
payment  for  advertising  space  and  con- 
vert it  into  cash  by  selling  the  same  to 
the  brokers.  The  new  order  is  far 
reaching  and  is  as  follows: 

Whereas,  organized  societies,  associations, 
commercial  companies,  trade  organizations, 
theatrical,  amusement  and  baseball  companies, 
and  other  sinailar  bodies,  as  well  as  mercantile 
firms,  publish  or  control  special  issues  of  peri- 
odicals, circulars,  prospectuses,  catalogues, 
advertisements,  programmes  of  entertainments, 
etc.,  or  displaved  advertising  mediums;  and, 

Whereas,  The  use  of  such  channels  of  railroad 
advertising,  whether  paid  for  in  cash  or  in 
transportation,  or  in  part  by  each,  has  been,  and 
may  be,  equivalent  to  unauthorized  reductions 
of  agreed  fares  and  the  undue  and  preferential 
control  of  business;  therefore,  be  it 

Resolved,  That  no  company  party  to  the 
Joint  Traffic  Association  shall,  from  and  after 
July  I.  1896,  publish  or  participate  in  any  ad- 
vertisement of  said  character. 

Resolved,  That  after  said  date,  advertising 
shall  be  confined  to  regularly  published  stand- 
ard newspapers  and  periodicals  of  general  cir- 
culation, published  at  regular  intervals.  In 
contracting  for  advertising  in  such  mediums, 
and  in  issuing  transportation  therefor,  it  shall 
he  stipulated  and  agreed  that  such  transporta- 
tion shall  be  confined  to  the  bena-fide  proprie- 
tors, publishers,  editors,  officers,  employes  or 
attaches  of  such  authorized  publications,  and 
members  of  their  immediate  families. 

Individual  lines  will  please  take  necessary 
action  to  make  the  above  effective  on  date 
named. 


REAL  ENTERPRISE  OF  A  BERLIN 
NEWSPAPER. 

C.  T.  Dewey,  a  well-known  American 
newspaper  man,  for  many  years  residing 
in  Europe,  was  the  special  representa- 
tive of  the  Berliner  Lokalanzeiger,  of 
Berlin,  Germany,  at  the  republican  con- 
vention in  St.  Louis. 

This  is  the  first  time  that  a  foreign 
newspaper  has  ventured  on  the  enter- 
prise of  having  its  own  news  service  from 
any  of  our  national  conventions,  and  it 
is  to  the  credit  of  the  Lokalanzeiger  that 
it  is  to  inaugurate  a  precedent.  The 
paper,  which  is  said  to  have  a  circulation 
of  over  200,000,  has  the  reputation  of 
being  one  of  the  most  enterprising  jour- 
nals on  the  European  continent.  As  Ger- 
man, French  and  continental  papers 
generally  are  much  more  sluggish  in  the 
pursuit  of  news  than  the  papers  of  this 
country,  the  real  energy  of  the  Lokalan- 
zeiger shines  brighter  by  the  contrast. 


HE  WAS  FINED,  BUT  HE  WAS 
NOT  BEATEN. 

C.  K.  McClatchy,  the  editor  of  the 
Sacramento  (Cal.)  Bee,  v?as  adjudged 
guilty  of  contempt  of  court  last  week  and 
fined  $500  by  Judge  Catlin.  He  pub- 
lished editorials  denouncing  the  judge  in 
severe  terms  for  declaring  that  a  report 
by  the  Bee  of  a  divorce  case  to  be  false. 

McClatchy  was  admitted  to  $1,000 
bail  pending  an  application  to  the  Su- 
preme Court  for  a  writ  of  review. 

The  Bee  says,  after  the  sentence: 
"  Despite  the  admissions  of  the  court 
stenographer  of  the  incompleteness  and 
unreliability  of  his  report  of  testimony. 
Judge  Catlin  flatly  refused  to  allow  the 
defense  to  produce  witnesses — which  it 
stood  ready  to  produce — who  were  in 
the  court  at  the  time,  heard  the  testi- 
mony and  would  have  affirmed  the  cor- 
rectness of  the  Bee's  report.  The  ad- 
mitted faulty  manuscript  of  testimony 
was  the  reed  upon  which  Judge  Catlin 
proposed  to  stand,  and  upon  which  he 
does  stand." 


REMINGTONS'  LIST. 


Remingtons' 
County  Seat 
List 

(NOT  PATENTS). 

Best  Papers, 
Best  Towns, 
Best  States, 
Used  by  the 
Best  Advertisers. 

Remington 
Brothers, 

309  Broadway, 
NEW  YORK. 


REPUBLIC  CHANGES  HANDS. 

The  Washington,  D.  C,  Republic, 
which  has  been  a  republican  paper  for 
twenty  years,  published  by  Rufus  H. 
Darby,  has  been  sold  to  the  Liberty 
Publishing  Company,  a  corporation  or- 
ganized under  the  laws  of  Virginia. 

Dr.  C.  W.  Macune  is  president;  A. 
E.  Loh  secretary-treasurer,  and  John 
Critcher,  jr.,  attorney  of  the  new  com- 
pany. The  paper  has  appeared  with 
the  little  red  school  house  and  the  Amer- 
ican flag  in  the  heading  and  takes 
position  as  a  national  A.  P.  A.  paper. 

Dr.  Macune  is  a  well-known  news- 
paper man.  He  started  the  National 
Economist  in  1869,  and  was  president  of 
the  National  Farmers'  Alliance  from 
1887  to  1890.  

ANOTHER  SHORT-STORY  MAG- 
AZINE IN  BOSTON. 

The  Owl  is  a  new  Boston  venture 
modeled  after  the  Black  Cat.  Its  July 
number,  the  initial  one,  contains  half  a 
dozen  bright  short  stories  and  it  an- 
nounces future  contributions  from  Alice 
Brown  and  other  leaders  in  fiction. 


EDITOR  THRASHES  THE  MAYOR. 

Mayor  J.  B.  Simrall  entered  a  restau- 
rant and  assaulted  Ernest  Helm,  city 
editor  of  the  Lexington  Herald.  The 
mayor  had  the  worst  of  the  encounter. 
The  mayor  tried,  unsuccessfully,  to  force 
Mr.  Helm  to  reveal  the  source  of  a  cer- 
tain piece  of  information  published  con- 
cerning the  mayor. 


ANOTHER  BICYCLE  DAILY. 

A  daily  publication  devoted  to  bicy- 
cling is  to  issue  its  first  number  in  Bos- 
ton June  29.  It  is  to  be  sold  at  2  cents. 
Gerald  Deane  will  be  the  editor.  It  will 
be  published  by  the  Adage  Company, 
446  Tremont  street. 


PRESS  AND  PRINTER  MOVES. 

The  publication  office  of  Press  and 
Printer  will  in  future  be  at  68  Devon- 
shire street,  Boston. 
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VENTURES  IN  THE  NEWSPAPER 
LINE  THAT  FAIL. 


Delusion  of  Long-Felt  Wants  and 
Difficulties  of  the  Country 
Publisher— The  Will  o'  the  Wisp 
Journalistic  Barrel  of  Money. 

Many  labor  under  the  impression  that 
there  is  a  barrel  of  money  in  the  news- 
paper business,  says  Francis  F.  Hum- 
mel, editor  of  the  Dover  (N.  J.)  Index. 
So  there  is,  in  exceptional  cases,  but  the 
country  newspaper  publisher  is  not  num- 
bered with  these,  nor,  in  many  cases, 
has  the  city  publisher  any  advantage 
over  his  country  brother. 

Both  of  them  have  their  noses  bound 
to  the  grindstone,  and  after  a  weary 
grind  of  many  days,  sometimes  years, 
they  find  that  although  many  believe 
themselves  called,  but  comparatively  few 
are  chosen,  and  finally  quit  the  business 
bankrupt,  broken  in  spirit  and  health. 

It  is  a  mistaken  notion  that  a  news- 
paper can  thrive  in  every  village  of  a 
thousand  inhabitants  that  gives  no  evi- 
dences of  further  growth.  The  idea 
may  have  been  all  right  fifty  or  more 
years  ago,  when  each  village  had  a 
much  larger  extent  of  back  territory 
than  it  has  at  present;  when  the 
present  fast  mail  facilities  were  un- 
known, and  the  telegraph  did  not  reach 
every  nook  and  cranny  of  the  country, 
but  things  have  materially  changed  since 
the  war. 

People  demand  a  daily  telegraphic 
news  service,  and  they  rely  on  the  larger 
cities  for  that;  therefore  the  country 
weekly  must  be  pre-eminently  a  local 
paper — and  a  good  one  at  that — giving 
all  the  neighborhood  news  and  letting 
the  general  news  take  second  place.  It 
is  because  of  this  lack  of  attention  to  the 
demands  of  the  neighborhood  that  so 
many  country  publishers  live  from  hand 
to  mouth,  borrowing  from  the  right  hand 
to  pay  the  left. 

On  the  1st  of  January,  1895,  there 
were  293  papers,  not  including  monthly 
and  quarterly  church  papers  in  the 
State;  of  these  23,  including  the  New- 
ark Daily  Journal,  have  fallen  by  the 
wayside,  and  the  cause  of  these  suspen- 
sions is,  there  were  too  many  uninterest- 
ing, not  to  say  vapid,  papers  in  the 
Stale;  the  supply  was  far  greater  than 
the  demand. 

It  takes  something  more  than  a  ready- 
printed  side,  together  with  about  six 
columns  of  bourgeois  type,  two  of  which 
are  devoted  to  local  matters  (pro- 
viding the  editor  has  time  to  go  out  and 
gather  it),  well  sandwiched  with  patent- 
medicine  locals,  to  make  an  interesting 
local  paper,  and  the  public  discovers 
this  fact  some  time  before  the  publisher 
commences  wondering  why  his  circula- 
tion doesn't  increase. 


PISTOLS  AND  PENCILS  ALLIED. 

Conducting  a  daily  paper  just  now  in 
Bulawayo  must  be  about  as  lively  as  in 
the  early  days  of  the  profession  in  Cali- 
fornia, where  the  printers  and  editors 
were  never  certain  whether  they  would 
be  required  to  shoot  somebody  or  assist 
the  paper  to  press. 

Even  in  the  midst  of  its  worst  alarms, 
according  to  the  London  Chronicle,  Bula- 
wayo was  not  left  without  its  morning 
paper,  slthough  editors,  reporters,  and 
compositors  seem  to  have  taken  their 
turn  in  shouldering  rifles.  Thus,  the 
editorial  room  of  the  Matabele  Times 
was  adorned  with  revolvers,  while  in  the 
Composing-room  were  the  latest  styles 
of  fire-arms  standing  in  convenient 
comers,  with  well-filled  bandoliers  hung 
where  they  could  be  donned  in  a 
moment. 

In  the  publishing  office  ears  were  alert 
for  untoward  sounds,  and  the  fingers 
twitched  to  grasp  something  more  than 
string  and  wrappers.  In  fact,  the  whole 
staff  were  as  ready  to  shed  blood  as  ink. 
The  editor  calmly  observes,  '  The  cir- 
cumstances are  remarkable,  but  the 
rooming  paper  is  expected— though  the 
heayens  may  fall." 


FOR  SALE. 


ADVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Coant 
seven  words  to  the  line. 


T 


HE  EQUATOR  DEMOCRAT,  South 
Florida's  oldest  daily  paper,  published  in 
the  largest  city  of  Florida  and  most  southern  in 
the  Unjtin.  is  offered  for  sale.  A  fair  amount 
in  cash,  balance  on  approved  security.  A  chance 
for  a  newspaper  man  who  desires  to  live,  or  who 
by  reason  of  health  must  live  south.  A  bargain. 
Address,  E.  P.,  Key  West,  Fla.  

TTOR  SALE — Leading  morning  daily  of  pros- 
perous  western  state,  with  job,  book  and 
stationery  departments.  Doing  good  bvisiness. 
Will  sell  whole  or  part.  At  least  $5,000  re- 
quired. Address  "  Opportunitv,"  care  Fourth 
Estate. 

POR   SALE    AT  A   BARGAIN.— 8  horse- 
power  Otto  Gas  Engine  in  good  order. 
Enquire  of  the  SUNDAY  TRIBUNE  CO.. 
Uiica,  N.  V.  

■pOR  SALE. — A  first  class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 

BUSINESS  OPPORTUNniES. 

ADVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

A  PRACTICAL  MAN  in  newspaper  arid  job 
printing  wishes  to  locate  in,  or  within  one 
hour's  ride.  New  York  City.  Has  some  capiul, 
and  would  invest  under  certain  conditions. 
Address,  FRANCIS,  Fourth  Estate.  

SITUATIONS  WANTED. 

ADVERTISEMENTS  under  this  classifica- 
tion, 25  cents  per  line  each  insertion.  Count 
seven  words  to  the  tine. 

\X^ANTED — Position  as  circulation  manager 
by  young  man  twenty  nine  years  old. 
Have  had  sevin  years*  experience  on  metropol- 
itan papers.  Am  temperate,  well-educated,  and 
can  give  first-class  recommendations  from  pres- 
ent employer.  Address,  W.,  care  Fourth 
Estate   

CUCCESSFUL  Chicago  weekly  newspaper 
^  advertising  manager  is  open  for  an  engage- 
ment, is  al-o  good  bookkeeper,  and  can  make 
himselt  useful  all  around;  highest  references; 
14  years'  experience;  might  be  willing  to  buy 
small  interest  in  a  paying  medium.  Address, 
SUCCESS,  care  Fourth  Estate.  

POSITION  WANTED  by  young  lady  of  good 
^  address  and  business  ability.  Stenographer 
and  typewriter.  Three  years'  experience  in 
newspaper  offi-e  and  publishing  house.  Refer- 
ences. Address  E.  M.  D..  care  The  Fourth 
Estate. 

A  DVERTISING   MANAGEK  of  high-class 
weekly  desires  to  change.    Thorough  busi- 
ness man,  knows  advertisers  well,  and  unusually 
successful  in  bringing  busines<t.  "  UNTIRING, 
care  of  Fourth  E-tate. 

pEEN  10  years  pushing  circulation  of  success- 
^  ful  daily  and  weekly:  want  to  go  east.  If 
you  are  looking  for  a  man  with  both  ability  and 
experience  write  "  R.  W,"  care  of  The  Fourth 
Estate. 

ADVERTISING  MANAGER  of  leading 
magazine,  with  record  that  is  the  highest 
endorsement,  will  consider  proposition  from 
newspaper,  magazine  or  bu-iiness  hou.se.  Ad- 
dress L.  T.,  care  Fourth  Estate 

A  BLE  writer  of  stories  of  adventure,  etc., 
posses-ing  abundant  orieinality  and  versa- 
tility; good  all-round  journalist,  careful  editor; 
desires  situation.  ORIGINAL. care  of  Fourth 
Estate. 

pY  young  lady  stenographer  and  typewriter 
^  of  four  years'  expeiie  iie  in  publishing 
house.   Stenographer,  care  Fourth  Estate. 


WANTED  TO  PURCHASE. 


"VXTANT  to  bjy  paying  paper  in  town  of  5,oco 
'     or  upwards  in  New  York  or  east.  Ad- 
dress, SIX  TEEN,  care  Fourth  Estate. 

'THE  FOURTH  ESTATE  is  the  best  medium 
^  to  reach  buyers  in  the  newspaper  line.  Ad- 
vertise in  il.  Advertisements  under  this  classi- 
fication 25  cents  a  line  each  insertion.  Count 
seven  words  to  the  line. 


AMUSEMENTS. 


American  Roof  Garden,  8  p.  M. 
Broadway,  "El  Capitao,"  8.15  p.m.  Matinee 
Saturday. 

Casino,  "  In  Gay  New  York,"  8.10  p.m.  Roof 

Garden,  8  pm. 
KosTKs  &  Bial's,  8  P.M. 
Madison  Squarf,  Roof  Garden,  8.15  p.m. 
Olympia,  Fregoli,  8  p.m.    Matinee^  Wednesday 

and  Saturday. 
Proctor's,  Vaudeville,  11  a.m.  to  11  p.m.  Roof 

Garden,  8  p.  m. 


CUBSCKIBE  NOW.  and  getTHE  FOURTH 
fcBTATE  for  Two  Dollars  a  year.  W»lch 
its  constant  improvement.  If  you  wish  bound 
volumes  read  the  announcement  elsewhere  in 
this  issue. 


SPORTING  GOODS. 


SPORTING  GOODS. 


WATCH  THE 
SUNLIGHT 
GLISTEN 
ON  THOSE 
ORANGE 
RIMS! 
"  THE 

YELLOW 

FELLOW." 


NEWSPAPER  MEN 
SHOULD 

RIDE 

STEARNS 
CYCLES. 


STYLISH,    DURABLE  AND 
EASY-RUNNING. 


E.C.STEARNS&CO. 

SYRACUSE,  N.  Y. 
TORONTO,  ONT. 
BUFFALO,  N.  Y. 
SAN  FRANCISCO,  CAL. 


TINKHAM  CYCLE  CO., 
306  West  sgth  Street,  N.  Y.  City. 


BUSINESS  HELPS. 


IDEAS  FOR 
PUBLISHERS. 

THE  TRADE  PRESS,  of  Chicago, 
is  the  finest  printed  publishers'  magazine 
in  the  world,  and  contains  more  original 
matter  of  interest  than  any  other.  It  is 
the  only  journal  which  treats  of  publish- 
ing and  advertising  in  special  fields. 

Write  for  FREE  SAMPLE  COPY. 

One  Dollar  per  annum,  in  advance. 

THE  TRADE  PRESS,  Chicago. 

PAMPHLETS 

are  artistic  if  made  by 

Seaman-Presbrey  Dep't, 

874  Broadway,  New  York. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

A  LL  the  leading  English   Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Ouane  St.,  NewYork, 
one  door  east  of  Broadway. 

CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
 LOGAN,  UTAH.  

SITUATIONS. 

A  DVERTISEMENrS  under  this  clas  ifica- 
tion,  ascents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

T"HE  OBSERVER,  of  Chicago,  wants  an  able 
representative  in  the  East.  WtU  make 
liberal  arrangements  with  a  responsible  gentle- 
man, who  is  in  touch  with  the  prominent  Ea^tern 
advertising  agencies,  and  who  can  furnish  refer- 
ences. Address,  Business  Manager,  Observer, 
356  Dearborn  street.  Chicago,  III. 

AN  ADVERTISING  SOUCUORwho  is 
qualified  to  deal  succes-ifully  with  unusual 
opportunities  for  making  big  contracts  with 
considerable  profit  to  him-.elf  may  hear  of  such 
an  opportunity  by  addressing  Good  Record, 
care  of  The  Fourth  Es  tate. 

\\7'ANTED. — A  correspondent  w.th  facilities 
*     to  furnish  promptly  certain  lines  of  press 
clippings  from  Illinois,  Iowa  and  Indiana.  Ad 
dress,  "CLIPPINGS,"  care  Fourth  Estate. 

^irANTED. — A  good  advertisement  solicitor 
*•  for  daily  paper.  Reference  required. 
State  salary  or  commission.  Address,  "  PER- 
MANENCE," care  Fourth  Esr.\TE. 

T   WANT  a  bright,  sober,  steady  managing 
editor  for  small  daily.    R.  L.,  care  The 
Fourth  Estate. 

pM  PLOVERS   in   the  newspaper  field  can 
obtain  by  advertising    in  "The  Fourth 
ElSTATE  an  intelligent  grade  of  assistants  in 
various  lines. 


THE 


B 


EST 

ICYCLE 

UILT 


is  what  the  newspaper  man  wants  and 
must  have.    It  is 

STHE 
PALDING 
BICYCLE. 

ITS    NAME   ITS  GUARANTEE. 

See  that  the  CHRISTY  ANATOM- 
ICAL SADDLE— the  perfection  of 
saddle  construction — is  fitted  to  your 
Bicycle. 

SENT  FREE: 

Handsome  Illustrated  Catalogue. 

A.   G.   SPALDING  &  BROS., 

New  York.        Chicago.  Phila. 

Factory  at  Chicopee  Falls,  Mass. 

Largest  Manufacturers  in  the  World  of  Bicycles. 
Athletic  Supplies,  Bicycle  Sundries  and  Clothing. 


There's  no  doubt  about  the  advisabil- 
ity of  riding  a  wheel — the  only  ques- 
tion now  is  what  wheel  to  ride. 

MONARCH 

KING  OF  BICYCLES, 
represents  cycle  manufacture  in  its 
highest  development.    A  wheel  with 
which  no  fault  can  be  found. 


Four  model«,  $80  and  ^loo,  fully  guaran- 
teed For  children  and  adults  who  want  a 
lower  price  wheel  the  DEFIANCE  is  made 
in  eight  models,  $40 
to  875.  Send  for 
Monarch  book. 

MONARCH 
CYCLE  MFG.  CO., 
Lake,  Halsted  and 
Fulton  Sis., 

CHICAGO. 
83  Reade  St., 

NEW  YORK. 


w 


•  (  'T'HE  field  of  usefulness  for  The  Fourth 
•'■  ESTATE  is  constantly  being  enlarged. 
Your  criticisms  are  wholesome,  manly  and  im- 
piriial,  and  well  calculated  to  advance  the 
morale  of  journalism  ;  your  collections  of  facts 
connected  with  the  weekly  history  and  progress 
of  newspapers  and  of  newspaper  men  are  alike 
interesting,  newsy  and  very  readable  ;  and 
your  large  half  tone  portraits  of  noted  edi- 
tors, publishers  and  newspaper  writers  are  of 
unusually  artistic  merit  and  far  abo\  e  ordinary 
productions  of  the  kind. — Henry  Chadwick." 


lO 


THE  FOURTH  ESTATE 


JUNE  25,  1896 


PRINTERS'  SUPPLIES. 


PRINTERS  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  aM,  in  general. 


highly  satisfactory.  We  can,  therefore,  onhesi- 
latmgly  commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 


N^^^T  V^T^T^.    520-522  AMERICAN  TRACT       /^^t,^*^^.    17  and  19  QUINCY  P.  ttt  a  t^t-t  t^t^t  a 

EW  York:  ^  society  building.        L^HICAGO:        street.  rHILADELPHIA 


13  SOUTH  SEVENTH 
STREET. 


SOME  SHREWD  NEWSWOMEN, 


They  Profit  by  Tradesfolk  who 
HAVg  Foolish  Idea's  of  Advertis- 

ING. 

News-sellers  are  about  as  wide-awake 
a  set  as  you  can  find  in  the  businest 
world  of  New  York.  Particul.irly  is 
this  true  of  the  women  who  conduct  al 
fresco  newspaper  business  near  the  ele- 
vated stations  in  Harlem.  One  of  their 
method-;  for  adding  to  their  profits  is  to 
fold  the  circular  or  handl)ill  of  a  local 
merchant  in  their  Sunday  newspapers 
at  so  much  a  hundred. 

There  are  people  who  supplement  their 
advertisement  in  newspapers  by  printing 
circulars  lor  distribution,  and  they  find 
that  the  best  way  to  get  their  announce- 
ments into  many  hands  is  to  have  them 
placed  in  the  folds  of  a  Sunday  news- 
paper. Of  course,  few  peop'e  reid  the 
circulars. 

They  generally  throw  them  down 
carelessly,  when  they  open  their  papers, 
because  they  are  disposed  to  expect  much 
more  mteresting  matter — in  the  shape  of 
advertisements  and  otherwise — than  they 
are  likely  to  find  in  a  "  dodger  "  or  cir- 
cular. Siill,  the  unremunerative  prac- 
tice of  putting  these  circulars  into  papers 
is  an  extensive  one. 

The  regular  rate  charged  by  the  news- 
dealers is  20  cents  a  hundred  for  large 
circulars  or  handbills,  15  cents  for  those 
of  medium  size  and  10  cents  for  small 
ones.  This  is  for  merely  placing  the 
announcements  inside  the  papers,  the 
advertiser,  of  cour^,  supplying  the  cir- 
culars. 

THIS  IS  HIGH  PRAISE. 

J.  J.  Flynn,  editor  of  the  Chicago 
Observer,  paid  a  high  compliment  in  a 
recent  issue  to  the  Banner  of  Gold, 
saying  : 

"  The  Banner  of  Gold,  I  am  glad  to 
see,  has  succeeded  in  awakening  the 
curiosity  as  well  as  the  admiration  of 
eastern  periodical  publishers.  The  uni- 
form high  character  ot  its  literary  contri- 
butions has  brought  it  into  notice,  not 
only  in  the  east,  but  throughout  the 
country,  and  its  contributors  are  being 
sought  after  by  wide  awake  editors 
everywhere. 

"The  other  day  I  saw  a  letter  ad- 
dressed to  Mrs.  M.  Kate  Reed,  the  asso- 
ciate editor  of  the  Banner  of  Gold,  by 
the  editor  of  an  eastern  publication  of 
high  standing,  asking  her  to  favor  the 
writer  with  the  names  of  contributors  to 
the  various  departments  of  the  paper. 
Perhaps  Mr.  Besant  ii  right  after  all. 

"Perhaps  Chicago  is  destined  to  be- 
come a  great  literary  center.  I  hope  so. 
At  any  rate  I  am  glad  that  the  work  of 
Chicago  writers  is  being  recognized  by  the 
outside  world,  and  that  the  very  excel- 
lent journal  edited  by  my  friend.  Col.  N. 
A.  Reed,  and  his  accomplished  wife,  is 
meeting  with  the  appreciation  it  so  well 
deserves." 

OLD  AUSTRALIAN  DAILY. 

The  Melbourne  Argus  is  now  fifty 
years  old.  In  that  time  it  has  swallowed 
many  other  papers,  including  a  Times, 
a  Standard,  and  a  Daily  News.  Its 
present  editor,  Mr.  Haddon,  has  been  in 
charge  of  the  newspaper  for  thirty  years. 


EDITORIAL  HELPS. 

FoRTBmJNb"  VO  L  U  M  ES 

of  The  Foctrth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  ol  print. 

Vcd.  I.,  March  to  Augu<l.  1894.  inclusive  J5  00 

Vol  11.,  September,  1894,  to  Fcbru.»ry, 

189s, inclusive   5  00 

Vol.  111.,  March  to  August,  189;,  inclu- 
sive   3  50 

Vol.  IV.,  September,  1895,  to  February, 
1896,  inclusive   a  50 

Vols.  I.  and  II.,  bound  together,  a  tew 
I'^ft   10  00 

Vols.  III.  and  IV  ,  bound  tog  chf  r,  March, 

18  IS,  to  February,  1896,  inr'il^ive   5  00 

BACK  numbIiksI^' J": 

Estate  C'ln  be  had  (except  a  few  iss  ics  which 
are  out  of  print)  at  10  cen  s  each.  A<  the  edi- 
tions are  many  of  them  nearly  exhausted, 
prompt  application  ihould  be  made 

It  Y^OUR  p <p ^r  deserves  to  succ -^ed  " — ).  W. 
*     H1NKL8Y,     proprietor  Poughkeepsie 

Neius-Press 


CHICAGO'S  BE?J  FRANKLIN. 


Gift  of  the  Editor  of  the  Tribune 
TO  the  Printers  of  His  City. 

In  the  pre-ence  of  several  thousand 
persons  the  statue  of  Benjamin  Franklin 
presented  to  the  printers  of  Chicago  by 
Hon.  Joseph  Medill,  was  unveiled  with 
appropriate  exercises  in  Lincoln  park 
recently. 

The  statue  is  located  in  one  of  the 
most  beautilul  spots  of  the  park,  near  the 
lake  shore.  The  bronze  figure,  which 
represents  Franklin  as  delivering  an 
oration,  was  executed  by  Chicago's 
sculptor,  R.  H.  Park. 

The  figure  is  ot  heroic  size,  being  9 
feet  6  inches  in  height.  It  stands  on  a 
handsome  granite  base  12  feet  high,  and 
12  feet  square  at  the  foot,  making  the 
total  height  of  the  statue  21  feet  and  6 
inches. 

Near  the  statue  was  erected  a  stand  on 
which  were  seated  those  who  were  to 
take  part  in  the  unveiling  exercises,  and 
also  a  number  of  distinguished  citizens. 
In  the  center  of  the  front  row  of  chairs 
sat  Joseph  Medill,  the  donor  of  the 
statue,  and  behind  him  his  daughters, 
Mrs.  K.  S.  McCormick  and  Mrs.  R.  W. 
Patterson.  At  the  side  of  Mr.  Medill 
were  Rene  Hache,  a  lineal  descendant  of 
Benjamin  Franklin,  and  Mr.  Park,  the 
sculptor.  Among  others  on  the  platform 
were:  R.  VV.  Patterson,  R.  S.  McCor- 
mick, \Vm.  Penn  Nixon.  M.  J.  Carroll, 
Conrad  Kahler,  H.  D.  Estabrook,  John 
J.  Flynn,  D.  R.  Cameron,  Thomas 
Brenan  and  I'.  F.  Pettibone. 

A  formal  acceptance  of  the  statue  by 
the  Old-Time  Printers'  Association  was 
made  by  its  president,  Conrad  Kahler. 

The  acceptance  of  the  statue  by  the 
board  ot  commissioners  of  Lincoln  park 
was  made  by  William  Penn  Nixon,  edi- 
tor of  the  Inter  Ocean,  who  is  a  member 
of  the  board. 


POPULARITY  OF  A  PRESS. 

Frequent  stories  of  new  presses  estab- 
lished in  newspiper  offices  throughout 
the  country  prove  that  the  machines 
from  Walter  Scott  &  Company  are  still 
growing  in  popularity.  We  notice  that 
recently  splendid  Scott  presses  were 
bought  by  the  Denver  Post,  New  Or- 
leans Item  and  Toronto  Mctil. 


EDITORIAL  HELPS 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

It  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  an  1  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customepi 

AMERICAN 

PRESS 

INFORMATIOM 

BUREAU.  33  Park  Row.  New  York 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAIL)  : 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  Ifum  at  78  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 

DT  Y  \T»  Q  LEAD  PENCILS. 
1  A.  W  IN  .0  b  Di  rORS'  BLUE, 
EDITORS'  BLACK.  TRY  THEM.  Sample 
free  if  Fo"rth  Estatb  is  mentioned.  Jos. 
Dixon  Crijciblr  Co.,  Jersey  Citv  N.  J. 

PREMIUMS,  ETC. 

New  PREMIUM  CATA- 
LOGUE now  ready. 

Sent  on  request.  Address  F.  TENNYSON 
NEF.LV.  114  Fifth  avenue.  New  York 

NEWSPAPER  BRE.\KS  UP  COURT. 


Case  Postponed  Because  it  was  Re- 
ported AND  Co.MMESrED  On  IN  A 
Paper. 

An  unusual  event  occurred  last  week 
in  the  superior  court  at  Hartford,  Conn. 
It  was  the  postponement  of  a  case  because 
it  was  commented  on  by  a  newspaper 
during  its  presentation,  and  the  jurors 
admitted  reading  the  comment. 

The  lawyer  for  a  woman  who  is  suing 
a  railroad  for  burning  her  buildings  by 
engine  sparks  complained  that  his 
client  was  injured  by  an  account  of  the 
case  which  appeared  that  morning  in  the 
Springfield  Republican. 

The  judge  asked  the  jurors  if  they  had 
read  the  account,  and  some  of  them  re- 
plied that  they  had,  and  then  he  talked 
to  them  on  the  need  of  impartial  judg- 
ment, and  on  the  duty  of  giving  a  ver- 
dict on  the  facts  which  they  heard  in 
court. 

Again  this  morning  the  paper  referred 
to  the  case,  again  the  lawyer  for  the 
plaintiff  complained,  again  the  judge 
asked  if  the  jurors  had  read  the  piece, 
and  again  some  said  they  had.  Then 
the  judge  postponed  the  case  till 
October. 

In  the  mean  time  they  can  read  any- 
thing they  like. 


TRAVEL. 


No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  Englith  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  ol  block  signals  in  the  world. 

8Jf  hours.  New  York  to  Buffalo ;  9)^  hours.  New 
York  to  Niagara  Falls  ;  34  hours,  New  York 
to  Chicago;  3i3i  hours,  New  York  to  Cio- 
cinnati;  29?^  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Ttaveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 


SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  moit 
carefiil  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  ol 
the  latest  design  and  construction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  Is  the  "  Standard 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

G*n.  Manager.  Gen.  Past.  A^na . 

PROVIDENCE  LINE. 

FOR  BOSTON,  PROVIDENCE  and 
WORCESTER.  Steamers  leave  NEW  PIER 
36,  N.  R.,  one  block  above  Canal  street,  at  6 
P.M.  daily,  except  Sunday. 


INCORPORATED. 

The  Shoshone  (Utah)  Publishing  Com- 
pany has  filed  articles  of  incorporation 
with  a  capital  stock  of  $5,000,  to  carry 
on  ar  newspaper  publishing  business. 
The  trustees  for  the  first  year  are  E.  R. 
Goodman,  C.  E.  Hayden  and  C.  A. 
Gillette. 

NEWSPAPER  MAN'S  ILLNESS. 

John  T.  McEnnis,  a  newspaper  man 
who  has  done  much  work  in  Chicago 
and  St.  Louis,  is  seriously  ill  at  his  home 
at  1 135  Rutger  street,  St.  Louis.  His 
death  is  expected  at  any  hour. 

Mr.  McEnnis  worked  in  Chicago  for  a 
number  of  years.  He  was  at  one  time 
city  editor  of  the  Times.  He  filled  the 
same  position  on  the  Globe,  and  was 
connected  in  various  capacities  with  the 
Record,  the  Mail,  and  the  Associated 
Press. 

For  several  years  Mr.  McEnnis  has 
been  engaged  in  newspaper  work  in  St. 
Louis. 


it  IF  we  may  judge  by  the  numerous  responses 
^  to  our  advertisement  in  your  paper  invit- 
ing ad.  writers  to  send  for  specimens  of  our 
'Type  that  Attracts,'  the  whole  of  that  frater- 
nity must  be  readers  of  Thb  Fourth  Estate. 
We  have  catered  for  the  ad-smith,  but  never 
were  able  to  reach  him  ellectually  before." — 
American  Type  Founders'  Co, 
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HORACE  GREELEY   AS   A  SUB- 
SCRIPTION COLLECTOR. 


The  Way  in  which  Delinquent  Sub- 
scribers WERE  Invited  to  Settle 
UP  IN  1837  — It  was  Bad,  but 
Worse  Things  may  be  Done  to 
"THE  Erring"  in  1896. 

The  New  Yorker  was  a  weekly  of 
wide  renown  in  1837.  It  was  edited  and 
pu'ilished  by  Horace  Greeley  in  connec- 
tion with  one  or  two  other  men,  its  pub 
hcation  office  being  at  127  Nassau  street. 
New  York. 

It  carried  considerable  adverliiing  for 
those  times,  but  doubtles?  a  large  part 
of  the  revenue  had  to  come  Irom  sub- 
scriptions. In  wrestling  with  delinquent 
subscribers  the  forceful  and  energetic 
personality  of  Greeley  seems  to  have 
vented  itself  in  the  maintenance  of  a  col- 
umn in  ihe  Xew  Yorker  which  at  this 
day  makes  ''interesting  reading." 

Such  a  column  in  the  issue  of  the  Netv 
Yorker  tor  May  27,  1837,  is  reproduced 
below. 

No  attempt  has  been  made  to  shorten 
it,  for  the  text  incidentally  gives  some 
striking  information  as  to  conditions  that 
then  existed,  particularly  in  connection 
with  the  mailing  of  papers. 

M.  Peitingill,  of  Albany,  does  not  call  for  fiis 
paper.  If  he  intends  removing,  we  would  be 
greatly  obliged  by  his  paying  up  the  balance 
due  u-^ — Si-25- 

r.  Brooks,  of  Collinsville,  Conn.,  has  left  his 
former  residence,  and  gone — ihe  postmaster 
does  not  say  where — probably  to  Texas.  The 
gentleman  was  sadly  negligent  in  not  cancelling 
our  small  claim  of  $2  for  subscription. 

"A  Sorry  Set!" — such  was  the  exclamation 
of  our  Southern  agent,  as  he  handed  in  his  re- 
port of  the  state  of  affairs  in  New  Orleans  so 
tar  as  The  New  K!?r/tirr  is  concerned.  We  give 
the  statement  as  he  rendered  it  to  us  : 

B.  L.  Chittenden,  New  Orleans,  "no  such 

man  '*   $2  50 

J.  Robinson,  New  Orleans,  unknown....  3  00 
E.  J.  Williams,  New  Orleans,  unknown.  3  00 
J.  W.  Burgen  &  Co.,  New  Orleans,  un- 
known  3  00 

W.  Dunn.  New  Orleans,  unknown   3  00 

T.  A  James,  New  Orleans,  unknown. .. .  300 

E,  Smith.  Ntw  Orleans,  unknown   3  00 

B.  Lewitt,  New  Orleans,  unknown   3  00 

G.  A.  G.  Dirker,  New  Orleans,  unknown  3  00 
Durse    &  Farsman,  New  Orleans  un- 
known  3  00 

G.  B.  Locke,  New  Orleans,  unknown....  3  00 

J.  M.  Miller,  New  Orleans,  unknown   3  00 

A.  L.  S.  Brooks,  New  Orleans,  unknown  3  00 

Now  be  it  known  that  our  paper  has  been 
sent  weekly  for  the  last  two  years  to  the  above 
gentlemen,  who  appear  to  have  evacuated  New 
Orleans.  One  year's  subscription  was  paid  by 
each  of  them,  but  on  sending  our  collector  to 
receive  payment  for  the  second  year,  he  dis- 
covers that  they  have  taken  the  wings  of  the 
morning.  To  the  postmaster  of  New  Orleans 
we  tender  our  thanks  for  his  intention  at  some 
distant  period  to  mform  us  of  the  facts  respect- 
ing these  subscriptions  Had  he  been  some- 
what earlier  in  the  discharge  of  his  official 
duties,  much  trouble  and  some  expense  would 
have  been  spared  us. 

Taken  altogether.  New  Orleans  is  decidedly 
the  grave  of  Northern  newspaper  interest.  The 
wretched  state  of  the  mail  transportation — 
partly  owing  to  the  distance — requires  that  a 
package  should  be  hooped  with  iron  bands  to 
ensure  its  safe  arrival;  in  addition  to  all  this, 
subscribers  may  remove  to  Kam'^cbatka  or 
Tampa  Bay  years  before  we  can,  through  the 
official  medium,  learn  whether  our  paper  is 
lifted  or  suffered  to  lumber  the  shelves  of  the 
New  Oilcans  Post-Office.  We  have  strong 
misgivings  that  there  is  carelessness  some- 
where; butasiliinot  our  province  to  correct 
abuses,  we  have  resorted  to  the  only  alterna- 
tive— that  of  discontinuing  every  subscription 
where  advance  payment  has  not  been  made. 
In  consequence  of  this  arrangement,  our  list  of 
more  ihan  seventy  subscribers  has  been  re- 
duced to  something  less  than  ten. 

The  necessity  for  this  may  be  shown  in  the 
simple  fact  that  the  collector  waited  upon  the 
cashier  of  one  of  the  New  Orleans  bank*, 
presented  his  bill,  and  was  told  by  the  gentle- 
man that  ihe  paper  came  he  believed,  but  that 
he  did  not  intend  to  pay  for  it  I  Frank  in  word 
and  'n  principle  I  We  would  ask  of  our  South- 
era  subicribers  in  common  justice  to  inform  us 
when  they  purpose  removing,  even  if  they  do 
not  remit  the  amount  due.  We  can  better 
afford  to  lose  what  they  owe,  than  add,  by 
way  of  interest,  some  four  or  six  months' 
emission  of  our  piper,  to  be  sold  by  the  local 
postmaster  as  waste  paper  at  twenty-five  cents 
for  the  hundred. 

Nor  U  the  hint  applicable  alone  to  our  South- 
ern friends.  We  frequently  receive  notices 
that  Tom,  Dick  or  Harry  removed  six  months 
af o  to  Michigan  or  Wusconsin.  We  object  to 
tfie  delay,  gentlemen  —  send  us  immediate 
notice. 

J.  H.  .MORE,  P.  M.,  of  Ticonderoga,  N.  Y. 
(we  give  the  name  in  capitals)  writes  to  us 
under  the  date  of  the  19th  instant  that  we  have 
been  sending  a  paper  addreised  to  Jonas  Holden 
for  twenty  ihree  mor.ths,  arui  that  there  is  do 


such  man  in  his  neighborhood  I  This  said  J.  H. 
More  has  only  one  practicable  mode  of  prevent- 
ing us  from  writing  10  the  Postmaster-General, 
and  that  IS  to  send  us  immediately  $4.7fc  H; 
must  know  that  he  is  liablr,  and  we  do  not  feel 
disposed  to  put  up  NVith  such  a  gross  outrage 
upon  common  honesty  as  is  evidenced  by  him 
in  suffering  a  paper  to  remain  uncalled  for  dur- 
ing the  space  of  nearly  two  years.  We  give 
him  two  weeks  to  think  of  it. 

John  Simes,  of  Moresville,  N.  Y.,  hai  neg- 
lected to  pay  ui.  His  bill  is  $2  50,  which  we 
should  like  to  receive.    His  paper  is  stopped. 

W.  H  Spencer,  of  Corinth.  Vi.,  ism  arrears 
for  twenty-six  months'  subscription  to  The 
New  Yorker.  The  postmaster  does  not  inform 
us  whether  Spencer  has  run  away  or  still 
remains  in  Corinth,  Vt.  If  we  are  right  in 
concludirg  that  he  has  not  emigrated,  will  he 
send  us  $6  to  balance  accounts? 

A.  Ai  gevine,  of  79  Bedford  street,  has  re- 
ceived The  New  Yorker  thiriy  months  without 
paying  one  cent.    Thi^  is  the  first  notice. 

It  would  be  interesting  to  learn  how 
Postmaster  More,  of  Ticonderoga,  N.  Y., 
emerged  from  his  trouble  with  Greeley, 
but  it  will  probably  be  forever  unknown 
whether  that  $4.75  was  paid  to  Tke 
New  Yorker. 


VARIOUS  LIBEL  LITIGATIONS. 

A  suit  for  $25,000  damages  for  defam- 
atory libel  has  been  filed  in  the  United 
S  ates  Circuit  Court  against  the  Marietta 
(Ohio)  Register  by  the  New  York  Life 
insurance  Company.  The  basis  of 
the  suit  is  an  editorial  whii  h  appeared 
in  the  Register  on  May  11,  discussing 
the  death  of  Hamilton  Disston,  the 
millionaire  saw  manufacturer  of  Phila- 
oelphia,  whose  heirs  secured  a  life  insur- 
ance of  $1,000,000. 

The  article,  which  appeared  in  the 
editorial  columns  of  the  paper,  compared 
the  insurance  company  and  its  methods, 
so  far  as  accepting  the  insurance  esti- 
mated at  $600,000  carried  in  the  com- 
pany by  Dis--ton,  to  the  methods  of 
Holmes,  the  murderer.  The  Register 
in  its  editorial  states  that  the  methods  of 
the  company  in  accepting  the  risk  were 
criminal,  inasmuch  as  they  placed  an  un- 
just liability  upon  the  members  of  the 
company,  which  is  a  mutual  concern. 

A  jury  at  San  Diego,  Cal.,  has  dis- 
agreed in  the  suit  for  $100,000  for 
alleged  libel  brought  by  Dr.  J.  C. 
Hearne  against  M.  H.  De  Young,  pro- 
prietor of  the  San  Francisco  Chronicle. 
The  jury  stood  6  to  5.  The  alleged 
libel  connected  Hearne's  name  with  the 
murder  of  Amos  J.  Stillwell  in  Hannibal, 
Mo  ,  eight  years  ago. 

The  grand  jury  at  Pittsburg  has 
returned  true  bills  in  the  libel  suits 
entered  by  C.  L.  Magee  and  William 
Flinn  against  Alfred  Reed,  E.  W.  Bart- 
lett  and  W.  J.  Christy,  of  the  Pittsburgh 
Commercial  Gazette,  and  C.  W.  Houston, 
C.  E.  Locke,  and  the  Press  Publishing 
Company.  The  informations  were  the 
result  of  an  article  in  the  Commercial 
Gazette  and  a  cartoon  in  the  Press 
asserting  that  Migee  and  Flinn's  assist- 
ance in  the  McKinley  campaign  was  due 
to  the  receipt  of  $100,000  from  Mark 
Hanna  to  carry  on  the  fight  against 
Senator  Quay. 

J.  B.  Bjuillard,  editor  of  the  Bidde- 
ford  French  daily,  U Amerique,  has 
begun  a  suit  against  the  publishers  of 
the  Evening  Record  for  $5,000  on  a 
charge  of  libel.  The  allegation  is  that 
statements  made  in  the  Record  in  re- 
gard to  payments  of  employes  and  that 
the  paper  W40uld  shortly  suspend  publi- 
cation were  derogatory  to  the  intereits 
of  the  plaintiff. 


PRINTERS'  SUPPLIRS. 


PRINTERS?  SUPPLIES. 


CONFUSED  HIS  OCCUPATIONS. 

A.  S.  Burnell,  of  the  Burnell  Credit 
Rating  Agency,  of  Marshalltown,  la., 
and  publisher  of  Interstate  Tracer,  has 
been  found  guilty  by  a  jury,  the  charge 
against  him  being  violation  of  the  postal 
law  prohibiting  mailing  of  any  matter  on 
the  outside  of  which  is  printed  anything 
calculated  to  injure  the  credit  or  char- 
acter of  another.  In  the  distribution  of 
the  Tracer  through  the  mails,  it  was 
conclusive  in  the  mind  of  the  court  that 
Burnell  had  violated  this  regulation  by 
printing  lists  ot  alleged  dead  beats  on  the 
outer  covering  of  the  Interstate  Tracer. 
Burnell  got  bis  businesses  mixed. 


WHEN  YOU  START 
THAT  PAPER 

Concentrate  your  enerjjies  on  getting  ads  and  sub- 
scriptions, and  avoid  all  worry  and  loss  of  time  by 
placing  your  outfit  order  in  one  lot.  The  presses, 
folder,  type-setting  machines,  type,  and  materials 
can  be  bought  at  least  cost  in  this  way,  if  you  buy 
from  the  concern  that  is  the  biggest  buyer  of  print- 
ing machinery  in  the  world,  and  the  biggest  and 
most  complete  type-founding  company  in  the  world, 
and  consequently  able  to  sell  to  best  advantage. 


Convenient  to  All. — Covering  the  Continent. 


AMERICAN  g^'p.r;.""" 

Boston,  New  York,  Philadelphia,  Baltimore,  Bii6ralo,  Pittsburg,  Cleveland,  Cincinnati, 
Chicago,  St.  Louis,  Milwaukee,  Minneapolis,  Kaniai  City,  Omaha,  Denver,  Portland 
(Ore.),  San  Francisco,  Dallas,  Atlanta. 

LEADERS  OF  TYPE  FASHIONS. 


ers 


THE 


THORNE 


Newspaper 
Book  and 
Magazine 
Composition 


TYPE-SETTING 
MACHINE 

SIMPLE  IN  CONSTRUCTION.  In  use  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY  Everywhere, 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 

Chicago  ;  139  Monroe  Street.  New  Yorx  :  34  Park  Row. 


WAS  HE  RIGHT  OR  WRONG? 

The  Rev.  Dr.  Lyman  Abbott,  speak- 
ing of  the  various  professions  in  his  bac- 
calaureate sermon  to  the  students  of /fer- 
vard,  said  of  journalism: 

"The  journalist  is  the  historiih.  It 
is  more  important  to  know  what  is  going 
on  to-day  than  what  occurred  in  ancient 
Greece.  We  hear  the  cry  that  murders, 
divorces  and  all  crimes  should  be  kept 
from  the  press.  No!  We  want  a  press 
that  shall  tell  us  the  vices  of  mankind 
as  well  as  the  virtues.  The  press  is  a 
looking  glass.  We  look  in  it  every 
morning,  and  we  see  ourselves  very 
dirty. 

"But  we  do  not  want  to  find  fault 
with  the  glass.  We  want  to  wash  our- 
selves. But  there  are  looking  glasses 
and  looking  glasses.  The  press  is  not 
to  day  actuated  by  the  single  purpose  to 
tell  ihe  truth,  the  whole  truth,  and 
nothing  but  the  truth.  It  is  not  the  ed- 
itor that  any  longer  dictates  to  the  book- 
keeper, but  it  is  the  bookkeeper  who 
dictates  to  the  editor." 


AN  EDITOR  IN  LUCK. 
Editor  Beidleman,  of  the  Shickshinny 
(Pa.)  Democrat,  is  one  of  the  most  un- 
fortunate men  in  the  business.  Not  long 
ago  he  was  badly  injured  in  a  railroad 
wreck,  then  he  tell  through  a  cellar  door 
and  was  badly  hurt,  recovering  he  was 
laid  up  with  a  siege  of  the  grip.  Last 
week  he  was  working  about  his  press 
and  managed  to  get  his  arm  caught  so 
that  his  wrist  was  broken.  He  counts 
himself  lucky  as  he  has  not  yet  lost  his 
shears  and  paste. 


LIFE  INSURANCE. 


"THESE 

ARK 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  laid  last 

Lear  when  asked  by  a  Berkshire 
ite  In.'iurance  Company's  agent  to 
make  auplication  for  a  policy.  The 
Herald  chronicled  his  death  re 
cenily. 

"  These  are  hard  times"  for  his 
wife  and  children,  and  the  old 
quotation  thot  the  "street  called 
By-aiid-By  leads  to  the  house  called 
Never  "  a  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now. 

™^BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSKTTS, 

GEO.  W.  ENGLISH,  Manager, 

NEW  YORK   AND    NEW  JERSEY  Statk 
Agsnobs, 

«S3  Broadway,  NEW  YORK. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  Prbsidknt.. 


Nassau,  Cboar  and  Libebtv  STREBTa«. 
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4,000  LINOTYPES 
IN  USE.  ■ 


No  Distribution. 
No  Old  Type. 
No  Teams. 


CAPACITY.    3,600    TO  9^000  EMS 
PER  HOUR. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


THE  LlNulM'E  HAS  NO  RIVAL. 

Compare  the  ONE  MAN  records  of  the  Linotype 
with  the  "team"  records  of  type-setting  machines. 
USED  BY  LEADING  BOOK  PUBLISHERS. 
MERGENTHALER  LINOTYPE  CO., 

Tribune  Building,  NEW  YORK  CITY. 
PHIUP  T.  DODGE,  Prttident  and  G*nn-al  Manaetr. 

"STANDARD   LINOTYPE  METAL" 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  osed  and  endorsed  by  the  Leading  Publications  throughoat  the  United  State*,  and 
alio  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  bv  thh  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowBNSTEiN  &  Bug.,  Proprieton. 
Telephone,  1140  >8th  Street.  Thirteenth  Avenue  and  aoth  Street,  NEW  YORK,  U.  S.  A. 


WITH  THE  CLUBS  AND  ASSOCIA- 
TIONS. 

At  a  business  meeting  of  the  Missouri 
Press  Association,  held  on  board  of  the 
steamer  Belle  oj  Memphis,  the  following 
oflScers  of  the  association  were  elected 
for  the  ensuing  year  :  Henry  W.  Ewing, 
Jefferson  City  Tribune,  president ; 
George  W.  Trigg,  Richmond  Conserva- 
tor, first  vice-president  ;  Enos  Conger, 
Linneus  Btdleiin,  second  vice-president ; 
Euphrates  Boucher,  Mount  Vernon 
Fountain  and  Journal,  third  vice-presi- 
dent ;  H.  C.  Chinn,  Canton  Press,  re- 
cording secretary  ;  R.  M.  White,  Mex- 
ico Ledger,  corresponding  secretary  ; 
W.  L.  Thomas,  School  and  Home,  St. 
Louis,  treasurer. 


The  Northern  Editorial  Association  of 
Indiana,  at  the  meeting  in  Fort  Wayne, 
elected  the  following  officers  :  President, 
J.  B.  StoU,  of  South  Bend  ;  vice  presi- 
dents, E.  A.  K.  Hackett,  of  Ft.  Wayne 
and  Mrs.  J.  A.  Barnes,  of  Auburn  ;  sec- 
retary, J.  S.  Conlogue,  of  Kendallville  ; 
treasurer.  Dr.  A.  S.  Parker,  of  Kendall- 
ville.  The  executive  committee  is  com- 
posed of  W.  D.  Page,  Fort  Wayne  ;  F. 
N.  Willis,  Waterloo,  and  Fred.  Turn- 
egan,  Elkhart. 

The  northwestern  Minnesota  editors 
at  their  recent  meeting  in  Fergus  Falls, 
Minn.,  elected  the  following  officers  for 
the  ensuing  year:  president,  C.  C.  East- 
man, Wadena  Pioneer;  vice-president. 
Miss  Nellie  Jacobs,  Herman  Enterprise; 
secretary,  George  H.  Hamilton,  Detroit 
A'ecord;  treasurer,  W.  M.  James,  Breck- 
inridge Telegram.  Executive  committee: 
N.  J.  Trenham,  Alexandria  Central 
Citizen;  J.  E.  Kirsch,  St.  Vincent  New 
Era;  W.  A.  Simontown  Glenwood 
Herald. 


SCOTT 

Avwirvixr      newspapers  per- 
AXTpT,  fcctly,  but  it  saves  j, 

'^'^  time,    labor  and 

Perfecting  ^nP'?^^.'"  "'^ 

Pditco  Vou  can  laugh  , 

rKh-bb  at  both  Time 

and  Competitors  with  a 
Scott  in  your  pressroom. 


changes  in  interest,  etc. 

Ferdinand  Zipf  has  purchased  the 
Hopedale  (III.)  Jieview  zlviA  will  have 
entire  charge  of  this  paper. 

The  Malvern  (Pa.)  Item  has  been  sold 
to  Charles  S.  Schwartz  of  Philadel- 
phia. 

Harry  M.Peck  ^yill  succeed  Arthur  L. 
Tubbs,  who  will  retire  July  I  from  the 
editorship  of  the  Glens  Falls  (N.  Y.) 
Times. 

The  Journal,  -published  at  Bowling 
Green,  Ky  ,  has  passed  into  the  hands 
of  Benjamin  Watt  and  Nesbit  Roch- 
ester. 

The  Lithonia  (Ga.)  Lithotome  is  the 
successor  to  the  Clarkston  Clarion.  It 
will  be  published  under  the  manage- 
ment of  Mr.  Haddocks,  and  it  is  believed 
that  it  will  be  a  success. 

The  Fredericksburg  (Va.)  Star  is  now 
under  the  control  of  W.  Seymour  White 
and  A.  T.  Embrey,  who  purchased  it 
Irom  R.  B.  Merchant. 

W.  R.  Crabtree  has  purchased  the 
Southern  Poultry  and  Live  Stock  Jour, 
nal,  published  at  Chattanooga.  Tenn. 
Mr.  Crabtree  will  consolidate  it  with  his 
paper,  Crabtree' s  Farmer. 

Mayor  James  A.  Hood  has  obtained 
control  ot  the  Aberdeen  (Wash.)  Re- 
corder. 

Remarques,  the  society  paper  of 
Syracuse,  N.  Y. ,  has  made  a  change  in 
editorial  management.  Harold  Mc- 
Grath,  who  was  the  managing  editor, 
and  William  A.  Niver,  society  editor, 
retire.  Wesley  Lyman  assumes  editorial 
control  of  the  paper.  Mr.  McGrath  has 
joined  the  New  York  Sunday  World. 


MINOR  NOTES. 


The  Chatham  (N.  Y.)  Courier  had  a 
very  good  and  prompt  convention  issue. 

The  Staten  Islander,  Stapleton,  N. 
Y.,  is  now  a  "  home-print  paper." 


New  York— Times  Bldg. 
Chicago— Monadnock  Bldg. 

Send for  prieet. 


Walter  Scott  &  Co.,  K.-Iol  ca^l^r  w^^^^^ 

PLAINFIELD,  N.  J.    Send/or  our  Illustrated  Catalogue. 


NEWSPAPER  MAN  SENTENCED. 

Oliver  M.  Shedd,  editor  of  the  Pough- 
keepsie  (N.  Y.)  Evening  Star,  who 
pleaded  guilty  ot  grand  larceny  in  steal- 
ing over  $9,000  from  the  Order  of  United 
i  riends,  has  been  sentenced  to  three 
u.onths  in  the  county  jail. 


We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Managkr. 
No.  156  Ftilton  Street,  New  York. 

MISCBLLANEO  US. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to  rent  firora  I5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  for 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rate*. 


RECENT  NEW  ENTERPRISES. 

The  Evening  Star  has  begun  its  career 
at  Portsmouth,  Va.  Charles  T.  Bland 
is  managing  editor. 

Colorado  city  has  a  new  daily,  The 
Iris.  It  is  a  bright  little  paper,  well 
edited  by  Editor  Epperson. 

A  semi-monthly  French  newspaper, 
called  Les  Clochers,  has  begun  its  career 
at  Red  Lake  Falls,  Minn.,  with  Rev.  E. 
FayoUe  as  publisher. 

The  Navasota  (Tex.)  Tablet,  which 
suspended  recently,  will  resume  publica- 
tion in  July.  Thomas  P.  Maddox  will 
be  the  editor  as  before. 

A  new  paper  has  been  started  at  Joliet, 
Mont.,  called  the  Carbon  County  Sen- 
tinel.   B.  A.  Harlan  is  the  publisher. 


SUSPENSIONS. 


The  Harriman  (Tenn.)  Daily  and 
Weekly  Progress  has  suspended.  The 
Advance  has  purchased  the  business  and 
good  will. 

The  Rochester  (N.  Y.)  Sunday  Her- 
ald, published  for  the  last  fifteen  years, 
failed  to  appear  this  week. 

One  reason  for  not  issuing  the  paper 
was  the  fact  that  United  Press  dis- 
patches could  not  be  secured  longer  un- 
less arrearages  were  paid,  and  the  re- 
ceiver was  reluctant  to  attempt  to  secure 
a  working  force  without  being  able  to 
guarantee  the  pay  of  the  men. 

It  is  said  that  the  suspension  is  but 
temporary,  and  that  during  the  present 
week  a  stock  company  will  be  formed, 
the  press  arrearages  paid  up  and  the 
issue  of  the  paper  resumed. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory,  i6th  st.  and  Ashiand  ave.,CHICAGO. 
NEW  YORK  OFFICE.  534  Temple  Court. 
BOSTON  OFFICE,  a  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 

THE  LOVEJOY  CO.,       Establishkd  1853. 

ELECTROTYPERS 

and  manufacturers  ol  Electrotype  Machinery, 
444-446  Pearl  Street.  New  York, 


CTEREOTYPE,  linotype  and  klbctro- 
Tvpsmetals;  copper annodes;  zinc  pijitks 
for  etchmg.    MERCHANT  &  CO.,  Inc., 
517  Arch  street,  Philadelphia,  Pa. 


DT  M  rjpD  C  for  Thb  Fourth  Estatk 
Ul  1>  l_/J-,lVO  ^iti,  patent  extensible 
back,  capable  of  holding  a  year's  supply  if  de- 
sired, will  be  supplied  at  office  for  or  by 
mail,  prepaid,  $1.50. 

HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St.,  and  30  Beekman  St..  N.  Y. 

DRESSES  AND  PRINTING  MACHINERY 
^  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  Thk  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

IJf    F.  McCAFFERTY,  electrotyper, 

^  4a  AND  44  Bo^fD  Strbbt, 

PRANK  LESLIE  BUILDING,  New  York. 

TF  you  use  ELECTROS  send  to  CRASKE  for 
^  prices.  Superior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE,  45  &  47  Ro»e  St..  N.  Y. 

NEWSPAPER— Rollsorsheeu.  Firstquality. 
Write  A.G.  ELLIOT&CO..  Phila.,  Pa. 


EDITORIAL  HELPS 

THE  FOURTH  ESTATE. 

XTC^J  TAT"  September  i,  1895, 
V  VJJL,.  1  V  to  March  I,  1896. 


$2.^0 


POSTAGE 
INCLUDED. 


bound 
in  one. 


VOLS.III-IV 

(Year  ending  March  I,  1896). 

640  pages,  5 00  illustrations. 


.00 


POSTAGE 
INCLUDED. 


A  year's  concise  history  of  the  new- 
paper  and  advertising  worlds. 
No  library  complete  without  it. 

WE  HAVE  IT  I 

The  Modern  Press  Clipping  Bureau 

In  its  fullest  development. 

Every  state  closely  covered. 

All  publications  received  direct  from  publishers. 

Most  thoroughly  trained  Readers. 

Lowest  Rites,  $1  per  mouth  and  upwards. 

Our  patrons  say  we  do  the  best  work. 

UNASKED-FOR  PRAISE 
From  the  Clothier  and  Furnisher,  New  York: 
"  We  are  taking  clippings  from  three  bureaus, 
but  your  service  is  far  ahead  of  all  the  rest." — 
R.  W.  Ashcroft,  Editor. 

GIVE  US  A  TRIAL  ORDER. 
The  CHICAGO  PRESS  CLIPPING  BUREAU 
Thbo.  WiESB,  Mgr.,  36  La  Salle  St..  Chicago. 

SUBSCRIBE  NOW,  and  get  THE  FOURTH 
ESTATE  for  Two  Dollars  a  year.  Watch 
its  constant  improvement. 
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BIGGER  AND  BETTER. 


THE  NEW  YORK  EVENING  POST 
INCREASES  ITS  SIZE. 


Radical  Change  on  a  most  Con- 
servative Daily— New  Presses 
AND  One  More  Column  to  Each 
Page— News  Service  to  Be  En- 
larged AND  THE  Paper  Improved 
— Splendid  Saturday  Issue  and 
Capacity  for  Large  Editions. 

The  New  York  Evening  Post  has  un- 
dergone a  radical  change  in  its  make- 
up, one  aimed  to  please  the  public  and 
the  publishers.  One  column  has  been 
added  to  each  page,  and  the  facilities 
ior  printing  more  pages  have  been  ac- 
quired. 

i'he  Evening  Post  is  the  most  conserv- 
ative of  the  realiy  successful  New  York 
papers,  and  this  change  is  looked  upon 
with  the  deepest  interest,  not  only  by  the 
readers  of  the  Evening  Post,  but  by  news- 
paper men  in  general.  It  was  not  ex- 
petted  except  by  those  who  were  aware 
that  the  paper  had  installed  three  new 
quadruple  presses.  The  change  came  as 
a  surprise  and  a  pleasing  one. 

The  typographical  beauty  of  the  paper 
has  not  been  marred,  but  rather  added 
to.  The  tour  heads  on  the  first  page,  with 
the  absence  of  all  advertising  there,  at- 
tract immediate  attention.  Tne  posi- 
tive determination  that  no  advertising  of 
any  sort  shall  creep  on  to  the  first  page 
promises  that  the  present  good  1  oks  ol 
the  Evening  Post  will  not  be  tampered 
with. 

The  change  will  not  distress  those  who 
have  admired  the  terse  style  of  lUeEven- 
ing  Post,  tor  padding  will  still  be  relig- 
iously avoided,  and  the  additional  space 
will  be  used  ior  news  that  has  in  the  past 
been  crowded  out,  and  ior  the  new  icat- 
ures  essential  to  a  great  and  modern 
newspaper.  Among  these  should  be 
mentioned  the  excellent  cable  letters 
that  make  a  new  and  interesting  part  of 
the  Evening  Post.  Then,  too,  there  will 
be  room  for  the  increasing  amount  of 
advertising. 

The  enlargement  of  the  Evening  Post 
means  essentially  the  increase  ot  its  news 
service.  This  will  strike  many  as  odd, 
remembering  the  Evening  Post  as  it  has 
been,  but  it  is  always  possible  to  do  bet- 
ter with  what  is  supposed  to  be  the  best, 
and  this  is  what  the  Evening  Post  is 
doing. 

The  three  new  Hoe  presses  give  the 
Evening  Post  dL  capacity  of  72,000  sixteen- 
page  papers  per  hour,  and  36,000  twenty 
to  thirty-two  page  papers.  The  Saturday 
issues  will  be  from  twenty  to  thirty-two 
pages,  and  larger  if  necessary,  giving 
space  for  the  Evening  Post's  splendid 
literary  supplements.  The  addition  of 
the  extra  column  to  each  page  makes 
proper  room  for  the  financial  news  of  the 
Evening  Post,  which  has  always  appealed 
to  New  York  business  men. 


NEW  CINCINNATI  PAPER. 

Rumors  have  been  in  circulation  about 
plans  being  perfected  for  a  new  one-cent 
newspaper  in  Cincinnati.  The  projectors 
were  said  to  hope  to  have  the  new  journal 
on  the  street  within  a  month.  It  was  to 
be  republican  in  national  politics,  but 
independent  in  state  and  local  affairs. 

The  power  behind  the  new  venture  was 
said  to  be  James  M.  Glenn,  one  of  Cin- 
cinnati's millionaires  and  one  of  the 
owners  of  the  Tribune,  which  recently 
consolidated  with  the  Commercial  Ga- 
zette. A  United  Press  franchise  was  also 
said  to  have  been  applied  for.  Mr.  Glenn 
says  that  he  has  no  idea  of  starting  a 
new  paper  at  present. 


JOHN  E.  VAN  DOREN. 


HORRIBLE  ACCIDENT  IN  A 
NEWSPAPER  OFFICE. 

The  explosion  of  a  boiler  in  the  offices 
of  the  Houston  (Tex.)  Evening  Age  on 
Monday  killed  three  persons  and  severely 
wounded  another.  The  dead  were 
Henry  Lyons,  engineer;  Edwin  F. 
Emery,  telegrapher;  Miss  Marie  Loeb, 
stenographer.  W.  C.  Van  Vleck,  general 
manager  of  the  Atlantic  railway  system 
ot  the  Southern  Pacific  Railway  was 
seriously  injured. 

Lyons  was  the  engineer  for  the  Age. 
The  force  of  the  explosion  blew  off  his 
leg  and  arm,  and  tore  his  breast  and 
stomach  open,  his  vitals  being  scattered 
over  the  premises.  He  was  a  married 
man,  leaving  two  children.  The  body  of 
the  boiler  was  blown  nearly  a  block, 
fearing  out  the  front  of  the  office  of  the 
general  manager.  Van  Vleck,  of  the 
Southern  Pacific.  Miss  Loeb,  his  sten- 
ographer, was  writing  beside  him,  and 
was  struck  by  a  portion  of  the  boiler 
under  which  she  lay  some  time,  being 
crushed  to  death. 

The  explosion  was  caused  by  letting 
cold  water  into  an  empty  red-hot  boiler. 

The  railway  office  was  not  immediately 
adjoining  the  Age  building,  but  the  force 
of  the  explosion  was  such  as  to  carry 
portions  of  the  boiler  several  hundred 
feet  away. 


M.  H.  de  Young,  of  the  San  Francisco 
Chronicle,  sailed  yesterday  lor  Europe. 


ENCOURAGING  THE  CHRONICLE. 

At  a  recent  meeting  of  the  democratic 
editors  of  Illinois  there  was  a  strong  sen- 
timent against  the  Chicago  Chronicle, 
and  there  was  talk  of  starting  a  new 
democratic  paper  in  Chicago. 

The  Chronicle  is  a  youngster  of  lively 
promise,  and  the  truth  is  that  the  hos- 
tility to  it  is  in  the  line  of  encourage- 
ment. It  means  that  the  Chronicle  is 
already  a  p  iwer,  for  if  it  were  not  it 
could  not  hurt  others  enough  to  make 
them  howl. 

CHANGE  IN  GEORGIA. 

L.  M.  Harris  has  disposed  of  his  in- 
terest in  the  Columbus  (Ga.)  Enquirer- 
Sun  to  his  partner,  C.  I.  Groover,  who 
will  continue  the  publication  of  the 
paper  as.  editor  and  proprietor.  Lino- 
type machines  will  be  installed  this 
week,  and  the  improvements  which  they 
enable  a  paper  to  make  will  follow.  Mr. 
Harris  will  remain  with  the  Enquirer- 
Sun  as  business  manager. 


CONTROLS  A  NOTED  PAPER. 

Captain  E.  C.  Carroll  and  associates 
have  purchased  the  interests  of  William 
Groome  and  G.  W.  Rogers  in  the  Com- 
mercial-Herald, Vicksburg,and  assumed 
the  business  management.  Twenty- 
one  years  ago  Captain  Carroll  sold  the 
paper  to  the  present  owners. 


IT   WAS  A  PIONEER. 


J.  E.  VANDOREN'S  METROPOLI- 
TAN BUSINESS. 


The  First  Special  Agency  to  In- 
corporate—Its Standing  and 
Popularity — Offices  in  New  York 
AND  Chicago — Those  Associated 
in  the  Business — History  op  the 
Agency  and  Great  Papers  Rep- 
resented. 

The  incorporation  of  some  of  the 
special  advertising  agencies  in  New 
York  has  been  announced  from  time  to 
time.  The  importance  of  these  agencies, 
and  the  evident  stability  of  some  of  them, 
as  well  as  their  relation  to  the  advertis- 
ing revenues  of  newspapers,  has  made 
these  announcements  more  or  less  inter- 
esting to  newspaper  publishers,  and 
drawn  considerable  attention  to  the  per- 
sonality of  the  men  composing  the 
agencies. 

The  first  special  agency  to  "  incorpor- 
ate "  was  the  "J.  E.  Van  Doren  Special 
Agency,"  which  was  incorporated  De- 
cember I,  1893,  under  the  laws  of  the 
state  of  New  York,  and  succeeded  to 
the  business  which  J.  E.  Van  Doren  had 
conducted  as  a  special  newspaper  adver- 
tising agent. 

The  standing  and  popularity  of  this 
agency  are  such  that  readers  of  The 
Fourth  Estate  who  are  not  already 
acquainted  with  its  members  will  no 
doubt  be  pleased  to  know  more  of  the 
gentlemen  composing  it. 

John  E.  Van  Doren,  who,  as  already 
stated,  founded  the  business,  is  president 
of  the  agency,  W.  P.  Booth  is  vice- 
president,  and  E.  S.  Cone  is  secretary. 
Portraits  of  these  three  officers  are  given 
in  this  issue. 

The  offices  of  Mr.  Van  Doren  and  Mr. 
Booth  are  in  New  York,  in  the  Tribune 
building,  where  they  have  charge  of  the 
eastern  business,  while  Mr.  Cone  has 
special  charge  of  the  western  branch, 
with  headquarters  in  its  Chicago  office. 
All  of  these  gentlemen  have  a  large  ac- 
quaintance with  the  prominent  adver- 
tisers and  general  advertising  agents 
throughout  the  United  States,  and  all 
have  been  for  a  long  time  actively  en- 
gaged in  the  newspaper  advertising 
business. 

The  maintenance  of  a  Chicago  office 
is  necessary  owing  to  the  constantly  in- 
creasing importance  of  the  agency's 
western  business. 

Mr.  Booth  is  a  son-in-law  of  Mr.  Van 
Doren,  and  Mr.  Cone  is  a  son  of  Edward 
P.  Cone  of  the  New  York  Ledger. 

It  was  in  1870  that  Mr.  Van  Doren's 
connection  with  the  advertising  business 
began.  In  that  year  he  entered  the  ser- 
vice of  the  New  York  World  as  special 
solicitor,  and  for  several  years  did  good 
service  for  that  paper. 

He  subsequently  engaged  in  the  gen- 
eral advertising  business,  but  in  the 
year  1881  gave  that  up  to  take  entire 
charge  of  the  advertising  of  the  J.  C. 
Ayer  Company,  of  Lowell.  Under  his 
management  probably  a  larger  sum  in 
cash  was  spent  during  one  year  for 
newspaper  advertising  than  has  ever 
been  done  by  any  one  concern  for  its 
own  account  in  the  United  States,  he 
having  contracted  ior  about  three- 
quarters  of  a  million  dollars'  worth  of 
newspaper  and  magazine  announcements 
for  the  Ayer  Company,  to  be  published 
within  twelve  months. 

He  established  his  special  agency  for 
advertising  in  newspapers  outside  of  the 
city  ol  New  York  in  1885,  having  left 
J.  C.  Ayer  &  Company,  and  it  is  still 
continued  on  his  original  plan.  He  has 
the  special  distinction  of  representing 
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perhaps  as  nearly  as  possible  the  business 
policy  of  each  newspaper  publisher  by 
whom  he  is  employed,  and  in  following 
out  this  idea  has  made  his  agency 
eminently  succtssful  and  satisfaclory  to 
deal  with  — alike  by  advertisers,  general 
advertising  agents  and  newspaper  pub- 
lishers. 

The  following  papers  are  represented 
by  the  J.  E.  Van  Doren  Special  Agency: 
Cincinnati  Commerdal-jribune;  Min- 
iieapolis  Tribune;  Pittsburg  Commercial 
Gazette;  St.  Paul  Dispatch;  Lincoln, 
Nebraska  State  Journal;  Denver  Even- 
ing Post;  Richmond  Dispatch;  Chatta- 
nooga litnes;  Birmingham  News;  Mont- 
gomery Advertiser  and  Mobile  Register. 


THE    BATTLE  ABOUT  BROGUE. 

Norman  E.  Mack  Comes  to  the  Res- 
cue OF  Those  Who  in  Dialect 
Writing  have  Spelt  Fho.netic- 
ALLY — The  Other  Side. 

There  has  recently  been  an  interesting 
contrciversy  in  regard  to  spelling  words 
to  indicate  brogue,  one  side  contending 
that  it  was  always  absurd  to  spell  ac- 
cording to  sound,  the  proper  method 
being  to  spell  correctly  and  indicate  the 
brogue  by  peculiarities  of  phraseology 
and  the  other  asserting  that  dialect 
writing,  like  poetry,  had  the  right  of 
license. 

Norman  E.  Mack,  of  the  Buflfalo 
Times,  takes  up  this  question  in  a  recent 
editorial,  siding  with  those  who  believe 
that  brogue  should  be  spelt  as  it  sounds. 
He  hits  the  nail  on  the  head  asking  if 
dialect  is  not  essentially  phonetic  and 
then  he  answers  with  questions  as  fol- 
lows: 

"  Does  not  the  probable  illiteracy  of 
the  talker  of  dialect  give  the  writer  of  it 
a  sweeping  jurisdiction  ?  For  instance, 
would  it  be  logical  to  put  a  Bowery  boy 
in  print  as  saying  '  Dat's  enough.  I'm 
right.'  If  he  were  quoted  '  Dat's 
enufF,  I'm  rite,'  would  it  not  be  more  in 
keeping  with  his  probable  orthoepical 
capabilities  ?" 

Continuing,  Mr.  Mack  says:  "  With 
regard  to  Irish  brogue  it  may  be  said 
that  no  one  can  ever  tell  what  a  man  of 
true  green  blood  will  do  or  say,  or  the 
manner  of  his  doing  or  saying.  This 
very  point  of  the  'double-e  '  wjis  brought 
to  the  writer's  notice  a  few  months  ago, 
and  he  was  corrected  for  spelling 
'  ashlape  '  for  '  asleep  '  in  quoting  a  bit 
of  brogue,  but  the  man  quoted — and  he 
was  as  Irish  as  the  Emerald  Isle  itself— 
did  say  '  ashlape,'  and  subsequently  pro- 
nounced '  sane  '  for  'seen.' 

"Then,  too,  a  German  gentleman  of 
undoubted  erudition  raised  the  before- 
mentioned  points  about  the  '  p  '  and  the 
'b.'  He  found  fault  with  an  editorial 
heading  in  a  local  paper  which  read 
'Allison's  Poom.'  Yet  when  he  himself 
pronounced  the  word  the  initial  sound 
would  justify  a  dialect  writer  in  spelling 
it  '  poom.'  He  used  a  sound  between  a 
'b  '  and  a  'p,'  for  which  we  have  no 
letter. 

"  It  is  impossible  to  set  down  a  rule 
for  dialect  writing.  Foreigners  are 
likely  to  pronounce  the  same  word  dif- 
ferently in  the  same  sentence.  People  of 
German  parentage,  born  in  this  country, 
otten  have  a  more  noticeable  brogue 
than  immigrants  who  have  studied  Eng- 
lish. Theories  are  often  very  pretty 
things,  but  however  pretty,  they  are 
likely  to  become  sadly  disfigured  when 
they  run  against  the  stonewall  of  facts." 


TOPEKA  CAPITAL  RECEIVER. 

In  the  United  States  Court  at  Wich- 
ita, Kan.,  Judge  Williams  has  appointed 
D.  O.  McCray  of  Topeka  receiver  for 
the  Topeka  Capital,  the  republican  daily 
cf  that  city. 

About  two  years  ago  J.  K.  Hudson, 
founder  of  the  Capital,  being  heavily  in 
debt,  transferred  the  paper  to  the  To- 
peka Capital  Company.  J.  E.  Baker,  of 
St.  Louis,  one  of  Hudson's  creditors 
shut  out  by  the  transfer,  in  his  applica- 
tion for  the  appointment  of  a  receiver, 
charged  that  the  transaction  by  Hudson 
and  the  Topeka  Capital  Company  was 
fraudulent 
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HOW  SPACE  IS  VALUED, 


Bids  of  Boston  Newspapers  for 
Printing  Seventy  five  Thousand 
Lines  of  Advertising. 

The  election  commissioners  of  Boston 
opened  bids  last  week  for  printing  the 
complete  lists  of  registered  voters  in  the 
city  of  Boston.  The  law  re(|uires  that 
the  names  shall  be  printed  in  a  daily 
newspaper,  and  as  this  year  there  is  to 
be  an  entirely  new  registration,  the  mat- 
ter is  of  unusual  importance. 

In  ordinary  years  the  aggregate  of  the 
names  printed  from  time  to  time  has  been 
from  15,000  to  20,000.  This  year  the 
number  of  names,  each  name  counting 
as  a  line,  will  be  at  least  65,000,  and  may 
reach  75,000. 

There  were  seven  bidders,  all  the  daily 
newspapers  being  represented  except 
the  Transcript  and  the  Journal.  The 
bids  were  as  follows: 

Boston  Eight  and  one-half  cents 

a  line  nonpareil;  8  cents  a  line  agate. 

Boston  Herald— Yiwc  cents  a  line 
agate,  morning  edition;  4  cenH  a  line 
agate,  afternoon  edition;  6  cents  a  line 
morning  and  evening. 

Evening  Record— cents  a  line 
nonpareil. 

Boston  Advertiser — Ten  cents  a  line 
nonpareil. 

Boston  Standard — Four  cents  an  agate 
line. 

Boston  Globe — Twenty  cents  an  agate 
line. 

Boston  Traveller — Five  cents  a  line. 
The  bids  were  taken  under  advise- 
ment. 


ADVERTISING  PRIZES. 

The  Sacramento  (Cal.)  Bee  believes 
in  prize  contests.  Its  latest  and  most 
successful  scheme  was  offering  three 
prizes  for  the  best  ads.  The  result  was 
a  flood  of  efforts,  many  of  them  excep- 
tionally good.  Local  advertisers  were 
taught  a  trick  or  two  worth  knowing, 
and  the  Bee  came  in  for  a  very  general 
commendation  and  a  large  amount  of  ad- 
vertising. 

Three  prizes  consisting  of  space  in  the 
Bee  and  copies  of  N.  C.  Fowler"s  latest 
encyclopedic  work  on  "Publicity,"  and 
aggregating  for  the  first  prize  I115  for 
the  second  $65  and  for  the  third  $40— 
were  oflfered  for  the  best  three  local  dis- 
play advertisements.  Mr.  Fowler  was 
the  judge. 

LOUD  POSTAL  BILL  GOES  OVER. 

The  Loud  Postal  bill,  introduced  Jan- 
uary 22,  1896,  and  placed  on  the  calen- 
dar February  5,  was  not  considered  in 
the  last  congress.  Consequently  the  biil, 
as  originally  reported,  goes  over  to  the 
second  session  of  the  Fifty-fourth  Con- 
gress as  unfinished  business,  and  may 
come  up  for  early  consideration  in  that 
session;  or  it  may  be  recalled  by  the 
committee  to  be  amended  and  again  be 
placed  on  the  calendar. 


A  FEW  PARAGRAPHS  DID  IT. 

A  New  York  Paper  as  a  Trade- 
Bringer  —  An  Instance  of  the 
Value  of  Publicity. 

Cases  have  been  mentioned  in  which 
advertisements  have  been  prepared  and 
inserted  in  a  paper  for  the  purpose  of 
reaching  one  particular  individual  who 
was  known  to  be  a  reader  of  the  paper. 
This  is  not  by  any  means  an  idiotic  pro- 
ceeding, for  if  the  advertisement  were 
one  of  a  costly  house,  at  a  high  price, 
involving  a  profit  of  several  thousand 
dollars,  it  would  be  worth  the  price  and 
effort  to  favorably  impress  a  single  eli- 
gible reader. 

It  is  not  often,  however,  that  it  falls 
within  the  province  of  a  journal  to  be  the 
unconscious  and  quite  unaided  means  of 
extending  a  new  trade  between  nations. 
This  is  what  appears  to  have  been  ac- 
complished recently  by  the  New  York 
Morgen  Journal,  the  German  compan- 
ion to  W.  R.  Hearst's  now  famous 
Journal.  The  circumstances  under 
which  the  Morgen  Journal  happened  to 
be  the  means  through  which  business 
dealings  aggregaiing  many  thousands  of 
dollars  were  caused  are  stated  to  be  as 
follows: 

From  the  Morgen  Journal  for  March 
6  the  Wochenschrift  fuer  Bierbrauereien, 
a  trade  paper  for  brewers  in  Berlin, 
clipped  and  published  an  item  which 
stated  that  a  number  of  large  breweries 
in  Germany  had  contracted  with  a  firm 
in  Helena,  Mont.,  for  the  delivery  of 
barley  in  enormous  quantities  during 
the  coming  season.  These  orders  had 
been  the  result  of  successful  experiments 
in  Germany  with  a  lot  of  grain  sent 
from  Montana. 

A  Bavarian  beer  brewer  saw  this  notice 
from  the  Morgen  journal  in  the  office  of 
Otto  Doederlein,  United  States  Consul  at 
Leipsic.  He  read  the  article,  which 
was  headed,  "  American  Barley  for 
German  Beer."  The  result  was  that  this 
brewer  sent  a  heavy  order  to  New  York 
for  the  Montana  barley,  this  order  being 
only  an  initial  one.  The  increased  use  of 
the  barley  in  Germany  will  amount  to 
many  hundreds  of  thousands  of  bushels 
per  annum.  With  the  order  was  enclosed 
the  clipping  from  the  Morgen  Journal. 
The  firm  receiving  the  order  was  also 
instructed  to  contract  for  a  number  of 
American  corn-grinding  machines,  as  no 
perfect  contrivances  of  this  kind  are  as 
yet  in  use  in  the  Fatherland. 

The  United  States  Export  Association 
acknowledged  the  good  effect  of  the 
little  article  in  the  Morgen  Journal  in  a 
note  addressed  to  the  management. 


FUNERAL  OF  ELLIS  H.  MASTERS. 

The  funeral  of  Ellis  H.  Masters  of  the 
New  York  Tribune,  was  held  yesterday 
at  his  home  in  Orange,  N.  J.  A  large 
number  of  advertisers  and  agents,  to- 
gether with  the  committee  that  received 
the  body  on  Monday,  were  present. 


THE  O'REILLY  MEMORIAL. 


NoTAiiLE  Unveiling  Ceremonies  at 
Boston— Nation  and  State  Repre- 
sented IN  Honoring  the  Poet- 
Journalist. 

John  E.  Barrett,  editor  of  the  Scran- 
ton  Truth,  describes  the  ceremony  of 
the  unveiling  of  the  John  Boyle  O'Reilly 
monument  in  Boston  as  follows: 

"  Under  a  cloudless  sky,  in  one  of  Bos- 
ton's most  restful  and  beautiful  environs, 
with  great  green  spaces  all  about  to  glad 
the  eye,  and  whilst  the  incense  of  music 
and  of  eulogy  hallowed  the  atmosphere, 
the  bust  of  John  Boyle  O'Reilly  was  un- 
veiled this  alternoon,  by  the  hand  of  his 
litlle  daughter  Blanid,  to  the  eager  gaze 
of  hundreds  of  the  poet's  friends  who 
had  come  from  all  parts  of  the  country 
to  see  his  memory  honored  in  this  centre 
of  culture. 

'■  It  was  a  touching  study  to  see  the 
expectant,  uplifted  face  of  the  child,  witln 
lips  just  parted  and  eyes  kindling  with 
the  light  of  love  and  anticipation,  as  the 
drapery  fell  apart  by  a  touch  of  her  hand 
and  gave  the  well  remembered  face  tO' 
the  sunshine. 

"  The  great  audience  rose,  and  in- 
stantly every  eye  was  riveted  on  the 
manly  head  that  met  the  concentrated' 
scrutiny  with  the  calm  candor  that  was 
his  in  life.  All  that  seemed  lacking  was 
the  magnetic  smile  of  old. 

"The  face  was  strong  and  noble,  the 
poise  perfect,  the  sense  of  dignified  free- 
dom of  all  conventionality  true  to  life, 
and  the  likeness  admirable  in  all  re- 
spects, but  inclined  somewhat  to  a 
severity  of  expression  that  was  not  part 
of  O'Reilly's  nature  when  he  could 
speak  for  himself. 

"The  presence  of  Vice-President  Ste- 
venson, who,  in  addition  to  his  personal' 
interest  in  the  event,  represented  the 
Administration,  gave  the  occasion  na- 
tional importance,  and  his  fervid  speech* 
of  eulogy  stamped  him  at  once  as  one 
of  the  warmest  admirers  of  the  poet- 
patriot. 

"Journalism  was  represented  by  such 
distinguished  men  as  General  Taylor, 
Stephen  O'Meara,  and  a  host  of  others 
conspicuous  in  moulding  the  public 
opinion  of  New  England  and  of  the 
entire  country. 

"The  presence  of  a  large  number  of 
ladies,  despite  the  discomforts  of  the 
overwhelming  heat,  showed  how  well 
the  gentle,  sex  regarded  the  chivalrous 
poet  and  patriot  in  whose  honor  the 
memorial  was  dedicated.  John  Boyle 
O'Reilly  was  a  modern  knight  in  whose 
heart  there  was  no  room  for  an  ignoble 
thought.  He  held  sacred  the  exalted 
principles  that  good  women  and  good 
men  esteem.  His  lofty  ideals  appealed 
to  true  womanhood  as  well  as  true  man- 
hood, and  Boston  has  honored  herself 
in  placing  him  among  her  immortals." 


FAIR  FRANCE  NOT  FREE  FROM 

FREAKS. 

A  new  freak  magazine  in  Paris — Le 
Petit  Journal  des  Ref usees — makes  good 
the  claim  of  the  announcements  to  a 
new  literature  and  a  new  system  of  il- 
lustration. The  first  number  of  this 
burle  que  quarterly,  which  claims  to  be 
supported  by  fees  from  its  female  con- 
tributors, appears  as  an  edition  de  luxe, 
printed  on  wall  paper  and  lavishly  dec- 
orated with  illustrations  that  surpass  the 
most  insane  of  the  modern  school  of  fad 
periodicals.  Le  Petit  Journal  des  Re- 
juse'es  is  a  parody  on  the  attempts  at  sen- 
sation that  have  produced  scores  of 
imitations  of  the  Chap  Book. 


FORT  WORTH  GAZETTE  DEAD. 

The  stockholders  of  the  State  Printing 
Company,  which  published  the  Fort 
Worth  (Tex.)  Gazette,  have  placed  the 
property  in  the  hands  of  Samuel  Canty, 
trustee  for  the  bondholders,  having  de- 
cided to  go  into  voluntary  liquidation. 
Publication  of  the  Daily  Gazette  has 
been  suspended. 
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WORCESTER  SPY. 


SOMETHING    ABOUT   A  GREAT 
MASSACHUSETTS  DAILY. 


Awfully  Old  but  Ever  New— Pres- 
tige OK  THE  Past  Kept  Up  in 
THE  Present — ^John  S.  Baldwin 
AND  his  Sons  Responsible  for 
the  Paper— Its  Value  as  an  Ad- 
vertising Medium. 

It  is  only  recently  that  the  Worcester 
Spy  celebrated  its  one  hundred  and 
twenty-sixth  birthday.  The  occasion 
was  celebrated  with  a  great  number  of 
notices  by  the  American  press,  for  the 
Spy  is  one  of  the  dispensers  of  intelli 
gence  that  ranks  high  and  is  appreciated 
by  all. 

The  Spy\%  awfully  old  but  ever  new, 
for  it  is  essentially  a  newspaper.  The 
prestige  of  its  past  is  kept  up  in  its  pres- 
ent, for  it  is  an  excellent,  enterprising 
and  progressive  paper.  As  one  of  its 
contemporaries  puts  it: 

"  Few  papers  attain  such  a  ripe  old 
age,  and  none  more  richly  deserves  the 
good  things  being  said  of  it  by  its  con- 
temporaries than  the  Spy.^' 

Its  present  prosperity  must  con- 
tinue, and  its  next  century  and  a  quar- 
ter of  life  must  be  as  productive  of  good 
results  as  the  same  period  during  which 
it  has  achieved  its  honorable  record  in 
the  newspaper  fraternity.  This  must 
be,  for  the  Worcester  Spy  is  in  good 
bands.  Its  destmies  are  controlled  by 
an  able  family  of  newspaper  men.  The 
Baldwins,  father  and  sons,  know  their 
business  thoroughly. 

John  S.  Baldwin  has  been  in  the  news- 
paper business  ever  since  he  was  a  boy. 
He  learned  the  printer's  trade  in  Hart- 
lord,  Conn.,  in  the  office  from  which  the 
Hartford  Courant  is  now  issued,  and 
later  had  a  responsible  position  on  the 
Boston  Daily  Commomuealth,  where  his 
father  was  editor-in-chief.  His  skill  as  a 
printer  in  those  days  is  attested  by  a 
fine  volume  of  poems,  published  by 
James  Munroe  &  Co.,  all  the  work  of 
which  excepting  the  binding  was  from 
his  hands.    Munroe  &  Co.  had  one  of 


JOHN  S.  BALDWIN, 

PROPRIETOR-IN. chief  of  the  WORCESTER  SPY. 


Others  of  a  remarkable  group  of  men 
who  mide  the  office  their  headquarters 
in  those  stirring  times  before  the  war. 

In  1858  the  Baldwins  purchased  the 
Worcester  Spy,  and  for  many  years 
John  S.  Baldwin  was  night  editor  ot  this 
paper.  He  commanded  an  infantry 
company  in  the  war.    His  connection 


the  chief  publishing  houses  of  Boston 
then,  and  many  of  the  fine  editions  of 
that  time  bear  their  imprint. 

Mr.  Baldwin  arranged  and  edited  the 
volume,  set  the  type,  read  and  corrected 
the  proof,  made  up  the  forms,  worked 
the  press,  using  a  power  press  for  the 
body  of  the  work  and  a  hand  press  for 
the  title  page— in  fact,  did  everything 
himself.  He  is  well  acquainted  with 
every  department  of  newspaper  work. 

While  he  was  in  charge  of  the  busi- 
ness department  of  the  Boston  daily  of 
which  his  father  was  editor  he  was 
brought  into  daily  personal  relations 
with  Charles  Sumner,  Henry  Wilson, 
Dr.  Samuel  G.  Howe,  John  G.  Whittier, 
Theodore  Parker,  John  A.  Andrew  and 


JOHN  D.  BALDWIN. 

with  the  spy,  of  which  he  is  now  the 
principal  owner,  extends  over  a  period 
of  nearly  forty  years. 

Associated  with  him  are  his  two  eldest 
sons,  Robert  S.  Baldwin  and  John  D. 
Baldwin.  Both  are  graduates  of  Har- 
vard University.  One  is  managing 
editor  and  the  other  business  manager 
of  the  Spy. 

The  Spy  has  for  more  than  a  hundred 
years  been  a  most  valued  and  widely  cir- 


culated paper  in  central  Massachusetts. 
Its  weekly  issue  goes  all  over  the  world, 
wherever  a  Worcester  county  man  has 
taken  up  a  new  home.  The  city  of  Wor- 
cester has  a  population  of  100.000  per- 
sons, and  the  manufacturing  and  other 
thriving  villages  near  by  give  it  a  very 
large  additional  field.  It  is  pre-eminent- 
ly a  home  paper,  and  goes  into  more 
homes  within  a  radius  of  twenty  miles 
than  is  common  to  most  dailies. 

It  is  a  paper  of  the  highest  standing, 
and  as  is  aptly  expressed  ly  one  of  the 
county  journals,  is  a  paper  "  very  dear 
to  the  hearts  of  a  large  number  of  Wor- 
cester county  people."  As  an  adver- 
tising medium  it  stands  very  high,  for 
the  quality  of  its  circulation  could  hardly 
be  improved  upon,  embracing  as  it  does 
the  most  intelligent  people  of  a  section 
which  was  pronounced  by  a  famous 
speaker  in  a  public  address  the  most  in- 
telligent on  the  face  of  the  earth. 


DOES  B'RER  RABBIT  LAY  LOW? 

According  to  Baltimore  newspaper 
men  Nicholas  J.  Weaver  was  setting 
traps  in  the  monumental  city  at  the  time 
of  his  arrest  in  New  York.  It  is  not 
thought  likely,  however,  that  he  will 
return,  though  he  has  been  released,  for 
the  notoriety  caused  by  his  temporary 
trouble  must  have  ruined  all  chances  in 
Baltimore. 

About  three  weeks  ago  Weaver  ap- 
peared in  Baltimore  on  the  yacht  Norma. 
He  was  accompanied  by  a  party  of 
friends.  He  spent  money  as  it  he  had 
an  unlimited  supply,  gave  dinners  and 
excursions  to  Baltimore  yachtsmen,  and 
made  himse  f  so  popular  that  he  was 
extended  the  privileges  of  the  Baltimore 
Yacht  Club,  in  whose  waters  in  Curtis 
Bay  he  anchored  the  Norma. 

While  there  he  had  his  yacht  over- 
hauled 4n4  repa;re4  at  ^  loc^l  shipyard, 


and  when  this  work  was  completed  took 

several  of  his  newly  made  friends  on  a 
very  pleasant  trip  to  Old  Point  and  other 
places  down  the  bay.  Mr.  Weaver  made 
himself  exceptionally  agreeable  to  all  he 
met  and  was  voted  a  jolly  good  fellow. 

Just  before  he  left  Baltimore  he  an- 
nounced his  intention  of  making  a  trip 
around  the  world  in  the  Norma,  and  said 
that  he  had  invited  a  number  of  news- 
paper men  to  accompany  him.  1  he  day 
before  the  Norma  sai'ed  Weaver  was 
given  a  hearty  "  send-off  "  by  a  number 
of  Baltimore  yachtsmen.  He  did  not 
start  at  once  on  his  prolonged  cruise, 
but  went  to  New  York,  where  he  was 
later  arrested. 


NEWSPAPER  BY  PHOTOGRAPHY. 

Perhaps  the  most  remarkable  process 
on  view  at  the  Royal  Society's  reception 
was  that  for  producing  illustrated  maga- 
zines and  newspapers  entirely  by  pho- 
tography, dispensing  with  engravings 
and  "half  tone"  blocks,  and  even  with 
typography.  Reels  of  sensitized  paper 
rush  through  machinery  which  may  be 
compared  in  principle  with  the  modern 
rotary  web  printing  presses. 

In  place  of  the  typographical  cylin- 
ders you  have  cylinders  of  transparent 
"  negative,"  illuminated  from  the  inside, 
which  "print"  the  sensitized  paper  with 
great  rapidity  as  it  passes  round  them. 
Thence  the  web  passes  through  "de- 
veloping" and  "fixing"  baths,  and 
finally  emerges  in  cut  sheets  ready  for 
binding.  The  letterpress  is  even  "  set 
up  "  photographically  by  a  kind  of  type- 
setting machine,  so  as  to  produce  a 
negative  of  each  line  automatically.  It 
is  said  that  a  popular  illustrated  monthly 
will,  in  all  probability,  be  produced  by 
this  method  before  long. 


KANSAS  CITY  WORLD  CHANGES. 

H.  K.  Taylor  has  resigned  his 
position  as  president  of  the  Kansas  City 
World  Newspaper  Company  and  has  en- 
tirely severed  his  connection  with  the  pa- 
per. Judge  L.  W.  King,  of  Youngstown, 
O.,  has  been  elected  president,  the  other 
officers  remaining  the  same.  So  far  as 
known  the  policy  of  the  paper  will  not 
be  changed. 

Mr.  Taylor's  retirement  is  due  to 
illness.  It,  however,  has  no  effect  what- 
ever upon  the  Kansas  City  World,  as  all 
his  stock  was  relinquished  to  the  other 
stockholders  before  his  resignation,  and 
the  newspaper  is  in  no  wise  involved. 


BOSTONIAN  CHANGES  ITS  NAME. 

The  Bostonian  changes  its  name  to 
the  National  Magazine,  commencing 
with  the  August  issue.  The  steady  ad- 
vance in  circulation  over  the  entire 
country  which  has  resulted  from  its  re- 
cent advent  on  the  cosmopolitan  field 
necessitates  this  change.  The  policy 
will  be  to  present  only  such  matter  as  is 
of  timely  and  absorbing  enough  interest 
to  meet  with  the  consideration  of  all 
classes  of  readers. 


CHANGE  IN  KANSAS  CITY. 

William  A.  Bunker,  for  several  years 
business  manager  of  the  Kansas  City 
Journal,  has  retired  from  the  active 
management  of  that  paper  on  account  of 
ill  health. 

Mr.  Bunker  still  retains  an  interest  in 
the  property.  Hal.  Gaylord,  who  has 
been  assistant  business  manager  of  the 
paper,  and  who  has  bought  the  greater 
portion  of  Mr.  Bunker's  interest  in  the 
Journal,  will  assume  its  management. 


TAKES  HIS  BIKE  ABROAD. 

Col.  Albert  A.  Pope,  who  has  probably 
done  more  than  any  other  man  to  bring 
about  the  present  extent  of  the  American 
bicycle  trade,  left  New  York  yesterday 
on  the  steamer  St.  Paul  for  Europe. 


N.  Elmer  Conkling,  of  the  Middle- 
town  (N.  Y.)  Daily  Times  staff,  was 
married  on  Monday  to  Miss  MiUicent  J. 
Lain. 
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MANY  ITEMS  OF  INTEREST  FROM 
MANY  SOURCES. 

A  Few  Words  about  a  Leading 
British  Firm— Some  Possible  Ad- 
vertisers OF  the  Future — Gold 
Mine  Stock  From  Men  on  the 
Ground— The  Army  of  Medical 
Advertisers  Still  Receiving  Ad- 
ditions—Miscellaneous Notes. 


SUCCESSFUL  SUNLIGHT. 

The  "  Sunlight  Soap  "  advertising  in 
the  United  States  has  been  so  satisfac- 
tory in  results  that  additional  contracts 
are  being  made  by  Dauchy  &  Company, 
New  York,  who  have  had  charge  of  the 
advertising  in  the  United  States  from 
the  outset. 

The  proprietors  of  "Sunlight  Soap" 
are  Lever  Brothers,  a  London  concern, 
the  British  business  being  very  consider- 
able. W.  H.  Lever  and  J.  D.  Lever, 
who  virtually  own  the  present  London 
stock  company,  placed  their  first  con- 
tract for  $125  worth  of  advertising  in 
January,  1 886,  in  English  papers,  and 
to-day  they  claim  to  be  the  second 
largest  soap  advertisers  in  the  world. 

"I  believe  in  as  large  a  space  as  possi- 
ble," said  one  of  them  recently,  "but 
you  must  keep  at  it  month  after  month, 
and  if  the  article  has  any  merit  good  re- 
sults must  follow.  Great  care  should  be 
exercised  in  preparing  copy,  and  I  be- 
lieve in  frequent  changes." 


HERE  IS  AN  EXPERIMENTAL 
SUGGESTION. 

C.  H.  Wesson,  Newark,  O.,  is  intro- 
ducing a  compound  called  "Sweet 
Breeze  Cream,"  a  cure  for  profuse  per- 
spiring of  the  feet.  At  present  he  in- 
tends to  confine  his  efforts  to  placing  it 
on  sale  with  retail  shoe  dealers.  A 
forcible  presentation  of  the  value  of  ad- 
vertising might  induce  him  to  use  news- 
paper space  as  an  aid  to  the  work  he 
expects  the  retail  shoe  dealers  to  do  for 
him. 

Retailers,  as  a  rule,  have  many  things 
to  think  of.  Why  not  run  an  advertise- 
ment in  display  type  in  a  good  list  of 
large  dailies  and  magazines,  occupying 
about  four  lines  space  across  two  col- 
umns, reading,  "  Ask  your  shoe  dealer 
about  Sweet  Breeze  Cream"  ? 


PROSPECTIVE  PURCHASERS  OF 
PUBLICITY. 

The  Pike  Manufacturing  Company, 
Worcester,  Mass.,  has  during  the  past 
year  or  two  been  introducing  a  shoe 
blacking  for  which  unusual  merit  is 
claimed.  The  report  is  that  the  com- 
pany does  not  anticipate  any  general 
advertising  in  order  to  create  demand 
among  consumers,  but  if  the  blacking  is 
as  good  as  it  is  claimed  to  be,  a  vigorous 
advertising  policy  would  certainly  make 
it  one  of  the  leaders. 


SUBSTANTIAL  GOLD   MINE  AD- 
VERTISING. 

The  James  A.  Tedford  Advertising 
Agency,  Denver,  is  figuring  on  some  ad- 
vertising  for  Denver  gold-mine  and 
financial  advertisers.  The  mines  seem 
to  be  genuine  enterprises.  The 
"sharper"  business  in  mines  seems,  by 
the  way,  to  have  been  all  done  by  east- 
ern speculators  and  the  horde  of  so-called 
bankers  and  brokers  in  the  large  eastern 
cities. 

A  TWINKLE  FROM  MARS. 

The  Star  Advertising  Agency,  Wash- 
ington, D.  C,  which  has  existed  for  six 
years  and  is  conducted  by  William  A. 
Hungerford  and  Louis  P.  Darrell,  is 
displeased  at  the  use  of  the  same  name 
by  a  new  agency  in  Saratoga  Springs, 
N.  Y.  The  Washington  agency  has 
been  widely  advertised,  and  its  objec- 


tion to  the  use  of  its  name  by  another 
concern  seems  a  fair  one. 


NEW  ADVERTISING  AGENCIES. 

Carrico&  Hardy,  Shreveport,  La.,  have 
started  in  business  as  advertising  agents. 
They  have  been  negotiating  with  west- 
ern papers  but  are  not  as  yet  per- 
manently located. 

The  Massachusetts  Advertising 
Agency,  No.  169  Summer  street,  Boston, 
is  another  new  general  advertising 
agency  which  is  getting  rates  from 
papers  generally. 


ADVERTISING  AS  AN  AID  TO 
DOMESTIC  NEATNESS. 
A  new  polishing  cloth  for  furniture, 
table  ware,  etc.,  called  "Flashskin,"  is 
being  introduced.  The  article  is  said  to 
be  intended  as  a  rival  to  "  Witchkloth," 
and  a  desire  to  do  considerable  advertising 
is  attributed  to  the  manufacturers,  who 
are  located  at  98  Bleecker  street,  New 
York. 


THEY  SECURE-MANY  ACCEPT- 
ANCES. 

II.  B.  Willson  &  Company,  patent  at- 
torneys, 8th  and  F  streets,  Washington, 
D.  C,  are  again  sending  out  proposi- 
tions to  a  large  number  of  country  news- 
papers, offering  contracts  on  the  basis  of 
part  cash  and  part  trade. 


A  UNIQUE  TITLE  IS  OFTEN 
VALUABLE. 
The  Powdered  Buttermilk  Baking 
Powder  Company,  No.  224  8th  street, 
Louisville,  Ky.,  is  sending  orders  to 
western  dailies  and  weeklies  for  its 
baking  powder  advertising. 


THE  SICK  ABOUND  AMONG  ALL 
NATIONS. 
The  Red  Cross  Chemical  Company, 
No.  327  Elm  street,  Chicago,  is  adver- 
tising several  proprietary  medicines  in 
papers  published  in  foreign  languages. 


MISCELLANEOUS  NOTES. 

The  Dukehart  Brewing  Company, 
Baltimore, is  placing  some  advertising  in  a 
line  of  mediums  of  general  circulation  in 
adjoining  territory. 

The  "S.  &  S.  Manufacturing  Com- 
pany," Gerken  building,  New  York,  is 
increasing  its  local  advertising  for  the 
"Only  Soap." 

E.  B.  Koopman,  No.  33  Union  square. 
New  York,  is  doing  some  further  adver- 
tising for  his  camera  through  the  G.  H. 
Haulenbeek  Advertising  Agency,  the 
business  going  in  weeklies  and  month- 
lie?.  A  list  of  British  journals  may  also 
be  used. 

The  Westchester  Sanitarium,  No.  1 122 
Broadway,  New  York,  is  doing  some  ad- 
vertising for  the  gold  cure  treatment. 

The  John  C.  West  Company,  No.  151 
S.  Western  avenue,  Chicago,  is  advertis- 
ing proprietary  medicines  in  a  line  of 
dailies,  taking  up  the  eastern  states. 

The  Certain  Cure  Company,  Evans- 
ville,  Ind.,  is  about  to  use  a  list  of  west- 
ern dailies  and  weeklies  for  the  advertis- 
ing of  a  proprietary  medicine. 

Haley  &  Florida,  publishers.  No.  264 
Public  square,  Nashville,  Tenn.,  are 
about  to  send  out  orders  to  a  list  of  re- 
ligious publication. 

The  Miller  Tea  Company,  No.  174 
Ontario  street,  Cleveland,  is  placing 
orders  for  advertising  with  weeklies  and 
monthlies  of  large  circulation. 

The  British  Medical  Institute,  No.  124 
Lafayette  avenue,  Detroit,  is  advertising 
in  western  dailies  and  weeklies  direct. 

A.  D.  Worthington,  Hartford,  Conn., 
has  given  a  contract  to  Dauchy  and 
Company,  New  York,  for  the  advertis- 
ing of  the  book  he  has  just  published, 


entitled  "Reminiscences  of  McKinley 
and  Hobart." 

Allen  S.  Olmstead,  LeRoy,  N.  Y.,  is 
using  a  little  space  in  dailies  for  adver- 
tisements of  his  foot  powder. 

The  Garfield  Medical  Institute,  9th 
and  Walnut  streets,  Philadelphia,  is 
starting  to  use  a  list  of  monthlies  and 
weeklies. 

C.  W.  Little,  32  Cortlandt  street, 
New  York,  is  advertising  jewelry  in 
weeklies  and  monthlies  of  large  circula- 
tion and  in  fraternal  papers. 

The  Penn  Supply  Company,  York, 
Pa.,  is  among  the  advertisers  of  cam- 
paign goods. 

A  life  of  William  McKinley  and  Gar- 
ret A.  Hobart,  by  Robert  P.  Porter,  is 
advertised  by  the  N.  G.  Hamilton 
Publishing  Company,  134  Arcade,  Cleve- 
land. 

The  Lenifect  Company,  Essex,  Conn., 
will  use  advertising  space  in  introducing 
Lenifect,  a  preparation  for  the  breath. 

The  Eureka  Chemical  Company  is  the 
name  of  a  concern  located  at  440  70th 
street,  Chicago,  which  is  advertising  a 
furniture  polish  in  the  west  on  a  small 
scale. 

The  American  Medical  Company  is 
the  name  adopted  by  one  of  the  Cincin- 
nati medical  advertisers  in  carrying  out 
a  new  line  of  advertising  in  the  extreme 
west.  Only  a  few  issues  are  likely  to  be 
used. 

D.  B.  Smith  &  Company,  Utica,  N. 
Y.,  are  advertising  a  novelty  in  agricul- 
tural papers  and  sending  the  orders 
direct. 

The  Victor  Novelty  Company,  No. 
974  Warren  avenue,  Chicago,  is  adver- 
tising some  novelties  through  the  Frank 
B.  White  Advertising  Agency.  This 
concern  makes  a  specialty  of  larm  ma- 
chinery. 

The  Folding  Bicycle  Company,  Dan- 
bury,  Conn.,  is  about  to  take  up  a  list 
of  weeklies  and  monthlies  in  which  it 
will  advertise  its  folding  bicycles. 

The  United  States  Gutta  Percha  Paint 
Company,  Providence,  R.  I.,  is  adver- 
tising its  paints  in  agricultural  mediums. 


PUBLIC  TALKS  ON  ADVERTISING. 

Discussions  of  the  subject  of  advertis- 
ing have  become  frequent  at  the  business 
meetings  of  the  great  trade  organizations. 
Wholesalers  and  retailers  are  now  apt  to 
consider  advertising  as  a  necessity,  not 
as  an  expense,  and  are  giving  it  the 
thought  it  deserves.  Nathaniel  C.  Fow- 
ler, Jr.,  of  New  York,  who  has  done 
much  to  dignify  "honest  publicity,"  will 
deliver  an  address  on  advertising  before 
the  National  Jewelers'  Association  at  its 
annual  meeting  at  Atlantic  City  July  16. 


ADVERTISING  MEDIUM. 


ALWAYS  PROGRESSIVE  AND 
UP  TO  DATE. 

THE  KANSAS  CITY 
WORLD 

in  order  to  keep  up  with  their  increasing 
circulation,  have  ordered  four  new  Mer- 
genthaler  Type  setting  Machines  and  a 
new  Three  decker  Goss  Press. 

The  WORLD  NEWSPAPER  COM- 
PANY  has  also  been  reorganized,  Mr. 
Hal  K.  Taylor  retiring,  and  Judge  L. 
W.  King  of  Ohio  elected  President. 

The  present  policy  and  management 
of  the  paper  will  remain  unchanged. 

As  heretofore,  the  KANSAS  CITY 
WORLD  will  ever  be  found  in  the 
FOREFRONT  of  WESTERN  PUBLI- 
CATIONS. 

Daily  circulation  exceeding  25,000 

Sunday  exceeding  30,000 

L.  V.  ASHBAUGH,  Business  Manager. 
A.  FRANK  RICHARDSON, 
Tribune  BIdg..  New  York. 
Clumber  of  Commerce,  Chi>;ago. 
Red  Lion  Court,  Fleet  St.,  London. 


THE  CZAR  AS  AN  ADVERTISER, 


An  Announcement  Which  Is  Graphic 
AND  Eloquent— A  Possible  Hint 
FOR  American  Advertisement 
Writers. 

The  accounts  which  have  appeared  in 
American  papers  of  the  recent  corona- 
tion of  the  Russian  czar  have  given  him 
a  degree  of  publicity  which  for  commer- 
cial purposes  would  have  a  value  of  mil- 
lions of  dollars. 

This  advertising,  however,  was  not 
directly  inspired  by  its  beneficiary,  and 
his  own  qualities  as  an  advertising  man 
cannot  be  estimated  by  means  of  these 
accounts. 

An  occasion  of  less  magnitude,  but  al- 
most as  recent,  has  given  the  czar  or  his 
officials  an  opportunity  to  display  an 
ability  in  a  certain  line  which  certainly 
appears  to  be  descriptive  advertising 
ability  of  an  unusual  order. 

This  opportunity  arose  in  connection 
with  an  experimental  balloon  voyage 
over  or  through  the  Russian  territory  by 
three  scientific  foreigners  hailing  from 
Sweden. 

These  scientists  obtained  the  czar's 
consent  to  the  voyage,  and  a  promise 
that  the  Russians  would  be  asked  to 
extend  them  peace,  protection  and  hos- 
pitality wherever  they  might  alight  in 
the  Russian  dominions. 

The  czar  issued  a  proclamation  or 
decree  in  connection  with  the  voyage, 
which  is  to  be  made  this  summer.  The 
original  is,  of  course,  in  Russian,  but 
some  one  has  translated  it  into  English. 
The  expressions  are,  no  doubt,  faithfully 
reproduced,  and  as  a  sample  of  a  graphic 
and  winning  didactic  advertisement  or 
announcement  it  is  unique. 

The  substance  of  the  proclamation  is 
as  given  below,  there  being  several  illus- 
trations descriptive  of  the  balloon, 
where  called  for  by  the  text,  in  connec- 
tion with  the  reading  matter,  thus  show- 
ing that  the  czar  is  fully  alive  to  the 
value  of  illustrations  as  a  help  in  se- 
curing publicity.  The  text  is  as  fol- 
lows: 

"  Three  learned  foreigners— Swedes — Andree, 
F-ckholmand  Strendbera — intend,  in  the  sum- 
mer of  the  year  1896,  to  expose  their  lives  to  the 
danger  of  being  hoisted,  for  scientific  purposes, 
into  the  air  and  up  to  the  clouds  in  a  bavket 
hanging  by  a  huge,  inflated  air-bladder,  as  d«- 
picted  in  the  accompanying  drawing,  which  rep- 
resents such  a  bladder,  or  air  globe,  flying  along 
on  ih»  banks  of  the  Morskova,  high  above  the 
ground. 

"  The  wind  may  take  this  globe  into  Russia 
or  Siberia,  where,  in  such  an  event,  the  people 
coming  upon  this  basket  globe  should  give  as- 
sistance to  bring  it  to  the  ground,  as  depicted  in 
the  other  drawmg,  which  represents  the  descent 
of  the  air-globe  in  the  neighborhood  of  Peters- 
burg. 

"The  ■irawing  shows  how  the  descending 
globe  is  followed  by  grown  up  people  and  child- 
len,  by  meii  and  women,  who  are  helping  the 
men  in  the  ha>ket  to  get  safely  out  of  their 
plight.  By  this  it  will  easily  be  seen  that  the 
air-globe  cannot  possibly  cause  harm  even  to 
small  children.  It  is,  iheref  )re,  not  only  un- 
necessary to  be  afraid  of  the  glotte  and  the  big 
people  in  the  ba-ket,  but  the  globe  should  be 
followed  and  the  said  people  oe  assisted  in  their 
descent. 

"  They  should  be  given  a  kind  and  friendly 
reception,  as  welcome  visitors,  and  everything 
should  be  done  to  lighten  their  difhcult  task  in  a 
foreign  country.  They  should  be  honorably 
conducted  to  the  nearest  authorities,  as  is  ihe 
due  of  learned  foreigners  who  are  for  the  tim« 
being  in  Russia  ana  under  the  sovereign  protec- 
tion of  his  majesty  the  emperor. 

"  If  th*!  strangers  in  the  globe  cannot  at  once 
pay  for  the  services  rendered  them,  this  should 
not  restrain  any  one  from  helping  them  in  every 
pos-^ible  manner.  Any  expense  incurred  in  this 
way,  in  money  or  otherwise,  will  be  repaid  by 
the  king  of  Sweden. 

"  Every  one  who  sees  the  globe  with  the  men 
flying  somew  here  far  away  from  the  place  where 
it  was  last  seen  is  asked  to  help  them  to  his  best 
ability,  so  that  the  globe  may  arrive  safe  and 
sound  at  its  destination. 

It  is  also  desirable,  whenever  ihe  globe  is 
observed,  to  notice  the  time,  the  direction  of  its 
flight  and  of  the  wind. 

"  These  observations  are  necessary  for  the 
success  of  the  scientific  experiment,  in  case 
there  should  be  no  news  of  the  globe  for  some 
time.  Do  not  be  frightened  by  the  globe,  but 
help  the  men  in  every  way  in  their  descent  from 
the  sky  10  the  ground;  do  thi*  for  the  good  and 
mercitul  God  and  for  the  mighty  czar," 

As  an  instance  of  success  in  "  making 
things  plain,"  this  bit  of  Russian  work 
is  remarkable,  and  it  would  seem  that 
it  contains  a  suggestion  for  some  large 
advertiser  leading  to  a  style  of  adver- 
tising not  now  observable. 
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CONVENTION  OVER. 


INTERNATIONAL    LEAGUE  OF 
PRESS  CLUBS'  BUSINESS 
FINISHED. 


Notes  of  Interest  in  Regard  to 
THE  Meeting  at  Buffalo— Var- 
ious Resolutions— Megargee  and 
McCartney  on  Niagara  Falls— 
The  Ladies,  God  Bless  Them. 

At  the  time  of  going  to  press  last 
■week  the  convention  of  the  International 
League  of  Press  Clubs  was  in  the  midst 
of  its  session,  having  elected  the  follow- 
ing officers,  as  announced  in  the  Fourth 
Estate: 

Harry  D.  Vought,  Buffalo  Courier, 
president;  Jean  I.  Charlouis,  New  York 
School  Journal;  William  V.  Alexander, 
Boston  Transcript;  Mrs.  Ellen  S.  Crom- 
well, Chicago  Times-Hcrald;  Max  Ways, 
Baltimore  Herald;  F.  C.  Roberts,  San 
Francisco  Post,  and  T.  Henry  Martin, 
Philadelphia  News,  vice-presidents; 
George  F.  Lyon,  New  York  Law  Jour- 


GEORGE  F.  LYON, 
THE  NEW  SECRETARY, 

nal,  secretary;  James  S.  McCartney, 
Philadelphia  Record,  treasurer. 

Executive  committee:  T.  J.  Keenan, 
Jr.,  Pittsburg  Press,  chairman;  Mrs. 
Marian  L.  O'Donoghue,  Washington; 
P.  C.  Boyle,  0\\<Z\\.y  Derrick;  Mrs.  Lou- 
lie  M.  Gordon,  Atlanta  Woman's  Press 
Club;  Mrs.  EIroy  iVL  Avery,  Cleveland 
Woman's  Press  Club;  Col.  A.  B.  De- 
Frece,  New  York  Press  Club;  Freder- 
ick W.  Ford,  Boston  Transcript;  Robert 
B.  Cramer,  Philadelphia  Times;  Henry 
W.  Wack,  St.  Paul  Dispatch.  Louis  N. 
Megargee,  the  retiring  president,  is  ex- 
offi-cio  member  of  the  governing  board. 

In  the  business  sessions,  Mrs.  M.  C. 
Hickman  presented  a  resolution  which 
was  adopted  as  the  sense  of  the  League, 
that  American  newspapers  be  requested 
not  to  publish  the  minute  details  of  ter- 
rible and  revolting  crimes.  She  was 
of  the  opinion  that  such  newspaper  work 
degraded  the  writer,  the  paper  publish- 
ing such  "news,"  and  said  there  was 
great  objection,  in  many  homes,  to  re- 
ceiving such  newspapers. 

A  resolution  was  offered  by  Mr. 
Wack  to  the  effect  that  hereafter  the 
presidents  of  the  league  should  be  chosen 
Irom  the  fraternity  at  large,  without  re- 
spect to  the  place  in  which  the  convention 
might  be  held.  There  was  a  lively  dis- 
cussion, participated  in  by  Mr.  Flanni- 
gan,  of  New  York,  Mr.  Keenan,  Mrs. 
Hickman,  Mrs.  Marion  Longfellow 
O'Donoghue,  of  Washington,  Mr.  Fish, 
of  Philadelphia,  Mr.  Boyle,  of  Oil  City, 
Mr.  Pearsall,  of  New  York,  Mr.  Beatty, 
of  New  York,  Mrs.  Croly,  and  others. 
The  resolution  was  adopted,  31  ayes  to 
17  noes,  the  latter  being  from  those  who 
want  Joseph  Howard,  Jr.,  to  be  the 
next  president. 

Mr.  Keenan  presented  a  cablegram 
from  Buda  I'esth,  Hungary,  conveying 
the  cordial  greetings  ot  the  Eurppean 


Newspaper  Writers'  Congress  in  session 
there. 

Mr.  Keenan  was  chosen  as  dele- 
gate to  the  next  European  convention, 
to  be  held  at  Stockholm,  Sweden,  in 


TAMtS  S.   M'cAkTNEV,  TREASUHER. 


June,  i8g8,  and  Mr.  Wack  was  chosen 
as  alternate.  A  suitable  message  was 
cabled  to  the  European  brethren. 

After  the  delegates  had  gone  to  the 
smoker  at  the  Press  Club  some  of  the 
ladies  made  up  a  party  and  went  to  the 
home  of  the  newly  elected  president  in 
Elmwood  avenue,  where  they  were 
handsomely  entertained  by  Mrs.  Vought. 
Soon  a  dozen  or  more  of  the  delegates 
appeared,  with  Mr.  Vought  in  their  pos- 
session, and  ex  President  Megargee  "in 
a  few  well-chosen  words  "  presented  to 
Mr.  Vought,  in  behalf  of  the  convention, 
a  new  hat  to  replace  his  silk  tile  which 
had  been  lost  overboard  during  the  boat 
ride.  Before  presenting  the  hat  Pro- 
fessor Megargee  extracted  from  it,  in 
full  view  of  the  audience,  numerous 
articles  of  vertu,  etc.,  including  a  clock, 
a  portrait  of  Mrs.  Vought,  a  bottle  of 
champagne,  a  live  rabbit  and  various 
other  things  which  he  had  managed 
previously  to  gather  up  about  the  prem- 
ises. 

Thursday  the  delegates  were  taken  to 
Nia  gara  Falls  by  trolley.    There  it  is  re- 


T.  I.  KEENAN,  JR. 

lated  that  Louis  N.  Megargee  lost  his  ad- 
jectives. Looking  upon  the  rushing 
waters  with  rapt  expression  he  remarked 
in  ecstasy,  "  How  cute!"  In  fact  adverbs 
and  adjectives  were  at  a  discount. 
Even  James  S.  McCartney,  treasurer  of 
the  Pen  and  Pencil  Club,  is  accused  of 
having  said,  "  Well,  this  beats  any  old 
thing."  Both  he  and  Megargee  in  the 
evening  reiterated  their  statements,  ap- 
plying them  to  the  hop  given  to  the 
delegates  by  the  International  Hotel 
Company. 

This  was  the  chance  for  the  women 
delegates,  and  they  and  their  partners 
enjoyed  it  until,  tired  out,  they  gave  up 
the  pleasures  of  the  dance. 

Contrary  to  all  expectation,  the  hack 
drivers  of  Niagara  not  only  failed  to  ex- 
tort, but  some  fifteen  or  twenty  of  them, 
including  Mr.  Roneker,   placed  their 


conveyances  at  the  disposal  of  the  dele- 
gates for  the  afternoon,  without  charge. 

Friday  morning  the  delegates  devoted 
themselves  to  inspecting  the  power  stolen 
for  industry  from  the  beautiful  Falls. 
They  saw  her  tremendous  strength  har- 
nessed by  man  and  wondered  over  the 
possibilities. 

A  special  Central  Railroad  train  car- 
ried the  delegates  back  to  Buffalo,  where 
those  who  could  went  aboard  the  steamer 
Cleveland,  of  the  Cleveland  and  Buffalo 
Navigation  Company. 

Arriving  at  Cleveland  they  were  met 
by  the  Artemus  Ward  Club  and  taken  to 
the  Hollenden  Hotel  for  breakfast. 

Then  the  delegates  were  given  a  ride 
about  the  beautiful  city.  They  were 
taken  to  the  summer  home  of  L.  E. 
Holden,  of  the  Plain  Dealer,  where  they 
were  his  guests  at  a  lovely  garden  party 
and  luncheon. 

In  the  evening  they  started  back  to 
the  scene  of  the  convention  on  the 
steamer  City  of  Buffalo.  This  was  the 
end  of  the  fraternal  meeting,  and  the 
delegates  separated  for  their  several 
homes  alter  singing  in  chorus,  "  Say  Not 
Good-bye,  but  Au  Revoir.'^ 

The  election  of  Jean  I.  Charlouis  to 
the  first  on  the  list  of  vice-presidents  was 


much  pleasure  with  his  songs  and  reci- 
tations. 

Mrs.  Gordon,  of  Atlanta,  was,  as  usual, 
the  leader  among  the  ladies  and  the  ac- 
knowledged belle.    Her  charming  per- 


A  FAIR  VlCa-PR8SIDBNT, 

MRS.  LOULIE  M.  GORDON. 

sonality  and  hearty  sympathy  with  the 
cause  of  the  woman  writer,  wherever 
found,  made  her  hosts  of  new  friends. 


GOOD  AND  BAD  NEWS  TOGETHER 

It  will  be  good  news  to  the  many 
friends  of  Samuel  G.  BIythe,  city  editor 
of  the  Bufialo  Express,  to  know  that  he 
is  recovering  from  the  attack  of  diph- 
theria  which  came  on  him  during  the 
convention  of  the  International  League 
of  Press  Clubs.  They  will  be  sorry  to 
learn,  however,  that  Mr.  BIythe  lost  a 
little  daughter  with  the  dread  disease. 

Mr.  BIythe  is  one  ot  those  thoroughly 
good  fellows  who  make  friends  by  the 


JEAN  I.  CHARLOUIS, 
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thoroughly  deserved,  as  he  has  been  one 
of  the  loremost  of  those  interested  in  the 
league.  He  has  been  regular  in  his  at- 
tendance at  the  meetings  of  the  organi- 
zation and  enthusiastic  in  its  interests. 

The  ladies  present  included:  Mrs.  Ger- 
trude M.  Andrews,  Brooklyn;  Mrs.  S.  G. 
BIythe,  Buffalo;  Miss  Louise  Bowman, 
Rochester;  Mrs.  George  Carmichael,  of 
Pennsylvania;  Miss  Cynthia  E.  Cleve- 
land, Mrs.  Charles  M.  Beattie,  New 
York;  Miss  Helen  Boyle  and  the  Misses 
Hurley,  of  Oil  City;  Miss  Edith  Charl- 
ton, Buffalo;  Miss  Marie  de  Sayles 
Coyle,  San  Francisco;  Miss  J.  M.  Coard, 
Pittsburg;  Mrs.  Thomas  H.  Lvans,  New 
York;  Miss  Emma  P.  McDonnell,  Phila- 
delphia; Mrs.  George  F.  Lyon,  New 
York;  Mrs.  A.  E.  Pearsall,  New  York; 
Mrs.  George  H.  Rowe,  Brooklyn;  Mrs. 
T.  C.  Roberts,  San  Francisco;  Miss 
Grace  Sidebotham,  New  York;  Mrs. 
Harry  D.  Vought,  besides  the  ladies 
mentioned  in  the  lists  of  committees  and 
officers. 

Mrs.  Townsend  Percy,  of  New  York, 
was  the  guest  during  her  stay  of  Miss 
Grace  Carew  Sheldon,  at  her  fine  old 
mansion  in  Main  street. 

J.  Ambrose  Butler,  of  the  News,  was 
assiduous  in  his  attention  to  the  comfort 
and  enjoyment  of  the  delegates,  several 
of  whom  occupied  his  T-  cart  on  Wednes- 
day's drive  and  were  entertained  by  him 
at  the  Ellicott  and  Buffalo  clubs. 

Frank  C.  Roberts  and  C.  M.  Coe,  of 
the  San  Francisco  Press  Club,  were 
given  an  especial  welcome,  and  created 
a  very  favorable  impression  of  the  press 
of  "  the  coast." 

Ralph  Bingham  and  Leland  William- 
son, ot  the  Philadelphia  Pen  and  Pencil 
Club,  were  the  life  of  the  convention  at 
all  times.  There  was  never  a  moment 
when  one  or  the  other  of  these  clever 
wits  had  not  a  humorous  side-remark  or 
a  bit  of  horseplay  to  "spring"  upon 
the  party,  who  enjoyed  it  all  immensely. 

A.  E.  Pearsall,  of  the  New  York  Press 
Club,  always  ready  to  oblige,  afforded 


SAMUEL  G.  BLV  THE. 

score.  The  Buffalo  newspaper  man  has 
a  wide  acquaintance  outside  of  his  own 
city,  his  admirers  not  being  confined  to 
any  one  locality. 

He  began  his  newspaper  career  on  the 
Rochester  Democrat  and  Chronicle  vih&ix 
he  was  but  eighteen  years  old  and  rapid- 
ly forged  to  the  front. 

In  December,  1890,  he  was  elected 
president  of  the  Rochester  Press  Club, 
and  in  December,  1891,  went  to  the  Buf- 
falo Express  as  dramatic  critic  and  spe- 
cial writer,  where  he  was  first  made  ed- 
itorial writer,  then  paragrapher,  then 
news  editor,  and  finally,  in  October,  1894, 
city  editor,  with  full  control  of  all  the 
news  departments  of  the  paper,  a  posi- 
tion he  still  holds. 

We  are  indebted  to  Newspaperdom  for 
our  very  handsome  cut  of  Mr.  BIythe. 

WALLER  AGAIN  AN  EDITOR. 

John  L.  Waller,  ex-consul  to  Madagas- 
car, has  taken  editorial  charge  of  the 
American  Citizen,  a  negro  weekly  in 
Kansas  City,  Kan.  Waller  was  one  of 
the  founders  of  the  paper  ten  years  ago. 
He  started  it  in  Topeka.  George  A. 
Dudley  bought  the  paper  and  moved  it 
to  Kansas  City.  C.  H.  J.  Taylor,  now 
recorder  of  the  District  of  Columbia, 
was  its  editor  up  to  the  time  of  his  ap- 
pointment. 
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KEEP  THEM  OUT  OF  JAIL. 

The  cable  reports  that  Mark  Twain, 
on  a  visit  to  the  "reform  "  prisoners  in 
the  Pretoria  jail,  told  thetn  he  was  glad 
to  see  that  only  one  newspaper  man 
was  m  limbo.  He  spoke  of  the  talent  of 
the  profession  in  keeping  out  of  jail,  but 
said  that  it  had  been  the  dream  of  his 
life  to  get  in  to  one.  No  matter  what  he 
did  it  never  happened  that  there  was  a 
witness  around,  and  he  had  no  chance 
for  the  leisure  of  prison  life. 

His  reputation  for  veracity  was  so  very 
bad  that  no  one  would  believe  him  when 
he  accused  himself  of  the  most  horrible 
crimes,  and  he  attributed  this  lack  of 
confidence  in  him  to  the  fact  that  he  had 
been  a  journalist.  This  was  like  Mark 
Twain,  for  he  could  not  avoid  the  chance 
to  crack  a  joke,  even  at  the  expense  of 
the  calling  which  first  brought  him  into 
prominence.  . 

The  part  of  the  story  that  will  appeal 
to  the  newspaper  lovers  of  the  humorist 
is  his  deep  desire  to  get  into  jail.  He 
thought  that  there  he  could  turn  out 
more  copy  than  anywhere  else,  for  he 
would  not  be  annoyed  with  the  thou- 
sand and  one  interruptions  which  have 
forced  editors  in  large  cities  to  have 
displayed  on  their  doors  the  discourteous 


word  "private."  In  jail  he  could 
live  in  peace.  There  is  a  pathos 
in  the  suggestion  that  the  jail  is  the 
proper  sanctum  of  the  journalist,  for  if 
an  author,  though  he  be  an  ex-news- 
paper man,  finds  a  hope  in  the  possibil- 
ity that  some  day  he  may  be  incarcer- 
ated, how  much  more  can  the  news- 
paper man  look  forward  to  the  happy 
time  when  he  perhaps  may  enjoy  the 
privacy  of  a  cell. 

There  is  only  one  trouble  with  this 
dream  of  the  millennium,  and  that  is  that 
the  abundance  of  copy  would  be  in- 
creased. There  is  to  day  entirely  too 
much  copy,  as  every  reader  of  proofs, 
every  cutter-down  of  superflous  elTorts 
and  every  publisher  who  has  to  pay  for 
dead  matter  must  know,  to  their  several 
and  severe  sorrow. 

With  the  editors  and  reporters  jailed 
there  would  be  another  flood,  and  it 
would  not  be  a  cleansing  one  like  that  of 
the  deluge.  There  would  be  a  piling  up  of 
manuscript  that  would  drive  the  news- 
paper men  out  of  jail  to  the  lunatic 
asylums  and  the  publishers  to  the  poor 
house.  We  sincerely  trust  that  Mr. 
Clemens  will  reserve  his  wit  for  some 
less  serious  subjtct,  and  in  the  mean- 
time we  extenti  our  congratulations  to 
the  inimitable  Mark  Twain  that  he  has 
recovered  his  health  and  his  power  of 
doing  great  harm  to  his  fellow  men. 


SIGNED  ARTICLES. 

The  signed  'article  is  much  more  in 
vogue  than  it  was  some  years  ago.  In 
fact,  during  the  past  year  the  number  of 
accredited  stories  in  the  daily  newspa- 
pers has  very  largely  increased.  The 
signs  of  the  times  seem  to  point  to  even 
a  wider  use  of  signatures. 

Shakespeare  has  said  that  there  was 
not  much  in  a  name,  or  rather  he  has 
asked  "  What's  in  a  name?"  Ifhewere 
hereto-day  he  would  acknowledge  that 
there  is  a  gocd  deal  in  a  name,  his  own 
in  particular. 

Since  there  is  really  something  in  a 
name  other  than  a  common  designation, 
now  that  it  has  become  largely  a  matter 
of  dollars  and  cents,  "upstairs"  and 
"downstairs"  are  interested.  The  ef- 
fort in  the  upper  regions  is  to  sign,  the 
endeavor  in  the  basement  to  suppress 
the  signatures  of  the  sky-dwellers,  since 
they  multiply  the  necessity  of  other  sig- 
natures drawing  from  the  funds. 

It  has  been  a  desperate  battle,  and  a 
singular  one,  with  the  odds  on  the  fellow 
who  is  down.  The  man  on  top  (perched 
on  the  stilts  of  intellectuality)  has  really 
been  the  one  underneath,  for  the  right  of 
rule  has  been  below  with  the  mathemat- 
ical man  of  the  counting  room. 

A  careful  observer  of  the  newspapers 
must  have  noticed  that  the  signed  article 
has  been  going  to  the  front,  and  that  the 
potentiality  of  names  is  no  longer  an  un- 
known quantity.  Anyone  who  can 
write  something  worth  writing,  putting 
the  stress  on  the  "  worth,"  is  to-day  re- 
quired to  sign  his  matter. 

This  has  been  largely  due  to  the  New 
York  Journal,  with  which  the  signature 
has  become  important.  It  has  been  the 
policy  of  that  paper  to  seek  decided  tal- 
ent, and  paying  well  for  the  service,  it 
has  shown  sense  in  getting  the  benefit  of 
signatures. 

Not  only  have  men  of  national  reputa- 
tion been  persuaded  to  enlist  with  the 
Journal,  contributing  their  experience 
and  talents,  but  the  young  fellows  as- 
signed to  the  same  duties  have  had  their 
signatures  put  in  the  same  size  type. 

Though  the  New  York  Journal  has 
been  active  in  the  revival  of  signed 
articles  and  the  credit  for  the  present 
boom  must  in  fairness  be  given  to  it,  yet 
for  some  years  there  has  been  a  tend- 
ency to  call  attention  to  the  individual. 

This  has  been  so  in  the  west  as  well 
as  the  east.  The  value  of  the  person- 
ality of  reporters  seems  to  be  on  the  in- 
crease everywhere.  It  is  not  surpris- 
ing when  one  remembers  that  the  news- 
paper man  by  the  very  nature  of  his 
work  is  a  public  character.  He  associ- 
ates with  the  people  and  is  essentially 
one  of  them.  What  he  has  to  say  is  of 
direct  interest  to  a  wide  circle  of  those 
who  read  the  paper.    The  signature 


stamps  the  work,  and  if  the  reporter  is 

of  the  right  sort  his  name  at  the  end  of 
an  article  is  worth  much  to  the  proprie- 
tor or  stockholders. 

The  only  difficulty  in  the  past  has 
been  a  belief  that  the  reporter  must  re- 
main unknown  to  be  valuable  as  a  news- 
gatherer.  The  trouble  of  the  present  is 
that  his  name  may  become  of  such  neces- 
sity to  the  paper  that  he  can  command 
a  reward  greater  than  his  real  merits. 

There  is  a  very  positive  answer  to  this, 
and  it  can  be  put  in  the  Shakesperian 
question:  "  What's  in  a  name?"  There 
is  nothing  unless  the  name  has  won  re- 
cognition by  merit,  and  if  it  is  valuable 
it  is  worth  paying  for. 


THEIR  VACATIONS  ARE  OVER. 

The  era  of  journalistic  horrors  is  not 
yet  ended.  There  had  been  a  lull  that 
suggested  to  the  hopeful  the  suspicion 
that  we  would  no  longer  need  bromides 
before  breakfast.  This  was  evidently 
but  a  breathing  spell. 

The  tellers  of  hideous  tales  and  the 
drawers  of  dreadful  lies  tired  with  the 
hot  season.  Their  worst  creations  grew 
insipid,  the  evil  eye  lost  its  lustre  and  the 
monstrosities  were  no  longer  even  fit  to 
act  as  scarecrows. 

The  contestants  for  honors  in  horror- 
making  rested  and  the  world  settled 
back  into  its  old  way.  Heads  of  fam- 
ilies did  not  find  it  necessary  to  expur- 
gate the  papers  before  handing  them 
over  to  their  wives  and  children.  The 
newspapers  of  New  York  were  compara- 
tively clean. 

There  were  only  a  few  pages  in  re- 
gard to  the  Fleming  trial  that  had  to  be 
thrown  away.  Indeed,  there  was  a 
lively  hope  that  the  metropolitan  press 
had  seen  the  errors  of  its  ways  and  re- 
formed. 

Unfortunately  for  the  public,  the  mon- 
strosity mongers  and  talented  terrorizers 
draw  big  salaries,  and  they  were  again 
put  to  work  last  week.  There  is  no 
record  of  what  diet  they  were  given  pre- 
liminary to  renewing  their  duties.  It 
may  have  been  welsh  rarebit,  lobster, 
ice  cream  and  hard  cider,  and  it  may 
have  been  some  other  combination.  It 
was  certainly  no  ordinary  food  that  occa- 
sioned the  dangerous  idiocy  rampant  in 
two  metropolitan  Sunday  newspapers. 

All  sorts  and  shapes  of  Satan,  devils 
of  various  degrees  of  ugliness  were  pict- 
ured for  the  benefit  of  the  ignorant  chil- 
dren of  New  York.  This  city  with  its 
great  foreign  population  has  been  doing 
noble  work  in  the  Americanizing  of  the 
children  from  other  lands.  They  have 
recently  suffered  with  a  species  of  sav- 
agery brought  on  by  some  imaginative 
youngster  who  told  them  of  the  appear- 
ance of  the  devil  in  the  public  schools. 
There  have  been  several  dangerous 
panics  as  a  result,  and  only  the  coolness 
and  bravery  of  the  teachers  have  pre- 
vented terrible  slaughters  of  the  innocent. 

These  being  the  conditions  it  is  but 
natural  that  the  devil  should  be  a  news 
item  and  a  chance  for  the  artist  to  dis- 
play his  talent  in  drawing  the  Evil  One. 
The  timeliness  and  appropriateness  of  in- 
troducing the  ruler  of  hell  were  evident 
to  the  Sunday  editors,  and  they  let 
themselves  loose. 

It  never  does  to  be  too  quick  to  find 
fault,  in  this  case  it  is  quite  certain  that 
the  papers  had  the  good  of  the  com- 
munity at  heart  and  the  extension  of  cir- 
culations in  mind.  Killing  two  birds 
with  one  stone  is  scientific  throwing  and 
gaining  two  objects  by  one  act  is  a  clever 
performance. 

The  little  ones  after  studying  the  pict- 
ured devil  in  the  papers  are  now  ripe 
for  a  panic  that  may  do  much  to  reduce 
the  surplus  population.  No  prohibition 
of  immigration  could  work  better,  and 
then  there  is  such  an  opportunity  for 
dramatic  details  and  artistic  opportunity. 

There  is  a  refinement  of  civilization  in 
adding  to  the  terrors  of  children,  feed- 
ing their  imaginations  with  fear  and 
leading  up  to  likely  tragedies,  which 
makes  the  presentation  of  devils  in  the 
newspapers  particularly  fiendish  and 
appropriate.  Hurrah  for  our  advanced 
journalism! 


NOTE  AND  COMMENT. 

To  Italy  we  owe  the  newspaper, 
while  to  France  we  are  indebted  tor  the 
institution  of  journals  specially  devoted 
to  criticism.  The  first  newspaper,  or 
Gazelta,  as  it  was  called,  belonged  to  the 
Venetian  government.  Having  been 
commenced  previous  to  the  invention  of 
printing,  it  was  necessarily  issued  in 
manuscript,  but  it  continued  to  be  pub- 
lished in  manuscript  long  after  the  art  of 
printing  was  well  known  and  practiced. 
The  elder  Disraeli,  in  his  valuable  and 
interesting  "Curiosities  of  Literature," 
states  that  in  the  Magliabechian  library 
at  Florence  there  are  thirty  volumes  of 
Gazettas  all  in  manuscript  Until  re- 
cently it  was  supposed  that  the  earliest 
newspaper  printed  in  England  was  the 
English  Mercuric,  a  copy  of  which  was 
found  by  George  Chalmers,  the  dis- 
tinguished antiquary,  in  the  British 
Museum,  early  in  the  present  century; 
but  Thomas  Watts,  of  the  museum, 
some  time  ago  clearly  proved  that  this 
paper  was  a  forgery. 

The  earliest  journal  of  criticism  was 
the  production  of  Denis  de  Sallo,  a 
counsellor  in  the  parliament  of  Paris. 
It  was  published  on  May  30,  1 665,  under 
the  title  of  Le  Journal  des  Scavans.  It 
was  favorably  received,  and  translated 
into  various  languages;  and  in  the  fol- 
lowing year  imitations  of  it  were  pub- 
lished in  several  parts  of  Europe.  His 
criticisms  soon  brought  down  upon  Sallo 
the  vengeance  of  the  literati  whose  works 
he  assailed;  and  after  completing  the 
third  volume  of  his  journal,  he  retired 
from  the  judgment-seat  in  which  he  had 
installed  nimself. — Pall  Mall  Budget. 

It  is  said  that  the  demand  for  most  of 
the  publications  that  were  started  after 
the  Chap  Book  and  Philistine,  and  of 
that  character,  has  become  quite  nom- 
inal. 

A  statistician  has  learned  that  the  an- 
nual aggregate  circulation  of  the  papers 
of  the  world  is  calculated  to  be  12,000,- 
000,000  copies.  To  grasp  an  idea  of 
this  magnitude  let  the  reader  fully 
realize  that  it  would  cover  no  fewer 
than  10,450  square  miles  of  surface,  that 
it  is  printed  on  781,250  tons  of  paper, 
and,  further,  thatifthe  number  12,000,- 
000,000  represented,  instead  of  copies, 
seconds,  it  would  take  over  333  years  for 
them  to  elapse.  In  lieu  of  this  arrange- 
ment we  might  press  and  pile  them  ver- 
tically upward  to  gradually  reach  our 
highest  mountains.  Topping  all  these 
and  even  the  highest  Alps,  the  pile  would 
reach  the  magnificent  altitude  of  490  or, 
in  round  numbers,  500  miles.  Calcu- 
lating that  the  average  man  spends  five 
minutes  reading  his  paper  in  the  day 
(this  is  a  very  low  estimate),  we  find  that 
the  people  of  the  world  altogether  an- 
nually occupy  time  equivalent  to  100,000 
years  reading  the  papers. 

If  the  June  issue  of  the  Chicago  Trade 
Press  is  not  handsome  enough  to  be 
admired,  few  of  the  current  publications 
are.  The  cover  is  in  colors,  and  the 
reading  matter  and  news  matter  are 
both  pungent,  sprightly  and  valuable. 


The  Process  Year  Book  for  l8g6,  pub- 
lished by  Penrose  &  Company,  London, 
England,  is  an  annual  record  of  the 
progress  made  in  photo-mechanical  pro- 
cesses. 

It  is  a  volume  of  several  hundred 
pages,  and  includes  many  illustrations, 
which  are  given  as  specimens  of  differ- 
ent methods  or  processes.  A  few  of 
them  are  in  colors.  All  of  them  are  good, 
and  a  large  proportion  are  strikingly  ex- 
cellent. It  is  one  of  the  most  satisfac- 
tory and  attractive  volumes  issued  in 
connection  with  the  subject  of  pictorial 
progress,  and  probably  it  is  not  too  much 
to  say  that  it  forms  an  exquisite  tribute 
to  the  graphic  arts.  The  American 
agents  for  Penrose  &  Company  are  E.  & 
H.  T.  Anthony  &  Company,  591  Broad- 
way, New  York. 

"The  Glory  of  the  Garden"  is  the 
name  of  a  volume  of  poems  of  which 
the  second  series  has  been  issued  by 
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William  Vincent  Byars,  the  author. 
The  contents  are  of  excellent  grade 
and  purpose,  and  conscientious  work 
has  manifestly  been  united  to  talent  and 
high  gifts  in  their  production. 

The  conference  recently  held  between 
a  committee  of  the  American  Newspaper 
Publishers'  Association  and  the  officials 
of  all  the  express  companies  in  the  United 
States  resulted  in  the  acceptance  by  the 
companies  ol  the  publishers'  propositions 
relative  to  the  carrying  of  papers  at  ex- 
tremely low  rates,  and  demonstrated  that 
a  most  progressive  and  liberal  spirit  con- 
trols the  express  business  of  this  country. 

Often  have  these  companies  carried 
supplies  to  the  unfortunate  free  of  charge, 
often  responded  to  the  popular  desire  on 
occasions  of  public  interest,  and  in  this 
liberal  action  toward  the  press  of  the 
country  they  have  but  given  another  evi- 
dence of  their  broad-minded  manage- 
ment and  readiness  to  assist  in  furthering 
the  public's  interests  and  public  enter- 
prise generally. 

Thomas  J.  Murrey,  of  cooking  book 
fame,  has  recently  started  in  New  York 
"  a  weekly  journal  lor  those  who  desire 
to  live  well  and  economically,"  under 
the  title  of  20th  Century  Cookery. 
Anecdotes  of  "  good  livers,"  their  tavor- 
ite  dishes,  the  gustatory  hobbies  of  well- 
known  people,  etc.,  are  a  part  of  the 
contents.  The  paper  is  artistic  in  its 
make-up.  A  recent  number  includes 
articles  on  '  Delightful  Family  Menus," 
"Good  Nature  Means  Good  Health," 
"Speaker  Reed  a  Living  Example, "  and 
"  The  Chafing-Dish  in  Summer." 


A  HANDSOME  VOLUME  FOR 
RAILWAY  TRAVELERS. 

The  monotony  of  much  of  the  railway 
advertihing  that  is  done  is  largely  the 
fault  of  the  territory  through  which  the 
railways  run.  Some  railroads  are  not  only 
useful  but  ornamental.  Sometimes  the 
country  traversed  either  has  no  natural 
beauty,  or  else  so  liitle  that  when  the  story 
has  been  once  told  it  is  difficult  to  tell  it 
again  and  again  with  such  freshness  that 
the  reader  is  once  more  impressed. 

Railways  whose  line  is  carried  through 
regions  so  replete  with  natural  charms 
that  the  rolling  stock  is  an  elixir  for 
sesthetics,  as  well  as  a  practical  utility, 
are  theretore  fortunate;  for  there  can  be 
no  doubt  that  travelers  for  pleasure  are 
largely  guided  by  what  advertising  men 
call  "frequent  changes  of  copy, "  and 
that  few  tours  are  decided  on  simply 
from  the  reading  of  a  single  descriptive 
pamphlet  or  volume,  no  matter  how  ex- 
cellent. 

One  of  the  lucky  railways  in  this  re- 
spect is  the  Northern  Pacific  Railroad. 
Charles  S.  Fee,  general  passenger  agent 
of  the  railroad,  St.  Paul,  has  recently 
issued  his  company's  "  pleasure  travel  " 
book  for  1896.  It  is  called  "  Wonder- 
land," and  forms  an  entirely  new  and 
absorbing  presentation  of  the  remarkable 
scenic  beauties  of  the  vast  region  trav- 
ersed by  the  Northern  Pacific. 

Each  year  this  company  brings  out  a 
"Wonderland"  book,  entirely  new  in 
name,  design,  illustration  and  text.  That 
this  can  be  done  so  successfully  year 
after  year  speaks  eloquently  for  the  won- 
derful scenery  which  the  road  com- 
mands. 

The  many  half-tones  in  the  book  are 
excellently  printed;  the  information  given 
is  abundant,  and  the  cover  is  a  striking 
example  of  successful  color  work. 


STRAW  NEWSPAPER  EDITORS. 

Most  Russian  newspapers  keep  "  a 
man  of  straw"  as  responsible  editor.  In 
return  for  the  use  of  his  name  he  draws 
a  salary  of  about  $1,000  a  year.  In  the 
event  of  a  prosecution  the  man  of  straw 
has  to  stand  fire. 

If  the  judgment  is  against  the  paper 
he  has  to  go  to  prison.  Some  time  ago 
the  man  of  straw  of  the  Novoe  Vremya 
was  sentenced  to  four  months'  imprison- 
ment. It  was  the  first  piece  of  work  he 
had  done  for  some  years,  although  he 
had  been  regularly  drawing  his  salary 
all  the  time. 


PURELY  PERSONAL. 

Joseph  Pulitzer  sailed  for  America 
yesterday  accompanied  by  his  private 
secretary  and  David  Graham  Phillips, 
one  of  the  most  effective  of  the  younger 
generation  of  metropolitan  reporters. 
The  return  of  Mr.  Pulitzer  is  awaited 
with  great  interest,  for  it  is  difficult  to 
guess  just  what  the  master-spirit  of  the 
World  has  in  mind.  His  coming  is 
always  an  occasion  of  rejuvenating  the 
World. 


General  Charles  H.  Taylor,  of  the 
Boston  Globe,  has  had  conferred  upon 
him  by  Dartmouth  college  the  degree 
of  A.  M. 

The  honor  was  very  properly  given 
to  the  Boston  editor,  for  he  is  of  the  sort 
who  understands  the  art  of  newspaper 
making. 


Julian  Ralph  contributes  to  Scribners'' 
Magazine  for  July  an  article  on  Coney 
Island,  the  sea-side  "day  resort"  of 
Greater  New  York. 


George  W.  Smalley,  the  well-known 
London  correspondent  and  newspaper 
man,  is  the  writer  of  a  three-column  ar- 
ticle in  the  New  York  Herald  for  June 
28  on  book  advertising.  Mr.  Smalley, 
besides  being  a  man  who  "knows  what's 
what  "  on  most  subjects,  is  very  familiar 
with  the  world  of  books.  To  those  in- 
terested in  the  gaining  of  publicity  lor 
books  his  article  will  be  valuable. 


Edward  W.  Bok,  editor  of  the  Ladies'' 
Home  Journal,  reached  New  York  last 
week  on  his  return  from  his  European 
trip. 

Franklyn  W.  Lee,  one  of  the  most 
versatile  writers  of  the  northwest,  severed 
his  connection  with  the  St.  Paul  Dis- 
patch, where  he  has  been  highly  success- 
ful for  the  past  two  and  a  half  years,  and 
joined  the  happy  ranks  of  the  country 
editors. 

He  has  closed  the  purchase  of  the 
Rush  City  Post,  a  thriving  weekly  pub- 
lication, which  has  been  in  existence  for 
the  past  twenty-three  years.  Mr.  Lee 
becomes  editor  and  proprietor  and  his 
bright  pen  and  long  experience  will  un- 
questionably bring  the  paper  to  the  front 
in  a  short  space  of  time. 


Prof.  Francis  A.  March,  L.L.  D.,  who 
has  recently  received  the  honorary 
degree  of  D.  C.  L.  from  the  University 
of  Oxford  and  that  of  Lit.  D.  from  the 
University  of  Cambridge,  has  accepted 
the  editorship  of  the  series  of  Standard 
Readers  to  be  published  shortly  by  the 
Funk  &  Wagnalls  Company.  Only  six 
persons  have  ever  been  honored  witn  the 
degrees  of  D.  C.  L.  and  Lit.  D.  by  these 
universities. 

The  Standard  Readers  will  be  based 
upon  the  scientific  alphabet  as  used  in 
the  New  Standard  Dictionary.  Mrs. 
Emma  Fiske  Roberts,  M.  A.,  one  of  the 
editorial  staff  of  the  Standard  Dictionary, 
will  co-operate  with  Prof.  March. 


Robert  P.  Porter,  editor  of  the  Cleve- 
land World,  has  returned  from  his  trip 
to  Japan. 


Among  the  New  York  newspapermen 
at  the  recent  Democratic  State  Conven- 
tion at  Saratoga  were  Julius  Chambers, 
of  the  Journal;  John  W.  McDonald,  of 
the  World;  Edward  W.  Drew,  of  the 
Daily  News;  Luther  B.  Little,  of  the 
Times;  Louis  Seibold,  of  the  Evening 
World,  and  W.  A.  Gramer,  of  the  Morn- 
ing Advertiser. 


J.  T.  Flynn,  a  well-known  economic 
writer,  has  taken  editorial  charge  of  the 
San  Francisco  Populist,  of  which  politi- 
cal weekly  William  C.  Pitt  is  the  pub- 
lisher. 


The  Rev.  Dr.  Lyman  Abbott,  editor 
of  the  Outlook,  left  on  Saturday  on  the 
Mohawk,  of  the  Atlantic  Transport  line, 
for  London.  On  the  same  steamer  will 
sail  590  cattle,  30  horses  and  i  Manitoba 
moose.    Dr.  Abbott  is  understood  as 


saying  that  he  prefers  the  company  of 
his  four-legged  friends  to  some  people 
whom  he  has  met  on  ocean  voyages. 


Blinn  Yates,  New  York,  has  added  to 
his  many  duties  the  associate  editorship  of 
F.  G.  Barry's  well-known  "season  pa- 
pers "  which  comprises  the  following 
papers:  The  Saratoga  News,  the  Adi- 
rondack News,  the  Thousand  Island 
News  and  the  St.  Augustine  News. 


Juan  S.  Hart,  editor  and  proprietor  of 
the  El  Paso  (Tex.)  Times,  is  a  congres- 
sional candidate.  Those  who  know  Mr. 
Hart  assert  that  he  would  make  a  con- 
gressman of  the  first  water,  and  are  busy 
booming  his  hopes  for  a  Washington 
assignment. 

E.  P.  Howell  of  the  Atlanta  Consti- 
tutioti.  and  Patrick  Walsh  of  the  Augusta 
Chronicle,  are  among  the  distinguished 
journalists  who  will  be  delegates  to  the 
National  Democratic  Convention  in 
Chicago. 


M.  C.  Myers,  Chicago  manager  of  the 
Publishers'  Commercial  Union,  has  re- 
turned to  that  city  from  New  York  after 
an  absence  of  several  weeks  in  connec- 
tion with  the  business  of  the  Union. 


Miss  Emma  L.  Monroe,  a  little  woman 
of  fifteen  summers,  has  now  full  charge 
of  the  Attalla  (Ala.)  Beacon.  She  is 
the  youngest  editor  in  the  state  and  con- 
ducts her  paper  admirably. 


Dr.  A.  L.  Benedict,  Buffalo,  was  re- 
cently appointed  associate  editor  of  the 
Philadelphia  Medical  and  Surgical  Re- 
porter. 

Frank  B.  White,  of  Chicago,  the  zeal- 
ous worker  for  the  advertising  interests 
of  agricultural  journals,  is  in  New  York 
for  the  present,  looking  after  the  busi- 
ness of  his  New  York  branch. 


Frank  M.  Barber,  agent  of  the 
Associated  Press  at  New  Haven,  Conn., 
and  a  Yale  graduate,  was  married  last 
week  to  Miss  Gertrude  A.  Hodgkinson. 


Henry  Geisler,  city  editor  of  the  Hart- 
ford City  (Ind.)  daily  and  weekly  Times, 
was  recently  married  to  Miss  Bessie 
Monfort. 


Charles  F.  Berry,  formerly  of  the 
Detroit  Journal,  has  taken  charge  of  the 
circulation  department  of  the  Cleveland 
Recorder. 

Mr.  Berry  has  been  well  known  among 
Detroit  newspaper  men  for  several  years, 
having  been  for  four  years  with  the 
Journal  and  six  years  with  the  News. 


Patrick  J.  Lynch,  a  well-known  mem- 
ber of  the  newspaper  profession,  for  the 
past  six  years  employed  on  the  Lowell 
Mail,  has  joined  the  editorial  staff  of  the 
Boston  Post. 


TYPOTHET^  OF  BUFFALO. 

It  is  easy  to  pardon  the  Typothetse  of 
Buffalo  on  the  report  of  their  secretary, 
Herbert  L.  Baker,  for  the  past  year. 

The  meetings  have  increased  in  in- 
terest and  in  attendance  and  there  has 
been  much  practical  work  done.  The 
year  has  ended  with  an  increased  mem- 
bership of  thirteen  over  a  year  ago. 

The  outlook  for  next  year  is  very  en- 
couraging indeed.  A  great  many 
printers  are  interested  who  have  never 
before  shown  any  interest  in  the  Typo- 
thetse. 

The  officers  of  the  Buffalo  TypothetK 
are: 

President,  Geo.  E.  Matthews;  first 
vice-president,  R.  L.  Cox;  second  vice- 
president,  F.  N.  Burt;  secretary,  Herbert 
L.  Baker,  and  treasurer,  A.  T.  Brown. 

The  annual  report  deals  with  the  sys- 
tem of  apprenticeship,  uniform  rules  and 
regulations,  terms  of  payment  and  the 
plan  of  reporting  undesirable  customers. 
It  will  undoubtedly  be  of  interest  to  simi- 
lar organizations,  and  all  who  care  for 
the  report  should  apply  to  Herbert  L. 
Baker,  Nos.  83,  85  Ellicott  street,  Buffalo. 


EDITOR  AND  ORAT(JR. 
John  E.  Barrett,  editor  of  the  Scran- 
ton  (Pa.)  Truth,  was  one  of  the  dis- 
tinguished spectators  at  the  unveiling  of 
the  John  Boyle  (J'Reilly  monument  in 
Boston  last  week.  Mr.  Barrett  is  as 
distinguished  as  an  orator  as  he  is  as  an 
editor,  and  this  is  saying  a  great  deal. 
He  ought  to  hfive  had  the  opportunity 
of  oratorically  saying  what  he  thought  of 


JOHN    F-:.    B  vRKETT. 

the  great  poet.  He  did  this  editorially 
and  gracefully  in  his  paper. 

Members  of  the  American  News- 
paper Publishers'  Association  know  Bar- 
rett as  one  of  the  best  speakers  at  their 
annual  banquets. 

He  is  one  of  the  really  hard  workers 
in  the  profession,  but  he  has  had  time 
to  make  many  friends,  for  he's  genial 
and  generous.  As  one  of  the  Penn- 
sylvania bays  puts  it,  "  Barrett  is  one  of 
the  best." 


OBITUARY  NOTES. 

Joseph  K.  C.  Forest  is  dead.  For  a 
period  greater  in  duration  than  that  of 
any  other  man  he  had  done  editorial 
work  on  the  newspapers  of  Chicago.  In 
a  city  where  owners  could  have 
passed  unrecognized  any  time  these 
twenty  years,  Mr.  Forrest's  walks  on 
the  street  had  been  continuous  proces- 
sions through  crowds  of  friends. 

Of  late  years  Mr.  Forrest  had  been 
employed  on  the  Daily  News,  where  his 
occasional  articles  over  the  odd  signa- 
ture of  "  Now  or  Never"  were  the  best 
exponents  of  that  older  school  of  jour- 
nalism which  he  always  adorned. 

He  was  an  old  newspaper  man  before 
there  was  any  Daily  News.  It  is  said 
Forrest  named  the  Tribune.  He  cer- 
tainly helped  start  that  paper.  And 
even  before  that  he  was  a  professional, 
if  not  a  veteran,  for  he  had  done  much 
excellent  work  on  the  Journal.  Ever 
since  1840  he  had  been  actively  engaged 
in  newspaper  work  in  Chicago. 

Frank  M.  Paisley,  former  publisher  of 
the  New  Hampton  (la.)  Tribune,  died 
last  week  at  Eldorado  Springs,  Mo. 

Samuel  Ames  died  June  22  at  his  resi- 
dence in  Brooklyn.  He  was  born  in 
Warren,  R.  I.,  forty-five  years  ago,  and 
spent  the  greater  part  of  his  life  in  news- 
paper work.  He  was  a  son  of  Eleanor 
Kirk  Ames,  and  supervised  the  publica- 
tion until  .within  a  short  time  before  his 
death  of  Eleanor  Kirk's  Idea,  a  monthly. 


OBJECTIONABLE  AND  OBSOLETE 
ADVERTISING. 

Charles  O'Leary,  an  agent  for  the 
American  Wheelman  Publishing  Com- 
pany, of  New  York  City,  was  arrested 
last  week  for  tacking  advertising  circu- 
lars on  trees  and  fences  at  Ehzabethport. 

The  prisoner  was  locked  up,  and 
pleading  guilty,  was  fined  S25  and  costs. 
Not  having  the  requisite  money,  he  was 
sent  to  the  county  jail  for  ten  days. 
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ADVERTISING  MEDIUMS. 

YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement   in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores — occupied  by  white 
persons,  A  record  unequaled  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building. 

New  York  Representative. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  400,000  daily. 

Gross  rale,  75  cents  per  line.    Average  contract, 
about  50  cents  per  line. 

"Nbw  England's  Greatest  Newspaper." 

The  BOSTON  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Hrrald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  power, 

NEW  FEATURES  FOR  "96." 

A  TRIFLE  CHEAPER 

That  is  one  reawn  why  the  SAN 
FRAVCISCO  POST  leads  in  the 
Evening  Field.  The  other  reason  is 
that  It  IS  a 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

350,000  DAILY 

is  the  guarantee!  circulation  of  the 
ScRiPPS  McRae  League. 

CINCINNATI  POST, 

ST.  LOUls  CHRONICLE, 
CLEVELAND  PRESS, 
KEN  rUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERRY,  53  Tribune  Buildintt,  New  York. 

CHICAGO 

JOURNAL. 

Oldest  and  best 

HOME  NEWSPAPER. 


A  DVERTISINGin  newspapers  of  "known  cir- 
calation"  means  "  Bi;siNass."  Forparticu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bune Bldg.,N.Y  Chamberof Commerce. Chicaeo, 


T^HE  FOURTH  ESTATE  is  ihe  best  medium 
^  for  presenting  to  advertisers  the  advantages 
of  any  publication  as  an  advertising  medium. 


ADVERTISING  MEDIUM. 


THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

ADVERTISING  AGENCIES. 


We  have  the  best  lighted 
advertising  agency  in  the 
country,  and  have  "  light  to 
spare  '  for  any  would-be  ad- 
vertiser who  realizes  he  has 
a  good  thing  if  the  public 
only  knew  it. 

DODD'S 

Advertising  &  Checking 

AGENCY, 
Water  Street,  BOSTON. 


M.  B.  WILSON 

GENERAL 
ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 


THK  OOLDKN  OATE  TU 


DO  YOU  WANT  TO 

Know  Something 

ABOUT 


VOBKION  LANOUAOK  PAPBUS. 


Write  The  Fied.  E.  KLOTZ' 

Klotz  Advg.  Ag'cy   

CHICAGO. a.  PULLERS 


R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  Vork, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 

ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers' lowest  rates.  Practical  and 
effective  service  in  every  Ime  of  business. 

W.  L.  BEADNELL, 

Advertising  Agent, 
Tkibunb  Building  Nbw  York. 


HOW   THE   AUSTRALIAN  "OLD 
MAN"  GOES  FOR  HIS 
"HONEY  BOY." 

An  amusing  journalistic  situation  is  to 
be  found  just  now  at  Cooktown,  in  the 
far  north  of  Queensland.  Cooktown  has 
two  papers,  and  they  are  edited  by  father 
and  son.  James  Fowler,  senior,  runs  the 
Independent,  and  James  Fowler,  Jr., 
conducts  the  Beacon. 

Notwithstanding  the  intimate  relation- 
ship, the  two  editors  are  at  daggers 
drawn.  They  represent  opposing  schools 
of  political  thought,  and  are  perpetually 
nagging  at  each  other. 

The  latest  issue  of  the  Independent  at 
hand  from  Australia  contains  the  toUow- 
ing  dignified  paternal  rebuke  to  the  un- 
filial  editor  of  the  other  paper:  "The 
cock-a-doodle  doo  youth  who  runs  the 
Beacon  fancies  that  under  empty  preten- 
tiousness he  can  disguise  his  gross  ignor- 
ance and  inexperience  of  journalism  and 
politics,  and  under  that  impression  he 
has  the  profound  cheek  to  lecture  and 
hector  those  who  know  something  about 
both.  His  vicious  abuse  of  us  will  be 
regarded  by  the  few  sensible  persons 
who  read  his  rag  as  a  mere  youthful 
exuberance  of  inexperience  and  indis- 
cretion." 


INDIANA  DAILY  IN  NEW  HANDS. 

John  George,  Jr.,  has  purchased  the 
Lafayette  (Ind.)  Daily  and  Weekly  Call, 
a  well-known  journal,  which  has  been 
issued  for  quite  a  number  of  years. 

The  Ca// is  an  evening  paper,  repub- 
lican in  politics,  and  Mr.  George,  who 
is  energetic  as  well  as  experienced,  will 
conduct  it  as  an  aggressive  party  paper. 
The  paper  will  be  quite  radically 
changed  in  appearance,  and  the  vigor- 
ous management  which  Mr.  George  is 
well  qualified  to  give  to  both  the  edi- 
torial and  business  departments  will  no 
doubt  result  in  the  publication  of  a 
journal  brimful  of  force  and  with  grow- 
ing influence  and  circulation. 

Mr.  George  was  formerly  editor  and 
proprietor  of  the  Jackson  (Mich.)  Pa- 
triot, and  has  also  had  considerable  and 
thorough  newspaper  experience  in  the 
larger  cities.  He  has  invariably  been 
"a  winner"  in  his  newspaper  enter- 
prises, and  his  many  friends  know  him 
to  be  worthy  of  still  greater  success  with 
the  Lafayette  Call. 

Morgan  Bates  of  Chicago  will  be 
managing  editor  of  the  Call.  He  is  a 
newspaper  man  of  capacity  and  experi- 
ence and  a  polished  and  forcible  writer. 

A  BOOK  ABOUT  McKINLEY. 
Byron  Andrews,  the  New  York  rep- 
resentative ot  the  National  Tribune  and 
Home  Magazine  of  Washington,  has 
written  a  biography  of  William  Mc- 
Kinley,  which  is  about  to  be  issued  by 
F.  Tennyson  Neely,  the  New  York 
publisher.  The  volume,  which  is  en- 
titled "One  of  the  People,"  contains 
much  collateral  data  concerning  tariff 
legislation  during  late  years,  and  will  be 
valuable  as  a  book  of  reference  for 
newspaper  men  aside  from  its  biograph- 
ical interest. 

ASK  FOR  A  FORECLOSURE. 
The  Nashville  Trust  Company  has 
filed  in  the  federal  court  a  petition  to 
foreclose  the  mortgage  bonds  of  the 
Nashville  American  Publishing  Com- 
pany. This  is  the  result  of  the  default 
in  the  payment  of  semi-annual  interest 
on  bonds  due  last  December.  The 
amount  of  these  mortgage  bonds  is 
$150,000.  The  petition  asks  for  a  sale 
at  once. 

THE  THORNE  MACHINE  MAKES 
TWO  PAPERS  HAPPY. 
The  Skippack  (Pa.)  Montgomery 
Transcript  and  Neutralist  (the  latter  a 
German  paper)  are  now  set  on  a  Thome 
typesetting  machine.  These  two  week- 
lies are  very  popular,  and  the  installa- 
tion of  the  machine  will  no  doubt  enable 
the  publishers  to  still  further  add  to  the 
circulation. 

TO  STOP  A  PETTY  SWINDLE. 

For  a  long  time  the  public  has  been 
fleeced  by  the  news  agents  of  Cape  May, 
N.  J.,  who  sell  the  Philadelphia  daily 
papers  for  five  cents  a  copy,  and  the 
Sunday  issues  for  10  cents.  In  order  to 
break  up  this  petty  swindle  the  hotel 
keepers  have  combined,  and  will  insist 
that  the  papers  sell  at  their  face  value. 


KIPLING  IN  INDIA. 


NEW  JERSEY  SEASON  PAPER. 
Seashore  Life  has  issued  its  first  num- 
ber tor  the  season  at  Asbury  Park.  This 
is  its  second  year,  and  it  is  likely  to  have 
a  successful  summer,  as  the  contents  are 
readable  and  include  many  of  the  pleas- 
ant personalities  that  make  such  a  paper 
prosperous.  The  publishers  are  Donning 
&  Wilson.  Harry  B.  Wilson  is  the 
editor. 

A  NEW  QUARTERLY  LIBRARY. 

James  Pott  &  Company,  New  York, 
announce  the  immediate  issue  of  the  first 
number  of  "Pott's  Library,"  of  which 
there  will  be  quarterly  numbers. 

The  library  will  contain  standard 
works  on  theology,  church,  social  and 
general  literature,  and  books  of  refer- 
ence, hitherto  published  at  prices  usually 
ranging  from  $[  to  $2  each.  It  will  be 
well  printed  and  bound  in  heavy  paper 
covers.  The  subscription  price  will  be 
I1.50  per  annum. 


Early  Trials  ok  the  Newspaper 
Man  who  Became  an  Author. 

Probably  the  most  interesting  sketch 
of  Rudyard  Kipling  that  has  ever  ap- 
peared is  published  in  the  July  McClure's 
Magazine.  It  is  in  the  form  of  "  Rem- 
iniscences by  the  Editor  of  the  News- 
paper on  which  Kipling  served  at 
Lahore"  by  E.  Kay  Robinson.  The 
paper  referred  to  is  the  Civil  and  Mili- 
tary Gazette.  Mr.  Robinson  says  that 
be  was  disappointed  with  Kipling  at 
first  in  1886. 

The  following  are  interesting  clippings 
from  the  article  in  McClure's: 

"  There  was  one  peculiarity  of  Kip- 
ling's work  which  I  really  must  men- 
tion, namely,  the  amount  of  ink  he  used 
to  throw  about.  In  the  heat  of  summer 
white  cotton  trousers  and  a  thin  vest 
constituted  his  office  attire,  and  by  the 
day's  end  he  was  spotted  all  over  like  a 
Diilmatian  dog. 

"  He  had  a  habit  of  dipping  his  pen 
frequently  and  deep  into  the  ink  pot, 
and  as  all  his  movements  were  abrupt, 
almost  jerky,  the  ink  used  to  fly. 
When  he  darted  into  my  room,  as  he 
used  to  do  about  one  thing  or  another  in 
connection  with  the  contents  of  the 
paper  a  dozen  limes  in  the  morning,  I 
had  to  shout  to  him  to  'stand  off;' 
otherwise,  as  I  knew  by  experience,  the 
abrupt  halt  he  would  make,  and  the 
flourish  with  which  he  placed  the  proof 
in  his  hand  before  me,  would  send  the 
penful  of  ink— he  always  had  a  full  pen 
in  his  hand— flying  over  me. 

"  Kipling's  genius  was  much  fet- 
tered by  its  environment.  He  was  com- 
pelled to  work  daily  in  a  newspaper 
office,  under  a  man  who  appreciated  his 
talent  very  little,  and  kept  him  on  work 
tor  the  most  part  utterly  uncongenial. 

"  It  is  almost  pathetic  to  look  through 
the  Civil  and  Military  Gazette  of  that 
time  and  note  where  Kipling's  bright 
humor  only  flashed  out  in  introductory 
lines  to  summaries  of  government  re- 
ports, dry  semi-political  notes  and  the 
side-headings  of  scissors-and- paste  para- 
graphs. This,  however,  was  the  maxi- 
mum of  literary  display  usually  allowed 
to  him. 

"  When  I  went  to  Lahore  to  take  the 
editorship  of  the  Civil  and  Military 
Gazette,  I  found  him  still  there  as  an 
assistant.  I  also  found  a  letter  awaiting 
me  from  the  chief  proprietor,  in  which 
he  expressed  the  hope  that  I  would  be 
able  to  '  put  some  sparkle  into  the  paper.' 
When  the  staff  of  a  journal  consists  of 
two  men  only,  one  of  whom  is  Kipling, 
such  an  exhortation  addressed  to  the 
other  doubtless  seems  curious.  But,  as 
I  have  said  above,  Kipling  had  been  dis- 
couraged from  'sparkling.' 

"  My  predecessor  in  the  editorship  of 
the  Civil  and  Military  Gazette  nad  done 
his  best  to  make  a  sound  second-rate 
journalist  out  of  the  youngster  by  keep- 
ing his  nose  at  the  grindstone  of  proof- 
reading, scissors-and-paste  work  and  the 
boiling  down  of  Government  Blue  Books 
into  summaries  for  publication.  But 
Kipling  had  the  buoyancy  ot  a  cork,  and, 
after  his  long  office  work,  had  still  found 
spare  energy  to  write  his  charming 
sketches  and  poems." 


A  DAILY  MAGAZINE. 

The  daily  issued  on  board  the  steamer 
Belle  of  Memphis,  from  June  6  to  11, 
by  E.  W.  Stephens  as  publisher  and 
Walter  Williams  as  editor,  during  the 
Missouri  Press  Association's  meeting, 
was  a  dainty  publication.  It  was  in 
miniature  magazine  form  and  printed  on 
coated  paper.  The  editor  claims  that  it 
was  the  greatest  paper  on  water,  though 
not  on  earth. 

Another  unique  little  daily  is  one  that 
is  now  being  issued  on  the  steamer 
Servia  as  it  takes  the  Ancient  and 
Honorable  Artillery  ot  Boston  to  Lon- 
don. One  of  the  staterooms  has  been 
fitted  up  as  a  newspaper  office,  and 
there  each  day  the  Atlantic  Daily, 
devoted  to  the  members  of  the  company 
on  their  trip,  will  be  published 
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SAD  MISHAPS  OF  A  WEEKLY. 


How  Misfortunes  Conspired  to 
Check  the  Triumphant  Life  of  a 
"Long-Felt  Want  "—How  Loss 
OF  Money  and  Harrowing  Annoy- 
ance Met  the  Innocent  Pro- 
prietors. 

That  the  lot  of  a  publisher  is  some- 
times one  of  pathetic  experiences  is 
shown  by  the  recital  of  the  misadven- 
tures which  befell  the  managers  of  a 
British  weekly  that  recently  died. 

One  of  the  instigators  of  the  paper 
tells  the  tale  of  its  establishment  and  con- 
tinues: 

"No  sooner  was  the  idea  mentioned, 
than  those  '  in  the  know  '  came  forward 
with  figures  to  prove  that  m  e  could  easily 
run  a  paper  which  would  produce  a  profit 
on  its  working  from  the  very  first  week. 
We  made  up  our  minds  that  no  time 
should  be  lost  in  opening  up  this  gold 
mine. 

"  The  paper  was  to  represent  the  work- 
ing man,  and  a  newspaper  '  Board  '  was 
at  once  instituted,  consisting  of  dele- 
gates from  branches  of  the  '  Social 
Democratic  Fubs'  within  a  ladius  of 
eight  miles.  Arrangements  were  made 
with  a  respectable  firm  to  print  the  pa- 
per, and,  to  save  expense,  we  got  the 
sheets  from  London,  printed  on  one  side 
with  "non-political "  stereotyped  news 
matter. 

"  The  paper  was  announced  to  come 
out  on  the  first  Friday  in  October,  1893. 
Six  days  before  that  date  the  firm  who 
had  engaged  to  print  the  paper  suddenly 
threw  up  the  job,  although  they  had 
spent  a  very  considerable  sum  on  the 
plant  requisite  lor  the  work.  The  rea- 
son given  was  that  they  feared  '  libel.'  A 
hunt  had  to  be  organized  at  once  for  a 
fresh  printer;  and  one  was  found  lesss 
than  eight  miles  off,  and  hurried  arrange- 
ments were  at  once  concluded.  As  this 
printer's  machine,  out  of  all  the  days  in 
the  year,  chose  our  publishing  day  on 
which  to  break  down,  our  first  issue 
came  out  a  day  late. 

"  The  rage  of  impatience  which  this 
delay  caused  was  a  revelation  to  us  of 
the  ravenous  curiosity  with  which  the 
paper  had  been  awaited.  The  voracity 
of  the  public  did  not  survive  that  first  is- 
sue, however. 

"  The  circulation  dwindled  so  rapidly 
during  the  next  few  weeks  that  instead 
of  profits  there  were  frequent  calls  on  the 
branches  for  further  levies  to  make  up 
the  losses. 

"After  surviving  sundry  strikes  of 
'comps.'  for  wages  due,  the  paper 
nearly  came  to  an  end  through  the  col- 
lapse of  the  firm  who  were  printing  it. 
We  tided  over  that  difficulty,  however, 
by  acquiring  at  a  moment's  notice  a  few 
hundred  dollars  worth  of  type  with  which 
to  set  up  the  paper  ourselves,  having  per- 
suaded a  Burnley  firm  to  do  the  press- 
work  at  an  enormous  price. 

"  We  had  about  this  time  got  sick  of 
the  ready-print  from  London.  We  were 
dumbtounded  one  week  to  find  among 
the  stereotyped  matter  printed  on  it  a 
picture  caricaturing  a  'Social  Demo- 
cratic Fubs '  procession  in  London, 
which  we  had  no  option  but  to  sell  to  our 
readers  as  part  of  our  paper. 

"  A  number  of  'Imaginary  Interviews,' 
in  one  or  two  of  which  libels  on  local 
public  men  were  allowed  to  appear,  soon 
got  U3  into  further  trouble,  and  the 
Burnley  firm  refused  to  print  the  paper 
any  longer,  having  been  threatened  with 
an  action  by  one  of  the  libeled 
parties. 

"  Hurried  arrangements  were  at  once 
made  to  have  the  paper  printed  at  another 
town,  and  tor  one  week  the  paper  was 
got  out  there  in  the  face  of  almost  insu- 
perable difficulties.  Then,  a  Manchester 
firm  having  undertaken  to  do  the  press- 
work  at  a  moderate  figure,  the  paper 
was  for  a  time  set  up  at  Burnley  and 
printed  at  Manchester,  the  forms  being 
sent  to  and  fro  by  train.  After 
a  time  the  type  was  removed  to 
Manchester  and  set  up  there;  and  for 
three  months  the  paper  was  without  an 
editor,  the  columns  being  filled  by  the 


voluntary  contributions  of  an  editorial 
committee. 

"  In  view  of  the  inconceivable  difficul- 
ties we  had  to  face,  it  is  not  surprising 
that  the  paper  about  this  time  came  out 
late  with  unfailing  regularity.  This,  of 
course,  worked  havoc  with  the  already 
slender  circulation.  The  paper  was 
dated  Friday,  but  always  came  out  on 
Saturday,  and  once  it  came  out  on  Mon 
day  in  the  following  week,  which  was 
worse  than  the  man  who  'always  had 
breakfast  at  5  o'clock  tea,  and  dined  on 
the  following  day.' 

"At  the  end  of  this  three  months  an 
editor  was  appointed,  and  arrangements 
were  made  to  print  the  paper  in  still 
another  town.  We  had  not  been  there 
long  before  it  became  evident  that  the 
new  printers  were  in  difficulties.  We 
were  there  for  three  weeks,  and  for  two 
weeks  out  of  the  three  we  had  to  work 
the  presses  ourselves,  as  the  men  of  the 
office  were  out  on  strike  for  arrears  of 
wages.  At  the  end  of  that  time  the  con- 
cern had  collapsed,  and  the  landlord, 
who  had  not  got  his  rent  from  them, 
refused  for  a  time  to  let  us  bring  our 
plant  off  the  premises.  From  here, 
when  permitted,  we  went  '  lickety- 
slick  '  to  yet  another  town. 

"  Finally,  after  a  continuation  of  such 
pleasures,  we  decided  to  be  martyrs  no 
more,  and  the  paper  was  soberly  laid  in 
its  grave." 

THE   POLITICAL  CARTOON. 

First  Came  Into  Prominence  in  the 
Lincoln  and  Douglas  Cami'Aign. 

One  of  the  most  interesting  develop- 
ments of  modern  times  is  the  art  of  poli- 
tical cartooning,  says  the  Chicago  Times- 
Herald.  Hundreds  of  newspapers, 
comic  weeklies  and  other  periodicals  all 
over  the  country  are  springing  cartoons 
apropos  of  the  great  presidential 
campaign  ot  1896.  Two  score  years  ago 
the  political  caricature  was  unheard  of. 
To  day  it  is  one  of  the  great  features  of 
the  daily  newspaper. 

A  number  of  the  earliest  cartoons 
made  in  this  country  show  a  marked 
difference  from  the  caricatures  of  to  day. 
While  the  work  upon  some  of  them  is 
crude,  the  idea  which  the  cartoonist 
wished  to  convey  is  nevertheless  very 
forcibly  expressed.  Many  of  the  car- 
toons of  the  early  days  were  far  from 
being  dignified  and  respectful,  and  a 
number  of  them  were  even  brutal.  This 
crudity  and  brutality  have  both  passed 
away. 

The  modern  cartoon  is  finished  and 
perfect  and  in  most  cases  it  pokes  fun  at 
a  political  candidate  in  a  very  inoffensive 
way.  Indeed,  it  is  said  on  excellent 
authority  that  politicians  consider  it  such 
a  mark  of  honor  to  be  cartooned  that 
they  send  their  best  photographs  to  the 
well-known  artists  of  the  country.  It  is 
vigorously  maintained  by  many  that  a 
politician  does  not  amount  to  much  until 
he  has  been  cartooned.  After  that  dis- 
tinction he  is  supposed  to  have  advanced 
several  steps,  and  to  have  arrived  at  a 
distinction  that  makes  him  a  force  of 
some  moment. 

The  political  cartoon  first  came  into 
prominence  during  the  Presidential  cam- 
paign of  i860,  when  Lincoln  was  the 
republican  notiiinee,  Douglas  the  Dem- 
ocratic champion,  and  John  C.  Breck- 
inridge was  the  nominee  of  a  bolting 
wing  of  the  Democratic  party.  Even 
then  few  newspapers  began  the  practice 
of  printing  political  cartoons,  although 
they  had  many  on  other  subjects. 
Single  sheet  wood -cut  cartoons  were 
made  alone  and  scattered  broadcast  all 
over  the  country. 

The  Cleveland  Campaign  Plain  Dealer, 
a  fiery  Douglas  organ,  was  one  of  the 
few  papers  which  printed  cartoons.  The 
paper  was  also  a  bitter  antagonist  of 
President  Buchanan,  and  it  did  its 
utmost  to  make  things  hot  for  the  Presi- 
dent and  for  candidate  Lincoln  and  all 
his  supporters.  One  crude  picture  rep- 
resented Lincoln  and  Douglas  as  pugil- 
ists. Douglas  had  Lincoln's  head  under 
his  arm  and  was  represented  in  the  act 
of  severely  pummelling  the  noted  Aboli- 
tionist, while  a  number  of  Lincoln's 


BUSINESS  HELPS. 


IDEAS  FOR 
PUBLISHERS. 

THE  TRADE  PRESS,  of  Chicago, 
is  the  finest  printed  publishers'  magazine 
in  the  world,  and  contains  more  original 
matter  of  interest  than  any  other.  It  is 
the  only  journal  which  treats  of  publish- 
ing and  advertising  in  special  fields. 

Write  for  FREE  SAMPLE  COPY. 

One  Dollar  per  annum,  in  advance. 

THE  TRADE  PRESS,  Chicago. 

PAMPHLETS 

are  artistic  if  made  by 

Seaman  Presbrey  Dep't, 

874  Broadway,  New  York. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  u^in? 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nas-.au  St., 
New  York. 

ALL  the  leading  English  Newspapers  a  d 
^  Periodicals  for  sale  by  the  International 
New- Company,  83  and  85  Uuane  St.,  NewYork, 
one  door  east  of  Broadway. 

CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
 LOGAN.  UTAH.  

SITU  A  TIONS. 

A  DVERTISEMENrS  under  this  clas  ifica. 
■'^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

"THE  OBSERVER,  o(  Chicago,  wants  an  able 
representative  in  the  Eitst.  Will  make 
liberal  arrantiemt  nts  with  a  responsible  centle- 
man,  who  is  in  touch  with  ihe  prominent  Ea-tern 
advertising  agencies,  and  who  can  furnish  refer- 
ences. Address,  Business  Manager,  L  bserver, 
356  Dearborn  street,  Chicago,  111. 

AN  ADVERTISING  SOLICITOR  who  is 
qualified  to  deal  succe.ssf'illv  with  unusual 
opportunities  for  making  big  contracts  with 
considerable  pro6t  to  himself  may  hear  of  such 
an  opportunity  by  addre-sing  Good  Record, 
care  of  The  Fourth  Estate. 

XA/ANTED. — A  correspondent  w  th  facilities 
* to  furnish  rromptly  certiin  lines  of  press 
clippings  from  Illinois,  Iowa  and  Indiana,  Ad 
dress,  "CLIPP  NGS,"  care  Fourth  Estate 

\XrANTED. — A  good  advertisement  solicitor 
for  dai'y   paper.     Reference  required, 
^fate  salary  or  commission.    Address, '•  PER 
M  ^NENCE,"  care  Fourth  Estate. 

pM PLOVERS   in    the  newspaper  field  can 
obtain  by  advertising    in  The  Fourth 
Estate  an  intelligent  grade  of  assistants  in 
various  lines. 

AMUSEMENTS. 


Ambrican  Roof  Garden,  8  p.  M. 
Broadway,  ''El  Capitao,"  8.1;  p.m.  Matinee 
Saturday. 

Casino,  "  In  Gay  New  York,"  8.10  p.m.  Roof 

Garden,  8  pm. 
Ko.sTKS  &  Bial's,  8  pm. 
Madison  Square  Roof  Garden,  8.15  p.m. 
Olvmpia,  Fregoli,  8  p.m.   Matinee-  Wednesday 

and  Saturday. 
Proctor's,  Vaudeville,  II  a.m  to  ii  p.m.  Roof 

Garden.  8  p.  m. 


most  noted  opponents  stood  outside  the 
ring  ropes  jeering  at  the  "  rail  splitter," 
and  urging  on  the  "  little  giant." 

By  the  time  the  next  campaign  ar- 
rived, when  Lincoln  was  pitted  against 
General  McClellan,  the  cartoon  art  had 
made  considerable  progress,  and  Harp- 
er's Weekly  entered  the  arena  as  the 
stalwart  champion  of  the  republican 
party.  The  Weekly  vigorously  assailed 
the  Democratic  party  and  its  champion, 
producing  some  vigorous  cartoons  cari- 
caturing the  candidate  of  the  opposi- 
tion. 

The  campaigns  of  General  Grant— the 
first  against  Seymour  and  the  second 
against  Horace  Greeley — afforded  great 
opportunities  for  the  cartoonist,  and  he 
did  not  neglect  them.  The  art  was  now 
flourishing  and  improving  rapidly,  and 
some  of  the  greatest  cartoons  the 
country  has  ever  seen  were  produced 
these  years. 


Illustrated  journalism  on  the  Pacific 
Coast  is  taking  rapid  steps  forward. 


FOR  SALE. 

ADVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

'THE  EQUATOR  DEMOCRAT,  South 
^  Florida's  oldest  daily  paper,  publishtd  in 
the  largest  city  of  Florida  and  most  southern  in 
the  Union,  is  offered  for  sate.  A  fair  amount 
in  cash,  balance  on  approved  security.  A  chance 
for  a  newspaper  man  who  desiies  to  live,  or  who 
by  reason  of  hralih  mu^t  live  south.  A  bargain. 
Address,  E.  D.,  Key  West,  Fla.  

■pOR  sale; — Leading  morning  daily  of  pros- 
^  perous  western  state,  with  job,  book  and 
stationery  departments.  Doing  good  business. 
Will  sell  whole  or  part.  At  least  ts.ocxi  re- 
quired. Address  "Opportunity,"  care  Fourth 
Estate. 

pOR  SALE  AT  A  BARGAIN.— 8  horse- 
■'-  power  Otto  Gas  Engine  in  pood  order. 
Enquire  of  the  SUNDAY  TRIBUNE  CO.. 
Uiica,  N.  Y.  

pOR  SALE. — A  first-class  weekly  country 
newspaper,  established  25  years.  No  rp- 
position.  Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estatk. 

pOR  SALE — A  large  newspaper,  in  a  large 
city,  with  a  large  circulation,  at  a  bargain. 
Address,  D.,  care  Fourth  Estate. 

B  U SI  NESS  OPPOR  TUN  11  lES. 

ADVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

A  PRACTICAL  MAN  in  newspaper  and  job 
printing  wishes  to  locate  in,  or  within  one 
hour's  ride.  New  York  City.  Has  some  capital, 
and  would  invest  under  certain  conditions. 
Address,  FRANCIS,  Fourth  Estate.  

SITUATIONS  WANTED. 

ADVERTISEMENTS  under  this  classifica. 

tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

\\IANTED — Position  as  circulation  manager 
*  V  by  young  man  twenty  nine  years  old. 
Have  had  sevsn  years'  experience  on  metropol- 
itan papers.  Am  temperate,  well-educated,  and 
can  give  first-class  recommendations  from  pres- 
ent employer.  Address,  W.,  care  Fourth 
Estate. 

CUClESSFUL  Chicago  weekly  newspaper 
adverti!.ing  manager  is  open  for  an  enga!;e- 
ment,  is  al-o  good  bookkeeper,  and  can  make 
himself  useful  all  around;  highest  references; 
14  years'  experience;  might  be  willing  to  buy 
small  interest  in  a  paying  medium.  Address, 
SUCCESS,  care  Fourth  Estate. 
ADVERTISING  MANAGER  of  high-class 
weekly  desires  to  change.  Thorough  busi- 
ness man,  knows  advertisers  well,  and  unusually 
successful  in  bringing  business.  "  UNTIRING," 
care  of  Fourth  E-t*te. 

TDEEN  10  years  pushing  circulation  of  success- 
^  ful  daily  and  weekly:  want  to  go  east.  If 
you  are  looking  for  a  man  with  both  ability  and 
experience  write  "  R.  W,"  care  of  The  Fourth 
Estate. 

ADVHRTIbING  MANAGER  of  leading 
magazine,  with  record  that  is  the  highest 
endorsement  will  consider  proposition  from 
newspaper,  magazine  or  business  bouse.  Ad- 
dress L.  T.,  care  Fourth  Estate 

A  BLE  writer  ol  stones  of  adventure,  etc., 
^  posses-^ing  abundant  orizinality  and  versa- 
tility; good  all-round  journalist,  careful  editor; 
desires  situation.  ORIGIN  AL,  care  of  Fourth 
Estate. 

jY  young  lady  stenographer  and  typewriter 
of  four  years*  expeiieice  in  publishing 
house.   Stenographer,  care  Fourth  Estate. 

WANTED  TO  PURCHASE. 

Air  ANT  to  buy  paying  paper  in  town  of  s.oco 
'  '  or  upwards  in  New  York  or  east.  Ad- 
dress, SIXTEEN,  care  Fourth  Estate 

'THE  FOUR  TH  ESTATE  is  the  best  medium 
■'■  to  reach  buyers  in  the  newspaper  line.  Ad. 
vertise  in  it.  Advertisements  under  this  classi- 
fication 25  cents  a  line  each  insertion.  Count 
seven  words  to  the  line. 

CAMPAIGN  SPECIALTIES. 

ADVERTISEMENTS  under  this  classifica- 
■'^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

PAMPAIGN  Editorials  for  DAILIES  and 
^  WEEKLIES.  Any  politics.  G.  T.  HAM- 
MOND,  Newport,  R.  I.  

PRINTING  PRICE  LIST. 

T300K  giving  itemized  prices  on  printing  in 
^  quantities  from  lOO  to  10,^00,  the  mo«.t 
practical  price  list  published.  For  sale  by  type 
supply  houses  or  sent  direct  on  receipt  of  25 
cents  by  J  H.  JOHNSON,  Winona,  Minn. 

ILL  VSTRA  TIONS. 

WE  MAKE  LINF.  CUTS  ready  for  delivery 
in  24  hours.    Our  prices  for  portraits  are 
single  column,  $1.25;   double  column,  S2  50 ; 
half  column,  80  cents.    Buildings,  single  column. 
$1.75:  double  column,  $3  00.  Samples  for  stamp. 
National  Illustrating  Co., 

Bennett  Building,  New  York. 
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BONNELL'S  INKS 


To  The  J.  Harper  Bonnbll  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general, 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Hakpek  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 


New  York 


520-522  AMERICAN  TRACT 
SOCIETY  BUILDING. 


Chicago 


17  AND  19  QUINCY 
STREET. 


HILADELPHIA 


13  SOUTH  SEVENTH 
STREET. 


SOME  POCKET  PIECES. 


SoMK  Diamonds  of  Thought  That 
May  be  Found  of  Value  by  Men 
Here  and  There  —  Virtubs  of 
Advertising  Extolled. 

The  Chicago  Record  and  the  Chicago 
Daily  News  have  issued  a  handsome 
pamphlet  entitled  "Pocket  Pieces." 
It  deals  with  advertising,  and  we  re- 
produce some  ol  the  interesting  matter 
in  it,  as  follows: 

GETTING  and  KEEPING. 

Liberal  advertising  brings  business. 
Civility  keeps  \t..~A.  E.  Rice. 

trade  EXTREMfS  ARE  EXPENSIVE. 

It  costs  about  as  much  to  be  stingy  as 
it  does  to  be  extravagant. —  The  Ram's 
Horn. 

SHE  IS  BUT  SECOND  BEST. 

Next  to  newspapers,  women  are  the 
best  advertising  media  that  we  have. — 
Louise  //.  Wall. 

DISGRACE. 

It  is  no  disgrace  to  be  po^r,  but  it  is  a 
disgrace  to  do  poor  advertising. —  Trade 
Magazine. 

ONE  DEFINITION. 
A  good  advertisement  is  one  which 
has  sufficient  strength  to  row  up  stream. 
—  Orice  Sis  son. 

TRUTH  AND  ADVERTISING. 

I  have  never  found  it  a  disadvantage 
to  tell  the  truth  in  any  business  mat- 
ter.— y.  E.  Van  Doren. 

IN  TWO  PLACiiS  AT  THE  SAME  TIME. 

An  advertisement  is  a  thing  that  rep- 
resents a  business  man's  goods  and 
business  at  a  place  where  the  man  and 
the  goods  are  not. — R.  L.  Curran. 

THE  BUSINESS  SIDE. 

The  advertisement  that  make  many 
people  buy  is  better  than  the  one  that 
makes  many  people  laugh.  —  The  Count- 
ing Room. 

FIND  THE  ROAD  AND  ADVERTISE. 
The  road  to  poveriy  is  easy  to  find,  but 
hard  to  travel.  The  road  to  riches  is 
hard  to  find,  but  easy  to  travel  if  you 
know  how  to  advertise  yourself  on  the 
way. — y.  G.  Newitt, 

WHERE  TO  GET  POINTERS. 

A  store  makes  its  own  store  news,  and 
the  advertising  writer  should  aim  to  pre- 
sent the  strongest  features  and  attrac- 
tions of  his  store  in  the  most  persuasive 
and  convincing  manner. —  IV.  A.  Hun- 
gerford. 

ADVERTISING  AS  A  SCIENCE  PAYS. 

Some  people  say  that  advertising  is  all 
a  matter  of  luck;  that  you  cannot  tell 
what  advertising  is  going  to  do,  or 
whether  or  not  it  is  going  to  pay.  This 
may  be  true,  but  it  is  very  strange  that 
the  man  who  gives  intelligent  thought  to 
his  advertising,  and  does  it  in  an  intel- 
ligent, earnest,  straight- forward  way, 
usually  has  the  luck  on  his  side.  He  is 
lucky  in  his  advertising  because  he  re- 
duces it  to  a  science.  Advertising  is  just 
as  certain  as  paying  rent.  Advertising 
is  governed  by  the  sanfie  common-sense 
business  Imes  that  govern  buying  a  lot 
of  tomatoes  or  codfish. —  The  Grocery 


EDITOR  FINED  FOR  CONTEMPT. 

An  incest  case  against  William  De- 
ford,  tried  before  Judge  Thornell  at 
Glenwood,  la.,  resulted,  after  a  hard 
contest,  in  a  verdict  of  acquittal. 

The  jurors  had  barely  reached  their 
homes  after  their  discharge  when  the 
sheriff  summoned  them  to  appear  before 
the  court.  After  being  placed  in  the 
box,  Judge  Thornell  questioned  them  in 
regard  to  a  report  that  they  had  in  their 
possession  while  in  the  jury  room  delib- 
erating on  the  verdict  a  copy  of  the  Mills 
County  Tribune  of  that  week's  issue, 
containing  a  column  article  in  regard  to 
the  case. 

The  jurors  acknowledged  having  a 
copy  ot  the  paper  as  reported,  which 
was  handed  to  one  of  them  by  the  pub- 
lisher, N.  C.  Field.  After  giving  the 
jurors  a  roasting  the  judge  discharged 
them.  The  editor  was  arrested  and  fined 
$30  and  costs,  or  three  days  in  jail.  The 
"  contempt  "  is  stated  to  be  "  the  pub- 
lishing of  the  article  (which  virtually 
tried  and  acquitted  the  prisoner)  pending 
the  trial  of  the  case,  and  in  placing 
copies  of  the  article  in  the  hands  of  the 
jury."  Field's  attorney  gave  notice  of 
an  appeal  to  the  Supreme  Court. 


IN  LUCK,  AND  NOT  IN  JAIL. 

A  reporter  of  a  New  York  daily  once 
went  to  the  office  ot  the  late  General 
Casey  to  get  some  information  concern- 
ing what  was  known  as  the  Lydecker 
tunnel  story.  General  Casey  looked  at 
the  young  man  rather  sternly  at  first, 
and  the  reporter  expected  but  scant  de- 
tail to  follow.  "  Come  in,  sir!"  he  ex- 
claimed, in  a  tone  of  almost  unpleasant 
command. 

The  two  doors  of  his  office  were  open. 
The  reporter  was  standing.  The  gen- 
eral, without  a  word,  went  to  one  door 
and  closed  it  with  the  utmost  precision; 
then  he  went  to  the  other  door  and 
closed  it  with  the  same  precision.'  The 
reporter  was  in  doubt.  The  two  were 
in  the  room  alone.  Coming  up  to  the 
newspaper  man,  he  pointed  his  index 
hnger  straight  at  his  eye,  and  said,  "  Sit 
down  there,  young  man,  and  I'll  tell 

you  the  st  story  you  ever  heard." 

And  he  did. 

LOOKED  BEFORE  LEAPING. 

Count  Tolstoi  thus  describes  his  recent 
project  of  starting  a  newspaper:  "I 
have  busied  myself  lately  wilh  plans  for 
founding  a  newspaper.  I  wished  a 
newspaper  to  spread  abroad  my  ideas. 
I  thought  I  should  like  a  newspaper  in 
London,  which  would  give  space  to  the 
opinions  of  my  opponents  as  well  as  my- 
self, and  be  managed  by  a  committee  in 
which  these  opponents  would  have  rep- 
resentatives. This  committee  would 
have  to  decide  on  the  articles  to  be  pub- 
lished; the  crucial  test  in  each  case 
would  be  the  sincerity  of  the  author. 
That  was  my  idea,  but  I  have  changed 
my  mind  a  little  now." 


SOME  DRAMATIC  CRITICISM. 

Charles  Frederick  Robinson  Hay  ward, 
a  Denver  editor,  wrote  learnedly  of  the 
drama.  But  his  shortest  criticism  will 
probably  outlive  any  other  written  by 
him.  It  was  as  follows:  "George  C. 
Miln,  the  preacher-actor,  played  Ham- 


LIFE  INSl  RA  VCE. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

AKOUT 

IT 

BY 

AND 

BY." 


That's  what  a  joumalLst  said  last 
year  when  asked  by  a  Berkshire 
Lite  Insurance  Company's  agrnt  to 
make  application  for  a  policy-  l^Ar 
Htrald  chronicled  his  death  re 
ceni'V 

•*  '1  hcse  art  hard  times  "  for  his 
wife  and  children,  and  the  old 
quotation  thnt  the  "street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  n'>w 

^""BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSBTTS, 

GEO.  W.  ENGLISH,  Manager, 

NEW  YORK    AND    NEW  JERSEY  Stat« 
Agbncibs, 

tS3  Broaowav,  new  YORK. 

let  at  the  Academy  of  Music  last  night. 
He  played  it  till  12  o'clock."  The 
only  other  criticism  that  seemed  to  class 
with  this  emanated  from  Leadville, 
where  a  performance  of  "  Richard  III." 
by  a  barn  storming  troupe  was  chron- 
icled under  the  glaring  headline  of 
"Many  Lives  Lost." 

prosperous  AND  PUSHING. 

The  West  Plains  (Mo.)  Gazette  is  now 
an  eight  page  morning  paper.  It  was 
formerly  an  afternoon  paper.  The 
Gazette  takes  a  brief  Associated  Press 
report,  and  has  added  an  entire  new 
dress  of  body  type  as  well  as  several 
fonts  of  the  latest  styles  in  display  type. 
West  Plains  is  so  situated  that  it  can 
deliver  copies  in  a  territory  containing 
75,000  people  much  earlier  than  the 
papers  of  the  nearest  largest  cities. 

GLOBE  STOPS  GOING  ROUND. 
The  post-office  authorities  have 
stopped  as  fraudulent  the  mail  addressed 
to  the  Globe  Tea  Company,  Toledo, 
O.  The  latter  had  been  maintaining 
a  gift  distribution  which  the  post  office 
authorities  decide  to  be  fraudulent. 


MISCELLANEO  US. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau.  Cedar  and  Librrtv  Strbbts. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  for 
Trunks,  Silverware,  Jewelry,  etc., 
th«  lowest  rate*. 


TRAVEL. 


No  Line  in  the  World 

Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  promment  Engli-ri  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  ol  block  -iignals  in  the  world. 

i%  hours.  New  York  to  Ruffalo  ;  gJi  hours  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago  ;  ii'/i  hours,  Nrw  York  to  Cin- 
cinnati; 29 ?i  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral.  through  BiifTalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
ITiese  matters  have  always  received  the  most 
careful  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Maj^nificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  of 
the  latest  design  and  constructiont  are  in  evidence 
as  proof  of  the  claim. 

The  Penn«;ylvania  Railroad  Is  the  "  Standar<l 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD. 

G^n.  Manaef^'  G'n.  Pasts  Ae^nt 

PROVIDENCE  LINE. 

FOR  BOSTON,  PROVIDENCE  and 
WORCESTER.  Steamers  leave  NEW  PIER 
36,  N.  R.,  one  block  above  Canal  street,  at  6 
P.M.  dailv,  exceot  Sandav 


EDITORIAL  HELPS 

THE  FOURTH  ESTATE. 

\7r^T  T  \T  September  I,  1895, 
V  W       .  1  V   to  March  I,  1896. 


$2.50 


POSTAGE 
INCLUDED. 


VOLS.III-IVr"."' 

(Year  ending  March  i,  1896). 

643  pages,  5oo  illustrations. 

CDr'     r\r\  POSTAGE 
\s\J  ^  , \J \J  INCLUDED. 

A  year's  concise  history  of  the  new- 
paper  and  advertising  worlds. 
No  library  complete  without  it. 

For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  $5  00 
Vol  II.,  September,  1894,  to  February, 

1895,  inclusive   5  00 

Vol.  111.,  March  to  August,  189;,  incl» 

sive      3  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive  ..«•   2  50 

Vols.  I.  and  II.,  bound  together,  a  few 

left......   1000 

Vols.  III.  and  IV  ,  bound  together,  March, 
1895,  to  February,  1896,  inclusive   5  00 
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PRINTERS'  SUPPLIES. 


WHEN  YOU  START 
THAT  PAPER 

Concentrate  your  energies  on  getting  ads  and  sub- 
scriptions, and  avoid  all  worry  and  loss  of  time  by 
placing  your  outfit  order  in  one  lot.  The  presses, 
folder,  type-setting  machines,  type,  and  materials 
can  be  bought  at  least  cost  in  this  way,  if  you  buy 
from  the  concern  that  is  the  biggest  buyer  of  print- 
ing machinery  in  the  world,  and  the  biggest  and 
most  complete  type-founding  company  in  the  world, 
and  consequently  able  to  sell  to  best  advantage. 


Convenient  to  All.— Covering  the  Continent. 


AMERICAN  Jrp.^;;"" 


ers 


Boston,  New  York,  Philadelphia,  Baltimore,  Buffalo,  Pittsburg,  Cleveland,  Cincinnati, 
Chicago,  St.  Louis,  Milwaukee,  Minneapolis,  Kansas  City,  Omaha,  Denver,  Portland 
(Ore.),  San  Francisco,  Dallas,  Atlanta, 

LEADERS  OF  TYPE  FASHIONS. 


THE 


THORNE 


Newspaper 
Book  and 
Magazine 
Composition 


TYPE-SETTING 
MACHINE 

SIMPLE  IN  construction.  In  use  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

speed  and  ECONOMY  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 

Chicago  :  139  Monroe  Street.  New  York  :  34  Park  Row. 


RECENT  CHANGES  IN  INTEREST, 
ETC. 

Col.  Edgar  J.  Bliss  has  retired  from  the 
business  management  of  the  Great  Bar- 
rmgton  Gazette,  but  will  continue  his 
connection  with  the  paper  as  editorial 
writer  and  contributor  of  special  articles. 
Robert  L.  Van  Deusen  has  become  the 
general  manager,  and  the  business  will 
be  conducted  in  the  name  of  the  Gazette 
Publiihing  Company.  The  Sheffield 
Sentinel  and  Stockbridge  Star  will  con- 
tinue to  be  issued  from  the  Gazette 
office. 

Henry  F.  Harris,  a  newspaper  man, 
of  Wabash,  Ind.,  has  purchased  a  quar- 
ter interest  in  the  Bloomington  (111.) 
Leader,  and  has  secured  an  option  on 
another  quarter  of  the  property.  Mr. 
Harris  was  formerly  manager  of  the 
Elyria  (O.)  Republican  and  the  Warren 
(O.)  Tribune. 

The  Western  Miner  published  at 
Joplin,  Mo.,  has  been  purchased  by  E. 
VV.  Carleton,  late  city  editor  of  ihe 
Joplin  Herald.  The  Missouri  editors 
have  extended  to  him  a  royal  welcome 
as  a  proprietor,  and  if  he  should  stop  to 
read  all  the  clever  things  they  say  of 
him  he  would  have  to  stop  publishing 
and  lose  the  good  thing  that  he  has. 

The  Amador  (Cal.)  Dispatch  has  been 
bought  by  E.  C.  Rust,  a  clever  news- 
paper man  who  has  been  running  the 
Winter's  Express. 

A  deal  was  closed  last  week  for  the 
dissolution  of  the  New  Review  Com- 
pany, of  East  Liverpool,  O.,  publishing 
the  republican  daily  there.  Editor 
Thomas  W.  Morris  retires  Irom  the  com- 
pany and  Harry  Palmer  becomes  the 
sole  owner.  There  will  be  no  change  in 
the  management. 

The  Mercur  (Utah)  Miner  has  been 
sold  to  N.  B.  Dresser,  formerly  associate 
editor  of  the  Inter-Mountain  Advocate. 

Frank  Root  has  purchased  the  Blue 
Rapids  Motor,  a  populist  paper  pub- 
lished at  Blue  Rapids,  Kas. 

The  Hubbard  (la.)  Monitor  is  now 
owned  by  William  H.  Stewart,  he  having 
purchased  his  partner's  interest. 

The  Nickerson  (Kan.)  Record  has 
been  purchased  by  J.  E.  Humphrey,  pro- 
prietor of  the  Nickerson  Argosy.  Mr. 
Humphrey  will  consolidate  the  two 
papers. 

A.  D.  Merritt  has  obtained  control  of 
the  Lamotte  (la.)  Tribune. 

The  Times  Publishing  Company  of 
Dawson,  N.  Dak.,  has  purchased  the 
Dawson  Standard.  The  Times  will 
hereafter  be  known  as  the  limes  and 
Standard. 


LIBEL  LITIGATIONS. 

W.  J.  Dingee,  president  of  the  Oak- 
land, Cal.,  Water  Company,  has  sworn 
to  two  complaints  charging  Gavin  D. 
High,  editor  of  the  Oakland  Times, 
with  criminal  libel. 

The  offense  with  which  the  editor  of 
the  Times  is  accused,  under  the  laws  of 
California,  is  classed  as  a  high  misde- 
meanor, the  extreme  penalty  ot  which  is 
a  fine  of  $5,000,  or  imprisonment  lor  the 
term  of  one  year.  The  police  court  has 
jurisdiction  over  such  offenses,  and  the 
accused  will  be  tried  before  a  jury. 

A.  C.  Spencer,  editor  of  the  Salaman- 
ca (N.  Y.)  News,  has  sued  Judge  Hen- 
derson, of  Randolph,  for  §25,000  dam- 
ages. The  alleged  libel  consists  of  call- 
ing him  an  idiot. 

Editor  H.  P.  Wood,  of  the  Sauk 
Rapids  (Minn.)  Tree  Press,  has  called 
on  editor  C.  F.  Macdonald,  of  the  St. 
Cloud  Times,  for  a  reti  action  of  an  ar- 
ticle recently  published  by  Macdonald. 
Wood  has  engaged  an  attorney,  who 
has  served  notice  on  the  St.  Cloud  editor. 
The  article  referred  to  was  an  editorial 
accusing  Wood  of  having  been  "fixed  " 
by  politicians. 


RECENT  NEW  ENTERPRISES. 

A  very  attractive  French  paper  called 
Le  Courrier  de  I' Quest  has  made  its  ap- 
pearance in  Chicago.  It  is  published  by 
a  company  of  which  Z.  P.  Brosseau  is 
president,  Theodore  Prouix  secretary, 
and  P.  Proteau,  treasurer. 

Another  journalistic  venture  has  been 
started  by  M.  S.  Murphy  and  C.  M. 
Curry  at  Vernon,  N.  Y.,  in  the  Times. 
It  is  published  weekly. 

The  publication  of  the  IVeekly  Press 
has  been  begun  at  Selins  Grove,  Snyder 
County,  Pa.  Major  E.  P.  Rohrbach  is 
the  proprietor. 

Allegheny,  Pa.,  is  to  have  a  new 
paper,  to  be  called  the  Evening  Record. 
It  will  appear  September  i. 

The  Red  Letter  is  the  title  of  a  new 
monthly  to  be  published  next  month 
from  903  Exchange  Building,  Boston. 
The  editor  will  be  Richard  Gorham 
Badger,  and  the  art  director  E.  B.  Bird. 

The  Buckeye  Record,  the  new  weekly 
at  Youngstown,  O.,  is  edited  byThornp 
Burton,  a  veteran  in  the  newspaper 
business. 

Col.  Pat  Donan,  a  newspaper  man  of 
long  experience,  has  started  the  weekly 
Utahnian  at  Salt  Lake  City. 

The  Battlefield  is  the  name  of  a 
patriotic  paper  which  is  issued  at  Gettys- 
burg, Pa.  A.  P.  Seilhamer  is  its 
publisher. 

A  new  paper,  edited  by  Mr.  Mills 
and  Samuel  Esry,  to  be  called  the  Star- 
buck  Signal,  has  made  its  appearance  at 
Starbuck,  Wash. 

A  monthly  journal  called  the  Business 
Record,  will  soon  be  issued  by  the  Busi- 
ness Record  Publishing  Company  of 
Houston,  Tex.  H.  N.  Gray  will  be 
editor  and  general  manager.  The  paper 
will  be  devoted  to  manufacturing  and 
business  interests. 

Messrs.  Hoch  &  Myer  are  the  editors 
of  a  new  journalistic  enterprise  pub- 
lished at  Lewiston,  Pa.,  called  the  Even- 
ing Courier. 

SUSPENSIONS. 

The  Seattle  (Wash.)  Telegraph,  which 
has  been  in  existence  but  a  short  time 
has  suspended. 

The  Little  Rock  (Ark.)  Daily  Press 
has  been  placed  in  the  hands  of  a  re- 
ceiver. It  is  claimed  the  liabilities  ex- 
ceed the  assets  considerably.  Maxwell 
Coffin  is  receiver,  and  will  continue  the 
paper. 

The  Munroe  (la.)  Review,  which  had 
been  running  about  a  year,  has  sus- 
pended. 

The  Dublin  (Ga.)  Transcript  has 
suspended  publication  as  the  sheriff  of 
its  county  has  given  the  official  adver- 
tising to  another  sheet.  Where  is  the 
power  of  the  press  ? 

The  Sheridan  (Mich.)  News  suspended 
publication  last  week.  This  was  made 
necessary,  says  Editor  Messmore,  on  ac- 
count of  the  stringent  times,  and  also  of 
there  being  so  many  papers  in  that  part 
of  the  county. 


A  MEXICAN  NEWS  AGENCY. 

Incorporation  papers  for  the  "  United 
Press  of  Mexico  ' '  were  signed  in  the 
city  of  Mexico  June  15.  The  incorpora- 
tors are:  George  B.  Isham,  a  mining 
engineer,  as  president;  James  P.  Taylor, 
a  lawyer  and  founder  of  the  Mexican 
Trader,  as  vice-president  and  manager, 
and  George  E.  Carter  and  C.  H.  Ton- 
cray,  of  the  Metlaltoyuca  Colonization 
Company,  respectively  as  treasurer  and 
secretary. 

The  association  was  formed  to  operate 
in  connection  with  the  United  Press  of 
New  York,  of  which  Mr.  Taylor  has 
been  the  representative  for  three  years 
past.  The  object  of  the  association 
directly  is  to  send  syndicate  press-matter 
to  American  papers  advertising  the  re- 
sources of  Mexico.  The  capital  has 
been  subscribed  in  Mexico. 


AFTER  THIRTY  YEARS. 


A  Newspaper  Loaned  to  a  Com- 
rade During  the  Civil  War  is 
Returned  to  Him. 
"I'll  tell  you  a  queer  story,"  said 
Chief  Dickinson,  of  the  Cleveland  Fire 
Department,  "and  it  is  a  true  story  at 
that.    In  1864,  toward  the  end  ot  the 
war,  I  was  at  Fort  Lincoln  at  Washing- 
ton.    Newspapers    were    scarce,  and 
when  we  managed  to  get  hold  of  one  we 
regarded  it  as  a  treasure. 

"  One  day  I  was  fortunate  enough  to 
get  hold  of  a  copy  of  the  Philadelphia 
Inquire^,  which  contained  a  lot  of  war 
news.  After  I  had  read  it  I  handed  it 
around  among  the  boys,  and  finally 
loaned  it  to  a  man  named  Breymeier. 

"  Yesterday  who  should  walk  into  my 
office  but  Breymeier,  who  returned  the 
paper  with  thanks.  He  was  looking 
over  his  old  papers  to  get  information  to 
assist  the  widow  of  an  old  comrade  in 
getting  a  pension,  and  he  ran  across  the 
Inquirer  with  my  name  written  at  the 
top.  What  do  you  think  of  the  con- 
science of  a  man  who  would  return  a 
paper  after  all  that  time?" 

The  particular  copy  of  the  Inquirer  in 
point  is  a  great  con'rast  to  the  paper 
of  the  present  day.  It  is  a  five  column, 
eight-page  affair. 

One  of  the  articles  is  headed  with  the 
caption:  "Destruction  of  the  Ala- 
bama. A  naval  combat  off  Cherbourg. 
Fierce  Conflict  Between  the  United 
States  Steamer  Kearsarge  and  the  Ala- 
bama." The  fight  was  on  June  19,  and 
the  Inquirer  was  of  the  date  of  JiiJy  6. 


Send  for  particulars  about  the 

T  INOTYPE  INGOT 

CASTING  MOULD 


SAVE  TIME,  MONEY  AND  SPACE. 

Made  in  two  styles,  A  and  B. 
Style  A,  48  Ingots  cast  by  one  pouring. 
•'    B  has  comparimenis  for  96  ingots. 
Floor  space,  28  x  48. 
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F.   WESEL  MFG.  CO., 
82  &  84  Fulton  Street,  New  York. 


PREMIUMS,  ETC. 


New  PREMIUM  CATA- 
LOGUE now  ready. 

Sent  on  request.  Address  F.  TENNYSON 
NEELY.  it4  Fifth  avenue.  New  York. 


BACK  NUMBERS 

Estate  can  be  had  (except  a  few  issues  which 
are  out  of  print)  at  10  cents  each.  As  the  edi- 
tions of  many  of  the  dates  are  nearly  exhausted, 
prompt  appbcation  should  be  made. 
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WITH  THE  CLUBS  AND  ASSOCIA- 
TIONS. 

Cape  May  was  the  scene  of  a  jolly 
crowd  of  Washington  newspaper  men 
last  week.  They  were  the  guests  of  the 
Pennsylvania  Railroad. 

J.  R.  Wood,  George  W.  Boyd  and 
Col.  F.  N.  Barksdale,  representing  the 
railroad  company,  made  the  most  lib- 
eral arrangements  for  the  comfort  and 
pleasure  of  the  journalistic  guests. 
During  their  three  days'  stay  they  owned 
the  town. 

The  next  annual  meeting  of  the  Na- 
tional Editorial  Association,  to  be  held  in 
Galveston,  and  to  include  an  excursion 
to  Mexico  City,  is  to  take  place  in  April 
next.  It  had  been  generally  understood 
that  this  event  was  to  take  place  in  No 
vember  of  this  year. 

About  July  20th  President  Thomas  of 
the  National  Editorial  Association  will 
issue  the  call  for  a  meeting  of  the  execu- 
tive committee,  to  occur  in  September. 
Arrangements  will  then  be  made  for  the 
yearly  gathering. 


The  Pennsylvania  Press  Association 
met  on  Tuesday  for  business  in  the 
Grand  Atlantic  Hotel  in  Atlantic  City, 
and  its  daily  sessions  are  being  con- 
tinued among  the  pleasant  surroundings 
of  that  resort.  The  session  is  to  end 
to-morrow. 

The  members  of  the  New  York  State 
Press  Association  have  been  having  a 
glorious  time  this  week.  They  gathered 
in  Rochester  Monday  and  started  Tues- 
day for  Glen  Summit,  Pa.,  by  way  of 
the  Lehigh  Valley  Railroad. 

Stopping  en  route  at  Utica,  they  were 
the  guests  of  Pre-ident  Schurmann  and 
the  trustees  of  Cornell  University.  Glen 
Summit  was  reached  in  the  evening. 
Three  days  will  be  spent  there  in  see- 
ing the  sights  and  transacting  the  busi- 
ness of  the  association. 


The  date  of  the  annual  meeting  of  the 
Buckeye  Press  Association  has  been  se 
one  day  later  than  announced,  on  ac 
count  ot  the  new  steamer  City  of  Buff  a  lo 


on  which  the  members  will  go  to  Buflalo, 
being  in  readiness  one  day  later  than 
anticipated.  The  meeting  will  there- 
fore convene  as  before  announced  on 
Tuesday  evening,  July  14,  the  members 
starting  for  KufTalo  and  Niagara  Falls  on 
Wednesday  evening,  July  15;  arriving 
there  on  the  morning  of  the  16,  they 
will  remain  there  until  4  p.  M.  of  that 
day,  when  they  will  leave  by  special 
train  of  Pullman  coaches  on  the 
Grand  Trunk  Railroad  for  Kingston, 
being  due  there  on  the  morning  of  the 
17th. 

The  fortieth  annual  meeting  of  the 
New  York  State  Press  Association  began 
at  Glen  Summit,  Pa.,  on  Tuesday. 
The  members  of  the  association  met  at 
Rochester  on  Monday  evening  and  left 
there  by  special  train  over  the  Lehigh 
Valley  Railroad  Tuesday  morning  at  9 
o'clock,  making  a  stop  of  three  hours  at 
Ithaca,  where  they  were  the  guests  of 
President  Schurman  and  the  trustees  of 
Cornell  University.  Yesterday  the  asso- 
ciation were  the  guests  of  the  citizens  of 
Wilkes-Barre,  and  to  day  a  trip  will  be 
made  to  Mauch  Chunk. 


The  Illinois  Women's  Press  Club,  an 
organization  that  has  contributed  largely 
to  the  pleasure  and  profit  of  women 
workers,  has  elected  the  following  offi- 
cers: 

President,  Mrs.  Sallie  M.  Moses;  vice- 
presidents,  Mrs.  Julia  K.  Barnes,  Mrs. 
Sarah  W.  Pratt  and  Mrs.  Ida  A.  Nichols; 
recording  secretary,  Mrs.  H.  EfTa  Web- 
ster; assistant  recording  secretary,  Mrs. 
Mate  Palmer;  corresponding  secretary, 
Mrs.  Ellen  M.  DeGraff;  treasurer,  Mrs. 
Frances  E.  Owens. 


The  National  Negro  Press  Associa- 
tion, which  has  been  in  session  in  St. 
Louis  for  the  past  three  days,  finished 
its  work  and  adjourned  to  meet  in  Nash- 
ville, Tenn.,  in  June,  1897.  Dr.  E.  W. 
Stewart,  of  Louisville,  was  chosen  pres- 
ident, J.  Silas  Harris,  of  Kansas  City, 
secretary,  and  T.  Thomas  Fortune,  of 
New  York,  treasurer.  The  association 
is  composed  ot  more  than  four  hundred 
m  embers,  representing  as  many  papers. 
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THREE-TIERED 
Insetting  NEWSPAPER 
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ORIGINAL 
STRAIGHT 
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New  York  Office,  Times  BuiMim;. 
Chicago  Office,  Monadnock  liuilding. 
St.  Louis  Office.  Security  Building. 
Boston  Office,  Carter  Building. 


NONE 
BETTER. 


WALTER  SCOTT  &  CO., 

PLAINFIELD,  N.  J. 


We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 
No.  156  Fulton  Street,  New  York, 


U  T  VT  p\  p  p  C  for  The  Fourth  Estate 
Ull^L/L,lVO  ^ith  patent  extensible 
back,  capable  of  holding  a  year's  supply  it  de- 
sired, will  be  supplied  at  office  for  I1.35,  or  by 
mail,  prepaid,  ti.so. 

HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St..  and  »o  Bsekman  St..  N  Y, 

PRESSES  AND  PRINTING  MACHINERY 
^  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

IJ    F.  McCAFFERTY,  ELECTROTYPER. 

*  43  AND  44  Bond  Street. 
■FRANK  LESLIE  BUILDING.  New  York 

TF  you  use  ELECTROS  send  to  CRASKE  for 

*  prices.  Superior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE.  45  &  47  Rose  St.,  N.  Y. 

NEWS  PAPER— Rolls  or  sheeu.  First  quality 
Writ*  \.G.  ELLIOT&CO  .  Phila.,  Pa. 


INCORPORATIONS. 

The  Insurance  Press  of  New  York 
City  has  been  incorporated  with  a  capital 
of  $25,000.  Directors  are:  J.  F.  Tobin, 
F.  G.  Mason,  P.  S  Dean  and  J.  S. 
Shepard,  Jr.,  of  New  York  City,  and 
Emil  Schwab,  of  Boston.  The  company 
is  to  publish  the  weekly  for  some  time 
issued  under  the  title  given. 

The  Dispatch  Publishing  Company 
has  been  organized  at  New  Britain, 
Conn.,  with  a  capital  of  $10,000,  $3,100 
of  which  has  been  paid  in  cash.  The 
subscribers  are  H.  A.  Stocking,  John  W. 
Waters,  Wilfred  E.  Preston  and  Herbert 
A.  Stocking.  The  company  is  to  pub- 
lish a  daily  paper. 

The  Berkeley  (Cal.)  Gazette  Publish- 
ing Company  has  been  incorporated 
with  the  following  officers:  President, 
William  A.  Nash;  vice-president,  L. 
Borkheim;  treasurer  and  business  man- 
ager, S.  H.  Borkheim.  The  company 
is  to  publish  the  Gazette. 

The  News  Printing  and  Publishing 
Company  of  London  (Ltd.)  is  incorpo- 
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THE  LOVEJOY  CO.,      Established  1853. 

ELECTROTYPERS 

and  manafacturers  of  Electrotype  Machinery, 
444-446  Pearl  Street,  New  York, 


EDITORIAL  HELPS. 

DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  80,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID: 


"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 


If  you  address  them  at  78  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


WE  HAVE  ITl 

The  Modern  Press  Clipping  Bureau 

In  its  fullest  development. 

Every  state  closely  covered. 

All  publications  received  direct  from  publishers. 

Most  thoroughly  trained  Readers. 

Lowest  Rates,  $1  per  month  and  upwards. 

Our  patrons  say  we  do  the  best  work. 

UNASKED  FOR  PRAISE 
From  the  Clothier  and  Furnisher,  New  York: 
"  We  are  takmg  clippings  from  three  bureaus, 
but  your  service  is  far  ahead  of  all  the  rest." — 
R.  W.  Ashcroft,  Editor. 

GIVE  US  A  TRIAL  ORDER. 
The  CHICAGO  PRESS  CLIPPING  BUREAU 
Theo.  Wiesb,  Mgr.,  36  La  Salle  Si.,  Chicago. 

rated  with  a  capital  of  $20,000  by  W.  W. 
Evans,  G.  W.  Miller,  Thomas  Bland, 
Wm.  Hutchins  and  G.  O.  McGillivray, 
all  of  London,  Eng. 
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REORGANIZATION. 


NEW  YORK  RECORDER  APPLIES 
FOR  A  RECEIVERSHIP. 


George  W.  Turner,  Business  Man- 
ager, IS  Appointed  Receiver  on  a 
Friendly  Understanimng  —  The 
Assets  are  not  Large— A  New 
York  Daily's  Financial  Troubles 
—The  Various  Rumors — Belief 
That  On  a  New  Basis  the  Paper 
Will  Prosper. 

The  New  York  Recorder  is  now  in  the 
hands  of  a  receiver.  The  Tunes  is  in 
the  same  condition.  Some  time  ago  it 
was  positively  asserted  that  the  two 
papers  would  be  consolidated  and  a 
deal  looking  to  such  an  end  came  very 
near  being  completed.  This  fell  through 
at  the  last  moment  and  a  few  days  later 
the  Times  was  in  a  receiver's  hands. 
It  seems  strange,  but  is  true,  that  the 
Times  has  shown  every  evidence  of  re- 
newed prosperity  since  that  time,  and 
the  Recorder  in  the  hands  of  George  W. 
Turner  will,  it  is  hoped,  do  as  well. 

The  application  for  a  receivership  of 
\!a^  Recorder -vi^s  made  by  Samuel  Un- 
tenneyer,  counsel  for  the  officers,  credit- 
ors and  stockholders  of  the  company, 
and  Mr.  Turner,  the  business  head  of 
the  concern,  was  made  the  receiver.  Mr. 
Untermyer,  when  asked  as  to  the  rea- 
son for  the  receivership,  said : 

"  The  appointment  of  a  receiver  is  the 
result  of  a  friendly  understanding  be- 
tween all  the  interests.  Mr.  Turner  was 
named  by  the  bondholders,  creditors  and 
stockholders.  The  receivership  is  apart 
of  a  general  plan  of  reorganization,  and 
is  not  due  to  any  diversity  of  interests  of 
the  parties. 

"Mr.  Turner  will  continue  to  conduct 
the  paper  on  the  lines  on  which  it  has 
been  heretofore  conducted,  and  there 
will  be  no  changes  in  its  management  as 
a  result  of  the  receivership.  The  bonded 
debt  of  the  company  is  $200,000.  The 
unsecured  debts  amount  to  $345,000,  and 
its  machinery  and  accounts  are  estimated 
at  about  $215,000.  The  petitioner  was 
Mr.  Patterson,  treasurer  ot  the  company, 
who  says  the  good-will  of  the  paper  is 
its  principal  asset." 

The  following  are  the  principal  credit- 
ors: Bulkley,  Dunton  &  Co.,  $69,198.54; 
F.  H.  Hunt,  Jr.,  $4,045.17:  John  G. 
Lewry,  $53,222.18;  F.  H.  Griffen,  $39,. 
927.13;  George  H.Harmon,  $24,389.06, 
and  the  Ameiican  Lithographing  Com- 
pany, amount  not  given. 

It  is  not  stated  whether  the  Recorder 
owes  anything  to  the  United  Press. 


ENTERPRISE  IN  MEXICO. 


Journalistic  Innovation  Promised- 
Government  TO  Cease  Support- 
ing A  Host  of  Newspapers— The 
American  Plan. 

It  is  announced  that  a  metropolitan 
daily  paper  in  Spanish,  modeled  on  the 
American  plan,  will  be  soon  started  in 
the  City  of  Mexico.  It  will  be  amply 
backed  by  local  capital,  and  will  give 
special  attention  to  interior  Mexican 
news. 

It  is  reported  that  the  government  has 
determined  to  withdraw  its  aid  from  a 
number  of  small  papers  hitherto  depen- 
dent upon  it,  and  there  is  a  flutter  in 
many  newspaper  offices.  There  prob- 
ably will  be  a  journalistic  overturn,  and 
fewer  papers,  but  larger  and  of  better 
quality.  There  are  now  twenty-two 
daily  papers  in  the  City  of  Mexico. 
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CHANGES  IN  WASHINGTON. 

Marshall  Cushing's  Washington  paper 
has  been  sold,  and  he  has  become  the 
editor  of  another  weekly  called  the 
Washington  Capital.  In  its  general  get- 
up. and-get  it  is  the  same  old  Capital,  full 
of  bright,  snappy  comments  on  the  pas- 
sing show  at  Washington  and  fresh 
anecdotes  of  men  in  public  life. 

The  only  thing  that  has  troubled  the 
friends  of  Gushing  has  been  an  idea  that 
the  sale  of  the  Capital  followed  by  the 
appearance  of  the  Washington  Capital 
savored  of  singular  ethics.  This  may, 
however,  be  explained.  The  Washing- 
ton Capital  will  be  published  by  Hobart 
Brooks. 


GAINS  A  GREAT  EDITOR. 

Carl  Schurz,  the  distinguished  editor, 
has  joined  Das  Morgen  Journal,  the 
German  edition  of  the  New  York  Jour- 
nal. The  progress  of  Das  Morgen  Jour- 
nal has  been  remarkable  under  the 
Hearst  rigime,  and  with  Carl  Schurz  at 
the  head  it  ought  to  be  doubly  valuable. 
The  announcement  of  the  engagement 
of  Mr.  Schurz  will  be  received  with  the 
deepest  interest  by  the  newspaper  men 
of  America.  He  is  a  veteran  and  an  ex- 
ceptionally versatile  one. 


ANOTHER  INCORPORATION. 

Leander  H.  Crall's  advertising  agency 
in  New  York  has  been  incoroorated 
with  a  capitalization  of  $25,006.  The 
incorporators  are  L.  H.  Crall,  Robert 
J.  Kenworthy,  H.  E.  Crall,  and  the 
papers  represented  by  the  agency  the 
Chicago  Inter-Ocean,  Cincinnati  En- 
quirer, Cincinnati  TiWj-^/ar  and  Cleve- 
land Leader. 


PRESS  ASSOCIATION  NOTES. 

The  Newark  (N.  J.)  Daily  Advertiser, 
Sheffield  Phelps'  interesting  paper,  has 
joined  the  Associated  Press. 

The  Fall  River  Daily  Herald,  man- 
aged by  George  R.  PI.  Buffington,  has 
become  a  member  of  the  Associated 
Press. 

The  Sandusky  (O.)  Telegraph  has 
begun  taking  the  United  Press  service. 


THE  TOPEKA  CAPITAL. 

In  the  United  States  Circuit  Court 
Judge  Thayer,  of  St.  Louis,  on  June  26 
set  aside  the  order  appointing  a  receiver 
for  the  Topeka  Capital.  This  wipes 
out  all  probability  of  a  receivership  for 
that  paper. 


ITS  SUCCESS   WAS    DUE  TO  A 
REMARKABLE  MAN. 


He  Came  to  America  Determined 
TO  Be  One  of  Her  Great  Citi- 
zens— Has  Proved  Himself  Wor- 
thy IN  War  and  in  Peace — Per- 
sonal History  Directly  Con- 
nected with  a  Powerful  Western 
Paper — The  Rosewaters,  Father 
AND  Sons. 

A  quarter  of  a  century  has  proven 
the  right  of  the  Omaha  Bee  to  its  title. 
It  has  been  busy  every  moment  of  its  ex- 
istence. It  has  stored  up  great  riches 
by  its  persevering  industry,  and  abun- 
dant proof  of  its  right  to  represent  a 
great  community. 

On  the  nineteenth  day  of  last  month 
the  Bee  celebrated  its  silver  anniversary. 
It  was  then  deservedly  crowned  with 
the  commendation  of  its  constituents. 
The  Fourth  Estate  extended  its  con- 
I  gratulations  at  the  time,  but  as  the  anni- 
versary of  the  Bee  and  the  date  of  our 
publication  came  so  close  together  it  was 
impossible  to  give  adequate  expression  to 
the  thoughts  incident  to  the  Bee^s  cele- 
bration. 

To-day  it  is  a  pleasure  and  a  privilege 
to  do  so,  especially  as  we  are  enabled 
through  the  courtesy  of  the  Review  of 
Revieivs  to  present  its  excellent  half- 
tone of  the  Rosewaters,  father  and 
sons. 

They  aire  the  owners  of  a  splendid 
property,  a  mammoth  in  western  jour- 
nalism, and  land-mark  in  a  great  state. 
Up  to  date,  even  to  breaking  records  in 
progressiveness,  the  Bee  has  traveled  its 
career  of  success  in  a  straight  line. 
Especially  interesting  to  those  who  fol- 
low closely  the  history  of  journalism, 
to  the  men  of  similar  occupations  and 
very  largely  to  newspaper  readers, 
especially  to  the  advertisers,  whose 
business  sense  makes  them  wise  in 
watching  their  mediums,  is  the  person- 
ality of  the  still  active  founder  of  the 
Bee  and  his  boys  in  the  business. 

Edward  Rosewater  is  to-day  a  young 
man  in  the  sense  that  mentally  and 
physically  his  powers  are  still  active 
though  he  has  the  experience  of  years. 
He  began  his  successful  race  early 
and  he  is  still  far  from  the  finish.  As 
Review  of  Reviews  put  it: — "The 
career  of  Edward  Rosewater,  who  is 
still  in  the  prime  of  his  vigor  and  only 
fifty-five  years  of  age,  is  a  capital  illus- 
tration of  those  generous  possibilities 
which  in  the  past  half  century  have 
made  the  name  of  America  the  synonym 
for  hope  and  good  cheer  among  men  of 
humble  lot  in  Europe,  all  the  way  from 
Ireland  to  Poland." 

The  Rosewater  family  left  Bohemia 
with  Cleveland,  O.,  as  their  destination. 
Eklward  was  the  oldest  of  ten  children. 
He  was  a  telegraph  operator. 

At  the  opening  of  the  war  he  was  in 
charge  of  a  telegraph  office  in  Ala- 
bama. He  had  then  risen  rapidly  in  the 
eight  years  of  his  residence  in  America. 
His  sympathies  were  with  the  North  and 
he  enlisted  in  the  military  telegraph  ser- 
vice, a  hazardous  and  trying  method  of 
serving  the  country  of  his  adoption. 
It  is  interesting  to  note  that  it  was  the 
future  editor  who  sent  out  President 
Lincoln's  proclamation  of  emancipa- 
tion. 

Mr.  Rosewater's  residence  in  Omaha 
began  with  his  work  as  manager  of  the 
Pacific  telegraph  lines.  Omaha  grew 
rapidly  with  the  development  of  the  rail- 
road, and  Edward  Rosewater,  who  had 
the  practical  journalistic   training  in 
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handling  the  telegraph  key,  saw  his 
opportunity  there. 

He  started  the  Bee  in  1871.  It  would 
have  died  in  its  daring  had  not  its 
founder  been  a  man  not  afraid  to  fight. 
He  beheved  what  he  said,  and  in  this 
alone  had  half  his  battle  won.  The  op- 
portunities afforded  him  in  the  growing 
city  of  Omaha  made  up  for  the  other 
half. 

Though  Mr.  Rosewater  is  still  a  young 
man  in  the  sense  that  he  can  do  the  work 
of  two  ordinary  men,  yet  he  is  already 
ably  assisted  by  his  sons.  Dr.  Victor 
Rosewater  and  Charles  Colman  Rose- 
water. 

Victor,  the  elder,  has  enjoyed  every 
advantasje  of  education  which  his  father 
did  not  have.  He  is  a  graduate  of  Johns 
Hopkins  and  Columbia  Universities.  He 
devoted  himself  to  political  economy, 
and  in  this  branch  of  study  won  especial 
distinction  among  his  fellow  students. 

He  later  took  a  course  in  practical 
journalism  in  the  various  branches  of 
newspaper  service.  For  the  past  year 
he  has  been  managing  editor  of  the  Bee. 

Charles  Colman  Rosewater,  the 
younger  brother,  is  a  graduate  of  Cor- 
nell and  Columbia  universities.  He  has 
worked  for  a  year  on  the  Bee  and  is 
noted  among  his  fellows  as  a  clever  and 
conscientious  laborer. 

The  Bee  is  resting  on  a  firm  founda- 
tion. It  has  back  of  it  educated  brains 
and  money,  and  above  all  the  trust  of 
the  people  in  the  city  of  its  publication. 

The  Bee  is  represented  in  New  York 
by  A.  Frank  Richardson.  It  might  not 
be  quite  fair  to  state  what  he  thinks  of  it, 
for  he  is  an  enthusiast,  but  the  judgment 
of  the  great  eastern  advertisers  would 
seem  to  show  what  they  think  of  the  Bee 
as  a  medium  for  reaching  the  people. 


THERE     WERE    MANY  HARD 
WORKERS  AT  ST.  LOUIS. 

H.  P.  Hall,  of  the  St.  Paul  G/t>6e, 
kept  his  paper  supplied  with  excellent 
reports  of  the  St.  Louis  convention.  In 
one  of  his  letters  to  the  G/oie  he  says: 

"  What  the  convention  lacked  in  no- 
table men.  it  made  up  in  the  multitude 
of  tireless  newspaper  workers  who  were 
present.  I  have  never  seen  so  large  a 
number  of  absolute  newspaper  workers 
at  any  national  convention,  and  they  are 
the  ones  who  really  make  a  convention 
after  all. 

"  Of  the  sixty  or  seventy  million  people 
in  the  country,  but  a  few  thousand  have 
the  opportunity  to  be  personally  present 
upon  these  great  occasions,  but  by  the 
aid  of  the  graphic  pen  pictures  of  the 
newspaper  men,  each  can  see  before  him 
an  outline  of  what  occurred,  almost  as 
vivid  as  though  he  had  been  present  in 
person.  Not  a  point  is  lost,  not  an  utter- 
ance is  overlooked. 

"  Theories  and  speculations  as  to  the 
future,  actual  scenes  and  occurrences 
are  faithfully  reported,  and  by  the  aid  of 
electricity  and  the  great  newspapers  of 
the  country,  no  intelligent  reader  need 
fail  to  feel  chat  he  has,  in  reality,  seen 
the  republican  national  convention  in 
St.  Louis  in  1896. 

"  I  doubt  whether  the  men  who  fur- 
nish these  contributions  to  history  real- 
ize the  value  and  importance  of  their 
work,  but  they  do  it  as  earnestly,  con- 
sistently, industriously  and  conscien- 
tiously as  though  their  very  existence 
depended  upon  it.  The  newspaper 
worker  is  a  blessing  sent  to  mankind ; 
possibly  some  may  think  at  times  that  it 
is  a  blessing  in  disguise,  but  disguise  it 
as  you  will  it  is  a  blessing  which,  if  oblit- 
erated, would  bring  desolation  and  woe 
to  mankind." 


END  OF  AN  OLD  NEWSPAPER. 

The  Madison  Observer,  published  at 
Morrisville,  N.  Y.,  is  no  more.  It  was 
not  believed  that  the  village  of  Morris- 
ville can  support  two  papers,  and  so  the 
material,  good  will  and  subscription  list 
of  the  Observer  pass  to  the  Morrisville 
Leader.  The  Observer  was  first  issued 
in  January,  1822. 


PUBLISHING    COMPANY  FAILS. 


It  Put  Forth  Fashion  Periodicals 
AND  Patterns,  and  Had  Nine 
Hundred  Agencies. 

The  property  of  the  Imperial  Publish- 
ing Company,  of  Poughkeepsie,  N.  Y., 
was  seized  by  the  sheriff  last  week 
on  attachtnents  for  $39,073.21,  sworn 
out  by  F.  W.  Pugsley  and  Isaac 
Steinhardt,  of  New  York.  The  com- 
pany was  organized  in  1890  as  the  Im- 
perial Fashion  Company,  and  was  reor- 
ganized in  1894  as  the  Imperial  Publish- 
ing Company.  It  is  incorporated  under 
the  laws  of  New  Jersey,  and  has  a  cap- 
ital stock  of  |200,ooo,  of  which  $130,000 
has  been  paid  in. 

There  are  about  sixty  stockholders  in 
this  city.  New  York  and  Chicago,  and 
the  officers  are:  President,  A.  B.  Tall- 
man,  of  Chicago;  vice-president, 
Charles  T.  Rounds,  of  Poughkeepsie; 
secretary,  I.  Steinhardt,  of  New  York; 
treasurer,  F.  W.  Pugsley,  of  Pough- 
keepsie. The  business  of  the  company 
was  to  make  patterns  and  publish  fashion 
periodicals  and  literature.  A  corps  of 
designers,  printers  and  writers  were 
employed,  and  several  hundred  persons 
received  steady  work.  The  financial 
trouble  has  been  brewing  for  some  time. 

During  the  recent  business  depression 
the  scope  of  the  concern  was  enlarged, 
and  nine  hundred  agencies  were  estab- 
lished in  the  United  States,  Canada, 
France  and  Mexico.  To  do  this  a  float- 
ing debt  of  about  $50,000  was  created, 
which  is  now  coming  due  at  the  rate  of 
$2,000  a  week.  The  business  has  been 
clearing  about  $3,000  a  month  above  ex- 
penses since  January  I,  and  a  movement 
was  on  foot  to  fund  its  indebtedness  and 
clear  it  off,  but  it  was  frustrated  by  the 
unavoidable  absence  of  several  persons 
necessary  to  carry  it  on.  The  assets  are 
said  to  be  about  $200,000. 


EDITOR  DEFEATED  THE  MAYOR. 

Mayor  Weitz,  of  Hubbard,  O.,  re- 
cently imposed  a  fine  on  W.  R.  Wads- 
worth,  editor  of  the  Enterprise,  for  an 
alleged  violation  of  a  bicycle  ordinance 
in  not  ringing  his  bell  when  approaching 
a  pedestrian  on  the  sidewalk. 

The  pedestrian  in  this  case  was  the 
mayor  himself,  and  Wadsworth,  by  rea- 
son of  having  waged  a  warfare  in  his 
paper  against  official  wrongdoing,  was 
railroaded  to  trial  without  being  given 
an  opportunity  of  summoning  witnesses 
or  procuring  an  attorney.  The  fact  was 
shown  that  the  mayor  had  been  a  persis- 
tent violator  of  the  ordinance  himself, 
coupled  with  the  tact  that  a  companion, 
who  was  riding  with  Wadsworth  on  the 
walk,  was  not  arrested. 

This  aroused  public  indignation  and 
the  newspaper  man  was  presented  with 
a  purse  of  $15  by  leading  officials  and 
business  men  of  the  place,  which  amount 
covered  his  fine  and  costs. 

It  is  said  that  the  editor  will  file 
chirges  against  both  the  mayor  and 
marshal  in  council,  asking  for  their  re- 
moval from  office. 


EXPELLED  FOR  TELLING  THE 
TRUTH. 

W.  W.  Gay,  the  second  of  the  New 
York  World's  correspondents  to  be  ex- 
pelled from  Cuba  by  order  of  Captain- 
General  Weyler,  is  at  home. 

Mr.  Gay  says  his  expulsion  was  an 
outrage,  as  he  told  nothing  but  the  truth 
in  his  despatches.  He  said  that  on 
Wednesday,  June  22,  a  despatch  was 
printed  over  his  signature  describing 
outrages  committed  on  thirty  American 
families  living  at  Sagua  la  Grande,  a 
small  town  ten  miles  from  the  coast, 
which  he  had  visited. 

That  same  evening,  while  attending  a 
dinner  given  by  General  Johnson  to 
Consul-General  Lee  and  the  newspaper 
correspondents  of  London,  Madrid  and 
New  York,  a  police  official  called  with 
papers  ordering  him  to  leave  Havana  by 
the  next  steamer.  A  vessel  was  to  leave 
the  next  day,  but  no  serious  objection 
was  made  to  his  postponing  his  departure 
till  the  next  Saturday. 


PHILADELPHIA  EVENING  TELE- 
GRAPH'S  SPECIAL  ISSUE. 

Impressive  Evidence  of  a  Commun- 
ity's Confidence  —  Remarkable 
Array  of  Advertisements. 
A  special  number  of  fifty  eight  pages, 
with  a  cover  in  colors,  was  issued  by  the 
Philadelphia   Evening  Telegraph  June 
30.    It  made  a  splendid  number  and 
was  devoted  chiefly  to  the  commercial, 
financial  and  other  interests  of  Philadel- 
phia. 

In  its  admirable  eflort  to  do  justice  to 
these  interests,  the  Evening  Telegraph 
has,  perhaps  unconsciously,  proved  how 
widely  and  how  strongly  it  is  respected 
by  the  best  classes  of  the  city  in  which  it 
has  for  so  many  years  made  its  appear- 
ance as  a  successful  daily  journal. 

The  fifty-eight  pages  of  this  special 
number  are  of  the  usual  size  of  the  Even- 
inq  Telegraph'' s  generous  pages.  More 
complete  and  better  histories  of  the  finan- 
cial, commercial,  insurance  and  other  in- 
terests of  a  great  city  were  seldom,  if 
ever,  givert. 

But  more  than  that,  many  of  the  most 
substantial  firms  and  corporations  of 
Philadelphia  insetted  paid  announce- 
ments of  unusual  size,  some  of  them 
being  firms  of  world-wide  reputation. 
Some  of  these  announcements  were  of 
houses  that  rarely  give  orders  for  adver- 
tisements, and  then  only  for  mediums 
whose  circulation  is  of  the  best  quality. 
.Scarcely  any  better  proof  of  the  Evening 
Telegraph' s  own  high  grade  as  a  news- 
paper could  be  given  than  through  this 
recognition,  to  such  an  unusual  degree, 
by  so  many  first-class  business  firms  lo- 
cated within  a  mile  or  two  of  its  publica- 
tion office. 

The  abundant  resources  of  the  paper's 
present  mechanical  plant  are  proved  by 
the  ease  with  which  this  mammoth  issue 
seems  to  have  been  handled. 


GENERAL  JOHNSON  TO  FIGHT. 

The   New   York  Journal's  Cor- 
respondent   About   to  Meet  a 
Spaniard  on  the  Field  of  Honor. 
General  Bradley  T.  Johnson,  the  cor- 
respondent of  the  New  York  yournal, 
formerly  brigadier-general  of  cavalry  in 
the  service  ot  the  confederate  states,  has 
accepted  the  challenge  to  fight  a  duel 
made  to  him  by  Senor  Manuel  Ampodia, 
formerly  a  captain  in  the  Spanish  army. 
Both    gentlemen    have    named  their 
seconds,  and  the  meeting  will  take  place 
at  once. 

General  Johnson's  cables  to  the  Jour- 
nal aroused  the  ire  of  the  Spaniard,  who 
has  chosen  an  antagonist  of  the  most 
dangerous  sort. 


GRAND  RAPIDS  DEMOCRAT. 

I.  M.  Weston,  of  Grand  Rapids, 
Mich.,  has  been  negotiating  for  the  past 
two  months  a  deal  that  involves  impor- 
tant changes  in  the  management  ot  the 
Grand  Rapids  Democrat,  of  which  he  is 
controlling  owner.  Although  the  deal 
is  still  pending,  it  is  in  such  shape  that 
there  is  little  doubt  that  it  will  be  car- 
ried successfully  through.  Mr.  Weston, 
as  agent  for  his  brother  William,  has 
negotiated  a  sale  of  a  block  of  the  lat- 
ter's  stock  in  the  paper  to  a  syndicate 
of  prominent  Detroit  gentlemen.  I.  M. 
Weston,  however,  will  retain  a  con- 
trolling interest  in  the  paper. 

It  is  a  part  of  the  new  plan  that  John 
A.  Russell,  secretary  of  the  Detroit 
Chamber  of  Commerce,  shall  be  secre- 
tary and  treasurer  of  the  Democrat,  al- 
though his  management  will  be  almost 
entirely  conducted  from  Detroit.  William 
Butler,  formerly  of  Detroit,  but  later  of 
Washington,  is  to  become  business  man- 
ager. Mr.  Weston  will  remain  presi- 
dent of  the  corporation,  while  retaining 
his  controlling  share  of  stock.  L. 
G.  Stuart,  a  prominent  newspaper  man 
of  Grand  Rapids,  has  been  temporarily 
business  manager  of  the  company,  but 
only  while  a  change  in  the  basis  of  the 
company  was  being  effected.  Under  the 
new  regime  the  Democrat  will  remain  in 
its  new  home,  and  no  change  in  the 
policy  of  the  paper  will  be  made. 


FIGHTING  FOR  JOURNALISM. 

Diminutive  Repuklic  of  Const  Has 
A  Small  War  on  Its  Hands. 

The  desire  for  fight  and  battle  and 
blood  which  seems  to  be  raging  the  world 
over  is  not  confined  to  those  nations 
which  have  millions  of  dollars  in  their 
coffers  and  hordes  of  soldiers  in  their 
barracks. 

Even  the  tiny  Republic  of  Gonst, 
which  has  probably  the  smallest  popu- 
lation and  the  tiniest  bank  account,  and 
certainly  the  most  diminutive  army  on 
earth,  has  trouble  on  its  hands.  Its 
president  has  issued  a  proclamation  that 
no  one  of  the  three  score  or  more  of  peo- 
ple in  his  dominion  are  hereafter  to  pub- 
lish a  newspaper  without  the  executive 
sanction. 

As  nearly  a  seventh  of  the  population 
is  engaged  in  the  publication  ot  a  news- 
paper contrary  to  the  executive  wish,  a 
revolution  is  in  prospect,  and  the  army 
of  Gonst  has  been  ordered  out  for  the 
protection  of  the  government  building. 
The  commander-in-chief  of  the  airmy  is 
a  son  in-law  of  the  president,  and  has 
control  of  the  four  men  who  are  enrolled 
on  the  military  list,  says  the  Philadelphia 
Press. 

The  Republic  of  Gonst  is  in  the  Lower 
Pyrenees  Mountains,  and  its  independ- 
ence is  recognized  by  both  France  and 
Spain,  which  are  the  only  two  countries 
having  sufficiently  good  national  mem- 
ories to  recall  its  existence.  Its  presi- 
dent is  elected  every  five  years,  and  is 
assisted  in  his  lab  )rs  by  a  council  of 
three.  The  revenue  of  the  republic  was 
less  than  $5,000  last  year,  so  it  cannot 
afford  much  of  a  revolution. 


CHICAGO  CONVENTION  NUMBER. 

The  Tammany  Times,  New  York,  has 
issued  a  special  numtier  in  commemora- 
tion of  the  democratic  convention 
which  met  at  Chicago  July  6.  It  sur- 
passes, in  point  of  size  and  beauty,  all 
of  its  previous  special  editions.  It  is  a 
forty- four  page  number,  the  cover  pages 
being  in  colors,  with  green  and  gold  pre- 
dominating, and  the  title-page  is  quite  a 
work  of  art.  The  contents  of  the  num- 
ber are  varied  and  interesting.  They 
include  biographical  sketches  and  pho- 
togravures of  members  of  the  democratic 
national  committee,  as  well  as  of  all 
of  the  more  prominent  among  the 
democratic  presidential  possibilities. 

Col.  Fiegi  has  added  to  his  record  for 
talent  and  hard  work. 


EDITOR  COMMI  I  S  SUICIDE. 
A.  R.  Gott,  editor  of  the  Stoutsville 
(Kans.)  Banner,  killed  himself  last  week 
with  laudanum.  No  reason  is  given  for 
the  act  other  than  an  unfortunate  love 
affair. 


OFFICE  SUPPLIES, 
16 

Remington 

TYPEWRITERS 

in  constant  use  in  our 
various  departments 
....  are  giving,  and 
always  have  given, 
perfect  satisfaction. 

ROBT.  ANSLEY,  Bus.  Mgr., 

Chicago  Times- Herald, 

They  have  more  now ! 

No.  6  Models,  too!  and  like 
them.       Everybody    does  ! 


WVCKOFF,    SeAMANS    &  BENEDICT, 

327  Broadway,  New  York. 
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LOCAL  DUTIES. 


ATTEND  TO  AFFAIRS  AT  HOME 
RATHER  THAN  ABROAD. 


It  Costs  as  Much  to  Set  Up  For- 
EiGN  News  and  Does  Not  Pay  as 
Well  as  to  Use  the  Happenings 
at  Home — Ask  For  Your  Local 
Advertising  and  It  Shall  Be 
Given — Address  of  N.  C.  Fowler, 
Jr.,  Before  the  New  York  State 
Editorial  Association. 

Nathaniel  C.  Fowler,  Jr.'s  address 
before  the  New  York  State  Editorial 
Association  is  well  worth  reproducing. 
It  certainly  contains  truths  that  are  well 
worth  being  considered  by  the  publish- 
ers of  local  newspapers: 

I  was  a  local  editor  once. 

My  happy  memory  recalls  those  grand 
old  days  when  I  lived  on  the  luxuries, 
and  without  the  necessities,  of  life. 

I  would  I  were  a  local  editor  now,  for 
to  him  is  given  much  for  the  money  he 
has,  and  more  for  the  money  he  hasn't. 

For  years  1  breathed  local  journalistic 
air,  and  stored  my  lungs  so  full  of  it, 
that  even  at  this  late  day  the  wind  of 
my  mouth  is  the  wind  of  experience. 

The  local  newspaper  is  for  the  local 
reader. 

Others  don't  read  it. 

The  local  publisher  who  hoes  beyond 
his  row  can't  collect  his  harvest. 

The  local  newspaper  may  contain  gen- 
eral miscellany,  but  the  local  paper  of 
success  reckons  its  profits  by  the  volume 
of  its  local  news,  and  the  adaptation  of 
its  miscellany  to  the  taste  of  the  local 
palate. 

Type-setting  costs  more  than  matter- 
making,  and  it  costs  as  much  to  set  some- 
thing folks  don't  read,  as  to  set  some- 
thing they  will  read. 

It  costs  very  litttle  more  to  fill  your 
paper  with  local  doings,  and  to  locally 
flavor  your  miscellany,  than  to  print  the 
dry  stuf}  of  dried- up  days. 

Until  the  New  York  assembly  makes 
it  a  crime  for  the  local  editor  to  meddle 
with  national  politics,  and  with  interna- 
tional matters  which  do  not  concern  his 
readers,  the  law  will  permit  him  to 
tackle  the  South  African  question,  and 
the  South  American  question,  and  to  tell 
the  explorers  of  both  poles  how  to  ex- 
plore, and  to  suggest  political  economy 
to  the  Chinese. 

These  subjects  are  not  likely  to  be 
libelous,  and  the  local  editor  is  safe,  for 
even  if  they  were,  nobody  would  sue  on 
them  until  they  read  them. 

An  editorial  on  local  fence  white- 
washing, or  on  local  tree-planting,  or  on 
the  building  of  a  local  library,  or  on  the 
"babies  of  our  town,"  will  sell  more 
papers,  and  bring  more  advertising, 
than  leaded  editorials  from  a  leaded 
mind. 

Gentlemen,  I  am  talking  from  the 
book  of  my  own  experience,  and  if  I 
were  an  editor  I  would  blush  at  the 
thought  of  my  past  folly. 

The  boot  that  I  am  kicking  you  with, 
is  kicking  me. 

Hard  times  affect  local  advertising. 

There  are  many  real  and  imaginary 
reasons  for  advertising  cutting,  but  the 
one  great  reason  why  the  local  adver- 
tiser does  not  advertise  more  is  because 
the  local  publisher  is  too  lazy  to  even 
suggest  to  the  advertiser  that  advertising 
in  dull  times  brings  some  business,  and 
in  good  times  much  business. 

Stay  at  home. 

Everybody  in  town,  and  about  town, 
buys  what  they  eat  and  drink  of  the 
local  merchant,  and  nearly  everything 
they  wear  and  use. 

All  of  the  necessities  of  life  and  most 
of  the  luxuries,  in  all  but  suburban 
towns,  are  purchased  at  the  local  stores. 

If  the  people  of  your  town  travel  a 
distance  to  buy  their  goods,  it's  half  the 
fault  of  the  stores,  and  half  your  fault. 

If  your  papers  are  not  filled  witt)  local 
advertising  at  decent  rates  it  is  because 
you  havp  been  farming  in  far  away  fields, 


and  have  let  your  own  gardens  go  to 
seed. 

If  the  local  publisher  would  try  half 
as  hard  to  get  the  local  advertising  he 
can  get,  as  he  does  to  get  the  general 
advertising  he  can't  get,  the  local  news- 
paper would  be  filled  with  profitable 
business. 

I  refer  to  those  not-yet-buried  publish- 
ers who  are  not  members  of  the  New 
York  State  Association,  and  who  are  to- 
day lying  in  their  dusty  offices,  with  win- 
dows so  grimy  that  the  local  light  can- 
not come  in,  and  there  they  are  growl- 
ing because  people  will  not  buy  the 
advertising  space  they  haven't  asked 
them  to  buy. 

If  it  is  the  merchant's  business  to  ever- 
lastingly and  emphatically  drive  the 
value  of  his  goods  into  the  heart  of  the 
local  pocket-book,  if  he  would  sell  his 
goods,  how  can  the  local  publisher  ex- 
pect to  sell  his  advertising,  and  advertis- 


ing is  merchandise,  if  he  doesn't  go  after 
business  ? 

It  may  pay  the  general  advertiser  to 
advertise  in  local  newspapers,  but  it 
does  not  pay  the  local  publisher  to  go 
after  general  advertising. 

If  the  general  advertiser  wants  your 
space,  let  him  send  for  it. 

It's  mighty  poor  economy,  even  if 
your  transportation  costs  you  nothing, 
to  tramp  over  the  streets  of  New  York, 
and  other  large  cities,  trying  to  get  at 
90  per  cent,  discount,  what  you  ought 
to  get,  at  full  price,  in  your  town. 

Every  advertisement  in  a  local  news- 
paper is  read  by  a  probable  buyer. 

Every  advertisement  is  worth  all  that 
is  charged  for  it,  because  it  does  not  con- 
nect the  store  with  an  indifferent  out- 
sider, but  It  does  connect  the  man  who 
wants  something  with  the  man  who  has 
that  something  to  sell. 

Better  work  a  small  field  well  than  a 
big  one  poorly. 

Country  newspaper  money  is  not 
made  by  plowing  everywhere,  but  it  is 
made  by  making  every  furrow  bring 
forth  the  full  amount  of  harvest,  and  no 
matter  how  good  your  soil,  your  harvest 
won't  amount  to  anything  if  you  don't 
work  your  soil,  by  planting  the  best 
seed,  watching  it  and  watering  it,  and 
not  by  attempting  to  plant  and  reap  be- 
yond the  reach  of  your  arm,  and  in  an 
unknown  territory. 

Let  your  reading  columns  be  filled 
with  local  names,  local  happenings,  and 
local  editorials. 

Print,  "names,  names,  names,"  and 
spell  them  correctly. 

The  advertising  value  of  a  local  paper 
is  in  proportion  to  its  value  to  the  reader. 
The  advertiser  will  advertise  in  a  paper  j 
that  bis  family  cannot  get  along  without,  ' 


When  you  have  your  paper  there,  keep 
It  there,  and  armed  with  popularity,  and 
impregnated  with  local  business  fever, 
march  into  the  offices  and  stores  of  your 
advertisers,  and  drum  them  for  business, 
as  they  drum  you. 

Sell  advertising  as  merchandise. 

The  merchant  wants  to  sell  his  goods 
more  than  the  buyer  wants  to  buy 
them.  The  merchant  goes  after  the  buyer. 

You  want  to  sell  advertising  more  than 
the  advertiser  wants  it. 

Go  alter  the  advertising. 

The  local  field  is  yours. 

What  you  get  out  of  it  depends  upon 
what  you  try  to  get  out  of  it. 

Keep  away  from  the  general  adver- 
tiser.   Stimulate  home  advertising. 

Across  your  news  columns,  across  your 
editorials,  over  your  office  door,  on 
your  business  desk,  print  these  words  in 
letters  of  fire,  "My  town  first,  the  world 
afterwards." 


A  WONDERFUL  HUNT. 


Members  of  the  Philadelphia  Pen 
AND  Pencil  Club  Gather  Mate- 
rial FOR  Bear  Stories. 

Some  days  ago  the  Pen  and  Pencil 
Club  of  Philadelphia  was  presented  with 
two  black  bear  cubs.  They  are  only 
five  months  old  and  very  small,  but  as  full 
of  friskiness  and  devilment  as  fully 
matured  grizzlies. 

The  steward  of  the  club,  who  has 
endured  all  sorts  of  hardships  since  his 
appointment,  dumped  the  bears  in  the 
back  yard  when  they  were  delivered  to 
him,  and  then  resigned  his  job. 

This  yard  is  a  long  and  narrow  one. 
with  a  high  brick  wall  all  around  it,  and 
at  one  end  is  a  stage  elevated  about  3 
feet  from  the  ground.  It  is  fitted  up 
with  tables  and  chairs  and  the  mem- 
bers dine  there  in  pleasant  weather,  the 
open  air  giving  inspiration. 

The  bears  nosed  about  the  place  for 
awhile,  ate  the  seats  out  of  the  chairs, 
rubbed  the  bark  off  the  solitary  tree, 
dug  up  the  potted  plants  and  flowers, 
and  then  made  a  home  for  themselves 
under  the  stage.  The  club  waiters 
threw  food  to  them  out  of  the  windows 
and  quenched  their  thirst  with  a 
hose. 

Then  a  party  of  members  and  guests 
concluded  that  the  cubs  had  held  pos- 
session of  the  yard  long  enough,  and 
that  the  time  had  come  when  they 
should  be  caught,  chained  and  domesti- 
cated. We  reproduce  a  picture  from 
the  Philadelphia  Times  of  the  capture, 
which  was  completed  after  several  club 
men  had  been  bitten  and  scrat<;he(J  and 
many  scared  away. 


COLLEGIANS  AND  THE  PRESS. 

Interesting  Comparisons  of  Their 
Value  in  the  Past  and  Their 
Worth  To-Day— Horace  Greeley 
Thought  They  Were  Horned 
Cattle  Until  He  Employed 
Dana— Their  Present  Place  in 
Journalism. 

It  used  to  be  doubted  in  the  earlier 
days  of  Horace  Greeley,  James  Gordon 
Bennett  and  Thurlow  Weed  that  there 
was  any  room  for  the  college- bred  man 
in  journalism.  He  had  been  weighed  in 
the  ba'ance  and  found  wanting,  both  by 
his  employe!  s  and  the  reading  public. 

Schooled  in  the  classics  after  the  old 
manner  of  Yale  and  Bowdoin,  saturated 
with  the  mythology  of  ancient  Greece 
and  the  etymology  of  ancient  Rome,  his 
writings  were  sometimes  as  vague  to  the 
masses  as  the  philosophy  of  Pythogoras, 
and  always  as  interesting  to  them  as  a 
baccalaureate  address. 

The  college-bred  editor  of  the  early 
forties  never  wrote  the  history  of  his  own 
times,  and  an  item  of  news  less  than 
two  thousand  years  old  was  looked  upon 
by  him  with  distrust  as  something  too 
transient  to  deserve  preservation  in  type. 
Self-made  editors  sneered  at  the  man 
who  tried  to  practice  journalism  with  a 
diploma  and  contrasted  his  failures  with 
their  success. 

"Of  all  horned  cattle,"  said  Horace 
Greeley,  "the  college  graduate  is  the 
worst."  In  the  creed  of  the  craft  the 
great  editor  must  begin  by  splitting 
wood,  washing  rollers  and  sweeping  out 
printing  offices;  then  learn  to  set  type, 
put  the  "  forms  "  on  the  press  and  run 
the  rude  hand-machine  that  turned  the 
printed  sheets  out  at  the  rate  of  250  an 
hour  and  finally  graduated  as  a  journey, 
man  printer.  Undeniably  many  great 
men — perhaps  greatest  by  contrast  or  by 
the  principle  that  in  a  crowd  of  blind 
men  the  one-eyed  man  is  king — entered 
journalism  in  this  way. 

Their  natural  talent  and  immense  re- 
ceptivity enabled  them  to  get  a  practi- 
cal education  as  they  went  along.  But 
as  a  general  thing  the  wide  and  varied 
requirements  of  a  public  teacher  were 
not  to  be  imparted  by  the  study  of 
"copy,"  the  reading  of  exchanges  and 
the  setting  of  type. 

Horace  Greeley  himself  found  this  out 
when  his  Tribune  began  its  appeal  to  in- 
telligence rather  than  prejudice,  and  it 
was  not  long  before  the  man  who  had 
flouted  the  collegian  in  barnyard  phrase 
began  to  look  about  him  for  helpers  who 
could  bring  to  his  paper  the  culture 
which  it  lacked. 

Fortunately  the  graduate  of  classical 
turn  of  mind  had  left  journalism  in  dis- 
gust and  besides,  the  colleges  had  begun 
to  expand  their  courses  of  study,  mak- 
ing it  possible  for  a  student,  while  get- 
ting an  education,  to  keep  in  touch  with 
the  practical  affairs  of  life. 

Greeley,  much  to  his  surprise,  found 
some  graduates  whom  he  could  respect 
— young  men  of  trained  minds  and  horse 
sense  as  well  as  book  learning.  Henry 
J.  Raymond  was  one  of  these.  Bayard 
Taylor,  Charles  A.  Dana  and  Whitelaw 
Reid  were  others.  In  time  all  of  these 
men  became  great,  and  two  of  them 
now  print  newspapers  of  an  excellence 
which  the  Tribune  of  Greeley  could  not 
have  attained. 

The  college  graduate  has  gained  an 
honored  place  in  journalism.  He  does 
not  and  cannot  monopolize  the  field,  for 
it  is  still  possible  for  the  man  who 
teaches  himself  to  get  the  best  of  edu- 
cations. Apart  from  this,  executive 
talent,  which  plays  the  most  important 
function  in  the  making  of  newspapers, 
is  not  bred  of  schools. 

But  when  all  is  said  and  done  the  fact 
remains  that  the  journalist  cannot  know 
too  much  nor  too  many  things  and  can- 
not have  too  firmly  disciplined  a  mind- 
hence  the  presumption  that  he  is  the 
better  equipped  for  journalism  by  four 
years  of  study  and  mental  drill  than  he 
would  be  without  that  experience.  The 
rule  admits  of  exceptions,  but  the  excep- 
tions prove  the  rule. — San  Francisco 
Chronicle, 
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FROM  THE" AD"  FIELD 


MANY  ITEMS  OF  INTEREST  FROM 
MANY  SOURCES. 

One  or  Two  Fields  in  Which  Ad- 
vertising CAN  Create  New  De- 
mands—An Unexpected  Adver- 
tisement OF  a  Curious  Ring — 
More  Perfume  for  the  Nostrils 
OF  American  Ladies— Odds  and 
Ends  of  Advertising  News — 
Miscellaneous  Notes. 


RHEUMATISM  TO  BE  ROUTED  BY 
PUBLICITY'S  AID. 

The  Putnam  Nail  Company,  of  Nepon- 
set,  near  Boston,  has  for  years  been 
known  as  one  of  the  most  solid  of  adver- 
tisers. Its  latest  advertisements  in- 
clude this  interesting  paragraph: 

Send  for  ihe  Mascot  Ring.  Mailed  for  10 
cents,  stamps  or  silver. 

The  Putnam  Nail  Rings  were  first  sent  out  as 
a  novelty  and  to  show  the  perfect  point  and 
smooth  edges.  Recently  we  have  received  as- 
tonishing testimonials  of  their  efficacy  io  the 
cure  of  rheumatism. 

This  should  make  a  bad  break  in  the 
price  of  rheumatism  rings,  as  they  have 
been  advertised  at  $1  and  $2  apiece. 


FRANCE'S  COMPLIMENT  TO 
AMERICAN  LADIES. 

The  perfumes  manufactured  by  the 
old-established  house  of  Piver,  in  Paris, 
are  to  be  advertised  to  some  extent  in 
this  country.  The  agent  of  the  Piver 
establishment  in  the  United  States  is  P. 
Monlun,  New  York. 


A  CHANCE  FOR  ACCIDENT  IN- 
SURANCE ADVERTISING. 

The  fact  that  J.  B.  Pitcher,  secretary 
of  an  accident  insurance  company  at 
Saginaw,  Mich.,  is  advertising  for  agents 
throughout  the  country,  calls  to  mind  that 
very  profitable  work  is  still  to  be  done  by 
a  properly  equipped  company  or  chain  of 
companies  in  creating  a  demand  for  ac- 
cident insurance. 

Being  as  cheap  as  life  insurance, 
taking  into  account  the  benefits  con- 
ferred, it  would  appear  to  be  no  diffi- 
cult matter  to  issue  a  thousand  accident 
policies  where  one  hundred  are  now  in 
existence. 


BUSINESS  IS  RATHER  DULL, 
THOUGH. 

Among  the  concerns  at  present  using 
space  in  the  financial  columns  of  dailies 
published  in  large  cities  are:  J.  I.  Tall- 
man  &  Company,  Chicago  (about  which 
firm  some  serious  charges  have  been 
made),  and  Comack  &  Company,  29 
Broadway,  New  York. 


STILL  IN  THE  FIELD. 

The  J.  &  C.  Maguire  Medicine  Com- 
pany, 1,800  South  7th  street,  St.  Louis, 
a  proprietary  medicine  house  which  has 
done  considerable  advertising  during 
the  past  few  years,  is  "holding  up  its 
end  of  the  log  "  as  usual  in  the  Mis- 
sissippi Valley. 


FOR  ART  WITHOUT  REGARD  TO 
POLITICS. 

The  International  Engraving  and  Il- 
lustrating Company,  1521  Market  street, 
Philadelphia,  is  spreading  a  demand  for 
the  better  sort  of  popular  pictures  by  ad- 
vertising sets  of  photographic  views  of 
noted  things  and  places. 


PUBLICITY  FOR  A  HEAD-DRESS. 

The  Raymond  &  Comstock  Company, 
South  Norwalk,  Conn.,  is  the  manu- 
facturers of  a  new  head  covering  for 
use  in  bicycling.  It  is  possible  that  some 
magazine  advertising  may  be  done  be- 
sides trade-paper  advertising. 


"BLESS   THE   MAN  WHO 
INVENTED  SLEEP." 

Minot,  Hooper  &  Company,  Thomas 
street,  New  York,  are  to  run  advertising 
of  the  Dwight  Pillow  Cases  during  the 
remainder  of  the  year  in  periodicals  that 
reach  women. 


ALL  THAT    GLITTERS  IS  NOT 
GOLD. 

D.  W.  Custer  intends  to  start  in  busi- 
ness as  an  advertising  agent  at  Proctors- 
ville,  O.,  and  is  sending  out  advertise- 
ments for  the  Custer  Medicine  Company, 
Parkersburgh,  W.  Va. 


CHEAP  CAMERA  ADVERTISING. 

The  Zar  Camera  Company,  21  Quincy 
street,  Chicago,  is  advertising  a  dollar 
camera.  The  Aiken-Gleason  Company 
is  continuing  its  advertising  of  a  similar 
article  at  the  same  price. 


OF  INTEREST  TO    INSECTS  IN 
SECTIONS  NAMED. 

E.  Rose,  25  Third  avenue.  New  York, 
is  advertising  in  dailies  in  New  York 
state  and  through  the  West  the  Ameri- 
can Magic  Roach  Food. 


A  WINNING  CAMPAIGN. 

Handsome  new  advertisements  of  the 
Packer  Tar  Soap  are  appearing.  The 
demand  for  this  article  is  said  to  have  in- 
creased largely  this  season. 


THE  AD  IS  SET  IN  ROMAN  TYPE. 

The  Rome  Manufacturing  Company, 
Rome,  N.  Y.,  is  in  the  field  as  an  adver- 
tiser of  tea  kettles  and  similar  utensils 
of  the  kitchen. 


GOLD  AND  SILVER  BOTH  TAKEN. 

The  Fort  Dearborn  Publishing  Com- 
pany, 415  Dearborn  street,  Chicago,  is 
advertising  for  agents  for  campaign 
specialties.  These  goods  are  generally 
low  priced,  and  whether  the  emblems 
bear  the  stamp  of  the  gold  men  or  the 
silver  men  all  kinds  of  United  States 
current  coin  are  taken  in  exchange. 


THE  SPACE  MUST  COST  A 
"PRETTV  PENNY." 

The  Penny  Magazine  Company,  Phila- 
delphia, which  has  used  space  in  dailies 
freely,  has  also  added  magazines  to  its 
list. 


IN  A  FEW  CHOICE  ISSUES. 

Charles  A.  Strelinger  &  Company, 
Detroit,  are  advertising  hardware,  in- 
cluding sets  of  tools  for  boys  of  all  ages. 


MISCELLANEOUS  NOTES. 

The  C.  H.  Guild  Agency  of  Boston, 
through  its  New  York  office  in  the 
American  Tract  Society  building,  is 
making  up  a  list  for  the  Antiseptic  Fibre 
Company. 

Chas.  Bass,  132  Nassau  street.  New 
York,  is  advertising  a  printed  form  for 
people  who  wish  to  write  out  their  geneal- 
ogy. He  is  advertising  in  monthlies 
and  weeklies,  and  the  business  is  being 
placed  by  R.  Wilson,  578  Third  avenue. 

The  business  of  the  American  Badge, 
Pin  and  Medal  Manufacturing  Com- 
pany, formerly  conducted  by  Charles  A. 
Marks  at  Saint  Clair,  Pa.,  has  been  sold 
to  Frank  M.  Wheeler,  of  Pottsville,  Pa. 
The  latter  will  attend  to  the  advertising 
himself.  He  will  use  religious  papers 
and  weekly  and  monthly  publications  of 
general  circulation. 

The  Hydro-Pneumatic  Disinfectant 
Company,  431  Wabash  avenue,  Chi- 
cago, is  advertising  a  disinfectant  in 
western  dailies. 

The  Electric  Mining  and  Milling 
Power  Company,  Omaha,  Neb.,  is  a 
new  concern  organized  to  develop  min- 
ing properties  in  Wyoming  and  Colorado. 


It  is  sending  advertising  to  western  dail- 
ies and  weeklies  of  the  dailies.  The 
present  address  of  the  company  in 
Omaha  is  Post  Office  Box  445. 

The  Roxbury  Medical  Company,  52 
Warren  street,  Roxbury,  Mass.,  is  using 
religious  and  other  mediums  in  New 
England  for  the  advertising  of  proprie- 
tary medicines. 

Chas.  Barber,  Tiskilwa,  III.,  is  adver- 
tising aluminum  identification  tags  for 
live  stock  in  agricultural  papers. 

The  Kennard  Novelty  Company,  929 
N.  Piatt  street,  Baltimore,  is  advertising 
novelties  in  weeklies  and  monthlies. 
The  orders  are  placed  direct. 

The  Circular  Advertising  Company, 
Rialto  Building,  Kansas  City,  is  sending 
advertising  of  various  kinds  to  monthly 
publications  of  large  circulation. 

The  Central  Supply  Company,  Troy, 
O.,  is  using  a  list  of  dailies  on  a  small 
"classified  advertisement." 

The  Dale  Medicine  Company,  919 
Olive  street,  St.  Louis,  is  endeavoring  to 
widen  the  market  for  its  proprietary 
medicines,  and  besides  its  local  adver- 
tising may  do  some  general  advertising 
later. 

The  Elgin  New  Process  Butter  Com- 
pany,  Station  M,  Chicago,  is  introduc- 
ing a  new  method  in  butter  making. 
Not  much  advertising  will  be  done. 

The  Hitchcock  Lamp  Company, 
Watcrtown,  N.  Y.,  is  among  the  con- 
cerns that  have  added  a  special  bicycle 
lamp  to  their  line  of  goods. 

A  company  whose  advertising  will 
run  during  the  summer  is  the  Columbian 
Insecticide  Company,  277  Washington 
street,  Boston. 

S.  Herbert  Giesy,  509  7th  street,  N. 
W.,  Washington,  D.  C,  is  advertising 
county  patent  rights  for  a  new  invention. 

The  Canadian  Advertising  Agency, 
Toronto,  is  sending  orders  to  United 
States  papers  for  the  advertisements  con- 
nected with  the  city  of  Toronto  tele- 
phone tenders.  The  same  agency  is 
sending  advertisements  to  papers  issued 
in  Canada  for  Paterson's  Biscuits, 
Adams'  Root  Beer  and  the  Pure  Gold 
Baking  Powder. 

The  New  England  Gas  Machine  Com- 
pany, 42  Oliver  street,  Boston,  is 
credited  with  a  willingness  to  employ  a 
little  publicity  in  the  extension  of  the 
market  for  its  gas  machines  for  fuel. 

The  Royal  Toilet  Company,  Little- 
ton, N.  H.,  is  the  name  of  a  concern 
which  is  advertising  a  toilet  preparation 
on  a  restricted  scale. 

The  Bon  Ton  Face  Steamer  Company, 
2240  Elmwood  avenue,  Toledo,  is  adver- 
tising for  orders  from  ladies  for  a  me- 
chanical apparatus  which  is  intended  to 
make  them  more  beautiful. 

Burtt  &  Hine,  29  Murray  street.  New 
York,  are  using  a  little  space  in  the 
classified  columns  of  dailies  of  large  cir- 
culation. 

The  Kennebunk  Manufacturing  Com- 
pany, Kennebunk,  Me.,  his  entered  the 
field  as  an  advertiser  of  traveling  cases. 

E.  C.  Hackley,  169  Wabash  avenue, 
Chicago,  will  use  space  for  the  Hackley 
Bicycle  Support  to  a  moderate  extent. 


TO  RESTRICT  ROCK  ADVER- 
TISING. 

The  department  of  public  parks  in 
New  York  is  preparing  rules  regulating 
advertising  signs  within  the  city  limits. 
The  motive  is  to  prevent  the  disfigure- 
ment of  rocks  by  sign  advertising. 


A  DRY  GOODS  DAILY. 

The  Daily  Dry  Goods  Record  Pub- 
lishing Company  of  New  York  City  has 
been  formed  by  a  number  of  business  men 
with  a  capital  of  $20,000.  The  purposes 
of  the  company  are  indicated  by  its 
title.    The  field  seems  to  be  a  good  one. 


ADVERTISING  MEDIUMS. 


YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement   in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\of  the  houses — whether 
residences  or  stores— occupied  by  white 

persons,  A  RECORD  UNEQUALED  ELSE- 
WHERE IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building, 

New  York  Representative. 


"  New  England's  Greatest  Newspaper." 

The  BOSTON  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The    Boston  Hrrald  possesses  these  pre- 
eminently,  thus  affording   its  advertisers 
unequaled  purchasing  power. 


NEW  FEATURES  FOR  "96." 

CHICAGO 
JOURNAL. 

Oldest  and  best 

HOME  NEWSPAPER. 
A  TRIFLE  CHEAPER 

That  is  one  reawn  why  the  SAN 
FRANCISCO  POSr  leads  in  the 
Evening   Field.   The  other  reason  is 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 


350,000  DAILY 

is  the  guaranted    circulation  of  the 
Scripps  McRae  League, 
cincinnati  post. 

st.  louis  chronicle, 
cleveland  press, 
kentucky  post. 

For  rates,  sample  copies,  etc.,  write 
E,  T.  PERRY,  S3  Tribune  Building,  New  York. 


A  DVERTISINGin  newspapers  of  '•  known  cir- 
calation"  means  "  B17SINBSS."  Forparticu- 
lari  address  A.  FRANK  RICHARDSON,  Tri- 
bune Bldg.,N.Y  ChamberofCommerce.Chicaeo. 


T^HE  FOURm  ESTATE  is  the  best  medium 
for  presenting  to  advertisers  the  advantages 
of  any  publication  as  an  advertising  medium. 


AN  ACKNOWLEDGMENT. 

The  widow  of  Edward  F.  De  Nyse, 
formerly  of  the  New  York  Herald's  re- 
portorial  staff,  has  been  left  in  straitened 
circumstances.  A  few  newspaper  men 
to  whom  the  fact  has  become  known 
have  contributed  money  toward  the 
alleviation  of  her  present  necessity. 
The  Fourth  Estate  has  received  $5 
for  the  purpose  from  John  Gilpin,  New- 
port, R.  I.,  (the  Newport  correspondent 
of  the  New  York  Herald)  and  also  $  I 
from  an  anonymous  source.  These 
sums  have  been  forwarded  to  Mrs. 
De  Nyse,  and  The  Fourth  Estate  will 
forward  to  her  any  sums  received  from 
other  sources. 


JULY  9,  1896 
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ADl'ERTISING  MEDIUMS. 

AVERAGE  CIRCULATION 
FOR  FIVE  MONTHS. 


Milwaukee,  June  i,  1896. 
State  op  Wisconsin,  ) 
Milwaukee  County,  (  " 
P.  D  O'Brien,  being  duly  sworn,  says,  that 
he  is  now  and  has  been  for  sixteen  years  fore- 
man of  the  newspaper  pressroom  of  the 

EVENING  WISCONSIN, 

and  has  had  charge  of  the  presses  and  paper 
used  in  printing  the  Evening  Wisconsin  ;  that 
he  knows  of  his  own  knowledge  that  the  average 
daily  circulation  of  the  Evening  Wisconsin  for 
five  months,  from  January  i,  1896,  to  June  i, 
1896,  was  Seventeen  Thousand  Eight  Hundred 
and  Seventy- three  (17,87  \)  copies, 

P.  D.  O'BRIEN. 
Subscribed  and  sworn  to  before  me  this  ist  day 
of  June,  1896,  A.D. 

W.  A.  BOOTH,  Notary  Public, 
Milwaukee  County, 

SWORN  DAILY  CIRCULATION. 
Wednesday,  July  I,    .  17,667 
Thursday,  July  2,  .    .  17,545 

THE  EVENING  WISCONSIN  CO., 

C.  H.  EDDY,  Representative, 
10  Spruce  Street,  NEW  YORK  . 


THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

ADVERTISING  AGENaES. 


If  you  want  to  advertise  in  a 
big  list,  or  would  like  to  state 
your  wants  in  a  single  paper, 
you  can  have  it  done  on  the 
most  favorable  rates  for  any 
publication  in  the  United 
Slates  at 

DODD'S 
Advertising  &  Checking 
AGENCY, 

Water  Street,  BOSTON. 


R.  WAYNE  WILSON 
COMPANY, 

39  Liberty  Street.  New  York, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 

M.  B.  WILSON 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertismg.  Write  for  estimates. 

ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers'  lowest  rates.  Practical  and 
efifective  service  in  every  Ime  of  business. 

W.  L.  BEAD  NELL, 

Advertisiag  Agent, 
TuBUHB  Building  New  Yobk. 


GOOD  LITERATURE. 

HTHE  BEST  IN  VESTMENT.— "  In  sending 
check  for  renewal  of  my  subscription,  I 
wish  to  say  that  I  regard  this  annual  payment  as 
the  very  best  investment  which  I  make.  When 
the  morning  papers  and  The  Fourth  H^tatb 
come  to  me  together,  as  they  often  do,  your 
paper  is  always  read  first  while  the  general 
news  of  the  day  waits. 

"  Moreover.the  interest  attaches  quite  as  much 
to  the  ads,  in  proportion  to  their  bulk,  as  to  the 
reading  matter. 

I' I  regard  The  Fourth  Estate  as  a  con- 
spicuous illustration  of  the  truth  that  supply 
often  creates  demand.  If  The  Fourth  Estate 
never  had  been  established  newspaper  men 
would  have  continued  ignorant  to  this  day,  I 
presume,  of  the  personal  and  business  value  to 

them   of  the   work  which  you  are  doing."  

Stbthhm  O'Meara,  'VAwst  Boiton  Journal. 


THEY  TRAVELLED  IN  STYLE. 

The  Pennsylvania  railroad  does  things 
handsomely.  Its  special  train  carrying 
newspaper  men  from  Washington  to  the 
Chicago  convention  combined  every 
comfort  and  luxury  of  travel. 

The  train  was  made  up  of  seven  vesti- 
buled  Pullman  cars,  and  the  party  of 
one  hundred  and  thirty  was  in  charge  of 
F.  N.  Barkesdale,  of  the  literary  bureau 
of  the  Pennsylvania  Railroad.  George 
W.  Boyd,  the  assistant  general  passenger 
agent  of  the  road,  joined  the  party  at 
Harrisburg. 

The  train  was  the  same  that  took  the 
newspaper  corps  to  and  from  St.  Louis, 
and  was  composed  of  the  Aztian  com- 
bination smoking  and  baggage  car; 
the  Gilsey,  dining  car;  the  Elmer,  Mil- 
ton, Stanton  and  Marco,  sleeping  cars, 
and  the  Wyndham,  an  observation  car. 

This  rolling  hotel,  one  of  the  hand- 
somest in  the  world,  was  placed  at  the 
disposal  of  the  Washington  corps  of  cor- 
respondents by  Vice-President  Thomp- 
son, of  the  Pennsylvania  Railroad.  He 
certainly  left  nothing  undone. 


OPULENT  NEWSPAPERS. 

In  the  assessment  of  taxes  on  real 
estate  for  1896  by  the  New  York  Com- 
missioners of  Taxes  and  Assessments 
various  newspaper  buildings  in  New  York 
appear  at  the  following  valuations  : 

World,  $950,000  ;  Times,  $775,000  ; 
Herald  (new  building),  $600,000  ;  Even- 
ing Post,  $550,000  ;  Tribune,  $540,000  ; 
Mail  and  Express,  $500,000  ;  Fuck, 
$450,000 ;  Staats-Zeitiing,  $400,000  ; 
American  News  Company,  $250,000. 

All  of  these  building  are  occupied 
either  wholly  or  in  part  by  the  respective 
newspapers  named. 


REMINGTONS'  LIST. 


DoNT  Place 
Any 

Advertising 

in 


County 
Dailies 


or 


Weeklies 

until  you  see  what 

Remington 
Brothers, 

309  Broadway,  NEW  YORK, 

Can  Do. 


Roads  and  Riders  is  the  new  bicycle 
paper  of  New  Orleans.  Robert  W.  Ab- 
bott, the  expert  bicyclist,  is  ^editor, 
Charles  H.  Fenner,  the  illustrator,  and 
Adrian  F.  Atkins,  business  manager. 


A  PUBLISHER'S  EXPEDIENT. 

A  veteran  newspaper  proprietor,  who 
had  published  a  weekly  in  the  days 
before  railroads  had  been  developed, 
recently  referred  to  a  makeshift  which 
he  adopted  in  the  old  days  which  would 
scarcely  have  been  necessary  in  these 
days  ot  linotypes  and  quick  composition. 
He  says: 

"One  day  a  column  appeared  in  my 
paper  headed  '  Dutch  Correspond- 
ence.' Added  to  the  heading  was  the 
announcement  that  it  had  arrived  too 
late  for  translation,  and  so  had  been  set 
up  and  printed  in  the  original.  This 
wondrous  article  drove  people  nearly 
crazy,  and  for  some  time  the  best  Dutch 
scholars  squabbled  and  pored  over  it 
without  being  able  to  arrive  at  any  idea 
of  what  it  meant. 

"The  truth  was  this,  'Dutch  Cor- 
respondence '  was  in  reality  merely  a 
column  of  pi. 

"  One  evening  before  one  of  our  pub- 
lications, my  men  and  a  boy  overturned 
two  or  three  columns  ot  the  paper  in 
type. 

"We  had  to  get  the  out-of-town  or 
country  edition  of  the  paper  ready  by  a 
certain  hour  to  '  catch  '  the  mail,  but 
alter  every  exertion,  we  were  short 
nearly  a  column,  but  there  stood  on  the 
galleys  a  tempting  column  of  pi.  It  sud- 
denly struck  me  that  this  might  be 
thought  Dutch  or  Bohemian,  or  some 
other  foreign  lingo.  I  made  up  the 
column,  overcame  the  scruples  of  the 
foreman,  and  so  away  the  country 
edition  went,  with  its  philological  puzzle, 
to  worry  the  honest  agricultural  reader's 
head.  There  was  plenty  of  time  to  set 
up  a  column  of  plain  English  for  the 
local  edition. 

"  Of  course,  I  was  a  young  man  then, 
and  no  doubt  I  would  not  now  take  such 
liberties  with  readers." 


BAD  ADVERTISING  MEN. 

Merchants  all  over  the  country  are 
awakening  to  the  fact  that  it  is  extremely 
dangerous  to  advertise  with  alleged 
"Directories,"  "Manuals,"  "Gazet- 
teers," "  Records,"  and  the  like. 

The  extent  to  which  such  swindlers 
are  operating  may  be  judged  from  the 
estimate  made  by  the  police  that  no  less 
than  $80,000  has  been  collected  from 
business  houses  in  New  York  city  in  the 
last  four  months  for  fraudulent  adver- 
tising. 

The  scheme  is  usually  worked  by  get- 
ting a  firm  to  sign  a  contract  for  a  small 
advertisement,  to  cost  not  more  than  one 
dollar,  and  a  "  collector's  voucher"  and 
a  "notice  "  of  the  time  at  which  the  ad- 
vertisement is  to  cease  are  made  out. 
By  an  ingenious  system  of  manipulating 
these  apparently  innocent  documents 
the  firm  is  made  to  pay  from  $5  to  $500. 

More  than  a  score  ot  prominent  busi- 
ness houses  and  many  banks  are  known 
to  have  suffered  through  this  system  of 
fraud,  showing  that  the  only  sale  kind  of 
advertising  is  that  done  in  a  reputable 
newspaper. 


UNUSUALLY  WELL  PUT. 

A  prominent  gentleman  refused  to  pay 
up  his  arrears  on  subscription,  claiming 
he  hadn't  got  half  a  dozen  copies  of  the 
Murphysboro'  (III.)  Journal.  That 
paper  cleverly  remarks:  "  A  lot  of  other 
delinquents  claim  they  don't  get  the 
paper  half  the  time.  We  never  hear 
such  complaints  from  those  who  have 
paid.  We  don't  understand  how  the 
postmaster  can  tell  who  are  in  arrears 
and  who  are  not;  we  never  said  a  word 
to  him  about  it.  It  isn't  right  that  he 
should  discriminate. 

' '  He  has  no  right  to  hold  their  papers 
back  because  they  are  not  paid  for.  But 
it  is  a  way  postmasters  all  over  the  coun- 
try are  in  the  habit  of  doing.  We  have 
heard  the  complaint  for  the  past  twenty 
years.  It  should  serve  as  a  warning, 
however,  to  delinquents.  If  you  want 
your  paper  regularly  you  should  pay  in 
advance.  We  have  no  jurisdiction  over 
postmasters.  It  is  more  than  likely  they 
do  it  through  a  mistaken  kindness  to  the 
publishers." 


PROSPERITY  IN  MINNESOTA, 

Last  year  the  daily  newspaoers  ot 
Minnesota  perfected  a  business  organiza- 
tion under  the  name  of  the  North  Star 
Daily  Press  Association,  which  has  al- 
ready accomplished  much  good  for  the 
publishers  of  the  state.  J.  H.  Johnson 
was  elected  its  first  president. 

Mr.  Johnson  is  the  proprietor  of  the  Wi- 
nona Daily  and  Weekly  Herald,  he  hav- 


J.  H.  JOHNSON. 

ing  recently  purchased  the  entire  plant 
and  business  after  being  for  a  number  of 
years  business  manager  of  the  paper. 

The  Herald  has  passed  the  quarter 
century  mark,  it  being  more  than 
twenty-seven  years  since  the  paper  was 
started.  Like  most  of  the  "pioneer" 
newspapers,  it  has  its  record  of  "ups 
and  downs."  The  Herald  was  founded 
by  Wm.  Jay  Whipple,  who  conducted  it 
for  eighteen  years.  Since  then  the 
property  has  changed  hands  several 
times.  In  1892  J.  H.Johnson  purchased 
an  interest  and  became  the  business 
manager.  Mr.  Johnson  says  that  since 
that  date  the  Herald  has  more  than 
doubled  its  circulation,  and  that  the 
average  circulation  of  the  weekly  issue 
for  1895  was  3,280,  also  a  decided  in- 
crease. In  1893  another  weekly  was  es- 
tablished under  the  name  of  Weekly 
News,  which  now  has  a  large  circulation 
among  the  farmers  in  the  tributary  coun- 
ties. Agricultural  and  dairy  depart- 
ments are  strong  features,  and  the  local 
news  from  towns  and  villages  where  the 
paper  circulates  is  very  complete. 

A  few  weeks  ago  Mr.  Johnson  secured 
control  of  the  Daily  Herald,  the  Weekly 
Herald  and  the  Weekly  News. 

Mr.  Johnson  says  that  it  is  his  deter- 
mination  that  the  News  shall  go  into 
every  home  where  English  is  read, 
not  alone  in  Winona  county,  but  also  in 
the  tributary  counties,  and  is  confident 
that  the  end  of  1896  will  see  the  News 
with  a  guaranteed  list  of  5,000  sub- 
scribers. 

The  Daily  Herald  is  recognized  as 
one  of  the  most  influential  newspapers 
of  its  section,  and  with  the  additional 
"swing  "  of  the  two  weekly  papers,  it 
has  proved  itself  so  valuable  an  adver- 
tising medium  that  it  is  said  not  a  local 
advertiser  is  unrepresented  in  the  ad- 
vertising columns,  while  the  contracts 
with  foreign  advertisers  increase  con- 
tinually as  the  merits  ot  the  papers 
become  more  widely  appreciated. 

Mr.  Johnson  was  born  in  Winona 
county  and  is  what  is  termed  a  ' '  self-made 
man."  He  had  few  educational  chances 
in  youth,  but  in  later  years  he  secured 
the  opportunity  to  complete  his  studies. 
Mr.  Johnson  devotes  his  time  to  the 
business  of  his  papers,  but  is  aided  by 
competent  men  in  all  departments.  W. 
G.  Cameron,  a  capable  newspaper  man, 
occupies  the  editoriil  chair,  while  the 
advertising  department  is  in  charge  of 
Otto  Volkman,  M.  Blaker  being  en- 
trusted with  the  circulation. 

Mr.  Johnson,  it  may  be  mentioned,  is 
the  author  of  "  Johnson's  Itemized  Price 
List  of  Job  Work." 
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Broadway  and  Murray  Street, 

oppositk  citv  hall  cakk 
ipostal  telburaph  building), 

TELEPHONE  "  I77O,  CORTLANDT." 


Please  address  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 

TWO  DOLLARS  A  year,  in  advance, 

to  any  part  ol  the  United  States  or  Canada  ;  to 
Foreign  Coiintries  in  the  postal  union,  $4  a  year. 
Single  copies,  TEN  CENTS. 


Subscribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
at  to  avoid  chance  0/  loss  in  the  mass  0/ 
exchanges  luhich  go  to  every  newspaper  office. 


Eatarad  at  the  New  York  post  office  for  trans- 
mission through  the  mails  at  second  class  rates. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  percent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  lineeach  insertion,  with- 
out discount. 

Small  advertisementsunder  classi6ed  headings, 
tnch  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXOHANGE," 
It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

OUR    CHOICEST    ••  BARGAINS." 

No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  J25  we  will  send  25  annual  sub- 
scriptions. 

No.  3. — For  $4  we  will  send  The  Fourth 
Estate  until  the  end  of  1896,  and  all  numbers 
from  March  i,  1893. 

bound  volumes. 
For  $2.50  we  will  send  a  bound  volume  of  the 
last  half-year,  September  to  February,  inclusive; 
or  for  $^  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


GOVERNMENTAL  BACKING. 

Attention  has  been  called  to  the  fact 
that  the  London  Times  has  been  dar- 
ingly outspoken  in  its  denunciation  of 
Spanish  methods  in  Cuba.  Nothing 
has  been  too  harsh  for  the  correspond- 
ent of  the  great  London  paper  to  print. 
The  Times  has  thundered  in  a  way 
quite  astonishing  to  American  dailies, 
especially  as  its  charges  were  exploded 
by  cable  connection  with  Havana.  The 
censor  there  has  never  restrained  the 
Times'  correspondent's  messages  that 
sent  the  deadly  spark  to  London. 

American  correspondents  are  sent 
home  by  the  Captain -General  Weyler 
in  a  way  that  must  make  them 
wonder  whether  there  is  really 
room  in  Cuba  for  the  representatives 
of  papers  printed  in  the  United  States. 
They  come  and  they  go,  and  they  bring 
more  news  home  with  them  than  they 
ever  could  send  from  Cuba. 

The  blue  pencil  of  the  censor  in  Cuba 
is  only  happy  when  it  is  cutting  the  copy 
of  American  correspondents.  It  slashes 
into  their  matter  in  a  way  that  makes 
those  at  home  marvel  at  what  happens 
to  the  talents  of  American  newspaper 
men  when  they  have  landed  on  the  shores 


of  Cuba  and  met  the  all  powerful 
censor. 

The  truth  is  that  John  Bull  makes  no 
distinction  as  to  his  subjects,  that  is, 
when  tirey  are  on  foreign  shores.  They 
have  even  greater  privileges  away  from 
home  than  they  are  given  in  their  native 
land.    They  are  protected. 

General  Wcyler  knows  perfectly  well 
that  if  he  should  attempt  to  twist  the 
British  lion's  tail  by  choking  the  Times 
correspondent  in  Havana  he  would  be 
in  imminent  danger  of  a  claw  that  is 
armed  with  long  and  sharp  nails,  one 
that  has  a  way  of  resenting  impertinence 
with  a  sort  ot  royally  ripping.  General 
Weyler  does  not  harrass  the  British 
correspondent.  He  shows  his  spirit  in 
sending  away  Americans,  for  their 
government  is  long  suffering  and  thinks 
a  long  time  over  a  slap  in  the  face. 

It  is  true,  however,  that  when  Uncle 
Sam  gets  ugly  his  wrath  comes  in  cy- 
clonic proportions.  General  Weyler  will 
appreciate  this,  so  will  the  correspond- 
ents when  the  proper  time  comes.  In 
the  interim  the  procession  of  American 
correspondents  to  and  from  Cuba  will 
continue,  while  the  Eagle's  feathers  are 
torn  out  to  decorate  the  headgear  of 
General  Weyler. 

EDITORIALS  AND  SLANG. 

Two  editors  on  the  New  York  Tribune 
were  busy  one  day  last  week  writing, 
the  one  on  the  English  language  and  the 
other  on  politics.  The  politician  was 
in  deep  and  deadly  earnest,  the  defender 
of  the  mother  tongue  was  equally 
wrought  up  to  his  subject.  The  fellow 
who  made  up  the  forms  was  impressed 
with  an  esthetic  fervor  to  have  the  page 
typographically  beautiful.  The  result 
was  a  surprise,  for  the  tirade  on  tamper- 
ing with  the  English  language  came  in 
deadly  parallel  with  the  political  matter. 
The  wonder  was  that  the  page  was  not 
pied. 

The  slangism  of  to-day  is  the  idiom  of 
to-morrow,  and  through  our  carelessness 
of  the  English  language  we  are  giving 
opportunity  for  revolting  changes.  This 
was  the  sentiment  of  one  editor.  Next 
to  it  was  the  startling  assertion  that 
"the  political  convention  would  be 
pulled  off."  Imbued  with  the  slangism 
of  Park  Row  each  editor  on  reading  the 
paper  said  "what'ell."  All  of  which 
went  to  prove  that  both  used  slang. 

The  right  to  use  the  language  of  the 
streets,  to  be  as  expressive  as  possible, 
to  put  things  as  they  are  in  the  words 
that  pass  current,  is  vehemently  de- 
fended by  many,  while  their  adversaries 
contend  that  English  pure  and  simple 
tells  more  than  any  corruption  can  ever 
even  hint  at. 

Those  on  the  side  of  pure  English  are 
undoubtedly  in  the  right,  and  yet  they 
champion  their  cause  bitterly  and  with  a 
bigotry  that  can  stand  no  compromise. 

The  editor  on  the  Tribune  who  fought 
for  the  language  of  his  fathers  had  every 
reason  to  feel  grieved  over  the  adjoining 
editorial  that  spoke  of  "pulling  off"  a 
political  convention.  This  would  have 
been  more  appropriate  in  the  sporting 
columns,  and  even  then  could  only  have 
had  the  license  of  toughdom. 

On  the  other  hand  the  purist  weak- 
ened his  argument  when  he  told  of  "  the 
slang  of  to-day  which  is  the  idiom  of 
to-inorrow. ' '  The  individuality  of  a  lan- 
guage is  in  Its  idioms,  and  it  is  but  fair 
to  say  that  the  Enghsh  vocabulary  has 
sometimes  been  enriched  by  the  adop- 
tion of  slangisms.  We  are  not  in  a  sta- 
tionary state,  but  in  the  process  of  evo- 
lution. We  move.  Some  say  back- 
ward, but  such  are  prejudiced. 

Slangism  is  not  necessarily  vulgarism. 
The  best  dramatic  critics  are  found  in 
the  galleries,  and  there  slang  is  common 
parlance.  The  cleverest  personal  critic- 
ism is  heard  in  the  streets.  It  is  in  the 
back  alleys,  in  the  crowded  districts,  in 
the  tenement  hall-ways,  where  life  and 
death  are  looked  straight  in  the  face, 
and  men,  women  and  children  think  not 
of  the  morrow  but  live  for  to-day,  that 
the  language  is  terse. 

There  is  a  rough-hewn  poetry  and  an 
expressive  simplicity  of  expletive  there 
that  may  shock  the  purists,  but  it  comes 


so  close  to  the  truth  that,  though  it  may 
be  slang,  yet  it  is  the  perfection  of 
language,  as  it  says  exactly  what  is 
meant,  nothing  less  and  nothing  more. 

When  this  slang  has  no  equivalent 
expression,  and  when  it  does  not  violate 
every  rule  of  the  ethical  standards  of 
language-building,  often  when  it  does, 
it  becomes  a  dictionary  candidate. 

Giving  editors  credit  for  care  in  the 
choice  of  their  words,  it  is  but  just  to 
believe  that  when  they  adopt  slangisms 
they  have  discovered  valuable  additions 
to  the  vocabulary,  but  they  may  be  ac- 
cused of  being  too  previous  in  putting 
the  idiom  of  to-morrow  into  the  print  of 
to  day. 

Though  we  cannot  like  the  expression 
"pulling  off,"  yet  our  sympathy  is  with 
the  editor  who  slings  slang  into  his  style 
with  the  idea  that  he  will  be  understood 
by  the  people  living  in  his  day  of  pub- 
lication. We  would  deprecate,  how- 
ever, the  present  style  seen  in  the  bicycle 
and  baseball  columns,  the  accounts  of 
prize  fights  and  happenings  at  the  golf 
links. 

THE  CUERENCY  QUESTION. 

In  the  history  of  the  United  States 
there  has  never  been  a  time  when  the 
currency  question  was  more  acutely 
active  and  agonizing.  The  lines  be- 
tween a  gold  standard  and  the  free  coin- 
age of  silver  are  distinctly  drawn,  each 
side  seeing  only  its  own  reflection  when 
the  editor  looks  for  the  proper  view. 

Every  industry  is  affected  by  the  posi- 
itive  uncertainty,  but  there  can  be  none 
more  disturbed  than  that  of  the  news- 
papers. The  many  who  have  made 
money  through  their  advertising  columns 
are  in  a  state  of  mental  collapse.  They 
listen  to  arguments  against  a  "  50-cent 
dollar, "  and  decide  that  they  ought  to 
be  gold  bugs,  only  to  change  their  minds 
when  the  orators  on  the  other  side  have 
told  them  that  the  contraction  of  the 
currency  is  directly  due  to  a  monopolistic 
desire  to  insist  upon  a  monetary  system 
of  real  benefit  to  millionaires  only — 
a  positive  harm  to  the  men  who,  saving 
mills,  hope  in  time  to  be  classed  with 
those  whose  assets  are  figured  with  not 
less  than  seven  numerals  in  front  of  the 
decimal  point. 

The  Nation  is  in  a  state  of  excitement 
that  makes  business  calculation  very 
largely  but  guessing  according  to  per- 
sonal prejudice.  The  advertiser  hesi- 
tates to  display  his  goods  because  he 
fears  the  cost  may  not  tie  compensated  by 
his  sales  and  he  does  not  buy  because  he 
is  not  sure  as  to  the  value  of  the  dollar. 

The  end  will  not  be  in  sight  until  after 
the  election  is  over,  when  the  people  can 
begin  to  estimate,  according  to  the  pro- 
fessions of  the  successful  party.  Our 
national  and  individual  affairs  are  in  a 
terrible  tangle  and  no  man  seems  to 
know  just  what  is  his  financial  standing. 
The  farmer  sees  record-breaking  rates 
for  grain  chasing  one  another  down  hill. 
The  buyers  are  but  guessing  at  prices 
and  natiu-ally  choosing  small  figures. 
The  merchant  wonders  why  he  did  not 
see  his  vocation  in  the  blacksmith  shop, 
unlil  the  latter  complains  to  him  of  his 
own  sorrows. 

f  inancial  clouds  are  blacker  than  they 
have  been  since  the  beginning  of  the 
recent  hard  times  and  any  man  who 
refers  to  the  darkness  before  dawn  is 
looked  upon  as  but  one  happy  in  an 
hallucination.  With  a  nation  at  its  wit's 
end  guessing  how  many  cents  there  are 
in  one  dollar,  there  are  fortunately  a  few 
level  heads  pushing  wares  to  sales  by 
liberal  advertising.  They  are  selling, 
while  others  are  wondering  what  will  be 
left  when  the  moths  get  through,  the 
rats  have  finished,  and  the  styles  have 
changed. 

With  everything  waiting  on  the  deci- 
sion of  the  United  States  as  to  what  it 
believes  to  be  the  proper  financial 
course,  the  newspapers  are  showing  them- 
selves worthy  of  the  freedom  granted 
to  the  press  in  the  Constitution.  The 
business  office  may  be  in  a  bad  way, 
but  the  editor  expresses  his  financial 
sentiments  without  fear  of  the  sheriff  or 
any  other  misfortune. 

Earnest  in  his  belief,  the  editor  is  busy 
addressing  his  fellow  men.    They  in 


November  will  decide.  In  the  mean- 
time it  is  well  to  hope  that  the  decisioo 
of  the  ballots  will  restore  public  con- 
fidence. 

Incidentally  it  is  well  to  again  remark 
that  the  man  advertising  his  goods  is 
storing  away  the  coin  that  will  be  worth 
something  whether  we  declare  for  gold 
or  free  silver. 


NOTE  AND  COMMENT. 

There  have  recently  been  reports  of 
important  consolidations  by  or  among 
companies  supplying  telephone  service 
in  large  cities.  Rumors  have  also  been 
current  of  trusts  and  consolidations  in 
other  lines  ol  business. 

In  some  of  these  cases  the  consolida- 
tion of  contending  interests  will  no  doubt 
curtail  or  prevent  advertising  in  future 
for  the  parties  concerned.  This  might 
be  the  case,  for  example,  with  thread 
manufacturers,  as  the  demand  for  thread 
is  of  certain  proportions,  which  it  would 
perhaps  be  hard  to  add  to  by  adver- 
tising. 

In  some  other  cases,  however,  the  ad- 
vantages of  advertising  will  be  just  as 
strong  after  consolidation  as  before. 
Telephone  service,  for  instance,  is  a 
feature  of  business  and  domestic  life 
which  is  no  doubt  still  in  its  infancy  as 
regards  extent  or  number  of  consumers, 
and,  with  regard  to  this,  any  consoli- 
dated interests  could  advantageously  go 
on  creating  new  demand,  even  when  the 
need  of  outstripping  competitors  existed 
no  longer. 

Of  this  there  can  be  little  question. 
For  a  long  time  the  bicycle  rider  was  a 
lonesome  and  generally  unpopular  in- 
dividual. What  made  him  graceful  in 
the  public  eye  and  irresistible  in  num- 
ber to  the  manufacturers  of  wheels,  ex- 
cept the  judicious  and  far-seeing  adver- 
tising done  by  the  pioneer  firms  in  that 
line? 

The  history  of  the  bicycle  in  America 
is  a  remarkable  example  of  the  creation 
of  a  great  public  want,  which  it  has 
been  very  profitable  to  satisfy. 

The  advertising  which  the  Metropoli- 
tan Telephone  Company  has  been  doing 
during  the  past  year  has  been  very 
cleverly  conceived  and  executed,  and  it 
is  gratifying  to  know  that  the  results 
have  been  highly  satisfactory  to  the 
company. 

The  death  of  Harriet  Beecher  Stowe 
recalls  the  fact  that  her  great  book — 
"  Uncle  Tom's  Cabin  " — was  first  pub- 
lished in  a  newspaper  or  periodical  called 
the  National  Era,  in  which  it  ran  as  a 
serial  from  June,  1851,  until  April,  1852. 

In  taking  back  unsold  copies,  news- 
paper managers  frequently  get  more 
than  they  bargain  for.  Wtien  it  is  possi- 
ble they  will  do  well  to  adopt  a  plan  de- 
vised by  the  Omaha  Bee,  whereby  the 
returns  on  that  paper  have  been  cut  50 
per  cent.  An  attachment  to  its  presses 
lightly  pastes  together  in  several  places 
the  pages  in  such  a  way  that  when  the 
paper  is  opened  the  leaves  must  be  torn 
apart.  Credit  is  given  for  only  those 
that  come  back  pasted  as  they  went  out. 
The  color  ot  the  paste  is  changed  each 
day,  so  that  the  leaves  cannot  be  repasted 
by  the  newsboys  and  made  to  appear  as 
it  never  opened. 

The  Clack  Book,  Lansing,  Mich.,  is 
certainly  entitled  to  credit  for  artistic 
oddity.  The  July  issue  is  well  printed, 
and  the  illustrations  are  excellent  as  well 
as  unique.  Wells  &  Hudson  are  the 
publishers.  Several  colors  are  used  in 
the  printing. 

The  handsome  portrait  of  Henry  C. 
Bunner  in  The  Fourth  Estate  lor 
June  25  appeared  through  the  courtesy 
ot  Charles  Scribner's  bons,  publishers 
of  the  Book  Buyer.  It  is  unquestionably 
the  best  portrait  of  Mr.  Bunner  which 
has  appeared. 

Speaking  of  Charles  Dana  Gibson's 
success  in  London,  the  Argonaut  states 
that  Mr.  Gibson  recently  contributed 
two  double-page  illustrations  to  the 
London  Graphic.  In  one  of  them,  rep- 
resenting a  presentation  in  Buckingham 
Palace,  the  debutante  is  obviously  a 
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portrait  of  his  beautiful  bride,  who  was 
presented  at  a  recent  drawing-room. 
The  price  paid  the  young  American 
artist  for  three  drawings  is  said  to  be 
$900,  an  extraordinary  price  in  London. 


Punch,  the  London  comic  weekly,  is 
in  the  tantrums  because  it  lately  paid  for 
and  published  a  joke  which  it  paid  for 
and  published  twenty-five  years  ago. 
The  Boston  Advertiser  thinks  that  in- 
stead of  getting  mad  about  it  the  trans- 
Atlantic  funny  paper  ought  to  send  to 
the  thrifty  author  an  extra  £\o  note. 
The  joke  was,  of  course,  a  good  one,  or 
it  would  not  have  been  twice  accepted  ; 
and  besides  that,  the  occurrence  itself 
has  created  more  laughter  than  anything 
else  that  Punch  has  achieved  for  many  a 
day. 

The  Chicago  Record  and  Daily  News 
continue  to  advance  in  popularity,  the 
increase  in  their  circulations  being  posi- 
tively startling.  The  price  made  on 
the  420,000  combined  circulations  of 
the  two  papers  is  calling  the  attention  of 
advertisers  to  the  fact  that  Victor  F. 
Lawson  is  offering  singular  advantages 
to  them. 


At  a  late  conference  of  one  of  the 
great  philanthropic  bodies  of  the  coun- 
try a  speaker  emphasized  the  growth 
and  popularity  of  the  association  by  the 
fact  that  newspapers  now  sought  its  mem- 
bers for  its  news  matter.  The  Baltimore 
American  calls  attention  to  the  truth 
that  this  assertion,  in  turn,  emphasizes 
the  fact  that  the  press  is  recognized  as 
the  arbiter  of  importance,  and  the  cachet 
it  confers  a  subject  of  congratulation  and 
eager  welcome. 

The  extent  to  which  color  work  is 
now  used  is  indicated  by  the  fact  that 
various  cheap  "libraiies"  use  it  on 
covers. 


ONE  SABBATH  BREAKER. 
The  Scranton  (Pa.)  Truth  departed 
from  its  usual  course  last  week  in  regard 
to  a  Sunday  issue  and  properly  printed 
a  special  number  containing  a  graphic 
and  complete  report  of  the  Pittston  mine 
disaster. 

The  magnitude  of  the  catastrophe  and 
the  eager  desire  felt  everywhere  to  learn 
the  particulars  furnished  a  sufficient 
motive  for  a  Sunday  afternoon  paper. 

The  news  for  its  special  issue  was  fur- 
nished by  six  members  of  the  Truth'?, 
staff. 

It  was  a  surprise  to  the  Truth's  force 
of  reporters,  printers,  stereotypers  and 
pressmen  to  be  summoned  for  duty  Sun- 
day afternoon,  but  they  responded  with 
alacrity  and  the  paper  was  enabled  to 
issue  two  editions. 

That  the  people  appreciated  this  stroke 
of  enterprise  was  amply  demonstrated 
by  the  enormous  editions  of  the  paper 
placed  in  circulation  to  meet  the  de- 
mand. 

THE  EXACT  FACTS. 
Editor  The  Fourth  Estate: 

Sir:  I  notice  in  your  last  issue  an  item 
relating  to  the  removal  of  the  North- 
western Newspaper  Union  from  St. 
Paul  to  Sioux  t  ails.  Will  you  kindly 
allow  me  to  make  a  correct  statement 
concerning  this  matter? 

The  Pioneer  Press  Company  of  St. 
Paul  owns  the  Northwestern  Newspa- 
per Union  located  at  St.  Paul  and  sup- 
plies 205  newspapers  with  patent  in- 
sides.  Also  the  North  Dakota  News- 
paper Union  located  at  Fargo,  No. 
Dak.,  and  supplying  75  newspapers. 

Finally  the  South  Dakota  Newspaper 
Union  located  at  Aberdeen,  So.  Dak., 
and  supplying  no  newspapers  with 
ready  printed  papers,  or  a  total  in  all  of 
390  different  newspapers. 

We  have  decided  to  move  the  location 
of  our  South  Dakota  Newspaper  Union 
from  Aberdeen  to  Sioux  Falls,  So.  Dak., 
as  it  is  nearer  the  central  line  of  that 
flourishing  stale.  The  other  offices  re- 
ferred to  above  are  permanently  located 
and  will  continue  to  do  business  at  the 
old  stands. 

Frederick  Driscoll, 

General  Manager. 


PURELY  PERSONAL. 

Lieutenant  Henry  Rhodes,  of  the  New 
York  Tribune,  sailed  for  Europe  on  the 
Fourth  of  July.  As  he  left  he  heard  the 
thunder  of  the  fire  crackers  and  might 
rightly  have  taken  it  as  a  natural  salute 
in  his  honor,  for  in  his  capacity  as  a 
newspaper  man  he  has  done  much  more 
for  the  navy  than  he  could  have  accom- 
plished as  an  officer.  The  trouble  is 
that  Lieutenant  Rhodes  is  too  modest  to 
have  thought  of  this. 


Colonel  A.  B.  De  Frece  is  largely  re- 
sponsible ior  the  comfort  of  the  news- 
paper men  at  the  Chicago  Convention. 
There  is  no  better  organizer  than  the 
colonel  and  he  saw  to  it  that  the  news- 
paper men  were  well  seated.  This  is 
not  the  first  time  that  he  has  deserved 
an  unanimous  vote  of  thanks  at  the  hands 
of  fellow  journalists. 


Editor  Wood,  of  the  New  Haven 
Palladium,  has  resigned.  He  expects  to 
return  to  New  York.  The  position  has 
been  offered  to  Harry  H.  Palmer,  for- 
merly on  the  editorial  staff  of  the 
Register. 

John  L.  Wright,  a  clever  reporter, 
will  start  out  on  July  14  to  drive  from 
Ottawa,  III.,  a  town  84  miles  southwest 
of  Chicago,  to  Boston,  Mass.,  a  distance 
of  about  1,200  miles.  Wright  will  do 
special  writing,  on  separate  lines,  for 
the  Chicago  Times-Herald  and  the 
Chicago  Record.  His  route  will  be 
something  as  follows:  the  Michigan 
Central  road  will  be  followed  to  De- 
troit, the  Michigan  Southern  to  Buffalo, 
the  New  York  Central  to  Albany, 
thence  down  the  Hudson  about  40 
miles,  and  from  there  East  through  the 
Berkshire  Hills  to  Boston. 


Charles  W.  Frost  has  been  appointed 
business  manager  of  City  and  State,  pub- 
lished in  Philadelphia.  Mr.  Frost  began 
as  an  advertising  agent  on  Forney's 
Press  in  May,  1867. 


Benjamin  F.  Meyers,  editor  of  the 
Hariisburg  (Pa.)  Star-Independent,  is 
one  of  the  delegates- at- large  at  the 
democratic  national  convention  at  Chi- 
cago. Mr.  Meyers  has  been  a  successful 
publisher  for  many  years,  and  has  a 
large  number  of  friends  in  both  parties, 
though  he  is  strongly  identified  with  the 
democracy. 


John  Addison  Porter,  editor  of  the 
Hartford  (Conn.)  Post,  is  being  boomed 
for  the  republican  gubernatorial  candi- 
dacy of  his  state.  The  editor  ought  to 
make  a  good  governor. 


W.  W.  Roberts,  formerly  editor  of  the 
Richmond  (Ind.)  Telegram  dinA  later  of 
the  Alliance  (O.)  Critic  and  Leader,  is 
now  associate  editor  of  the  Ohio  State 
Record,  the  new  democratic  paper  at 
Youngstown. 


Robert  H.  Stevenson  and  Harry 
Frost,  two  young  newspaper  men,  have 
taken  charge  of  the  Southwest,  a  demo- 
cratic weekly  published  in  Cincinnati. 
The  young  men  are  hustlers,  and  have 
the  reputation  of  thoroughly  understand- 
ing their  business. 


W.  C.  Hill  has  been  placed  in  charge 
of  the  advertising  of  the  New  York 
Witness  and  of  Sabbath  Reading. 
William  A.  Martin  continues  as  business 
manager  of  the  papers. 


Charles  D.  Losee,  for  twelve  years 
connected  with  the  New  York  Commer- 
cial Advertiser,  is  acting  business  mana- 
ger in  the  absence  of  "  Bob"  Cook. 


Marshall  Field,  of  Chicago,  one  of  the 
best  known  local  advertisers  in  the 
United  States,  sailed  for  Europe  last 
week  from  New  York.  There  is  a 
likelihood  that  considerable  advertising 
will  be  done  next  winter  in  this  country 
of  European  goods  for  which  Mr.  Field's 
Chicago  firm  is  the  agent  in  America. 


HELPED  TO  MAKE  NEWSPAPER 
MEN  HAPPY. 

Several  elements  are  sometimes  re- 
quired in  combination  to  produce  con- 
tentment. At  the  recent  International 
League  of  Press  Clubs  meeting,  for  in- 
stance, the  fact  that  they  were  in  the 
alluring  city  of  Buffalo  was  (jiiitc 
enough  to  make  the  delegates  from  other 
places  happy,  other  things  not  being 
considered.  But  suppose  they  had  met 
with  annoyance  and  discomfort  in  their 
travels  to  the  place  of  meeting,  would 
they  probably  not  have  been  in  a  frame 
of  mind  that  would  have  interfered  with 
the  sensation  of  delight? 

It  was  essential,  therefore,  in  order 
that  the  bliss  of  the  delegates  should  not 
be  lessened,  that  some  good  fairy  should 
see  to  it  that  the  path  of  travel  to  the 
scene  of  the  meeting  should  be  made 
free  from  delays,  physical  distresses, 
wicked  man-eaters  and  other  destroyers 
of  tranquility. 

This  good  fairy  materialized  in  the 
form  of  the  Lehigh  Valley  railroad, 
whose  arrangements  for  the  quick  and 
comfortable  transportation  of  those  in 
attendance  were  complete  and  excellent. 
The  good  fairy's  beneficence  was  dis- 
pensed under  the  personal  care  of  Charles 
S.  Lee,  the  general  passenger  agent  in 
Philadelphia  of  the  Lehigh  V^alley  road, 
and  E.  B.  Byington,  its  general  western 
passenger  agent. 

To  these  and  the  other  efficient  of- 
ficials of  the  road  some  of  the  enjoy- 
ments of  the  International  League  of 
Press  Clubs  meeting  were  due,  and  no 
members  who  were  present  will  with- 
hold hearty  thanks  for  the  provision 
that  was  made  for  them  by  the  Lehigh 
road  and  its  officers. 


DEATH  OF  CHARLES  H.  JOHN- 
SON, THE  ARTIST. 

Charles  Howard  Johnson,  an  artist 
who  had  attained  national  renown,  died 
last  week  of  brain  fever  and  cerebro- 
spinal meningitis. 

Although  only  thirty-two,  he  was  the 
leader  in  his  profession  in  the  particular 
line  he  had  chosen  to  follow.  Thou- 
sands of  persons  have  gazed  with  de- 
light upon  his  exquisite  productions  in 
Truth,  Life,  Puck,  Judge  and  various 
magazines. 

Ten  years  ago  Johnson  went  to  New 
York  from  Kansas  City.  His  first  ef- 
forts attracted  the  attention  of  the  editor 
of  Life.  They  were  in  pen  and  ink 
and  were  published. 

Thus  encouraged,  he  proceeded  from 
the  little  single-column  drawings  to 
double  column  and  double-page  pict- 
ures and  cartoons.  When  Truth  was 
started  he  was  already  famous,  and 
when  the  managers  of  that  publication 
began  the  use  of  the  lithographic  pro- 
cess as  applied  to  pictures,  he  was  one 
of  the  first  contributors.  His  success  in 
that  line  was  almost  electrical. 

Much  of  Johnson's  fame  as  an  artist 
was  won  through  his  clever  conceptions 
of  Cupid  and  his  drawings  of  the  female 
form  and  its  graceful  draperies.  In 
that  line  he,  perhaps,  had  no  peer,  cer- 
tainly no  superior.  But  the  fact  was 
not  revealed  until  death  had  stopped 
his  hand  that  in  many  of  the  beautiful 
pictures  of  women  and  their  faces  that 
he  drew  and  painted  Miss  Elita  Proctor 
Otis,  the  actress,  who  was  his  beloved 
wife,  was  his  model,  his  ideal. 


FIGHTS  FOR  HIS  RIGHTS. 

The  writ  of  review  asked  for  in  the 
contempt  case  of  Charles  K.  McClatchy, 
editor  of  the  Sacramento  Bee,  fined 
S500  by  Judge  Catlin,  of  the  Sacramento 
Superior  Court,  has  been  granted  by 
the  Supreme  Court. 

Editor  McClatchy  was  fined  because 
he  insisted  that  a  Bee  report  of  testimony 
given  in  open  court  in  case  was  correct 
and  because  he  severely  criticised  Judge 
Catlin  for  denouncing  it  from  the  bench 
as  false  and  without  any  foundation  in 
fact. 

It  will  be  some  time  before  the  case 
can  be  heard  by  the  Supreme  Court. 


HAS  BEEN  RE. ELECTED  EDITOR 
SEVEN  TIMES. 

Rev.  Arthur  Edwards,  D.  D.,  who 
was  re  elected  at  the  recent  Methodist 
conference  for  the  seventh  time  as  editor 
of  the  Northwestern  Christian  Advocate, 
Chicago,  is  sometimes  referred  to  as  the 
Nestor  of  the  Methodist  press. 

Dr.  Edwards  was  born  at  Nor- 
walk,  O.,  but  when  seven  years  old 
went    to    Michigan    to    live   with  an 


REV.  ARTHUR  EDWARDS,  D.D. 

uncle  after  whom  he  was  named 
and  by  whom  he  was  educated. 
After  graduating  from  Ohio  Wesleyan 
University  in  1858  he  entered  the  minis- 
try in  the  Detroit  Conference.  At  the 
beginning  of  the  war  he  was  appointed 
chaplain  of  the  First  Michigan  Infantry, 
and  served  until  just  after  the  battle  ot 
Gettysburg,  when  he  was  relieved  from 
the  duties  of  chaplain  and  appointed 
colonel  of  a  cavalry  regiment. 

His  editorial  work  began  as  assistant 
editor  of  the  Northwestern  in  1864,  in 
which  capacity  he  served  until  elected  to 
the  editorship.  He  was  also  editor  of  the 
Daily  Advocate  of  the  General  Confer- 
ence of  1868. 

Dr.  Edwards  was  the  first  to  advocate 
introduction  of  illustrations  into  the 
Methodist  press,  and  one  of  the  strong 
features  of  the  Northwestern  Christian 
Advocate  has  become  its  illustrated  arti- 
cles and  its  pictures  of  the  prominent 
men  of  the  day.  Although  the  oldest  in 
point  of  service  of  official  Methodist  edi- 
tors, he  is  robust  of  body  and  virile  of 
brain,  and  the  Northwestern  Christian 
Advocate  will  no  doubt  continue  its 
present  great  influence. 

The  Northwestern  Christian  Advocate 
was  established  in  Chicago  in  1853,  and 
has  for  its  territory  the  states  of  Michi- 
gan, Wisconsin,  Iowa,  Minnesota,  the 
Dakotas  and  the  northern  sections  of 
Illinois  and  Indiana.  It  has  prospered 
from  the  beginning,  and  has  exerted  a 
lasting  influence  on  the  sentiment  ot 
these  commonwealths  in  moral,  religious 
and  educational  matters. 


ROMANCE  OF  AN  EDITOR. 

Editor  Carl  Huber,  of  the  Portsmouth 
Correspondent,  one  of  the  best-known 
newspaper  men  in  southern  Ohio,  was 
married  last  week  to  Mrs.  Mary  F. 
Jenkins. 

Mr.  Huber  met  with  au  accident  some 
months  ago,  sustaining  a  severe  fracture 
of  the  thigh.  The  lady  nursed  him 
back  to  health  and  the  marriage  is  the 
result. 


HOW  TO  ENJOY  POKER  THOUGH 
YOU  PLAY  IT  NOT. 

The  second  issue  of  Poker  Chips  has 
floated  in  dashingly  on  the  journalistic 
current.  It  is  devoted  exclusively  to 
original  stories  connected  with  the  play- 
ing of  poker.  Frank  Tousey,  New 
York,  is  the  publisher.  The  stories  are 
chiefly  by  talented  writers  of  consider, 
able  repute. 
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FOR  SALE. 


A  DVERTISEMENTS  under  this  classifica- 
tion,  25  centsper  line  each  insertion.  Count 
seven  words  to  the  line. 

NEWSPAPER 
FOR  SALE. 

A  large  and  controlling  in- 
terest in  the  bonds  and  stock 
of  the 

TRAVELLER 

Publishing     Company  of 

BOSTON, 

Mass.,  is  offered  for  sale  at 
a  low  price.  This  is  an  old- 
established  evening  paper, 
with  a  high -class  patronage, 
both  as  regards  subscribers 
and  advertisers.  The  plant 
consists  of  a 

GOSS  PRESS 

(same  exhibited  at  the 
World's  Fair),  full  modern 
equipment  of 

LINOTYPES, 

etc.,  etc.  Guaranteed  cir- 
culation upward  of  30,000 
per  day,  and  steadily  in- 
creasing. 

Party  in  control  has  abundant  other  bus- 
iness and  has  no  knowledj^e  of  newspaper 
management.  Rare  opportunity  lor  a 
trained  newspaper  man  ;  terms  reason- 
able. Only  those  who  "mean  business" 
should  apply  to  C.  E.  HASBROOK,  at 
the  Traveler  Office,  Boston. 


•pHE  EQUATOR  DEMOCRAT.  South 
Florida's  oldest  daily  paper,  published  in 
the  largest  city  of  Florida  and  most  southern  in 
the  Union,  is  offered  for  sale,  A  lair  amount 
in  cash,  balance  on  approved  security.  A  chance 
for  a  newspaper  man  who  desires  to  live,  or  who 
by  reason  of  healih  must  live  south.  A  bargain. 
Address,  E.  P..  Key  West.  Fla. 

"pOR  SALE — Leading  morning  daily  of  pros- 
perous  western  state,  with  job,  book  and 
stationery  departments.  Doing  good  business. 
Will  sell  whole  or  part.  At  least  $5,000  re- 
quired. Address  "  Opportunity,"  care  Fourth 
Estate. 

■pOR  SALE. — A  first-class  weekly  country 
■'■  newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 

A  RARE  CHANCE  IN  NEW  ENGLAND. 

A  large  newspaper,  in  a  large  city,  with  a 
large  circulation,  is  offered  for  sale,  at  a  bar- 
gain.   Address,  D.,  care  Fourth  Estate. 

pOR  SALE   AT  A   BARGAIN.— 8  horse- 
power  Otto  Gas  Engine  in  eood  order. 
Enquire  of  the  SUNDAY  TRIBUNE  CO., 
Utica,  N.  Y. 


BUSINESS  OPPORTUNITIES 

ADVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion,  Count 
seven  words  to  the  line. 

A  PRACTICAL  MAN  in  newspaper  and  job 
printing  wishes  to  locate  in,  or  within  one 
hour's  ride.  New  York  City.  Has  some  capital, 
and  would  invest  under  certain  conditions. 
Address,  FRANCIS,  Fourth  Estate. 


WANTED  TO  PURCHASE. 

TXT' ANT  to  buy  paying  paper  in  town  of  5,000 
or  upwards  in  New  York  or  east.  Ad- 
dress, SIXTEEN,  care  Fourth  Estate 

•pHE  FOURTH  ESTATE  is  the  best  medium 
to  reach  buyers  in  the  newspaper  line.  Ad- 
vertise in  it-  Advertisements  under  this  classi- 
fication 25  cents  a  line  each  insertion.  Count 
seven  words  to  the  line. 

CUBSCRIBE  NOW,  and  get  THE  FOURTH 
ESTATE  for  Two  Dollars  a  ye!>r.  If  you 
wish  bound  volumes   lead  the  announcement 
elsewhere  in  his  issue. 


SITUATIONS  WANTED. 


ADVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

CUCCESSFUL  Chicago  weekly  newspaper 
advertising  manager  is  open  for  an  engage- 
ment, is  also  good  bookkeeper,  and  can  make 
himself  useful  all  around;  highest  references; 
14  years'  experience;  might  be  willing  to  buy 
small  interest  in  a  paying  medium.  Address, 
SUCCESS,  care  Fourth  Estate. 

ADVERTISING  MANAGER   of  high-class 
weekly  desires  to  change.    Thorough  busi- 
ness man,  knows  advertisers  well,  and  unusually 
successful  in  bringing  business,  "  UNTIRING, 
care  of  Fourth  Esta  i  e. 


DEEN  10  years  pushing  circulation  of  success- 
"  ful  daily  and  weekly;  want  to  go  east.  If 
you  are  looking  for  a  man  with  both  ability  and 
experience  write  "  R.  W,"  care  of  The  Fourth 
Estate. 

ADVERTISING  MANAGER  of  leading 
^  magazine,  with  record  that  is  the  highest 
endorsement  will  consider  proposition  from 
newspaper,  magazine  or  business  house.  Ad- 
dress L.  T..  care  Fourth  Estate. 

A  BLE  writer  ol  stories  ol  adventure,  etc., 
possessing  abundant  originality  and  versa- 
tility; good  all-round  journalist,  careful  editor; 
desires  situation.   ORIGIN  AL,  care  of  Fourth 

Est  ATE. 

T5Y  young  lady  stenograpker  and  typewriter 

of  four  years*  experienre   in  publishing 

house.    Stenographer,  care  Fourth  Estate. 

pMPLOYERS    in    the  newspaper  field  can 
obtain  by  advertising    in  The  Fourth 
Estate  an  intelUgent  grade  of  assistants  in 
various  lines. 


SITUATIONS. 

A  DVERTISEMENIS  under  this  classifica- 
tion,  25  cenis  per  line  each  insertion.  Count 
seven  words  to  the  line. 


ANTED. — A  correspondent  with  lacilities 
to  furnish  promptly  certain  lioei  of  press 
clippings  from  Illinois,  luwa  and  Indiana.  Ad- 
dress, "CLIPPINGS,"  care  HouRrn  Estate. 

AXTANTED. — A  good  advertisement  solicitor 
for  daily   paper.     Reference  required. 
State  salary  or  commission.    Address,  PER- 
MANENCE," care  Fourth  Esiate. 


BUSINESS  HELPS. 
ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 


A  LL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company.  83  and  85  Ouane  St.,  NewYork, 
one  door  east  of  Broadway. 

CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
LOGAN,  UTAH. 


CAMPAIGN  SPECIAL  TIES. 

ADVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

/CAMPAIGN  Editorials  for  DAILIES  and 
^  WEEKLIES.  Any  politics.  G.T.HAM- 
MOND, Newport,  R.  I. 

PRINTING  PRICE  LIST. 


T300K  giving  itemized  prices  on  printing  in 
^  quantities  from  100  to  lo.coo,  the  most 
practical  price  list  published.  For  sale  by  type 
supply  houses  or  sent  direct  on  receipt  of  25 
cents  by  J  H.JOHNSON,  Winona,  Minn. 

ILL  USTRA  TIONS. 

VyE  MAKE  LINE  CUTS  ready  for  delivery 
in  24  hours.  Our  prices  for  portraits  are 
single  column,  $1.25;  double  column,  S2.50 ; 
half  column,  80  cents.  Buildings,  single  column, 
$1.75;  double  column,  $3.00.  Samples  for  stamp. 
National  Illustrating  Co., 

fSennett  Building,  New  York. 


AMUSEMENTS, 


American  Roof  Garden,  8  p.  m. 
Broadway,  '-El  Capiian,"  8.15  P.M.  Matinee 
Saturday. 

Casino,  "  In  Gay  New  York,"  8.10  p.m.  Roof 

Garden,  8  p.  M. 
Grand  Crntral  Palace  Roof  Gardens,  8  p.m. 
KosTRS  &  Bial's,  8  P.M. 
Madison  Square  Roof  Garden,  8.15  p.m. 
Olvmpia,  Fregoli,  8  p.m.   Matineej,  Wednesday 

and  Saturday. 
Proctor's,  Vaudeville,  11  a.m.  to  11  p.m.  Roof 

Garden,  S  p.  m. 


KINDERGARTEN  FOR  WRITERS; 
OR,  HELPING  HINTS  TO 
AMATEURS. 

I.  — Always  write  on  both  sides  of  the 
paper.  This  is  a  great  saving;  it  pleases 
the  printers  and  marks  you  at  once  as 
original. 

II.  — Never  inclose  stamps.  Papers 
and  magazines  have  more  money  than 
you  and  would  only  be  too  glad  to  pay 
postage  both  ways  on  all  MSS. 

III.  — Always  write  long  letters  to  the 
editor  pointing  out  the  merits  of  your 
contribution.  Poor  man,  he  has  no  time 
to  see  for  himself;  and  oh,  he  loves  these 
friendly,  chatty  letters! 

IV.  — When  an  editor  rejects  your 
MSS.  send  it  back  again  to  him  if  you 
can't  sell  it  elsewhere.  Do  this  to  every 
editor  in  rotation.  First, because  he  may 
have  forgotten  it.  Second,  he  may  not 
have  read  it.  And  if  he  has  read  it  and 
hasn't  forgotten  it  he  will  admire  your 
gigantic  nerve.  And,  anyway,  editors 
don't  know  their  own  minds. 

V.  — Always  roll  manuscript  tight, 
and  tie  it  with  blue  ribbon.  Richard 
Harding  Davis  and  Laura  Jean  Libbey 
use  pale  pink,  but  that  is  affectation. 
Still,  it  is  claimed,  and  justly  perhaps, 
that  both  these  authors  owe  their  suc- 
cess to  the  tact  that  the  lady  readers 
for  publishing  houses  were  partial  to  pink 
hair  ribbon,  and  Mr.  Davis  and  Miss 
Libbey  sent  in  such  lovely  shades. 

VI.  — Never  use  a  typewriter.  Thack- 
eray and  Lytton  and  George  Eliot  and 
a  host  of  other  great  writers  never  used 
a  typewriter.  Why  should  you?  Per- 
sonally, the  editor  may  prefer  that  all 
manuscript  sent  him  should  be  type- 
written, but,  then,  why  humor  an  edi- 
tor? 

VII.  — Never  send  out  manuscript  so 
soiled  and  creased  and  thumbed  that  its 
very  wrinkles  cry  aloud:  "  Here  I  am, 
and  I've  come  to  you  after  being  every- 
where else!"  It  is  a  little  trouble  to  copy 
it  out  again,  but,  after  all,  it  pays. — 
New  York  World. 


VALUABLE   TRADE  JOURNALS. 

The  Chicago  Trade  Press,  which  is 
doing  excellent  work  in  its  field,  says  of 
certam  trade  papers: 

"The  best  two  papers  in  that  line 
(street  railways),  the  Street  Railway 
Journal  and  ihe  Street  Railway  Review, 
sprang  up  during  the  last  five  years 
from  almost  nothing  to  fortune  makers 
for  their  owners.  The  Journal  was 
bought  by  the  present  owner  four  or 
five  years  ago  for  $20,000,  and  is  now 
carrying  about  $60,000  worth  of  adver- 
tising annually.  It  ought  to,  and  prob- 
ably does,  net  the  owner  from  $30,000 
to  $40,000  a  year. 

"The  Review  was  started  in  1890  by  a 
young  man  who  was  a  solicitor  for  the 
Journal,  in  connection  yvith  the  secretary 
of  a  Chicago  street  railway  company, 
and  in  value  is  second  only  to  the  Jour, 
nal.  The  bicycle  papers,  of  whicfJ  the 
"woods  are  full,"  have  had  a  still  more 
marvelous  growth.  Bearings,  Wheel, 
the  American  Wheelman,  the  Referee 
and  others  are  simply  crammed  with 
advertisements  which  yield  a  large  rev- 
enue." 

NEWSPAPER-TRAIN  WRECK. 

The  Union  News  and  United  States 
Express  train  on  the  Central  Railroad  of 
New  Jersey,  from  New  York,  ran  into 
a  freight  train  at  Spring  Lake,  New 
Jersey,  July  3.  Three  of  the  freight 
cars  were  derailed  and  one  of  them 
smashed.  The  engine  of  the  newspaper 
train  stayed  on  the  tracks,  but  its  tender 
was  so  badly  broken  that  all  the  water 
ran  out.  The  engine  was  otherwise 
bent  and  broken.  The  engineer  jumped 
and  escaped  with  a  few  bruises. 


TO  PUBLISH  TWICE  DAILY. 
The  Hoosac  Valley  News,  published 
at  North  Adams,  Mass.,  of  which  E. 
E.  Byam,  formerly  of  Rome,  N.  Y.,  is 
one  of  the  proprietors,  will  hereafter 
have  both  a  morning  and  evening  edi- 
tion. Mr.  Byam  is  evidently  making  a 
success  of  his  new  venture. 


CIRCULATION  OF  THE  LONDON 
JOURNALS. 

The  student  of  newspaper  circulation 
in  America  will  be  interested  in  a  few 
facts  bearing  on  the  extent  of  the  issues 
of  London  papers  about  forty  years  since 
as  contrasted  with  the  circulation  which 
they  possess  at  this  time. 

At  the  period  referred  to  all  publisher* 
were  required  by  the  British  government 
to  make  exact  returns  in  connection  with 
the  stamp  "duties,"  which  were  collected 
in  such  a  way  that  the  returns  were 
quite  certain  to  be  accurate. 

According  to  the  archives  in  Londorv 
the  average  issues  per  day  of  ten  of  the 
leading  London  dailies  were  as  follows: 

TheTimes,  10,716;  Morning  Chronicle, 
7,134;  Morning  Herald,  6,706;  Morning 
Advertiser,  4,825;  Standard,  3,543; 
Globe,  3.024;  Sun,  'Z,'}T]\  Morning  Post, 
2,576;  Courier,  1,476;  Irue  Sun,  1,337. 

I'he  total  tor  the  entire  half  score  was 
therefore  less  than  45,000  copies  per 
day. 

At  the  present  time  the  Times  is 
credited  with  35,000 1040,000,  the  Chron- 
icle with  145,000,  the  Standard  with 
255,000,  the  Globe  with  40,000  and  the 
Post  with  40,000. 

The  weeklies  of  forty  years  ago  en- 
joyed, compared  with  the  dailies, 
"mammoth"  circulations.  The  Obser. 
z/i?r  claimed  the  "largest  circulation  in 
the  world."  The  stamp  duty  list  works 
out  as  follows: 

Observer,  129,000;  Mark  Lane  Ex- 
press, 66,500;  Watchman,  63,000;  Spec- 
tator, 61,500;  The  Age,  53,000;  John 
Bull,  49,000;  Athenaum,  18,250. 

However,  in  spite  of  the  comparative 
greatness  ot  these  figures,  there  are  at 
least  several  weeklies  in  London  at  pres- 
ent which  claim  an  issue  larger  than  the 
combined  aggregate  of  the  figures  for  the 
seven  weeklies  named  above. 


NEWSPAPER  ENGLISH. 

"There  are  three  good  reasons," 
says  a  writer  in  the  Chautauquan,  "why 
better  English  is  not  used  in  most  of  our 
newspapers.  The  first  is  that  the  pub- 
lishers are  compelled,  by  competition  in 
most  cases,  against  their  desires,  to 
squeeze  every  cent  of  possible  profit  out 
ol  their  enterprises;  in  many  other  cases, 
to  use  labor  that  is  cheap.  They  must 
employ  men  who  are  simply  a  fair  sample 
of  the  plain  people,  and  who  use  in  their 
writings  the  every-day  speech  of  their 
lives.  This,  as  everyone  knows  who: 
has  studied  the  matter,  means  that 
slang,  inelegant  phrases,  stock  expres- 
sions, are  the  rule  and  not  the  exception. 
The  second  of  the  reasons  why  poor 
English  is  printed  so  frequently  is  be- 
cause many  of  the  readers  rather  like  it 
than  otherwise,  and  hence  publishers  are 
not  as  careful  about  it  in  the  smaller 
cities  and  towns  as  they  should  be. 

"A  third  reason  for  the  use  of  poor 
English,  and  one  which  applies  especially 
to  the  papers  of  large  cities,  ii  that  fre- 
quently the  need  of  haste  is  such  in  pre- 
paring news  for  publication  that  expres- 
sions which  are  ot  doubtful  laste  are 
ignored.  The  news  is  the  essential 
thing  at  such  times,  whether  the  lan- 
guage that  tells  it  is  good  or  bad. 

"The  constant  tendency  of  news- 
papers is  to  improve  their  English.  I  do- 
not  know  of  a  large  newspaper  which 
does  not  have  a  series  of  rules  against 
the  use  of  certain  words  and  expressions 
that  are  used  even  in  so-called  polite 
society.  There  is  also  a  tendency  to 
stick  more  closely  to  the  literal  meaning 
of  words  than  there  used  to  be.  The 
dictionary  plays  an  important  part  in  the 
making  of  our  newspapers.  I  am  there- 
fore inclined  to  think  that  much  of  the 
criticism  of  newspaper  English,  so  far  as 
it  relates  to  its  tendencies,  is  unde- 
served." 


Some  French  artists  interested  in 
wood  engraving  are  to  issue  in  Paris  a 
monthly  magazine  to  be  called  U Image. 
They  state  that  their  object  is  "the 
preservation  of  an  art  which  mechanical 
processes  threaten  with  extinction." 
The  text  is  to  be  supplied  bysDmeof 
the  foremost  of  the  younger  French 
writers. 
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PRINTE/RS'  SUPPLIES, 


PRINTERS?  SUPPLIES. 


A  BOLT? 


Now  is  the  time  to  start  your 
paper  with  a  boom  and  with 
backing.       Concentrate  your 


NEW  ORGANS! 


energies  on   getting   ads  and 

subscribers,  and  avoid  worry  and  loss  of  time  by  placing  your  order  for  plant  in  one  lot,  thus  getting  lower  prices.  Everything  needed — 
up-to-date  Type,  Presses  (new  or  second-hand),  Folder,  Type-setting  Machine,  materials  may  be  purchased  with  less  trouble  at  least  cost  from 
the  greatest  newspaper  outfitters  in  the  world.    Send  for  estimates  to  nearest  branch.    We  cover  the  Continent. 


AMERICAN  TYPE 
FOUNDERS'  CO. 


No.  42 1 5c. 


75c.;  by  mail,  S5C.  No.  4216c.    75c.;  by  mail,  85c. 

Democratic  Nominees,  same  style,  same  price. 


No.  42i()c.    75c.;  by  mail,  85c. 
Democratic  Nominees  same  size  and  price. 


DEMOCRATIC 


Also  double  column  cuts  at  $1.50  ;  half  column  cuts  at  50c.  each. 

NOM^TNEES     Immediately  after  nominations,  electros,  same  style,  size  and  prices  as  above 
will  be  ready.    Don't  wait  for  specimens,  order  now. 


NEW  YORK, 

BOSTON, 

PHILADELPHIA, 

BALTIMORE, 

BUFFALO, 

PITTSBURG, 

CLEVELAND, 

CINCINNATI, 

CHICAGO, 

MILWAUKEE, 

ST.  LOUIS, 

MINNEAPOLIS, 

KANSAS  CITY, 

OMAHA, 

DENVER, 

PORTLAND  (ORE.) 
SAN  FRANCISCO, 
DALLAS, 
ATLANTA. 


A  FEW    "PRINTERS'  ERROR" 
TALES  WITH  A  FRESH 
FLAVOR. 

While  the  frequent  lists  of  "funny" 
typographical  errors  never  cease  to  be 
entertaining,  American  readers  are  apt 
to  be  conscious  of  a  slight  monotony 
in  the  humor  they  afford.  The  fol- 
lowing  collection  of  errors  made 
by  the  types  has  the  merit  of 
a  new  atmosphere,  and  will  be  welcomed 
for  that  reason : 

A  London  Telegraph  compositor,  in 
setting  up  an  article  on  the  popular 
question  of  woman's  rights,  made  the 
writer  wind  up  with  a  fervid  appeal  in 
favor  of  woman's  "  tights  !  " 

Shortly  after  the  battle  of  Inkerman, 
one  of  the  London  papers  informed  its 
readers  that  "after  a  desperate  struggle 
the  enemy  was  repulsed  with  great 
laughter."  This  interesting  statement 
was  due  to  the  compositor  omitting  the 
"  s  "  in  slaughter. 

A  provincial  newspaper,  in  reporting 
the  speech  of  a  celebrated  politician, 
added  as  a  comment,  "  At  these  words 
the  entire  audience  rose  and  rent  the  air 
with  their  snouts. ' '  The  compositor  had 
setup  "shouts"  correctly,  but  had  not 
observed  that  the  top  of  the  "h"  was 
broken  off. 

An  enthusiastic  editor  wrote:  "The 
battle  is  now  opened."  But  alas!  the 
compositor  spelt  battle  with  an  "o, " 
and  his  readers  said  they  had  suspected 
it  all  along! 

"  Mrs.  B.  wore  nothing  in  the  nature 
of  a  dress  that  was  peculiar,"  was  trans- 
formed into  "  Mrs.  B.  wore  nothing  in 
the  nature  of  a  dress.  That  was 
peculiar." 

"  Our  esteemed  fellow-townsman,  Mr. 
Jones,  whose  health  has  suffered  from 
the  late  severe  winter,  has  left  us  in 
search  of  a  warmer  climate.  He  is  now 
in  Hell"  (Hull). 

"To  be  effective  the  skirt  should  be 
displayed,"  ran  the  line  in  the  fashion 
column,  but  the  "  k  "  in  skirt  got  trans- 
formed to  "  h,"  making  it  "shirt,"  and 
thus  greatly  altered  the  sense. 

A  lecturer  before  a  temperance  society 
in  Leeds  told  his  audience,  in  describing 
his  journeys,  that  he  had  merely  had  "  a 
taste  of  Naples  and  Rome."  He  was 
horrified  the  next  day,  in  reading  a  re- 


port of  his  lecture,  to  see  that  he  was 
credited  with  saying  that  he  merely  had 
"a  taste  of  apples  and  rum." 

"When  married  wretches  sink  to 
sleep,"  was  misprinted  by  a  Liverpool 
daily  for  "wearied,"  etc. 

A  south  of  England  journal  said: 
"The  Queen  drove  two  cows,"  for 
"through  Cowes." 

"Links,  bonds  and  stripes  for  the  vio- 
lent kind  of  spectres, "  was  once  attribu- 
ted to  R.  A.  Proctor  for  "Lines,  bands, 
and  striae  near  the  violet  end  of  the  spec- 
trum." 


ARTISTIC    WORK    FROM  THE 
STATE  OF  WASHINGTON. 

A  beautifully  printed  volume  has  been 
issued  by  the  publishers  of  the  Morning 
Spokesman- Review,  of  Spokane,  Wash- 
ington. Its  title  is  "A  Race  for  Em- 
pire." Its  contents  include  an  his- 
torical narrative  of  the  rival  endeavors 
made  in  the  earlier  part  of  the  century 
by  representatives  of  the  British  and 
United  States  governments  to  secure  pos- 
session of  the  region  of  which  the  present 
State  of  Washington  forms  a  part. 

Other  portions  of  the  book  set  forth 
the  present  extent  and  importance  of 
the  section  of  which  Spokane  is  the 
commercial  center.  It  is  evident  that 
the  people  of  Washington  are  in  the 
front  rank  in  general  intelligence  and 
enterprise,  and  that  the  future  of  the 
state  is  to  be  a  brilliant  one.  Many 
beautiful  half-tone  illustrations  are  given 
in  the  book,  the  arrangement  ot  the 
cuts  on  differen  t  pages  being  in  some 
instances  unusually  artistic. 


WAS  OBLIGED  TO  REPLACE 
PART  OF  HIS  BAIL. 

Dr.  J.  C.  Moore,  ex-treasurer  of  the 
Union  Publishing  Company,  Manchester, 
and  under  indictment  for  alleged  finan- 
cial crookedness  in  connection  with  the 
People's  Life  Insurance  Company  and 
the  Derryfield  Savings  Bank,  of  which 
he  was  president,  who  has  also  been 
found  guilty  after  trial  for  over-issuing 
stock  of  the  Union  Publishing  Company 
while  its  treasurer,  was  ordered  by  the 
court  to  replace  $15,000  of  his  bail,  and 
the  new  bonds  have  been  furnished. 


WTTH  THE  CLUBS  AND  ASSOCIA- 
TIONS. 

The  new  olBcers  of  the  New  York 
Press  Association  elected  at  the  Glen 
Summit  (Pa.)  Convention,  were  as  fol- 
lows :  President,  H.  A.  Brockway, 
of  the  Watertown  Times;  vice-presi- 
dents, Louis  McKinstry,  Fredonia  Cen- 
sor; J.  W.  Slawson,  Middletown  Press; 
George  S.  Crittenden,  Rochester  Post- 
Express  ;  G.  A.  Willard,  Boonville  Her- 
ald, and  E.  C.  Livingston,  Babylon 
Signal;  secretary  and  treasurer,  A.  O. 
Bunnell,  Dansville  Advertiser.  Execu- 
tive committee:  Frank  B.  Garrett,  Syra- 
cuse Times;  John  H.  Farrell,  Albany 
Times- Union;  Fred  W.  Hyde,  James- 
town Journal;  C.  J.  Bellinger,  Water- 
town  Reunion,  and  C.  J.  Shultz,  Buffalo 
Enquirer. 

The  Georgia  Weekly  Press  Association 
will  meet  at  Elberton  July  13  in  tenth 
annual  session.  The  Georgia  Woman's 
Press  Club  will  also  hold  concurrently 
the  sixth  annual  meeting  of  its  own 
organization,  a  joint  meeting  of  the  two 
clubs  being  arranged. 


The  Montana  Press  Association  at  its 
session  in  Missoula  has  had  a  great  time 
Carriage  rides,  receptions,  banquets  aud 
balls  delighted  the  members  and  their 
wives,  who  were  shown  every  courtesy 
and  hospitality. 

The  following  officers  were  elected  :  J. 
R.  Widmier,  of  Glendive,  president;  L. 
Molinelli,  Missoula,  G.  W.  Graham, 
Helena,  and  J.  R.  Faulds,  Stevensville, 
vice-presidents.  John  McMurray  was 
re-elected  secretary,  and  A.  B.  Keith  was 
chosen  as  historian. 


The  Tennessee  Press  Association  has 
elected  the  following  officers  for  the  en- 
suing year:  W.  H.  Grififin,  Obion  Demo- 
crat, president;  Miss  MaryAbarr,  Mem- 
phis Commercial- Appeal,  E.  C.  Perry, 
Maury  Democrat,  Cy  Lisle,  Johnson 
City  Comet,  vice-presidents.  Pitkin  C. 
Wright  was  re-elected  secretary. 


Cumberland  Island  last  week.  The 
Kentucky  journalists  had  a  royal  time 
on  their  recent  jaunt  to  the  seashore. 


The  Whatcom  County  (Wash.)  Press 
Association  has  elected  the  following  of- 
ficers: J.  Hannum  Jones,  president,  re- 
elected; C.  McDermoth,  J.  M.  Edson, 
vice-presidents;  Frank  C.  Teck,  secre- 
tary, treasurer,  re-elected. 


ACADIA  AS  SUNG  BY  ART. 

A  song  of  the  charms  of  Nova  Scotia 
as  the  goal  of  a  summer  trip  reaches  the 
public  ear  through  the  medium  of  a 
handsome  volume  designed  and  just  is- 
sued by  Frank  Presbrey,  of  the  Seaman- 
Presbrey  Department  of  the  Frank  Sea- 
man Agency,  New  York.  Its  title  is 
"Acadia  and  Thereabouts." 

The  twin  sisters — literature  and  illus- 
tration—have been  called  into  harmoni- 
ous service  by  Mr.  Presbrey  with  such 
success  that  an  almost  irresistible  desire 
to  visit  the  scenes  depicted  is  created. 
The  cover  of  the  book  is  tasteful  and 
striking,  and  the  work  is  among  the  best 
done  this  season  on  publications  of  this 
kind. 

The  advance  that  has  been  made  dur- 
ing the  past  few  years  in  what  may  be 
termed  "  travel  literature  "  is  undoubt- 
edly due  in  part  to  Mr.  Presbrey's  per- 
sonal work,  and  his  skill  in  this  particu- 
lar field  is  perhaps  not  excelled. 


The  Kentucky  Press  Association  will 
journey  to  Mammoth  Cave  and  Nash- 
ville on  its  trip  next  year.  This  was 
decided  in  the  business  meeting  held  at 


PERIPATETIC  ADSMITH  CAUGHT. 

W.  H.  Dunham,  a  transient  news- 
paper advertising  solicitor,  was  arrested 
in  Freeport,  111.,  last  week  on  a  charge 
of  forgery.  His  plan,  which  he  oper- 
ated on  various  papers,  was  to  purchase 
space  and  solicit  advertisements  to  fill  it. 

Then  he  collected  all  he  could  from 
the  advertisers,  turned  in  the  contracts, 
some  of  which  he  had  raised  from  one  to 
three  months  and  promised  settlement 
with  the  publishers  next  morning,  but 
left  town  that  night. 

An  account  of  the  recent  operations 
of  Dunham,  in  company  with  an  attrac- 
tive woman  who  traveled  with  him,  was 
given  in  a  recent  issue  of  The  Fourth 
Estate.  It  will  please  many  Illinois 
publishers  to  know  that  he  is  under 
arrest. 
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BONNELL'S  INKS 


To  The  J.  Harper  Bonnbll  Co.: 

In  response  to  your  favor  of  the  7th  injt.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Hakhek  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 
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OBITUARY  NOTES, 

F.  W.  Gade,  forty  years  old,  was 
taken  sick  on  a  Broadway  cable  car  last 
week  and  died  before  medical  attend- 
ance could  be  obtained.  Mr.  Gade  was 
the  New  York  manager  ot  the  Church 
Standard,  an  Episcopal  newspaper  pub- 
lished in  Philadelphia. 


Kirk  B.  Newell,  the  advertising  man- 
ager of  the  American  Cereal  Company, 
died  last  week  at  Alford,  Mass.,  where 
he  was  spending  the  summer  with  his 
family.  His  death  was  due  to  pneu- 
monia. Mr.  Newell  was  forty-eight 
years  old. 

Henry  Dunckley,  M.  A.,  LL.  D.,  died 
at  Manchester,  England.  He  was  born  in 
1823.  In  1855  he  became  editor  of  the 
Manchester  Examiner  and  Times. 


Joseph  B.  Davis,  formerly  manager  of 
the  Fort  Wayne  Daily  Press,  dropped 
dead  on  the  street  recently  in  Chicago. 
Death  was  due  to  heart  failure. 


Frank  M.  Haislett,  editor  of  the  New 
Hampton  (la.)  Tribune,  is  dead. 


IN    MEMORY    OF   ELLIS  H. 
MASTERS. 

A  committee  of  advertising  men  duly 
held  a  meeting  as  had  been  arranged,  in 
the  office  of  E.  T.  Perry,  in  the  Tribune 
Building,  New  York,  and  approved  of 
resolutions  in  memory  of  the  late  Ellis 
H.  Masters,  of  the  New  York  Tribune'^ 
business  department,  who  died  on  the 
steamship  City  of  Rome  on  June  12  on 
his  way  to  Europe.  The  resolutions  were 
drawn  by  H.  P.  Hubbard.  When  suit- 
ably engrossed,  the  resolutions  will  be 
presented  to  the  family  of  Mr.  Masters 
in  an  album.    The  resolutions  read  : 

Whereas,  We,  the  associated  members  of  the 
advertising  fraternity  of  New  York  (.lity,  hav- 
ing known  for  many  years  Mr.  Ellis  H.  Mas- 
ters, desire  to  record  our  appreciation  of  his 
worth  and  of  his  kindness  as  a  friend  under  any 
and  all  circumstances,  and  realizing  that  in  his 
death  we  have  all  lost  a  true  and  tried  com. 
panion  in  the  voyage  of  life;  therefore,  w© 
have 

Resolved,  That,  first  of  all,  we  extend  to  his 
family,  in  their  deep  sorrow  and  bereavement, 
the  earnest  assurance  of  our  heartfelt  sympathy 
in  that  which  is  so  much  more  their  loss  than  it 
could  possibly  be  ours; 

And  also,  that  in  our  sense  of  the  great  loss 
of  so  sincere  and  lovable  a  man  we  recognize 
the  dispensations  of  the  Supreme  Ruler  of  the 
universe,  before  whom  all  must  bow,  and  we  de- 
sire to  place  in  permanent  form  a  record  of  our 
respect  and  esteem,  and  therefore  have  caused 
this  memorial  to  be  engrossed  and  sent  to  his 
family. 


BICYCLE  EDITOR  ARRESTED. 

Warren  J.  Morgan,  editor  of  the  New 
York  Daily  American  Wheelman,  was 
brought  before  a  police  magistrate  last 
week  on  a  warrant  in  which  he  is  charged 
with  libelling  Lee  C.  Boardman,  bicycle 
advertising  manager  of  the  New  York 
Recorder. 

Mr.  Boardman  alleges  that  Mr.  Mor- 
gan called  him  "  a  notorious  black- 
mailer"  in  the  columns  of  the  Daily 
American  Wheelman,  and  that  some 
time  ago  he  attacked  the  reputation  of 
Boardmau's  wile. 


EDITORIAL  HELPS 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

II  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminatmg 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 


IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 


"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 


If  you  address  them  at  78  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


WE  HAVE  ITl 

The  Modern  Press  Clipping  Bureau 

In  its  fullest  development. 

Every  state  closely  covered. 

All  publications  received  direct  from  publishers. 

Most  thoroughly  trained  Readers. 

Lowest  Rates,  $i  per  month  and  upwards. 

Our  patron^  say  we  do  the  best  work. 

UNASKED  FOR  PRAISE 
From  the  Clothier  and  Furnisher,  New  York: 
•*  We  are  takmg  clippings  trom  three  bureaus, 
but  your  service  is  far  ahead  of  all  the  rest.** — 
R.  W.  Ashcroft,  Editor. 

GIVE  US  A  TRIAL  ORDER. 
The  CHICAGO  PRESS  CLIPPING  BUREAU 
rHBO.  WiESE,  Mgr.,  36  La  Salle  St.,  Chicago. 


PREMIUMS,  ETC. 

New  PREMIUM  CATA- 
LOGUE now  ready. 

Sent  on  request.  Address  F.  TENNYSON 
NEKLV.  n4  Fifth  avenue.  New  York.  

VARIOUS  LIBEL  LITIGATIONS. 

C.  K.  McClatchy  and  V.  S.  McClatchy, 
publishers  ot  the  Sacramento  (Cal. )  Bee, 
have  filed  in  the  Superior  Court  an  an- 
swer to  the  amended  complaint  in  the 
suit  brought  against  them  by  C.  H.  Gil- 
man  for  allege  1  libel,  and  in  which 
he  demands  damages  in  the  sum  of 

$50,0CXD. 

The  defendants  in  their  answer  assert 
that  the  article  complained  of  was  a  fair 
and  true  report  and  a  fair  and  true  criti- 
cism of  the  judicial  proceedings  in  the 
suit  of  Oilman  vs.  McClatchy  et  al.  They 
deny  that  the  article  was  false  or  de- 
famatory, or  malicious  or  unprivileged. 
They  deny  that  by  means  of  the  article 
in  question  Oilman  was  damaged  in  the 
sum  of  $50,000  or  in  any  other  sum  of 
money. 

B.  J.  Fredericks,  editor  of  the  Kearny 
(N.  J.)  Observer y   has  begun  suit  for 


EDITORIAL  HELPS 


THE  FOURTH  ESTATE. 

\J  r\  T  TXT"  September  i,  1895, 
V  WJL,.  1  V   to  March  I,  1896. 

M.^  C)      r\  POSTAGE 

\\j^,^\J  INCLUDED. 

voLS-m-ivr:." 

(Year  ending  March  i,  1896). 

640  pages,  5oo  illustrations. 

S>  C     C\C\  I'OSTAGE 
M-'    J.WW  INCLUDED. 

A  year's  concise  history  of  the  new- 
paper  and  advertising  worlds. 
No  library  complete  without  it. 

For  bo  U  N D^Vm, U  M ES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  ot  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  $5  00 
Vol  II.,  September,  1894,  to  February, 

,  1895,  inclusive   5  00 

Vol.  111.,  March  to  August,  1895,  inclu- 
sive  J  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive   2  50 

Vols.  I.  and  II.,  bound  together,  a  tew 

left   ,0  00 

Vols. II I.  and  IV  ,  bound  together.  March, 

1895,  to  February,  1896,  inclusive   j  00 


LIFE  INSURANCE. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Lile  Insurance  Company's  agent  to 
make  aoplication  for  a  policy.  The 
Herald  chronicled  his  death  re 
cenily 

"  '1  hese  are  hard  times  "  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never"  is  agam  emphasized. 


Send  your  age,  secure  rates  and  insure  now. 

™"BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHt;SETTS, 

GEO.  W.  ENGLISH,  Manager, 

NEW   YORK   AND    NEW  JERSEY  State 
Agencies, 

153  Broadway.  NEW  YORK. 


$10,000  damages  against  J.  Albert  Stowe, 
editor  of  the  Kearny  Republican.  Stowe 
had  referred  to  Fredericks'  son  as  "a 
fool  and  cad."  Stowe  and  the  older  Fred- 
ericks were  formerly  associated  in  the 
publication  of  the  Observer. 

The  suit  of  James  Ogden,  an  ex-fire 
chief,  against  the  Lima  (O.)  Daily  Re- 
publican Gazette  for  $9,000  damages 
was  ended  last  week,  after  a  trial  last- 
ing ten  davs,  by  the  jury  awardingr  him 
$77.80.  He  claimed  that  he  suffered 
great  mental  anguish  by  reason  of  criti- 
cisms in  the  paper,  in  regard  to  his  con- 
duct at  fires  while  in  charge  of  the  de- 
partment. The  amount  allowed  him 
will  not  pay  his  attorneys. 

The  People's  Advocate,  Pittsfield,  111., 
printed  an  article  denouncing  the  circuit 
judge,  Jefferson  Orr,  for  his  ruling  in 


TRAVEL. 


No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  Englisii  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  ol  block  signals  in  the  world. 

8%  hours.  New  York  to  KuflTalo ;  9>i  hours,  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago;  21 hours,  New  York  to  Cin- 
cinnati :  29?!^  hours.  New  York  to  St.  L,ouis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
careful  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America, 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  of 
the  latest  design  and  construction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  Is  the  "  Standard 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gtn.  Manaetr.  Gen.  Past  Ae"*' 

MISCELLANEO  US. 


IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau.  Cedar  Am>  Libkrtv  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 

THE  MUTUAL  LIFE  BUILDING. 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Alio  a  Storage  Department  for  the  Storage  for 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rate* 

the  case  of  the  people  vs.  ex-county 
ofificials,  accused  of  "  boodling."  June 
26  the  judge  had  Louis  Klemme,  Jr., 
editor  of  the  Advocate,  and  Luther 
Hess  brought  before  him  and  fined  each 
$25— Hess  for  writing  the  article,  and 
Klemme  for  publishing  it. 


The  Danville  (111.)  Daily  News  was 
among  the  papers  that  had  daily  special 
telegraphic  service  from  the  St.  Loiii§ 
convention. 
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4,000  LINOTYPES 
IN  USE. 


No  Distribution. 
No  Old  Type. 
No  Teams. 


CAPACITY,    3>^00  9,000  EMS 

PER  HOUR. 


THE  LINOTYPE  HAS  NO  RIVAL. 

Compare  the  ONE  MAN  records  of  the  Linotype 
with  the  "team"  records  of  type-setting  machines. 
USED  BY  LEADING  BOOK  PUBLISHERS. 
MERGENTHALER  LINOTYPE  CO., 

otT,T  TT,       r.^^   Tribune  Building,  NEW  YORK  CITY. 

PHILIP  T.  DODGE,  President  and  General  Manager. 


"STANDARD   LINOTYPE  METAL" 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leadin?  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactursd  by  the  NASSAU  SMELTING  AND  REFINING  WORKS 
_  ,  B.  iowENSTEiN  &  Bro.,  Proprietors. 

lelephone,  1140  i8th  Street.  Thirteenth  Avenue  and  20th  Street,  NEW  YORK  U.  S  A 


CHANGES  IN  INTEREST,  ETC. 

A  syndicate  comprised  of  New 
York  and  Philadelphia  newspaper  men 
has  purchased  the  Harrisburg  (Pa.) 
Telegram.  The  Telegram  will  here- 
after be  published  by  the  American 
Newspaper  Publishing  Company  and 
managed  by  George  A.  Sherin,  for- 
merly of  Munsey^s  Magazine. 

F.  H.  Williams,  who  for  twenty-seven 
years  has  been  publisher  and  editor  of 
the  Mechanicsville  (la.)  Press,  has  dis- 
posed of  his  interest  to  Dorcas  Bros,  of 
Tipton. 

The  Republican  Banner,  Hopkinsville, 
Ky.,  has  changed  hands.  Mrs.  John 
Clark,  of  Crofton,  has  purchased  one- 
half  interest  in  the  paper,  and  it  has 
been  leased  to  Clark  &  Coyner,  who  will 
conduct  it. 

The  Observer  and  the  Citizen,  two 
weekly  papers  of  Kearny,  N.  J.,  have 
consolidated.  B.  J.  Fredericks  will  be 
the  editor  of  the  consolidated  weekly. 

J.  W.  Alexander,  who  has  so  credit- 
ably edited  and  managed  the  fortunes  of 
the  Times,  Waynesboro',  Miss.,  has  dis- 
posed of  the  paper  to  M.  L.  Heidelberg 
and  John  A.  Kamey. 

The  Dover  (N.  J.)  News  has  passed 
into  the  hands  ot  J.  C.  Bowers,  for- 
merly of  the  Newcomerstown  (Pa.) 
Index. 

The  Catholic  Sun,  published  at  Syra- 
cuse, N.  Y.,  has  been  sold  to  J.  B.  Cos- 
tello. 

L.  R.  Allen  has  assumed  full  control 
of  the  Las  Vegas  (N.  yi..)  Examiner. 

A  contract  for  the  purchase  of  the 
plant  of  the  defunct  Morning  Index, 
Port  Jervis,  N.  Y.,  by  the  Milford  Dis- 
patch was  closed  last  week. 

Frank  E.  Wade,  who  established  a 
new  paper,  the  Caledonian,  Caledonia, 
N.  Y.,  a  few  months  ago,  has  sold  the 
plant  and  business  to  A.  J.  McDougali 
and  W.  B.  McCombs,  two  former  em- 
ployees. 

The  News,  St.  Johnsville,  N.  Y.,  an- 
nounces that  after  August  I  that  paper 


will  be  published  by  Edwin  Knight  and 
A.  C.  Crouse,  both  long  connected  with 
the  News. 

It  is  announced  that  the  Anderson 
(Ind.)  Evening  Telegram,  which  has 
been  co-operative,  is  now  owned  by  Al- 
bert Harper,  'ormerly  proprietor  of  the 
Anderson  Daily  Bulletin.  John  C. 
Williams,  editor  and  manager,  retires. 


RECENT  NEW  ENTERPRISES. 

The  Tribune,  published  at  Kittan- 
ning,  Pa.,  is  a  new  applicant  in  the 
field  of  journalism. 

A  new  daily  has  made  its  appearance 
in  Towanda,  Pa.,  called  the  Local  Item. 
It  is  edited  and  published  by  Dean, 
Alvord  &  Company. 

Prof.  H.  G.  Phillips  will  soon  issue  a 
school  journal  at  Montoursville,  Pa., 
called  the  Teachers^  Advocate. 

The  Anniston  (Ala.)  Republican  is 
about  to  issue  a  daily  afternoon  edition. 

The  Detroit  Longshoreman  has  begun 
publication. 

The  Kid,  a  semi-monthly  juvenile 
publication,  has  been  started  at  Beaver 
City,  Neb. 

SUSPENSIONS. 

After  an  existence  of  two  and  o  ie- 
half  years,  the  Kenosha  (111.)  Independ. 
ent  has  suspended. 

The  Globe,  published  at  Flint,  Mich., 
is  no  more.  .It  was  a  daily  and  weekly, 
the  latter  edition  having  been  estab- 
lished in  1866. 

The  Alliance  (O.)  Daily  Post,  which 
was  started  some  six  months  ago,  has 
succumbed  to  the  inevitable. 

The  Fresno  (Cal.)  Populist  has  sus- 
pended publication. 

The  Truro  (la.)  Enterprise  has  given 
up  the  ghost. 

The  Daily  Press,  Little  Rock,  Ark., 
for  which  a  receiver  was  recently  ap- 
pointed, has  suspended. 
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™"THORNE 
TYPE-SETTING 


Newspaper 
Book  and 
Magazine 
Composition 


MACHINE 


SIMPLE  IN  CONSTRUCTION. 
AUTOMATIC  DISTRIBUTION. 
PERFECT  IN  OPERATION. 
SPEED  AND  ECONOMY 


In  use  in 

First-class  " 
Printing  Offices 
Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 

Chicago  :  139  Monroe  Street.  New  York  :  34  Park  Row. 

THE  ORIGINAL 

THREE-TIERED 
Insetting  NEWSPAPER 

PRESS 


ORIGINAL 
STRAIGHT 
RUN. 


New  York  Office,  Times  Buildinc. 
Chicago  Office,  Monadnock  Building. 
St.  Louis  Office,  Securiiy  Bailding. 
Boston  Office,  Carter  Building. 


NONE 
BETTER. 


WALTER  SCOTT  &  CO., 

PLAINFIELD,  N.  J. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

PERFECTING 

SPEED,  D^c-cc 
DURABILITY,  rKUbb. 
ECONOMY  OF  SPACE. 

Factory,  i6th  st.  and  Ashland  ave.,CHICAGO. 
NEW  YORK  OFFICE.  534  Temple  Court. 
BOSTON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 


THE  LOVEJOY  CO.,      Established  1853. 

ELECTROTYPERS 

and  manufacturers  ol  Electrotype  Machinery, 
444-446  Pearl  Street,  New  York, 

RECENT   NEWSPAPER  IN- 
CORPORATIONS. 

The  Burlington  (Vt.)  Publishing  Com- 
pany is  to  conduct  the  pubhcation  of 
the  Sunday  Sun,  a  new  paper.  It  is  in- 
corporated under  the  laws  of  Vermont 
with  a  capital  stock  of  $5,000.  The 
stock  is  divided  into  fifty  shares  of 
$100  each,  and  the  stockholders  are  A. 
Armagnac,  S.  J.  Beatty,  David  A. 
Rcwe,  K.  S.  Beatty  and  H.  D.  Armag- 
nac. 

The  Urbana  (O.)  Publishing  Com- 
pany has  been  incorporated  for  $42,000. 
H.  K.  Snyder,  George  A.  Talbott,  Jo- 
nathan Burgess,  H.  P.  Pennock  and  S. 
S.  Deaton  are  the  incorporators.  George 
A.  Talbott  is  president;  H.  R.  Snyder, 
editor,  and  Jonathan  Burgess,  business 
manager.  The  company  is  to  publish 
the  Times-Citizen. 

D.  A.  Reynolds,  G.  E.  Everets,  L.  C. 
Stockton  and  J.  E.  Culley  are  incorpora- 
tors of  a  company  which  will  publish  a 
free  silver  paper  in  Lansing,  Mich.  It 
will  be  a  weekly  at  first 


We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Managkr. 
No.  156  Fulton  Street,  New  York. 


D  T  M  r\  p  D  C  for  The  Fourth  Estate 
Ul      J_/i-,l\.0  patent  extensible 

back,  capable  of  holding  a  year's  supply  il  de- 
sired, will  be  supplied  at  office  for  $1.25,  or  by 
mail,  prepaid,  $1.50. 

HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Honiton  St..  and  20  Beekraan  St..  N  Y. 


STEREOTYPE,  linotype  and  blectro- 
TYPEmetals;  copper annodes;  zinc  platb? 
for  etching.  MERCHANT  &  CO.,  Inc., 
517  Arch  street,  Philadelphia,  Pa. 


PRESSES  AND  PRINTING  MACHINERY 
^  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

HF.  McCAFFERTY,  ELECTROTYPER, 
•  42  AMD  44  Bond  Street, 

FRANK  LESUB  BUILDING.  New  York. 

TF  yon  use  ELECTROS  send  to  CRASKE  for 
prices.   Superior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE,  45  &  47  Rose  St..  N.  Y. 

EWS  PAPER— Rolls  or  sheets.  Firstquality. 
Write  A.  G.  ELLIOT  &  CO.,  Phila..  Pa. 
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ADVERTISING  MEDIUM. 

ADVERTISING  MEDIUM. 

ADVERTISING  MEDIUM. 

ST  AS  CHEAP"? 

TT  is  frequently  said  of  other  daily  newspapers  that  they  are  "just  as 
cheap"  advertising  mediums  as  The  Chicago  Record,  or  **just  as  cheap" 
as  The  Chicago  Daily  News.  Chicago's  Big-2  have  established  so  cheap 
an  advertising  rate  that  it  is  recognized  as  a  standard.  But  are  the  others 
"just  as  cheap"  ?  Don't  take  the  word  of  any  one  for  it.  Figure  for  yourself. 
It  is  an  easy  problem.  In  comparing  the  advertising  rates  of  two  or  more 
metropolitan  daily  papers,  only  two  factors  enter  the  problem,  viz.:  Cir- 
culation and  Price  Per  Line. 


CHICAGO'S  BIG-2 


have  established  the  following  standard 
CIRCULATION. 


During  the  month  of  June,  1896, 

The  Chicago  Record  sold  an  )        ^  .       •     j  -i 
r  \  209,5 1 5  copies  daily 

average  ot     -       -       -  ) 

The  Chicago   Daily   News  )  . 
, ,  r  y  210,265      "  " 

sold  an  average  ot        -  ) 

Total  for  the  Big-2,       419,780  copies  daily 


PRICE  PER  LINE. 


The  highest  price  per  line  for  displayed  adver- 
tisements in  both  papers  is  75c.  The  discounts  on 
contracts  vary  according  to  the  size  of  the  contracts. 
On  an  average  contract  the  rate  is  about  5oc.  per  line. 

HOW  CHEAP? 

419,780  daily  circulation  for  5oc.  per  line. 


Now  it's  easy  to  decide  about  the  fellow  who  is  **just  as  cheap."  What's 
his  circulation?  50,000  daily?   Then  his  rate  should  be  6c. 

IS  HE   *'JUST  AS  CHEAP"? 


JUNE  CIRCULATION. 

State  of  Illinois,  County  of  Cook,  ss.  : 

VICTOR  F.  LAWSON,  publisher  of  the  CHICAGO  RECORD,  does 
solemnly  swear  that  the  actual  number  of  copies  of  the  paper  named  printed 
and  sold  during  the  month  of  June,  A.  D.  1896,  was  as  follows  : 


DAYS.  COPIES. 

1   198.575 

2   200,408 

3   200,364 

4   198,865 

5   199,668 

6   208,324 

7   Sunday 

8   198,192 

9   197,535 

10   200,249 


COPIES. 

197.843 
199,621 
210,488 
Sunday 
203,178 
209,761 
217,455 
216,172 

19   218,379 

20...   227,116 


DAYS. 
II .  .  . 

12  

13- •• 
14... 
15... 
16... 
17... 
18... 


DAYS. 
21  


22. 
23- 
24- 
25- 
26. 
27. 
28. 
29. 
30. 


COPIES. 

Sunday 

215.477 
217,588 
218, 700 
218,185 
218,529 
228,692 
Sunday 
218,222 
220,459 


Total  for  month   5,458,045 

*Less  deductions   10,653 

Total  sold   5,447,392 

Daily  average  sold   209,515 

*A11  "exchanges,"  copies  used  by  employees  and  unsold  papers  are 
omitted  from  the  claimed  circulation. 

VICTOR  F.  LAWSON. 

Sworn  and  subscribed  to  before  me  this  30th  day  of  June,  A.  D.  1896. 
[L.S.]  Samuel  R.  Wells,  Notary  Public. 


JUNE  CIRCULATION. 

State  of  Illinois,  County  of  Cook,  ss.: 

VICTOR  F.  LAWSON,  publisher  of  THE  CHICAGO  DAILY  NEWS, 
does  solemnly  swear  that  the  actual  number  of  copies  of  the  paper  named 
printed  and  sold  during  the  month  of  June,  A.D.  1896,  was  as  follows: 
days.  copies,  days.  copies,  days.  copies. 

1   214,366  II   214,044  21   Sunday 

2   214,996  12   204,002  22   210,737 

3   213,752  13   198,939  23   212,105 

4   212,949   14   Sunday  24   212,137 

5   230,741    15   212,840  25   206,871 

6   199,130  16   215,044  26   212,634 

7   Sunday   17   220,358  27   196,502 

8   211,092   18   224,507  28   Sunday 

9   212,831    19   209,186  29   209,470 

10   213,525  20   198,572  30   210,657 

Total  for  month   5,491.987 

*Less  deductions   25,078 

Total  sold   5,466,909 

Daily  average  sold   210,265 

*A11  "exchanges,"  copies  used  by  employees  and  unsold  papers  are 
omitted  from  the  claimed  circulation. 

VICTOR  F.  LAWSON. 

Subscribed  and  sworn  to  before  me  this  30th  day  of  June,  A.D.  i8g6. 
[L.S.]  Samuel  R.  Wells,  Notary  Public. 
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CONTEST  RENEWED. 


CLASHING  INTERESTS  IN  THE 
CINCINNATI  COMBINATION, 

Internal  Trouble  of  the  Commer- 
cial-Tribune —  Resignations  of 
Officers  and  Others— Difficulty 
Said  to  Be  Due  to  a  Deter- 
mination TO  First  Clear  Away 
the  Obligations  of  the  Former 
Commercial  Gazette — Chance  of 
A  New  Paper. 

There  appear  to  be  more  sorts  and 
shades  of  newspaper  rows  in  Cincinnati 
than  in  any  other  city  in  the  country. 
The  recent  consolidation  of  the  Commer- 
cial Gazette  and  the  Z>'«iJ;/«if  showed  but 
short-lived  harmony.  Last  week  the 
parties  interested  gathered  together  and 
agreed  to  disagree  with  startfing  unan- 
imity. 

At  this  meeting  A.  Howard  Hinkle, 
president  of  the  Commercial- Tribune 
Company,  resigned  from  that  position 
and  the  paper  is  now  in  charge  of  the 
vice-president,  Stephen  Wilder.  George 
P.  Little,  circulation  manager,  has  quit, 
and  so  have  a  number  of  men  carried 
from  the  Tribune.  It  is  to  be  said  of  Mr. 
Wilder  that  he  has  made  a  study  of  news- 
papers and  that  he  was  a  positive  quan- 
tity on  the  Tribune. 

Those  interested  in  the  welfare  of  the 
paper  are  greatly  disturbed  over  the  con- 
tinuous clashing  purposes  which  weaken 
its  prestige  and  power,  and  they  see  in 
the  latest  trouble  the  danger  of  another 
new  paper  which  would  but  revive  the 
conditions  wiped  away  by  the  recent 
consolidation.  It  is  again  stated  with 
every  sign  of  assurance  that  a  new  one- 
cent  republican  paper  will  begin  publi- 
cation within  two  weeks  from  the  old 
Tribune  building. 

It  is  to  be  called  the  Morning  Sun,  and 
it  is  said  it  will  be  backed  by  James  M. 
Glenn  and  a  syndicate  of  McKinley 
people,  with  Mark  Hanna  furnishing 
some  of  the  money.  Mr.  Glenn  had  a 
conference  with  Hanna  and  McKinley 
early  in  the  week. 

It  is  said  that  the  company  proposing 
to  start  the  new  paper  is  negotiating  for 
the  presses  used  by  the  Tribune,  as  well 
as  for  its  telegraph  service.  The  Tribune 
was  a  United  Press  paper.  The  presses 
are  the  property  of  R.  Hoe  &  Co.,  New 
York,  and  are  said  to  be  for  sale. 

The  trouble  in  the  Commercial-Tribune 
office  is  said  to  be  due  to  the  desire  ot 
A.  Howard  Hinkle  to  pay  at  once  the 
obligations  of  the  old  Commercial  Ga- 
zette. This  was  objected  to  by  the 
Tribune  people,  who  have  been  restive 
since  the  result  of  the  arbitration  meant 
to  settle  all  difficulties  to  a  combination 
of  interests. 

It  will  be  remembered  that  the  arbi- 
trators were  Victor  F.  Lawson,  of  the 
Chicago  News  and  Record^  H.  W.  Sey- 
mour, of  the  Chicago  Chronicle,  and 
Charles  Emory  Smith,  of  the  Philadel- 
phia Press.  In  coming  to  their  conclu- 
sion as  to  the  values  of  the  two  papers 
the  arbitrators  gave  the  Commercial 
Gazette  65  per  cent,  of  the  new  stock  and 
the  Tribune  35  per  cent. 


CHATTANOOGA  CHANGES. 

The  Chattanooga  News,  one  of  the 
foremost  afternoon  papers  in  its  state, 
announces  a  change  of  management, 
efFective  August  i,  when  W.  R.  Crab- 
tree,  a  prominent  young  business  man 
of  Chattanooga,  succeeds  R.  A.  Hart, 
and  will  have  entire  charge  of  publica- 
tion. The  retiring  manager  will  estab- 
lish a  new  afternoon  paper  in  Norfolk, 
Va.     Its  n  ame  is  not  given. 


ANOTHER  NEW  YORK  DAILY. 


Report  That  Mrs.  Frank  Leslie  In- 
tends TO  Enter  the  Metropolitan 
Journalistic  Field. 

Mrs.  Frank  Leslie,  whose  success  as  a 
publisher  has  been  an  inspiration  to 
many  women  workers  on  the  press,  is 
reported  on  seemingly  very  excellent 
authority  to  be  ambitious  to  share  in  the 
honors  and  expenses  or  profits  of  a  New 
York  daily  publisher. 

It  is  positively  stated  that  she  not  only 
has  in  mind,  but  under  process  of  com- 
pletion, plans  for  bringing  out  a  new 
metropolitan  daily.  The  experience  of 
other  publishers  is  said  to  have  no  ter- 
rors for  the  intrepid  little  lady.  She  says 
she  can  and  will  succeed  in  her  unaertak- 
ing.  The  name  and  political  complexion 
of  Mrs.  Leslie's  new  paper  are  not  given 
in  the  report  that  she  intends  to  startjone. 

It  will  be  remembered  that  some  time 
since  Mrs.  Leslie  leased  her  various 
publications  and  went  abroad.  Ac- 
cording to  the  newest  story  this  was 
done  to  give  her  time  for  a  rest,  to 
complete  her  plans  of  publishing  a  New 
York  daily. 


NEW  BOSTON  PAPER? 
Reports  from  Boston  have  it  that  a 
new  evening  paper  is  to  be  started  there 
to  be  devoted  to  the  interest  of  silver. 
It  is  said  that  people  formerly  on  the 
editorial  staff  of  the  Traveler  will  be  in 
charge. 


SUDDEN  COLLAPSE  IN  BOSTON. 


The  Daily  Standard  Suspends  Pub- 
lication— Plant  More  Valuable 
Than  Expected. 

The  Boston  Daily  Standard,  former 
organ  of  the  A.  P.  A.,  has  suspended 
publication,  and  is  in  the  hands  of  Ed- 
ward S.  Crockett  and  Burton  H.  De- 
Wolf,  assignees.  The  paper  has  one 
hundred  and  three  employes,  with  a 
considerable  claim  for  unpaid  salaries. 
It  is  claimed  that  these  will  be  met. 
Mr.  DeWolf,  who  has  been  cashier,  is 
quoted  as  saying  that  publication  will 
not  be  resumed,  and  there  is  no  one  who 
even  hints  that  it  ever  will  be. 

The  plant  of  the  Standard  is  valued  at 
$62,000,  and  it  is  stated  that  there  are 
about  $20,000  of  good  accounts  on  its 
books,  while  its  indebtedness  is  only 
$75,000,  leaving  apparently  a  margin  of 
$7,000  untouched.  It  is  understood  that 
the  cause  of  the  assignment  was  due 
simply  to  a  lack  of  ready  money,  and  not 
to  any  pressure  brought  to  bear  by  cred- 
itors. 


MUNSEY'S  PRINTING  PLANT. 

It  is  stated  that  in  accordance  with 
the  plans  previously  announced  Mun- 
sey's  Magazine  will  be  printed  in  the 
future  in  New  London,  Conn.  Mr. 
Munsey  will  take  compositors  with  him 
from  New  York.  A  business  office  will 
be  retained  in  New  York. 


VIGOROUS  VETERAN. 


NEW  YORK  COMMERCIAL  AD- 
VERTISER'S NEW  MACHINERY. 

A  Battery  of  Twenty-five  Lino- 
types and  a  New  Quad  Press — 
Additional  Floor  Space — Pres- 
tige of  the  Past  Aided  by  an 
Industrious  Present — Does  Much 
Better  Than  Hold  Its  Own — 
Increasing  Its  Value  to  the 
Community  and  to  Advertisers. 

The  New  York  Commercial  Adver- 
tiser is  almost  a  centenarian  and  yet  it 
is  new  in  its  enterprise  and  active  in  its 
news-gathering.  The  paper  has  found 
itself  cramped  in  its  mechanical  aids  and 
is  adding  to  them  rapidly. 

The  Commercial  has  ordered  a  new 
Hoe  quadruple  press,  which  is  expected 
to  be  in  operation  the  middle  of  next 
month,  and  five  new  linotypes,  making 
a  battery  of  25  altogether,  which  new 
facilities  will  enable  it  to  supply  a  de- 
mand now  straining  its  physical  capacity 
to  the  utmost.  The  floor  space  will  also 
be  enlarged  by  the  addition  of  a  building 
across  Theatre  Alley. 

The  intense  competition  that  exists 
between  rival  journals  gives  extra  prom- 
inence now  and  then  to  some  one  of  the 
papers  that  are  fighting  the  good  fight 
for  popular  approval.  But,  in  spite  of 
the  fact  that  tumult  might  sometimes 
seem  inseparable  from  newspaper 
growth,  there  are  a  number  of  dailies 
with  long-established  reputation  that 
quietly  go  on  adding  to  their  value  to 
the  community  and  to  advertisers  with- 
out any  conspicuous  blowing  of  trum- 
pets. 

These  papers  are  to  be  found  in  a 
number  of  the  large  cities,  and  some  of 
them  have  a  national  reputation.  The 
New  York  Commercial  Advertiser  is 
obviously  one  of  this  class,  for  it  not 
only  seems  to  "hold  its  own,"  but  has 
the  credit  of  doing  much  better  than 
that.  It  has  shown  itself  not  only  well 
able  to  cope  with  the  exacting  demands 
of  modern  journalism  in  general,  but  to 
originate  and  maintain  special  features  of 
great  merit  and  value  which  make  it  a 
favorite  with  many  thousands  of  readers 
in  "Greater  New  York." 


THE  NEW  YORK  TIMES. 


The  Receiver  Applies  for  an  Order 
of  Sale — Opposition  to  the  Ap- 
plication— Various  Rumors  Lack- 
ing Confirmation. 

Alfred  Ely,  the  receiver  of  the  New 
York  Times,  has  applied  to  the  courts 
for  an  order  of  sale. 

This  is  opposed  by  Adolph  S.  Ochs  and 
others  interested  in  the  paper,  who,  while 
in  general  favoring  the  sale,  object  to  the 
clause  giving  the  receiver  power  to 
collect  a|l  outstanding  debts.  It  is  their 
contention  that  the  Times  management 
should  not  be  hampered,  but  should 
have  the  power  to  collect  debts  as  well 
as  pay  off  obligations.  ; 

There  has  been  some  talk  that  free 
silver  people  are  after  the  Times,  but  its 
past  is  not  in  harmony  with  their  tenets. 
Other  stories  have  it  that  a  republican 
syndicate  wishes  to  secure  the  paper. 
Neither  rumor  is  backed  by  any  positive 
assertion. 

Mr.  Ely  refuses  to  speak  about  the  ap- 
plication for  an  order  of  sale,  and  no  one 
else  about  the  Times  office  will  talk. 

The  hearing  of  the  application  will  be 
at  once,  and  a  decision  is  expected  soon. 


2 


THE  FOURTH  ESTATE 


jfULV  1 6,  1896 


LITHOGRAPHIC  JUBILEE. 

How  Pictures  Were  First  Made 
accessihle  to  the  poorer  classes 
— Lahors  That  Made  Art  Pos- 
sible FOR  the  Poor. 

As  SO  much  has  been  said  in  various 
departments  of  the  newspaper  and  pub- 
lishing world  in  regard  to  the  "centen- 
nial of  lithography  "  some  facts  con- 
nected with  the  event  will  not  be  out  of 
place. 

The  individual  with  whom  the  cen- 
tennial of  lithography  is  associated 
is  Alois  Senefelder,  who  first  in- 
troduced etching  into  the  method 
of  printing.  Like  many  other  in- 
ventors he  had  to  battle  against 
enormous  obstacles,  and  though  he  per- 
sonally did  not  derive  much  benefit  from 
his  exertions,  nevertheless,  with  the  ex- 
ception of  photo-lithography,  all  modern 
lithographic  processes  are  still  based 
upon  his  theory. 

The  first  sheets  lithographed  by  him 
in  1796  were  for  the  use  of  music  pub- 
lishers, and  are  now  so  scarce  that  only 
a  few  private  collectors  and  the  museum 
of  Munich  possess  any  of  them.  Munich 
was  the  first  town  where  the  new  pro- 
cess was  executed.  It  then  ,  went  to 
Stuttgart,  Leipzig,  Offenbach,  and  other 
German  towns,  and  afterwards  to  for- 
eign countries. 

Lithography  has  obtained  its  greatest 
successes  in  he  reproduction  of  draw- 
ings, sketches,  and  colored  plates,  and 
up  to  the  present  day  is  the  chief  and 
most  important  of  the  graphic  arts. 

This  success  became  possible  when 
Senefelder's  style  of  etching  had  made 
way  to  a  simpler  chemical  process,  but 
the  principle  of  the  preparation  of  the 
lithographic  stone  remains  the  same. 
Though  in  1796  music  was  already 
lithographed,  it  took  three  years  longer 
before  Senefelder  completed  his  inven- 
tion and  made  it  possible  for  all  require- 
ments. Then  the  influence  of  lithogra- 
phy became  general  and  greatly  sup- 
planted wood-engraving  and  copper- 
plates, being  so  very  much  less  expensive. 
Thus  art,  which  had  hitherto  been  con- 
fined to  the  rich,  became,  so  to  speak, 
common  property  of  even  the  poorer 
people. 


PRIVACY  PROTECTED. 

Joseph  Pulitzer  arrived  for  the  season 
at  Bar  Harbor  last  week  from  his  Euro- 
pean trip.  He  is  now  ensconced  in  per- 
haps the  most  comfortable,  sound,  light 
and  noise-proof  living  apartments  in  the 
country.  At  Chatwold,  his  summer 
home,  he  built  a  stone  tower  last  year, 
which  cost  about  $100,000.  It  did  not 
suit  him.  Noise  penetrated  its  walls, 
and  he  ordered  it  torn  apart  and  science 
and  skill  have  been  at  work  the  last  win- 
ter  to  make  it  so  that  one  couldn't  hear 
a  cannon  go  off  outside  the  battlements. 

Away  up  in  the  top  of  this  five-story 
tower  now  sleeps  in  peace  the  editor, 
undisturbed  by  the  murmuring  of  the 
Atlantic  at  the  walls  of  his  castle  or  by  a 
glint  of  the  morning  sun  that  steals  up 
from  the  hills  across  Frenchman's  Bay. 

The  walls  have  been  filled  with  min- 
eral wool  warranted  to  kill  the  strains  of 
Gabriel's  horn  or  deaden  the  crack  o' 
doom.  A  noiseless  passenger  elevator 
runs  from  the  swimming  pool  in  the 
basement,  and  other  appliances  to  keep 
the  noises  of  the  outside  world  from  his 
ears  have  been  put  in.  Mr.  Pulitzer  has 
a  stable  of  thirty  horses.  He  has  put  in 
a  private  electric  plant. 


TYPOGRAPHY  IN  MEXICO. 

The  art  of  printing  has  necessarily 
been  in  an  undeveloped  condition  in 
Mexico.  At  present,  however,  there  are 
signs  that  promise  a  speedy  advance  in 
several  departments  of  printing.  Efforts 
are  being  made  to  introduce  new  ma- 
chines and  material  from  the  United 
States.  La  Revista  Tipograjia  is  a 
monthly  devoted  to  printing  issued  in 
Yrapurato,  and  is  the  only  printers' 
journal  in  Mexico. 


TRADE     JOURNAL  PUBLISHER 
CHARGED  WITH  FRAUD. 


Serious  Charges  Against  the  Man- 
ager OK  A  Bicycle  Paper. 

A.  E.  Lazarre,  publisher  of  the  Maker 
and  Dealer,  a  New  York  publication 
devoted  to  the  bicycle  trade,  was  arrested 
July  9  on  a  complaint  of  fraud  made 
by  the  Wales  Manufacturing  Company, 
of  Boston,  The  order  of  arrest  was 
issued  in  the  City  Court,  and  accom- 
panying it  was  another  order  issued  in 
the  Supreme  Court  on  petition  of  Hugh 
B.  Garden,  the  receiver  of  the  Maker 
and  Dealer  Company,  requiring  Lazarre 
to  show  cause  why  he  should  not  be 
punished  for  contempt  of  court. 

Lazarre  had  obtained  all  the  assets 
and  stock  of  the  Maker  and  Deiler  Pub- 
lishing Company  and  the  National  Mer- 
cantile Company,  agreeing  to  pay  all 
the  creditors.  It  is  averred  that  he  has 
never  done  this,  and  creditors  attempt- 
ing to  levy  have  found,  it  is  said,  that 
the  property  was  converted  into  the  Mer- 
cantile Supply  Company,  of  which 
Lazarre  is  now  president,  in  a  way  that 
prevented  their  obtaining  possession. 

It  is  said  that  Lazarre,  through  agents, 
obtained  $200,000  of  credit  on  the 
ground  that  the  Mercantile  Supply  Com- 
pany had  a  paid  in  capital  of  $35,000. 
It  is  declared,  however,  by  many  credit- 
ors that  the  company  had  not  filed  a 
certificate  of  incorporation  until  after 
this  representation  was  made,  and  that 
the  company  has  no  capital  whatever. 


COVINGTON  PAPER'S  TROUBLE. 

The  Demokrat,  a  German  daily  at 
Covington,  Ky.,  is  in  difficulties.  D;:r- 
ing  the  past  month  or  two  attachments 
aggregating  $2,000  have  been  filed 
agamst  the  paper,  including  one  of  $800 
on  a  judgment  secured  by  the  German 
Literary  Society  for  merchandise  fur- 
nished. Other  suits  filed  against  the 
company  were  by  Charles  Hunt,  ser- 
vices, $490;  Charles  Jung,  services,  $200; 
other  employees,  $85. 

A  week  or  two  since  additional  suits 
were  filed  by  employees  of  the  com- 
pany for  various  small  amounts.  Editor 
J.  B.  Schitfer,  the  manager,  treasurer 
and  secretary  of  the  company,  had  not 
been  seen  in  Covington  for  some  days, 
and  it  is  reported  that  he  had  left  for 
Ohio. 

There  have  been  rumors  afloat  for  some 
time  that  irregularities  existed  in  the 
business  afllairs  of  the  concern.  An 
over- issue  of  stock  was  claimed  by  some 
persons. 

It  is  alleged  that  $20,000  will  scarcely 
cover  the  loans  involved. 


FORT  WORTH  GAZETTE  ADVER- 
TISED TO  BE  SOLD. 

According  to  Trustee  Canty  the  Fort 
Worth  Gazette  is  to  be  sold  July  27,  for 
which  date  he  is  advertising  a  sale.  The 
Southwestern  Investment  Company,  the 
owner  of  the  building  occupied  by  the 
Gazette,  has,  however,  filed  a  suit  for  an 
injunction  to  prevent  the  trustee  from 
selling  the  property,  alleging  a  contract 
for  rent  due  that  does  not  end  until  1897, 
and  asking  that  until  this  rent  claim  to 
the  end  of  the  contract  term  is  satisfac- 
tory the  trustee  be  restrained  from  sell- 
ing. 

E.  G.  Senter,  late  managing  editor 
of  the  Gazette,  has  undertaken  the  pub- 
lication of  the  Sunday  Times  and  Weekly 
Gazette.  The  Typographical  Union  re- 
fused to  work  for  E.  G.  Senter  &  Com- 
pany until  the  amounts  due  its  members 
were  paid.  Mr.  Senter  wants  the  dif- 
ference arbitrated  under  a  law  recently 
passed,  but  the  union  says  there  is  noth- 
ing  to  arbitrate. 


DENVER  POST'S  NEW  PRESS. 

The  magnificent  new  three-decker 
press  built  by  Walter  Scott  &  Company 
for  the  Denver  Evening  Post  has  been 
completed.  It  is  capable  of  printing  and 
completing  30,000  twenty-four  page 
papers  an  hour^ 


SINGULAR  NEWSPAPER  SUIT. 

A  Decision  in  a  Remarkahle  Suit 
WHICH  Hinged  on  the  Rulings  ok 
THE  Post  Office  Department. 

Two  years  ago  the  Des  Moines  Iowa 
Homestead  was  obliged,  it  is  alleged,  on 
account  of  the  failure  of  its  subscribers 
to  renew,  to  abandon  the  policy  of  re- 
quiring payment  in  advance.  The  list 
gradually  settled  down  in  1894  to  about 
16,000,  including  exchanges,  advertisers 
and  files,  and  so  rapid  is  the  decrease 
said  to  have  been  afterward  that  in 
March,  1896,  it  was  obliged  to  resort  to 
the  method  of  given  away  subscriptions, 
sending  a  receipt  in  full  to  January  1st, 
in  order  that  its  advertising  agents  could 
more  easily  secure  advertising  pat- 
ronage. 

This  free  distribution  is  contended  to 
be  in  open  violation  of  the  postal  laws 
of  the  United  States,  and  Henry  Wallace, 
who  owns  a  large  part  of  the  Homestead, 
on  behalf  of  the  Homestead  Company, 
asked  the  court  to  enjoin  the  sending 
out  of  these  free  copies  because  in  doing 
so  it  was  violating  the  postal  laws  and 
was  liable  to  be  entirely  excluded  from 
the  mails  and  the  property  be  utterly 
ruined. 

Under  a  decision  just  made  the  injunc- 
tion asked  for  will  be  issued. 


A  LIBEL  SUIT  THAT  INTERESTS 
THE  DRUG  TRADE. 


A  Boston  Drug  Trade  Journal 
Sues  Well-Known  Propkietaky 
Medicine  Advertisers  for  Libel. 

David  L.  Bradt,  editor  and  publisher 
of  the  New  England  Druggist,  has 
brought  an  action  in  the  Worcester 
County  Superior  Court  against  A.  G. 
Weeks  and  the  Weeks  and  Potter  Com- 
pany of  Boston  to  recover  $10,000  dam- 
ages which  the  plaintiff' claims  has  been 
done  him  by  letters  written  by  the  de- 
fendants. 

The  suit  arose  through  the  publication 
in  the  April  number  ot  the  Druggist  of 
an  editorial  denouncing  the  wholesale 
druggists  and  favoring  the  New  England 
Pharmaceutical  Company,  a  recently  or- 
ganized co-operative  company  of  retail 
druggists  which  will  manufacture  its  own 
medicines,  extracts,  etc.,  and  sell  them 
to  the  members  at  cost  price,  thus  doing 
away  with  the  profit  which  the  retailers 
have  to  pay  the  wholesalers. 

It  is  alleged  that  soon  after  the  publi- 
cation of  the  editorial  a  letter  was  sent 
out  by  the  Weeks  &  Potter  Company 
calling  the  attention  of  the  jobbers  and 
manufacturers  to  it,  and  asking  them  to 
withdraw  their  patronage  from  the  jour- 
nal. Some  of  these  letters  fell  into  the 
hands  of  the  publisher  of  the  Druggist. 


AUTHOR'S  JOURNAL  ENDED. 

The  Author's  Journal,  New  York, 
has  decided  to  discontinue  publication. 
The  good  will  has  been  acquired  by  the 
Editor,  Franklin,  O.  The  latter  publi- 
cation will  have  a  New  York  office  at 
I  William  street. 


WILL  PUBLISH  A  MAGAZINE. 

A  new  periodical  is  to  be  launched 
into  the  literary  world  from  Milwaukee. 
The  publication  will  be  in  the  form  of  a 
magazine,  the  first  number  to  be  issued 
about  July  25  and  known  as  the  Literary 
Independence.  Mrs.  B.  C.  Gudden,  of 
Oshkosh,  will  be  the  editor.  Miss  Effie 
Hand,  of  Milwaukee,  is  president  of  the 
literary  association  that  is  to  conduct 
the  magazine.  Mrs.  Gudden  is  vice- 
president  and  J.  B.  Powell,  of  Mil- 
waukee, secretary.  The  first  number  of 
the  magazine  will  contain  a  description 
of  the  Nile  and  its  famous  valley  by  W. 
J.  Roe  of  Oshkosh. 


LONGER  NAME,  WIDER  SCOPE. 

The  Yank,  Boston,  changes  to  the 
Columbian  with  the  August  number. 
The  fact  that  the'circulation  is  over  the 
country  and  not  confined  to  New  Ejig- 

land  is  stated  to  be  the  reason. 


ONE  PHASE  OF  WHEEL  DELIGHT 
IN  BUFFALO. 

Poetical  Description  of  the  En- 
quirer's New  Vehicles. 

The  "  bike  "  is  as  popular  in  Buffalo 
as  it  is  anywhere  at  present,  for  its 
citizens  are  alert  in  capturing  all  the 
good  things  of  the  day,  and  were 
promptly  appreciative  of  the  pleasures 
of  the  "  wheel." 

Wheels  of  another  kind  are  evidently 
still  in  exi-tence  in  Buffalo,  however, 
for  the  following  word  painting  appears- 
in  a  recent  issue  of  a  Buffalo  daily: 

"  Weeks  ago  word  was  sent  from' 
Buffalo  to  Studebaker,  whose  name 
means  the  best,  to  build  ten  wagons  that 
should  be  the  finest  that  wood  and  steel' 
and  leather  and  varnish  and  man's  care- 
ful handiwork  could  produce. 

"  They  arrived  in  Buffalo  yesterday 
and  '  when  the  flush  of  a  new-born  sun' 
fell  first  on  Eden's  green  and  gold  '  the: 
sight  was  not  more  splendid  than  the' 
view  of  these  luitrous  pieces,  shining  ini 
white  and  gold  and  red  and  marvel- 
ously  perfect  in  outline.  The  white 
body  sits  on  a  truck  of  red  and  gold,  and 
truly,  as  Rudyard  Ripling  said: 

Great  is  vcrmillion  splashed  with  gold. 

"  He  was  writing  of  some  old  viceroy, 
of  course,  but  he  might  have  been  de- 
scribing the  Enquirer' s  new  delivery 
wagons.  The  wheels  are  red  as  Jug- 
gernauts, and  marked  here  and  there 
with  fanciful  streaks  of  yellow  gold. 
The  springs  that  hammock  the  white 
body  are  delicately  turned  and  easy  as  a 
woman's— word.  And  that  white  body, 
white  like  the  neck  of  Venus,  sits  proud 
beneath  its  rare  color  embellishments. 

"The  first  reading  line  is  marked  with 
gold  on  a  vermillion  background  telling 
the  people  of  both  sides  of  the  street 
that  it  carries  a  '  Daily  Independent 
Newspaper.'  There  is  a  circle  beneath 
the  words  showing  the  name  of  the  Buf- 
falo Enquirer,  black  upon  gold,  and  in 
the  very  center  '  One  Cent '  displayed 
in  gold  against  vermillion. 

"  A  pale  blue,  lighter  than  that  which 
you  call  a  porcelain  blue  when  it  shines 
in  a  woman's  eye,  tints  the  interior  of 
the  wagon." 

NEW   YORK   JOURNAL'S  GOOD 
WORK  AT  CHICAGO. 

The  enterprise  of  the  New  York 
Journal  was  again  shown  by  its  work 
in  Chicago  during  the  democratic  con- 
vention. A  large  store  in  the  Palmer 
House  was  hired  for  the  use  of  the  Jour- 
nal, and,  besides  other  arrangements, 
ample  provision  was  made  for  furnishing 
bulletin  news  to  the  public  similar  to 
that  employed  at  the  New  York  office. 

A  skilled  cartoonist  drew  sketches 
for  the  spectators  in  the  intervals  be- 
tween the  announcements  of  the  ballot- 
ing as  the  latter  progressed.  The  re- 
turns given  on  the  Journal  bulletin  were 
of  course  as  prompt  and  complete  as 
possible. 


AMERICAN  DRUGGIST'S  GREAT 
SPECIAL  NUMBER. 

The  American  Druggist  is  getting  out 
another  big  number,  which  Mr.  Elliot 
says  will  surpass  even  its  own  record  in 
this  line. 


A  GOOD  GUIDE  TO  GREATER 
NEW  YORK. 

A  "visitor's  guide  "  to  "  Greater  New 
York  "  entitled  "  The  Gate  to  the  Sea  " 
has  been  issued.  The  fact  that  Herbert 
F.  Gunnison,  of  the  Brooklyn  Eagle,  is 
the  editor  of  the  book  is  quite  equiva- 
lent, to  those  who  know  Mr.  Gunnison's 
abilities,  to  a  declaration  that  the  work 
on  it  was  well  done. 

A  great  many  handsome  half-tone 
views  of  places  and  buildings  in  New 
York,  Brooklyn,  Jersey  City,  etc.,  are 
given.  Among  them  is  noticed  one 
which  presents  the  magnificent  building 
in  which  The  Fourth  Estate  is  pub-^ 
fished. 
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ROBINSON  LOCKE. 


FRANK  T.  LANE, 


THE  EDITOR  AND  THE  BUSINESS  MANAGER  OF  THE  TOLEDO  BLADE. 


THE  TOLEDO  BLADE. 


ONE     or    NORTHERN  OHIO'S 
LEADING  JOURNALS. 


Gained  a  National  Reputation 
Through  the  "Nasby"  Letters 
— A  Father's  Industry  and 
Talent  Inherited  by  His  Son— 
A  Business  Manager  Whose 
Hustling  Abilities  Have  Not 
Grown  Rusty  with  Long  Ser- 
vice. 

For  a  generation  the  Toledo  Blade 
has  been  a  household  word.  Up  to  1865 
it  was  a  local  paper  with  daily  and 
•weekly  editions,  the  latter  not  much 
above  the  grade  of  the  average  country 
-weekly,  and  circulating  about  1,000 
copies  in  the  county  of  which  Toledo  is 
the  county  seat.  In  1865,  however,  D. 
R.  Locke,  who  had  achieved  fame 
through  his  unrivaled  "Nasby"  letters, 
took  control. 

He  immediately  made  the  Weekly 
Blade  a  national  newspaper.  The  series 
of  weekly  "Nasby"  letters,  each  a 
critique  of  the  most  recent  political 
events,  was  made  the  basis  of  appeal  to 
the  general  public;  but  this  was  merely 
to  bring  people  to  examine  the  Blade. 
Every  department  of  the  paper  was 
carefully  edited,  Mr.  Locke's  ideal  of  a 
weekly  being  one  which  should  contain 
matter  of  special  interest  to  every  mem- 
ber of  the  average  family;  and  the  edi- 
torial page  was  always  the  vehicle  of 
opinion,  forcibly  expressed,  on  all  topics 
of  interest  before  the  public.  Attracted 
first  by  its  great  specialty,  the  readers 
continued  to  take  the  papers  for  its  own 
intrinsic  excellence  instead  of  for  the 
"Nasby"  letters  alone.  The  circula- 
tion of  the  Weekly  Bh4t  grew  and  ex- 


tended, and  its  boast  has  been  for  years 
that  there  is  not  a  state  nor  territory  in 
the  United  States  wherein  it  does  not 
circulate.  So  solid  is  the  constituency  sup- 
porting it,  that  even  the  death  of  Mr. 
Locke,  in  1888,  did  not  retard  its  pro- 
gress. For  years  the  Weekly  Blade's 
circulation  has  never  fallen  below  1 10,000 
copies,  and  it  has  frequently  exceeded 
that  figure  by  50,000  or  more  in  political 
campaigns. 

The  Daily  Blade  began  its  period  of 
development  in  1884,  and  has  steadily 
increased  in  circulation  year  by  year  as 
the  city  of  Toledo  and  its  tributary 
territory,  in  northern  Ohio  and  Indiana 
and  southern  Michigan,  increased  in 
population. 

Since  the  death  of  Mr.  Locke  the 
Blade  has  been  under  the  direction  of 
his  oldest  son,  Robinson  Locke,  a  young 
man  of  39,  with  the  very  strong  news- 
paper instincts  of  his  father.  Immedi- 
ately after  his  graduation  he  went  upon 
the  Blade  staff,  and  soon  proved  himself 
a  brilliant  descriptive  writer  and  a 
talented  "all-around"  newspaperman. 
His  literary  judgment  is  acute,  and  his 
knowledge  of  the  Blade  constituency's 
tastes,  and,  consequently,  how  best  to 
cater  to  them,  is  almost  intuitive.  He 
was  appointed  United  States  Consul  at 
Newcastle-upon-Tyne  under  President 
Arthur's  administration,  resigning  m 
1885  to  come  home  and  renew  editorial 
work.  His  chief  assistants  are  S.  S. 
Knabenshue,  who  has  been  with  the 
Blade  since  1884,  and  is  noted  as  a 
logical  thinker,  close  reasoner,  and 
strong  editorial  writer,  and  as  an 
authority  on  the  tariff  and  money  ques- 
tions; and  Miss  E.  S.  Bouton^  the 
"Household"  editor,  whose  name  has 
become  a  household  word  in  tens  of 
thousands  of  homes.  The  business 
manager  of  the  Blade  is  Frank  T.  Lane, 
who  has  been  with  the  paper  since  1876. 
He  was  intimately  connected  with  Mr. 
Locke  for  eleyen  years,  and  has  had  full 


charge  ever  since  his  death,  having 
maintained  the  great  circulation  of  the 
Weekly  Blade,  as  well  as  handled  all  the 
advertising  of  both  daily  and  weekly. 

One  peculiar  fact  in  relation  to  the 
Blade  is  that  it  is  the  most  valuable 
newspaper  franchise  in  the  United  States 
for  the  location  it  occupies  in  a  city  of 
only  100,000.  Twenty  years  ago  it 
built  itself  a  newspaper  home,  a  fine  one 
for  that  day,  and  paid  for  it  "over  the 
counter  "  as  it  was  building.  Outgrow- 
ing that,  it  built  a  much  larger  one  in 
1884  in  the  same  way.  It  has  now  out- 
grown this,  and  a  new  building  is  a 
necessity  of  the  immediate  future.  It  is 
intended  to  have  it  cover  a  large  area, 
but  to  be  only  two  stories  high,  some- 
thing like  the  new  building  of  the  New 
York  Herald. 

The  Daily  Blade  has  long  claimed 
the  honor  of  leading  the  dailies  in  north- 
western Ohio  in  circulation,  and  the 
Weekly  Blade  takes  pride  in  designating 
itself  as  the  only  republican  weekly  in 
the  Union  of  really  national  circulation. 
It  is  edited  in  a  plain  way  for  plain  peo- 
ple, and  seeks  to  enlighten  them  on  cur- 
rent politics.  It  also  makes  a  specialty 
of  carefully  answering  in  its  columns 
queries  from  subscribers  on  pending  is- 
sues. 

The  opening  of  a  presidential  cam- 
paign invariably  brings  a  deluge  of  re- 
quests for  sample  copies  and  club  terms 
for  the  campaign.  The  publishers  report 
that  at  the  present  time,  for  instance,  the 
Weekly  Blade  is  adding  an  average  of 
1,000  campaign  subscribers  daily  to  its 
regular  list. 


GREAT  FOURTH  OF  JULY  ISSUE. 

Among  the  papers  that  issued  appro- 
priate special  numbers  in  honor  of  "  The 
Fourth"  was  the  Auburn  (N.  Y.)  ^i/- 
vertiser.  Its  issue  was  a  thing  of  beauty 
and  a  joy  forever. 


THE  MERGENTHALER  MARCH. 

The  Mergenthaler  Linotype  Company 
has  since  June  i  introduced  linotypes 
into  the  newspaper  offices  mentioned 
below,  the  machines  in  some  cases  being 
in  addition  to  those  already  being  used  by 
the  papers.  The  following  record  does 
not  include  linotypes  introduced  in  book 
or  other  establishments  that  do  not  issue 
newspapers  or  periodicals. 

Telegram,  Albany,  N.Y.,  2;  Cleveland 
Press,  g;  Times,  Leavenworth,  Kan.,  3; 
New  York  Morning  yournal  (addi- 
tional), 5;  New  York  Press  (additional), 
2;  Worcester  Gazette,  6;  Evening  Star, 
Sydney,  Australia,  5;  Hartford  Times 
(additional)  I ;  Examiner,  Lancaster, 
Pa.,  3;  Chicago  Z?(2z7>' A'^'WJ  (additional), 
8;  Democrat,  Albuquerque,  N.  M.,  2; 
Advertiser,  Trenton,  N.  J.  (additional), 
I;  Sentinel,  Knoxville,  Tenn.  (addi- 
tional), l;  Shield,  Mansfield,  O.,  I; 
Sun,  Nashville,  Tenn.,  6;  Call,  Pater- 
son,  N.  J.,  2;  Press,  Ottumwa,  la.,  2; 
Enquirer- Sun,  Columbus,  Ga.,  2; 
Poughkeepsie  Enterprise,  I ;  News, 
Danbury,  3;  Milwaukee  Germania  (ad- 
ditional), I ;  Times,  Brockton,  Mass. 
(additional),  I ;  Evening  Journal; 
Akron,  O.,  2;  Record  and  Guide,  New 
York,  i;  News,  Passaic,  N.  J.,  2; 
Messenger,  Wilmington,  N.  C,  3;  In- 
dianapolis Sentinel  (additional),  l ;  Ob- 
server, Charlotte,  N.  C,  3. 

In  Great  Britain  a  similar  increase 
in  the  offices  using  linotypes  is  noted. 

The  greatest  increase  is  in  the  sales  to 
book-publishing  houses  who  are  rapidly 
recognizing  the  value  of  the  linotype. 


PROSPERITY    IN  ALLENTOWN. 

The  Allentown  (Pa.)  Chronicle  has 
taken  possession  of  a  new  building 
which  was  recently  purchased  for  its 
use.  A  complete  printing  office  is  part 
of  the  equipment.  The  paper  cele- 
brated the  Fourth  of  July  by  moving. 
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FROM  THE  "AD"  FIELD 


INTERESTING  ITEMS  FROM  VAR- 
IED AND  NUMEROUS  SOURCES. 


The  Summer  Tide  Still  Bears 
Advertising  Craft  of  Various 
Degree— Eager  Voyagers  that 
Seek  the  Golden  Land  of  Great 
Results— The  Douglas  Shoe  Ad- 
vertising—Miscellaneous Notes. 


VARIOUS  ADDITIONAL  MEDICAL 
ADVERTISERS. 

The  following  is  a  list  of  parties  an- 
nounced as  having  decided  to  employ 
newspaper  publicity  in  conducting  va- 
rious branches  of  proprietary  medicine 
business.  In  most  cases  the  business  is 
conducted  on  a  restricted  scale  and  lit- 
tle advertising  will  be  done: 

William  E.  Biggs,  Hamburg,  Ark.; 
Cunradi  Brothers,  441  State  street,  Chi- 
cago; Certain  Cure  Company,  Evans- 
ville,  Ind. ;  John  Erb  &  Co.,  Baltimore, 
Md.;  Babcock  Medicine  Company, 
Bradford,  I'a. ;  D.  B.  Day,  Ridgway, 
Pa. 


SAFETY  FOR  FRAIL  FREIGHT. 

The  Westcott- Jewell  Company,  Seneca 
Falls,  N.  Y.,  is  introducing  a  mechan- 
ical duplex  egg  carrier  for  use  in  the 
transportation  of  eggs.  General  adver- 
vertising  is  said  to  have  been  not  yet  de- 
cided on,  but  papers  reaching  farmers 
and  a  few  other  papers  may  be  used 
later. 


ADVERTISING  IS  INDISPENSABLE. 

Mrs.  C.  T.Jones,  1520  Chestnut  street, 
Philadelphia,  is  reported  to  have  per- 
fected a  skin  food  and  beautifier  for 
which  great  merit  is  claimed.  If  this  is 
true  the  advertising  men  of  the  Quaker 
City  should  see  that  a  suitable  advertising 
plan  is  arranged  for. 


FOR  THE  CONVENIENCE  OF  AD- 
VERTISERS. 

Frank  E.  Morrison,  of  Temple  Court, 
New  York,  has  added  two  magazines  to 
the  list  of  publications  he  represents. 
They  are  the  Home  Magazine ^  Bing- 
hamton,  N.  Y.,  and  the  Midland 
Monthly,  Des  Moines,  la. 


NEW  ADVERTISING  AGENT. 

Benjamin  Frankford  has  established 
himself  as  a  general  advertising  agent  at 
242  South  5th  street,  Philadelphia.  He 
is  sending  orders  freely  to  papers  for 
reading  notices  of  the  Garfield  Medical 
Institute. 


WILL    CONTRACT    FOR  SPACE 
DIRECT. 

The  W.  L.  Douglas  Shoe  Company  of 
Brockton  states  that  it  intends  to  place 
its  advertising  direct  with  papers  in 
future  and  that  none  of  it  is  to  be  placed 
through  agents. 


ADVERTISING  IS  BEST. 

Dr.  E.  J.  Worst,  Ashland,  O.,  is 
building  up  a  business  in  the  sale  of  an 
inhaler  to  be  used  in  catarrhal  disease. 
It  is  said  that  he  relies  chiefly  on  the 
work  of  agents. 


A  KITCHEN  LABOR  SAVER. 

A.  W.  Obermann,  501  West  Broad- 
way, New  York,  is  introducing  a  com- 
bination cooking  and  preserving  kettle 
and  colander. 


IT  IS  NOT  A  GOOD  SEASON  FOR 
QUICK  RETURNS. 

The  Pacific  Loan  and  Homestead  As- 
sociation, Old  Colony  building,  Chicago, 


is  sending  out  orders  direct  to  western 
papers. 


PEOPLE  WILL  BE  SICK  THOUGH 
POLITICS  BLAZE. 

The  Hutchinson  Medical  Institute, 
169  Clark  street,  Chicago,  is  preparing 
a  list  of  western  papers. 


MISCELLANEOUS  NOTES. 

Lord  &  Thomas  are  placing  the  busi- 
ness of  the  Go  To  Sleep  Company,  of 
Rochester,  N.  Y.,  in  dailies  and  week- 
lies. 

The  Charles  H.  Fuller  Agency,  of 
Chicago,  is  sending  out  to  dailies  Quite 
generally  the  advertising  of  Comack  & 
Company,  a  firm  of  Chicago  brokers. 

The  Allwood  Cycle  Company,  34 
Park  Row,  New  York,  is  sending  out  to 
a  large  list  of  mediums  a  large  adver- 
tisement to  run  from  four  to  six  months, 
for  which  it  offers  a  bicycle  which  it 
claims  is  worth  $50. 

A.  R.  Elliott,  New  York,  is  sending 
additional  orders  for  the  Gail  Borden 
condensed  milk  to  country  weeklies  and 
dailies. 

The  Haas  Publishing  and  Engraving 
Company,  St.  Louis,  is  using  a  little 
space  for  campaign  book  advertising  in 
a  list  of  western  dailies. 

The  National  Supply  Company,  Cali- 
fornia Building,  Denver,  is  exploiting 
silver  badges  throughout  the  country. 

The  Tie  Company.  Unadilla,  N.  Y., 
is  advertising  a  corn  binder  for  use  by 
farmers  in  storing  away  the  harvest. 

The  Attractive  Advertising  Company, 
World  Building,  New  York,  under  the 
management  of  James  O'Flaherty,  is 
sending  mail-order  advertising  for  a  dry 
goods  house  to  eastern  dailies. 

S.  E.  Fell  &  Company,  125  Central 
avenue,  Cleveland,  manufacturing  chem- 
ists,  are  advertising  direct  in  dailies 
through  the  west. 

The  Beveridge  Manufacturing  Com- 
pany, Baltimore,  which  has  been  adver- 
tising an  automatic  steam  cooker  for 
some  time,  is  at  present  using  a  little 
space  in  the  classified  columns  of  dailies 
in  large  cities. 

Agar  Brothers,  Princeton,  Ind.,  are 

advertising  a  remedy  for  hog  cholera  in 

journals  that  reach  raisers  of  live  stock 
and  farmers. 

The  Wilkinson  Company,  83  Ran- 
dolph street,  Chicago,  is  extending  its 
business  in  fishing  tackle  and  photo- 
graphic outfits.  Moderate  space  in  a 
few  publications  is  used. 

The  Montis  Chemical  Company,  61 
West  Broadway,  New  York,  is  extend- 
ing the  sale  of  "  Menlyptol,"  an  inhaler 
intended  to  strengthen  the  respiratory 
organs.  Very  little  advertising  is  so  far 
said  to  have  been  decided  on. 

The  farm  fertilizers  manufactured  by 
the  Baugh  &  Sons  Company,  Philadel- 
phia, are  being  advertised  in  Pennsyl- 
vania journals  this  season  as  usual. 

The  Consolidated  Flavoring  Powder 
Company,  Niagara  Falls,  N.  Y.,  is  in- 
troducing a  non-alcoholic  flavoring 
powder. 

The  American  Tobacco  Company  is 
running  large  advertisements  in  some  of 
the  western  papers  at  present. 

Summer  resort  advertising  has  made 
some  additional  advances  this  season,  a 
number  of  the  advertisements  being 
artistic  as  well  as  large. 

The  Hudson  Medical  Institute,  San 
Francisco,  Cal.,  is  about  to  place  addi- 
tional advertising  in  dailies  on  the 
Pacific  Coast. 

The  Herb  Medicine  Co.,  Springfield, 
O.,  is  making  up  a  list  of  papers  for 
western  advertising. 

Dr.  W.  O.  Smith,  112  West  4th  street, 
Williamsport,  Pa.,  is  getting  estimates 


on  an  8-inch  single  column  display  ad- 
vertisement in  dailies  and  weeklies  in 
Ohio  and  adjoining  states. 

N.  W.  Keene,  95  Nassau  street.  New 
York,  is  placing  orders  for  Evan's  Ale. 
This  advertising  is  generally  confined  to 
Eastern  papers. 

The  Citizens'  Library  Association  of 
New  York  is  advertising  through  its 
Philadelphia  office,  119  South  4th 
street,  in  mediums  of  general  circula- 
tion. 

The  Butler  Company,  Butler,  Ind., 
manufacturer  of  the  Record  Bicycle,  is 
advertising  direct  in  monthlies  and 
weeklies. 

E.  T.  Laidley,  Port  Jervis,  N.  Y.,  is 
advertising  a  proprietary  medicine  in 
dailies  in  Pennsylvania  and  adjoining 
states. 

Nichols  &  Treakle,  119  Lasalle  street, 
Chicago,  are  about  to  advertise  Missouri 
lands  in  western  newspapers.  The 
business  will  be  placed  direct. 

The  Home  Study  Association,  19 
East  Huron  street,  Ann  Arbor,  Mich,, 
is  advertising  in  Sunday  papers  and 
weeklies  in  the  west. 


A  DAILY  UNPRONOUNCEABLE. 

Warsaw's  Kuryjera  Warzawski  has 
just  celebrated  its  seventy-fifth  anniver- 
sary. It  began  in  1821  as  a  one  hundred 
and  twenty  line  sheet  printed  on  a  hand- 
press  by  its  editor,  printer  and  compos- 
itor all  in  one.  Only  news  that  the 
censorship  approved  of  could  be  pub- 
lished. It  is  now  to  Poland  what  Le 
Figaro  is  to  Paris,  publishing  two 
editions  daily  with  a  literary  staff  of  two 
hundred  and  ten  persons. 


A  BUCKEYE  INDUSTRIAL  ISSUE. 

The  Newark  (O.)  Daily  Advocate 
issued  an  industrial  number  June  30. 
Numerous  half-tone  illustrations  con- 
nected with  the  industries  of  the  city 
were  given.  Editor  J,  H.  Newton  and 
Business  Manager  A.  H.  Pierson  are  en- 
titled to  credit  for  the  obvious  success 
achieved  by  their  respective  depart- 
ments. 


FORTY  YEARS  YOUNG. 

The  San  Francisco  News  Letter  was 
forty  years  old  July  2.  A  special  edition 
of  unusual  beauty  was  sent  forth  in  cele- 
bration of  the  occasion. 


A  WOMAN'S  SYMPATHY. 

The  Fourth  Estate  has  received 
$5  from  an  anonymous  source  for  Mrs. 
De  Nyse,  whose  present  need  The 
Fourth  Estate  mentioned  in  the  pre- 
ceding issue  in  acknowledging  sums 
previously  received.  The  handwriting 
indicates  that  this  additional  contribu- 
tion is  from  a  feminine  subscriber — no 
doubt  one  of  those  who  have  added  to 
the  graces  of  journalism  by  their  practi- 
cal share  in  its  constant  labors. 


EDITORIAL  HELPS. 


NEW  YORK'S  YIDDISH  PAPERS. 


Three  Dailies  Printed  in  Jargon 
FOR  Circulation  Among  Russian 
Jews. 

The  future  historian  of  the  Jewish 
race  in  the  United  States  will  have  to 
cope  with  a  literature  written  in  a 
dialect  that  will  require  a  good  deal  of 
philological  astuteness  for  its  under- 
standing, says  the  New  York  Sun. 

Take  several  dialects  of  mediaeval 
Germany  and  mix  them  together,  abol- 
ishing as  useless  ballast  all  rules  of 
grammar;  add  some  obsolete  Polish,  a 
trace  of  old  Spanish,  a  little  ancient 
Hebrew,  with  just  a  sprinkling  of  Rus- 
sian, and  you  will  get  something  not  un- 
like  the  jargon  spoken  by  the  un- 
educated Russian  Jew. 

That  jargon,  put  up  in  the  garb  of 
the  quadratic  Hebrew  alphabet  is  the 
dialect  of  the  Yiddish  newspaper.  And 
the  Yiddish  newspaper  not  only  exists, 
but  also  flourishes  and  does  for  the 
Hebrew  immigrant  the  same  thing  that 
the  cultivated  languages  of  Europe, 
England  included,  do  for  the  immigrant 
from  western  Europe,  namely,  it  forms 
a  bond  of  union  between  him  and  his 
land  of  adoption.  It  helps  him  to  under- 
stand the  people  and  the  law  of  the 
land,  and  teaches  him  to  value  his 
newly  acquired  citzenship  and  to  respect 
his  new  rights  and  duties. 

It  is  a  remarkable  fact  that  the  dialect 
of  the  Yiddish  newspaper  and  literature 
in  general  is  that  of  the  Jews  of  middle 
and  western  Russia.  It  is  they  who 
make  that  literature  and  patronize  it. 
There  are  eight  Yiddish  periodicals  in 
the  city  of  New  York  alone,  three 
dailies,  one  monthly  and  four  weeklies. 
And  if  to  these  is  added  the  consider- 
able amount  of  Yiddish  fiction  issued  in 
book  or  pamphlet  form,  it  will  be  seen 
that  the  Russian  Jew  is  fond  of  reading. 

The  first  Yiddish  newspaper,  the 
Yiddishe  Gazetten,  was  established 
early  in  the  seventies,  and  up 
to  this  time,  together  with  the  daily 
Yiddishes  Tageblatt,  continues  to  be  the 
organ  of  the  orthodox  and  well-to-do 
("capitalistic"  in  the  accepted  par- 
lance) Jew.  Both  papers  are  well  edited, 
are  rich  in  news  concerning  Jews  all  the 
world  over,  and  devote  much  space  to 
fiction,  original  and  translated. 


WAS  ABLE  BODIED  WHEN  BORN. 

The  San  Francisco  Daily  Commercial 
News  celebrated  its  twenty-first  birth- 
day July  I  by  issuing  a  52-page  annual 
review,  illustrated  with  half-tone  cuts. 
The  issue  contains  a  history  of  maritime 
affairs  of  San  Francisco  for  the  past 
twelve  months,  besides  a  number  of  spe- 
cial articles  on  leading  shipping  indus- 
tries. 


THEY  GENERALLY  RULE  THE 
STATESMEN. 

The  women  of  Boise,  Idaho,  issued  a 
"women's  edition"  of  the  Boise  States- 
man  June  29.  It  contained  20  pages, 
and  was  creditable  to  "  the  ladies." 
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TFIE  CHICAGO  JOURNAL'S  NEW  HOME, 


TRIUMPHANT  YEAR. 

SPLENDID   NEW  HOME  SHOWS 
THE  CHICAGO  JOURNAL'S 
SUCCESS. 

The  Results  that  Followed  George 
G.  Booth's  Ownership  and  Man- 
agement—Ably Assisted  bv  His 
Brother — New  Ideas  Infuse  En- 
ergy AND  Life— Rapid  Growth  of 
A  Great  Paper. 

The  sale  of  the  Chicago  Mail  to 
George  G.  Booth,  of  Detroit,  and  the 
beginning  of  his  newspaper  career  in 
Chicago,  was  announced  just  about  a 
year  ago  in  these  columns.  A  revolution 
in  methods  began  in  the  Mail  office  at 
once.  New  ideas  were  introduced  into 
Mr.  Booth's  alluring  and  magnificent 
new  field,  and  signs  of  success  were  at 
once  observed  by  those  m  and  out  of 
Chicago  who  were  in  a  position  to 
note  the  newspaper  and  public  affairs  of 
the  great  city  on  the  lake. 

At  the  end  of  six  months  an  import- 
ant surprise  awaited  the  public.  For 
some  weeks  Mr.  Booth  had  been  carry- 
ing on  negotiations  quietly  for  the  pur- 
chase of  the  Chicago  Journal,  but  even 
the  newspaper  men  of  Chicago  were  not 
aware  ot  what  was  going  on  until  the 
completion  of  the  deal  and  the  public 
announcement  had  been  made  that  a 
controlling  interest  in  the  Journal  had 
passed  into  Mr.  Booth's  hands  and  the 
papers  would  be  consolidated. 

From  that  time  on  the  consolidated 
paper  grew  with  greater  vigor.  The 
Chicago  Journal  office  became  a  center 
of  tremendous  newspaper  energy  in  the 
evening  field.  It  carried  a  larger 
editorial  staff,  it  is  said,  than  any  other 
evening  paper.  For  the  second  time  the 
mechanical  plant  and  ihe  facilities  of 
each  department  were  enlarged  to  meet 
the  needs  of  a  rapidly  growing  property ; 
but  it  very  soon  became  evident  that 
larger  premises  would  be  a  necessity, 
and  it  was  not  long  before  visitors  to 
Mr.  Booth's  office  found  his  desk  cov- 
ered  with  building  plans,  and  in  due 
time  the  construction  of  a  fine  new 
edifice  for  the  paper  was  in  progress. 

Recently  the  annountement  was  made 
that  the  Journal  will  occupy  its  new 
quarters  in  or  about  August  and  fittingly 
celebrate  the  beginning  01  a  new  year  111 


RALPH    H.  BOOTH, 

Chicago,  The  new  building  will  be 
one  of  the  best  and  most  complete  news- 
paper offices  in  the  West.  Evrry  modern 
methfd  will  be  introduced  into  the 
mechanical  departments.  An  entire  new 
plant  of  three-decker  Goss  presses  will 
be  located  in  the  basement,  and  to  every 
piece  of  machinery  in  the  building  will 
be  attached  an  electric  motor.  Shafting 
and  belting  will  entirely  disappear. 

The  Journal  was  very  much  in  evi- 
dence  during    the  recent  democratic 


convention.  It  made  a  magnificent 
record  by  the  interesting  char- 
acter and  thoroughness  of  its  reports, 
and  it  attracted  a  great  deal  of 
attention  by  the  excellent  quality  and 
number  of  its  illustrations.  The  cartoons 
were  as  fresh  as  the  news  and  the  artists 
kept  pace  with  the  reporters  in  talent  and 
quickness.  Fresh  illustrations  appeared 
in  nearly  every  extra  edition  issued. 
The  extreme  fairness  of  the  convention 
reports  was  commented  on  by  republicans 
and  democrats,  and  without  a  doubt  was 
a  great  factor  in  the  large  sales  of  the 
entire  week. 

The  Weekly  Journal,  which  is  ex- 
clusively a  financial  and  commercial 
paper  and  ranks  high  as  an  authority  in 
business  affairs,  is  attracting  greater 
attention  than  ever  before  in  its  history. 
The  staff  has  been  doubled  in  all  de- 
partments, the  intention  being  to  give 
Chicago  a  financial  paper  unexcelled  by 
anything  of  its  kind  in  the  country. 

The  labors  called  for  by  the  admin- 
istration of  a  great  daily  are  multiform 
and  incessant.  In  these  Mr.  Booth  has 
efficiently  been  aided  by  Ralph  H. 
Booth,  his  brother,  to  whose  energy  and 
capacity  the  success  with  which  Mr. 
Booth's  ideas  have  been  carried  out  is 
no  doubt  in  a  measure  due. 


PECULIAR  ETHICS  EXPLAINED. 

The  sale  of  Marshall  Gushing 's  Wash- 
ington paper  and  the  establishment  of 
7 he  Washington  Capital,  which  troubled 
the  many  friends  of  Mr.  Gushing,  has 
been  explained  by  Hobart  Brooks,  pub- 
lisher of  the  newspaper,  Mr.  Brooks 
says: 

"  The  Capital  was  sold  under  a  deed 
of  trust.  The  party  purchasing  it  de- 
cided not  to  continue  the  publication  of 
the  paper.  I  made  him  an  offer  for  the 
name  and  good-will  of  The  Capital,  but 
be  declined  even  to  set  a  price.  Then  I 
decided  to  start  The  Washington  Capital, 
intending  to  cover  the  field  formerly 
occupied  by  Marshall  Cushing's  paper, 
and  perhaps  a  little  more.  Mr.  Gushing 
has  a  twenty  weeks'  contract  with  me  to 
edit  7 he  Washington  Capital,  but  no 
one  is  in  any  way  interested  with  me  in 
my  enterprise." 

This  ought  to  be  sufficient. 


JUDGMENT  ENTERED. 

Judgment  for  $15,175  was  entered  last 
week  against  the  New  York  Recorder 
Company  in  favor  of  R.  Hoe  &  Co.  for 
materials  and  repairs  to  presses  for  three 
years  to  March  i,  1895, 


CLUB   OF   AR'lISTS   ON  DAILY 
NEWSPAPERS, 


Joined  by  Leading  Artists  from 
Other  Publications  —  Home  of 
Bohemians. 

Few  people,  perhaps,  are  aware  of  the 
great  importance  the  illustrating  of  the 
daily  newspaper  has  attained  in  the  last 
few  years.  The  history  of  the  gradual 
development  of  the  art,  the  facilities  made 
possible  by  the  continued  improvement 
of  methods,  discoveries  in  photog- 
raphy and  the  astonishing  rapidity  by 
which  the  work  is  executed,  are  all  parts 
of  the  history  of  modern  journalism. 

It  is  no  exaggeration  to  say  that  on 
newspaper  work  alone  two  hundred 
artists  are  employed  in  New  York.  Then 
there  are  the  magazines,  the  weekly  pa- 
pers, the  reviews,  and  all  the  lithographic 
establishments,  with  their  orders,  com- 
mercial and  artistic,  so  it  will  be  seen 
the  number  of  men  is  augmented  to  big 
proportions. 

On  the  southeast  corner  of  Fifth  ave- 
nue and  17th  street,  some  four 
flights  up,  in  a  building  devoted  mainly 
to  studios,  the  Illustrators'  Club  of  New 
York  has  secured  quarters,  consisting 
of  two  large  rooms— studios — delight- 
fully lighted  and  spacious,  while  these 
they  have  fitted  up  with  rugs,  divans 
and  pictures  in  a  Bohemian  way  only 
possible  with  the  genuinely  gifted  artistic 
men.  Nooks  and  corners,  quaint  and 
attractive,  easy  chairs,  and  comfort 
abound.  A  piano  is  here;  sketches 
decorate  the  walls,  and,  in  short,  there 
is  a  general  feeling  of  informality  and 
good  fellowship  everywhere  about  the 
apartment. 

Later,  beginning  possibly  in  the  fall, 
the  club  proposes  10  take  a  building, 
and,  converting  the  upper  part  into 
studios  and  bachelor  apartments  for 
painters,  have  its  quarters  as  it  desires. 
Then,  there  will  be  introduced  a  restau- 
rant and  grillroom,  more  space  will  be 
available,  and  the  organization  will  be 
complete.  Though  but  on  the  threshold 
of  its  career,  the  Illustrators'  Club  has 
ninety  seven  members,  already  a  formid- 
able list,  while  many  more  names  are  up 
for  admission. 

The  charter  of  the  club  is  a  broad  one. 
Artists  are  of  course  primarily  eligible 
and  desired  for  membership,  together 
with  those  persons  who  are  directly 
interested  in  art  in  some  way  or  other. 
Art  clubs  heretofore  have  split  upon  the 
admission  of  a  large  class  of  men,  com- 
ing in  from  motives  of  curiosity  or  a  de- 
sire to  be  with  a  Bohemian  set  of  men, 
but  having  really  nothing  in  common 
with  the  profession,  neither  comprehend- 
ing their  ways  or  being  congenial  in  an 
intimate  association,  and  so  conducing 
in  no  way  to  the  success  ot  the  organiza- 
tion. 

Now,  however,  this  club  proposes  to 
draw  the  lines  sharp  and  clear.  All  who 
are  in,  or  who  may  come  in,  must  in 
some  way  be  directly  in  touch  with  the 
artists.  The  club  will  remain  open  all 
night,  for  the  members,  many  of  them, 
will  be  detained  at  their  offices  until  the 
small  hours  of  the  morning.  Here  they 
may  drop  in,  on  their  various  ways 
home,  for  the  club  will  accommodate 
itself  to  the  needs  of  its  members.  Out- 
of-town  artists  temporarily  in  this  city 
will  receive  its  hospitalities,  and  the 
social  features  will  be  kept  uppermost. 
In  short,  as  the  Players  is  to  the  theat- 
rical profession,  so  the  Illustrators'  will 
be  to  the  artistic. 

Some  of  the  more  successful  news- 
papers keep  astonishingly  large  staffs 
of  artists.  One  prominent  journal  em- 
ploys twenty-seven  men,  another  seven- 
teen, still  another  fifteen,  and  so  on 
down  the  scale.  Besides  these,  there 
are  always  contributors  coming  in  from 
outside,  while  much  syndicate  matter 
is  used.  Salaries  go  as  high  as  5125  a 
week,  though  this  figure  is,  of  course, 
exceptional — perhaps  S50  being  an  aver- 
age for  the  very  good  men.  The  club 
will  send  as  a  body  contributions  in  an 
artistic  way  to  the  Cuban  fair,  to  be 
held  in  this  city  next  month. 
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The  fourth  ESTATE 

A  NBWSPAPRR  FOR  THB 
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SUNBURN  AND  SUCCESS. 

The  hot  weather  is  as  trying  to  the 
editor  as  to  the  various  readers  whose 
duty  it  is  to  keep  themselves  posted  on 
what  he  thinks  as  well  as  of  the  news  of 
current  history.  The  greater  part  of  the 
business  world  even  during  hard  and 
exacting  times  manages  to  get  away  from 
labor  for  a  few  days'  rest.  It  is  a  good 
thing  that  the  editor  and  the  members 
of  his  staff  usually  have  the  same  oppor- 
tunity. 

The  hours  stolen  from  business  are 
not  wasted  at  this  time  of  the  year,  every 
one  adding  to  the  energy  that  will  tell 
in  working  days. 

Skimming  over  the  waters  in  the  sun- 
shine, breathing  in  the  pure  air,  while 
the  skin  tans  to  a  beautiful  brown; 
spinning  along  country  roads  on  the 
modern  two-wheeled  steed;  stretched 
out  on  his  back  and  lazily  dreaming  in 
the  shade,  while  watching  the  white 
clouds  chase  one  another  across  the  blue 
sky;  drinking  in  the  ozone  fragrant  with 
the  odor  of  the  mountain  pine;  casting 
the  line  to  catch  the  speckled  beauties 
ol  rushing  streams:  the  newspaper  man 
13  brought  close  to  Nature,  his  tired 


nerves  soothed  and  his  active  brain 
rested  in  the  renewal  of  old  but  almost 
forgotten  sensations. 

With  the  white  canvass  "spilling 
out,"  the  breezes  sending  his  or  some- 
body else's  yacht  bravely  through  the 
billows  that  sweep  back  in  laughing  rip- 
lets  or  hissing  bubbles,  the  newspaper 
man  momentarily  forgets  the  drudgery 
of  continuous  activity. 

Pushing  the  pedals  as  he  speeds 
over  the  country  lanes  he  is  again  filled 
with  the  joys  and  amusing  sorrows  of 
boyhood. 

Looking  at  the  racing  clouds  he  for- 
gets a  world  of  murder  mysteries  and 
the  other  happenings  that  help  to  make 
the  news,  and  he  knows  that  there  are 
bright  and  pleasant  places  on  earth. 

The  majesty  of  the  mountains  with 
the  balm  of  the  woods  fills  his  soul  with 
noble  hopes  and  vigor  to  pursue  them. 

The  life  of  the  camps  and  on  the 
waters  means  more  than  most  of  us 
think,  more  than  freckled  faces,  blis- 
tered noses,  or  tanned  cheeks.  When 
the  work  is  hardest  in  the  days  to  come 
there  will  be  the  strength  to  stand  it; 
but,  better  than  all,  the  lethargy  conse- 
quent upon  uninterrupted  labors  is  no 
longer  a  horror. 

Our  advice  is  to  take  two  weeks  off. 
Get  away  from  familiar  surroundmgs, 
to  return  ready  (or  any  task  that  must 
be  accomplished. 


ODD  NEWSPAPER  LITIGATION. 

Although  as  a  rule  it  may  not  be  quite 
wise  to  discuss  too  freely  in  print  deci- 
sions made  by  courts  on  general  prin- 
ciples of  law,  it  is  nevertheless  within 
the  province  of  a  class  paper  to  call 
attention  to  rulings  by  judges  on  ques- 
tions connected  with  the  occupation  or 
business  in  which  its  readers  are 
engaged. 

One  of  the  most  original  litigations  on 
record  connected  with  the  newspaper 
business  is  that  which  is  described  in 
this  issue  of  The  Fourth  Estate  as 
having  been  instituted  by  Henry  Wal- 
lace against  the  Homestead,  an  agricul- 
tural weekly  published  at  Des  Moines. 

There  are  several  circumstances  about 
this  litigation  that  would  interest  adver- 
tisers as  well  as  publishers.  For  ex- 
ample, the  evidence  showed  that  the 
paper,  which  has  been  issued  regularly 
lor  many  years,  has  been  in  the  habit  of 
making  truthful  statements  in  regard  to 
its  circulation,  for  a  reference  to  its 
claims  in  past  years  shows  that  they 
correspond  to  the  actual  issues  incident- 
ally disclosed  by  the  evidence  in  Wal- 
lace's suit.  As  less  than  ten  publishers 
out  of  every  ten  always  tell  the  exact 
truth  in  regard  to  the  extent  of 
their  issues,  it  is  pleasing  to 
see  the  Homestead' s  past  veracity 
vindicated,  and  thus  be  commended  to 
the  readers  of  The  Fourth  Est.\te,  to 
all  of  whom  the  truth  is  necessarily 
habitual. 

In  two  particulars,  however,  the  de- 
cision in  the  Homestead  case  does  not 
seem  to  "fit,"  if  reports  at  hand  are 
correct.  The  learned  judge  is  under- 
stood, in  substance,  to  say  10  the  Ho7ne- 
stead's  management:  "Vou  are  mailing 
copies  ot  your  paper  which  you  should 
not  mail  under  an  interpretation  ol  the 
rules  of  the  post-office  department. 
The  latter  may,  therefore,  suspend  you 
from  the  privileges  of  second-class  rnat- 
ter.  That  would  hurt  your  value  as  a 
paper,  and  injure  plaintiff  Wallace,  who 
IS  a  part  owner  of  yourself.  Conse- 
quently you  must  stop  sending  out  the 
extra  copies  to  which  the  post-office 
authorities  might  object." 

The  question  arises:  If  the  Homestead 
is  violating  the  post-office  regulations 
and  rendering  itself  liable  to  exclusion 
from  second-class  privileges,  who  is  to 
pass  upon  that  viMation?  A  court? 
The  federal  laws  give  the  post-office 
officials  all-sufhcient  jurisdiction  and 
power  in  regard  to  any  question  like 
this.  If  sample  copies  are  wrongfully 
being  sent  by  a  paper  through  the 
mails  at  second-class  rates,  the  post- 
office  officials  are  the  persons  to  become 
aware  of  the  fact  and  take  steps  to 
punish  the  offending  publisher.    If  they 


arrive  at  no  consciousness  of  a  viola- 
tion in  regard  to  a  particular  paper, 
there  is  no  violation,  for  the  depart- 
ment's jurisdiction  of  these  matters  is 
peculiarly  exclusive,  while  its  action  is 
conclusive.  If  the  post-office  men  had 
realized  that  there  was  a  violation,  they 
would  have  stopped  the  mailing  of  the 
extra  copies  complained  of.  Obviously, 
they  issued  no  order  to  that  effect,  for  if 
they  had,  that  order  would  itself  have 
ended  the  extia  copies,  and  it  would  not 
have  been  necessary  for  Wallace  to  get 
an  injunction  from  a  judge  to  stop  their 
mailing.  It  is  assumed  that  the  mailing 
was  contrary  to  postal  regulations,  but 
the  question  is,  why  was  the  slow  and 
costly  machinery  of  a  law  court  resorted 
to  when  any  one  interested  could  have 
secured  a  cheap,  simple  and  quick  rem- 
edy by  presenting  the  facts  to  the  Des 
Moines  postmaster? 

Could  any  court  make  itself  a  substitute 
for  the  post-office  department  as  an  in- 
terpreter of  and  correcting  agent  in 
respect  to  post-office  regulations? 

The  fact  that  the  mailing  of  the  extra 
copies  would  have  been  absolutely  legal 
by  fixing  a  cent  stamp  on  each  one  does 
not  seem  to  have  been  brought  to  the 
front,  if  the  accounts  received  are  com- 
plete. It  was  an  important  one.  It 
might  have  been  proved  that  the  direct 
pecuniary  benefit  derived  from  the  send- 
ing out  of  the  extra  copies  would  exceed 
the  cost  of  a  cent  stamp  on  each  sample 
copy. 

For  example,  it  might  have  been  made 
clear  that  an  advertiser  will  not  pay  as 
much  for  advertising  space  in  an  issue  of 
15,000  copies  weekly  to  subscribers  as 
for  space  in  an  issue  of  30,000  copies 
weekly,  even  if  half  of  that  issue  should 
be  sent  to  persons  not  actually  subscrib- 
ers. The  Homestead,  it  must  be  remem- 
bered, has  generally  been  thought  quite 
a  clever  journal,  interesting  to  the  farm- 
ers or  live  stock  men  of  its  territory,  and 
not  a  mere  "  advertising  scheme." 

The  decision  in  this  case,  as  in  several 
other  recent  cases,  would  seem  to  indi- 
cate that  judges  are  sometimes  per- 
mitted, in  suits  affecting  newspapers,  to 
remain  without  sufficient  proof  or  data 
as  to  what  the  law  calls  the  "  customs  of 
trade,"  which  " customs  "  occasionally 
put  an  entirely  different  light  on  ap- 
parent facts.  The  "trade  customs"  of 
the  newspaper  business  should  be  made 
more  clear  than  they  are  apt  to  be  in 
these  litigations. 

In  this  connection  it  is  interesting  to 
note  that  several  members  of  the  Amer- 
ican bar  have  decided  to  accumulate 
"points"  about  the  newspaper  and  ad- 
vertising business  in  order  to  be  better 
able  to  aid  clients  in  the  attainment  of 
justice. 

It  is  understood,  for  example,  that 
William  O,  Campbell,  of  the  New  York 
bar,  one  of  the  attorneys  tor  the  New 
York  World,  is  making  a  specialty  of 
newspaper  cases,  Philip  C.  Carpenter, 
of  the  same  city,  is  sometimes  spoken  of 
as  a  counsellor  who  is  in  touch  with  vari- 
ous phases  of  newspaper  controversy,  and 
an  advertising  man,  John  A.  Murray, 
who  is  also  an  LL.B.,  and  has  been  con- 
nected with  the  New  York  Telegram 
and  other  papers,  has  decided  to  devote 
himself  exclusively  to  cases  connected 
with  advertising  contracts. 


RECENT  ACCOMPLISHMENTS. 

The  great  political  conventions  are 
over,  and  the  Nation  has  paused  to 
agitate  its  mind  over  the  proper  course 
ot  procedure  at  the  polls.  It  is  well 
at  this  moment,  when  politics  makes 
the  news  of  the  day  and  the  various 
editors  are  opening  the  batteries  of  their 
intellectualities  in  the  controversies  of 
the  campaign,  to  stop  and  consider  how 
admirably  the  papers  have  behaved  in 
the  recent  past. 

Never  were  political  conventions  more 
graphically  or  accurately  reported — the 
news  being  not  only  prompt  and  effi- 
cient, but  exhaustive  in  detail,  as  well 
as  picturesque  in  description.  The 
space  used  in  narration  was  not  much 
greater  than  in  the  past;  but  there  was 
more  told,  and  it  was  much  better  put. 


Incidents  of  gushing  were  the  ex- 
ceptions.  The  word-paintings  of  the 
conventions  were  truly  artistic. 

The  newspaper  readers  from  one  end 
of  the  land  to  the  other  were  actual  wit- 
nesses of  the  performances  of  their  repre- 
sentatives in  the  nominating  scenes. 

The  sweltering  thousands  whose  en- 
thusiasm often  made  necessary  threats  of 
clearing  the  galleries,  shouted  and 
shoved,  and  even  swore,  while  the  citi- 
zen at  home,  comfortable  in  his  rocking 
chair,  felt  his  pulses  beat  with  patriotic 
ardor  according  to  his  political  persua- 
sion. 

He  saw  more  than  any  one  person 
could  take  in  at  the  great  political  gath- 
erings, and  he  heard  the  speeches  with 
far  greater  distinctness.  He  experienced 
the  emotions  of  thrilling  moments,  and 
was  not  wearied  with  the  long  waits  in- 
cident to  the  proceedings. 

He  needed  but  little  imagination  to  be 
one  of  the  multitude  witnessing  the  con- 
ventions, and  he  had  all  the  excitement, 
felt  all  the  thrills  of  hypnotic  eloquence. 
He  read  the  roll-call  ol  the  states,  each 
bringing  to  mind  some  inspiring  chap- 
ter in  the  story  of  liberty. 

He  was  moved  with  the  sentiments 
of  partisan  fanaticism,  crowded  into  the 
columns  telegraphed  from  St  Louis  and 
Chicago.  It  is  true  that  he  missed  the 
long  journeys,  the  torrid  heat  and  the 
discomforts  of  convention  halls.  The 
press  had  put  in  his  hands  the  informa- 
tion of  every  moment  of  convention  hap- 
penings, its  representatives  undergoing 
the  discomforts  of  actual  presence. 

There  is  only  one  explanation  for  the 
splendid  accomplishments  of  journalism 
in  the  national  conventions.  The  train- 
ing of  years  and  the  experience  of  the  past 
were  helped  by  the  marvelous  advance 
in  the  mechanical  side  of  newspaper 
making,  and  the  newspaper  man  him- 
self was  an  evidence  of  evolution. 

The  veterans  improved  on  their  past, 
and  the  recruits  did  better  than  men  did 
in  other  days.  The  science  of  news- 
paper making  advances,  and  this  truth 
has  never  had  better  illustration 
than  in  the  reports  by  both  of  the  great 
news-gathering  organizations — the  Asso- 
ciated and  the  United  Press — and  the 
graphic  accounts  of  the  special  corre- 
spondents. 

The  work  done  in  Chicago  and  St. 
Louis  was  collectively  splendid.  The 
necessity  of  top  speed  in  writing  and 
rushing  matter  through  never  worried 
the  newspaper  men,  but  made  more  terse 
and  vividly  alive  their  accounts.  Un- 
fortunately, the  artists  could  not  tele- 
graph their  drawings,  and  these  lost  the 
luster  of  timeliness.  Taking  into  ac- 
count the  rush  necessary  to  catch  the 
mails,  a  fair  share  of  the  glory  of  ac- 
complishment is  due  to  the  illustrators. 


NOTE  AND  COMMENT. 

The  Scranton  Truth,  in  an  issue  last 
week,  reproduces  the  idealization  of  the 
press  which  won  the  first  prize  in  The 
Fourth  Estate's  prize  competition. 
The  Truth  gracefully  says  of  this  work: 

"  The  Fourth  Estate  is  entitled  to 
credit  for  this  superb  illustration  of  the 
spirit  of  true  journalism.  It  is  an  ex- 
alted type  of  an  exalted  profession;  the 
embodiment  of  lofty  ideal;  the  expres- 
sion of  high  achievement  along  lines 
that  are  worthy  of  the  noblest  efforts  of 
the  noblest  minds.  The  sun  has  its  spots 
and  journalism  is  not  without  its  abuses, 
but  with  its  marvelous  modern  facilities 
for  world-wide  usefulness  the  news- 
paper of  to  day  is  capable  of  great 
things,  and  its  mission  is,  as  the  expres- 
sive title  of  the  picture  puts  it,  Forever!" 

The  Chicago  Record  is  always  original 
and  cleverly  useful.  With  the  beginning 
of  the  presidential  campaign  the  Record 
has  sent  out  in  pocket  form  the  complete 
congressional  election  returns  of  1894 
for  all  parties,  and  the  popular  vote  and 
electoral  vote  for  President  in  1888  and 
1892.  The  Record  is  first  in  the  field 
with  an  advertisement  of  such  value  that 
it  must  be  popular  in  every  State  of  the 
Union. 

It  is  but  fair  to  say  of  the  New  York 
Press  that  it  is  doing  wonders  with  its 
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Sunday  editions.  This  is  particularly 
true  ot  its  illustrations,  which  must  take 
high  rank  with  the  best,  not  excepting 
the  art  work  ot  the  great  weeklies  and 
magazines.  The  drawings  are  both 
clever  and  clean. 


A  feature  in  the  New  York  IVorld  has 
been  its  colored  supplement,  and  the 
feature  of  the  supplement  has  been  the 
Hogan's  Alley  demonstrations,  drawn 
by  K.  F.  Outcault.  There  is  a  laugh  for 
every  one  ot  the  many  laces  in  these 
cartoons.  Particularly  pleasing  has  been 
a  jolly  baby  in  a  yellow  gown. 

A  manufacturer  of  campaign  buttons 
is  using  this  figure,  and  on  the  dress  are 
the  words,  "  Hogan's  Alley  out  for  Mc- 
Kinley."  They  have  caught  the  popu- 
lar laiicy,  much  to  the  artist's  profit  and 
pleasure.  The  button  business  must  now 
be  regarded  as  one  of  the  perquisites  of 
the  illustrators'  end  of  journalism. 


The  controlling  interest  in  the  Boston 
Daily  Traveler  is  for  sale.  The  fact 
will  interest  the  many  persons  who  are 
aware  of  the  high  position  the  Traveler 
has  long  occupied  in  New  England 
journalism. 

The  paper  has  been  able  to  maintain 
for  many  years  an  excellent  standing  in 
a  city  which  requires  much  of  its  news- 
papers, and  it  would  seem  that  for  a  man 
or  group  of  men  with  capital  the  oppor- 
tunity is  a  good  one. 

The  matter  is  in  the  hands  of  C.  E. 
Hasbrook,  who  can  be  communicated 
with  at  the  paper's  office  in  Boston. 


The  Louisville  Courier. yournal  main- 
tains the  excellence  of  the  half  tone  sup- 
plement sent  out  regularly  with  its 
Sunday  issue.  The  subjects  are  mainly 
local,  but  fertility  is  exhibited  in  the 
choice  ot  subjects.  The  illustrations  in 
the  issue  for  July  5  included  pictures 
of  half  a  dozen  different  teams  (with  the 
Vehicles)  used  for  pleasure  driving  by 
Louisville  citizens. 


PLAYING  WITH  A  PROFESSION. 

A  fish  story  that  bears  no  taint  of 
truth-twisting  is  being  told  about  New 
York's  Park  Row,  and  it  deals  with  ad- 
vertising angling.  The  story  runs  that 
"Josh,"  an  old  Long  Island  fisherman, 
who  makes  his  living  helping  others  to 
capture  the  denizens  of  the  deep  blue 
sea,  found  that  there  were  less  customers 
than  fish. 

He  knew  W.  W.  Hallock,  the  popular 
eastern  representative  of  the  A.  N. 
Kellogg  Newspaper  Company,  and  when 
they  were  fishing  together  he  told  his 
troubles.  Now  Mr.  Hallock  is  not  only 
a  good  fellow,  but  an  artist  at  baiting  the 
tilver  hook  of  advertising.  His  talents 
have  never  interfered  with  his  amiabil- 
ity, and  he  made  an  ad  for  "Josh," 
with  the  result  that  the  fisherman  has 
more  trade  than  he  can  conveniently 
handle.  We  give  the  ad  as  a  sample  of 
genius  in  her  merrier  moods.  It  is  as 
follows: 

PISCATORIAL. 
Some  of  the  people  can  catch  fiih  all  (he  time, 
And  all  Ihe  people  can  catch  fish  some  of  ihe 
time; 

But  all  the  people  can't  catch  fish  all  the  time 
Unless  they  go  fishing  with  Josh  Fournier. 

JOSH  CAN  TAKE  YOU  WHERE  THEY  SWIM. 

T  he  expre»sion  "  some  days  you  can't  catch 
a  fish  "  don't  apply  to  Josh,  because  there  are 
no  such  days  in  his  calendar. 

When  you  want  to  go  fi->hing  to  catch  fish, 
wtiie.  telegraph  or  send  a  telephone  message 
(prepaid)  to 

JOSH  FOt/RNlER,  EAST  MARION,  L,  I., 
AND  MAKE  A  DATE. 

He  is  busy,  and  if  you  want  him  you  must 
speak  ahead. 

When  you  go,  take  one  or  two  frisnds,  but 
don't  take  a  crowd. 

I  ake  your  lunch.    You  will  need  a  good  one. 

And,  m  this  connection,  it  is  always  wise  to 
provide  against  the  bite  ol  the  deadly  sea- 
serpent. 

If  your  fiihing  experience  is  limited,  and  you 
don't  understand  how  to  do  this,  ask  josh. 
Wear  old  clothes. 

Don't  bother  to  take  fishing  tackle  unless  you 
want  to. 

You  will  find  boat,  bait,  lines,  lead  and  luck 
awaiting  your  arrival. 


PURhLY  PERSONAL. 

Col.  J.  E.  MacGowan,  editor  of  the 
Chattanooga  7 lines,  made  an  unusually 
interestirig  address  to  the  editors  of 
Tennes-see  as  president  of  the  Tennessee 
Press  Association  at  the  recent  annual 
meeting  ot  that  body. 


E.  Burke  Scott,  the  press  agent  for 
Hammerstein's  Olympia  Roof  Garden 
in  New  York,  is  acquiring  additional 
reputation  by  the  graphic  way  in  which 
he  presents  to  New  York  and  its  visitors 
irom  "  out-of  town  "  the  attractions  to 
be  (ound  at  the  Olympia  Roof  Garden. 
"They  say"  almost  everybody  in  New 
York  goes  to  Olympia  now  and  that 
the  large  attendance  is  due  not  solely  to 
the  undeniable  talent  of  Fregoli  and 
other  artists,  but  in  part  to  the  clever 
manner  in  which  Mr.  Scott  handles  the 
announcements  of  the  performance. 


Col.  Thomas  Walker,  a  newspaper 
man  who  is  well  known  in  Kentucky, 
and  has  done  good  work  on  Lexington 
dailies,  took  editorial  charge  ot  the  Ash- 
land Daily  Repitblican  last  week. 


Editor  Samuel  Ritchie  of  the  New- 
burgh  (N.  Y.)  Journal  celebrated  his 
sixtieth  birthday  a  few  days  since.  Mr. 
Ritchie  is  a  veteran  in  the  newspaper 
business,  but  is  said  to  do  even  more 
work  than  at  any  earlier  period  of  his  life. 


Charles  A.  Wormley,  city  editor  of  the 
Upper  Sandusky  (O.)  Daily  Union,  was 
married  recently  to  Miss  Grace  Kenan. 


Oliver  L.  Hall,  city  editor  of  the  Rock- 
land (Me.)  Star,  has  been  made  manag- 
ing editor  of  the  paper.  S.  D.  Graves, 
who  has  been  connected  with  the  Star 
since  its  foundation,  has  resigned. 


W.  F.  Salter  succeeds  Augustine 
Davis  as  editor  of  the  Uepew  (O.)  Herald. 


C.  M.  Freeman,  business  manager  of 
the  New  York  Journal,  is  on  his  vaca- 
tion at  the  Rangeley  Lakes.  S.  S.  Cham- 
berlain, managing  editor,  is  enjoying  a 
rest  on  the  Saugenay  River. 


L.  R.  E.  Paulin  and  Allen  Kelly  have 
retired  from  the  editorship  of  the 
Albuquerque  Democrat,  being  succeeded 
by  W.  b.  Burke. 


Charles  A.  Ward  succeeds  Edward 
H.  Waples  as  editor  of  the  Ann  Arbor 
(Mich.)  Democrat. 


Frederick  H.  Roberts,  formerly  editor 
of  the  Owensboro'  (Ky.)  Tribune,  has 
been  appointed  private  secretary  to 
Governor  Bradley  of  Kentucky. 


Rev.  C.  A.  Bickford,  editor  of  the 
Morning  Star,  Boston,  sailed  from  the 
latter  city  for  Europe  recently  and  will 
make  quite  a  tour  through  the  more  in- 
teresting parts  of  Europe. 


Alfred  Fox,  editor  of  the  Yonkers 
Herald,  was  married  July  9  to  Miss 
Elizabeth  Drummond  Wiley. 


J.  A.  Mitchell,  editor  of  Life,  con- 
tributes to  the  August  number  ot  Scrib- 
ner'' s  a  farcical  satire  called  "Mrs. 
Lofter's  Ride,"  giving  the  amusing  ad- 
ventures of  a  New  York  woman  of  fash- 
ion on  a  cable-car. 


C.  F.  Berry  has  taken  charge  of  the 
circulation  department  of  the  Cleveland 
Recorder. 

Colonel  A.  H.  Belo,  of  the  Galveston 
News  and  Dallas  News,  is  now  occupy- 
ing his  cottage  at  Saranac  Lake. 


Miss  Beatrice  Sturges,  of  Atlanta,  a 
young  lady  who  has  done  some  clever 
work  for  magazines,  is  now  assistant 
editor     Peterson' s  Magazine. 


OBITUARY  NOTES. 

George  F.  Helms,  telegraphic  editor 
of  the  New  York  Herald,  died  in  the 
New  York  Hospital  July  11,  of  heart 
failure,  about  one  hour  after  he  was 
stricken  at  his  desk  in  the  Herald  edi- 
torial rooms.  Mr.  Helms  had  been  suf- 
fering lor  some  time  from  severe  head- 
aches and  heart  depression.  A  few 
days'  illness  from  pneumonia  in  January 
left  him  somewhat  weaker  than  for- 
merly. Mr.  Helms  joined  the  Herald 
staff  last  August.  He  came  from  the 
Philadelphia  Press,  where  he  had  been 
assistant  news  editor  and  also  exchange 
editor.  Prior  to  that  he  had  been  for 
thirteen  years  with  the  Pottsville  (Pa.) 
Evening  Chronicle. 

Charles  Ketcham  Dabney  died  re- 
cently in  Brooklyn.  He  was  at  one 
time  connected  with  the  advertising  de- 
partment of  the  Bookseller  and  Sta- 
tioner. In  1891  he  started  a  fortnightly 
book  trade  journal  entitled  The  Pub- 
lisher. More  recently  Mr.  Dabney  acted 
as  agent  in  Connecticut  for  the  Century 
Company's  subscription  books,  besides 
acting  as  agent  for  the  Forum  and  the 
Banking  Law  Journal. 


Mrs.  Mary  Oliphant  Williamson, 
editor  of  the  Hattiesburg  (Miss.)  Demo- 
crat, died  suddenly  in  a  restaurant  in 
Mobile  July  5.  She  was  considered 
one  of  the  most  talented  women  of  her 
state,  and  two  years  ago  gave  a  very 
able  address  on  "The  Newspaper  of  To- 
Day  "  before  the  Mississippi  State  Press 
Association,  of  which  she  was  a  mem- 
ber. 


James  W.  Ewing,  said  to  be  the 
oldest  newspaper  man  in  Texas,  died  at 
Palestine  in  that  state  recently.  Mr. 
Ewing  was  editor  of  the  Palestine 
Advocate  and  had  been  connected  with 
that  paper  more  than  forty  years. 


Otto  Kersting,  who  had  for  seventeen 
years  been  connected  with  the  editorial 
staff  of  the  St.  Louis  Amerika,  died 
suddenly  in  St.  Louis  July  3.  Mr. 
Kersting  for  a  long  time  was  city  editor 
of  the  Amerika. 


Frank  A.  Mantz,  a  quite  well-known 
newspaper  man,  whose  latest  work  was 
done  on  the  Binghamton  (N.  Y.)  Leader 
and  Albany  Union,  died  at  Saranac  in 
the  Adirondacks  some  days  ago. 


C.  H.  Monger,  editor  of  the  Anamosa 
(la.)  Journal,  died  in  that  town  July  3. 
He  was  at  one  time  editor  in  chief  of  the 
Dubuque  Herald  as  well  as  other  west- 
ern dailies. 


John  F.  Bramwell,  formerly  publisher 
for  a  period  of  five  or  six  years  of  the 
Corunna  (Mich.)  Independent,  died  in 
that  town  a  few  days  since. 


Joseph  F.  Barnes,  of  Indiana,  Pa., 
who  had  done  considerable  newspaper 
work,  including  work  on  Pittsburg 
newspapers,  died  July  5. 

John  Flaugher,  editor  of  the  Colum- 
biana (O.)  Independent  Register,  one  of 
the  oldest  editors  in  the  state,  died  last 
week. 

B.  F.  Sheetz,  editor  of  the  Leesburg 
(Va.)  Mirror,  died  recently  at  the  age 
of  sixty-six. 

P.  L.  Doyle,  of  the  Potsdam  (N.  Y.) 
Recorder,  died  July  6  after  a  very  brief 
illness. 


THE  GRAND  RAPIDS  DEAL  IS 
CONSUMMATED. 
The  negotiations  pending  last  week 
for  the  purchase  of  practically  all  the 
stock  of  the  Grand  Rapids  Democrat 
have  been  consummated,  and  the  stock 
transferred,  I.  M.  VVeston  retaining  filty 
shares.  Willard  Butler,  formerly  of 
Washington,  has  taken  the  business 
management  of  the  paper,  and  John  A. 
Russell,  of  Detroit,  will  visit  the  city 
each  week  to  superintend  the  affairs.  J. 
Clark  Sproat  is  placed  in  management 
of  the  circulation. 


QUICK  WORK  WITH  LINOTYPES. 


Reporters  Compose  The  "Story" 

AND  Sl.MULTANEOlISLV  SeT  It. 

The  Fort  Smith  (  Ark.)  Daily  Ne70s 
Record  has  ju.st  done  some  very  clever 
work  with  its  two  linotypes,  which,  it 
is  said,  it  was  the  first  paper  in  its  state  to 
use. 

A  reporter  for  the  News  Record  was 
present  at  the  execution  in  Fort  Smith 
one  day  last  week  of  five  outlaws.  The 
drop  fell  at  i  :26,  and  the  reporter,  in  less 


A.  J.  KENDRICK. 

than  five  minutes,  had  reached  the  News 
Record  composing-room.  A  moment 
later  he  was  seated  at  one  of  the  lino- 
type machines. 

Without  stopping  to  write  out  his 
manuscript,  he  set  up  the  first  half  of 
the  three-column  account  of  the  hang- 
ing, composing  it  as  he  went  along.  The 
polished  magazine  of  the  machine  is 
said  to  have  fairly  rained  brass  matrices, 
as  the  story  of  the  execution  went  into 
type.  Before  the  last  body  had  been 
cut  down,  this  section  of  the  story  was 
in  type. 

In  the  meantime,  another  reporter, 
who  also  represented  the  News  Record 
as  well  as  several  other  papers,  had  re- 
mained to  attend  to  the  closing  scenes  of 
the  execution.  As  soon  as  the  five  bodies 
were  cut  down,  he  hurried  to  the  News 
Record  office,  wrote  out  his  "copy," 
and  between  the  two  linotype  machines, 
it  did  not  take  very  long  to  finish  up  the 
balance  of  the  story,  and  in  a  few 
minutes  the  type  was  in  the  forms.  A 
little  later  and  the  press  was  grinding 
out  the  copies,  which  were  soon  being 
sold  om  the  street  and  hurried  away  to 
the  mail  trains. 

The  News  Record  is  known  as  one  of 
the  "  hustling  "  papers  of  Arkansas.  It 
is  published  and  owned  by  A.  J.  Ken- 
drick,  a  talented  and  progressive  news- 
paper man,  who  was  well  qualified  to 
secure  and  is  amply  fitted  to  increase 
the  present  popularity  and  standing  of 
the  News  Record. 


PRINTING  MAIL  ADDRESSES  ON 

LINOTYPES. 

It  is  announced  that  Emil  Meier  and 
Henry  A.  Landman  have  invented  a 
new  machine  adapted  to  print  from  lino- 
types, and  especially  designed  to  print 
envelopes,  wrappers,  etc.,  on  which  ad- 
dresses are  usually  written. 

It  has  an  efficient  gripping  mechan- 
ism to  hold  the  linotypes  while  in  use,  a 
simple  feed  mechanism  to  carry  the  envel- 
I  opes  or  other  blanks  through  the  ma- 
j  chine,  an  automatic  feed  delivering  the 
linotypes  successively  to  the  grippers  on 
the  printing  cylinder,  with  efficient 
means  for  ejecting  them  after  use,  when 
they  may  be  quickly  taken  up  and  rear- 
ranged for  further  work.  The  machine 
is  adapted  to  print  rapidly  and  well, 
and  linotypes  may  before  long  have  to 
be  a  part  of  an  addressing  agency's 
outfit. 
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ADVERTISING  MEDIUMS. 

YOU  CAN 

COVER  THE  FIELD 

most  completely  as  far  as 
WASHINGTON 
concerned    by  placing 
advertisement   in  the 


IS 

an 


EVENING  STAR. 


Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores — occupied  by  white 
persons,  A  record  unequaled  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building, 

New  York  Representative. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  400,000  daily. 


Gross  rate,  75  cents  per  line.   Average  contract, 
about  50  cents  per  line. 

"Nkw  England's  Grhatest  Newspapbr." 

The  BOSTON  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials  : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  power. 


NEW  FEATURES  FOR  "96." 

A  TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening    Field.    The  other  reason  is 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers,  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers, 

350,000  DAILY 

is  the  guarantee!  circulation  of  the 
Scripps-McRae  League. 

CINClNNAl  l  POST, 

ST.  LOUIb  CHRONICLE, 
CLEVELAND  PRESS. 
KENTUCKY  POST. 
For  rales,  sample  copies,  etc.,  write 
E.  T.  PERRY,  S3  Tribune  Building,  New  York. 

CHICAGO 

JOURNAL. 

Oldest  and  best 

HOME  NEWSPAPER. 


A  DVERTISlNGin  newspapers ot  "known  cir- 
culation"  means  "BUSiNBSS."   For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bune Bldg..N.Y.  ChamberorCommerce.  Chicaeo, 

HTHE  FOURI  H  ESTATE  is  ihe  best  medium 
for  presenting  to  advertisers  the  advantages 
of  any  publication  as  an  advertising  medium. 


WHEEL  HAS  WOES  FOR  ONCE. 


But  It  Is  Only  Because  Everyhody 
Reads  Ads— Great  Results  from 
Publicity. 

A  neat  game  has  just  been  played  in 
New  York  which  was  remarkably  suc- 
cessful, simply  because  of  the  ease  with 
which  wide  attention  can  be  secured 
nowadays  for  an  advertisement  with  act- 
ual elements  of  attraction,  particularly  if 
it  is  connected  with  bicycling. 

A  man  of  about  thirty- five  approached 
the  janitor  of  the  building  No.  90  Nas- 
sau street,  New  York,  July  i,  and  asked 
for  an  office.  He  said  he  was  from 
Boston,  and  that,  having  some  spare 
cash,  he  had  taken  advantage  of  the 
failure  of  a  bicycle  concern  at  the  Hub 
to  buy  a  lot  of  sundries  for  a  "song." 
He  wanted  to  dispose  of  them.  Could 
he  get  quarters  in  the  building  lor  a 
few  days  ?  The  janitor  believed  he 
could. 

The  janitor  took  him  to  the  rooms  of 
Klein  &  Reeves,  diamond  setters  on  the 
sixth  floor.  '1  hey  soon  made  an  ar- 
rangement  with  the  caller,  who  gave 
the  name  of  J.  C.  Ward,  whereby  he 
was  given  desk  room  for  a  week  Irom 
July  7  for  $5  spot  cash. 

Bright  and  early  on  Monday  Mr. 
Ward  was  on  hand,  with  an  assistant, 
only  known  as  George.  The  latter  took 
from  a  satchel  and  arranged  in  attract- 
ive array  on  a  bench  a  lot  of  bicycle  sun- 
dries. 

On  the  preceding  day  Mr.  Ward  had 
caused  to  be  published  m  some  of  the 
Sunday  papers  an  advertisement  offer- 
ing $4.60  worth  of  bicycle  sundries  for 
$1.20.  The  advertisement  was  signed 
by  the  "Bicycle  Sundry  Mfg.  Co." 

While  Mr.  Ward  and  his  assistant 
were  at  No.  90  Nassau  street  long  before 
the  hour  that  witnessed  the  appearance 
of  Mr.  Klein  and  his  partner,  they  did 
not  reach  there  any  too  soon.  The  ele- 
vator man  could  not  understand  what 
was  going  on.  His  cage  was  going  up 
and  down  all  the  time,  and,  being  small, 
it  was  uncomfortably  crowded  on  every 
trip  up.  1  he  very  large  majority  of  the 
elevator  man's  passengers  were  wheel- 
men eager  to  secure  the  remarkable 
bargain  offered  by  the  "  Bicycle  Sundry 
Mfg.  Co." 

Mr.  Ward  received  them  all  very  cour- 
teously, exhibited  his  samples,  and  the 
orders  flowed  in  so  rapidly  that  he  and 
his  companion  had  to  take  separate 
receipt-books  to  accommodate  the 
crowd.  Some  demurred  to  paying  cash 
in  advance  and  wanted  the  goods  sent 
C.  O.  D.  Mr.  Ward  did  not  seem  at  all 
offended.  Not  a  bit  of  it.  He  simply 
explained  that  he  had  sent  cash  with 
the  orders,  that  he  had  no  time  to 
spare,  and  if  his  callers  did  not  want  to 
pay  him  on  leaving  the  order  would 
they  kindly  step  aside  and  allow  others 
to  secure  the  extraordinary  bargain  ? 
Of  course  the  bait  took,  and  ali  left 
$1.20  each  and  took  a  receipt. 

Nearly  all  of  Monday  Ward  and  his 
assistant  were  so  busy  filling  out  re- 
ceipts and  making  change  that  they  did 
not  have  time  to  open  the  big  batch  of 
letters  that  came  with  every  mail.  Mat- 
ters were  much  the  same  on  Tuesday, 
but  on  Wednesday  there  was  a  let-up. 
On  Thursday  the  desk  was  deluged  with 
mail. 

Mr.  Ward  had  promised  that  the 
goods  would  be  delivered  at  the  pur- 
chaser's address  within  tortyeight 
hours  of  the  purchase.  The  agreement 
was  not  kept,  and  some  of  the  dupes 
began  to  make  their  appearance  on 
Thursday  and  find  fault  because  of  the 
non-receipt  of  the  articles. 

But  Mr.  Ward  was  equal  to  the  occa- 
sion. He  explained  that  there  had  been 
such  a  rush  of  orders  that  it  was  simply 
a  physical  impossibility  to  forward 
them  to  Boston,  but  he  had  put  two 
young  men  at  work  at  his  hotel,  and  he 
was  satisfied  that  they  had  made  head- 
way enough  to  warrant  a  guarantee  that 
the  sundries  would  surely  reach  them  on 
Saturday. 

Mr.  Klein  is  a  wheelman,  and  out  of 
the  $5  Ward  paid  him  he  returned  $1.20 
for  a  set  of  the  sundries.    Klein  was 
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willing  to  take  the  sample  lot,  but  Ward 
told  him  that  as  business  had  been  so 
good  and  Klein  so  kind  he  would  send 
him  a  special  set  that  had  been  on  exhi- 
bition at  the  World's  Fair.  Mr.  Klein 
still  holds  the  receipt  and  does  not  ex- 
pect the  sundries. 

Mr.  Ward  took  his  samples  away  on 
Friday,  saying  he  had  disposed  of  his 
aggregate  purchase.  He  called  on  Sat- 
urday and  very  eirly  yesterday  morn- 
ing and  took  away  what  mail  there  was. 

It  was  said  that  Ward  sold  over  one 
thousand  sets  of  sundries  for  cash.  Up 
to  the  present  none  has  been  delivered. 

Ward  is  described  as  about  5  feet  9 
inches  tall,  medium  build,  regular  fea- 
tures, heavy,  sandy  mustache  and  well 
dressed  in  dark  clothes.  Probably  he 
will  endeavor  to  carry  out  the  same 
scheme  in  other  cities. 


"SILENT  PARTNERS"  OF  RIS- 
ING EDITORS. 

In  editorial  work,  as  in  nearly  all 
other  labor,  experience  is  something  for 
which  there  is  no  substitute.  Vigor, 
talent,  ambition  and  industry  may  do 
their  best  and  yet  they  cannot  accom- 
plish as  much  as  they  can  if  long  ex- 
perience be  added. 

It  is  undeniable,  of  course,  that  as  ex 
perience  becomes  mature,  the  physical 
capacity  to  bear  the  heavier  labors  of 
life  grows  less.  In  fact,  the  experience 
is  acquired  only  at  the  expense  ol  vitality 
and  nerve  force,  and  a  point  is  finally 
reached  at  which  it  seems  wise  to  forego 
the  more  active  work  connected  with 
business  or  daily  occupation,  even 
though  the  lund  ot  rtxperience  be  at  its 
highest  point. 

rhere  are  still  in  direct  touch  with  the 
affairs  of  the  editorial  office  or  the  news- 
paper counting  room  men  who  have  re- 
tired from  active  labor,  but  whose  ad- 


vice is  valuable  to  the  younger  men  who 
have  assumed  the  heavy  work. 

Veterans  of  this  degree  are  to  be  found 
in  New  England  as  well  as  in  Pennsyl- 
vania and  in  Iowa  as  well  as  Missouri  or 
any  other  state. 

Among  the  veteran  journalists  who 
are  out  of  the  harness  but  not  dead  to 
editorial  life  in  Ohio,  for  example,  is 
Archibald  McGregor,  who^e  portrait  ap- 
pears in  this  issue  and  who  is  a  resident 
of  Canton,  William  McKinley's  home. 
For  forty  years  he  was  editor  of  the 
Stark  County  Democrat,  one  of  the  lead- 
ing newspapers  of  eastern  Ohio.  When 
the  daily  edition  of  the  paper  was  es- 
tablished, about  fifteen  years  ago,  Mr. 
McGregor  was  chosen  editor  and  filled 
the  chair  with  credit  and  honor  until 
1888,  when  he  retired  on  account  of  ill 
health.  Since  his  retirement  from  active 
writing  his  health  and  strength  have  re- 
turned, and  to-day,  though  in  his  sev- 
enty-eighth year,  Mr.  McGregor  still 
takes  a  deep  interest  in  public  affairs. 
Though  not  formally  identified  in  any 
way  with  the  paper  he  helped  to  estab- 
lish, he  contributes  many  special  articles 
on  local  and  state  and  national  politics. 

Mr.  McGregor  has  held  positions  of 
public  trust  in  his  county,  and  has  re- 
ceived appointments  from  governors  to 
places  on  boards  of  states  charities  and 
learning.  Mr.  McGregor  has  but  re- 
cently been  appointed  for  four  years  as  a 
member  of  the  city  board  of  elections. 
He  is  a  native  of  Scotland. 


A  NEWSPAPER  MAN'S  ILLNESS. 

Arbel  Cantley,  a  newspaper  man,  is 
lying  in  a  critical  condition  at  the  home 
of  his  brother,  B.  B.  Cantley  of  Mont- 
pelier,  Ind.  Mr.  Cantley  was  formerly 
with  the  Cincinnati  Tribune.  He  was 
also  dramatic  critic  of  the  St.  Louis 
Globe-Democrat,  and,  up  to  a  month  ago, 
he  was  city  editor  of  the  Denver  Rocky 
Mountain  Aews. 
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ADVERTISING  MEDIUM. 

THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

ADVERTISING  AGENCIES. 


Reliable  dealing,  low  esti- 
mates and  careful  service  have 
given  ihis  agency  a  standing 
wnh  advertisers  equaled  only 
by  its  irfluence  with  news- 
papers.   Send  for  estimate. 

DODD'S 
Advertising  &  Checking 
AGENCY, 

Water  Street,  BOSTON. 


M.  B.  WILSON 

GENERAL 
ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 


GOLDEN  GATS  TO 


DO  YOU  WANT  TO 


Know  Something 


FOBEION  LANOUAOS  PAPBU8. 


Write  The  Fred.  E. 

KLOTZ' 

Klotz  Advg.  Ag'cy 

CHicGo...  PULLERS 

THE 

R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  Vork, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 

ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers'  lowest  rates.  Practical  and 
effective  service  in  every  line  of  business. 

W.  L.  BEADNELL 

Advartising  Agent, 
Tribuhb  BiriLDiNG  Nbw  York, 


CHARGED    WITH    FIRING  A 
RIVAL  PAPER. 

Charles  M.  Brandt,  editor  of  a  labor 
organ,  the  Erie  (Pa.)  Arbeiter  Zeilung, 
was  arrested  charged  with  having  set 
on  fire  the  office  of  his  rival  paper.  The 
People,  owned  by  Samuel  Weiss,  a  labor 
organizer. 

Brandt  and  Weiss  occupied  the  same 
office.  Weiss  some  time  ago  undertook 
to  get  possession  of  the  Arbeiter  Zeitung 
by  purchase,  but  failed.  He  next 
brought  suit  against  Brandt  for  debt, 
and  that  case  was  pending.  Last 
week  The  People's  end  of  the  office  was 
partially  destroyed.  Brandt  was  arrested, 
but  was  discharged  because  the  charges 
could  not  be  proved. 


PICTURES  FOR  BOTH  PARTIES. 

Electros  (made  from  wood-cuts)  of  the 
democratic  presidential  nominees,  similar 
in  size,  style  and  face  to  those  of  the  re- 
publican nominees  shown  on  the  ninth 
page  of  last  week's  Fourth  Estate, 
are  on  sale  at  all  branches  of  the  Amer- 
ican Type  Founders'  Company.  It  is 
claimed  that  the  electros  from  wood- 
cuts are  deeper  and  print  clearer  than 
electros  from  process  cuts,  and  are  con- 
sequently preferal)le  for  newspaper 
work. 


PHOTOGRAPHIC    PRINTING  IN 
COLORS. 


Details  of  the  New  Process  Which 
May  Affect  Newspaper  Color- 
Work. 

Considerable  has  been  said  in  regard 
to  various  processes  for  producing  photo- 
graphs showing  the  original  colors  of  the 
articles  photographed.  It  appears  that 
a  practical  foundation  finally  exists 
for  these  claims,  and  that  sub- 
stantial results  are  likely  to  follow 
the  development  of  one  of  the 
processes.  Owing  to  the  increasing  use 
of  all  kinds  of  illustrations,  this  new  pro- 
cess is  more  or  less  interesting  to  news- 
paper publishers,  as  it  may  lead  in  the 
direction  of  new  methods  of  color  work 
on  newspapers  and  periodicals. 

A  company  has  been  incorporated  at 
Richmond,  under  the  laws  of  the  State 
of  Virginia,  to  work  a  patent  for  pro- 
ducing colored  photographs,  taken  out 
March  22,  1892,  by  James  W.  McDon- 
ough,  of  Chicago. 

McDonough's  method,  which  is  to  su- 
persede the  processes  of  Lippman  and 
Lumiere,  now  in  use  in  Paris,  and  that 
of  Scamioni,  of  St.  Petersburg,  according 
to  the  New  York  Times,  consists  in  tak- 
ing a  glass  screen  finely  ruled  with  par- 
allel or  crosswise  stripes  of  three  colors 
of  the  spectrum,  such  as  orange  red, 
yellowish  green  and  violet-blue,  and 
placing  it  in  front  of  an  orthochromatic 
plate  fitted  into  a  camera  in  the  usual 
way. 

This  negative  will  show  a  photograph 
in  natural  colors,  since  all  the  colors  are 
silted  out  by  the  screen  except  the  rays 
of  the  same  color  as  those  on  each  par- 
ticular part  of  it.  The  ruling  is  done  so 
that  there  are  300  lines  to  the  inch,  and 
the  different  colors  are  not  perceptible  to 
the  eye,  except  with  the  aid  of  a  magni- 
fying glass. 

An  ordinary  positive  photograph  can 
be  made  from  this  negative  in  apparently 
the  usual  black  and  white  colors;  but  if 
the  colored  screen  be  placed  in  front  of 
it,  so  that  the  lines  register  exactly  on 
the  positive  as  they  did  on  the  negative, 
a  photograph  in  natural  colors  will  be 
seen. 

If  the  sensitized  paper  be  ruled  with 
the  colored  lines  before  the  print  is  made 
and  the  register  is  adjusted  exactly,  a 
permanent  photograph  in  natural  colors 
can  be  made.  The  great  advantage  of 
this  method  of  making  photographs  over 
others  now  in  use  is  that  an  ordinary 
camera  may  be  used. 

For  half-tone  work  Mr.  McDonough 
has  provided  equally  interesting  develop- 
ments. After  the  first  negative  has  been 
made  with  one  of  his  screens,  as  in  the 
previous  process,  a  positive  is  made  in 
turn,  and  then  a  half-tone  plate  etched 
on  zinc  or  copper  in  the  usual  way. 

When  it  comes  to  printing  with  this 
plate  no  colored  inks  are  used,  but  the 
ordinary  black  ink.  The  paper  to  be 
printed  on,  however,  must  be  ruled  in 
colors  like  the  original  screen  used,  and 
the  plate  set  so  as  to  strike  the  lines  ex- 
actly. When  this  is  accomplished,  or 
the  impression  is  made  exactly  "in  reg- 
ister," the  black  ink  covers  up  a  portion 
of  the  colors  and  allows  the  others  to 
show,  making  a  natural  effect. 

As  the  method  merely  requires  a  side 
adjustment  and  no  exactness  along  the 
length  of  the  colored  lines,  the  inventor 
thinks  it  can  be  applied  to  the  ordinary 
press,  such  as  newspapers  use,  since  the 
exactness  of  one-thousandth  of  an  inch 
is  possible  in  the  direction  of  the  axes  of 
the  rolls.  Basing  his  ideas  on  this,  he 
believes  magazines  and  newspapers  all 
over  the  country  will  soon  be  printing  in 
colors. 

ELDERLY  MARYLAND  PAPERS. 

The  Marlboro'  Gazette,  published  by 
I.  S.  Wilson  at  Upper  Marlboro',  Md., 
has  celebrated  its  sixtieth  anniversary. 
It  is  owned  and  published  by  the  son  of 
its  founder. 

On  July  4  the  Hagerstown  Mail 
completed  its  sixty-eighth  year.  It  first 
appeared  July  4,  1828,  as  an  Andrew 
Jackson  paper. 


FOR  SALS. 


A  DVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

'THE  EQUATOR  DEMOCRAT.  South 
Florida's  oldest  daily  paper,  published  in 
the  largest  city  of  Florida  and  most  southern  in 
the  Union,  is  offered  for  sale.  A  (air  amount 
in  cash,  balance  on  approved  security.  A  chance 
for  a  newspaper  man  who  desires  to  live,  or  who 
by  reason  of  hralih  must  live  south.  A  bargain. 
Address,  E.  D.,  Key  West,  Fla. 

■pOR  SALE — Leading  morning  daily  of  prov 
perous  western  state,  with  job,  book  and 
stationery  departments.  Doing  good  business. 
Will  sell  whole  or  part.  At  least  $5,000  re- 
quired. Address  "  Opfortunity,"  care  Fourth 
Estate. 

■pOR  SALE. — A  fir«t-class  weekly  country 
^  newspaper,  established  25  years.  No  <p- 
position.  Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  FotJRTH  Estatk. 

A  RARE  CHANCE  IN  NEW  ENGLAND. 

A  large  newspaper,  in  a  large  city,  with  a 
large  circulation,  is  offered  for  sale,  at  a  bar- 
gain.   Address,  D.,  care  Fourth  Estate. 

pOR  SALE  AT  A  BARGAIN.— 8  horse 
^  power  Otto  Gas  Engine  in  gnod  order. 
Enquire  of  the  SUNDAY  TRIBUNE  CO., 
Uiica,  N.  Y. 


BUSINESS  OPPORTUNn lES. 

ADVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

A  PRACTICAL  MAN  in  newspaper  and  job 
^  printing  wishes  to  locate  in,  or  within  one 
hour's  ride.  New  York  City.  Has  some  capital, 
and  would  invest  under  certain  conditions. 
Address,  FRANCIS,  Fourth  Estate. 

AS/'ANTED. — Newspaper  man  of  ability  and 
*  *      experience  for  partner.    Four- page  even- 
ing republican  paper,  about  to  enlarge.  Address 
HERALD,  care  of  The  Fourth  Estate. 

WANTED  TO  PURCHASE. 

A  DVERTISEMENTS  under  this  classifica- 
tion  25  cents  a  line  each  insertion.  Count 
seven  words  to  the  line 

pRESS  WANTED.— Second-hand  Cox  Per- 
^  fecting  Press  and  Linotype  Machine.  State 
terms  and  price.  HERALD,  care  of  The 
Fourth  Estate. 

■XXT^ANT  to  buy  paying  paper  in  town  of  5,000 
or  upwards  in  New  York  or  east.  Ad- 
dress, SIXTEEN,  care  Fourth  Estate. 


MAKING  A  RECORD. 

A  most  interesting  experiment  was 
made  recently  at  the  Menzel  &  Com- 
pany's paper  and  wood  pulp  manufac- 
tory, at  Elsenthal,  in  order  to  ascertain 
what  was  the  shortest  space  of  time  in 
which  it  was  possible  to  convert  the 
wood  of  a  standing  tree  into  paper, 
and  the  latter  into  a  journal  ready  for 
delivery.  This  experiment  is  of  ex- 
treme importance,  because  it  shows  what 
rapidity  can  be  attained  by  the  concur- 
rence ot  practical  machines  and  favor- 
able conditions. 

Three  trees  were  felled  in  a  forest 
near  the  establishment  at  thirty- five 
minutes  past  seven  in  the  presence  of 
two  of  the  owners  of  the  manufactory 
and  a  notary  whom  they  had  called 
upon  to  certify  as  to  the  authenticity  of 
the  experiment.  These  trees  were  car- 
ried to  the  manufactory,  where  they 
were  cut  into  pieces  12  inches  in  length, 
which  were  then  decorticated  and  split. 

The  wood  thus  prepared  was  after- 
ward raised  by  an  elevator  to  the  five 
defibrators  ot  the  works.  The  wood 
pulp  produced  by  these  machines  was 
then  put  into  a  vat,  where  it  was  mixed 
with  the  necessary  materials.  This  pro- 
cess finished,  the  liquid  pulp  was  sent  to 
the  paper  machine.  At  thirty-four  min- 
utes past  nine  in  the  morning,  the  first 
sheet  of  paper  was  finished.  The  entire 
manufacture  had  thus  consumed  but  one 
hour  and  fifty-nine  minutes. 

The  owners  of  the  manufactory,  ac- 
companied by  the  notary,  then  took  a 
few  of  the  sheets  to  a  printing  office  sit- 
uated at  a  distance  of  about  two  and 
a  half  miles  from  the  works.  At  ten 
o'clock,  a  copy  of  the  printed  journal 
was  in  the  hands  of  the  party ;  so  that 
it  had  taken  two  hours  and  twenty- five 
minutes  to  convert  the  wood  of  a  stand- 
ing tree  into  a  journal  ready  for  delivery. 


1 1  T"HE  FOURTH  ESTATE  is  brimful  of 
*•     newspaper  news  and  is  interesting  to 
anyone." — San  Francisco  Ftiresttrs'  Aivocnit. 


SITUATIONS  WANTED. 


A  DVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 


CUCCESSFUL  Chicago  weekly  newspaper 
adverlifing  manager  is  open  for  an  engage- 
ment, is  al'O  good  bookkeeper,  and  can  make 
himself  useful  all  around;  highest  relerences; 
14  years'  experience;  might  be  willing  lo  buy 
small  interest  in  a  paying  medium.  Address, 
SUCCESS,  care  Fourth  Kstatk. 

A  DVERTISING  MANAGER  of  high-class 
weekly  desires  to  change-  Thorough  busi- 
ness man,  knows  advertisers  well,  and  unusually 
successful  in  bringing  business.  "  UNTIRING,'' 
care  of  Fourth  Estate. 


DEEN  10  years  pushing  circulation  of  succesA- 
^  ful  daily  and  weekly:  want  to  go  east.  If 
you  are  looking  for  a  man  with  both  ability  and 
experience  write  "  R.  W,"  care  of  The  Fourth 
Estate. 

A  BLE  writ-r  of  .••tories  of  adventure,  etc., 

posses-ing  ab.indant  originality  and  versa- 
tility; good  all-round  journalist,  cireful  eJitor; 
desires  situation.  ORIGIMAL.careof  Fourth 
Estat  e. 

DY  young  lady  stenographer  and  typewriter 
^  of  four  years'  experieice  in  publishing 
house.    Stenographer,  care  Fourth  Estatb. 

Li"M PLOVERS   in    the  newspaper  field  can 
obtain  by  advertising    in  The  Fourth 
Estate  an  intelligent  grade  of  assistants  in 
various  lines. 


SITUATIONS. 

A  DVERTISEMENTS  under  this  clasjifica- 
lion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

XVTANTED. — A  correspondent  w.th  facilities 
10  furnish  promptly  certain  lines  of  press 
clippings  from  Illinois,  Iowa  and  Indiana.  Ad- 
dress, "CLIPPINGS,"  care  Kourth  Estate. 


BUSINESS  HELPS. 
ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publistier,  150  Nassau  at., 
New  York. 

A  LL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewYork, 
one  door  cast  of  Broadway. 

CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
LOGAN,  UTAH. 


CAMPAIGN  SPECIALTIES. 

A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Coimt 
seven  words  to  the  line. 

(CAMPAIGN  Editorials  for  DAILIES  and 
^  WEEKLIES.  Any  politics.  U.  T.  HAM- 
MOND,  Newport,  R.  I.  

PRINTING  PRICE  LIST. 

DOOK  giving  itemized  prices  on  printing  in 
quantities  from  100  to  10,000,  the  most 
practical  price  list  published.  For  sale  by  type 
supply  houses  or  sent  direct  on  receipt  of  25 
cents  by  J  H.JOHNSON,  Winona,  Minn. 

ILL  USTRA  TIONS. 


E  MAKE  LINE  CUTS  ready  for  delivery 
in  24  hours.  Our  prices  for  portraits  are 
single  column,  §1.25;  double  column,  S2.50 ; 
halt  column,  80  cents.  Buildings,  single  column, 
$1.75;  double  column,  $3.00.  bamples  for  stamp. 

N.^TIONAL   iLLUSTRAtING  CO., 

Bennett  Building,  New  York. 
AMUSEMENTS. 

American  Roof  Garden,  8  p.  m. 
Broadway,  "El  Capitan,"  8.15  P.M.  Matinee 
Saturday. 

Casino,  "  In  Gay  New  York,"  8.10  p.m.  Roof 

Garden,  8  p.  m. 
Grand  Central  Palace  Roof  Gardens,  8  p.m. 
KoSTBS  &  Bial's,  8  P.M. 
Madison  Square  Roof  G.^rden,  8.15  p.m. 
Olympia,  Fregoli,  8  p.m.   Matinee^  Wednesday 

and  Saturday. 
Proctor's,  Vaudeville,  11  a.m.  to  11  p.m.  Roof 

Garden,  8  p.  m. 

SUBSCRIBE  NOW 
AND  GET  THE 
FOURTH  ESTATE 
FOR  $2  A  YEAR. 

Sabscriptioos  may  be  dated  back  to  begin  at  any 
d^ired  time,  without  additipnal  C09U 
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PRINTERS'  SUPPLIES. 


PRINTERS  SUPPLIES. 


PRINTERS^  SUPPLIES. 


PRINTERS'  SUPPLIES. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  nnhesi- 
tatingly  commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  an 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 

N^,,r  V^T^T^  .    520-522  AMERICAN  TRACT      r~*,xT^  »        .    '7  and  19  QUINCY  P,ttt  a  t^t^t  t»ttt  a  .     «3  SOUTH  SEVENTH 

EW  York:      society  building.        I^HICAGO:        street.  FHILADELPHIA:    ^  street. 


WITH  the  clubs  and  ASSO- 
CIATIONS. 

The  executive  committee  of  the  Re- 
publican State  Editorial  Association  of 
Indiana  met  in  Indianapolis  July  6  to 
arrange  for  the  summer  meeting  of  the 
association.  The  likelihood  is  that  the 
meeting  will  be  held  at  Lafayette  July 
24.  The  date  was  to  be  decided  on  this 
week. 

The  newspaper  writers  of  Seneca 
County,  N.  Y.,  of  whom  there  are  about 
thirty,  intend  to  form  a  press  club  to  be 
known  as  the  Seneca  County  Press  Club. 


At  the  twenty-first  annual  convention 
in  Washington  last  week  of  the  National 
Amateur  Press  Association,  James  F. 
Morton,  of  Boston,  was  elected  presi- 
dent. San  Francisco  was  selected  as 
the  place  for  next  year's  convention.  It 
was  decided  to  begin  the  publication  of 
a  monthly  magazine  to  be  devoted  to 
the  objects  of  the  association.  It  is  to 
be  called  the  National  Amateur,  and 
will  be  issued  from  Washington. 


The  newspaper  men  of  Erie,  Pa., 
have  formed  a  press  club.  At  a  meeting 
July  I  the  club  elected  William  P.  Atkin- 
son president.  Other  officers  were 
elected  as  follows:  Vice-president,  S.  W. 
BoUes;  secretary,  Frank  Weiss;  treas- 
urer, J.  F.  Liebel. 


The  second  annual  convention  of  the 
Norwegian-Danish  Press  Association  of 
America  will  meet  in  Minneapolis  July 
i8.  The  association  was  organized  last 
year,  when  some  thirty  Norwegian  and 
Danish  editors  and  publishers  gathered 
in  St.  Paul  for  that  purpose.  At  present 
the  association  has  some  one  hundred 
and  fifty  members. 


The  Press  League  of  Chicago  gave  a 
reception  to  visiting  and  local  newspaper 
men  July  6.  The  guests  were  received 
by  the  president.  Miss  Eva  Brodlique, 
and  the  retiring  president,  Mrs.  Frank 
Davidson,  assisted  by  Mrs.  Carl  Bryant, 
Mrs.  Arthur  EdsoU  Smith  and  Mrs.  P.  J. 
O'Keefe.  

The  executive  committee  of  the  South- 
ern California  Editorial  Association  has 
perfected  plans  for  the  summer's  session 
and  outing,  which  will  take  place  at 
Santa  Catalina  Island  July  25  to  27  in- 
clusive. The  arrangements  for  this 
three  days'  outing  and  session  will  in- 
clude a  yachting  trip  around  the  island, 
boating,  fishing,  hunting  and  tally-ho 
rides  among  the  mountains. 

The  membership  of  the  association  is 
now  about  one  hundred. 


At  the  annual  meeting  of  the  Educa- 
tional Press  Association  of  America, 
held  at  Buffalo  July  8,  the  following 
officers  were  re-elected: 

President,  A.  E.  Winship,  New  Eng- 
land Journal  of  Education,  Boston ; 
secretary,  William  G.  Smith,  School 
Education,  Minneapolis  ;  treasurer, 
George  P.  Brown,  Public  School  Jour- 
nal, Bloomington,  III.  Executive  com- 
mittee: N.  C.  Schaefer,  Pennsylvania 
School  Journal,  Lancaster;  John  Mc- 


LIFE  INSURANCE. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BV 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Life  Insurance  Company's  agent  to 
make  application  for  a  policy.  'Die 
Herald  chronicled  his  death  re 
cently. 

'* are  hard  times"  (or  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never"  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now. 

^"^BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSKTTS, 

GEO.  W.  ENGLISH,  Manager, 
NEW  YORK   AND   NEW  JERSEY  Statb 
Agencies, 

253  Broadwav.  new  YORK. 

Donald,  Western  School  Journal,  To- 
peka,  Kan. 

The  following  publications  were  adr 
mitted  to  membership  in  the  association: 
Indiana  School  Journal,  Indianapolis; 
Florida  School  Experiment,  Jacksonville; 
Missouri  School  Journal,  Jefferson 
City,  Mo. ;  Southern  Schools,  Lexington, 
Ky. ;  Educational  Journal,  Toronto. 


The  New  Haven  Press  Club  has 
elected  the  following  officers:  Presi- 
dent, Walter  Pond,  of  the  News;  vice- 
president,  J.  Edward  Dennis,  of  the 
Palladium;  secretary,  E.  M.  Allender; 
treasurer,  F.  A.  South  worth;  financial 
secretary,  E.  F.  Davis. 


The  excursion  of  the  Maine  Press  Asso- 
ciation to  Rangeley  Lakes  will  start  from 
Portland  to-morrow.  Nearly  a  week 
will  be  devoted  to  the  pleasures  of  the 
happy  pilgrimage. 


The  next  annual  meeting  of  the  North- 
west Texas  Press  Association  will  take 
place  at  Bowie,  August  lo  and  11. 


The  regular  monthly  meetings  of  the 
Chicago  Trade  Press  Association  will  be 
discontinued  during  the  summer.  Due 
notice  will  be  given  by  the  secretary  of 
the  resumption  of  these  meetings  in  the 
fall.   

The  first  annual  meeting  of  the  Mis- 
souri and  Kansas  Press  Association  of 
Negro  Journalists  was  held  at  Kansas 
City  July  14.  Plans  for  the  improve- 
ment of  negroes  and  their  papers  were 
discussed. 


OLD  LANSING  DAILY  CHANGES 
OWNERSHIP. 

It  is  announced  that  the  Lansing, 
Mich.,  publishing  firms  of  Robert  Smith 
&  Company  and  Darius  D.  Thorp  &  Son 
are  succeeded  by  the  Robert  Smith 
Printmg  Company,  with  $60,000  capital. 

The  State  Republican  passes  under 
the  control  and  management  of  the  new 
company.  It  will  be  enlarged  and  im- 
proved. The  new  company  will  do  the 
state  printing  and  binding  for  the  en- 
suing two  years.  The  newspaper  will 
continue  to  be  aggressively  republican. 


EDITORIAL  HELPS 


THE  FOURTH  ESTATE. 

\TC\  T  September  i,  1895, 

V  1  V   to  March  I,  1896. 

$2.50 


POSTAGE 
INCLUDED. 


VOLS.III-IVrn"." 

(Year  ending  March  i,  1896). 

640  pages,  5oo  illustrations. 

C     r\C\  POSTAGE 
VJJ^.Wv-/  INCLUDED. 

A  year's  concise  history  of  the  new- 
paper  and  advertising  worlds. 
No  library  complete  without  it. 

For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
sh3uld  be  made,  as  the  earlier  volumes  are  al- 
most out  of  prmt. 

Vol.  I.,  March  to  August,  1894,  inclusive  <5  00 
Vol  II.,  September,  1894,  to  February, 

1895, inclusive   5  00 

Vol.  111.,  March  to  August,  1895,  inclu- 
sive  a  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive   2  50 

Vols.  I.  and  II.,  bound  together,  a  lew 

_left   10  00 

Vols.  III.  and  IV  ,  bound  together,  March, 
1895,  to  February,  1896,  inclusive   5  00 

LIGHTNING-LIKE  LINOTYPER. 

The  Columbus  Dispatch  is  particu- 
larly proud  of  Daniel  Lynch,  the  smart- 
est of  its  Mergenthaler  linotype  opera- 
tors. On  July  10,  in  seven  hours,  he 
set  52,000  ems,  there  being  but  10  lines 
of  fat. 

This  was  set  and  corrected,  and 
the  operator  worked  off  the  hook  the 
same  as  the  other  operators.  Mr. 
Lynch  is  the  youngest  operator  on  the 
Dispatch  in  point  of  years,  not  having 
attained  his  majority,  and  in  point  of 
service  he  is  young,  having  been  an 
operator  but  a  trifle  over  a  year. 


NEW  INDIANAPOLIS  DAILY? 

Negotiations  have  been  pending  in 
Indianapolis  with  the  German  Telegraph 
to  publish  a  morning  paper  in  English, 
to  be  controlled  by  the  free  silver  demo- 
crats. If  these  fail,  the  free  silver  men 
talk  of  the  organization  of  a  company 
with  a  capital  stock  of  $100,000,  to  pub- 
lish an  afternoon  and  a  morning  paper 
devoted  to  democratic  silver  interests. 


THE  LAST  AND  LATEST. 

Country  editor:  "Our  paper  will 
come  out  this  week  in  a  new  dress  of 
type." 

Advertising  agent:  "That  shows 
prosperity.  Is  the  face  modern  or  old 
style?" 

Editor  (indignantly):  "It's  the 
latest  !" 


II  T  SHOULD  miss  the  visits  of  The  Fourth 
Estate  very  much  if  it  were  to  stop. 
I  think  it  improves  steadily  and  is  just  the  paper 
for  newspaper  men." — John  S.  Barrows.  Boston 
Jfttrital. 


TRAVEL. 


No  Line  in  the  World 

Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  ot  block  signals  in  the  world. 

in  hours.  New  York  to  RnHalo;  9>i  hours,  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago:  ai5i  hours,  New  York  to  Cin- 
cinnati ;  29%  hours,  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  10 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
carefiil  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  of 
the  latest  design  and  constraction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  Is  the  "  Standar  j 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

GtM.  Manager.  Gen.  Pott.  Agent . 


MISCBLLANEO  US. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau,  Cedar  and  Liberty  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 

THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 

per  annum. 
Also  a  Storage  Department  for  the  Storage  for 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 


t*TF  I  were  to  find  any  fault  with  your  pub- 
lication  it  would  be  that  you  do  not  charge 
$5  a  year.  It  is  by  all  odds  the  most  interesting 
publication  which  comes  to  my  desk,  and  I  have 
the  blessed  privilege  of  inspecting  several  hun- 
dred publications  a  week." — E.  A.  Stowe,  editor 
Michis^an  Tradesman 

CUBSCRIBE  NOW,  and  get  THE  FOURTH 
ESTATE  for  Two  Dollars  a  year.  If  you 
wish  bound  volumes  read  the  announcement 
elsewhere  in  his  issue. 
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PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


Editors  Wanted. 

The  campaign  is  on.  Old  organs  will  do 
increased  business  ;  new  organs  will  be  started. 
Buy  your  Type,  Presses,  Folders,  Type-Setting 
Machine  and  materials  from  the  greatest  news- 
paper outfitters  in  the  world.  By  placing  order 
in  one  lot  much  money  will  be  saved. 
Send  for  estimates. 


COVERING  THE 
CONTINENT. 


American  Type 

FOUNDERS'  Co. 


LEADERS  OF  TYPE 
FASHIONS. 


NEW  YORK, 

BOSTON, 

PHILADELPHIA, 

BALTIMORE, 

BUFFALO, 

PITTSBURG, 

ATLANTA, 


CHICAGO, 

ST.  LOUIS, 

CINCINNATI, 

CLEVELAND, 

MILWAUKEE, 

MINNEAPOLIS, 

KANSAS  CITY, 


SAN  FRANCISCO, 

OMAHA, 

DENVER, 

PORTLAND  (ORE. 

DALLAS, 

MONTREAL, 

TORONTO. 


IMPORTANT  LIBEL  CASES. 

The  Fitchburg  (Mass.)  Sentinel  has 
been  sued  by  Daniel  F.  Emerson  for 
$5,000  damages  for  libel.  He  com- 
plains that  the  Sentinel,  in  an  article  on 
the  ' '  coming  election, ' '  alluded  to  "  pat- 
triotic  orders"  and  "American  pa- 
triots," and  stated  that,  though  the  or- 
der is  a  secret  one,  there  are  men  in  the 
order  who  could  never  keep  a  secret.  It 
referred  to  the  plaintiff  as  a  man  who 
was  dismissed  from  the  police  because 
he  did  not  do  his  duty  and  that  an  effort 
was  to  be  made  on  that  account  and 
through  the  patriotic  orders  to  defeat 
the  selectmen  who  dismissed  him.  The 
"order"  was  said  to  be  opposed  to  the 
selectmen  because  they  discharged  a 
"  leading  light." 

The  Pullman  (Wash.)  Tribune  has 
been  sued  by  G.  P.  Gavan  for  criminal 
libel  in  publishing  articles  derogatory  to 
his  character.  The  article  which  more 
particularly  inspired  the  suit  was  printed 
in  the  paper  June  6.  Damages  are 
claimed  to  the  extent  of  §10,000. 

The  Baltimore  Neivs  has  been  sued  by 
Dr.  Matthew  VV.  Donavin,  ex-police 
magistrate,  for  $20,000  damages  for  an 
alleged  libelous  publication  in  the  Even- 
ing News  on  the  17th  of  last  Jan- 
uary. Dr.  Donavin  was  committing 
magistrate  at  the  southern  police  station 
on  election  day  last  November,  and  the 
publication  in  question  referred  to  his 
alleged  actions  on  that  day. 

The  suit  against  the  Southbridge 
(Mass.)  Press,  brought  by  William  T. 
Robinson  for  libel,  reached  a  hearing 
recently.    Decision  was  reserved. 

In  the  suit  against  the  Washington 
Times  by  Arthur  Carr  for  $20,000  dam- 
ages for  libel,  Judge  Bradley  has  over- 
ruled the  demurrer  filed  by  defendant. 
The  defendant  was  given  twenty  days 
in  which  to  file  an  answer. 

John  Hall,  proprietor  of  the  Daily 
News,  Creston,  la.,  and  Peter  Boessen, 
managing  editor  of  that  paper,  have 
been  arrested  on  a  charge  of  criminal 
libel  brought  by  Sheriff  Davenport,  of 
Creston.  The  basis  of  the  suit  consists 
of  articles  which  appeared  in  the  paper 
stating  that  the  sheriff  attended  "shell 
games  "  at  a  circus.  The  accused  man 
gave  bonds  for  $10,000. 

The  libel  suit  which  Marshal  Van 
Dorin  brought  against  the  Los  Angeles 
Times,  in  which  he  claimed  $50,000  dam- 
ages for  the  defamation  of  his  character 
by  an  article  published  in  that  paper, 
has  ended  by  a  verdict  for  the  plaintiff 
of  $1,  plaintiff  to  pay  the  costs. 

The  $io,oco  libel  suit  brought  by  Ben 
H.  Henderson  of  Kansas  City,  Kas., 
against  ex-State  Printer  E.  V.  Snow  has 
been  dismissed  by  agreement. 

The  suit  dates  back  to  the  campaign  of 
two  years  ago,  when  both  men  were 
leading  populists.  Henderson  bolted 
the  nomination  of  Governor  Lewelling 
and  supported  the  republican  nominee. 
State  Printer  Snow  made  a  bitter  per- 
sonal attack  on  Henderson  in  the  Ot- 
tawa Journal,  charging  him  with  em- 
bezzlement while  practicing  law  at  Win- 
field. 


RECENT  INCORPORATIONS. 

The  German-American  Printing  and 
Publishing  Company  has  been  organized 
at  Paterson,  N.  J.,  with  a  capital  of 
$15,000,  $7,500  of  which  has  been  paid 
in.  The  company  has  purchased  the 
plant  and  business  of  the  Volks/reund,  a 
German  daily. 

The  Tidende  Publishing  Company  has 
been  incorporated  at  La  Crosse,  Wis., 
with  a  capital  of  $2,500,  to  publish  a 
Norwegian  weekly. 

The  Voice  Company,  of  Cleveland, 
O.,  capital  stock  $25,000,  was  incorpor- 
ated last  week.  The  stock  is  divided 
into  five  hundred  shares  each,  and  the 
company  is  formed  for  the  purpose  of 
printing  a  weekly  newspaper.  The  in- 
corporators are:  Henry  A.  Griffin,  A. 


T.  Anderson,  A.  S.  Oilman,  Wm.  E. 
Sage,  J.  E.  Benson  and  J.  Edmond  V. 
Cook. 

Application  has  been  made  for  the  in- 
corporation of  the  Corn  Belt  Printing 
Company,  of  Bloomington,  III.,  with  a 
capital  stock  of  $10,000.  It  is  stated 
that  the  present  Leader  job  plant  will  be 
removed  to  another  building  where  the 
new  company  is  to  be  located,  and  run 
entirely  independent  of  the  newspaper. 

The  Los  Angeles  (Cal.)  Household 
Publishing  Company  has  been  incor- 
porated with  a  capital  stock  of  $10,000, 
$4,500  of  which  has  been  subscribed. 
The  directors  are:  J.  Mills  Davis,  Anna 
J.  Davies,  Thomas  Jones,  Caroline  M. 
S.  Severance,  L.  H.  Mott,  George  Rice, 
Margarette  M.  Fette.  It  is  said  that  the 
company  is  to  publish  a  household 
monthly. 


LATEST  NEW  ENTERPRISES. 

The  Range-  Tribune  has  begun  the 
publication  of  a  daily  at  Iron  Mountain, 
Mich.,  called  the  Tribune.  The  paper 
will  be  republican  in  politics. 

The  publication  of  a  daily  edition  of 
the  Weekly  Argus  at  La  Porte,  Ind.,  has 
been  announced.  H.  E.  Wadsworth  is 
editor  and  D.  L.  Wadsworth  city  editor. 

Another  applicant  for  the  plumes  of 
journalistic  victory  is  the  Ephrata  (Pa.) 
Reporter,  edited  and  published  by  J. 
Wesley  Von  Nieda. 

The  Star  has  made  its  appearance  at 
Merchantville,  N.  J.,  being  published  by 
Frederick  C.  Alexander. 

Menasha,  Wis.,  has  a  new  paper  in 
the  Evening  Press.  E.  J.  Augustin  is 
the  editor. 

A  daily  edition  of  the  Statesman  has 
been  started  at  Martinsburg,  W.  Va. 

A  late  addition  to  journalism  is  the 
Weekly  Independent,  published  at  San 
Bernardino,  Cal. 

S.  A.  Murden  has  begun  the  publica- 
tion of  the  Gazette,  a  weekly  paper,  at 
Wildwood,  Fla. 

The  Star  is  a  new  afternoon  daily  at 
Winchester,  Va. 

Daniel  J.  Lyons,  682  Carroll  street, 
Brooklyn,  announces  that  he  will  issue  a 
new  magazine  in  September. 


JURISDICTION    DENIED    IN  A 
PRESS  SERVICE  SUIT. 

In  the  suit  of  the  Evansville  Courier 
against  the  United  Press  in  the  United 
States  court  it  has  been  decided  that  the 
newspaper  failed  to  get  such  service  as 
gives  the  court  jurisdiction.  John  F. 
Wallick,  superintendent  of  the  Western 
Union  Telegraph  Company,  and  T.  S. 
M.  Fisher,  the  news  correspondent  for 
the  association  at  Indianapolis,  were 
the  persons  upon  whom  service  was  had 
and  the  court  holds  that  neither  of  them 
is  the  agent  of  the  association.  The 
suit  was  to  enjoin  the  United  Press  from 
withholding  performance  of  a  con- 
tract entered  into  for  the  transmission 
of  daily  telegraphic  reports. 


SAVANNAH'S  SWELLING  SURGE. 

While  dullness  in  many  lines  is  being 
complained  of,  the  tide  does  not  seem  to 
be  stagnant  in  Savannah. 

It  is  reported  that  a  movement  is  on 
foot  to  establish  a  daily  with  a  capital  of 
$50,000  and  to  be  controlled  by  mem- 
bers of  a  political  club. 

It  is  also  said  that  a  weekly  will  soon 
be  started  in  the  city  devoted  to  the 
American  Protestant  Association. 

Still  another  announcement  is  that  a 
republican  weekly  is  soon  to  begin  under 
the  backing  of  a  local  politician. 

Against  this  possible  gain  of  three 
papers  is  to  be  placed  the  loss  of  the 
Weekly  Citizen,  which  is  to  suspend  its 
issues  for  a  month  or  two. 


NEW  HUMORIST  CALLED  FOR. 

An  editor  who  is  generally  on  the 
lookout  for  a  real  funny  thing  or  two  as- 
sures us  that  a  spontaneous  welcome 
awaits  the  next  newspaper  humorist. 
He  must  deal  in  "  new  goods, "  how- 
ever, and  not  offer  any  weak  and  worn- 
out  imitations.  The  thirst  for  fun  is  as 
constant  and  universal  as  any  other  kind 
of  thirst,  as  evidenced  by  the  willingness 
the  public  has  shown  in  the  past  to  ac- 
cept and  laugh  at  some  very  dreary  and 
indifferent  stuff.  Probably  this  defect 
in  newspaper  wit  has  been  due  to  the 
forced  circumstances  under  which  much 
of  it  has  been  produced. 

The  funny  men,  after  a  time,  naturally 
run  entirely  dry — exhausted  to  that  ex- 
tent that  there  remains  neither  inclina- 
tion nor  ability  to  be  humorous;  and  yet 
they  are  surrounded  by  a  clamorous 
crowd  insisting  upon  "more."  Bur- 
dette  escaped  from  this  pressure  to  the 
protection  of  the  lecture  platform,  and 
has  ceased  to  be  a  producer.  C.  B. 
Lewis,  of  the  Detroit  Free  Press,  went 
into  syndicate  work  in  New  York,  and 
no  new-comers  have  appeared  to  fill 
their  places. 

It  is  a  curious  phase  of  the  evolution 
of  the  "  funny  man  "  that  papers  that 
obtained  their  reputation  for  humor 
through  the  work  of  a  single  man  now 
seek  to  retain  it  by  work  obtained  from 
many  and  unknown  contributors.  The 
Detroit  Free  Press  is  claimed  to  be  an 
illustration  of  this  condition,  for  many 
of  the  jokes  now  copied  from  that  paper 
into  New  York  papers  are  said  to  be 
written  in  New  York.  One  contributor 
recently  said  to  the  writer:  "  I  have 
never  been  in  Detroit,  but  have  worked 
'  Woodward  avenue '  so  hard  that  I 
wish  I  knew  some  other  street  in  that 
city  where  I  could  locate  imaginary  oc- 
currences." 

The  newspaper  wit  who  is  wanted  is 
the  man  who  can  supply  something 
unique  and  timely.  He  may  be  the  edi- 
tor of  the  most  obscure  country  weekly, 
but  fame  and  wealth  await  his  arrival 
upon  a  broader  stage  of  action. 


CONVENTION  OF  PRESSMEN. 

The  eighth  annual  convention  of  the 
International  Printing  Pressmen's  Union 
of  North  America,  held  recently  at  Chi- 
cago, was  a  successful  and  satisfactory 
one,  there  being  a  larger  attendance  than 
at  any  previous  convention. 

The  election  of  officers  for  the  ensuing 
year  resulted  as  follows:  President, Theo- 
dore F.  Galoskowsky,  St.  Louis  (re- 
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elected);  vice-president,  J.  Birmingham, 
Washington;  second  vice-president, 
James  W.  Connor,  Philadelphia;  third 
vice-president,  Frank  Pampusch,  St. 
Paul;  secretary-treasurer,  James  Gelson, 
Brooklyn  (re-elected). 

In  future  the  union  will  be  known  as 
the  International  Printing  Pressmen  and 
Assistants'  Union  of  North  America. 


PRINTERS'  STRIKE  IN  GEORGIA. 

The  union  printers  of  the  Columbus 
Enquirer.  Sun,  who  left  because  the 
management  stated  that  in  future  the 
office  would  be  open  to  union  and  non- 
union men  alike,  have  issued  another 
circular,  which  states  that  the  printers 
propose  in  a  few  days  to  start  a  paper. 

The  Enquirer- Sun  is  getting  out  its 
editions  as  usual,  using  its  linotype 
machines,  which  were  recently  intro- 
duced on  the  purchase  of  an  interest  in 
the  paper  by  C.  I.  Groover,  as  an- 
nounced in  The  Fourth  Estate  for 
July  2. 
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CHANGES  IN  INTEREST,  ETC. 

W.  S.  A.  Montgomery  has  bought  the 
plant  of  the  Atchison  (Kans. )  J'atriot 
and  will  issue  it  as  a  morning  daily.  It 
will  be  democratic  in  politics.  The 
paper  was  very  well  known. 

The  Covington  (Ky.)  Commonwealth 
will  hereafter  be  published  by  Colonel 
Frank  P.  Helm,  president  of  the  First 
National  Bank  of  Covmgton. 

William  Cook  has  purchased  the  inter- 
est of  S.  C.  Steinberger  in  the  Oswego 
(Kan.)  News-Blade  and  is  now  sole 
proprietor. 

A.  W.  Lyman,  editor  and  manager  for 
the  last  seven  years  of  the  Helena  (Mont.) 
Independent,  has  sold  a  controlling 
interest  to  G.  W.  Graham,  business 
manager.  The  paper  will  advocate  free 
silver.  It  will  be  under  the  editorial 
charge  of  W.  G.  Eggleston,  formerly  of 
the  Chicago  Herald. 

The  Hope  (Kan.)  Crescent  was  sold 
at  legal  sale  to  one  of  the  proprietors  of 
the  Hope  News,  and  the  papers  will  be 
consolidated. 

Homer  Sittle  has  sold  his  interest  in 
the  Gorin  (111.)  Argus  to  Mr.  Bentley, 
and  has  purchased  the  Rutledge  Record. 

Martin  Baskett  has  sold  his  interest  in 
the  Paris  {Uo.)  Mercury  to  H.  G.  Stavely. 
The  Mercury  is  in  its  sixtieth  year  of 
publication. 

Frederick  Webster  has  purchased  a 
half  interest  in  the  Grand  Rapids  (Minn.) 
Magnet. 

The  Malvern  (Pa. )  Item  has  been  sold 
by  W.  G.  Matson  to  Graham  &  Schwartz. 

The  Richland  (Ky.)  Climax  has  been 
purchased  by  John  C.  Chenault,  who 
will  take  editorial  charge.  French  Tip- 
ton retains  his  position  as  business  man- 
ager. The  price  paid  for  the  plant  is 
said  to  have  been  $5,000,  and  the  paper 
is  to  be  run  as  a  free  silver  organ. 

M.  W.  Tarbox  has  purchased  the 
plant  of  the  Star  and  Crescent,  Jackson, 
Mich.,  and  will  continue  the  paper's 


publication  under  the  name  of  the  Satur. 
day  Evening  Star. 

W.  H.  Staley  has  sold  his  interest  in 
the  Frankfort  (Ind.)  News  Banner  and 
Edward  H.  Burns  is  now  sole  proprietor. 

The  firm  of  Kimball  (S;  Turner,  which 
for  twenty-five  years  has  been  identified 
with  the  Pontiac  (Mich.)  Gazette,  has 
been  dissolved,  S.  J.  Tomlinson  pur- 
chasing Mr.  Kimball's  interest.  Mr. 
Tomlinson  was  at  one  time  manager  of 
the  Detroit  Journal. 

L.  S.  Hyer  has  leased  the  Rahway 
(N.  J.)  Union- Democrat  to  John  I.  Col- 
lins. Mr.  Hyer  has  been  editor,  pub- 
lisher and  proprietor  of  the  Union-Dem- 
ocrat for  over  thirty  years. 

The  Mt.  Vernon  (N.  Y.)  Record  has 
changed  hands,  Mr.  Glover,  formerly 
the  holder  of  the  greatest  amount  of 
stock,  having  transferred  his  interest  in 
the  paper  to  Colonel  Bryant  and  Edwin 
B.  Maynard. 

W.  S.  Croy  has  bought  a  half  in- 
terest in  the  Montpelier  (O.)  Leader. 
Thomas  Donnellan  retains  the  other 
half. 

A.  E.  Hadley  has  purchased  the  inter- 
est of  J.  C.  Oliver  in  the  Alturas  (Cal.) 
Plaindealer,  and  the  paper  will  be  pub- 
lished under  the  firm  name  of  Thomas 
&  Hadley. 

Guy  S.  Milnes,  until  recently  city  ed- 
itor of  the  San  Jose  (Cal.)  Herald,  has 
purchased  the  Santa  Cruz  Penny  Press. 


NUMEROUS  SUSPENSIONS. 
Miss  Blue  Stocking,  Boston,  got  so 
blue  that  she  decided  to  discontinue 
publication. 

The  Waste  Basket,  Detroit,  is  re- 
ported to  have  discontinued  "for  good." 

The  Kankakee  (111.)  Daily  Herald 
suspended  publication  July  6. 

Several  months  ago  the  publisher  of 
the  Democrat  at  Cadillac,  Mich.,  com- 
menced the  publication  of  a  daily  paper. 
The  Ntws  immediately  followed  suit, 
and  the  town,  which  had  previously  had 


SCOTT 


ORIGINAL 
THREE-TIERED 


PRESS 


Original 
Straight 
Run. 


None 


uJ.  .  ..VV'  Better 
Made. 


WALTER  SCO'l  i  CO., 

PLAINFIELD,  N.  J. 

New  York  Office,  Times  Building. 

Chicago  Office,  Monadnock  Block. 

St.  Louis  Office,  Security  Building. 

Boston  Office,  Carter  Building. 


We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


Evening  Post  Job  Printing 
House, 

John  nolty,  manager. 

No.  156  Fulton  Street,  New  York. 

RTNDPR^  for  The  Fourth  Estate 
UlL^  LJL^V\,J  y,^jy^  patent  extensible 
back,  capable  of  hiding  a  year's  supply  it  de- 
sired, will  be  supplied  at  office  for  $1.25,  or  by 
mail,  prepaid,  ti.50. 

HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-^7  E.  Hoaston  St..  and  10  Beekman  St..  N.  Y 

PRESSES  AND  PRINTING  MACHINERY 
^  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  Thb  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

l_r    F.  McCAFFERTY,  ELECTROTYPER, 

43  AND  44  Bond  Strebt, 
FRANK  LKSUK  BUILDING.  New  York 

IF  you  nse  ELECTROS  send  to  CRASKE  for 
^  prices.  Superior  work.  Lowest  prices.  Or- 
ders  receive  prompt  attention. 

CHAS.  CRASKE.  45  &  47  Rose  St.,  N.  Y. 

NEWSPAPER— Rolls  or  sheets.  Firstquality. 
Write  A.G.  ELLIOT  &  CO..  Phila..  Pa. 

no  daily,  was  called  upon  to  support  two. 
It  could  not  do  so,  and  the  News  has 
suspended. 

The  plant  of  the  Observer,  West  Tops- 
ham,  Vt.,  has  been  purchased  by  the 
publishers  of  the  Bradford  Opinion. 

A  temporary  suspension  of  the  Twen- 
tieth Century  Magazine,  Philadelphia, 
has  been  decided  on. 

The  Kentucky  Democrat,  Covington, 
has  suspended  publication. 

Our  Monthly,  Toronto,  is  no  longer 
ours,  but  has  entered  the  shades  of  the 
departed,  the  June  issue  being  the  last. 

The  Independent,  Dunkirk,  Ind.,  has 
been  merged  into  the  Star. 

The  Gas  Belt  News,  Alexandria,  Ind., 
has  ceased  to  illumine  the  community  of 
which  it  was  one  of  the  guides. 

The  Advance,  Stewardson,  111.,  has 
been  discontinued. 

The  Evening  Dispatch,  Lebanon, 
Ind.,  has  suspended  publication. 

The  Morning  Citizen,  Oskaloosa,  la., 
has  been  discontinued. 
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THE  TIMES  SALE. 


THE  PLAN  FOR  THE  REORGANI- 
ZATION OF  A  GREAT  NEW 
YORK  PAPER. 


Adolph  S.  Ochs  at  the  Head, 
Being  Responsible  for  the  New 
Life  of  the  Paper— Ample  Cap- 
ital Back  of  Him — The  Courts 
Grant  the  Order  for  the  Sale 
OF  the  Property  in  August — De- 
tails OF  the  Plan  of  Reorgani- 
zation. 

Early  in  the  spring  The  Fourth 
Estate  predicted  that  Adolph  S.  Ochs, 
proprietor  of  the  Chattanooga  Times, 
would  become  the  publisher  of  the  New 
York  Tunes.  One  of  the  final  steps 
which  will  result  in  the  verification  of 
this  prediction  was  taken  this  week. 

The  plan  of  the  reorganization  of  the 
New  York  Times  Company  is  so  near 
completion  that  Judge  Stover  has  been 
asked  by  all  parties  interested  to  author- 
ize the  receiver,  Alfred  Ely,  to  sell  all 
the  property  of  the  company  at  public 
sale,  and  this  was  so  ordered  by  the 
court  on  Tuesday.  August  13  is  the 
date  fixed  for  the  sale. 

A  committee  that  will  represent  nearly 
all  of  the  stock  of  the  present  company 
and  the  claims  against  it — aggregating 
nearly  $1,500,000— will  buy  in  the 
property  at  the  sale,  for  a  new  corpora- 
tion. 

The  new  company  will  have  ample 
capital  to  place  the  Times  again  among 
the  leading  newspapers  of  the  metropolis. 
The  reorganization  has  been  perfected 
by  Adolph  S.  Ochs,  publisher  and  pro- 
prietor of  the  Chattanooga  Times,  and 
it  is  due  to  his  personal  eflforts  that  the 
differences  among  the  stockholders  have 
been  adjusted. 

Mr.  Ochs  will  be  the  publisher  and 
general  manager  of  the  Times  when  the 
new  company  takes  possession,  and 
Charles  R.  Miller  will  continue  as  editor- 
in-chief.  The  committee  of  creditors 
and  stockholders,  known  as  the  reor- 
ganization committee,  consists  of  Spen- 
cer Trask,  chairman;  Marcellus  Hart- 
ley, E.  Mora  Davison,  Thomas  Moore 
and  James  VV.  Agar. 

According  to  ihe  order  of  the  Court 
the  purchaser  must  pay  10  per  cent, 
down,  $75,000  in  five  days,  and  the  bal- 
ance in  three  months. 

The  plan  for  reorganization,  the  adop- 
tion of  which  is  indicated  by  the  prepar- 
ation for  sale,  contemplates  the  issue  by 
a  new  company  of  $500,000  in  gold 
bonds,  $275,000  of  which  will  be  taken 
by  creditors  in  payment  of  their  claims, 
and  the  rest  sold  to  provide  working  cap- 
ital. There  will  be  a  stock  issue  of  $1,- 
000,000,  $375,000  of  which  will  be  given 
as  a  bonus  to  buyers  of  the  bonds,  and 
$200,000  distributed  among  the  present 
stockholders,  at  one  share  of  the  new  for 
five  shares  of  the  old  stock. 


THE  EXPECTED  HAPPENS. 

The  Frank  H.  Alden  &  Sons  Com- 
pany, Cincinnati,  which  recently  suc- 
ceeded the  firm  of  Alden  &  Faxon  in 
the  carrying  on  of  a  general  advertising 
agency,  has  made  an  assignment  to 
Philip  Roettinger  of  Cincinnati. 

The  reorganization  of  the  Alden  con- 
cern a  few  months  ago  was  noted  at 
length  in  The  Fourth  Estate,  and  ii 
was  hoped  that  success  would  attend  it, 
but  for  some  time  past  a  collapse  has 
been  expected,  and  it  is  not  thought  that 
much  will  be  saved  from  the  wreck. 
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BERIAH  WILKINS, 

editor  and  publisher  of  the  WASHINGTON  POST. 


A  NEW  TYPE  JUSTIFIER. 

Capital  of  $200,000  to  Manufacture 
THE  Des  Jardins  Tv  pe-Justifying 
Machine. 

The  owners  of  the  patents  for  B.  M. 
Des  Jardins'  inventions  on  type-justify- 
ing machines  have  decided  to  organize 
a  stock  company  under  the  Connecticut 
laws,  with  a  capital  of  $200,000  to  pro- 
tect patents  and  manufacture  the  ma- 
chines at  Hartford. 

The  persons  who  are  directly  inter- 
ested in  the  enterprise  are  Ernest  Cady, 
L.  B.  Plimpton,  H.  M.  Andrews,  S.  H. 
Williams  of  Glastonbury,  Dr.  Gideon  C. 
Segur,  F.  F.  Street  and  B.  M.  Des 
Jardins. 

It  is  the  present  intention  of  the  com- 
pany to  build  a  limited  number  of  ma- 
chines at  once,  and  to  put  them  out  in 
friendly  printing  offices,  where  the 
mechanism  can  be  kept  secret  until  all 
the  peculiarities  attending  new  machines 
have  been  thoroughly  studied,  and  all 
the  imperfections  remedied.  This  will 
occupy  the  company's  attention  for 
one  year  or  more;  the  company  will 
then  proceed  to  manufacture  machines 
in  large  numbers. 

The  machine  justifies  from  the  galley 
after  all  the  corrections  have  been  made, 
thereby  avoiding  considerable  rejustify- 
ing  which  is  necessary  under  the  present 
system. 


ANOTHER  BOSTON  RUMOR. 


It  Is  Confirmed  In  New  York  By 

TORREY  E.  WARDNER. 

A  rumor  is  going  the  rounds  of  the 
Boston  printers  that  the  suspension  of 
the  Standard  will  be  followed  by  the 
starting  of  a  silver  paper,  which  will  use 
the  Standard  plant.  The  report  is  given 
currency  by  the  New  England  Printer 
in  its  editorial  columns,  where  the  state- 
ment is  made  that  the  employes  have 
been  given  notice  to  hold  themselves  in 
readiness  to  return  to  work  immediately. 

The  report  is  confirmed  in  New  York 
by  Torrey  E.  Wardner^  who  says  that  he 
will  start  a  new  paper  in  Boston  early  in 
August  and  that  it  will  be  called  the 
Evening  Despatch.  He  has  secured 
quarters  in  Sewall  Place  and  ordered  a 
Potter  press. 

THE  GOSS  PRESS  IN  NEW  YORK. 

The  New  York  Tribune  has  added  to 
its  press  facilities  by  installing  a  new 
three-decker  Goss  press.  It  is  a  magni- 
ficent machine  and  the  fact  that  the 
Tribune  has  gone  to  another  city  for  its 
presses  has  created  wide  interest  among 
the  metropolitan  publishers. 

JOINS  THE  ASSOCIATED  PRESS. 

The  latest  addition  to  the  Associated 
Press  from  the  New  Jersey  papers  is  the 
Elizabeth  Herald. 


WASHINGTON  POST. 


JOURNALISTIC  ACHIEVEMENTS 
OF  BERIAH  WILKINS  IN  THE 
NATIONAL  CAPITAL. 


He  Won  Success  in  a  Cemetery  of 
Journalistic  Ambitions  —  Pros- 
pered Because  He  Filled  His 
Paper  with  not  only  Social  but 
Domestic  and  Foreign  News — A 
Great  Political  Journal— Clever 
IN  Every  Department,  Aggres- 
sive and  Able. 

The  national  capital  has  never  been 
regarded  as  a  particularly  good  news- 
paper city,  but  the  Washington  Post 
seems  to  be  enjoying  a  career  of  the 
greatest  prosperity.  During  the  seven 
years  of  its  present  management  the  Post 
has  achieved  undoubted  success  as  a 
business  undertaking,  and  gained  a 
national  reputation.  But  though  it  has 
largely  been  a  national  paper,  it  has 
labored,  and  not  in  vain,  for  the  de- 
velopment of  Washington  in  a  local 
sense.  It  has  shown  itself  always  to  be 
thoroughly  abreast  of  public  sentiment, 
and  in  the  field  of  supplying  news  has 
evidenced  the  greatest  enterprise  and 
energy. 

The  Post  began  its  present  manage- 
ment in  January,  1889,  under  the  joint 
ownership  of  Beriah  Wilkins,  of  Ohio, 
and  Frank  Hatton,  of  Iowa.  Mr. 
Wilkins  has  been  in  congress,  serving 
during  the  latter  part  of  his  career  as 
chairman  of  the  banking  and  currency 
committee,  a  position  for  which  he  was 
admirably  equipped  by  his  successful  ex- 
perience as  a  banker  in  his  own  state. 
He  assumed  the  business  management 
of  the  paper,  while  to  Mr.  Hatton  was 
assigned  the  editorial  direction.  The 
latter  had  been  postmaster-general 
in  the  cabinet  of  President  Arthur,  and 
had  been  the  successful  editor  of  the 
New  York  Press  and  of  the  Chicago 
Mail.  He  died  in  1894. 

Since  Mr.  Hatton's  death  the  manage- 
ment of  the  Post,  in  its  business,  editor- 
ial and  news  features,  has  been  exclus- 
ively under  Mr.  Wilkins'  control.  His 
reputation  is  a  national  one,  earned  by 
the  success  following  the  severe  labors 
of  the  active  and  successful  management 
of  an  important  daily. 

The  photograph  of  him  which  we 
present  in  this  issue,  and  which  was 
taken  from  a  painting  by  E.  F. 
Andrews,  the  well-known  artist,  will  be 
of  interest  to  the  many  who  regard 
Mr.  Wilkins  as  one  of  a  representative 
newspaper  man. 

Mr.  Wilkins  has  reason  to  be  proud  of 
his  son's  own  work  on  the  Post,  for  the 
latter — John  F.  Wilkins — is  favorably 
known  as  secretary  of  the  Post  Publish- 
ing Company,  of  which  his  father  is 
president  and  treasurer.  The  son  is 
also  editor  and  manager  of  the  Wash- 
ington Weekly  Post,  one  of  the  most 
successful  weeklies  in  the  country. 

John  F.  Wilkins  is  a  graduate  of 
Princeton  College  (Class  of  '94),  and 
after  leaving  college  immediately  joined 
the  Post  as  a  reporter.  In  January  of 
the  next  year  he  was  made  assistant  city 
editor,  and  was  advanced  from  this  po- 
sition to  his  present  responsible  work. 

The  Washington  Post  is  essentially  a 
news  gatherer,  and  has  an  apt  way  of 
putting  the  news  in  such  shape  that  it  is 
not  only  reliable  but  most  readable. 
At  first  the  Post  had  the  services  of  both 
the  United  Press  and  the  Associated 
Press,  but  recently  it  joined  the 
Associated  Press,  and  is  now  exclu- 
sively supplied  by  that  organization. 
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The  Washington  Post  is  really  one  of 
the  great  political  journals  of  America, 
and  it  is  watched  with  the  greatest  in- 
terest by  the  papers  of  the  country,  as  its 


JOHN  F.  VVILKINS. 

information  on  political  affairs  has  been 
proven  to  be  early  and  accurate.  Its 
reports  of  national  and  state  conven- 
tions are  always  splendidly  done,  the 
paper  securing  the  earliest  information, 
and  presenting  it  in  excellent  shape. 

Another  great  feature  of  the  Post 
is  found  in  its  reports  of  congres- 
sional proceedings.  Its  "  Capital 
Chat  "  and  "  Under  the  Dome  "  col- 
umns, filled  with  stories  about  states- 
men, personal  descriptions  of  their 
fads  and  fancies,  are  widely  read  and 
quoted.  The  congressional  news  is  pre- 
sented in  a  non-partisan  way.  In  deal- 
ing so  largely  with  politics,  however, 
the  Post  by  no  means  ever  slights  out- 
side affairs,  its  telegraph  reports  being 
unusually  full  and  interesting. 

Washington  is  not  only  the  center  of 
political  news,  but  it  is  the  scene  of 
chief  action  in  America  for  matters  of 
diplomatic  interest.  In  the  wide  field 
of  foreign  news  the  Post  has  acquitted 
itself  with  distinguished  success.  Its 
prestige  with  the  many  foreign  diplo- 
matic delegations  at  Washington  is 
therefore  great,  and  it  is  quite  widely 
circulated  in  other  countries.  It  has  a 
way  of  securing  great  "beats"  in  re- 
gard to  official  happenings  which  makes 
it  invaluable. 

As  the  Post  has  grown  in  age  it  has 
also  improved  in  character.  Its  cartoons 
have  become  an  important  feature. 
Clever  artists,  who  know  how  to  shoot 
at  folly  as  it  flies,  contribute  almost  daily 
to  the  adornment  of  the  first  page,  and 
their  work  is  copied  from  one  end  of 
the  country  to  the  other. 

In  literary  matters  the  Post  stands 
with  the  foremost.  The  Sunday  Post  in 
particular  is  noted  for  its  brightness  and 
its  admirable  selection  of  reading  matter. 
It  does  not  rely  altogether  upon  matter 
sent  by  syndicates,  but  it  employs  tal- 
ented writers.  In  editorial  expression 
the  Post  is  fearless  and  bold,  and  claims 
absolute  independence.  All  parties  have 
felt  the  sting  of  its  criticism  as  well  as 
the  encouragement  of  its  commendation, 
and  it  rejoices  in  the  fact  that  some 
democratic  papers  speak  of  it  as  repub- 
lican, while  republican  papers  see  fit  to 
call  it  democratic. 

The  Post  has  an  ideal  home.  There 
are  few,  if  any,  finer  in  the  country; 
certainly  there  is  none  better  adapted 
for  newspaper  work.  It  stands  just  im- 
mediately ofif  the  wide  thoroughfare  of 
Pennsylvania  avenue,  where  E  street 
and  the  avenue  meet,  and  is  just  around 
the  corner  from  newspaper  row.  The 
building  is  of  six  finished  stories  with  a 
basement,  and  there  are  two  additional 
floors  in  the  high  gable  roof.  Its  wide 
stone  front  is  finished  in  a  combina- 
tion of  gothic  and  romanesque  archi- 
tecture, with  ornamental  carving  about 
the  balconies  and  windows  grateful  to 
eyes  which  are  accustomed  to  associate 


grim  and  severe  architecture  with  tall 
office  and  business  buildings. 

All  the  offices  are  well  lighted  and 
roomy,  and  the  mechanical  plant  is  ex- 
ceptionally fine,  there  being  ten  Mergen- 
thaler  linotype  machines  in  the  compos- 
ing room.  ItspressesareoftheScotttype. 

-Perhaps  no  history  of  the  J^osl  would 
be  complete  without  a  reference  to  that 
famous  piece  of  music,  composed  by 
John  Philip  Sousa,  known  throughout 
the  world  as  the  "  Washington  Post 
March."  The  beautiful  music  has  had 
(he  widest  popularity,  over  1,500,000 
copies  havng  been  issued  and  sold,  each  a 
ti  ibute  and  an  advertisement  to  the  Post. 

Being  a  paper  of  such  popularity,  and 
in  the  capital  of  the  Nation,  the  Wash- 
ington Post  has  naturally  long  received 
recognition  from  advertisers  as  a  journal 
entitled  to  a  leading  place  among  the 
advertising  mediums  of  the  country.  In 
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some  respects  Washington  is  perhaps  su- 
perior to  any  other  city  as  a  point  in 
which  to  secure  profitable  publicity,  and 
the  Washington  Post  could  not  well  be 
ignored  in  any  advertising  plan  requir- 
ing effective  and  judicious  publicity. 


THE  CARRIER   PIGEONS'  USES. 

Carrier  pigeons  are  gaining  favor  in  a 
great  numljer  of  newspaper  offices.  In 
times  of  prostrated  telegraph  lines  they 
are  of  the  greatest  aid,  and  they  are 
really  valuable  in  an  almost  innumerable 
number  of  cases. 

The  New  York  Herald  has,  perhaps, 
the  most  elaborate  outfit  for  its  birds. 
They  are  cared  for  by  a  man  thoroughly 
understanding  their  needs,  and  are 
frequently  exercised.  For  bringing  news 
from  down  the  Bay  and  around  the  har- 
bor they  are  frequently  employed. 

The  best  of  a  carrier-pigeon  plant  is, 
that  the  original  cost  is  trifling  when 
compared  with  the  services  rendered, 
and  even  that  is  soon  entirely 
wiped  away  by  the  remarkable 
increase  of  the  valuable  birds. 
They  lay  and  hatch  ten  months  out 
of  the  year,  and  a  dozen  pair  soon 
grow  into  such  a  flock  that  some  must  be 
killed  or  sold  to  keep  the  lot  within 
reasonable  numbers. 

The  presence  of  the  birds  about  a 
building  is  a  delight,  their  love-making 
in  soft,  musical  cooing  and  wild  flights 
in  graceful  circles  ending  in  joy- 
ous returns  are  an  inspiration  and  posi- 
tive delight. 


NEW  POST-OFFICE  ORDER. 

The  postmaster  general  at  Washing, 
ton  has  just  issued  an  order  prohibiting 
officers  or  employees  of  railroads  carrying 
letters  over  other  lines  unless  there 
is  a  stamp  on  them. 

This  order,  it  is  said,  will  not  affect 
newspaper  correspondents  in  the  differ- 
ent cities  and  towns  who  have  occasion 
to  send  in  their  envelopes  containing 
news  on  the  trains,  as  special  permission 
had  been  given  them  by  the  department. 


IN  LOUISVILLE. 


A  NEW  DAILY  EXPECTED  WHICH 
WILL  BE  CALLED  THE 
DEMOCRAT. 


To  Champion  the  Frke  Silver 
Fight  and  The  Democratic 
Presidentiai,  Nominees  —  Daniel 
E.  O'SuLLivAN  Probably  Editor — 
Kndeavor  to  Rival  the  Courier- 
Journal— Expectations  that  the 
New  Paper  Will  Start  Early  in 
AuGi;sT. 

The  free  silver  democrats  of  Kentucky 
having  worried  over  the  absence  of  an 
organ  in  Louisville  have  decided  to  start 
a  new  paper  in  the  Falls  City.  It  is 
stated  that  all  arrangements  have  been 
completed  for  the  paper,  which  will  sup- 
port the  democratic  presidential  nomi- 
nees. The  endeavor  of  its  originators 
will  be  to  compete  with  the  Courier- 
Journal,  which  has  bolted  the  Chicago 
ticket. 

The  new  paper  will  be  called  the 
Democrat,  and  will  be  a  2-cent  morning 
paper,  with  a  weekly  issue.  Daniel  E. 
O'Sullivan,  at  present  editor  and  owner 
of  the  Critic,  a  bright  Sunday  pub- 
lication, will,  it  is  said,  edit  the  Demo- 
crat. 

Editor,  national  committeeman  and 
free  silver  leader  Urey  Woodson,  of 
Owensboro',  was  in  Louisville  last  week 
getting  bids  on  the  publication  of  the 
morning  daily  paper  to  be  printed  in 
connection  with  the  campaign  for  Bryan 
and  Sewall.  Mr.  Woodson  says  of  the 
paper: 

"  We  will  not  turn  a  wheel  until  we 
have  the  funds  necessary  to  conduct  a 
paper  that  will  stand  side  by  side  with 
the  Courier-Journal  in  the  news  field. 
We  will  print  a  straight-out  free  silver 
democratic  daily  every  day  in  the  week. 
We  expect  the  first  issue  to  be  out  by  the 
15  of  August." 

Mr.  Woodson  expects  to  start  with  a 
circulation  of  15,000. 

He  has  subscribed  $5,000  to  the  com- 
pany, and  expects  to  have  plenty  of 
money  to  carry  out  his  plans,  $45,600 
additional  having  been  paid  in.  It  was 
thought  that  Editor  Carmack,  of  the 
Memphis  Commercial-Appeal  would  be 
in  charge,  but  this  does  not  seem  likely, 
as  he  is  busy  with  his  own  aftairs.  The 
probability  is  that  Mr.  O'Sullivan  will 
edit  the  paper.  It  is  said  that  his  with- 
drawal from  the  race  for  national  com- 
mitteeman was  a  part  of  the  plan  to  make 
him  the  editor  of  the  free  silver  organ. 

There  is  some  little  confusion  about 
the  certainty  of  the  editorship  by  Mr. 
O'Sullivan,  but  he  says: 

"  If  there  is  to  be  a  silver  paper  here 
you  rest  assured  that  I  will  be  the  editor. 
I  see  that  Carmack  is  to  be  in  charge  of 
the  Nashville  American.  I  will  start  a 
2-cent  morning  daily,  with  a  weekly 
issue.  Mr.  Woodson  told  me  if  S45.000 
was  raised  he  would  put  up  S5.000  more. 
I  do  not  know  what  Mr.  Woodson  will 
do,  but  I  know  I  am  going  to  start  my 
paper,  called  the  Democrat,  by  the  15 
of  August." 


TRIED  TO  BLOW  HIM  UP. 


Dynamite  Went  Off  Under  the 
House  of  a  Newspaper  Man. 

The  residence  of  D.  Marvin  at  Dia- 
mondale,  Mich.,  was  dynamited  last 
week.  The  inside  of  the  house  was 
shattered,  the  walls  were  spi-ung.and  the 
furniture  broken.  Mr.  Marvin  is  the 
correspondent  of  several  out  of-town 
newspapers,  and  has  naturally  made 
enemies  in  the  pursuit  of  his  profession. 
His  lite  had  been  threatened,  but  he  did 
not  expect  that  dynamite  would  be  used 
to  stop  him  from  sending  out  the  news 
of  his  town.  He  offers  what  is  left  of 
the  property  lor  the  arrest  and  con- 
viction of  the  dynamiter. 


ARBITRATION  ADVOCATED. 


Sensible  Editorial  in  a  Labor 
Paper— Good  Advice  for  Both 
Employer  and  Employee. 

Among  the  powers  of  united  labor  is 
the  Union  Printer  and  American  Crafts- 
man. In  its  last  issue  it  deals  editorially 
with  the  question  of  arbitration  in  the 
spirit  of  its  belief  in  unionism,  but  tem- 
pered by  its  conservative  recognition 
that  there  are  two  sides  to  every  ques- 
tion. 

The  Union  Printer  advises  that  arbi- 
tration be  tried  while  there  is  still  good 
feeling  between  employer  and  employee. 
This  is  good  sound  sensible  talk.  The 
Union  Printer  says  in  part: 

"Altera  strike  has  been  called  and 
the  employes  are  out,  the  hard  feelings 
have  been  generated,  and  no  amount  of 
arbitration  will  serve  to  place  the  parties 
on  the  same  footing  which  they  occupied 
before  the  trouble. 

"  There  have  been  very  few  strikes  in 
the  history  of  organized  labor  in  which 
every  man  concerned  was  in  favor  of  the 
action.  Some,  while  saying  and  be- 
lieving that  the  strike  is  not  a  proper 
one,  will  come  out  with  the  balance  of 
the  men  and  stay  out  as  long  as  any- 
body does,  but  at  the  same  time  will 
protest  that  the  strike  was  ill  advised. 

"No  matter  how  the  arbitration  goes, 
these  men  will  have  a  grievance.  If 
they  draw  $3  per  day  and  are  out  three 
days,  those  89  will  always  have  a  place 
in  their  memory,  and  nine  chances  out 
of  ten  they  will  hold  it  as  a  grudge 
against  the  people  who  ordered  them  to 
strike.  So  much  for  arbitration  after  a 
strike  has  been  called. 

"  If  the  union  has  a  grievance  against 
an  employer,  the  proper  time  to  settle  it 
is  before  it  has  reached  the  dimensions 
which  call  for  a  strike.  Then  there  is 
not  so  much  to  cope  with.  Then  the 
employer  is  on  comparatively  good 
terms  with  his  employes,  and  the  men, 
not  having  lost  any  time,  are  inclined  to 
be  more  lenient.  Then,  no  matter 
which  way  the  decision  goes,  there  are 
no  battles  to  forget,  no  hard  feelings  to 
be  overcome,  and  not  one- tenth  the 
chance  of  a  '  freeze- out '  in  the  office." 

The  pity  is  that  there  is  not  more  of 
this  sort  of  literature  circulated  among 
the  publishers  and  the  printers.  The 
fact  that  the  editorial  advice  appeared 
in  an  issue  where  the  chief  news  was  an 
arbitrator's  decision  against  the  printers 
adds  weight  to  the  words  of  the  Union 
Printer. 


PLANNING  FOR  MORE  PAPER. 

The  Glens  Falls  (N.  Y.)  Paper  Com- 
pany has  purchased  the  extensive  prop- 
erty of  the  Saranac  Pulp  and  Paper  Com- 
pany, the  price  paid  for  the  mill  and 
adjoining  property  being  $100,060,  and 
the  consideration  for  the  remainder  of 
the  property  being  private. 

The  property  consists  of  the  big  pulp 
mill  at  Cadyville,  which  has  a  capacity 
of  four  carloads  of  pulp  a  day,  thousands 
of  acres  of  woodland  and  valuable  water 
privileges  on  the  Saranac  river.  The 
plant  at  Cadyville  will  be  enlarged,  and 
it  is  said  a  large  paper  mill  will  be 
erected  at  High  Falls,  near  Moffitsville. 


THE  LINOTYPE  ABROAD. 
The  Linotype  Company's  works  at 
Manchester,  Eng.,  are  working  hard  to 
keep  pace  with  their  orders,  and  are 
turning  out  complete  machines  at  the 
rate  ot  more  than  one  for  each  working 
day. 

Nine  additional  machines  have  just 
gone  into  the  Daily  Telegraph  office, 
thus  bringing  their  installation  up  to  a 
total  of  thirty  fully  equipped  duplex  ma- 
chines. The  Glasgow  Daily  Record 
and  the  Edinburgh  Scotsman  are  also 
being  equipped  with  linotype  machines. 


HUNTSVILLE'S    LITTLE  DAILY. 

The  Daily  Enterprise  is  a  paper  issued 
at  Huntsville,  Tex.  The  entire  sheet 
measures  10  by  12  inches.  The  sub- 
scription price  is  10  cents  a  week,  or  40 
cents  a  month,  delivered  by  carrier. 
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CHICAGO  ENQUIRER. 

REPORT  THAT  JOHN  R.  McLEAN 
WILL  SOON  START  A  NEW 
SILVER  DAILY. 


The  Paper  Said  to  Have  a  Con 
siderable  sum  of  money  pledged 
TO  Support  THE  Democratic  Nom- 
inees AND  Advocate  the  Cause 
OF  Free  Silver -If  Started  the 
New  Paper  Would  be  on  a  Large 
Scale— Probably  Similar  in  Siyle 
TO  the  Cincinnati  Enquirer. 

There  has  been  considerable  talk  in 
Chicago  since  ihe  recent  Democratic 
National  Convention,  in  which  John  R. 
McLean,  proprietor  of  the  Cincinnati 
ErKjuirer,  played  a  prominent  part  as  a 
candidate  and  in  his  direction  of  the 
Ohio  delegation,  that  he  intends  to  estab- 
lish a  new  daily  iii  the  city  on  the  lakes. 
Mr.  McLean  is  a  strong  advocate  ot  tree 
silver,  and  it  is  said  that  he  bclitves 
there  is  plenty  of  room  for  a  Chicago 
daily  published  in  the  interests  of  the 
silver  cause. 

A  considerable  sum  of  money  has  been 
pledged  to  such  an  enterprise  by  some 
of  the  wealthy  democrats  of  Chicago 
who  have  made  the  fight  for  free  silver, 
and  they  will  co-operate,  it  is  said,  with 
Mr.  McLean  in  establishing  a  newspaper 
advocating  the  most  pronounced  tree 
silver  views,  and  supporting  the  nomi- 
nee and  platform  ot  the  Chicago  con- 
vention. 

It  said  that  the  name  of  the  proposed 
paper  is  to  be  the  Chicago  Enquirer, 
and  that  among  the  men  back  of  it  will 
be  A.  S.  Trude,  Thomas  Gahan.  Joseph 
S.  Martin.  Thomas  Cusack,  and  John  P. 
Altgeld.  Mr.  McLean  will  be  the  con- 
trolling man  in  the  new  enterprise,  and 
will  conduct  the  policy  of  the  publi- 
cation. 

Reports  of  the  proposed  i  ew  paper 
began  to  be  circulated  immediately  alter 
the  adjournment  of  the  convention,  and 
they  have  continued  to  grow  since,  until 
the  rumor  is  often  accepted  as  a  fact. 
Mr.  McLean  has  the  money,  and  if  he 
has  also  the  ambition  he  will  undoubt- 
edly start  the  newspaper,  and  before 
a  very  great  while. 

The  Chicago  Enquirer  would  un- 
doubtedly be  a  large  metropolitan  daily, 
and  modeled  after  the  style  of  the  Cin- 
cinnati Enquirer. 


NEWSBOYS'   INTUITIVE  POWER. 


Can  Tell  at  a  Glance  Whether 
A  Man  Wants  a  Paper. 

The  newsboys  possess  much  keener 
powers  of  observation  than  are  perhaps 
credited  to  them.  From  a  long  way  off 
they  can  tell  whether  a  man  intends  to 
buy  a  paper  or  not,  and  it  is  not  often 
that  they  are  mistaken  in  their  judgment. 

A  newsboy  will  hold  up  the  paper 
under  a  man's  nose,  so  that  he  may  read 
the  headlines  and  be  enticed  into  mak 
ing  a  purchase.  The  boy  invariably 
follows  the  man's  eyes,  and  if  he  shows 
any  inclination  to  read  more  than  the 
headlines  the  little  fellow  will  walk 
alongside  for  nearly  a  half  block,  still 
holding  the  paper  up.  Sometimes,  how- 
ever, the  boys  are  mistaken. 

They  will  let  the  man  read  all  the 
headlines  on  the  front  page  only  to  find 
that  he  has  no  intention  of  buying  a 
paper.  In  the  end  the  man  gets  the 
worst  of  it,  for  the  boy  never  fails  to  in- 
vite the  attention  of  the  passerby  to  his 
meanness  in  language  more  forcible  than 
polite. 

QUAKER  PAPER  SOLD. 

The  Philadelphia  publication  known 
as  Hems  of  Interest,  on  motion  of  the 
solicitor  for  the  receiver,  has  been  sold  to 
the  Bates-Whitman  Company;  of  New 
York,  for  $3,800. 


THE  MERCURY  SOLD. 


COLON tL  CLAYTON  McMICHAEL, 

PROPRIETOR  OF  THE  PHILADELPHIA  NORTH  AMERICAN. 


The  Voice  and  Clevelander  Join 
Issues  in  the  Fight  for  Circu- 
lation. 

The  Cleveland  Voice,  whose  affairs  a 
few  months  ago  were  placed  in  an  as- 
signee's hands,  has  been  consolidated 
with  the  Clevelander.  A  new  company 
publishes  the  consolidated  papers. 

The  Cleveland  Voice  was  one  of  the 
oldest  weekly  papers  in  the  Western 
Reserve,  and  it  never  missed  an  issue  for 
twenty-seven  years.  With  the  exception 
of  the  year  1895  it  did  a  profitable  busi- 
ness in  every  year  of  its  history. 

The  Clevelander,  which  has  been  con- 
solidated with  the  Voice,  and  which  will 
hereafter  be  a  part  of  the  joint  publica- 
tion, has  always  been  one  of  the  brightest 
and  most  interesting  weekly  journals  in 
its  city. 

The  first  issue  of  the  consolidated 
Voue  and  Clevelander  was  published  on 
July  17  by  the  Voice  Company,  under 
the  editorial  charge  of  W.  E.  Sage  and 
the  business  management  of  A.  S.  Gil- 
man. 

SOUTH  PITTSBURGER  CHANGES. 

The  South  Pittsburger  changed  hands 
last  week.  A.  S.  McSwigan,  who 
has  been  the  editor  almost  from  the  first 
issue  nearly  five  years  ago,  and  who 
early  in  1895  bought  the  paper,  sold  it 
to  a  stock  company  composed  ot  promi- 
nent business  and  professional  men. 

The  first  change  will  be  to  increase 
the  size  of  the  paper  from  four  to  eight 
pages.  This  will  be  done  as  soon  as 
proper  arrangements  can  be  made  and 
business  warrants  it.  The  intention  of 
the  stockholders  is  to  set  up  and  print 
the  paper  on  the  soi^th  side  in  4  plant  of 
their  own. 


CONSOLIDATION  IN  CLEVELAND.     PHILADELPHIA  PUBLISHER  ILL. 

The  news  that  Colonel  Clayton  Mc- 
Michael,  proprietor  of  the  Philadelphia 
North  American,  was  lying  dangerously 
ill  of  appendicitis  at  his  cottage  in 
Atlantic  City,  N.  J.,  was  bad  news  to 
many  persons  during  the  past  week. 
The  best  physicians  of  Philadelphia  were 
summoned,  and  decided  that  an  opera- 
tion was  necessary.  It  occurred  Tues- 
day, and  was  entirely  successful,  and 
no  doubt  speedy  recovery  will  now 
ensue. 

Colonel  McMichael  is  one  of  the  best 
known  newspaper  men  in  this  country. 
He  is  an  enthusiastic  American  and  has 
made  his  paper  fearlessly  and  vigorously 
patriotic  and  "  American  in  everything  " 
— a  policy  which  has  gained  many  new 
friends  and  supporters.  The  Stars  and 
Stripes  are  kept  flying  at  the  head  of  its 
editorial  page.  It  is  the  oldest  daily 
newspaper  in  America. 


FOR  PRINTING  JULIA'S  PICTURE. 

Suit  was  commenced  last  week  in  the 
United  States  circuit  court  at  Cleveland, 
O.,  by  Benjamin  J.  Falk  against  the 
Cleveland  World  Publishing  Company 
for  the  alleged  infringement  of  a  copy- 
righted photograph  of  Julia  Marlowe 
Taber. 

Mr.  Falk  is  a  New  York  photographer, 
and  he  says  that  upwards  of  5,000  copies 
were  issued.  The  penalty  is  $1  for  each 
copy  issued,  one-half  ot  this  sum  going 
to  the  United  States. 


EDITOR  SUES  AN  ASSAILANT. 

C.  Durst,  editor  of  the  Sabetha  Star, 
has  filed  a  suit  against  Frank  Hammond 
for  $5, 000  damages  for  assault. 


A  SYNDICATE  OF  SILVER  MEN 
TO  CONTROL  THE  NEW 
YORK  DAILY. 


William  Nohle  Sells  the  Paper — 
Syndicate  Represented  by  the 
Editor,  James  F.  Graham — S.  A. 
Phillips  to  Remain  General 
Manager — To  Be  Enlarged  to 
Eight  Pages— Sunday  Mercury 
AND  Five-Cent  Sporting  Paper 
Continued. 

A  controlling  interest  in  the  New  York 
Mercury  has  been  sold  by  William 
Noble,  the  proprietor,  to  a  syndicate  of 
silver  men.  The  paper  is  to  be  made 
the  organ  of  the  national  democracy, 
and  also  of  Tammany  Hall.  It  is  to  be 
enlarged  from  six  to  eight  pages. 

The  negotiations  have  been  conducted 
by  S.  A.  Phillips,  the  general  manager 
ot  the  paper,  in  behalf  ol  Mr.  Noble, 
while  James  F.  Graham,  a  well-known 
newspaper  man,  represented  the  syndi- 
cate. 

Mr.  Phillips,  when  asked  about  the 
sale,  said:  "  The  controlling  interest  in 
the  Mercury,  which  means  51  per  cent., 
has  been  sold  to  a  syndicate  of  silver 
men.  I  am  not  at  liberty  to  give  their 
names,  but  they  are  men  well  known. 
Mr.  Graham  represented  the  syndicate, 
and  he  will  be  ttie  editor  of  the  paper. 

"The  syndicate  has  taken  possession, 
and  Mr.  Graham  entered  on  his  duties. 
I  shall  remain  in  my  present  position. 
The  paper,  of  course,  will  continue  to 
be  a  free  silver  advocate.  We  shall 
probably  also  publish  a  5-cent  daily 
sporting  paper." 

The  Sunday  Mercury  will  be  con- 
tinued as  usual.  The  daily  edition  of 
the  paper  was  started  in  1892. 


A  TEMPTING  MAGAZINE. 
The  first  number  of  What  to  Eat  is 
out.  It  is  but  just  to  state  that  if  the  re- 
ceipts given  are  as  good  to  the  taste  as 
the  book  is  to  the  eye,  it  is  filling  its 
mission. 

There  is  a  good  deal  of  Beardsley 
about  the  book,  but  it  is  far  from  unattrac- 
tive. The  colored  cover  is  unusually 
beautiful.  Eve  stands  irresolute,  looking 
longingly  at  the  ripe,  red  apple.  The 
idea  and  its  execution  are  clever.  When 
we  have  eaten  several  of  the  repasts 
suggested  by  What  to  Eat,  we  can 
judge  of  the  practical  value  and  probable 
future  of  this  unique  magazine.  It  is 
published  every  month  at  Minneapolis, 
with  the  intention  of  being  the  author- 
ity for  society  upon  how  to  cook,  how 
to  serve  dinners  and  luncheons,  with 
hints  at  table  decorations  and  furnish- 
ings. 

Pierce  &  Pierce  are  the  publishers, 
Gerald  Pierce  being  well  known  in 
connection  with  his  work  on  the  Minne- 
apolis Tribune. 


EDITORIAL  HELPS. 


There  is  a  marked  gain 
in  time  in  the  matter  of 

'RUSH  COPY" 

when  using  the 
Number  3  I  X  ^^""^^^ 

Remington 

Standard  Typewriter 

says  Supt.  MichaeHs  of 
the  Boston  Journal. 


Wyckoff,  Seamans  &  Benedict, 
337  Broadway,  New  York. 
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NEW 

YORK 
JOURNAL 


W.   R.  HEARST. 


The  appended  statement  of 
the  June  Circulation  of  the 

NEW  YORK  JOURNAL 

shows  that  there  is  no  dull 
season  for  a  live  newspaper. 


Sunday, 


Sunday, 


1 

2 

3 
4 

5 
6 

7 

8 

9 

10 
1 1 
1 2 

13 
14 

15 
16 

17 

18 

19 
20 

Sunday,  21 
22 

23 
24 

25 
26 

27 

Sunday,  28 
29 
30 
Totals, 


Total  Gross 
Print  as  per 
Indicator. 


245,700 
244,750 
247, 700 
247,600 
246, 150 
249,900 
235,000 
251, 000 
248,300 
250, 200 
250,400 
250,600 
258,400 
255,500 
259,600 
260,000 
260,800 
261,700 
275  850 
265, 250 
249,700 
261,400 
258,600 
280,850 
271,200 
262,600 
268, 100 
239,300 
266,800 
270,000 


7,692,950 


Net  Print. 

(All  spoiled 
copies  and  waste 
deducted.) 


241,992 

243.307 
243,642 
243,863 
245,770 
248, 250 
230,420 
246,845 
245,488 

245.571 
246,436 
246,588 

252,359 
249,451 
253.580 
255,392 
257,574 
259,646 

273,155 
258,836 

236.997 
258,  2  14 
255.598 
276  630 
265,328 

258,336 
261,214 
234.  182 
260,799 
267,613 


7,563.076 


City 
Dealers. 


•39.937 
139,850 
139,870 
140, 240 
140,669 
140,692 
120,254 
141. 3'4 
141,418 

141.375 
14 1,626 

141.686 
141,986 
119,379 
142,544 
142,754 
143.581 
143.746 
146, 24 1 
143,807 
119,925 
143-997 
143.674 
144.313 
143. 91' 
143  826 
144, 1  26 
I i8,9co 
145,016 
144,826 


Country 
Dealers. 


4,185,483 


93,030 
94,761 
94,868 

95, '95 
95.834 
98. 1 1 1 
98,302 
96,288 
94,354 
95,250 
95.561 

95.879 
1 00, 5 1 8 
1 14,546 
101,5  20 
102,923 
104, 194 
106, 25 1 
1 16, 24 1 

104,773 
103.149 
103,338 
101,711 
121, 804 
110, 10 1 

104,437 
106,781 
102,085 
105  614 
106,061 


Mail  Sub- 
scribers AND 

ALL  OTHERS. 


3,063,480 


9  025 

8,696 
8,904 
8,428 
9,267 

9.447 
11,864 

9,243 
9,716 
8,946 
9,249 
9.023 

9.855 
15,526 
9,516 
9.715 
9.799 
9,649 
10,673 
10,  256 

'3.923 
10,879 
10,  2  13 
10,513 
11,316 
10,073 
10,307 

13.197 
10,  169 
16,726 


314,113 


Total  number  of  JOURNALS  printed  in  June,  /- 

1896  (30  days),      -----  7»092,950 

Net  total  number  Sold  and  Circulated,  -  '7,^63,0*76 
Average  number  Sold  and  Circulated  Daily,  252, 102 


FROM  THE"AD"  FIELD 


INTERESTING  ITEMS  FROM  VAR- 
IED AND  NUMEROUS  SOURCES. 


Promises  of  Profit  Cheer  the 
Heart  of  the  Vigilant  Pub- 
lisher— A  Breeze  of  Pleasant 
Activity  on  the  Summer  Sea — 
Miscellaneous  Notes. 


GOOD  NEWS  FOR  GOOD  PAPERS. 

Henry  M.  Beach,  of  the  Herbert 
Booth  King  Agency,  New  York,  is  mak- 
ing contracts  tor  additional  advertising 
for  Sponge  Crepon  and  also  for  the 
Warren  Featherbone.  Full  pages  are 
taken  in  magazines  for  both  articles,  and 
in  other  mediums  advertisements  of  200 
lines  for  the  Crepon  and  100  lines  for 
the  Featherbone  have  been  contracted 
for.   

IT   IS    NOTEWORTHY  ADVER- 
TISING. 

The  Procter  &  Collier  Company  of 
Cincinnati  will  use  monthlies  quite  ex- 
tensively for  the  advertising  of  Ivory 
Soap  in  the  form  of  the  colored  inserts 
recently  observed. 


ACCEPTABLE  ACCESSORIES  OF 
WHEEL  COMFORT. 
A  number  of  specialties  for  riders  of 
the  bicycle  are  being  added  to  the  long 
list  already  introduced.  An  eye-pro- 
tector is  supplied  by  Mosher  &  Com- 
pany, Groton,  N.  Y.  It  will  defend  the 
eye  against  dust,  gnats,  flies  and  bumble 
bees.  The  O'Hara  Manufacturing 
Company,  Auburn,  N.  Y. ,  also  has  some 
specialties. 


AGENTS  RECENTLY  ANNOUNCED. 

C.  Matthai  &  Co.,  54  Wabash  avenue, 
Chicago,  who  conduct  a  new  general 
advertising  agency,  are  making  up  lists 
in  which  they  will  place  some  new  ad- 
vertising throughout  the  west. 

Robert  M.  Shaw  &  Co.,  Michigan 
Trust  Building,  Grand  Rapids,  Mich., 
have  "branched  out"  as  general  ad- 
vertising agents.  They  also  conduct  a 
news  and  subscription  agency. 

The  Chicago  Stockman  Agency,  No. 
840  Root  street,  Chicago,  is  a  new  ad- 
vertising agency.  Will  F.  Baum,  the 
publisher  of  the  Chicago  Stockman,  has 
started  the  above  agency  in  order  to 
place  advertising.  Agricultural  papers 
and  dailies  are  being  used  at  present. 


INTERESTING  IF  TRUE. 

It  is  rumored  that  the  business  of 
Walter  Baker  &  Company,  which  has 
been  handled  for  many  years  by  the  S. 
R.  Niles  Agency,  will  be  placed  direct 
in  future  if  the  company  can  succeed  in 
getting  publishers  to  concede  to  them 
the  agent's  commission. 


PUBLISHERS      SHOULD  WILL- 
INGLY CONCUR. 

The  advertising  contracts  for  Cotto- 
leneand  "Gold  Dust"  are  to  be  changed 
wherever  it  is  found  to  be  necessary, 
so  that  they  may  all  expire  in  Decem- 
ber, 1897.  The  effect  of  this  is  that 
the  advertising  in  general  is  kept  under 
better  control  and  the  expenditure  of 
larger  appropriations  is  thus  indirectly 
favored.  Advertisers  frequently  hesitate 
to  authorize  additional  outlays  because 
they  do  not  know  just  where  they  stand 
on  current  contracts. 


CURES  FOR  INTEMPERANCE. 

The  Renova  Chemical  Company, 
1014  Sixth  avenue.  New  York,  is  intro- 
ducing a  remedy  for  drunkenness.  It  is 
sold  at  a  dollar.  It  is  said  that  the  New 
York  city  territory  will  chiefly  be 
handled  at  present,  although  mail  orders 
will  be  filled. 

An  advertiser  using  the  name  of 
"Mrs.  Stella  Lyle,"  at  Grand  Rapids, 
Mich.,  is  also  advertising  a  recipe  for  the 
same  purpose. 

COUNTRY  NEWSPAPERS 
FAVORED. 

Bloch  Brothers,  Wheeling,  W.  Va., 
manufacturers  of  the  Mail  Pouch  To- 
bacco, have  begun  the  use  of  country 
newspapers  on  a  considerable  scale. 
Dauchy  &  Company  gave  the  orders  for 
this  advertising,  but  it  is  said  that  the 
selection  of  mediums  is  to  a  large  extent 
in  the  hands  of  E.  Levy,  32  Park  place, 
the  New  York  headquarters  of  the  firm. 


THE  RIGHT  REMEDY  WILL  ROLL 
UP  RICHES. 

The  Fevura  Company  is  the  name  of 
an  advertiser  who  is  introducing  a  rem- 
edy for  hay  fever  and  asthma.  Very  lit- 
tle advertising  is  done  at  present.  The 
office  is  at  17  West  24th  street,  New 
York.   

LIBERAL  ADVERTISING  WOULD 
BE  A  GOO  J  AUXILIARY. 

Dr.  Raymond  C.  Thayer,  Masonic 
Temple,  Chicago,  is  extending  the  field 
for  Dr.  Shepard's  Consumption  Cure, 
for  which  representatives  among  physi- 
cians are  desired  in  the  leading  cities. 
The  present  plans  do  not  cover  any 
great  volume  of  general  newspaper  ad- 
vertising. 


ADVERTISING  MATTERS  IN 
CANADA. 

Advertisements  for  the  Stearns  Bicycle 
and  the  Munyon  Remedy  Company  are 
being  sent  out  by  the  Canadian  Adver- 
tising Agency,  Toronto.  The  same 
agency  is  sending  out  advertising  for  the 
Central  Business  College. 


CHIEFLY  MAGAZINES  AND  RE- 
LIGIOUS WEEKLIES. 

W.  F.  Ware,  512  Arch  street,  Phila- 
delphia, is  preparing  a  list  of  weeklies 
and  monthlies  in  which  to  advertise  the 
Mizpah  Nipples.  The  advertising  will 
partly  be  placed  direct  and  the  remainder 
will  pass  through  an  agency. 


BALTIMORE    BUSINESS    TO  BE 
BRISK. 

It  is  expected  that  the  Charles  A. 
Vogeler  Company,  Baltimore,  will  re- 
new its  contracts  for  about  the  same 
amount  as  last  year,  but  nothing  will  be 
done  until  the  return  of  Mr.  Sandlass, 
the  advertising  manager,  from  his  vaca- 
tion. 


PUBLICITY  FOR  GOOD  ROOFING. 

The  Cortright  Metal  Roofing  Com- 
pany, 45  North  23d  street,  Philadelphia, 
is  among  the  concerns  that  will  use 
space  during  the  year  for  advertisements 
of  roofing  material. 


ADVERTISING  AS    A  HELP  TO 
SANITARY  PROGRESS. 

The  St.  Joseph  Pump  and  Manufac- 
turing Company,  St.  Joseph,  Mo.,  will 
employ  more  or  less  publicity  for  its 
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RE.WXGTONS'  LIST. 


Remingtons' 
County  Seat 
List 

(NOT  PATENTS). 

Best  Papers, 
Best  Towns, 
Best  States, 
Used  by  the 
Best  Advertisers. 

Remington 
Brothers, 

309  Broadway, 
NEW  YORK. 


pumps,  which  are  so  made  as  to  purify 
ordinary  well,  cistern  and  other  water. 
The  work  done  by  this  company  is  of  a 
kind  which  will,  by  private  advertising, 
no  doubt  accomplish  considerable  ad- 
vances in  sanitation.  Considering  how 
important  the  use  of  pure  water  is  it  is 
surprising  that  mechanical  means  for  the 
purifying  of  water  at  low  cost  have  not 
been  more  generally  introduced. 

The  expensive  expert  sanitary  work 
done  in  large  cities  is  well  enough,  but  it 
makes  no  effort  to  spread  elementary 
knowledge  on  the  subject  of  domestic 
sanitation  among  the  bulk  of  the  popu- 
lation. 

Before  many  years  some  progressive 
company  will  win  large  profits  by  raising 
the  standard  of  public  education  on  this 
theme  and  providing  the  people  with  the 
apparatus  that  awakened  common  sense 
will  call  for. 

USUALLY  CONFINED  TO  CLASS 
PAPERS. 

The  American  Book  Company,  New 
York,  has  several  new  works  which  it 
expects  to  advertise  quite  extensively 
this  fall. 

REORGANIZED    FOR  BUSINESS. 

The  Keystone  Remedy  Co.,  218  La- 
salle  street,  Chicago,  has  been  reorgan- 
ized and  will  advertise  its  medicines 
through  the  west  shortly. 


ITS  ADDRESS  IS  P.  O.  BOX  16. 

The  Co-operative  Medicine  Company, 
Rahway,  N.  J.,  is  sending  out  orders  to 
weekly  papers  of  general  circulation. 


MISCELLANEOUS  NOTES. 
Julius  Janowitz  has  just  placed  a  new 
contract  for  the  coming  year  with  Will- 
iam Tripp,  of  the  J.  Walter  Thompson 


Agency.  He  has  increased  his  space 
from  I  to  4  inches. 

R.  P.  Richardson  &  Company,  of 
Reidville,  N.  C,  manufacturers  of  the 
Old  North  State  smoking  tobacco,  are 
running  large  ads  in  southern  papers. 

Dr.  Donald  Kennedy,  of  Roxbury, 
Mass.,  is  said  to  have  decided  to  suspend 
his  use  of  country  advertising  for  a  year 
or  two. 

Renewal  advertising  of  Brown's 
French  dressing  will  begin  with  Septem- 
ber issues  of  magazines.  The  J.  Walter 
Thompson  Agency  places  the  orders. 

Mediums  of  general  circulation  will  be 
used  quite  freely  the  coming  season  by 
Dr.  C.  W.  Fitch  of  640  Madison  avenue. 
New  York. 

The  La  Plante  Company  will  place 
business  in  the  August  issues  of  maga- 
zines. This  business  is  placed  by  Mr. 
Tripp,  of  the  J.  Walter  Thompson 
Agency. 

The  Hoosick  Falls  Hosiery  Company, 
Troy,  N.  Y.,  will  begin  its  advertising 
with  the  September  issues  of  magazines. 
The  business  is  placed  by  Elson  Hill,  of 
the  J.  Walttr  Thompson  Agency. 

The  Racine  Mangle  Company,  Racine, 
Wis.,  is  putting  out  a  line  of  advertising 
for  agents  in  papers  of  various  kinds 
through  the  West.  E.  E.  Coborn  is  the 
manager  and  is  doing  the  advertising 
direct. 

The  advertising  of  the  Pratt  Fastener 
Company,  No.  200  Market  street,  Chi- 
cago, which  is  advertising  in  western 
papers  a  patent  fastener  which  it  is  in- 
troducing into  dry  goods  houses  and  the 
jobbing  trade,  is  done  "direct." 

R.  Monarch  &  Company,  Owensboro', 
Ky.,  are  advertising  whiskies  in  Western 
dailies . 

Edward  A.  Haight,  Kirkwood,  Mo., 
who  conducts  a  military  academy  at 
that  place,  is  advertising  it  in  western 
mediums  of  general  circulation. 

The  Robinson  Thermal  Bath  Com- 
pany, Toledo,  O.,  is  advertising  in  month- 
lies and  weeklies  through  the  West.  The 
orders  at  present  are  being  placed 
"direct"  by  the  concern.  At  least  a 
part  of  them  formerly  went  through  an 
agency. 

Farrar  &  Barlow,  Burlington,  Vt.,  are 
sending  out  orders  to  p  ipers  in  the 
West  and  Middle  West.  Edward  M. 
Barlow  is  now  the  sole  proprietor  of  the 
business  carried  on  under  the  above 
name,  Mr.  Barlow  is  said  to  select  some 
of  the  papers  used  on  the  Wells  and 
Richardson  advertising. 

The  F.  R.  Bird  Company,  Augusta, 
Me.,  manufacturing  chemists,  are  using 
a  little  space  in  monthlies  and  weeklies. 

H.  O.  Rose,  who  is  connected  with 
Nelson  Chesman  &  Company,  is  puttmg 
out  advertising  from  the  New  York 
office  for  T.  J.  Gleason.  The  goods 
advertised  are  novelties  of  various  de- 
scriptions and  the  business  will  chiefly 
go  to  dailies. 

The  Marsh  Manufacturing  Company, 
No.  232  W.  Washington  street,  Chicago, 
is  advertising  a  book-case  in  mediums 
through  the  West. 

The  Galena  Publishing  Company, 
Galena,  Kans.,  of  which  E.  E.  Stevens 
is  manager,  is  placing  its  present  adver- 
tising direct. 

Dailies  in  New  England  are  being 
used  by  the  Barstow  Stove  Company  of 
228  Water  street.  New  York,  to  adver- 
tise the  Barstow  stoves  and  ranges. 

The  Van  Arnot  Company,  Cincin- 
nati, is  about  to  use  a  line  of  monthly 
papers  of  general  circulation. 


CAMPAIGN  CUTS. 
In  this  hot  time  of  politics  it  will 
interest  publishers  to  know  that  electros 
from  wood-cuts  of  the  democratic  presi- 
dential nominees,  uniform  in  sizes  and 
prices  with  the  excellent  cuts  shown  on 


ADVERTISING  MEDIUMS. 

AVERAGE  CIRCULATION 
FOR  FIVE  MONTHS. 

MlLWAUKEB,  July  I,  1896. 

State  of  Wisconsin,  | 
Milwaukee  County,  )  "  " 
H.  D   O'Brien,  being  duly  sworn,  says,  that 
he  is  now  and  has  been  for  sixteen  years  fore- 
man of  the  newspaper  pressroom  of  the 

EVENING  WISCONSIN, 

and  has  had  charge  of  the  presses  and  paper 
used  in  printing  the  Eveninc;  Wisconsin  ;  that 
he  knows  of  his  own  knowledge  that  the  average 
daily  circulation  of  the  Evening  Wisconsin  for 
six  months,  from  January  i,  1896,  to  July  i, 
i8y6,  was  Seventeen  Thousand  Nine  Hundred 
and  Sixty  three  (17,96  ,)  copies. 

P.  D.  O'BRIEN. 
Subscribed  and  sworn  to  before  me  this  ist  day 

ofjuly,  1896,  A.D.  W.  A.  BOOTH,  Notary 

Public,  Milwaukee  County. 

SWORN  DAILY  CIRCULATION. 

Wednesday,  July  1   17,667 

Thursday,  July  2   17,545 

Friday,  July  3   17.599 

Monday,  July  6   '7,533 

Tuesday,  July  7   18,151 

Wednesday,  July  8   '7.935 

Thursday,  July  9   18,236 

Friday,  July  10   ■9,857 

THE  EVENING  WISCONSIN  CO., 

C.  H.  EDDY,  Representative, 
10 Spruce  Street,  NEW  YORK. 

THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

ADVERTISING  AGENCIES. 


Arc  yoti  satisfied?  Does 
your  advertising  bring  suffi- 
cient returns?  Preparing  ad- 
vertising and  placing  it  where 
it  will  do  the  most  good  has 
been  our  business  30  years. 
Write  to  us. 

DODD'S 

Advertising  &  Checking 
AGENCY. 

Water  Street,  BOSTON, 


R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  Vork, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 

M.  B.  WILSON 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  Open  to  figure  on  any  line  of  legitimate 
newspaper  advertismg.  Write  for  estimates. 

ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers'  lowest  rates.  Practical  and 
effective  service  in  every  line  of  business. 

W.  L.  BEADNELL, 

Advertising  Agtnt, 
Tkibunb  Building  Nbw  York. 

page  9  of  The  Fourth  Estate 
for  July  9  are  now  on  sale  at 
all  branches  of  the  American  Type 
Founders'  Company.  As  these  electros 
are  from  wood-cuts,  they  print  better 
than  electros  from  process  engravings. 


AN  EXCELLENT  ISSUE. 

The  Atlantic  Monthly  for  July  is  a 
very  good  number.  A  modern  atmos- 
phere is  more  evident  in  its  pages  than 
has  been  usual  with  past  issues.  Ed'tor 
Godkin.of  the  New  York  Evening  Post, 
contributes  an  article  on  Lecky's  recent 
volume  on  "  Democracy." 


ADVERTISING  MEDIUMS. 

YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement   in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whet/ur 
residences  or  stores — occupied  by  white 
persons,  A  record  unequaled  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  Other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building, 

New  York  Representative, 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  400,000  daily. 

Gross  rate,  75  cents  per  line.   Average  contract, 
about  50  cents  per  line. 

350,000  DAILY 

is  the  guaranted    circulation  of  the 
Scripps-McRae  League, 
cincinnati  post, 

st.  louis  chronicle, 
cleveland  pres^, 

KENTUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERRY,  53  Tribune  Building,  New  York. 

CHICAGO 

JOURNAL. 

Oldest  and  best 

HOME  NEWSPAPER. 

"New  England's  Greatest  Newspaper." 

The  boston  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  i>ower. 


NEW  FEATURES  FOR  "96." 

A  TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening  Field.  The  other  reason  is 
that  It  is  a 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

A  DVERTISING  in  newspapers  of ' '  known  cir- 
culation"  means  "business."   For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bnne  Bldg..N.Y.  Chamberof  Commerce.Chicar  o. 

T^HE  FOURTH  ESTATE  is  the  best  medi^  m 
■'•  for  presenting  to  advertisers  the  advantag  as 
of  any  publication  as  an  advertising  medium. 
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THE  FOURTH  ESTATE 


JULY  23.  1896 


The  fourth  ESTATE 

A  NEWSPAPER  FOR  THB 
MAKERS  or  NEWSPAPERS 


Edmund  Burke  said  there  were  Three  Estates 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sat  a  Fourth  Estate,  more  import- 
ant far  than  they  all.— Carlvle's  Heroes  and 
Hero  Worship,  Lecture  V. 

Thursday,  July  23,  1896. 


ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 

ROBERT  HALSTEAD.  1  associates 
WILLIAM  WATTENBERG.I  associates. 


offices: 

Broadway  and  Murray  Street, 

opposite  city  hall  park 
(postal  telburaph  building), 

TKLKPHONE  "  I77O,  CORTLANDT, ' 


Pleaseaddress  all  communications  simply  to 
THE  FOURTH  ESTATE, 

a53  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 


TWO  DOLLARS  A  year,  in  advance, 

to  any  part  of  the  United  States  or  Canada ;  to 
Foreign  Countries  in  the  postal  union,  (4  a  year. 
Single  copies,  TEN  CENTS. 


Subscribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  0/ 
exchanges  which  go  to  every  newspaper  office. 


Eatertd  at  the  New  York  post  office  for  trans- 
misiion  through  the  mails  at  second  class  rates. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  i6olines  to  the  column). 

Discounts  :  On  monthly  cards,  10  per  cent.; 
two  months,  so  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  lineeach  insertion,  with- 
out discount. 

Smalladvertisementsunder  classified  headings, 
inch  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 35  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  ••  EXCHANGE." 

It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

OUR  choicest  "bargains." 
No.  I. — For  $5  we  will  send  three  annual  sub- 
icriptions. 

No.  a. — For  (25  we  will  send  35  annual  sub- 
scriptions. 

No.  3. — For  $4  we  will  send  The  Fourth 
EsTATB  until  the  end  of  1896,  and  all  numbers 
from  March  i,  1895. 

bound  volumes. 
For  $3.50  we  will  send  a  bound  volume  of  the 
last  half-year,  September  to  February,  inclusive; 
or  for  $4  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


JOURNALISM  AND  NEMESIS. 

Webster  Davis,  a  gubernatorial  can- 
didate in  the  state  of  Kansas,  is  in  hot 
water.  His  trouble  came  from  a 
thoughtless  way  of  getting  angry  and 
shouting  what  he  could  not  substantiate. 

He  saw  fit  in  a  fit  of  political  rage  to 
accuse  C.  E.  Edwords,  managing  editor 
of  the  Kansas  City  Journal,  with  having 
tried  to  bribe  him.  In  an  interview 
with  a  reporter  of  the  Kansas  City  Star, 
he  stated  that  Edwords  had  offered  him 
$15,000  if  he  would  sign  a  bill  increas- 
ing the  price  of  gas.  He  told  of  the 
scorn  with  which  he  refused  the  dishon- 
orable proposition.  He  made  it  look 
ugly  for  an  innocent  man,  but  when  he 
was  brought  to  account  he  crawled,  re- 
pudiating the  interview. 

The  Journal  held  his  letter  of  abject 
apology,  though  it  announced  that  the 
interview  had  been  denied.  This  man- 
uscript now  proves  to  be  the  Nemesis  of 
the  politician.  The  Journal,  very 
properly  repudiating  the  candidate  who 
lied  about  it,  publishes  his  letter,  in 
w  hich  he  explains  his  charges  with  the 
remarkable  excuse  that  he  was  "  mad  " 


at  the  time,  and  did  not  know  what  he 
was  talking  about. 

People  who  do  not  know  what  they 
are  talking  about  ought  especially  to 
avoid  being  interviewed.  The  man 
who  is  "mad"  and  wants  to  get  even 
by  being  quoted  in  the  papers  is  in  very 
serious  danger.  This  is  particularly 
true  of  the  man  with  political  aspiration. 
He  could  find  no  surer  methods  of  get- 
ting tangled  up  and  twirled  about  than 
in  playing  with  the  journalistic  machine. 

It  is  full  of  cogs,  shark-toothed  buzz 
saws  and  other  things  dangerous  to  the 
ignorant.  When  one  has  something  to 
say  that  is  to  appear  in  print  it  is  well 
to  think  over  it  before  scattering  it 
broadcast  where  often  it  is  saved  for 
future  reference. 


FOREWARNED,  FOREARMED. 

The  announcement  is  made  elsewhere 
in  this  issue  of  an  assignment  by  the 
Frank  H.  Alden  &  Sons  Company,  a 

feneral  advertising  agency  in  Cincinnati, 
'he  firm  to  which  the  present  company 
succeeded  had  often  been  mentioned  by 
publishers  in  connection  with  complaints 
of  slow  payment  of  bills  for  advertismg, 
and  it  is  doubtful  whether  any  other 
agency  in  the  country  was  ever  accorded 
so  much  latitude  by  so  many  diflferent 
publishers  during  the  past  lew  years, 
considering  the  total  amount  of  business 
done. 

The  notice  sent  out  by  the  company 
does  not  specify  particular  losses  of  its 
own  on  advertising  sent  out  for  its  cus- 
tomers. It  is  rather  curious  that  the 
fact  that  tl^ere  have  been  such  losses  is  re- 
ferred to  only  in  a  vague  way,  and  that 
one  of  the  paragraphs  of  the  notice  lays 
stress  on  the  circumstance  that  the 
agency  has  a  good  line  of  customers. 
In  fact,  it  is  said  that  the  bulk  of  the 
agency's  clients  are  what  is  called  ' '  good 
pay."  Possibly  the  proposition  for  set- 
tlement which  the  company  says  it  is 
about  to  make  will  contain  further  in- 
formation. 

The  assignment,  while  it  does  not  sur- 
prise publishers  in  general,  will  disap- 
point those  who  may  have  anticipated 
that  the  recent  changes  in  the  name  of 
the  agency  meant  that  greater  effort 
would  be  made  to  build  up  a  reputation 
for  prompt  pay.  There  is  perhaps 
something  naive  in  that  part  of  the  notice 
of  the  assignment  which  says:  "  We 
are  very  desirous  of  continuing  our 
business  with  the  same  co-operation 
from  the  press  that  we  have  had  in  the 
past  years." 

The  notice  also  asks  publishers  not  to 
omit  or  discontinue  any  advertisements 
now  running  on  the  company's  order, 
as  the  assignee  "will  undoubtedly  obtain 
an  order  of  the  court  authorizing  a  con- 
tinuance of  the  advertisements  at  his 
charge. ' '  This  seems  a  hasty  assurance. 
It  will  no  doubt  be  a  year  or  more  be- 
fore the  claims  are  finally  adjusted.  If 
the  present  accounts  cannot  be  liqui- 
dated at  this  time,  it  is  not  likely  that 
they  can  be  liquidated  after  heavy  new 
obligations  have  been  incurred  by  the 
assignee,  and  it  is  doubtful  whether  he 
would  have  the  power  legally  to  send 
out  any  new  orders  for  advertising  at 
all.   

DOG  IN  THE  MANGER. 

"The  fellow  who  decides  is  in  a  devil 
of  a  way."  This  is  the  statement  of  a 
popular  Sunday  editor,  in  confessing  to 
sorrows  of  his  own.  He  is  honest 
enough  to  acknowledge  that  there  is  a 
trick  in  every  trade,  and  one  in  his  own 
line  of  work  that  bothers  his  conscience, 
as  it  deals  directly  with  the  fraternity 
whose  fellows  occupy  themselves  in  re- 
cording the  history  of  the  world  in  the 
necessary  hurry  ol  up-to  dateism. 

He  knows,  like  the  rest  of  us,  that 
competition  is  not  only  the  life  of  trade 
but  the  incentive  to  professional  excel- 
lence, and  yet  there  are  times  when  in 
his  busy  career  his  conscience  smites 
him  for  being  intelligently  lazy,  not  only 
for  the  sake  of  the  business  office,  but 
because,  mistrusting  his  own  judgment, 
he  fears  that  others  may  take  and  make 
much  of  manuscript  he  cannot  buy.  If 


he  should  accept,  there  is  the  chance  that 
he  will  regret  it,  and  if  he  refuses,  there 
is  the  dreadful  possibility  of  what  his 
rivals  may  do. 

Ask  people  who  submit  matter  to 
the  editor — and  by  this  we  do  not  mean 
any  old  thing,  but  good  live  stuff — and 
they  will  tell  you  of  tedious  waiting,  end- 
ing often  in  refusal  when  it  is  too  late  to 
sell  elsewhere. 

This  is  the  rule  and  not  the  ex- 
ception. To  some  the  consistent  delay 
has  seemed  inexplicable.  To  the  fellow 
who  has  been  through  the  fire,  it  is 
well  known  as  playing  "dog-in-the- 
manger." 

Dishonesty  in  dealing  with  brains  is 
far  more  prevalent  than  in  the  treat- 
ment of  labor.  The  former  is  apt  to  be 
modest  and  patient,  the  latter  is  rough 
and  persistent. 

We  have  all  seen  that  product  of  the 
cartoonist  representing  the  sad  fate  of  the 
poet,  and  read  what  the  humorist  had  to 
say  about  him,  and  all  of  us  who  are  en- 
gaged in  newspaper  work  have  been 
more  sorry  for  the  editor  than  for  the  dis- 
appointed rhymster. 

On  the  other  hand  we  cannot  laugh  at 
the  profefsional  who  seeks  the  "  yes  "  or 
"  no  "  of  the  sanctum  when  offering  live 
matter.  He  has  our  deep  sympathy  and 
his  persecutor  our  well-intended  male- 
dictions. 

The  trouble  is,  of  course,  that  the  Sun- 
day editor,  the  news  editor  and  the 
other  editors  are  necessarily  held  within 
bounds  by  the  business  office.  They 
can  not  contract  to  buy  what  can  not  be 
paid  for.  The  temptation  is  to  keep 
from  rivals  what  necessity  makes  them 
refuse  and  yet  the  delay  under  the  pre- 
tense that  somebody  else  must  be  con- 
sulted— until  the  material  can  not  be  sold 
to  others— is  unquestionably  dishonest 
though  it  may  be  politic  business. 

It  is  done  again  and  again  until  the 
man  who  has  a  way  of  gathering  good 
material  has  learned  his  lesson  and 
boldly  offers  his  goods,  stating  that  the 
woull-be  purchaser  must  say  directly 
whether  he  wants  the  matter  or  not,  as 
there  are  other  markets.  This  is  not 
easy  for  men  recognizing  the  real 
worth  of  their  manuscript  and  yet  ac- 
quainted with  the  necessities  of  hard 
times  and  filled  with  the  fear  that  they 
might  for  economic  reasons  be  refused 
all  around.  They  must  dare  to  burn 
their  bridges  or  submit  to  "  dog-in-the 
mangerism."  The  temptation  is  to  hope 
that  the  editor  after  looking  it  over  twice 
must  accept  it,  though  there  is  the  large 
chance  that  the  manuscript  may  become 
useless  through  tantalizing  delays. 

The  real  truth  is  that  honesty  does  pay, 
just  as  the  copy  books  of  the  small  boy 
assert,  and  that  the  newspaper  man  who 
never  qualifies  his  "  yes  "  with  a  series  of 
question  marks,  and  always  pronounces 
his  "  no  "  so  that  a  stenographer  would 
unhesitatingly  follow  it  with  an  exclam- 
ation point,  gets  the  cream  of  the  ma- 
terial offered  for  sale.  It  is  brought  to 
him  first.  His  experience  as  a  news- 
paper man  makes  his  judgment  instant- 
aneous. Too  honest  with  himself  and 
others  to  worry  over  his  own  opinions  or 
to  cheat  others  of  theirs,  he  is  known 
and  trusted. 

Greater  honesty  and  less  policy  would 
be  a  good  rule  in  many  newspaper 
offices.  The  man  who  does  not  know  at 
a  glance  the  available  from  unavailable 
would  be  better  occupied  on  the  outside 
of  the  newspaper  office.  This  is  being 
recognized  in  many  big  establishments 
where  double  dealing,  treacherous  di- 
plomacy and  hypocritical  hesitation  are 
distasteful,  and  considered  as  disloyalty 
to  the  welfare  of  the  paper. 


NOTE  AND  COMMENT. 

It  is  only  now  and  then  that  one  hears 
of  the  woman's  edition.  The  rage  has 
past  away  into  the  records  ot  fads  of  the 
past.  It  did  much  good  to  charity  and 
did  not  hurt  the  reputation  of  journal- 
ism. Some  feared  that  if  the  women 
should  step  into  the  newspaper  shop  and 
without  previous  education  run  things 
successfully  the  idea  that  newspaper 
men  work  would  be  gone.   When  it  was 


seen  that  the  women  really  did  splen- 
didly, the  fear  among  a  few  of  the  pro- 
fession became  a  frantic  panic.  Then  it 
leaked  out  that  the  men  had  helped  just 
a  little  and  calm  was  restored. 

Though  the  woman's  edition  was  a 
sort  of  freak,  yet  it  was  of  noble  pur- 
pose and  proved  a  power  for  good. 
Worthy  enterprises  were  largely  oene- 
fited  and  the  faithful  women  found  that 
the  newspaper  shop  is  essentially  a 
place  of  labor.  If  it  took  weeks  of  their 
talent  and  time  to  get  out  one  edition, 
how  much  ability  was  required  each  day 
by  the  laborers  of  the  press?  The  ques- 
tion remained  with  the  ladies  after  they 
had  done  their  best  for  sweet  charity's 
sake.  It  must  be  said,  however,  that 
the  departure  of  the  hustling  fair  sex 
left  many  an  aching  heart,  though  there 
were  men  mean  enough  to  thank  heaven 
when  quiet  and  order  were  restored. 


The  Bachelor  of  Arts  for  July  con- 
tains an  admirable  article  on  "College 
Men  in  Journalism"  by  L.  J.Vance, 
who,  being  a  college  man  and  newspaper 
worker,  knows  exactly  what  he  is  talking 
about,  and  the  best  of  it  is  that  he  puts 
his  knowledge  in  pleasing  form. 


The  San  Francisco /4r_^(»«(z;//  is  always 
clever,  clean  and  prone  to  be  right  in  in- 
telligent comment  and  criticism.  It  is  a 
joy  to  the  dweller  on  the  Atlantic  coast 
and  must  be  a  welcome  weekly  in  the 
lands  lying  about  the  Golden  Gate. 

We  would,  however,  call  the  attention 
of  the  Argonaut  to  the  fact  that  with  its 
fair  name  and  honorable  ambitions  it  is 
in  danger  of  imitating  what  it  decries. 
Journalistic  sensationalism  is  undoubted- 
ly a  national  danger,  a  horror  in  the 
home  and  a  menace  to  public  rightmind- 
edness,  but  it  is  equally  true  that  sling- 
ing sentences  together  without  regard  to 
their  sense,  so  long  as  they  sound  well, 
is  apt  to  lead  to  careless  thinking  and 
writing,  a  sort  of  scattering  in  the  brain 
of  the  bacilli  of  nonsense. 

The  Argonaut  is  not  asinine — far  from 
it — but  it  IS  overcome  with  virtuous  verti- 
go when  it  states  that  "the  newspaper  is 
the  library  of  the  masses — which  fact 
goes  a  long  way  toward  accounting  for  the 
mental  and  moral  condition  of  the  mob." 

The  mob,  under  the  majority  rule  of  a 
free  and  enlightened  government,  is  in 
the  right.  This  is  not  only  so  theoreti- 
cally, but  in  practical  truth.  Any  fair- 
minded  man  employed  six'  months  as  a 
reporter  knows  that  the  people,  high  and 
low,  rich  and  poor,  are  as  a  whole,  men- 
tally and  morally  and  spiritually,  in  the 
sense  ol  their  motives,  good  beyond  the 
belief  of  the  ordinary  observer. 

There  is  crime  and  wretchedness 
among  them,  but  the  incidents  of  hero- 
ism, self  sacrifice,  constancy,  truthful- 
ness and  fairness  to  their  fellows,  even  in 
the  eagerness  of  personal  efforts  at  ad- 
vancement, compel  us  to  believe  in  and 
love  the  mob. 


It  is  with  pleasure  that  we  call  atten- 
tion to  an  editorial  in  Newspaperdom 
reprinted  elsewhere  in  this  issue,  which 
hits  the  nail  on  the  head  hard  and 
true,  knocks  nonsense  out  of  legal  im- 
pertinence, puts  in  droll  fashion  a  trite 
topic  of  direct  interest  to  newspaper 
men.  We  could  not  have  done  better 
ourselves  and  are  not  positive  that  we 
might  have  done  as  well  if  we  had  tried. 


We  notice  in  Press  and  Printer  that 
exchange  readers  are  surprised  to  see 
the  dead  level  of  newspaper  excellence. 
The  statement  that  a  man  does  not  have 
to  get  his  head  far  above  the  level  ot 
mediocrity  to  command  wide  attention 
proves  that  Press  and  Printer  is  way  up 
in  the  scale  of  excellence,  for  if  it  reaches 
many  exchange  readers  it  must  certainly 
be  quoted  and  criticised. 

In  the  first  place  exchange  readers  are 
used  to  everything  and  by  constant  ap- 
plication to  imbibing  information  ought 
to  know  anything.  Those  who  have 
employed  their  time  thinking  to  the 
music  of  their  shears  will  smile  sadly  at 
the  statement  that  "  an  unexpected  tv/ist 
in  the  tale  of  an  article,  a  pimgent  para- 
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graph,  or  even  a  catchy  headline  is  al- 
most sure  to  be  quoted  from  Maine 
to  Manitoba.  Recognition  of  this  sort  is 
worth  dollars  to  any  worker  in  the  news- 
paper field." 

It  is  a  great  wonder  why  more  of  the 
bright  fellows  do  not  try  for  it. 


Prittter^ s  Ink  states  that  it  is  always 
pleased  to  get  short  editorial  paragraphs 
that  contain  a  new  idea  or  a  new  point 
of  view  regarding  an  old  one.  Printer'' s 
Ink  is  honest  in  this  statement.  A  new 
idea  would  be  an  inspiration,  and  a  point 
of  view  free  from  the  shadows  of  Ri- 
pans  Tabules  might  drive  George  P. 
Rowell  into  an  asylum. 

How  would  it  strike  Mr.  Rowell  if  he 
should  wake  up  some  morning  and  find 
that  he  was  ready  and  glad  to  credit  fair 
circulation  figures  to  non-advertisers,  or 
what  would  happen  to  him  if  the  novel 
idea  should  get  into  his  head  that  it  is 
fair  to  leave  out  personal  prejudice 
when  counting  the  figures  of  others  ? 


An  interesting  incident  in  the  political 
campaign  is  the  appearance  in  the  New 
York  World  of  an  article  on  the  demo- 
cratic nominee,  William  Jennings  Bryan, 
written  by  Edward  Rosewater,  editor 
of  the  Omaha  Bee. 

The  Fourth  Estate,  from  its  very 
nature,  is  non-political,  and  could  not 
with  propriety  criticise  either  candi- 
date, but  believes  Mr.  Rosewater's 
article,  in  so  far  as  it  deals  with  Bryan 
as  an  editor,  is  available  and  interesting 
matter.  Mr.  Bryan  is  frequently  spoken 
of  as  an  editor,  and  Mr.  Rosewater  says 
of  this: 

"  His  venture  in  the  newspaper  busi- 
ness has  not  been  regarded  as  serious  in 
these  parts.  While  he  has  been  nom- 
inal editor  of  the  Omaha  World-Herald 
since  September  i,  1894,  he  has  in 
reality  been  a  mere  journalistic  figure- 
head. 

"  His  name  has  been  paraded  at  the 
head  of  the  weekly  edition  to  draw 
free  silver  people,  but  it  was  soon  taken 
out  ol  the  daily,  and  has  not  been  re- 
placed. Instead  of  devoting  time  to  the 
paper,  he  has  been  traveling  about  the 
country  five  weeks  out  of  six  as  the 
champion  of  the  Bimetallic  League." 


The  Rochester  (N.  Y.)  Democrat  and 
Chronicle  wisely  prints  a  protest  from  a 
"regular  physician,"  who  wants  to 
raise  his  voice  as  a  subscriber  to  the 
paper  and  as  member  of  an  old  and 
honorable  profession  against  printing 
medical  advertising.  He  says  that  it  is 
against  the  code  of  medical  ethics  and 
should  be  abolished  by  the  universal  in- 
dignation of  newspaper  readers. 

The  Democrat  and  Chroniclei^iyes  the 
physician  who  does  advertise  space  to 
answer  the  protest  of  the  "  regular 
physician,"  and  he  does  it  well,  show- 
mg  that  he  is  a  graduate  of  one  of  the 
great  medical  colleges  and  that  he  has 
been  able  to  do  much  good  through  the 
instrumentality  of  advertising  in  the 
newspapers. 


SWEDEN'S   ROSES    FOR  NEWS- 
PAPER  MEN. 

The  newspaper  man  of  Sweden  is  an 
honored  citizen.  The  importance  of 
his  work  is  recognized  by  the  govern- 
ment. The  government  has  decided 
on  giving  two  state  grants  of  1,000 
kroner  each  to  young  journalists  to  en- 
able them  to  gain  experience  in  foreign 
countries,  and  the  editors  of  newspa- 
pers are  henceforth  to  have  the  free  use 
of  the  state  railways  when  traveling  in 
the  exercise  of  their  profession. 

Though  the  newspaper  man  is  so  well 
cared  for  in  Sweden,  yet  it  is  well  to  re- 
member that  the  genuine  article  in  this 
country  is  not  despised  and  members  of 
the  press  have  been  known  to  travel  free 
of  expense  on  excursions  when  they 
could  not  be  described  strictly  as  being 
occupied  in  the  exercise  of  their  profes- 
sion. 

Sweden  may  be  a  splendid  home  for 
the  journalist  and  probably  is,  but  to  be 
trite,  "  there  is  no  place  like  home." 


PURELY  PERSONAL. 

The  New  York  World  is  particularly 
interesting  at  present  to  politicians. 
The  recent  return  of  Joseph  Pulitzer 
shows  that  he  has  his  hand  on  the  helm. 
There  have  recently  appeared  several 
editorials  in  the  Vf'orld  on  the  political 
situation  bearing  the  stamp  of  Joseph 
Pulitzer,  his  mark,  as  it  were.  The  issues 
of  the  campaign  are  handled  with  a  tact 
and  good  temper  worthy  of  the  highest 
talent,  and  the  editorial  page  oi  the 
World  is  watched  with  the  deepest  at 
tention  and  given  the  widest  consider- 
ation. 

Accompanying  Mr.  Pulitzer  on  his  re- 
turn from  Europe  was  David  Graham 
Phillips,  a  young  newspaper  man  with 
the  reputation  of  a  metropolitan  star. 
He  is  a  bright  and  illustrative  descrip- 
tive writer.  His  early  training  was  on 
the  Cincinnati  Times-Star,  Cincinnati 
Commercial  Gazette  and  New  York  Sun. 
His  unusually  illegible  copy  is  rarely 
touched  by  the  blue  pencil,  and  when 
its  eccentricities  have  been  puzzled  out 
by  the  printer  there  is  in  the  end  some 
splendid  reading. 


James  Martin,  New  Jersey  editor  of 
the  New  York  Tribune,  has  gone  on  a 
flying  trip  to  Europe  and  return,  to  get 
the  benefit  of  the  sea  air. 


H.  L.  Einstein,  proprietor  of  the  New 
York  Press;  \V.  C.  Freeman,  of  the 
Journal,  and  C.  W.  Lyman,  of  the 
Scientific  American,  have  been  elected 
members  of  the  Hardwai'e  Club,  which 
is  popular  with  newspaper  men  not  be- 
cause it  is  essentially  a  place  of  wet 
wares,  but  because  it  is  an  eating  club, 
airy,  bright  and  prosperous.  The  fact 
that  the  club  is  a  veritable  bee  hive  of 
news  does  not  detract  from  its  attractions 
to  the  active  journalist. 


George  H.  Oilman,  editor  of  the 
Aroostook  (Me.)  Pioneer,  has  been 
nominated  on  the  republican  ticket  as  a 
congressional  candidate.  His  friends 
are  many  and  they  assert  that  Oilman  is 
as  good  as  elected. 


William  George  Jordan  has  withdrawn 
from  the  editorial  management  ot  Cur- 
rent Literature.  He  will  for  a  time  de- 
vote himself  to  original  literary  work 
and  to  the  completion  of  "Jordan's 
Guide  to  Poetry  and  Prose."  Towards 
this  monumental  work,  which  involves 
the  complete  indexing  by  subject  or 
principal  word  of  the  principal  antholo- 
gies, books  of  readings  and  recitations, 
school  readers,  and  collections  of  selec- 
tions published  in  America  and  Great 
Britain,  125,000  references  have  already 
been  gathered.  Mr.  Jordan  was  the 
originator  of  Book  Chat,  which  he  relin- 
quished to  identity  himself  with  Current 
Literature  at  its  inception  in  1888. 


Kendall  B.  Cressey,  news  editor  of  the 
defunct  Boston  Daily  Standard,  has 
gone  to  Maine  to  spend  several  weeks 
camping  near  Rockland.  He  will  re- 
turn to  Boston  about  August  i. 


It  is  generally  understood  that  E.  W. 
Carmack  will  soon  assume  the  editor- 
ship of  the  Nashville  {^mn.^  American. 
Mr.  Carmack  was  recently  editor  of  the 
Memphis  Commercial-Appeal  and  was  a 
delegate-at-large  to  the  Chicago  conven- 
tion, whose  nominees  the  American  will 
support,  although  up  to  the  convention 
it  advocated  sound  money.  Mr.  Car- 
mack is  one  of  the  most  brilliant  writers 
in  his  state.  He  has  not  yet  formally 
accepted  the  position,  but  it  is  under- 
stood that  he  will  do  so. 


John  H.  Boner,  whose  poetical  work 
has  been  done  at  the  same  time  that  he 
has  occupied  an  editorial  chair,  has  re- 
signed as  associate  editor  of  the  Literary 
Digest. 

Byron  Andrews,  the  well-known 
newspaper  man.  has  issued  his  clever 
life  of  William  McKinley,  which  will 
meet  with  a  wide  sale,  as  it  is  not  only  a 
valuable  personal  history  but  an  ex- 


cellent book  of  reference  for  republicans 
fighting  the  battles  of  the  campaign,  the 
interesting  statistics  included  in  the  book 
being  put  in  simple  and  handy  form. 
Mr.  Andrews'  work  also  includes  a  short 
sketch  of  the  life  ot  Garret  A.  Hobart. 
The  work  is  entitled  "  One  of  the 
People." 

F.  C.  Trench  O'Hara,  a  popular  mem- 
ber of  the  Baltimore  Herald,  has 
been  appointed  to  the  position  ot  pri- 
vate secretary  to  .Sir  Richard  Cart- 
wright,  K.  M.  G.,  Minister  of  Finance 
of  the  Dominion  of  Canada. 

Mr.  O'Hara  is  a  cousin  of  Sir  Richard 
Cartwright,  who  came  into  power  with 
the  recent  Liberal  party  victory  in  the 
Queen's  dominion.  He  first  began  his 
journalistic  work  in  the  northwest, 
going  to  Baltimore  about  five  years  ago. 
He  has  done  exceptionally  good  work 
on  the  Herald,  and  for  one  year  was  the 
treasurer  of  the  Journalists'  Club. 


W.  Murdoch  Lind,  of  the  editorial 
staff  of  the  Music  Trades,  ot  New  York, 
is  on  the  other  side  ot  the  Atlantic, 
doing  England.  Mr.  Lind  is  the  author 
ot  a  number  of  catchy  songs  that  have 
become  very  popular  in  the  vaudeville 
world. 


Max  Ways,  who  was  elected  vice- 
president  of  the  International  League  of 
Press  Clubs  at  its  recent  convention,  is 
the  city  editor  of  the  Baltimore  Morning 
Herald,  and  is  the  youngest  man  direct- 
ing a  staff  of  reporters  in  that  city.  He 
has  had  a  long  and  varied  experience  as 
a  reporter,  and  his  three  years  at  the 
desk  have  been  marked  by  the  brightest 
and  most  enterprising  columns  of  daily 
news.  He  was  a  delegate  to  the  League 
convention  at  Atlanta  and  is  an  ex- 
president  of  the  Journalists'  Club. 


William  J.  Guard,  political  reporter 
of  the  Baltimore  Morning  Herald,  is 
whiling  away  his  vacation  on  one  of  the 
large  ice  vessels  plying  between  that 
city  and  Maine. 

D.  H.  Robert,  formerly  Sunday  editor 
of  the  St.  Louis  Republic,  has  joined  the 
New  York  Journal.  It  is  not  yet  stated 
just  what  his  duties  will  be,  but  it  is  pre- 
sumed that  he  will  act  in  an  official 
capacity.  Mr.  Robert  is  widely  known 
in  the  West  as  an  enterprising  and  ener- 
getic newspaper  man. 


We  reproduce  this  week,  through  the 
courtesy  of  Truth,  an  excellent  likeness 
of  the  late  Charles  H.  Johnson,  whose 
death  was  recently  announced.  His 
beautiful  drawings  gave  him  a  national 
reputation. 

Joseph  Dillabough,  formerly  of  the 
Winnipeg  Free  Press  local  staff,  has 
been  appointed  city  editor  of  the  Chicago 
Chronicle.  Mr.  Dillabough  has  the 
reputation  of  metropolitan  ability  and 
in  his  new  position  will  have  the  power 
to  display  it  on  a  great  daily. 


ADMIRES   THE  WASHINGTON 
CORRESPONDENTS. 

Arma  virumque  cano—the  Washing- 
ton correspondent  and  his  steel  pen.  At 
St.  Louis  and  Chicago  I  studied  him 
and  it.  At  Washington  I  had  on 
previous  occasions  made  acquaintance 
of  both,  and  they  made  my  soul  lighter 
and  freer.  I  liked  the  man,  I  liked  the 
pen.  The  Washington  correspondent  is 
the  most  interesting  personality  in 
journalism.  As  a  rule,  he  is  an  excel- 
lent fellow,  with  the  earth  as  his  foot- 
stool. He  acquires  a  half  contempt  for 
the  reporters  in  the  home  office,  but 
when  they  visit  him  at  the  Capitol  he 
treats  them  right  royally.  He  is  the 
supreme  head  of  his  own  bureau,  they 
soon  learn,  and  his  capacity  for  advising 
the  office  over  the  private  wire  which 
course  to  take  on  questions  of  national 
import  greatly  enlarges  their  respect  for 
him.  They  invariably  return  home 
with  exaggerated  notions  of  the  gentle- 
man's importance. — New  York  Press. 


A  CONNECTICUT  EDITOR. 

John  Addison  Porter,  the  editor  of  the 
Hartford  (Conn.)  Post  for  nearly  ten 
years,  is  prominently  mentioned  as  a 
candidate  for  the  republican  guberna- 
torial nomination,  and  all  the  chances 
point  to  his  being  the  chosen  one.  He 
is  known  as  "the  original  McKinley 
man"  of  Connecticut. 

Mr.  Porter  was  born  in  New  Haven 
and  is  forty-one  years  of  age.  His 
father  was  Professor  John  Addison 
Porter,  first  dean  in  the  Sheffield  Scien- 
tific School,  and  his  mother.  Miss 
Josephine  Earl  Sheffield,  daughter  of  the 


JOHN  ADDISON  PORTER. 

founder  of  the  school.  The  Porter  fam- 
ily is  an  old  and  prominent  one  in  Con- 
necticut. Mr.  Porter  is  a  graduate  of 
Yale  College,  class  '78. 

He  has  been  a  successful  writer  for 
several  prominent  papers  and  magazines. 
In  1883  he  married  Miss  Amy  E.  Betts, 
daughtrir  of  Judge  Betts  of  New  York, 
and  went  to  Washington,  D.  C,  where 
he  established  a  book  publishing  busi- 
ness. He  also  became  intimately  asso- 
ciated in  matters  of  politics  and  business 
with  his  uncle,  the  late  Judge  William 
Walter  Phelps  of  New  Jersey.  His 
clever  and  arduous  work  on  the  Hart- 
ford Post  has  given  him  unusual  promi- 
nence in  his  state,  and  those  who  ought 
to  know  assert  that  he  will  undoubtedly 
be  honored  by  the  old  commonwealth. 


THE  WESTERN    UNION'S  FINE 
SERVICE. 

The  Western  Union  Telegraph  Com- 
pany has  arranged  to  send  a  free  bulletin 
service  over  the  country  from  the  populist 
and  bimetallic  conventions'  meeting  at 
St.  Louis,  just  as  it  did  from  the  late  re- 
publican and  democratic  conventions. 

It  has  been  learned  that  service  of  this 
kind  costs  the  company  for  operating 
and  delivery  expense  between  $5,000 
and  $6,000  a  day,  not  to  mention  the  ex- 
tensive wire  facilities  required  to  perform 
it.  The  St.  Louis  and  Chicago  bulletins 
were  sent  to  some  15.000  offices,  and  were 
given  to  the  press  and  the  public  free  of 
cost. 

The  Chicago  bulletins  of  the  demo- 
cratic Convention,  distributed  over  the 
various  circuits  from  its  New  York  office 
alone,  after  they  were  received  here, 
amounted  in  the  aggregate  to  more  than 
193,000,  or  about  2,500,000  words. 

William  B.  Somerville,  the  manager  of 
the  Western  Union's  Press  Bureau,  de- 
serves the  good  will  of  all  of  the  news- 
paper men  of  America.  He  is  responsi- 
ble for  this,  the  latest  move  on  the  part 
of  the  telegraph  company. 


STANDS  UP  FOR  THE  SABBATH. 

A  monthly  called  the  Sabbath  De- 
fender will  soon  be  published  at 
Scranton,  Pa.  Its  purpose  is  to  ad- 
vocate a  better  observance  of  the 
Sabbath,  and  its  protection  as  a  Chris- 
tian institution.  It  will  be  edited  by  the 
Rev.  F.  A.  Dony. 
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SOME  PHASES  OF  WESTERN 
JOURNALISM. 

What  a  Newspaper  Man  Saw  of 
Enterprise  and  Originality 
Among  Papers  and  Publishers  of 
THE  West. 

William  J.  Kline,  editor  of  the  Ams- 
terdam (N.  Y.)  Democrat  and  Recorder, 
not  long  ago  completed  a  leisurely  jour- 
ney through  the  West  and  on  the  Pacific 
Coast.  At  the  recent  convention  of  the 
New  York  State  Press  Association  he 
made  an  interesting  address  on  the  sub- 
ject of  his  observations  and  experiences 
with  nevtfspaper  men  and  in  newspaper 
offices  in  the  course  of  his  trip.  Por- 
tions of  his  address  are  given  below: 

"  As  I  was  on  my  way  'around  the 
loop,'  over  a  stretch  of  railroad  that 
shows  hov/  the  genius  of  stout-hearted 
American  engineers  has  overcome  the 
seemingly  insurmountable  obstacles  of 
nature,  I  literally  '  dropped '  into  a 
newspaper  office — for  it  was  located  m  a 
basement.  Here,  in  a  small  town  in  the 
heart  of  the  '  Rockies,'  I  found  a  bright 
young  woman  filling  the  dual  position  of 
editor  and  publisher. 

"As  women  exercise  the  right  of  fran- 
chise in  Colorado,  this  particular  mem- 
ber of  the  sex  was  proudly  making  her 
way  through  the  world  with  the  ballot  ir. 
one  hand  and  the  pen,  which  is  said  to  be 
mightier  than  the  sword,  in  the  other — 
not  to  say  anything  about  the  wheel 
that  adorned  one  corner  of  the  office, 
nor  the  bifurcated  garment  lying  near 
it. 

"  Under  such  circumstances  it  might 
naturally  be  supposed  that  my  reception 
was  somewhat  cyclonic  in  its  nature. 
Nothing  of  the  sort!  On  the  contrary, 
this  young  and  fair  member  of  the  press 
was  as  cordial  when  she  received  me 
as  a  candidate  and  as  gentle  as  a  zephyr 
blowing  below  a  violet  on  a  day  in 
June. 

"Never  shall  I  forget  my  visit  to  a 
newspaper  office  in  the  great  mining 
camp  of  Cripple  Creek,  on  a  beautiful 
Sunday  morning.  At  first,  as  I  strolled 
down  Poverty  Gulch,  I  thought  the  ram- 
shackle structure  at  its  foot  was  a  barn 
or  a  blacksmith  shop,  but  upon  observ- 
ing it  more  closely,  1  felt  in  my  inmost 
being  that  there  was  an  aroma  about 
it  that  could  belong  to  nothing  but  a 
newspaper  office. 

' '  The  door  was  unlocked,  and  I  soon 
found  myself  within  the  sanctum.  Not 
a  soul  was  visible,  but  the  sight  of  type 
and  machinery  made  me  feel  at  home. 
At  length  a  sound  was  heard  overhead — • 
a  man  was  walking  on  the  loose  clap- 
boards that  served  as  a  floor  for  the 
haymow  in  the  second  story.  Then  he 
came  plunkety  plunk  down  the  rickety 
stairway.  He  was  in  his  shirtsleeves, 
and  was  rubbing  his  eyes  with  one 
hand  and  buttoning  his  vest  with  the 
other. 

"  Evidently  I  had  disturbed  his  slum- 
bers, so  I  began  apologizing  for  my  in- 
trusion. But  he  stopped  me  at  once, 
explained  that  he  had  been  at  work  late 
on  the  Sunday  edition,  but  that,  all  the 
same,  he  was  delighted  to  see  me,  and 
was  ready  and  anxious  to  do  everything 
possible  to  make  my  visit  to  Cripple 
Creek  a  pleasant  and  profitable  one. 

"  In  a  seven  by  nine  office  in  the 
neighboring  town  of  Victor,  where  each 
copy  of  the  daily  issue  is  'kicked  off' 
four  times  on  a  small  job  press,  a  page 
being  printed  at  each  impression,  I  was 
greeted  in  the  same  hearty  and  hospita- 
ble way.  In  fact,  as  1  have  had  oc- 
casion to  remark  before,  wherever  I 
found  a  brother  editor,  whether  it  was 
in  a  tumble  down  lean-to  on  a  desert  in 
New  Mexico  or  behind  a  brownstone 
front  in  a  thriving  metropolis,  there  I 
found  a  friend  ready  to  serve  me  in  any 
way  in  his  power. 

"  At  La  Junta,  in  Colorado,  I  espied  the 
office  of  the  Watermelon.  A  colored 
brother  would  probably  have  cut  it,  but 
I  had  not  the  rind  to  treat  it  so  barbar- 
ously. 

"In  an  office  at  Florence,  in  the  oil 
regions  of  the  same  state,  I  discovered 
two  proprietors,  but  not  another  single 


or  married  man,  woman  or  child  on  the 
premises  or  the  pay  roll.  The  head  of 
the  firm  took  me  into  his  confidence 
sufticiently  to  inform  me  that  although 
the  business  wasn't  a  very  stupendous 
one,  the  pretty  part  of  it  was  that  what- 
ever funds  they  took  in  they  kept,  ex- 
cept the  little  that  went  for  stock,  rent, 
etc.,  and  he  added,  with  a  sinister  look 
in  his  gray  eye  that  told  tales  of  former 
unhappy  experiences,  '  Why,  sir,  we 
don't  have  even  an  ink  bespattered  devil 
around  to  vex  us  during  the  week  and 
rob  us  of  our  hard  earnings  on  Saturday 
night'"   


LIBEL  LITIGATIONS  IN  ENGLAND. 

The  British  juryman  takes  it  quite  as 
a  matter  of  course  that  a  verdict  of  some 
sort  should  be  found  against  a  news- 
paper which  is  brought  into  court.  The 
mere  fact  that  there  is  a  complaint 
against  it  creates  a  prejudice  which  only 
an  extraordinary  effective  defence  can 
altogether  outweigh.  The  counsel  for 
the  paper  feel  from  the  outset  that  they 
have  an  up-hill  fight  before  them. 

Even  if  the  jury  can  be  induced  to 
find  for  the  defendant,  the  paper  still 
has  those  costs  which  are  described  as 
between  "defendant  and  solicitor"  to 
pay,  which  run  from  $500  to  ten  times 
that  amount,  and  it  is  rather  the  rule 
than  the  exception  that  the  plaintiff  is 
discovered  to  be  unable  to  pay  those 
other  costs  for  which  the  verdict  renders 
him  liable. 

More  often,  when  the  defence  of  the 
paper  is  not  at  all  points  overwhelming, 
the  jury  generally  compromises  by  find- 
ing a  verdict  of  $250  against  it,  which 
which  carries  costs  rarely  less  than 
$2,000. 

Hence  it  is  the  first  duty  of  an  English 
newspaper  to  avoid  the  possibility  of 
libel  suits.  It  costs  money  and  serves 
no  advertising  purpose  to  win  them;  it 
is  ruinous  to  lose  them,  which  will  be  the 
case  nine  times  out  of  ten. — Harold 
Frederic  in  the  New  York  Times. 


CLEANING  LINOTYPE  SLUGS. 

W.  E.  Taylor,  head  machinist  of  the 
Omaha  World  Herald,  has  perfected 
an  invention  which  will  be  of  inestim- 
able value  to  all  newspaper  offices  using 
linotypes  and  which  bids  fair  to  make 
his  own  fortune. 

It  is  an  invention  for  cleaning  the 
matrices  of  typesetting  machines.  At 
first  these  matrices  were  cleaned  by 
washing  them  in  benzine,  but  this  placed 
the  metal  in  the  same  condition  that  a 
tinner  would  if  he  were  going  to  apply 
solder,  and  as  a  result  the  castings  clung 
to  them. 

The  only  substitute  for  this  method 
until  Mr.  Taylor  got  to  work  upon  it 
was  to  brush  the  edges  and  then  rub  the 
flat  surfaces  one  by  one  upon  a  rough 
cloth.  It  required  five  or  six  hours  to 
clean  them  in  this  way,  while  by  his 
machine  the  work  can  be  done  in  fifteen 
minutes.  The  necessity  of  keeping 
these  matrices  clean  is  apparent  to  every- 
one who  has  any  knowledge  of  the  lino- 
type. 

A  speck  of  dirt  on  one  of  them  may 
cause  a  delay  of  only  a  fraction  of  a 
second,  but  that  delay  will  allow  another 
letter  to  slip  in  ahead  of  it,  and  the 
whole  line  will  have  to  be  reset. 

Mr.  Taylor's  machine  works  auto- 
matically. The  matrices  are  placed  in 
a  groove  which  carries  them  between 
two  revolving  brushes,  which  clean 
the  edges.  They  are  then  caught  by 
an  endless  chain  and  passed  between 
another  pair  of  circular  brushes  which 
clean  the  sides. 

After  placing  them  in  the  proper  po- 
sition at  the  start  they  are  not  touched 
by  the  operator  until  they  drop  in  regu- 
lar order  in  a  galley,  ready  to  be  taken 
back  to  the  linotype  machine.  The 
inventor  has  taken  the  necessary  pre- 
liminary steps  for  securing  a  patent, 
and  has  been  informed  that  no  machine 
for  this  purpose  has  ever  been  sent  to 
the  Patent  Offic,  so  that  a  patent  will  no 
doubt  be  secured. 


THE  EDITOR'S  INCUBUS. 

There  is  one  aflliction  which  even  long 
endurance  scarcely  renders  supportable: 
the  true  incubus  of  the  hapless  editor 
of  newspaper  or  magazine — the  poetical 
contributor. 

It  is  doubtless  true  that  much  of  the 
world's  divinest  poetry  has  owed  its 
finest  inspiration  to  the  emotion  of  sor- 
row or  the  passion  of  love;  hence,  nat- 
urally enough,  the  youthful  mourner, 
and  the  boyish  or  girlish  lover,  hastens 
to  express  in  verse  the  grief  or  the  love 
which  "  whispers  the  o'er-fraught  heart 
and  bids  it  speak." 

I  used  to  ask  myself— a  question  for- 
ever unanswered — why  the  vast  ma- 
jority of  young  writers  deliberately 
chose,  as  the  method  of  communication 
with  the  world  of  newspaper  readers, 
the  ode,  the  sonnet,  or  the  more  difficult 
Spenserian  stanza,  rather  than  the  simp- 
ler form  of  prose. 

I  think  I  am  right  in  the  belief  ^  that 
but  few  of  our  own  great  poets  began 
their  famous  careers  in  the  Poets'  Cfor- 
ner  of  the  rural  or  the  city  newspaper. 
Exceptions  to  the  rule  were  Bryant, 
whose  first  attempts  at  verse-making 
were  printed  in  a  weekly  journal  of 
western  Massachusetts,  and  Whittier, 
who  used  to  send  his  boyish  effusions  to 
an  Essex  county  newspaper.  I  think 
that,  in  later  years,  these  illustrious 
singers  would  have  gladly  obliterated 
even  the  memory  of  those  youthful 
poetic  flights. — Irving  Allen,  in  Aug- 
ust Lippincotf  s. 

PROSE  POET'S  PATHETIC  POEM. 

The  editor  of  an  Iowa  weekly  with  a 
talent  for  rhyme  has  poured  forth  his 
soul  in  a  paean  of  joy  which  is  given 
below : 

Une  day  last  week  while  sad  and  dreary,  as 
we  wended  weak  and  weary  across  the  iinswept 
ofTicc  floor,  we  heard,  at  first,  a  gentle  tapping, 
then  ii  became  an  earnest  rapping,  at  our  sanc- 
tum door  "  Come  m  !  "  we  said,  while  yet  we 
pondered,  and  in  silence  still  we  wondered  what 
lor  us  could  be  in  store  ;  then  the  door  knob 
genlly  turning,  in  he  walked — our  cheek  was 
burning,  as  we  thought  of  crimson  gote.  "  Are 
you  the  man  who  docs  the  writing  ?'*  Then  we 
thought  there's  signs  of  fighting,  as  we  looked 
him  o'er  and  o'er.  "  Sir,  we  are,"  we  meekly 
told  him,  and  motioned  for  the  boys  to  hold 
him,  if  he  tried  to  beat  us  sore.  "Ihen  you'll 
give  me  credit  opposite  that  little  debt  of  a  dol- 
lar more.  I  like  your  paper  and  will  take  it  as 
long  as  you  strive  to  make  it  as  it  has  been  be- 
fore." We  jumped,  he  dodged  I  Thus  we 
missed  him,  or  we  surely  would  have  kissed 
him,  no  matter  if  the  boys  did  roar.  So  seldom 
treated  in  this  manner,  we  were  inclined  to  sing 
hosannah  1   Only  this  and  nothing  more. 


NEWS  FROM  SYRACUSE. 

The  Syracuse  (N.  Y.)  Catholic  Pub- 
lishing Company  has  increased  its  stock 
capitalization  from  $20,000  to  $50,000. 
The  name  of  the  company  has  also  been 
changed  to  the  Syracuse  Printing  and 
Publishing  Company. 

The  following  directors  have  been  ap- 
pointed: J.  B.  Costello,  H.  B.  Cassidy, 
M.  J.  Murray,  J.  J.  Cummins,  William 
Muench,  John  Newman,  James  Devine, 
James  K.  McGuire  and  T.  F.  Dolan, 
The  officers  are  as  follows:  President, 
J.  B.  Costello;  secretary,  M.  J.  Murray; 
treasurer,  Harvey  B.  Cassidy. 

It  has  been  decided  to  publish  a 
monthly  magazine  called  the  Hibernian 
Magazine,  formerly  owned  by  J.  B.  Cos- 
tello, and  published  at  Seneca  Falls. 
Mr.  Costello  will  assume  the  manage- 
ment of  the  new  company. 

The  new  editor  of  the  Catholic  Sun, 
which  has  been  existence  about  five 
years,  is  Thomas  Flynn,  a  newspaper 
man  from  Washington,  D.  C. 


INCORPORATIONS. 
The  Fort  Wayne  (Ind.)  Post  Publish- 
ing  Company  has  been  incorporated,  and 
the  company  will  publish  a  daily  news- 
paper and  do  miscellaneous  printing. 
The  following  are  the  directors:  A.  J. 
Boswell,  M.  E.  Burns,  S.  C.  Moffat,  M. 
J.  Cleary,  Geo.  F.  Felts. 


The  Kittanning  (Pa. )  Tribune  has  been 
incorporated  with  a  capital  stock  of 
$3,500.  The  directors  are  John  Wick, 
Jr.,  Tyson  Hileman  and  S.  B.  Cochrane. 
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BUSINESS  HELPS. 


A  WESTERN  STAR. 

Maurice  F.  Danihy,  of  the  Rochester 
Star,  is  anxious  to  get  back  at  his  old 
profession,  that  of  BOOMING  THE 
CIRCULATION  of  large  newspapers 
in  the  country.  He  will  be  at  The 
Fourth  Estate  office  July  25.  Mr. 
Uanihy  was  with  the  New  York  Mercury 
in  1889  and  resigned. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Waltkr  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

ALL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company.  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway.  

FOR  SALE. 

ADVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

SECOND-HAND 
LINOTYPES. 

The  consolidation  of  two 
large  newspapers  has  re- 
leased a  small  number  of 
Linotype  machines.  They 
have  been  fully  refitted,  are 
guaranteed  perfect,  and  will 
be  sold  at  a  substantial 
discount  from  the  price  of 
new  machines. 

MERGENTHALER 
LINOTYPE  COMPANY, 
Tribune  Building,  N.Y. 

■pOR  SALE. — A  first-class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estatr. 

A  RARE  CHANCE  IN  NEW  ENGLAND. 

A  large  newspaper,  in  a  large  city,  with  a 
large  circulation,  is  offered  for  sale,  at  a  bar- 
gain.   Address,  D.,  care  Fourth  Estate. 

pOR  SALE  AT  A  BARGAIN.— 8  horse- 
^  power  Otto  Gas  Engine  in  good  order. 
Enquire  of  the  SUNDAY  TRIBUNE  CO., 
Uiica,  N.  Y.  

BUSINESS  OPPORTUNITIES. 

ADVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

V\/ ANTED. — Newspaper  man  of  ability  and 
*  ■     experience  for  partner.    Four-page  even- 
ing republican  paper,  about  to  enlarge.  Address 
HERALD,  care  of  The  Fourth  Estate. 

WANTED  TO  PURCHASE. 

ADVERTISEMENTS  under  this  classifica- 
tion  25  cents  a  line  each  insertion.  Count 
seven  words  to  the  line 


AMUSEMENTS. 


pRESS  WANTED.— Second-hand  Cox  Per- 
^  fecting  Press  and  Linotype  Machine.  State 
terms  and  price.  HERALD,  care  of  The 
Fourth  Estate. 

■\117'ANT  10  buy  paying  paper  in  town  of  5,000 
* or  upwards  in  New  York  or  east.  Ad- 
dress, SIXTEEN,  care  Fourth  Estate, 

CAMPAIGN  SPECIALTIES. 

A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

PAMPAIGN  Editorials  for  DAILIES  and 
^  WEEKLIES.  Any  politics.  G.T.HAM- 
MOND. Newport,  R.  I. 

ILLUSTRATIONS. 

ADVERTISEMENTS  under  this  clas-ifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  word*  to  the  line. 

^ITE  MAKE  LINE  CUTS  ready  for  delivery 
*  in  24  hours.  Our  prices  for  portraits  are 
single  column.  $1.25;  double  column,  S2.50; 
half  column,  80  cents.  Building':,  single  column, 
^1.75  ;  doublecolumn,  $3.00.  Samples  for  stamp. 
National  Illustrating  Co., 

Bennett  Building,  New  York, 


Ambrican  Roof  Garden,  8  p.  m. 
Broadway,  "El  Capitan,"  8.15  p.m.  Matinee 
Saturday. 

Casino,  "  In  Gay  New  York,"  8.10  p.m.  Roof 

Garden,  8  p.  M. 
Grand  Central  Palace  Roof  Gardens,  8  p.m. 
Koster  &  Bial's,  8  p  M. 
Madison  Square  Roof  Garden,  8.15  p.m. 
Olympia,  Fregoli,  8  p.m.   Matinee^  Wednesday 

and  Saturday. 
Proctor's,  Vaudeville,  11  a.m.  to  11  p.m.  Roof 

Garden,  8  p,  m. 


CORRESPONDENCE. 


JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
LOGAN.  UTAH. 


ALLY  TO  THE  LINOTYPE. 

There  is  a  new  attachment  to  the  lino- 
type that  enables  the  printer  to  cast  his 
own  dashes,  etc.  The  device  is  simple 
and  useful.  The  large  block  contains  a 
removable  pattern  plate,  or  matrix,  for 
the  required  dash. 

When  inserted  m  the  machine,  it  will 
produce  slugs  bearing  dashes  instead  of 
letters  on  their  edges.    The  pattern  may 


be  changed  at  will  by  sliding  out  the  bar 
and  substituting  another.  By  the  use  of 
this  simple  device  the  publisher  may 
have  his  own  dashes  made,  doing  away 
wholly  with  the  expense  of  the  ordinary 
"brass,"  and  the  annoyance  which  re- 
sults from  its  wearing  down. 


FINE  LITHOGRAPH  WORK. 

The  Boston  Herald  printed  Sunday  a 
full-page  portrait  of  the  late  ex  Govemor 
Russell.  It  was  a  crayon  portrait  made 
by  the  Forbes  Lithograph  Company  of 
Boston,  and  of  such  excellence  that  it 
might  easily  have  been  taken  for  a  real 
crayon.  The  Forbes  Company  has  been 
doing  some  splendid  work  for  enterpris- 
ing newspapers  like  the  Boston  Herald. 


BOTH  CHANGE  PARTIES. 

The  New  York  Evening  Post  calls 
attention  to  a  remarkable  event  in  the 
world  ot  newspaperdom.  The  Post 
says: 

"A  more  extraordinary  overturn  in 
political  journalism  has  never  been  seen 
than  that  which  has  occurred  in  Mich- 
igan during  the  past  six  weeks.  The 
Detroit  Tribune  has  long  been  the  chief 
republican  newspaper  in  the  state;  the 
Detroit  Free  Press,  the  leading  demo- 
cratic journal. 

"  The  republican  national  convention 
had  no  sooner  adopted  a  gold  standard 
platform  than  the  Tribune  denounced  it 
as  '  damnably  unpatriotic  and  unrepub- 
lican.'  On  the  other  hand,  when  the 
democratic  convention  declared  for  the 
free  coinage  of  silver,  the  Free  Press  de- 
nounced the  monetary  utterance  as  'un- 
democratic and  fraught  with  serious 
menace  to  the  country  and  its  pros- 
perity.' 

"The  Tribune  urges  republicans  to 
see  that  free-coinage  men  are  nominated 
and  elected  to  Congress;  the  Free  Press 
insists  that  the  duty  of  every  right- 
minded  democrat  is  to  work  for  a  house 
of  representatives  which  will  oppose  any 
further  silver  legislation.  In  short,  the 
two  newspapers  have  completely  changed 
sides. 

"  Cases  have  been  known  before  where 
important  journals  bolted  the  action  of 
their  party,  but  we  can  recall  no  in- 
stance in  which  the  two  chief  patty 
organs  in  a  state  have  bolted  simulta- 
neously." 


THE  RECENT  FAILURES  IN  THE 
BICYCLE  TRADE. 

They  do  not  Materially  Affect  the 
Great  Bicycle  Advertisers — List 
OF  Concerns  Recently  Reported 
IN  Trouble. 

For  the  information  ol  publishers  who 
may  be  interested  in  the  recent  failures 
in  the  bicycle  trade  throughout  the 
country  The  Fourth  Estate  gives  be- 
low a  list  of  concerns  that  are  reported 
to  have  recently  become  involved.  This 
list  is  thought  to  include  all,  or  nearly 
all,  of  these  concerns,  so  far  as  is  shown 
by  the  information  received  up  to  date. 
The  names  given  are  those  of  parties 
who  are  reported  as  either  failing  out- 
right or  as  having  met  with  difficulties 
of  such  a  nature  that  a  winding  up  of 
their  affairs  may  be  taken  for  granted : 

Arrow  Cycle  Manufacturing  Com- 
pany (receiver  appointed),  Indianapolis; 
Keystone  Cycle  Company,  Pittsburg; 
Quincy  Cycle  Company,  Quincy,  Mass.; 
Shirk  Refrigerator  Company,  Chicago; 
John  D.  Cheever,  I  Park  Row, 
New  York  (receiver  appointed)  ; 
Ferris  Cycle  Manufacturing  Com- 
pany, Chicago;  Stewart  &  Campbell, 
Chicago;  Celery  City  Cycle  Company, 
Kalamazoo,  Mich.;  Koy  M.  Hewitt,  De- 
troit; Plymouth  Cycle  Manufacturing 
Company,  Plymouth,  Ind, ;  Munger 
Cycle  Company,  Indianapolis;  Cycle 
Electric  Light  Company,  Chicago;  Up- 
right Cycle  Company.  404  W.  27th  street, 
NewYork;  Stirner  Wheel  &  Sporting 
Goods  Company,  Chicago;  Ernest  C. 
Hinck,  337  Broadway,  New  York; 
Climax  Cycle  Company,  Chicago;  West- 
ern Union  Bicycle  Manufacturing  Com- 
pany, Chicago;  E.  L.  Herr  Bicycle 
Company,  Columbus,  0.;G.  W.  Adams, 
Wausau,  Wis. 

It  would  appear  that  not  much  appre- 
hension need  exist  on  the  part  of  news- 
papers as  to  the  class  of  bicycle  adver- 
tising that  has  been  conspicuous  in  peri- 
odicals during  the  past  few  years.  It 
will  be  noticed  that  the  troubles  are 
mainly  or  entirely  among  concerns  that 
were  either  dealers  in  wheels  that  they 
did  not  make,  or  were  merely  "assem- 
blers" of  wheels,  having  purchased 
the  parts  from  the  actual  manufacturers. 
It  is  from  the  actual  manufacturers  that 
the  great  bulk  of  the  bicycle  advertising 
has  come  thus  far,  and  is  likely  to  come 
during  the  next  few  years. 

The  efTect  of  failures  among  "assem- 
blers" will  be  simply  to  strengthen  the 
manufacturers  who  sell  wheels  that  they 
make,  and  who,  by  judicious  advertis- 
ing, have  secured,  and  will  continue  no 
doubt  to  maintain,  a  degree  of  stability 
which  will  scarcely  be  affected  by  disas- 
ters that  may  involve  local  dealers  or 
assemblers.  This  point  is  interesting 
for  the  reason  that  more  or  less  has  been 
said  during  the  past  week  or  two  among 
newspaper  and  advertising  men  as  to  the 
likelihood  of  this  advertising  agency  or 
that  getting  into  trouble  on  account  of 
its  being  the  medium  through  which 
bicycle  advertising  is  placed.  As  a  rule, 
the  bicycle  advertising  that  passes 
through  the  general  agencies  in  the  large 
cities  is  advertising  done  for  actual 
manufacturers. 


PUBLISHED  LOVE  LETTERS. 

Artist  Albert  L.  Rawson,  of  Hillsdale, 
N.  J.,  is  in  trouble.  A  few  days  ago  he 
called  upon  Mme.Eglantine  Gandin,who 
claims  to  have  been  left  $17,000,000  by 
a  French  relative,  and  asked  her  to  lend 
him  the  hundred  or  so  love  letters  she 
has  received  from  young  and  old  men 
who  have  been  seeking  her  hand  in  mar- 
riage since  they  heard  of  her  for- 
tune. 

Mr.  Rawson  said  he  wanted  to  have 
the  letters  translated  into  French  so  that 
Mme.  Gandin  could  read  and  appre- 
ciate them. 

She  thought  she  could  trust  Mr.  Raw- 
son,  but  he  sold  the  letters  to  be  pub- 
lished in  the  New  York  Journal.  Mme. 
Gandin  has  caused  a  summons  to  be  is- 
sued against  Mr.  Rawson.  Mme. 
Gandin  threatens  a  suit  for  slander. 


OBITUARY  NOTES. 

William  Hamilton  Gibson,  who  was 
equally  well  known  as  writer,  artist  and 
illustrator,  died  last  week  at  his  country 
home  in  Washington,  Conn.  His  death 
was  sudden  and  caused  by  apoplexy. 

In  1881  his  first  book,  "  Pastoral 
Days,"  was  published,  but  before  this 
his  contributions  to  Harper'' s  Magazine 
had  made  his  name  well  known.  His 
first  botanical  drawings  were  published 
in  the  American  Agriculturist  and 
Hearth  and  Home.  And  as  author  and 
illustrator  of  a  number  of  essays  which 
included  "  Birds  and  Plumage,"  "  A 
Winter  Idyl"  and  "Springtime,"  the 
series  that  appeared  in  Harper's,  he 
made  his  first  impression  in  the  novel 
work  he  had  undertaken. 


The  death  of  Walter  O.  Lewis  oc- 
curred at  Germantown,  Pa.,  last  week. 
He  was  in  his  eighty-second  year.  Mr, 
Lewis  was  the  pioneer  of  "  ship  news  " 
in  this  country.  He  was  the  first  to  de- 
vise the  means  of  obtaining  from  incom- 
ing vessels,  while  still  practically  at  sea,  a 
record  of  the  trip  and  the  latest  news  of 
the  passengers.  This  he  did  at  Sandy 
Hook  by  a  carrier-pigeon  service.  His 
assistants  went  out  to  vessels  with  the 
pigeons.  In  1867  he  opened  the  Ship 
News  Office  at  the  Battery,  New  York. 
He  was  manager  of  the  marine  news 
department  of  the  Associated  Press  for 
twenty- five  years.  He  organized  the 
Telegraphers'  Mutual  Benefit  Associa- 
tion. 

Josephus  Lynn,  of  Freemansburg, 
Pa.,  died  last  week.  As  a  boy  he 
learned  the  printing  business.  To- 
gether with  his  father  he  at  one  time 
printed  a  German  newspaper  in  Easton, 
Pa.,  called  the  Adler,  and  soon  after- 
wards bought  out  the  Mauch  Chunk 
(Pa.)  Democrat,  which  paper  he  con- 
ducted for  a  number  of  years. 


The  funeral  ot  Mrs.  Thomas  McEI- 
rath,  wife  of  the  first  publisher  of  the 
New  York  Tribmie,  was  held  last 
week. 

Mrs.  McElrath  was  well-known  in 
early  life  as  an  amiable  hostess,  and 
among  those  who  were  frequently  at 
her  home  were  Alice  and  Phoebe  Cary, 
Bayard  Taylor  and  many  other  well- 
known  persons.  In  1882,  Mr.  and  Mrs. 
McElrath  celebrated  their  golden  wed- 
ding-   

C.  B.  Maigne,  widely  known  as  one 
of  the  oldest  printers  in  America,  died 
last  week  in  Chicago.  He  was  eighty- 
four  years  old,  and  was  up  to  the  time  of 
his  death  actively  employed  at  his  work 
on  the  Inland  Printer. 


John  Louis  Neeb,  recently  a  proprie- 
tor of  the  Pittsburg  Freiheits  Freund, 
died  last  week  of  an  attack  of  la  grippe. 


RIVAL  EDITORS'  ROW. 


One  Attacks  the  Other  Until 
Maddened— He  Naturally  An- 
swers In  Kind— The  Court  Is 
"  Lenient." 

Bernard  J.  Fredericks,  editor  of  the 
Observer,  of  Kearny,  N.  J.,  indicted  for 
libel  on  complaint  of  J.  Albert  Storrs, 
editor  of  a  rival  paper,  was  tried  last 
week.  The  defendant's  lawyer  made  an 
appeal  for  clemency,  stating  that  Fred- 
ericks had  been  abused  regularly  for  two 
years  by  the  rival  paper,  and  when  he 
retaliated  Storrs  went  at  once  before 
the  grand  jury. 

He  read  from  the  complainants'  paper 
several  editorial  comments,  in  which 
Fredericks  was  called  a  bankrupt  and  a 
skunk.  These  attacks  began,  he  said, 
two  years  ago,  and  if  they  did  not  cease, 
that  measures  would  be  taken  to  stop  it. 

Judge  Hudspeth  said  the  court  would 
be  lenient,  but  that  these  personalities 
must  stop  or  severe  ptmishment  would 
be  meted  out.  Sentence  was  suspended 
on  payment  of  costs. 
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BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Haki-f.r  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 

N\T  i:20-<;22  AMERICAN  TRACT   .         .    I7  and  19  QUINCY  PtxTT  atmtt  tjut  a  •     '3  SOUTH  SEVENTH 

Ew  York:     society  building.      Chicago:      street.  thiladelphia.  street. 


FIRST  ENGLISH  DAILY  PAPER. 


It  Was  Started  in  London  Two 
Hundred  Years  Ago. 

The  English-speaking  world  is  within 
a  little  less  than  six  years  of  the  dale 
when  the  two  hundredth  anniversary  of 
the  birth  of  the  first  daily  newspaper 
ever  printed  in  the  English  language 
will  be  reached,  says  the  Washington 
Times.  Its  publication  was  begun  in 
London.  The  paper  was  called  the 
Courant,  and  besides  enjoying  the  dis 
tinction  ot  being  the  only  journal  of  its 
kind  in  the  world,  its  enterprising  pro- 
pi  ietor  labored  under  the  disadvantage 
of  having  no  medium  through  which  to 
advertise  his  venture.  There  were  but 
two  or  three  papers  then  in  existence, 
these  being  devoted  exclusively  to  poli- 
tical and  court  news,  and  published  only 
occasionally  under  the  pretense  of  being 
weeklies. 

The  new  enterprise  had  precisely  the 
same  experience  that  newspapers  have 
in  these  latter  days,  and  such  as  every 
other  has  had  in  all  the  years  that  inter- 
vene between  1896  and  1702;  that  is,  the 
projected  publication  received  the 
covert  thrusts  and  open  sneers  of  the 
monopolists  of  the  London  publishing 
field. 

The  Couranfs  esteemed  contempor- 
aries spoke  of  it  as  "  the  pitiful  project 
of  a  poor  printer,"  with  all  the  force  of 
quotation  marks  and  italics. 

The  Daily  Courant  was  in  the  hands 
of  a  shrewd  fellow,  who  saw  that  the 
display  of  spite  upon  the  part  of  his  il- 
liberal brethren  would  act  as  an  irritant 
upon  the  public  mind  and  cause  an  extra 
demand  for  his  product.  He  thereupon 
ordered  his  pressman  to  "add  two  more 
quires  "  and  bided  his  time. 

The  paper  came  out  in  due  time,  and 
it  was  a  curiosity.  It  contained  halt  a 
column  of  "editorial,"  in  which  its  fu- 
ture was  outlined. 

"This  Courant,"  its  editor  wrote, 
"will,  as  the  title  shows,  be  published 
daily,  being  designated  to  give  all  the 
Material  News  as  soon  as  every  Post  ar- 
rives, and  is  Confined  to  half  the  Com- 
pass to  save  the  Publick  at  least  half  the 
impertinences  of  ordinary  Newspapers." 

This  facetious  utterance  had  reference 
to  the  fact  that  the  Courant  was  printed 
upon  but  one  side  of  the  sheet,  and  the 
sheet  was  not  larger  than  half  the  ordi- 
nary foolscap  paper  of  the  present  age. 
It  contained  no  editorial  matter  save 
that  mentioned  in  the  foregoing,  no  local 
paragraphs,  court  news,  political  ar^ju- 
mentation,  advertisements  nor  English 
intelligence  of  any  kind  whatever,  with 
the  single  exception  that  in  one  corner 
seven  lines  ot  "home  news"  appeared, 
tour  relating  to  the  funeral  of  the  de- 
ceased King  and  three  referring  to 
the  condition  of  the  English  army  in 
Flanders.  The  circulation  editor  had 
no  sworn  statement  at  the  head  of  the 
page. 

The  omission  of  local  news  was,  of 
course,  a  sad  reflection  upon  the  city 
editor's  judgment,  and  was,  besides, 
even  for  the  Couranf  s  day  and  genera- 
tion, the  evidence  of  a  singular,  not  to 
say  surprising,  lack  of  public  spirit. 

Its  columns  were  filled  almost  exclu- 
sively by  quotations  from  foreign  papers, 
which  its  projector,  without  doubt, 
classed  as  "material  news,"  and  that 


the  "publick"  appreciated  it  is  evi- 
denced from  the  statement  published 
six  weeks  later.  The  editor  announced, 
in  the  largest  type  he  had,  that  the  pro- 
ject had  been  "so  successful  that  here- 
after both  sides  will  be  printed."  The 
same  issue  that  gave  publicity  to  this 
statement  also  contained  a  whole  col- 
umn of  advertisements,  and  the  future 
of  the  first  daily  newspaper  was  assured. 


VARIOUS  LIBEL  LITIGATIONS. 

The  Appellate  Court  has  granted  a 
new  trial  in  the  libel  suit  of  Frederick  S. 
Folwell  against  the  Providence  (R.  I.) 
Journai  Company.  At  the  time  of  the 
former  trial  the  defendant  set  up  no  jus- 
tification for  the  libel,  but  offered  evi- 
dence  in  mitigation  of  damages  simply. 

It  petitioned  lor  a  new  trial  on  the 
grounds  of  erroneous  rulings  and  exces- 
sive damages.  Judge  Stiness,  who  wrote 
the  opinion,  discusses  the  several  excep- 
tions to  rulings  that  were  taken,  and 
says  that  on  the  rulings  alone  the  court 
grants  a  new  trial,  and  there  is  no  need 
to  consider  the  question  of  excessive 
damages. 

The  objectionable  article  that  was 
published  was  a  telegraphic  dispatch, 
and.  according  to  the  opinion,  the  trial 
justice  erred  in  excluding  testimony  to 
show  that  the  source  from  which  the  in- 
formation came  had  been  found  by  ex- 
perience to  be  reliable. 


George  Howard,  who  sued  the  pro- 
prietor ot  the  Pdterson  (N.  J.)  Guardian 
nearly  two  years  ago  for  $io,coo  for  al- 
leged libel,  was  awarded  $100  by  a 
sheriff  s  jury  last  week.  He  claims 
that  it  cost  him  $300  to  keep  track  of  the 
case. 

R.  Freeman  Pickert.  proprietor  of 
what  is  known  as  the  Globe  Tea  Com- 
pany, has  begun  two  suits,  one  against 
the  Toledo  Bee  Company,  for  criminal 
libel,  damages  being  prayed  for  in  the  sum 
of  $10,000,  and  another  against  Thos. 
A.  btarr,  wherein  damages  in  the  same 
amount  are  asked,  on  a  charge  of  injury 
to  reputation,  business,  etc.,  by  causing 
the  plaintiff's  arrest  and  confinement, 
and  publishing  a  statement  that  he  was 
conducting  a  lottery  or  scheme  of  chance 
in  violation  of  law. 


Rudolph  Lemieu  has  taken  an  action 
of  damages  for  $500  against  Hon. 
Thomas  Chapais,  editor  of  Le  Courrier 
du  Canada,  ot  Quebec,  on  account  of  an 
article  published  therein  and  reflecting 
upon  him.  He  has  also  taken  a  similar 
action  against  La  Minerve  for  a  similar 
amount  tor  reproducing  the  article  in 
question. 


STEAD  ON  GLADSTONE. 
McCture's  Magazine  for  August  will 
open  with  a  paper  on  "Mr.  Gladstone 
at  Eighty-six,"  by  W.  T.  Stead,  founder 
of  the  English  Review  of  Reviews,  and  a 
writer  of  personal  studies  of  eminent 
men  who  never  fails  to  get  at  the  real 
personage.  The  paper  will  deal  es- 
pecially with  the  conditions  and  manner 
of  life  which  have  enabled  Mr.  Glad- 
stone to  reach  eighty-six  in  perfect 
health  and  with  all  his  faculties  in  full 
vigor.  The  fact  that  it  is  written  by 
Mr.  Stead  will  give  it  an  interest  of  far 
more  than  the  usual  importance. 


EDITORIAL  HELPS 


THE  FOURTH  ESTATE. 

"\  J  r\  T  1X7  September  I,  1895, 
V  ^  JL,    1  V   to  March  I,  1896. 


$2.50 
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(Year  ending  March  I,  1896). 

640  pages,  5oo  illustrations. 
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A  year's  concise  history  of  the  new- 
paper  and  advertising  worlds. 
No  library  complete  without  it. 

For  bound  VOLUMES 
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should  be  made,  as  the  earlier  volumes  are  al- 
most out  ol  print. 
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189s, inclusive   j  00 
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Vol.  IV.,  September,  1895,  to  February, 
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Vols.  I.  and  II.,  bound  together,  a  lew 
left   10  00 

Vols.  III.  and  IV  ,  bound  together,  March, 

189s,  to  February,  1896,  inclusive   5  00 


THE  VALUE  OF  ADVERTISING. 

In  commenting  on  the  recent  failure  of 
the  Robert  Smith  Pale  Ale  Brewing  Com- 
pany, which  has  gone  into  the  hands  of 
a  receiver,  the  Philadelphia  North  Amer- 
ican says  that  the  failure  would  not  be 
remarkable  at  this  time  were  it  not  for 
the  circumstances  which  brought  about 
the  collapse.  The  secretary  of  the  com- 
pany, C.  F.  Thompson,  is  said  to  admit 
that  the  large  falling  off  in  sales  to  which 
the  failure  is  ascribed  was  due  almost 
entirely  to  the  fact  that  the  company  did 
not  advertise.  The  local  business  man 
of  to  day  cannot  expect  to  stave  off  a 
crash  long  if  he  does  not  make  a  point  of 
informing  the  public  what  he  has  on  sale, 
and  he  can  only  do  this  effectively  by  ad- 
vertising in  the  daily  papers.  They  are 
his  mainstay,  going  everywhere,  and 
reaching  all  classes  of  buyers  and  sellers, 
and  the  man  who  advertises  in  them  in  a 
judicious  manner  never  wants  for  cus- 
tomers. Here  was  a  large  concern,  with 
great  possibilities;  it  had  a  line  of  goods 
to  sell  for  which  there  are  always  plenty 
of  buyers;  but  it  did  not  advertise.  How 
were  possible  purchasers  to  know  that  it 
had  goods  at  this,  that  or  the  other  ad- 
vantage? 

NEWSPAPER  BURNED  OUT. 

The  Winterset  Madisonian  office  was 
burned  out  last  week.  The  fire  caught 
from  the  gasoline  engine  just  as  the  paper 
was  ready  to  go  to  press. 

The  plant  is  practically  ruined.  Two 
forms  were  on  the  press  and  two  on  the 
stone.  The  type  exposed  in  the  cases 
was  melted.  A.  E.  Goshorn  of  the 
News  promptly  offered  Thompson  & 
Strong  the  use  of  their  material,  and  the 
Madisonian  wjU  continue  with  little  de- 
lay. 


TRAVEL. 


No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opmion  of  a  promment  English  expert,  (he 
New  York  Central  possesses  the  most  per- 
fect system  ol  block  signals  in  the  world. 

%\  hours.  New  York  to  RulTalo  ;  9)^  hours,  New 
York  to  Niagara  Falls  ;  34  hours.  New  York 
to  Chicago  :  itVt  hours.  New  York  to  Cin- 
cinnati; 29?^  hours.  New  York  to  St.  Louis, 
via  ihe  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cmcinnati  is  the  New  York  Con- 
tral.  through  BufTalo  and  Cleveland. 

The  direct  line  to  Niagara  Kalis  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  (he  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
(he  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
careful  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  ol 
the  latest  design  and  construction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  Is  the  "  Standard 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD. 

Gtn.  Manager.  Gen,  Pats.  Agent . 


MISCELLANEO  US. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  Presidbnt. 


Nassau,  Cbdar  and  Libsrtv  Strsbts. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK. 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  for 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 

PREMIUMS,  ETC. 

New  PREMIUM  CATA-/ 
LOGUE  now  ready,  s 

Sent  on  request.  Address  F.  TENNYSOli* 
NEELY,  114  Fifth  avenue.  Mew  York. 

C  UBSCRIBE  NOW,  and  get  THE  FOUR/tU 
E§TATE  for  Two  Dollars  a  yeaf. 
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WITH  THE  CLUBS  AND  ASSOCI- 
ATIONS. 

The  editors  of  Ohio  weekly  papers 
met  in  Cleveland  last  week  and 
elected  the  following  officers:  President, 
VV.  H.  Marvin,  of  Milo;  vice-president, 
W.  H.  Ashbrook,  of  Johnstown;  secre- 
tary, G.  W.  Wilkinson,  of  North  Balti- 
more; assistant  secretary,  E.  L.  Blue,  of 
Perrysville;  treasurer,  L.  P.  Yockey,  of 
Canal  Fulton.  J.  Button,  of  Salineville, 
George  D.  Kinder,  of  Ottawa,  and 
William  Senn,  of  Sandusky,  were  elected 
delegates  to  the  national  convention. 

Almost  every  member  of  the  associa- 
tion was  accompanied  by  one  or  more 
ladies,  and  the  entire  party,  numbering 
several  hundred,  left  on  the  steamer 
City  of  Buffalo  for  Buffalo.  There 
they  were  entertained  by  the  Buffalo 
Press  Club,  represented  by  George  E. 
Matthews  'of  the  Morning  Express,  W. 

G.  Brogan,  local  manager  of  the  Ameri- 
can  Press  Association,  and  Herbert  L. 
Baker,  local  manager  of  the  American 
Type  Founding  Company.  After  visit- 
ing Niagara  Falls  they  journeyed  to  Mon- 
treal and  Quebec. 

The  Reform  Press  Association  is  the 
name  of  a  somewhat  informal  union  of 
populist  newspapers.  Nearly  two  hun- 
dred papers  published  in  Texas  (mostly 
country  weeklies)  belong  to  the  associa- 
tion. Its  members  attend  a  convention 
this  week  in  St.  Louis. 

The  Western  Association  of  Writers 
closed  its  annual  session  at  Winona  Park, 
Ind.,  last  week.  The  following  officers 
were  elected  for  the  next  year:  presi- 
dent, W.  P.  Fishback,  Iiidianapolis; 
vice-presidents,  James  Whitcomb  Riley, 
Mrs.  Ida  May  Davis  and  W.  W.  Pfrim- 
mer,  all  of  Indiana;  E.  E.  Edwards, 
Mississippi;  John  Uri  Lloyd,  Ohio;  J.  N. 
Matthews,  Illinois;  Eugene  F.  Ware, 
Kansas;  Hannah  E.  Davis,  North  Da- 
kota; J.  Soule  Smith,  Kentucky;  treas- 
urer, Joseph  Reed,  Sullivan,  Ind. ; 
secretary,  J.  H.  Smith,  Winchester, 
Ind. ;  assistant  secretary,  Josephine  M. 
Brooks,  Madison,  Ind.;  chairman  exec- 
utive committee,  William  Cumback; 
chairman  programme  committee,  A.  W. 
Butler. 

The  Virginia  Press  Association  will 
meet  at  Staunton  on  Tuesday,  August  1 1 . 
The  membership  is  now  over  one  hun- 
dred, and  is  constantly  growing.  Alter 
the  meeting  a  trip  will  be  taken  to  the 
Mammoth  Cave  of  Kentucky. 

The  Washington  State  Press  Asso- 
ciation has  chosen  J.  Hannum  Jones, 
of  Nooksack,  president;  J.  D.  Hoge, 
Seattle,  first  vice-president;  E.  H. 
Miller,  Tacoma,  second  vice-president; 

H.  T.  Brown,  Spokane,  third  vice- 
president;  H.  M.  Hill,  Seattle,  secre- 
tary and  treasurer;  Fred  McDermott, 
Watervilie,  orator;  Ella  Higginson, 
Waterville  poet;  Charles  Proach, 
Seattle,  historian. 

The  Georgia  Wcman's  Press  Club  and 
the  Georgia  Weekly  Press  Association 
are  taking  a  trip  to  Halifax. 

After  a  session  at  Elberton  the  Weekly 
Press  Association  and  the  women  started 
on  their  extended  jaunt.  The  editors 
will  be  gone  for  fifteen  days.  Their  trip 
includes  the  most  notable  resorts  of  the 
east,  and  the  party  is  having  a  splendid 
time. 


A  GREAT  FOURTH  OF  JULY 
ISSUE. 

What  is  said  to  be  the  largest  single 
edition  of  any  paper  ever  issued  in 
Springfield,  (J.,  was  published  by  the 
Republic-Times  July  4.  It  was  an  in- 
dustrial number  of  twenty  four  pages. 
Excellent  work  was  done  on  it  by  the 
various  departments  of  the  paper.  The 
local  advertising  was  very  liberal,  and 
appears  to  have  exceeded  in  quantity 
that  contained  in  any  former  issue  of 
any  Springfield  daily,  indicating  that  the 
merchants  and  manufacturers  of  the  city, 
of  whom  there  are  many  with  a  national 
reputation,  appreciated  the  energy  and 
enterprise  of  the  publishers  of  the  Re- 
public- Times. 


MUNCHAUSEN'S  SYSTEM. 


Another  Mechanical  Invention — 
The  Story  of  Two  Duluth  Dogs 
That  Run  a  Printing  Establish- 
ment. 

It  has  remained  for  a  Duluth  citizen 
to  send  out  the  story  of  an  invention 
that  not  only  proves  a  most  acceptable 
substitute  tor  electricty,  steam  or  gas  as 
a  motive  power,  but  which  is  vastly 
more  economical  than  either  of  these. 

Two  greyhounds,  a  large  wheel,  a 
couple  of  belts,  two  or  three  pulleys  and 
a  step  ladder  take  the  place  of  an 
electric  motor,  a  steam  or  a  gas  engine 
in  the  printing  establishment  of  David 
Adam,  of  Duluth,  so  the  story  runs. 

Adams  purchased  at  $10  each  two 
greyhounds.  The  dogs  were  lying 
around  the  shop  doing  nothing.  Mr. 
Adams  saw  a  dog  on  top  of  a  barrel, 
rolling  it  around  and  then  the  idea, 
which  he  has  successfully  put  in  opera- 
tion, came  to  him. 

He  has  a  large  wheel,  9  feet  in 
diameter  and  with  a  rim  3  feet  in 
width,  built.  On  2;^  feet  of  the 
rim  cleats  are  nailed  at  intervals 
of  about  6  inches.  A  half  foot  of  the 
rim  is  left  smooth  and  this  space  is 
occupied  by  the  driving  belt  which  con- 
nects with  the  presses,  two  in  number, 
and  capable  of  making  2,000  impres- 
sions an  hour  each,  at  which  rate  they 
are  usually  run. 

When  it  is  time  to  start  up  in  the 
morning  Mr.  Adams  emits  a  shrill 
whistle,  one  of  the  greyhounds  makes 
his  appearance,  climbs  a  shaky  old  step- 
ladder  that  leans  against  a  beam  built 
at  one  side,  and  a  little  higher  than  the 
wheel,  steps  from  the  beam  on  to  the 
wheel  and  the  engine  is  in  working 
order. 

At  a  word  from  his  master,  the  dog, 
resting  his  head  on  a  piece  of  board  that 
is  nailed  about  a  foot  over  the  wheel, 
begins  to  walk  up  hill,  and  the  wheel 
commences  to  revolve  in  the  opposite 
direction. 

Soon  the  dog  trots,  the  wheel  goes 
faster  and  faster  and  a  most  perfect 
engine  is  in  operation.  The  dogs  keep 
things  buzzing  so  fast  that  Mr.  Adams 
was  compelled  to  patent  a  brake,  so 
he  can  regulate  the  speed  at  which  he 
wishes  the  presses  to  run  without  calling 
the  dogs  to  ;low  up. 

The  wheel  has  been  in  operation  for 
two  years  and  hasn't  cost  him  a  cent 
for  repairs.  The  dogs  find  their  own 
food,  hence  they  are  no  expense,  and 
they  are  always  ready  and  willing  to 
work  on  the  wheel — in  fact,  they  seem 
to  enjoy  it.  The  dogs  are  worked  hour 
and  hour  about,  and  when  Mr.  Adams 
gives  the  word  "  Change,"  the  dog  on 
the  ladder  leaps  to  the  floor,  while  the 
other  mounts  the  ladder  and  gets  on 
the  wheel  while  it  is  in  motion,  and  thus 
not  a  moment's  time  is  lost. 


WOMEN  WORKED  WONDERS. 

There  was  no  greater  enthusiasm  at 
the  Chicago  convention  than  that  started 
by  an  Iowa  woman  editor.  When  she 
saw  the  fortunes  of  her  favorite,  ex-Gov- 
ernor Boies,  waning  she  rushed  to  the 
rescue,  and  though  she  succeeded  in 
waking  up  the  convention,  yet  she 
failed  to  carry  the  day. 

The  incident  was  similar  to  that  of 
Mrs.  Carson  Lake,  who  came  near 
stampeding  a  convention  for  James  G. 
Blaine.  Mrs.  Lake  was  the  wife  of  a 
newspaperman,  and  Miss  Murray,  whose 
waving  flag  and  ringing  voice  startled 
Chicago  is  the  editor  of  the  Nashua 
(la.)  Reporter. 


JOKE  ON  A  COUNTRY  EDITOR. 

An  exchange  tells  of  a  practical  joke 
they  are  playing  on  newspaper  men.  It 
is  worked  this  way:  Take  a  sheet  of  or- 
dinary writing  paper,  fold  carefully  and 
inclose  money  sufficient  to  pay  all  arrear- 
ages and  one  year  in  advance.  Keep  an 
eye  on  the  editor,  and  if  a  smile  adorns 
his  face  the  trick  works  like  a  charm. 
Now  is  the  time  to  play  the  joke. 


HOLD  THEM  RESPONSIBLE. 


Why  Should  the  Lawyer  Have  Ali, 
THE  Best  of  It?— A  Clever  Dis- 
cussion OF  THE  Injustice  from 
WHICH  Editors  Suffer  in  con- 
sequence OF  Senseless  Customs. 

Who  is  a  "publisher,"  and  what  re- 
sponsibility attaches  to  his  privilege? 
The  Standard  Dictionary  states  that  to 
publish  is  "  to  make  known  or  announce 
publicly,"  and  that  a  publisher  is  "one 
who  publishes  in  any  sense."  With 
these  definitions  in  mind,  and  recurring 
to  the  query  with  which  this  paragraph 
begins,  we  desire  to  ask  in  what  sense  a 
lawyer  differs  from  any  other  publisher, 
when  he  stands  before  a  jury,  and  in  the 
presence  of  a  court-room  audience  pro- 
ceeds to  distort  facts  and  vilify  those 
whom  he  does  not,  for  the  moment, 
represent.  If  he  is  not  a  publisher, 
what  is  he  ? 

We  note  some  points  of  difference, 
however,  between  the  lawyer  publisher 
and  the  editor  of  a  newspaper,  which 
may  be  briefly  summarized  as  follows : 

The  lawyer  is  not  held  responsible  for 
anything  he  says,  while  the  editor  may 
be  sued  for  libel  for  even  a  typograph- 
ical error. 

The  lawyer's  speech  is  paid  for.  He 
is  equally  ready  to  speak  upon  the  other 
side  if  paid  a  larger  price.  As  no  one 
expects  anything  else,  this  fact  does  not 
apparently  prejudice  any  hearer;  while 
on  the  other  hand,  if  the  editor  is  ever 
so  slightly  suspected  of  having  been  in- 
fluenced by  unworthy  or  mercenary 
motives,  his  influence  is  gone  and  the 
man  is  dishonored. 

The  lawyer's  motive  is  generally  to 
promote  his  client's  and  his  own  finan- 
cial interests.  Public  opinion  demands 
that  the  editor  must  constantly  seek  the 
public  good. 

The  lawyer  will  generally  defend  any 
scoundrel  who  will  pay  tor  his  services. 
The  editor  not  only  does  not  defend 
him,  but  exposes  him  without  being 
urged  to  do  so,  and  without  payment 
for  the  service  thus  rendered  the  public. 

There  are  no  laws  to  regulate  and 
control  a  lawyer's  mouth.  He  is 
"privileged"  to  say  practically  any- 
thing, in  the  presence  of  the  court;  on 
the  other  hand,  the  books  are  full  of 
laws  and  precedents  to  limit  and  harass 
the  editor,  the  majority  of  them  having 
been  made  and  passed  by  lawyers. 

And  yet  the  lawyer  may  stand  before 
a  large  audience  and  utter  the  most 
malicious  and  mercenary  libels,  and  be 
protected  by  the  traditions  and  solem- 
nities of  the  court,  so  that  he  cannot  be 
called  to  account  for  the  deliberately 
perverted  statements  that  he  makes, 
while  the  editor  must  not  expre-s  his 
opinion  of  the  proceedings,  which  are 
often  farcical,  without  incurring  the 
danger  of  being  fined  for  contempt  of 
court. 

We  wish  that  a  test  case  might  be 
made  some  time  by  one  able  to  pay  the 
expense  of  the  experiment,  and  by  hav- 
ing a  stenographic  report  taken  of  the 
opposing  attorney's  argument,  hold  him 
to  strict  accountability  for  whatever  he 
says  which  is  not  based  upon  the  evi- 
dence given.  As  frequently  seen  at 
present,  the  lawyer  seems  to  be  a  pub- 
lisher running  wild  and  unrestrained  by 
the  law  which  he  is  permitted  to  inter- 
pret. 

Who  will  put  the  bell  on  the  cat? — 
Newspaper  dom. 


EARLY  TYPESETTING 
MACHINES. 
In  this  age  of  type-setting  machines, 
it  is  interesting  to  reflect  that  close  on 
eighty  years  have  passed  away  since  the 
first  mechanical  composer  appeared. 
This  was  in  1820,  the  inventor  being 
one  Dr.  William  Church,  of  Connecti- 
cut, who  actually  combined  with  his 
machine  an  apparatus  for  casting  type 
for  it  as  wanted,  thus  doing  away  with 
the  work  of  distribution.  The  machine 
was  patented  in  England  in  1822,  but 
was  never  carried  into  practical  opera- 
tion. 


PRINTERS'  SUPPLIES. 

EDITORS 

Wanted 

The  campaign  is  on.  Old 
organs  will  increase  their 
business;  new  organs  will 
be  started.  Buy  the  best 
Type,  the  Press,  Folder, 
Motor,  the  Type-Setting 
Machine  from  \k\Q.greatest 
newspaper  outfitters  in 
the  world.  By  placing 
order  in  one  lot  money 
will  be  saved. 


American  Type 

FOUNDERS'  Co. 

New  York,  Chicago,  San  Francisco, 
Boston,  Philadelphia,  Baltimore, 
Buffalo,  Pittsburg,  Cleveland,  Cin- 
cinnati, St.  Louis,  Milwaukee,  Minne- 
apolis, Kansas  City,  Omaha,  Denver, 
Portland  (Ore.),  Atlanta,  Dallas. 


EDITORIAL  HELPS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  seat  to  as 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 


IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 


"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 


If  you  address  them  at  j8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


WE  HAVE  IT! 

The  Modern  Press  Clipping  Bureau 

In  its  fullest  development. 

Every  state  closely  covered. 

All  publications  received  direct  from  publishers. 

Most  thoroughly  trained  Readers. 

Lowest  Rates,  (t  per  month  and  upwards. 

Our  patron-i  say  we  do  the  best  work. 

UNASKED  FOR  PRAISE 
From  the  Clothier  and  Furnisher,  New  York: 
"  We  are  taking  clippings  Irom  three  bureaos, 
but  your  service  is  far  ahead  of  all  the  rest," — ■ 
R.  W.  Ashcroft,  Editor. 

give  us  a  trial  order. 
Thechicago  press  clipping  bureau 

X'hbo.  Wibsb,  Mgr.,  36  La  Salle  St.,  Chicago. 


SUBSCRIBE  NuW,  and  get  THE  FOURTH 
'J  ESTATE  for  Two  Dollars  a  year.  Watch 
its  constant  improvement. 
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THE  FOURTH  ESTATE 


JULY  23,  1896 


PRINTERS'  SUPPLIES. 


PRI/fTBRS"  SUPPLIES. 


4,000  LINOTYPES 
IN  USE. 


No  Distribution. 
No  Old  Type. 
No  Teams. 


CAPACITY,    3,600    TO  9,000  EMS 
PER  HOUR. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


THE  LINOTYPE  HAS  NO  RIVAL. 

Compare  the  ONE  MAN  records  of  the  Linotype 
with  the  "team"  records  of  type-setting  machines. 
USED  BY  LEADING  BOOK  PUBLISHERS. 
MERGENTHALER  LINOTYPE  CO., 

Tribune  Building,  NEW  YORK  CITY. 
PHILIP  T.  DODGE,  Prtsidtnt  and  Geiural  Manager . 


STANDARD   LINOTYPE  METAL 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building, 

Manufactured  by  thb  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowENSTBiN  &  Bro.,  Proprietors. 
Telephone,  1140  i8th  Street.  Thirteenth  Avenue  and  2oih  Street,  NEW  YORK,  U.  S.  A. 


CHANGES  IN  INTEREST. 

The  Everett  (Mass.)  Herald,  which 
has  been  published  in  the  interests  of  F. 
P.  Bennett,  is  now  owned  by  a  number 
of  gentlemen,  among  whom  are  the  fol- 
lowing: Dudley  P.  Bailey,  N.  J.  Mead, 
John  D.  Henderson,  C.  E.  Jennings- 
mayor;  C.  C.  Nichols,  Charles  W.  Rich, 
ardson,  George  E.  Smith,  A.  W.  Hatch, 
E.  C.  Mead,  J.  E.  Freeman,  J.  E. 
Lewis,  Charles  L.  Paine,  M.  B.  Hall, 
Francis  Batchelder,  E.  M.  Hall. 

The  Manassas  (Va.)  Gazette  has  been 
purchased  by  W.  H.  W.  Moran  of  the 
Manassas  Jottrnal,  who  will  consolidate 
the  two  papers. 

There  has  been  a  change  of  manage- 
ment on  the  Columbus  (S.  C.)  Evening 
News.  The  following  names  of  the 
publishers  appear  at  the  head  of  the 
editorial  page.  J.B.  Barnett,  R.  A.  Gib- 
son and  J.  S.  Reynolds.  Below  is  the 
name  of  John  S.  Reynolds  as  editor. 

C.  C.  Gilleo  has  sold  the  Lakeview 
(Mich.)  Enterprise  to  Lew  Haviland, 
the  foreman  in  his  office. 

William  W.  Woodbeck,  of  Minneap- 
ohs,  has  purchased  the  Red  Wing  Jour- 
nal, and  assumed  charge  immediately. 

H.  S.  Spalding  has  sold  the  daily  and 
weekly  Grass  Valley  (Cal.)  Tidings  to 
H.  G.  Parsons  and  J.  C.  Tyrrell. 

Mr.  Parsons  has  been  the  partner  of 
Mr.  Spalding  in  the  Tidings,  and  Mr. 
Tyrrell  was  one  of  the  publishers  of  the 
paper  in  1894. 

J.  B.  Fitzgerald,  recently  connected 
wiih  the  Democratic  Ledger,  of  Havre 
de  Grace,  Md.,  has  become  editor  of 
the  Worcester  (Md.)  Enterprise. 

The  Brocton  (III.)  Banner  has  passed 
into  the  hands  of  W.  H.  WoUen. 

The  Tribune,  Kittanning,  Pa.,  is  the 
former  Globe  in  a  new  form.  The  Globe, 
which  was  a  democratic  paper,  was  pur- 
chased by  a  number  of  republicans,  who 
merged  it  into  the  Tribune.  The  busi- 
ness management  of  the  paper  is  in  the 
hands  of  Charles  Dargue. 


Carl  D.  Smith,  editor  and  publisher 
of  the  Adirondack  Enterprise,  Sara- 
nac  Lake,  is  moving  his  plant  to  Platts- 
burgh,  N.  Y. 

He  will  continue  the  publication  of  the 
Enterprise  from  there  and  will  also  es- 
tablish a  republican  new  spaper  in  Platts- 
burgh.  It  is  understood  that  the  new 
paper  will  be  called  Public  Opinion. 

The  Chelsea  (Mass.)  Gazette  has 
changed  hands.  It  is  no  longer  owned 
or  conducted  by  the  members  of  the 
Champlin  family.  Its  new  proprietors 
are  William  Alcott,  George  J.  Alcott 
and  John  L.  Wright. 

F.  A.  Roberts  has  retired  from  the 
editorship  of  the  Davis  City  (la.)  Ad- 
vance, and  the  paper  is  now  in  the  hands 
of  C.  A.  Wickes,  its  former  proprietor. 

T.  D.  Atkins  has  retired  from  the 

management  of  the  Beeville  (Tex.) 

Picayune,  and  is  succeeded  by  W.  B. 
Harkness. 


SALT  LAKE'S  NEW  WEEKLY. 

Salt  Lake  City  admires  its  new  paper, 
the  Utahnian.  It  is  published  weekly, 
and  ably  edited  by  Col.  P.  Donan.  The 
Utahnian  uses  a  number  of  handsome 
half-tones,  its  reading  matter  is  ot  a  high 
order,  and  its  advertising  abundant  and 
"  rich  looking." 


LATEST  NEW  ENTERPRISES. 

One  of  the  features  connected  with 
the  building  of  the  new  metropolis  of 
Southwest  Arkansas,  Pike  City,  will  be 
the  Pike  City  Herald,  the  initial  number 
of  which  will  probably  be  issued  next 
week,  and  be  printed  at  the  Little  Rock 
Gazette  office. 

Pike  City  will  be  dedicated  September 
3,  and  the  Herald  will  be  published  in 
Little  Rock  until  that  time,  when  it  will 
pass  into  the  possession  of  citizens  of 
that  place.  It  will  be  edited  by  George 
R.  Brown. 

A  catholic  paper  has  begun  publica- 
tion at  St.  Johnsbury,  Vt.,  called  the  f^ifr- 
ntont  Press.    The  outlook  for  this  new 
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WALTER  SCOl  i  iic  CO., 

PLAINFIELD,  N.  J. 

New  York  Office,  Times  Building. 

Chicago  Office,  Monadnock  Block. 
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THE  LATEST  INVENTION. 
LOOK  IT  UP. 


THE  LOVEJOY  CO.,       Established  1853. 

ELECTROTYPERS 

and  manafactureri  ol  Electrotype  Machinery, 
444-4*6  Pearl  Street,  New  York, 


paper  is  very  bright,  as  C.  S.  Chalmers, 
the  business  manager,  has  already  re- 
ceived many  subscriptions. 

A  newspaper  called  the  Review  has 
been  started  at  Agency,  La.,  by  C.  H. 
Raymond. 

The  Fort  Worth  (Tex.)  Live  Stock 
Reporter  is  the  name  of  a  new  paper 
published  semi-weekly  in  the  interest  of 
stockmen.    D.  O.  Lively  is  its  editor. 

A  bright  and  newsy  new  paper  is  the 
Sentinel,  published  at  Holland,  Mich., 
by  Ernest  G.  Klock. 

The  Sun  is  the  name  of  a  new  paper 
published  in  Providence,  R.  I.  It  is  a 
small,  four-page  paper,  with  two  columns 
on  a  page,  and  has  for  its  editor  J. 
A.  Mackdl. 

The  Mortiing  Herald,  a  one-cent 
newspaper,  has  made  its  bow  to  the  Am- 
sterdam (N.  Y.)  public. 


SUSPENSIONS. 


The  Staunton  (Va.)  Daily  Times,  re- 
publican, which  began  pubhcation  in 
April  has  suspended.  The  publication 
of  Yost's  Weekly,  an  auxiliary  of  the 
Daily  Times,  will  be  continued. 

The  publication  of  the  Eugene  (Ore.) 
Register  has  been  discontinued,  and  here- 
after the  Register  people  will  devote  their 
energies  to  getting  out  a  good  paper 
once  a  week.  The  Daily  Guard  will 
fulfill  subscription  contracts  of  the  dis- 
continued daily. 

The  Independence  (Kan.)  Daily  Call, 
edited  by  the  Rev.  J.  A.  Smith,  has  sus- 
pended, but  the  weekly  edition  will  be 
continued. 

The  Post,  a  weekly  paper  published  at 
Hagaman,  N.  Y.,  has  suspended  publi- 
cation. 

The  Butte  (Mont.)  Examiner  has  sus- 
pended publication.  It  was  the  cham- 
pion of  the  A.  P.  A. 

The  Weldon  (la.)  Messenger  is  no 
more. 


We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 

No.  156  Fulton  Street,  New  York. 

RTI\ir>krPQ  for  The  Fourth  Estate 
D11.-M  J^XilVO  patent  extensible 

back,  capable  of  holding  a  year's  supply  if  de- 
sired, will  be  supplied  at  office  for  $1.25,  or  by 
mail,  prepaid,  ti  so. 

HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St.,  and  30  Beelcman  St.,  N.  Y. 


C TEREOTYPE,  linotype  and  electro- 
Tvpa metals;  copper annodes;  zinc  plates 
for  etching.    MERCHANT  &  CO.,  Inc., 
517  Arch  street,  Philadelphia,  Pa. 


PRESSES  AND  PRINTING  MACHINERY 
^  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

T-I  F.  McCAFFERTY,  ELECTROTYPER, 
^  42  AND  44  Bond  Street, 

franIc  LESLIE  BUILDING.  New  York 

TF  yon  use  ELECTROS  send  to  CRASKE  for 
prices.   Superior  work.  Lowest  prices.  Or- 
ders receive  promprattention. 

CHAS.  CRASKE,  45  &  47  Rose  St.,  N.  Y. 

EWS  PAPER— Rolls  or  sheets.  Firstqnality. 
Write  A.G.  ELLIOT  &  CO  .  Phila..  Pa. 
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LIFE  INSURANCE, 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Lite  Insurance  Company's  agent  to 
make  application  for  a  policy,  'fki 
Herald  chronicled  his  death  re 
cently. 

"'Vhae  are  hard  times"  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasi2ed. 


Send  your  age,  secure  rates  and  insure  now. 

^"^BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 
NEW  YORK   AND   NEW  JERSEY  State 
Agenobs, 

2S3  Broadway,  NEW  YORK. 

CUBSCRIBE  NOW,  and  get  THE  FOURTH 
'J  ESTATE  for  Two  Dollars  a  year.  If  you 
wish  bound  volumes  lead  the  arncuncuneDt 
elsewhere  i  n  his  issue. 
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ANDREW  J.  AlKENS,  Publisher. 


WILLIAM  E.  CRAMER,  Editor. 


OF  THE  MILWAUKEE  EVENING  WISCONSIN. 


ITS  DEATH  BLOW. 


THE    COMBINATION    OF  NEW 
YORK  ADVERTISERS  RUNS 
AGAINST  A  SNAG. 


SiEGEL,    Cooper   &   Company  An- 
nounce  THAT  They   Will  Not 
Join  Firms  Who  Are  Attempting 
TO  Break  Down  the  Rates  of 
Metropolitan  Newspapers — Enor- 
mous Sums  to  be  Uskd  by  the  New 
Concern  in  Advertising. 
The  advent  of  the  great  dry  goods 
firm  of  Siegel,  Cooper  &  Company  in 
New  York  will  mean  much  more  than 
another  big  advertising  house.    It  is  the 
policy  of  Henry  Siegel  to  win  the  good 
will  of  the  New  York  papers  with  the 
idea  that  he  will  receive  fair  treatment 
in  the  matter  of  rates.    He  asks  only 
those  that  are  given  to  others. 

The  firms  that  have  been  fierce 
in  their  loyalty  to  the  combination  to  stay 
out  of  the  papers  unless  they  were  given 
the  rates  they  demand  have  done  every- 
thing in  their  power  to  get  Siegel, 
Cooper  &  Company  into  their  union,  but 
have  failed  absolutely,  as  Mr.  Siegel  has 
refused  to  listen  to  their  propositions, 
with  the  expected  result  that  all  are  up 
in  arms  against  him.  They  have  not 
hesitated  to  abuse  the  new  firm  of 
Siegel,  Cooper  &  Company. 

If  Mr.  Siegel  sticks  to  his  purpose,  as 
he  undoubtedly  will  if  he  is  given  fair 


treatment  by  the  press,  the  combination 
must  soon  come  to  its  senses,  and  return 
to  the  advertising  field  that  it  has  been 
neglecting.  These  firms  can  not  afford  to 
conflict  with  Siegel,  Cooper  &  Company, 
when  they  are  using  vast  sums  in  adver- 
tising. It  would  mean  their  ruin,  and 
they  know  it. 

Mr.  Siegel,  in  speaking  of  his  refusal 
to  join  the  combination,  says:  "We 
see  no  reason  for  this  effort  to  force  the 
papers  to  take  advertising  at  the  adver- 
tisers' rate,  and  we  are  going  to  take  ad- 
vantage of  the  attitude  toward  the  press 
of  our  rivals.  We  have  appropriated 
for  advertising  $80,000  more  than  was 
ever  spent  by  any  New  York  house. 

"All  we  want  is  to  get  as  good  rates  as 
are  given  others,  for  we  cannot  compete 
with  them  if  we  pay  more  than  they, 
any  more  than  we  could  if  our  goods  cost 
us  more.  With  fair  treatment  Siegel, 
Cooper  &  Company  are  absolutely 
against  the  combination." 

It  will  be  remembered  that  just  before 
the  Christmas  holidays  a  year  ago  a 
number  of  New  York  merchants  in  the 
dry  goods  trade  took  it  into  their  heads 
that  they  were  paying  too  much  for 
their  advertising  space.  They  decided  to 
attack  the  World  first  and  then  follow 
up  on  the  others.  They  counted  on  the 
enmity  and  rivalry  between  the  pub- 
lishers as  their  greatest  ally.  The  com- 
bination  was  an  extremely  dangerous 
one,  but  it  is  now,  in  all  likelihood,  a 
thing  that  was  but  is  not. 

For  the  fine  portrait  of  Mr.  Siegel  on 
the  third  page  we  are  indebted  to  Mr. 
Nelson  of  the  New  York  Daily  Ntws. 


THE  UNITED  PRESS  REORGAN- 
IZATION. 


To  Be  Called  The  United  Asso- 
ciated Presses — Allies  Federat- 
iNG  WITH  The  United  Press- 
Walter  Phillips  Organizes  a 
Western  Associated  Press. 

That  part  of  the  general  organization 
which  is  operated  as  the  United  Press — 
the  organization  operating  outside  of  the 
territory  of  the  New  England  Associated 
Press,  the  Southern  Associated  Press, 
etc. — will  be  known  as  The  United  Asso- 
ciated Presses.  This  is  the  first  step 
toward  federating  with  The  United  Press 
its  allied  organizations. 

Walter  Phillips  has  sent  out  circulars 
to  members  of  the  United  Press  in  which 
he  says  : 

"With  the  object  in  view  of  putting 
my  theories  into  practice,  I  have  organ- 
ized the  Western  Associated  Press, 
which  will  be  operated  in  the  west,  and 
it  is  probable  that  several  other  associate 
organizations  will  be  formed  in  different 
parts  of  the  country,  all  of  them,  in  due 
course,  to  be  bought  into  reciprocal  re- 
lations with  The  United  Press. 


VERY  GOOD  NEWS. 
The  condition  of  Colonel  Clayton  Mc- 
Michael,  of  the  Philadelphia  North 
American,  who  underwent  an  operation 
for  appendicitis  at  Atlantic  City  last  week, 
continues  to  improve,  and  he  will  soon  be 
restored  to  health. 


AN  AMERICAN  TYPE. 


THE  MILWAUKEE  WISCONSIN,  A 
GREAT   NEWSPAPER  OF 
THE  NORTHWEST. 


One  of  the  Best  Evening  Journals 
IN  the  World — Fifty  Years' 
Glorious  History  in  the  North- 
west— Splendidly  Managed  and 
Modernly  Equipped— Paper  of 
the  Fireside  and  the  Business 
Office. 

'Y\i&  Evening  Wisconsin,  of  Milwaukee, 
has  behind  it  almost  fifty  years  of  good 
works  well  done  and  before  it  an  assured 
future  of  many  more  useful  years.  It  is 
proud  of  its  past  and  not  fearful  of  its 
future. 

Indeed  the  Evening  Wisconsin  has 
every  ground  for  both  pride  and  fear- 
lessness. It  is  established  in  the  homes 
of  the  best  citizens  of  Milwaukee.  It  is 
close  to  the  local  hearth,  not  as  an  aid  to 
starting  the  fires,  but  as  the  instructor, 
informer,  amuser  and  comforter  in  the 
hours  when  the  family  is  gathered 
together  in  the  evening  to  talk  over  and 
read  of  the  events  of  the  day.  The 
record  of  the  paper  is  pre-eminently  an 
honorable  one.  Sensationalism  has  no 
place  in  its  record. 

The  development  of  the  beautiful 
city  of  Milwaukee  and  the  surrounding 
country  owes  much  to  the  Evening  Wis- 
(onsin,  which  has  grafted  in  its  growth 
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a  love  of  clean  literature,  pure  politics 
and  sound  business  methods.  It  has 
been  a  champion  of  the  right  and  wears 
the  laurel  wreath  of  public  appreciation. 

The  "power  of  the  press  "  is  nowhere 
better  shown  than  in  the  history  of  Mil- 
waukee and  its  Evening  Wisconsin,  a 
shining  successful  example  for  those  who 
would  emulate  respectability  in  news- 
paper publishing. 

The  Evening  Wisconsin  was  estab- 
lished in  1847,  and  is  therefore  now 
printing  its  fiftieth  volume.  It  was 
founded  by  William  E.  Cramer,  who  is 
still  president  of  the  company  and  an 
active  worker.  He  has  lived  to  see  his 
paper  national  in  reputation,  a  force  in 
the  land,  but,  more  gratifying  to  him, 
it  is  recognized  as  a  guardian  of  the 
home.  He  has  probably  been  longer 
in  the  editorial  service  of  one 
paper  than  any  other  man  in  this 
country,  and  it  is  also  the  boast 
of  the  Evening  Wisconsin  that  it  has 
been  published  longer  without  change  of 
management  than  any  American  daily. 

Andrew  J.  Aikens,  business  manager, 
was  one  ot  the  original  members  of  the 
Associated  Press  and  has  always  been  a 
valuable  and  honored  member  of  that 
organization.  He  has  with  Mr.  Cramer, 
with  whom  he  has  been  associated  for 
forty-two  years,  every  reason  to  be 
proud  of  the  Evening  Wisconsin,  He 
has  always  had  his  own  business 
methods,  not  depending  upon  other 
people  for  ideas. 

The  publishers  believe  in  charging  a 
fair  price  for  their  paper  and  not  putting 
the  principal  burden  of  its  publication 
upon  the  advertiser.  The  advertising 
rates  are  the  same  to  foreign  advertisers, 
and  local  purchasers  of  publicity.  The 
rates  are  always  maintained,  with  the  nat- 
ural result  that  there  is  not  a  constant 
commotion  leading  to  abnormally  low 
rates  when  the  lowest  taken  are  under- 
stood. Firmness  in  rates  has  been  a 
characteristic  of  the  Evening  Wisconsin^ 
and  to  this  must  be  attributed  much  of 
its  success  and  the  appreciation  of  adver- 
tisers at  home  and  abroad. 

Statistics  of  the  post-office  depart- 
ment published  in  189 1  show  that  Mil- 


waukee was  the  sixteenth  city  in  popu- 
lation and  was  eighth  in  amount  of 
second-class  postage,  exceeding  such  cit- 
ies as  Buffalo,  New  Orleans,  Detroit, 
Pittsburgh,  St.  Paul  and  Cleveland,  and 
was  exceeded  only  by  New  York,  Chi- 


cago, Boston,  Philadelphia,  Cincinnati, 
St.  Louis  and  San  Francisco.  The  rela- 
tive position  is  about  the  same  at  the 
present. 

The  great  advertisers  of  the  United 
States  find  this  a  significant  fact, 
and  as  the  Evening  Wisconsin  has  a 
tremendous  daily  circulation  in  Milwau- 


CHABI-PS  H.  EDDY. 

kce,  it  is  therefore  of  first  importance  as 
an  advertising  medium.  It  has  a  field 
of  its  own,  and  fills  it. 

It  draws  its  constituency  from  the 
very  best  people  of  Milwaukee  and  ad- 
joining territory,  the  buying  class  and 
controlling  tiement  in  the  community. 
The  Evening  Wisconsin  is  the  only  paper 
in  Milwaukee  that  publishes  daily  sworn 
statements  of  circulation. 

The  officers  of  the  company  are  Wm. 
E.  Cramer,  president;  Andrew  J.  Aikens, 
general  manager;  John  F.  Cramer,  vice- 
president  and  treasurer.  He  has  been  an 
active  worker  on  the  paper  for  thirty- 
two  years. 

It  may  be  said  with  truth  that  the 


Evening  Wisconsin  ranks  with  the  best 
afternoon  papers  of  the  world.  It  covers 
the  general  news  field  thoroughly  by  the 
aid  of  the  Associated  Press  and  special 
correspondents;  and  Wisconsin,  Northern 
Michigan  and  the  Northwest  generally 
it  covers  completely  and  carefully. 

It  is  a  splendidly  equipped  newspaper 
office,  with  its  well-classified  editorial 
departments,  telegraph  and  telephone 
offices,  its  pneumatic  tubes,  linotypes 
and  Ostrand- Seymour  web  perfecting 
presses.  It  is  one  of  the  most  enter- 
prising newspapers  in  the  west,  yet  so 
clean  and  wholesome  in  its  presentation 
of  news  that  it  is  pre  eminently  a  paper 
for  the  family  circle  as  well  as  for  the 
business  office.  To  sum  it  xp  briefly,  it 
is  a  typical  prosperous  American  daily. 

The  Evening  Wisconsin  is  and  has 
been  represented  among  advertisers  in 
the  east  by  Charles  H.  Eddy,  whose 
office  is  at  10  Spruce  street,  New  York. 


WHITE  COMES  TO  NEW  YORK. 


The  Campaign  of  Education  Short- 
hand Course  Used  by  the  Tribune 
— One  of  the  Successful  News- 
I'Ai'ER  Ideas  of  the  Day. 

That  the  high-class  daily  newspaper  is 
the  greatest  and  most  powerful  medium 
for  the  dissemination  of  information  and 
instruction  is  a  fact  proven  beyond  any 
reason  of  a  doubt.  From  Franklin's 
time  to  date  the  really  great  newspaper 
men  have  endeavored  through  their 
papers  to  educate  and  improve  the  con- 
dition of  the  people. 

In  line  with  its  policy  of  only  legiti- 
mate and  sterling  enterprise  the  New 
York  Tribune  has  completed  arrange- 
ments for  the  publication  of  the  Cam- 
paign of  Education,  originated  by  A.  F. 
White,  which  includes  a  complete  course 
in  shorthand,  taught  through  the 
columns  of  a  newspaper  in  twenty 
weekly  lessons. 

The  Tribune's  Campaign  of  Educa- 
tion feature  will  be  under  the  manage- 
ment of  Jason  Rogers,  formerly  pub- 
lisher of  the  New  York  Morning  and 
Commercial  Advertiser.  Mr.  Rogers 
will  be  associated  with  A.  S.  White,  the 
originator  of  the  Campaign  of  Educa- 
tion, as  editor  of  the  course,  and  Fred- 
erick J.  White,  his  brother. 

The  Campaign  of  Education  has  pre- 
viously met  with  great  success  in  Chi- 
cago, Philadelphia,  Denver  and  other 
cities  on  leading  papers,  and  it  is  be- 
lieved that  it  will  probably  make  even  a 
greater  hit  in  New  York. 


ADVERTISING  MEDIUM. 

THE 

BOSTON 

POST 

has  the  largest  Morning  cir- 
culation in  New  England. 

Its  regular  circulation  in 
Boston  and  vicinity  is  larger 
than  all  other  Boston  morn- 
ing papers  combined. 

We  are  ready  to  back  up 
the  above  statements. 


Boston  Post  Circulation. 

(June,  1896.) 

Sunday  average,  97»^^^ 
Daily  average,  -  90,30^ 
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HENRY  SIEGEL. 

HEAD  OF  THE  DRY  GOODS  FIRM  OF  SIEGEL,  C30PER  &  CO. 


NEW  YORK  NOVELTY 


THE   TIMES    TO    BE   A  HIGH- 
PRICED  BUSINESS  MAN'S 
DAILY  PAPER. 


It  Will  Be  Thoughtful  and  Con- 
SERVATivE,  Clean  and  Yet  Clever, 
Active  but  Accurate— Adolph  S. 
OcHs  To  Be  In  Control,  Though 
General ToRRENCE  Is  Said  to  Long 
for  the  Paper. 

It  can  be  almost  positively  stated  that 
the  New  York  Times,  to  be  sold  on 
August  13,  will  pass  into  the  hands  of 
Adolph  S.  Ochs,  of  the  Chattanooga 
Times.  He  will  be  in  absolute  control, 
holding  80  percent,  of  the  stock.  He  will 
not  only  manage  the  property,  but  dic- 
tate its  editorial  policy. 

The  idea  is  to  at  least  hold  the  price 
at  3  cents,  and  it  will  very  probably 
be  sold  at  5  cents.  This  will  be  in 
line  with  making  it  a  business  man's 
paper,  filled  with  all  the  news,  but  minus 
all  padding  and  sensationalism.  It  will 
be  thoughtful  and  dignified,  conservative 
and  not  tied  to  any  particular  political 
party,  though  it  will  advocate  sound 
money.  It  will  be  essentially  clean  and 
certainly  clever.  Its  activity  will  be  in 
the  line  of  accuracy. 

The  financial  news  of  the  world  will 
be  carefully  and  very  fully  given.  This 
will  be  one  of  the  chief  characteristics 
of  the  Times.  Its  appearance  will  be 
improved  and  it  will  be  handy  for  busi- 
ness men  in  a  hurry. 

It  has  been  stated  that  General  Jo- 
seph T.  Torrence,  the  Chicago  million- 
aire, expects  to  buy  the  property  at  the 
sale  and  that  he  will  buy  out  the  Duke 
interest  in  the  Recorder  and  then  com- 
bine the  two  papers.  The  probability 
is  that  he  will  not  be  willing  to  pay  the 
price  at  which  Mr.  Ochs  is  willing  to  let 
go  his  interest  in  the  paper.  General 
Torrence  is  now  in  New  York  and  the 
report  is  that  he  will  bid  for  the 
Recorder,  though  the  likelihood  of  his 
securing  the  Times  is  believed  to  be 
very  small.  He  is  an  out-an-out  McKin- 
ley  supporter,  a  firm  believer  in  protec- 
tion and  the  gold  standard. 


CLEVELAND  LEADER'S  FINE 
ACHIEVEMENT. 

In  honor  of  the  centennial  of  its  city, 
the  Cleveland  Leader  issued  July  22  one 
of  the  best  special  numbers  of  the  kind 
ever  printed  by  a  daily. 

It  consisted  of  sixty  pages  of  the 
Leader's  usual  size,  and  bore  ample  evi- 
dence of  the  best  work  in  every  depart- 
ment. A  remarkably  handsome  cover 
in  colors  adorned  the  issue. 


REMINGTON'S  ROYAL  RECORD. 

The  Remington  Typewriter  has  re- 
cently received  a  very  flattering  tribute 
of  approval  from  Robert  Ansley,  busi- 
ness manager  of  the  Chicago  Times- 
Herald .  This  is  only  one  of  the  great 
newspaper  offices  in  which  the  Reming- 
ton has  made  a  record  to  be  proud  of. 


BOSTON  POST'S  SHORT  STORIES. 

The  Boston  Post  is  running  a  series 
of  four  short  original  stories  each  week. 
These  are  secured  from  its  readers  by  a 
system  of  prizes;  $io  for  the  best,  $5  for 
the  second  best,  and  $2  each  for  the  re- 
maining selections.  Competition  is  lim- 
ited to  feminine  writers. 


A  PERIODICAL-STAKING  OFFER. 

Romance,  New  York,  a  monthly  of 
realistic  merit,  offers  a  first  prize  ol  $10 
and  a  second  prize  of  $5  for  the  best 
photograph  of  a  landscape  sent  in  by 
any  subscriber  on  or  before  September 
I.  The  prizes  are  not  large,  but  the 
bbor  required  is  "  pleasant  and  easy," 


NEWSPAPER  WOMAN'S  MISSION. 

Miss  Elizabeth  L.  Banks,  a  young 
journalist  who  left  America  four  years 
ago  and  achieved  celebrity  in  London  by 
disguising  herself  as  a  nurse  girl,  a 
street  sweep,  and  occupying  sundry 
other  roles  and  then  writing  out  her  ob- 
servations, is  to  return  to  the  United 
States  in  September. 

She  will  come  as  the  representative  of 
a  London  paper,  and  send  over  political 
letters  picturing  the  approaching  presi- 
dential campaign  from  a  woman's  point 
of  view.  Her  latter  work  for  the  Nine- 
teenth Century  has  considerably  changed 
the  position  attained  for  her  by  her  first 
journalistic  work  in  London. 


PROPOSED  UNION  IN  OSKA- 
LOOSA. 

A  movement  is  on  foot  whereby  three 
of  Oskaloosa's  papers  are  to  be  consoli- 
dated. They  are  the  Times,  free  silver 
democratic;  the  News,  unpronounced 
on  the  money  question,  but  democratic, 
and  the  Farmer  and  Miner,  populist. 
It  is  understood  one  daily  and  one 
weekly  paper  will  be  published,  the 
name  not  yet  announced,  and  that  L.  J. 
Anderson,  who  recently  went  to  Oska- 
loosa  from  Marshalltown  to  take  charge 
of  the  Times,  will  be  editor-in-chief. 


JONES-PULITZER  CASE. 

The  Jones-Pulitzer  case,  involving  the 
control  of  the  St.  Louis  Post-Dispatch, 
has  been  advanced  on  the  docket  in  the 
supreme  court  and  will  come  up  Octo- 
ber I. 


SINEWS  FROM  AFRICAN  SOIL. 

Henry  Cust's  new  London  venture 
will  bear  the  title  ot  [.)\&  May/air  Gazette, 
and  the  sinews  of  war  will  be  supplied 
by  Barney  Barnato,  it  is  said. 


SEB  SEVENTH  PAGE, 


TROUBLE  IN  OAKLAND  ABOUT  A 
NEWSPAPER  PLANT, 


The  Printing  Material  of  a  Cal- 
ifornia Paper  Disappears  Like 
The  Mist. 

A  paper  called  the  Observer  was 
started  in  Oakland,  Cal.,  about  ten 
weeks  since.  It  is  said  that  it  came  into 
existence  on  the  eve  of  awarding  a 
city  printing  contract,  and  that  it  had  to 
be  out  on  a  certain  morning  in  order  to 
bid.  It  is  said  that  type  was  distributed 
at  night,  a  press  was  procured  after 
dark  and  printers  were  enticed  out  of  their 
beds  to  get  out  the  new  paper.  Every- 
thing was  successful,  and  next  morning 
every  householder  in  the  centre  of  the 
city  found  the  Observer  on  his  door- 
step. 

Ever  since  its  birth  the  "ghost"  of 
the  Observer  is  said  to  have  been  of  a 
very  intermittent  character.  Things 
got  so  cramped  about  two  weeks  ago 
that  the  printers  were  paid  with  an  as- 
signment to  them  by  Frank  H.  Robin- 
son, the  proprietor,  of  all  his  interest  in 
the  paper  and  plant,  provided  they  were 
not  paid  in  full  by  July  15. 

They  were  not  paid  on  that  date,  but 
on  going  to  the  Observer  office  they 
found  thai  a  large  part  of  thejplant  had 
been  removed  during  the  night.  Thomas 
M.  Ball,  acting  for  the  printers,  at  once 
concluded  that  Robinson  had  taken  the 
material  and  swore  out  a  warrant  for 
Robinson's  arrest  on  a  charge  of  grand 
larceny. 

The  paper  has  been  running  behind 
ever  since  it  started  and  when  Robin- 
son's bid  for  the  city  printing  was  not 
accepted  the  crisis  came. 

The  city  editor  of  the  Observer  said 
last  week  that  the  paper  will  be  published 
in  another  office,  in  accordance  with  a 
contract  recently  made. 


ATLANTA   JOURNAL'S  SPECIAL 
ISSUE  STRIKES  A  SNAG. 


Editor  Hoke  Smith's  Politics  In- 
terferes  with  an  Expected  New 
York  Edition— A  Peculiar  Situ- 
ation, 

Some  months  ago  the  management  of 
the  Atlanta  Journal,  which  then  occu- 
pied a  certain  stand  in  politics,  decided 
to  get  out  a  special  New  York  edition. 

The  management  of  the  edition  was 
placed  in  charge  of  Charles  H.  Nicoll, 
New  York.  It  was  designed  to  take  the 
form  of  a  supplement  of  eight  pages, 
filled  with  sound  money  arguments,  ad- 
vertisements and  reading  notices  of  New 
York  firms.  This  was  to  be  folded  on 
the  inside  of  the  regular  pages  of  the 
Journal,  as  well  as  in  twenty  five  other 
papers  in  Alabama,  Georgia  and  Florida, 
and  about  100,000  copies  were  to  be  dis- 
tributed.   This  was  in  May. 

The  response  to  the  solicitors  from 
New  York  business  men  were  numerous, 
and  it  is  thought  that  from  $5,000  to 
$10,000  was  raised.  The  argument,  so 
the  men  say  who  engaged  advertising 
space,  was  the  necessity  of  putting  the 
financial  situation  plainly  before  a  peo- 
ple that  would  otherwise  be  swayed  by 
alleged  improper  means. 

The  advertisers  say  they  were 
shown  a  list  of  names,  headed  by  prom- 
inent banking  houses  that  had  contracted 
for  advertisements. 

When  the  fact  was  published  that  Edi- 
tor Smith  had  changed  his  political  be- 
lief and  would  work  for  the  "other 
side"  great  excitement  ensued  among 
the  advertisers  who  had  been  secured 
for  the  special  issue.  It  is  understood 
that  they  insist  on  countermanding  their 
orders. 

The  Atlanta  Journal  is  said  to  have 
telegraphed,  however,  that  the  supple- 
ment would  be  printed  according  to 
contract.  If  both  sides  persist  in  the 
stand  taken  a  curious  controversy  will 
follow. 


PICTURESQUE  ORIGINALITY. 

The  following  advertisement  appeared 
in  the  New  York  World  July  23. 

HAVE  YOU  A  GRAVE  ? 

If  not,  avail  yourself  of  this  opportunity  to 
secure  one  cheap  by  sending  your  full  name  and 
address  with  $1  to  defray  expenses  of  deed, 
etc.  We  will  send  you  a  deed  to  a  grave  in  our 
new  cemetery.  This  cemetery  is  a  permanent 
as  well  as  a  picturesque  resting  place  for  the 
dead,  containing  miles  of  shaded  drives  and 
paths,  delightfully  wooded,  giving  a  sense  of 
rest  so  essential  to  a  well-regulated  btirial 
ground.  This  offer  is  open  for  a  limited  time 
and  for  a  limited  number  only,  the  limited  price 
being  Sio  a  grave.  United  Cemeteries, 
Broadway  and  Ann  street,  N.  Y, 
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Established  1844, 

THE   LEADING  NEWSPAPER  IN 
THE  DOMINION 

THEGLOBE, 

TORONTO,  CANADA. 

Advertisers  who  make— CIRCULATION— 
character-influence— the  basis  ol 
their  requirements  will  find  upon  investigation 
that 

THE  DAILY  GLOBE, 
THE  WEEKLY  GLOBE, 
THE  SATURDAY  GLOBE, 

are  the  mediums  through  which  they  can  reach 
the  great  mass  of  Canada's  purchasing  people. 

The  Daily  Globe  publishes  its  circulation 
returns  every  day  at  the  head  of  its  editorial 
page.  The  total  number  of  Daily  Globes  sold 
during  the  year  1895  was  7,472,600. 

The  circulation  of  the  several  editions  has 
shown  a  marked  increase  during  the  twelve 
months  just  elapsed.  The  numbers  of  Daily 
Globes  sold  during  the  six  months  ending 
June  30,  1896,  was  4,419,450;  a  daily  average 
for  the  six  months  of  28,329  ;  for  the  last  three 
months  28,879;  for  the  month  of  June,  30,450. 

Send  for  a  copy  of  the  verified  circulation 
returns  showing  daily  sales  for  last  eighteen 
months. 
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SPECIAL  NOTICE  TO 

PUBLISHERS 

Make  your  paper  a  winner  this  year  by  using 

CAMPAIGN  BOOKS 

AS  PREMIUMS. 


There  never  was  a  more  exciting  campaign  than  the  one  "now  on."  People  of 
all  kinds  of  opinions  will  eat,  drink  and  breathe  "campaign"  from  now  until 
November. 

There  never  was  a  better  chance  for  you  to  build  up  your  own  paper  than  by 
supplying  those  who  are  your  readers,  or  ought  to  be,  with  the  books  of  the  hour 
according  to  their  political  belief. 

It  makes  no  difference  whether  your  readers  favor  "  FREE  SILVER  "  "  SOUND 
MONEY  "  or  something  else.  My  list  of  timely  political  books  contains  what  will 
PLEASE  YOUR  READERS. 

If  yours  is  a  "  free-silver  "  paper,  here  is  a  book  for  example,  by  C.  M.  Stevens, 
author  of  "Bryan  and  Sewall,"  entitled  "  Free  Silver  :  The  Democratic  Campaign 
Hand  Book." 

If  your  readers  are  "sound  money,"  here  is  a  volume  entitled  "  Sound  Money: 
The  Salvation  of  National  Honor,"  contaming  arguments  by  William  C.  Whitney, 
John  G.  CarHsle,  William  McKinley  and  other  advocates  of  "  sound  currency." 

The  regular  price  for  these  volumes  and  others  on  the  same  subjects  in  paper 
covers  is  25  cents.  Astonishing  discounts  on  large  quantities.  SEND  FOR 
DESCRIPTIVE  CIRCULARS. 


Full  line  of  ordinary  premium  books  for  daily 
and  weekly  papers  always  on  hand. 

F.  TENNYSON  NEELY, 

,Book  Publisher, 
114  Fifth  Avenue,  New  York. 


FROM  THE" AD"  FIELD 

INTERESTING  ITEMS  FROM  VAR- 
lED  AND  NUMEROUS  SOURCES. 

Several  New  Advertisers — A  New 
Form  of  Insurance — Campaign 
Buttons  as  a  Fad  of  the  Future 
— Waiting  for  the  Political 
Verdict— Miscellaneous  Notes. 


QUAKER  CITY  ACTIVITY. 

N.  W.  Ayer  &  Son,  of  Philadelphia, 
are  placing  the  Corticelli  Silk  advertis- 
ing in  magazines  and  ladies'  papers,  and 
the  advertisements  (or  the  Scranton 
School  of  Mining  in  dailies  and  maga- 
zines. They  are  also  about  to  send  out 
orders  for  the  Perry  Davis  Pain  Killer  to 
religious  papers  and  large  weeklies  in 
the  New  England  and  Middle  states. 

N.  W.  Ayer  &  Son  are  also  making  up 
lists  for  Dobbins'  Soap  and  (^)ueen  &  Co.  's 
optical  goods.  The  advertising  will  go 
out  in  the  early  fall. 

The  George  H.  Regar  Advertising 
Company,  Philadelphia,  is  placing  the 
advertising  for  Dr.  Brown's  medicines 
and  other  remedies.  It  is  going  mostly 
in  daily  papers  that  circulate  in  Penn- 
sylvania and  adjoining  states. 

The  Association  of  American  In- 
ventors, Bete  Building,  Philadelphia, 
continues  to  place  advertisements  in 
dailies  direct.  It  also  uses  weeklies  of 
100,000  or  more  circulation. 


NEW  FORM  OF  INSURANCE. 

The  United  States  Casualty  Com- 
pany, New  York,  some  time  ago  started 
a  department  for  insuring  the  public 
against  loss  by  burglary.  Ex-Superin- 
tendent of  Police  Byrnes  is  the  manager 
of  this  department.  David  W.  Arm- 
strong attends  to  the  advertising  for  the 
company,  the  business  being  sent  to  the 
papers,  however,  by  the  G.  H.  Haulen- 
beek  Advertising  Agency,  New  York. 
In  the  fall  the  concern  is  going  to  ad- 
vertise quite  largely.  Daily  papers  only 
will  be  used. 


NEWSPAPER  ADVERTISING 
ADOPTED. 

A  large  amount  of  advertising  is  to  be 
sent  out  by  the  Pfarrer  Sebastian 
Kneipp  Medicine  Company,  10  Astor 
place.  New  York,  this  fall.  German 
papers  will  be  used  extensively,  and  the 
advertising  will  be  placed  by  Dr.  Jos. 
Lowenherz,  an  advertising  agent  at 
23  Park  row.  New  York.  It  was  re- 
ported that  Father  Kneipp  would  visit 
this  country  next  fall,  but  this  report  ap- 
pears to  be  without  foundation. 


THE  DREAMY  "STILL-TO-COME." 

A  "company"  with  the  ambitious 
title  of  the  World's  Athletic  Fair  and 
Bicycle  Exposition  Plan  Company "  is 
"  planning "  a  giant  exposition  to  be 
held  somewhere  (sic)  annually  during 
August,  September  and  October.  Ad- 
vertisements emanating  from  the 
"  company  "  have  been  offered  to  pub- 
lishers, but  particulars  seem  to  be  lacking 
as  to  the  personality  or  location  of  the 
mysterious  promoters. 


PUBLICITY'S  RADIANCE. 

J.  C.  Dewey  of  th;  Lyman  D.Morse 
Advertising  Agency,  New  York,  is  mak- 
ing up  a  list  of  monthlies  in  which  the 
Rochester  Radiator  will  be  advertised; 
advertisements  to  commence  with  the 
September  numbers. 


ABOUT  THE  PRATT  FASTENER. 

Francis  Wilson,  formerly  with  the 
Youth's  Companion,  but  for  some  time 
employed  by  The  Doliber-Goodale 
Company  of  Boston,  is  president  of  the 


concern  now  putting  Pratt's  Patent  Shoe 
Fastener  (recently  referred  to  in  these 
columns)  on  the  market.  The  head- 
quarters of  the  business  will  be  at  Boston, 
and  Mr.  Wilson  is  sending  out  some 
trial  orders  to  the  daily  papers. 


THE  IDEA  IS  NOT  A  BAD  ONE. 

The  United  States  Manufacturing 
Concern  is  the  name  adopted  by  adver- 
tisers located  at  the  corner  of  28th  street 
and  Broadway,  New  York,  who  propose 
to  build  up  a  permanent  trade  in  cam. 

f>aign  buttons,  etc.,  the  collection  of  the 
after  to  be  made  a  "fad"  similar  to 
the  "  fads"  existing  in  connection  with 
postage  stamps. 


NEW  CHICAGO  CONCERN. 

The  Chicago  Proprietary  Medicine 
Company,  155  West  Madison  street,  Chi- 
cago, is  a  new  firm  about  to  advertise 
various  medicines  direct.  It  will  send 
advertising  chiefly  to  the  west  and  mid- 
dle west,  and  states  that  it  will  do  about 
$10,000  worth  of  advertising. 


ADMITS  OF  WISE  EXTENSION. 

Macauley,  Fien  &  Company,  4  and  6 
Graves  street,  Rochester,  N.  Y.,  are 
using  a  little  space  in  local  daily  issues 
for  their  Pride  of  Dakota  flour.  Why 
not  try  the  dailies  in  a  considerable  part 
of  the  state  on  a  generous  advertising 
campaign  ? 


MANY  OTHERS  WILL  "GO 
SLOW." 

The  advertising  of  Pears'  Soap  will 
be  placed  very  carefully  and  lightly  un- 
til after  the  election  is  decided.  English 
advertisers  doing  business  in  this  coun- 
try are  concerned  over  the  free  silver 
agitation. 


CALIFORNIA'S  TRIBUTE. 

The  California  Fruitnel  Company  is 
the  name  under  which  an  advertiser  lo- 
cated at  541  Ruth  avenue,  Los  Angeles, 
Cal.,  is  using  a  few  issues  of  general  cir- 
culation to  advertise  a  medicinal  fruit 
preparation. 

A  TRADE  FOR  WHICH  GIANTS 
WILL  FIGHT  BEFORE  LONG. 

The  "Sterling  Importing  Company," 
833  Arch  street,  Philadelphia,  is  using 
dailies  on  the  Pacific  coast  to  secure 
agents  for  the  distribution  of  samples  of 
coffee. 

THE  ADVERTISING  IS  LIKELY  TO 
BE  LOCAL  ONLY. 

The  X-Zalia  Company,  3  Beacon 
street,  Boston,  is  advertising  a  remedy 
for  hay-fever.  Several  new  remedies 
have  been  introduced  this  year  for  the 
malady  mentioned. 


A  SANITARY  HOME  DEVICE. 

The  Chreia  Manufacturing  Company, 
Syracuse,  is  introducing  a  new  device 
for  kneading  bread.  The  article  should 
be  persistently  and  liberally  advertised 
in  magazines  and  other  periodicals. 


ENTERPRISING  SCHOOL  ADVER- 
TISERS. 

Among  the  educational  advertisers 
who  are  displaying  commendable  energy 
this  season  are  the  Harcourt  Place 
Seminary,  Gambier,  O.,  and  the  Culver 
Military  Academy,  Marmont,  Ind. 


ONE  OF  THE  LATEST  WHEEL 
ADVERTISERS. 

The  Hunter  Arms  Company,  Fulton, 
N.  Y.,  has  authorized  considerable 
magazine  advertising.  It  manufactures 
the  Hunter  Bicycles. 


THIS  ADVERTISING  IS  SURE  TO 
MAKE  THE  GOODS  "  GO  OFF." 

Cheap  fire-arms  are  being  advertised, 
chiefly  for  country  "  mail  orders,"  by  a 


concern  known  as  the  Fire  Arms  Com- 
pany, Winston,  N.  C. 


MISCELLANEOUS  NOTES. 

The  advertising  of  the  Moffett-West 
Drug  Company,  St.  Louis,  of  which 
mention  was  made  in  these  columns 
sometime  ago,  has  been  extended  to  quite 
a  number  of  dailies. 

The  firm  doing  business  as  George  A. 
Scott,  No.  842  Broadway,  New  York, 
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has  authorized  an  experimental  adver- 
tisement in  dailies  of  Dr.  Scott's  Bicycle 
Belt. 

A.  Murray,  Wadena,  Minn.,  is  adver- 
tising real  estate  in  agricultural  papers. 

The  Weber  Manufacturing  Company , 
Oshkosh,  Wis.,  is  advertising  a  water- 
proof dress  facing  in  weeklies  and 
monthlies. 

Berrang  &  Zacharias,  Asbury  Park, 
N.  J.,  are  advertising  a  chain  lubricant 
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"  It  is  the  Biggest  thing  of  its  Size  in  the  World!" 

The  marvelous  youngster 

In  Chicago's  Journalistic  Field  is 
THE 

CHICAGO  DISPATCH 

By  JOSEPH  R.  DUN  LOP. 

It  is  only  in  its  fourth  year  and  has  a  daily  circulation  of 

OVER  65,000  COPIES. 

It  reaches  the  masses  in  and  about  Chicago. 

It  gives  more  extended  service,  in  proportion  to 
rates  charged,  than  any  other  newspaper  in  the  world. 

It  brings  advertisers  greater  returns  than  any  other 
Chicago  paper,  because  nearly  everybody  reads  it. 

Write  for  rates. 

Eastern  Office,  517  Temple  Court,  Home  Office,  115-117  Fifth  Ave., 

NEW  YORK.  CHICAGO. 
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for  bicycles.  By  the  way,  the  Bingham- 
ton  Oil  Company  some  time  ago  in- 
tended to  place  a  similar  article  on  the 
market  and  advertise  it  freely.  What 
has  become  of  the  company's  idea  ? 

The  soap  advertising  to  be  conducted 
for  Armour  &  Company,  Chicago,  of 
which  mention  was  made  in  these 
columns  some  weeks  since,  has  begun  in 
magazines. 

The  Typewriter  Prism  Company,  171 
Broadway,  New  York,  will  use  space 
moderately  during  the  year  for  an  attach- 
ment to  typewriters. 

J.  B.  Nichols,  manufacturer  of  a  cheap 
inhaler  for  headache,  is  using  publicity 
to  extend  the  sales.  His  office  is  at  134 
Van  Buren  street,  Chicago. 

The  Brown  Saddle  Company,  Elyria, 
O.,  is  introducing  and  advertising  a 
bicycle  saddle. 

The  American  Tea  Company,  De- 
troit, is  advertising  for  agents  in  the 
South  and  elsewhere  to  aid  it  in  the  sale 
of  teas. 

Lodge  &  Nickloy,  Gloversville,  N.  Y., 
are  putting  on  the  market  a  new  heater 
for  curling  irons. 

Knight  Brothers,  McGill  Building, 
Washington,  are  among  the  patent  solic- 
itors at  present  employing  newspaper 
advertisements. 

The  Pewmont  Novelty  Company, 
Portsmouth,  O.,  is  using  a  little  adver- 
tising space  for  a  new  spool  holder  for 
busy  needle-women. 

J.  Lee,  Omaha  building,  Chicago,  is 
the  name  ol  an  advertiser  who  is  using  a 
little  space  in  advertismg  marriage  cer- 
tificates. 

Joseph  F.  Slater,  whose  address  is 
given  as  box  6074,  Birmingham,  Ala., 
is  advertising  land  in  western  papers.  He 
is  placing  the  advertisement  direct. 

The  Pacific  North  West  Emigration 
Board,  Chamber  of  Commerce  building, 
Portland,  Ore,,  is  advertising  in  dailies 
and  weeklies  through  the  West,  includ- 
ing papers  printed  in  German  and 
Swedish,  for  settlers  to  locate  in  Oregon. 
E.  C.  Wilson  is  secretary  of  the  board. 

The  Franco-American  Chemical  Com- 
pany, North  Adams,  Mass.,  is  advertis- 
ing Dr.  Coderre's  Red  Pills  and  Tur- 
pina  in  New  England  papers  of  general 
circulation. 

S.  Bergy,  21 19  Orkney  street,  Phila- 
delphia, is  advertising  Bergy's  Hoof  and 
Healing  Ointment  in  stock  and  agricul- 
tural papers. 

L.  E.  McGrear&  Brothers,  1028  Cuth- 
bert  street,  Philadelphia,  are  advertising 
in  dailies  and  the  weeklies  of  dailies  quite 
generally  for  agents  to  sell  their  books. 

Wm.  S.  Elmendorf  is  a  new  advertis- 
ing agent,  whose  address  is  given  at  No. 
51  State  street,  Albany,  N.  Y.  He  is 
getting  rates  for  some  business  to  place 
in  the  near  future. 

The  American  Splane  Company,  325 
Dearborn  street,  Chicago,  is  using 
monthly  papers  to  advertise  its  school 
fixtures. 

Dr.  R.  H.  Kline,  an  old  advertiser  in 
Philadelphia,  died  recently.  Numerous 
advertisements  are  running  in  papers  on 
his  order.  It  is  understood  that  Dr. 
Kline's  executor  will  authorize  their 
continuance,  to  be  charged  to  the  estate. 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM, 


RECREATION  IN  CHICAGO. 
Lynn  S.  Abbott  has  become  the 
Chicago  agent  for  Recreation.  The  ad- 
vertising department  of  this  monthly 
has  developed  surprisingly,  but  no  more 
than  the  excellence  of  the  publicat  ion 
warrants. 

A  JUDICIOUS  SELECTION. 
Frank  II.  Thomas,  for  many  years  con- 
nected with  the  Lord  &  Thomas  agency, 
now  represents  in  Chicago  and  the  West 
Comfort  of  Augusta,  Me.,  and  the  Home 
Magazine  of  Washington,  D.  C,  with 
offices  in  the  Marquette  Building. 


PENNSYLVANIA'S   FOREMOST  NEWSPAPER. 

thp: 

philadelphia 

RECORD. 

DAILY  CIRCULATION 

Over  i  60,000  Copies. 

SUNDAY  CIRCULATION 

Over  120,000  Copies. 

The  Record  spares  no  expense  to  collect  the  very  latest  news  of  the  world  for 
its  readers,  and  has  special  departments  edited  by  experts  on 

HEALTH  AND  SCIENCE, 
HYGIENE,  ART, 
FARM  AND  LITERATURE, 
HOUSEHOLD,  SPORTS, 
FASHIONS,  THE  TURF,  etc. 

record  publishing  company, 

917-919  Chestnut  St.,  Philadelphia. 


GOOD  WORK  IN  CANADA. 


Brains  Building  a  Great  Circula- 
tion IN  Canada. 

The  many  newspaper  and  advertising 
men  who  have  noted  the  work  recently 
done  by  William  Douglas  in  bringing 
the  Toronto  Daily  News  before  the 
advertising  public  will  be  interested  in 
the  portrait  of  Mr.  Douglas  which  ap- 
pears in  this  issue  of  The  Fourth 
Estate.  Mr.  Douglas  is  both  manager 
and  editor  of  the  Nezus. 

His  work  has  shown  undeniable  fer- 
tility, and  it  has  not  only  been  done 
cleverly  and  eftectively,  but  it  seems  to 
have  been  a  great  "hit"  for  the  per- 
manent prosperity  of  the  paper.  Among 


WILLIAM  DOUGLAS. 

the  more  recent  advertising  matter  re- 
lating to  the  Toronto  News  was  a 
printed  list  giving  the  full  addresses  of 
each  one  of  6,384  actual  cash-in-advance 
yearly  subscribers. 

Not  long  since  the  News  reduced  the 
price  of  its  daily  paper  in  districts  lying 
farther  than  one  hundred  miles  from 
Toronto  to  $1  a  year,  and  the  result 
was  a  perfect  avalanche  of  actual  paid- 
in-advance  subscriptions,  amounting  in 
twenty  three  days — between  May  20 
and  June  15  last — to  6,384  in  number. 
The  names  and  addresses  of  subscribers 
had  been  published  from  day  to  day  in 
the  columns  of  the  News  as  acknowl- 
edgment of  subscriptions  received,  and 
the  whole  were  given  in  full  in  this  list. 

The  latter  has  a  cover  in  colors  show- 
ing a  fac-simile  reproduction  of  the 
News  against  a  background  of  thistles, 
and  bears  the  wording :  "The  Toronto 
News  has  broken  the  world's  record, 
and  is  upheld  by  the  circulation  this- 
tle." 

The  vigor  and  success  with  which  this 
single  example,  among  the  many  other 


good  ones  that  have  characterized  the 
business  management  of  the  paper,  was 
carried  out  indicate  the  material  of  which 
Mr.  Douglas  is  made. 

Mr.  Douglas  took  charge  of  the  News 
about  two  years  ago.  He  was  then  only 
twenty-three  years  old.  At  the  time  he 
took  charge  he  reports  that  it  had  a 
circulation  of  about  20,000.  The  fact 
that  the  sworn  statements  of  the  present 
circulation  exhibit  an  average  for  the 
month  of  June  of  39,262  shows  what 
rapid  strides  the  paper  has  made.  Mr. 
Douglas  considers  the  News^  achieve- 
ment, in  securing  in  so  short  a  time  the 
comparatively  enormous  number  of  new 
subscribers  mentioned  above,  as  a  record 
breaker,  and  the  paper  not  only  has 
proved  itself  entitled  to  the  best  attention 
of  American  advertisers,  but  it  will  no 
doubt  show  its  right  to  increase  its  favor 
with  the  advertising  public  from  year  to 
year. 


ADVERTISING  PLATES. 

When  a  man  is  placing  a  small  adver- 
tisement in  a  single  paper  ior  one  time  it 
does  not  matter,  perhaps,  whether  he  gets 
plates,  cuts  or  special  designs  at  all,  or 
where  he  gets  them.  When  his  outlay 
for  advertising  reaches  a  large  amount, 
however,  covering  long  periods,  it  is  of 
the  greatest  importance  that  the  adver- 
tising matter  and  the  plates  and  electro- 
types should  be  prepared  by  the  most 
experienced  hands. 

Moreover,  it  is  necessary  that  the  mat- 
ter of  expense  should  be  studied  as  well, 
for  when  an  advertiser's  list  contains 
several  thousand  papers,  in  which  possi- 
bly twenty  or  thirty  different  advertise- 
ments appear  in  the  course  of  a  year,  the 
aggregate  cost  for  the  plates  is  consider- 
able enough  to  warrant  circumspection. 

A  company  whose  pride  it  is  that  it 
can  supply  the  best  service  of  this  sort  at 
the  lowest  cost  is  the  Advertising  Plate 
Company,  which  has  its  main  office  at 
232-236  William  Street,  New  York,  and 
which  has  acquired  the  right  to  make 
the  interchangeable  and  type-high  plates 
under  all  the  various  patents  owned  by 
The  American  Press  Association,  The 
A.  N.  Kellogg  Newspaper  Company  and 
The  National  Press  Company. 

The  location  of  its  factories  at  six  con- 
venient distributing  centers  does  away 
with  the  "long  haul,"  and  materially 
lessens  the  complications  of  operating  a 
large  line  of  newspaper  advertising. 


LONDON'S  GRECIAN  JOURNAL. 

Albano -Macedonia  is  the  title  of  a 
newspaper  whose  first  number  lately  ap- 
peared in  London  printed  in  Greek. 


CLEVELAND  RECORUER  ON  THE 
ROAD  TO  SUCCESS. 

At  a  meeting  of  the  Board  of  Directors 
of  the  Cleveland  Record  Publishing  Com- 
pany held  last  week  Geo.  A.  Robert- 
son was  elected  editor-in-chief  and  pub- 
lisher. Mr.  Robertson  has  been  en- 
gaged in  newspaper  work  almost  con- 
tinuously in  Cleveland  for  the  past 
twenty  years,  beginning  as  a  reporter 
on  the  Leader  in  June,  1876. 

He  organized  the  company  and 
launched  the  Cleveland  World,  now  ed- 
ited by  Robert  P.  Porter,  and  on  selling 
his  interest  in  that  publication  more  than 
a  year  ago  immediately  organized  the 
Record  Publishing  Company,  the  present 
owner  of  the  Recorder.  There  are  no 
other  changes  in  the  stafl  of  the  paper. 
R.  B.  Gelatt  is  managing  editor  and 
Louis  F.  Post  associate  editor. 

The  Recorder.,  as  has  already  Ijeen 
stated  in  these  columns,  is  conducted 
along  absolutely  unique  and  original 
lines.  It  is  a  settled  belief  in  Mr.  Rob- 
ertson's mind  that  newspapers  ot  the 
present  day  are  much  too  large — that 
the  busy  man  has  no  time  to  read  such 
sheets.  The  Recorder  is,  therefore,  only 
four  pages  in  size  and  he  declares  that  it 
never  will  be  larger  than  that.  In  these 
four  pages  are  packed  all  the  news  of  the 
world.  Everything  is  most  carefully 
edited. 

The  Recorder  claims  to  be  the  cheap- 
est daily  newspaper  in  the  world. 
It  is  delivered  to  city  subscribers 
six  days  in  the  week  at  3  cents 
per  week,  or  by  mail  to  outside  points 
at  10  cents  per  month.  This  price, 
together  with  the  fact  that  it  is  a 
first-class  newspaper  in  every  respect,  has 
given  it  a  wide  circulation  from  the  start. 
It  has  not  been  found  necessary  to  put 
out  the  usual  large  corps  of  canvassers 
to  secure  subscribers.  The  paper  can- 
vasses for  itself.  "We  don't  see  how 
you  can  do  it,"  is  the  expression  from 
nearly  everybody,  but  the  fact  that  it  is 
done  speaks  for  itself,  and  brings  in  the 
subscribers  by  the  thousand. 

The  Recorder  was  published  for  sev- 
eral months  and  established  the  fact  that 
it  had  a  large  and  substantial  paid  circu- 
lation before  any  serious  effort  was  made 
to  secure  advertisements  for  its  columns. 
Being  only  four  pages  in  size,  there  is 
comparatively  small  space  for  sale,  and 
it  is  considered  to  be  quite  valuable. 
When  advertisers  finally  began  to  pat- 
ronize the  paper  they  invariably  were 
pleased  with  the  handsome  results  that 
were  obtained. 

The  Recorder  is  now  firmly  estab- 
Hshed,  and  is  about  to  enter  upon  its 
second  year's  existence  with  bright  pros- 
pects in  every  particular. 


A  TYPESETTING  RECORD. 

Thomas  Dean,  an  operator  on  one  ot 
the  Indianapolis  Journal's  linotype  ma- 
chines, lowered  the  state  record  on  these 
machines  by  setting  sixty-four  thousand 
seven  hundred  ems  last  week  in  a  little 
less  than  eight  hours.  The  best  previous 
record  of  sixty-two  thousand  three  hun- 
dred ems  was  made  by  John  W.  Folger, 
who  also  received  his  training  on  the 
Journal  machines. 


EDITORIAL  HELPS, 


"  THE 

Remington 

TYPEWRITER 

is  one  of  the  strongest  machines  made, 
is  difficult  to  get  out  of  order,  and  easy 
of  adjustment." — Phila.  Evening  Tel- 
egraph. 
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The  fourth  ESTATE 

A  NBWSPAFKR  FOR  THB 
MAKBRS  OF  NBWSPAPKRS 

lidmund  Burke  said  there  were  Three  Estates 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sat  a  Fourth  Estate,  more  import- 
ant far  than  they  all. — Carlyle's  Heroes  and 
Hero  Worship,  Lecture  V. 

Thursday,  July  30,  1896. 
ERNEST  F,  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 

ROBERT  HALSTEAD,         1  ^ 
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offices: 

Broadway  and  Murray  Street, 

OPPOSITE  CITY  HALL  PARK 
(POSTAL  TELEGRAPH  BUILDING), 

TKLEPHONK  "  I77O,  CORTLANDT. " 


Plea&eaddress  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 

TWu  DOLLARS  a  year,  in  advance, 

CO  any  part  ol  the  United  States  or  Canada  ;  to 
Foreign  Countries  in  the  postal  union,  $4  a  year. 
Single  copies,  TEN  CENTS. 

Subscribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  0/ 
txchanges  which  go  to  every  newspaper  office. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
mam  (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  id  per  cent.;  three  months,  30  per 
cenL;  six  months,  40  per  cent.;  one  year,  50 
par  cent. 

Advertisements  in  special  position,  75  cents, 
>nd  on  first  page,  %i  per  line  each  insertion,  with- 
out  discount. 

Small  advertisementsunder  classified  headings, 
inch  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
tnts,  15  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 

WE  CAN  NOT  "EXCHANGE." 

It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

OUR    CHOICEST    "  bargains." 

No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  $25  we  will  send  25  annual  sub- 
scriptions. 

No.  3. — For  $4  we  will  send  Thb  Fourth 
Estate  until  the  end  of  1896,  and  all  numbers 
from  March  i,  1895. 

BOUND  VOLUMES. 

For  42.50  we  will  send  a  bound  volume  of  the 
last  half-year,  September  to  February,  inclusive; 
or  for  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


A  WISE  RESOLUTION. 
Railroads  within  jurisdiction  of  the 
Joint  Traffic  Association  are  to  confine 
their  advertising  in  future  to  regularly 
published  standard  newspapers  and  peri- 
odicals of  standard  circulation.  Solici- 
tors for  publications  of  the  transient  sort 
commonly  offered  to  accept  transporta- 
tion in  payment  for  advertising  space 
and  in  most  cases  they  sold  the  tickets  at 
a  great  reduction  to  brokers.  William 
E.  Lowes,  who  has  charge  of  the  Big 
Four's  advertising,  says:  "  I  think  that 
the  refusal  to  advertise  in  anything  but 
regular  publications  was  the  best  action 
that  the  association  has  taken  in  a  long 
time.  The  railroad  companies  never 
receive  the  value  of  the  money  expended 
in  advertising  of  this  character  and  the 
transportation  the  publisher  gets  is,  as  a 
usual  thing,  prostituted." 


SIFTING  ' '  PERSONALITIES. ' ' 
The  rumors  of  an  attempt  to  so 
amend  the  law  of  libel  as  to  make  re- 
porters and  other  newspaper  writers  re- 
sponsible instead  of  the  proprietors  of 
papers  are  probably  unfounded.  The 
Press  and  Printer  declares  that  such  a 
law  would  be  bad  for  the  public,  though 
good  for  the  owners  of  newspaper  prop- 
erty. 

There  are  times,  no  doubt,  when  the 
writer  of  an  article,  rather  than  the 
newspaper  owner  or  editor,  might  prop- 


erly be  held  responsible,  but  such  cases 
are  rare.  The  proprietors,  it  is  true, 
cannot  always  be  sure  of  the  men  in 
their  employ,  but  for  this  state  of  affairs 
they  are  themselves  largely  to  blame. 
An  increase  of  salaries  would  in  most 
cases  insure  discriminating  talent  in 
subordinate  positions  and  lead  to  better 
results  in  every  department  of  the  news- 
papsr.  Small  pay  usually  attracts  small 
men,  and  newspaper  proprietors  who 
offer  it  should  expect  to  be  held  respon- 
sible for  the  mistakes  of  their  cheap 
employes. 

CONCERNING  THE  PROPRIETIES. 

Modern  journalism  is  responsible  for 
many  outrages,  the  parading  of  mon- 
strosities, the  cultivation  of  idiocy,  the 
promulgation  of  putrid  suggestions,  and 
particularly  the  invasion  of  the  privacy 
of  the  home.  By  modern  we  would  not 
mean  to  give  an  ugly  interpretation  to  a 
word  descriptive  of  the  sort  of  up-to- 
dateism  marking  the  progress  of  the 
world,  that  eager  gathering,  rapid  trans- 
mission and  marvelous  printing  of  all 
that  is  new  everywhere. 

There  is  a  modern  journalism,  how- 
ever, that  rewards  only  the  imaginative, 
the  sentence  slingers  at  space  rates, 
who  are  so  accustomed  to  the  dramatic 
effects  and  the  use  of  mentally  mixed 
Roentgen  rays  upon  the  news  of  the  day 
that  they  actually  believe  they  may  be 
telling  the  truth. 

Fortunately,  this  must  be  but  a  tem- 
porary fall  of  the  great  profession,  a  sort 
of  attack  of  nervous  prostration  that 
makes  journalism  but  a  dream  of  some 
chamber  of  horrors. 

There  must  sooner  or  later  be  a  re- 
vulsion and  a  return  to  the  observance 
of  the  proprieties.  Men  of  the  press 
will  feel  that  there  is  better  work  to  be 
done  than  twisting  every  sensation  into  a 
series  of  sensational  sentences  which  not 
only  cruelly  wound  the  victims  but  tire 
and  bore  the  public.  This  will  not  oc- 
cur, however,  until  the  public  has  ceased 
to  crave  for  the  sort  of  papers  they  are 
now  requiring. 

It  is  the  old  story  of  supply  and  de- 
mand, the  desire  to  be  shocked  often 
being  greater  than  the  stock  in  hand  of 
sensations.  One  often  hears  those  who 
are  refined  and  of  good  instincts  ciy  out 
against  the  nonsense  of  the  press,  its 
utter  disregard  of  the  proprieties  and 
intense  interest  in  what  does  not  con- 
cern it,  except  in  so  far  as  the  public  is 
eager  for  the  information,  and  when  it 
is  pointed  out  to  these  people  that  they 
hold  in  their  hands  the  object  of  their 
wrath,  that  they  have  bought  and  there- 
fore helped  the  evil  that  hurts  them,  they 
cannot  answer,  but  continue  to  buy. 

This  will  continue  until  the  craze  has 
gone  to  an  extent  where  it  simply  can- 
not longer  be  tolerated,  and  then  we  may 
see  a  change  for  the  better. 

The  most  recent  incident,  illustrative 
of  the  newspaper  madness  to  please  and 
satisfy  the  public  longing  for  what  it  had 
better  be  without  was  the  treatment  of 
the  news  of  the  illness  ot  Cornelius  Van- 
derbilt.  The  majority  of  the  papers 
used  the  news  as  a  sensation,  and  so  it 
was.  This  was  absolutely  justifiable 
and  proper,  for  Mr.  Vanderbilt  is  more 
than  a  citizen  of  colossal  wealth.  He  is 
to  the  knowledge  ot  many  of  the  re- 
porters a  wisely,  generous  gentleman 
of  vast  charitable  accomplishments  and 
tremendous  responsibilities. 

When  he  was  stricken  with  paralysis  it 
was  a  sensation  and  a  sad  one,  his  recov- 
ery being  not  only  of  interest,  but 
general  congratulation.  Knowing  him  to 
be  the  man  he  is,  the  majority  were 
kindly,  and  treated  him  fairly. 

They  told  the  news  in  real  detail,  and 
as  long  as  their  descriptive  powers  were 
confined  to  the  facts  they  were  in  no 
sense  objectionable. 

There  were,  however,  a  number  suf- 
ficient to  cast  a  shadow  on  the  good 
repute  of  the  rest  who  wrote  a  tale  to 
the  effect  that  Cornelius  Vanderbilt  was 
about  to  pronounce  a  curse  on  his  son, 
that  he  "arose  livid  with  rage  and 
anger,  and  before  the  awful  anathema  he 
would  have  hurled  at  his  son  could  be 
uttered,  he  clutched  at  his  throat  and 


fell  from  the  stroke  of  paralysis  which 
has  startled  the  world." 

This  was  twaddle,  abominable  gossip 
and  probably  viciously  untrue.  The 
space  payment  may  have  soothed  the 
conscience  of  the  writer.  Fortunately 
for  him  it  was  a  case  of  anonymous  work. 
It  is  to  be  trusted  that  somebody  told  the 
reporter  the  tale.  It  is  a  pity  he  had  not 
the  sense  to  leave  such  information  alone. 


PULPIT  AND  PRESS  RIVALS. 

"  Preachers  and  Editors  as  Rivals" 
was  the  title  ot  a  recent  sermon  delivered 
by  Rev.  A.  Stewart  Walsh,  of  Brooklyn. 
He  appropriately  took  as  his  text, 
"  And  he  began  to  send  them  forth  by 
two  and  two,"  Math,  x.,  7. 

The  recognition  of  things  as  they  are 
and  not  as  one  might  wish  them  to  be 
shows  that  this  minister  is  of  the  right 
sort,  for  he  studies  the  conditions  of  his 
congregation,  and,  knowing  them,  can 
surely  do  great  good  in  the  discharge  of 
the  duties  of  his  calling. 

He  objects  to  the  reiteration  of  eternal 
truths  without  occasional  reference  to 
timely  topics.  He  asks  for  a  pulpit  that 
will  interest  as  well  as  instruct,  and  calls 
attention  to  the  ease  with  which  any 
ordinary  man  can  turn  out  regulation 
sermons  with  the  aid  of  the  numberless 
"  pulpit  helps."  Certainly  he  implies 
that  in  the  rivalry  of  minister  and  ed- 
itor, the  latter  is  the  more  original, 
gaining  his  hosts  of  readers,  while  the 
tormer  is  often  preaching  to  empty 
pews,  frequently  in  denunciation  of  the 
Sunday  paper.  The  following  is  well 
worth  quoting: 

"  There  is  a  serious  moral  host  always  alert 
to  consider  all  the  impressive  questions  of  life 
here,  and  the  mystery  of  the  life  beyond,  who 
will  turn  from  constant  pulpit  repetition  to  the 
maga:tine  or  Sjnday  paper  in  the  morning, 
to  some  innocent  recreation  in  the  evening.  'I  he 
Sunday  editor  is  alert  to  win  this  constituency. 
It  is  well  so,  for  the  good  citizen  who  cannot  be 
interested  in  the  church  might  be  doing  worse 
than  reading  a  Sunday  journal.  It  will  expand 
his  mind  and  lead  to  some  profitable  and  seri- 
ous thinking," 

There  could  be  no  fairer  eulogy  of 
journalism,  for  the  minister  deals  with 
social  facts  exactly  as  they  are.  Though 
he  ,  confesses  that  they  are  not  as  he 
might  wish  them  to  be,  yet  he  tells  the 
truth,  with  but  a  shade  of  sorrow,  that 
the  Sabbath  is  not  solemnly  impres- 
sive as  it  once  was. 

It  would  be  a  good  thing  for  the 
churches  if  other  ministers  would  reason 
as  does  the  Brooklyn  divine,  and  yet 
with  all  his  fairness  and  the  desire  to 
place  things  in  the  point  of  view  where 
they  are  not  twisted  by  perspective 
prejudices,  or  distorted  by  the  lights 
and  shades  of  individual  opinion,  he 
imagines  that  the  editors  object  to  pul- 
piteers who  make  it  worth  while  to  in- 
terest the  people  by  dealing  with  secu- 
lar problems. 

There  are  not  half  a  dozen  editors  in 
America  who  attack  the  comments  ol  the 
ministers  on  the  topics  of  the  times,  and 
the  lessons  lor  good  living  drawn  by 
them.  The  real  objection  to  the  minis- 
ter's treatment  of  secular  subjects  comes 
when  he  sensationalizes  to  the  scandal  of 
his  calling,  or  theorizes  with  the  poetical 
license  ot  the  pulpit,  planning  the  im- 
possible for  the  sake  ot  the  beautiful, 
and  yet  at  the  same  time  casting  down 
the  honest  hopes  of  those  who  do  their 
best  with  a  real  rather  than  an  imagin- 
ary world. 

"  The  antagonism  of  pulpit  and  press  should 
find  a  speedy  end,"  says  Dr.  Walsh.  "  Each 
needs  the  other.  Rightly  guided  one  is  as 
much  a  minister  of  God  as  the  other.  He,  the 
noblest  minister  who  has  the  noblest  burden. 
All  truth  is  divine,  and  that  the  holiest  truth 
which  for  the  time  does  the  most  good  to  men. 
As  paired  co-operators  let  the  press  and  pulpit 
go  fonh.  By  force  the  leaders  of  the  people  are 
brought  to  higher  planes  ai-d  nearer  to  each 
other.  They  will  go  on  well  and  wisely  if  they 
go  in  pairs." 

It  is  here  that  the  text  from  Matthew 
is  directly  applicable.  With  the  minister 
employed  in  better  work  than  denounc- 
ing the  Sunday  press,  and  the  editors 
ceasing  to  scandalize  the  pulpit  and  de- 
cent communities  with  exhibitions  of 
vulgarity,  dime-museum  methods  and 
reckless  handling  of  strictly  private  af- 
fairs, the  two  professions  would  look 
well  paired. 


NOTE  AND  COMMENT. 

The  post-office  department  has  au- 
thorized a  number  of  new  rules  which 
will  tend  to  lessen  a  few  inconveniences 
now  and  then  experienced  by  the  public. 
One  rule  is  that  postmasters  in  custody 
of  mail  matter  in  course  of  transit  which 
is  delayed  on  its  route  by  accident  may 
deliver  forthwith  such  mail  matter  in  the 
delayed  mail  as  may  be  called  for  by  the 
parties  (or  representatives  of  parties)  ad- 
dressed. This  seems  to  be  the  most  im- 
portant of  the  changes,  and  will  no 
doubt  be  found  to  be  of  gratifying  ser- 
vice on  special  occasions. 

The  efficiency  of  the  post-office  de- 
partment increases  materially  every  year. 
It  is  run  better  than  any  private  enter- 
prise of  equal  magnitude  could  be  run. 
In  spite  ol  complaints  from  a  few  people 
who,  like  the  publisher  of  Printer's 
Ink,  have  made  up  their  minds  to  find 
fault  anyway,  it  is  hard  to  say  where  the 
service  now  rendered  by  the  post-office 
department  could  be  brought  to  a  higher 
stage  of  perfection.  A  matter  partic- 
ularly satisfactory  to  newspaper  pub- 
Ushers  is  the  fact  that  letters  of 
inquiry  addressed  to  the  department 
receive  more  prompt  and  satisfactory  at- 
tention and  reply  than  half  ot  the  business 
houses  in  our  large  cities  are  apt  to  be- 
stow on  their  correspondence,  even 
when  direct  profit  is  involved. 

A  new  kind  of  crank  has  been  discov- 
ered in  Kansas.  A  subscriber  stopped 
taking  a  paper  there  because  it  permitted 
an  advertisement  for  a  tobacco  factory 
to  appear  in  its  columns.  His  name  is 
not  given,  but  he  will  grow  anony- 
mously famous  as  the  item  goes  the 
rounds.  There  is  only  one  awful  dan- 
ger and  that  is  that  the  new  crank  will 
suggest  again  the  old  story  of  what 
Horace  Greeley  had  to  say  to  the  sub- 
scriber  who  had  "stopped"  his  paper. 


The  New  York  Journal  has  issued  for 
the  use  of  advertisers  a  specimen  book 
which  is  printed  in  colors,  and  is  pub- 
lished in  a  much  more  imposing  form 
than  is  usual  with  the  books  of  this  sort 
issued  by  daily  papers.  The  book  is 
edited  by  George  French,  advertising 
editor  of  the  Journal. 

Those  who  imagine  that  the  editor  is 
essentially  a  scatterer  of  romance  and 
that  none  of  it  ever  clings  to  him  know 
little  of  the  man.  Because  he  deals  in 
stories  is  no  reason  that  he  is  not  a  whole 
dime  novel  in  himself. 

Y.  Karlowski,  formerly  editor  of  the 
Chicago  Gazette  Polska,  a  Polish  paper, 
disappeared  April  3.  He  was  afterwards 
supposed  to  have  been  killed  by  a  rail- 
road train  near  New  York  city.  On  the 
evening  ot  July  21  he  abruptly  re- 
appeared on  Noble  street,  Chicago. 
Most  of  those  who  were  familiar  with 
his  visage,  including  his  wile,  imagined 
that  he  was  his  own  ghost.  It  appears 
that  he  was  ill  in  a  hospital  part  of  the 
time  since  April  3,  and  had  wandered 
through  several  states,  evidently  without 
any  definite  object  in  view.  Karlowski 
is  fifty  years  old,  and  is  a  graduate  of  a 
German  university.  He  has  served  a 
term  in  the  Illinois  Legislature.  His 
wife  was  contemplating  re-marriage. 

Ex-United  States  Treasurer  Huston 
is  quoted  as  saying  that  the  campaign 
of  education  on  the  money  question  and 
other  political  issues  can  be  carried  on 
through  the  newspapers  more  effectively 
than  by  stump  speaking  or  other  ora- 
torical efforts.  There  is  nothing  new 
in  this  idea,  says  the  Indianapolis 
Journal. 

The  new  leaders  do  not  always  profit 
by  the  voice  of  experience,  but  attempt 
to  reach  the  desired  end  by  carrying 
out  various  preconceived  theories  of 
their  own. 

A  handsome  and  attractive  city  should 
have  excellent  guide  books,  and  "  Paul's 
Dictionary  ot  Buffalo"  is  quite  as 
creditable  a  publication  of  its  kind,  all 
things  considered,  as  is  issued  in  the 
country.  The  fine  buildings  and  at- 
tractions of  the  city  are  set  forth  in  a 
very  satisfactory  way,  and  the  reputa- 
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tion  ol  Buffalo  as  a  place  in  which  good 
printing  is  done  will  not  suffer  on  ac- 
count ot  the  typographical  appearance 
of  this  work.  The  book  is  published  by 
the  Peter  Paul  Book  Company. 


Fine  art  in  Great  Britain  has  good 
words  spoken  for  it  by  the  excellence  of 
the  June  and  July  issues  of  the  London 
Stuaio.  The  numbers  compare  very 
favorably  with  preceding  issues  for  the 
delicacy  of  the  work  done.  The  variety 
exhibited  in  the  character  of  the  many 
illustrations  is  also  quite  noticeable. 


The  Canadian  Advertising  Agency, 
Toronto,  has  issued  an  attractive  little 
volume  entitled  Canadian  Magazines 
and  Society  Papers.  It  appears  to  be 
the  6rst  work  that  has  ever  been  pub- 
lished in  Canada  bearing  on  this  partic- 
ular line  of  papers.  It  is  interesting 
and  well  printed,  and  no  doubt  will  be 
of  value  to  advertisers. 


RUSSIA'S  CONSERVATIVE 
JOURNALISM. 

A  great  bicycle  race  from  Moscow  to 
St.  Petersburg  has  recently  been  run 
and  the  prize  awarded.  The  distance  is 
tour  hundred  miles  or  so,  and  the  winner 
won  by  so  large  a  number  of  hours  for 
the  distance  that  there  are  found  some 
envious  lew  to  avow  that  he  had  a  lift 
now  and  then  on  friendly  double  and 
triple  tandems.  The  most  interesting 
thing  about  the  race,  says  the  London 
Marl,  is  the  attitude  adopted  toward  it 
by  two  Odessa  papers.  The  telegraphic 
agency  which  supplies  them,  like  the 
rest  ot  the  provincial  press,  with  their 
news,  included  among  its  telegrams  a 
brief  indication  of  the  results  of  the  race. 

The  Odessa  papers  up  and  answer  by 
wire  to  the  agency:  "  We  protest  against 
telegram  with  names  of  unknown  sports- 
men of  no  interest  to  any  one."  The 
sportsmen  in  question  are  the  stars  of 
the  Russian  track.  "We  refuse  to 
print  such  pointless  circulars,  deduct- 
ing cost,  etc."  Then  they  pro- 
ceeded  to  print  the  telegram,  and 
write  leaders  about  it  in  the  bar- 
gain. "  Can  it  be  that  in  our  capi- 
tal," exclaimed  the  New  Telegraph, 
"in  our  fatherland,  nay,  in  the  whole 
world,  could  be  found  no  more  serious 
and  important  occurrence  than  a  journey 
of  some  few  entirely  unknown  person- 
ages from  the  White  Stone  City  to  Petro- 
grad  on  bicycles?"  "White  Stone 
City  "  and  "  Petrograd  "  are  high-class 
synonyms  for  Moscow  and  St.  Peters- 
burg. 

The  news  agency  is  no  doubt  now  re- 
penting at  leisure  of  its  levity,  and  re- 
solving for  the  future  to  restrict  itself  to 
the  entertaining  knowledge  which  it  has 
been  in  the  habit  of  retailing,  after  this 
sort: 

Rybinsk — The  Volga  has  gone  down 
3|  inches.  Weather  warm  lor  time  of 
year. 

Singapore — The  Twelve  Apostles  has 
left  for  Shanghai. 

Shanghai— The  Twelve  Apostles  ex- 
pected trom  Singapore. 

Omsk — The  turnip  crop  has  not  yet 
come  up. 

Odessa  would  have  held  up  its  hands 
in  horror  had  it  heard  of  the  special  ser- 
vice of  telegrams  for  Stoddart's  tour  in 
Australia.  "In  the  whole  of  Australia," 
they  might  have  exclaimed,  "  a  country 
teeming  with  industrial  and  anthropo- 
logical possibilities,  could  nothing  be 
found  more  worthy  to  be  recorded  than 
the  number  of  times  which  an  English 
tourist  ran  up  and  down  between  six 
sticks  while  an  entire  stranger  went  to 
pick  up  a  leather  ball  ?  " 


A  CHANGE  IN  CLEVELAND. 

The  Cleveland  Town  Topics,  formerly 
edited  by  Felix  Rosenberg,  is  now  the 
property  of  Norman  C.  McLoud,  for 
several  years  a  member  of  the  reportorial 
staffs  of  two  Cleveland  dailies.  The 
paper  has  been  improved,  more  space 
being  devoted  to  Cleveland  society  and 
gossip. 


PURELY  PERSONAL. 

B.  R.  Hatmaker,  the  energetic  busi- 
ness manager  of  the  Syracuse  Standard, 
was  in  New  York  this  week.  Mr.  Hat- 
maker  is  elated  over  the  excellent  pro- 
gress the  Standard  has  made  of  late, 
excelling  even  its  former  gratifying 
record.  The  price  of  the  Sunday  edition 
was  reduced  from  5  cents  to  3  cents  June 
21,  and  Mr.  Hatmaker  reports  that 
inside  ot  three  weeks  there  was  an  in- 
crease of  several  thousand  in  the  circu- 
lation of  the  Sunday  issue.  The 
inspiration  to  hard  work  to  which  the 
Standard's  success  is  in  a  measure  no 
doubt  largely  due  evidently  comes  to 
Mr.  Hatmaker  from  his  conception  of 
the  elevated  character  desired  for  the 
5/a«(2'ar(/ by  its  proprietor,  Hon.  Howard 

G.  White.  The  latter's  ideal  for  the 
Standard  is  high.  He  desires  above  all 
to  have  the  Standard  made  a  "clean" 
paper  in  every  respect,  and  appears  to 
resemble  in  this  respect  one  of  the 
country's  best  known  publishers — H. 

H.  Kohlsaat. 


The  Evening  Record,  a  new  paper 
which  will  Stan  in  Allegheny,  Pa.,  on 
September  I,  will  have  as  its  managing 
editor  Walter  H.  Savory,  of  the  New 
York  Recorder.  He  is  an  able  and  ener- 
getic newspaper  man,  deserving  of  the 
success  he  will  surely  win. 


F.  W.  Andress,  who  has  been  asso- 
ciated with  C.  F.  Harper  in  the  Amer- 
ican Publishers'  Collection  Company, 
New  York,  has  retired  from  that  com- 
pany, his  place  being  taken  by  T.  Harry 
Grimley,  who  for  the  past  three  years 
has  been  connected  with  the  Electrical 
Review  Publishing  Company. 


Cyrus  H.  K.  Curtis,  publisher  of  that 
splendid  success,  the  Ladies'  Home  Jour- 
nal, sails  lor  Europe  this  week.  He  is 
on  a  flying  trip,  and  alter  a  week  in 
Scotland  will  start  on  his  return. 


Robert  Cook,  the  universally  known 
rowing  authority  and  business  manager 
of  the  New  York  Advertiser,  has  re- 
turned. "  Bob  "  Cook  went  to  England 
with  the  Yale  crew.  Their  failure  is  in 
no  sense  the  fault  of  their  coach,  for  he 
is  responsible  for  a  long  line  of  Yale 
victories.  The  Englishmen  were  the 
better  oarsmen,  and  it  is  said  that  Cook 
has  learned  a  trick  or  two  abroad  that 
will  be  invaluable  to  Yale  in  the  future. 


Benjamin  Wood,  proprietor  of  the 
New  York  News,  is  making  his  usual 
stay  at  his  summer  residence  in  Rhode 
Island. 


The  yacht  Alcedo,  of  which  George 
W.  Childs  Urexel,  proprietor  of  the 
Philadelphia  Public  Ledger,  is  owuer, 
has  arrived  in  Montreal.  Mr.  and 
Mrs.  Drexel  will  spend  the  summer 
cruising  in  the  Gulf  ot  St.  Liwrence  and 
along  the  Maine  coast. 

Robert  Ansley,  business  manager  of 
the  Chicago  Times- Herald,  is  enjoying  a 
short  vacation  at  Asbury  Park,  N.  J. 


B.  C.  Slocum,  circulation  manager 
of  the  Boston  Herald,  sailed  for  Europe 
last  Saturday  for  a  brief  pleasure  tour. 


C.  C.  Shayne,  one  of  New  York's 
well  known  local  advertisers,  has  re- 
turned from  his  European  trip.  No 
doubt  the  New  York  dailies  will  during 
the  coming  active  season  give  additional 
evidences  of  Mr.  Shayne's  enterprise 
and  skill  as  an  advertiser. 


A.  J.  Leitch,  who  has  had  considerable 
experience  as  an  outside  advertising  man, 
has  become  connected  with  the  Lyman 
D.  Morse  Advertising  Agency. 


E.  A.  Grozier,  business  manager  of 
the  Boston  Post,  is  nothing  if  not  enter- 
prising. He  hustles,  but  not  in  a  fussy 
way,  for  he  works  with  a  will  towards 
attaining  his  objects.  It  recently  oc- 
curred to  Mr.  Grozier  that  half  a  column 
of  want  ads  was  a  poor  showing  for  a 
paper  like  the  Post.    Without  describ- 


ing the  process  of  his  work  the  result  of 
his  conclusion  that  his  paper]  ought  to 
have  more  want  ads  is  evident  in  a  page 
filled  with  them. 


Charles  Michaelson,  the  brilliant 
Cuban  correspondent  of  the  New  York 
Journal,  was  married  last  week  to  Miss 
Lillian  Sterrit,  of  New  York. 

The  marriage  was  unusually  romantic, 
and  stirred  up  the  Journal  force  with  the 
greatest  excitement.  Mr.  Michaelson  is 
popular  with  his  co-workers,  and  they 
showed  the  liveliest  interest  in  his 
romance. 

Several  of  the  force  were  aiders  and 
abettors  in  the  union  of  the  young 
people,  which  was  necessarily  an  elope- 
ment, as  Miss  Sterrit's  parents  had  of- 
fered unreasonable  objections  to  her 
marriage  to  the  able  and  amiable 
Michaelson. 

Fighting  editor  I.  F.  Mack,  of  the 
Sandusky  (O.)  Register,  has  been  visit- 
ing New  York. 

William  Durant,  ot  the  Boston  Tran- 
script Company,  last  week  reached  the 
age  of  eighty  years.  It  was  a  time  of 
special  interest  to  the  Transcript  folk, 
for  even  those  who  are  oldest  in  the  ser- 
vice cannot  recall  the  time  when  Mr. 
Durant  was  not  identified  with  the 
paper,  his  term  having  extended  over 
more  than  sixty-two  years.  Friends  in 
Paris  added  to  his  happiness  by  sending 
a  felicitous  message  under  the  sea,  and 
the  birthday  observance  was  one  to  de- 
light him  in  every  way,  particularly  as  it 
was  unexpected.  Mr.  Durant  is  still 
actively  engaged  in  the  performance  of 
the  duties  of  treasurer  of  the  corporation. 


AN  EXAMPLE  TO  PUBLISHERS. 

A  Toledo  business  house  recently  of- 
fered a  prize  to  be  awarded  to  the  com- 
positors ol  the  daily  paper  of  the  city 
that  would  set  up  an  advertisement  of 
the  firm's  business  in  the  most  attractive 
manner.  All  the  newspapers  of  the  city 
entered  into  the  spirit  of  the  contest,  and 
some  real  good  work  was  the  result. 


A  NOTED  LOCAL  ADVERTISER. 

The  portrait  of  Henry  Siegel  given  in 
this  issue  of  The  Fourth  Estate  will 
be  regarded  with  perhaps  more  than 
passing  interest  by  newspaper  and  ad- 
vertising men  who  have  recently  been 
disposed  to  consider  Mr.  Siegel  as  per- 
haps the  largest  local  advertiser  in  the 
country,  at  least  alter  the  New  York 
store  of  Siegel,  Cooper  &  Company  has 
opened  its  doors  for  actual  business. 

The  remarkable  success  which  has 
attended  the  business  of  Siegel,  Cooper 
&  Company  in  Chicago  is  too  well 
known  to  need  particular  reference 
here.  A  remarkable  fact  in  connection 
with  the  record  of  that  house  is  that  all 
members  of  the  firm  are  still  young 
men.  The  great  Chicago  store  was 
started  so  recently  as  1887.  Mr.  Siegel 
established  it  in  partnership  with  Frank 
H.  Cooper  and  Isaac  Kliem.  Mr. 
Siegel  and  his  associates  in  the  pro- 
prietorship and  management  of  the  New 
York  store — which  is  to  be  open  for 
business  in  September  —  are  there- 
fore in  the  full  vigor  of  life,  and  it  may 
be  taken  for  granted  that  the  warfare 
for  popular  support  will  be  conducted 
with  enterprise  and  energy.  Whatever 
may  be  said  as  to  the  non-beneficial 
effect  of  the  existence  of  colossal  depart- 
ment stores  on  what  is  called  "smaller 
men  "  in  the  business,  it  can  hardly  be 
doubted  that  the  final  outcome  of  the 
maintenance  of  these  great  establish- 
ments is  to  provide  the  great  bulk  of  the 
population  with  goods  of  merit  at  lower 
cost  and  in  greater  variety  than  would 
otherwise  be  the  case.  The  student  of 
city  life  might  therefore  consider  the 
great  department  stores  as  a  consider- 
able factor  in  raising  the  standard  of 
comfort  among  the  less  opulent  classes 
of  the  community,  but  at  all  events,  the 
advertising  that  both  precedes  and  le- 
sults  trom  the  business  done  by  these 
stores  is  certainly  an  important  item  for 
many  daily  papers  in  numerous  cities  in 
the  country. 


WILL  ASSUME  DOUBLE  DUTIES. 

D.  M.  P'oltz,  nephew  of  Charles  M. 
Shortridge,  of  the  San  Francisco  Call, 
recently  returned  to  San  Francisco  from 
New  York  after  a  splendid  business  sea- 
son. He  is  now  in  San  Jos*'.  Mr. 
Foltz  has  been  the  recipient  of  a  great 
many  congratulations  on  his  success  in 
the  east. 

Mr.  Foltz  came  to  New  York  in  Octo- 
ber as  the  eastern  representative  of  the 


D.  M  FOL'Z. 


San  Francisc )  Call,  and  the  success  he 
met  with  far  exceeded  his  fondest  hopes. 

He  is  a  bright,  cheery-tempered  man, 
who  rapidly  won  the  confidence  of  the 
great  eastern  advertisers.  He  had  a 
great  medium  back  of  him,  and  he  knew 
how  to  show  its  advantages. 

Mr.  Foltz  will  soon  return  to  New 
York,  and  will  take  with  him  full  au- 
thority as  representative  of  the  Mercury 
as  well  as  the  Call,  and  there  is  no  doubt 
the  result  will  be  satisfactory  to  both 
papers. 


INTERESTING  LITIGATION. 


D.  J.  Kelley's  Suit  Against  Town 
Topics  for  Commission— A  Ques- 
tion OF  Circulation. 

A  suit  is  pending  in  one  of  the  New 
York  courts  which  is  of  great  interest  to 
a  good  many  people  in  the  advertising 
business.  According  to  the  allegations 
made  it  appears  that  some  time  ago  the 
publishers  of  Town  Topics,  a  weekly 
issued  in  New  York  city,  authorized 
D.  J.  Kelley  to  secure  advertisements 
for  insertion  in  the  paper.  Mr.  Kelley's 
compensation  was  to  consist  of  a  certain 
percentage  on  the  amount  of  advertising 
secured.  It  seems  that  there  was  an 
understanding  under  which  Mr.  Kelley 
was  authorized  to  promise  or  guarantee 
to  advertisers  who  might  use  the  paper 
a  certain  quantity  of  circulation. 

Mr.  Kelley  proceeded  in  good  faith  to 
use  his  best  efforts  and  energy  to  secure 
advertisers  accordingly,  and  being  a 
successful  man  in  this  field  of  work  he 
secured  considerable  advertising  for  inser- 
tion in  Town  1  opics,  with  and  under  the 
conditions  referred  to.  The  adver- 
tisements were  duly  inserted,  and  indue 
course  the  advertisers,  or  some  of  them, 
refused  to  acknowledge  the  claim  or  pay 
the  bill  rendered  by  Town  Topics  for  the 
insertion,  on  the  alleged  grounds  that 
the  guarantee  or  declaration  as  to  the 
extent  ot  the  circulation  had  not  been 
complied  with  and  that  the  circulation 
was  in  fact  very  considerably  less  than 
the    quantity  promised. 

Mr.  Kelley  claims  that  he  is  entided 
to  full  commission  on  the  full  amount  of 
the  advertisements  secured,  and  that  the 
advertisers'  failure  to  pay  the  publishers 
of  Town  Topics  on  the  grounds  alleged 
does  not  vitiate  the  validity  of  his  claim 
for  the  amount  of  the  commission  to 
which  he  was  entitled,  as  he  has  in  good 
faith  done  all  that  he  had  to  do  to  become 
entitled  to  the  commission,  and  any  fail- 
ure of  contract  or  any  misstatement 
I  on  the  part  of  the  publishers  of  Town 
'  Topics  could  not  destroy  such  vahdity. 
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ADVERTISING  PLATES. 


ADVERTISING  PLATES. 


THE 

LARGEST    CONTRACTS  FOR 

PLATES 

are  quickly  executed  at  low  cost  by 

THE 

ADVERTISING  PLATE 
COMPANY. 

The  valuable  experience  and  unrivalled  equipments 
of  this  Company  make  its  advice,  suggestions  and  service 
a  great  help  to  heavy  advertisers. 

Patterns  are  designed  and  composed  that  arc  up  to 
date  as  well  as  practical. 

Plates  are  made  that  are  either  interchangeable  or 
type  high,  all-metal,  always  all-metal,  never  on  wood. 

This  Company  makes  and  delivers  all-metal  type- 
high  plates  to  destination  as  cheaply  as  wood  backs. 

Big  orders  covering  large  area  are  made  at  all  our 
branches,  effecting  a  large  saving  of  time  and  minimizing 
the  cost  of  transportation. 

THE 

ADVERTISING  PLATE 
COMPANY. 


manufacturing  and 
distributing  branches. 


Main  Offices,  232-236  William  St. 
NEW  YORK. 


New  York,  232-236  William  St. 
Chicago,  73  West  Adams  St. 
Atlanta,  77  S.  Pryor  St. 
Dallas,  143  Ervay  St. 
Kansas  City,  401  Wyandotte  St. 
San  Francisco,  510  Montgomery  St. 


TYPEWRITER  ADVERTISING. 


Story  of  the  Beginnings  of  the 
Great  Remington. 

R.  McKean  Jones,  advertising  manager 
of  the  Remington  typewriter,  recently  fur- 
nished some  very  interesting  particulars 
in  connection  with  the  Remington  and  its 
advertising,  in  a  talk  with  a  representa- 
tive of  Printers''  Ink.  Mr.  Jones  said: 

"  The  first  record  of  an  attempt  to  pro- 
duce a  typewriter  is  found  in  the  records 
of  the  British  patent  office  for  January  7, 
17 14,  when  a  patent  was  granted  to  one 
Henry  Mill  for  a  machine  that  was  in- 
tended to  do  writing.  Nothing  is  known 
of  this  machine,  and  the  secret  died  with 
the  inventor.  The  first  typewriter  con- 
structed in  America  was  invented  by 
William  Austm  Burt,  of  Detroit.  In  1829 
he  took  out  the  first  patent  ever  issued 
in  this  country  for  a  writing  machine. 
The  records  of  this  machine  were  also 
lost. 

"  Other  inventions  followed  with  more 
or  less  regularity,  but  it  was  not  until 
1867  that  the  practical  history  of  the 
typewriter,  as  related  to  the  commercial 
machine  in  use  to-day,  took  definite 
form.  The  first  machine  did  nothing 
more  than  show  the  feasibility  of  the 
idea,  and  a  really  practicable  typewriter 
was  not  produced  until  1875. 

"Probably  the  first  advertisement  of 
the  typewriter  was  shown  m  the  Nation 
for  December  16,  1875.  It  presented  a 
very  good  illustration  of  the  machine, 
and  it  was  advertised  more  as  a  toy  and 
a  children's  educator  than  anything  else. 
It  was  afterward  vastly  improved,  and  in 
187^  the  machine  was  advertised  in  a 
manner  that  was  considered  extravagant 
in  those  days.  It  was  about  this  time 
that  the  name  Remington  was  given  to 
it,  from  the  fact  that  the  machines  were 
manufactured  by  the  Remington  Arms 
Company,  of  Ilion,  New  York,  for  the- 
proprietors. 

"In  1882  the  firm  of  Wyckoff,  Sea- 
mans  &  Benedict  was  formed  to  under- 


take the  selling  agency  of  the  Remington 
typewriter  for  the  world.  Before  this, 
though  a  large  amount  of  advertising 
had  been  done,  more  depended  on  the 
efforts  of  personal  canvassing.  They 
now  started  to  use  the  weekly  papers, 
and  quite  a  little  discussion  was  caused 
by  a  proposition  from  one  of  the  firm  to 
insert  a  I  inch  advertisement  in  the 
Century  Magazine.  There  were  many 
doubts  expressed,  and  it  was  finally  de- 
cided to  use  it,  though  the  consensus  of 
opinion  was  that  it  would  be  money 
thrown  away.  It  proved  a  paying  m- 
vestment.  The  advertising  soon  ap- 
peared in  all  the  leading  magazines, 
weeklies,  illustrated  papers,  religious 
weeklies,  daily  papers  and  many  of  the 
special  papers  devoted  to  shorthand  and 
typewriting." 

MANY  ANTICIPATED  FAILURE. 
The  Daily  American  Wheelman  of 
New  York,  the  first  and  only  cycling 
daily  published  in  this  country,  an- 
nounced in  its  columns  a  temporary  sus- 
pension of  publication.  The  advertisers 
have  failed  to  support  it  with  the  degree 
of  liberality  anticipated,  hence  its  short 
career.  The  weekly  edition  of  the  paper 
will  continue  as  heretofore,  under  the 
editorship  of  "Senator"  Morgan  and 
Dixie  Hines. 


VIM  AND  VIGOR  IN  VERMONT. 
The  Bennington  Semi-Weekly  Ban- 
ner has  just  added  a  Thome  type-set- 
ting machine  to  its  equipment.  The 
St.  Johnsbury  Republican  recently  issued 
a  complete  illustrated  history  of  the 
town  of  Burke  and  the  Lyndonville 
Journal  set  forth  the  glories  of  its  home 
town  in  a  similar  manner. 


HIGHER  EDUCATION  HELPED. 
The  Buffalo  Times  has  made  a  gift  of 
transportation  to  and  from  Asbury 
Park,  as  well  as  a  week's  vacation  there, 
to  fifty  Buffalo  teachers  who  were  voted 
for  by  readers  of  the  paper. 


GOOD  IDEA  IN  CLEVELAND. 

Leonard  Darbyshire,  business  man- 
ager of  the  Cleveland  World,  has  begun 
a  series  of  clever  notes  on  advertising. 
The  first  was  inserted  in  the  issue  of  the 
World  iorJu\y  21.  One  of  the  para- 
graphs says  this  about  advertising  in 
transient  publications: 

"It  may  almost  be  said  that  the  clever 
money  makers  of  to-day  are  over  anxious 
to  listen  to  talks  about  advertising. 
Every  day  silvery-tongued  wheedlers 
open  the  purse  strings  of  advertisers  for 
the  benefit  of  some  fake  program  or  fly- 
by-night  scheme  utterly  useless  and  un- 
worthy. The  other  day  one  of  these 
fakers  was  overheard  offering  a  wager 
that  he  could  start  out  in  the  morning 
with  a  piece  of  brown  wrapping  paper 
and  before  night  return  with  all  its  space 
filled  with  advertisements  and  with 
signed  contracts  calling  (or  as  much  per 
line  as  is  asked  by  leading  newspapers." 


ARREST  OF  A  FAKIR. 
Charles  Mclntyre  was  arrested  re- 
cently for  giving  the  Syracuse  Evening 
Hirald  and  livening  News  a  "fake" 
story  about  the  "death"  of  John  L. 
Sullivan.  lie  pleaded  guilty  to  the 
charge  and,  after  a  warning,  was  dis- 
charged. 

The  arrest  of  Mclntyre  suggests  a 
novel  method  of  dealing  with  fakirs, 
and  if  this  custom  shall  become  general 
there  may  be  grief  in  more  than  one 
newspaper  office. 


MASSACHUSETTS  FAILURE. 
James  L.  Campbell  and  George  A. 
Hansom,  proprietors  of  the  Lowell 
(Mass.)  Morning  Times  and  Lowell 
Evening  Star,  have  filed  a  voluntary 
petition  in  insolvency  al  Cambridge. 
The  assets  and  liabilities  are  as  yet  un- 
known, but  it  is  thought  that  the  firm 
owes  about  $15,000.  They  have  not  yet 
made  an  offer  to  creditors.  It  is  under- 
stood that  offers  will  be  made  to  keep 
the  two  papers  running. 


PREFERRED  NON-COMBATANCY. 

The  editor  of  the  Intervieiv:  An  In- 
surance Examiner,  a  bi-weekly  issued  in 
New  York,  has  a  somewhat  personal 
paragraph  in  the  last  issue  of  his  paper. 
He  says: 

•'  L.-ist  Thursday  a  gentleman  (?)  entered  our 
office  and  introduced  himself  as  Mr.  ,  ed- 
itor of  the  ,  in  such  a  war-like,  blufT  and 

bluster  style  that  we  feared  he  was  going  to 
force  us  to  mortal  combat,  without  stopping  to 
inquire  whether  we  had  a  wile  or  sweetheart  to 
mourn  our  early  demise.  *  *  *  But  we  qui- 
etly gave  the  alleged  editor  to  understand  that 
we  were  better  versed  in  the  science  of  expos- 
ing deceptive  methods  than  in  the  art  of  pugi- 
listic encounters,  and  besides  that,  the  weather 
was  too  torrid  for  us  to  engage  in  a  slugging 
contest. 

"No,  poor  unfortunate  fellow,  we  could  not 
consent  to  gratify  his  ambition  to  become  a  slug- 
ger by  '  licking '  him.  *  *  *  It,  no  doubt, 
pleases  him  immensely  to  get  oflf  these  silly, 
bloodthirsty  sensations,  and  as  they  furnish  him 
a  little  innocent  pleasure  and  harm  nobody,  we 
are  not  inclined  to  interpose  any  obstacles  to  his 
continued  enjoyment  of  ihem.  But  when  he  im- 
plores us  to  make  a  professional  slugger  of  him, 
by  allowing  him  to  piactice  upon  us  in  'mortal 
combat,'  he  is  asking  entirely  too  much. 


THE  MOTTO  WAS  LIVED  UP  TO. 

"Onward  and  upward"  was  the  motto 
of  a  newspaper  established  recently  in 
Kentucky.  In  life  and  death  the  paper 
was  consistent.  For  three  months  it 
went  onward.  Now  it  has  gone  upward. 
— Press  and  Printer. 


CIRCUL.ATION  BUILDERS. 

Publishers  who  want  to  make  good  hay 
while  the  sun  of  hot  politics  is  shining 
should  refer  to  the  announcement  of  F. 
Tennyson  Neely's  campaign  books  in  this 
issue  of  The  Fourth  Estate.  After 
canvassing  the  inducements  indicated  in 
the  announcement  the  wise  publisher 
can  hardly  fail  to  cast  a  deciding  vote  in 
favor  of  Mr.  Neely's  publications. 


REFLECTED  MORTALITY. 
One  of  the  effects  of  the  late  Moscow 
disaster  was  to  suspend  the  publication 
of  several  papers,  owing  to  many  of  the 
compositors  being  among  the  dead. 


GENERAL  OBITUARY  NOTES. 

James  M.  Baumgardner  died  in  Cali- 
fornia July  15.  Baumgardner  was  a 
veteran  in  journalism  in  Southern  Cali- 
forma.  At  different  times  he  edited  the 
Santa  Barbara  Independent,  Lompoc 
Record,  Santa  Ynez  Argus  and  San  Luis 
Obispo  Breeze. 

Charles  .S.  Farris,  an  editorial  writer 
for  the  A.  N.  Kellogg  Newspaper  Com- 
pany, and  one  of  the  oldest  newspaper 
men  in  Kansas,  died  at  his  home  in  Kan- 
sas City,  Kas.,  July  16.  He  was  sixty- 
three  years  old.  He  had  been  ill  for 
several  months. 

Joseph  Wesley  Harper,  who  was,  un- 
til two  years  ago,  a  member  of  the  pub- 
lishing firm  of  Harper  &  Brothers, 
Franklin  Square,  died  last  week  of  heart 
failure. 

Mr.  Harper  was  the  son  of  that  John 
Wesley  Harper,  who,  when  the  firm  was 
organized  in  1817,  entered  the  office  as 
an  apprentice,  his  companion  being  his 
brother  Fletcher.  The  two  elder 
brothers,  James  and  John,  were  then  the 
Harpers,  and  the  firm  was  J.  &  J. 
Harper. 

John  Gast,  fifiy-five  years  old,  who 
died  on  Sunday,  was  well  known 
throughout  the  world  of  printing  as  the 
inventor  of  the  "three-color"  process. 
He  started  the  New  York  Daily 
Graphic,  an  evening  newspaper,  which 
he  ran  successfully  for  about  five  years. 
This  was  one  of  the  first  daily  papers  in 
America  that  printed  lithographs  as  a 
feature.  Mr.  Gast  was  at  the  head  of 
several  large  lithographing  concerns. 

Mr.  George  L.  Chilcote,  secretary 
and  treasurer  of  the  Newark  (O.) 
Tribune,  was  found  lying  dead  upon  the 
counting  room  floor  last  week.  The 
evening  before  he  appeared  to  be  in 
the  enjoyment  of  perfect  health.  The 
cause  of  death  is  supposed  to  be  apop- 
lexy, no  doubt  due  to  too  close  applica- 
tion to  business,  as  the  deceased  was  a 
tireless  and  almost  constant  worker. 


Benjamin  W.  Ball,  one  of  the  best- 
known  journalists  in  the  country,  and 
for  many  years  an  editorial  writer  on 
the  Boston  Traveler,  died  at  his  summer 
home  in  Rochester,  N.  H.,  recently. 

Hamilton  C.  Norris,  editor  and  pro- 
prietor of  the  Andover  (N.  Y. )  News, 
died  after  an  illness  of  a  few  hours.  He 
was  thirty-seven  years  old. 

John  Tracey  McEnnis,  for  years  a 
prominent  figure  in  the  newspaper 
world  of  St.  Louis  and  Chicago,  died 
here  last  week. 

John  P.  Buckingham,  editor  and  pro- 
prietor of  the  Ukiah  (Cal.)  Dispatch- 
Democrat,  is  dead. 

Captain  J.  T.  Newhall,  an  old  news- 
paper proprietor  of  Lynn,  Mass.,  is  dead. 


PROGRESS  IS  ENDLESS. 

Improvements  are  constantly  being 
made  on  machinery  or  appliances  which 
were  considered  so  good  as  to  be  quite 
incapable  of  improvement  when  first 
produced.  This  is  true  of  numerous  in- 
ventions which  are  now  indispensable  in 
daily  life  or  in  the  arts  and  manufactures. 

Among  them  is  the  Davis  Matrix 
Dryer,  manufactured  by  the  F.  Wesel 
Manufacturing  Company,  82  and  84 
Fulton  Street,  New  York.  When  this 
dryer  was  first  put  before  the  printing 
world  it  was  hailed  as  a  mechanical 
achievement  that  it  would  be  hard  to  im- 
prove. The  dryer  in  its  present  im- 
proved form  is  far  beyond  the  earlier 
machine,  however,  as  good  as  the  latter 
was,  and  the  stereotyping  department 
of  to-day  without  a  Davis  Matrix  Dryer 
is  missing  a  mechanical  luxury. 

NOT  A  DAILY  PAPER. 
In  a  recent  issue  of  The  Fourth  Es- 
tate the  impression  was  conveyed  that 
the  Hoosac  Valley  News  is  issued  daily. 
It  is  issued  only  on  Saturday,  in  two 
editions — a  morning  edition  for  mail  de- 
livery, and  Saturday  night  for  delivery 
Sunday  morning  by  special  carrier. 
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ADVERTISING  MEDIUMS. 


THE  CHICAGO  TIMES-HERALD 

INDEPENDENT,  BUT  NOT  NEUTRAL. 


The  CHICAGO  TIMES-HERALD 


and 


The  SUNDAY  TIMES- HERALD 

Stand  without  a  peer  in  the  field  of 
Independent  Journalism. 

They  print  all  the  news  of  all  the  world,  without  regard  to  party  favoritism. 
They  are 

ADMIRED  AND  READ  BY  ALL  CLASSES, 

Insuring  results  to  advertisers. 


ADVERTISING  MEDIUMS. 


THE 


HOME  OFFICE  : 

154  to  158  Washington  St., 
Chicago,  III. 


EASTERN  OFFICE: 

29  Tribune  Building 
New  York  City. 


ALL  GENERAL  ADVERTISERS  should  include  the 

TORONTO  DAILY  NEWS 

in  their  lists. 

The  millions  of  prosperous  people  in  Canada  among  whom  the 
Toronto  Daily  News  circulates  are  not  involved  in  the  political  tangles 
that  are  upsetting  trade  on  the  United  States  side  of  the  line. 

Remember  that  Toronto  is  the  great  commercial  emporium  of  the 

MAGNIFICENT 
PROVINCE  OF  ONTARIO, 

and  the  News  is  a  splendid  means  for  reaching  the  most  enterprising 
and  well-to-do  part  of  the  inhabitants, 

WILLIAM  DOUGLAS, 

Manager  and  Editor. 

DEATH  OF  WILLIAM  HENRY        time  workers  m  the  Associated  Press, 
SMITH.  his  consideration  and  care  for  those  un- 

der him  being  constant,  while  the  in- 

William  Henry  Smith,  formerly  gen-  spiration  of  his  own  hard  work  was  the 
eral  manager  of  the  Associated  Press,  living  force  of  the  organization, 
died  Monday  at  Lake  Forrest,  111.,  of 
pneumonia.  He  was  born  in  New  York. 
His  parents  moved  to  Ohio  when  he  was 
a  child.  While  being  educated  he 
wrote  an  article  against  Know-nothing- 
ism,  which  attracted  attention.  After 
trying  school  teaching  for  a  time  he 
became  the  editor  of  a  weekly  paper  in 
Cincinnati  which  supported  Samuel  P. 
Chase  for  governor  of  Ohio. 

He  subsequently  was  an  editorial 
writer  on  the  Cincinnati  Commercial, 
and  later  on  the  Gazette.  He  became 
private  secretary  of  the  governor  of 
Ohio  in  1863,  and  the  following 
year  was  elected  secretary  of  state 
of  Ohio  by  a  majority  of  60,000 
votes.  While  in  this  office  he 
he  also  acted  as  fund  commissioner  for 
the  state. 

In  1868  he  helped  to  found  the  Cin- 
cinnati Chronicle,  an  evening  paper, 
which  was  consolidated  with  the  Times 
the  following  year.  About  the  same 
time  he  became  general  agent  of  the 
Western  Associated  Press,  whose  head- 
quarters he  removed  from  Cleveland  to 
Chicago.  He  was  made  collector  of 
customs  for  the  port  of  Chicago  by  R. 
B.  Hayes  in  1877.  On  being  removed 
by  Mr.  Arthur  he  became  general  man- 
ager of  the  Associated  Press.  He  re- 
tired in  March,  1893.  Mr.  Smith  wrote 
the  "St.  Clair  Papers,"  which  gives 
the  early  history  of  Ohio,  and  other 
works  of  a  historical  nature. 

He  was  particularly  loved  by  the  old- 


DEATH  OF  WILL  J.  KNOTT. 

W.  J.  Knott,  an  old  Missouri  news- 
paper man,  and  founder  of  the  Troy 
Free  Press  and  Nevada  Mail,  died  at 
Hannibal  recently.  He  was  a  brilliant 
journalist  and  had  occupied  important 
public  positions.  He  was  for  a  time 
commercial  editor  of  the  old  St.  Louis 
Republican.  At  the  time  of  his  death 
Mr.  Knott  was  interested  with  his 
brother,  John  A.  Knott,  in  the  Hannibal 
Journal. 

POUGHKEEPSIE  STAR  SOLD. 

The  Poughkeepsie  Evening  Star, 
which  was  owned  and  published  by  Dr. 
Shedd,  now  serving  a  sentence  for  mis- 
appropriating the  funds  of  the  Order  of 
United  Friends,  was  sold  last  week  for 
$5,800,  to  Gen.  Day.  Percy  M.  Shedd, 
son  of  Dr.  Shedd,  will  edit  and  publish 
the  paper. 

A  NEWSPAPER'S  LOSS. 
A  fire  last  week  in  Salem,  Mass.,  dam- 
aged the  plant  of  the  Gazette  to  an  ex- 
tent estimated  at  $5,000. 


NEW  PRESS,  NEW  TYPE  AND 

NEW  LIFE. 
The  Nyack  (N.  Y.)  Evening  Journal 
has  installed  a  new  press,  and  also  put 
in  new  type,  resulting  in  a  material  im- 
provement in  the  paper. 


JOURNAL 

Oldest  and  Best 

CHICAGO 

Paper. 

A  DVERTISINGin  newspapers  of ' '  known  cir- 
culation"  means  "business."  Forparticu- 
lars  address  A.  FRANK  RICHARDSON,  Tri- 
bune Bldg..N.VChamberof  Commerce. Chicaeo. 

ADVERTISING  AGENCIES. 


Is  your  business  good 
enough  ?  Are  your  methods 
up  to  date?  Perhaps  we  can 
help  you.  Our  378-page  Ad- 
vertiser's Manual  will  be  sent 
for  20c.  in  stamps  to  pay 
postage  only. 

DODD'S 
Advertising  &  Checking 
AGENCY, 

Water  Street,  BOSTON. 


M.  B.  WILSON 

GENERAL 

ADVERTISING 


ADVERTISING  MEDIUMS. 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertismg.  Write  for  estimates. 


THE  OOLDBN  OATE  TU 


DO  YOU  WANT  TO 

Know  Something 

ABOUT 

KLOTZ' 

Klotz  Advg.  Ag  cy 

CHICAGO. I..  PULLERS 


rOBEION  LANOUAOB  PAPBUa. 

Write  The  Fred.  E. 


R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  York, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 

ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines  at  publishers'  lowest  rates.  Practical  and 
effective  service  in  every  line  of  business. 

W.  L.  BEADNELL, 

Advertising  Agent, 
Tribukb  Building  Nkw  York. 

REMARKABLE  ADVERTISING  IN 
KANSAS  CITY. 

The  Kansas  City  Journal  for  July  19 
contained  a  page  advertisement,  which 
was  unique  and  impressive  as  well  as 
artistic.  It  was  a  pictorial  advertise- 
ment in  colors  of  the  Chicago  Great 
Western  Railway,  and  was  almost  good 
enough  to  be  classed  with  poster  work. 
The  idea  was  creditable  to  the  adver- 
tiser as  well  as  to  the  Journal,  and 
shows  that  Kansas  City  journalism  does 
not  mean  to  go  behind. 


BOSTON  HERALD'S  EXCELLENT 
SCHEME. 
The  Boston  Herald  has  been  exceed- 
ingly successful  in  its  voting  contest  for 
the  best  bicycle  on  the  market.  More 
than  a  million  votes  have  already  been 
cast  and  the  interest  is  growing.  The 
contest  will  close  on  the  first  of  Septem- 
ber, when  the  Herald  will  give  Boston 
the  biggest  bicycle  parade  that  has  ever 
been  seen  anywhere.  The  whole  Hub 
will  be  on  wheels  and  the  Herald  will  be 
responsible  for  the  sight. 

SUBSCRIBE  NOW,  and  get  THE  FOURTH 
ESTATE  for  Two  Dollars  a  year.  Watch 
its  constant  improvement. 


YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement   in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  .STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  qb\  of  the  houses — whether 
residences  or  stores — occupied  by  white 
persons,  A  record  unequaled  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  Other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building, 

New  York  Representative. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  400,000  daily. 

Gross  rate,  75  cents  per  line.    Average  contract, 
about  50  cents  per  line. 

THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

"  Nbw  England's  Greatest  Newspaper," 

The  boston  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials  : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  power. 


NEW  FEATURES  FOR  "96." 

350,000  DAILY 

is  the  guaranted    circulation  of  the 
Scripps-McRae  League, 
cincinnati  post, 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KEN  rUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERRY,  53  Tribune  Building,  New  York. 

A  TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening   Field.   The  other  reason  is 

GREAT  DEAL  BETTER 

Than  its  coniemporanes,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

'THE  FOURTH  ESTATE  is  the  best  medium 
for  presenting  to  advertisers  the  advantages 
of  any  publication  as  an  advertising  mediun). 


lO 
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FOR  SALE. 


FOR  SALE. 


FOR  SALE— THE  CHICAGO  INTER-OCEAN 

COLOR  PRESS. 

Built  by  Walter  Scott  &  Co.  Was  used  but  one 
year;  is  in  first-class  condition  and  good  as  new.  Can 
be  used  for  newspaper  or  almost  any  kind  of  color 
work.    Will  be  sold  at  a  bargain. 

For  particulars  apply  to  L.  H.  CRALL,  Room  22,  Times  Building,  New 
York  City. 


SECOND-HAND 
LINOTYPES. 

The  consolidation  of  two 
large  newspapers  has  re- 
leased a  small  number  of 
Linotype  machines.  They 
have  been  fully  refitted,  are 
guaranteed  perfect,  and  will 
be  sold  at  a  substantial 
discount  from  the  price  of 
new  machines. 

MERGENTHALER 
LINOTYPE  COMPANY, 
Tribune  Building,  N.Y. 

■pOR  SALE. — A  first' class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down,  COUNTY 
SEAT,  care  of  Fourth  Estate. 

A  RARE  CHANCE  IN  NEW  ENGLAND. 

A  large  newspaper,  in  a  large  city,  with  a 
large  circulation,  is  offered  for  sale,  at  a  bar- 
gain. Address,  D.,  care  Fourth  B-state. 
pOR  SALE — One  minion-nonpareil  Thorne 
^  Typesetting  Machine  complete:  nearly  new; 
cheap  (or  cash.    "  P.,"  The  Fourth  Estate. 

A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

BUSINESS  OPPORTUNITIES, 

ADVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  tine  each  insertion,  Count 
seven  words  to  the  line. 

■\X/^ANTED. — Newspaper  man  of  ability  and 
•  *     experience  for  partner.    Four-page  even- 
ing republican  paper,  about  to  enl  irge.  Address 
HERALD,  care  of  The  Fourth  Estate. 


WANTED  TO  PURCHASE 

A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

■\]ir ANTED — I  want  to  buy  for  cash  an  estab- 
**  lished  republican  weekly  newspaper  in 
good  manufacturing  town  with  good  future. 
Address,  with  full  particulars,  GOLD,  care 
The  Fourth  Estate. 

pRESS  WANTED.— Second-hand  Cox  Per- 
fecting  Press  and  Linotype  Machine.  Stale 
terms  and  price.     HERALD,  care  of  The 
Fourth  Estate. 

■\117ANT  to  buy  paying  paper  in  town  of  5,000 

•  *  or  upwards  in  New  York  or  east.  Ad- 
dress, SIX  I'EEN,  care  Fourth  Estate. 

CAMPAIGN  SPECIALTIES. 

ADVERTISEMENTS  under  this  das,ifica. 

tion,  25  cents  per  line  each  insertion.  Count 
seven  word^  to  the  line 

PAMPAIGN  Editorials  for  DAILIES  and 
^  WEEKLIES.  Any  politics.  G.  T.  HAM- 
MOND.  Newport.  R.  1.  

ILLUSTRATIONS. 

A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

AXT-E  MAKE  LINE  CUTS  ready  for  delivery 

•  •  in  24  hours.  Our  prices  (or  portraits  are 
single  column,  $1.25;  double  column,  $2. 50; 
half  column,  80  cents.  Buildings,  single  column, 
ji.75  ;  doublecolumn,  $3.00.  Samples  for  stamp. 

National  Illustrating  Co., 

Bennett  Building,  New  York. 


BUSINESS  HELPS. 


CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
LOGAN,  UTAH. 


ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CIIALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 


A  LL  the  leading  English  Newspapers  acid 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewVork, 
one  door  cast  of  Broadway. 


SITUATIONS  WANTED. 


A  DVERTISEMENTS  under  this  classifica. 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

A  PRACTICAL  Newspaper  Man  of  15  years 
experience  is  open  for  engagement  as  gen- 
eral manager  of  daily  paper.   Address  C  J.  M., 
care  Fourth  Estate. 

\XrANTED — Position  as  manager  of  circula- 
tion  of  daily  paper.    Fifteen  years'  expe- 
rience.  Best  references.   Address,  Paul  Karger, 
I  Shafer  Court,  Cleveland,  O. 


AMUSEMENTS. 

American  Roof  Garden,  8  p.  m. 

Casino,  "  In  Gay  New  York,"  8.10  p.m.  Roof 

Garden,  8  p  m. 
Grand  Central  Palace  Roof  Gardens,  8  p.m. 
Koster  &  Bial's,  8  p  M. 
Madison  Square  Roof  Garden,  8.15  p.m. 
Olvmi'ia,  Fre^oli,  8  p.m.   Matinee-  Wednesday 

and  Saturday. 
Proctor's,  Vaudeville,  11  a.m.  to  11  p.m.  Roof 

Garden.  8  p.  m. 


VARIOUS    LIBEL  LITIGATIONS. 

A  suit  for  $25,000  damages  was  filed 
in  the  United  States  Court  last  week 
against  ttie  Evansville  (Ind.)  Journal 
Company.  The  plaintiff  is  Frank  Ar- 
nold, a  young  man  of  St.  Louis,  Mo., 
who  claims  to  have  been  damaged  by  a 
story  which  was  printed  in  that  paper 
in  October,  1894.  The  article  in  ques- 
tion was  in  reference  to  the  thett  of 
about  $1,100  at  St.  Mary's  Hospital. 
Arnold  was  a  patient  and  accused  of  the 
theft.  The  St.  Louis  papers  and  the 
Evansville  journal  printed  the  story. 

The  man  who  committed  the  robbery 
was  arrested  at  Charleston,  S.  C,  for  a 
similar  piece  of  work.  Arnold  then 
brought  suit  against  several  St.  Louis 
papers,  and,  it  is  said,  was  awarded 
damages  against  one  of  them.  The 
present  suit  is  the  outgrowth  of  an  ar- 
ticle published  concerning  Arnold  and 
the  robbery. 

Alderman  Louis  Kissinger  has  insti- 
tuted suit  for  $10,000  damages  against 
the  Paterson  (N.  J.)  Sunday  Chronicle, 
naming  as  the  basis  of  the  action  several 
articles  reflecting  on  his  official  honor. 

The  Evansville  (Ind.)  Journal  has 
been  sued  for  $25,000  damages  in  the 
United  States  court.  The  plaintiff  is 
Frank  Arnold,  a  young  man  of  St. 
Louis,  who  claims  to  have  been  dam- 
aged by  a  story  which  was  printed  in 
that  paper  in  October,  1894.  The  arti- 
cle in  question  was  in  reference  to  the 
theft  of  about  $1,100  at  St.  Mary's 
Hospital  on  October  4,  1894. 

John  Hall,  proprietor  of  the  Daily 
News,  Creston,  la.,  and  his  managing 
editor,  Peter  Boeson,  who  had  been  ar- 
rested for  criminal  libel,  were  discharged 
last  week  by  Justice  McKee,  who  held 
that  the  newspaper  men  were  justified 
under  the  evidence,  in  criticising  Sheriff 
Davenport,  who  brought  the  suit.  The 
News  had  said  the  sheriff  was  present  at 


COLLECTION  AGENCY. 


We  collect  subscription  and  advertis- 
ing accounts.    Write  for  particulars. 

American  Publishers' 
Collection  Company, 

Rooms  307-8-9, 
C.  F.  Harper,  114  Nassau  Street, 

T.  H.  Grimlbv,  New  York  City 

Lent's  circus  when  shell  games  were 
run  and  made  no  attempt  to  stop  them. 

The  California  supreme  court  now  an- 
nounces that  the  hearing  in  the  matter 
of  the  contempt  case  of  C.  K.  McClatchy, 
editor  of  the  Bee,  who  was  fined  $500  by 
Judge  Catlin,  ol  the  .Sacremento  superior 
court,  cannot  be  had  till  November,  tak- 
ing its  regular  turn  on  the  calendar. 

The  libel  suit  brought  against  M.  H. 
De  Young,  proprietor  of  the  San  Fran- 
cisco Chronicle  and  J.  V.  Blunt,  his  San 
Diego  correspondent,  by  Dr.  J.  C. 
Hearne,  has  resulted  in  a  verdict  of 
$10,000  and  costs  in  favor  of  the  plain- 
tifl.  The  action  was  brought  to  recover 
$100,000  in  consequence  of  an  article 
written  by  Blunt,  and  published  in  1894, 
which,  Hearne  alleges,  implicated  him 
in  the  murder  of  Amos  J.  Stillwell  at 
Hannibal,  Mo.,  December  29,  1888. 
The  case  will  be  appealed. 

The  Buffalo  News  has  been  sued  by 
Walter  Randall,  of  Nunda,  N.  Y.,  for 
damages  for  libel  in  accusing  him  of 
stealing  a  bicycle. 

The  arguments  on  both  sides  have  now 
been  submitted  to  the  judges  and  a  de- 
cision in  the  famous  suit  of  Governor 
Woodbury  against  the  Rutland  (Vt.) 
Herald  may  be  expected  at  no  distant 
day. 


NEW  enterprises. 

The  Cement  and  Engineering  News  is 
a  new  monthly,  published  at  161  La 
Salle  street,  Chicago.  It  is  devoted  ex- 
clusively to  the  interests  covered  by  its 
name.    William  Seafert  is  the  editor. 

A  new  democratic  paper  has  made  its 
appearance  at  Mobile,  Ala.,  called  the 
Weekly  Journal. 

A  paper  devoted  to  the  interests  of 
sports  has  entered  the  journalistic  field 
at  Vancouver,  Wash.,  entitled  The 
Sport. 

The  Outlook,  a  weekly  embracing  the 
fields  of  literature,  art  and  music,  has 
begun  publication  at  Davenport,  la.  It 
is  edited  and  managed  by  Charles 
Eugene  Banks. 

Frankfort,  Ind.,  has  a  new  paper  in 
the  American  Standard.  Joseph  B. 
Cheadle  is  the  editor. 

The  Daily  Herald  has  been  launched 
at  Warsaw,  Ind.  It  is  edited  by  Erank 
Zimmerman. 

The  Democrat  Publishing  Company 
will  publish  a  new  paper  at  Pikeville, 
Ky  ,  called  the  Pike  County  Democrat, 
Colonel  E.  T.  Humphrey,  of  Morton, 
Va.,  will  be  editor  and  Prof.  Peter  Clay 
business  manager. 

A  new  daily,  the  Bell  County  Pulver- 
izer, has  entered  the  journalistic  field  at 
Temple,  Tex. 

Charles  H.  Rafferty  and  James  E. 
Britton  are  the  editors  of  a  new  paper 
published  at  Glean,  N.  Y.,  called  the 
Sunday  Bee. 

A  Polish  weekly  has  begun  publication 
at  Detroit,  Mich.,  called  Swooboda.  The 
projectors  of  the  new  enterprises  are  a 
stock  company  composed  of  Anthony  M. 
Conus,  president;  Joseph  Nowakowski, 
vice-president;  Peter  J.  Leszczynski,  sec- 
retary.   Dr.  J.  Ilowiecki  is  the  editor. 

Newspaper  Ink  is  a  new  monthly  at 
Kansas  City  devoted  to  newspaper- 
making  and  advertising.  It  is  published 
by  the  Frank  Leake  Company. 


WITH  THE  CLUBS  AND  ASSO- 
CIATIONS. 

The  Negro  Press  Association  of  Mis- 
souri and  Kansas,  composed  of  the 
brightest  colored  minds  in  the  two 
states,  held  their  annual  convention  in 
Kansas  City  as  previously  announced. 
About  thirty  out  of-town  delegates  were 
in  attendance.  They  elected  officers, 
read  essays  and  passed  resolutions. 

The  officers  chosen  for  the  ensuing 
year  were:  President,  Harry  L.  Gra- 
ham, of  the  St.  Joseph  Mirror;  vice- 
presidents:  T.  W.  H.  Williams,  of  the 
Kansas  City  Chief  ;  J.  E.  Page,  of  the 
Topeka  Call,  and  J.  L.  Fleming,  of  the 
St.  Joseph  National  Protest;  secretary, 
George  L.  Fouche,  of  the  Sedalia  Inter- 
national; treasurer,  J.  Silas  Harris,  of 
the  Kansas  City  New  Missouri;  execu- 
tive committee:  J.  L.  Waller,  of  Kansas 
City,  chairman;  Robert  E.  Lee  Bailey, 
of  the  Kansas  City  Baptist  Union;  J.  D. 
Russell,  of  St.  Louis,  and  J.  Dallas  Bow- 
ser, of  Kansas  City;  finance  commit- 
tee: Dr.  J.  R.  A.  Crossland,  of  St.  Joseph, 
chairman;  George  W.  Schultz,  of  Spring- 
field, and  C.  J.  Walker,  of  Kansas  City. 


The  Western  Editorial  Federation, 
covering  all  the  states  west  of  the  Mis- 
sissippi river  to  Colorado,  will  conduct 
an  excursion  of  editors  to  Colorado 
September  14  to  17. 

At  a  recent  meeting  of  Boston  and 
Lynn  newspapers  in  Nahant,  it  was  de- 
cided to  form  a  Massachusetts  Press 
Club,  to  comprise  the  active  newspaper 
men  of  the  state,  and  the  new  club  was 
launched  by  the  appointment  of  a  com- 
mittee of  three,  who  are  to  perfect  the 
preliminary  arrangements  and  report  at 
a  meeting  which  will  be  duly  announced 
and  to  which  all  newspaper  men  of  the 
state  will  be  invited. 


The  Minnesota  Editorial  Association 
contemplates  a  visit  to  Milwaukee  dur- 
ing the  present  summer.  H.  P.  Hall, 
of  St.  Paul,  one  of  the  oldest  members 
of  the  organization,  will  probably  go 
over  the  ground  of  the  excursion  in  ad- 
vance, to  make  hotel  and  other  arrange- 
ments. 


SILVER  IN  PHILADELPHIA. 

It  seems  as  if  the  public  at  large  never 
displayed  so  deep  an  interest  in  politics 
as  it  does  this  year.  At  no  former  time 
have  the  people  taken  such  pains  to 
absorb  printed  matter  connected  with 
political  questions. 

Here  and  there  are  journals  whose 
utterances  on  this  great  subject  of  the 
hour  become  so  important  to  the  com- 
munity that  decided  gains  are  noted  in 
the  extent  of  the  issue,  with  most  of  the 
established  dailies  in  the  large  cities 
supporting  the  "sound  money"  plat- 
form, the  ground  for  the  "free  silver" 
papers  is  wide  indeed. 

Harrington  FitzGerald,  publisher  of 
the  Philadelphia  Item— to  whom  a  happy 
countenance  is  usual — is  specially  elated 
at  present  over  the  way  in  which  the 
Item's  support  of  the  Bryan  ticket  has 
been  received.  The  Item  was  the  only 
daily  in  Philadelphia  to  support  the 
Bryan  ticket,  and  Mr.  FitzGerald  re- 
ports a  gain  of  i,oco  copies  per  day  in 
the  circulation.  A  larger  increase  per 
day  is  confidently  looked  for. 


EDITOR  RECOVERS  $50  FOR 
SLANDER. 

John  T.  O'Brien,  editor  of  the /^wf/j^^w 
County  Dispatch,  published  in  the  Town 
of  Union,  N.  J.,  in  an  editorial  printed 
two  years  ago  criticised  the  action  of 
Councilman  Ambruster,  who  was  in- 
strumental in  effecting  a  settlement  lor 
a  man  whose  child  was  killed  by  a  trol- 
ley car.  The  father  received  $375.  This 
sum  O'Brien  declared  was  inadequate. 
Councilman  Ambruster  was  offended, 
and,  meeting  O'Brien,  called  him  a  liar 
and  a  thief.  O'Brien  sued  Ambruster 
for  slander  in  the  County  Circuit  Court. 
A  jury  has  now  returned  a  vertiict 
awarding  O'Brien  $50  damages. 
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ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


Tried  All  Others 

But  found  no  paper 
equal  to  the 

PHILADELPHIA 


ITEM 


Hardly  Supply  the  Demand 


LETTER  FROM  LEVI  &  JOSEPH,  OPTICIANS 

Philadelphia,  June  5,  1896. 
Business  Managers  THE  ITEM  : 

Gentlemen — We  take  pleasure  in  informing  you  that  we 
have  suited  3,000  persons  in  eye-glasses  in  the  past  month 
through  having  our  ad  in  the  Personals  of  the  Philadelphia 
Item.  We  have  tried  all  other  daily  papers  but  have  found 
none  of  them  to  give  as  large  a  return  as  The  Item.  In  fact, 
since  we  have  used  your  paper,  we  can  hardly  supply  the 
demand. 

We  shall  continue  advertising  in  The  Item,  and  can 
recommend  it  for  being  the  best  advertising  medium  in 
Philadelphia. 

Levi  &  Joseph, 
Watches,  Jewelry,  Optical  Goods,  etc., 

No.  711  Sansom  Street,  Philadelphia. 


THE 
MOST 
FOR  THE 
MONEY 


THE  S.  C  BECKWITH 
SPECIAL  AGENY, 

Sole  Agents  Foreign  Advertising, 
Tribune  Building,  New  York. 

"The  Rookery,"  Chicago. 


MORE  KANSAS  CITY  CHANGES. 

Since  Mr.  Bunker's  retirement  from 
the  business  management  of  the  Kansas 
City  Journal  rumors  of  changes  in  the 
force  have  abounded. 

Manager  Hal  Gaylord  is  reported  as 
saying  to  a  reporter  that  Dr.  Edwords 
was  gradually  relinquishing  the  arduous 
duties  of  his  exacting  position  on  ac- 
count of  overwork  and  ill  health.  Mr. 
Craig,  one  ol  the  editorial  writers,  is 
acting  managing  editor.  Harvey  Flem- 
ing, the  JournaP s  Washington  corre- 
spondent, may  be  brought  on  to  join  the 
local  staff  for  the  summer. 


MINOR  NOTES. 
Copeland  &  Day  are  to  discontinue 
the  American  edition  of  the  London 
Yellow  Book,  as  its  popular  vogue  seems 
to  have  declined  since  Aubrey  Beardsley 
left  it  for  the  Savoy.  The  Savoy  begins 
a  new  volume  with  its  July  number,  and 
will  henceforth  be  published  monthly, 
instead  of  quarterly. 

The  Morning  Post  of  Joliet,  111.,  cele- 
brated the  completion  of  its  first  year  by 
issuing  a  twelve-page  number. 

C.  N.  Gaumer,  for  over  thirteen  years 
the  editor  of  the  Mansfield  (O.)  Shield, 
has  resigned.  Orwell  C.  Riddle  succeeds 
as  editor;  Arthur  J.  Brown  is  city  editor 
and  Clifford  C.  Doran  is  business  man- 
ager. Mr.  Gaumer  has  disposed  of  his 
proprietary  interest  in  the  paper. 


RECENT  INCORPORATIONS. 

The  Sun  Printing  Company  of  Tor- 
onto has  been  incorporated  with  a  cap- 
ital stock  of  $10,000.  The  company  is 
composed  of  C.  A.  Mallory,  J.  L.  Hay- 
cock, George  Wrigley,  Mrs.  George 
Wrigley  and  George  Weston  Wrigley. 

The  Industry  Publishing  Company  of 
Oakland,  Cal.,  has  been  incor- 
porated with  a  capital  of  $3,000  of 
which  $1,280  has  been  subscribed.  P. 
B.  Preble,  J.  M.  Moore,  J.  A.  Hen- 
nessy,  J.  C.  Butner  and  R.  E.  Bush  are 
the  subscribers. 

LIFE  INSURANCE. 


"THESE 

ARE 

HARD 

times 
and 

I'LL 

SEE 

about 
it 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Life  Insurance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  re 
cently. 

"'liiete  are  hard  times"  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never"  is  again  emphasised. 


Send  your  age,  secure  rates  and  insure  now. 

^"^BERKSHIRE 

Life  Insurance  Company, 

OF  MAS3ACHUSKTTS, 

GEO.  W.  ENGLISH,  Manager, 
NEW  YORK   AND   NEW  JERSEY  State 

AOBNCIBS, 

»S3  Broadway.  NEW  YORK. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


The  Goss  Perfecting  Press 


The  above  cut  represents  the  GOSS  PATENTED  STRAIGHT-LINE  COMPOUND  PRESS, 
which  is  in  itself  a  marvel  of  ingenuity,  comprising  a  number  of  presses  so  conbtructed  that  one 
machine  will  produce  a  product  up  to  24  or  48  pages  according  to  its  size  in  one  operation.  The 
different  webs  are  printed,  assembled,  placed  in  register,  and  are  associated  without  the  use  of  any 
mechanism,  thus  insuring  speed,  the  mo<.t  essential  part  in  fast  newspaper  presses. 

The  floor  space  occupied  is  reduced  to  a  minimum  in  comparison  to  others  heretofore  con- 
structed, while  the  output  is  materially  increased. 

The  construction  and  operation  is  fully  covered  by  Letters  Patent,  owned  by  this  company. 
Patented  and  manufactured  by  the 

GOSS  PRINTING  PRESS  COMPANY, 

i6th  Street  and  Ashland  Avenue,  Chicago,  Iu. 


MISCELLANEO  US. 


IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau,  Cbdar  and  Libhrtv  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  (or  the  Storage  foi 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 

TRAVEL. 

No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

Z%  hours.  New  York  to  Buffalo ;  9)^  hours.  New 
York  to  Niagara  Falls  ;  24  hours,  New  York 
to  Chicago;  21 hours.  New  York  to  Cin- 
cinnati ;  29X  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 


SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
carefiil  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  ot 
the  latest  design  and  construction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  Is  the  •■  Standar 
Railway  of  America," 
S.  M.  PREVOST.  R.  WOOD, 

G*n.  Sfattagtr.  Gen.  Pott.  Agent . 


Send  for  particulars  about  the 

T  INOTYPE  INGOT 

^  CASTING  MOULD 


SAVE  TIME,  MONEY  AND  SPACE. 

Made  in  two  styles,  A  and  B. 
Style  A,  48  Ingots  cast  by  one  pouring. 
"    B  has  compartments  for  96  ingots. 
Floor  space,  28  x  48. 

MANUFACTURED  BY 

F.   WESEL  MFG.  CO., 
82  &  84  Fulton  Strhbt,  New  York. 

EDITORIAL  HELPS. 

DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID: 

"The  Hotel  (Vbrld  hus  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  j8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 

WE  HAVE  ITl 

The  Modern  Press  Clipping  Bureau 

in  its  fullest  development. 

Every  state  closely  covered. 

All  publications  received  direct  from  publishers. 

Most  thoroughly  trained  Readers. 

Lowest  Rates,  $1  per  month  and  upwards. 

Our  patron?  *y  we  do  the  best  work. 

UNASKED- FOR  PRAISE. 
From  the  Clothier  and  Furnisher,  New  York: 
'*  We  are  taking  clippings  from  three  bureaus, 
but  your  service  is  &r  ahead  of  all  the  rest." — 
R.  W.  Ashcroft.  Editor. 

GIVE  US  A  TRIAL  ORDER. 
The  CHICAGO  PRESS  CLIPPING  BUREAU 
Theo.  Wiesb,  Mgr.,  36  La  Salle  St.,  Chicago. 
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DAVIS  MATRIX  DRYER. 

{Patented  in  United  States  and  England.) 


KND  VIF.W, 
SHOWING  SHIPPER. 

Beats  any  dryer  on 
the  market,  both  in 
time  saved  and  in 
simplicity  of  con- 
struction. Average 
time  of  matrix  in 
dryer,  10  seconds. 

Has  been  in  con- 
stant use  in  Boston 
GI.OBK  Stereotype 
department  for  two 
years.  See  what  the 
GLOBE  says : 

THE  GLOBE,  Daily  and  Sunday. 

Boston,  March  2,  1895. 

Dear  Sirs  : — We  have  used  the  Davis  Matrix  Dryer  for  two  years;  and  it  has  given 
us  perfect  satisfaction.    It  never  gets  out  of  order,  and  is,  in  our  opinion,  far  superior  to  any 
other  matrix  dryer  in  the  market,  as  it  is  exactly  in  our  hne.    Yours  sincerely, 
To  F.  Wesel  Mfg.  Co.,  CHARLES  H.  TAYLOR.  Jr., 

82  and  84  Fulton  St.,  New  York.  Business  Manager, 

For  price  and  infor-  WfRQlHT      M  C  C\      82  and  84  Fulton  Street, 

mation  apply  to  VVl^OJ^X^    iVl  1  VJ.  New  York 

We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 
No.  156  Fulton  Street,  New  York. 


TJ  F.  McCAFFERTY,  ELECTROTYPER, 
^  ^"  42  AND  44  Bond  Street, 

FRANK  LESLIE  BUILDING,  N«W  York. 


HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St.,  and  20  Bcekman  St.,  N.  Y. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


4,000  LINOTYPES 
IN  USE. 


No  Distribution. 
No  Old  Type. 
No  Teams. 


CAPACITY,    2>,(iOO    TO   9^000  EMS 
PER  HOUR. 


THE  LINOTYPE  il.V.S  NO  RIVAL. 

Compare  the  ONE  MAN  records  of  the  Linotype 
with  the  "team"  records  of  type-setting  machines. 
USED  BY  LEADING  BOOK  PUBLISHERS. 

MERGENTHALER  LINOTYPE  CO., 


PHILIP  T.  DODGE.  Prtsidtnt  and  Central  Manager 


Tribune  Building,  NEW  YORK  CITY. 


"STANDARD   LINOTYPE  METAL" 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughotit  the  United  StatM,  and 
also  by  The  Mergenthaler  Linotype  Company.  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  Lowenstein  &  Bro.,  Proprietors. 
Telephone,  1140  i8th  Street.  Thirteenth  Avenue  and  20th  Street,  NEW  YORK,  U.  S.  A. 


SCOTT    ORIGINAL  THREE  TIERED  PRESS 


Original 
Straight 
Run. 


New  York  Office,  Times  Building. 
Chicago  Office,  Monadnock  Block. 
St.  Louis  Office,  Security  Building. 
Boston  Office,  Carter  Building. 


WALTER  SCOTT  &  CO., 

PLAINFIELD,  N.  J. 


SUBSCRIBE  NOW 
AND  GET  THE 
FOURTH  ESTATE 
FOR  $2  A  YEAR. 

Subscriptions  may  be  dated  back  to  begin  at  any 
desired  time,  without  additional  cost. 

THE  LOVEJOY  CO.,      Established  1853. 

ELECTROTYPERS 

and  mannfacturers  ol  Electrotype  Machinery, 
444-446  Pearl  Street,  New  York, 

TF  yon  use  ELECTROS  send  to  CRASKE  for 
prices.   Superior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE,  45  &  47  Rose  St.,  N.  Y. 

NEWS  PAPER— Rolls  or  sheeu.  First  quality . 
Write  A.  G.  ELLIOT  &  CO..  Phila..  Pa. 


A  LUCRATIVE  LONDON  PAPER. 

The  third  annual  statement  of  the 
company  that  pubhshes  Answers,  a 
London  weekly,  shows  that  for  the  past 
year  the  profits  amounts  to  over  |200,- 
000.  After  paying  the  interest  on  the 
7  per  cent,  cumulative  preference  shares, 
the  directors  recommend  a  final  dividend 
at  the  rate  of  30  per  cent,  per  annum  on 
the  ordinary  shares,  making  Z7.\  per 
cent,  for  the  whole  year,  while  the  sum 
of  nearly  $40,000  is  placed  to  the  reserve 
account.  The  revenue  of  the  company 
from  the  circulation  of  its  publications 
has  increased  from  about  $350,000  to 
about  $500,000,  and  the  advertisement 
revenue  from  about  $70,000  to  nearly 
$90,000. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general, 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 


New  York: 


520-522  AMERICAN  TRACT 
SOCIETY  BUILDING. 


Chicago  : 


17  AND  19  QUINCY 
STREET. 


Philadelphia: 


13  SOUTH  SEVENTH 
STREET. 


THE  FOURTH  ESTATE 

A  NEWSPAPER  FOR  THE  MAKERS  OF  NEWSPAPERS 


NEW  YORK,  THURSDAY,  AUGUST  6,  1896  'w^"^?"  $2  10  CENTS 


ON  A  VAST  SCALE. 


PREPARATIONS  FOR  THE  EVEN- 
ING ALLY  TO  THE  MORN- 
ING JOURNAL. 


The  Name  Has  Not  Yet  Been 
Selected,  Though  it  Will  Prob- 
ably BE  iHE  Evening  Journal — 
Time  of  Starting  Not  Certain, 
But  the  New  Paper  Will  Have 
A  Splendid  Equipment. 

It  has  been  the  policy  of  W.  R.  Hearst, 
proprietor  ol  Ihe  New  York  Journal,  to 
be  luliy  prepared  before  starting  his 
afternoon  paper.  He  means  to  have  it 
a  success  from  the  start,  and  his  plans 
are  on  a  vast  scale. 

The  orders  for  machinery  have  been 
large  enough  to  make  business  unusually 
lively  for  those  who  build  presses  and 
those  who  supply  the  other  mechanical 
wants  of  a  great  paper. 

Six  huge  sextuple  presses  have  been 
ordered  from  R.  Hoe  &  Company 
and  are  now  in  process  ol  completion. 
In  addition  a  monster  color  press  has 
been  ordered.  Mr.  Hearst  does  not  do 
things  by  halves,  as  he  has  shown  with 
the  Journal.  An  evening  journal  with 
a  colored  supplement  would  prove  a 
sensation  in  New  York. 

Belore  the  new  evening  daily  is  started 
everything  needed  will  have  been 
secured,  the  presses,  linotypes,  and 
other  essentials  being  in  working  order. 
This  makes  uncertain  the  time  ot  start- 
ing the  afternoon  paper  which  will  in  all 
probability  be  called  the  New  York 
Evening  Journal. 

The  best  talent  will  be  employed,  in 
the  manner  of  the  Morning  Journal, 
which  is  generous  to  a  marked  degree. 
Indeed  the  suspicion  of  the  starting  of 
an  Evening  Journal  has  saved  many  a 
New  York  hewspaper  man  (rom  a  sum- 
mer of  sadness.  It  means  more  employ- 
ment and  a  raise  all  around  unless  the 
metropohs  is  flooded  with  outside  tal- 
ent. 

Just  how  much  more  room  the  Jour- 
nal will  use  in  the  Tribune  Building  is  a 
question  that  is  interesting  the  other 
tenants. 

Nothing  has  been  recently  said  about 
the  contemplated  new  home  of  the  Jour 
nal,  but  It  is  certain  that  with  its  rapid 
growth  new  quarters  must  be  selected 
sooner  or  later. 

Veiled  hints  that  have  appeared  now 
and  then  that  Mr.  Hearst  was  growing 
tired  of  his  New  York  enterprise,  absurd 
to  those  who  have  watched  his  metro- 
politan successes,  will  probably  cease 
when  it  is  undei stood  upon  what  a  scale 
he  is  planning  for  other  worlds  to  con- 
quer. His  outlay  for  the  new  evening 
paper  mounts  into  the  hundred  thou- 
sands of  dollars,  and  he  certainly  would 
not  sfjuander  them  if  he  had  any  idea  of 
quitting. 

The  truth  is  that  he  is  not  that  sort 
and  that  he  has  every  reason  to  be  sat- 
isfied with  the  progress  of  the  morning 
Journal  and  the  luture  of  the  evening 
edition.  * 


NEWS  FROM  CHATTANOOGA. 

Rumors  have  been  in  circulation 
lately  that  the  free  silver  leaders  intend 
to  have  a  morning  daily  in  Chattanooga, 
claiming  that  they  need  stronger  repre- 
iientation  in  that  city.  Another  report 
is  that  a  new  afternoon  paper  ot  an  in- 
dependent character  is  soon  to  make  its 
aopearance.  It  has  also  been  predicted 
that  the  Fresi  will  be  revived. 


DEWEY  LEAVES  MORSE. 

An  Important  Change  in  the  Old 
J.  H.  Bates'  Agency. 

John  C.  Dewey,  who  is  known  to 
many  publishers  in  connection  with  the 
advertising  of  Beecham's  Pills  and  much 
more  of  the  best  known  advertising  ot  the 
period,  has  resigned  his  responsible  posi- 
tion with  the  Lyman  D.  Morse  Agency, 
New  York.  He  will  shortly  establish  him- 
self in  business  as  an  advertising  agent 
on  his  own  account. 

Mr.  Dewey  became  connected  with 
the  old  advertising  agency  of  J.  H. 
Bates  in  1883.  He  has  occupied  very 
responsible  positions  with  that  agency 
and  its  successor,  the  Bates  &  Morse 
Agency,  which  was  changed  later  to  the 
Lyman  D.  Morse  Agency. 


UNITED  PRESS  TITLE  CHANGED. 

The  change  in  the  title  of  the  United 
Press,  exclusively  announced  in  The 
Fourth  Estate  last  week,  and  the 
federation  of  the  various  press  associa- 
tions allied  to  the  United  Press,  have  been 
accomplished.  The  beautiful  "gates 
ajar  "  entrance  to  the  New  York  offices 
is  now  adorned  with  gilt  letters  spelling 
"  The  United  Associated  Presses — New 
England  Associated  Press,  Southern 
Associated  Press  and  Western  Associated 
Press." 


SENDING  PICTURES  BY  WIRE. 


A  Perplexing  Problem  Claimed  to 
Have  Been  Solved. 

Dr.  Frank  M.  Close,  of  Oakland,  Cal., 
claims  to  have  perfected  a  machine  by 
means  of  which  pictures  or  scenes  may 
be  transmitted  by  a  wire.  The  ap- 
paratus closely  resembles  in  principle 
the  telephone. 

Dr.  Close  claims  to  have  discovered  a 
properly  of  light  which  he  calls  the 
thermal  ray.  None  of  the  seven  colors 
have  any  effect  upon  a  thermometer,  but 
at  a  certain  distance  beyond  the  red  ray 
the  mercury  rose  very  rapidly.  He  then 
passed  a  magnetic  needle  along  the 
spectrum  and  found  at  a  certain  distance 
beyond  the  violet  ray  an  electric  ray  or 
an  electric  division  of  the  light  ray. 

The  telescope,  as  he  calls  it,  is  as  yet 
in  a  crude  state,  but  if  the  doctor's 
claims  are  verified  his  invention  will  be 
of  the  deepest  interest  to  newspapers 
since  they  make  illustration  so  important 
a  part  of  the  dissemination  of  intel- 
ligence. 

ANOTHER  KANSAS  CITY  PAPER. 

The  Kansas  City  Daily  Tribune,  a  new 
republican  daily,  has  appeared.  It  is  a 
four-page  paper  and  is  devoted  exclu- 
sively to  local  news  and  is  published  by  the 
Tribune  Publishing  Company,  of  which 
Gieer  Brothers  and  E.  R.  Callender  are 
the  principal  stockholders. 


MAY  MEAN  MUCH. 


NEW  CABLE  TO  FRANCE  PROM- 
ISES REDUCED  RATES  FOR 
FOREIGN  NEWS. 


The  Line  Will  Run  Within  a  Year 
From  Brest  to  New  York— Carry- 
ing Capacity  to  be  Doubled — 
The  Cable  is  Now  Being  Built 
AND  Will  be  Ready  to  Lay  Next 
Spring — Is  Bennett  Interested  ? 

A  new  transatlantic  cable  between 
France  and  America  is  to  be  in  operation 
within  twelve  months.  It  will  be  a  great 
stimulus  to  international  trade,  and  will 
be  of  especial  advantage  during  the 
forthcoming  French  exhibition  to  news- 
paper men  and  others  in  communicating 
with  the  United  States.  The  new  line 
will  double  the  carrying  capacity  of  the 
present  direct  cables,  and  it  is  expected 
that  the  press  rates,  as  a  consequence, 
will  be  lowered. 

The  French  end  will  be  at  Brest,  and 
the  American  end  at  New  York.  The 
manufacture  of  the  cable  is  already  well 
under  way,  and  its  3,000  miles  of  wire- 
wound  coil  will  be  ready  for  laying  next 
spring.  The  line  will  nowhere  touch 
British  soil.  It  is  entirely  a  French  en- 
terprise, and  is  to  be  under  state  control, 
receiving  a  subvention  of  800,000  francs 
a  year  for  thirty  years  for  the  laying 
down  and  repair  of  the  cable,  which 
amounts  to  about  3  per  cent,  on  the 
estimated  cost.  Many  are  asking  if 
James  Gordon  Bennett  is  in  the  deal. 


THE  EXPECTED  NEW  SILVER 
DAILY  IN  CHICAGO. 


Large  Capital  Stock — Rumors  of 
Ownership— May  Not  Appear. 

The  contemplated  Chicago  paper  to 
be  called  the  Enquirer,  expected  to 
appear  within  twenty  five  days,  may  not 
materalize.  The  capital  stock  was  to 
be  $1,000,000,  all  of  which  was  said  to 
be  in  sight,  thought  none  had  been 
subscribed. 

When  the  regular  democratic  organ 
bolted  the  platform  it  was  decided  to 
issue  the  Enquirer.  The  backers  of  the 
new  enterprise  called  on  P.J.  Devlin  and 
asked  him  to  design  a  head  and  have  it 
copyrighted. 

Mr.  Devlin  said  the  paper  would 
be  issued,  but  refused  to  say  who  the 
editors  would  be.  Of  the  men  back  of 
the  Enquirer,  Mr.  Devlin  said,  some 
were  Chicago  men  and  some  were  from 
other  cities  east  and  west.  It  was 
denied  that  John  R.  McLean  would  be 
interested  in  the  paper.  On  the  other 
hand  it  was  asserted  that  it  would  be 
essentially  his  and  that  it  would  use  sim- 
ultaneously the  same  free  silver  matter 
that  appears  in  the  Cincinnati  Enquirer. 

A  story  has  been  telegraphed  over  the 
country  to  the  effect  that  W.  R.  Hearst, 
proprietor  of  the  New  York  Journal, 
was  behind  the  Chicago  scheme,  but 
this  is  positively  denied  in  the  Journal 
office. 

The  very  latest  information,  however, 
is  that  the  Chicago  Enquirer  can  not  be 
started  as  it  seems  impossible  to  secure 
the  mechanical  necessities  in  time  to 
make  the  paper  of  any  value.  Every 
effort  has  been  made  to  get  the  sort  of 
presses  wanted,  but  in  vain.  The  paper 
was  to  be  equal  to  its  rivals  in  size,  but 
it  was  impossible  to  get  a  complete 
plant  before  the  elections. 
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ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


TRIED  ALL  OTHERS 

But  found  no  paper 
equal  to  the 

PHILADELPHIA 

ITEM. 

Can  Hardly  Supply  the  Demand. 


LETTER  FROM  LEVI  &  JOSEPH,  OPTICIANS 

Philadelphia,  June  5,  1896. 
Business  Managers  THE  ITEM  : 

Gentlemen — We  take  pleasure  in  informing  you  that  we 
have  suited  3,000  persons  in  eye-glasses  in  the  past  month 
through  having  our  ad  in  the  Personals  of  the  Philadelphia 
Item.  We  have  tried  all  other  daily  papers  but  have  found 
none  of  them  to  give  as  large  a  return  as  The  Item.  In  fact, 
since  we  have  used  your  paper,  we  can  hardly  supply  the 
demand. 

We  shall  continue  advertising  in  The  Item,  and  can 
recommend  it  for  being  the  bkst  advertising  medium  in 
Philadelphia. 

Levi  &  Joseph, 
Watches,  Jewelry,  Optical  Goods,  etc., 

No.  711  Sansom  Street,  Philadelphia. 


THE 
MOST 
FOR  THE 
MONEY 


THE  S.  C.  BECKWITH 
SPEf lAL  AGENCY, 

Sole  Agents  Foreign  Advertising, 
Tribune  Building,  New  York. 

"The  Rookery,"  Chicago. 


A  NEW  USE  FOR  ONYX. 


It  is  Proposed  as  a  Substitute  1  or 
Lithographic  Stone. 

The  onyx  deposits  of  Utah  are  being 
made  to  serve  a  new  purpose  and  are 
to-day  the  foundation  of  a  new  process 
that  J.  C.  Weaver  has  christened  "onog- 
graphy. "  The  inventor  promises  to 
make  it  the  basis  for  a  new  art  and  a 
new  industry  in  Utah,  and  to  finally  make 
it  take  the  place  of  the  old  lithographic 
stone. 

Discussing  the  invention,  Mr.  Weaver 
said  "  that  the  work  that  is  capable  of 
being  done  upon  the  onyx  is  astonishing, 
and  its  possibilities  hard  to  estimate. 
Not  only  may  cuts  and  illustrations  be 
prodi'ced,  but  the  onyx  can  be  chem- 
ically engraved  and  embellished  in  any 
form  that  has  been  found  impracticable 
through  the  use  of  the  stonecutter's 
chisel." 


TROUBLE  IN  WASHINGTON. 

Charles  G.  Conn,  proprietor  of  the 
Washington  Times,  has  had  warrants  is- 
sued for  the  arrest  of  Hobart  Brooks, 
proprietor  of  the  National  Capital,  and 
Marshall  Gushing,  its  editor,  charging 
them  with  criminal  libel. 

Theailegation  was  that  there  werepub- 
lished  in  the  paper  two  letters  purport- 
ing to  have  been  written  by  Mr.  Conn  to  a 
prominent  silver  leader,  ofTering  the 
Times's  support  to  the  silver  advocates 
lor  a  consideration. 

The  politician  was  alleged  to  have  re- 
plied stating  that  he  must  decline  offer 
of  space  in  the  Times,  and  that  "  we  are 
not  buying  up  newspapers."  Two  days 
later,  it  was  alleged  in  the  Capital,  the 
Times  came  out  with  a  denunciation  of 
free  silver  and  upholding  the  gold  stand- 
ard. The  hearing  will  take  place  next 
week. 


COLORED  EDITORS  COMBINE. 


A  HORRIBLE  EXPERIENCE. 


Sufferings  of  Ora  Melton,  Corre- 
spondent OF  THE  Jacksonville 
Times-Union,  in  a  Cuban  Dungeon. 
The  citizens  of  Jacksonville,  Fla.,  are 
greatly  excited  over  the  continued  im- 
prisonment of  Ora  Melton  in  Fort  Ca- 
banas, Cuba.  Melton  is  the  accredited 
representative  of  the  Jacksonville  Times- 
Union.  In  addition  to  the  anxiety  of 
Jacksonville  the  people  of  Key  West  are 
wrought  up  over  the  outrage  to  the 
newspaper  man.  It  will  be  remem- 
bered that  Melton  was  among  the  pas- 
sengers of  the  Competitor,  which  was 
captured  while  attempting  to  land  fili- 
busters  in  Cuba.  He  was  not  bearing 
arms,  but  was  acting  as  a  war  corre- 
spondent. Melton,  with  the  other  pris- 
oners captured  on  the  Competitor,  is 
confined  in  the  military  fortress  of  Ca- 
banas, at  the  entrance  to  Havana  har- 
bor, in  a  little  dark  cell  reeking  with 
filth  and  vermin  and,  as  if  to  add  to  the 
horror  of  their  situation,  a  drain  runs 
through  the  room,  breeding  pestilence 
and  death. 

Twenty  other  prisoners  of  all  colors 
and  nationalities,  and  accused  of  every 
crime  in  the  decalogue,  are  also  huddled 
together  within  the  narrow  confines  of 
the  cell,  and  if  reports  received  here 
lately  are  correct  a  leper  has  been 
thrown  into  the  dungeon  to  increase  the 
diseases  ot  the  other  prisoners. 

The  people  ol  Key  West  have  peti- 
tioned Secretary  Olney  to  act,  and  they 
forwarded  this  petition  to  T.  T.  Stock- 
ton, general  manager  of  the  limes- 
Union,  tor  transmission  to  Washington. 

With  the  petition  Mr.  Stockton  in- 
cludes a  letter  to  the  Secretary  of  State 
saying: 

"Iteeldeep  interest  in  Melton  as  he 
went  to  Cuba  as  the  correspondent  of  the 
Times-  Union.  He  had  no  intention  of 
serving  in  the  army  of  the  insurgents, 
but  simply  desired  to  get  within  their 
lines  to  furnish  reliable  news  as  to  the 
situation  in  Cuba.  1  furnished  the  young 
man  credentials  as  the  representative  of 
the  Times  Union,  and  these  credentials 
he  should  have  had  on  his  person  when 
arrested  by  the  Spaniards. 

"Under  these  circumstances  it  seems 
to  be  very  hard  for  Melton  to  be  com- 
pelled, first  to  undergo  the  mental  tor- 
ture caused  by  a  death  sentence,  and 
then,  that  sentence  having  been  sus- 
pended, to  endure  for  months  ihe  hor- 
rors of  an  overcrowded  Spanish  prison. 

"  I  do  not  see  that  Melton  is  more  culp- 
able than  Artist  Dawley  of  Harper's 
Weekly,  or  the  correspondents  ot  the 
New  York  papers  who  fell  under  the 
displeasure  of  the  Spaniards. 


THE  BOSTON  STANDARD. 


Affairs  of  the  Late  A.  P.  A.  Organ 
in  Hands  of  a  Receiver. 

The  Boston  Daily  Publishing  Com- 
pany, publisher  of  the  late  Standard,  the 
A.  P.  A.  organ,  has  gone  into  the  hands 
of  a  receiver.  This  action  was  taken  in 
the  Superior  Court  last  week  Ijy  Judge 
Richardson  in  the  bill  in  equity  which 
was  brought  by  John  Soley  of  Chelsea 
against  the  corporation.  Soley  is  a 
creditor  of  the  concern  to  the  amount  of 
$3,000  for  money  loaned.  He  alleged 
that  the  assignment  was  not  legal,  as  a 
majority  of  the  creditors  did  not  assent 
to  it.  To  prevent  the  property  from  be- 
ing wasted  a  receiver's  appointment  was 
asked  for.  The  property  is  alleged  to  be 
ot  the  value  of  $60,000,  and  the  liabilities 
to  amount  to  $80,000. 

There  was  no  objection  from  those 
present  to  the  appointing  of  Burton  H. 
DeWolff  as  receiver,  and  the  court  de- 
cided upon  appointing  him,  ordering 
him   to   furnish  a  bond  for  $50,000. 

It  is  rumored  that  ex  Governor  Brown 
of  Rhode  Island  is  negotiating  for  the 
paper  with  the  view  of  making  it  a  silver 
organ. 


RESUMES  PUBLICATION. 

The  Kentucky  Demokrat,  Covington, 
Ky.,  resumed  publication  last  week. 


PROSPEROUS    EVENING  PAPER. 


New  York  Mail  and  Express  Is 
Meeting  with  Deserved  Success. 

The  New  York  Mail  and  Express  is 
holding  its  head  high  these  days.  There 
is  an  air  of  prosperity  about  the  paper 
pleasing  to  people  who  like  to  see  hard 
work  rewarded.  The  advertising 
columns  of  the  Mail  and  Express,  even 
in  this  dull  season,  are  well  filled  with 
high  class  ads,  while  the  news  columns 
continue  as  clean  and  "  up  to  date"  as 
ever.  It  is  really  a  surprise  to  compare 
one  of  last  year's  with  one  of  correspond 
ing  date  of  this  year.  The  increase  in 
advertising  is  startling  and  must  be  a 
source  of  the  greatest  gratification  to  the 
publisher,  R.  E.  A.  Dorr. 

His  continuous  labors  have  not  been 
in  vain,  the  ratio  of  increased  advertising 
and  circulation  being  very  large.  It  pays 
to  work  hard  when  one  can  count  re- 
sults in  big  figures,  and  it  is  just  this  that 
Mr.  Dorr  can  do. 

The  editorial  columns  of  the  Mail  and 
Express  are  attracting  wide  attention, 
for  they  are  clear  and  forcible,  the  sort 
that  make  men  think.  R.  V.  Alex- 
ander is  doing  splendid  work  in  his 
sanctum.  There  is  little  of  the  brass 
band  about  these  editorials,  though  they 
form  a  proctssion  of  persuasive  reason- 
ing that  makes  them  a  great  power. 

A  prominent  advertiser  who  has  only 
recently  started  using  the  columns  of  the 
Mail  and  Express,  in  talking  about  his 
move,  says: 

"  I  want  to  attract  the  attention  of  the 
women,  and  I  find  I  can  do  it  in  the 
Mail  and  Express.  It  suits  both  their 
leisure  and  convenience.  The  woman, 
even  if  she  does  prefer  the  morning 
paper,  often  misses  it  as  it  goes  down 
town  to  the  business  office  o?  her  hus- 
band, who  brings  back  the  Mail  and 
Express. ' ' 


PUBLISHING  FIRM'S  TROUBLE. 


Howard  Lockwood  &  Co.  in  the 
Hands  of  a  Receiver. 

Justice  Stover  of  the  Supreme  Court 
has  appointed  George  Maslin  receiver 
of  the  firm  of  Howard  Lockwood  & 
Co.,  publishers  at  Bleecker  and  West 
Broadway,  New  York,  in  a  suit  brought 
by  William  Pinkney  Hamilton,  manag- 
ing partner,  against  Mrs.  Carrie  Alers- 
Hankey,  the  other  partner,  widow  of 
Howard  Lockwood,  founder  of  the 
business,  to  dissolve  the  copartnership. 
William  G.  Choate  has  been  appointed 
referee  to  determine  the  interests  of  the 
two  partners. 

The  partnership,  it  is  stated,  is  per- 
fectly solvent  and  has  large  assets.  The 
business  was  started  by  Mr.  Lockwood 
in  1872.  Mr.  Hamilton  became  a 
partner  on  July  I,  1886,  and  after  the 
death  of  Mr.  Lockwood  Mrs.  Lockwood 
took  his  place  as  partner.  She  after- 
ward went  to  Europe,  and  about  a  year 
ago  married  Lionel  Alers-Hankey  in 
London.  On  June  30  Mr.  and 
Mrs.  Alers-Hankey  filed  articles  of 
incorporation  of  Howard,  Lockwood 
&  Co.,  with  a  capital  stock  of 
$100,000,  in  which  Mr.  Hamilton's 
name  did  not  appear,  but  the  business 
has  since  continued  under  the  firm 
name.  The  firm  published  the  Paper 
Trade  Journal,  ihe  American  Statifiner, 
the  American  Bookmaker,  the  American 
Mail  and  Export  Journal,  trade  direc- 
tories, etc. 


MIGHT  COMPEL  SUSPENSION. 

The  Fall  River  Daily  Globe  Publish- 
ing Company  and  the  Taunton  Evening 
News  are  named  among  139  Massa- 
chusetts corporations  that  have  not  made 
their  returns  to  the  state  tax  commis- 
sioner, as  the  law  required  them  to  do, 
for  the  past  year.  The  court  is  asked 
to  order  these  corporations  to  forfeit  2 
per  cent,  of  their  capital  stock,  and  to 
enjoin  them  from  doing  business  until 
they  shall  have  made  the  required  re- 
turns. 


MASSACHUSETTS  ENTERPRISE. 

The  Worcester  daily  Evening  Gazette 
has  a  new  management,  with  David 
B.  Howland,  formerly  of  the  Rutland 
(Vt. )  Herald,  in  charge  of  the  editorial 
department.  The  paper  has  the  number 
of  its  columns  increased  from  six  to  seven 
on  a  page.  Large  additions  have  been 
made  to  mechanical  equipment  and  it  is 
very  greatly  improved  in  every  respect. 


There  are  nearly  300  newspapers  in 
the  United  States  devoted  to  the  in- 
terests ot  the  colored  race.  One  hun- 
dred and  thirty  two  of  them  are 
represented  in  New  York.  In  order  to 
strengthen  themselves  the  papers 
have  formed  the  Afro- American  Associa- 
ted Press. 

The  object  of  the  association  will  be 
to  furnish  to  all  newspapers  such  items 
of  news  as  will  benefit  the  negro  race. 
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CONVENTION  COSTS. 


IMMENSE  SUMS  EXPENDED  TO 
GET  THE  NEWS. 


Tklegraph  Tolls  a  Great  Item — 
How  THE  Great  Newspapers 
Spend  Money  to  Properly  Cover 
These  Very  Important  National 
Events  —  Figures  of  Intj-rest 
Though  they  are  Approximate. 

Probably  very  few  people  among  the 
millions  who  have  read  during  the  past 
six  weeks  the  newspaper  reports  and 
the  telegraph  bulletins  recordnig  and 
describing  the  proceedings  and  sur- 
roundings of  the  three  national  political 
conventions  have  even  the  most  in- 
adequate notion  of  the  money,  brains, 
labor  and  thought  which  have  gone  into 
the  columns  of  type  which  have  given 
them  entertainment,  intormatiou  and 
various  emotions. 

The  expenses  of  the  leading  news- 
papers of  the  country  at  a  national  con- 
vention are  an  abnormal  item  in  their 
accounts,  says  the  New  York  Mail  and 
Express.  Most  ol  it  must  bi  put  down 
to  profit  and  loss.  Sometimes  a  news 
paper  may  profitably  expend  large  sums 
of  money  lor  a  feature  ot  news,  either 
because  it  is  exclusive  and  so  gives  it 
prestige  and  an  increased  circulation,  or 
because  it  may  be  of  a  character  which 
will  attract  advertising. 

But  neither  of  these  rewards  can  be 
estimated  as  a  possible  compensation  to 
the  publishers  of  a  newspaper  lor  the 
amount  of  expense  they  incur  in  the 
proper  reporting  and  description  ol  a 
national  convention.  It  is  a  necessary 
task;  it  must  be  done  well;  the  public 
demands  full,  incisive  and  analytical 
treatment  by  expert  political  writers; 
each  newspaper  strives  to  print  a  better 
tccount  than  any  other. 

There  is  no  profit  to  be  made  out  of 
all  this  expense  in  reporting  a  conven- 
tion by  increased  advertising.  Politi- 
cians do  not,  as  a  rule,  expend  money  in 
advertising  their  wares.  The  theory  is 
that  they  have  nothing  to  sell,  and  if  any 
of  them  do  have  anything  to  sell  it  must 
be  their  conscience  or  their  honor,  and 
the  sale  of  those  articles  is  never  adver- 
tised in  the  commercial  columns  of  the 
newspapers,  although  it  has  more  than 
once  been  made,  without  charjfe,  glar- 
ingly conspicuous  in  the  news  columns, 
in  the  interest  of  the  general  public. 

It  may,  therefore,  be  seen  that  there 
is  no  unusual  profit  to  the  newspapers  in 
these  conventions,  although  their  pub- 
lishers are  put  to  an  abnormal  expense. 

W.  B.  Somerville,  in  charge  of  the 
press  bureau  of  the  Western  Union,  gives 
the  following  estimate  of  the  total  num- 
ber of  words  from  special  correspondents 
alone  telegraphed  by  that  company  to 
all  parts  ot  the  United  States  to  daily 
newspapers: 

Words. 

From  the  St.  Louis  republican  con- 
Tention  3,000,000 

From  the  Chicago  democratic  conven- 
tion   4,000,0c o 

From  the  St.  Louis  populist-silver  con- 
Tentions   1,000,000 

Total  8,ooo,oco 

Now,  the  average  price  per  word  re- 
ceived from  newspapers  for  press  mat- 
ter is  about  six  mills  and  a  fraction. 
This  is  averaging  all  the  day  press 
and  night  press  rates  for  all  distances 
from  Chicago  and  St.  Louis  to  New 
York,  Boston,  Philadelphia  and  nearer 
cities,  like  Cincinnati  and  Cleveland,  or 
to  the  Pacific  coast.  At  this  average 
charge  of  cent  a  word  (under 
the  real  mark)  the  total  charge  to  the 
newspapers  of  the  country  for  mere  tel- 
egraphing over  this  one  company's  line 
would  be,  for  8  000,000  words,  $40,000. 
That  is  a  very  pretty  item  in  itself,  and 
exceeds  the  entire  expenses  of  some 
papers  for  a  whole  year. 

Then  there  is  the  other  company's  bill 
to  count.  The  superintendent  of  the 
Postal  Telegraph  gave  this  estimate  of  the 
number  of  wor4s  to  newspapers  frortj 


.special  corrf  spondents  alone  sent  over 
the  wires  by  his  company: 

.Words. 

From  the  St.  Louis  republican  con. 
vention  2,000,000 

From  the  Chicago  democratic  conven- 
tion  3,500,000 

From  the  St.  Louis  populist  silver  con- 
ventions  750,000 

Total  5,250.000 

At  the  same  average  rate  of  one-half  a 
cent  a  word  this  would  amount  to  a  bill 
of  $26,250,  which,  added  to  the  Western 
Union  bill,  would  make  a  grand  total  ot 
$66,250,  which  the  newspapers  of  the 
country  paid  wholly  on  account  of  the 
conventions. 


TRENTON'S  NEW  SUNDAY  PAPER. 

The  Trenton  Sunday  News  has  made 
its  appearance  under  the  editorship  ot 
Colonel  W.  H.  Gilder,  the  Arctic  ex- 
plorer. The  paper  is  independent  in 
politics,  twelve  pages,  seven  columns 
each.  The  plant  was  formerly  used  in 
the  publication  of  the  Newark  Standard. 
It  is  owned  by  Thomas  Barr,  of  Orange. 
In  a  few  weeks  an  afternoon  paper  is  to 
be  issued  from  the  same  office.  Its 
appearance  will  be  followed  by  the  pub- 
lication of  an  afternoon  paper  by  the 
Sunday  Advertiser  Company. 

This  will  give  Trenton  three  after- 
noon publications,  two  Sunday  and  two 
morning. 


IT  WAS  A  GOOD  NUMBER. 

The  publishers  of  the  Milwaukee  Tele- 
graph issued  an  annual  summer  resort 
edition,  in  which  the  claim  is  made  that 
Wisconsin  ranks  first  as  a  summer  resort 
state.  It  is  asserted  that  no  other  state 
has  so  many  beautiful  lakes,  rivers  and 
brooks  supplied  with  such  an  abundance 
of  fish.   

ENTERPRISE  AFOOT. 

The  Boots  and  Shoes  Weekly^  New 
York,  has  published  a  volume  entitled 
"Practical  Window  Dressing  for  Shoe 
Store.s." 


PREMIUM  CAMPAIGN  BOOKS. 

F.  Tennyson  Neely,  the  well-known 
publisher  of  New  York  and  Chicago,  is 
supplying  an  enormous  number  of  cam- 
paign books  to  many  of  the  leading 
papers,  who  are  using  them  as  premiums 
and  subscription  getters.  Among  the 
papers  using  the  Neely  books  might  be 
mentioned  the  Philadelphia  Bulletin, 
Toledo  Blade,  Detroit  Free  Press  and 
National  Tribune. 

In  the  list  of  publications  are  the  fol- 
lowing: "Bryan  and  Sewall,"  "Free 
Silver,"  "Gold  or  Silver,"  "Sound 
Money  "  and  "McKinleyand  Hobart." 
They  make  a  splendid  list;  the  book  in 
regard  to  the  republican  candidates  be- 
ing by  Byron  Andrews,  the  well-known 
newspaper  man.  The  Fourth  Estate 
mentioned  in  a  former  issue  the  merits 
of  Mr.  Andrews'  work,  but  it  is  worth 
repeating  that  the  book,  like  the  others 
that  Mr.  Neely  sends  out,  is  meeting 
with  pronounced  success. 


A  NEW  PAPER  OR  NOT? 

There  now  seems  to  be  some  doubt 
about  the  starting  of  a  new  silver  paper 
in  Louisville,  though  it  is  positively 
asserted  by  those  who  hoped  to  rival  the 
Courier- Journal  that  the  new  paper — to 
be  called  the  Democrat — will  appear 
shortly.  Some  claims  fix  the  date  as 
August  15. 

Those  who  claim  that  the  new  paper 
will  never  materialize  state  that  party 
factions  will  kill  the  contemplated  paper. 
One  of  them  says: 

"Ex-Congressman  Sibley,  the  Penn- 
sylvania millionaire  silver  advocate,  is 
reported  to  be  the  principal  subscriber 
to  the  stock  fund,  and  it  is  reported  he 
and  his  faction  served  notice  on  their 
associates  that  the  paper  would  be  made 
to  serve  Senator  Blackburn  and  his  crowd 
in  all  contests  in  Kentucky. 

"  Urey  Woodson  and  other  stock- 
holders, it  is  said,  wanted  recognition  of 
ex-Gov.  John  Young  Brown,  and  thus  a 
rock  was  struck  upon  which  the  scheme 
it  thought  to  have  gone  to  pieces," 


EXPLANATION  FROM  ATLANTA. 

Business  Manager  of  the  Journal 
Issues  a  Statement  In  Regard  to 
the  New  York  Edition. 
The  Atlanta    Journal  publishes  a 
statement  by  its  bu-iness  manager,  Mr. 
Cabaniss,  in  regard  to  its  proposed  anti- 
silver  movement,  in  the  course  of  which 
he  says: 

"Recent  publications  made  in  news- 
papers in  Georgia  and  in  New  York  city 
make  it  necessary  for  me  to  state  a  few 
facts  with  regard  to  a  New  York  supple- 
ment which  the  Atlanta  Journal  had 
contemplated  publishing. 

"  I  de  ire  to  state  that  the  contract 
and  all  negotiations  and  corre-pondence 
connected  with  it  were  made  and  had  by 
me,  as  business  manager  of  the  Journal, 
and,  if  any  errors  have  been  committed, 
or  acts  justifying  adverse  criticism,  the 
blame  lies  with  me. 

"Secretary  Smith  never  heard  of  the 
proposed  supplement  until  Mr.  Nichols 
(the  person  employed  to  canvass  for  ad- 
vertisements) was  in  Atlanta  with  the 
material  for  publication,  and  his  connec- 
tion with  the  matter  from  that  time  on  has 
been  simply  to  say,  as  president  ol  the 
Journal  Company,  that  not  one  line 
should  be  published,  the  object  of  which 
was  in  any  respect  to  influence  political 
opinion  or  which  was  not  obtained  upon 
a  strictly  business  basis. 

"  The  supplement  has  not  yet  ap- 
peared, and  whether  it  will  or  not  de- 
pends upon  whether  it  can  do  so  in  an 
entirely  legitimate  manner,  consistent 
with  the  letter  and  spirit  of  the  contract, 
and  freed  from  every  suspicion  of  im- 
proper motive  in  procuring  matter  to  be 
inserted. 

"I  have  investigated  the  matter  to 
my  entire  satisfaction  and  reached  the 
conclusion  that,  in  several  instances,  it 
was  true  that  certain  of  the  canvassers  of 
Mr.  Nichols  had  used  the  political 
course  of  the  Journal  to  obtain  patron- 
age of  advertisers,  and  that  in  a  lew  in- 
stances, certainly,  representations  had 
been  made  to  the  effect  that  the  sub- 
scriptions were  intended  to  aid  the 
Journal  in  conducting  a  fight  for  sound 
currency." 


DBS  MOINES  SILVER  PAPER. 


Contradictory  Stories  from  Iowa 
IN  Regard  to  Starting  a  New- 
Paper  or  Using  Old  Ones. 
It  is  reported  that  an  effort  is  being 
made  by  the  silver  men  to  start  a  new 
morning  paper  in  Des  Moines.  The 
story  was  that  a  conference  of  silver  men 
was  held  to  canvass  the  situation,  and 
that  ample  backing  can  be  secured. 
Herbert  S.  Fairall  and  C.  S.  W^ilson  are 
to  be  the  editors.  It  is  said  that  the 
typesetting  machines  and  presses  of  a 
local  job  office  can  be  secured  and  that  a 
press  franchise  is  forthcoming.  One  of 
the  men  present  has  letters  from  Sena- 
tor Teller,  who  thinks  a  big  fight  must 
be  made  in  Iowa,  and  that  it  will  go  for 
Bryan  and  silver  with  the  required 
amount  of  work. 

Another  story  states  that  the  silver 
men  will  spend  money  in  Iowa  and  that 
they  are  unsettled  whether  to  start  a 
morning  paper  or  to  circulate  one  hun- 
dred thousand  copies  of  the  IVor Id- 
Herald  of  Omaha  or  the  Denver  News 
daily  all  over  Iowa  during  the  campaign. 


FAST  TIME  TO  BUFFALO. 

W.  F.  Holwill,  general  passenger 
agent  of  the  Delaware,  Lackawanna 
and  Western  Railroad,  has  many  things 
to  be  proud  of  in  the  equipment  and 
management  of  his  great  road,  but  not 
the  least  of  these  is  its  ten -hour  train  to 
Buffalo.  This  flyer,  officially  known  as 
the  "Queen  City  Special,"  leaves  New 
York  at  10  A.  M.  daily,  and  after  trans- 
porting the  passenger  through  some  of 
the  most  charming  scenery  imaginable, 
sets  him  down  in  Chicago's  great  rival 
city  at  8  p.  M.  And  there  is  no  road 
thate.Kcels  the  "  D.  L.  &  \Y."  in  the 
cleanliness  of  its  cars  and  provision  for 
the  comfort  of  its  patrons. 
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FROM  THE"AD"  FIELD 


INTERESTING  ITEMS  FROM  VAR- 
lED  AND  NUMEROUS  SOURCES. 


Publicity  for  the  Staff  of  Life — 
A  Toronto  Tea-Importing  Firm 
With  Important  Advf.rtising 
Plans— Odds  and  Ends  of  Business 
Value— MiscKLLANEOus  Notes. 


LARGE  CONTRACTS  FOR  FLOUR 
ADVERTISING. 

The  Washburn  Crosby  Company,  the 
noted  Minneapolis  milling  concern,  is 
sending  orders  for  10,000  lines  to  the 
principal  dailies  in  Buffalo,  Cleveland, 
Pittsburg  and  other  Eastern  cities.  The 
business  is  placed  by  Lord  &  Thomas, 
who  are  also  handling  the  advertising  of 
Pillsbury — the  principal  competitor  of 
the  Washburn-Crosby  Company.  It  is 
stated  that  the  Pillsbury  advertising  is 
at  present  confined  to  the  State  of  Iowa, 
the  amount  of  the  appropriation  for  that 
state  being  $12,500. 


IS  IT  AN  UNEXPECTED  COMPE- 
TITION? 
The  announcement  is  made  that  P.  C. 
Larkin  &  Company,  a  large  tea  import- 
ing house  in  Toronto,  will  advertise 
heavily  in  the  large  cities  of  New  York 
state,  and  will  add  other  states  and  sec- 
tions at  a  later  stage.  Contracts  now 
being  mad»  include  papers  in  Buffalo. 
This  news  must  possess  considerable  in- 
terest for  the  tea  advertisers  now  oper- 
erating  from  New  York. 


FIRST  THE  ACORN,   AND  THEN 
THE  OAK. 

The  Duryea  Motor  Wagon  Company, 
SpriUiifield,  Mass.,  of  which  George 
Henry  Hewitt  is  the  president,  is  experi- 
menting  with  various  kinds  of  mediums, 
to  see  which  ones  will  prove  profitable, 
and  then  some  liberal  advertising  will 
be  done. 


BUILDING  ROADS  FOR  THE 
WHEEL. 

Mr.  Cornwall,  the  Chicago  represen- 
tative of  C.  H.  Guild  &  Company,  is 
said  to  have  secured  for  next  season  con- 
tracts for  the  placing  of  the  advertising 
of  the  Crescent  bicycle  and  the  Waltham 
and  Orient  wheels. 


STAPLE  ADVERTISING. 
Mr.  Johns,  of  Geo.  Batten  &  Com- 
pany, New  York,  is  placing  the  adver- 
tising for  the  National  Cloak  Company, 
New  York,  and  is  also  giving  to  month- 
lies and  some  weeklies  Schieffelin  &  Co.  's 
advertising  for  Somatose. 


THE    "PRATT  FASTENER" 
ORDERS. 

As  stated  some  time  ago,  Francis  E. 
Wilson,  who  is  placing  the  advertising 
for  the  Pratt  Fastener  Company,  is  doing 
the  advertising  from  Boston.  Mr.  Wil- 
son's address  is  No.  1 10  Lincoln  street. 


RELIGIOUS    PAPERS  ARE  THE 
ONES  FAVORED. 

The  Gillette  Institute,  No.  517  West 
Madison  street,  Chicago,  has  been  re- 
cently opened  and  Professor  Gillette  is 
advertising  a  stammering  cure  there- 
from. 

NEW  SANITARY  UNDERWEAR 
ADVERTISING. 
The  Deimal  Linen  System,  No.  409 
Pearl  street,  New  York,  manufacturing 
underwear  and  sanitary  clothing,  is 
placing  business  direct,  principally  in 
religious  papers. 

THEY  HAVE  LOTS  OF  COMPE- 
TITION. 

Phillips  &  Hardy,  No.  805  Washing, 
ton  street,  Boston,  are  using  weeklies  in 


New  England  in  order  to  work  up  a 
mail  order  business  in  boots  and  shoes, 
the  business  going  out  direct. 


THESE  ORDERS  ARE  GIVEN 
DIRECT. 

The  Coates  Manufacturing  Company, 
Walkerton,  Ind.,  is  advertising  washing 
machines  in  agricultural  papers  and 
monthlies.  This  is  a  new  corporation,  of 
which  E.  J.  Wolff  is  the  secretary. 


RELIGIOUS  PAPERS  ARE  USED. 

The  Sanitary  Construction  Company, 
No.  56  Pine  street.  New  York,  is  using 
religious  papers  in  which  to  advertise 
its  Portable  Garbage  Consumer. 


STILL   ANOTHER   BICYCLE  AD- 
JUNCT. 

C.  V.  Hill  &  Company,  Trenton,  N. 
J.,  are  appointing  agents  throughout 
the  country  for  a  bicycle  stand.  It  is 
not  expected  that  much  advertising  will 
be  done. 


STARTED  IN  SEATTLE. 

The  J.  Church  Company,  Sullivan 
Block,  Seattle,  Wash.,  is  reported  as  a 
new  advertising  agency.  It  is  getting 
rates  from  western  papers  and  a  num- 
ber ot  eastern  dailies. 


"ADS  TO  COME"  IN  BOSTON. 

Mrs.  E.  Kimball  Nunn,  Boston,  will 
soon  place  some  advertising  in  a  list  of 
mediums  for  a  new  morphine  cure. 


PUBLICITY    FOR    A  MAGAZINE. 

Current  Events,  Hartford,  Conn.,  is 
using  a  little  advertising  space  to  call 
attention  to  its  August  number. 


MISCELLANEOUS  NOTES. 

The  Idaho  Fruit  Company,  50  Broad- 
way, New  York,  will  advertise  in  a  select 
list  of  papers  through  the  Lyman  D. 
Morse  Advertising  Agency.  The  com- 
pany has  land  for  sale. 

J.  B.  Sewell,  Jr.,  Buffalo,  is  intro- 
ducing a  patent  trouser  button.  A  little 
advertising  will  be  done. 

The  New  York  office  of  C.  H.  Guild 
&  Company,  advertising  agents,  is  now 
placing  advertising  for  the  Chicago  and 
Great  Western  Railroad  Company.  The 
same  office  is  also  sending  out  orders  for 
the  Juvenia  Toilet  Company,  156  Fifth 
avenue,  New  York. 

Numerous  offers  are  being  sent  to 
dailies  and  weeklies  for  the  Equitable 
Stock  and  Produce  Company,  40  Broad- 
way and  53  New  street.  New  York.  The 
advertising  invites  money  for  investment. 

John  Hill,  of  the  J.  Walter  Thompson 
Advertising  Agency,  is  placing  business 
for  Reed  &  Carnrick  in  magazines 
and  ladies'  papers.  The  Thompson 
Agency  has  also  had  an  appropriation 
from  the  Ceylon  Tea  Growers'  Associa- 
tion. 

The  Behrendt  Medicine  Company,  158 
West  14th  street,  New  York,  is  the  name 
under  which  an  advertiser  at  that  ad- 
dress is  making  experimental  insertions 
of  a  medicine  advertisement. 

A  new  clothes-pin  is  to  be  advertised 
by  the  J.  R.  Clark  Company,  Minne- 
apolis. 

Whitehead  &  Hoag,  Newark,  N.  J., 
are  advertising  campaign  goods  and 
novelties  in  dailies  and  weeklies  of  gen- 
eral circulation. 

The  Rustic  Manufacturing  Company, 
No.  29  Fulton  street,  New  York,  is  ad- 
vertising decorative  wood-work  and  fur- 
nishings. Religious  papers  will  be 
used. 

R.  W.  Palmer  is  reported  as  a  new 
advertising  agent.  ^^His  address  is  given 


as  No.  420  Liberty  street,  Philadelphia. 
He  is  getting  rates  from  mediums  of  all 
sorts. 

L.  C.  McGreal  &  Brother,  No.  1028 
Cuthbert  street,  Philadelphia,  are  book 
publishers  who  are  doing  some  adver- 
tising in  western  dailies. 

The  American  Process  Manufacturing 
Company,  Railway  Exchange  building, 
St.  Louis,  is  advertising  in  western 
dailies  and  weeklies. 

The  Frank  Broglin  Hair  Remedy 
Company,  Omaha,  is  placing  some  or- 
ders in  western  dailies  and  weeklies, 
the  business  being  done  by  Frank  Brog- 
lin direct. 

H.  I.  Ireland,  advertising  agent.  No. 
925  Chestnut  street,  Philadelphia,  is 
getting  rates  for  some  business  from 
agricultural  papers. 

The  South  Bend  Advertising  Agency, 
South  Bend,  Ind.,  is  sending  orders  to 
western  weeklies  and  papers  published 
in  foreign  languages  for  a  line  of  toilet 
preparations  and  medicines. 

Harold  S.  Ives,  of  the  G.  H.  Haulen- 
beek  Agency,  has  received  an  order  for 
art  vertising  for  the  Nonotuck  silks.  Maga- 
zines and  ladies'  papers  will  be  used. 

Elson  Hill,  of  the  J.  Walter  Thomp- 
son Agency,  has  an  order  for  the  adver- 
tising of  the  Oneita  underwear.  Month- 
lies and  some  weeklies  will  be  used. 

G.  A.  Folsom,  192  Hanover  street, 
Boston,  is  advertising  a  desk  in  maga- 
zines through  J.  W.  Dickinson,  of  the  T. 
C.  Evans  Company,  of  Boston.  Mr. 
Dickinson  is  also  to  use  a  line  of  papers 
for  the  Reversible  Collar  and  Cuff  Com- 
pany. 

Mr.  Cornwall,  the  Chicago  represen- 
tative of  C.  H.  Guild  &  Company,  who 
has  just  been  visiting  Boston  and  New 
York,  is  placing  some  orders  in  maga- 
zines and  a  few  monthlies  for  the  Chi- 
cago Camera  Company. 

Dr.  Green's  Nervura  business  is  again 
going  out  to  dailies  from  the  Pettingill 
Agency,  Boston  and  New  York. 

The  Pinkerton  Tobacco  Company, 
Zanesville,  O.,  is  the  name  used  by 
advertisers  who  are  said  to  contemplate 
advertising  a  farm  paper  by  means  of  a 
rebus  scheme. 

The  Salvation  Blood  Purifier  Com- 
pany, whose  address  is  given  as  "Box 
25,"  Atlanta,  is  the  name  of  an  adver- 
tiser who  is  asking  for  advertising  rates, 
etc. 

The  Anderson  Normal  Institute,  An- 
derson, Ind.,  is  using  a  list  of  western 
and  southern  farm  papers  for  the  pur- 
pose of  securing  pupils. 

The  proprietors  of  the  William's  Ink 
Works,  444  Greenwich  street.  New 
York,  are  making  efforts  in  western 
territory  to  extend  the  sale  of  $1  "ink 
sets." 

The  Saranac  Glove  Company,  Little- 
ton, N.  H.,  is  said  to  anticipate  more  or 
less  advertising  during  the  coming  sea- 
son. 

The  Union  Silver  and  Novelty  Com- 
pany, St.  Louis,  is  offering  silver-plated 
teaspoons  in  exchange  tor  advertising 
space. 

The  "National  Press  Bureau,"  32 
Park  Row,  New  York,  orders  advertis- 
ing in  papers  for  Professor  Belasco,  a 
traveling  specialist. 

The  professor  travels  over  a  pre- 
arranged route,  and  the  papers  used  are 
in  the  towns  included  in  the  route. 


MR.  HUBBARD,  THE  TEAS  OF 
CEYLON  AND  THE  CAT. 

A  rumor  was  in  circulation  a  few  days 
since  to  the  effect  that  Harlan  P.  Hub- 
bard, of  the  Times  Building,  New  York, 
was  shortly  to  place  a  very  large  amount 
of  advertising  of  machine-made  Ceylon 
teas.  A  representative  of  The  Fourth 
Estate  called  on  Mr.  Hubbard  for  a 
verification  of  the  rumors. 

Mr.  Hubbard  was  seated  at  his  desk 
buried  in  work.    Before  he  iinraveled 


himself  from  his  labor,  a  handsome  cat 
entered  the  room,  purring. 

"It  is  true,"  said  Mr.  Hubbard, 
"  that  I  have  been  authorized  to  expend 
a  certain  amount  on  advertisements  of 
the  Ceylon  Teas.  This  advertising 
is  peculiar,  however.  The  outlay 
is  made  by  warrant  of  the 
government  of  Ceylon,  which,  as  you 
know,  is  a  large  island  near  the  coast  of 
India,  and  is  practically  an  East  In- 
dian province.  The  publicity  is  not 
designed  to  benefit  any  one  particular 
producer  of  teas  in  Ceylon,  but  to  point 
out  the  superiority  of  Ceylon  teas  col- 
lectively. I  shall  in  the  main  only  use 
monthlies,  however,  and  will  not  attempt 
to  run  the  advertisements  in  a  list  of 
dailies." 

It  appears  that  the  government  of 
Ceylon  has  set  aside  a  certain  percentage 
of  customs  duties  to  be  used  in  general 
advertising  of  Ceylon  teas  among  intel- 
ligent tea  consumers  of  the  world.  The 
distinction  between  teas  from  China  and 
tea  from  Ceylon  is  that  in  the  former 
country  the  custom  is  to  "roll  "  the  tea 
by  hand,  and  in  the  zeal  of  the  "  rollers  " 
the  hand  frequently  becomes  all  that 
part  of  the  arm  extending  from  the 
finger  tip  to  the  elbow.  The  method  is 
in  divers  ways  unclean. 

The  invariable  process  in  Ceylon,  on 
the  other  hand,  is  to  "roll  "  the  tea  by 
machinery  or  mechanical  devices,  the 
danger  of  uncleanliness  or  contamination 
being  virtually  absent.  The  govern- 
ment of  the  huge  island  does  not  deal  in 
the  tea  itself,  but  has  adopted  the  adver- 
tising idea  which  Mr.  Hubbard  is  aid- 
ing to  carry  out  as  a  recognition  of  the 
value  of  publicity  in  furthering  general 
welfare. 

At  the  conclusion  of  Mr.  Hubbard's 
statement  he  called  the  visitor's  attention 
to  the  cat. 

"  That  cat  is  very  vigilant, "  remarked 
Mr.  Hubbard.  "This  building  is,  of 
course,  one  of  the  most  solid  fireproof 
structures  in  New  York.  Mice  and  rats 
can  never  get  a  real  foothold  in  its  walls. 
But  for  all  that,  that  cat  makes  itself 
quite  useful.  It  roams  all  over  the  build- 
ing " 

From  Mr.  Hubbard's  account  it  ap- 
pears that  in  spite  of  the  incessant 
care  of  the  post  office  people  and  the 
maintenance  in  the  New  York  post- 
office  of  a  large  standing  army  of  cats, 
a  great  many  rats  and  mice  are  contin- 
ually "turning  up."  The  large  news- 
paper mail-bags  that  are  carried  from 
the  post  office  to  the  hundreds  of  news- 
paper and  advertising  offices  in  the  city 
now  and  then  contain  several  rats  and 
mice.  The  consequence  is  that  even  in  the 


EDITORIAL  HELPS. 


"The  modern  newspaper  plant 
is  not  complete  without  a  full  com- 
plement of  standard  typewriters. 
The  'State  Journal'  uses  the 
Remington  because  they  have 
never  failed  to  give  satisfaction 
under  all  circumstances,  and  for  all 
kinds  of  work  required  of  them. " 

— Illinois  State  yournal. 

THE 


NUMBER 


MODEL 


Remington 

TYPEWRITER 

is  now  everywhere  the  standard. 
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ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


PENNSYLVANIA'S   FOREMOST  NEWSPAPER, 

THE 

PHILADELPHIA 
RECORD. 

DAILY  CIRCULATION 

Over  1 60,000  Copies. 

SUNDAY  CIRCULATION 

Over  120,000  Copies. 

The  Record  spares  no  expense  to  collect  the  very  latest  news  of  the  world  for 
its  readers,  and  has  special  departments  edited  by  experts  on 

HEALTH  AND  SCIENCE, 
HYGIENE,  ART, 
FARM  AND  LITERATURE, 
HOUSEHOLD,  SPORTS, 
FASHIONS,  THE  TURF,  etc. 

record  publishing  company, 

917-919  Chestnut  St.,  Philadelphia. 


most  solidly  built  structures,  containing 
newspaper  or  advertising  offices,  an 
alert  cat  finds  ample  opportunity  to  en- 
joy the  pleasures  of  the  chase  and  to 
prevent  the  damage  occasionally  in- 
flicted by  the  teeth  of  rodents. 

IN  THE  ADVERTISING  FIELD. 

Frederick  Masson,  formerly  one  of  the 
publishers  of  the  Clothier  and  Furnisher 
and  Cloak  Review,  has  opened  an  office 
in  the  Postal  Telegraph  Building,  New 
York,  in  which  he  will  devote  himself  to 
the  preparation  of  advertisements  and 
the  placing  of  advertising.  His  work 
is  specially  intended  to  cover  the  dry 
goods,  clothing,  furnishing  and  hat 
trades. 

EXPERIMENT  IN  COLOR  WORK, 

The  Bookman  says  that  S.  S.  McClure, 
proprietor  of  McClure's  Magazine, 
meditates  a  very  important  new  de- 
parture. He  thinks  that  the  public  is 
beginning  to  be  wearied  of  black  and 
white,  and  proposes  to  make  experi- 
ments in  colored  illustrations.  For  this 
purpose  he  has  arranged  to  publish  a 
life  of  Christ  in  his  magazine,  and  he  is 
traveling  in  Egypt  and  Palestine  mak- 
ing arrangements  for  the  pictures.  An 
immense  sum  is  to  be  used  in  the  hope 
of  securing  thoroughly  satisfactory  re- 
productions. 

SHOULD  TAKE  JUDGE  NOW. 

Queen  Victoria  has  always  shown  a 
hearty  appreciation  of  caricatures  in  the 
comic  papers,  especially  those  of  a 
political  nature.  AH  her  cabinet  officers 
have  been  in  the  habit  of  sending  her, 
from  time  to  time,  scrap-books  of  a  cer- 
tain uniform  pattern,  containing  carica- 
tures of  themselves  from  the  foreign  and 
domestic  papers. 

DENVER'S  NEW  MONTHLY. 
The  Great  West  is  a  new  illustrated 
monthly  at  Denver.  It  will  endeavor  to 
properly  represent  the  "substantial  in- 
terests of  the  wonderful  region  composed 
of  the  Western  states."  Its  wide  field 
will  include  the  interests  of  travel,  man- 
ufactures, mines  and  mining,  financial, 
railways,  agriculture,  investment,  educa- 
tion, woman's  work,  recreation,  etc. 


THE  LIBERTY  CYCLE  FAILURE. 


Internecine    Conficts  Compelled 
an  Assignment. 

The  appointment  of  a  receiver  last 
week  for  the  Liberty  Cycle  Company  of 
New  York  and  New  Jersey  was  scarcely 
unexpected  in  the  trade,  as  the  fact  that 
disagreements  existed  between  various 
stockholders  in  the  company  had  been 
known  for  some  time  and  influenced  the 
standing  of  the  concern  to  such  an  ex- 
tent that  the  carrying  on  of  business 
was  rendered  difficult. 

Some  clever  advertising  of  the  Liberty 
wheel  was  authorized  during  the  past 
season.  The  results  were  abundantly 
satisfactory,  but  owing  to  the  position 
of  affairs  it  was  not  practi- 
able  for  any  one  to  reap 
the  fruits  of  the  publicity  secured. 
The  receiver  is  John  R.  Hardin,  of  New- 
ark, N.  J.,  the  company  being  a  New 
Jersey  corporation.  It  is  not  impossible 
that  arrangements  will  be  perfected  for  a 
continuance  of  the  company's  business. 


PAPER  HOUSE  GOES  UNDER. 

A.  G.  Elliott  &  Co.,  well-known  man- 
ufacturers and  dealers  in  paper  of  Phila- 
delphia, have  failed.  A  deed  of  assign- 
ment was  made  to  the  Finance  Com- 
pany of  Pennsylvania  and  George  H. 
Earl,  Jr.  Included  in  the  assignment 
is  that  of  the  Philadelphia  Parchment 
Company.  Limited. 


In  connection  with  a  libel  litigation 
against  J.  Albert  Stowe,  the  latter 
writes  to  The  Fourth  Estate  that 
he  was  never  associated  with  B.  J. 
Fredericks  and  that  he  never  uttered 
the  words  attributed  to  him  in  the  re- 
port of  the  litigation.  Mr.  Stowe  is 
editor  of  the  Men's  Outfitter  and  the 
Dry  Goods  Chronicle,  New  York,  as  well 
as  of  the  Kearney  (N,  J.)  Republican. 


ONE  ONLY  IN  THE  SOUTH. 

The  Financial  and  Commercial  World 
is  a  new  periodical,  published  semi- 
monthly by  the  Financial  and  Com- 
mercial World  Company  of  Baltimore. 
As  its  name  shows,  it  is  devoted  exclu- 
sively to  finance  and  to  trade,  and 
gives  some  able  arguments  on  the  ques- 
tions of  the  hour  in  those  departments. 
It  is  the  only  journal  of  its  kind  in  the 
South. 

NEW  CHICAGO  REPRESENTATIVE 

Frank  H.  Thomas,  well  known  to  the 
advertising  world,  has  been  appointed  as 
special  representative  of  Comfort  for 
Chicago  and  the  West,  with  headquarters 
at  No.  15 1 1  Marquette  Building, Chicago. 


CHANGE  IN  CLEVELAND. 

W.  O.  Wilcox  has  resigned  his  posi- 
tion as  advertising  manager  of  the 
Cleveland  World,  and  the  advertising 
department  is  now  under  the  direction 
of  Leonard  Darbyshire,  business  mana- 
ger of  the  paper. 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


INDEPENDENT,  BUT  NOT  NEUTRAL. 


THE  CHICAGO 

TIMES-HERALD 


and 


The  SUNDAY  TIMES-HERALD 

stand  without  a  peer  in  the  field  of 
Independent  Journalism. 

They  print  all  the  news  of  all  the  world,  without  regard  to  party  favoritism. 
They  are 

ADMIRED  AND  READ  BY  ALL  CLASSES, 


insuring  results  to  advertisers. 


HOME  OFFICE  : 

154  to  158  Washington  St., 
Chicago,  III. 


EASTERN  OFFICE  : 

29  Tribune  Building 
New  York  Citv. 


MORE  COPYRIGHT  LITIGATION. 

Innocent  Publication  of  Copy- 
righted Pictures  is  No  Bar  to 
Suit. 

A  number  of  magazine  publishers 
have  unconsciously  violated  the  copy- 
right law. 

The  Miami  Cycle  Company  sent  elec- 
trotyped  advertisements  to  various 
monthlies  embracing  pictures  of  well- 
known  actresses,  riding  this  particular 


make  of  bicycle.  The  faces  and  part  of 
the  figures  of  the  riders  were  from  gen- 
uine photographs,  made  by  a  photo- 
grapher named  Morrison,  in  Chicago, 
who  had  these  photographs  copyrighted 
when  he  issued  them.  On  the  publi- 
cation of  the  advertisements  Mr.  Mor- 
rison, through  the  Photographers'  Asso- 
ciation, immediately  began  legal  proceed- 
ings against  a  number  of  the  offending 
magazines.  The  advertisement  ran  in 
the  Nickel  Magazine,  Munsey's  and 
various  others. 


PREMIUMS. 


PREMIUMS. 


SPECIAL  NOTICE  TO 

PUBLISHERS: 

Make  your  paper  a  winner  this  year  by  using 

CAMPAIGN  BOOKS 

PREMIUMS 


AS 


There  never  was  a  more  exciting  campaign  than  the  one  "now  on."  People  of 
all  kinds  of  opinions  will  eat,  drink  and  breathe  "campaign  "  until  November. 

There  never  was  a  better  chance  for  you  to  build  up  your  own  paper  than  by 
supplying  those  who  are  your  readers,  or  ought  to  be,  with  the  books  of  the  hour 
according  to  their  political  belief. 

It  makes  no  difference  whether  your  readers  favor  "  FREE  SILVER, "  "  SOUND 
MONEY  "  or  something  else.  My  list  of  timely  political  books  contains  what  will 
PLEASE  YOUR  READERS, 

THESE  ARE  A  FEW  OF  THE  ATTRACTIONS  : 

"  Bryan  and  Sewall,"  fully  illustrated,  over  300  pages. 
"  McKinley  and  Hobart,"  fully  illustrated,  over  300  pages. 
"Gold  or  Silver,"  fully  illustrated,  with  pen  pictures  of  the  times. 
"Free  Silver,"  by  C.  M.  Stevans,  author  of  Bryan  and  Sewall. 
"Sound  Money,"  the  best  arguments  by  the  ablest  men  . 

The  regular  price  for  these  volumes  and  others  on  the  same  subjects  in  paper 
covers  is  25  cents.  Astonishing  discounts  on  large  quantities.  SEND  FOR 
DESCRIPTIVE  CIRCULARS. 


Full  line  of  ordinary  premium  books  for  daily 
and  weekly  papers  always  on  hand. 

These  books  are  now  being  offered  by  Free  Press,  Detroit  ;  National  Tribune, 
Washington  ;  Toledo  Blade,  Comfort,  Augusta,  and  many  others. 

F.  TENNYSON  NEELY,  114  Fifth  Ave.,  New  York. 
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THE  FOURTHll 


THE  LINOTYPE  AS  AD 


BREVIER  OLD  STYLE  No.  i. 


LEADED   SIX   TO  PICA. 

Where,  when,  and  by  whom  printing  with  movable  types  was  first  practised,  it 
seems  impossible  to  determine  with  any  certainty.  The  claims  to  this  honor  are 
now  limited  to  those  of  Laurenz  Coster  of  Haarlem,  Faust  of  Mentz,  and  Gut- 
tenberg  and  Mentilius  of  Strasburg.  The  earliest  complete  printed  book  known, 
commonly  called  the  Mazarine  Bible,  or  the  Mentz  Bible  without  date,  is  sup- 
posed to  have  issued  from  the  press  of  Guttenberg  and  Faust  at  Mentz,  about 
1455.  The  initial  letters  in  this  are  illuminated  by  hand.  In  1455  Guttenberg 
seceded  from  the  business,  which  was  continued  by  Faust  and  SchofTer,  his  son- 
in-law,  at  Mentz.  The  next  book  was  the  celebrated  Psalter,  printed  by  them 
in  August,  1457.  The  small  letters  of  this  edition  were  of  metal,  the  capitals  of 
wood;  but  Meerman  asserts  that  the  former  were  cut,  not  cast,  and  that  the  earli- 
est instance  of  printing  with  cast  types  is  Durand's  "  Rationale  Divinorum," 
printed  with  an  entirely  new  font  of  type  by  Faust  and  Schoffer,  in  October, 
1459.  In  1459  they  reprinted  the  Psalter;  in  1460  the  Constitutioncs  Clementiae, 
and  in  1462  the  celebrated  Latin  Bible,  with  well-proportioned,  evenly  standing 
type.  Faust  was  carried  off  at  Paris  about  1466  by  the  plague.  Schoffer  sur- 
vived him  many  years,  and  in  conjunction  with  Conrad  Henlifif,  produced  a  great 
number  of  works.  His  name  is  found  in  the  Colophon  of  the  fourth  edition  of 
the  Bible  in  1502,  about  which  time  he  is  supposed  to  have  died.  By  the  adop- 
tion of  the  three  improvements  above  indicated,  namely,  the  employment  of 

BREVIER  ROMAN  No.  i. 

LEADED  SIX  TO  PICA. 

Where,  when,  and  by  whom  printing  with  movable  types  was  first  practised, 
it  scorns  impossible  to  detenuinc  with  any  certainty.  The  claims  to  this  honor 
are  now  limitod  to  those  of  Laurenz  Coster  of  Haarlem,  Faust  of  Meutsc,  and 
Guttenberg  and  INIentilius,  of  Strasburg.  The  earliest  complete  printed  book 
known,  commonly  called  the  Mazarine  Bible,  or  the  Mentz  Bible  without  date, 
is  supposed  to  have  issued  from  the  press  of  Guttenberg  and  Faust,  at  :Mentz, 
about  1455.  The  initial  letters  in  this  are  illuminated  by  hand.  In  1455  Gutten- 
berg seceded  from  the  business,  which  was  continued  by  Faust  and  Schijffer, 
his  sou-iu-law,  at  Mentz.  The  next  book  was  the  celebrated  Psalter,  printed  by 
them  in  August,  1457.  The  small  letters  of  this  edition  were  of  metal,  the  capi- 
tals of  wood;  but  Meerman  asserts  that  the  former  were  cut,  not  cast,  and  that 
the  earliest  instance  of  printing  with  cast  types  is  Durand's  "  Rationale  Divi- 
norum," printed  with  an  entirely  new  font  of  type  by  Faust  and  SchiiCfer,  in 
October,  1459.  In  1459  they  reprinted  the  r»alter;  in  14G0  the  Constitutiones 
Clemcutioe,  and  in  14G2  the  celebrated  Latin  Bible,  with  well-proportioned,  even- 
ly standing  type.  Faust  was  carried  off  at  Taris  about  146G  by  the  plague. 
Schijffer  survived  him  many  j^ears,  and  in  conjunction  with  Conrad  Heuliff, 
produced  a  great  number  of  works.  His  name  is  found  in  the  Colophon  of  the 
fourth  edition  of  the  Bible  in  1502,  about  which  time  he  is  supposed  to  have 
died.  By  the  adoption  of  the  three  improvements  above  indicated,  namely,  the 
employment  of  movable  types,  the  casting  of  those  types  in  metal,  and  the  for- 

BREVIER  ROMAN  No.  4. 

LEADED  SIX  TO  PICA. 

Where,  when,  and  by  whom  printing  with  movable  tj^pes  was  first  practised, 
it  seems  impossible  to  determine  with  any  certainty.  The  claims  to  this 
honor  are  now  limited  to  those  of  Laurenz  Coster  of  Haarlem,  Faust  of 
Mentz  and  Guttenberg  and  Mentilius  of  Strasburg-.  The  earliest  complete 
])rinted  book  known,  commonly  called  the  ]\Iazarine  Bible,  or  the  Mentz 
Bible  without  date,  is  supposed  to  have  issued  from  the  press  of  Guttenberg 
and  Faust  at  !Mentz  about  1455.  The  initial  letters  in  this  are  illuminated 
by  hand.  In  1455  Guttenberg  seceded  from  the  business,  which  was  con- 
tinued by  Faust  and  Schoffer,  his  son-in-law,  fit  ilentz.  The  next  book  was 
the  celebrated  Psalter,  printed  by  them  in  August,  1457.  The  small  let- 
ters of  this  edition  were  of  metal,  the  capitals  of  wood;  but  Meerman  as- 
serts that  the  former  were  cut,  not  cast;  that  the  earliest  instance  of  print- 
ing with  cast  types  is  Durand's  "Rationale  Divinorum,"  printed  with  an  en- 
tirely new  font  of  type  by  Faust  and  Schoffer  in  October,  1459.  In  1459  they 
reprinted  the  Psalter;  the  Constitutiones  Clementise  in  1460,  and  in  1462  the 
celebrated  Latin  Bible  with  well-proportioned,  evenly  standing  type.  Faust 
w-as  carried  off  at  Paris  by  the  plague  about  1466.  Schoffer  survived  him 
many  j'ears,  and  in  conjunction  with  Conrad  Henliff,  produced  a  great  num- 
ber of  works.  His  name  is  found  in  the  Colophon  of  the  fourth  edition  of 
the  Bible  in  1502,  about  which  time  he  is  supposed  to  have  died.    By  the 


SOME  REASONS  WHY  YOU 
SHOULD  USE  THE  MERGEN- 
THALER  LINOTYPE. 

1.  It  secures  the  cheapest  composition 

known. 

2.  It  will  reduce  the  cost  of  your  com- 

position 30  to  60  per  cent. 

3.  It  will  enable  you  to  change  face  and 

measure  at  will. 

4.  It  will  set  tabular  matter  of  every 

kind. 

5.  It  will  give  new,  clean  faces  each  day. 

6.  It  is  run  by  a  single  operator — no 

teams — no  distribution — no  sec- 
ondary operations. 

7.  It  permits  corrections  during  com- 

position. 

8.  It  can  be  operated  by  men  from 

your  cases. 

9.  The  same  machine  will  produce  book- 

work  as  well  as  newspaper  matter. 

10.  The  change  from  hand  to  machine 

work  may  be  made  without  trouble 
or  loss  of  time. 

11.  The  output  with  one  operator  is 

from  3,600  to  9,000  ems  of  solid, 
justified  matter  per  hour. 

12.  The  Linotype  is  used  by  more  than 

five  hundred  prominent  newspa- 
pers and  book  publishers  in  the 
United  States. 

13.  It  has  supplanted  every  other  make 

of  machines.  • 

14.  The  patents  control   all  machines 

casting  line  bars  or  slugs. 

For  further  information,  descriptive 
catalogues,  specimens  of  work,  list  of 
small  plants,  etc.,  address: 

Mergenthaler  Linotype  Co., 
Tribune  Building,  New  York. 

P.  T.  Dodge, 

President  and  General  Manager. 


In  presenting  a  fe 
Mergenthaler  Linotyp 
printed  directly  from 
machine,  without  prep 


SMALL  PICA  OLD  STYLE  No.  i. 


LEADED  SIX  TO  PICA. 


fir 


Where,  when,  and  by  whom  printing  with  movable  types  w 
practised,  it  seems  impossible  to  determine  with  any  cer|iint 
The  claims  to  this  honor  are  now  hmited  to  those  of  Laurer 
ter  of  Haarlem,  Faust  of  Mentz  and  Guttenberg  and  Ment 
Strasburg.  The  earUest  complete  printed  book  known,  coi 
ly  called  the  Mazarine  Bible,  or  the  Mentz  Bible  without  ( 
supposed  to  have  issued  from  the  press  of  Guttenberg  and 
at  Mentz  about  1455.  The  initial  letters  in  this  are  illun 
by  hand.  In  1455  Guttenberg  seceded  from  the  business,lvhi 
was  continued  by  Faust  and  Schoffer,  his  son-in-law,  at  [en 
The  next  book  was  the  celebrated  Psalter,  printed  by  tl 
August,  1457.  The  small  letters  of  this  edition  were  of  me 
capitals  of  wood;  but  Meerman  asserts  that  the  former  we 
not  cast;  that  the  earliest  instance  of  printing  with  cast  tpes 
Durand's  "  Rationale  Divinorum,"  printed  with  an  entire 
font  of  type  by  Faust  and  Schoffer  in  October,  1459 
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THE   MERGENTHALER  LINOTYPE  HAS  ALREAE^ 


AUGUST  6,  1896 
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rED  FOR  BOOK  OFFICES. 


,6  faces  provided  with  the 

Id  be  said  that  they  are 

)ars  as  delivered  from  the 
any  kind. 


Among  the  important  BOOK  PRINT- 
ERS (exclusive  of  newspaper  publishers) 
who  have  adopted  the  Linotype  may  be 
mentioned  the  following  : 

New  York  City.— J.  J.  Little  &  Co,  Trow 
Directory  Printing  and  Bookbinding  Co., 
S.  S.  McClure  Co.,  Cherouny  Printing  Co,, 
Herbert  Booth  King  S;  Bro.  Publishing  Co., 
Isaac  Goldman,  Wilham  G.  Hewitt,  W.  N. 
Jennings,  DeLeeuw  S:  Oppenheimer,  D. 
Appleton  &  Co.,  J.  A.  Hill  &  Co.,  Livingston 
Middledilch  Co.,  Robert  LeCouver,  Metro- 
politan Job  Printing  Co.,  Record  and  Guide 
Printing  Co.,  Union  Printing  Co. 

Chicago.— Blakeley  Printing  Co.,  Brown, 
Cooper  Typesetting  Co.,  Howard  &  Wilson 
Publishing  Co.,  Die  Rundschau,  Rams 
Horn.  W.  B.  Conkey  Co.,  F.  K.  True  &  Co. 

Philadelpki,\.— Geo.  F.  Lasher,  Harper  & 
Bro.,  Patterson  &  White. 

Boston.— Public  Library,  C.  A.  Pinkham  &  Co., 
J.  J.  Arakelyan. 

B.4LTIM0RE.— The  Friedenwald  Co.,  Fleet, 
McGinley  &  Co.,  Guggenheimer,  Weil  & 
Co.,  Thomas  &  Evans. 

San  Francisco. — H.  S.  Crocker  Co. 

Denver.— Smith-Brooks  Printing  Co. 

Hartford  — U.  S.  Stamped  Envelope  Co., 
Case,  Lockwood  &  Brainard  Co. 

Washington.— Hartman  &  Cadick,  National 
Publishing  Co. 

Atlanta. — American  Publishing  and  Engrav- 
ing Co. 

Evansville.— Keller  Printing  Co. 
Indianapolis. — Levey  Bros.  &  Co. 
Des  Moines. — George  A.  MiUer  Printing  Co. 
TopEKA. — Kansas  State  Printing  Co. 
Louisville.— George  G.  Fetter  Printing  Co. 
Lansing.— Robert  Smith  Printing  Co. 
Saginaw. — Seeman  &  Peters. 
St.  Pai;l.— West  Publishing  Co. 
Kansas  City.- Hudson-Kimberly  Publishing 
Co. 

St.  Louis. — Buxton  &  Skinner  Stationery  Co., 
C.  H.  Mekeel  Stamp  and  Publishing  Co.,  • 
Machine  Typesetting  Co. 

Helena.— State  Printing  Co. 

Rahway.— The  Wershon  Co. 

Albany. — Century  Press,  J.  B.  Lyon,  Riggs 
Printing  Co.,  WynkoDp,  Hallenbeck,  Craw- 
ford Co. 

Cincinnati. — James  Barclay,  Williams  &  Co. 
Cleveland.— A.  S.  Gilman  &  Co  ,  J.  B.  Savage. 
Columbus.— Orville    Harrington,    Trauger  & 
Heer. 

Portland  (Ore.). — Marsh  Printing  Co. 
Pittsburg  — Piitsburg  Printing  Co.,  Murdock, 

Kerr  &  Co. 
Nashville. — Barbee  &  Smith. 
Austin. — Ben.  C.  Jones  &  Co. 
Dallas  — Bishop-Johnston  Co. 
Houston.— Andrew  &  Ciilmore. 
Milwaukee.— Ed.  Keogh,  J.  H.  Yewdale  & 

Sons  Co, 

Canada, — Montreal,  John  Lovell  &  Son; 
Ottawa,  Government  Printing  Bureau; 
Toronto,  Carswell  Co. 

Australia.— Melbourne,  Massina  &  Co.;  Vic- 
toria, Sands  &  McDougall. 


SMALL  PICA  ROMAN  No.  q. 


LEADED  SIX  TO  PICA. 


HERE,  when,  and  by  whom  printing  Avith  movable  types  was  first 
i-ctised,  it  seems  impossible  to  determine  with  any  certainty.  The 
ims  to  this  honor  are  now  limited  to  those  of  Laurenz  Coster  of 
arlem,  Faust  of  Mentz,  and  Guttenberg  and  ]\rentilius  of  Strasburg. 
^  earliest  complete  printed  book  known,  commonly  called  the  Maz- 
le  Bible  or  the  Mentz  Bible  without  date,  is  supposed  to  have  issued 
n  the  press  of  Guttenberg  and  Faust,  at  Mentz,  about  1455.  The 
ial  letters  in  this  are  illuminated  by  hand.  In  1455  Guttenberg 
ided  from  the  business,  which  was  continued  by  Faust  and  Schoffer, 
son-in-law,  at  Mentz.  The  next  book  was  the  celebrated  Psalter, 
ited  by  them  in  August,  1457.  The  small  letters  of  this  edition 
e  of  metal,  the  capitals  of  wood;  but  Meerman  asserts  that  the 
aer  were  cut,  not  cast,  and  that  the  earliest  instance  of  printing 
1  cast  types  is  Durand's  "  Eationale  Divinorum,"  printed  with  an 
rely  new  font  of  type  by  Faust  and  Schoffer,  in  October,  1459. 
459  they  reprinted  the  Psalter;  in  1460  the  Constitutiones  Clem- 


LONG  PRLMER  OLD  STYLE. 

LEADED  SIX  TO  PICA. 

Where,  when,  and  by  whom  printing  with  movable  types  was  first 
practised,  it  seems  impossible  to  determine  with  any  certainty.  The 
claims  to  this  honor  are  now  Hmited  to  those  of  Laurenz  Coster  of 
Haarlem,  Faust  of  Mentz,  and  Guttenberg  and  Mentilius  of  Strasburg. 
The  earliest  complete  printed  book  known,  commonly  called  the  Maz- 
arine Bible,  or  the  Mentz  Bible  without  date,  is  supposed  to  have  issued 
from  the  press  of  Guttenberg  and  P'aust,  at  Mentz,  about  1455.  The 
initial  letters  in  this  are  illuminated  by  hand.  In  1455  Guttenberg  se- 
ceded from  the  business,  which  was  continued  by  Faust  and  Schof¥er, 
his  son-in-law,  at  Mentz.  The  next  book  was  the  celebrated  Psalter, 
printed  by  them  in  August,  1457.  The  small  letters  of  this  edition  were 
of  metal,  the  capitals  of  wood;  but  Meerman  asserts  that  the  former 
were  cut,  not  cast,  and  that  the  earliest  instance  of  printing  with  cast 
types  is  Durand's  "  Rationale  Divinorum,"  printed  with  an  entirely 
new  font  of  type  by  Faust  and  Schof¥er,  in  October,  1459.  I"  1459 
they  reprinted  the  Psalter;  in  1460  the  Constitutiones  Clementiae,  and 
in  1462  the  celebrated  Latin  Bible,  with  well-proportioned,  evenly 
standing  type.  Faust  was  carried  off  at  Paris  about  1466  by  the  plague. 

LONG  PRIMER  ROMAN  No.  i. 

LEADED    SIX   TO  PICA. 

Where,  when,  and  by  whom  printing  with  movable  types  was  first 
practised,  it  seems  impossible  to  determine  with  any  certainty.  The 
claims  to  this  honor  are  now  limited  to  those  of  Laurenz  Coster  of 
Haarlem,  Faust  of  Mentz,  and  Guttenberg  and  Mentiliufe  of  Stras- 
burg. The  earliest  complete  printed  book  known,  commonly  called 
the  Mazarine  Bible,  or  the  Mentz  Bible  without  date,  is  supposed 
to  have  issued  from  the  press  of  Guttenberg  and  Faust  at  Mentz, 
about  1455.  The  initial  letters  in  this  are  illuminated  by  hand.  In 
1455  Guttenberg  seceded  from  the  business,  which  was  continued  by 
Faust  and  Schoffer,  his  son-in-law,  at  Mentz.  The  next  book  was  the 
celebrated  Psalter,  printed  by  them  in  August,  1457.  The  small 
letters  of  this  edition  were  of  metal,  the  capitals  of  wood ;  but  Meer- 
man asserts  that  the  former  were  cut,  not  cast,  and  that  the  earliest 
instance  of  printing  with  cast  types  is  Durand's  "Rationale  Divino- 
rum," printed  with  an  entirely  new  font  of  type  by  Faust  and  Schof- 
fer, in  October,  1459.  In  1459  they  reprinted  the  Psalter;  in  1460  the 
Constitutiones  Clementiae,  and  in  1462  the  celebrated  Latin  Bible, 

LONG  PRIMER  ROMAN  No.  13. 

LEADED  SIX  TO  PICA. 

Wheee,  when  and  by  whom  printing  with  movable  types  was  first  prac- 
tised, it  seems  impossible  to  determine  Avith  any  certainty.  The  claims 
to  this  honor  are  now  limited  to  those  of  Laurenz  Coster  of  Haarlem, 
Faust  of  Mentz,  and  Guttenberg  and  Mentihus  of  Strasburg.  The  earli- 
est complete  printed  book  known,  commonly  called  the  Mazarine  Bible, 
or  the  Mentz  Bible  without  date,  is  supposed  to  have  issued  from  the  press 
of  Guttenberg  and  Faust,  at  Mentz,  about  1455.  The  initial  letters 
in  this  are  illuminated  by  hand.  In  1455  Guttenberg  seceded  from  the 
business,  which  was  continued  by  Faust  and  Schoffer,  his  son-in-law,  at 
Mentz.  The  next  book  was  the  celebrated  Psalter,  printed  by  them  in 
August,  1457.  The  small  letters  of  this  edition  were  of  metal,  the  capi- 
tals of  wood;  but  Meerman  asserts  that  the  former  were  cut,  not  cast,  and 
that  the  earliest  instance  of  printing  with  cast  types  is  Durand's  "Eation- 
ale Divinorum,"  printed  with  an  entirely  new  font  of  type  by  Faust  and 
Schoffer,  in  October,  1459.  In  1459  they  reprinted  the  Psalter;  in  1460 
the  Constitutiones  Clementiae,  and  in  1462  the  celebrated  Latin  Bible, 
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Please  address  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 

TWO  DOLLARS  A  year,  in  advance, 

to  any  part  of  the  United  States  or  Canada ;  to 
Foreign  Countries  in  the  postal  union,  $4  a  year. 
Single  copies,  TEN  CENTS. 
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Subscribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
en  to  avoid  chance  0/  loss  in  the  mass  0/ 
txchanges  which  go  to  every  newspaper  office. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  percent.; 
two  months,  so  per  cent.;  three  months,  30  per 
cent;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  line  each  insertion,  with- 
ont  discount. 

Smalladvertisementsunder  classifiedheadings, 
such  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
•nts,  25  cents  a  line  (about  7  words)  each  in- 
sartioa,  without  discount. 


WE  CAN  NOT  "EXCHANGE." 

It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list, 

OUR  choicest  "  bargains." 
No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  $25  we  will  send  25  annual  sub- 
scriptions. 

No.  3. — For  $4  we  will  send  The  Fourth 
Estate  until  the  end  of  1896,  and  all  numbers 
firom  March  i,  1895. 

BOUND  volumes. 

For  $2.50  we  will  send  a  bound  volume  of  the 
last  half-year,  Septtmber  to  February,  inclusive; 
or  for  $5  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


SIMPLE  AND  EFFECTIVE. 

The  poster  craze  is  responsible  for 
more  free  advertising  than  any  scheme 
ever  devised  by  the  shrewrdest  worker 
for  publicity-without-payment,  who  has 
played  "donkey"  with  the  confiding  pub- 
lisher. Advertising  by  using  the  poster 
craze  is  an  easy  thing,  a  delight  and  a 
fascination  for  the  man  happy  only 
when  he  has  all  the  best  of  it  and  a 
great  deal  more  than  he  deserves. 

The  saw-dust,  gold  brick,  how-do-you- 
do,  glad-hand,  thimble  rigger  and 
bunco  games  are  tame  compared  with 
the  policy  of  the  poster  sharp  in  securing 
space  lor  nothing. 

The  original  outlay  is  considerable, 
but  it  is  simply  a  trifle  when  compared 
with  the  free  space  secured.  It  is  an  ill 
wind,  etc.,  and  the  good  that  comes  to 
somebody  is  very  sure  to  be  with  the  fel- 
low who  buys  posters. 

The  signs  that  shout,  posters  that  one 
can  see  through  a  fog,  and  the  various 
other  manifestations  ot  eccentric  genius, 
running  now  in  poster  form,  do  more  than 
desecrate  the  landscape,  for  thereby  is 
gained  unlimited  free  advertising. 

The  scheme  is  simple  and  effective. 
Somebody  has  something  to  advertise. 
He  has  a  poster  made.  To  quote  the 
Hibernian,  who  is  always  clever  in  his 
disregard  ot  the  ethics  ot  language: 


"The  worse  the  poster  is  the  better 
it  is." 

The  poster  craze  being  a  living  issue, 
the  advertiser  sees  his  poster  reproduced 
in  the  papers  and  magazines  as  speci- 
mens of  poster  art.  Sitting  back  he 
must  smile  to  himself.  His  grin  is  gen- 
erous and  self  satisfied,  for  he  has  se- 
cured thousands  of  dollars  worth  of  ad- 
vertising in  the  newspapers  which  have 
even  paid  to  have  his  poster  engraved. 

Is  there  anything  simpler?  Could 
there  be  any  confidence  game  more  per- 
fect ?   

THE  POWER  IN  POLITICS. 

We  have  heard  so  much  about  the 
waning  power  of  the  press,  the  decline  of 
its  influence  and  denials  of  its  ability  to 
either  influence  or  instruct,  that  it  seems 
reasonable  to  call  attention  at  this  time 
to  facts  that  will  be  proven  in  the  presi- 
dential battle. 

Never  before  has  there  been  such  a 
rush  to  start  new  papers,  their  only  ob- 
ject being  the  presentation  of  the  views 
of  one  party  or  another  whose  managers 
feel  the  lack  of  journalistic  aid  in  certain 
localities.  If  the  press  were  not  the 
power  it  undoubtedly  is  there  would  not 
be  this  eagerness  for  its  influence. 

The  party  organ  is  not  a  thing  of  the 
past.  It  is  a  present  and  active  poten- 
tiality. The  prominence  of  financial 
questions  in  this  presidential  campaign, 
and  the  public  eagerness  for  not  only 
information  but  editorial  views  and  com- 
ment upon  it,  was  never  more  intense  or 
ol  greater  earnestness. 

The  editorial  bolters  of  both  parties 
have  exhibited  the  greatest  courage,  and 
given  evidence  of  their  sincerity  in  their 
labors.  Their  independence  is  a  costly 
virtue.  In  many  cases  it  means  tre- 
mendous losses  in  circulation,  the  break- 
ing up  of  old  friendships,  the  barricading 
ot  familiar  avenues  of  information,  the 
withdrawal  of  advertising  as  a  reproof 
from  violent  partisans,  and  the  various 
other  vicissitudes  incident  to  their  dis- 
regard lor  the  arts  of  diplomacy. 

The  editor,  standing  by  his  convic- 
tions, refusing  to  listen  to  soft-spoken 
temptations  to  write  what  he  does  not 
believe  until  he  hears  the  howls  of  dis- 
approval of  the  enraged  regulars  of  his 
party,  suffers,  but  he  has  the  gratifica- 
tion of  knowing  that  his  honesty  is  at 
least  rewarded  with  the  regard  of  honest 
men,  and  it  is  fair  to  say  that  from  the 
experiences  of  the  past  he  has  the  right 
to  trust  that  when  violent  opposition  has 
tired  of  its  venom,  and  fair-minded  men 
have  regained  their  reason,  both  he  and 
his  paper  will  be  credited  witti  having 
done  wisely  and  well,  or  well  it  not 
wisely. 

It  is  this  sort  of  journalism  that  honors 
the  profession,  though  it  would  be  ab- 
surd to  say  that  the  regulars  have  stuck 
by  their  parties  through  moral  coward- 
ice. To  be  irregular  is  not  necessarily 
to  be  right,  though  it  must  be  acknowl- 
edged that  the  editor  breaking  away 
displays  courage  of  the  highest  order. 

It  will  be  interesting  to  note  in  No- 
vember the  influence  ot  the  newspapers. 
When  the  returns  are  all  in  the  proof 
that  the  press  is  still  a  power  must  surely 
be  shown.  The  honest  disapproval  of 
party  platforms,  editorial  explanations, 
expostulations  and  exhortations  must 
then  be  evident  in  the  tale  ot  the  ballot 
boxes,  or  we  have  mistaken  the  power 
of  the  press  as  gigantic  when  it  was  but 
the  vain  belief  ot  the  pigmy  in  himself. 

It  is  held  by  many  that  the  news- 
papers of  America  are  the  creators  and 
leaders  of  American  thought,  and  we 
believe  this  to  be  largely  true  though  the 
declaration  is  sometimes  denied  by  poli- 
ticians and  public  men,  usually  until  they 
experience  the  sturdy  opposition  of  the 
press.  It  is  asserted  that  no  man,  how- 
ever great,  no  party,  however  powerful, 
no  leader  or  statesman,  can  stand  a  day 
against  the  newspapers  of  bis  party,  and 
this  assertion  is  true  where  the  paper 
bears  upon  it  the  stamp  of  standing  by 
its  honest  convictions. 

The  proof  positive  of  the  high  esteem 
in  which  the  press  is  held  is  shown  by  the 
veteran  political  leaders.  They  believe 
in  stump  speakers,  fireworks,  parades, 


brass  bands  and  the  various  noisy  and 
glittering  paraphernalia  of  political  war- 
fare, but  they  know  that  these  are  the 
picturesque  foam,  the  grand  ground 
swell  being  the  waves  of  editorial  con- 
viction that  roar  with  the  music  of  the 
pressroom  booming  and  breaking  on  the 
shores  of  common  sen^^e,  wearing  away 
the  unevenness  of  prejudice  and  building 
up  the  coast  line  that  is  strong  and 
straight. 

UP-TO-DATE  DIRTINESS. 

Incidental  to  the  political  campaign  is 
the  question  raised  as  to  the  right  of  the 
papers  to  enter  the  households  of  the 
candidates,  giving  the  news  of  the  hap. 
penings  there  and  printing  pictures  of 
the  families.  Somebody  has  been  raising 
a  howl  about  this,  but  these  are  the  dog 
days,  the  times  of  political  harangues 
and  the  epoch  for  the  varied  views  of  the 
genus  crank. 

The  American  people  take  a  lively 
interest,  not  only  in  the  opinions  and 
records  of  their  candidates,  but  in  their 
personalities.  They  want  to  know  some- 
thing about  the  good  wives  and  children 
and  it  is  in  the  province  of  legitimate 
journalism  to  furnish  the  public  with  ac- 
curate descriptions  of  the  next  occupants 
of  the  White  House. 

The  candidates  themselves  can  have 
no  reason  to  object  to  this,  for,  from  the 
moment  of  their  candidacy,  they  are 
national  characters  and  the  tierce  light 
of  publicity  must  shine  upon  their  homes. 
So  long  as  the  newspaper  work  is  in 
good  taste,  free  from  flattery  and  mawk- 
ish laudation,  as  well  as  the  spirit  that 
would  hurt  a  man  by  striking  those 
dear  to  him,  there  can  be  no  objection  to 
the  gratification  of  a  proper  public  ciri- 
osity. 

It  would  scarcely  do  to  send  the  sport- 
ing reporter  on  such  a  job,  and  yet  the 
chances  are  many  to  one  that  he  would 
do  his  work  well,  dropping  the  parlance 
of  the  prize-ring  when  describing  the 
home.  Tact,  discretion,  care,  apprecia- 
tion and  sympathy  are  essential  to  suc- 
cess in  this  line  ot  work,  and  so  far  the 
accounts  of  the  home  life  of  the  presi- 
dential possibilities  have  been  fair,  not 
offensive  to  the  families  and  certainly 
pleasing  to  an  interested  pub.ic. 

We  must  confess  our  astonishment, 
however,  at  a  picture  that  appeared  in 
the  New  York  Stinday  World,  one  that 
must  rank  first  for  vulgarity  and  un- 
warranted trifling  with  the  affairs  of 
public  men.  In  nauseating  style  it 
presents  news  that  even  if  true  should  be 
kept  from  the  newspapers. 

The  lower  order  ot  beasts  are  not 
known  to  display  undue  curiosity  in 
the  pregnancy  of  their  kind,  and  they 
even  show  symptoms  of  considera- 
tion and  sympathetic  regard.  Just 
why  the  higher  order  of  animal 
should  print  cartoons  of  the  supposed 
coming  of  children  to  public  men  can 
not  be  guessed  unless  the  world  is  so 
very  vulgar  that  it  pays  to  be  disgusting. 

The  World  presented  pictures  of 
Grover  Cleveland  and  Benjamin  Harri- 
son with  storks  dropping  babies  into 
their  outstretched  hands.  This  was 
headed,  "  A  true  story  without  words — 
except  for  a  note,"  and  the  note  read: 
"  In  Germany  there  is  a  tradition  that 
babies  are  brought  to  happy  parents  by 
storks.  The  great  American  public  will 
be  vastly  interested  in  the  news  so  im- 
portant to  two  great  men  and  so  deli- 
cately conveyed  here." 

This  may  be  fin  de  sieclc  journalism, 
but  it  must  stnke  some  people  as  de- 
cidedly dirty  business.  The  acknowl- 
edgment of  the  indecency  of  the  whole 
thing  is  in  the  use  of  the  word  "  deli- 
cately." The  picture  was  known  to  be 
indelicate,  and  for  that  reason  was 
printed.  There  can  be  no  excuse  for 
this  sort  of  newspaper  enterprise. 


NOTE  AND  COMMENT. 
A  western  paper  confesses  that  it  has 
published  every  week  lor  many  years  a 
personal  paragraph  to  the  effect  that 
Lew  Frazier  came  to  town  on  such  or 
such  a  day,  and  it  requests  Mr.  Frazier 
to  arrive  on  the  same  day  every  week, 
so  that  the  paragraph  may  be  allowed  to 


stand  without  change.  The  request  is 
reasonable,  and  Mr.  Frazier  will  no 
doubt  govern  himself  accordingly.  It 
can  make  no  possible  difference  to  him 
when  he  comes  to  town,  and  it  will  make 
the  pathway  of  the  editor  more  beautiful. 

Paragraphs  that  run  the  rounds  and 
upon  which  the  papers  ring  the  various 
changes  are  like  the  "  spelling-bee, "  a 
mental  exercise  of  benefit  to  the  public. 
They  mean  less  of  the  shears  and  more 
of  the  pencil,  both  blue  and  black. 

The  Ypsilanti  Commercial  was  re- 
cently sold  to  a  minister,  the  Reverend 
Doctor  Sayles,  who  had  been  a  success 
as  a  preacher.  He  has  not  turned  mis- 
sionary, for  Ypsilanti  is  not  in  China,  but 
in  Michigan.  He  may,  however,  do 
great  good  at  home,  for  the  Michigan 
papers  are  busy  commenting  on  the  min- 
ister's late  since  he  has  turned  editor. 
The  gist  of  Michigan  comment  is  as  fol- 
lows : 

"  We  welcome  the  gentleman  to  our 
calling,  and  beg  him  to  remember  that 
after  he  begins  proof  reading,  there  is 
need  of  great  care,  lest  he  violate  the 
Mosaic  statutes,  or  that  particular  one 
bearing  on  profanity.  It  wouldn't  be  a 
bad  idea  to  have  the  whole  ten  com- 
mandments printed  lor  daily  reference, 
for  the  first  few  months." 

An  honest  confession  is  said  to  be  good 
for  the  soul,  and  we  trust  that  these 
Michigan  editors  are  to  have  one  among 
them  too  well  trained  to  blaspheme, 
even  when  the  ink  is  muddy  and  sticky, 
somebody  else  has  lost  the  shears,  the 
foreman  has  pied  a  form,  strikers  have 
filled  the  presses  with  tacks,  and  the 
printer's  devil  has  summoned  to  his  aid 
all  his  fellow  spirits  from  the  infernal 
regions. 

Out  on  the  very  top  of  Weygat  Moun- 
tain,  which  stands  sentinel  over  the  city 
of  Easton,  Pa.,  is  a  hostelry  that  has 
found  much  favor  with  newspaper  men 
who  are  fond  of  good  living.  The 
Paxinosa  Inn,  now  under  the  manage- 
ment of  Messrs.  Neil  &  Avery,  is  a  very 
delightful  place  in  which  to  "recuperate' ' 
after  severe  labors.  Mr.  Neil  acquired 
his  experience  and  reputation  at  the 
Berkeley  Arms  and  other  well-known 
resorts,  and  Harry  Avery  had  oppor- 
tunity, during  an  extended  connection 
with  the  Continental  Hotel  in  Phila- 
delphia, to  form  many  valuable  acquaint- 
ances among  the  newspaper  men  of  that 
newspaper-governed  city. 

A  story  is  going  the  rounds  of  the 
New  England  press  in  regard  to  Chester 
D.  Fiske,  editor  of  the  Willimantic 
(Conn.)  Jottrnal.  It  is  related  that 
meeting  a  train  on  which  he  expected 
his  wife  and  baby,  he  grabbed  one  of 
the  passengers,  kissed  her,  and  taking 
her  baby  started  away  with  it.  The 
woman's  frantic  screams  stopped  the 
editor,  and  he  found  that  he  had  the 
wrong  baby  and  had  kissed  the  wrong 
woman.  Embarrassed  explanations 
were  made. 

The  point  of  the  story  in  the  New 
England  mind  is  that  an  editor  who  is  so 
wrapped  in  thought  that  he  cannot  tell 
his  own  wife  and  child  from  somebody 
else's  must  give  the  greatest  considera- 
tion to  his  editorials,  and  that  logically 
they  must  be  well  worth  reading.  On 
the  other  hand  a  man  with  such  a  lack 
of  the  powers  of  observation  and  dis- 
crimination must  be  a  mighty  poor  re- 
porter. The  incident  is  recalled  as 
showing  the  distinction  between  the 
editor  and  the  reporter. 

The  Pittsburg  Dispatch  has  planned  a 
delightful  trip  to  the  Yellowstone  Na- 
tional Park  lor  the  two  most  popular 
teachers  or  ministers  in  Western  Penn- 
sylvania, Eastern  Ohio  and  West  Vir- 
ginia. The  degree  of  popularity  is  to 
be  shown  by  ballots  which  will  be 
coupons  cut  from  the  Dispatch. 

The  contest  will  be  confined  to  Sunday 
school  teachers,  public  school  teachers, 
teachers  in  private  or  parochial  schools, 
ministers  and  others  engaged  in  similar 
vocations. 

There  is  scarcely  an  American  who 
does  not  yearn  for  a  glimpse  of  the 
national  park.    It  is  a  picture  of  Amer- 
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ican  scenery  and  life.  But  the  cost  of  a 
trip  to  the  great  forest  park  is  prohibitive 
to  many  people.  The  Dispatch,  l;ow- 
ever,  ofTers  ihe  golden  opportunity.  In 
gaining  business  it  is  doing  good. 


A  western  weekly  paper  published  in 
a  town  of  500  people  carries  fifteen 
columns  of  advertising.  It  is  needless  to 
add  that  the  town  is  increasing  in  popu- 
lation and  enhancing  in  value.  The 
newspaper  is  a  true  mirror  of  the  com- 
munity  in  which  it  is  published. — Ex- 
change. 

Stanley  Day,  the  advertising  agent  of 
New  Market,  N.  J.,  has  a  way  of  pub- 
lishing in  his  Advertisers'  Guide  anony- 
mous extracts  from  private  letters  from 
his  customers,  commenting  upon  various 
newspapers  and  publications.  These 
opinions  are  often  interesting,  but  are 
sometimes  likely  to  do  injustice,  because 
the  reader  has  not  sufficient  information 
before  him  to  judge  of  the  circumstances 
in  each  case.  For  instance,  in  the  Au- 
gust number  an  anonymous  writer  claims 
that  he  advertised  three  times  in  the 
Philadelphia  Weekly  Item  without  secur- 
ing a  smgle  reply.  It  is  presumed  that 
the  advertisement  referred  to  was  a  small 
advertisement  of  some  kind,  but  any  ad- 
vertiser who  has  had  experience  with 
the  Philadelphia  Item  will  be  likely  to 
assume  that  the  lack  of  replies  was  due 
not  to  the  medium,  but  the  character  of 
the  advertisement. 

Harrington  FitzGerald  is  particularly 
proud  of  the  tangible  results  from  small 
advertisements  in  his  paper,  and  fre- 
quently publishes  in  his  advertisements 
in  The  Fourth  Estate  testimonials 
from  advertisers.  On  another  page  of 
this  very  issue  he  quotes  a  letter  from  an 
optical  firm  in  Philadelphia,  stating  that 
they  have  suited  three  thousand  persons 
during  the  past  month  through  an  ad- 
vertisement in  the  Item.  One  signed 
testimonial  of  this  character  is  worth  a 
whole  basketful  of  anonymous  attacks. 
Mr.  Day  should  compel  his  correspond- 
ents to  sign  their  criticisms. 


MANAGER  H.  W.  HAWLEY  ILL. 


The  San  Francisco  Examiner's  Pub- 
LiSHER  IS  Driven  to  the  Country 
TO  Recuperate. 

Manager  Hawley,  of  the  San  Fran- 
cisco Examiner,  has  been  obliged  to  tem- 
porarily cease  attending  to  the  duties  of 
his  position,  owing  to  a  serious  attack  of 
illness. 

Acting  on  the  advice  of  his  physicians 
he  left  last  week  for  the  country,  accom- 
panied by  an  attendant,  and  he  will 
probably  remain  away  for  some  time. 

His  trouble  is  said  to  be  due  to  an 
attack  of  locomotor  ataxia  of  such  sever- 
ity as  to  seriously  cripple  his  lower 
limbs,  rendering  it  necessary  for  him  to 
be  assisted  in  his  movements. 

Though  atone  time  his  condition  was 
so  serious  as  to  excite  considerable  alarm 
in  the  minds  of  his  friends,  it  is  now 
stated  that  he  is  on  the  up  grade,  and 
that  his  complete  recovery  is  only  a 
matter  of  more  or  less  time.  It  is  with 
the  idea  of  hastening  the  improvements 
as  much  as  possible  that  the  trip  to  the 
country  was  ordered.  * 


MORE  THAN  ONE  MAN'S  WORK. 

Murat  Halstead,  the  veteran  journal- 
ist and  brilliant  writer,  is  the  author  of  a 
character  sketch  of  William  McKinley 
which  appears  in  the  Outlook's  July  mag- 
azine number. 

It  might  be  mentioned  incidentally 
that  since  his  return  a  few  months  ago 
from  Cuba  Mr.  Halstead  has  found  time 
in  addition  to  writing  the  editorial 
columns  of  the  Brooklyn  Standard 
Union  two  syndicate  letters  each  week 
and  several  magazine  articles,  to  write  a 
history  of  Cuba  of  over  five  hundred 
pages  and  a  life  of  McKinley  and 
Hobart  of  over  four  hundred  pages. 
Mr.  Halstead  does  not  use  a  type- 
writer nor  is  he  given  to  dictation. 
He  makes  the  fire  fly  with  a  lead  pencil. 


PURELY  PERSONAL. 
Eugene  F.  Loud  has  been  renomi- 
nated for  congress  by  the  republicans  of 
the  Fifth  California  district.  Mr.  Loud 
is  well  known  to  publishers  as  the 
author  of  a  bill  intended  to  raise  the 
rates  on  second-class  maUer.  The  Loud 
bill  occasioned  wide  interest,  the  Ameri- 
can Newspaper  Publishers'  Association 


HON.  EUGENE  F.  I.OUD. 

endorsing  it,  though  it  meant  increased 
cost  for  transportation  of  newspapers. 
The  publishers  did  not  cire  to  be  classed 
as  among  those  to  whom  the  govern- 
ment grants  privileges  that  add  to  the 
public  burden.  The  abuse  of  the  postal 
law  was  glaring,  reputable  publishers 
losing  through  the  advantage  taken  by 
unscrupulous  brothers. 

Congressman  Loud  made  a  gallant 
fight  for  the  reform  bill  he  introduced, 
but  it  was  smothered  through  legislative 
inaction,  inspired  by  the  hostility  of  those 
who  feared  the  effects  of  the  bill. 


The  popular  respect  for  the  judgment 
of  William  M.  Singerly,  of  the  Philadel- 
phia Record,  is  evidenced  by  the  fact 
that  he  has  been  called  to  serve  as  an  ac- 
tive member  of  several  political  organi- 
tions  recently,  in  spite  of  the  premium 
put  on  inactivity  by  hot  weather. 

Considerable  admiration  has  been  ac- 
corded to  the  artistic  booklets  issued  by 
Frank  E.  Morrison,  special  agent.  New 
York,  to  set  forth  the  qualities  of  the 
advertising  mediums  on  Mr.  Morrison's 
list.    The  latest  work  done  by  him  in 


FKANK  K.  MORRISON. 

this  line  is  exhibited  in  a  handsome 
booklet  bearing  the  inscription,  "  Good 
Things  Should  be  Praised." 

It  deserves  commendation  for  typo- 
graphical excellence.  It  is  "  hand- 
made," and  is  printed  in  two  colors. 
Like  some  other  work  which  Mr.  Mor- 
rison has  done,  it  is  what  printers  call 
"  a  good  job,"  and  ought  to  influence 
additional  advertising  revenue  for  the 


periodicals  about  which  information  is 
given  in  its  pages. 

Advertisers,  publishers  and  others  who 
have  become  aware  of  Mr.  Morrison's 
energy  as  a  special  agent  or  publisher's 
representative  among  the  advertisers  in 
New  York  and  the  east,  without  having 
met  him  personally,  will  no  doubt  be 
interested  in  the  accompanying  portrait. 


Henry  H.  Nelson,  the  able  and  amiable 
business  manager  of  the  New  York  Daily 
News,  is  enjoying  a  well-earned  vacation 
in  the  White  Mountains.  Outside  of 
business  hours  Mr.  Nelson  has  a  weak- 
ness for  practical  joking  in  the  form  of 
testing  the  credulity  of  his  listeners. 

He  is  not  a  prevaricator,  but  he  has  a 
pleasing  way  of  presenting  facts  in  such 
shape  that  they  bewilder.  If  Mr.  Nelson 
does  not  come  home  with  a  history  of  the 
bears  he  hugged  to  death,  the  rattle- 
snakes he  hypnotized  and  then  killed,  his 
many  friends  in  the  metropolis  will  be 
startled. 


There  is  no  better  friend  of  newspaper 
men  than  F.  Tennyson  Neely,  the  well- 
known  publisher.  He  is  one  of  them  in 
the  sens-e  that  he  believes  in  them  and 
they  have  olten  found  in  him  a  publisher 
who  is  not  a  robber.  It  is  therefore 
gratifying  to  The  Fourth  Esi  a  i  e  to 
publish  the  excellent  cut  of  him  which 
appears  on  the  third  page. 

John  Angus  Mackay,  publisher  ol 
Brooklyn  Life,  sailed  lor  Lurope  last 
week  tor  a  trip  abroad.  Brooklyn  Life 
has  borne  so  many  evidences  of  per- 
sistent, energetic  and  skillful  work  that 
no  one  will  grudge  Mr.  Mackay  his 
month's  holiday. 

Philip  T.  Dodge,  president  of  the 
Mergenthaler  Linotype  Company,  is  an 
enthusiastic  yachtsman.  Not  s-atisfied 
with  his  beautiful  lorty  footer,  the  Zara, 
he  has  lately  build  a  one  rater,  the  Eos. 
His  friends  will  rejoice  in  knowing  that 
the  Eos  has  surpassed  the  fondest  hopes 
of  Mr.  Dodge.  She  is  a  fin-keeled 
dream.  Ghostlike,  she  slips  through 
the  water,  leaving  every  rival  in  the  rear. 
She  has  raced  twice  against  the  fastest 
of  her  kind  in  the  country  and  she  won 
both  contests  in  a  way  that  suggested  the 
suspicion  that  she  has  triple  screws 
driven  by  electricity. 


It  is  with  pleasure  that  we  present  this 
wtek  on  our  first  page  the  latest  photo- 
graph of  Whitelaw  Reid,  the  distinguish- 
ed editor  and  proprietor  of  the  New 
York  Tribune. 


W.  A.  McConnell,  the  new  business 
manager  at  Koster  &  Bial's,  is  popular 
with  the  newspaper  men,  and  therefore 
a  valuable  lieutenant  to  Mr.  Bial.  He 
had  no  easy  task  in  smoothing  over  the 
difficulties  left  by  his  predecessor,  but 
seems  to  have  accomplished  it,  and  the 
famous  resort  has  consequently  regained 
its  old-time  popularity. 


Charles  Bancroft  Dillingham,  known 
to  all  the  theatrical  critics  as  a  shrewd 
press  agent,  understanding  his  business 
thoroughly  through  his  training  in  news- 
paper work,  has  been  appointed  man- 
ager of  the  Garden  Theatre. 


The  little  book  of  the  Delaware  and 
Hudson  Railroad  entitled  "A  Summer 
Paradise  "  is  not  only  a  gem  in  its  exe- 
cution, but  a  valuable  guide  to  a  region 
unsurpassed  in  charms  for  the  tired 
brain  worker.  General  Passenger  Agent 
Burdick  is  still  young  in  years,  but  old 
in  experience;  a  courteous  official  in 
whom  the  powerful  corporation  which  he 
represents  may  well  place  full  confidence. 


Carl  Wuentrock  has  been  appointed  by 
Philip  Dietzgen,  the  present  owner  of  the 
Kansas  City  Presse,  to  succeed  Carl 
Fabricius  as  its  eaitor. 


H.  H.  Warner,  for  many  years  head 
of  the  Warner  medicine  establishment  in 
Rochester,  has  regained  his  health,  and 
is  at  present  residing  in  New  York,  with 
the  intention  of  resuming  active  business 
shortly. 


MANAGES  A  WELL  KNOWN  CON- 
CERN'S  ADVERTISING. 

The  attractiveness  of  some  of  the  ad- 
vertising matter  recently  put  out  by  Tar- 
rant &  Company,  New  York,  has  in- 
spired favorable  comment.  The  com- 
pany is  one  ol  the  best  known  of  the 
proprietary  medicine  houses  in  the 
country  and  used  newspaper  space  for 
many  years  in  so  large  a  volume  that 
the  total  expenditures  to  date  must 
reach  millions. 

Like  other  concerns  that  know  how 
to  be  constant  and  liberal  in  enterprise 
and  yet  kerp  in  mind  that  at  times  it  is 
wise  to  be  conservative,  the  Tarrant 
Company  has  during  the  dull  times 
somewhat  restricted  the  growth  of  its  ad- 
vertising appropriation":,  without  losing 
its  "  grip"  on  the  benefits  of  publicity. 
It  is  anticipated,  however,  that  a  material 
increase  in  the  company's  present  out- 
lays lor  advertising  will  be  authorized 
during  the  coming  season. 

The  advertising  manager  of  the  Tar- 
rant Company  is  William  A.  Hocke- 
meyer.    He  has  been  connected  with 


WII  LIAM  A.  HOCKEMEVBR. 

the  company  about  ten  years,  having 
begun  his  work  as  assistant  to  Thomas 
F.  Main,  the  president  of  the  company. 
His  talent  for  the  work  he  accomplishes 
is  such  that,  although  he  is  quite  a  young 
man,  the  excellence  of  what  is  done  has 
been  freely  commended  by  advertising 
men  of  veteran  experience.  He  is 
probably  the  tallest  advertising  man- 
ager in  America,  being  6  feet  and  5 
inches  in  height. 

Mr.  Hockemeyer's  artistic  taste  is 
called  on  as  well  as  his  skill  in  construct- 
ing advertisements  and  making  newspa- 
per contracts,  for  a  part  of  the  Tarrant 
advertising  consists  of  giant  posters  of 
striking  design  and  agreeable  blending 
of  colors. 

AN  EDITOR'S  LONG  RIDE. 

Max  C.  Halle,  assistant  editor  of  the 
American  Adviser  of  Chicago,  and  son 
of  Louis  Halle,  the  proprietor,  arrived 
in  N.  w  York  last  week  at  the 
conclusion  of  a  bicycle  trip 
from  Chicago.  He  left  Chicago  on 
the  1 8th,  and  rode  all  the  way  to  New 
York,  except  an  interim  of  eight  miles, 
in  ten  days  and  twenty  two  hours.  He 
rode  a  .Stearns  bicycle,  and  arrived  in 
good  condition,  although  on  account  of 
the  hot  weather  he  is  not  inclined  to  go 
back  as  he  came.  He  says  "  that  yel- 
low fellow  "  was  all  right,  but  that  the 
yellow  sun  was  one  too  many  for  him. 


A  BUSINESS  MONTHLY'S  MOVE. 

The  Trade  Magazine,  of  Philadelphia, 
has  established  a  branch  office  at  150 
Nassau  street.  New  York.  Philip  Rit- 
ter  is  hereafter  to  manage  the  advertising 
business  of  the  journal  in  New  York, 
New  Jersey  and  New  England. 
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ADVERTISING  MEDIUMS. 

THE 

BOSTON 

POST 

has  the  largest  Morning  cir- 
culation in  New  England. 

Its  regular  circulation  in 
Boston  and  vicinity  is  larger 
than  all  other  Boston  morn- 
ing papers  combined. 

We  are  ready  to  back  up 
the  above  statements. 


Boston  Post  Circulation. 

(June,  1896.) 

Sunday  average.  9^,881 
Daily  average,  -  90,300 

YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement    in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  96 J  of  the  h<ruses — whether 
residences  or  stores —occupied  by  white 
persons^  A  record  unequaled  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Buildimg. 

New  York  Representative. 

Established  1844. 

THE    LEADING   NEWSPAPER  IN 
THE  DOMINION 

TheGLOBE, 

TORONTO,  CANADA. 

Advertisers  who  make-CIRCULATION— 
CHAKACTER-INFLUENCE— the  bash  of 
their  requirements  will  find  upon  investigation 
that 

THE  DAILY  GLOBE, 
THE  WEEKLY  GLOBE, 
THE  SATURDAY  GLOBE. 

are  the  mediums  throui?h  which  they  can  reach 
the  great  mass  of  Canada^s  purchasing  people. 

The  Daily  Globe  publishes  its  circulation 
returns  every  day  at  the  head  of  its  editorial 
page.  The  total  number  of  Daily  Globes  sold 
during  the  year  iSgs  wa«  7,472,600. 

The  circulation  of  the  several  editions  has 
shows  a  marked  increase  during  the  twelve 
months  ju>it  ehpsed.  T  he  numbers  of  Daily 
.Globes  sold  during  the  fcix  months  ending 
June  30,  1896,  was  4,419,450;  a  daily  average 
for  the  six  months  of  28,329  ;  for  the  last  three 
months  28,879:  for  the  month  of  June,  30,450. 

Send  for  a  copy  of  the  verified  circulation 
returns  showing  daily  sales  for  last  eighteen 
months. 


ADVERTISING  MEDIUMS. 

AVERAGE  CIRCULATION 
FOR  FIVE  MONTHS. 

MiLWAUKBK,  July  I,  1896. 
Stath  of  Wisconsin,  1 
Milwaukee  County,  \ 
P.  D   O'Brien,  being  duly  sworn,  sayi,  that 
he  is  now  and  has  been  for  lixteen  years  fore- 
man of  the  newspaper  pressroom  of  the 

EVENING  WISCONSIN, 

and  has  had  charge  of  the  presses  and  paper 
used  in  printing  ihe  Evkning  Wisconsin  ;  that 
he  knows  of  his  own  knowledge  that  the  average 
d,Hily  circulation  "f  the  Evhning  Wisconsin  for 
six  months,  from  January  1,  i8q6,  10  July  i, 
i8g6,  was  Seventeen  Thousand  Nine  Hundred 
and  Sixty  three  (17,961)  copies. 

P.  D.  O'BRIEN. 
Snbscribed  and  sworn  to  before  me  this  ist  day 

of  July,  1896,  AD.   W.  A.BOOTH.NoUry 

Public,  Milwaukee  County. 

SWORN  DAILY  CIRCULATION. 

Wednesday,  July  1   17,667 

Thursday,  July  3   17, 545 

Friday.  July  3   I7.599 

Monday,  July  6   17.533 

Tuesday,  July  7   18,151 

Wednesday.  July  8   I7»935 

Thursd ly,  July  9   18,336 

Friday,  July  10   '91857 

THE  EVENING  WISCONSIN  CO., 

C.  H.  KDDV,  Representative, 

lo  Spruce  Street,  NEW  YORK. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

D.  ^ILY  NEWS. 
Over  400,000  daily. 

Gross  rate,  75  cents  per  line.    Average  sontraot, 
about  50  cents  per  line. 

THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IM  THE  WORLD. 

"  New  England's  Greatest  Nbwspa»»«-" 

The  BOSTON  HERALD. 

Shrewd   advertisers,  in  determining  worth, 

require  three  es^^entials ; 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  posseues  these  pre- 
eminently,  thus  affording   its   advertiaers  an 

unequaled  purchasing  power. 

NEW  FEATURES  FOR  "96." 

350,000  DAILY 

is  the  guaranted  circulation  of  the 
SCRIPPS  McRae  League. 

CINCINNAll  POST, 

ST.  LOUIb  CHRONICLE, 
CLEVELAND  PRESS, 
KEN  rUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERKY,  53  Tribune  Building,  New  York. 

A  TRIFLE  CHEAPER 

That  is  one  rea.son  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening  Field.  The  other  reaaon  it 
that  It  IS  a 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  new^ipapers.  Sao 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

A  DVERTISIN  Gin  newspapers  of  "known  cu> 
^  culation"  means  "business."  For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bune Bldg..N.V  ChamberofCommerce.Chicaeo. 

'THE  FOURTH  ESTATE  is  the  best  medium 
for  presenting  to  advertisers  the  advantages 
of  any  publication  as  an  advertising  mednvB. 


CHANGES   IN   INTEREST,  ETC. 

A  change  was  made  last  week  in  the 
business  and  editorial  department  of  the 
Canton  (O.)  Daily  Record.  Edward  K. 
Beeks  will  assume  the  managing  editor's 
chair,  he  having  purchased  an  interest 
in  the  company  from  Manager  Dickin- 
son. O.  N.  Williams,  of  the  Cincinnati 
Tribune  will  also  be  connected  with  the 
Record.  Mr.  Beeks  was  formerly  con- 
nected with  the  Washington  Post  and 
the  Washington  Bureau  of  the  Asso- 
ciated Press.  Mr.  Williams  made  an  en- 
viable reputation  in  Cincinnati. 

The  Times,  Tappahannock,  Va.,  has 
been  sold  by  Loving  Warner  to  the  Rev. 
Mr.  Todd,  who  will  take  charge  August 
I.  Mr.  Warner  returns  to  the  staff  of 
the  Northern  Neck  News. 

The  Wolfeborough  (N.  H.)  Granite 
State  News  is  now  issued  under  new 
management.  The  News  was  established 
in  1859,  and  since  then  has  been  the 
property  of  C.  H.  Parker  or  his  heirs, 
having  been  regularly  published  as  a 
local  journal  for  a  period  of  thirty-six 
years. 

The  News  has  been  sold  to  Ethelbert 
Baier,  of  Washington,  D.  C,  who  will 
continue  to  conduct  the  paper  as  a  local 
journal,  and  from  its  present  ofRce. 

The  Summit  (N.  Herald,  recently 
purchased  by  E.  W.  Gray,  has  been  sold 
to  J.  W.  CHft. 

The  Baton  Rouge  (La.)  News  Publish- 
ing  Company  recently  changed  hands, 
when  the  Daily  States  Publishing  Com- 
pany of  New  Orleans  acquired  one- half 
of  the  stock  of  the  company.  The  Baton 
Rouge  News  Publishing  Company  pub- 
lishes The  Daily  Advocate,  which  is  the 
official  journal  of  the  State. 

The  old  board  of  directors  has  been 
dissolved  and  the  new  board  has  elected 
the  following  officers:  Henry  J.  Hearsey, 
president;  Andrew  Jackson,  vice-presi- 
dent; C.  J.  Reddy,  treasurer,  and  T. 
Sambola  Jones,  secretary. 

The  Butternut  Eagle,  Park  Falls 
Herald  and  Phillips  Bee,  all  of  Iowa, 
have  been  consolidated  under  one 
management. 

The  IVestern  Plowman,  which  has 
been  published  in  Moline,  111.,  for  the 
last  fifteen  years,  was  sold  to-day  to 
David  Ward  Wood  of  Chicago,  formerly 
editor  of  the  Farmer's  Voice.  The  effects 
of  the  paper  will  be  moved  at  once  to 
that  city,  from  which  it  will  hereafter  be 
published.  J.  W.  Warr,  the  editor  of 
the  Plowman  during  its  publication  in 
this  city,  will  continue  on  the  editorial 
staff. 

The  Observer,  a  weekly  paper  of 
Kearny,  N.  J.,  has  again  changed 
hands.  About  four  weeks  ago  this  pub- 
lication consolidated  with  the  Citizen, 
another  weekly  of  the  same  town.  The 
consolidated  papers  have  been  purchased 
by  Stephen  Woods,  and  Louis  Brook  will 
edit  the  paper. 

The  control  of  the  Middletown  (N.  Y.) 
Argus  has  passed  into  the  hands  of  Cor- 
nelius MacArdell,  Jr. 


IS  GENERALLY  APPRECIATED. 

George  H.  Daniels,  the  famous  pas- 
senger agent  of  the  New  York  Central, 
rendered  valuable  service  to  a  good 
many  interests  when  he  issued  his  happy 
little  book  entitled  "New  York  as  a 
Summer  Resort."  The  metropolis  is  a 
pretty  cool  place  when  compared  with 
many  interior  resorts  that  have  obtained 
a  vogue,  and  the  book  referred  to  has 
no  doubt  created  a  considerable  amount 
of  extra  travel  cityward. 

And,  speaking  on  this  subject,  many 
visitors  to  ^ew  York  have  found  in  the 
Hotel  Gerlach,  in  West  27th  .street,  near 
Broadway,  a  delightfully  cool  summer 
home.  The  tall  structure  seems  to 
reach  up  into  space,  grasping  the  higher 
air  currents  and  bringing  them  down  for 
the  refreshment  of  the  tired  sojourner, 
and  jolly  host  GerUch  knows  well  how 
to  administer  to  his  other  comfortt. 


REMINGTONS'  LIST. 


Don't  Place 
Any 

Advertising 

in 


County 
Dailies 


or 


Weeklies 

until  you  see  what 

Remington 
Brothers, 

309  Broadway,  NEW  YORK, 

Can  Do. 


ADVERTISING  MEDIUM. 

THE 

JOURNAL 

Oldest  and  Best 

CHICAGO 

Paper. 

ADVERTISING  AGENCIES. 

Bigger  profits  come  only 
from  extra  efforis.  Let  us 
dd  our  efforis  to  yours  to 
increase  your  profits.  Our 
378  page  Advertiser's  Manual 
be  sent  for  20  cents  to  pay 
postage  only. 

DODD'S 

Advertising  &  Cmsckimg 

AGENCY, 

Water  Street,  BOSTON. 
THE 

R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  YoRic, 

will  place 

ADVERTISING 

for  firstrcla«s  firms  in  any  field  or  medini*. 

M.  B.  WILSON 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimaM 
newspaper  aflvertisine   Write  for  estimate*. 

AD  VER  nSEMENTS 

prepared  and  inserted  in  newspapers  and  mag*- 
zines  at  publishers'  lowest  rates.  Practical  and 
effective  service  in  every  line  of  business. 

W.  L.  BEAD  NELL, 

Advertising  Agent, 

TSIBUNB  BUILDINC  NsW  YoM(, 
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MISCELLANEO  US. 


IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  Prbsident. 


Nassau.  Ckdar  and  Libbrtv  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  (or  the  Storageiot 
Tmnlcs,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 

TRAVEL. 

No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opmion  of  a  promment  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  ol  block  signals  in  the  world. 

8X  hours.  New  York  to  BuBfalo ;  gJi  hours.  New 
York  to  Niagara  Falls  ;  24  hours,  New  York 
to  Chicago;  21^  hours.  New  York  to  Cin- 
cinnati ;  29^^  hours.  New  York  to  St,  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Cen- 
tral, through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
carefal  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America 
Magnificent  road-bed,  the  block  signal  system 
throtighout,  automatic  switches  and  signals 
passenger  coaches,  parlor  and  sleeping  cars  01 
the  latest  design  and  construction,  are  in  evidenc< 
SK  proof  of  the  claim. 

The  Pennsylvania  Railroad  Is  the  "  Standar 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gtn.  Manager.  Gtn.  Past.  Agtnt 


INCORPORATIONS. 

Articles  of  incorporation  for  the  new 
Detroit  Free  Press  company  have  been 
filed  in  the  office  of  the  secretary  of 
itate  at  Lansing.  The  capital  is  $300,000, 
divided  into  3,000  shares  of  $100  each, 
owned-as  follows  :  William  E.  f^uinby, 
1,985;  Albert  G.  Boynton.  765;  Albert 
G.  Boynton,  trustee,  145  ;  Henry  Walk- 
er Quinby,  60  ;  Mrs.  Mary  O'Connor, 
administratrix,  30;  Theo.  E.  Quinby,  15. 

The  Democrat  Company  of  Lorain, 
O.,  capital,  $10  000  ;  and  the  Leader 
Publishin(i  Company  of  Alliance,  O., 
capital,  $5,000,  have  been  incorporated. 


SUSPENSIONS. 


The  IVeekly  Record  of  Belton,  Tex., 
is  dead  after  a  short  existence. 

The  publication  of  the  Denison  (Tex.) 
Anzeiger,  a  German  paper,  has  been 
suspended. 

The  Savannah  (Ga.)  Herald  is  no 
more,  having  lived  a  very  short  life. 

The  Gold  Hill  (Ore.)  Miner  has  sus- 
pended publication. 

The  Weekly  Forum  of  Sioux  Falls, 
S.  D.,  has  suspended  publication. 


EDITORIAL  HELPS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU.  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 

"The  Hotel  IVorld  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  j8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  atteniion. 
WE  HAVE  IT  I 

The  Modern  Press  Clipping  Bureau 

In  its  fullest  development. 

Every  state  closely  covered. 

All  publications  received  direct  from  publishers. 

Most  thoroughly  trained  Readers. 

Lowest  Rates,  $1  per  month  and  upwards. 

Our  patrons  Sby  we  do  the  best  work. 

UNASKED- FOR  PRAISE 
From  the  Clothier  and  Furnisher,  New  York: 
"  We  are  taking  clippings  tirom  three  bureaos, 
but  your  service  is  far  ahead  of  all  the  rest." — 
R.  W.  Ashcroft,  Editor. 

GIVE  US  A  TRIAL  ORDER. 
The  CHICAGO  PRESS  CLIPPING  BUREAU 
Theo.  Wiesb.  Mgr.,  36  La  Salle  St..  Chicago. 

LIFE  INSURANCE. 


"THESE 

ARE 

HAED 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Life  Insurance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  re 
cently. 

"liittK  art  hard  times"  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now. 

™^BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHi;SBTTS, 

GEO.  W.  ENGLISH,  Manager, 
NEW  YORK   AND   NEW  JERSEY  State 
Aobncibs, 

 tS3  BROAnwAV.  NEW  YORK. 

HE  DIED  ON  DUTY. 

Henry  Garrett,  the  correspondent  of 
the  New  York  Herald  with  the  Dongola 
expedition,  has  died  in  the  discharge  of 
his  duties.  He  died  from  enteric  fever, 
and  was  the  first  newspaper  man  to  iail 
in  the  present  campaign.  Garrett  had 
been  ill  some  weeks,  but  stuck  to  work. 

The  correspondents  of  the  European 
papers  have  all  chronicled  in  their  dis- 
patches their  sincere  regret  at  the  death 
of  their  comrade.  The  correspondent  of 
the  Daily  News  said: 

"  Garrett  had  many  amiable  qualities 
which  endeared  him  to  his  colleagues  and 
to  all  who  knew  him,  while  the  con- 
spicuous pluck  he  displayed  at  the  battle 
of  Ferkeh  earned  for  him  the  respect  of 
the  whole  force. 

"It  was  his  baptism  of  fire,  and  he  sat 
on  a  camel  while  the  bullets  were  flying 
around,  taking  photographs  of  the  pro- 
gress of  the  action.  His  loss  makes  a 
great  gap  in  the  already  reduced  ranks 
of  the  small  band  of  Englishmen  here." 


GEORGE  BELL'S  DEATH. 

George  Bell,  the  manager  of  Laffan's 
News  Bureau,  died  at  Stamford,  Conn., 
Tuesday,  of  congestion  of  the  lungs. 

He  was  the  manager  of  the  Laffan 
Bureau  almost  from  its  inception.  He 
was  a  man  of  great  power  and  a  tremen- 
dous worker.  He  was  well  known  and 
▼ery  popular  in  New  York. 


FOR  SALE. 


FOR  SALE. 


FOR  SALE— THE  CHICAGO  INTER-OCEAN 

COLOR  PRESS. 

Built  by  Walter  Scott  &  Co.  Was  used  but  one 
year ;  is  in  first-class  condition  and  good  as  new.  Can 
be  used  for  newspaper  or  almost  any  kind  of  color 
work.    Will  be  sold  at  a  bargain. 

For  particulars  apply  to  L.  H.  CRALL,  Room  22,  Times  Building,  New 
York  City. 


BUSINESS  HELPS. 


ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

A  LL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duanest.,  NewYork, 
one  door  east  of  Broadway. 

CORRESPONDENCE. 

~              JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
 LOGAN.  UTAH.  

AMUSEMENTS. 

American  Roop  Garden,  8  p.  m. 

Casino,  "  In  Gay  New  York,"  8.10  p.m.  Roof 

Garden,  8  pm. 
Grand  Central  Palace  Roof  Gardens,  8  p.m. 
KosTKa  &  Bial's,  8  pm. 
Madison  Square  Roof  Garden,  8.15  p.m. 
Olvmpia,  Fregoli,  8  p.m.   Matinee>  Wednesday 

and  Saturday. 
Proctor's,  Vaudeville,  n  a.m.  to  n  p.m.  Roof 

Garden,  8  p.  m. 


RECENT  NEW  ENTERPRISES. 

Dunsmuir  (Cal.),  has  a  new  weekly 
paper  and  a  new  woman  editor,  who 
wishes  it  distinctly  understood  that  she 
is  boss,  editor-in-chief,  business  mana- 
ger and  fighting  force  of  the  publication 
and  that  her  husband  doesn't  figure  in 
the  «nterprise.  She  is  Mrs.  Elizabeth 
Isgriffand.  The  paper  is  called  the 
Dunsmuir  Herald. 

Town  and  Country  is  a  new  society 
weekly  paper  at  Newport,  R.I. 

The  Weekly  Item  has  been  added  to 
the  list  of  new  journals  at  Mayfield, 
Ky. 

A  new  medical  periodical  has  ap- 
peared at  Atlanta,  Ga.,  called  Moody's 
Magazine  of  Medicine.  D.  Ralcy  H. 
Bell  is  the  editor  of  this  new  magazine, 

Somerville,  Tenn.,  has  a  new  monthly 
in  The  Middle  South.  It  is  edited  by 
Judge  Pitkin  C.  Wright. 

Frankfort,  Ind.,  has  a  new  paper  in 
the  American  Standard.  Joseph  B. 
Cheadle  is  the  editor. 

The  Norman  (111.)  Daily  Courier  is  a 
new  silver  daily  published  by  Jesse  A. 
Miser. 

The  Erie  County  Advocate,  a  new 
weekly  paper,  will  be  launched  upon 
the  journalistic  sea  early  this  month  in 
Pennsylvania. 

The  Advocate  will  be  published  and 
edited  by  Smith  M.  Warner,  and  will 
uphold  the  principles  of  populism. 

The  Ephrata  (Pa.)  Reporter  is  the 
name  ot  a  new  journal  that  is  seeking 
public  favor. 

The  Toledo  (O.)  Dispatch  is  a  new 
weekly  paper  devoted  to  the  interests  of 
the  colored  people.  It  is  cleverly  edited 
by  J.  Monroe  Johnson. 

The  La  Crosse  {^mn.)  Banner  is  a 
new  paper  devoted  to  the  free  silver 
cause.  The  manager  of  the  paper  is 
Matt  Retter  and  John  Haines  is  the 
editor. 


The  office  of  the  Corning  (Pa.)  Sen- 
tinel was  destroyed  last  week  by  fire. 


SECOND-HAND 
LINOTYPES. 

The  consolidation  of  two 
large  newspapers  has  re- 
leased a  small  number  of 
Linotype  machines.  They 
have  been  fully  refitted,  are 
guaranteed  perfect,  and  will 
be  sold  at  a  substantial 
discount  from  the  price  of 
new  machines. 

MERGENTHALER 
LINOTYPE  COMPANY, 

Tribune  Building,  N.Y. 

■pOR  SALE. — A  first,  class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 

A  RARE  CHANiJE  IN  NEW  ENGLAND. 

A  large  newspaper,  in  a  large  city,  with  a 
large  circulation,  is  offered  for  sale,  at  a  bar- 
gain.   Address,  D.,  care  Fourth  Estate. 

pOR  SALE — One  minion-nonpareil  Thome 
Typ-setting  Machine  complete;  nearly  new; 
cheap  (or  cash.    "  P.,"  The  Fourth  Estate. 

A  DVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

BUSINESS  OPPORTUNITIES 

A  DVERTISEMENTS  under  this  claisifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

Y\/'ANTED. — Newspaper  man  of  ability  and 
experience  for  partner.    Four-page  even- 
ing republican  paper,  about  to  enl  .rge.  Addrea* 
HERALD,  care  of  The  Fourth  Estate. 

WANTED  TO  PURCHASE. 

A  DVERTISEMENTS  under  this  classifica- 
■'^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  Ime. 


ANTED — I  want  to  buy  for  cash  an  estab- 
lished republican  weekly  newspaper  in 
good  manufacturing  town  with  go'id  hiture. 
Address,  with  full  particulars,  GOLD,  care 
The  Fourth  Estate. 

pRESS  WANTED.— Second-hand  Cox  Per- 
fecting  Press  and  Linotype  Machine.  State 
terms  and  price.     HERALD,  care  of  The 
Fourth  Estate. 


SITUATIONS  WANTED. 

A  DVERTISEMENTS  under  thU  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

A  PRACTICAL  Newspaper  Man  of  15  years 
^  experience  is  open  for  engagement  as  gen- 
eral  manager  of  daily  paper.  Address  C  J.  M., 
care  Fourth  Estate. 


ANTED — Position  as  manager  of  circula- 
tion of  daily  paper.  Fifteen  years'  expe- 
rience. Best  references.  A  ddress,  Paul  Karger, 
I  Shafer  Court,  Cleveland,  O. 


SITUATIONS. 

\17'ANTED — On  Sunday  newspaper  in  large 
•  *  New  England  city.  Editorial  and  Business 
Manager  of  ability  and  experience.  Address, 
Express,  care  Fourth  Estate. 

CA.\fPAlGN  SPECIALTIES. 

ADVERTISEMENTS  under  this  clas-ifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

pAMPAlGN  Editorials  for  DAILIES  and 
^  WEEKLIES.  Any  politics.  G.  T.  HAM- 
MOND, Newport,  R.  I. 
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PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


4,000  LINOTYPES 
IN  USE.  ^ 


No  Distribution. 
No  Old  Type. 
No  Teams. 


CAPACIXy,   3,600    TO  9|000  EMS 
PER  HOUR. 


THE  LINOTYPE  HAS  NO  RIVAL. 

Compare  the  ONE  MAN  records  of  the  Linotype 
with  the  "team"  records  of  type-setting  machines. 
USED  BY  LEADING  BOOK  PUBLISHERS. 

MERGENTHALER  LINOTYPE  CO., 

„„„  ,„  ^    Tribune  Building,  NEW  YORK  CITY. 

f  aiUV  T.  DOXyGV..  Pt-eHdtni  and  Gtneral  Managtr. 


"STANDARD   LINOTYPE  METAL" 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

,  Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
_  ,    .  ^  B.  LowENSTEiN  &  Bro.,  Proprietors. 

lelephone,  1140  i8th  Stra.t.  Thirteenth  Avenue  and  aoth  Street,  NEW  YORK,  U.  S.  A. 

Sir^nER^NDGOLD 


are  alike  to  the  owners 
of  Scott  Rotary  Web 
Pkrfhcting  Presses. 
They  are  sure  to  print 
all  the  news.  And 
when  time  is  precious, 
it  is  16  to  I  the  Scott 
lands  its  papers  first 
in  the  field. 


New  Youk— Times  Bldg. 
Chicago— Monadnock  Bldg- 
St.  Louis— Security  Bldg. 
Boston— Carter  Bldg. 

Send  for  prices.       Get  our  Illustrated  Catalogue. 


Walter  Scott  &  Co., 

PLAINFIELD,  N.  J. 


THE  LOVEJOV  CO.,      Established  1853. 

ELECTROTYPERS 

and  manufacturers  ol  Electrotype  Machiner>, 
444-446  Pearl  Street,  New  York, 

RT  M  n  FT  R  Q  for  The  Fourth  Estate 
UllM^lwlVO  ^itij  pa(e„(  extensible 
back,  capable  of  hplding  a  year's  supply  il  de- 
siredj  will  be  supplied  at  office  for  $1.25,  or  by 
mail,  prepaid.  $1-50. 

T-I    F.  McCAFFERTY,  ELECTROTYPER. 

•  42  and  44  Bond  Street, 

FRANK  LESLIE  BUILDING.  New  York 


EWS  PAPER— Rolls  or  sheet*.  Firslqaality 
Write  A.G.  ELLIOT  &  CO..  Phila..  Pa. 


HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

^1-^7  i».  Hoamtfn»St..  and  to  Reokman  St..  V  V. 


CTEREOTYPE,  linotype  and  electro- 
^  TVPR metals;  copper  annodes;  zinc  plates 
for  etching.  MERCHANT  &  CO.,  Inc., 
517  Arch  street.  Philadelphia.  Pa. 


N 


PRESSES  AND  PRINTING  MACHINERY 
^  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  roaches  the  best  line  of  buyers. 

TF  you  use  ELECTROS  send  to  CRASKE  for 
prices.   Superior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE.  45  &  47  Rose  St..  N.  V. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


The  Goss  Perfecting  Press 


The  above  cut  represents  the  GOSS  PATENTED  STRAIGHT-LINE  COMPOUND  PRESS, 
which  is  in  itself  a  marvel  of  ingenuity,  comprising  a  number  of  presses  so  constructed  that  one 
machine  will  produce  a  product  up  to  24  or  48  pages  according  to  its  size  in  one  operation.  The 
different  webs  are  printed,  assf-mbled,  placed  in  register,  and  are  associated  without  the  use  of  any 
mechanism,  thus  insuring  speed,  the  mo^l  essential  part  in  fast  newspaper  presses. 

The  floor  space  occupied  is  reduced  to  a  minimum  in  comparison  to  others  heretofore  con- 
structed, while  the  output  is  materially  increased. 

The  construction  and  operation  is  fully  covered  by  Letters  Patent,  owned  by  this  company. 
Patented  and  manufactured  by  the 

GOSS  PRINTING  PRESS  COMPANY, 

i6th  Street  and  Ashland  Avenue,  Chicago,  III. 


We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


Evening  Po.st  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 
No.  156  Fulton  Street,  New  York. 


CARRIER  PIGEON  SERVICE. 

The  Cleveland /V^jj  recently  liberated 
two  birds  at  Paris,  Tenn.,  at  8  o'clock  in 
the  morning. 

The  first  arrived  home  at  7.22  o'clock 
in  the  evening,  making  the  distance  of 
520  miles  in  11  hours  and  22  minutes. 

This  may  seem  slow  time  when  com- 
pared to  the  electric  spark,  but  there  are 
many  occasions  when  news  carried 
by  pigeons  would  be  worth  the  bird's 
weight  in  gold. 

The  St.  Augustine  Herald  has  adopted 
the  carrier  pigeon  plan  of  obtaining 
news  from  county  districts.  The  first 
trial  was  a  success. 

The  greatest  advantages  of  the  birds 
to  the  newspaper  offices  is  in  their  avail- 
ability for  carrying  illustrations.  The 
artist  makes  his  drawing  on  fine  silk,  at- 
taches it  to  the  pigeon,  lets  it  loose  and 
knows  that  long  before  he  can  reach 
the  office  the  picture  has  been  received, 
completed  and  locked  in  the  forms.  It 
does  not  do  to  be  too  ready  to  give  up 
old  methods. 


CANDIDATE  LOST  THE  ELECTION 
The  Worcester  Gazette  tells  how  a 
well  known  citizen,  who  used  to  run 
for  office  now  and  then  was  once  de- 
feated by  three  votes,  and  two  of  them 
were  thrown  by  men  who  used  to  borrow 
his  paper. 

The  man  was  obliged  to  go  to  work 
before  7  o'clock  in  the  morning  and 
naturally  wanted  to  get  a  glimpse  at 
least  of  his  paper  before  he  started. 
Invariably  he  found  one  or  the  other  of 
his  two  neighbors  readmg  the  paper  at 
the  door.  He  did  not  want  to  appear  to 
be  mean  and  very  bften  went  off  without 
saying  a  word.  He  finally  felt  obliged 
to  speak.  He  told  one  of  the  men  that 
he  had  no  objection  to  lending  his  paper, 
but  he  would  like  to  read  it  first. 

On  the  following  day  he  told  his  other 
neighbor  the  same  thing.  It  was  in  the 
fall  ol  the  year  and  the  subscriber  was  a 
candidate  for  the  legislature.  He  was 
beaten,  and  he  afterwards  learned  that 
the  two  newspaper  borrowers  had 
scratched  him  at  the  p  ills. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using, 
your  rarions  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 


New  York 


520-522  AMERICAN  TRACT 
SOCIETY  BUILDING. 


Cu^rli.r^^  •  '7  and  19  QUINCY 
V^HICAGO  .  STREET. 


Pmtt  AnCT  PHTA  •  '3  SOUTH  SEVENTH 
JT  HILADELPHIA .  STREET. 
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10  CENTS 


PLUNDER-PRINCES. 

ROGUES  WHO  USED  ADVERTISE- 
MENTS IN  SWINDLING. 


Allegkd  Investment  Brokers  with 
Many  Names  Arrested —Half  a 
Million  in  Profits— The  Fourth 
Estate  Exposed  the  Concern  and 
Furnished  Facts  to  the  Post- 
Office  Department. 

Some  time  ago  a  concern  styling  it- 
self J.  E.  Morgan  &  Company  inserted 
advertisements  in  newspapers  soliciting 
money  tor  investment,  their  address  be- 
ing given  as  45  Broadway,  New  York. 
Newspaper  putilishers  and  otiiers  were 
put  on  their  guard  by  The  Fourth 
Estate,  and  information  was  furnished 
by  it  to  the  post  office  department  with 
a  view  of  securing  the  suppression  of  the 
concern  and  the  stoppage  of  its  mail. 

An  officer  was  specially  detailed  to 
pursue  the  matter  and  collect  in  due 
form  the  legal  evidence  necessary,  and 
four  arrests  were  made  in  the  case  dur- 
ing the  past  week. 

William  A.  Thomas  and  John  1.  Tall 
man  (or  Tholman)  were  arrested  in 
Chicago  by  post-office  inspectors  on 
Saturday  on  charges  of  swindling  through 
the  mails,  and  John  Craig  and  William 
H.  McClure  were  arrested  in  Jersey  City. 

The  gang  operated  in  the  grain  and 
stock  commission  business  and  conducted 
a  "mining  exchange"  in  Chicago. 
They  changed  the  name  of  the  company 
under  which  they  did  business  nearly 
every  month  in  order  to  conceal  their 
identity. 

When  orders  were  received  they  were 
invariably  filled  at  the  highest  price  of 
the  day.  It  is  said  that  most  of  the 
customers  traded  on  i-cent  margins 
and  that  they  were  invariably  frozen  out. 
The  gang,  it  is  said,  made  about  $2,000 
per  day. 

Dr.  Craig  and  McClure  operated  the 
New  York  office  under  the  firm  name  of 
J.  E.  Morgan  &  Company.  As  The 
Fourth  Estate  suggested  to  the  post- 
oflBce  department  at  the  time,  this  name 
was  adopted  owing  to  its  similarity  to 
the  name  of  J.  P.  Morgan  &  Company, 
the  prominent  bankers  ot  New  York. 

One  of  the  schemes  was  to  send  broad- 
cast a  confidential  circular  through  the 
mails  guaranteeing  to  every  one  who 
sent  them  $50  to  speculate  with  a  profit 
of  at  least  $150  in  sixty  days.  If  $75 
were  sent  them  a  profit  of  $200  would 
be  forthcoming;  if  $100,  a  profit  of  $300. 
This  was  done  under  the  name  of  Patter- 
son &  Company,  and  at  the  expiration  of 
ninety  days  Patterson  &  Company  went 
out  of  business,  and  no  one  received  a 
penny  in  return. 

The  gang  has  accumulated  thousands 
of  dollars  and  each  member  is  rich  to- 
day. W.  H.  McClure  recently  showed 
a  certificate  of  deposit  in  his  wife's  name 
on  the  Chemical  National  Bank,  of  New 
York  lor  $100,000.  Their  gains  during 
the  past  year  are  said  to  exceed  $500,000. 
They  have  persistently  and  systematic- 
ally defrauded,  it  is  said,  every  custom- 
er they  have  iaveigled  into  their  net. 
When  the  concern  ot  J.  E.  Morgan  & 
Company  had  been  started,  the  schemers, 
fearing  exposure  in  the  columns  of  The 
Fourth  Estate,  made  overtures  for 
the  purchase  ot  its  good-will.  The  re- 
sult is  indicated  above. 


NEW  NASHVILLE  PAPER. 
It  is  positively  stated  that  a  new  after- 
noon paper  will  be  started  in  Nashville 
at  once  and  that  it  will  be  called  the 
Fos(.  It  will  champion  the  democratic 
platform  as  declared  in  Chicago. 


JOHN  E.  SEARLES, 

PRESIDENT  OF  THE  AMERICAN  TYPE  FOUNDERS'  COMPANY. 


SEE  SEVENTH  PAGE. 


BEGINNING  A  GOOD  FIGHT. 

It  has  long  been  the  custom  of  New 
Jersey  newsdealers  to  add  one  cent  to 
the  price  of  New  York  dailies  and  two 
cents  to  the  Sunday  editions.  The  Jour- 
nal  and  the  World  have  started  a  fight 
against  this  extortion.  They  began  in 
Orange,  placing  stands  in  the  streets  and 
hiring  newsboys  to  sell  the  papers  at  of- 
fice prices. 

The  newsdealers  then  sent  out  rival 
boys.  They  took  out  peddlers'  licenses 
and  then  complained  against  the  boys 
selling  papers  without  licenses.  These 
were  arrested,  but  released  on  the  de- 
cision ot  the  township  counsel  that  li- 
censes were  not  necessary  to  sell  papers 
under  the  ordinance  affecting  peddling. 


THE  NEW  YORK  TIMES  SALE. 

There  appears  now  no  reason  to  doubt 
that  at  the  sale  of  the  New  York  Times 
this  afternoon  at  the  New  York  Real 
Estate  Exchange  the  property  will  go 
into  the  hands  of  Adolph  Ochs,  of  the 
Chattanooga  Times. 


BUSINESS  DIFFERENCES. 
Henry  Wallace,  treasurer  of  the 
Homestead  Newspaper  and  the  Fierce- 
Wallace  Company,  Des  Moines,  which 
owns  an  interest  in  the  Iowa  Homestead, 
has  asked  for  a  receiver  for  the  com- 
pany. He  charges  mismanagement  and 
improper  use  of  the  funds. 


A  WILD  STATEMENT  DENIED. 


W.  R.  Hearst  Has  Not  Bought  the 
Chicago  Journal,  Nor  Is  It  for 
Sale. 

A  published  statement  to  the  effect 
that  W.  R.  Hearst,  of  the  New  York 
Journal  and  San  Francisco  Examiner, 
has  purchased  the  Chicago  yournal  is 
without  foundation.  No  negotiations  of 
any  kind  have  been  opened  or  are  pend- 
ing for  the  purchase  of  the  Chicago 
Journal,  and,  what  is  more  than  that, 
the  paper  is  not  for  sale,  and  never  has 
been  since  George  G.  Booth  bought  it 
from  John  R.  Wilson.  It  necessarily 
follows  that  the  statement  is  also  untrue 
which  says  that  the  Journal  is  to  be 
converted  into  a  free  sUver  organ  for  the 
support  of  Bryan  for  president. 


THAT  NEW  CHICAGO  PAPER. 

The  records  at  Washington  show  that 
the  title  of  the  proposed  Chicago  En- 
quirer has  been  submitted  for  copyright, 
but  there  is  no  other  record  to  lead  to  the 
belief  that  the  paper  will  appear. 
It  still  seems  certain,  as  stated  in  The 
Fourth  Estate  last  week,  that  the 
plans  of  the  Enquirer  people  were  up- 
set, owing  to  the  impossibility  of  obtain- 
ing the  necessary  mechanical  plant  in 
time  to  enter  into  the  presidential  cam- 
paign. 


VARIABLE  PRICES. 

ELECTION  ADVERTISING  AT  AUC- 
TION  IN  NEW  YORK  CITY. 

It  Goes  to  the  Morning  Advertiser 
AND  the  Times -  The  Mercury 
Ruled  Out  on  the  Ground  that 
IT  IS  A  Sporting  and  Dramatic 
Paper — Last  Year's  Bids— A  Sing- 
ular Custom. 

General  Rodenbough,  chief  of  the 
election  bureau,  made  a  report  to  the 
police  board  on  the  proposals  received 
tor  advertising  the  election  district 
boundaries  and  the  list  of  polling  places. 
On  motion  of  Commissioner  Roosevelt 
the  Mercury  was  stricken  from  the  list 
of  newspapers  whose  proposals  were  re- 
ceived, on  the  ground  that  it  was  more 
of  a  sporting  and  dramatic  paper  than  a 
newspaper. 

The  commissioners  designated  the 
Times  as  the  democratic  newspaper  and 
the  Morning  Advertiser  as  the  repub- 
lican newspaper  in  which  the  election 
district  boundaries  and  list  of  polling 
places  shall  be  advertised.  The  pro- 
posal of  the  Times  was  S4  48  for  1,000 
ems.  The  Morning  Advertiser's  pro- 
posal was  $2  33J  for  1,000  ems. 

The  other  bids  were  received  from 
thirteen  newspapers.  The  bids  were  as 
follows,  a  comparison  with  the  bids  last 
year  being  given  : 

1896.  1895. 

Herald   $15  50  §15  50 

Journal   15  v] 

World   10  50  10  50 

Press   10  52  5  85 

Telegram,,^,,   6  40 

News   9  60  6  40 

Evening  Post   4  80  4  65 

Times   4  48 

Mail  and  Express   2  65  2  66 

Morning  Advertiser   2  33  4  20 

Mercury   i  31  2  56 

Tribune   50 

Recorder   2  80 

Last  year  the  Tribune  and  Mercury 
were  selected.  This  year  the  Tribune 
refused  to  compete,  having  apparently 
found  little  satisfaction  from  its  singular 
course  last  year  in  taking  the  contract 
at  50  cents  rather  than  let  any  other 
paper  have  it. 


AN  OFFICIAL  EXPLANATION 
FROM  WASHINGTON. 

Postmaster- General  Wilson  has  issued 
a  notice  in  which  he  says  "the  post- 
office  department  has  never  insisted 
that  it  is  unlawful  to  carry  by  express  or 
by  private  carriage  such  manuscript  as 
is  intended  for  publication,  when  not  ac- 
companied by  any  matter  in  the  nature 
of  a  personal  correspondence. 

•'Mere  news  matter  prepared  by  the 
correspondents  of  the  press  for  the 
columns  of  their  papers  can,  under  this 
ruling,  be  carried  by  express  or  other- 
wise than  in  the  mails,  but  if  any 
matter  in  the  nature  of  a  personal 
correspondence  is  inclosed  in  such  man- 
uscript, it  can  only  be  carried  (lawfully) 
in  the  cover  of  a  government  stamped 
envelope.  It  was  not  the  purpose  of 
the  recent  order  issued  by  me  to  change 
this  ruling." 

CHANGES  IN  THE  PRESS  ORGAN- 
IZATIONS. 

The  Salt  Lake  Herald  has  begun 
receiving  the  full  leased  wire  service 
of  the  United  Associated  Presses,  formerly 
the  United  Press. 

The  New  Haven  Union,  one  of  the 
oldest  daily  newspapers  in  Southern 
New  England,  has  become  a  member  of 
the  Associated  Press. 
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MAKES  BIG  CLAIMS. 

AN   INVENTOR  ASSERTS  THAT 
HE  WILL  REVOLUTIONIZE 
NEWSPAPER  WORK. 

Joseph  J.  Reifgraber,  ok  St.  LoulSj 
States  That  He  Has  Invented 
AND  Patented  a  Machine  That 
Will  Write  and  Set  Type  by 
.Electricity  In  Any  Number  ok 
Cities. 

Joseph  Joachim  Reilgraber,  of  St. 
Louis,  states  that  he  has  invented  and 
patented  an  apparatus  that  threatens  to 
revolutioni/'.e  the  newspaper  world. 

It  all  that  the  inventor  claims  for  his 
machine  is  realized,  it  will  be  possible  for 
a  newspaper  correspondent  to  sit  at  his 
desk  and  write  an  article  on  an  instru- 
ment fashioned  like  a  typewriter  and 
that  article  by  an  electrical  device  will 
be  reproduced  simultaneously  in  as  many 
newspaper  offices  as  are  connected  with 
the  transmitting  wire. 

But  this  is  not  all;  the  message  is  re- 
ceived at  the  other  end  in  such  form  as 
to  admit  of  its  being  attached  to  another 
instrument,  and  by  an  automatic  process 
have  itself  set  up  on  a  linotype,  without 
the  intervention  of  a  linotype  operator. 

The  inventor  calls  his  system  "  Electric 
Typography,"  and  claims  that  under  its 
operation  an  editor  or  reporter  in  writ- 
ing an  article  not  only  may  set  it  up  in 
type  for  his  own  paper,  but  may,  auto- 
matically, write  it  and  set  it  up  in  type 
at  fifty  or  a  hundred  places  simultane- 
ously. 

Mr.  Reifgraber  was  seen  last  week  by 
a  Fosi-Dtspaich  reporter.  He  is  about 
forty  years  old,  and  a  native  of  Austria, 
but  has  lived  in  St.  Louis  for  upwards  of 
twenty  years.  He  is  a  machinist  and 
practical  electrician. 

Mr.  Reifgraber  has  been  at  work  for 
seven  years  evolving  his  invention,  and 
in  February  last  applied  for  a  patent, 
which  was  granted  July  14.  He  has 
also  taken  steps  to  protect  his  rights  in 
England,  Canada  and  other  foreign 
countries. 

He  is  at  work  now  building  one  of  his 
machines,  and  hopes  to  have  it  com- 
pleted in  time  for  exhibition  this  fall. 

He  produced  two  sets  of  elaborate 
drawings  attached  to  his  letters  patent 
and  explained  that  the  apparatus  would 
not  occupy  much  more  space  than  a 
sewing  machine  and  ought  not  to  cost 
much  more  than  a  typewriter,  which  it 
resemblfs  in  many  ways. 

"  In  operating  the  keys  of  this  instru- 
ment," said  Mr.  Reifgraber,  "the 
operator  does  not  only  print  the  respect- 
ive characters  represented  by  the  various 
keys,  but  at  the  same  time,  after  a  line 
is  completed,  sets  in  motion  a  perforating 
mechanism  within  the  same  instrument, 
which  produces  on  a  strip  of  paper  a  per- 
foration for  every  key  depressed  and 
every  character  printed,  and  when  the 
message  is  completed  the  operator  has 
produced  two  copies,  one  in  type-written 
iorm,  which  he  may  place  on  file,  the 
other  in  the  shape  of  a  perforated  strip 
of  paper,  containing  as  many  perfora- 
tions as  there  are  characters  printed. 

"  The  perforated  strip  is  inserted  in  a 
small  electrical  instrument  which  is 
called  '  the  transmitter,'  and  is  in 
electrical  contact  with  a  telegraph  wire, 
connecting,  let  us  say,  St.  Louis  with 
Chicago.  At  the  Chicago  end  of  the 
wire  there  will  be  an  instrument  ex- 
actly similar  to  that  at  the  St.  Louis 
end.  As  the  perforated  slip  passes 
through  the  transmitter  at  the  rate  of 
2,000  to  3,000  perforations  approximately 
per  minute,  electrical  impulses  will  shoot 
over  the  wire  automatically  reproducing 
in  Chicago  identically  the  same  type- 
written characters  and  perforated  slip 
that  were  originally  produced  at  this 
end.  The  typewritten  copy  is  laid 
aside  for  reference  and  the  perforated 
slip  is  inserted  in  a  little  instrument,  es- 
pecially devised  for  the  purpose,  which  I 
shall  call  'transmitter  No.  2,'  and  is  at- 
tached to  (he  Mergenthaler  linotype 
machine,  thcrtby  automatically  operat-  I 


ing  the  same  and  setting  tip  the  message 
in  type.  Between  the  transmitting  and 
receiving  points  any  number  of  similar 
instruments  may  be  connected  with  the 
same  wire,  at  Various  cities  and  towns, 
and  all  Will  do  the  same  work  at  the 
same  time." 

"  How  about  errors?" 

"  There  will  be  no  chance  for  an  error 
if  the  operator  is  reasonably  accurate. 
If  he  should  accidentally  depress  the 
wrong  key  he  can  change  the  character 
by  touching  another  key." 

"  Is  a  perforation  made  every  time  a 
key  is  depressed?' ' 

"  No.  The  perforations  are  made  only 
after  a  line  is  completed.'' 

"  Is  there  any  doubt  as  to  the  practical 
success  of  your  invention?" 

"  Its  accomplishment  is  not  by  any 
means  as  difificult  as  it  was  to  develop 
ard  successfully  construct  the  type-set- 
ting machine,  or  to  transmit  sound  over 
a  wire,  or  to  reproduce  music  and  speech 
by  a  phonograph,  the  feasibility  of  all  of 
which  were  (luestioned  at  the  outset." 


FASHIONABLE  FOLLIES. 

It  is  evidently  the  fashion  nowadays  in 
many  cities  to  announce  positively  that 
W.  R.  Hearst  is  about  to  start  a  new 
paper,  or  has  bought  the  plant  of  an  old 
one.  Boston  did  not  escape.  There  it 
was  stated  that  he  contemplated  getting 
hold  of  the  plant  of  the  suspended 
Standard.  There  was  about  as  much 
truth  in  this  as  there  has  been  in  various 
other  stories. 

Mr.  Hearst  could  have  no  objection  to 
the  plant,  if  he  wanted  it,  lor  it  is  in 
good  condition.  The  original  cost  of 
about  $125,000  represents  the  value  ol 
the  presses  and  machinery  that  are  really 
in  better  condition  to  day  than  when  the 
Standard  was  started.  T  hough  the 
Standard  is  dead  its  start  was  so  recent 
that  everything  about  the  plant  is  abso- 
lutely modern. 


TO  BRING  KATE  FIELD'S  BODY 
HOME. 

A  movement  is  on  foot  in  San  Fran- 
cisco to  raise  funds  with  which  to  re- 
move the  body  of  Kate  Field  from 
Honolulu,  where  she  died  a  few  months 
ago,  to  the  family  plot  at  Mount  Auburn. 
Miss  Field's  last  request  was  that  her 
body  should  be  inteired  in  her  native 
land,  but  thus  far  none  of  her  friends 
has  appeared  to  be  interested  in  the 
case.  As  she  left  no  estate,  the  Ex- 
aminer has  offered  to  receive  subscrip- 
tions from  press  clubs  as  well  as  from 
associations  and  individuals  interested  in 
the  movement,  the  funds  secured  to  be 
used  to  bring  the  body  to  the  United 
States. 


AMERICAN  FOR  SALE. 

Judge  Clark  of  the  United  States 
Court  in  Nashville  heard  last 
week  the  petition  of  the  second  mort- 
gage holders  of  the  Nashville  American 
to  adjudicate  their  rights  as  between  the 
first  mortgage  bondholders.  The  court 
allowed  the  petitioners  to  intervene  by 
cross  bills  and  to  litigate  the  question 
and  look  to  the  fund  instead  of  the  prop- 
erty. An  order  was  issued  accordingly, 
and  the  American  will  be  sold  after  ad- 
vertisement of  twenty  days  on  terms  as 
follows:  $10,000  cash,  the  balance  in 
secured  notes  running  one,  two  and 
three  years. 


BOOMING  BIKES  IN  BOSTON. 

The  Boston  Journal  has  advanced 
the  interests  of  cycling  by  offering 
two  silver  trophies  (valued  at  $250  each), 
to  be  competed  lor  at  the  race  meet  at 
the  Press  Cycling  Club  on  September  7, 
at  the  Charles  River  National  Circuit 
meet. 

To  the  bicycle  manufacturer  whose 
machine  scores  the  greatest  number  of 
points  during  the  meet  will  be  given  one 
of  the  prizes,  and  the  other  is  for 
the  manufacturer  of  the  tire  whose  tire 
scoies  the  greatest  number  of  points  dur- 
ing the  meet. 


AN  INTERESTING  DECISION. 


In  Ohio  Legal  Notices  Printed  in 
Sunday  Papers  are  Legal. 

Attorney-General  Monnett,  of  Ohio, 
has  rendered  an  opinion  on  a  question 
presented  l)y  deputy  Superintendent  of 
Insurance  John  1'.  Slemmons  as  to  the 
legality  of  the  publication  of  official 
notices  in  Sunday  papers. 
I  In  reply  the  attorney  genefal  holds 
such  publication  to  be  legal,  upon  an 
opinion  rendered  by  Judge  Okey,  who 
held  notice  by  pulslication  on  Sunday 
legal  on  the  same  ground  as  a  summons 
or  notice  served  by  a  sheriff. 

Such  a  service  in  Ohio  on  Sunday  is 
held  legal,  although  not  ordinarily  made 
on  Sunday,  and  although  the  sherif] 
j  would  not  be  guilty  of  breach  of  duty  by 
the  declining  to  make  the  service  on  that 
day.    Continuing,  Judge  Okey  said: 

"  When  a  citizen  receives  a  newspaper 
containing  legal  notice  and  reads  such 
notice,  the  object  which  the  legislature 
had  in  view  has  been  accomplished. 

"A  Sunday  newspaper  is  not  an  un- 
lawful publication,  and  the  fact  that 
persons  engaged  thereon  may  have  vio- 
lated the  law  against  common  labor  no 
more  affects  the  legality  of  the  notice 
than  the  fact  that  the  sherifl  may  have 
committed  some  oflense  at  the  time  he 
served  summons  would  affect  the  legality 
of  the  service,  and  we  see  nothing  in  the 
common  law  or  our  statute  which  would 
warrant  us  in  holding  that  such  pub- 
lication is  illegal  or  invalid." 


MUST  PUT  UP  HIS  ANTE. 


Decision  of  New  Hampshire  Court 
on  the  Fulfillment  of  Subscrip- 
tions TO  Newspaper  Stock. 

At  the  recent  term  of  the  full  bench  of 
the  New  Hampshire  supreme  court  a 
decision  was  reached  in  the  case  of  the 
publishers  of  the  defunct  Nashua  Repub- 
lican dLg^imt  I<>aiah  Kobbins  of  Nashua. 

Mr.  Robbins,  the  defendant,  sub- 
scribed to  five  shares  of  the  stock  of  the 
paper,  agreeing  to  pay  $250  for  it.  The 
paper  was  started  in  the  spring  of  1893 
and  was  published  for  ten  months,  when 
it  was  deemed  advisable  to  suspend  pub- 
lication. At  that  time  someot  the  stock- 
holders had  paid  only  the  first  instal- 
ment,.  one-fourth,  on  their  stock,  while 
others  fiad  paid  their  subscriptions  in 
full.  Ot  the  $40,000  capital  stock  sub- 
scribed less  than  $20,000  was  paid  in. 

When  the  paper  ceased  publication 
many  of  the  stockholders  in  all  por- 
tions of  the  state  refused  to  pay  the 
balance  due  on  their  subscriptions. 
Among  these  were  I»aiah  Robbins,  John 
D.  Chandler  and  John  A.  Fisher  of 
Nashua .  Suit  was  entered  against  each  of 
these  men,  and  a  test  case  was  made  of 
the  first  one  that  came  up,  the  one 
against  Mr.  Robbins. 

The  decision  rendered  is  that  Mr.  Rob- 
bins must  pay  the  full  amount  of  his  sub- 
scription to  the  stock. 


HARD  ON  THE  EDITORS. 

A  new  law  has  gone  into  operation  in 
Germany.  It  make-i  it  a  penal  offense 
to  compare  prices  in  public  advertise- 
ments, with  those  of  a  competitor  ;  to 
use  the  firm  name  or  device  of  a  com- 
petitor in  a  misleading  manner  ;  to  in- 
duce an  employee  of  a  competitor  to  dis- 
close any  inlormation  which  may  have 
been  confided  to  him  ;  to  retail  certain 
goods  contrary  to  agreement  with  the 
manufacturer,  etc.  Penalties  range  from 
six  months'  imprisonment  to  a  fine  of 
3,000  marks.  Editors  and  publishers, 
as  well  as  printers  of  newspapers,  period- 
icals and  circulars,  become  liable  as  well 
as  the  authors  of  offences  against  the 
new  law. 


THE  RUMOR  IS  UNFOUNDED. 

There  is  said  to  be  no  truth  in  the  re- 
port that  the  name  of  Printers'  Ink, 
New  York,  is  to  be  changed  to  Unprofit- 
able Advertising. 


THE  NEWSPAPER. 

IT  IS   FAR   FROM   A  MODERN 
INSTITUTION. 

The  Romans  Had  Pai  ers  of  Wax 
Tablets— Ancient  Reporters — 
Italian  ANb  German  CLaims  to 
THE  Honor  of  First  Printing 
Newspapers — Items  ok  Past  Cen- 
turies. 

An  exceptionally  interesting  article 
written  by  E.  Cora  De  Puy  has  ap- 
peared telling  of  the  origin  and  history 
of  the  press.  We  reproduce  parts  of  this 
article  as  follows: 

The  word  "newspaper"  originated 
long  before  the  birth  of  Christ,  having 
been  employed  in  speaking  of  the  Acta 
Diiirna,  the  first  journal  of  Rome,  by 
Tully  in  a  playful  letter  to  Coelius,  as 
follows: 

Do  you  think  that  I  left  it  in  char^re  with  you 
to  send  an  account  of  the  matches  of  gladiators, 
the  adjuHgrnents  of  courts,  and  such  like  arti- 
cles, which,  even  when  I  am  at  Rome,  nobody 
ventures  to  tell  me?  From  you  I  expect  a 
political  skeich  of  ihe  commonwealth,  and  not 
Chrestus'  newspaper. 

The  chief  information  contained  in 
these  journals,  which  were  called  the 
Acta  Diurna,  was  communicated  by  the 
generals  to  the  officers  under  their  com- 
mand. 

These  latter,  in  turn,  imparted  to 
others  the  information  received,  and  in 
this  way  the  whole  of  the  army  became 
acquainted  with  any  brilliant  record 
that  had  been  achieved.  Although 
primitive  in  their  nature  these  journals 
were  conducted  by  editors  who  had  the 
true  newspaper  instinct,  as  may  be 
shown  by  the  following  extract,  which 
the  historian  affords  us  from  one  of  the 
columns,  dated  the  4th  of  the  kalends  of 
April,  in  the  year  585  after  the  building 
of  Rome: 

It  thundered,  and  an  oak  was  struck  with 
lighining  in  that  part  of  Mount  Palatine 
called  Summa  Velia,  early  in  the  alternoon. 

A  fray  happened  in  a  tavern  at  the  lower  end 
of  the  Banker  street,  in  which  the  keeper  of  the 
Hog- in- Armor  tavern  was  dangerously 
wounded. 

Teriinius,  the  Aedile,  fined  the  butchers  for 
selling  meat  which  had  not  been  in-pected  by 
the  overseers  of  ihe  markets.  The  fine  is  to  be 
employed  in  building  a  chapel  to  the  temple  ol 
the  goddess  Tellu«. 

Another  item  that  sounds  like  modem 
news  is  the  following: 

On  the  3d  of  the  kalends  of  April,  it  rained 
stones,  on  Mount  Valentine  Posthumius,  the 
iribun-,  sert  his  beadle  to  the  counsel  because 
he  was  unwilling  to  convene  the  senate  on  that 
day,  but  the  Tribune  Oecimus  putting  in  his 
veto,  the  affair  went  no  further. 

GO  TO  COLORADO. 

The  grandeur  of  Colorado,  her  peer- 
less scenery  and  lovely  places  where 
health  is  an  inheritance,  and  the  pure- 
air  and  marvelous  waters  restore 
strength  and  courage  to  those  who  have 
lost  both,  are  splendidly  shown  in  a  book 
issued  by  the  passenger  department  of 
the  Santa  Fe  Route.  Half-tones  of  ex- 
quisite workmanship  illustrate  the  pages 
of  interesting  reading  maiter.  The 
whole  makes  the  longing  for  a  trip  to 
Colorado  almost  irresistible,  and  cer- 
tainly advisable  to  those  who  are  weary 
and  weak  with  work. 

E.  F.  Burnett,  the  general  eastern 
passenger  agent  of  the  Santa  Fe,  is 
largely  responsible  for  the  glimpses  of 
Colorado  that  must  tempt  many  to  take 
the  trip.  He  has  furnished  a  temptation 
to  those  who  get  hold  of  the  book  that 
must  lead  them  to  seek  their  rest  and 
recreation  in  the  Garden  of  the  Gods  at 
Manitou,  Pike's  Peak,  or  a  dozen  other 
places  surpassing  the  famous  scenes  of 
Europe  in  beauty.  Mr.  Burnett  has 
done  good  work,  and  we  are  sure  that 
many  will  be  wise  enough  to  profit  by 
his  advice  to  go  to  Colorado. 

ELECTION  OF  OFFICERS. 
At  a  meeting  of  the  Western  Associ- 
attd  Press,  held  in  the  offices  of  the 
United  Associated  Press  in  Western 
Union  building,  New  York,  last  week, 
the  following  officers  were  elected: 
Milton  A.  McRae,  president;  Walter  P. 
Phillips,  vice-president;  Thomas  R. 
T  altavall,  secretary  and  treasurer. 


STATUE  OF  BENJAMIN  FRANKLIN  ERECTED  IN  LINCOLN  PARK,  CHICAGO,  THROUGH  THE  GENEROSITY  OF 

JOSEPH  MEDILL,  EDITOR  OF  THE  CHICAGO  TRIBUNE. 
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FROM  THE"AD"  FIELD 

INTERESTING  ITEMS  FROM 
NUMEROUS  SOURCES. 

One  Advertisement  Whose  Results 
Were  Interfered  with  hy  the 
Stern  Arm  of  Law- New  Medical 
Advertisers  —  Financial  Adver- 
tising—Miscellaneous Notes. 


FRUIT  OF  PUBLICITV  BLIGHTED. 

An  advertisement  of  an  auction  sale 
of  bicycles  to  take  place  in  New  York, 
has  been  appearing  in  New  York  dailies, 
the  stock  beinjj  stated  to  be  of  the  War- 
man  Schub  Cycle  Company. 

Richard  Little,  a  Buffalo  man,  was 
conducting  the  sale  lor  the  Warman 
Schub  Cycle  Company.  It  seems  that 
he  had  no  city  license  as  an  auctioneer. 

Little  was  brought  betore  the  mayor 
last  week,  and  said  that  he  had  a  righi  to 
conduct  the  sale  under  the  law  which 
allows  war  veterans  to  sell  on  the  s  reets 
without  a  license. 

But  the  mayor  said  that  the  law  did 
not  apply  to  his  case,  and  he  was  told 
to  stop  the  sale. 

MID-SUMMER  REMOVALS. 

W.  E.  Scott,  the  special  agent,  has 
removed  from  No.  114  Nassau  street. 
New  York,  to  the  American  Tract 
Society  Building. 

GiUam  &  Shaughnessy  have  removed 
their  office  to  the  Temple  Court  Build- 
ing, New  York.  They  expect  to  place 
a  considerable  amount  ot  advertising 
this  coming  season. 


SHOULD  HAVE  STARTED  YEARS 
AGO. 

Henry  Kroger  &  Company,  349 
Greenwich  street,  New  York,  are  to 
advertise  the  Genuine  Pepper  Whiskey, 
for  which  they  are  agents.  Mr.  Young, 
the  representative  ot  C.  H.  Guild  & 
Company  in  New  York  city,  is  to  place 
the  business  and  will  use  dailies  gen- 
erally. C.  H.  Guild  &  Company's 
office  is  150  Nassau  street. 


ADDITIONAL  MEDICAL  ADVER- 
TISERS. 

The  Modern  Pharmacal  Company, 
Washington,  D.  C,  and  the  Dr.  La 
France  Medical  Company,  Philadelphia, 
are  two  concerns  that  hope  to  use  con- 
siderable advertising  space  next  season 
if  experimental  advertisements  now  run- 
ning bring  the  expected  result. 


CONSIDERABLE  FINANCIAL  AD- 
VERTISING. 

The  New  York  office  of  the  Charles 
H.  Fuller  agency,  of  which  Henry 
Decker  is  manager,  is  sending  for  rates 
to  dailies  on  1,000  lines  of  advertising, 
to  be  placed  during  the  year.  The 
advertising  is  of  a  financial  nature  and 
is  for  one  customer. 


PUBLICITY  FOR  COMPLEXION 
COAXERS. 
The  Magic  Complexion  Tablet  Com- 
pany, 257  Broadway,  New  York,  and 
761  Monadnock  Building,  Chicago,  is 
using  a  little  space  in  dailies  in  large 
cities. 


ADVERTISING  CHEAP  CAMERAS. 

The  New  England  Camera  Company, 
Boston,  is  continuing  its  advertisements 
ot  dollar  cameras. 


MISCELLANEOUS  NOTES. 

W.  H.  Rose  &  Company,  82  Green- 
wich avenue.  New  York,  are  introducing 
an  apparatus  or  device  connected  with 
refrigerators.    It  is  likely  that  some  ad- 


vertising will  be  done,  although  the  ag- 
gregate will  not  be  considerable. 

Remington  Bros.,  New  York,  are 
making  propositions  for  the  advertising 
of  J.  C.  Ayer  &  Company,  of  Lowell, 
Mass.,  to  dailies  and  weeklies  on  the 
former's  county  seat  list. 

Dr.  W.  Towns,  Fond  du  Lac,  Wis., 
is  advertising  his  medical  dispensary  in 
western  weeklies. 

Elias  R.  Lockwood,  102  N.  Washing- 
ton street,  Peoria,  111.,  is  advertising  the 
Lockwood  Tubular  machinery  in  country 
weeklies  through  the  West. 

D.  F.  Sullivan,  jeweler,  127  West 
State  street,  Kocktord,  111.,  is  advertis- 
ing the  Fidelity  Rupture  Cure  in  Mil- 
waukee and  several  adjacent  counties. 

The  Triton  Remedy  Company,  Craw- 
fordsville,  Ind.,  is  sending  out  orders  to 
western  dailies  and  weeklies. 

The  National  Chemical  Company,  600 
F  street,  N.  W.,  Washington,  D.  C,  is 
sending  out  orders  to  New  England 
papers.    S.  A.  Bailey  is  the  manager. 

The  Von  Culin  Incubator  Company, 
Delaware  City,  Del.,  is  advertising  in 
dailies  and  weeklies  in  adjacent  states. 

A.  Fosgate,  Auburn.  N.  Y.,  is  intro- 
ducing a  hair  curler,  but  the  advertising 
done  will  probably  be  confined  to  the 
classified  columns  of  daily  papers. 

The  Knight-Gardner  Manufacturing 
Company,  Brownell  building.  Provi- 
dence, K.  I.,  is  advertising  campaign 
goods  in  dailies. 

J.  L.  Nichols  &  Company,  Naperville, 
111.,  are  advertising  a  book  called  the 
"  Business  Guide." 

The  Sidway  Manufacturing  Company, 
32  South  Jefferson  street,  Chicago,  is 
among  the  concerns  that  are  advertising 
campaign  goods  in  the  classified  columns 
of  daily  papers. 

F.  Kling  &  Company,  113  Worth 
street.  New  York,  are  using  space  for  the 
advertising  of  campaign  uniforms.  It  is 
possible  that  space  will  be  used  only  in 
the  dailies  in  one  or  two  ot  the  larger 
cities. 


DEWEY  QUICKLY  GOBBLED. 

The  Fourth  Estate  exclusively  an- 
onunced  in  its  last  issue  the  resignation 
fo  John  C.  Dewr:y,  for  nearly  fourteen 
years  identified  with  J.  H.  Bates'  and 
Lyman  D.  Morse's  advertising  agencies. 

Mr.  Dewey's  valuable  services  have 
been  quickly  secured  under  a  liberal 
offer  made  by  The  Bates- Whitman  Com- 
pany, advertising  specialists,  whose  busi- 
ness already  requires  the  entire  four- 
teenth  floor  space  of  the  Vanderbilt 
Building.  Both  parties  are  receiving 
congratulations  on  the  formation  of  the 
new  relations. 

John  C.  Dewey  was  born  "  in  the 
filties  "  in  New  Haven.  In  1878  he  en- 
tered the  advertising  business  and 
quickly  found  a  place  near  the  "top," 
which  he  has  since  maintained,  being 
most  of  the  time  with  J.  H.  Bates  and 
his  successor,  Lyman  D.  Morse.  Last 
week  he  resigned  with  the  intention  of 
entering  the  general  advertising  agency 
field  on  his  own  account,  as  stated  in 
this  paper. 

Probably  J.  C.  Dewey  has  placed  to 
advantage  ot  the  advertiser  contracts  to 
as  large  an  amount  and  has  made  as 
many  Iriends  and  as  few  enemies  as  any 
other  person  in  the  business.  "J.  C," 
as  many  advertising  men  term  him,  is 
said  to  have  possessed  the  happy  faculty 
of  "turning  down  "  a  solicitor  and  yet 
permitting  the  latter  to  leave  with  a 
feeling  in  his  mind  as  though  he  had 
parted  with  his  best  friend. 

Mr.  Dewey  intends  to  open  his  desk 
with  the  Bates-Whitman  Company  in 
the  near  future,  as  soon  as  Mr.  Morse 
can  spare  him. 

Irving  M.  Dewey,  a  younger  brother 
of  John  C,  and  another  old  timer,  will 
continue  to  "manipulate  the  rate  mar- 
ket "  for  Mr.  Morse. 


THE  WEEKLY  YELLOW  FELLOW. 

Although  it  is  not  within  the  province 
of  The  Fourth  Estate  to  make  men- 
tion of  publications  that  are  issued  to 
advertise  the  goods  of  a  particular  firm, 
one  is  observed  occasionally  that  is  so 
excellent  that  it  seems  entitled  to  notice. 
One  of  this  kind  is  the  Yellow  FelUw, 
'  which  is  published  weekly  by  E.  C. 


Stearns  &  Company,  Syracuse.  This 
firm  manufactures  the  very  popular 
Stearns  bicycles,  for  which  the  Tinkham 
Cycle  Company  (Fifty  ninth  street  and 
Eighth  avenue)  arc  New  York  agents 
under  Ernest  1'.  Walton's  able  local  man- 
agement. The  book  is  printed  in  two 
colors  (black  and  yellow),  and  the  l)eau- 
tiful  half  tone  illustrations  and  the  orig- 
inality of  the  work  make  it  one  of  the 
handsomest  little  weeklies  of  the  kind 
published. 

Some  of  the  special  advertising  pam- 
phlets issued  for  E.  C.  Stearns  Ik  Com- 
pany have  been  surpassingly  artistic,  and, 
like  the  weekly  Yellow  Fellow,  must 
have  aided  materially  in  producing  the 
great  demand  for  the  Stearns  wheel. 

The  weekly  is  edited  by  F.  J.  Marion 
and  G.  H.  E.  Hawkins,  to  whose  abilities 
and  taste  the  unusually  good  quality  of 
the  advertising  of  the  Stearns  bicycle  has 
been  due. 


AN  EDITORIAL  VETERAN. 
Carl  Uaen/.er,  editor  of  the  St.  Louis 
Anzeiger  iles  IVes/ens,  recently  celebrated 
his  seventy  sixth  birthday  in  the  lull  en- 
j  yment  of  all  his  faculties,  mental  and 
physical. 

Mr.  Daenzer  is  the  Nestor  of  St.  Louis 
journalism.  He  is  not  only  the  oldest 
editor  in  St.  Louis,  but  is  also  thought  to 
be  the  oldest  editor  of  the  entire  German- 
American  press. 

Since  185 1  he  has  been  almost  con- 
tinuously connected  with  the  Anzeij;er 
des  Westens  as  its  editor-in-chief,  inter- 
lupted  only  for  a  few  years,  when  in 
1857  tie  severed  his  connection  to  start 
the  Westliche  Post.  In  1862  he  again  as- 
sumed charge  of  the  Anzeiger  and  has 
been  at  its  helm  ever  since.  Mr.  Daen- 
zer  has  gained  a  national  reputation  for 
his  vigorous  and  lucid  style  of  writing 
and  has  made  himself  a  power  in  the 
democratic  party. 


FIGHT  AMONG  PURITANS. 
Internal  trouble  is  bothering  the 
Boston  Police  News  Publishing  Com- 
pany. A.  H.  Millet,  who  was  formerly 
advertising  agent  for  the  late  John  Stet- 
son, and  who  secured  an  option  on  the 
Police  News,  forming  a  stock  company 
with  a  capital  of  $50,000,  has  served  a 
bill  of  equity  on  his  partner,  Frank 
Field  Fowler,  of  the  New  England  Ad- 
vertising Agency  (Boston),  restricting 
Fowler  and  George  V.  Morey  from  in- 
terfering with  him  in  his  duties  as 
treasurer  and  manager  and  also  asking 
Fowler  to  transfer  the  bill  of  sale  of  the 
Police  News  Publishing  Company. 


Rev.  S.  J.  Barrows,  ot  Boston,  editor 
of  the  Christian  Register,  has  been  ap- 
pointed United  States  Commissioner  on 
Prison  Reform,  and  recently  started  on 
his  way  to  the  International  Convention 
to  be  held  in  Switzerland  this  month. 

OFFICE  SUPPLIES. 
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Remington 

TYPEWRITERS 

in  constant  use  in  our 
various  departments 
....  are  orivingr  and 
always  have  given, 
perfect  satisfaction. 

ROBT.  ANSLEY,  Bus.  Mgr., 

Chicago  Tiims-Hjrald, 

They  have  more  now ! 

No.  6  Models,  too  !  and  like 
them.       Everybody    does  ! 


Wyckoff,  Seamans  &  Benedict, 
327  Broadway,  New  York. 
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Please  address  all  commonicatioos  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 


TWO  DOLLARS  a  year,  in  advance, 

to  any  part  ol  the  United  States  or  Canada ;  to 
Foreign  Countries  in  the  postal  union,  I4  a  year. 
Single  copies,  TEN  CENTS. 

Subscribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
at  to  avoid  chance  0/  loss  in  the  mass  0/ 
exchanges  which  go  to  every  newspaper  office. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  mch ;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  30  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  ^5  cents, 
and  on  first  page,  %i  per  lineeach  insertion,  with- 
out discount. 

Small  advertisementsunder  classifiedheadings, 
tnch  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 35  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 

It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

OUR    CHOICEST    "  bargains." 

No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  $25  we  will  send  25  annual  sub- 
scriptions. 

^^o.  3. — For  $4  we  will  send  The  Fourth 
Estate  until  the  end  of  1896,  and  all  numbers 
firom  March  i,  1895. 

BOUND  VOLUMES. 

For  $2.50  we  will  send  a  bound  volume  of  the 
last  half-year,  September  to  February,  inclusive; 
or  for  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


THE  STATUE  OF  BEN.  FRANKLIN 

Through  the  courtesy  of  the  Inland 
Printer  The  Fourth  Est  ate  is  enabled 
to  present  to  its  readers  a  fine  picture 
of  the  new  Franklin  statue  in  Chicago. 
As  reported  in  these  colunuis  at  the 
time,  the  statue,  which  is  a  magnificent 
golden  bronze,  was  a  gift  to  the  printers 
of  Chicago  from  Joseph  Medill,  founder, 
proprietor  and  editor  of  the  Chicago 
Tribune,  and  was  presented  by  him  in 
person  June  6,  1896,  to  the  Lincoln 
Park  Board  of  Commissioners,  through 
the  Old-Time  Printers'  Association  as 
custodian. 

Rene  Bache,  Benjamin  Franklm's 
great-great-grandson,  a  Washington 
journalist,  participated  in  the  unveiling 
ceremonies,  which  were  witnessed  by  an 
appreciative  audience  of  about  5,000 
people.  Several  hundred  printers  and 
scores  of  active  newspaper  men  were  in 
attendance. 

William  Penn  Nixon,  editor  of  the 
Chicago  Inter  Ocean  and  a  recently  ap- 
pointed member  of  the  Park  Board,  made 
the  address  ol  acceptance  for  that  official 
body. 

Franklin  seems  to  the  fraternity  of 
American  journalists  to  be  the  Father 
of  the  Press.  He  certainly  stands  as  its 
most  illustrious  representative.  He  was 
the  first  of  the  profession  to  represent 


our  country  abroad.  His  success  is 
a  bright  page  in  American  history. 

It  is  well  that  his  statues  are  to  be 
seen  in  several  American  cities  and 
particularly  fitting  that  his  memory 
should  be  cherished  in  Chicago,  the 
home  of  newspapers  of  the  highest 
American  type. 


AN  EFFICIENT  POST-OFFICE. 

The  efficiency  with  which  the  post- 
office  department  discharges  its  duties 
and  studies  the  welfare  of  the  public  is 
again  illustrated  by  the  arrest  of  Craig, 
McClure  and  the  other  adventurers  who 
masqueraded  in  New  York  for  a  time 
under  the  name  of  J.  E.  Morgan  & 
Company,  as  related  in  this  issue  of  The 
Fourth  Estate. 

The  affair  emphasizes  a  fact  which 
numerous  arrests  by  post-office  inspectors 
during  the  past  few  years  have  made 
evident.  It  is  the  development  of  an 
important  public  service  which  the 
department  maintains  in  addition 
to  its  vast  and  magnificent  work 
in  handling  the  mails.  The  service 
consists  of  the  suppression  of  individ- 
uals and  concerns  that  are  carrying  on 
dishonest  schemes  to  defraud  the  public. 

The  post-office  inspectors,  to  whom 
this  work  is  entrusted,  while  they  are 
always  glad  to  co-operate  with  and 
receive  aid  from  the  police  and  muni- 
cipal authorities,  have  power,  as  re- 
presentatives of  the  federal  government, 
to  proceed  in  many  cases  in  which  men 
representing  the  authority  of  a  single 
state  would  have  no  jurisdiction. 

In  connection  with  the  case  of  Craig, 
McClure  and  the  others  it  is  gratifying 
to  The  Fourth  Estate  to  feel  that  it 
had  an  active  share  in  the  final  over- 
hauling of  the  offenders.  The  result 
shows  that  it  generally  pays  to  take 
some  pains  to  protect  the  public  from 
dishonest  advertisers. 

"WHAT'S  IN  A  NAME?" 

The  war  between  the  United  Press 
and  the  Associated  Press  has  been  one 
of  the  most  bitter  in  the  history  of  news- 
paper quarrels,  involving  the  expendi- 
ture ot  great  sums  ol  money,  filling 
valuable  space  with  tirades  against  the 
news  organization  serving  rivals, 
squandering  the  profits  of  some  papers 
to  help  pay  the  bills  of  the  association 
to  which  they  had  pledged  their  fealty. 

From  time  to  time  we  have  seen  fit  to 
call  attention  to  the  various  moves  and 
counter  moves  of  the  contending  forces. 
It  has  been  in  our  province  to  comment 
freely  and  impartially  on  the  events  in 
this  press  news  war,  though  there  have 
been  those  who  objected,  according  to 
their  partisan  point  of  view. 

This  has  not  been  offensively  evident, 
however,  for  newspaper  men  are  in- 
clined to  be  friendly  and  fair  minded. 
The  kickers  have  been  so  few  and  so 
closely  allied  to  their  own  personal  in- 
terests that  we  have  not  been  troubled. 
If  they  had  been  greater  in  number  and 
violence  than  they  have  turned  out  to 
be,  everx  then  we  could  have  pursued  no 
other  course,  for  we  have  to  print  the 
news  and  do  so  unhesitatingly. 

It  has  happened  that  recently  there  has 
been  a  most  decided  move  on  the  part  ot 
the  United  Press,  thechinging  of  its  name 
to  "The  United  Associated  Presses," 
and  the  formation  of  a  "  Western  Associ- 
ated Press."  The  Fourth  Estate  ex- 
clusively announced  this  important  item, 
but  did  not  comment  upon  it.  Since 
then  there  has  been  so  much  talk  about 
the  new  name  of  the  old  organization 
that  we  must  give  it  editorial  attention. 

It  is  asked  whether  the  change  of 
title,  assuming  the  trade-mark,  as  it 
were,  of  a  hostile  organization,  was  not 
in  the  nature  of  theft,  especially  the  use 
of  the  word  "  Western  Associated  Press, " 
and  this  has  been  answered  by  the  United 
Press  people,  who  claim  that  it  was  but 
taking  what  belonged  to  the  direct  de- 
scendant of  the  old  "New  York  Associ- 
ated Press." 

The  ethics  of  the  change  reminds  one 
of  the  question  as  to  whether  the  Hindoo 
woman  does  right  in  sacrificing  her 
child  to  the  Ganges,  her  religious  con- 


science urging  her  to  do  so,  against  the 
dictates  of  the  maternal  conscience.  If 
the  United  Press  believes  itself  to  be  heir 
to  the  title  "  Associated  Press"  it  cer- 
tainly has  the  right  to  resume  the  desig- 
nation, though  it  seems  odd  that  it  did 
not  attempt  to  do  so  before  the  alleged 
usurper  had  thoroughly  identified  itself 
with  the  title.  In  this  light  the  absurd 
reference  to  the  "  Chicago  Associated 
Press  "  by  the  United  Press  is  partially 
explained  as  an  effort  to  rob  the  title  of 
its  significance. 

Another  question  that  is  constantly 
asked  is  just  what  "  United  Associated 
Presses  "  means.  Some  see  in  the  name 
a  move  towards  the  consolidation  of  the 
associations,  but  this  is  certainly  far 
fetched.  The  double  adjectives 
"United"  and  "Associated"  make 
the  title  too  impressive. 

But  leaving  out  all  ([uesltons  as  to 
torturing  the  English  language,  it  is  evi- 
dent that  the  purpose  of  the  United 
Press  in  changing  its  name  was  to  em- 
phasize the  allegiance  of  the  affiliated 
orgmizations,  such  as  the  New  England 
Associated  Press  and  the  Southern  Asso- 
ciated Press,  and  there  are  those  who 
claim  that  it  means  the  beginning  of  a 
reorganization  of  the  United  I'ress. 

The  only  question  remaining  is  one  of 
ethics,  and  it  must  be  remembered  that 
in  love  and  war  all  things  are  fair. 
Ethics,  then,  do  not  count,  for  it  is  a 
fight  to  a  finish  without  rtiles.  There 
can  be  no  umpire  other  than  the  restric- 
tions which  the  law  may  allow. 


THE  SHORTEST  EDITORIAL. 

The  shortest  editorial  that  ever  came 
under  our  notice  appeared  last  month  in 
Profitable  Advertising.  It  was  the 
simple  word  "July."  Next  to  this  and 
shorter  in  the  number  of  letters  was  the 
expressive  "Nit"  that  followed  the 
ticket  printed  at  the  head  of  the  first 
editorial  column  of  a  political  paper. 

It  mu^t  be  said  that  too  much  is  left  to 
the  imagination  of  the  reader  and  too 
little  for  the  poor  printer.  On  the  other 
hand,  both  are  extremely  expressive, 
July  might  mean  a  world  of  woe  to  the 
man  struggling  to  exist  through  the  cruel 
month  of  heat,  exasperation,  lack  of 
advertising,  absence  of  interest  and 
general  debility. 

"Nit"  must  have  meant  much  to  the 
men  whose  names  appeared  on  the  ticket 
that  surmounted  the  editorial.  No  pro- 
fanity would  equal  it  and  a  column  of 
abuse  and  logic  would  have  resulted  in 
the  same  conclusion  on  the  part  of  the 
reader. 

We  have  before  referred  to  the  ad- 
visability of  occasional  lapses  into  slang, 
but  we  can  think  of  no  more  appro- 
priate use  of  "nit"  than  in  the  answer  of 
the  girl  whose  admirer  insisted  on  an 
answer  to  his  proposal  that  shotild  not 
have  more  or  less  than  three  letters. 


THRALDOM  OF  THE  PRESS. 

"Justice,"  not  the  "  Old  Subscriber," 
has  let  loose  his  indignation  against 
newspapers  in  the  Chicago  Record. 
Justice  says: 

1  hope  and  pray  to  see  the  time  of  emanci- 
pation from  the  thraldom  of  the  press.  When 
the  great  newspapers  of  our  land  sa  willtuUy 
and  maliciously  misrepresent,  ridicule  and  per- 
secute all  public  men  who  dare  to  view  things 
from  other  sides  than  theirs,  and  to  denounce 
and  belittle  all  measure*  not  originating  with 
them,  I  thiak  it  is  high  lime  to  call  a  halt. 
The  newspapers  are  the  media  through  which 
news  must  reach  the  people  and  the  people 
have  a  right  to  demand  that  plain  facts  shall  be 
set  forih  unvarnished  and  unadorned  by  malig- 
nant hate,  party  prejudice  or  ridicule. 

Justice  is  blind  with  real  indigna- 
tion. Indeed,  Justice  is  suffering  with 
a  sad  case  of  jamborees,  jaundice  with 
incidental  symptoms  ot  a  jag.  There  is 
no  thraldom  of  the  press.  It  is  free,  and 
the  malice  of  misrepresentation  is  a 
phantom  conjured  by  some  one  troubled 
by  the  fierce  tight  of  journalism  against 
what,  from  its  own  light,  it  believes  to 
be  wrong.  Republican  papers  have 
turned  democratic  and  democratic  re- 
publican, according  to  their  convictions. 
We  fail  to  see  any  thraldom  of  the  press 
in  this. 


NOTE  AND  COMMENT. 

The  posters  issued  with  the  August 
numbers  of  the  Century  and  St.  Nicholas 
deserve  the  degree  of  attention  which 
has  been  invited  for  them  by  the  pub- 
lishers of  these  two  magazines. 

The  Century  poster  is  the  one  to  which 
was  awarded  the  first  prize  in  the  com- 
petition set  on  foot  by  the  publishers  of 
the  periodical.  In  the  absence  of  the 
competitive  designs  (numbering  about 
700),  which  were  deemed  inferior  to  the 
one  selected,  it  is  impossible  to  note 
understandingly  the  points  in  which  the 
winner  of  the  prize  was  superior 
to  those  who  strove  with  him. 
Of  the  work  selected  it  may 
be  said,  however,  that  it  seems  an 
appropriate  and  artistic  production,  in 
which  a  due  sense  of  the  fitness  of  things 
was  allied  to  graphic  skill  and  a  felicitous 
taste  in  colors. 

There  is  enough  of  brilliancy  in  the 
coloring  to  symbolize  the  sentimental 
complexion  of  the  month.  The  sym- 
metrical harmony  of  the  drawing  is  typi- 
cal of  the  well-balanced  literary  judg- 
ment with  which  the  conductors  ot  the 
Century  are  credited  in  circles  that  are 
in  touch  with  higher  literature.  The 
plethoric  apron  of  the  figure  in  the 
center,  loaded  with  the  lloral  bounty  of 
the  season  of  ripeness,  may  possibly  be 
held  as  emblematic  of  thejnatured  honors 
and  ample  financial  fullness  that  have 
come  to  the  Century  as  a  reward  for  its 
work. 

The  St.  Nicholas  poster  is  poetically 
suitable  and  in  the  mechanical  accessor- 
ies of  artistic  success  it  is  perhaps  fully 
the  peer  ot  the  Century  poster.  The 
designer  of  the  Century  poster  was  J.  C. 
Leyendecker,  a  young  Chicago  artist 
now  studying  in  Paris.  The  i>t.  Nicholas 
poster  was  designed  by  Theodore 
Hampe.  It  is  satisfying  to  note  that  in 
both  posters  the  fantastic  pictorial  de- 
lirium of  Beardsleyism  is  absent. 


We  all  know  of  the  troubles  the  editor 
has  at  times  in  reconciling  past  utter- 
ances to  present  necessities,  his  horror 
of  the  deadly  parallel  and  the  other 
journalistic  tortures  that  are  dug  up 
irom  the  past  by  contemporaries  not 
sufficiently  busy  with  the  present  to 
leave  others  alone. 

A  case  in  point  is  that  of  Editor 
Thomas  Watson,  the  vice- presidential 
candidate  of  the  populists.  In  writing  of 
the  nomination  of  Bryan,  he  said:  "  We 
love  you  Billy,  but  d — n  yourcompany." 
Now  that  he  is  the  company  Mr.  Wat- 
son has  to  grin  over  his  self-inflicted 
humor. 

The  Oakland  (Cal.)  Printer  has  ideas 
in  regard  to  George  P.  Rowell's  Ameri- 
can  Newspaper  Directory  that  are  ex- 
actly in  line  with  the  impressions  of 
others  as  to  the  purpose  ot  the  publica- 
tion. The  Oakland  Printer  states  that 
it  refused  to  advertise  with  Rowell  and 
says  further: 

"  We  know  of  several  cases  where  an 
ad  was  given,  circulation  has  been  rep- 
resented as  double  and  treble  what  it 
should  be.  In  another  case,  where  we 
can  prove  a  circulation  ol  10,000  copies, 
Rowell  quotes  it  as  'over  8iX).' 

"As  G.  P.  R.  seems  to  sacrifice  so 
much  for  the  almighty  dollar,  which  he 
must  soon  leave  behind  for  others  to 
spend,  we  hereby  offer  him  $100  gold 
coin  it  he  can  prove  we  ever  printed  and 
issued  less  than  1,000  copies  of  the  Oak- 
land Printer. 


There  is  some  difference  between 
England  and  America  in  the  laws  of 
employer  and  employed.  According  to 
the  London  Provincial  and  Colonial  Press 
News.,  in  Great  Britain  even  a  sub-editor 
is  entitled  to  three  months'  notice  to 
leave. 

This  was  shown  in  a  recent  case  in 
which  a  newspaper  man  sued  to  recover 
^39  —three  months'  salary  at  £t,  a  week, 
as  damages  for  wrongful  dismissal. 
Plaintiff  said  he  was  employed  by  the 
defendants  as  sub-editor  of  their  publi- 
cativ)n  for  over  twelve  months  at  a  salary 
of  £1  a  week.  In  February  last  he  was 
summarily   dismissed    with   a  week's 
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salary,  and  a  further  week's  salary  in 
lieu  of  notice.  He  claimed,  by  the  cus- 
tom of  the  profession,  to  be  entitled  to 
three  months'  notice,  and  the  jury  found 
for  him  in  the  amount  claimed. 


Every  now  and  then  some  great  and 
enterprising  paper  is  placed  in  an  ex- 
ceedingly embarrassing  position  by  the 
skill  of  some  Jim  the  Penman  whose 
art  as  a  forger  is  applied  to  placing  in 
eager  hands  alleged  information  that 
must  ruin  a  rival.  The  cafe  of  the 
London  Times  and  the  Piggott  letters  is 
but  one  ol  many. 

The  latest  incident  is  seen  in  the  suit 
against  the  publi-her  and  editor  of 
the  Washington  Capital  brought  by  C. 
G.  Conn,  editor  of  the  Washington 
Times. 

The  Capital  announces  editorially 
that  it  was  looled  by  forgery  into 
printing  letters  purporting  to  have  been 
written  by  Conn,  offering  his  paper  lor 
a  consideration  to  the  silver  party. 

The  Capital  says:  "  The  testimony  of 
the  witness,  Ben  Woosj,  seems  to  make 
it  clear  to  the  court  that  the  letters  vifere 
'manufactured  out  of  the  whole  cloth,' 
by  him,  Woog,  who  was  skillful  enough, 
we  are  forced  to  admit,  completely  to  de- 
ceive and  impose  upon  us.  We  gladly 
take  this,  the  first  opportunity,  then,  to 
express  to  Mr.  Conn  our  real  regret  that 
they  should  have  been  published,  and  in 
this  w  ay  offer  as  full  and  complete  an 
apology  as  possible.  It  is  the  manly 
and  decent  thing  to  do  in  fairness  to  Mr. 
Conn." 

A  well-known  Chicago  ad  writer,  who 
not  only  knows  his  business,  but  has 
been  eminently  successful  at  it,  was 
being  twitted  by  some  "literary  chaps" 
recently.  They  were  endeavoring  to 
disconcert  him  with  accusations  of 
peddling  his  talents,  for  he  has  decided 
ability  as  a  writer.  He  ended  the  joking, 
saying  : 

"  When  I  reflect  that  I  am  making  a 
good  living  in  an  era  when  Shakespeare 
or  Lord  Byron  would  probably  walk  the 
streets  in  vain,  looking  for  a  job,  I  tell 
you,  I  can't  help  getting  a  little  bit 
proud,  and  I  might  just  as  well  own  up 
to  it." 


IT  SOMETIMES  COSTS  TO  CHANGE 
ONE'S  MIND. 

To  change  one's  mind  is  often  a  costly 
luxury.  This  is  evident  in  the  turning 
of  Secretary  Hoke  Smith's  newspaper, 
the  Atlanta  youriial,  from  the  advocacy 
of  a  gold  standard  lo  that  of  the  silver 
cause. 

Last  week  Thk  Fourth  Estate 
printed  the  explanation  of  H.  H. 
Cabanis',  business  manager  of  the 
Journal,  in  regard  to  the  charge  against 
the  paper  that  it  had  secured  a  great 
deal  of  New  York  advertising  on  the 
statement  that  the  paper  would  be 
widely  distributed  through  the  South  as 
a  metropolitan  edition  championing  a 
gold  currency. 

Charles  H.  Nicoll,  who  canvassed  for 
the  advertising,  securing  large  contracts 
on  the  grounds  of  a  gold  edition,  felt 
that  he  was  put  in  a  peculiar  light,  and 
Is  out  with  another  explanation  showing 
that  the  whole  arrangement  was  in  his 
hands  and  that  he  had  telegraphic  assur- 
ance that  the  paper  would  remain  for 
sound  money.    Mr.  Nicoll  says  further: 

"  On  the  17th  of  July,  everything  be- 
ing ready  for  the  supplement,  I  went  to 
Atlanta.  All  the  copy  for  advertisements 
and  reading  matter  had  been  prepared. 
It  was  set  up  in  type,  the  stereotype 
plates  for  the  other  papers  were  made, 
and  the  forms  were  ready  for  the  press 
before  the  change  in  the  policy  of  the 
paper  to  support  the  Chicago  candidates 
was  suddenly  made  by  its  proprietor 
and  the  order  sent  by  Mr.  Smith,  the 
president  of  the  company,  from  Wash- 
ington to  Atlanta,  to  withhold  the  issue 
of  the  supplement." 

The  New  York  advertisers  are  not 
appeased  by  the  published  statenient  of 
Mr.  N'lcoU. 


PURELY  PERSONAL. 

Anthony  J.  DrexelBiddle,  whose 
name  suggests  success,  and  whose  attain- 
ments have  warranted  the  hopes  his 
friends  have  had  in  him,  is  the  author  of 
a  new  book  on  the  Madeira  Klands. 

Mr.  Biddle's  is  the  first  on  the 
Madeira  Islands  written  by  an  Ameri- 
can. It  is  furthermore  the  first  illus- 
trated work  of  the  Madeiras  ever  pub- 
lished. In  the  compilation  of  the  work, 
the  author  has  lett  no  stone  unturned  in 
searching  out  the  truths  of  Madeiran  and 
of  Portuguese  history.  It  is  the  result  of 
many  years  of  constant  study  and  re- 
search. 

Mr.  Biddle  has  a  pleasing  style,  telling 
many  facts  without  growing  tedious, 
and  showing  in  his  work  the  newspaper 
instinct  as  applied  to  successful  author- 
ship. 

Major  Z.  K.  Pangborn,  for  thirty 
years  editor  of  the  Jersey  City  Journals 
arrived  in  San  Francisco  last  week  from 
Honolulu,  where  he  spent  six  weeks. 
Major  Pangborn  had  the  honor  of  being 
the  orator  of  the  day  on  the  Fourth  of 
July,  when  the  islanders  and  resident 
Americans  joined  in  a  joint  celebration 
of  their  own  and  America's  natal  day. 

Charles  A.  Dana  surprised  his  friends 
and  annoyed  his  enemies,  if  he  has 
any^  by  walking  downtown  last  week 
looking  at  least  twenty  years  younger 
than  he  did  a  few  weeks  ago,  when  the 
wind  blew  through  his  whiskers  on  his 
way  to  Europe.  The  glory  of  those 
whiskers  has  departed, says  Joe  Howard. 
They  are  no  longer  wavy  and  swept  by 
ocean  breezes.  Their  proprietor  has 
had  them  trimmed,  and  he  looks  as  if 
he  had  again  renewed  his  youth. 


Colonel  Milton  A.  MacRae,  the  ener- 
getic and  able  Cincinnatian,  known  to 
the  newspaper  world  not  only  as  the 
McRae  of  the  Scripps-McRae  League, 
but  as  a  genial  though  busy  publisher, 
started  last  week  for  a  trip  to  Europe. 
He  expects  to  return  about  the  middle 
of  September. 

Alfred  H.  Lewis,  who  has  for  several 
seasons  been  a  well-known  and  popular 
member  of  the  newspaper  community 
of  Washington,  has  been  assigned  by 
W.  R.  Hearst,  proprietor  of  the  New 
York  Journal.,  to  take  charge  of  the 
Washington  bureau  of  that  paper,  the 
change  to  takeelTect  at  once. 

Mr.  Lewis  was  lor  many  months  the 
correspondent  in  Washington  of  western 
papers,  and  some  time  ago  he  went  to 
New  York  to  enter  the  service  of  the 
Journal  as  a  special  writer.  Mr.  Lewis 
succeeds  Julius  Chambers. 

The  "Five  a.m.  Pump  Club"  is 
made  up  of  the  early-rising  citizens  of 
Chicago,  the  most  prominent  members 
being  two  well-known  newspaper  men — 
Robert  Ansley  and  Charles  L.  Stone. 
The  "  pumpers"  are  bicyclists  who  be- 
lieve in  scorching  while  the  larks  are 
sky -iikiinming. 

Louis  Wiley  has  left  the  New  York 
Sun  to  join  the  business  department  of 
the  Journal. 

Many  of  the  pleasant  places  on  the 
New  England  coast  have  been  visited 
during  the  past  few 
weeks  by  Edgar  M. 
Foster,  business 
manager  of  the 
Nashville  Banner. 
Mr.  Foster  is  one  of 
the  most  clever  and 
industrious  ot  Ten- 
nessee's business 
managers,  and  his 
energy  is  periodi- 
cally renewed  by  occasional  visits  to 
the  east. 


The  many  friends  of  the  New  England 
Printer  and  its  energetic  editor — C.  W. 
Gould  — will  regret  to  hear  that  he  is  in 
such  poor  health  that  he  has  been 
ordered  by  his  physician  to  retire  for  the 


present  from  the  immediate  p-  rsonal 
charge  of  the  paper's  columns. 

E.  T.  Perry,  the  energetic  advertising 
representative  in  New  York  for  the 
splendid  list  of  dailies  of  the  Scripps- 
McRae  League,  has  been  making  the 
trip  through  "the  Great  Lakes. "  He  will 
soon  resume  the  busy  labors  which  have 
resulted  in  bringing  so  many  advertisers 
to  a  happy  knowledge  ot  the  mediums 
he  represents. 

Norman  E  Mack,  of  the  Buffalo 
Times,  is  said  to  have  been  called  on 
continually  for  the  benefit  of  his  counsel 
by  those  in  charge  of  the  welfare  of  one 
of  the  political  paities  in  New  York 
State  during  the  past  few  weeks.  This 
proves  again  that  ability  and  the  habit 
of  winning  success  bring  their  responsi- 
bilities and  labors  as  well  as  their  privi- 
leges. 

Richard  H.  Lindsay,  political  writer 
for  the  St.  Louis  Republic,  and  one  of 
the  best  known  correspondents  in  the 
West,  met  with  a  painful  accident  last 
week.  He  was  riding  on  a  street  car. 
His  writing  arm,  resting  on  the  window 
frame,  held  a  cigar.  He  thrust  his  hand 
out  to  fleck  off  the  ashes.  His  hand 
struck  one  of  the  iron  posts  that  support 
the  electric  wires  with  terrific  toice.  His 
arm  was  broken  at  the  wrist  and  his 
elbow  forced  against  the  window  casing 
with  such  force  as  to  crush  and  bruise 
it  badly. 

E.  G.  Crisswell,  the  private  secretary 
of  Postmaster  John  C.  O'Donnell  of 
Pittsburg,  is  a  newspaper  man.  His 
work  has  included  an  unusually  success- 
ful connection  with  the  Pittsburg  Post. 

We  present  with  pleasure  this  week 
on  our  first  page  an  excellent  picture  of 
John  E.  Searles,  president  of  the 
American  Type  Founders'  Company, 
the  largest  type  founding  concern  in  the 
world. 


OBITUARY  NOTES. 

J.  B  G.  Kin^loe,  editor  of  the  Clin- 
ton  I  Pa.)  Republican,  is  Head.  He  was 
one  of  the  oldest  editors  in  his  state. 
He  first  established  a  paper  called  the 
Eagle,  in  Lock  Haven  in  1838.  After- 
wards he  published  the  Juniatta  Free 
Press  at  Mifllintown,  and  other  papers. 
During  the  war  of  the  rebellion  he  was 
associated  in  the  management  of  the 
Knoxville  (Tenn  )  Whig. 

In  1874  he  purchased  the  Clinton  Re- 
publican which  he  had  since  owned  and 
managed.  He  was  also  associated  with 
his  sons  in  publishing  the  Lock  Haven 
Evening  Express. 

G.  F.  Bolt,  aged  editor  ot  the  Tell 
City  (Ind.),  Anzeiger.  a  German  paper, 
and  the  Journal,  an  English  paper,  died 
last  week  from  the  effects  of  sunstroke. 


TWO  IOWA  GIRL  EDITORS. 


Word  has  been  received  of  the  death 
of  Alex.  P.  Waugh,  which  occurred  in 
Shanghai,  China,  on  June  29.  He  was 
a  brilliant  newspaper  writer.  He  was  for 
several  years  the  editor  of  the  Breeder 
and  Sportsman,  of  San  Francisco,  and 
was  at  one  time  connected  with  the 
Butte  Record,  at  Chico. 

Waugh  went  abroad  for  a  San  Fran- 
cisco newspaper  to  act  as  a  correspond- 
ent during  the  [apan  China  war.  At 
the  close  of  the  hostilities  he  settled  in 
Yokohama,  where  he  remained  several 
months  as  the  editor  ot  a  newspaper 
owned  by  an  English  syndicate. 

Archibald  F.  Ackerly,a  widely  known 
and  esteemed  member  of  the  staff  of  the 
New  York  Recorder,  died  last  week. 


A  NEW  CONNECTICUT  DAILY. 

Frederick  L.  Sparks,  lately  of  the 
Hartford  Post,  has  purchased  the  plant 
of  the  defunct  Middletown  (Conn.) 
Evening  Herald,  and  will  use  the  plant 
to  print  a  new  paper,  to  be  called  the 
Republican.  It  will  be  exclusively  local 
in  character,  be  sold  at  2  cents  a  copy, 
and  will  be  the  only  morning  paper  in 
Middlesex  county. 


Sketch  of  Misses  Murray  and  Gor- 
man OF  THE  Nashua  Reporter. 

Iowa  has  many  distinctions  among 
the  sisteihood  of  states,  one  of  them 
being  her  two  girl  editors.  The  F"ourth 
Estate  takes  pleasure  in  reproducing 
from   the   Cedar  Rapids    Gazette  the 


FLORBNCB  MURRAY. 

pictures  of  the  young  ladies.  They  are 
Florence  Murray  and  Margaret  F.  Gor- 
man, proprietors  and  editors  of  the 
Nashua  Reporter. 

Both  weie  born  in  DeWitt,  Clinton 
county,  la.,  leaving  that  place  in  in- 
fancy, and  grew  to  womanhood  together 
in  the  town  of  Greene,  Butler  county,  la. 

The  most  sincere  friendship  has  ex- 
isted between  the  Mis^e^  Murray  and  Gor- 


MARGARBT  F.  OoRMAN. 


man  since  childhood.  They  decided  to 
join  forces  and  try  the  experiment  of 
publishing  a  paper. 

They  started  the  Nashua  Reporter 
August  17,  1893.  For  two  years  the 
paper  was  issued  from  a  Washington 
hand  press,  and  as  the  paper  is  a  six- 
column  quarto,  two  press  days  were 
necessary. 

From  the  first  issue  of  the  paper  the 
business  rapidly  grew  until  the  subscrip- 
tion list  is  now  reported  to  contain  over 
1,400  good,  paying  subscribers,  and  the 
advertising  and  job  departments  have 
grown  in  proportion.  Steam  power  has 
taken  the  place  of  the  old  machinery. 

The  paper  is  independent  in  politics. 
The  office  force  comprises,  besides  the 
proprietors,  a  foreman  and  two  compos- 
itors and  a  solicitor  who  attends  to  the 
country  work.  There  is  only  one  thing 
the  girl  editors  will  not  stand,  and  that 
is  the  designation  "new  women." 


INCORPORATED. 

The  North  American  Review  Publish- 
ing Company  of  New  York  city  has  been 
incorporated  with  a  capital  stock  stated 
to  be  $2,500.  The  directors  are  David 
A.  Munro,  Charles  Heaton  and  Henry  B, 
Closson. 
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ADVERTISING  MEDIUMS. 

YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is   concerned    by  placing 
an    advertisement   in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  intf 
82 J  per  cent,  of  the  houses  ot  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores  —occupied  by  white 
persons,  A  record  unequalkd  else 

WHERE  IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  ol 
Washington  combined. 

L.  R.  HAMERSLY. 

Potter  Building. 

New  York  Representative. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


ADVERTISING  MEDIUMS. 


Over  400,000  daily. 

Gross  rate,  75  cents  per  line.    Average  contract, 
about  50  cents  per  line. 

THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  VV^ORLD. 

"Nbw  England's  Grsatest  Newspapkr." 

The  BOSTON  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Hkrald  po«esses  these  pre- 
eminently, thus  aflFordin^  its  advertisers  jlxx 
unequaled  purchasing  power. 


THE 


NEW  FEATURES  FOR  "96." 

350,000  DAILY 

is  the  guarantee!    circulation  of  the 
Scripps  McRae  Lkague. 
cincinnati  post, 

ST.  LOUIb  CHRONICLE, 
CLEVELAND  PRKSS, 
KEN  rUCKV  POST. 
For  rales,  sample  copies,  etc.,  write 
E.  T.  PERKY,  S3  Tribune  Buildiau,  New  York 

A  TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening  Field.  The  other  reason  is 
that  It  IS  a 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

'THE  FOURVH  E.STATE  is  the  best  medium 
for  presenting  to  advertisers  the  advantages 
9f  ^ny  publication  a$  gn  a4v«rtisiag  mediijiq. 


JOURNAL 

Oldest  and  Best 

CHICAGO 

Paper. 

A  DVERTISllNUin  newspaper* oi  ••Kn  jwn  cir- 
^  culation"  meant  " BUSiNKSS."  For  particu- 
lars address  A.  FRANK  R1CHARD.-.ON,  Tri- 
baneRldg..N.V  rhamh«r'»fronim<.r<--  ChicaffO. 


AMERICAN  EDITION  FOR  AN 
ENGLISH  MAGA/INE. 

The  International  News  Company  an- 
nounces that  with  the  October  number  of 
the  linglisli  llltistrnted  Magazine  an 
American  edition  of  that  well  known 
London  monthly  will  begin. 

The  magazine  will  be  printed  in  this 
country  from  the  original  plates  and  sold 
for  10  cents  a  copy.  American  adver- 
tisements will  be  inserted. 

There  is  every  reason  to  believe  that 
the  American  edition  will  be  ably  and 
energetically  pushed,  and  that  under  the 
experienced  guidance  of  the  International 
News  Company's  manager — S.  S.  Klood 
—  a  large  and  lasting  constituency  will  be 
secured  in  this  country. 


GAINING  PUBLIC  AITENTION. 

The  Troy  Budget  has  adopted  a  neat 
and  clever  idea  to  attract  attention  to 
its  Sunday  issue.  Each  Monday  or 
Tuesday  there  is  placed  on  a  handsome 
bulletin  board  in  front  of  the  office  a 
striking  poster  in  colors. 

These  posters  are  excellently  drawn 
and  attract  much  attention,  thousands  of 
people  constantly  passing  and  seeing 
them.  Over  or  under  the  poster  some 
advertising  device  is  clevs-rly  printed  in 
colored  inks.  This  form  of  advertising 
in  Troy  is  original  with  the  Bud  Jet. 

AOyERTISING  AGEt-ClkS. 

Up  to  date  ad-'friising  is 
needed  to  draw  the  present- 
day  public.  Our  meihods  are 
modern.  We  have  the  best 
writers  and  illustrators.  Can 
we  freshen  up  your  advertis- 
ing and  make  it  pay  better  ? 

DODD'S 

Advertising  &  Checking 
AGENCY, 

Water  Street,  BOSTON. 

M.  B.  WILSON 

GENERAL 

ADVERTISING 

AGENCY,  CHICAGO, 

Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising    Write  for  estimates. 


THE  60LDKN  OATB  TU 


DO  YOU  WANT  TO 

Know  Something 


rORKlON  LAN8UAOS  PAPKK8.  T       /'~^  "V^  ^7  ' 

Write  The  Fred  E.        iVL^V.^  1 
Klotz  Advg.  Ag'cy   

CHicco...  pu];^LERS 

THE 

R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  Vork, 

will  place 

ADVERTISING 

for  first-class  firms  in  anv  field  or  me  liunt. 

ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers'  lowest  rate*.  Practical  and 
effective  service  in  every  line  of  business. 

W.  L.  BEADNELL, 

Advertising  Agent. 
Tribune  Building  Nkw  Vorm, 


»i,;Ul53CK.lBE  INOW,  anaget  Irte.  fOUKlit 
ESTATE  for  Two  Dollars  a  year.  Watch 
its  constant  improvemeqt. 


CHANGES  IN  INTEREST,  ETC. 

The  plant  and  good  will  of  the  Ros- 
well  (N.  M.)  Register  has  been  sold  to 
James  W.  Mullens. 

G.  P.  Rowley  has  sold  his  interest  in 
the  Leroy  (111.)  Laconic  to  J.  D.  Clev- 
inger. 

W.  C.  Doming,  editor  of  the  Warren 
(O.)  Tribune,  has  become  manager  of 
that  paper,  having  purchased  F.  E.  Rus- 
sell's interest. 

The  Lodi  (Cal.)  Review-Budget  has 
passed  into  the  hands  of  George  Shoals. 

L.  W.  A  lum,  who  for  the  past  three 
years  has  been  city  editor  of  the  River- 
side (Cal.)  Daily  Press,  has  resigned 
that  position  and  will  be  succeeded  by 
A.  F.  Clarke,  one  of  the  proprietors  of 
the  paper. 

Edward  Ferguson,  of  the  Hancock 
(Wis.)  Ne-ius^  has  sold  hi'*  interest  in  that 
paper  to  his  partner,  A.  J.  Rozzell. 

O.  C.  Wike,  editor  and  publisher  of 
the  I  Instead  (Ohio)  News,  has  moved  his 
paper  to  Yellow  Springs. 

The  Advocate,  Manawa,  Wis.,  has 
been  purchased  by  E.  P.  Smith. 

The  Sun,  Monroe,  III.,  has  been  sold 
to  M.  T.  Gettings.  The  paper  will  be 
consolidated  with  the  Monroe  Gazette. 

W.  B.  Emerson  has  become  sole 
owner  of  the  ^'wr/Va«  Tramp,  Atlantic, 
la. 

The  Commercial,  Ypsilanti,  Mich.,  has 
been  sold  by  Coe  it  Reed  to  Harold  F. 
Sayles. 

W.  F.  Beck  has  sold  the  Olney  (111.) 
Times  plant  to  Thomas  Tippit. 

The  plant  of  the  Falls  Creek  fPa.) 
Herald  was  sold  last  week  to  C.  W. 
Bangert. 

L.  S.  Wood  has  purchased  the  Cedar 
Rapids  (Ga. )  Standard  of  L.S.  Saner  and 
will  edit  it  himself.  Mr.  Wood  was 
editor  for  ten  years  of  the  Cedar  Rapids 
Free  Press. 

E.  E.  White  has  purchased  and  taken 
control  of  the  Cissna  Park  (111.)  Arena. 

F.  E.  Harris  has  repurchased  the  Bel- 
view  (Minn.)  Independent,  which  he 
originally  established  in  1893. 

The  Mechanicsville  (Iowa)  Press  has 
changed  hands.  E.  H.  Williams,  the 
man  who  has  edited  that  paper  for  over 
twenty-five  years  recently  sold  out  to 
W.  A.  Dorcas,  who  took  control  July  10. 

J.  W.  Shannon,  of  Huron,  S.  D.,  has 
purchased  an  interest  in  the  Marshall  ■ 
town  (la.)  Press.  It  will  be  changed 
to  a  morning  paper. 

Isaac  C.  Gray  has  purchased  the 
Bloomville  (O.)  Independent  and  taken 
charge  of  his  new  purchase. 

L.  E.  Haviland  has  purchased  the 
Lakeview  (Mich.)  Enterprise  ot  C.  C. 
Gilleo. 

The  Reporter,  Holly  Springs,  Miss., 
has  been  sold  to  W.  T.  Barry,  who  has 
been  connected  with  it  nearly  ever  since 
it  was  started,  just  after  the  war. 

M.  E.  Doyle  has  leased  the  plant  of 
the  Shenandoah  (Pa.)  News  to  John  A. 
Reilly,  Jr.,  and  Joseph  Burke. 

The  Ledger  Printing  Company,  pub- 
lisher of  the  Columbiana  (O.)  Ledger, 
have  purchased  the  Register. 

W.  W.  Shear  has  become  editor  and 
owner  of  the  Hillsboro'  (Wis.)  Sentry. 

The  Herald,  Bucklin,  Mo.,  has  again 
changed  hands.  David  McCuUan  is  the 
new  purchaser. 

A  half  interest  in  the  Hunnewell  (Mo.) 
Graphic  has  been  bought  by  E.  J. 
Spencer. 

The  plant  of  the  Owensboro'  (Ky.) 
Tribune  has  been  sold  for  $920  to  George 
H.  Dains. 

The  Fremont  County  Gazette  and 
Wind  River  Mountaineer,  both  pub- 
lished in  I<ander,  Wyo.,  have  been  con- 
solidated and  will  be  published  in  the 


future  as  the  Wind  River  Mountaineer 
by  I.  C.  Wynn.  The  politics  of  the 
paper  will  bedemocratic. 

The  Calaveras  (Cal.)  Citizen  has 
changed  hands,  E.  D.  Bcattic  retiring, 
and  William  A.  Dower  and  Henry  Bray 
assuming  control. 

The  Placer  (Cal.)  Herald  has  passed 
into  the  hands  of  (ieorge  W.  Filcher  and 
Fred  L.  Sanders. 

The  Telluride  (Colo  )  Republican  has 
changed  hands,  H.  M.  Hagg,  of  Tel- 
luride, and  Matt  Koppin,  ot  the  Mont- 
rose Enterprise,  having  purchased  the 
paper. 

The  Evening  Post  and  Evening  Herald, 

of  Conneaut,  O.,  have  been  consoli- 
dated  under  the  name  of  the  Post-Herald. 
J.  P.  Keig  is  the  editor. 

Samuel  E.  Harris  has  purchased  the 
Bourbon  (Ind.)  News. 

D.  C.  Flint,  who  for  the  last  eleven 
years  has  been  connected  with  the  pub- 
lication of  the  Girard  (Kan.)  Press,  has 
sold  his  interest  to  hii  partner's  son,  A. 
M.  Wasser,  who  will  succeed  him  on  the 
paper.  Mr.  Flint  has  purchased  the 
Pittsburgh  (Kan.)  Weeklv-Tribune 
plant,  and  with  his  sons,  Vail,  Boiker 
and  Chase,  will  at  once  commence  the 
publication  of  a  new  daily. 


SUSPENSIONS. 
The  Louisville  Sunday  Critic,  a 
weekly  paper  which  has  been  supporting 
free  silver,  has  suspended  publication. 
Its  editor  was  D.  E.  O'Sullivan.  He  is 
with  others  at  present  actively  engaged 
in  efforts  to  start  a  new  silver  daily  in 
Louisville,  to  rival  the  Courii-r-Journal, 
which  has  bolted  the  Chicago  ticket. 

The  Lorain  (O.)  Democrat,  a  four- 
page  daily,  launched  on  March  26  last, 
has  suspended,  after  four  months  of 
practical  experience. 

The  Martinsburg  (Pa.)  Daily  States- 
man,  alter  a  brief  and  brilliant  career, 
has  closed  down  for  want  of  advertising. 

The  Winona  (Minn.)  Morning  Press 
has  been  discontinued.  The  paper  will 
only  appear  on  Sundays. 

The  True  American,  a  weekly  paper 
devoted  to  the  interests  of  the  A.  P.  A., 
published  at  St.  Louis,  Mo.,  has  sus- 
pended publication. 

The  Anderson  (Ind.)  Evening  Tele- 
gram is  no  more.  Its  demise  is  due  to 
the  uncertainty  of  the  editorial  con- 
science. The  paper  began  as  a  labor 
organ,  rapidly  turned  republican  and 
changed  to  a  champion  of  free  silver. 

The  Salamanca  (N.  Y.)  Daily  News 
has  suspended  publication.  The  reason 
given  is  "  hard  times  "  and  also  that  the 
people  do  not  seem  to  care  for  the 
paper. 


THE  JOURNAL'S  GIANT  SIGN. 
Mammoth  gilt  letters  now  spell  out 
the  words  "  Uptown  Office  of  the  Jour- 
nal" on  the  roof  of  the  old  Madison 
Square  Bank  Bull  ing  in  New  York. 
There  is  no  truth  in  the  report  that  a 
delegation  of  Bryan  enthusiasts  have 
waited  on  Mr.  Hearst  with  a  request  that 
the  letters  be  changed  from  gold  to 
silver. 

A  NEW  MONTHLY. 

City  Government,  a  monthly  devoted 
to  the  practical  affairs  of  municipalities, 
makes  its  appearance  this  month.  The 
paper  is  published  by  the  City  Govern- 
ment Company,  of  which  B.  F.  Gilkison 
is  president,  and  it  is  edited  by  J.  H. 
Gonden.  The  New  York  office  is  at 
150  Nassau  street,  the  Chicago  office 
being  at  825  Monadnock  block. 

The  issue  of  City  Government  now  in 
hand  includes  a  great  many  half-tone 
portraits  of  city  officials.  The  reading 
matter  appears  to  be  well  handled,  and 
no  doubt  the  publication  will  be  success- 
ful. It  is  Mr.  Gilkison's  intention  to 
secure  for  City  Government  the  same 
high  standing  among  city  officials  that 
The  Fourth  Estate  occupies  among 
newspaper  men  and  advertisers. 
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MISCELLANEO  US. 


IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


EDITORIAL  HELPS. 


RICHARD  A.  McCURDY,  Prbsidbnt. 


Na"kau.  Cedar  ano  Librrtv  Strbets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 

THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  foi 
Troolcs,  Silverware,  Jewelry,  etc.. 
at  the  lowest  rates. 

TRAVEL. 

No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opmion  of  a  prominent  English  expert,  the 
New  York  Central  po-sesses  the  most  per- 
fect system  ol  block  signals  in  the  world. 

8X  hours.  New  York  to  Buffalo  ;  9)^  hours.  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago;  21 5i  hours.  New  York  to  Cin- 
cinnati; 293i  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cmcinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  du-ect  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  momeoi 
These  maiten,  have  always  received  the  mosi 
careful  attention  at  the  hands  of  the  manage 
ment  of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America 
Magnificent  road-bed,  the  block  signal  systen 
throughout,  automatic  switches  and  signals 
passenger  coaches,  parlor  and  sleeping  cars  o 
the  latest  design  and  construction,  are  in  evidenc 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  is  the  "  Standar 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD. 

Gen.  Manager.  Gen.  Pass.  Agent 


MUST  GO  TO  JAIL. 

Judge  John  S.  Woolson,  of  the  United 
Stales  District  Court,  has  decided  that 
A.  S.  Burnell,  publisher  of  the  Inter- 
state Tracer,  of  Marshalltown,  la., 
will  have  to  go  to  jail  for  having  printed 
the  names  of  alleged  dead  beats  on  the 
first  page  of  his  paper  and  circulating  it 
broadcast,  as  previously  reported  in  this 
paper. 

Burnell  has  a  collecting  agency  which 
makes  a  business  of  hunting  people 
down  and  threatening  to  expose  them  to 
public  ridicule. 


NEW  METROPOLITAN  PAPER. 

The  Leader  is  the  latest  addition  to 
the  list  of  New  York  publications.  At 
present  it  is  a  weekly,  but  Hugh  Coyle, 
editor  and  proprietor,  states  that  the 
paper  will  soon  appear  as  a  daily.  The 
Leader  is  a  champion  of  silver  and 
lights  for  the  election  of  Bryan  and 
Sewall. 

CHANGES  IN  MINNESOTA. 

A.  J.  Hammond,  manager  of  the  Du- 
luth  (Minn. )  News-  Tribune,  has  tendered 
bis  le^'ignation,  and  will  be  succeeded  by 
£mil  Schmied,  who  was  publisher  of  the 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU.  23  Park  Kow,  New  York, 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  biu-eaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

Lfyou  address  them  at  78  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 

PRESS  CLIPPINGS 

on  any  subject  at  $i  per  month  and  upwards. 
Largest  bureau  in  the  West. 

We  read  practically  every  newspaper  and  peri- 
odical published. 

UNASKED  FOR  PRAISE 
From  the  Clothier  and  Furnisher,  New  York: 
"  We  are  taking  clippings  from  three  bureaus, 
but  your  service  i<  far  ahead  of  all  the  rest." — 
R.  W.  Ashcroft,  Editor. 

GIVE  US  A  TRIAL  ORDER. 
The  CHICAGO  PRESS  CLIPPING  BUREAU 
I  HBO.  W1E.SB.  Mgr..  ^6  La  Salle  St..  Chicago. 

For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  ol  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  $5  00 
Vol  II.,  September,  1894,  to  February, 

1895,  inclusive   5  00 

Vol.  111.,  March  to  August,  1895,  inclu- 
sive   2  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive   2  50 

Vols.  I.  and  II.,  bound  together,  a  tew 

left   ,0  00 

Vols.  III.  and  IV.,  bound  together,  March, 
1895,  to  February,  1896,  inclusive   5  00 


FOR  SALE. 


FOR  iALB. 


LIFE  INSURANCE. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Lite  In.surance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  re 
cently. 

"  I'hese  are  hard  times  "  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now . 

™"BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 
NEW  YORK   AND   NEW  JERSEY  Statb 

AOENaBS, 

 25^  Broadwav.  new  YORK. 

PREMIUMS,  ETC. 

New  PREMfUM  CATA- 
LOGUE  now  ready. 

Sent  on  request.  Address  F.  TENNYSON 
NEELY.  114  Fifth  avenue.  New  York. 

Commonwealth,  which  suspended  several 
months  ago. 

Mr.  Hammond  has  been  connected 
with  the  News- Tribune  for  many  years, 
first  as  cashier  and  lately  as  general 
manager.  Emil  Schmied  has  been  in  the 
newspaper  business  in  Duluth  for  years. 
Previously  to  his  venture  on  the  Co7n- 
iiLonwealth  he  was  manager  of  the  News 
and  at  one  time  of  the  Herald.. 


CLEVERNESS  IN  THE  FAMILY. 
The  editor  and  publisher  of  the  Duluth 
Press,  a  weekly  newspaper  that  is  said 
to  have  a  large  circulation,  is  Mrs.  Helen 
Cody  Wetmore,  a  sister  of  "  Buffalo 
BiU." 


FOR  SALE.— The  Plant  of  the 

BOSTON  DAILY  STANDARD. 

This  newspaper  plant  is  capable  of  turning  out  an 
edition  of  liio^ooo  copies. 

Two  GOSS  PRESSES.  Ten  LINOTYPE  Machines, 
and  a  building  four  stories  and  basement,  fully  equipped 
with  all  the  latest  and  most  improved  appliances.  Build- 
ing on  ten  years'  lease.  Linotypes  are  on  rental,  with 
privilege  of  buying. 

This  is  a  golden  {or  silver)  opportunity  to  secure  a 
foothold  in  Boston,  and  the  plant  is  in  such  condition 
that  a  paper  could  be  on  the  market  in  twenty-four  hours 
after  satisfactory  negotiations  were  completed,  as  the 
employees  could  all  be  reached  in  twelve  hours.  Address, 
B.  H.  DeWOLF,  Receiver, 

39  Franklin  St.,  Boston. 

FOR  SALE— THE  CHICAGO  INTER-OCEAN 

COLOR  PRESS. 

Built  by  Walter  Scott  &  Co.  Was  used  but  one 
year;  is  in  first-class  condition  and  good  aS  new.  Can 
be  used  for  newspaper  or  almost  any  kind  of  color 
work.    Will  be  sold  at  a  bargain. 


For  particulars  apply  to  L. 
York  City. 


H.  CRALL,  Room  22,  Times  Building,  New 


BUSINESS  HELPS. 


ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

A  LL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duanest.,  NewYork, 
one  door  east  of  Broadway. 

SITUATIONS  WANTED. 

A  DVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  iine. 

A  PRACTICAL  Newsuaper  Man  of  15  years 
experience  is  open  for  engagement  as  gen. 
eral  manager  of  daily  paper.    Address  C  J.  M., 
care  Fourth  Estate. 

AXT ANTED — Position  as  manager  of  circula- 
tion  of  daily  paper.    Fifteen  years'  expe- 
rience. Best  references.  Address,  Paul  Karger, 
I  Shafer  Court,  Cleveland,  O. 

SITUA  TIONS. 

XJRIGHT  writer,  experienced  reporter,  wants 
^  job  on  weekly  or  small  daily  ;  $io  to  $15  ; 
references.  Address  Box  21,  No.  59  East  ijth 
Street,  New  York  City. 

VITANTED — On  Sunday  newspaper  irt"  large 
•  •  New  England  city.  Editorial  and  Business 
Manager  of  ability  and  experience.  Address, 
Express,  care  Fourth  Estate. 

CAMPAIGN  SPECIALTIES. 

ADVERTISEMENTS  under  this  classifica- 
tion,  ascents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

CAMPAIGN  Editorials  for  DAILIES  and 
^  WEEKLIES.  Any  politics.  G.T.HAM- 
MOND, Newport,  R.  1.   


AMUSEMENTS. 


Casino,  "  In  Gay  New  York,"  8.10  p.m.  Roof 

Garden,  8  p.  M. 
Grand  Central  Palace  Roof  Gardens,  8  p.m. 
KoSTBR  &  Bial's,  8  pm. 
Madison  Square  Roof  Garden,  8.15  p.m. 
Olvmpia,  Fregoli,  8  p.m.   Matinee^  Wednesday 

and  Saturday. 
Proctor's,  Vaudeville,  11  a.m.  to  n  p.m.  Roof 

Garden,  8  p.  M. 


C  UBSCRIBE  NOW,  and  get  THE  FOURTH 
ESTATE  for  Two  Dollars  a  year.  If  you 
wish  bound  volumes  read  the  announcement 
eliewhere  in  his  issue. 


SECOND-HAND 
LINOTYPES. 

The  consolidation  of  two 
large  newspapers  has  re- 
leased a  small  number  of 
Linotype  machines.  They 
have  been  fully  refitted,  are 
guaranteed  perfect,  and  will 
be  sold  at  a  subsfantial 
discount  from  the  price  of 
new  machines. 

MERGENTHALER 
LINOTYPE  COMPANY, 

Tribune  Building,  N.Y. 

pOR  SALE. — A  first-class  weekly  country 
^  newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 

pOR  SALE — One  minion-nonpareil  Thorne 
*  Typesetting  Machine  complete;  nearly  new; 
cheap  for  cash.    "  P.,"  The  Fourth  Estate. 

A  DVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

BUSINESS  OPPORTUNITIES 

A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

pOR  SALE.  Opportunity  of  a  lifetime — $3,500 
^  buys  Dally  and  Weekly  Republican  News- 
paper, plant  nnd  job  outfit  in  manufacturing  city 
of  8,000.  Official  paper.  Address  Republican 
XX,  care  The  Fourth  Estate. 

WANTED  TO  PURCHASE. 


ADVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

AST'ANTED — I  want  to  buy  for  cash  an  estab- 
*'  lished  republican  weekly  newspaper  in 
good  manufacturing  town  with  good  future. 
Address,  with  full  particulars,  GOLD,  care 
The  Fourth  Estate. 


CORRESPONDENCE 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
LOGAN.  ITTAH. 
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PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


4,000  LINOTYPES 
IN  USE. 


No  Distribution. 
No  Old  Type. 
No  Teams. 


CAPACITY,    3,600    TO    9^000  F.MS 
PER  HOUR. 


THE  LINOTYPE  HAS  NO  RIVAL. 

Compare  the  ONE  MAX   records  of  the  Linotype 
with  the  "team"  records  of  type-settings  machines. 
USED  BY  LEADING  BOOK  PUBLISHERS. 

MERGENTHALKR  LINOTYPE  CO.. 


PHILIP  T.  DODGE.  Pi-esidfnt  and  Genrral  Manager , 


Tribune  Bmldmg,  NEW  YORK  CITY. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


STANDARD   LINOTYPE  METAL 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leadin?  Publications  throughout  the  Uuited  States,  and 
also  by  The  Mergenth:iler  Linotype  Comp.iny.  Tribune  Building. 

Manufactured  bv  the  NASSAU  SMELTING  AND  REFINING  WORKS. 
B.  LowENSTEiN  &  Bko..  Proprietors. 
Telephone,  1140  i8th  Street.  Thirteenih  Avenue  and  soeh  Street,  NEW  YORK.  U.  S.  A. 


SILVER  AND  GOLD 


are  alike  to  the  owners 
of  ScoTT  Rotary  Wkb 
Perfecting  Presses. 
They  are  sure  to  print 
all  the  news.  And 
whei?  time  is  precious,  ""^ 
it  is  16  to  I  the  Scuti 
lands  its  papers  first 
in  the  field. 


New  York — Times  Bldg. 
Chicago— MonadnocU  Bldg' 
St.  Louis— Security  Bldg. 
Boston— Carter  Bldg. 

Send  far  prices.       Get  our  Illustrated  Catalogue 


Walter  Scott  &  Co., 

PLAINFIELD,  N.  J. 


THE  LOVEJOY  CO.,      Established  1853. 

ELECTROTYPERS 

and  manufacturers  ol  Electrotype  Ma<:hiner>, 
♦44-446  Pearl  Saeet.  New  York, 

0  T  vr  p)  17  p  C    for  The  Fourth  Estate 

01  IN  L/JZ/IVO  ^ith  patent  extensible 
back,  capable  of  holding  a  year's  supply  it  de- 
sired, will  be  supplied  at  o6Sce  for  $1.25,  or  by 

mail,  prepaid,  Si. 50. 

T_r    F.  McCAFFERTY,  ELEC  IROTYPER, 
42  AND  44  Bond  Street, 

FRANK  LESLIE  BUILDING,  NsW  York 


N 


EWS  PAPER— Rolls  or  sheets.  First  quality 
Wrtti-  A.G.  F.LLIOTftCO..  Pliila..  Pa. 


HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-37  BU  HoustoivSt..  and  ia  Beekmao  St..  N.  V 
DRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

TF  you  use  ELECTROS  send  to  CRASKE  foi 
prices.   Superior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 
 CHAS.  CRASKE,  45  &  47  Rose  St.,  N.  Y. 

iiT  ENJOY  reading  The  Fourth  Estate,  for 
it  gives  me  information  not  only  of  interest 
but  of  positive  vaJue." — Dr.  Nathaniel  C. 
Fowler,  Jr. 


The  Goss  Perfecting  Press 


The  above  cut  represents  the  GOSS  PATENTED  STRAIGHT-LINE  COMPOUND  PRESS- 
which  is  in  itself  a  marvel  of  ingenuity,  comprising  a  number  of  presses  so  constructed  that  one 
machine  will  produce  a  product  up  to  24  or  48  pages  accordmg  to  its  size  in  one  operation.  The 
different  webs  are  printed,  ass-mbled,  placed  in  register,  and  are  associated  without  the  use  of  any 
mechanism,  thus  insuring  speed,  ihe  most  essential  part  in  fast  newspaper  presses. 

The  floor  space  occupied  is  reduced  to  a  minimum  in  comparison  to  others  heretofore  con- 
structed, while  the  output  is  materially  increased. 

The  construction  and  operation  is  fully  covered  by  Letters  Patent,  owned  by  this  company. 
Patented  and  manufactured  by  the 

GOSS  PRINTING  PRESS  COMPANY. 

i6th  Street  and  Ashland  Avenue,  Chicago,  Ili. 


™'^TH0RNE 
TYPE-SETTING 


Newspaper 
Book  and 
Magazine 
Composition 


MACHINE 


SIMPLE  IN  CONSTRUCTION.  In  use  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 


Chicago  :  139  Monroe  Street. 


New  York  :  34  Park  Row. 


Send  for  particulars  about  the 

]  INOTYPE  INGOT 

^  CASTING  MOULD 


SAVE  TIME,  MONEY  AND  SPACE. 

Made  in  two  styles,  A  and  B. 
Style  A,  48  Ineots  cast  by  one  pouring. 
•*    B  has  compartments  for  96  ingots. 
Floor  space,  28  x  48. 
manufactured  bv 

F.  WESEL  MFG.  CO., 

8z  &  84  Fulton  Street,  New  York. 


We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 
No.  156  Fulton  Street,  New  York. 


BONNELL'S  INKS 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 

THE  J.  harper  BONNELL  CO. 

N„„,  V/^T>Tr.    S2«>-S22  AMERICAN  TRACT      /^ttt^a^^.    17  and  19  QUINCY  PrxTT  a  t^i7t  tjttt  a  •     13  SOUTH  SEVENTH 

EW  YORK.      staETY  BUILDING.        L^HICAGO  I        STREET.  T  HILADELPHIA .  street. 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general, 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 
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WICKED  AD-SMITH. 


A  CRAFTY  LAND  ADVERTISER 
WINS  WEALTH  THROUGH 
FRAUD. 


Serious  Charges  Against  J.  F.  Van 
Smith  of  Pittsburg— Singular 
Success  of  a  Real  Estate  Scheme 
— Clients  Secured  by  Advertising 
Receive  Bogus  Deeds  in  Exchange 
for  Good  Property. 

Some  time  ago  a  man  known  as  J.  F. 
Van  Smith  appeared  in  Pittsburg.  He 
came  Irom  Chicago  and  claimed  that  he 
was  in  the  land  business. 

He  at  once  published  alluring  adver- 
tisements of  Chicago  lots  and  California 
and  Washington  lands,  for  which  he 
claimed  to  hold  the  power  of  attorney  to 
exch'inge  for  Allegheny  county  land. 
Van  Smith  displayed  great  cleverness, 
and  ere  long  had  unloaded  ten  lots  cen- 
trally located  in  Chicago,  as  well  as  land 
at  Lakeview,  Cal.,  and  at  Seattle,  Wash. 
The  new  purchasers  have  since  ascer- 
tained that  their  deeds,  certificates,  ab- 
stracts, etc.,  are  valueless. 

Forged  and  fraudulent  deeds  and  cer- 
tificates f  r  western  lands,  it  is  charged, 
were  exchanged  for  good  eastern  land, 
and  the  latter  sold  or  mortgaged  for  cash. 

It  is  alleged  that  Van  Smith  sold  or 
mortgaged  his  purchases  here  as  rapidly 
as  tRey  were  acquired,  and  quietly  lett 
the  city.    The  case  was  worked  up  and 


Van  Smith  located  in  Virginia.  Requisi- 
tion papers  have  been  issued,  and  it  is 
expected  that  other  arrests  will  be  made. 

Over  one  hundred  people  who  bought 
land  from  Van  Smith  and  built  homes 
for  themselves  are  without  title  to  their 
property  and  are  liable  to  be  dispos- 
sessed. 

It  is  estimated  that  Van  Smith  realized 
in  the  neighborhood  of  $ico,ooo  in 
Pittsburg  and  its  vicinity  alone.  It 
may  appear  strange  that  the  real  estate 
lawyers  for  the  buyers  of  the  fraudulent 
deeds  were  imposed  on,  but  no  doubt 
the  cleverness  of  Van  Smith  was  equal 
to  the  emergency. 

The  affair  shows  incidentally  how 
large  an  amount  of  real  estate  business 
may  be  done  by  means  of  a  moderate 
amount  of  advertising. 


SALE  OF  A  SEATTLE  DAILY. 

It  is  announced  that  the  Seattle 
Times,  an  afternoon  daily,  has  been 
sold  to  Charles  F.  Fishback,  a  promi 
nent  lawyer.  Alden  J.  Blethen,  for- 
merly owner  of  the  Minneapolis  Tri- 
bune and  founder  of  the  Pe7my  Press, 
is  to  assume  editorial  charge  of  the  pa- 
per. It  will  be  independent  in  politics, 
but  advocate  free  coinage  of  silver.  Mr. 
Fishback  states  that  it  is  his  intention  to 
enlarge  the  plant. 

THE  RECORDER  RECEIVERSHIP. 

George  W.  Turner  has  been  appointed 
permanent  receiver  (within  New  Jersey) 
by  Chancellor  McGill  for  the  New  York 
Recorder. 


THE  UNITED  PRESS  SUES. 


The  Organization  Demands  Pay- 
ment FOR  Services  to  the  Cin- 
cinnati Tribune. 

••  The  United  Press  has  sued  James  M. 
Glenn,  Thomas  T.  Gaff,  Stephen  H. 
Wilder,  Herman  P  Goebel,  Albert  Bet- 
tinger,  Frank  L.  Perin  and  the  Cincin- 
nati Tribune  Publishing  Company  for 
$28,600  damages.  These  gentlemen 
were  the  proprietors  of  the  Tribune. 

By  contract  with  the  United  Press  it 
was  agreed  that  a  two  wit  e  service  should 
be  furnished  to  the  Tribune,  the  defend- 
ants paying  $ioo  per  week  for  the  first 
and  $150  per  wetk  for  the  second  wire, 
and  it  was  subsequently  agreed  that  I50 
additional  per  week  should  be  paid  tor 
the  second  wire  as  long  as  no  other 
paper  on  the  circuit  used  it. 

Since  the  consolidation  of  the  paper 
with  the  Commercial  Gazelle,  payment 
has  been  refused,  as  under  its  agreement 
with  the  Associated  Press  the  United 
Press  service  can  not  be  used  in  the 
Commercial  Tribune.  The  contract  runs 
for  hve  years  from  March,  1894,  and  the 
amount  sued  for  is  claimed  as  damages. 


CORREGAN  TO  THE  WORLD. 

Robert  A.  Corregan  has  rejoined  the 
New  York  World,  and  will  have  charge 
of  the  mechanical  department.  It  is  un 
derstood  that  his  position  is  practically 
that  of  purchasing  agent  and  looker  out 
lor  unnecessary  leaks  of  expenditures. 


THE  TIMES  SOLD. 


THE  OLD  NEW  YORK  DAILY  IN 
NEW  AND  COMPETENT 
HANDS. 


A  Formal  Proceeding— The  Prop- 
erty Bid  in  for  the  Reorganiza- 
tion Committee— Adolph  S.  Ochs 
Is  the  General  Manager  and 
Publisher— Charles  R.  Miller 
Continues  to  be  Editor. 

The  copyrights,  trademarks,  fran- 
chises, assets,  etc.,  of  the  New  York 
Times  Publishing  Company  were  sold  at 
auction  last  week  at  the  New  York  real 
estate  salesroom.  The  sale  was  a  formal 
one,  and  was  made  upon  the  order  of  the 
Supreme  court,  issued  upon  the  report 
of  Alfred  Ely  as  referee. 

Spencer  Trask,  chairman  of  the  re- 
organization committee,  was  present  to 
represent  that  body  and  to  bid  in  the 
paper  if  possible.  Adolph  S.  Ochs,  pro- 
prietor of  the  Chaitanooga  Times, 
publisher  of  the  reorganized  newspaper, 
was  also  present. 

Mr.  Trask  had  the  bidding  all  his  own 
way.  He  ofTered  $75  000  for  the  news- 
paper. There  was  no  competitor,  it 
being  known  that  he  was  prepared  to 
run  the  bid  up  to  Si,oco,oooif  any  other 
anxious  bidders  dared  appear.  When 
the  property  was  knocked  down  to  Mr. 
Trask  he  said  he  would  also  take  the 
book    accotints,    which    amounted  to 
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$63,000,  a  privilege  accorded  by  the 
terms  of  sale.  By  these  terms  the  usual 
per  cent,  was  paid  down,  and  within 
five  days  after  the  confirmation  of  the 
sale  a  total  amount  of  not  less  than 
175,000  was  paid  in. 

After  the  sale  Mr.  Ochs  said  :  "  The 
sale  was  a  mere  matter  of  form.  Mr. 
Trask,  as  chairman,  represented  the 
reorganization  committee.  Every  one 
of  the  old  stockholders  has  assented  to 
the  plan  of  reorganization.  There  is 
complete  harmony." 

THE  publisher's  SALUTATORY. 

Adolph  S.  Ochs  makes  the  following 
graceful  announcement  of  the  reorgani- 
zation, introducing  himself  in  the  Times 
to  the  people  of  New  York: 

"  To  undertake  the  management  of 
the  New  York  Times,  with  its  great 
history  for  right  doing,  and  to  attempt 
to  keep  bright  the  lustre  which  Henry 
J.  Raymond  and  George  Jones  have 
given  it  is  an  extraordinary  task.  But 
if  a  sincere  desire  to  conduct  a  high- 
standard  newspaper,  clean,  dignified, 
and  trustworthy,  requires  honesty, 
watchfulness,  earnestness,  industry,  and 
practical  knowledge  applied  with  com- 
mon sense,  I  entertain  the  hope  that  I 
can  succeed  in  maintaining  the  high 
estimate  that  thoughtful,  pure  minded 
people  have  ever  had  of  the  New  York 
Times. 

"It  will  be  my  earnest  aim  that  the 
New  York  Times  give  the  news,  all  the 
news,  in  concise  and  attractive  form,  in 
language  that  is  parliamentary  in  good 
society,  and  give  it  as  early,  if  not  earlier, 
than  it  can  be  learned  through  any  other 
reliable  medium;  to  give  the  news  im- 
partially, without  fear  or  favor,  regard- 
less of  party,  sect,  or  interests  involved; 
to  make  of  the  columns  of  the  New  York 
Times  a  forum  for  the  consideration  of 
all  questions  of  public  importance,  and 
to  that  end  to  invite  intelligent  discus- 
sion from  all  shades  of  opinion. 

"There  will  be  no  radical  changes 
in  the  personnel  of  the  present 
efficient  staff.  Mr.  Charles  R.  Miller, 
who  has  so  ably  for  many  years 
presided  over  the  editorial  pages, 
will  continue  to  be  the  editor;  nor 
will  there  be  a  departure  from  the 
general  tone  and  character  and  policies 
pursued  with  relation  to  public  questions 
that  have  distinguished  the  New  York 
Times  as  a  non-partisan  newspaper — 
unless  it  be,  if  possible,  to  intensify  its 
devotion  to  the  cause  of  sound  money 
and  tariff  reform,  opposition  to  waste- 
fulness and  peculation  in  administering 
public  affairs,  and  in  its  advocacy  of  the 
lowest  tax  consistent  with  good  govern- 
ment, and  no  more  government  than  is 
absolutely  necessary  to  protect  society, 
maintain  individual  and  vested  rights, 
and  assure  the  free  exercise  of  a  sound 
conscience." 

THE  MANNER  OF  MAN. 

J.  E.  Macgowan,  for  years  associated 
with  Mr.  Ochs,  tells  feelmgly  what  man- 
ner of  man  he  is.  Mr.  Macgowan  says 
in  the  Chattanooga  Times  in  connection 
with  Mr.  Ochs  having  taken  charge  of 
the  New  York  Times: 

"  I  have  been  associated  with  Adolph 
S.  Ochs  for  twenty  years.  I  knew  him 
when,  as  a  boy  of  eighteen,  he  '  stuck 
type'  on  Sam  McKinney's  old  Knox- 
ville  Tribune,  where  I  recognized  him 
from  his  resemblance  to  his  father,  a 
gentleman  whom  I  had  long  before  that 
learned  to  hold  in  high  esteem.  Thence 
on  our  paths  have  run  parallel,  so  to 
speak,  and  close  together. 

"  When  he  bought  a  half  interest  in 
the  Chattanooga  Times,  on  the  night  of 
the  last  of  June,  1878,  I  was  his  one  coun- 
sellor. On  July  I,  1878,  I  became  his 
editor  and  editorial  man  of  all-work,  and 
in  the  last  eighteen  years  we  have  served 
the  public,  journalistically,  in  this  pub- 
lication, for  belter  or  worse.  We  have 
turned  some  sharp  angles,  on  all  lines 
but  lines  of  principle;  along  those  we 
have  tried  to  pull  straight  and  true,  and 
I  think  we  have,  on  the  whole,  suc- 
ceeded. 

"  Mr.  Ochs  needs  no  introduction  to 
this  community  ?    He  needs  the  eulogy 


of  no  man.  He  is  known  and  his 
achievements  are  his  most  eloquent  en- 
dorsement. 

"  That  my  friend  will  succeed  in  the 
great  undertaking  he  has  shouldered  in 
New  York,  1  do  not  merely  'believe.' 
1  know  he  will,  if  he  has  his  health,  and 
his  several  months'  residence  in  the  me- 
tropolis, though  occupied  by  hard  and 
anxious  labor,  have  acted  on  him  like 
generous  wine,  toning  him  up  mentally 
and  physically;  and  this  assures  me  he 
will  enjoy  good  health. 

"We  are  not  to  lose  him  from  Chatta- 
nooga, in  any  sense.  He  will  often  be 
here,  in  person,  all  the  time  in  spirit  and 
in  hope,  and  helping  wherever  he  can 
put  in  a  laboring  oar,  and  he  will  find 
the  places;  trust  him  for  that. 

"  I  am  sure  all  of  my  fellow  citizens 
take  proper  pride  in  this  young  Chatta- 
noogan's  remarkable  success  in  the 
herculean  task  which  he  has,  so  far, 
wrought  out  without  a  single  serious 
hitch;  and  sure  you  will  all  join  me  in 
wishing  him  a  long  and  happy  and  use- 
ful term  in  his  high  and  responsible 
position." 

Alfred  Ely,  receiver  of  the  Times 
Company,  is  enthusiastic  about  the  prop- 
erty. He  says  that  under  the  new  man- 
agement it  Is  destined  to  bring  large  re- 
turns to  the  stockholders  who  have  intel- 
ligently bought  in  the  property.  He  is 
assured  that  Mr.  Ochs  will  take  care  of 
the  property  in  a  way  that  will  reward 
him  splendidly.  The  prosperity  of  the 
paper  is  in  his  hands,  and  his  personal 
interest  is  large.  Mr.  Ely  declares  that 
the  '1  imes  is  a  splendid  property,  earn- 
ing even  in  bad  times  6  per  cent,  on 
$1,000,000,  and  that  nothing  but  bad 
management  can  keep  it  from  the  des- 
tiny due  to  its  history  and  its  present 
excellence. 

THE  times'  brilliant  HISTORY. 

The  New  York  Times  was  started  in 
185 1  upon  the  ice  of  the  Hudson  River 
at  Albany.  That  is  the  assertion  that 
the  late  George  Jones  was  wont  to  make 
to  his  friends.  For  many  years  previous 
to  1851  Mr.  Jones  and  HenryJJ.  Ray- 
mond had  been  fast  personal  friends,  and 
had  often  discussed  the  project  of  start- 
ing a  paper  in  New  York  city  to  rival 
Greeley's  Tribune.  However,  for  years 
nothing  but  talk  came  of  their  plans. 
Mr.  Raymond  then  was  a  successful 
politiciaii,  member  of  the  New  York 
assembly,  andin  1851  was  elected  speaker 
of  the  house  at  Albany.  Mr.  Jones  was 
a  successful  banker. 

A  bill  was  one  day  introduced  which 
Mr.  Jones,  in  conversation  with  Mr. 
Raymond,  declared  would,  if  made  a 
law,  ruin  his  banking  business. 

"  If  that  happens  will  you  start  that 
paper  with  me?"  Mr.  Raymond  asked. 

"  Perhaps  so,"  replied  Jones. 

"Then  I'll  see  that  the  bill  passes," 
said  the  speaker. 

The  bill  did  pass  and  many  banks 
were  closed,  Mr.  Jones'  among  others. 

Some  time  later  Mr.  Raymond  and 
Mr.  Jones  walked  together  across  the 
frozen  Hudson.  The  discussion  about 
the  paper  was  renewed.  Mr.  Jones  was 
told  that  the  Tribune  had  made  $60,000 
the  previous  year.  Before  the  opposite 
bank  had  been  reached  the  two  men  had 
reached  an  agreement  and  the  paper 
was  practically  started. 

The  first  number  of  the  Times  was 
published  on  the  morning  of  September 
18,  1851,  and  from  the  beginning  of 
their  business  relationship  in  1851  to  the 
time  of  Mr.  Raymond's  death  in  1869 
the  two  great  journalists  worked  in  en- 
tire harmony. 

Without  doubt  the  greatest  achieve- 
ment of  the  Times  came  after  the  death 
of  Raymond,  when,  in  1870,  Mr.  Jones 
waged  that  memorable  and  successful 
warfare  against  the  powerful  Tweed 
nng.  He  was  offered  $5,000,000  to 
keep  his  information  to  himself,  but 
f3atly  refused. 

T  he  first  installment  of  secrets  printed 
in  the  most  conspicuous  type  on  the  first 
page  ot  the  limes  of  July  22,  1871, 
created  the  greatest  excitement.  The 
destruction  ot  the  Tweed  ring  and  the 
'  capture  and  imprisonment  ot  the  arch 


conspirator  followed,    as  will  be  re- 

me  iibered. 

The  event  in  the  history  of  the  limes 
next  after  the  Tweed  exposure  was  its 
leadership  of  the  mugwump  forces  in 
1884,  when  it  refused  to  support  James 
G.  Blaine,  the  republican  candidate  for 
the  presidency.  The  paper  that  had  so 
long  been  republican  gradually  changed, 
first  being  a  mugwump,  then  indepen- 
dent, independent  democrat  and  finally 
democratic  pure  and  simple. 

Mr.  Jones  died  August  13,  1891,  and 
a  little  later  the  Times  was  sold,  after 
which  its  popularity  and  success  dimin- 
ished. 

The  new  management  is  full  of  hope 
and  the  sort  of  energetic  courage  that 
ought  to  restore  the  Times  to  its  former 
position  of  power  and  prosperity. 


SAN  BERNARDINO'S  STRUGGLE. 

The  Morning  Sun,  San  Bernardino, 
Cal. ,  was  sold  recently  under  chattel 
mortgage  to  W.  S.  Hooper,  who  was  act- 
ing for  Seth  Marshall,  T.  H.  Goff',  S.  F. 
Kelly,  J.  W.  F.  Diss,  A.  G.  Kendall  and 
J.  H.  Pierson.  The  latter-named  parties 
advanced  $1,400  to  run  the  paper 
through  the  campaign,  but  the  backers 
tell  out  with  the  owner  of  the  paper,  E. 
N.  Buck.  After  the  sale  the  attorney 
for  the  mortgagees  undertook  to  place 
R.  C.  Harbison  and  R.  E.  Norton  in 
possession  as  editors  of  the  paper.  In 
this  he  was  resisted  by  Buck,  who  bar- 
ricaded the  doors  and  placed  two  men 
inside  to  defend  it.  One  evening  several 
o(  the  mortgagees,  accompanied  by  their 
attorneys  and  friends,  proceeded  to  the 
front  door,  broke  it  down  and  forcibly 
ejected  those  in  charge.  A  big  crowd 
congregated,  and  the  controversy  was  the 
talk  of  the  town. 

The  latest  advices  are  that  the  Sun  is 
coming  out  with  Harbison  and  Norton 
in  charge,  and  that  the  Buck  party  had 
quieted  down. 


JOLLY  TIMES  FOR  GOOD  BOYS. 

The  classified  advertising  department 
solicitors  of  the  New  York  Journal 
inaugurated  the  first  of  a  series  of  an- 
nual clambake  outings  last  week.  A 
tug  carried  about  thirty  of  the  boys 
to  Rye  Beach,  where  the  day  was 
spent  in  festive  fashion,  including  a  con- 
cert and  clambake. 


A  NEW  YORK  JOURNAL'S  OFFER. 

Truth  is  offering  a  prize  of  $20  in 
gold  for  the  wisest  utterance  that  can 
be  made  at  the  present  time  by  William 
McKinley,  and  a  prize  ot  $20  in  silver 
for  the  wisest  utterance  by  William  J. 
Bryan.  The  award  is  to  be  made  in 
September. 


GONE  INTO  LIQUIDATION. 

A  petition  for  a  winding-up  order 
against  the  Montreal  Herald  Company 
has  been  presented  to  the  Superior 
Court  in  Montreal  and  granted.  Alfred 
C.  Tucker,  the  company's  accountant, 
has  been  appointed  provisional  liqui- 
dator, and  has  been  authorized  to  con- 
tinue the  publication  of  the  paper  for 
the  present. 


INDIANA  DAILY  MAY  RESUME. 

There  is  said  to  be  a  probability  that 
the  Richmond  Telegram,  which  sus- 
pended publication  a  day  or  two  ago, 
will  be  revived  and  conducted  as  a  free 
silver  and  labor  paper.  The  assets  of 
the  paper  are  largely  in  excess  of  its 
liabihties,  and  the  failure  was  caused  by 
disagreements  among  stockholders. 


SPECIAL  ISSUE   IN  SANDUSKY. 

The  issue  of  the  Sandusky  (O.)  Reg- 
ister for  August  3  was  an  industrial 
edition  of  twenty-four  pages.  It  was 
creditable  to  the  city  as  well  as  to  the 
publishers  of  the  Register,  which  has 
become  known  in  all  parts  of  the  country 
during  its  existence  of  seventy- five 
years. 


ANGRY   AT    AN  EDITOR'S 
REMOVAL. 

Dr.  Sam  Steel,  editor  of  the  Epworth 
Era,  an  Epworlh  League  publication, 
issued  at  Nashville,  has  recently  been  re- 
moved by  the  board  of  control  having 
such  matters  in  charge  The  ground  of 
removal  was  that  Dr.  Steel  was  too  free 
in  criticising  the  conservatism  of  the 
bishops  of  the  southern  methodist 
church. 

It  appears  that  as  a  rule  the  sentiment 
of  the  younger  members  of  the  church 
and  of  the  Epworth  organizations  is  fa- 
vorable to  Dr.  Steel,  and  his  removal  has 
caused  strong  and  wide  indignation 
among  them.  As  the  appointment  of 
the  editor  of  the  publication  named  rests 
entirely  with  the  board  of  control,  whom 
Dr.  Steel  has  antagonized,  it  is  not  like- 
ly, however,  that  he  will  be  reinstated. 


A  NEWSPAPER  ON  WHEELS. 

The  officers  of  the  Chicago,  Burling- 
ton and  Quincy  Railroa  l  are  reported  to 
be  perfecting  the  details  of  a  novel 
scheme.  Its  general  object  is  the  publi- 
cation of  a  daily  newspaper  on  the  regu- 
lar trains  of  the  road,  and  it  is  believed 
that  that  object  will  have  been  accom- 
plished before  the  end  of  the  year. 

Special  cars  will  be  constructed  which 
will  be  equipped  with  two  linotypes,  a 
complete  stereotyping  outfit  and  im- 
proved perfecting  press,  and  a  compart- 
ment especially  arranged  for  the  con- 
venience of  the  editor  and  his  staff. 
Light,  heat  and  power  will  be  furnished 
from  the  engine. 

News  will  be  received  by  the  usual 
railway  telegraph  system,  and  will  be 
principally  furnished  by  station  agents, 
who  are  expected  to  make  first  class  re- 
porters. 

W.  R.  HEARST'S  NEWSPAPER 
INTERESTS. 

It  will  surprise  many  people  to  know 
that  besides  being  proprietor  of  the  New 
York  yournal  and  San  Francisc  >  Exam, 
iner  William  R.  Hearst  is  part  owner  of 
a  third  paper — the  Anaconda  (Mont.) 
Standard,  a  first-class  and  prosperous 
daily  with  metropolitan  excellencies.  It 
is  owned  by  the  officers  of  the  Anaconda 
Copper  Mining  Company,  which  is  des- 
ignated as  the  largest  mining  corporation 
in  the  world,  with  $45,000,000  capital. 
John  B.  Haggin,  of  New  York,  is  presi- 
dent, and  he,  together  with  Mr.  Hearst, 
Lloyd  Tevis  ot  San  Francisco,  and 
Marcus  Daily,  general  manager  of  the 
company,  are  sole  owners. 


A  WIDELY  FAMED  INN. 

Philadelphia  newspaper  men — and 
there  are  others — love  good  things  to  eat, 
and  many  a  pilgrimage  is  made  from  the 
I  city  of  Brotherly  Newspapers  to  the  old 
Nazareth  Inn  among  the  hills  noith  of 
Bethlehem.  "Billy  "Whitesell,  the  host, 
is  subjected  to  all  sorts  of  tempting 
offers  to  run  hotels  of  the  "modem" 
variety,  but  he  says  he  is  well  satisfied, 
for  the  present  at  least,  to  stick  by  his 
Inn  and  set  a  table  that  newspaper  men 
can't  help  writing  about.  What  with 
chicken— real  chickens — and  waffles, 
and  apple  sauce  and  all  the  essentials  of 
an  old-fashioned  country  dinner,  even  a 
confirmed  dyspeptic  would  rejoice  and 
grow  fat. 


CHANGES  IN  DUBUQUE. 

At  the  annual  meeting  of  the  Smith- 
Perry  Printing  Company,  publishers  of 
the  limes  and  the  Globe- Journal, 
Dubuque,  Iowa,  George  G.  Perry  retired 
from  the  company.  Joseph  D.  Morgan 
was  elected  president  and  John  H. 
Smith  general  manager.  The  firm  will 
be  known  hereafter  as  the  Smith-Morgan 
Printing  Company. 


STRIKE  ON  THE  MERCURY. 

The  printers  on  the  New  York  Mercury 
struck  Tuesday  evening  because  their 
wages  were  in  arrears.  The  paper  did 
not  appear  Wednesday  morning. 
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A  Year  of  Intense  Interest  and 
Good  Work  Done  by  Them— Some- 
thing About  Julian  Ralph,  Hor- 
ace Townsend,  Harold  Fredekic, 
Henry  R.  Chamberlain,  Isaac  N. 
Ford,  Arthur  Warren,  John 
Beaufoy  Lane,  Annie  Morton 
Lane  and  Ballard  Smith. 

From  the  Strand  Magazine, 

To  give  their  readers  all  the  news  of 
all  the  world,  the  great  papers  of  the 
United  States  now  rely  upon  news  gath- 
erers in  every  news  center  of  the  globe. 

The  laying  of  the  first  successlul  At- 
lantic cable,  in  1866,  intensified  the  in- 
terett  to  fill  the  demand  for  the  latest 
news;  the  newspapers  began  to  depend 
upon  the  telegraph,  although  the  ex- 
pense was  enormous.  Duruigthe  Seven 
Weeks'  War,  the  New  York  Herald  se- 
cured the  whole  of  the  Prussian  king's 
speech  after  the  battle  of  Sadowa.  The 
cost  to  the  paper  was  $7,000,  but  the  ad- 
vertisement was  a  recompense. 

The  sudden  beginning  of  the  war,  and 
its  absorbing  interest,  caused  the  New 
York  Tribune  to  send,  at  one  day's 
notice,  a  special  correspondent  to  the 
field  of  battle.  The  toirtunate  journalist 
was  George  W.  Smalley,  the  present  cor- 
respondent of  the  London  Times  in  New 
York. 

It  may  be  said  that  the  same  strenu- 
ous though  fiicndly  rivalry  now  exists 
among  many  of  the  London  correspon 
dents  tor  American  newspapers  that  ex- 
ists among  the  reporters  of  the  New 
York  press. 

Ihe  opening  of  the  present  year 
found  this  rivalry  intense.  After  Presi- 
dent Cleveland's  "  war  message  "  was 
given  to  congress  and  there  were  signs 
of  a  disastrous  conflict,  it  was  the  aim  of 
the  American  press  to  find  out  "how 
England  took  it."  The  London  corre- 
spondent was,  naturally,  to  the  fore. 

The  World  seized  the  occasion,  tele- 
graphing all  the  leading  men  of  Great 
Britain  for  an  expression  of  sentiment 
upon  the  crisis.  Everybody  will  remem- 
ber the  reassuring  dispatches  that  came, 
and  how  they  were  quoted  in  all  the 
great  papers  of  the  two  continents.  It 
was  a  tremendous  stroke  of  newspaper 
policy,  but  it  could  not  have  been  done 
without  the  aid  of  the  World's  repre- 
sentative in  London,  Ballard  bmith. 

In  like  manner,  Horace  Townsend, 
another  prominent  newspaper  man  in 
London,  cabled  to  the  New  York  Jour- 
nal the  new  year's  greetings  he  had  per- 
sonally sought  for  from  twenty-four  great 
men  of  England. 

The  Venezuelan  trouble  was  quickly 
followed  by  ttie  difficulties  in  South 
Africa,  and  the  United  States  recog- 
nized that  its  citizens  were  threatened 
with  the  same  danger  that  threatened 
Englishmen.  Immediately  there  was  a 
keen  struggle  between  the  New  York 
papers  to  get  an  interview  with  Hays 
Hammond,  the  mining  engineer,  which 
Julian  Ralph,  of  the  Journal,  finally  se- 
cured at  gieat  expense. 

Julian  Ralph,  of  the  New  York  Jour- 
nal, who  has  now  been  in  London  sev- 
eral months,  lately  said;  "1  am  not  the 
first  man  to  sit  up  nights.  But  for 
twenty-one  nights,  during  the  Trans- 
vaal crisis,  I  stayed  up  to  get  the  morn- 
ing papers  in  order  that  1  might  cable 
the  latest  news  of  England's  attitude." 
While  the  crisis  was  pending  Ralph  sent 
six  or  seven  thousand  words  a  day  to 
the  Journal,  and  his  success  in  the 
"Hammond  Interview"  was  striking 
proof  01  his  journalistic  activity. 

One  of  the  best-known  correspondents 
IS  Harold  Frederic,  of  the  New  York 
Times.  His  great  reputation  is  due  to 
his  knowledge  of  European  politics  and 
his  graphic  style.  Some  years  ago  Mr. 
Frederic  created  a  sensation  in  America 


by  his  investigations  in  the  cholera  hos- 
pitals of  southern  France  during  the 
plague.  His  report  was  of  great  value, 
and  the  daring  nature  of  the  work  excited 
the  admiration  of  his  brother  journalists. 

The  Sun  man  is  Henry  R.  Chamber- 
lain, and  his  success  from  the  start  has 
been  most  emphatic.  Mr.  Chamberlain 
was  connected  with  Boston  journalism 
before  he  joined  the  New  York  Press  as 
managing  editor.  He  was  then  on  the 
local  staff  of  the  Sun  for  three  years  be- 
fore he  returned  to  Boston  as  managing 
editor  of  the  Journal. 

The  iiun  then  paid  him  the  compliment 
— four  years  ago — of  calling  him  to  fill 
the  London  vacancy,  and  the  wisdom  of 
the  paper  has  been  shown  by  Mr.  Cham- 
berlain's brilliant  work  during  the  late 
crisis.  In  1893  he  was  the  only  cor- 
respondent who  grasped  the  significance 
of  the  great  strike  of  Belgium,  which  won 
suffrage  for  the  common  people. 

The  New  York  Herald,  before  it 
ceased  to  have  a  London  bureau,  was 
represented  by  Horace  Townsend,  now 
on  the  Philadelphia  Public  Ledger.  Mr. 
Townsend  is  one  of  the  best-equipped 
journalists  in  London,  on  account  of  his 
broad  knowledge  and  interest  in  politics, 
literature,  the  drama  and  art. 

The  return  of  the  noted  correspondent 
Snaalley  to  New  York  a  year  ago  left  the 
London  post  of  the  Tribune  vacant.  It 
was  immediately  filled  by  the  appoint- 
ment of  Isaac  N.  Ford.  On  account  of 
his  wide  experience  as  a  correspondent, 
and  his  training  as  journalist,  Mr.  Ford 
was  Mr.  Smalley's  natural  successor. 

For  the  past  two  or  three  years  the 
mail  letters  upon  London  topics,  and  the 
letters  of  travel  which  have  appeared  in 
the  Boston  Herald,  have  attracted  much 
praise.  The  writer,  Arthur  Warren,  is 
one  of  the  best-known  American  jour- 
nalists. Mr.  Warren,  since  coming  to 
England,  has  made  a  special  study  of 
social  and  municipal  questions.  The 
Boston  Herald  also  numbers  among  its 
London  contributors  Mrs.  Annie  Wake- 
man  Lathrop  and  Mrs.  Anna  Mae  B. 
Ellis  ("Max  Eliot"),  who  write  upon 
society  and  dramatic  topics.  The  Bos- 
ton Transcript  possesses  a  clever  cor- 
respondent in  "Alice  Livingston,"  a 
well  known  London  society  lady. 

The  New  York  Mail  and  Express  is 
represented  in  London  by  John  Beaufoy 
Lane,  who  use  to  be  connected  with 
the  Philadelphia  Press.  Mrs.  Lane 
("  Annie  Morton  Lane  ")  is  a  regular  con- 
tributor upon  social,  literary  and  dram- 
atic matters  to  the  Philadelphia  Times, 
Chicago  Times-Herald,  Cleveland 
World,  New  York  Mail  and  Express 
and  Philadelphia  Book  News.  Mrs.  Lane 
is  the  only  American  woman  upon  the 
council  of  the  "  Society  of  Women 
Journalists." 

The  Fourth  Estate  takes  pleasure 
in  reproducing  the  splendid  portraits  of 
the  men  of  the  cable  that  appeared  in 
the  Strand  Magazine. 


EVIDENCE  OF  PROSPERITY. 

The  Hartford  (Conn. )  Times  has  issued 
to  its  advertisers  and  patrons  a  hand- 
some illustrated  pamphlet  in  pink  cov- 
ers embossed  in  gold,  giving  a  little  his- 
tory of  the  paper  and  a  minute  descrip- 
tion of  its  business,  editorial  and  me- 
chanical plant. 

The  pamphlet  contains  among  many 
excellent  illustrations  a  lile-like  portrait 
of  Allred  E.  Burr,  the  veteran  journalist 
who  founded  the  daily  in  1841,  and  of 
whom  it  says:  "During  his  long  career 
Mr.  Burr  has  had  no  other  vocation  or 
ambition  than  that  of  editor  and  pro- 
prietor of  the  Hartford  Times.'" 

Of  W.  O.  Burr,  the  manager  of  the 
paper,  it  is  said  that  he  entered  the 
Times  ofiice  at  an  early  age  and  has  for 
many  years  devoted  himself  entirely  to 
the  supervision  and  development  of  the 
paper.  Unaer  his  management  the 
growth  of  the  business  of  the  Times  and 
Its  improvement  as  a  newspaper  have 
been  phenomenal. 

1  he  various  departments  of  the  paper 
are  fully  described  and  handsomely  illus- 
trated. The  mechanical  work  on  the 
pamphlet  is  excellently  done. 


A  WAY    THEY    HAVE   IN  OLD 
ENGLAND. 


Manufacturing  an  Excitement  to 
Keep  Up  Interest  in  Dull  Papers. 

The  ever-interesting  and  instructive 
London  correspondent  of  the  New  York 
Sun  shows  up  a  side  of  English  journal- 
ism that  must  be  of  interest  to  American 
newspaper  men.    He  says: 

"  AH  London  turns  with  more  or  less 
eagerness  every  year  to  the  Daily  Tele- 
graph for  the  text  of  its  '  silly  season  ' 
meditations.  The  ZJ.  7'.,  as  it  is  appro- 
priately known  in  this  connection,  never 
disappoints  its  readers.  Last  year  it 
was  '  The  Age  of  Love. '  Before  that 
it  was,  '  Is  Life  Worth  Living?' — but 
the  melancholy  list  is  too  harrowing 
even  to  catalogue.  The  process  by 
which  the  flames  of  public  interest  are 
kindled  and  then  fanned  into  a  confla- 
gration is  rather  amusing. 

' '  The  subject  which  is  to  be  used  to 
furnish  mental  diversion  for  vacationless 
Londoners  is  decided  upon  with  great 
care  in  editorial  conclave.  The  cleverest 
member  of  the  staff  then  prepares 
a  '  letter  to  the  editor,'  in  which  he 
discusses  the  topic  in  as  bold 
and  original  a  manner  as  he  is  able. 

"The  letter,  signed  'An  English- 
man,' is  printed  with  all  the  prominence 
that  would  be  given  to  the  news  of  a 
change  of  ministry.  The  next  day  two 
or  three  other  members  of  the  staff,  or 
perhaps  the  same  one  under  another 
signature,  take  issue  with  the  first  dis- 
putant and  warmly  advocate  other  views 
of  the  question.  Then  letters  from 
'Vox  Populi.'  'Another  Englishman,' 
etc.,  open  fresh  lines  of  controversy  and 
are  printed  with  all  the  display  that 
black  headlines  and  leaded  minion  can 
give  them. 

"  Then  an  editorial  appears  in  which 
the  arguments  advanced  by  the  various 
disputants  are  discussed  with  grave  im- 
partiality. By  this  time  the  contents  of 
the  editorial  mail  bag  will  show  whether 
the  agitation  has  'caught  on.'  If  it  has 
the  editor  has  merely  to  select  a  couple 
of  columns  daily  from  the  genuine  con- 
tributions sent  by  his  readers  in  order 
to  keep  up  his  '  silly-season  sensation  ' 
for  a  month  or  more. 

"  The  first  subject  which  the  D.  T. 
has  selected  for  this  summer's  discussion 
is  '  How  to  Commemorate  the  Sixtieth 
Year  of  Queen  Victoria's  Reign.'  Ii 
will  be  interesting  to  note  whether  this 
topic  will  appeal  to  the  readers  of  Lon- 
don's '  greatest  circulation  '  newspaper. 
The  discussion  has  started  off  bravely, 
and  it  is  being  cleverly  managed  with  a 
view  to  interest  the  masses. 

"  The  topic  lacks  the  '  human-nature  ' 
element  which  touches  each  one  indi- 
vidually, and  which  has  always  been 
considered  indispensable  in  reaching  the 
popular  heart.  Nevertheless  the  loyalty  of 
the  English  people  as  a  whole  may  re- 
spond, and  if  so,  another  proof  will  be 
furnished  of  the  enormous  personal 
popularity  of  the  Queen." 


LOW-PRICED  PERIODICALS. 

They   are   Not   so   Very  Up  to 
Date  as  Has  Been  Thought. 

The  cheap  magazine  is  not  an  ex- 
clusively modern  production.  That 
low  prices  have  been  tried  before  is 
spoken  of  in  a  brief  comment  on  an 
article  written  by  Thackeray's  daughter 
in  the  fiist  number  of  the  new  series  of 
the  Cornhill  Magazine.  The  Bookseller 
says:  "  Her  father  was  the  first  editor 
of  the  magazine,  which  was  begun  in 
1859.  At  that  time,  she  writes,  there 
was  an  impression  that  nothing  that  did_ 
not  cost  from  50  cents  to  $1  was  worth 
having.  The  Cornhill  cut  the  price  to 
25  cents — this  nearly  lorty  years  ago. 
Though  even  then  there  was  a  well-es- 
tablished popular  penny  magazine  pub- 
lished in  Dublin,  which  was  recognized 
as  good,  the  first  number  reached  an 
edition  of  120,000."  The  article  says 
that  the  price  ot  advertising  was  so  low 
that  the  publishers  lost  money  on  the 
first  edition. 


REMmGTONS'  LIST. 
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TYPOGRAPHICAL  BLUNDERS. 


Amos  Cummings  Tells  of  Two  in  His 
Experience  with  Greeley. 

A  group  of  newspaper  men  were  sit- 
ting in  the  coolest  corner  at  Chamber- 
lin's  telling  stories  of  funny  typographi- 
cal mistakes,  says  the  Washington  Post. 
Amos  Cummings,  of  course,  had  a  re- 
pertoire far  ahead  of  all  the  rest,  for 
could  he  not  narrate  incidents  in  Hor- 
ace Greeley's  career  that  came  under  the 
immediate  observation  of  the  clever 
journalist-congressman  ? 

"  I  remember  once,"  said  Cummings, 
"that  Mr.  Greeley  wrote  of  something 
as  having  been  done  by  an  informal 
committee.  The  printer  struggled  with 
it  a  long  time,  but  the  best  he  could 
make  of  it  was  '  infernal  committee.' 
This  struck  the  eye  of  the  proofreader 
as  wrong,  and  he  marked  the  proof  with 
the  letters  s.  c.  on  the  margin,  by  which 
he  meant  for  the  compositor  to  see  copy. 
The  latter  thought  the  s.  c.  indicated 
small  capitals,  and  the  next  morning 
some  very  respectable  gentlemen  ap- 
peared as  an  'Infernal  Committee'  in  very 
bold  type,  and  the  editor  of  the  Tribune 
was  the  maddest  man  in  New  York. 

"Another  time  Mr.  Greeley  quoted  the 
well-known  lines,  'Tis  true,  'tis  pity; 
pity  'tis,  'tis  true.'  The  unfortunate 
typo  could  make  nothing  out  of  them, 
and  after  vainly  trying  to  get  help  from 
everybody  about  the  office  he  did  the 
best  he  could,  his  rendition  being:  '  'Tis 
two,  'tis  fifty;  fifty  'tis,  'tis  two.'  " 


Secretary  A.  B.  Tomson,  of  the  West- 
ern Editorial  Federation,  continues  to 
receive  communications  showing  the 
great  interest  which  is  being  taken  in 
the  commg  convention  of  ttie  federa- 
tion, which  will  be  held  September 
14-19.  It  is  expected  that  at  least 
1,000  members  of  the  federation  will  be 
in  attendance. 
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THE  FLOAIING  OFFICE  OF  THE  MISSOURI  EDITOR. 


to  advertise  baking  powder,  spices  and 
soap  in  connection  with  sets  of  table- 
ware. 


GOOD  REMEDIES  DESERVE  GOOD 
ADVERTISEMENTS. 

The  Emile  Koos  Medical  Company, 
Oil  City,  Pa.,  is  extending  its  field  for 
several  medicines  manufactured  by  it. 
No  definite  plan  for  using  space  in  news- 
papers or  periodicals  appears  to  have 
been  decided  on,  although  other  forms 
of  advertising  are  being  employed. 


CALORIC  FROM  CALIFORNIA. 

The  Caloric  Vita  Oil  Company,  1513 
Buchanan  street,  San  Francisco,  is  widen- 
ing the  circle  ot  usefulness  for  "  Vita 
Oil,"  a  specific  for  pains  and  bruises.  A 
little  advertising  is  now  done.  More  of 
it  should  be  decided  on. 


The  Knight-Gardner  Manufacturing 
Company,  Brownell  Buildmg,  Provi- 
dence, is  among  the  concerns  that  are  in 
the  field  with  campaign  goods. 

P.J.Grace,  38  Court  street,  Brook- 
lyn, is  introducing  a  patent  household 
sponge  mop.  Probably  a  restricted  vol- 
ume of  advertising  will  be  done. 

The  Passaic  Publishing  Company  is 
the  name  adopted  by  an  advertiser  in 
Paterson,  N.  J.,  engaged  in  selling 
recipes  at  a  nominal  price. 

The  Sorosis  Company,  1526  Masonic 
Temple,  Chicago,  is  a  concern  that 
handles  specialties  for  ladies.  At  pres- 
ent a  little  space  is  used  in  the  classified 
columns  of  dailies. 

The  Clifton  Soap  and  Manufacturing 
Company,  Cincinnati,  is  building  up 
business  through  canvassers.  It  is  said 
that  some  advertising  may  be  done  at  a 
later  date. 


FROMTHE"AD"FIELD 


INTERESTING  ITEMS  .FROM 
NUMEROUS  SOURCES. 

Poor  Prospect  for  Di\  idends  From 
THE  Dearth  Agency  —  Imitation 
OF  Names  —  New  Advertisers — A 
Safe  Cuke  Contxact — Miscellane- 
ous Notes. 


DEARTH  AGENCY  DIVIDENDS. 

For  the  information  of  publishers  who  ' 
are  growing  anxious  as  to  the  chances  of  | 
a  dividend  in  the  near  future  from  the 
assets  of  the  Elmer  H.  Dearth  Adver- 
tising Agency,  formerly  ot  St.  Paul  and 
Chicago,  it  may  be  stated  that  no  divi- 
dend has  yet  been  declared ,  and  that  there 
is  no  prospect  ot  any  dividend  except  for 
the  most  nominal  amount.  For  this 
state  of  things  the  fact  that  tiie  Dearth 
Agency  placed  a  large  amount  of  adver- 
tising for  the  Hobb's  Medicine  Com- 
pany is  chiefly  responsible. 

H.  F.  Stolize,  assignee,  announces 
that  the  amount  of  the  Hobb's  Medicine 
Company's  debt  to  the  Dearth  Agency 
was  $60,000,  for  advertising  actually 
done.  He  also  states  that  not  a  penny  ot 
this  has  ever  been  collected  from  the  rep- 
resentatives of  the  Hobb's  Company.  In 
a  recent  letter  the  assignee  says  that 
"  anything  which  was  of  any  value  was 
attached  by  outside  creditors  and  held 
by  them,  as  the  courts  in  other  states  do 
not  recognize  an  assignment  made  in 
Minnesota,  and  thus  very  little  was 
left  in  his  hands."  This  statement  is 
probably  made  by  the  assignee  under 
misapprehension,  for  it  would  seem  that 
the  courts  in  other  states  certainly  could 
not  override  an  assignment  legally  and 
duly  made  in  Minnesota.  The  reason 
why  the  attachments  secured  by  cred- 
itors outside  of  .Minnesota  were  valid 
probably  is  that  they  were  levied  on  the 
property  before  the  Dearth  Agency  made 
its  assignment  to  Mr.  Stoltze. 


BAD      MEN'S      TRICKS  WITH 
BICYCLE  BUTTONS. 

G.  Chase  &  Company,  a  concern  lo- 
cated at  417  Third  avenue.  New  York, 
has  been  advertising  in  various  publica- 
tions that  for  10  cents  it  would  send  to 
any  address  '■  filty  original  designs  of 
the  leading  makes  of  bicycle  buttons." 
The  sender  of  the  dime  would  receive, 
by  return  mail,  about  a  pound  of  circu- 
lars advertising  a  dozen  questionable 
schemes  and  a  sheet  containing  fifty  de- 
signs of  bicycle  buttons,  with  the  kindly 
assurance  that  the  10  cents  had  been 
credited  to  his  or  her  account  and  would 
apply  on  the  purchase  of  buttons,  which 
would  be  furnished  at  5  cents  each.  The 
always  efficient  post-office  department 
now  has  the  Messrs.  Chase  &  Company 
in  hand,  and  the  "fake"  is  abated. 


UNETHICAL— PERHAPS  ILLEGAL. 

A  Baltimore  concern  whose  advertise- 
ments, soliciting  agents  for  the  sale  of 
books,  have  appeared  very  freely  for 
several  months,  appears  to  have 
adopted  the  name  of  the  International 
News  and  Book  Company  in  its  latest 
advertising.  This  seems  like  an  effort 
to  trade  on  the  standing  of  the  Interna- 
tional News  Company  of  New  York. 

In  this  connection  it  may  be  men- 
tioned that  the  Hygeia  Ice  Company  of 
New  Haven  has  just  had  its  property 
attached  in  a  suit  for  $10,000  damages 
brought  by  the  Hygeia  Distilled  Water 
Company  of  New  York,  owing  to  an 
alleged  imitation  of  the  latter's  name. 

"HUSTLERS"  HATCHED  BY 
HEAT. 

The  recent  period  of  extremely  hot 
weather  appears  to  have  been  instru- 
mental in  the  coming  to  visible  life  of 
various  business  enterprises  in  the  great 
cities.    In  New  York,  for  example,  Coal 


Oil  Johnny's  Petroleum  Soap,  for  which 
Maross  Jenkins  is  agent,  blossomed  out 
as  "an  advertiser"  in  an  announcement 
which  dealt  entirely  with  effects  of  the 
heat.  The  Co-Ca. Co-La  Chemical 
Company,  56  Beekman  street.  New 
York,  also  made  its  advent  in  the  local 
dailies  by  an  advertisement  of  Co-Ca-Co- 
La,  a  new  proprietary  medicine. 


PUBLICITY  WILL  UNBOTTLE  THE 
WINE. 

The  Vanarsdell  Distilling  Company, 
Covington,  Ky.,  is  making  efforts  to  se- 
cure agents  throughout  the  country  to 
sell  Kentucky  whiskey  and  California 
wines  in  barrels  and  cases.  Good  ad- 
vertisements in  newspapers  and  periodi- 
cals would  aid  this  plan.  There  may 
once  have  been  a  time  when  good  wine 
did  not  need  the  advertising  "bush," 
but  nowadays  whiskey  and  wine  both 
need  the  help  of  publicity. 


TORONTO'S  BUOYANT  TIDE. 

The  Canadian  Advertising  Agency, 
Toronto,  is  sending  out  additional  orders 
for  advertising  of  Munyon's  Remedy 
Company  and  the  R.  A  McCready  Com- 
pany. The  latter  concern  has  quad- 
rupled the  amount  of  last  year's  order. 
That  local  advertising  is  being  further 
developed  in  Toronto  is  evidenced  by  the 
fact  that  the  Canadian  Advertising 
Agency  is  also  advertising  quite  a  long 
list  of  Toronto  retail  houses  in  larger 
degree  than  ever  before. 


A     NOVELTY     IN  DYSPEPSIA 
CURES. 

The  Dyspepsia  Cake  Manufacturing 
Company,  286  Schermerhorn  street, 
Brooklyn,  is  disposed  to  use  publicity  if 
results  can  be  secured.  The  question 
of  bulk  may  interfere  with  a  vei  y  ex 
tended  distribution  of  the  company's 
goods,  but  It  would  seem  that  on  this  ob- 
stacle being  remedied  to  some  extent  an 
unlimited  field  might  be  covered. 


A  COMFORTABLE  CONTRACT. 

The  Warner  Safe  Cure  Company  of 
Rochester,  has  placed  with  Remington 
Brothers,  New  York,  a  large  contract 
for  their  county  seat  list.  It  is  pleasant 
to  see  one  of  the  veteran  concerns  of  the 
country  exhibit  its  continued  confidence 
in  the  purchasing  power  of  the  people. 


WHY  NOT  MAKE  A  FAIR  TRIAL? 

The  Grant  Sarsaparilla  Company, 
Fremont,  O.,  is  reported  to  be  inclined 
to  favor  newspaper  advertising.  The 
business  heretofore  done  by  the  com- 
pany is  said  to  have  been  quite  con- 
servative. 

ENTERPRISE  IN  INDIANA. 
The  Russ  Company,    South  Bend, 
Ind.,  is  using  space  in  religious  papers 


FOR  THE  COMFORT  OF  THE 
CYCLISTS. 

The  Brooks  Spring  Seat  Post  Com- 
pany, Marquette  building,  Chicago,  is 
in  the  field  with  a  $3  mechanical  device 
intended  to  add  to  the  comfort  of  bicycle 
riding. 


MEDICINAL  AROMA  IN  BOSTON. 

The  John  H.  Lakin  Company,  630 
Washington  street,  Boston,  is  inviting 
"mail-order  business"  for  "  Lakin's 
Hedake  Kolone, "  of  which  a  little  ad- 
vertising is  being  done. 


FOR  THE  GOOD  OF  THE  LADIES. 

A.  F.  Beese,  Davenport,  la.,  will  ad- 
vertise widely  a  patent  skirt  holder,  to 
which  the  name  of  "The  Woman's 
Wish"  has  been  given. 


OFFICE  SUPPLIES. 


HOUSE  ROBES  BY  MAIL. 

The  Yorke  Supply  Company,  Avenue 
D  and  loth  street,  New  York,  will  ad- 
vertise dollar  house  robes  for  women. 


MISCELLANEOUS  NOTES. 

The  Cleveland  Foundry  Company,  71 
I  Piatt  street,  Cleveland,  will  use  high- 
grade  issues  this  season  for  advertise- 
ments of  its  Puritan  Oil  Heaters. 

C.  D.  Hughes  &  Company,  55  Broad- 
way, New  York,  are  to  be  added  to  the 
list  of  brokers  and  bankers  using  space 
in  local  dailies. 

The  Veeder  Manufacturing  Company, 
Hartford,  Conn.,  is  to  advertise  its  cy- 
clometer. 

James  T.  Borden  &  Company,  1314 
Chestnut  street,  Philadelphia,  are  build- 
ing up  a  mail  order  business  among 
ladies  for  hair  goods. 

The  Hover  Sofa  Bed  Company,  235 
South  2d  street,  Philadelphia,  is 
prepared  to  do  business  in  furniture  by 
mail.  Not  much  publicity  has  been 
sought  thus  far. 


The  Hitch  Rein  Holder  Company, 
Noblesville,  Ind.,  is  offering  a  patent  de- 
vice which  could  no  doubt  be  advertised 
widely  to  advantage. 


FLOATING  NEWSPAPER  OFFICE. 

The  recent  annual  meeting  of  the 
Missouri  editors  was  held  on  board  a 
splendid  Mississippi  steamboat,  the 
journalists,  their  wives,  sisters,  and  sweet- 
hearts enjoying  a  week's  trip  on  the 
great  river.  The  decided  novelty  of  the 
convention  was  the  printing  of  the 
Missouri  Editor  on  board  the  steam- 
boat. 

We  take  real  pleasure  in  renroducing 
the  cut  showing  the  floating  office  of  the 
Missouri  Editor.  It  is  well  to  remark 
that  the  paper  was  edited  with  its  usual 
cleverness  and  care  by  Walter  Williams. 
E.W.  Stephens,  the  publisher,  was  widely 
commended  and  complimented  on  his 
enterprise. 


OFFICE  SUPPLIES. 
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Edmund  Burke  said  therf  were  Thre«-  Estaiei 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sat  a  Fourth  Estate,  more  import- 
am  far  than  they  all.— Carlvle's  Htroes  and 
Hero  Wirrship,  Lecture  V. 
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EDITOR  AND  PUBLISHER. 
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Broadway  and  Murray  Street, 

OPPOSITE  CITV  HAl.L  f'ARK 
(POSTAL   TELEURAPH  BUILDING), 
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Pleaseaddress  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 

TWO  DOLLARS  a  year,  in  advance, 

to  any  part  of  the  United  States  or  Canada ;  to 
#oreien  Countries  in  the  postal  union,  $4  a  year. 
Single  copies,  TEN  CENTS. 

Subscribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
at  to  avoid  chance  0/  loss  in  the  mass  0/ 
exchanges  which  go  to  every  newspaper  office. 

ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
m*nt(i4  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  lineeach  insertion,  with- 
ont  discount. 

Small  advertisementsunder  classified  headings, 
inch  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
■ertioD,  without  discount. 


WE  CAN  NOT  "EXCHANGE," 

It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list, 

OUR  choicest  "  bargains." 
No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  $25  we  will  send  25  annual  sub- 
scriptions. 

No.  3. — For  $4  we  will  send  Thb  Fourth 
Estate  until  the  end  of  1896,  and  all  numbers 
from  March  i,  1895. 

BOUND  VOLUMES. 

For  $2.50  we  will  send  a  bound  volume  of  the 
last  half-year,  September  to  February,  inclusive; 
or  for  we  will  send  a  bound  volume  of  the 
last  full  year.  Match,  1895,  to  February,  1896, 
inclusive. 


MAGAZINES  AND  NEWSPAPERS. 

It  is  the  boast  of  the  Sunday  papers 
that  they  are  magazines  in  themselves, 
and,  though  this  is  close  to  the  truth,  yet 
there  is  plenty  of  room  for  both  the  news- 
paper and  the  magazine.  Americans 
are  omnivorous  readers,  devouring  mat- 
ter with  a  rapacious  rush  keeping  the 
scribblers  busy. 

All  that  is  needed  now  is  the  coming 
of  the  long  deferred  good  times,  the 
break  in  the  financial  clouds,  and  the 
sunshine  of  prosperity  that  is  to-day  but 
a  memory  haunting  and  bringing  no 
happiness,  as  the  comparison  of  past  and 
present  can  not  be  other  than  heart- 
rending. 

"  I  think  the  Sunday  newspapers  will 
kill  many  of  the  smaller  magazines  if 
their  growth  continues  in  the  same  pro- 
portion as  in  the  past  ten  years,"  said 
the  editor  of  a  New  York  monthly 
magazine  recently  to  a  reporter  of  the 
New  York  Times.  "  An  Englisnman 
once  asked  me  why  there  were  no  popu- 
lar weekly  illustrated  magazines  in  New 
York,  like  the  London  Graphic  and  The 
Illustrated  London  News,  and  why  it 
was  that  both  these  London  weekly 
papers  found  a  ready  sale  in  the  United 
States. 

"  The  answer  was  a  very  simple  one. 
The  Sunday  editions  of  the  great  daily 
papers  throughout  the  Unitedj  States, 


and  particularly  in  New  York  city,  have 
completely  taken  possession  of  the  field 
formerly  held  by  tl^e  wt-ekly  illu>trated 
sheets;  and  these  Sunday  papers  are 
continually  on  the  increase  in  size  and 
in  the  variety  of  their  contents.  In 
iact,  the  New  York  Sunday  papers  are 
regu'ar  magazines  in  themselves." 

It  might  be  worth  mentioning  in  con- 
nection with  this  talk  that  a  careful  ob- 
server of  the  New  York  Sunday  news- 
papers is  Struck  with  the  fact  that  the 
English  papers  are  not  neglected  by  the 
exchange  reader.  The  man  of  the 
shears  and  paste  pot,  with  the  eye  wide 
open  for  every  new  sensation,  seems  to 
have  a  fancy  for  the  British  press. 

Another  point  to  be  considered  has 
been  brought  out  in  the  New  York 
Times,  and  that  is  that  the  great  maga- 
zines are  really  not  hurt  by  newspajier 
competition  and  that  their  circulations 
far  exceed  the  English. 

The  truth  is  that  this  country  is  the 
land  par  excellence  of  both  the  daily 
and  weekly  new?paper,  and  of  the  bi  st, 
as  well  as  of  the  most  popular  magazines. 


OUTSIDE  WORK. 

All  of  us  know  and  only  a  few  of  us 
refuse  to  acknowlediie  that  the  rewards 
of  labor  on  the  daily  press,  doled  out 
down  stairs,  are  not  such  as  to  tempt 
men  aspiring  to  monumental  wealth,  and 
it  has  even  been  hinted  that  some  satis- 
fied with  a  competence  have  felt  uneasy 
in  journalistic  labors. 

To  be  fair  to  tht;  business  office  it  must 
be  said  that,  competition  being  so  keen, 
to  run  a  paper  at  anything  like  a  profit 
the  editorial  end  must  be  pleased  with 
even  less  than  seems  fair  to  those  dealing 
with  the  facts  and  figures  of  newspaper 
publishing. 

We  would  not  even  suggest  in  saying 
what  we  have  that  there  are  not  many 
pencil  pushers  making  a  very  handsome 
living  out  of  their  labors,  and  yet  to  be 
positively  truthful  we  must  ascribe 
much  of  their  prosperity  to  the  outside 
work  that  lightens  the  routine  of  their 
daily  labors. 

Outside  work  is  not  always  looked 
upon  with  favor  by  those  who  employ, 
for  the  luxuries  obtained  are  apt  to  be 
at  the  expense  of  regular  duties.  In 
fact  there  are  many  offices  where  the 
suspicion  of  a  man  doing  work  in  ad- 
dition to  that  assigned  to  him  is,  unless 
corrected,  the  signal  for  services  to  be 
dispensed  with. 

A  positive  rule  such  as  this  is  not 
for  the  good  of  the  paper.  The  pub- 
lisher who  hampers  himself  and  his 
stafT  with  limitations,  leaving  no  room 
for  common  sense,  finds  about  him  a 
force  of  automatons,  minus  ambition 
and  the  inspiration  of  hope  that  softens 
the  drudgery  of  daily  labor,  robbing 
routine  duties  of  their  rough  edges  and 
resulting  in  a  happy  frame  of  mind  re- 
flected in  the  work. 

There  is  the  extreme  in  the  other 
direction  where  men  neglect  their  regu 
lar  duties  to  devote  their  time  to  work- 
ing for  themselves,  but  the  corrective  in 
expulsion  is  so  easy  in  this  case  that 
it  is  a  phase  of  outside  work  scarcely 
worth  mentioning.  Giving  calves 
plenty  of  rope  is  said  to  end  the  exis 
fence  of  those  in  need  of  the  heroic 
treatment  of  hanging,  while  others  fat- 
ten on  enlarged  pasturage  and  are 
worth  much  more  to  their  owners. 

We  know  of  a  prominent  book  pub- 
lisher anxious  to  share  profits  with  the 
newspaper  boys.  He  knows  that  their 
vast  and  varied  experiences  give  ma- 
terial to  the  imaginative  that  must 
prove  of  benefit  to  him  and  to  those  who 
write  for  their  living. 

We  repeat  his  A-ords  in  the  hope  that 
they  may  rouse  some  of  our  friends  to 
a  sense  of  the  possibilities  of  their  pro- 
fession through  outside  work.  The 
pubIi^her  says: 

"If  you  have  written  or  can  write  a 
good  tale  of  adventure  you  can  sell  it 
for  a  handsome  price  down  and  a  good 
royalty  on  the  subsequent  sales.  People 
have  grown  tired  of  sickly  heroines 
with  self-analyzing  tendencies  who  love 
spindle-legged  curates  in  doubt  as  to 
whether  they  have  or  have  not  a  soul. 


My  firm  is  in  the  market  for  stories  t-hat 
say  something  or  tell  of  something 
done  " 

Now  is  the  time  and  the  chance.  The 
newspaper  men  have  the  data  and  the 
manner  ol  telling  the  tales.  One  ques- 
tion remains:  How  many  of  them  have 
the  time  ? 


THE  PEOPLE  AND  THE  PRESS. 

We  called  attention  recently  to  the 
mental  malady  which  sometimes  attacks 
that  admirable  paper,  the  Argonaut,  of 
San  Francisco.  C)bjection  was  made  to 
the  statement  that  "the  newspaper  is  the 
library  of  the  masses — which  fact  goes  a 
long  way  toward  accounting  lor  the 
mental  and  moral  condition  of  the  mob. " 
That  the  newspaper  is  the  library  of  the 
masses  is  true,  but  that  the  majority 
morally  makes  a  bad  lot  is  positively  un- 
true and  unfair. 

The  Argonaut  is  generous  enough  to 
remark  that  The  Fourth  Esi  ate  is 
entitled  to  its  opinion  and  its  taste  in 
thinking  well  of  both  the  newspapers  and 
the  mob — all  of  which  is  true.  But  the 
Argonaut  confesses  to  an  aversion  against 
both,  and  states  that  the  aversion  has 
a  root  in  reason.  As  the  Argonaut  puts 
it:  "We  do  not  like  the  average  daily 
newspaper,  because  it  caters  to  the  mob, 
and  we  do  not  like  the  mob,  because  it 
likes  the  average  daily  newspaper." 

This  explanation  of  the  attitude  of  the 
Argonaut  has  long  been  wanted,  not  that 
it  was  not  evident,  but  its  expression 
was  worth  having.  Indeed,  we  would 
like  to  see  it  in  italics  at  the  head  of  the 
editorial  columns  so  that  all  who  read 
them,  and  they  are  many,  may  appre- 
ciate the  prejudice  that  is  fond  of  assert- 
ing, for  instance,  frhat  "the  moral  stand- 
ard of  the  newspapers  always  has  a 
downward  tendency,  on  which  the  con- 
demnation of  the  cultivated  and  upright 
minority  of  the  public  is  the  most  efficient 
check." 

We  like  the  Argonaut  and  would  not 
miss  its  weekly  visits  for  a  price  larger 
than  that  necessary  to  purchase  the 
paper,  and  yet  we  must  again  assert  that 
the  Argonaut  is  itself  guilty  of  the  faults 
it  finds  in  the  daily  papers.  It  sensational- 
izes when  it  speaks  of  the  press,  pointing 
out  the  obvious  wrongs  in  the  great 
power  ot  publicity,  but  offering  no  hope 
of  a  cure.  The  Argonaut  harps  upon 
this  topic  until  it  grows  dizzy  with  its 
own  distress,  and  then  it  charges  the 
newspapers  with  the  guilt  of  all  the 
crimes  that  temperance  orators  are  ac- 
customed to  blame  against  the  rum 
shops. 

To  be  frank  with  the  Argonaut,  there 

is  certainly  a  degraded  journalism  that 
does  desperate  damage  not  only  to  the 
public  but  to  the  press  itself,  taking 
from  it  the  respect  and  confidence 
which  rightly  belong  to  the  great  dis- 
seminator of  intelligence.  It  is,  how- 
ever, manifestly  unfair  to  charge  the 
whole  profession  with  the  sins  of  some 
of  its  fellows. 

"  The  current  newspaper  is  a  modem  mira- 
cle ot  insincerity — a  triumph  of  the  commercial 
spiiit  carried  into  a  fiela  that  should  be  re- 
served for  brains  and  conscience.  Neiiher  the 
press  nor  the  mob  is  to  be  improved  by  the 
betiers  of  both  being  blind  or  kind  to  their 
faults.  Each  needs  the  rod  of  correction,  as 
well  as  the  persuasive  invitation  to  come  up 
out  of  the  gutter." 

This  from  the  Argonaut  is  but  a  sam 
pie  of  its  ceaseless  and  careless  carping 
when  dealing  with  the  newspapers. 
There  is  some  truth  in  such  assertions, 
and  many  are  blinded  to  the  injustice 
of  the  Argonaut' s  generalization  and 
avoidance  ol  classification. 

Those  who  stop  to  reason  know  that 
the  press,  as  a  whole,  is  an  agent  for 
good.  We  do  not  need  to  rehearse  the 
thousands  of  illustrations  that  have 
often  been  given  of  wrongdoers  brought 
to  light,  public  officials  saved  from  the 
temptation  of  corruption,  scattering 
broadcast  of  necessary  intelligence,  and 
the  fact  that  the  editorial  discussion  of 
political  subjects  has  created  an  eager, 
interested  patriotism.  This  is  njt  worth 
while,  for  it  is  a  matter  of  common 
knowledge. 

We  would,  however,  advise  the  Ar- 
gonaut to  be  chary  of  criticism  that  is 


unneeded  and  unheeded.  The  paper  can 
continue  its  clever  career  without  weekly 
tirades  against  the  press,  and  would  be 
happier  in  the  optimistic  belief  of  many 
that  the  newspapers  will  improve  as  the 
masses  are  educated  to  an  appreciation 
of  the  truth. 

We  believe  in  a  world  growing  better 
from  day  to  day,  and  cannot  agree  with 
the  idea  that  the  power  of  the  press  is 
against  advancement.  Indeed,  the  very 
fact  that  the  people  read  the  papers  is  one 
evidence  of  the  universal  education  that 
is  coming  and  has  already  t-<ken  long 
strides  forward.  The  Argonaut' s  pure 
minority  opposed  to  a  wicked  majority 
is  a  myth  and  a  bugaboo.  Any  re- 
porter of  wide  experience  can  tell  the 
able  editor  of  the  .'Ir^onaui  that  he  is  in 
error  when  he  sees  more  evil  ihan  good 
in  the  world.  The  shrewd  proprietor 
knows  this  to  be  true,  and  with  the  ebb 
of  the  tide  of  sensationalism  already  be- 
gun, thos  ■  who  have  harrowed  the  soul  of 
the  San  Francisco  paper  must  see  the 
error  of  their  ways.  In  the  meantime 
it  is  but  fair  to  remark  that  the  tirades 
against  the  press  of  the  Argonaut  are 
but  wanton  waste  of  precious  space. 


NOTE  AND  COMMENT. 

These  are  essentially  the  days  of  poli- 
tics made  notable  in  this  presidential 
year  by  the  independence  of  a  large 
number  of  papers.  There  has  been 
more  bolting  than  ever  in  the  history  of 
American  journalism,  and  the  bolters 
have  not  been  confined  to  one  party. 

The  oddest  example  is  seen  in  New 
York,  where  the  IVorld  has  refused  to 
give  its  aid  to  the  democratic  nominees, 
though  in  its  evening  edition  it  supports 
indirectly  Bryan  and  Sewall.  The  Even- 
ing iVorld  has  been  printing  no  edi- 
torials, but  devoting  its  influence  to 
democratic  cartoons. 

This  policy  is  causing  a  good  deal  of 
attention  and  the  question  is  asked 
whether  the  double  paiier  can  have  a 
double  conscience  or  whether  it  is  ex- 
hibiting  the  broadmindedness  of  daring 
to  show  up  both  sides  of  the  political 
question. 

Even  more  interested  in  the  policy  of 
the  World  than  the  newspaper  men  are 
the  politicians,  but  they  are  not  in  our 
line  except  in  so  far  as  the  political 
opinions  of  a  newspaper  bear  upon  its 
history  and  standing. 

We  present  this  week  a  splendid  group 
of  the  American  correspondents  sta- 
tioned in  London.  The  Strand  Maga- 
zine first  enlightened  the  English  capital 
as  to  the  appearance  of  the  capable  men 
whose  cablegrams  tell  of  the  doings  ot 
Europe  and  photograph  the  personali- 
ties of  the  brilliant  lights  there.  We  are 
indebted  to  the  Strand  Magazine  for  the 
excellent  cuts. 


The  newspaper  men  of  Canada  are  in 
luck  so  far  as  private  secretaryships  to 
ministers  are  concerned.  Sir  Richard 
Cartwright  led  off  by  appointing  as  his 
secretary  his  nephew,  Mr.  O'Hara,  who 
has  had  a  good  deal  of  newspaper  expe- 
rience in  Canada  and  the  United  States; 
then  R.  W.  Scott  appointed  Mr.  Kehoe, 
an  Ottawa  newspaper  man,  as  his  secre- 
tary, and  now  W.  Patterson  has  ap- 
pointed John  Bain,  formerly  of  the 
Brantford  Express,  as  his  secretary..  If 
this  continues,  there  will  be  an  exodus  of 
the  many  unemployed  American  jour- 
nalists out  of  a  job. 

The  suspension  of  the  Boston  Daily 
Standard  has  a  lesson  for  every  student 
of  journalism.  It  shows  that  the  com- 
mercial value  of  one-idea  papers  is 
smaller  than  ever.  The  A.  P.  A.  is 
strong  about  Boston.  Its  membership  is 
largely  composed  of  readers  and  buyers. 

Its  organ  was  a  good  newspaper,  ex- 
cellent indeed  for  so  young  a  paper. 
Yet  it  had  to  go  under  and  its  fate  was 
certain  from  the  first  day  it  was  pub- 
lished. The  fault  was  not  that  of  its 
business  management  or  its  editorial 
management.  It  died  simply  because 
the  majority  of  Boston  advertisers  could 
not  afford,  by  using  its  columns,  to 
estrange  that  large  part  if  their  trade 
which  came  from  the  opponents  of  the 
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PURELY  PERSONAL. 

The  golden  wedding  anniversary  of 
Mr.  and  Mrs.  David  Peck  Rhoades  was 
celebrated  last  week  at  Stratford,  Conn. 

Mr  Rhoades  was  associated  with  Hor- 
ace Greeley  in  1839  in  the  publication 
of  "The  Log  Cabin."  At  the  begin- 
ning of  the  publication  of  the  Tribune, 
in  April,  1841,  Mr.  Rhoades,  with  Geo'ge 
Jones,  afterward  proprietor  of  the  New 
Yoik  limes,  acted  as  newsboys  and  sold 
the  first  copies  to  customers.  He  was 
one  of  the  original  stockholders  of  the 
Tribune,  and  remained  in  its  employ 
until  1869.  when  he  became  president  of  I 
the  New  York  Nt-ws  Company.  He  re- 
mained with  the  latter  concern  until  two 
years  ago,  when  he  retired  from  active 
business  life,  as  noted  in  The  Fourth 
EsTAi  E  at  the  time. 


Clark  Howell,  of  the  Atlanta  Consti- 
tution, was  ill  New  York  last  week,  and 
so  was  Robert  B.  Cramer,  of  the  Phila- 
delphia Times,  who  manied  Mr. 
Howell's  sister. 


J.  P.  Baumaarten,  editor  of  the  River- 
side (Cal.)  Rejiex,  who  was  recently 
elected  president  of  the  Editorial  Asso-  i 
ciation  of  Southern  California,  is  elo-  j 
([uent  as  well  as  talented,  as  was  shown 
by  his  fine  address  before  the  association  \ 
at  its  recent  meeting  at  Avalon.  j 


Robert  M.  Winter,  editor  of  the  New 
Castle  (Pa.)  News,  has  resigned  to  accept 
the  city  editorship  of  the  new  Allegheny 
Evening  Record. 


E.  D.  Wayre,  for  many  years  cashier 
of  the  Rowell  Advertising  Agency,  met 
with  a  severe  loss  by  the  death  of  his 
wile  last  week  Mr.  Wayre  has  won 
the  respect  of  many  persons  during  his 
long  connection  with  the  advertising 
business,  and  wide  sympathy  will  be  felt 
for  him  in  his  affliction. 


A.  Cressy  Morrison,  the  talented  ad- 
vertising manager  for  the  Pabst  Brew- 
ing Company,  Milwaukee,  is  being  urged 
as  the  next  president  of  the  League  of 
American  Wheelmen. 


Alexander  McLeod,  a  young  Detroit 
newspaper  man,  is  the  political  manager 
for  H.  S.  Pingree,  candidate  for  gov- 
ernor in  Michigan. 


George  Riddle,  Miss  Kate  Field's 
nearest  surviving  relative,  has  decided 
that  it  would  be  in  accordance  with  Miss 
Field's  wishes  that  her  body  should  be 
interred  in  Honolulu.  Her  friends  agree 
with  him,  and  Miss  Lillian  Whiting  has 
written  to  the  San  Francisco  papers  ask- 
ing them  to  cease  their  kindly  meant 
efforts  to  have  the  remains  brought  to 
America. 


The  many  friends  of  John  B. 
("Macon")  McCormack  will  sympa- 
thize with  him  in  the  deep  affliction 
that  came  in  the  sudden  death  of  his 
wife  last  week  at  Brighton,  Long  Island. 


Frederic  W.  Pangborn,  who  for  so 
many  years  was  associated  with  his 
father  in  the  editorial  management  of 
the  Jersey  City  Journal,  has  resigned 
his  position. 


and  to  devote  himself  to  editing  a  Phila- 
delphia paper  called  the  Manufacturer. 

Morgan  R.  Wills,  editor  and  proprie- 
tor of  the  Norristown  (Pa.)  Herald,  was 
married  recently  to  Miss  Elizabeth  W. 
Marple. 

D.  Austin  Latchaw,  the  well-known 
dramatic  critic,  and  Mrs.  Mary  A.  Filler, 
for  years  a  special  writer  on  the  Kansas 
City  Star,  were  married  last  week. 


DIED  ON  DUTY. 

William  H.  Moses,  editor  of  the  Morn- 
ing Call,  Paterson,  N.  J.,  was  stricken 
at  his  desk  August  12  by  the  heat,  and 
died  in  four  hours.  Mr.  Moses,  before 
assuming  the  editorship  of  the  Call,  was 
for  several  years  connected  with  the 
West  Jersey  Press  at  Camden,  and 
afterwards  became  editor  of  the  Atlantic 
City  Review.  He  was  for  some  time  a 
legislative  correspondent  at  Trenton. 
He  was  thirty-two. 

Samuel  H.  Sturges,  a  reporter  on  the 
Boston  Herald  for  twenty  years  and 
widely  known,  died  August  12  at  lus 
home  in  Somerville  alter  two  days' 
prostration  from  the  heat,  resulting  in 
paralysis  of  the  brain.  He  was  forty- 
eight  years  of  age. 

John  W.  Haggerty,  forty- five  years 
old,  died  in  New  York  of  heat  exhaus- 
tion. Mr.  Haggerty  for  the  past  ten 
years  had  been  connected  with  several 
newspapers  as  correspondent. 

Henry  C.  Titus,  a  well-known  lawyer 
and  one  of  the  editors  of  the  Philadel- 
phia Legal  Intelligencer,  died  last  week 
from  heat  prostration. 

OTHER  OBITUARY  NOTES. 

Mary  Abigail  Dodge("Gail  Hamilton") 
died  at  Hamilton,  Mass.,  August  17.  She 
was  a  talented  writer,  and  her  contribu- 
tions to  the  newspaper  and  periodical 
press  had  attracted  much  attention.  For 
a  number  of  years  she  was  editor  of 
Our  Young  Folks,  a  magazine  for 
children.    She  was  sixty- five  years  old. 

Gustav  Langer,  who,  until  two  weeks 
ago,  was  editor  of  the  Deutsche  Post  of 
Minchester,  N.  H.,  left  for  Joliet,  III.,  to 
form  a  copartnership  for  the  publication 
of  the  General  Anzeiger.  He  died  at 
Joliet  August  1 1. 

Mr.  Langer  was  51  years  old  and  had 
been  a  journalist  and  magazine  writer 
all  his  life.  He  studied  at  Heidelberg 
and  Gottingen  and  was  a  man  of  bril- 
liant attainments. 


E.  N.  Chapin,  a  pioneer  editor  of 
Iowa,  and  who  eslablished  a  paper  at 
Albion  in  1854  died  recently  from  the 
effect  of  a  brutal  assault  by  George  Hen- 
shaw,  a  tenant  on  his  larm,  about  a 
month  ago.  He  had  been  unconscious 
nearly  all  the  time  after  the  assault.  He 
was  editor  of  the  Dubu([ue  Times  for 
many  years. 

Charles  Lotin  Hildreth  died  last  week 
in  New  York  in  his  fortieth  year.  He 
contributed  many  poems  to  the  Atlantic, 
Lippincott  s,  the  Overland  and  other 
magazines,  and  was  for  some  time 
editor  of  Belford's  and  Demoresfs  mag- 
azines. 


A.  P.  A.  Time  was,  perhaps  when  the 
readers  supported  a  newspaper.  Now 
it  is  the  adverti>ers. 

No  longer  is  it  safe  for  the  editor  to 
build  up  a  circulation  on  sentiment. 
He  must  secure  it  by  the  sort  of  news  he 
prints.  He  can  still  with  impunity  make 
Catholic  or  Protestant  news  predom- 
inate, lean  toward  sports  or  commerce 
or  politics.  But  he  must  not  pose  as  a 
representative  of  a  sectarian,  or  a  politi- 
cal, or  a  commercial,  idea  if  he  wants 
the  greatest  financial  success.  If  he 
does  that,  he  cuts  down  his  income  just 
as  surely  as  a  merchant  would  suffer  if 
he  ran  an  A.  P.  A  store,  a  tree  silver 
store,  or  a  protective  tariff  store. — 
Boston  Press  and  Printer. 

"If  you  see  it  in,  the  Sttn  it's  so" 
is  the  groundless  if  laughable  boast  of  a 
New  York  daily. 

On  August  16  the  Sun  stated  that  ex- 
Congressman  Sessions,  of  Chautauqua, 
was  one  of  the  few  silver  republican  re- 
cruits in  New  York  state.  He  has  been 
dead  for  over  a  year  and  it  is  therefore 
evidently  true  that  the  Sun  do  not  move. 

Mrs.  Emma  Carleton,  of  New  Albany, 
Indiana,  sends  this  interesting  com- 
munication to  the  Critic:  "The  Har- 
vard-professor style  of  book  criticism,  as 
noted  in  a  recent  Critic,  appears  to  have 
some  humble  followers  in  the  middle 
West — or  is  it  the  middle  West  that  has 
set  the  pace,  as  the  professor  would  say, 
for  the  collegiate  method? 

"  In  three  pages  of  the  book-review 
department,  called  '  Between  the 
Covers,'  in  a  Cincinnati  magazine  of 
recent  birth,  known  as  the  New 
Bohemian,  I  find  these  pyrotechnic  gems 
of  literary  expression:  'a  sparkler,' 
'buck  against,'  '  intestinely  good,'  'gin- 
ger-snaps for  hot  bloods,'  'high  rollers,' 
'  hellward  trend,'  '  fetching  wit  flashes,' 
'knock-out,'  'boss  emuscator,'  'for  the 
Lordsakc,'  'spits  down  on  your  soul,' 
'soured  on  the  cob,'  'red-eyed  fate,' 
'  liver  spots  and  freckles,'  '  spite  o'  'ell,' 
'rinse  your  mind,'  'has  a  bulge,'  'a 
corker. ' 

"  All  this  grossness  does  not  astonish 
a  reading  public  cognizant  of  the  tenden- 
cies of  the  average  literary  Bohemian; 
but  when  the  New  Bohemian  avers  edi- 
torially that  it  has  come  into  being  to 
'fill  a  long-felt  want,'  'to  express  the 
literary  West,  and  have  the  friendship 
and  support  of  the  brightest  writers  of 
the.  West, '  then  the  writers  of  the  West 
have  a  right  to  rise  and  protest  against 
being  '  expressed  '  in  any  such  erratic 
and  distasteful  fashion.  'English  pure 
and  undefiled  '  has  yet  many  true  lovers 
in  the  much  misrepresented  and  maligned 
literary  West. 

"There  are  scores  of  western  writers 
— known  and  unknown — to  whom  words 
are,  in  Agnes  Repplier's  choice  phrase, 
'pearls  and  amethysts,  aptly  chosen, 
and  fitted  into  place  with  the  careful 
skill  of  a  goldsmith.'  To  these,  as  T. 
W.  Higginson  has  finely  expressed  it, 
'  there  is  no  conceivable  beauty  of  blos- 
som so  beautiful  as  words — none  so 
graceful — none  so  perfumed.'  Heaven 
forfend  that  in  any  sane  resort  of  the 
Muses  the  New  Bohemian  be  accepted 
as  an  exponent  of  western  writers.  Any 
such  selt-elected  representative  must  be 
as  refined  in  thought  and  phrase  as  the 
best  among  us,  or  we  shall  promptly 
repudiate  him." 


"The  Fourth  Estate  prints  two  in- 
teresting pictures  this  week.  One  repre- 
sents the  new  Franklin  statute,  a  gilt  to 
the  printers  of  Chicago  from  Joseph 
Medill,  editor  of  the  Chicago  Tribune; 
the  other,  with  singular  appropriateness, 
a  portrait  of  John  E.  Searles,  president 
of  the  American.  Typefounders'  Com- 
pany, the  largest  institution  of  the  kind 
in  the  world.  Franklin  is  the  printers' 
saint.  He  stands  before  the  nations  of 
the  earth  the  typical  printer,  and  it  is 
with  peculiar  appositeness  that  the  pict- 
ure of  President  Searles,  who  directs  the 
operations  of  the  largest  concern  in  the 
world  devoted  to  the  service  of  Frank- 
lin's friends  and  disciples,  accompanies 
that  of  a  Franklin  statue." — Joseph 
Howard,  Jr.,  in  the  New  York  Recorder. 


Martin  McCarrick,  an  old  newspaper 
man,  and  for  the  past  year  in  charge  of 
the  advertising  department  of  the  Toledo 
Bee,  has  left  that  paper,  and  will  here- 
after have  charge  of  the  advertising  of 
the  Business  World  and  Tri  State 
Grocer. 


W.  G.  McLaughlin,  the  veteran  editor, 
was  invaluable  to  the  Bryan  managers 
in  looking  after  the  welfare  of  the  mem- 
bers of  the  press  during  the  recent  visit 
of  the  Omaha  editor-candidate  to  New 
York.  And,  by  the  way,  isn't  it  about 
time  for  the  Metropolis  to  appear  again  ? 
"Mac  "  could  print  some  mighty  inter- 
esting reading  about  now. 


"  Max  Adler,"  the  humorist,  is  said  to 
have  decided  to  relincjuish  comic  writing, 


Edwin  R.  Brown,  editor,  lecturer, 
banker,  business  man  and  poet,  com- 
monly called  the  "  Sage  of  Elmwood," 
died  at  his  home  in  Elmwood,  111.,  last 
week  at  the  age  of  seventy-one  years. 


A  CINCINNATI  MONTHLY. 

The  Family  Herald  oi  Cincinnati,  O., 
published  by  James  Barclay,  is  a  unique 
and  interesting  monthly.  The  Family 
Herald  is  made  up  of  the  best  literature 
of  the  day  carefully  selected  and  attract- 
ively presented.  It  gleans  from  the  vast 
field  of  American  publications  giving 
credit  for  all  it  uses.  The  idea  of  the 
paper  is  to  present  the  best  features  of 
all  eliminating  everything  that  should 
not  get  into  the  home,  and  the  scheme 
is  evidently  a  success. 


A  BRIGHT  PARAGRAPHER. 

The  readers  of  The  Fourth  Estate, 
all  of  whom  appreciate  the  newspaper 
cleverness  of  t)right  women,  are  pre- 
sented herewith  with  a  portrait  of  Mrs. 
KmmaShields  Carleton,  of  New  Albany, 
Ind.,  who  is  one  of  the  bright  parag- 
raphers  of  the  day.     She  is  a  living 


MRS.   EMMA   SHIELDS  CARLETON. 

refutation  of  that  old  time  and  oft- 
repeated  assertion  that  women  are  not 
humorous.  Mrs  Carleton  writes  as  fine 
a  vein  of  humor  as  any  man,  and  her 
verses  and  jokes  find  ready  sale  in  the 
offices  of  /'«f/J',  Chicago  Record,  Louis- 
ville Courier- Journal,  New  York 
World  and  many  mt tropolitan  dailies. 

The  readers  of  Recreation  have  also 
been  treated  to  many  of  her  cleverest  bits 
and  more  will  be  found  in  its  pages  in 
future.  She  also  does  valuable  work  in 
the  more  serious  lines.  She  has  written 
many  stories  of  deep  interest,  and  her  art 
criticisms  are  among  the  brightest  of  the 
day.  Her  portrait  appears  by  courtesy 
of  Recreation. 


TWO  OF  A  GOOD  KIND. 

Cynthia  Westover,  editor  of  the  New 
York  Recorder's  woman's  page,  was 
married  last  week  to  John  Alden,  one'of 
the  Recorder's  editorial  writers. 

The  success  of  Cyntiia  Westover's 
woman's  page  ranks  with  her  other  at- 
tainments. She  is  not  only  a  woman  of 
remarkable  ability,  but  one  who  devotes 
her  talents  to  doing  great  good. 

Her  work  in  the  sluns — not  for  the 
sake  of  sensational  newspaper  articles, 
but  to  help  the  poor  and  weak — has 
made  her  prominent  in  many  charitable 
organizations. 

Miss  Westover  is  both  clever  and  good. 
She  shows  that  newspaper  work  for 
women  does  not  mean  simply  bohemian- 
ism,  but  bettei — the  opportunity  for 
benevolence  and  the  exercise  of  that 
charity  that  makes  all  the  world  akin. 

John  Alden  is  well  and  favorably 
known  to  New  York  newspaper  men. 


NEWSPAPER  BUILDING  OPENED. 

An  interesting  event  last  week  was 
the  opening  of  the  new  AUentown  (Pa.) 
Chronicle  building.  It  is  mo-t  conveni- 
ently arranged  and  occupies  one  of  the 
most  commanding  sites  in  the  city.  The 
new  building  was  brilliantly  illuminated 
and  its  interior  handsomely  decorated 
with  plants  and  flowers.  The  Chronicle 
recently  introduced  a  perfecting  press 
and  other  up- to  date  equipments. 


TO  GEORGE  WILLIAM  CURTIS. 

One  of  the  great  memories  of  Ashfield, 
Mass.,  is  that  of  George  William  Curtis, 
who  was  deeply  interested  in  the  com- 
ma lity.  His  name  is  held  in  honor  by 
the  Curtis  Club,  which  paid  the  first 
formal  and  permanent  tribute  to  his  con- 
nection with  the  town  in  the  form  of  a 
handsome  tablet  erected  in  the  Town 
Hall.  The  tablet  is  of  brass  with  letters 
in  black. 
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ADVERTISING  MEDIUMS. 

YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement   in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show- 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  cent,  of  the  houses  of  Washing- 
ton and  into  96^  0/  the  houses — whether 
residences  or  stores — occupied  by  white 
persons,  A  RECORD  unequaled  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building, 

New  York  Representative. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  400,000  daily. 

Gross  rate,  75  cents  per  line.   Average  contract, 
about  50  centi  per  line. 

THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD 

THE 

JOURNAL 

Oldest  and  Best 

CHICAGO 

Paper. 

350,000  DAILY 

is  the  guaranted  circulation  of  the 
ScRipps  McRae  League. 

CINClNNAn  POST, 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KEN  rUCKY  POST. 
For  rales,  sample  copies,  etc.,  write 
E.  T.  PERKY,  S3  Tribune  Building,  New  York 

A  tkIfle  cheaper 

That  IS  one  reason  why  the  SAN 
FRAVCISCO  POST  leads  in  the 
Evening   Field.   The  other  reason  is 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers, 

ADVERTISING  in  newspapers  of  "known  cir- 
culation" means  "  businbss."  For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bune Bldg..N.Y  ChamberofCommerce. Chicago. 

'THE  FOUR  l"H  ESTATE  is  the  best  medium 
for  presenting  to  advertisers  the  advantages 
of  any  publication  as  an  advertising  medium, 


ADVERTISING  MEDIUMS. 

AVERAGE  CIRCULATION 
FOR  SIX  MONTHS. 


Milwaukee,  July  i,  1896. 
Statb  of  Wisconsin,  I  . 
Milwaukee  County.  ) 
F.  D   O'Brien,  being  duly  sworn,  says,  that 
he  is  now  and  has  been  (or  sixteen  years  fore- 
man of  the  newspaper  pressroom  of  the 

EVENING  WISCONSIN, 

and  has  had  charge  of  the  presses  and  paper 
used  in  printing  ihe  Evening  Wisconsin  ;  that 
he  knows  of  his  own  knowledge  that  the  average 
daily  circulation  if  the  Evening  Wisconsin  for 
SIX  months,  from  January  i,  i8q6,  to  July  i, 
i8g6,  was  Seventeen  Thousand  Nine  Hundred 
and  Sixty  three  (17,95 1)  copies. 

P.  D  O'BRIEN. 
Subscribed  and  sworn  to  before  me  this  i«t  day 

of  July,  1896,  AD.   W.  A.  BOOTH,  Notary 

Public,  Milwaukee  County. 


SWORN  DAILY  CIRCULATION. 
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 19,857 

THE  EVENING  WISCONSIN  CO., 

C.  H.  EDDY,  Representative, 
10  Spruce  Street,  N EW  YORK . 

"  New  England's  Greatest  Newspaper." 

The  BOSTON  HERALD. 

Shrewd  advertisers,  in  determiaing  worth, 
require  three  essentials  : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  power, 

NEW  FEATURES  FOR  "96." 

ADVERTISING  AGEWCIES. 

Profttabli'  advertising  de- 
i>ends  on  two  Ihlng^:  Low 
rates  and  large  returns.  We 
can  prt'bably  help  you  at  both 
ends  Our  378-page  Adver- 
tisers' Manual  free  for  2o  cents 
in  stamps  for  postage  only, 

DODD'S 
Advertising  &  Checking 

AGENCY, 
Water  Street,  BOSTON. 

THE 

R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Sireet.  New  York, 

will  place 

ADVERTISING 

for  first-cla->s  tirms  in  any  field  or  me^iium. 

M.  B.  WILSON 

GENERAL 

ADVERTISING 

AGENCY,  CHICAGO, 

Is  open  to  figure  on  any  line  of  legitimate 
newspaper  a-lvertising    Write  for  estimates. 

ADVERTISEMEiNI  Fb 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers'  Iow<;st  rates.  Practical  and 
effective  service  in  every  line  of  business. 

W.  L.  BEADNELL, 

Advertising  Agent, 
Tribune  Building  Nuw  Vohb. 

CHANGES    IN   INTEREST,  ETC. 

L.  D.  Templeton  has  transferred  the 
Non  Conformist,  Indiana,  to  McKee 
and  McAlhster.  The  latter  have  been 
associated  with  Mr.  Templeton  in  the 
management  of  the  paper.  Mr.  Tem- 
pletoii's  withdrawal  is  said  to  be  due  to 
harsh  criticisms  by  populist  leaders  in 
regard  to  his  course  in  supporting  the 
democratic  candidates.  The  Non  Con- 
formist has  been  the  national  organ  of 
the  populistic  movement. 

The  control  of  the  Erie  (Pa.)  Times 
has  passed  into  the  hands  of  S.  A. 
Davenport  and  the  paper  will  support 
the  republican  party. 

The  firm  of  Currie  &  Romer,  which 
has  published  the  Advocate  at  Waverly, 
N.  Y.,  has  been  dissolved,  Harry  H. 


Romer  retiring.  The  business  will  be 
conducted  by  Charles  E.  Currie,  assisted 
by  Clarence  W.  Dickinson. 

R.  H.  Hart  has  left  Chattanooga, 
Tenn.,  for  Norfolk,  Va.,  where  he  has 
assumed  the  general  management  of  the 
Evening  Neivs  ot  that  city.  Mr.  Hart 
was  connected  with  the  Chattanooga 
News  in  the  capacity  of  business  man- 
ager He  has  been  succeeded  by  W.  R. 
Crabtree. 

The  Commonwealth,  Van  Buren,  Ark., 
has  been  purchased  by  Hammond 
Brothers. 

The  Evening  Tribune,  San  Diego, 
Cal.,  has  been  bought  by  Howard  M. 
Kutchin. 

The  Republican,  Beaver  Falls,  Pa.,  is 
now  owned  by  W.  B.  Kiy  and  R.  M. 
Winter.  The  paper  v>rill  be  edited  by 
Mr.  Kay. 

John  B.  Snell  has  retired  from  the  St. 
Johnsville  {N.  Y.)  News.  The  latter 
will  hereafter  be  published  by  Knight 
&  Grouse. 

E.  J.  Smith  will  retire  from  the  Mon- 
roe (Mich.)  Democrat  on  account  of  ill 
health. 

The  Mail,  Whiting,  la.,  has  been  sold 
by  Mrs.  A.  V.  Coons  to  D.  H.  Rush. 

The  Sun,  Schuyler,  Neb.,  has  been 
sold  by  W.  T.  Howard  to  R.  S.  Bulla 
and  T.  D.  Orth. 

Mrs.  Florence  H.  Dewey  has  retired 
from  the  firm  of  Collins  &  Leaning,  pub- 
lishers of  the  Gloversville  Daily  Leader 
and  Intelligencer  and  Broadalbin  Her- 
ald. W.  B.  Collins  will  hereafter  con- 
duct the  business. 

B.  F.  Ferguson,  connected  with  the 
LeMars  (la. )  Sentinel  in  various  capacities 
lor  eight  years  past,  has  bought  a  one- 
third  interest  in  the  paper  from  Ragsdale 
&  Chassell,  and  the  firm  name  will  be 
changed  to  Chassell,  Ferguson  &  Com- 
pany. 

A  half  interest  in  the  Border  Vidette, 
Nogales,  Ariz.,  is  said  to  have  been 
bought  by  T.  F.  Broderick. 

The  Bohemian  daily  paper,  Hlas  Svo- 
body,  Chicago,  has  been  purchased  by 
the  Daily  Svornost,  also  Bohemian. 
August  Geringer,  publisher  of  the  Svor- 
nost, has  assumed  control  of  the  Hlas 
Svobody. 

Mrs.  Mary  L.  Burton,  for  several 
years  the  publisher  and  editor  of  the  Op- 
timist, Jamestown,  Kans.,  has  sold  the 
plant  to  Mrs.  Ida  Ansdell. 

It  is  rumored  that  the  Gazette  and 
News,  Kalamazoo,  Mich.,  are  to  be  con- 
solidated, with  F.  H.  Hosford  as  editor. 

The  Ohio  Democrat,  New  Philadel- 
phia, O.,  has  been  sold  to  Edward 
Helmrich. 


RECENT  NEW  ENTERPRISES. 

The  Red  Letter  is  a  new  monthly 
which  has  been  announced  at  Boston. 
It  is  on  the  order  of  the  Chap  Book. 

The  Warren  Democrat  has  appeared 
at  WiUiamsport,  Ind.  W.  D.  Tompkins 
and  B.  J.  (j'Blenis  are  the  editors  and 
proprietors. 

C.  E.  Gilbert  is  the  editor  of  a  new 
paper  published  at  Dallas,  Tex.,  called 
the  Daily  Observer. 

A  new  paper  devoted  to  the  interests 
of  free  silver  has  begun  publication  at 
Pittsburg,  Pa.  It  is  called  the  Silver 
Dollar. 

The  initial  number  of  the  Great  West, 
under  the  management  of  Elisha  Hoi- 
lingsworth  Talbot,  has  appeared  at 
Denver,  Colo. 

A  neat  little  paper  has  been  started  at 
Jackson,  Cal.,  entitled  the  Republican. 

Jersey  City  is  soon  to  have  a  new  paper 
to  be  called  U  Unione  Italo-Atnericatia. 


The  large  increase  in  the  Italian  popu- 
lation warrants  the  enterprise. 

Yolo  county,  Cal.,  has  a  new  weekly 
paper  edited  by  B.  J.  Waugh.  It  is  the 
Winters  Independent . 

The  Sun  is  a  new  silver  daily  at  Rich- 
mond, Ind. 

M.  K.  Zimmerman  is  the  publisher  of 
the  Enterprise,  the  new  paper  at  Wilk- 
insburg,  Pa. 

The  Sharpsville  (Ind.)  Gazette  has 
made  its  bow  to  the  public.  It  is  pub- 
lished weekly  by  the  Gazette  Company, 
and  is  a  neat  local  paper. 

A  monthly  magazine  for  children, 
called  the  Favorite,  is  to  begin  publica- 
tion in  Springfield,  Mass.,  in  Septem- 
ber. It  will  be  published  by  the  Juven- 
ile I-iterature  Publishing  Company. 

The  Searchlight  is  the  name  of  a  new 
paper  at  Bainbridge,  Ga.,  published  by 
Rev.  James  M.  Glenn  and  R.  D.  Reid. 
It  is  democratic  in  politics. 

A  monthly  college  journal  has  been 
started  at  McPherson,  Kan.,  called  the 
Teacher  and  Student.  Prof.  Arnold, 
president  of  the  McPherson  College,  is 
the  publisher. 

The  Michigan  Representative,  a  paper 
devoted  to  the  interests  of  the  colored 
people,  has  begun  publication  at  Adrian, 
Mich.  Walter  Burton  is  editor  and  W. 
Wendell  Gaskin  business  manager. 

The  Madison  (N.  J.)  Democrat  is  a 
new  paper,  advockting  vigorously  Bryan 
and  bewail. 

A  new  paper  has  been  started  at  Wor- 
cester, Mass.,  called  the  Silver  Demo- 
crat. It  is  edited  by  John  F.  H.  Mellen. 

The  Odebolt  (la.)  Clarion  is  an  ap- 
plicant  for  success  in  the  journalistic 
held.  Mr.  McUllough,  formerly  on  the 
Odebolt  Chronicle,  is  the  publisher. 

The  Yankton  (S.  D.)  Gazette,  under 
the  edi'orial  charge  of  Doane  Robinson, 
has  made  its  appearance. 


VARIOUS    LIBEL  LITIGATIONS. 

E.  R.  Porter,  of  the  Oakland  (Cal.) 
Echoes,  recently  instituted  a  suit  for 
$25,000  damages  for  libel  against  T.  G. 
Darnells,  ot  the  Alameda  Argus.  The 
latter  published  in  his  paper  an  article 
insinuating  that  Porter  did  not  vote  in 
a  local  political  club  for  reasons  far  from 
being  to  his  credit. 

Porter's  attorney  asked  for  a  retrac- 
tion, and  that  not  being  forthcoming, 
suit  has  been  instituted. 


Gavin  D.  High,  editor  of  the  Oakland 

(Cal.)  Times,  was  recently  sentenced  to 
pay  a  fine  of  S250  and  to  serve  five  <^ays 
in  jail  for  libeling  William  S.  Dingee, 
president  of  the  Oakland  Water  Com- 
pany. 

A  suit  for  $25,000  damages  has  been 
filed  by  attorney  M.  D.  Weller  against 
B.  F.  Jackson,  editor  and  publisher  of 
the  Clyde  (O.)  Enterprise,  for  libel. 
Jackson  published  a  divorce  case  in 
which  Mary  Weller  was  plaintiff  and  D. 
W.  Weller  defendant,  a-id  stated  that 
the  parties  were  M.  D.  Weller  and  wife. 
The  damage  done  in  a  mistake  in  initials 
was  evidently  very  great. 


William  A.  J.  Giles,  a  Concord  law- 
yer, has  brought  a  suit  for  libel  against 
the  Manchester  (N  H  )  Daily  Mirror, 
in  the  sum  ot  $20,000.  The  libel  is  al- 
leged to  have  been  contained  in  an  edi- 
torial  that  appeared  in  the  Mirror  under 
the  caption  of  "  Not  a  Manchester  Man." 


E.  D.  French,  of  Redwood  Falls, 
Minn.,  has  commenced  an  action  against 
the  publishers  of  the  Gazette,  claiming 
$10,000  damages.  The  Gazette  published 
an  article  using  his  name  in  connection 
with  an  attempt  to  boodle. 
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RECENT  INCORPORATIONS. 

The  Baltimore  Life  Publishing  Com- 
pany has  been  incorporated  with  a  cap- 
ital of  Sio.oco,  divided  into  shares  of 
$50  each.  The  business  will  be  the  pub- 
lishing of  books  and  periodicals. 

The  H.  P.  Witherstine  Publishing 
Company  has  been  incorporated  at 
Herkimer,  N.  Y.,  with  a  capital  of 
$10,000.  The  purpose  is  to  publish  a 
weekly  newspaper  and  to  carry  on  a 
general  printing  business.  The  direct- 
ors are:  H.  P.  Witherstine,  C.  C.  Wither- 
stine, Clinton  Beckwith  and  William  E. 
Small. 

The  New  York  Family  Supply  Com- 
pany has  been  incorporated  in  New 
York  to  conduct  a  newspaper  in  the  in- 
terest of  colored  people  and  to  deal  in 
wares  and  merchandise.  The  capital  is 
$5,000.  The  directors  are  John  L. 
Waters,  J.  W.  Johnston,  Thomas  C.  Jar- 
rett  and  others  of  New  York  City. 

The  Newark  (N.  J.)  Ledger  Publish- 
ing Company  has  been  incorporated. 
The  company  will  publish,  sell  and  cir- 
culate newspapers,  books,  pamphlets 
and  periodicals.  The  capital  stock  is 
placed  at  $25,000,  and  business  will  be 
commenced  with  $12,950.    The  incor- 


MISCELLANEO  US. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  Prbsident. 


Nassau,  Cedar  and  Libsrtv  Strbbts. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Alio  a  Storage  Department  for  the  Storagefoi 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 

TRAySL. 

No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  promment  English  expert,  the 
New  York  Central  po^se5ses  the  most  per- 
fect system  ol  bloc'<  signals  in  the  world. 

i\  hours.  New  York  to  Boffalo ;  gii  hours.  New 
York  to  Niagara  Falls  ;  24  hours,  New  York 
to  Chicago;  21!^  hours.  New  York  to  Cm- 
cinnati;  29?^  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  m 
the  country. 


SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
careful  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals 
passenger  coaches,  parlor  and  sleeping  cars  o' 
the  latest  design  and  construction,  are  in  evidance 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  Is  the  "  Standar' 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gtu.  Ma»agtr.  G*n.  Pott.  Agent 


porators  are  Michael  J.  O'Connor,  John 
Regan,  John  Jackson,  E.  M.  Waldron 
and  Dr.  Thomas  Dunn  English,  as  trus- 
tee for  Alice  English. 

The  Templar  Publishing  Company 
has  been  incorporated  at  Hamilton,  Ont., 
the  incorporators  being  Fred  W. 
Watkms,  W.  W.  Buchanan,  George 
H.  Lees,  John  H.  Tilden,  John  H. 
Land  and  William  Southam. 


AN  EDUCATIONAL  NUMBER. 

The  St.  Louis  Mid-Continent  issued  an 
educational  number  August  12,  a  special 
feature  of  which  consisted  of  advertising 
of  schools  and  colleges  as  well  as  reading 
matter  connected  with  education  and 
educational  institutions.  Under  the 
energetic  work  of  Dr.  Meade  C.  Will- 
iams and  David  R.  Williams  the  Mid- 
Continent  is  steadily  improving. 


EDITORIAL  HELPS. 

DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  y8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 

PRESS  CLIPPINGS 

on  any  subject  at  $1  per  month  and  upwards. 
Largest  bureau  in  the  West. 

We  read  practically  every  newspaper  and  peri- 
odical published. 

UNASKED-FOR  PRAISE 
From  the  Clothier  and  Furnisher,  New  York: 
"  We  are  taking  clippings  from  three  bureaus, 
but  your  service  is  far  ahead  of  all  the  rest." — 
R.  W.  Ashcroft,  Editor. 

GIVE  US  A  TRIAL  ORDER. 
Thb CHICAGO  PRESS  CLIPPING  BUREAU 
Thko.  Wiesk,  Mgr.,  36  La  Salle  St.,  Chicago. 

For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  $5  00 
Vol  II.,  September,  1894,  to  February, 

1895,  inclusive   5  00 

Vol.  111.,  March  to  August,  1895,  inclu- 
sive   2  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive   2  50 

Vols.  I.  and  II.,  bound  together,  a  few 

'e't   lo  00 

Vols.  III.  and  IV.,  bound  together,  March, 
1895,  to  February,  1896,  inclusive   5  00 

LIFE  INSURANCE. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Life  Insurance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  re 
cenlly 

are  hard  times')  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never"  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now. 

^"^BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 
NEW  YORK   AND   NEW  JERSEY  State 

AOBNCIBS, 

aS3  Broadway,  NEW  YORK. 


PRINTERS'  SUPPLIES. 


PRINTERS  SUPPLIES. 


GOSS 


Patented  Straight- Line 
Compound  PRESS. 


PRINTS  FROM  4  TO  24  PAGES. 
The  Swiftest,  Surest  and  Quickest  Starter. 

(  Factory:  i6th  Street  and  Ashland  Avenue,  Chicago,  U 
GOSS  PRINTING  PRESS  CO.,  |  New  York  Office:  312  Temple  Court. 

(Boston  Office:  2  Herald  Building. 


FOR  SALE. 


FOR  yALE 


FOR  SALE— THE  CHICAGO  INTER-OCEAN 

COLOR  PRESS. 

Built  by  Walter  Scott  &  Co.  Was  used  but  one 
year ;  is  in  first-class  condition  and  good  as  new.  Can 
be  used  for  newspaper  or  almost  any  kind  of  color 
work.    Will  be  sold  at  a  bargain. 

For  particulars  apply  to  L.  H.  CRALL,  Room  22,  Times  Building,  New 
York  City. 


BUSINESS  OPPORTUNITIES. 


ADVERTISEMENTS  under  this  classifica- 
tion,  2$  cents  per  line  each  insertion.  Count 
seven  words  to  the  line, 

■pOR  SALE.  Opportunity  of  a  lifetime — 13,500 
buys  Daily  and  Weekly  R-publican  News- 
paper, plant  and  job  outfit  in  manufacturing  city 
of  8,000.  Official  paper,  Address  Republican 
XX,  care  The  Fourth  Estate 


WANTED  TO  PURCHASE. 

A  DVERTISEMENTS  under  this  dassifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

AJT'ANTED — I  want  to  buy  for  cash  an  estab- 
lished  republican  weekly  newspaper  in 
good  manufacturing  town  with  go'^d  future. 
Address,  wiih  full  particulars,  GOLD,  care 
The  Fourth  Estate. 


CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENI, 
LOGAN.  UTAH. 


CAMPAIGN  SPECIAL  TIES. 

ADVERTISEMENTS  under  this  clasifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

CAMPAIGN   Editorials  for  DAILIES  and 
WEEKLIES.  Any  politics.   U.  T.  HAM- 
MOND,  Newport,  R.  1.  

AMUSEMENTS. 


Academy  of  Music,  "  Under  the  Polar  Star," 
8.15  P.M. 

Casino,  "  In  Gay  New  York,"  8.10  p.m.  Roof 

Garden,  8  pm, 
Garrick  Theatre,  "  Thoroughbred,"  8.30  p. m. 
Grand  Central  Palace  Roof  Gardens,  8  p.m. 
KosTKR  &  BiAu's,  8  pm. 
Madison  Square  Roof  Garden,  8.15  p.m. 
Olympia,  Fretfoli,  8  p.m.   Matinees  Wednesday 

and  Saturday. 
Proctor's,  Vaudeville,  11  a.m.  to  11  p.m.  Roof 

Garden,  8  p.  M. 


A  GOOD  international  ISSUE. 

The  Christian  Endeavorer,  Chicago, 
issued  an  international  edition  for  July. 
Numerous  half-tone  illustrations  wtre 
given,  and  the  work  on  the  entire  edition 
was  well  done. 


A  COX  PRESS  BARGAIN:  almost  good  as 
new;  prints  4-page  paper,  both  sides,  from 
roll,  at  2,500  an  hcur;  can  insert  two  or  four 
additional  pages.  «i,2oo  will  buy  it.  Just  the 
press  for  big  country  weekly  or  daily  ot  moder- 
ate circulation  Address,  R.  G„  care  of  Thb 
Fourth  Estate. 

pOR  SALE. — A  first  class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 

pOR  SALE — One  minim-nonpareil  Thome 
*  Typ  setting  Machinecompleie;  nearly  new; 
cheap  for  cash.    "P.,'  The  Four  ih  Estate. 

BUSINESS  HELPS. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  usin? 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reterence.  Descriptive  circular  on  application. 
Waltkr  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

A  LL  the  leading  English   Newspapers  and 
Periodicals  for  sale  by  the  Inteinanonal 
New>  Company,  83  and  85  Duane  St.,  NewVork, 
one  door  east  of  Broadway. 

SITUATIONS  WANTED. 

A  DVERTISEMEN  rS  under  this  claasifica- 
^  tion,  25  cents  per  line  each  insertion.  Cotint 
seven  words  to  the  line, 

DRIGHT  writer,  experienced  reporter,  wants 
job  on  weekly  or  small  daily  ;  $10  to  515  ; 
refercncs     Address  Box  21,  No.  59  East  i^th 
Street,  New  York  City 

EWSPAPER  M.AN  of  experience  wants 
situation  as  editor  of  a  daily  or  good 
weekly.  Address,  MA.NTON,  310  Union  St., 
Philadelphia,  Pa.   

A  PRACTICAL  Newspaper  Man  of  15  years 
experience  is  open  for  engagement  as  gen- 
eral manager  of  daily  paper.    Address  C  J.  M., 
care  Fourth  Estate. 

ANTED — Position  as  manager  of  circula- 
*•     tion  of  daily  paper.    Fifteen  years'  expe- 
rience. Best  referen  ces.  Address,  Paul  Karger, 
I  Shafer  Court,  Cleveland,  O. 

SITUATIONS. 

ADVERTISEMENTS  under  this  cla*si6ca- 
^  tion  25  cents  a  line  each  insertion.  Count 
seven  words  to  th"-  line 

ANTED — Cn  Sunday  D'ewspa^er  in  large 
Ntw  England  city.  Editorial  and  Business 
Manager  of  ability  and  experience.  Address, 
Express,  care  FotniTH  Estate. 


N 
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PRINTERS^  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


4,000  LINOTYPES 
IN  USE. 


No  Distribution. 
No  Old  Type. 
No  Teams. 


CAPACITY,    3 '^00  9,000  EMS 

PER  HOUR. 


THE  LINOTYPE  HAS  NO  RIVAL, 

Compare  the  ONE  MAN  records  of  the  Linotype 
with  the  "team"  records  of  type-setting  machines. 
USED  BY  LEADING  BOOK  PUBUSHERS. 
MERGENTHALER  LINOTYPE  CO., 


PHILIP  T.  DODGE.  President  and  General  Manager. 


Tribune  Building,  NEW  YORK  CITY. 


We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 
No.  156  Fulton  Street,  New  York. 

HENRY    LINDENMEYR    &  SONS 

PAPER  WAREHOUSES 

31-^7  E.  Hoaiton  St..  and  10  Reekman  St..  N  V 

PRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  Thb  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

TF  you  use  ELECTROS  lend  to  CRASKE  for 
pricei.   Superior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE,  45  &  47  Rose  St..  N.  Y. 


THE  LOVEJOV   CO.,       Establishbd  1853. 

ELECTROTYPERS 

ind  manufacturers  ol  Electrotype  Machiner>, 
444-446  Pearl  Street.  New  VorU, 

R I  W  I  'J  P  fo""  Fourth  Estate 
Uli>IL»LIXO  patent  extensible 

back,  capable  of  holding  a  year's  supply  ii  de- 
sired, will  be  supplied  at  office  for  $1.25,  or  by 
mail,  prepaid  ti  50. 


CTEREO  TYPE,, LINOTYPE   AND  BLKCTRO- 

TYPR  metals:  copper  annodes;  zinc  platb^ 
for  etching.  MERCHAMT  &  CO.,  Inc.. 
517  Arch  street.  Philadelphia,  Pa. 


BACK  NUMBERS 

Estate  can  be  had  (except  a  few  issues  which 
are  out  of  print)  at  10  cenis  each.  As  the  edi- 
tions of  many  of  the  dates  are  nearly  exhausted, 
promp*  application  should  Ke  made. 

LJ  F.  McCAFFERTY,  ELEC  frotvper. 
'  43  and  44  Bond  Street, 

PRANK  LESLIE  BUILDING  New  York 


N 


EWS  PAPER— Rolls  or  sheeu.  First  quality 
Write  A  G  PLLTOT&ro..  Phila.. 


It  gives  me  pleasure  to  be  able  to  say  that  I 
consider  The  Fourth  Estate  a  very  valuable 
advertising  medium,  particularly  for  those  de- 
sirous of  reaching  newspaper  publishers.  I  read 
your  paper  every  week,  ads  and  all,  with  great 
interest.  William  C.  Bryant. 

SUBSCRIBE  NOW 
AND  GET  THE 
FOURTH  ESTATE 
FOR  $2  A  YEAR. 


KNOW   ALL  EDITORS, 
PUBLISHERS  AND 
REPORTERS; 

That  the  AMERICAN  TYPE 
FOUNDERS'  COMPANY  is  the 
greatest  newspaper  outfitter  in  the  world. 
Buy  Type,  Presses,  Type-Setting  Ma- 
chines, Folders  and  sundries  in  one 
lot  and  save  money  and  avoid  trouble. 


boston,  150  Congress  St. 
NEW  YORK.  Rose  and  Duane  Sts. 
PHILADELPHIA.  606.614  Sansom  St. 
BAI.TIMOK-,  Fredeiick  and  Water  Sts. 
BUFFALO.  83  Ellicott  St. 
PITISBURGH,  3J3  Third  Ave 
CLEVELAND,  St.  Clair  and  Ontario  Sis. 
CINi  lNNAlI,  13  17  Lorgworth  St. 
CHICAGO   130  141  Monroe  St. 
MILWAUKEE;.  8q  Huron  St. 


sr.  LOUIS.  Fourth  and  Elm  Sts. 
MINNEAPOLIS,  24  26  FiiM  Ave.,  South. 
K\NSAS  CITY.  533  Delaware  St. 
UM  AHA.  1118  Ho*ard  ht. 
DENVER,  1616  Blake  St. 
PORl'I.AND,  Second  and  Stark  Sts. 
SAN  FRANCISCO,  405  Sansome  St. 
ATLANTA,  23  E   Mitchell  St. 
DALLAS,  256  Commerce  St. 


EVERYTHING  FOR  THE  PRINTING  OFFICE. 


"STANDARD   LINOTYPE  METAL" 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company.  Tribune  Building.  I 
Manupacturbd  by  the  NASSAU  SMELTING  AND  REFINING  WORKS,  i 
B.  Lowenstkin  &  Bko.,  Proprietors. 
Telephone,  1140  i8th  Street.  Thirt.?enth  Avenue  and  2oih  Street,  NEW  YORK,  U.  S  A. 


SCOTT 


ORIGINAL 
THREE-TIERED 


PRESS 


'  ?^  None 


Made 


*;.L'i»t  jicatrfcCC;  \  »rtftit«>iti.o  h 


WALTER  SCOTT  &  CO., 

PLAINFIELD,  N.  J. 

New  York  Office,  Times  Building. 

Chicago  Office,  Monadnock  Block. 

St.  Louis  Office,  Security  Building. 

Boston  Office,  Carter  Building. 


NEW  MEXICAN  NEWSPAPER. 

A  new  daily  in  Spanish  will  appear  in 
the  city  of  Mexico  in  September.  It 
will  be  published  by  Rafiel  Reyes  Spin- 
dola,  founder  of  El  Universal,  a  well- 
known  and  successful  journal.  The 
new  paper  will  be  called  El  Mundo, 
and  will  be  recognized  as  the  semi-offi- 
cial organ  of  the  government.  The 
latest  improved  American  printing  plant, 
including  a  perfecting  press,  will  be  in- 
stalled. 


ANOTHER  CHICAGO  MONTHLY. 

The  International  is  the  title  of  a 
new  monthly  illustrated  magazine  issued 
in  Chicago. 


SOME  RECENT  SUSPENSIONS. 

The  Passaic  City  (N.  J. )  Journal  sus- 
pended publication  as  a  daily  news- 
paper last  week  after  an  eight  months' 
career.  The  paper  will  be  issued  as  a 
weekly. 

The  Fact,  a  weekly  at  Fort  Lupton, 
Colo.,  has  suspended  publication.  It 
deserved  better  luck. 

The  Herald,  Ashley,  111.,  has  been 
discontinued. 


The  New  York  Financial  News  has 
established  a  branch  office  in  New  Or- 
leans. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 

N^,,,  V^^,,  .    520-522  AMERICAN  TRACT      r*„,^  »        .    I7  and  19  QUINCY  Ptttt  atat7t  tjut  a  •     '3  SOUTH  SEVENTH 

EW  York:  ^  society  building.      Chicago:      street.  r hiladelphia .  street. 
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DESPERATE  DAYS. 


NEWSPAPERS    FEELING  THE 
EFFECTS    OF  THE 
HARD  TIMES. 


New  York  Mercury  Printers  Strike 
AND  Distrust  Promises  —  The 
Business  Office  and  Editorial 
Force  Set  Up  and  Print  the 
Paper— Statement  by  the  Man- 
ager OF  THE  Mercury. 

These  have  been  desperate  days  with 
many  pubhshers,  collections  being  slow, 
uncertain,  and  even  sometimes  hope- 
less. There  has  been  trouble  in  New 
York  as  well  as  in  other  cities. 

The  New  York  Mercury  has  been 
suffering  an  unusual  and  ugly  experience. 
The  strike  of  its  printers,  stereotypers 
and  others  late  at  night  on  August  18 
was  a  serious  affair.  They  struck  for 
pay  and  could  not  be  made  to  return 
without  the  sight  of  the  money  due  them. 
The  paper  did  not  appear  until  late  in 
the  atternoon,  a  little  later  the  next  day, 
but  has  since  been  on  time.  The  big 
Sunday  Mircury  was  reduced  to  the 
usual  daily  size  and  the  management 
has  been  forced  to  use  any  matter  at 
hand. 

S.  A.  Phillips,  the  manager;  the  sport- 
ing editor,  Ernest  Hanegan;the  Sunday 
editor,  Edward  Penuzen;  the  night  edi- 
tor, F.  J.  Ward;  the  cashier,  F.  F.  Mur- 
ray, and  E.  H.  Haynes,  have  been  set- 
ting the  type  and  running  the  presses  in 
order  that  the  paper  might  not  go  under. 
Non-union  printers  and  pressmen  are 
said  to  be  gradually  being  engaged,  and 
it  is  expected  by  the  management  that 
the  force  will  soon  be  complete. 

Mr.  Phillips  says  that  the  strikers  will 
be  paid,  but  will  not  be  taken  back  un- 
der any  circumstances.  He  says  he 
will  employ  no  men  hereafter  through 
the  typographical  union.  He  says 
further  that  the  scheme  of  a  silver  syndi- 
cate to  purchase  a  51  per  cent,  interest 
in  the  paper  from  William  Noble,  the  pro- 
prietor, was  dead,  as  only  one  payment 
of  several  promised  had  been  advanced, 
and  nothing  further  had  been  heard 
from  James  F.  Graham,  the  syndicate's 
representative.  Mr.  Noble,  he  said, 
will  continue  to  issue  the  paper,  and 
he  would  continue  as  its  business 
manager. 

In  a  formal  statement  of  the  Mercury's 
troubles  Mr.  Phillips  says  that  the  Mer- 
cury has  been  a  self-sustaining  institu- 
tion and  that  its  payrolls  have  been  met 
promptly,  while  the  printers  claim  that 
to  get  their  money  they  have  been  forced 
to  strike  again  and  again.  They  further 
state  that  the  amount  due  them  amounts 
to  little. 

A  judgment  for  $224.41  was  entered 
in  New  York  August  22  against  the 
Mercury  Printing  Company,  formerly 
publishers  of  the  New  York  Mercury, 
in  favor  of  the  Geo.  P.  Rowell  Advertis- 
ing Company  for  advertising. 


MILLER  BECOMES  DIRECTOR. 

Charles  R.  Miller,  of  the  New  York 
Times,  has  been  made  a  director  in  the 
United  Press  in  place  of  George  M. 
Spinney.  An  effort  was  made  to  get 
Adolph  S.  Ochs  to  accept  the  position, 
bnt  he  declined.  His  southern  paper, 
fhe  Chattanooga  Times,  is  a  member  of 
the  Associated  Press,  and  Mr.  Ochs  is 
chairman  of  the  advisory  board  of  its 
southern  division,  so  his  personal  sym- 
pathies are  enlisted  on  that  side. 


NEW  SKY  SCRAPER. 


ALBERT  FRANK. 


sua  FOURTH  PAGE. 


THE  NEW  YORK  EVENING 
JOURNAL. 


It  Will  Appear  Before  the  Elec- 
tions, But  the  Many  Rumors  Cir- 
culated About  It  are  Wild 
Guesses — Thk  Daily  News  has 
Not  Been  Purchased. 

The  continuous  stream  of  rumors  in 
regard  to  the  New  York  JournaVs 
coming  evening  edition  are  largely 
based  on  speculation  and  founded  on 
fancy.  The  many  haphazard  guesses 
may  be  set  at  rest  by  the  statement  that 
the  evening  edition  will  appear  before 
election,  not  on  September  I,  as  gen- 
erally stated,  and  that  no  Brooklyn 
evening  franchise  will  be  purchased. 

The  New  York  Evening  World  got 
along  very  well  for  a  couple  of  years 
without  a  franchise,  and  the  yournal  can 
do  the  same,  even  if  it  should  not  get  a 
franchise — a  ridiculous  proposition.  If 
W.  R.  Hearst  wants  one  he  has  the 
means  of  getting  it. 

Among  the  many  rumors  was  one 
that  gained  wide  circulation  last  week 
to  the  effect  that  Mr.  Hearst  had  bought 
the  New  York  Daily  News,  having  paid 
|2, 000,000  for  it.  This,  like  the  rest, 
suggested  an  imagination  excited  by  an 
undigested  dinner  of  lobster  and  ice 
cream.  It  was  absolutely  and  entirely 
untrue.  The  News  is  not  for  sale,  for 
It  has  continued  a  most  profitable  prop- 
erty even  in  the  hardest  of  hard  times. 


It  is  essentially  afmoney  maker  and  too 
good  ai  thing  to  sell  without  some  really 
irresistible  temptation. 

In  positively  denying  the  rumor  H.  H. 
Nelson,  business  manager  of  the  News, 
says:  "  Mr.  Hearst  has  never  offered  to 
buy  the  News,  or  suggested  his  desire  for 
the  property  through  anyone  else.  There 
has  been  not  even  a  suspicion  of  a  deal 
and  the  story  is  one  of  many  started  by 
idle  tongues." 


A  GREAT  FIRM'S  FAILURE. 

The  failure  of  Hilton,  Hughes  &  Com- 
pany, New  York,  had  been  discounted 
for  some  time  in  the  various  newspaper 
offices,  the  firm  having  been  in  arrears 
to  some  of  the  New  York  dailies  for  from 
three  to  six  months  for  advertising  done 
for  the  house.  The  total  indebtedness 
of  the  firm  on  such  accounts  is  large. 
The  failure  is  ascribed  mainly  to  the 
bad  management  of  the  firm's  affairs  dur- 
ing the  period  just  prior  to  the  selection 
of  Manly  M.  Gillam  as  business  manager 
a  few  months  ago. 


RECORDER  MAY  FOLLOW  SUIT. 

It  is  rumored  that  the  New  York  Jie- 
corder  may  follow  the  lead  of  the  Times 
and  be  reorganized  by  the  principal 
stockholders.  It  so  there  will  be  a  con- 
flict between  those  who  favor  and  those 
who  are  opposed  to  George  W.  Turner, 
with  odds  slightly  in  favor  of  anew  deal. 


INTERESTING      STORY  THAT 
THE  NEW  YORK  TIMES 
WILL  HAVE  IT. 

The  Reports  are  That  the  Paper 
Will,  with  the  Completion  of  a 
New  Building  on  Park  Row,  Move 
Into  the  Tallest  Structure  in 
THE  Metropolis — Evidence  That 
Ochs  Knows  His  Business. 

It  is  likely  that  the  New  York  Times 
will  soon  be  located  in  the  most 
lofty  of  the  metropolitan  sky-scrapers. 
It  is  stated  that  Charles  R.  Miller  will 
spin  out  editorials  from  a  height  that 
will  let  him  look  down  upon  the  editorial 
craniums  perched  in  the  lofty  World 
building,  and  the  Tribune  with  its  high 
tower.  Indeed,  if  necessary,  he  can  find 
inspiration  looking  at  the  roof  of  the 
American  Tract  Society  building  or  the 
bird  cage  that  tops  the  St.  Paul  building, 
reared  upon  the  site  of  the  Herald' s  old 
home. 

Adolpn  S.  Ochs  may  then  labor  in  the 
consciousness  that  twenty-nine  stories  top 
the  business  office  of  the  Times,  and 
that  a  journey  upstairs  is  more  than  a 
jaunt — an  ascension  into  the  clouds. 

The  story — which  has  no  authority 
other  than  its  probability  through  practi- 
cability— has  it  that  the  new  building  to 
be  erected  opposite  the  post  office  will  be 
the  home  ot  the  Times,  and  will  be 
known  as  the  Times  Building.  In  the 
provisions  of  the  settlement  of  the  Jones 
estate  there  is  a  clause  permitting  the 
removal  of  the  paper  at  the  end  of  its 
lease,  and  the  stipulation  that  it  can 
carry  with  it  its  name. 

The  two  towers,  topping  all  the  heights 
of  down-town  business  monuments, 
illuminated  at  night  would  be  a  great 
advertisement  to  the  paper  and  means 
of  signalling  to  the  surrounding  country 
the  results  of  elections  and  other  events 
of  deep  interest. 

It  may  be  that  the  plan  will  not  be 
carried  out,  but  it  is  given  to  The 
Fourth  Estate  on  high  authority  as 
something  more  than  a  probability. 

On  the  third  page  we  present  this 
week  a  photograph  of  the  new  building. 
R.  H.  Robertson,  of  No.  160  Fifth  av- 
enue, is  the  architect.  The  foundations 
are  in  process  of  completion  and  at  the 
rapid  rate  of  running  up  the  modern 
high  structures  it  ought  not  to  b  e  a  very 
great  while  before  the  building  is  com- 
pleted. 

A  glance  at  the  New  York  Times  since 
it  has  been  in  the  hands  of  Adolph  S. 
Ochs  is  like  a  gleam  of  sunUght  on  a 
cloudy  day.  The  professional  sees  at 
once  the  handiwork  of  a  fellow  artist. 
With  the  reputation  of  printing  on  the 
worst  presses  in  the  city,  the  New  York 
Times  now  appears  a  typographical 
beauty. 

Mr.  Ochs  was  brought  up  in  a  print- 
ing office  and  his  knowledge  of  the  ways 
when  the  means  are  poor  is  proven. 

The  first  thing  he  did  on  taking  con- 
trol of  tte  Times  was  to  shorten  the  col- 
umn rules  so  that  the  press  is  not 
strained  as  it  was.  The  agate  that  once 
hurt  the  eyes  is  used  no  more.  The 
short  stories  on  fly  leaves  suggesting 
country  clothes  worn  by  a  gentleman  of 
the  city  are  cast  off'.  The  standing  an- 
nouncements on  the  editorial  page, 
which  no  one  read,  are  done  away  with. 
Short  matter  of  editorial  interest  removes 
the  woodenness  that  was  a  burden. 

It  is  the  theory  of  Mr.  Ochs,  and  it  is 
fair  to  say  based  on  sound  reasoning, 
that  the  date  line  is  of  especial  import- 
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ance  to  the  news.  Of  the  thousands  of 
New  York  citizens  who  have  migrated 
to  the  metropolis  from  other  cities  and 
towns  the  most  interesting  item  in  the 
paper  is  the  one  from  the  old  home. 
Under  the  new  management  the  date 
lines  are  in  caps. 

Standing  advertisements  of  the  Times 
in  the  Times  are  done  away  with,  Mr. 
Ochs  appreciating  the  value  of  his  adver- 
tising space. 

His  mtention  is  to  use  the  best  paper 
and  the  best  ink,  giving  material  value 
for  the  price  charged  for  the  paper. 

The  loyal  force  of  the  Times  is  grati- 
fied with  the  knowledge  that  Mr.  Ochs 
intends  no  revolution,  is  pleased  with  his 
force  and  that  no  change  not  absolutely 
necessary  is  to  be  made. 


THE  ATLANTA  JOURNAL  SUED. 

Claims  Made  for  Commissions  on 
Advertisements  Secured  for  Its 
Special  Issue, 

As  a  sequel  to  the  project  for  issuing  a 
special  "sound  money"  edition  of  the 
Atlanta  Journal,  of  which  mention  was 
made  in  The  Fourth  Estate  recently, 
Charles  H.  NicoU,  New  York,  who 
secured  advertisements  for  the  issue,  has 
brought  suit  against  the  paper. 

Mr.  Nicoll's  claim  is  for  $6,897.  Mr. 
NicoU  claims  that  on  February  11  the 
yournal  entered  into  a  contract  with 
Jemison  Ball  in  regard  to  this  special  edi- 
tion, which  contract  was  assigned  to  Mr. 
NicoU  and  afterward  modified  so  that  he 
should  procure  enough  advertisements 
to  make  eight  pages.  Mr.  NicoU  further 
declares  that  he  procured  advertisements 
from  169  persons  and  corporations  in 
New  York  to  the  amount  of  $6,897;  that 
he  took  the  advertisements  with  the 
reading  matter  to  Atlanta  on  July  20, 
delivered  them  to  the  company  and  paid 
the  company  $1,200,  which  was  ac- 
cepted in  full  payment  and  settlement. 

Mr.  NicoU  declares  that  the  company 
has  refused  to  publish  the  special  edition, 
and  he  is  therefore  unable  to  fulfil  his 
contracts  with  his  subscribers,  and  he 
claims  damages  for  the  amount  stated. 
An  attachment  was  served  on  S.  C.  Beck- 
with,  the  representative  of  the  Journal 
in  New  York,  but  it  appears  that  no 
funds  or  credits  in  favor  of  the  Journal 
are  in  Mr.  Beckwith's  hands. 


PITTSBURG'S  COMING  CHANGE. 

When  James  P.  Barr,  one  of  the  pro- 
prietors of  the  Pittsburg  Post,  died  about 
ten  years  ago,  his  will  provided  that  his 
stock  in  the  Post  should  be  held  for  ten 
years  by  A.  J.  Barr  in  trust  for  the  heirs. 
James  P. Barr  owned  about  55  per  cent,  of 
the  stock,  the  company  being  capitalized 
for  $200,000. 

The  legal  ten  years  will  be  up  next 
month,  when  the  estate  will  be 
divided  among  the  heirs  in  accordance 
with  the  provisions  of  the  will.  The 
shares  held  in  trust  by  A.  J.  Barr  will 
then  be  appraised  and  sold  to  the  high- 
est bidder,  or  divided  among  the  heirs, 
a  half  dozen  in  number. 

About  $95,000  of  the  stock  par  value 
is  held  by  outside  parties.  The  Post  is 
now  a  free  silver  paper,  and  an  effort 
will  be  made  by  "  sound  money  "  men  to 
get  control  of  the  stock  at  the  coming 
sale.  A.  J.  Barr  owns  about  $25,000  of 
the  stock  personally.  He  said  last  week 
in  New  York  that  the  circulation  had  in- 
creased enormously  under  his  policy. 


ERIE'S  SIXTH  DAILY. 

With  the  publication  of  the  Evening 
Journal,  which  was  to  start  this  week, 
Erie  (Pa.)  will  have  six  daily  papers. 
The  Journal  will  advocate  the  free  and 
unUmited  coinage  of  silver. 


AN  EDITOR  KILLED. 

S.  D,  Razee,  editor  of  the  Curtis 
(Neb.)  Courier,  was  shot  and  fatally  in- 
jured  last  week  by  J.  J.  Carry,  a  farmer 
with  whom  he  had  a  dispute  over  a 
trival  matter 


ANOTHER  BOGUS  SCHEME. 

Nearly  two  hundred  business  men  of 
Pittsburg  subscribed  last  spring  to  what 
purported  to  be  a  "  Greater  Pittsburg  " 
issue  of  the  New  York  Graphic.  Each 
of  them  paid  from  $60  to  $100  cash,  ac- 
cording to  the  size  of  the  advertisement 
to  be  inserted  in  the  special  edition. 
Two  young  men  canvassed  the  city, 
bearing  apparently  bona  fide  credentials 
as  agents  for  the  Graphic.  The  Pitts- 
burg business  men  have  heard  nothing 
further  of  the  proposed  "  Greater 
Pittsburg  "  issue. 

The  street  number  given  by  the  can- 
vassers as  the  address  of  the  Graphic  in 
New  York  was  95  Liberty  street.  This 
is  a  vacant  lot.  The  Graphic  has  been 
dead  for  years. 


RUMORED  CHANGES  IN  DENVER. 

Various  reports  are  in  circulation  as  to 
imminent  changes  on  the  Denver  Times. 
It  is  said  that  l^ansing  Warren,  who  has 
been  in  editorial  charge,  has  "quit," 
and  that  H.  W.  Hawley,  a  heavy  holder 
of  stock  in  the  limes,  but  at  present 
manager  of  the  San  Francisco  Exam- 
iner, is  coming  back  to  Denver  to  take 
charge  of  the  paper,  and  that  he  will  be 
instrumental  in  reorganizing  the  entire 
staff.  It  is  said  Frank  Johnson  will  re- 
tain the  business  management. 


WORKING  THORNE  MACHINES. 

A  Thorne  machine  in  the  ofifice  of  the 
Pawtucket  (R.  I.)  Times  increases  its 
battery  to  four,  three  having  been  pre- 
viously in  successful  operation.  With  so 
many  machines  as  that  in  an  office,  there 
is  inevitably  a  rivalry  between  the  teams, 
which  results  in  large  "strings." 

The  composition  on  the  Waterbury 
(Conn.)  Sunday  Globe  is  now  done  on  a 
Thorne  machine,  which  has  just  been 
installed. 


EUGENE  FIELD'S  MEMORY. 

A  meeting  of  newspaper  men  was  held 
in  St.  Louis  last  week  to  arrange  the  col- 
lection of  a  fund  for  a  monumental  trib- 
ute to  the  memory  of  Eugene  Field.  It 
was  agreed  that  the  contributions  of 
newspaper  men  should  not  exceed  $5 
each,  while  the  entire  fund  should  not 
be  less  than  $1,000.  Public  acknowl- 
edgment is  to  be  made  of  each  contribu- 
tion. 


STOLE  THE  WORLD'S  LISTS. 

George  Meehan,  a  young  man  for- 
merly connected  with  the  advertising 
department  of  the  New  York  World, 
was  arrested  last  week  on  a  charge  of 
stealing  the  paper's  list  of  news  agents 
and  mail  subscribers.  He  offered  the 
list  to  several  of  the  New  York  dailies 
with  the  result  that  the  lists  were  sent 
back  to  the  World  office  by  the  Herald. 


ENTERPRISE  IN  PENNSYLVANIA. 

One  feature  noticed  among  news- 
papers during  the  year  is  the  excellence, 
as  well  as  the  magnitude,  of  the  special 
numbers  issued  by  journals  which, 
while  they  are  widely  circulated  and 
powerful  in  their  respective  localities, 
by  no  means  pretend  to  be  metropolitan. 
These  special  issues  are  in  many  cases 
so  good,  both  in  matter  and  size,  that 
they  would  be  creditable  even  if  printed 
in  either  of  the  great  cities. 

One  of  the  most  recent  of  such  issues 
is  an  industrial  edition  of  the  Lebanon 
(Pa.)  Daily  and  Semi- Weekly  Report. 
Lebanon  is  an  important  iron  manufac- 
turing center,  and  its  industrial  and 
other  features  gave  the  Report  a  good 
opportunity  to  show  what  it  could  do  in 
the  way  of  setting  forth  impressively  the 
wealth,  solidity  and  enterprise  of  the 
city  and  its  people.  This  work  it  has 
done  admirably  in  its  special  issue. 

The  Lebanon  i'Pif/or/ has  long  been  one 
of  the  favorite  journals  in  its  section.  It  is 
published  by  the  Report  Publishing 
Company,  Limited,  of  which  J.  A. 
Sowers  is  president,  his  brother,  E.  U. 
Sowers,  being  secretary  and  treasurer. 
They  own  the  stock  in  the  company, 
which  was  organized  March  17,  1894, 
with  $37,500  capital. 

The  Report  occupies  its  own  building, 
a  substantial  three-story  and  basement 
brick  structure,  with  Ohio  gray  stone 
front,  and  one  of  the  handsomest  build- 
ings in  Lebanon.  Its  interior  contains 
all  that  goes  to  make  up  a  complete 
modern  newspaper  and  job  printing 
plant. 

The  publishers  justly  take  great  pride 
in  the  Report's  fine  battery  of  Mergen- 
thaler  linotypes,  as  well  as  in  its  splendid 
Goss  web  perfecting  press. 

The  Semi-  Weekly  Report  is  the  largest 
newspaper  in  size  in  the  Lebanon  Valley, 
and  the  large  circulation  of  the  daily  and 
semi-weekly  has  made  them  very  popu- 
lar with  both  local  and  general  adver- 
tisers. 


JUDGMENT  AGAINST  C.  W. 
HACKETT. 

Judgment  was  entered  in  thi  supreme 
court  of  New  York  last  week  for  $422.58 
in  favor  of  Stephen  G.  Patterson  against 
Charles  W.  Hackett,  chairman  of  the 
republican  state  committee. 

The  complaint  in  the  case  was  made  by 
WiUiam  P.  Mabson,  proprietor  of  the 
Search  Light,  a  newspaper  of  Austin, 
Tex.  In  the  complaint  he  sued  for  $300 
for  services,  articles  and  cuts  in  the 
Search  Light  advocating  the  nomination 
of  Levi  P.  Morton  for  the  presidency  of 
the  United  States,  the  services,  etc.,  hav- 
ing been  performed  between  February 
29  and  May  2  this  year.  It  is  alleged 
that  payment  was  demanded  of  Mr. 
Hackett,  and  on  his  refusal  to  pay  suit 
was  entered.  The  judgment,  which 
Mabson  assigned  to  Patterson,  was  taken 
by  default. 


THE  CUBAN  NEWSPAPER. 


It  is  PuiiLisuED  Under  the  Great- 
est Difficulty  and  is  Invaluable. 

The  oft-repeated  phrase  is  true  that 
the  press  is  the  fourth  power  of  a  state, 
it  being  impossible  to  conceive  in  the 
present  civilization  of  ours,  a  well- 
organized  people  without  newspapers. 
Even  the  infant  republic  of  Cuba  shows 
that  it  cannot  forego  that  inestimable 
agent  of  public  opinion. 

A  telegram  recently  published  in  the 
New  York  Herald  informed  its  readers 
that  a  paper  called  Z«  Independencia, 
official  organ  of  the  revolutionary  gov- 
ernment, had  made  its  appearance  in 
the  rebel  camp. 

The  publishing  of  this  paper,  accord- 
ing to  Leslie's  Weekly,  is  a  matter  of 
great  difficulty.  The  printing  equip- 
ment consists  of  a  letter-case,  mounted 
on  a  straw  pack  saddle,  adjusted  to  the 
croup  of  a  horse,  the  divisions  contain- 
ing the  types  being  of  sufficient  depth  to 
prevent  their  getting  mixed  by  the  vio- 
lent moving  of  the  horse.  When  the 
army  encamps  the  pack  saddle  is  re- 
moved to  the  ground,  and  while  the 
horse  grazes  and  takes  his  rest  the  type- 
setter, with  his  carbine  across  his 
shoulder  or  near  at  hand,  so  as  to  be 
ready  for  action  in  case  of  a  surprise, 
sets  or  composes  in  type  his  own  pro- 
ductions— for  he  is  both  editor  and 
printer— or  else  he  copies  the  decrees 
and  edicts  given  out  for  publication  by 
his  chiefs. 

Many  a  time  during  the  long,  weary 
marches,  when  no  immediate  danger 
threatens,  the  typesetter  performs  his 
work  on  the  same  horse  that  carries  the 
"case,"  while  the  other  soldiers  of  the 
column  reconnoiter  and  chat  as  they  jog 
along.  How  often  is  the  rebel  journalist- 
printer  forced  to  interrupt  his  labor  and 
grasp  his  rifle  to  defend  himself  against 
a  sudden  assault  or  an  ambuscade!  As 
a  consequence  of  this  method,  the  rebel 
sheet,  while  always  giving  date,  fails  to 
mention  the  place  of  publication. 

The  work  of  setting  the  type  is  separ- 
ate from  that  of  printing  the  paper. 
This  is  done  by  means  of  a  hand  press, 
consisting  of  two  boards  made  of  hard 
wood,  united  in  the  centre  by  a  screw 
and  worked  by  a  lever.  The  apparatus 
is  similar  to  the  one  used  by  Cuban 
peasants  for  pressing  cheese.  It  is  not 
at  all  surprising,  therefore,  that  the  pro- 
cess of  printing  should  go  very  slowly 
and  the  number  of  copies  issued  should 
be  limited. 

But  every  one  of  these  sheets  is  of 
inestimable  value,  and  when  the  looked- 
for  edition  comes  out  it  is  sought  and 
read  with  keen  interest  by  the  soldiers, 
who  snatch  it  from  each  other.  All  the 
roaming  bands  and  couriers  carry  them 
to  other  distant  camps  and  bands,  and 
the  copies,  passing  from  hand  to  hand, 
are  eagerly  devoured.  La  Lndependen- 
cia,  of  which  thirteen  numbers  have 
been  issued,  is  an  8-page  brochure,  with 
a  cover  in  pink,  the  pages  being  9x6 
inches  in  size.  The  director  is  Jose 
Guinot,  and  its  initial  page  has  the 
names  of  nineteen  persons  as  editors. 


ANOTHER  "JOURNALIST." 

A  pamphlet  with  the  title  of  The 
Journalist  is  announced  for  issue  about 
September  l  under  the  auspices  of  the 
"  United  Associated  Presses,"  although 
the  name  of  Preston  J.  Hurlburt  will  ap- 
pear as  editor  and  publisher.  The 
pamphlet  is  intended  for  issue  when  it 
can  be  used  to  advantage  in  disseminat- 
ing information  among  the  agents  of  the 
U.  P.  or  to  fight  the  A.  P.  Walter 
Phillips  will  contribute  to  the  first  num- 
ber a  sketch  of  the  late  William  Henry 
Smith. 


OLD  NEVADA  PAPER  SOLD. 

The  Territorial  Enterprise,  Virginia 
City,  changed  hands  August  12.  J.  E. 
McKinnon  retires,  and  F.  J.  Norris  and 
F.  A.  Blake  succeed  as  lessees  and 
publishers. 
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ADVERTISING  RETAIL  STORES. 


Charles  F.  Jones,  Advertising 
Manager  for  the  Siegel-Cooper 
Company,  Gives  a  Few  "  Straight 
Tips"  for  Lccal  Advertisers — 
The  Newspaper  the  Best  Medium. 

As  the  subject  of  local  advertising  has 
grown  in  importance  and  is  viewed  with 
increased  interest,  both  by  newspapers 
and  business  men,  the  opinions  ot  those 
who  are  thoroughly  experienced  in  this 
field  naturally  possess  much  interest. 
Charles  F.  Jones,  the  advertising  mana- 
ger lor  the  Siegel  Cooper  Company's 
new  store  in  New  York,  has  views  on  a 
few  branches  of  the  subject  which,  inci- 
dentally, emphasize  sharply  the  superi- 
ority o)  newspaper  advertising  as  com- 
pared with  other  forms  of  publicity. 
Mr.  Jones  said  the  other  day  to  a  repre- 
sentative of  The  Fourth  Estate: 

"  I  consider  that  the  very  best  medium 
that  any  large  store,  catering  to  the  pub- 
lic in  general,  can  have,  is  the  local 
daily  newspaper.  There  are  a  number 
of  other  mediums,  such  as  bill  posting, 
sign  painting,  etc.,  that  I  consider  good 
imder  certain  circumstances,  but  the 
backbone  of  all  local  advertising  is  the 
daily  newspaper. 

"I  consider  the  daily  papers  about 
eight  times  as  valuable  as  all  other  means 
of  advertising  put  together.  In  other 
words,  that  is  about  the  way  I  would 
allot  my  advertising  appropriation:  $8 
to  the  daily  papers  to  $1  for  everything 
else;  I  think  this  is  also  the  general 
opinion  ot  all  the  larger  stores.  There 
are  other  circumstances  surrounding 
many  of  the  smaller  stores  which  make 
the  ratio  difierent,  and  under  which  the 
smaller  stores  will  find  the  value  of  other 
means  of  advertising  more  profitable  as 
compared  with  newspapers  than  is  the 
case  with  larger  stores. 

"The  large  stores,  centrally  located, 
naturally  draw  trade  from  the  whole 
city  and  therefore  secure  value  from 
every  copy  of  the  newspaper  circulated. 
A  smaller  store  which  is  locally  lo- 
cated— that  is,  which  caters  only  to  its 
immediate  surroundings — will  naturally 
find  that  nine-tenths  ot  the  newspaper's 
circulation  reaches  people  who  are  not 
mteresled  in  buying  from  a  store  located 
in  some  other  section  of  the  city  to  which 
they  have  no  direct  access.  For  in- 
stance, a  store  located  near  the  edge  of 
New  York  will  naturally  find  local  bill 
posting,  local  circularizing  and  other 
local  advertising  much  more  profitable  in 
proportion  to  the  money  spent  than  using 
the  larger  dailies  of  general  circulation. 

"The  reason  I  consider  newspaper 
advertising  better  than  any  other  for  the 
large  retail  store  is:  First,  that  there  is 
no  other  way  of  reaching  so  many  peo- 
ple at  such  a  small  cost.  Second,  there 
is  no  known  way  of  picking  out  so  ex- 
actly the  thinking  and  reasoning  class  as 
by  newspaper  advertising.  The  person 
who  does  not  sometimes  read  a  newspa- 
per is  likely  to  be  of  the  class  who  have 
little  or  no  money  to  spend.  Third,  the 
readers  of  newspapers  can  always  be 
approached  on  an  intelligent  basis, 
and  upon  an  intelligent  basis  all  profit- 
able advertising  must  be  done.  Fourth, 
there  is  no  other  way  of  securing  so 
immediate  a  return  for  the  money  spent 
as  through  the  newspapers.  Persons 
who  read  the  daily  paper  expect  to  see 
in  it  things  of  immediate  interest,  both 
of  news  and  advertising." 

When  asked  how  the  newspapers  of 
this  city  impress  him,  and  how  they 
seem  inclined  to  receive  the  Siegel-Cooper 
Company's  advertising  representative, 
Mr.  Jones  said  that  some  of  the  news- 
papers here  impress  him  very  favorably 
indeed,  others  not  so  much  so,  but  with- 
out exception  they  all  seem  disposed  to 
do  everything  in  their  power  to  further 
the  interests  and  make  a  success  of  the 
new  store. 

"  They  all,"  hesaid,  "  seem  to  look  at 
the  matter  in  a  business  light,  believing 
that  we  are  each  helpful  to  the  other. 
The  money  which  we  shall  spend  with 
them  will  add  largely  to  their  income, 
and  the  help  that  they  will  give  us  will 
add  to  our  success. ' ' 
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JOURNALISM  IN  CAPE  TOWN. 


A  POSSIBLE  NEW  NEWSPAPER  BUILDING. 
the  park  row  sky-scraper  which  may  become  the  home  of  the 

new  YORK  TIMES. 

R.  H.  ROBERTSON,  Architect. 


CHANGES  IN  CHICAGO. 

The  Far7ners'  Voice,  Chicago,  has  re- 
cently changed  hands,  and  J.  C.  Bil- 
lingslea  is  now  the  advertising  manager. 
W.  H.  Burke,  who  is  said  to  be  a  well- 
informed  agriculturist,  succeeds  David 
Ward  Wood  as  editor. 


GROWTH  IN  HARRISBURG. 

The  Harrisburg  (Pa.)  Telegram  has 
taken  possession  of  its  new  building, 
which  has  been  fitted  specially  for  its 
use.  The  paper  was  one  of  the  first  of 
the  weeklies  outside  New  York  to  do 
color  work. 


Interesting  Synopsis  of  a  South 
African  Weekly— Life  Near  the 
Kaffirs  is  Much  Like  Life  Any- 
where—In Other  Worls,  News- 
paper Work  is  no  Snap  There. 

The  Terre  Haute  Express  makes 
some  graphic  comments  in  connection 
with  the  newspapers  of  Cape  Town.  It 
says: 

"One  who  is  accustomed  to  his  local 
paper  may  not  realize  how  much  a  single 
copy  discloses  of  the  character  and  life 
of  his  city,  but  an  odd  number  of  a 
newspaper  from  an  unfamiliar  country 
like  South  Africa  is  quite  a  revelation  of 
life  in  a  strange  land,  and  interesting  in 
showing  how  different  in  some  respects 
from  us  and  yet  how  identical  in  many 
others  are  the  people  at  the  Cape  of 
Good  Hope. 

"The  first  glance  at  a  twenty-page 
paper,  well  and  closely  printed,  with 
many  advertisements  of  necessities  and 
luxuries,  with  columns  of  matter  about 
politics,  church  affairs,  sports  and  social 
orders,  and  other  columns  of  telegraphic 
news  from  many  African  points,  shows 
that  Cape  Town  is  a  large  and  well-  to-do 
city. 

The  top  advertisement  on  the  first 
page  is  of  the  famous  Oliver  plows,  made 
at  South  Bend,  Ind.,  and  others  an- 
nounce American  fruit  jars  and  patent 
medicines.  We  see  that  no  country  is 
too  hot  for  the  sale  of  liquors  to  English 
men,  that  tobacco  is  not  so  important  as 
with  us,  and  that  the  cigar  business  is 
light. 

"  The  appearance  of  the  paper  and  its 
contents  show  the  conservative,  over- 
mastering and  serious  spirit  of  the 
Briton.  Papers  published  in  London, 
Yorkshire,  Australia  and  South  Africa 
look  alike,  in  type,  arrangement  and 
tone,  and  all  are  sober  and  free  irom 
frivolity  or  levity.  All  of  them  have 
indignant  correspondents  who,  with 
grave  irony,  a  few  Latin  quotations,  and 
a  curious  want  of  clearness  of  expres- 
sion, criticize  government  officials,  or 
anything  that  does  not  please  the  fault- 
finding Briton. 

"Though  it  is  South  Africa  the  people 
cling  to  English  names,  garments  and 
drinks.  The  novelty  of  the  country 
shows  in  the  advertisements,  where  those 
ot  English  garden  seeds,  American, 
Swedish  and  Scotch  stoves  and  British 
bicycles  are  followed  by  one  announcing 
tiger,  lion  and  other  skins  and  ostrich 
feathers  (four  for  los.  by  mail). 

"  The  scenery  of  Cape  Town  and  its 
beautiful  mountains  is  touched  upon  in 
the  hotel  advertising.  The  beginning 
of  manufacturing  appears  in  wagon 
and  carriage  makers'  cards  and  the 
offer  by  a  furniture  manufacturer  of  a 
canary-wood,  mahogany  or  walnut  side- 
board with  panelled  ends  and  plate- 
glass  back  for  S23.IO. " 


HER  PATHETIC  REPLY. 

Mrs.  Aletha  H.  Masters,  widow  of 
Ellis  H.  Masters,  advertising  manager 
of  the  New  York  Tribune,  has  written  a 
letter  acknowledging  the  resolutions  of 
sympathy  sent  her  by  the  many  mem- 
bers of  the  advertising  fraternity  of  New 
York  city.  Mrs.  Masters  says  in  her 
letter: 

"  I  cannot  express  to  you  my  feelings 
on  receiving  the  beautiful  memorial  to 
my  dear  husband. 

"  You  have  indeed  shown  your  appre- 
ciation of  him.  I  thought  you  had  fully 
done  so  by  escorting  his  precious  body 
from  the  steamship  to  his  home,  for 
which  I  was  very  thankful. 

"The  memorial  is  in  itself  beautiful; 
but  one-half  as  sweet  and  lovely  as  are 
the  sentiments  conveyed  in  it. 

"  I  thank  you  from  a  full  and  grateful 
heart,  and  should  like  to  thank  each  one 
of  you  in  person,  had  I  the  opportunity. 

"Life  holds  but  little  brightness  for 
me  now,  but  the  expression  of  your 
sympathy  and  your  appreciation  of  my 
husband,  will  always  be  a  pleasant  re- 
membrance to  me." 
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THEY  MANAGE  A  NOTED  PAPER 


The  Men  Who  Direct  the  Topeka 
Capital— Something  About  Jour- 
nalism IN  Kansas. 

The  Topeka  Capital  has  become  so 
well-known  by  name  to  newspaper  men 
everywhere  that  many  readers  of  The 
Fourth  Estate  will  be  interested  in 
the  portraits  given  in  this  issue  of  the 
managers  of  the  business  and  editorial 
departments  of  the  Capital. 

Dell  Keizer,  business  manager  of  the 
paper,  is  widely  known  as  one  of  the 
most  talented  and  popular  of  the  men 
who  attend  to  the  "  business  ends "  of 


DELI.  KEIZER. 

the  Kansas  dailies,  while  the  excellence 
of  the  Capital' s  editorial  columns  testify 
to  the  ability  of  Harold  T.  Chase,  the 
editor. 

While  Kansas  may  sometimes  be  re- 
ferred to  as  the  "Cyclone  State,"  in 
connection  with  the  phenomena  which 
choose  to  expend  almost  in  a  moment 
the  physical  energy  which  might  have 
been  husbanded  so  as  to  spread  over 
several  weeks  or  months,  the  term  can- 
not be  applied  as  a  reproach  to  the  aver- 
age newspaper  men  of  Kansas  whether 
they  are  in  the  editorial  chair  or  at  the 
business  manager's  desk. 

The  Kansas  editor  or  publisher  is 
generally  persevering  and  constant  in 
his  industry  and  in  the  application  of 
the  gifts  he  is  endowed  with  and  there 
is  an  honorable  group  of  men  in  the 


HAROLD    T.  CHASE. 

State  who  have  already  made  a  reputa- 
tion for  sterling  capacity  and  sincerity 
of  purpose,  and  will  add  to  it  by  every 
additional  year  of  work. 

To  this  class  Mr.  Keizer  and  Mr.  Chase 
belong  by  common  consent,  and  their 
fellow- workers  in  the  state  will  no  doubt 
be  able  to  say  "Well  done"  to  their 
future  work  among  them. 

Some  weeks  ago  statements  were  cir- 
culated which  were  calculated  to  cause 
misapprehension  on  the  part  of  persons 
who  do  not  understand  the  hold  the 
Capital  has  on  the  people  of  Topeka  and 
Kansas. 

These  reports  implied  that  a  receiver 
was  likely  to  be  appointed,  and  of  course 
suggested  that  the  strength  of  the  paper 
had  declined.  It  appears  that  the  pro- 
ceedings were  connected  with  alleged 


causes  not  in  any  way  bearing  on  the 
Capital's  solvency  or  prosperity,  and  Mr. 
Keizer  declares  that  there  will  be  no 
receiver  and  that  the  business  of  the 
paper  has  in  no  wise  suffered.  In  fact, 
in  three  days  after  the  issue  of  the  order 
referred  to  the  order  was  annulled. 

The  proceedings  in  point  were  con- 
nected with  an  old  suit  against  the 
Capital  for  a  personal  claim  against  J. 
K.  Hudson,  formerly  editorof  the  paper, 
for  which  the  Capital  claims  it  was  in 
no  way  responsible,  legally  or  morally. 

The  present  owners  of  the  Capital 
would  be  amply  able  to  prevent  the  in- 
terference of  a  receiver  in  any  event  by 
paying  off  this  claim,  and  it  is  right  that 
the  matter  should  be  clearly  understood. 


A  NOTED  ADVERTISING  AGENCY, 
Financial  advertising  requires  a  greater 
degree  of  discriminating  power,  and  a 
higher  capacity  for  knowing  what  not 
to  do,  than  almost  any  other  kind  of 
advertising.  To  become  celebrated  in 
this  field  and  to  maintain  a  supremacy 
in  it  for  many  years,  is  an  honorable  and 
satisfying  record,  and  this  has  been  won 
by  Albert  Frank,  whose  portrait  appears 
in  this  issue  of  The  Fourth  Estate. 

It  is  just  twenty-five  years  ago  that 
Mr.  Frank,  as  a  member  of  the  firm  of 
Mandel  &  Frank,  New  York,  began  the 
development  of  the  financial  advertising 
field.  The  firm  was  changed  to  Frank 
&  Flamant  in  1873,  owing  to  the  death 
of  Mr.  Mandel.  In  1881  Mr.  Frank 
bought  out  Mr.  Flamant,  and  State 
Senator  John  J.  Kiernan  became  a 
member  of  the  firm,  which  was  known 
as  Frank,  Kiernan  S:  Company  until 
Mr.  Kiernan's  retirement  in  1891.  From 
that  time  it  has  been  known  as  Albert, 
Frank  &  Company,  James  Rascovar — 
Mr.  Frank's  son-in-law— being  the  com- 
pany. 

Many  prominent  banking  firms,  steam- 
ship companies  and  life  insurance  com- 
panies are  included  among  the  clients  of 
the  agency.  While  known  to  make  a 
specialty  of  such  advertising  the  firm 
does  a  Urge  general  business. 

Albert  Frank  &  Company's  dealings 
cover  what  may  be  called  international 
advertising,  for  a  very  large  percentage 
of  their  American  clients  place  an- 
nouncements through  the  firm  in  foreign 
publications,  and  numerous  foreign  firms 
advertise  in  American  journals  through  its 
agency.  The  offices  are  at  153  Broadway. 


A.  G.  ELLIOT  &  CO.  TO  GO  ON. 

After  several  meetings  of  the  creditors 
of  A.  G.  Elliot  &  Company,  Philadel- 
phia, and  the  appointing  of  a  committee 
representing  the  largest  interests,  it  was 
decided  that  a  greater  sum  than  50  per 
cent,  could  not  be  realized  from  the 
assets.  It  was  recommended  that  the 
business  be  conducted  under  the  super- 
vision of  the  assignees  and  the  committee 
of  creditors  until  the  assignees  could  pay 
50  per  cent.,  with  interest,  but  that  the 
business  be  liquidated  within  two  years 
should  this  amount  in  the  meantime  not 
be  realized. 

It  is  also  suggested  that  the  assignees 
may  at  any  time  they  deem  prudent  make 
a  pro  rata  payment  of  id  per  cent,  on  ac- 
count, if  they  can  do  so  without,  in  their 
judgment,  impairing  the  successful  con- 
tinuance of  the  business  during  the  two 
years. 

Many  acceptances  of  the  proposition 
are  being  received  by  the  firm  and  a 
sufficient  number  of  creditors  will  no 
doubt  accept  to  carry  it  through. 

The  members  of  the  firm  seem  to  ap- 
preciate most  heartily  the  assistance 
which  has  been  extended  by  the  cred- 
itors, and  it  is  believed  that  they  will 
make  a  voluntary  settlement  of  the  other 
half  of  their  indebtedness  as  soon  as  they 
are  able. 


A  CAPITAL  TRADE  JOURNAL. 

The  excellence  of  the  Chicago  Trade 
Press  for  August  calls  for  comment. 
The  colored  cover  is  very  handsome. 
The  contents  are  ample  and  yet  there  is 
no  "padding."  One  feature  is  the  ear- 
nestness and  vigor  of  most  of  the  articles. 
The  work  is  well  done  throughout. 


BEST  AT  HIS  OWN  BUSINESS. 

Henry  Watterson,  editor  of  the  Louis- 
ville Courier  Journal,  is  prominently 
mentioned  as  the  proper  candidate  of 
the  National  Democracy  opposed  to  the 
silver  wing  of  the  party,  victorious  in 
Chicago. 

The  "Star- Eyed  Goddess"  has  im- 
pelled him  to  refuse  the  nomination, 
and  he  claims  that  there  are  others  who 
should  bear  the  burden.    He  is  busy 


HENRY  WAITBKSON. 


abroad  in  literary  labors,  and  it  is  just 
as  well  that  he  should  not  be  bothered 
with  political  ambition,  for  the  poetry  of 
his  pen  will  enrich  a  nation.  Watterson 
is  no  figure-head,  and  should  leave  the 
posii  g  tor  political  preferment  to  others. 


REVIVING   "OLD  ISSUES." 

An  immense  quantity  of  books  and 
magazines,  published  long  before  the 
war,  were  dumped  on  vendors'  carts  in 
New  York  last  week.  Some  of  them 
date  back  to  1840.  They  sold  at  two 
for  5  cents,  and  were  eagerly  bought. 
In  them  were  found  tucked  scores  of 
notes  and  invitations,  as  has  long  been  a 
favorite  trick  among  women. 

Magazines  containing  serial  stories  by 
Charles  Dickens  and  by  Bulwer  were 
sold  by  the  hundred. 

There  has  been  a  general  cut  this 
year  of  publishing  houses'  back  shelves 
and  second-hand  book  cellars  in  the  nu- 
merous book  stores  in  New  York.  Push- 
cart men  find  that  old  books  and  maga- 
zines— anything  published  before  the 
war — sell  better  than  abridged  paper- 
covered  editions  of  popular  modern 
writers.  A  dealer  who  supplies  the 
push  cart  book  trade  told  a  reporter 
that  it  increases  every  week,  especially 
at  this  season  of  the  year.  Not  long 
ago  paper-covered  novels  were  so  ex- 
pensive that  a  man  going  to  the  seaside 
watched  his  book  almost  as  closely  as  he 
did  his  umbrella.  Now  he  tosses  it 
aside  when  read  as  carelessly  as  he  does 
his  newspaper. 


EAST  ORANGE'S  NEW  PAPER. 

East  Orange  is  to  have  a  new  weekly, 
to  be  published  by  a  company  now 
being  organized.  It  will  be  called  the 
Courier.  It  will  be  republican  in  poli- 
tics, and  issued  on  Saturdays.  The 
editor  and  general  manager  will  be  J. 
Martin  Miller.  He  was  long  the  east- 
ern representative  of  the  Chicago  Daily 
News  and  Chicago  Record. 


ALLEGHENY'S  NEW  DAILY. 

The  Evening  Record,  the  new  daily  at 
Allegheny,  Pa.,  gave  a  reception  yester- 
day afternoon  and  evening.  The  paper's 
press  and  type  setting  machines  and 
equipment  were  inspected  by  many  vis- 
itors. The  outlook  for  the  paper  is  very 
gratifying. 

ENTERPRISE  IN  ARKANSAS. 

The  Graphic,  Pine  BlufT,  Ark. ,  issued 
a  special  number  August  8  setting  forth 
concisely  the  resources  of  Jefferson 
county,  of  which  Pine  Bluff  is  the  trade 
center. 


VARIOUS  LIBEL  LITIGATIONS. 

Dr.  Walter  T.  Scheele,  whose  expert 
testimony  was  one  of  the  sensational  in- 
cidents in  the  trial  of  Mary  Alice  Almont 
Livingston  Fleming,  acquitted  of  the 
charge  of  poisoning  her  mother,  has 
sued  the  New  York  Sun  Printing  and 
Publishing  Association  for  $10,000  dam- 
ages. He  complains  of  the  publication 
in  the  Sun  of  an  editorial  on  expert 
testimony,  which  he  alleges  was  libelous, 
and  contained  this  paragraph: 

"The  defense  produced  evidence  to 
show  that  Scheele  himself  introduced 
arsenic  into  parts  of  Mrs.  Bliss'  body 
given  him  for  examination.  Members 
of  the  jury  interviewed  after  the  trial 
say,  without  exception,  that  they  disbe- 
lieve Scheele's  testimony  and  their  ver- 
dict thus  inferentially  accuses  him,  of 
course,  of  a  criaie  far  more  infamous 
than  that  with  which  Mrs.  Fleming  was 
charged." 

It  has  been  the  general  belief  that  the 
expert  evidence  of  Scheele  was  most  re- 
sponsible for  the  ac([uittal  of  Mrs.  Flem- 
ing, the  jury  having  believed  in  his 
alleged  assertion  that  he  would  gain  a 
reputation  by  his  testimony  for  the 
prosecution  whether  she  was  guilty  or 
not. 

The  suit  by  Urban  A.  Woodbury 
against  the  Rutland  Herald  was  re- 
cently submitted  for  arbitration  to  Chief 
Justice  Ross  and  Justices  Rowell  and 
Tyler  of  the  Supreme  Court  of  the  State. 

Their  decree,  which  is  final,  is  that 
the  plaintiff  recover  $1,000  and  costs  of 
arbitration.  The  allowance  is  $49,000 
less  than  was  claimed  as  damage. 

The  Times-  Republican,  Marshalltown, 
la.,  has  been  sued  for  $10,000  for  libel 
by  Upton  E.  Traer,  a  phrenologist. 
The  article  complained  of  was  a  news 
item  from  a  correspondent  at  Primghar, 
in  which  it  was  stated  that  the  coroner 
was  investigating  the  death  of  Mrs.  Car- 
rie B.  Hitchings,  of  Sheldon,  which  was 
supposed  to  have  been  caused  by  an  op. 
eration  performed  by  a  traveling  phre- 
nologist named  Traer.  In  the  petition 
Traer  charges  the  article  was  false  and 
published  with  malicious  intent,  and 
asks  damages  in  the  sum  of  $10,000  be- 
cause he  was  exposed  to  public  ridicule 
and  contempt  and  deprived  of  the  public 
confidence  to  a  large  extent.  Traer  has 
also  commenced  similar  actions  against 
the  Des  Moines  Capital  and  other  pa- 
pers that  reprinted  the  item. 

The  Cayuga  (111.)  Herald  has  been 
sued  for  hbel  by  the  city  marshal  of 
Cayuga  for  $5,000. 

In  the  libel  suits  of  F.  W.  Brockman 
and  Thomas  P.  Hanlon  vs.  the  Pulitzer 
Publishing  Company,  St.  Louis,  Judge 
Klein  sustained  the  motions  to  make  the 
petitions  more  definite  and  certain. 
Each  petition  embraces  a  long  printed 
article  from  ihe  Post- Dispatch,  on  which 
a  general  theory  of  libel  is  based,  but 
the  judge  does  not  think  the  averments 
of  libel  are  sufficiently  specific  to  inform 
the  defense  what  it  has  to  meet. 


EDITORIAL  HELPS, 


There  is  a  marked  gain 
in  time  in  the  matter  of 

"RUSH  COPY" 

when  using  the 
Number  3IX 

Remington 

Standard  Typewriter 

Says  Supt.  MichaeHs  of 
the  Boston  Journal. 
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Sir  GEORGE  NEWNES, 

PROPRIETOR  OF  THE  STRAND  MAGAZINE  AND  OTHER  SUCCESSFUL 
ENGLISH  PERIODICALS. 


FROM  THE"AD"  FIELD 


INTERESTING  ITEMS  FROM 
NUMEROUS  SOURCES. 

A  List  of  New  Medical  Advertisers 
— Forthcoming  Bicycle  Advertis- 
ing— New  Advertising  Agencies — 
The  Past  Week  Has  Been  One  of 
Inactivity— Miscellaneous  Notes. 


ADDITIONAL    MEDICAL  ADVER- 
TISERS. 

The  persons  whose  addresses  are 
given  below  have  recently  been  reported 
as  having  taken  up  newspaper  advertis- 
ing in  connection  with  their  business. 
Most  of  those  named  are  persons  of 
limited  capital,  and  advertising  done 
will  no  doubt  be  restricted  in  area  and 
amount: 

E.  Young,  73  East  22d  street,  Chi- 
cago. 

Dr.  B.  W.  Hair,  Cincinnati. 

Preston  Chemical  Company,  8th  and 
Walnut  streets,  Cincinnati. 

Standard  Medicine  Company,  143 
Euclid  avenue,  Cleveland. 

Mary  A.  Remington,  Cuyahoga 
Falls,  O. 

Nabers,  Morrow  &  Sinnige,  Birming- 
ham, Ala. 

Chicago  Proprietary  Medicine  Com- 
pany, 155  W.  Madison  street,  Chicago. 

Dr.  H.  D.  Manchester,  Peoria,  III. 

W.  A.  Henderson  &  Company,  Clar- 
inda,  la. 

Ideal  Remedy  Company,  Oberlin,  O. 

Pulmonary  Chemical  Company,  Col- 
umbus, O. 

Bloom  May  Company,  Black  River 
Falls,  Wis. 

Theodore  C.  Loehr,  Carlinville,  111. 

Triton  Remedy  Company,  Crawfords- 
ville,  Ind. 

Worcester  Compound  Company  (P. 
O.  box  749),  Worcester,  Mass. 

Dr.  C.  B.  Neal  &  Company,  Millville, 
N.J. 

L.  C.  LeMort,  Box  334,  Toledo,  O. 
E.  G.  Richards,  Toledo,  O. 
Dr.  W.  Towns,  104  3d  street,  Fond 
Du  Lac,  Wis. 


NEW  TRADE  JOURNAL  ADVER- 
TISER. 

The  United  States  Cycle  Fittings 
Company,  20  Warren  street.  New  York, 
intends  to  use  space  freely  in  trade 
papers  next  fall  and  winter.  A.  J. 
Cahill,  who  was  formerly  connected 
with  the  bicycle  press,  has  a  consider- 
able interest  in  the  company,  and  will 
superintend  the  advertising.  His  ex- 
perience and  ability  will  no  doubt  add 
materially  to  the  company's  success. 

The  company  handles  all  kinds  of 
bicycle  fittings  and  makes  a  specialty 
of  a  new  rustless  metal  for  tubing, 
spokes,  hubs  and  other  "  bicycle  parts. " 


PLAINFIELD'S  COMING  BICYCLE 
PLANT. 

The  Seskalski  Bicycle  Company  is  the 
name  adopted  for  a  company  formed  by 
New  York  capitalists  to  build  a  factory 
at  Plainfield,  N.  J.,  and  manufacture 
bicycles. 

The  concern  is  to  employ  a  new  Ger- 
man invention,  by  which  bicycles  can  be 
propelled  without  the  ordinary  chain 
running  gear.  The  company  will  also 
manufacture  a  new  electric  bicycle  and 
electrical  carriages.  The  capital  of  the 
concern  is  said  to  be  very  large  The 
work  on  the  factory  is  to  begin  early  in 
the  fall.  Advertising  will  be  done  in  due 
season. 


NEW  PHILADELPHIA  AGENCY. 

The  Advertisers'  Agency,  925  Chest- 
nut street,  Philadelphia,  is  a  new  gen- 
eral agency  recently  started  by  E.  St. 
Elmo  l^wis.  It  is  placing  announce- 
ments for  Strawbridge  &  Clothier,  of 
that  city,  advertising  their  mail  order 


department,  and  it  is  expected  that  other 
business  will  shortly  go  out  from  the 
agency.    Ample  capital  is  claimed. 


GEORGE  H.  CANDLER  HANDLES 
THE  ADVERTISING. 

George  H.  Candler,  formerly  editor  of 
Sunday  Truth  and  Tidings,  Buffalo, 
has  charge  of  the  advertising  now 
being  placed  for  the  Idaho  Fruit 
Company,  50  Broadway,  New  York, 
by  the  Lyman  D.  Morse  Agency.  Mr. 
Candler  is  also  preparing  matter  for 
another  concern,  which  will  use  con- 
siderable space  in  papers  reaching  house- 
keepers. 

THE  TEA  IS  $1.25  A  POUND. 

A.  Schilling  &  Company,  San  Fran- 
cisco, are  advertising  a  high-cost  tea  on 
the  Pacific  Coast.  It  is  likely  that  if  the 
magazines  and  high-grade  journals  of 
general  circulation  were  used,  the  firm 
could  secure  a  considerable  volume  of 
permanent  customers. 


ADVERTISEMENTS  FROM  SYRA- 
CUSE. 

The  C.  J.  Hildebrandt  Advertising 
Compa.ny,  Syracuse,  N.  Y.,  is  sending 
orders  to  New  York  state  papers.  This 
concern  is  comparatively  a  new  general 
advertising  agency  and  was  mentioned 
in  these  columns  at  the  time  it  was  es- 
tablished. 


NEW  CURE  FOR  DIPSOMANIA. 

The  McKanna  Liquor  and  Morphine 
Cure  Company,  177  West  45th  street. 
New  York,  is  prepared  to  fill  orders  by 
mail  for  its  preparations.  Some  adver- 
tising will  be  done. 


CHIVALRY  IN  NORTH  CAROLINA. 

The  Standard  Remedy  Company, 
Tryon,  N.  C,  is  the  name  adopted  by 
an  advertiser  who  desires  to  find  an  in- 
creased market  for  a  toilet  preparation 
for  the  benefit  of  the  ladies. 


WESTERN  MAIL  ORDERS. 
Harned,  Bergner  &  Von  Maur,  Peoria, 
111.,  is  the  name  of  a  concern  which  is 


doing  a  mail  order  business  in  Illinois 
and  Iowa. 


MISCELLANEOUS  NOTES. 

The  Cerrodanie  Company,  Decatur, 
III.,  is  advertising  its  rheumatism  and 
neuralgia  cure  in  its  section  of  the  West. 
As  the  remedy  is  on  sale  through- 
out the  country,  it  seems  likely  that  the 
advertising  will  be  extended. 

Yip-Sip,  advertisements  of  which  have 
been  sent  out  from  Boston,  is  a  medicine 
manufactured  by  an  advertiser  who  has 
no  street  address. 

Wadleigh's  Kidney  Remedy  is  being 
advertised  in  New  England  to  a  slight 
extent  by  F.  R.  Wadleigh,  Alton,  N.  H. 

The  Insectoline  Company,  921  Broad- 
way, Cincinnati,  is  reported  as  being  in 
the  market  for  advertising. 

D.  F.  Sullivan,  127  West  State  street, 
Rockford,  III.,  is  reported  as  making 
contracts  for  advertising  covering  a  part 
of  Eastern  Wisconsin  for  a  rupture  cure, 
for  which  he  has  purchased  county 
rights. 

Advertisements  are  being  sent  out  by 
a  concern  called  the  Columbus  Phaeton 
Company,  Columbus,  O. 

Henry  C.  Mason  announces  himself  as 
a  general  advertising  agent,  with  an  of- 
fice in  Post  Office  square,  Boston. 

The  Mexican  Rubber,  Cement  and 
Preparation  Company,  La  Crosse,  Wis., 
is  placing  orders  with  various  papers 
through  the  west. 

The  Stevens  Mfg.  Company,  Joliet, 
111.,  is  sending  orders  to  agricultural  pa- 
pers. The  company  is  managed  by  J. 
D.  Stevens,  formerly  connected  with  the 
Joliet  Strawbridge  Company. 

The  Political  Map  Publishing  Com- 
pany  is  the  name  of  advertisers  who  are 
supplying  a  map  showing  the  votes  cast 
in  each  county  in  the  United  States  in 
the  last  presidential  campaign.  The 
company's  address  is  Trenton,  N.  J. 

Alexander  Dow,  Cleveland,  is  among 
dealers  in  books  who  are  using  publicity 
in  dailies  to  a  slight  extent. 

The  Electric  Sponge  Company, 
Wilkes- Barre,  Pa.,  is  the  name  of  an  ad- 


vertiser who  is  desirous  of  absorbing  ad- 
vertising space. 

The  Davenport  Suspender  Company, 
Davenport,  la.,  is  introducing  a  new 
leather  suspender. 

C.  A.  Richmond,  Little  Falls,  N.  Y., 
is  advertising  a  new  puzzle.  Not  much 
publicity  will  be  contracted  for. 

Drs.  Mcl>eish  &  Weber,  123  John 
street,  Cincinnati,  are  advertising  a  can- 
cer cure  in  religious  papers.  They  place 
the  business  themselves. 

The  Queen  Butter  Maker  Company, 
II  East  3d  street,  Cincinnati,  is  a  new 
concern  that  has  begun  advertising  in 
religious  and  agricultural  papers. 


A  DISTINGUISHED  ENGLISH 
PUBLISHER. 

Sir  George  Newnes,  proprietor  of  the 
Strand  Magazine,  is  eminent  as  one  of 
the  successful  men  in  the  world  of  Eng- 
lish publications.  He  pronounces  his 
name  as  if  it  were  spelt  News,  and  might 
properly  abbreviate  his  name  to  suit  the 
style  of  his  enterprise. 

A  few  years  ago  Sir  George  had  the 
happy  inspiration  of  turning  to  account 
the  multitude  of  interesting  fragments 
scattered  about  in  no-man's  land  of  pe- 
riodical literature,  which  he  presented  in 
a  journalistic  singularity  appropriately 
called  Tit-Bits. 

At  first  this  was  a  very  humble  sheet 
printed  in  a  job  office,  but  it  soon  gained 
an  enormous  circulation  and  made 
Newnes  a  rich  man.  Indeed,  he  is 
known  in  England  as  the  millionaire 
publisher.  His  Strand  Magazine  has 
been  a  huge  success,  and  almost  every- 
thing he  has  put  his  hands  to  seems  to 
turn  to  gold. 

Sir  George  Newnes,  Bart.,  in  addition 
to  being  a  great  publisher,  is  known  to 
the  sporting  world  as  a  yachtsman,  cov- 
eting the  America's  cup,  and  was  the 
giver  of  the  international  challenge  cup 
for  chess  won  by  Americans. 


MONTANA  PAPER  BURNED  OUT. 

The  Butte  (Mont.)  Times  was  burned 
out  August  15,  and  the  office  totally  de- 
stroyed. The  paper  was  owned  by  James 
Brown,  who  was  opposed  to  the  "A. 
P.  A.,"  and  he  made  bitter  enemies  by 
his  position  toward  that  organization, 
and  by  his  alleged  exposure  of  corrup- 
tion in  official  circles.  The  fire  was  un- 
questionably the  work  of  an  incendiary. 


SELLING  GOOD  GOODS. 

Walter  Scott  &  Company  continue  to 
sell  presses  at  a  lively  rate.  The  James- 
town (N.  Y.)  Daily  yourna/  ha.s  just  in- 
stalled one  of  the  company's  splendid 
stereotype  plate  web  perfecting  presses. 


SPECIAL  NOTICE. 


A  BICYCLE 

FOR  A 

NAME! 

We  have  recently  perfected  a  superior 
WHITE  FLOATING  SOAP,  which  we  are 
soon  to  place  upon  the  market.  We  desire  TO 
SECURE  A  NAME  for  this  soap  which  shall 
be  particularly  appropriate ;  a  name  that  shall 
signify  PURITY,  MERIT  and  STERLING 
WORTH,  and  which  shall  harmonize  with  the 
uses  to  which  such  a  soap  is  applied.  WE 
SOLICIT  YOUR  AID  in  seeking  for  this 
name.  We  will  give  to  the  person  who  first 
sends  to  us  the  name  which  we  finally  select  as 
being  the  one  best  suited  to  our  purposes  his  or 
her  CHOICE  OF  A  BICYCLE,  from  any  in 
the  market,  the  price  of  which  shall  not  exceed 
ONE  HUNDRED  DOLLARS. 

Full  particulars  furnished  upon  application. 
Competition  closes  September  10,  at  6  p.m. 


CURTIS  DAVIS  &  CO., 

136  State  Street,  Boston, 
Makers  of  the  famous  WELCOME  SOAP. 
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Edmund  Burke  said  there  were  Three  EsUtei 
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licity  for  any  article  was  a  degradation 
of  it. 

Many  articles  are  now  advertised  in 
medical  journals  only,  which  are  intend- 
ed by  that  means  to  be  brought  to  the 
notice  of  physicians  themselves.  There 
are  several  hundred  of  these  medical 
journals,  and  no  one  has  ever  claimed 
that  the  fact  that  any  particular  article 
was  alluded  to  in  their  advertising 
columns  lowered  the  standing  of  the 
article,  or  of  the  firm  inserting  the  ad- 
vertisement. 

Of  course,  if  it  is  "  regular  "  to 
employ  publicity  in  a  publication  that 
reaches  doctors  only,  why  is  it  not  regular 
to  use  space  in  magazines  or  newspa- 
pers ? 


Please  address  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 

TWO  DOLLARS  A  year,  in  advance, 

(o  any  part  of  the  United  States  or  Canada ;  to 
foreien  Countries  in  the  postal  union,  %^  a  year. 
Single  copies,  TEN  CENTS. 

Suiscribers  should  have  their  copies  0/  The 
Fourth  Estate  addresset  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  of 
exchanges  which  go  to  every  newspaper  office. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch ;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  percent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  |i  per  lineeach  insertion,  with- 
out discount. 

Smalladvertisements  under  classifiedheadings, 
such  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 

It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

OUR  choicest  "  bargains." 
No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  $25  we  will  send  25  annual  sub- 
scriptions. 

No.  3. — For  $4  we  will  send  Thb  Fourth 
Estate  until  the  end  of  i8g6,  and  all  numbers 
from  March  i,  1895. 

BOUND  volumes. 

For  $2.50  we  will  send  a  bound  volume  of  the 
last  half-year,  September  to  February,  inclusive: 
or  for  %^  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


ADVERTISING  BY  PHYSICIANS. 

A  suit  brought  in  New  York  by  Dr. 
Cyrus  Edson  against  a  chemical  com- 
pany, fora  division  of  profits  on  the  sale  of 
a  medical  preparation  originated  by  Dr. 
Edson,  illustrates  once  more  that  doctors 
should  be  at  liberty  to  appear  as  adver- 
tisers. 

According  to  the  view  apparently 
taken  by  Dr.  Edson,  the  ethics  of  the 
medical  profession  not  only  debar  him 
from  advertising  so  as  to  aid  his  personal 
practice,  but  also  forbid  his  appearing  as 
a  member  of  any  company  formed  to 
manufacture  and  sell  a  preparation  of 
which  he  might  be  the  originator.  Ex- 
periences like  those  which  Dr.  Edson  is 
encountering  would,  however,  disappear 
if  the  false  professional  delicacy  of  phy- 
sicians as  to  publicity  were  ended. 

Moreover,  the  learned  judge  before 
whom  the  Edson  case  came  up  appears 
to  be  under  misapprehension.  He  seems 
to  have  assumed  that  because  an  arti- 
cle was  advertised  it  was  a  quack  medi- 
cine, and  he  so  termed  it  in  his  remarks 
from  the  bench.  This  is  a  very  erron- 
eous view.  Among  the  thousands  of 
firms  engaged  in  the  preparation  and 
sale  of  all  kinds  of  medicine  in  this 
country,  there  is  probably  not  one  that 
would  consider  that  the  securing  of  pub- 


A  VALUABLE  PRECEDENT. 

The  judgment  secured  by  a  Texas 
newspaper  publisher  against  Charles  W. 
Hackett,  chairman  of  the  New  York 
State  republican  committee,  establishes  a 
valuable  precedent,  of  which  it  is  be- 
lieved numerous  northern  confreres  of 
the  plucky  colored  editor  will  not  be 
slow  to  avail  themselves. 

The  record  of  this  committee,  or  its 
predecessor,  in  the  last  presidential  cam- 
paign is  one  of  unfulfilled  pledges  and 
sharp  practice  from  beginning  to  end. 
Possibly  it  is  too  late  now  to  take  satis- 
factory action  in  those  cases,  but  it  is 
reasonably  sure  that  New  York  state 
publishers  will  take  steps  to  protect 
themselves  this  year. 

The  editor  of  a  party  paper  said  the 
other  day  that  it  seemed  as  if  the  officials 
of  his  own  party  organization,  relying 
upon  his  loyalty,  would  escape  all  obli- 
gations possible,  to  him,  while  guerrilla 
sheets  issued  for  the  purpose  of  a 
"strike"  on  the  candidates  secured  the 
bulk  of  the  committee's  funds  for  adver- 
tising purposes. 

There  is  no  good  reason  why  political 
advertising  should  not  be  paid  for  as 
other  advertising,  and  publishers  should 
treat  it  as  such. 


ENRICHING  THE  VOCABULARY. 

The  Bible  has  given  the  texts  that  have 
morally  enriched  the  world,  through  dis- 
course in  the  pulpit.  Shakespeare  has 
expressed  the  every  thought  of  mankind, 
searched,  found  and  exposed  the  souls 
of  his  fellows.  In  reading  and  studying 
great  works  men  of  letters  have  acquired 
their  ammunition. 

We  would  suggest,  with  no  thought  of 
sacrilege,  that  the  newspaper  men  must 
study  the  dictionary  as  well  as  the  Bible 
and  Shakespeare.  It  is  taken  for  granted 
that  men  will  read  the  Bible,  make  oath 
in  reverently  kissing  it,  unless  they  chose 
to  affirm,  and  that  Shakespeare  will 
continue  an  inspiration,  and  so  we  call 
attention  to  the  dictionary.  Those  of 
studious  mind  and  a  disposition  to  ad- 
vance will  appreciate  the  suggestion. 

There  is  a  newspaper  man  in  New 
York  occupying  to-day  a  position  of 
highest  trust  and  responsibility,  who 
began  his  career  in  the  West 
as  a  reporter,  receiving  a  small 
salary  for  covering  petty  assignments. 

Though  popular  with  members  of 
the  staff  yet  he  was  strangely  industrious. 
Every  minute  of  leisure  from  duty  found 
him  poring  over  the  dictionary.  He 
was  a  college  graduate  with  a  splendid 
command  of  language,  but  he  continued 
to  work  over  the  dictionary,  absorbed  in 
it  to  a  degree,  suggesting  that  he  must 
be  reading  some  thrilling  narrative. 

The  peculiar  trouble  of  that  young 
news-man  was  his  ardor  in  enriching  his 
vocabulary.  He  was  not  wasting  his 
time  as  subsequent  events  have  shown. 
Subtle  in  the  selection  of  his  words, 
vivid  in  descriptive  writing,  accurate 
even  in  imaginative  work  and  vivid  in 
detail,  he  proved  himself  an  ideal  re- 
porter, except  that  he  rapidly  called 
attention  to  himself  and  was  soon  lifted 
from  the  ranks  to  his  present  position. 

We  refer  to  this  young  man  as  a  shin- 
ing example  of  the  value  of  studying 
dictionaries.  Of  course  there  are  many 
who  have  been  successful  without  the 
labor  in  moments  of  leisure  which  he 


assumed,  but  they  are  now  on  lower 
rounds  of  the  ladder. 

The  others,  even,  if  they  had  pored 
over  the  dictionary,  would  doubtless 
have  fallen  to  sleep  in  the  dreary  study 
involving  patience  and  a  keen  percep- 
tion of  the  shades  of  meaning  in  syn- 
onyms. It  may  properly  be  remarked 
that  some  animals  feeding  on  meat  suf- 
fer with  the  mange  while  others  growing 
and  prospering  wear  sleek  coats. 

The  reporter  of  whom  we  have  spoken 
at  length  without  troubling  his  modesty 
and  jeopardizing  his  position  by  naming 
him  had  high  authority  for  his  course 
in  studying  the  dictionary.  According 
to  William  Mathews,  LL.D.,  writing  in 
the  Watchman,  Lord  Chatham  read 
Bailey's  folio  dictionary  through  twice, 
scrutinizing  each  word  carefully,  dwell- 
ing on  its  etymology  and  various  mean- 
ings, and  endeavoring  to  bring  the  whole 
range  of  the  English  language  com- 
pletely under  his  control. 

Daniel  Webster  was  also  often  seen 
absorbed  in  the  same  study.  William 
Pinckney,  the  giant,  in  his  day,  of  the 
American  bar,  and  a  powerful  public 
speaker,  studied  the  English  language 
profoundly,  in  order  to  acquire  copious 
ness,  variety,  and  splendor  of  diction. 
He  studied  the  dictionary  page  after 
page,  content  with  nothing  less  than  a 
mastery  of  the  whole  English  language 
as  a  storehouse  of  expression,  in  its 
primitive  and  derivative  stock. 

According  to  Dr.  Matthews  it  is  only 
by  working  in  the  mines  of  a  language 
that  one  can  fill  his  vocabulary  with 
vivid,  graphic,  picturesque,  and  spirit- 
stirring  words,  so  as  to  escape  the  neces- 
sity of  a  monotonous  repetition  of 
terms,  or  of  using  cheap  and  common 
ones,  or,  again,  of  using  words  with  no 
subtle  discrimination  of  their  meanings. 

We  thoroughly  agree  with  Dr.  Mat- 
thews and  would  urge  the  dictionary  as 
a  fertile  field  of  discovery  necessitating 
patient  and  therefore  scientific  study, 
promising  rewards  well  worth  struggling 
for. 

There  is  so  much  slipshod  English  and 
there  are  so  many  slovenly  sentences 
slopping  about,  that  it  is  really  time 
many  newspaper  men  should  spend 
spare  moments  in  studying  the  dic- 
tionary. 

As  an  inducement  it  has  the  inter- 
esting charm  ot  being  equally  interest- 
ing no  matter  what  page  one  turns  to, 
and  can  be  read  Chinese  fashion  back- 
ward, just  as  easily  as  forward.  It  is  a 
mine  that  can  be  worked  at  both  ends 
and  in  the  middle. 

The  dictionary  is  a  school-book  of 
more  importance  than  some  conceive  it. 
It  is  not  only  a  correct  speller,  a  minor 
and  uncertain  virtue,  but  it  is  the  quartz- 
bearing  rock  of  the  English  language. 


JOURNALISTIC  HONOR. 

In  connection  with  the  arrest  of  a 
former  employee  of  the  New  York 
World  for  selling  the  paper's  list  of 
news  agents  and  mail  subscribers,  it  is 
gratifying  to  note  that  the  New  York 
dailies  exhibited  a  creditable  desire  to 
protect  the  World,  although  the  posses- 
sion of  the  list  might  have  been  used  as  a 
means  of  hurting  the  paper's  circulation. 

The  lists  were  offered  to  several  rival 
papers.  The  employee  of  the  yonrnal 
to  whom  the  World's  lists  were  origin- 
ally offered  promptly  gave  the  World 
confidential  notice  of  the  attempt.  In 
the  case  of  the  Herald  the  lists  were 
actually  left  in  that  paper's  office,  and  a 
check  given  for  the  price  desired,  but 
this  was  done  during  the  absence  of 
Manager  Howland,  and,  no  doubt,  the 
temporary  retention  of  the  list  in  the 
Herald  office  was  due  to  a  desire  to  leave 
the  matter  for  the  manager's  decision. 
The  Advertiser  was  also  among  the  first 
to  apprise  the  World  that  its  lists  were 
being  offered. 

The  secrets  of  the  press-room  and  of 
the  newspaper  office  are  seldom  betrayed 
to  rival  publishers.  In  fact,  when  it  is 
considered  how  valuable  much  of  the  in- 
formation to  which  newspaper  employees 
have  access  would  be  to  rivals,  it  is  sur- 
prising that  the  confidence  placed  in  em- 
ployees is  so  seldom  abused. 


NOTE  AND  COMMENT. 

Lord  Chief  Justice  Russell  of  England, 
clean  and  clear  minded,  understands  the 
power  of  the  press,  sees  in  it  no  menace 
but  rather  the  strong  right  arm  uphold- 
ing intelligence  and  justice.  In  his  ad- 
dress on  international  law,  delivered  at 
Saratoga  last  week,  he  said: 

"  Public  opinion  is  a  force  which 
makes  itself  felt  in  every  corner  and 
cranny  of  the  world,  and  is  most  power- 
ful in  the  communities  most  civilized.  In 
the  public  press  and  in  the  telegraph  it 
possesses  agents  by  which  its  power  is 
concentrated  and  speedily  brought  to 
bear  where  there  is  any  public  wrong  to 
be  exposed  and  reprobated. 

"  It,  year  by  year,  gathers  strength  as 
general  enlightenment  extends  its  empire 
and  a  higher  moral  altitude  is  attained 
by  mankind.  It  has  no  ships  of  war 
upon  the  seas  or  armies  in  the  field,  and 
yet  great  potentates  tremble  before  it  and 
humbly  bow  to  its  rule. 

"In  our  own  times  the  desire  has 
spread  and  grown  strong  for  peaceful 
methods  for  the  settlement  ot  interna- 
tional disputes.  The  reason  lies  on  the 
surface.  Men  and  nations  are  more  en- 
lightened; the  grievous  burden  of  mili- 
tary armaments  is  sorely  felt,  and  in 
these  days  when,  broadly  speaking,  the 
people  are  enthroned,  their  views  find 
free  and  forcible  expression  in  a  world- 
wide press." 

The  September  issue  of  Scribner's 
Magazine  contains  several  illustrations 
of  exquisite  merit.  The  magazine  uni- 
formly does  justice  to  the  demands  of 
its  high  position  in  the  field  of  literature. 


The  business  men  of  Pittsburg  have 
been  victimized  by  another  advertising 
scheme  which  appears  to  be  fraudulent. 
The  number  of  these  schemes  seems  to 
have  been  larger  this  year  than  ever 
before,  in  spite  of  the  dull  times.  One 
sorprising  thing  about  them  is  that  if  the 
business  men  who  are  the  victims  had 
made  proper  inquiries,  the  shadowy 
nature  of  the  various  enterprises  would 
have  been  obvious. 

A  good  rule  in  every  city  would  be  for 
the  firms  who  are  called  on  for  orders  to  in- 
quire of  one  of  the  local  dailies  in  regard  to 
the  authenticity  of  any  scheme  for  which 
support  has  been  asked.  Most  of  these 
"directory"  and  "special"  schemes 
purport  to  have  their  main  offices  in  New 
York.  The  publisher  resorted  to  by  the 
local  merchants  for  information  could 
refer  the  matter  to  The  Fourth  Estate 
for  investigation.  We  will  cheerfully 
perform  this  service,  and  co-operate  with 
newspaper  publishers  in  ending  such 
swindles,  or  at  least  in  making  their  suc- 
cessful operation  rare. 


The  August  number  of  the  American 
Pressman  contains  the  complete  official 
record  of  the  proceedings  of  the  annual 
convention  of  the  International  Printing 
Pressmens'  Union,  held  at  Chicago  in 
June.  The  issue  is  therefore  more  bulky 
than  usual,  but  the  record  has  been  well 
handled. 

Speaking  of  Adolph  S.  Ochs,  the  new 
publisher  and  general  manager  of  the 
New  York  Times,  the  Brooklyn  Eagle 
says:  "  His  advent  into  the  journalism 
of  the  East  will  be  cordially  greeted  by 
many  newspapers  in  sympathy  with  his 
political  ethics  and  with  his  journalistic 
principles,  and  with  a  knowledge  of  the 
excellence  of  his  character  and  the  energy 
and  the  courage  of  his  mind.  If  he  has 
rightly  estimated  the  actual  needs  of  the 
paper  which  he  assumes,  and  if  he  can 
competently  address  himself  to  the  recti- 
fication of  conditions  responsible  for  the 
hardships  which  explain  his  arrival, 
and  his  attempt,  he  will  write  his  name 
large  among  the  renovators  of  his  pro- 
fession or  among  its  strong  and  original 


At  a  recent  gathering  of  newspaper 
men  in  the  Oriental  Hotel,  Manhattan 
Beach,  those  who  were  there  not  only  in 
the  sense  that  they  were  present  listen- 
ing to  the  sounds  of  a  shore  "blown  by 
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ocean  breezes,"  but  there  as  accredited 
representatives  of  important  papers,  a 
discussion  arose  as  to  how  to  approach  a 
city  editor  with  the  idea  of  securing  em- 
ployment. 

It  was  unanimously  agreed  that  the 
first  question  to  be  asked  by  the  city 
editor  would  be,  "What  can  you  do 
best?" 

Just  here  is  the  difficulty.  Descrip- 
tive writing  would  be  the  answer  nine 
hundred  and  ninety-nine  times  in  a 
thousand.  After  a  long  discussion,  it 
was  decided  that  the  most  discreet  an- 
swer the  aspirant  could  give  would  be  a 
generalization,  saying  anything  in 
heaven  above,  the  earth  beneath,  or  the 
waters  thereon.  The  minority  were  in 
favor  of  the  answer,  "  general  all- 
around  newspaper  work." 

The  "  Printers'  Bible  "  is  so  called  be- 
cause it  contains  a  curious  typographical 
error  in  the  i6ist  verse  of  Psalms,  cxix, 
which  is  made  to  read  "  Printers  have 
persecuted  me  without  a  cause,"  in- 
stead of  "Princes."  The  error  was  a 
natural  one  to  the  conscientious  printer 
setting  up  the  sacred  words.  Typo- 
graphical blunders  have  caused  more 
blasphemy  than  any  other  single  sorrow 
incident  to  the  art  of  printing.  The 
persecution  of  editors  by  printers  is  one 
of  the  sad  spots  in  the  long  history  of 
publication. 

The  newspapers  of  Europe  are  giving 
much  space  to  the  condition  of  the  press 
in  France.  They  treat  the  matter 
seriously,  forgetting  that  the  French  are 
not  even  serious  with  themselves. 
France  is  an  hysterical  as  well  as  an  his- 
torical nation.  Her  press  is  naturally 
excited  and  passionate  in  discussion.  We 
are  accustomed  to  think  that  our  papers 
are  profuse  in  their  political  language 
and  inclined  to  use  the  vocabulary  with- 
out proper  discretion. 

The  following  from  one  of  the  Parisian 
papers  dealing  with  members  of  the 
French  Senate  is  even  worse  than  we 
have  seen  said  in  our  own  papers  in  re- 
gard to  our  own  Senate: 

"  Liar?,  cheats,  beasts  about  to  give  their  last 
gasp,  hangmen,  crooks,  fellows  who  starve  the 
people,  rascals,  dirty  old  men,  men  to  be 
abhorred,  footpads,  miserables,  bums,  murder- 
ers, old  thieves,  Prussians,  sons  of  dogs,  addle- 
heads,  rebels,  mangy  curs,  the  kind  of  thing  one 
would  not  like  to  put  one's  foot  in,  etc." 


BORDERS  AND  THE  LINOTYPE. 

Those  who  use  borders  will  be  inter- 
ested in  the  most  recent  designs  provided 
by  the  Mergenthaler  Linotype  Com- 
pany. They  serve  as  an  indication  of  the 
possibilities  of  linotype  work. 

Some  samples  of  these  borders  are 
exhibited  below.  The  borders  are  pro- 
duced from  matrices  without  any  change 
whatever  in  the  machine.  The  matrices 
are  individual  matrices  representing  sin- 
gle characters,  which  may  be  arranged 
in  any  combination  or  form  that  fancy 
may  dictate. 


A  good  idea  of  the  latitude  and  fer- 
tility which  can  be  exercised  in  connec- 
tion with  the  borders  can  be  obtained 
from  the  Mergenthaler  Company's  speci- 
men book  of  linotype  faces,  for  which 
application  can  be  made  at  the  com- 
pany's offices. 


RESIGNS  BECAUSE  OF  POLITICS. 

Charles  Heber  Clark  has  resigned  as 
editor  of  the  Manufacturer,  the  journal 
of  the  Manufacturers'  Club  of  Phila- 
delphia, and  his  resignation  will  shortly 
be  acted  on  by  the  board  of  directors. 
Mr.  Clark  is  an  advocate  of  bimetallism, 
while  some  of  the  influential  men  of  the 
club,  being  gold  men,  do  not  favor  ad 
vocacy  of  bimetallic  opinions  in  the 
paper. 


PURELY  PERSONAL. 

S.  S.  McClure,  publisher  of  McChires 
Magazine,  returned  from  Europe  last 
week.  He  appeared  to  be  in  fine  health 
and  spirits,  and  ready  to  board  the  train 
of  his  prosperity 
with  his  hand  at 
the  throttle. 

Mr.  McClure  is 
one  of  the  hardest 
workers  in  the  pub- 
lishing business. 
The  association  of 
his  syndicate  with 
his  great  magazine 
has  been  a  happy 
^  c  o  m  b  i  n  ation  of 

positive  value  to 
the  public  and  the  press. 

It  is  interesting  to  note  to-day,  when 
McClure' s  Magazine  is  one  of  the  great 
successes,  that  its  founder  had  practically 
but  little  capital  when  he  started  it.  See- 
ing the  proper  opportunity  he  jumped 
into  the  enterprise  with  confidence  in  his 
ability,  and  by  personal  hard  work  he 
achieved  success  that  often  comes  to 
brains  when  it  can  not  be  purchased  by 
money. 

Frederick  Evans,  Jr.,  who  since  1891 
has  respectively  been  managing  editor 
and  editor  of  the  Newark  (N.  J.)  Adver- 
tiser, has  left  that  paper.  After  a  vaca- 
tion he  will  take  up  newspaper  work  in 
New  York  City.  John  J.  Leidy  will  act 
as  managing  editor  of  the  Advertiser  for 
the  time  being. 

Colonel  A.  B.  de  Frece,  the  genial 
gentleman  whose  popularity  with  the 
world  of  journalism  is  justified  by  his 
constant  labors  in  its  interest,  was  ten- 
dered a  magnificent  banquet  last  week 
at  Leland's  Ocean  House,  Newport,  R.  I. 
The  occasion  was  an  expression  of  re- 
gard by  the  guests  of  the  hotel,  who  had 
learned  that  he  was  about  to  leave  for 
the  Saratoga  convention. 

The  Colonel  is  a  composer  of  much 
merit  and  his  compositions,  particularly 
his  latest  waltz  and  two  step,  which  are 
being  played  nightly  at  the  Grand  Union, 
Saratoga,  West  End,  Long  Branch,  Ori- 
ental Hotel,  Manhattan  Beach,  and 
Central  Park  concerts,  New  York,  were 
played  daily  during  his  stay  at  Newport. 
They  are  very  catchy  and  full  of  melody 
and  vim. 

Colonel  de  Frece  has  been  selected  as 
director  general  for  the  grand  forth- 
coming fair  to  be  held  in  Madison  Square 
Garden,  New  York,  December  15-28,  to 
build  a  home  for  the  aged  and  infirm 
of  the  commercial  travelers  of  America. 


chiefly  "local  "  advertising,  reports  that 
the  prospects  for  local  business  in  New 
York  during  the  coming  season  are  good. 

Hoke  Smith,  one  of  the  proprietors  of 
the  Atlanta  Journal,  has  resigned  his 
federal  position  as  secretary  of  the  in- 
terior at  Washington  and  will  practice 
law  at  Atlanta.  He  is  to  lake  no  act- 
ive part  in  the  editorial  management  of 
the  Journal. 

E.  F.  Lawrence,  formerly  business 
manager  of  the  Elmira  (N.  Y.)  Adver- 
tiser, is  now  interested  in  and  will  man- 
age the  Seneca  Falls  (N.  Y.)  Courier. 

George  W.  Smalley,  American  cor- 
respondent for  the  London  Times,  has 
been  granted  a  two-months'  holiday  by 
the  paper,  and  has  gone  abroad  on  a 
special  mission  for  the  Ladies'  Home 
Journal.  He  is  to  prepare  a  series  of 
articles  for  that  magazine,  gathering  the 
material  for  them  in  Europe. 

Louis  V.  Defoe  has  been  appointed 
editor  of  the  Sunday  edition  of  the 
Chicago  Tribune,  and  has  been  recalled 
from  New  York,  where  he  has  been  in 
charge  of  the  Iribune  bureau. 


D.J.  Kelley,  the  energetic  and  success- 
ful advertising  manager  of  Herbert  Booth 
King's  Fashions,  is  necessarily  gratified 
by  a  bundle  of  testimonials  from  prom- 
inent advertisers  as  to  the  value  of  Fash- 
ions as  a  medium.  No  one  can  blame 
Kelley  for  his  pleasure,  for  there  is 
nothing  more  enjoyable  than  to  have  an 
advertiser  tell  a  solicitor  that  he  is  glad 
that  he  listened  to  him,  as  his  investment 
in  advertising  has  brought  large  re- 
wards. 

S.  N.  Spotts,  business  manager  of  the 
Des  Moines  (la.)  Capital,  has  returned 
from  a  visit  of  several  weeks  in  the  west 
and  along  the  Pacific  coast. 

George  H.  Yenowine,  the  well-known 
northwestern  journalist,  who  sold  his 
illustrated  Milwaukee  paper,  Yenowine' s 
News,  last  spring,  has  been  spending 
the  summer  on  his  fine  stock  farm  near 
Louisville,  Ky.  Mr.  Yenowine  has 
organized  a  very  successful  lyceum 
bureau,  and  has  control  of  F.  Hopkin- 
son  Smith,  Mary  French  Field,  Gen. 
Charles  King,  John  Fox,  Jr.,  and  Opie 
Read.  He  intends  to  establish  an  illus- 
trated weekly  paper,  to  be  called  the 
Kentuckian,  at  Louisville  early  in  the 
autumn. 

George  W.  Place,  who  is  known  to 
many  publishers  as  one  of  the  long- 
established  advertising  agents  of  New 
York,  has  been  spending  some  weeks 
nmong  the  mountains  of  Sussex  County, 
New  jersey.    Mr.  Place,  who  handles 


Allan  Forman's  many  friends  will  be 
pleased  to  learn  of  his  return  to  America 
last  week,  but  few  if  any  have  met  him 
yet,  as  on  account  of  his  father's  illness 
he  has  been  obliged  to  absent  himself 
from  New  York,  to  which  he  will  re- 
turn in  September., 

Fred.  Kleinschmidt,  who  is  a  native 
of  Cincinnati  and  a  graduate  of  the  Mas- 
sachusetts Institute  of  Technology,  has 
been  .ippointed  night  editor  of  the  Bos- 
ton City  Press. 


John  C.  Dewey  begins  his  connection 
with  the  Bates- Whitman  Agency,  Van- 
derbilt  Building, New  York, September  I. 

G.  M.  Hitchcock,  publisher  of  the 
Omaha  World-Herald,  announces  the 
appointment  of  R.  L.  Metcalfe  as  editor 
to  succeed  W.  J.  Bryan,  the  democratic 
nominee  for  president. 


TO  HANG  CONSPICUOUSLY. 

Herbert  L.  Baker,  manager  of  the 
Buffalo  branch  of  the  American  Type 
Founders'  Company  has  constructed  a 
sign  for  newspaper  offices  that,  properly 
placed,  ought  to  be  a  time  saver  and 
therefore  money  maker.  We  reproduce 
the  result  of  Mr.  Baker's  brain  work.  It 
is  as  follows: 

manager's  office  rules. 


He  that  hath  business  to  do,  let  him  do  it 
quickly,  and  great  shall  be  his  re- 
ward, for  thus  he  leaveth  us 
time  to  do  our  own  busi- 
ness also. 


MAXIMUM  TIME  ALLOWANCE. 

H.  M.  S. 

Patent  medicine  adv.  agent  002 
Circus  agent  with  page 

adv   I  30  o 

Subscri'oers  with  cash  ...  o  10  o 

Subscribers  with  "  truck  "  010 

People  to  order  printing. .  o  20  o 

Men  coming  to  stop  paper  000 

Collectors    o   o  i 

Men  to  tell  us  how  to  run 

paper   o    2  15 

Committees  after  free  no- 
tices  o    I  o 

Committees  after  paid  no- 
tices  o  20  5 

Big  man  to  lick  editor. . .  000 
Little    "         "  ...001-2 

Poets— male   o   o  10 

"       pretty  female  ...  i  00 

Life  insurance  agents  .. .  o    O  10 

Book  agents    o   o  o 

Politicians  after  free  boom- 
ing  o    I  30 

Patent  royalty  collector, 
Bull-dog  will  attend  to 
his  case. 

Ordinary  type  salesmen . .  020 
Salesmen  American  Type 

Founders'  Co.,  Buffalo, 

N.  Y   10   O  O 


IT  WAS  ON  HIS  MIND. 

Edmund  Yates,  the  late  proprietor  of 
the  London  World,  was  the  cause  of 
one  of  Gilbert's  dry  jests.  He  was 
chatting  with  some  friends  in  a  well- 
known  literary  club,  when  Yates  en- 
tered, looking  very  thoughtful,  and  sat 
down  in  nioody  silence.  "  What's  the 
matter  with  Yates?  "  whispered  one  of 
the  party.  "  He  maintains  quite  a  re- 
ligious silence."  "Yes,"  said  Gilbert, 
"  he  is  thinking  of  the  next  world." 


NEW  SCHOLASTIC  QUARTERLY. 

A  quarterly  magazine  called  the  Mag. 
azine  of  Americana  is  soon  to  be  issued 
in  Indianapolis.  The  editor  will  be 
George  Watkins.  The  design  of  this 
journal  will  be  to  place,  four  times  a 
year,  before  collectors,  booksellers  and 
librarians,  a  complete  register  of  new 
books  published  in  this  country  and 
abroad  which  relate  to  the  antiquities, 
history  and  geography  of  America. 


ENCOURAGING  HOME  TALENT. 

The  St.  Louis  School  Board  is  said 
to  ha\  e  made  a  contract  with  School  and 
Home,  a  St.  Louis  periodical,  for  the  dis- 
tribution of  50,000  copies  of  the  paper 
per  month  for  a  period  of  three  years, 
for  which  the  publisher  is  to  receive 
$5,000  a  year. 


THE  MEDICAL  PRESS. 

Charles  Wood  Fassett,  publisher  of 
the  Medical  Herald,  will,  at  the  solicita- 
tion of  publishers,  open  a  bureau  of 
information  and  publicity  for  the  medical 
press  at  the  meeting  01  the  Mississippi 
Valley  Medical  Association,  which  opens 
at  St.  Paul  on  September  15.  From  Mr. 
Fassett's  long  experience  in  journalistic 
work  it  will  no  doubt  be  an  unquaUfied 
success.  A  catalogue  will  be  issued  for 
the  occasion,  showing  the  medical  peri- 
odicals and  reference  books  represented 
in  the  bureau. 


OBITUARY  NOTES. 

Henry  Jacob  Winser,  at  one  time 
managing  editor  of  the  New  York  Times, 
died  ot  Bright's  disease  last  week  at  his 
home,  Newark.  He  was  sixty-three  years 
old.  When  the  war  of  the  rebellion  broke 
out  he  went  as  a  special  war  correspond- 
ent for  the  Times,  and  was  in  the  house 
with  Col.  Ellsworth  in  Alexandria  when 
that  officer  was  killed. 

At  the  close  of  the  war  he  returned  to 
work  in  New  York  and  afterward  be- 
came night  editor  of  the  Times,  and  then 
day  manager  of  the  editorial  depart- 
ment. Later  he  was  managing  editor  of 
the  Mail  and  Express. 

After  acting  as  a  United  States  Consul 
in  Germany  he  returned,  and  later  was 
assistant  editor  of  the  Commercial  Adver- 
tiser. He  was  identified  with  the 
Newark  Daily  Advertiser,  and  for  a 
long  while  held  an  editorial  position 
there.  Of  late  years  he  had  devoted  his 
time  to  general  literary  work. 


J.  W.  Goslen,  editor  of  the  Union 
Republican,  Winston,  N.  C,  met  with  a 
fatal  accident  August  15.  In  attempting 
to  step  from  a  car  before  it  stopped  he 
was  thrown  violently  on  the  macada- 
mised street.  His  head  struck  a  stone, 
which  produced  concussion  of  the  brain 
and  caused  his  death.  He  was  fifty-five 
years  old. 

James  Cheetham,  who  died  suddenly 
in  New  York  August  18  was  a  veteran 
newspaper  man.  He  was  one  of  the 
staff  of  the  New  York  Evening  Post 
when  William  Cullen  Bryant  was  its 
editor.    He  was  sixty-five  years  old. 


STATISTICS  OF  POLITICS. 

According  to  the  latest  count  the  num- 
ber of  newspapers  that  "bolted"  the 
democratic  ticket  is  215. 
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ADVERTISING  MEDIUMS. 

YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement   in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  cent,  of  the  houses  of  Washing- 
ton and  into  96^  of  the  houses — whether 
residences  or  stores — occupied  by  white 
persons^  A  record  unequalkd  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY, 

PoTTBR  Building, 

New  York  Represenlative. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  400,000  daily. 

Gross  rate,  75  cents  per  line.    Average  contract, 
about  50  cents  per  line. 

THE  NE  W  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

"New  England's  Greatest  Newspaper." 

The  BOSTON  HERALD. 

Shrewd  advertisers,  in  determiaing  worth, 
reqaire  three  essentials : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  power. 

NEW  FEATURES  FOR  "96." 

350,000  DAILY 

is  the  guaranted    circulation  of  the 
Scripps-McRae  League, 
cincinnati  post, 

st.  louis  chronicle, 
cleveland  press, 
kentucky  post. 

For  rates,  sample  copies,  etc.,  write 
E.  T.  PERRY,  S3  Tribune  Building,  New  York. 

aTtrIfle  cheaper 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening   Field.   The  other  reason  is 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, arc  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 


THE  FOURTH  ESTATE  is  the  best  medium 
for  presenting  to  a-vertisers  the  advantages 
of  aqy  publication  a$  an  advertising  medium. 


ADVERTISING  MEDIUMS. 

THE 

JOURNAL 

Oldest  and  Best 

CHICAGO 

Paper. 

A  JDVERTlblNUin  aewipaperiot  ■•  known  cir- 
culation"  means  '•  business."   For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bane  Bldg..N.Y  ChamberorCommerce.Chicaeo. 

BUSINESS  TROUBLE. 

An  assignment  was  recorded  August  7 
from  (lilliam  &  Oliver,  proprietors  of  the 
Danville  (Va.)  Daily  Review,  to  C.  (i. 
Davenport,  trustee,  for  the  benefit  of 
creditors.  The  aggregate  of  stated  lia- 
bilities is  $2,340,  most  of  it  borrowed 
money.  The  Review  was  started  as 
an  afternoon  daily  five  months  ago  on 
small  capital. 

RECENT  NEW  ENTERPRISES. 

W.  H.  and  E.  T.  Staley,  who  recently 
sold  the  Frankfort  (Ind.)  News- Banner 
to  W.  H.  Hums,  have  purchased  an  en- 
tire new  plant  and  are  to  begin  the  pub- 
lication of  an  independent  daily  in  Ko- 
komo,  to  be  known  as  the  Evening  News. 

The  Michigan  Banker  has  appeared 
at  Detroit.  It  is  a  bright  little  paper 
published  monthly  by  E.  H.  Beach  and 
edited  by  George  B.  Caldwell. 

The  Yankton  (So.  D.)  Daily  Gazette 
starts  out  as  a  morning  paper  under 
the  management  of  Doane  Robinson. 

The  South  McAlester  (I.  T.)  Daily 
Capital  has  made  its  appearance,  being 
the  successor  of  the  Daily  State  Journal. 
Hines  &  Stafford  are  the  owners  and 
editors. 

The  Republican,  a  new  afternoon 
daily,  has  appeared  at  Clinton,  Mo. 

ADVERTISING  AGENCIES. 


Your  interests  are  first  if  you 
are  our  client.  This  spirit  car- 
ried out  intelligently  lor  thirty 
years  has  made  this  Agency 
trusted  and'successful.  Our 
Advertisers'  Manual  sent  for 
postal  charges  only — 20  cents. 

DODD'S 
Advertising  &  Checking 

AGENCY, 
Water  Street,  BOSTON. 


M.  B.  WILSON 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 


DO  YOU  WANT  TO 

Know  Something 
about 


VOBBlON  L4NODAOB  PAPEU8. 


Write  The  Fred.  E.  KLOTZ' 

Klotz  Advg.  Ag'cy   

CHCAco  a.  PULLERS 


R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  Vork, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 

ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers'  lowest  rates.  Practical  and 
effective  service  in  every  line  of  business. 

W.  L.  BEADNELL, 

Advertising  Agant, 


Tribunb  Building 


Nbw  Yokx. 


WITH  THE  CLUBS  AND  ASSOCIA- 
TIONS. 

The  Western  Pennsylvania  Preft  Club, 
composed  of  the  publishers,  editors  and 
nowspaper  writers  of  the  counties  of 
Erie,  Crawford,  Chenango,  Forest,  War- 
ren, Mercer,  Clarion,  Elk  and  McKean 
met  in  Erie  August  7  in  annual  session. 

The  visitors  were  entertained  by  the 
Erie  Press  Club.  Wm.  P.  Atkinson, 
president  of  the  latter,  and  chairman  of 
the  committee  of  arrangements  of  the 
Western  Pennsylvania  I'ress  Club,  was 
unusually  successful  in  his  provision  for 
the  comfort  of  the  visitors. 

Accompanied  by  the  Erie  Press  Club, 
the  guests  witnessed  the  Erie  Yacht  Club 
races  and  afterward  were  escorted  to 
Camp  Hastings  at  Massassauga  Point  by 
the  Pittsburg  Press  Cadets.  At  Mas- 
sassauga they  were  received  by  Major 
Keenan.  At  the  business  meeting,  held 
later  in  the  day  on  board  a  lake  steamer, 
addresses  upon  club  work  were  made  by 
Colonel  Lucius  Rogers,  of  the  Kane 
Republican;  P.  C.  Boyle,  of  the  Oil  City 
Derrick;  S.  W.  Bolles,  of  the  Erie  Dis- 
patch;  William  P.  Atkinson,  of  the  Erie 
Herald;  and  Harry  D.  Vought,  presi- 
dent of  the  International  League  of  Press 
Clubs. 

The  official  reports  showed  a  large 
increase  in  meml>ership  during  the  year. 
The  old  oflTicers  were  re-elected  as  fol- 
lows: president,  P.  C.  Boyle;  vice- 
president,  William  P.  Atkinson;  secre- 
tary, Mrs.  Ada  Cable;  treasurer,  Willis 
Cowan. 

Among  the  guests  from  other  clubs  not 
already  named  were:  Mrs.  Marry  D. 
Vought,  Miss  H.  J.  Thompson,  of  the 
Buffalo  Courier ;  Miss  Coyle,  of  the 
Pittsburg  Press,  and  T.  J.  Keenan,  of 
the  Pittsburg  Press. 


Corresponding  Secretary  A.  B.  Tom- 
son  of  the  Western  Editorial  Federation 
announces  that  the  convention  of  the  or- 
ganization will  be  held  in  Denver  during 
the  second  week  in  September,  as  was 
intended,  although  hardly  any  money 
has  been  raised  to  entertain  the  visitors. 
Eklitors  and  newspaper  men  generally 
have  been  heard  from  all  over  the  West, 
and  a  good  attendance  is  anticipated. 

Charles  K.  McClatchy,  of  the  Sacra- 
mento Bee,  had  been  invited  to  open  the 
convention  with  a  paper  on  the  con- 
tempt case  in  which  the  Bee  has  recently 
been  involved,  but  he  has  written  to  say 
that  he  will  be  unable  to  be  present.  He 
will  send  a  statement  ol  the  case  to  the 
convention.  Mrs.  S.  Isadore  Miner,  of 
the  Dallas  Ne-ws,  will  address  the  gather- 
ing on  "VVomen  in  Journalism."  A 
very  attractive  programme  has  been  ar- 
ranged and  will  be  given  out  for  publica- 
tion shortly. 

There  will  be  a  business  meeting  both 
morning  and  afternoon  of  Monday  and 
Tuesday,  the  14th  and  isth.  These 
will  be  devoted  to  the  discussion  of  im- 
portant matters  relating  to  the  journalis- 
tic profession  generally  and  to  the  feder- 
ation in  particular.  A  voting  contest  for 
the  Second  Printer  Laureate  will  be  con- 
ducted during  the  convention.  An  illu- 
minated trolley  party  will  be  given 
Monday  evening,  and  on  Tuesday  even- 
ing a  complimentary  concert,  to  include 
some  of  Denver's  most  talented  musical 
artists.  On  the  i6th  an  excursion  will 
be  given  to  Colorado  Springs,  Manitou, 
the  Garden  of  the  Gods,  Broadmoor 
Casino  and  other  places  of  interest. 


The  date  for  the  next  meeting  of  the 
National  Editorial  Association  was  fixed 
at  a  recent  meeting  in  St.  Louis,  where 
the  officers  and  executive  committee 
selected,  for  the  three  days'  session,  the 
dates  February  17,  18  and  19, 1897.  The 
place  of  meeting  is  to  be  Galveston, 
Texas,  and  the  excursion  will  be  to  the 
City  of  Mexico. 

The  officers  of  the  association  present 
were  :  President,  R.  H.  Thomas,  Me- 
chanicsburg.  Pa. ;  first  vice-president, 
Louis  Holtman,  Brazil,  Ind. ;  corre- 
sponding secretary,  J.  M.  Page,  Jersey- 
ville,  III. ;  recording  secretary,  A.  E. 
Pierce,  Denver,  Colo. ;  treasurer,  James 
G.    Gibbs,    Norwalk,    Ohio  ;  Messrs. 


Thomas,  Page  and  Gibbs  were  appointed 
a  sub-committee  on  arrangements  and 
programme  for  the  convention. 

New  Orleans  now  has  its  press  club. 
The  men  who  are  always  merry  and  al- 
ways cynical,  always  careless  and  always 
careworn,  have  at  last  been  organized. 

A  small  body  of  representative  work- 
ing newspaper  men,  gathered  at  random 
from  the  staffs  of  the  morning  and  even- 
ing dailies  of  New  Orleans,  met  last  week 
in  a  parlor  of  the  St.  Charles  Hotel,  and  . 
signed  their  names  to  a  treaty  of  alliance. 
It  was  agreed  that  for  the  present  there 
be  no  dues,  only  periodic  assessments, 
when  the  same  become  necessary  to  sat- 
isfy the  expenses  of  social  gatherings. 

Henry  Rightor  was  elected  president, 
and  Joseph  M.  Leveque  secretary  and 
treasurer. 

The  Virginia  Press  Association  elected 
the  following  officers:  President,  Charles 
Donnit,  of  the  Salem  Times-Register; 
first  vice-president,  S.  E.  Lukobill,  of 
Roanoke;  second  vice-president,  W.  H. 
Frenger,  Clilton  Forge;  third  vice-presi- 
dent, M.  B.  Harrison,  of  Bedford  City. 
Executive  committee:  E.  L.  Price,  W. 
T.  Davis,  W.  B.  Fitzhugh,  E.  H.  Rowe 
and  J.  II.  Lindsey.  Delegates  to  the  na- 
tional association  at  Galveston,  Tex.: 
R.  P.  Barham,  W.  B.  Fitzhugh,  W.  Sey- 
mour  White,  E.  H.  Barclay. 

The  Republican  Editorial  Association 
of  Wisconsin  met  in  Milwaukee  last  week 
and  elected  executive  officers  for  the  en- 
suing year  as  follows:  President,  James 
G.  Monahaa;  secretary,  Edgar  T. 
Wheelock ;  treasurer,  Frank  Noyes.  The 
registration  of  editors  at  the  convention 
is  220. 


A  certification  ot  incorporation  of  the 
Rochester  I'ress  Club  was  filed  recently 
with  the  following  directors:  George  S. 
Crittenden,  Duncan  Tillson,  Alexander 
Otis,  Charles  H.  Wright,  Robert  K. 
Beach  and  WilHam  Livingston. 

The  East  Texas  Press  Association  will 
hold  its  annual  meeting  in  Houston  Sep- 
tember 10  and  II. 


HE 


WAS  GO0D.HU.MORED, 
THOUGH  ROBBED. 


The  editor  of  the  Clark  County  (Kan.) 
Clipper  relates  the  following  sad  story 
in  a  recent  issue: 

"  The  editor  of  the  Clipper  thought 
he  would  go  to  the  Chicago  convention 
and  got  as  far  as  Kansas  City,  Mo., 
where  he  stopped  at  the  Normandy 
hotel  for  the  night.  He  was  placed  in 
a  room  on  the  ground  floor,  the  window 
still  being  about  4  feet  from  the 
ground.  He  retired  for  the  night  and 
in  the  morning  prepared  to  don  his 
clothing,  when  to  his  surprise  he  was 
minus  pants  and  vest  and  their  contents, 
which  was  all  he  had. 

"  Now  you  need  not  get  funny  and 
think  he  rushed  out  on  the  street  wear- 
ing only  his  coat  and  shoes,  for  such 
was  not  his  dress  when  he  walked  out, 
for  in  fact  he  borrowed  a  pair  of  pants 
from  the  landlord,  and  they  having  been 
made  for  a  250-pounder,  he  was  in  fact 
long  on  pants  and  short  S22  in  money, 
notes  amounting  to  considerable,  his 
railroad  pass,  keys  and  several  other 
articles  of  value.  The  thief  evidently 
raised  the  shutter  latch  with  a  wire  and 
then  proceeded  to  raise  the  clothing  with 
a  long  stick,  which  was  a  success. 

"  We  did  not  goto  the  convention, 
but  bought  a  ticket  home  after  walking 
'  upwjrds  of  several '  miles  to  find 
some  one  to  loan  us  the  money.  We  are 
back  at  work,  and  if  you  fellows  don't 
come  in  and  pay  up,  and  help  us  out 
we  won't  tell  you  the  next  time  we  get 
'  fetched.'  " 


SWIFT  BIRD  TO  SWIFT  BIKE. 

The  Reading  Eagle  gave  a  handsome 
and  expensive  silver  cup  to  the  winner 
of  the  recent  amateur  bicycle  race  at  the 
Berks  County  Fair  grounds.  The  cup 
is  20  inches  in  height,  and  is  beautifully 
designed  and  finished. 
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RECENT  CHANGES  IN  INTEREST. 

The  North  Lansing  (Mfch.)  Record 
has  passed  into  the  hands  of  E.  D. 
Allen. 

The  Northern  Vindicator,  published 
at  Estherville,  la.,  by  Heacock  & 
Gruwell,  has  been  changed  from  a 
weekly  to  a  semi- weekly. 

The  Belle  Plaine  (la.)  Z^r/^r  has  again 
resumed  publication  alter  a  suspension 
of  four  weeks,  during  which  time  the 
damages  caused  by  the  recent  fire  in  its 
office  were  repaired. 

The  Elma  (\.z..)Neu)s  and  Registerhd^we 
consolidated,  and  the  former  propri- 
etors are  now  publishing  one  paper 
called  the  News-Register. 

F.  E.  Russell,  late  manager  of  the 
Warren  (O.)  Tribune,  has  disposed  of 
his  interest  in  that  publication,  and  W. 
C.  Deming  assumes  both  the  editorial 
and  business  management. 

The  Geauga  County  Record,  published 
at  Chardon,  O.,  has  changed  hands, 
James  A.  and  Willis  H.  Davidson  suc- 
ceeding Julia  M.  Traver  as  editors  and 
publishers. 

The  Canisteo  (N.  Y.)  Tidings,  re- 
cently purchased  from  Osincup  &  Parks 


MISCELLANEO  US. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  Prksidkkt. 


Nassau,  Cbdar  and  Libsrtv  Strhbts. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 

per  annum. 
Also  a  Storage  Department  for  the  Storage  for 
Tmnks,  Silverware,  Jewelry,  etc., 
at  the  lowest  ratei. 


TRAyEL. 

No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  ipeed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

Z%  hours.  New  York  to  Boflalo ;  9)^  hours.  New 
York  to  Niagara  Falls ;  24  hours,  New  York 
to  Chicago;  21}^  hours.  New  York  to  Cin- 
cinnati ;  29X  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Cen- 
tral, through  BiiflTalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
careful  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America, 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  of 
the  latest  design  and  constraction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Raihroad  is  the  "  Standard 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Cm,  Manager.  Cm.  Ptui.  Agtnt 


by  Harris  &  Price,  will  be  known  here- 
after as  the  Canisteo  Republican. 

The  Terrell  (Tex.)  Twilight  has  been 
merged  into  the  Index.  N.  H.  Fletcher 
and  W.  T.  Jones  edit  and  publish  the 
Index. 

The  Democratic  Press,  of  Decatur, 
Ind.,  has  been  consolidated  with  the 
daily  and  weekly  Democrat,  the  Press 
Company  purchasing  the  plant  of  the 
Democrat.    Editor  Blackburn  retires. 

The  Carrabelle  (Fla. )  limes  has 
passed  into  the  hands  of  Robert  J. 
Mitchell. 

J.  W.  Browne  is  [now^editor  of  the 
Luling  (Tex.)  News. 

T.  W.  Cravens  has  retired  from  the 
Cuero  (Tex.)  Sun  and  L.  D.  Chaddock 
is  in  sole  charge. 

Frank  and  Buck  Whitlow  are  now 
publishers  and  proprietors  of  the  La 
Grange  (Tex.)  News. 

EDITORIAL  HELPS. 

DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  TH^ 
TRADE  PRESS  SAID  : 

"The  Hotel  IVor/d  \isis  tried  nearly 
all  the  clipping  bureaus,  and  hais  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 

PRESS  CLIPPINGS  ~  i 

on  any  subject  at  $i  per  month  and  upwards. 
Largest  bureau  in  the  West. 

We  read  practically  every  newspaper  and  peri- 
odical published. 

UNASKED- FOR  PRAISE 
From  the  Clothier  and  Furnisher,  New  York: 
"  We  are  taking  clippings  from  three  bureaus, 
but  your  service  is  far  ahead  of  all  the  rest." — 
R.  W.  Ashcroft,  Editor. 

GIVE  US  A  TRIAL  ORDER. 
The  CHICAGO  PRESS  CLIPPING  BUREAU 
Thko.  Wiesb,  Mgr.,  36  La  Salle  St.,  Chicago. 

For  BOLJND  volumes 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  $5  oo- 
Vol.  II.,  September,  1894,  to  February, 

1895,  inclusive   5  00 

Vol.  III.,  March  to  August,  1895,  inclu- 
sive  2  50, 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive,   2  50 

Vols.  I.  and  II.,  bound  together,  a  few 

left,..,,.  10  00 

Vols,  III,  and  IV.,  bound  together,  March, 
1895,  to  February,  1896,  inclusive   5  00 

LIFE  INSURANCE. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Life  Insurance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  re 
cently. 

"  These  are  hard  times  "  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now. 

™^BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 
NEW  YORK   AND   NEW  JERSEY  Statb 

AOENCIBS, 

353  Broadway,  NEW  YORK. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


(^C^C  Patented  Straight -Line 
VjrWOO  Compound  PRESS. 


prints  FROM  4  TO  24  PAGES. 
The  Swiftest,  Surest  and  Quickest  Starter. 

(  Factory:  i6th  Street  and  Ashland  Avenue,  Chicago,  Ili_ 
GOSS  PRINTING  PRESS  CO.,  J  New  Yokk  Office:  312  Temple  Court. 

(Boston  Office:  2  Herald  Building. 


FOR  SALE. 


FOR  SALE 


FOR  SALE— THE  CHICAGO  INTER-OCEAN 

COLOR  PRESS. 

Built  by  Walter  Scott  &  Co.  Was  used  but  one 
year ;  is  in  first-class  condition  and  good  as  new.  Can 
be  used  for  newspaper  or  almost  any  kind  of  color 
work.    Will  be  sold  at  a  bargain. 


For  particulars  apply  to  L.  H. 
York  City. 


CRALL,  Room  22,  Times  Building,  New 


BUSINESS  OPPORTUNITIES. 

ADVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line.  

■pOR  SALE.  Opportunity  of  a  lifetime — $3,500 
•'■  buys  Daily  and  Weekly  Republican  News- 
paper, plant  and  job  outfit  in  manufacturing  city 
of  8,000.  Official  paper,  Address  Republican 
XX,  care  The  Fourth  Estate.   

IVANTED  TO  PURCHASE. 

ADVERTISEMENTS  under  this  dassifica- 
■'^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

WANTED — I  want  to  buy  for  cash  an  estab- 
lished republican  weekly  newspaper  in 
good  manufacturing  town  with  good  future. 
Address,  with  full  particulars,  GOLD,  care 
The  Fourth  Estate.  

SITUATIONS  WANTED. 

ADVERTISEMENTS  under  this  classifica- 
tion, 25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line.  

—  Adver- 
tising man  ot  15  years  experience,  unques- 
tionable references,  large  acquaintance  with 
advertisers  and  agents,  is  open  lor  engagement. 
Address,  F.  C,  Fourth  Estate,  

ANTED. — The  management  of  a  daily 
newspaper  by  one  thoroughly  competent 
to  make  it  a  success.  Highest  references.  Ad- 
dress C^J^M^care_TH£^^o^ 

BRIGHT  writer,  experienced  reporter,  wants 
job  on  weekly  or  small  daily  ;  $10  to  $15  ; 
references.  Address  Box  21,  No.  59  East  12th 
Street,  New  York  City^^  

NEWSPAPER  MAN  of  experience  wants 
situation  as  editor  of  a  daily  or  good 
weekly.  Address,  MANTON,  310  Union  St., 
Philadelphia,  Pa,   

A  PRACTICAL  Newspaper  Man  of  15  years 
experience  is  open  for  engagement  as  gen- 
eral manager  of  daily  paper.    Address  C.  J.  M., 
care  Fourth  Estate.  

WANTED— Position  as  manager  of  circula- 
tion of  daily  paper.  Fifteen  years'  expe- 
rience. Best  references.  Address,  Paul  Karger, 
I  Shafer  Court,  Cleveland.  O.  

SITUATIONS. 

ADVERTISEMENTS  under  this  classifica- 
tion  25  cents  a  line  each  insertion.  Count 


■p ASTERN  REPRESENTATIVE.  — A 
tising  man  of  15  years'  experience,  un 


W^ 


A  COX  PRESS  BARGAIN;  almost  good  aa 
new;  prints  4-page  paper,  both  sides,  from 
roll,  at  2,500  an  hour;  can  insert  two  or  four 
additional  pages.  Si, 200  will  buy  it.  Just  the 
press  for  big  country  weekly  or  daily  ot  moder- 
ate circulation  Address,  R,  G.,  care  of  The 
Foukth  Estate, 

pOR  SALE  AT  A  BARGAIN.  —  Three 
^  Thorne  Type-Setting  Machines,  two  bre- 
vier, one  minion,  in  thorough  order;  for  all 
practical  purposes  good  as  new.  Can  be  seen 
at  factory  in  Hartford.  For  further  particulars 
address  Lock  Box  72,  New  Haven,  Conn. 

pOR  SALE, — A  first-class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 

pOR  SALE — One  minion-nonpareil  Thorne 
Typesetting  Machine  complete;  nearly  new; 
cheap  for  cash.    "  P,,"  The  Fourth  Estate. 

BUSINESS  HELPS. 


ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

A  LL  the  leading  English   Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  New  York, 
one  door  east  of  Broadway. 


seven  words  to  the  line. 


W^ 


''ANTED — On  Sunday  newspaper  in  large 
New  England  city.  Editorial  and  Business 
Manager  of  ability  and  experience.  Address, 
Express,  care  Fourth  Estate. 


CORRESPONDENCE. 


JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
LOGAN,  UTAH, 


AMUSEMENTS. 


Academy  of  Music,  "Under  the  Polar  Star," 

8,15  P,M. 

Casino,  "  In  Gay  New  York,"  8.10  p.m.  Roof 
Garden,  8  p.  m. 

G.^RRiCK  The.^tke,  "  Thoroughbred,"  8,30P.M. 

Grand  Central  Pal.\ce  Roof  Gardens,  8  p.m. 

Koster  &  Bi.\l's,  8  P.M. 

Madison  Squ.^re  Roof  G.^rden,  8.15  p.m. 

Olvmpia,  8  P.M.  Matinees  Wednesday  and  Sat- 
urday. 

Proctor's,  Vaudeville,  11  a.m.  to  n  p.m.  Roof 
Garden,  8  p.  m. 

SUBSCRIBE  NOW,  and  get  THE  FOURTH 
ESTATE  for  Two  DoUars  a  year.  If  you 
wish  bound  volumes  read  the  announcement 
elsewhere  in  this  issue. 


lO 


THE  FOURTH  ESTATE 


AUGUST  27,  1896 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


4,000  LINOTYPES 
IN  USE. 

New  Faces  each  issue. 

Face  or   measure  changed 
at  will. 

Can  be  learned  by  men  from 
the  case. 


CAPACITY,    3,600    TO  9,000  EMS 
PER  HOUR  BV  ONE  OPERATOR. 


THE  LlNOTYl'E  HAS  NO  RIVAL. 

USED  BY  LEADING  BOOK  PUBLISHERS. 

SEND  FOR  SPECIMENS  OF  BORDERS,  DASHES,  ETC. 
MERGENTHALER  LINOTYPE  CO., 

Tribune  Building,  NEW  YORK  CITY. 
PHILIP  T.  DODGE,  Prisident  and  General  Manager. 


''STANDARD  LINOTYPE  METAL" 

AND  FIRS r.cLAss  STEREOTYPE  METAL. 

Now  beiug  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manukacturhd  iiY  THB  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowsNSTEiN  &  Bro.,  Pfoprieiors, 
Telephone,  1 140  i8th  Street.  Thirteenth  Avenue  and  20th  Street,  NEW  YORK,  U.  S.  A. 


LINOTYPE  SAW  TABLE 

Indorsed  and  Recommended  by  the 
MERGENTHALER  LINOTYPE  CO. 


MANUFACTURED 

F.   WESEL  M'F'G  CO., 

81-84  Fulton  Street,  cor.  Gold  St.,  New  York 


CUBSCRIBE  NOW,  and  get  THE  FOURTH 
ESTATE  for  Two  Dollars  a  year.  Watch 
its  constant  imorovement. 

BACK   NUMBERS  "^^ol^l 

EsTATB  can  be  had  (except  a  few  issues  which 
are  out  of  print)  at  ID  cents  each.  As  the  edi- 
tions of  many  of  the  dates  are  nearly  exhausted, 
prompt  apphcation  should  be  made. 


We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 
No.  156  Fulton  Street,  New  York. 
HENRY    LINDENMEYR  &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.Y 

PRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

TF  yon  use  ELECTROS  lend  to  CRASKE  for 
pricei.   Superior  work.  Lowest  pricas.  Or- 
der* receive  prompt  attention, 

CHAS.  CRASKE,  45  &  47  Rose  St.,  N.  Y. 


KNOW   ALL  EDITORS, 
PUBLISHERS  AND 
REPORTERS: 

That  the  AMERICAN  TYPE 
FOUNDERS'  COMPANY  is  the 
greatest  newspaper  outfitter  in  the  world. 
Buy  Type,  Presses,  Type-Setting  Ma- 
chines, Folders  and  sundries  in  one 
lot  and  save  money  and  avoid  trouble. 


BOSTON,  150  Congress  St. 
NEW  YORK.  Rose  and  Duane  Sts. 
PHILADELPHIA,  606.614  Sansom  St. 
BALTIMORR,  Frederick  and  Water  Sts. 
BUFFALO,  83  EUicott  St. 
PITTSBURGH,  323  Third  Ave. 
CLEVELAND,  St.  Clair  and  Ontario  Sis. 
CINCINNATI,  13  17  Longworth  St. 
CHICAGO.  139.141  Monroe  St. 
MILWAUKEE,  8q  Huron  St. 


S  r.  LOUIS,  Fourth  and  Elm  Sts. 
MINNEAPOLIS,  24-26  First  Ave.,  South. 
KANSAS  CITY,  533  Delaware  St. 
OMAHA,  1118  Howard  St. 
DENVER,  1616  Blake  St. 
PORTLAND,  Second  and  Stark  Sis. 
SAN  FRANCISCO,  405  Sansome  St. 
ATLANTA,  23  E.  Mitchell  St. 
DALLAS,  256  Commerce  St. 


EVERYTHING  FOR  THE  PRINTING  OFFICE. 


SCOTT 


ORIGINAL 
THREE-TIERED 


PRESS 


None 
Better 


to,  i^rjiwam  N..  ui.r-Vi  r  i  ^     -9^  m9 


WALTER  SCOTT  &  CO., 

PLAINFIELD,  N.  J. 

New  York  Office,  Times  Building. 

Chicago  Office,  Monadnock  Block. 

St.  Louis  Office,  Security  Building. 

Boston  Office,  Carter  Building. 


THE  LOVEJOV  CO.,      Establ»hkd  1853. 

ELECTROTYPERS 

and  manafacturers  ol  Electrotype  Machinery, 
444-446  Pearl  Street,  New  York, 

RIMFlPTRQ  for  The  Fourth  E^statb 
L>ll\LJLL,r>^J  with  patent  extensible 
back,  capable  of  holding  a  year's  supply  if  de- 
sired, will  be  supplied  at  o£Sce  for  (1.25,  or  by 
mail,  prepaid,  $1.50. 

T_r    F.  McCAFFERTY,  electrotyper, 

42  AND  44  Bond  Strhbt, 
FRANK  LBSUB  BUILDING,  New  York 

I  gave  you  an  order  for  an  advertisement 
from  a  sentimental  standpoint.  I  continue  from 
a  selfish  one.  Your  paper  I  find  a  most  valuable 
advertising  medium,  as  it  has  brought  light  out 
of  darkness;  to  interpret — orders  when  even 
live  men  failed  to  secure  them  through  personal 
persuasion. 

J.  Harpkr  Bonnbll. 
Of  the  J.  Harpbr  Bonnell  Company, 
Ink  Manufacturers, 


MICHIGAN'S  MIDGET  MONTHLY. 

The  Fisherman' s  Daughter  is  the 
name  of  a  queer  little  four-page  amateur 
monthly  at  Pierport,  Mich.,  published 
by  Eben  JefTerson  Harris.  The  pub- 
lisher inserts  an  advertisement  of  his 
own  on  the  miniature  editorial  page,  in 
which  he  says: 

Notice — I  have  a  violin  that  was  left  me  by 
my  grandpa  :  it  is  one  that  Ola  Bull  owned  ;  he 
gave  it  to  James  Silver  December  25,  1761 ; 
grandpa  got  it  of  his  boy  in  1823;  he  gave  a  cow 
and  $50  for  it ;  will  some  one  make  me  a  liberal 
offer  for  it. 

As  Ole  Bull  was  not  bora  until  1810 
the  alleged  pedigree  of  the  violin  is 
somewhat  weak. 


Campaign  papers  are  not  as  numer- 
ous this  season  as  is  usual  in  "presi- 
dential election  "  years. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatmgly  commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 

New  York:  '""-^li^fi^-ISjSc*^^   Chicago TTi?Eg¥.""=^  Philadelphia 


13  SOUTH  SEVENTH 
STREET. 


THE  FOURTH  ESTATE 

A  NEWSPAPER  FOR  THE  MAKERS  OF  NEWSPAPERS 


Vol.  VI.  No.  132.      ™J Ind'Zushh":       NEW  YORK,  THURSDAY,  SEPTEMBER  3,  1 896         T.!;l^"v?  $2  ^"'v^^c'eI''      I O  CENTS 


EVENING  RECORDER? 


REPORTS    OF   ANOTHER  NEW 
YORK  NEWSPAPER  RE- 
ORGANIZATION. 


Carlisle  N.  Greig  Becomes  its  Busi- 
ness Manager — Everybody  Guess- 
ing, Though  all  are  Assured 
THAT  Vital  Measures  are  Being 
Used  to  Put  the  Recorder  in  its 
Coveted  Place — Many  Evidences 
of  an  Intention  to  Boom  the 
Paper. 

The  New  York  Recorder  is  now  the 
centre  of  New  York  interest.  No  paper 
has  ever  been  burdened  with  so  many 
stories  about  the  intentions  of  its  manage- 
ment, and  recent  changes  have  let  loose 
all  the  rumors  that  had  not  been  un- 
earthed and  set  abroad. 

This  much  is  positive.  Carlisle  N. 
Greig  is  now  publisher  of  the  Recorder, 
but  Receiver  George  W.  Turner  is 
active  in  working  for  the  success 
of  the  paper.  A  large  number  of 
persons  formerly  connected  with  the 
paper  have  been  dispensed  with,  and 
the  Recorder  continues  to  appear  with- 
out any  appreciable  evidence  of  the  ab- 
sence of  the  lost  ones.  The  facts  are 
that  the  new  management  looks  upon 
them  as  having  been  unnecessary  incum- 
brances now  pruned  away. 

The  color  press  which  figured  largely 
in  recent  litigations  against  the  Recorder 
is  being  cleaned  and  made  ready  for 
active  service,  it  being  the  belief  of  Mr. 
Greig  that  in  the  light  of  the  experience 
of  the  Herald  and  the  Recorder  a  color 
press  is  not  necessarily  an  incumbrance, 
but  apt  to  be  a  positive  power  in  me- 
tropolitan success. 

The  most  interesting  point  is  that  the 
Recorder  is  reported  on  high  authority 
to  be  seeking  an  afternoon  field,  and 
that  if  it  can  get  an  evening  franchise  it 
will  surrender  its  claims  in  the  morning 
competition,  excepting  Sunday,  when  it 
will  publish  its  accustomed  bright  Sun- 
day paper. 

The  Recorder  really  rivals  some  of  its 
morning  contemporaries  in  the  poten- 
tiality of  its  printing  plant  and  surpasses 
the  outfits  of  several  evening  papers. 
Advocating  "sound  money,"  it  ought 
to  have  a  good  beginning  as  an  evening 
paper. 

It  is  asserted  by  those  supposed  to 
know  that  the  Recorder  will  make  things 
lively  in  the  evening  field,  that  it  will 
avoid  certain  eccentricities  which  failed 
to  make  it  profitably  popular  in  the  past, 
and  that  under  Carlisle  M.  Greig  it  will 
not  only  cater  to  public  taste,  but  strive 
to  lead  in  lively  newspaper  industry. 

According  to  many  reports,  the  even- 
ing edition  of  the  Recorder  is  intended  to 
appear  about  the  middle  of  September. 


CHICAGO'SYEARLING 


EASY   AD-GETTING  SWINDLER. 

A  smooth-tongued  and  red-whiskered 
gentleman  is  wanted  by  many  of  the 
business  men  of  Titusville,  N.  Y.  He 
recently  visited  that  place  and  stated 
that  he  represented  the  Co-operative 
Publishing  Company  of  Buffalo.  He 
spread  before  them  a  plausible  advertis- 
ing scheme,  and  found  no  difficulty  in 
persuading  them  into  patronizing  it  at 
$3  per  head.  In  connection  he  gave 
them  a  ticket  by  which  they  were  made 
to  believe  that  they  would  receive  a  $50 
bicycle  for  $9.  When  they  wrote  for  the 
bicycle  they  found  that  there  was  no 
such  company  in  existence. 


JAMES  ELVERSON, 

the  well-known  PHILADELPHIA  PUBLISHER. 


SEE  SEVENTH  PAGE. 


A  NEW  ATLANTA  PAPER. 

It  is  very  likely  that  a  new  paper  will 
be  soon  started  in  Atlanta,  Ga.,  to  advo- 
cate the  election  of  the  republican  presi- 
dential candidates  and  the  cause  of  sound 
money.  They  have  no  champions  there, 
though  it  is  claimed  that  there  are  many 
believers  in  gold  in  Georgia.  The  new 
paper  is  to  be  called  the  Georgia  Leader. 

A.  R.  Bryan  is  to  be  business  man- 
ager. The  editor  has  not  been  named, 
but  Col.  W.  L.  Scruggs  and  Mrs.  W.  H. 
Felton  have  been  engaged  as  editorial 
writers.  It  is  not  known  how  much 
time  Mr.  Scruggs  will  be  able  to  spare 
from  his  duties  as  consul  for  Venezuela, 
but  he  has  authorized  the  use  of  his 
name  as  a  contributor. 

Mr.  Bryan  went  to  Atlanta  from  Wis- 
consin in  i88g  and  has  had  a  home  there 
since.  He  has  operated  largely  in  real 
estate.  When  asked  what  circulation  he 
would  start  with,  he  replied : 

"  I  have  not  employed  a  circulation 
liar  yet,  but  we  will  print  and  distribute 
5,000  papers  daily.  We  have  3,000  sub- 
scription contracts  taken  in  advance. 
The  Leader  will  be  a  morning  paper 
with  a  telegraph  news  service." 

NASHVILLE  AMERICAN  SOLD. 

The  Nashville  American  was  sold  at 
auction  last  week  under  a  decree  of  the 
United  States  circuit  court.  The  prop- 
erty was  bid  in  by  Joseph  Trimble,  at- 
torney for  the  holder  of  the  first  mort- 
gage bonds.  There  is  much  specula- 
tion and  many  statements  as  to  who  are 
the  owners  of  the  bonds. 


THE  NEW  YORK  TIMES  INCOR- 
PORATED. 

The  New  York  Times  Company  was 
duly  incorporated  last  week.  The  capital 
stock  is  f  1,000,000,  divided  into  10,000 
shares.  The  directors  are  Adolph  S.  Ochs, 
Alfred  A.  Cook,  J.  Augustus  Barnard, 
J.  Creighton  Ward,  Ben  C.  Franck,  of 
New  York  City;  John  Moody,  of  Cran- 
ford,  N.  J.,  and  Carl  H.  Fuerstenberg 
of  Brooklyn. 


NEW  INDIANAPOLIS  DAILY. 

Negotiations  have  been  pendmg  in 
Indianapolis  with  the  German  Tele- 
graph, to  publish  a  morning  paper  in 
English,  to  be  controlled  by  the  free 
silver  democrats.  If  these  fail,  the  free 
silver  men  talk  of  the  organization  of  a 
company  with  a  capital  stock  of  $100,  - 
000,  to  publish  an  afternoon  and  a 
morning  paper  devoted  to  democratic 
silver  interests. 


PROSPEROUS  PITTSBURG  POST. 

In  connection  with  a  recent  story  in 
regard  to  a  possible  change  of  ownership 
in  the  Pittsburg  Post  it  is  said  that  the 
present  controllers  of  the  paper  have  no 
intention  of  letting  any  part  of  the  stock 
pass  into  the  hands  of  outside  parties. 
The  Post  is  unusually  prosperous  and 
has  recently  met  with  a  splendid  in- 
crease in  circulation.  Its  popularity 
with  Pittsburgers  is  proverbial. 


THE  CHRONICLE'S  PROSPERITY 
UNDER  ITS  INDEPENDENCE 
OF  PARTY. 


Publisher  Seymour  Tells  How  it 
Reached  the  100,000  Mark  in 
Circulation  in  Seven  Months — 
No  Return  Privileges  to  News- 
dealers  -An  Unusual  Summer 
Growth  Recorded — Results  1  hat 
Must  Gratify  the  Young  Paper's 
Sponsors. 

There  have  been  instances  of  old  but 
declining  newspapers  passing  into  the 
hands  of  young  and  ambitious  men  and 
speedily  taking  place  among  the  most 
influential  dailies  in  the  country.  New 
York  has  furnished  two  such  examples 
in  recent  years — the  World  and  the 
Journal.  But  it  is  doubtful  whether 
any  newspaper  without  a  past  has 
excelled  the  remarkable  record  of  the 
Chicago  Chronicle,  now  little  more  than 
a  year  old,  yet  recognized  as  one  of  the 
foremost  democratic  journals  of  the  day. 

The  Chronicle  lays  claim  to  being  the 
first  daily  paper  in  America  to  reach  a 
paid  circulation  of  100,000  in  seven 
months.  That  was  for  its  Sunday  issue, 
and  while  the  figures  might  not  be  re- 
garded as  remarkable  in  New  York,  it 
is  doubtful  whether  they  were  equaled 
by  more  than  ten  Sunday  newspapers  at 
that  time — last  December. 

During  the  second  six  months  of  its 
career  the  Chronicle  has  more  than  just- 
ified the  favorable  anticipations  of  its 
founders.  Publisher  Seymour  was  re- 
cently called  upon  for  a  circulation 
statement  for  1896,  and  furnished  sworn 
proof  of  an  average  exceeding  71,000 
for  the  daily  Chronicle. 

There  was,  as  was  natural,  some  ap- 
prehension among  friends  of  the  Chron- 
icle when  it  refused  to  support  the  ticket 
nominated  at  Chicago  in  July  by  the 
national  convention  of  its  party. 

The  Chronicle  first  voiced  the  protest 
of  democrats  against  the  action  of  that 
convention,  claiming  that  the  party  or- 
ganization had  been  captured  by  popu- 
lists and  other  conspirators  who  had 
no  authority  to  speak  for  the 
democracy.  On  the  day  following 
the  nomination  of  Bryan  the  Chronicle 
repudiated  both  platform  and  candidates, 
issued  a  call  for  a  new  convention,  and 
urged  the  nomination  of  Henry  Watter- 
son  for  president  by  the  sound  money 
element  of  the  democracy.  It  was  a 
bold  move  for  a  new  paper,  but  the 
leadership  of  the  Chronicle  seemed  to  be 
recognized,  even  by  old  publications. 

The  present  national  convention  at 
Indianapolis  may  fairly  be  said  to  have 
been  due  to  the  ChronicWs  spirited  and 
aggressive  campaign,  for  while  the 
Chicago  platform  found  scant  favor 
among  puijlishers  of  metropolitan  demo- 
cratic dailies,  most  of  them  seemed  con- 
tent with  denying  the  Bryan  ticket  their 
support,  and  did  not  counsel  another 
convention. 

Those  who  predicted  a  sudden  shrink- 
age of  the  Chronicle' s  circulation  seem 
to  have  underestimated  its  hold  on  the 
public,  for  the  July  statement  shows  an 
average  rising  to  more  than  78,000,  a 
gain  of  over  10  per  cent,  over  the  pre- 
vious month,  indicating  that  the  de- 
mocracy of  the  northwest  was  in  full 
accord  with  the  Chronicle.  The  in- 
crease was  maintained  through  August. 

The  Chronicle  does  not  allow  news- 
dealers, either  city  or  country,  return 
privilege.  Its  circulation  statement  is 
based  on  flat  sales.    There  have  been 
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brief  periods— in  times  of  excitement 
over  political  events  of  absorbing  local 
happenings— when  the  sales  of  the  daily 
Chronicle  exceeded  100,000  copies. 

The  Chronicle's  advertising  patronage 
continues  to  grow  with  its  circulation. 
It  is  not  uncommon  for  the  Chronicle  to 
carry  a  tremendous  volume  of  business, 
and  it  always  carries  a  great  deal.  All 
the  big  stores  in  Chicago  use  its  columns 
generously.  Its  line  of  foreign  business 
has  also  been  satisfactory.  The  integ- 
rity of  the  Chronicle's  rate  card  has  never 
been  questioned. 

The  popularity  of  the  Chronicle  among 
women  has  been  greatly  increased  lately 
by  a  series  of  free  vacation  trips  offered 
to  working  girls.  There  were  twenty  in 
all,  starting  off  with  a  tour  of  Europe 
with  all  expenses  paid,  and  followed  by 
other  vacation  trips  less  expensive,  but 
highly  appreciated  by  the  working  girls. 
In  a  little  over  six  weeks  more  than 
1,500,000  votes  were  brought  or  mailed 
to  the  Chronicle  counting  room  by  the 
girls  and  their  friends.  The  trip  to 
Europe  was  won  by  Mamie  Earl,  a 
former  New  York  girl,  now  cashier  of 
a  Chicago  restaurant.  After  starting 
twenty  young  ladies  away  on  vacation 
trips,  the  Chronicle  distributed  an  equal 
number  of  bicycles  as  consolation  prizes. 

This  is  but  one  of  the  many  clever 
things  done,  all  helping  to  establish  the 
undoubted  popularity  of  the  paper. 


A  SINGULAR  LEGAL  FIGHT. 


THE  BOSTON  HERALD'S  BICY- 
CLE PARADE. 

The  bicyclists  of  New  England  had  the 
right  of  way  through  the  streets  of 
Boston  last  Saturday  on  the  occasion  of 
the  Boston  Herald's  bicycle  parade. 

The  police  stood  guard  along  the 
curb  stones  and  picked  up  stray  tacks. 
The  governor  of  the  commonwealth  of 
Massachusetts,  the  mayor  of  Boston  and 
other  distinguished  gentlemen  reviewed 
the  procession,  the  participants  in  which 
numbered  thousands. 

The  Boston  Herald  had  invited  the 
cycling  clubs  and  unattached  individual 
cyclers  to  come  to  Boston,  and  they  ac- 
cepted  the  invitation  in  wholesale  num- 
bers. The  parade  was  a  success  in 
every  sense,  and  the  bicyclists  unanimous 
in  appreciating  the  enterprise  of  the 
Herald.  Incidentally  they  bought 
Heralds  in  large  quantities,  and  it  is  but 
natural  to  suppose  that  the  papers  will 
be  saved  as  mementoes,  and  that  they 
serve  as  the  best  sort  of  subscription 
gainers. 

Wilfred  Patterson,  the  business  mana- 
gerof  the  Herald,  to  whose  well-directed 
energy  the  success  of  the  enterprise  is 
largely  due,  is  entitled  to  the  congratu- 
lations of  all  his  friends,  which  are  being 
lavishly  bestowed. 


The  Unitkd  Press  Sues  the  Roches- 
ter Herald  —  The  Litigation 
Grows  Out  of  the  Transmission 
OF  News  of  a  Political  Nature  — 
An  Important  Question. 

A  summons  and  complaint  has  been 
served  upon  A.  Erickson  Perkins,  as  a 
director  of  the  Rochester  Herald  Pub- 
lishing Company  in  an  action  begun 
by  the  United  Press  in  order  to  recover 
the  amount  of  $5,000  for  an  alleged 
libelous  article  published  in  the  paper. 

The  trouble  grows  out  of  a  dispatch 
which  was  put  on  the  wires  in  Roches- 
ter and  sent  to  the  subscribers  of  the 
United  Press  all  over  the  state  in  regard 
to  the  wrangles  which  occurred  at  the 
meeting  of  democratic  county  commit 
tee.  This  report  went  the  rounds 
the  papers  which  are  served  by  the 
United  Press,  and  was  not  a  very  com 
plimentary  review  of  the  proceedings  of 
the  committee,  during  which  one  of  the 
members,  in  a  fit  of  rage,  blackened  the 
eye  of  the  chairman. 

Within  a  day  or  two  the  Herald  took 
the  matter  up  and  branded  the  whole 
story  as  a  campaign  lie. 

Now  the  United  Press  brings  action  on 
the  ground  that  the  charge  ot  circulating 
nevvs  that  is  biased  on  either  side  of  the 
political  controversies  which  are  now 
being  carried  on  in  this  country  is  a  ma 
terial  injury  to  its  business  interests. 
This  is  more  especially  true,  since  the 
United  Press  is  engaged  in  transmitting 
news  to  all  political  parties,  or  to  news 
papers  of  all  political  views. 
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A  MAN  OF  WHOM  CHICAGO 
JUSTLY  PROUD. 

The  Interior  prints  this  week  an  ex- 
cellent likeness  of  Victor  F.  Lawson, 
the  brilliant  publisher  of  the  Chicago 
Record  and  Chicago  News.  The  Interior 
very  gracefully  says  of  this  distinguished 
editor: 

"  Victor  F.  Lawson,  founder  and 
promoter  of  the  '  fresh  air  fund  '  and 
the  '  country  week  fund  '  for  the  benefit 
of  poor  children,  was  prophetically 
named  by  his  father  and  mother.  His 
business  career  has  been  a  succession  of 
victories  over  seemingly  hopeless  ob- 
stacles. He  is  in  his  prime  yet— born 
1850— and  promises  to  be  to  Chicago 
what  George  W.  Childs  has  been  to 
Philadelphia,  if  he  already  have  not 
that  distinction.  He  is  probably  the 
most  resourceful  publisher  in  the  United 
States.  He  appeals  solely  to  the  moral 
and  business  judgment  of  the  people, 
had  faith  in  a  high  class  paper,  and  has 
demonstrated  that  there  is  no  need  for 
resorting  to  sensationalism  or  the  slums 
for  a  great  circulation." 


NEW-BORN  KNICKERBOCKER. 

The  initial  numbers  of  a  weekly  enti- 
tled the  Knickerbocker  have  been  issued 
in  New  York.  The  paper  lays  stress  on 
the  fact  that  it  consists  of  nothing  but 
pictures,  and  as  it  contains  no  reading 
matter  outside  of  its  advertising  columns 
it  may  be  referred  to  as  the  only  weekly 
on  earth  that  has  no  editor. 

The  mechanical  work  is  not  strikingly 
excellent,  although  it  is  lurid.  Some  of 
the  illustrations  might  be  deemed  indeli- 
cate, but  as  all  things  are  pure  to  the 
pure  the  (juestion  of  grossness  should 
perhaps  be  left  for  the  consideration  of 
individual  examiners.  There  is  a  possi- 
bility that  the  name  of  Knickerbocker 
was  chosen  for  the  publication  because 
the  word  has  so  much  to  do  with  what 
Carlyle  would  bluntly  call  "  legs." 

The  inscriptions  attached  to  the  illu»- 
trations  exhibit  wit  and  cleverness.  The 
conductors  of  the  enterprise  are  C.  E.  A. 
MacGeachy  and  A.  Curtis  Bond. 


PRESS  ASSOCIATION  NEWS. 

The  Norfolk  (Va.)  News  began  its 
career  last  week  under  the  management 
of  R.  H.  Hart.  It  is  the  successor  to 
the  Evening  News  and  receives  the  Asso- 
ciated Press  service. 


GOOD  WORK  REWARDED. 

Samuel  G.  Blythe  has  been  made 
managing  editor  of  the  Buffalo  Express. 
Mr.  Blythe  is  one  of  the  most  widely 
known  and  generally  liked  newspaper 
men  of  New  York  state,  his  acquaint- 
ance giving  him  friends  from  coast  to 
coast. 

He  began  his  newspaper  career  on 
the  Rochester  Democrat  and  Chronicle 
when  he  was  but  eighteen  years  old  and 
rapidly  forged  to  the  front. 

In  December,  1890,  he  was  elected 
president  of  the  Rochester  Press  Club, 
and  in  December,  1891,  went  to  the 
Buffalo  Express  as  dramatic  critic  and 
special  writer,  where  he  was  first  made 
editorial  writer,  then  paragrapher,  then 
news  editor,  and  finally,  in  October, 
1894,  city  editor,  with  full  control  of  all 
the  news  departments  of  the  paper. 
His  promotion  is  not  only  deserved  but 
will  be  the  occasion  of  general  pleasure 
to  his  many  good  friends. 


RICHMOND'S  DIVIDED  HOUSE. 
The  editors  of  the  Richmond  (Va.), 
State,  having  failed  to  arrive  at  a  satis- 
factory understanding  between  them- 
selves as  to  the  policy  of  the  paper  on 
the  money  question,  have  concluded,  it 
is  said,  to  run  the  paper  for  both  gold 
and  silver,  one  column  supporting  the 
existing  standard  and  another  column 
favoring  the  sixteen  to  one  idea. 


The  net  circula- 
tion of  the  New 
York  Journal  on 
September  i  was 
377.898.  At  40c. 
per  line  it  costs  only 
one-ninth  of  a  cent 
per  line  per  1,000 
circulation  to  ad- 
vertise in  the  New 
York  Journal. 

Largest  morning 
English  circula- 
tion in  the  world. 

Cheapest  and 
most  Productive 
Advertising  in  the 
World. 
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Total  number  of  Daily  Journals  printed  during  August,  1896  (26  days).  9,053,540 

Net  total  number  sold  and  circulated   8,862,459 

Average  number  per  day   340,863 

Total  number  of  Sunday  Journals  printed  during  Aug.,  1896(5  Sundays)  1,412,850 

Net  total  number  sold  and  circulated   1,383,394 

*  Average  number  per  Sunday   276,672 


N.  J.  WEAVER  AGAIN. 


HIS  YACHTING  -  NEWSPAPER 
SYNDICATE  IS  NOT  DEAD. 


He  is  not  Troubled  by  Past  In- 
conveniences AND  IS  Busy  in  New 
York  Booming  His  Pet  Plan. 

N.  J.  Weaver,  a  man  of  ideas,  who 
has  been  accused  of  all  the  crimes  on  the 
calendar  of  journalism  and  has  serenely 
kept  his  boat  afloat  through  the  most 
ugly  storms  of  disapproval,  either  has 
been  maligned  or  has  a  monumental 
nerve,  one  passing  comprehension  and 
defying  criticism. 

Hig  syndicate  scheme  of  circling  the 
globe  on  his  yacht  Norna,  which  was 
mentioned  in  connection  with  his  recent 
arrest  in  New  York,  on  charges  of 
swindling  through  his  "International 
Edition  "  schemes,  charges  that  were  not 
pressed  when  he  was  brought  to  account 
before  the  courts,  is  flourishing. 

Mr.  Weaver  has  ofiices  at  Nos.  45 
William  and  41  and  43  Pine  streets. 
New  York.  At  these  addresses  are  the 
ofiices  of  the  "  International  News  and 
Publishing  Company,"  an  incorpora- 
ted concern. 

Mr.  Weaver  has  been  advertising  for 
guests  on  the  yacht  Norna,  men  of  the 


pencil-pushing  pursuasion  who  can  make 
interesting  stories  for  the  International 
News  and  Publishing  Company's  syndi- 
cate. 

The  Norna  is  to  go  about  the  world, 
well  provisioned,  not  only  with  pencils, 
paper  and  ink,  but  the  many  comforts 
that  find  their  way  to  the  stomach. 

A  great  number  of  really  clever  news- 
paper men  have  been  approached  with 
most  flattering  offers.  The  trouble  is 
that  most  of  them  have  hesitated,  owing 
to  the  unfortunate  notoriety  acquired  by 
Mr.  Weaver  through  his  recent  arrest. 

As  he  is  a  most  persuasive  "good 
fellow, "  capable  of  putting  his  side  of 
the  reports  that  have  been  derogatory  to 
him  ia  the  most  flattering  light  that 
could  shine  upon  himself,  it  is  not  ixn- 
likely  that  the  Norna  may  sooner  or 
later  sail  away  from  New  York's  beauti- 
ful harbor  on  one  of  the  most  adventur- 
ous trips  of  modern  times,  one  that  should 
rival  the  romantic  wanderings  of  men 
whose  tales  were  not  disputed  by  cable 
contradiction,  and  were  received  with- 
out question  in  days  when  the  dissemin- 
ation of  intelligence  was  difficult. 

Mr.  Weaver's  nervy  enterprise  surely 
deserves  success,  if  for  no  other  reason 
than  that  it  is  an  unheard-of  dramatic 
and  daring  enterprise.  In  a  journal- 
istic age  of  dime  museum  methods  it 
ought  to  be  a  winner,  even  if  its  pro- 
moter has  had  troubles. 


CAMPAIGN  SPECIALTIES. 


CAMPAIGN  SPECIALTIES. 


Tint 


a  Campaign  Hat 

in  your 


Own  Paper. 


We  will  furnish  Electros  (either  Democratic  or  Republican)  quickly  for  $35,  which  includes  copy- 
right protection.    Sizes  of  plates,  i6  by  22  inches. 

Most  Popular  Thing  Yet  Devised.    Every  Boy  in  your  town  will  want  to  wear  one. 

Apply  at  once  to  FORBES  LITHOGRAPH  MFG.  CO., 

181  Devonshire  Street,  Boston. 


THE  FOURTH  ESTATE 


LEAVE  HIM  ALONE. 


IF  YOU  WANT  TO  BE  FAVORED 
BY  THE  EDITOR  DON'T 
CALL  IN  PERSON. 


He  Has  Not  the  Time  to  be  Pes- 
tered, Nor  Unlimited  Patience — 
Contributions  are  Judged  on 
Their  Merhs  and  Favoritism 
Does  Not  Count. 

In  the  June  number  of  the  London 
National  Review  an  anonymous  writer, 
signing  himself  "A  Contributor,"  dis- 
cussed the  ways  of  editors,  and  with  not 
a  little  asperity  impeached  their  wisdom 
and  urbanity. 

The  subject  admits  of  being  treated 
from  the  opposite  point  of  view,  and  in 
the  August  number  of  the  Review  an 
"Editor"  recounts  his  experience  and 
offers  some  suggestions  that  may  be 
found  useful  on  this  side  of  the  Atlantic. 

The  editor's  observations,  he  tells  us, 
are  not  addressed  to  practised  wi  iters 
who,  because  they  know  their  business, 
and  the  limitations  under  which  an 
editor  works,  never  complain.  It  is  the 
casual  or  uninvited  contributor  who  com- 
plains, because,  apparently,  he  does  not 
understand  his  true  position. 

He  insists  that  "not  to  answer  a  civil 
letter  on  business  is  at  once  ill-bred  and 
unbusinesslike,  whether  the  recipient  oc- 
cupies an  editorial  chair  or  not." 

The  assertion  is  not  well  founded. 
An  editor,  like  many  another  man, 
receives  daily  in  his  private  capacity 
civil  letters  on  business  offering  to  lend 
him  money,  or  sell  him  cigars,  wine  or 
what  not.  He  answers,  of  course,  by 
silence.  In  strict  logic  an  uninvited  con- 
tributor, who  sends  his  goods  on  ap- 
proval, stands  in  precisely  the  same 
position  as  the  tobacconist  who  sends 
out  sample  boxes  of  cigarettes.  He  is 
treated  lar  more  courteously,  however. 

An  attempt,  at  least,  is  made  to  read 
the  most  ill-written  manuscript,  and,  if 
it  be  rejected,  it  is  almost  always  re- 
turned, whether  stamps  have  been  en- 
closed or  not.  In  the  case  ot  those 
papers  which  give  notice  that  they  will 
not  return  unsuitable  manuscripts,  it  is 
obvious  that  contributors  send  copy  at 
their  own  risk. 

good  "stuff"  is  wanted. 


r.   GEORGE  P.  ROWELL. 

2.  CHARLES  H.  FULLER. 

3.  JOHN   F.  PHILLIPS. 

4.  A,  L.  THOMAS. 
5     D.  M.  LORD. 


6.  H.  P.  HUBBARD. 

7.  GEORGE  W.  PLACE, 


A  GROUP  SUGGESTIVE  OF  THE  RECENT  PAST. 

Reproduced  from  a  Print  of  1887. 

10.  JOSEPH  GROSS.  18.  A.  H.  PRATT. 

11.  GEORGE  M.  SAVAGE.  IQ.  CHARLES  V.   LA  VAVEA. 

12.  HORACE  DODD.  20.   A.   FRANK  RICHARDSON. 

13.  R.  L.  WATKINS. 

14.  C.  D.  PAINE,  22. 

15.  CHARLES  C    FORD.  2  J. 

16.  T.  C.   EVANS.  24. 


A.  A.  ANDERSON. 
HERBERT  BOOTH  KING. 


17.   W.   H.  KANE. 


2S' 


JAMES  \V  SCOIT. 
CHARLES  H.  TAYLOR. 
GEOPGE  W.  TURNER. 
GEORGE  W.  ELLIOTT. 
S.  A.  ECHOLS. 


But  such  papers  are  lew,  for  most 
editors  are  willing  to  give  themselves  a 
vast  amount  of  trouble  on  the  bare  chance 
of  discovering  an  article  well  worth  print- 
ing. The  writer  who  speaks  for  editors 
in  the  National  Review  shows  himself  a 
master  of  his  theme  when  he  bids  a  con- 
tributor eschew  introductions  to  editors 
as  he  would  poison. 

Especially  should  he  avoid  introduc- 
tions given  him  by  one  editor  to  another. 
In  nine  cases  out  of  ten  the  introduced 
is  suspected  by  the  iatroducee  of  bemg  a 
nuisance,  of  whom  the  introducer  wishes 
to  be  rid.  Why  ?  Because  an  editor, 
when  he  picks  up  a  good  contributor,  is 
apt  to  keep  him  to  himself. 

Once  in  a  great  while,  no  doubt,  an 
editor  may  think  that  while  he  is  unable 
to  use  a  particular  man's  work,  one  of 
his  confreres  would  be  glad  of  it.  But 
we  are  stating  general  rules.  More- 
over, ii  the  suspicion  aroused  by  the  in- 
troduction is  overcome  by  the  submis- 
sion of  an  acceptable  article,  the  con- 
tributor is  no  further  advanced  than  if 
he  had  submitted  the  article  in  the  first 
instance. 

GLUT   OF  THE  COMMONPLACE. 

Beyond  a  douVjt,  there  is  always  some- 
where a  market  for  good  wares,  and 
they  stand  in  no  need  of  the  puff  prelim- 
inary. With  commonplace  stuff  the 
market  is  glutted,  and  it  is  true  that  cir- 
cumstances sometimes  compel  the  publi- 
cation of  some  of  it.  But  the  writer  in 
the  National  Review  warns  the  beginner 
not  to  imagine  on  that  account  that  his 
commonplace  productions  will  secure  the 
honor  of  print;  for  men  who  have  done 
good  work  in  the  past  and  will  do  good 
work  in  the  luture  have  naturally  a 


stronger  call  upon  the  editor.  In  short, 
the  new  man  must  be  satisfied  that  he 
has  something  of  striking  merit  to  offer, 
if  he  hopes  to  hear  that  it  has  been  ac- 
cepted. 

Contributors  are  also  earnestly  ad- 
vised by  our  English  editor  to  avoid  per- 
sonal visits.  There  is  certainly  no  rea- 
son why  a  would-be  contributor  should 
try  to  see  the  editor  in  the  first  instance. 
His  finished  work  should  speak  for  him. 
Why  should  he  wish  to  see  the  editor? 
To  get  the  latter  to  suggest  a  subject? 
Manifestly,  if  an  editor  has  a  desirable 
subject  in  view,  he  will  refer  it  to  some 
member  of  his  staff,  with  whose  mode  of 
treatment  he  is  conversant.  Or  does  the 
contributor  want  to  get  the  editor's  ap- 
proval of  a  subject  ? 

PERSONAL  CALLS  NO  BENEFIT. 

Clearly,  an  editor  may  think  a  sub- 
ject good  enough,  but  that  proves  noth- 
ing as  to  the  likelihood  of  his  accepting 
a  contributor's  treatment  of  it. 

The  treatment  is  nineteen-twentieths 
of  the  whole  matter.  Besides,  an  ed- 
itor is  an  intensely  occupied  man,  and 
he  cannot  but  feel  it  an  imposition  that 
a  would  be  contributor  should  waste  his 
time  about  the  contributor's  own  busi- 
ness. 

It  is  not  an  editor's  function  to  find 
subjects  or  devise  modes  of  treatment 
for  would-be  contributors;  it  is  their 
business  to  hit  upon  a  subject,  and  base 
the  best  article  they  can  upon  it,  and 
then  send  the  finished  product  to  the 
newspaper  or  periodical  in  which  publi- 
cation IS  desired. 

The  truth  is  that  introductions  and 
personal  visits  are,  at   bottom,  simply 


attempts  to  evade  the  conditions  of  a  pro- 
fessional writer's  calling.  Such  a  man 
is  a  producer  of  copy  lor  money,  and  the 
only  dignified,  straightforward,  and,  we 
may  add,  successful  method  of  selling 
his  wares  is  to  place  them  without  a 
word  under  the  eyes  of  those  who  pur- 
chase such  commodities. 

By  pursuing  this  course  a  would-be 
contributor  will  avoid  frittering  the  time 
and  taxing  the  patience  of  an  editor, 
and  thus  keep  him  in  good  humor;  and 
this  may  turn  the  scale. — New  York  Sun. 


THE    LANTERNE'S    LUCK  WAS 
VERY  RARE. 

In  the  recently  published  memoirs  of 
Henri  Rochefort,  the  noted  French 
journalist,  he  mentions  the  unexpected 
triumph  from  its  first  issue  of  La  Lan- 
terne,  a  weekly  which  he  started  with 
the  secret  view  of  opposing  the  govern- 
ment of  Napoleon  III. 

Rochefort  determined  to  call  it  La 
Lanlerne,  he  explains,  because  a  lantern 
may  serve  both  to  light  the  way  of  hon- 
est people  and  to  hang  evil- doers.  He 
had  great  difficulty  in  obtaining  a  per- 
mit of  publication.  He  started  with  a 
capital  of  20,000  francs,  subscribed  by 
Villemessant,  editor  of  the  Figaro,  and 
M.  Dumont,  one  of  the  proprietors  of 
that  journal. 

Rochefort  thought  that  it  would  be 
sufficient  if  they  printed  4,000  of  the 
first  number,  but  his  printer  prevailed 
upon  him  to  print  15,000.  The  day  of 
publication  came.  La  Lanterne  was  is- 
sued at  II  A.  M.,  and  two  hours  later  the 
entire  edition  was  bought  out;  by  4 
o'clock  they  had  sold  40,000,  and  the 


presses  were  <-tlll  going  at  full  speed  un- 
able to  satisfy  the  demand. 

By  the  next  morning  120,000  had 
been  sold,  and  Rochefort  himself  had  to 
run  all  over  Paris  to  recruit  binders  to 
sew  the  copies.  The  second  number 
was  even  more  successful  than  the  first, 
and  the  Parisians  literally  fought  to 
secure  copies.  Rochefort  used  to  re- 
ceive 500  letters  a  day,  mostly  from 
women.  Napoleon  made  several  at- 
tempts to  stop  the  publication  of  La 
Lanlerne,  but  without  success.  And  it 
unquestionably  did  much  to  hasten  the 
final  ruin  of  "  the  empire." 


A  REMINISCENT  GROUP. 


Some  Advertising  Agents  and  Pub- 
LisHERS  OF  1887 — The  Intervening 
Years  Have  Brought  Many 
Changes. 

The  series  of  portraits  of  advertising 
agents,  publishers  and  others  repro- 
duced on  this  page  will  be  unusually  in- 
teresting both  to  the  veterans  and  the 
newcomers  in  the  advertising  field.  The 
original  was  issued  in  or  about  1887  by 
the  New  York  Metropolitan. 

Colonel  Charles  H.  Taylor  has  had  the 
pleasure  of  seeing  the  circulation  of  the 
Boston  Globe  reach  a  figure  which  he 
may  have  dreamed  of  in  old  times,  but 
perhaps  did  not  hope  to  reach. 

George  W.  Turner,  who  at  the  time 
this  picture  was  taken  was  business 
manager  of  the  New  York  World,  has 
borne  many  responsibilities  in  the  inter- 
vening period,  and  has  done  work  on 
the  New  York  Recorder  which  is  cer- 
tainly uncommon  in  fertility  and  results. 

The  manly  and  kindly  face  of  James 
W.  Scott,  of  Chicago,  brings  to  mind 
that  in  the  short  time  that  has  elapsed 
since  his  death,  revolutions  have  oc- 
curred in  the  newspaper  business  in 
Chicago — not  to  speak  of  other  cities — 
which  even  he,  with  all  his  foresight, 
could  not  have  foretold. 

Those  who  have  grown  familiar  with 
the  Nestorian  personality  of  George  P. 
Rowell  as  depicted  in  current  portraits 
will,  no  doubt,  be  surprised  at  the  con- 
trast between  these  portraits  and  the 
likeness  herewith  shown.  The  photo- 
graph from  which  this  particular  like- 
ness was  made  is  supposed  to  have  been 
taken  in  or  about  the  year  1874.  Charles 
H.  Fuller  will  be  recognized  readily. 
Messrs.  Lord  and  Thomas,  of  Chicago, 
could  also  be  picked  out  without 
difficulty.  In  the  portrait  exhibited  of 
Herbert  Booth  King,  of  New  York,  the 
faculties,  power,  character  and  ability 
which  have  in  the  meantime  brought 
additional  success  to  that  well-known 
agent  are  traceable. 

Several  of  the  advertising  agents 
represented  have  gone  out  of  business 
since  the  pictures  were  made.  A  num- 
ber of  others  have  died.  All  of  those 
still  living  have  seen  an  eventful  period 
in  the  country's  history. 

S.  A.  Echols,  whose  portrait  appears 
in  the  extreme  lower  right-hand  corner 
of  the  plate,  was  manager  of  the  Metro- 
politan at  a  period  when  the  only  tide 
that  bore  the  advertising  craft  seemed  to 
be  a  tide  of  prosperity,  on  which  bad 
seamanship  alone  could  lead  to  wreck. 
The  Metropolithn  had  been  originally 
founded  by  persons  interested  in  a 
Rochester  medicine  house,  and  it  attained 
a  very  large  circulation.  At  one  time 
the  circulation  was,  no  doubt,  larger 
than  that  of  any  other  publication  in  the 
country,  the  present  large  issue  of  the 
Ladies'"  Home  Journal,  tor  example,  not 
having  been  reached. 


AN  ANTI-WAR  MAGAZINE. 

The  first  number  of  a  Parisian  maga- 
zine just  issued  is  devoted  to  the  aboli- 
tion of  war.  Le  Desarmement  General 
is  its  title.  It  is  published  by  the  Inter- 
national League  of  \Vomea  for  Uni- 
versal Disarmament.  With  the  astute- 
ness of  the  sex,  the  ladies  of  this  league 
have  organized  an  International  Con- 
gress of  Journalists  to  discuss  the  peace 
question  at  Paris,  November  3,  4  and  5. 


THE  FOURTH  ESTATE 


EDITORS  WHO  ARE  SLAVES. 


In  Russia  Journalism  is  a  Most 
Wretched  Profession. 

The  position  of  the  press  in  Russia 
with  regard  to  the  government,  says  a 
correspondent  of  the  Pall  Mall  Gazette, 
is  not  unHke  the  relations  which  usually 
subsist  between  a  very  rich,  powerful, 
and  purse-proud  individual  and  a  poor 
and  cringing  relation.  It  is  more  im- 
mediately and  truly  at  the  beck  and 
call  of  the  government  than  any  other 
institution  by  means  of  which  the  gov- 
ernment in  Russia  isin  the  habit  of  lord- 
ing it  over  the  people. 

The  rigor  of  the  censorship  is  an  old 
familiar  cry,  even  to  those  who  know  not 
Russia  and  have  had  no  experience  of 
her  ways.  But  the  reality,  in  all  prob- 
ability, far  surpasses  in  the  depth, 
breadth,  and  general  scope  of  its  bar- 
barity any  similiar  species  of  tyranny 
of  which  the  uninformed  mind  can  con- 
ceive. The  censorship  in  Russia  ex- 
tends not  only  to  the  editing,  and,  on 
occasion,  to  the  composition,  of  editorial 
matter,  but  even  to  the  advertisements 
themselves. 

For  instance,  take  the  commonplace 
case  of  a  person,  a  foreigner  in  Russia, 
wishing  to  give  lessons  in  his  or  her  own 
language.  Do  not  imagine  that  in  order 
to  achieve  his  or  her  object  the  individ- 
ual in  question  has  merely  to  send  his  or 
her  advertisement  to  the  office  of  the 
newspaper  in  which  he  or  she  wishes 
the  notice  to  appear. 

No  end  of  formalities  and  petty  vex- 
atious regulations  and  restrictions  must 
be  met,  and,  if  possible,  overcome,  by 
the  advertising  party  before  the  inno- 
cent announcement  can  be  expected  to 
appear. 

A  visit  to  the  police,  with  all  its 
tedious  formalities  in  the  shape  of 
stampings,  punchings,  labelings,  cross- 
questionings,  and  irrelevant  notices  and 
inquiries  of  all  sorts,  is  not  the  least  of 
the  long  list  of  vexations  and  indignities 
to  which  the  aspirant  to  publicity  in  the 
advertisement  columns  of  an  ordinary 
Russian  newspaper  must  be  prepared 
dutifully,  patiently,  and  tamely  to  sub- 
mit. 

And  even  then,  after  he  has,  in  his 
own  innocent  estimation,  safely  and  sat- 
isfactorily negotiated  all  the  obstacles 
placed  in  his  way  by  the  police,  the 
would-be  advertiser  may  yet  find  that  he 
is  destined  to  be  disappointed,  and  on 
grounds,  as  often  as  not,  which  cannot 
but  seem  to  him  quite  as  frivolous  and 
vexatious  as  the  arduous  and  lengthy 
incjuiry  that  he  has,  in  pursuit  of  his 
object,  been  called  on  to  undergo. 

Russian  journalists  seem  totiavevery 
primitive  notions  on  the  subject  of  the 
commercial  conduct  of  their  newspapers. 
They  appear  to  take  very  little  pains  to 
get  their  journals  properly  distributed, 
and  a  smalilocal  circulation  seems  to  rep- 
resent the  height  of  their  commercial 
ambitions.  A  few  of  the  best-class  jour- 
nals— such,  for  instance,  as  the  Neva — 
which  is  very  tolerably  printed,  and  en- 
joys a  wide  circulation,  are  undoubtedly 
exceptions  to  the  rule;  but  such  instances 
of  business  ability  combined  with  ener- 
getic and  effective  literary  and  artistic 
management  are  few  and  far  between. 

What  the  effect  of  so  ridiculous  and  ty- 
rannical a  system  of  censorship  must  be 
upon  the  coffers  of  the  newspapers  in 
Russia  it  would  be  as  easy  to  describe  as 
it  assuredly  is  to  imagine.  The  poverty 
of  the  Russian  journals,  owned  and 
financed  though  they  are,  for  the  most 
part,  by  Jews,  is  notorious. 

The  social  position  of  the  Russian  jo:;r- 
nalist,  broadly  speaking,  is  equivalent  to 
that  which  great  men  are  accustomed  to 
bestow  on  harmless  but  sometimes  neces- 
sary dependents  in  some  despotic  coun- 
tries, and  which  would  be  considered 
as  fit  treatment  for  a  lackey  anywhere 
else. 

The  Russian  journalist  is  treated  with 
perfect  civility  so  long  as  he  behaves  him- 
self; but  he  is  not  tolerated  in  society. 
The  most  he  can  hope  for,  if  he  conducts 
himself  with  perfect  prudence  and  pro- 
priety, is  to  have  his  paper  a  little  less 


AN    EDITOR    OF    EARLY  DAYS., 

JOSEPH    DENNIE   OF  THE  NEW   HAMPSHIRE  JOURNAL. 


severely  edited  by  the  all-powerful  cen- 
sors than  those  of  his  fellow-journalists 
who  do  not  pursue  so  prudent  and  politic 
a  course,  and,  occasionally,  to  rub  shoul- 
ders with  some  one  about  court. 

The  reverse  of  the  medal  shows  the 
Russian  journalist  under  the  thumb  of 
the  censor,  remorselessly  and  ruthlessly 
ruled  and  edited,  and  shunned  even  by 
those  whose  acquaintance,  though  not 
perhaps,  whose  friendship,  he  has  a  nat- 
ural right  to  solicit,  namely,  his  brother 
journalists. 


A    POSTPONED     REWARD  FOR 
EDITORIAL  WORK. 

Professor  A.  I.  Branham,  who  was  at 
one  time  an  editorial  writer  on  the  Sav- 
annah Morning  News,  is  said  to  be  one  of 
the  heirs  to  the  estate  of  Sir  John  Holt, 
once  lord  chief  justice  of  England,  which 
is  valued  at  $80,000,000.  Prof.  Branham 
is  one  of  the  twenty  persons  that  will 
share  the  fortune,  and  his  share  will  be 
fully  $4,000,000.  He  has  employed 
New  York  lawyers  on  his  claim,  and  is 
sanguine  of  success.  Mr.  Branham  is 
not  going  to  build  the  Nicaragua  canal, 
but  his  plan,  as  explained  by  him,  is  to 
give  a  banquet  and  reception  to  the 
newspaper  men  immediately  after  he 
comes  into  possession  of  his  great  wealth. 
He  says  he  will  not  invite  any  news- 
paper man  that  ever  wrote  a  fake  story. 


COLORADO'S^CARNIVAL  ISSUE. 

An  annual  festival  peculiar  to  the 
town  of  Colorado  Springs,  Colo.,  is 
the  "  Carnival  of  Flowers."  The  exer- 
cises and  entertainment  consist  in  part 
of  a  bicycle  parade.  The  Colorado 
Springs  Evening  Telegraph  issued  a 
special  cai  nival  edition  August  6 in  honor 
of  this  year's  festival,  and  the  number  is 
a  remarkable  evidence  of  enterprise. 
The  contests  include  a  double  sheet  with 


over  a  'hundred  half-tone  portraits  of 

'  Colorado  Springs  babies.   Editor  Charles 
[  S.  Sprague  continues  to  make  an  excel- 
j  lent  and  progressive  paper  of  the  Tele- 
graph. 

AN  OLD-TIME  EDITOR. 

In  the  competition  incidental  to  striv- 
ing for  the  best  in  the  publication  of 
magazines,  there  has  been  little  time  to 
give  any  thought  to  the  beginnings  of 
literary  periodicals  in  America.  It  is  to 
the  future  that  the  magazine  publisher 
of  the  day  looks  rather  than  to  the  past. 
Yet  it  will  not  be  out  of  place  to  give  a 
moment  or  two  to  the  personality  of  a 
person  to  whom  has  been  credited  the 
foundation  of  the  periodical  which  is 
said  to  have  been  the  first  popular  mag- 
azine of  the  country.  Of  this  person — 
Joseph  Dennie — a  picture  appears  on 
this  page.  The  costume  in  which  he 
is  depicted  is,  of  course,  obsolete,  and 
it  is  possible  that  Mr.  Dennie's  portrait 
I  is  the  only  one  now  extant  which  repre- 
sents any  American  editor  in  the  style  of 
attire  which  was  fashionable  at  the  be- 
ginning of  this  century. 

Joseph  Dennie  was  born  in  Boston  in 
1786.  His  mother  was  a  daughter  of 
Bartholomew  Greene,  Jr.,  whose  father 
printed  the  Boston  News-Letter,  the 
first  newspaper  published  in  the  Amer- 
ican colonies.  He  was  prepared  for  the 
bar  but  abandoned  law.  In  1796  he  be- 
came the  editor  of  a  paper  called  the 
New  Hampshire  yournat  and  Farmers^ 
Museum,  published  at  Walpole,  N.  H. 
He  gathered  about  him  a  brilliant  corps 
of  writers,  although  the  paper,  like  all 
others  of  that  period,  was  very  small  in 
size  and  rude  in  typography. 

Men  who  study  the  circulation  and 
scope  of  newspapers  and  periodicals  in 
1896  will  be  interested  in  the  fact  that 
the  circulation  of  the  paper,  owing 
chiefly  to  the  popularity  of  Dennie's 
writings,    "extended   from    Maine  to 


Georgia,"  and  that  it  was  read  by 
"  more  than  two  thousand  individuals," 
some  copies  circulating  even  in  Europe. 

Mr.  Dennie  afterward  founded  and 
contributed  voluminously  but  excellently 
to  a  Philadelphia  literary  journal  of  the 
time  called  the  Port/olio,  which  was 
modeled  on  the  plan  of  the  London 
Taller.  In  spite  of  its  two  thousand 
readers,  the  New  Hampshire  "Journal 
and  Farmers^  Museum  had  to  be  dis- 
continued, being  removed  to  Keene,  N. 
H.,  where  it  is  still  published  under  the 
name  of  the  Cheshire  Republican.  The 
Portfolio  was  started  as  a  weekly,  but 
was  changed  to  a  monthly,  and  was  no 
doubt  the  first  "popular"  magazine 
published  in  the  United  States.  For  the 
interesting  picture  of  Mr.  Dennie  we 
are  indebted  to  the  courtesy  of  the  New 
England  Magazine. 

A  BRITISH  EDITOR'S  START. 

The  Cornish  Post,  a  prosperous  British 
newspaper,  is  edited  by  Herbert  Thomas. 
Although  now  established  in  England,  it 
was  in  America  that  Mr.  Thomas  received 
his  first  experience  and  training  in  jour- 
nalism. More  than  that,  Mr.  Thomas 
was  ushered  into  the  newspaper  field 
through  being  captured  by  detectives  as 
a  supposed  embezzler. 

This  interesting  experience  happened 
to  him  when  he  landed  at  San  Francisco 
about  nine  years  ago.  The  detective 
had  a  warrant  to  arrest  William  Terrill, 
an  Englishman,  who  had  absconded 
from  Philadelphia,  and  Mr.  Thomas 
chanced  to  answer  the  telegraphic  de- 
scription of  the  embezzler.  It  was  in 
vain  that  he  explained  that  he  was  an 
innocent  young  Cornishman,  who  had 
been  spending  a  few  weeks  in  Butte  City, 
but  had  never  been  near  the  Quaker 
City  or  embezzled  money.  He  was  re- 
quested to  "come  quietly,"  and  he  was 
introduced  to  the  chief  of  police  by  his 
captor.  The  result  was  that  Mr.  Thomas 
was  introduced  to  the  leading  San  Fran- 
cisco journals,  worked  his  way  up  the 
staff  of  the  Examiner,  and  gained  valu- 
able experience  as  an  interviewer,  re- 
porter and  sketch  writer. 


RICH  BY  SELLING  PAPERS. 

Grand  Rapids,  Mich.,  has  lost  a  char- 
acter. Oremus  Sackett,  ' '  the  newsboy, ' ' 
is  dead.  He  was  seventy-two  years  old, 
had  been  peddling  papers  in  Grand 
Rapids  for  ten  years  or  more  and  leaves 
a  fortune  of  several  thousand  dollars. 

He  was  born  in  New  England,  and  as 
a  young  man  grew  rich  in  piloting  G. 
Francis  Train,  Horace  Greeley  and 
other  famous  lecturers  about  the  coun- 
try. He  lost  his  money  in  speculating  in 
oil,  but  regained  it  in  seUing  papers  and 
running  lunch  counters  in  the  coal  oil 
regions. 

He  made  an  unfortunate  venture  in 
western  lands,  and  when  he  returned 
to  Grand  Rapids  he  again  "  went 
broke."  He  began  selling  papers  in  a 
modest  way  and  soon  became  a  charac- 
ter. He  pushed  his  business  as  it  never 
has  been  pushed  by  any  other  man,  and 
it  was  his  boast  that  he  could  furnish  pa- 
pers from  any  city  on  the  globe.  He 
lived  in  a  small  room  and  cooked  his 
own  meals  and  saved  his  money. 

THE  FRENCH  POINT  OF  VIEW. 

It  has  been  decided  by  the  French 
correctional  tribunals,  says  Newspaper- 
dom,  that  when  a  journal  comments 
upon  a  document,  such  as,  for  instance, 
an  address  or  prospectus  of  an  associa- 
tion, and  in  so  doing  makes  use  of  any 
strong  expressions  or  throws  out  any 
defamatory  imputations,  also  publishes 
in  the  same  issue,  page  and  column  a 
list  of  persons  connected  with  the  body 
in  question,  such  publication  gives  the 
persons  so  named  proper  grounds  of  ac- 
tion against  the  publisher  or  proprietor 
of  the  paper  so  offending,  it  being  con- 
sidered that  the  individuals  thus  referred 
to  are  personally  injured  by  the  remarks 
upon  the  concern  to  which  they  belong. 
If,  however,  the  list  of  names  be  pub- 
lished in  any  subsequent  edition  of  the 
journal,  it  is  held  that  there  is  then  no 
cause  for  action. 
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FROM  THE"  AD"  FIELD 

ITEMS  OF  MORE  OR    LESS  IN- 
TEREST FROM  NUMEROUS 
VARIED  SOURCES. 


Interesting  Developments  in  Con- 
nection WITH  THE  Recent  Failure 
OF  THK  Alden  Concern— Little 
Profitable  Activity  Just  at  Pre- 
sent— Miscellaneous  Notes. 


THE  ALDEN  &  SONS  FAILURE. 

In  a  recent  examination  in  the  Insol- 
vency  Court  into  the  affairs  of  the  Frank 
H.  Alden  &  Sons  Company,  Cincinnati, 
a  result  was  reached  which  was  not  at 
all  pleasant  to  the  creditors  of  the  firm. 
It  appears  that  Mr.  Alden  was  reported 
as  suffering  with  nervous  prostration, 
and  could  not  be  present.  But  the 
bookkeeper  and  the  other  employees 
were. 

They  told  of  what  had  been  done  in 
the  business  so  far  as  they  could.  It 
was  in  evidence  that  Mr.  Alden  had 
withdrawn  $25,000  from  the  business  in 
the  two  years  prior  to  the  assignment, 
and  that  during  the  same  time  his  wife 
had  been  allowed  $50  per  week  for  some 
purpose.  It  was  also  shown  that  at  the 
time  of  the  incorporation  of  the  com- 
pany last  March,  the  assets  were 
only  about  $5,000  or  $6,000,  and  the 
liabilities  were  about  what  they  were  at 
the  time  of  the  failure,  that  is,  more 
than  §55,000. 

This  is  certainly  what  is  termed  "a 
pretty  state  of  affairs."  It  shows  that 
the  recent  attempt  to  reorganize  the 
company  and  get  another  long  line  of 
credits  from  newspapers  was  brazen  and 
almost  unparallelled  effrontery. 

In  view  of  what  has  been  disclosed 
at  the  proceedings  in  the  Insolvency 
Court  no  publisher  would  be  justified  in 
extending  any  recognition  whatever  to 
any  successors  of  the  Alden  concern, 
and  much  less  to  extend  credit  to  it.  If 
there  ever  was  a  deliberate  scheme  to 
swindle  publishers  it  appears  to  have 
been  concocted  in  the  present  case,  if 
the  evidence  as  reported  is  true.  It 
was  a  scheme  so  thorough  in  its  daring 
rascality  that  the  man  who  planned  and 
carried  it  out  should  have  no  chance  to 
repeat  the  performance. 


"NOVELTY"    AND  CAMPAIGN 
ADVERTISERS. 

Among  the  firms  recently  reported  as 
being  added  to  the  list  of  concerns  that 
are  advertising  campaign  or  novelty 
goods  are  the  Popular  Novelty  Com- 
pany, Auburn,  111. ;  Hoosier  Charm 
Company,  Kokomo,  Ind.,  and  Eureka 
Manufacturing  Company,  Thomaston, 
Me. 


AN  ECHO  OF  THE  THUD. 

W.  P.  Harrison  &  Company,  of 
Columbus,  O.,  have  transferred  their  ad- 
vertising, which  was  until  recently  placed 
by  the  Frank  H.  Alden  &  Sons  Com- 
pany, to  the  Nelson  Chesman  &  Com- 
pany Agency,  of  St.  Louis,  Chicago  and 
New  York. 

CALIFORNIA'S  ZEAL  FOR  HENS 
AND  CHICKENS. 

The  Zucker  Manufacturing  Company, 
San  Francisco,  is  manufacturing  the 
Zucker  Medical  Egg,  which  is  a  disin- 
fectant intended  to  prevent  vermin  in 
poultry.  It  will  do  considerable  ad- 
vertising and  will  use  agricultural  and 
country  papers. 


WINE  FOR  MAYFLOWER  FOLKS. 

The  Speer  Wine  Company,  Passaic, 
N.  J.,  is  about  to  cover  New  England 
generally,  and  will  use  dailies  and 
weeklies.   The  business  is  placed  direct. 

LAND  OWNERSHIP  MADE  EASY. 

Real  estate  in  Utah  is  being  adver- 
tised by  the  Bear  River  Canal  Company 


and  the  Corinne  Land  Company. 
Charles  W.  Greene,  Inter-Ocean  Build- 
ing, Chicago,  represents  the  companies. 


PROGRESS  IN  THE  ADVERTISING 

OF  SCHOOLS. 

The  character  of  the  advertising  of 
educational  institutions  has  improved 
during  the  past  few  years.  Without 
being  undignified,  some  current  ad- 
vertisements of  this  kind  make  a  strong 
personal  appeal  to  the  reader. 


WATCHES  FOR  THE  MILLION. 

The  Eagle  Watch  Manufacturing  Com- 
pany,253  Broadway, New  York, has  begun 
to  advertise  a  line  of  low  priced  watches 
in  monthlies  and  weeklies  of  large  cir- 
culation. S.  Schisgall  is  the  manager 
and  attends  to  the  advertising. 


A  POSSIBLE  WAY  TO  WEALTH. 

Robert  H.  Kelly  &  Company,  226  La 
Salle  street,  Chicago,  are  among  the  in- 
vestment brokers  who  are  employing 
newspaper  publicity  as  a  means  of  se- 
curing clients. 


PUBLICITY    FOR  PLEASURE 
TRAVEL. 

W.  F.  Simpson,  31  Park  Row,  New 
York,  is  placing  some  advertising  in 
general  mediums  for  the  A.  DePot!er 
Tourist  Agency,  of  New  York  city. 


ELIXIRS  FROM  EVANSVILLE. 

The  Carlstadt  Medicine  Company, 
Evansville,  Ind.,  is  advertising  direct 
some  medical  specialties  in  western  pa- 
pers of  general  circulation. 


MISCELLANEOUS  NOTES. 

George  G.  Brownell,  who  claims  to 
be  an  advertising  agent  at  Dewittville, 
N.  Y.,  is  getting  rates  from  a  number  of 
weekly  and  monthly  publications. 

Advertising  of  the  Hallock  Medical 
Institute,  no  Court  street,  Boston,  is 
being  placed  by  William  Alden,  of  that 
city.  Dailies  and  a  few  weeklies  will  be 
used. 

The  Potter  Medicine  Company,  920 
Main  street,  Kansas  City,  Mo.,  is  adver- 
tising proprietary  medicines  in  dailies 
and  weeklies. 

The  Mark  Manufacturing  Company, 
125  La  Salle  avenue,  Chicago,  is  adver- 
tising well  supplies  and  machinery  in 
country  papers  in  the  west. 

F.F.  Kerner,  Winston,  N.  C,  who 
announces  himself  as  an  advertising 
agent,  is  sending  out  orders  to  weeklies 
and  monthlies  of  i  large  circulation  for 
advertisements  of  tobacco. 

Wilday  &  Hutton,  44  North  Fourth 
street,  Philadelphia,  are  to  advertise  a 
25-cent  darning  machine. 

The  Trojan  Puzzle  Company,  Troy, 
N.  Y.,  is  introducing  and  will  advertise 
a  "campaign  puzzle." 

The  Hamilton  Cycle  Company,  Ham- 
ilton, O.,  is  moving  its  plant  to  Grand 
Rapids,  Mich. 


AN  OLD  PERIODICAL'S  END. 

The  Reformed  Presbyterian,  Phila- 
delphia, was  recently  discontinued  after 
a  life  that  lasted  thirty- three  years.  Its 
good- wiir  and  subscribers  naturally  fall 
to  the  Christian  Nation,  New  York. 
The  Christian  Nation  is  now  the  only 
officially  recognized  publication  in 
America  of  the  Scotch  Presbyterian 
Church. 


THE  MARCH  OF  PROGRESS. 

The  Albuquerque  (N.  M.)  Morning 
Democrat  has  installed  two  of  the 
latest  improved  linotypes.  These  are 
the  first  machines  in  Mexico,  and  mark 
the  march  of  progress.  T.  M.  Wingo, 
secretary  and  manager  of  the  Democrat, 
is  justly  proud  of  his  enterprise. 


A  PRETTY  STORY. 

ONE  TO   BE  ADDED  TO  MANY 
MAKING    UP    THE  LIFE 
OF  AN  EDITOR. 

George  W.  Childs  and  Charles 
Dickens — An  International  Game 
OF  Billiards — A  Consciencf,- Dis- 
turbing Half  Crown  and  the 
Way  Out  of  a  Difficulty. 

When  the  late  George  W.  Childs,  of 
the  Philadelphia  Ledger,  visited  Charles 
Dickens  at  "Gad's  Hill,"  his  coming 
caused  much  conjecture  as  to  the 
proper  style  of  treating  him.  Dickens 
was  in  a  quandary.  He  did  not  know 
exactly  how  he  could  entertain  the 
American  editor,  who  neither  drank, 
smoked  nor  swore. 

According  to  Stephen  Fiske  in 
his  article  in  the  September  number  of 
the  Ladies^  Home  Journal  Mr.  Childs 
did  not  require  especial  entertainment. 

He  beamed  with  contentment  and  be- 
nevolence, and  seemed  like  "  Mr.  Pick- 
wick "  come  to  life  and  in  modern 
clothes.  Dickens  (a  privileged  "jollier  ") 
pretended  to  shudder  with  horror,  out 
of  compliment  to  his  guest's  temperance 
principles,  when  the  glasses  were  filled 
at  table:  but  though  Mr.  Childs  ate 
little,  the  dinner  passed  oft  delightfully. 
Then  the  men  adjourned  to  the  billiard- 
room.    Mr.  Fiske  says: 

"Mr.  Childs  did  not  play  billiards,  nor 
pool,  nor  any  other  game  of  chance,  and 
at  last  Dickens  proposed  a  grand  interna- 
tional tournament  between  his  son 
Charles,  representing  England,  and  my- 
self,  as  I  he  representative  of  America, 
declaring  that  he  would  serve  as  marker 
of  the  game,  and  that  Mr.  Childs  was 
brilliantly  qualified,  by  his  ignorance  of 
billiards,  to  act  as  umpire.  This  being 
arranged,  Mr.  Childs  was  with  great  dif- 
ficulty persuaded  to  back  his  country  to 
the  extent  of  half  a  crown,  while  Dick- 
ens wagered  the  sum  upon  Great  Britain. 

conscience-disturbing  game. 

"We  began  to  knock  the  balls  about, 
Dickens  being  perched  officially  upon  a 
high  stool  and  calling  out  solemnly: 
'  Two  for  the  American  eagle  !  Ha  !  ' 
'  Three  for  the  British  lion  !  Hooray  ! ' 
Charles  was  the  better  player,  but  by 
good  luck  the  American  eagle  won,  as 
usual,  and  Dickens  handed  Mr.  Childs 
half  a  crown.  The  clock  struck  ten. 
Mr.  Childs  said  that  he  always  went  to 
bed  at  ten  o'clock,  pocketed  the  money, 
took  his  bed-room  candle  and  went  up- 
stairs. 

"  In  a  few  moments  he  reappeared  with 
the  half-crown  in  his  hand,  and  to  our 


amazement  delivered  a  simple  and  touch- 
ing little  speech.  He  said  that  this  was 
the  first  money  he  had  ever  won  by 
gambling,  that  it  weighed  upon  his 
mind,  that  he  could  not  rest  while  it  was 
in  his  possession.  Would  Mr.  Dickens 
kindly  take  back  the  half  crown? 

"Simple  and  touching  as  it  was,  this 
speech  implied  a  rebuke,  and  Dickens 
felt  it  deeply.  Looking  gravely  at  Mr. 
Childs  with  large,  searching  eyes,  he 
stated  in  an  impressive  monotone  that 
the  English  customs  did  not  justify  a 
gentleman  in  taking  back  money  that  he 
had  lost  fairly,  but  that  he  would  oblige 
Mr.  Childs  by  backing  Great  Britain  for 
another  game,  double  or  quits. 

"Mr.  Childs  did  not  understand  this 
betting  term,  and  Dickens  explained  to 
him  with  the  same  coldly  courteous 
manner,  that  as  Charles  was  evidently 
the  better  player  he  would  undoubtedly 
win  the  second  game,  and  thus  Mr. 
Childs  would  be  relieved  of  the  obnox- 
ious half  crown  without  further  trouble. 
If  not,  we  could  go  on  playing  double 
or  quits  until  Mr.  Childs  did  lose,  if  we 
had  to  stay  up  all  night.  Mr.  Childs 
finally  preferred  to  lose  his  sleep  than  to 
win  money  by  gambling,  and  the  affair 
was  thus  settled. 

way  out  of  the  difficulty. 

"  Dickens  turned  quickly,  with  an  au- 
dacious wink,  and  told  us  to  play.  The 
wink  meant  that  Charles  was  to  lose 
another  game,  so  as  to  test  the  effect  of  a 
whole  crown  instead  of  half  a  crown 
upon  Mr.  Childs'  conscience.  Charles 
tried  his  utmost  to  lose  and  I  my  best  to 
win,  but  his  balls  would  not  stay  out  of 
the  pockets  and  mine  would  not  go  into 
the  pockets,  and  so  the  British  lion  re- 
trieved defeat,  as  usual,  and  Mr.  Childs 
handed  Dickens  his  half- crown  and  went 
to  his  room  happy. 

"After  he  had  gone  Dickens  leaned  his 
head  upon  his  hand  and  murmured: 
'  Is  it  possible  ?  Was  it  not  all  a 
dream  ?' 

"  Then  I  showed  him  a  pamphlet  that  I 
had  found  in  London,  '  The  Life  of 
George  W.  Childs.'  He  glanced  over 
it  rapidly,  and  repeatedly  exclaimed  as 
he  turned  the  pages:  '  But  he  is  a  re- 
markable man — a  great  man.  He  has 
done  wonderful  things  !' 

"  '  Of  course,  he  is  a  great  man,'  re- 
plied the  American  eagle  stoutly,  '  but 
because  he  is  different  from  you  Eng- 
lishmen you  do  not  understand  him 
yet.'  AH  Englishmen  have  since 
learned  to  appreciate  him,  and  Dickens, 
who  was  his  guest  in  this  country,  as- 
sisted to  teach  them." 


It  is  claimed  that  the  circulation  of 
several  of  the  well-known  magazines  has 
fallen  off  unusually  this  summer. 


AR  T  SUPPLEMENTS,  ETC. 


ART  SUPPLEMENTS,  ETC. 


BARGAINS  IN  "REMNANTS,' 

CHEAP. 


WE  have  on  hand  a  considerable  stock  of  odds  and 
ends  in  the  way  of  CUT-OUTS,  THEATRES 
and  PLAYS,  CIRCUSES,  GAMES,  and  various  styles 
of  novelty  art  supplements,  which  have  been  left  over 
from  large  orders  and  which  we  will  dispose  of  at  a  low 
price  to  papers  that  can  use  limited  quantities. 

There  are  some  FORTY  different  STYLES,  from 
10,000  to  30,000  each. 

Can  we  give  you  more  detailed  in- 
formation ?    Write  or  call. 

FORBES  LITHOGRAPH  M'F'G  CO., 


181  Devonshire  Street, 


BOSTON,  Mass. 
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so  that  immediate  attention  may  be  secured. 


TWO  DOLLARS  A  year,  in  advance, 

to  any  part  of  the  United  States  or  Canada;  to 
#OreiEn  Countries  in  the  postal  union,  (4  a  year. 
Single  copies,  TEN  CENTS. 


Subscribers  should  have  their  copies  of  The 
Foi;rth  Estate  addressed  to  their  homes,  so 
tu  to  avoid  chance  oj  loss  in  the  mass  0/ 
exchanges  which  go  to  every  newspaper  office. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
in  tnt  (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  percent.; 
two  months,  so  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  6rst  page,  $t  per  lineeach  insertion,  with- 
ont  discount. 

Small  advertisements  under  classified  headings, 
inch  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 
It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

our  choicest  "  bargains." 
No.  I. — For  Js  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  J25  we  will  send  25  annual  sub- 
scriptions. 

>fo.  3. — For  $4  we  will  send  Thb  Fourth 
Estate  until  the  end  of  1896,  and  all  numbers 
from  March  i,  1895. 

BOUND  volumes. 

For  $2.50  we  will  send  a  bound  volume  of  the 
last  half-year,  Sept«mber  to  February,  inclusive; 
or  for  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


BLACK  FLAG  IN  CHICAGO. 

George  P.  Rowell  has  decided  to  open 
an  office  in  Chicago.  The  announce- 
ment is  not  startling,  for  no  one  has 
ever  doubted  the  nerve  of  George  P. 

Indeed,  this  George  of  the  Georges 
is  known  to  American  publishers  as  the 
great  X  in  the  problem  of  publishing. 

For  space  in  Printers'  Ink  he  secures 
space  in  "easy"  papers,  and  he  uses 
this  to  boost  a  patent  medicine  that 
would  have  made  him  rank  with  the 
multi-millionaires  if  it  could  only  cure 
some  trouble  of  mankind. 

There  will  be  the  deepest  interest  in 
Chicago  in  the  branch  office  there  of 
George  P.  Rowell.  To  be  clever  the 
citizens  ought  to  serenade  his  new  quar- 
ters on  the  occasion  of  their  opening, 
and  they  should  certainly  let  loose  fire- 
works in  honor  of  the  coming  of 
the  hero  who  championed  the  old 
Dispatch  as  the  "  home  newspaper  of 
Chicago." 

George  P.  Rowell  is  a  "bird  "  in  the 
true  sense  of  an  expressive  slangism. 
He  abused  the  newspapers  of  Chicago 
until  all  the  rest  of  the  world  was  sick 
with  laughing  at  his  talent  in  playing 
with  figures.  Now  he  floats  above  every 
obstacle  he  has  erected  and  lights  upon 


the  city  by  the  lake,  there  to  coo  to  its 
publishers  in  dulcet  accents. 

Printers'  Ink  has  raised  its  black 
skuU-and-cross-bones  flag  in  Chicago, 
and  presents  a  singular  spectacle.  Fortu- 
nately there  will  be  no  deaths  due  to 
heart  failure,  for  the  nerve  of  the  vulture 
of  newspaperdom  is  not  unknown  to 
newspaper  men,  who  have  before  seen 
other  singular  things  come  from  the 
east. 

George  P.  Rowell  has  "carried  the 
war  into  Africa,"  and  we  can  only  trust 
that  the  good  luck  which  has  saved  him 
accusations  of  treason  in  conspiring  to  give 
a  nation  chronic  Ripans  Tabules  com- 
plaints will  spare  him  from  the  fate  of  the 
fellow  who  listened  to  the  roasting  of  his 
head  encompassed  by  a  red-hot  pot  -  the 
crown  of  his  missionary  work.  The  Chi- 
cago publishers  are  not  heathens,  and 
Rowell  need  feel  no  fear  of  a  canniba- 
listic carnival,  his  aeent  being  an  entree 
and  himself  the  piece  de  resistance. 

Frederick  C.  Ringer  is  the  advance 
agent  of  the  Printers'  Ink  invasion.  He 
is  in  Chicago  to  hypnotize  the  publishers 
before  G.  P.  R.  opens  his  new  business. 
Rowell  and  his  agent  might  meet  with  a 
royal  reception  if  the  Chicago  publishers 
were  forgiving  in  the  true  Biblical  way 
that  commands  forgiveness  of  enemies. 


I-TOLD-YOU-SO  THOUGHTS. 

The  collapse  of  the  great  dry  goods 
house  of  Hilton,  Hughes  &  Company 
was  a  serious  affair  to  the  metropolitan 
press,  for  the  advertising  debts  of  the 
firm  were  very  heavy.  The  fact  that 
the  firm  failed  cannot  be  advanced  as  an 
argument  against  advertising,  as  it  is 
acknowledged  that  the  firm  did  a  tre- 
mendous business  after  it  had  begun  to 
be  a  consistent  and  clever  advertiser. 

The  obligations  were  of  the  past,  and 
were  ugly  in  proportion  to  their  oldness. 
The  big  business  came  too  late  to  stem 
the  tide  ot  adversity,  and  only  helped  to 
prolong  the  agony  ending  in  failure. 

If  A.  T.  Stewart  had  been  alive  his 
clean-cut  conceptions  of  conditions  that 
change  with  the  seasons  would  have 
pointed  out  the  prosperous  path  years 
before  it  was  perceived  by  his  successor?. 
He  would  have  advertised  according  to 
modern  methods. 

Manly  Gillam,  the  advertising  man- 
ager of  John  Wanamaker,  was  secured 
when  affairs  had  reached  such  a  state  that 
even  his  genius  could  not  save  the  house. 
He  worked  like  a  hero  and  his  achieve- 
ments are  splendid,  even  in  the  light  of 
recent  events.  The  fact  that  the  cred- 
itors will  undoubtedly  be  paid  in  time  is 
largely  due  to  his  work.  With  one  less 
competent  the  result  would  have  been 
reached  earlier,  and  then  with  appalling 
disaster. 

There  is  one  lesson  in  the  downfall  of 
A.  T.  Stewart's  old  store  which  has  not 
received  due  attention  in  the  accounts  of 
the  failure,  and  one  that  must  be  in  the 
minds  of  many  newspaper  men. 

To  offend  and  violently  oppose  any 
one  class  of  citizens  through  racial  or 
religious  prejudices  is  a  serious  blunder. 
Judge  Hilton's  public  refusal  to  allow 
Jews  in  his  hotel  at  Saratoga  brought  in 
deadly  opposition  to  him  rich  customers 
whom  the  "little  Irishman,"  founder  of 
the  big  firm,  was  glad  to  deal  with. 

They  did  not  forget  their  grievance. 
The  lack  of  their  custom  and  their 
hostility  made  serious  minus  factors  in 
the  series  of  unfortunate  events  that 
clouded  and  finally  overcame  the  fortunes 
of  Hilton,  Hughes  &  Company. 

Hard  times  had  much  to  do  with  it, 
but  the  most  desperate  conditions  can 
be  weathered  when  men  are  on  friendly 
terms  with  their  fellows. 


KEEP  CLEAR  OF  HIDDEN  ROCKS. 

Walter  Phillips'  new  mouthpiece,  the 
Journalist,  presents  in  its  first  issue  a 
splendid  sketch  of  the  late  William 
Henry  Smith.  The  article  is  largely 
historical  and  reminiscent  and  pays 
respectful  tribute  to  "  the  last  of  the 
second  generation  of  press  association 
managers." 

Mr.  Phillips  is  more  than  an  amiable 
gentleman.    He  is  an  able  one,  and  like 


many  men  of  power  has  been  accused  of 
violent  partisanship.  He  is  the  Hector 
of  the  United  Press  stronghold,  and  it  is 
but  fair  to  remark  that  he  does  not  per- 
jure himself  in  telling  history  from  his 
point  of  view. 

The  name  of  William  Henry  Smith 
is  illustrious  in  the  story  of  press  associa- 
tion organizations,  and  Mr.  Phillips  has 
chosen  for  his  first  work  on  the 
Journalist  a  subject  of  real  interest  to 
newspaperdom. 

The  Fourth  Estate  delights  in  con- 
templation of  the  Journalist,  and  trusts 
that  Mr.  Phillips'  effort  will  receive  a 
royal  welcome. 

The  only  advice  we  can  offer  him  is 
that  he  steer  clear  of  the  foaming  shoals 
where  the  boiling  waters  of  invective 
surge  about  submerged  rocks  close  to 
the  secure  shore  of  fair-mindedness. 

It  may  be  exciting  to  sail  where  the 
booming  waves  throw  up  their  spray, 
but  below  are  ragged  teeth  ready  to  tear 
holes  in  boats  of  fancy  too  adventure- 
some to  be  content  in  the  deep  waters  of 
truth. 

It  is  not  so  very  long  ago  that  a  yellow 
dog  wagged  its  tail  on  the  banks  of  an 
island  now  submerged.  In  the  exulta- 
tion of  seeming  security,  it  barked  and 
bayed,  while  frisking  about.  With  the 
coming  and  going  of  the  tides  in  the  ebb 
and  flow  of  events  the  island  sank  grad- 
ually, until,  submerged,  it  is  now 
crowned  with  white  caps.  The  ghost  of 
that  yellow  dog  is  still  there,  its  hungry 
green  eyes  shining  above  the  white- 
flecked  foam,  phosphorescent  gleam- 
ings  of  hopes  that  are  dead  but  still  to 
memory  dear. 

Revering  the  memory  of  William 
Henry  Smith,  gladly  acknowledging  him 
to  have  been  all  that  Mr.  Phillips  truly 
says  he  was,  we  would  only  urge  upon 
the  new  Journalist  that  in  telling  the 
grand  stories  of  ^newspaper  history  he 
must  avoid  partisanship  in  his  dealing 
with  accounts  of  those  whose  lame  is 
too  bright  to  be  lost  in  the  fogs  floating 
away  from  the  seething  waters  above 
a  wrecked  and  wretched  island. 

Even  the  phosphorescent  light  of  the 
eyes  of  the  yellow  dog  that  barked  like 
a  mastiff  until  it  was  discovered  to  be  a 
kioodle  is  growing  dim,  and  it  will  not 
be  clever  in  Mr.  Phillips  to  take  up  a 
new  enterprise,  choosing  the  methods 
of  the  animal  which  ought,  in  mercy, 
to  have  died  of  the  rabies,  but  is  still 
tortured  with  a  ghostly  and  uncertain 
existence. 


NOTE  AND  COMMENT. 

That  the  big  profits  are  in  spending 
money  is  an  axiom  among  men  who  have 
made  the  most.  We  do  not  mean  that 
squandering  shekels  is  the  sine  qua  non 
of  success,  but  paying  liberally  for  what 
can  not  be  bought  for  little  is  the  art  of 
the  successful  publisher. 

The  Ladies'  Home  Journal  is  an  illus- 
tration. It  is  artistic  in  its  pictures, 
clever  in  conception,  costly  in  every  de- 
tail and  rich  in  advertising.  Indeed,  it 
is  one  of  the  real  shining  successes  ;  an 
ideal  of  the  results  of  brains  handling 
money  liberally. 

Cyrus  Curtis  ought  to  be  especially 
proud  of  the  September  number.  To 
describe  it  would  be  futile,  for  every- 
body sees  for  himself  the  Ladies^  Home 
Journal.  Its  circulation  is  mammoth 
indeed,  for  it  is  a  welcome  visitor  in  every 
township  of  every  county  of  every  state 
in  the  Union,  and  even  the  numbers  that 
go  abroad  would  be  considered  to  make 
a  big  hit  for  many  other  publications. 

In  the  September  number  there  is  a 
very  live  sketch  of  the  personal  side  of 
Dickens,  written  by  Stephen  Fiske  and 
illustrated  by  Alice  Barber  Stevens.  In 
another  column  we  reproduce  from  this 
article  a  new  story  to  be  added  to  the 
long  list  that  makes  up  the  beautiful  life 
history  of  the  late  George  W.  Childs. 

The  question  is  often  asked  in  casual 
gatherings  of  advertising  men:  What  is, 
circulation  and  rates  considered,  the  best 
general  advertising  medium  ?  In  other 
words,  what  medium  gives  best  value  for 
the  price  it  asks  ? 

Different  advertisers,  of  course,  have 
had  differing  results,  depending  largely 


upon  the  merit  of  the  article  offered 
for  sale  and  the  preparation  of  the 
advertisement,  but  the  overwhelming 
majority  in  support  of  the  Ladies'  Home 
Journal  must  be  extremely  gratifying 
to  Cyrus  Curtis  and  a  valuable  object 
lesson  to  the  beginner  in  the  advertising 
field. 

Why  is  this  so  ?  We  do  not  hesitate 
to  say  that  the  result  is  in  no  small  de- 
gree due  to  the  wealth  of  care  bestowed 
upon  the  advertising  columns,  which  are 
subjected  to  the  same  intelligent  super- 
vision that  prevails  in  the  editorial  de- 
partment. Upon  their  typography  and 
general  construction  is  bestowed  the 
kindly,  yet  critical,  interest  of  the  artist 
painting  a  picture,  and  in  their  classifi- 
cation and  arrangement  as  to  position  is 
displayed  the  tact  of  the  successful  gen- 
eral. 

With  quantity  in  circulation,  quality 
in  circulation,  skillful  setting  and  fault- 
less placing  of  his  advertisement,  no 
wonder  the  customer  gets  quick  and 
large  returns. 

A  Pekin  newspaper  started  last  May 
under  the  name  of  the  Klau- Schu-  Tschu- 
C'lu.Pao,  and  edited  by  Chi  Zung,  is  said 
to  be  publishing  Li  Hung  Chang's  notes 
ot  travel  in  Europe.  There  are  Ameri- 
can papers  that  would  give  a  small 
fortune  lor  the  real  views  of  Li  Hung 
Chang,  but  he  evidently  believes  only  in 
Chinese  publicity. 


Twice  in  the  history  of  The  Fourth 
Estate  the  activity  of  inanimate  things 
and  the  perversity  of  printing  materials 
have  made  trouble.  On  one  occasion  an 
excellent  cut  of  the  Rev.  Dr.  Gray,  of 
the  Interior,  grew  dissatisfied  with  its 
position,  jumped  from  its  allotted  page, 
and  contrary  to  the  frequently  ex- 
pressed dislike  of  the  original,  raised 
the  devil. 

Last  week  the  cut  of  the  fair  daughter 
of  the  late  Eugene  Field,  in  its  place  of 
honor  on  the  seventh  page,  decided  to 
roam  about,  with  the  result  that  the  types 
on  the  last  page  lost  their  heads  and 
there  an  amount  of  really  distressing 
damage  was  done.  Repairs  were  made 
and  the  paper  was  slightly  delayed,  some 
of  the  edition  missing  the  fast  mail. 

Just  why  it  should  he  that  the  likeness 
of  a  Doctor  of  Divinity  and  another  of  a 
sweet  girl  should  take  it  upon  themselves 
to  cavort  about  and  cut  didoes  on  the 
press  is  something  we  fail  to  understand. 

It  may  be  that  the  fair  one  feared  the 
public  gaze  certain  with  our  circulation, 
and  it  might  also  have  happened  that 
the  minister  thought  himself  in  bad  com- 
pany. The  latter  supposition,  however, 
seems  unlikely,  for  Dr.  Gray,  though  he 
does  work  for  the  press  of  the  church,  is 
the  friend  of  the  laborers  working  on  the 
daily  papers. 

We  can  not  conquer  the  malignity  of 
matter  and  in  apologizing  to  the  few  of 
our  readers  who  received  late  papers  we 
are  not  as  humble  as  we  should  be,  for 
we  are  filled  with  the  knowledge  that 
we  were  not  guilty.  Accidents  will  hap- 
pen, but  the  next  cut  on  the  press  that 
plays  bull  in  the  china  shop  will  give 
occupation  to  the  undertaker  of  the  photo- 
engraver  responsible  for  the  trouble. 


' '  A  subscriber  who  has  not  paid  for 
his  paper  in  six  years,"  says  a  Mis- 
souri exchange,  "  writes  to  us  to  know 
how  we  stand  on  the  financial  question. 
We  have  telegraphed  the  sheriff  to  ar- 
rest him  and  hold  him  until  we  get  our 
shotgun  repaired.  We  can  stand  some 
things,  but  such  brazen  effrontery  as 
this  is  unbearable." 


The  recent  trial  trip  of  the  new  United 
States  cruiser  Brooklyn  was  an  event  of 
national  importance,  but  the  Cramp 
Brothers  were  unusually  rigid  in  their 
rules  as  to  the  attendance  of  newspaper 
men.  We  are  sorry  to  say  that  they  had 
suffered  through  experience  and  they 
limited  the  number  of  reporters  to  W. 
A.  Connor,  representing  the  Associated 
Press,  and  Samuel  H.  Jones,  representing 
the  United  Associated  Presses.  By  re- 
quest of  the  Secretary  of  the  Navy  Mr. 
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Stickney  of  the  New  York  Herald  and 
Mr.  Stewart  of  the  Brooklyn  Eagle  were 
aboard. 

The  Cramps  now  look  upon  four  as 
the  real  lucky  number,  for  the  Brooklyn, 
through  speed  above  requirements, 
brought  them  a  splendid  reward. 

The  trouble  about  reporters  came  from 
the  Philadelphia  boys,  who  loved  to  de- 
scribe trial  trips  telling  of  the  decks 
flowing  with  wine,  while  in  reality  it 
was  the  bows  that  were  bathed  with 
foaming  brine.  The  Cramps  have 
shown  their  hospitality  to  newspaper 
men  on  more  than  one  occasion.  We 
might  mention  their  dinners  in  the 
"  loft "  on  the  occasion  of  the  meeting 
ol  the  International  League  of  Press 
Clubs  in  Philadelphia  two  years  ago. 

They  are  the  best  of  hosts,  but  they 
do  not  care  to  appear  before  the  country 
as  bribers  of  newspaper  boys  whose 
imaginations  seem  to  yearn  for  baths  of 
wine. 

There  is  a  lesson  in  the  recent  action 
of  the  Cramps.  They  have  been  build- 
ers of  world-beating  ships  and  do  not 
hke  the  boast  of  bibulous  tastes.  The 
Cramps  believe  in  lifting  a  glass  of  cham- 
pagne in  token  of  congratulation,  but  not 
in  spreading  the  dregs  broadcast. 

An  unusual  compliment  was  recently 
paid  the  Topeka  (Kan.)  Mail  and 
Breeze,  a  petition  being  sent  the  editor 
signed  by  2,700  citizens.  This  petition 
asked  that  the  paper  print  an  evening 
edition.  Arthur  Capper,  editor  of  the 
Mail  and  Breeze,  ought  to  be  proud  of 
his  paper  when  the  people  find  it  so 
good  that  they  ask  for  more  of  it. 

Li  Hung  Chang,  the  most  distin- 
guished representative  of  the  race  that 
really  invented  the  art  of  printing,  was 
greeted  on  his  arrival  in  New  York  not 
only  by  great  crowds  of  appreciative, 
applauding  citizens,  moved  chiefly  by 
an  overwhelming  curiosity,  but  by  inci- 
dents illustrative  of  American  journal- 
istic methods  that  must  have  caught  his 
keen  eye. 

Li  Hung  Chang  is  too  clever  to  ac- 
knowledge that  he  can  talk  English,  and 
is  therefore  accompanied  by  an  inter- 
preter. He  has  built  about  him  a 
Chinese  wall  of  innocent  silence  that  can 
not  be  entered  except  through  the  portals 
of  interpretation.  This  saves  him  from 
the  amiable  reporter.  Behind  his  as- 
sumed ignorance  of  our  language  is  an 
alert  intelligence  that  not  only  hears  but 
understands  what  is  said. 

Above  the  cheers  and  hand-clapping 
of  the  mob  was  the  penetrating  voice  of 
the  newsboys.  "All  about  de  Chink. 
Dis  is  de  day  when  Li  Hung  Chang  has 
his  day;  buy  de  papers  dat  tells  of  his 
doings,"  was  the  song  of  streets  sung  by 
enterprising  urchins,  and  it  must  have 
reached  Li  Hung  Chung's  ears  to  be 
stored  away  with  the  sensations  experi- 
enced in  visiting  the  new  world. 

The  September  Scribner's  opens  with 
a  color  reproduction  of  one  of  four  de- 
corative panels  by  Edwin  Howland 
Blashfield,  made  for  a  golden  piano 
owned  by  Mrs.  George  W.  Childs 
Drexel.  It  is  a  very  effective  group, 
representing  music  allegorically.  Simi- 
lar colored  frontispieces  will  ornament 
the  October  and  November  issues. 

"I  read  newspapers  to  see  how  God 
governs  the  world,"  wrote  John  New- 
ton, the  English  divine.  Sanborn,  the 
New  England  philosopher,  said:  "  The 
careful  reader  of  a  few  good  newspapers 
can  learn  more  in  a  year  than  most 
scholars  in  their  great  libraries."  La- 
martine,  the  prophetic  Frenchman,  said: 
"  Newspapers  will  ultimately  engross 
all  literature  — there  will  be  nothing  else 
published  but  newspapers." 

According  to  the  San  Francisco  Ar- 
gonaut, a  certain  class  of  carping  pul- 
piteers and  other  people,  pleased  only 
in  pessimism,  the  evils  of  the  world,  must 
be  attributed  to  the  press  and  the  rum 
shop.  They  do  not  believe  that  Newton, 
Sanborn  or  Laxartine  had  the  right 
idea  of  the  press.  God's  government  of 
the  world  is  not  according  to  them  seen 
in  the  press,  but  rather  the  newspaper 
is  believed  to  be  the  tool  of  the  devil. 


PURELY  PERSONAL. 

The  excellent  likeness  of  James  Elver- 
son,  president  of  the  Philadelphia  In. 
quirer  Publishing  Company,  which  ap- 
pears on  our  first  page  this  week,  is  that 
of  a  man  who  is  not  the  least  in  the 
group  of  Philadelphia  publishers  whose 
distinction  is  world-wide. 

It  is  not  alone  in  the  field  of  daily 
journalism  that  Mr.  Elverson  has  made 
his  enduring  record,  but  in  the  long  and 
exceptionally  successful  publication  of 
Golden  Days  and  Saturday  Night,  which 
appeal  to  constituencies  quite  different 
in  character,  his  rare  discrimination  has 
united  with  his  energy  and  abilities  to 
win  a  three-fold  success  as  a  publisher. 

It  must  be  gratifying  to  him  to  realize 
that  the  fame  which  has  come  to  the 
name  of  Elvetson  in  the  publishing 
world  will  undoubtedly  be  maintained 
and  kept  bright  by  the  work  of  his  son, 
Col.  James  Elverson,  Jr. 


Frank  S.  Black,  the  gubernatorial 
candidate  of  the  republican  party  of  New 
York,  for  some  years  was  a  successful 
and  capable  editor.  Soon  after  his 
graduation  from  Dartmouth  College  in 
1875  he  became  manager  of  the  Johns- 
town (N.  Y.)  Journal. 

After  three  months,  however,  he  gave 
up  his  place  and  went  to  Troy,  where  he 
became  a  reporter  on  the  Troy  Whig. 
He  was  a  paintaking  and  conscientious 
worker  and  a  good  writer,  and  gave 
satisfaction  to  his  employers. 


H.  W.  Hawley,  publisher  of  the  San 
Francisco  Examiner,  who  was  stricken 
with  a  sort  of  paralytic  shock  in  his 
lower  limbs  some  two  weeks  ago  and 
has  since  been  confined  to  his  home,  has 
come  to  New  York,  partially  for  a 
change  of  scene. 


Captain  James  C.  Summers,  editor  of 
Yachting,  the  energetic  authority  on  a 
splendid  sport,  was  last  week  the  chief 
guest  at  the  Casino,  where  yachtsmen 
had  their  night  at  the  performance  of 
"In  Gay  New  York." 

The  composite  yacht  club  pennant  as- 
sembled by  Capt.  Summers,  which  was 
first  shown  at  the  World's  Fair,  was 
hung  over  the  ceiling  of  the  theatre. 

It  includes  the  pennants  of  every  well  - 
known  yacht  club  in  this  country,  and  is 
54  feet  in  length  and  36  feet  hoist.  It 
has  been  exhibited  at  most  of  the  chief 
gatherings  of  yachtsmen  in  this  country, 
and  is  regarded  as  a  remarkably  com- 
plete collection  of  American  yachting 
insignia. 

T.  P.  Roberts,  the  veteran  advertising 
man,  has  recently  spent  a  holiday  of  a 
week  or  two  in  the  East,  and  returns  to 
Chicago  with  added  energy. 


It  is  quite  uncommon  to  find  a  woman 
■'foreman"  in  a  pressroom,  but  Miss 
Rena  Challender,  of  Manistee,  Mich., 
holds  that  singular  distinction.  When 
only  sixteen  years  of  age  she  began  her 
career  at  the  case,  on  the  Luther  Lance. 
At  one  time,  while  the  editor  was  away, 
she  did  the  entire  work  of  the  office — 
editing,  typesetting,  and  presswork. 
After  a  consolidation  of  the  paper  with 
another,  she  worked  at  typesetting  for  a 
year,  and  then  was  made  foreman,  and 
intrusted  with  the  management  of  the 
mechanical  department.  She  was  last 
year  elected  a  member  of  Typographical 
Union  No.  39.  She  is  also  a  member  of 
the  Woman's  Press  Club  of  Michigan. 


James  S.  Metcalfe,  editor  of  Life,  and 
Mrs.  Edith  Williams  Dowling  were 
married  last  week  at  the  home  of  the 
bride's  father,  Homer  E.  Williams,  of 
Batavia. 

Captain  B.  E.  Guthrie  has  succeeded 
J.  A.  Hudson  in  the  editorial  and  business 
management  of  the  Macon  (Mo.)  limes. 

H.  R.  French,  recently  news  editor  of 
the  Portland  Express,  has  resigned  his 
position  to  return  to  his  former  labors  on 


the  Worcester  Telegram,  where  he  will 
do  special  political  work. 

Watson  Griffin,  who  for  nearly  ten 
years  has  been  managing  editor  of  the 
Montreal  Family  Herald  and  Star,  has 
resigned  that  position  and  purchased 
Our  Home,  a  Montreal  monthly  of  gen- 
eral circulation  formerly  published  by 
Wells  &  Richardson.  He  will  person, 
ally  conduct  the  paper. 

Lon  Vest  Stephens,  democratic  candi- 
date for  the  governorship  of  Missouri, 
was  at  one  time  editor  of  the  Boonville 
(Mo. )  Advertiser. 

William  Berri,  of  the  Brooklyn  Stand- 
ard Union  and  president  of  the  Brooklyn 
Union  League,  was  responsible  for  the 
splendid  reception  given  yesterday  to 
Li  Hung  Chang  in  the  club  house. 
Mr.  Berri  has  a  reputation  for  doing 
things  well.  Indeed  he  had  the  tact  to 
please  even  the  fastidious  Celestial. 

Thomas  J.  Lipton,  the  celebrated 
British  advertiser,  who  is  said  to  be  the 
largest  tea-raiser  in  the  world,  and  is 
also  interested  in  a  number  of  important 
American  industries,  passed  through 
New  York  recently,  on  a  short  visit  to 
Chicago. 

Sir  Henry  Irving  has  entered  into  a 
contract  with  J.  I.  C.  Clarke,  the  well- 
known  New  York  journalist  and  author, 
to  write  a  new  play  for  him. 

The  piece  is  to  deal  with  the  events  of 
the  Revolutionary  war,  and  George 
Washington  is  to  be  the  central  figure. 

Mr.  Clarke  was  formerly  editor  of 
the  New  York  Daily  Journal  and  sold 
out  his  interests  to  John  R.  McLean. 


Captain  George  Redway  has  tendered 
his  resignation  as  editor  and  general 
manager  of  the  Pasadena  (Cal.)  Daily 
News,  and  will  return  to  the  East,  where 
he  has  business  interests  which  require 
his  presence.  His  position  has  been 
taken  by  J.  E.  Olmsted,  who  has  for 
several  months  held  the  position  of  city 
editor. 

F.  J.  Perry,  an  experienced  Colorado 
newspaper  man,  has  taken  hold  of  the 
Ramona  (Cal.)  Sentinel dSiA  will  endeav- 
or to  make  that  paper  equal  to  any 
weekly  paper  in  the  land  of  petroleum, 
natural  gas  and  orange  blossoms. 


DEATH  OF  CHARLES  E.  WAR- 
BURTON. 

Charles  Edward  Warburton,  proprie- 
tor of  the  Philadelphia  Evening  Tele- 
graph, was  found  dead  in  bed  at  the 
Garden  Hotel,  Atlantic  City,  Tuesday 
morning.  Mr.  Warburton  was  S'xty 
years  of  age. 

He  was  one  of  the  most  successful 
publishers  in  the  country,  and  up  to  a 
couple  of  years  ago  was  actively  en- 
gaged in  his  management  of  the  Tele- 
graph. He  retired,  but  not  until  he  had 
superintended  the  apprenticeship  of  his 
son, Barclay  H.  Warburton, now  success- 
fully following  out  the  honorable  career 
of  his  father. 

Mr.  Warburton  was  educated  in  the 
Philadelphia  public  schools,  and  in  Jan- 
uary, 1864,  in  partnership  with  his 
brother-in-law,  J.  Barclay  Harding,  he 
established  the  Evening  Telegraph. 

In  October,  1865,  on  the  death  of  Mr. 
Harding,  Mr.  Warburton  assumed  both 
the  editorial  and  the  business  manage- 
ment of  the  paper. 


A  WONDERFUL  EDITION. 

The  Milwaukee  Sentinel  recently  pre- 
sented a  most  complete  gallery  of  the 
Republican  League  in  its  supplements. 
Five  hundred  and  twenty-seven  half 
tones  were  used  and  it  must  be  said  that 
every  one  was  well  printed.  The 
edition  was  a  stupendous  undertaking 
and  one  that  was  thoroughly  and  beau- 
tifully done. 

L.  T.  Boyd,  the  business  manager,  is 
evidently  a  believer  in  art  as  applied  to 
advertising,  and  does  well  what  he  does 
at  all. 


NEW   YORK'S   NEWEST  PUB- 
LISHER. 

Carlisle  N.  Greig,  the  new  pul;lisher  of 
the  New  York  Recorder,  is  widely  known 
to  newspaperdom.  While  working  in  a 
bank  at  Albany,  N.  Y.,  he  attracted  the 
attention  of  J.  Walter  Thompson,  who 
induced  him  to  apply  his  abilities  to  ad 
writing.     He  worked   successfully  for 


CARLISLE  N.  GRKK;. 

Lord  &  Thomas  of  Chicago,  and  finally 
became  interested  in  the  Chicago  Inter- 
Ocean. 

At  the  beginning  of  his  second  year 
Mr.  Greig  was  made  business  manager, 
and  retired  with  H.  H.  Kohlsaat  when 
the  latter  sold  his  interest  in  the  Inter- 
Ocean  to  William  Penn  Nixon. 

He  afterward  acted  as  advertising 
manager  of  the  New  York  World,  and 
resigned  that  position  in  September, 
1804. 


REALLY    INTERESTING  NEWS. 

The  Boston  Journal  has  appointed 
Henry  Bright  special  advertising  agent 
for  all  its  foreign  business  outside  of 
New  England,  and  there  is  justifiable 
elation  in  Mr.  Bright's  offices  in  the 
Tribune  Building,  New  York,  and 
among  his  friends.  Mr.  Bright,  although 
a  young  man,  has 
built  up  a  large  list 
of  papers  which  he 
especially  repre- 
sents in  New  York, 
and  they  are  all  of 
,  high  standing  in 
I       y-  their  respective 

^^^^MH^    localities.     His  list 
I^^B^O/^K:  ^  now  includes,  be- 
^^KSBBK/f      sides    the  Boston 
■'■"■'^  Journal,  the  Buf- 

falo Times,  Pittsburgh  Leader,  Balti- 
more News,  Denver  News,  Rochester 
Post-  Express,  Syracuse  Journal,  Troy 
Press,  Albany  Argus,  Watertown  Times, 
Kingston  Freeman,  and  Pottsville 
Chronicle. 

The  Boston  papers  have  not  shown 
any  strong  belief  that  a  special  New 
York  advertising  man  wa^  e';sential  to 
success  in  securing  the  advertising  that 
has  its  home  in  the  metropolis,  and  so 
the  selection  of  Mr.  Bright  will  be  re- 
garded as  an  event  of  the  greatest  im- 
portance on  Park  Row,  and  he  is  the 
recipient  of  many  congratulations  upon 
having  secured  the  confidence  of  so 
strong  and  able  a  man  as  Stephen 
O'Meara. 


HE  COMES  TO  SEE  THE  FUN. 

Among  the  prominent  men  now  on 
their  way  to  this  country  is  Dr.  Theodor 
Barth,  the  editor  of  the  influential  paper 
Die  Nation,  published  in  Berlin,  and 
one  of  the  most  eloquent  defenders  of 
the  maintenance  of  the  gold  standard  in 
Germany. 

Dr.  Barth  sailed  for  this  country  on 
the  Havel  on  August  25.  It  is  his  inter- 
est in  the  money  question  which  brings 
him  to  these  shores  at  the  present  time. 
It  is  his  intention  to  remain  until  after 
the  election,  and  study  the  progress  of 
the  campaign. 


The  Book  World,  a  new  periodical,  is 
conducted  by  William  Andrews,  head  of 
the  house  of  Andrews  &  Company,  of 
London  and  Hull,  England. 
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ADVERTISING  MEDIUMS. 

YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement   in  the 

EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb^  of  the  houses — whether 
residences  or  stores-— occupied  by  white 
persons,  A  record  unequaled  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  ot 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building, 

New  York  Representative, 

FOR  ~~ 
CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  400,000  daily. 

Gross  rate,  7?  cents  per  line.   Average  contract, 
aoout  50  cents  per  line. 

THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

THE 

JOURNAL 

Oldest  and  Best 

CHICAGO 

Paper. 


350,000  DAILY 

is  the  guaranted    circulation   of  the 
Scripps-McRae  League, 
cincinnati  post, 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KENTUCKY  POST. 
For  rales,  sample  copies,  etc.,  write 
E.  T.  PERRY,  S3  Tribune  Building,  New  York. 

A  TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening  Field.   The  other  reason  is 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

A  DVERTISINGin  newspapers  of  "  known  cir- 
culation"  means  "BUSiNKSS."   For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bune Bldg.,N.  Y.  Chamberof  Commerce,  Chicago. 

•yHE  FOURTH  ESTATE  is  the  best  medium 
for  presenting  to  aL,vercisers  the  advantages 
of  any  publication  as  an  advertising  mediam. 


ADVERTISING  MEDIUMS. 

17,824 

AVERAGE  CIRCULATION  OF  THB 

EVENING 
WISCONSIN 

FOR  SEVEN  MONTHS. 


MiLWAUKBK,   August  I,  1896. 

Statb  of  Wisconsin,  )  . 
Milwaukee  County,  ) 
P.  D.  O'Brien,  being  duly  sworn,  says,  thai 
he  is  now  and  ha-s  been  for  sixteen  years  fore- 
man of  the  newspaper  pressroom  of  the 

EVENING  WISCONSIN, 

and  ha.s  had  charge  of  the  presses  and  paper 
used  in  printing  the  Evkning  Wisconsin  ;  that 
he  knows  of  his  own  knowledge  that  the  average 
daily  circulation  of  the  Evening  Wisconsin  for 
seven  months,  from  January  i ,  i  8q6,  to  August  i, 
i8q6,  was  Seventeen  Thousand  tight  Hundred 
and  Twenty- four  (i7»8?4)  copies. 

P.  D.  O'BRIEN. 
Subscribed  and  sworn  to  before  me  this  mt  day 
of  August,  1896,  A.D.    W.  A.  BOOTH, 
Notary  Public,  Milwaukee  County, 

THE  EVENING  WISCONSIN  CO., 

C.  H.  EDDY,  Representative, 
10  Spruce  Street,  NEW  YORK. 


NOTICE  TO 
PUBLISHERS. 

Positions  are  offered  by  an  expert  ad- 
vertisement solicitor,  who  calls  every  week 
upon  a  large  number  of  the  most  prom- 
inent advertisers. 

Fact  is — to  be  frank  about  it — they  pay  him 
$2  a  year,  each  to  call  regularly,  and  he  never 
omits  a  vi>it. 

Fees,  50  cents  a  line  for  positions  on 
ordinary  pages;  on  first  page,  %\  a  line; 
with  a  shocking  discount  on  yearly  cards. 

For  particulars  address,  in  strict  con- 
dence,  A.  D.  V.  SPACE,  at  ofifice  of 
The  Fourth  Estate,  253  Broadway. 

"New  England's  Greatest  Newspaper." 

The  boston  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  power. 


NEW  FEATURES  CONSTANTLY. 


ADVERTISING  AGENCIES. 


Peoplf  want  what  you  sell, 
but  let  them  know  about  it. 
Let  us  help  you.  That'swhat 
we  are  here  for.  Send  20 
cents  in  stamps  for  our  378- 
page  Advertisers'  Manual. 

DODD'S 
Advertising  &  Checking 
AGENCY, 

Water  Street,  BOSTON. 


THE 

R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  York, 

will  place 

ADVERTISING 

for  5rst-class  5rms  in  any  field  or  mediiuo. 

M.  B.  WILSON 

GENERAL 

ADVERTISING 

AGENCY,  CHICAGO, 

Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 

ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers'  lowest  rates.  Practical  and 
effective  service  in  every  line  of  business. 

W.  L.  BEADNELL, 

Advertising  Agent, 
Tribune  Building  Nkw  Vorb. 


CUBSCRIBE  NOW,  and  get  THE  FOURTH 
ESTATE  for  Two  Dollars  a  year.  Watch 
its  constant  improvement. 


WITH    THE   CLUBS  AND  ASSO- 
CIATIONS. 

The  South  Atlantic  Press  Club,  com- 
posed of  the  representatives  ot  the  weekly 
newspapers  in  the  territory  adjoining 
Savannah,  in  Georgia  and  South  Caro- 
lina, was  organized  last  week. 

T.  H.  McCHUis  of  the  Reidsville 
yotirnal  presided  as  temporary  chair- 
man, and  W.  F.  Carter  as  temporary  sec- 
retary. The  following  papers  were 
represented  at  the  preliminary  meeting 
by  the  newspaper  men  named:  R.  M. 
Martin,  Liberty  County  Herald;  Alf. 
Herrington,  Swainsboro'  Pine  Forest; 
W.  M.  Hobby,  Sylvania  Telephone;  T. 
II.  McGillis.  Reidsville  Journal;  K.  M. 
Bryan,  .Sylvania  People's  Press;  Ernest 
Camp,  Swainsboro  Afews;  W.  S.  Sim- 
mons, Guyton  News;  W.  F.  Carter, 
Meldrim  Guidon;  R.  W.  Grubb,  Darien 
Gazette;  J.  R.  Miller,  Statesboro'  Star; 
W.  W.  Snellgrove,  Swainsboro'  News. 
The  club  will  be  permanently  organized 
next  week. 

Trenton,  N.  J.,  is  to  have  a  press 
club.  A  temporary  organization  was 
formed  last  week,  by  the  election  of 
Thomas  B.  Holmes,  editor  of  the  State 
Gazette,  president;  James  J.  Kerney,  of 
the  True  American,  secretary,  and  Will- 
iam Henry  Koons,  of  the  New  York 
Herald,  treasurer. 

A  committee  to  draft  a  constitution 
and  by-laws  was  appointed  as  follows: 
John  P.  Dullard,  Advertiser;  W.  S. 
Saunderson,  True  American;  George 
Holcombe,  State  Gazette;  C.  W.  Smith, 
Times;  Colonel  W.  H.  Gilder,  Ne7vs; 
William  Henry  Koons,  New  York 
Herald;  J.  Wallace  Hoft,  Mercer  Re- 
1/iew. 

The  following  were  appointed  a  com- 
mittee on  permanent  organization: 
Harry  Valentine,  Advertiser;  J.  Mac- 
Alpine  Phillips,  True  Atnerican;  Samuel 
H.  Wood,  Trenton  Times:  Clayton  J. 
Bailey,  News;  Harry  B.  Salter,  New 
York  iVorld;  Walter  H.  Fell,  State 
Gazette;  J.  VVallace  Hoff,  Mercer  Re- 
view. 

The  North  Dakota  Editorial  Associa- 
tion convened  at  Fargo  last  week,  and 
elected  officers  for  the  ensuing  year  as 
follows:  H.  C.  Plumley,  of  Fargo,  presi- 
dent; William  Miller,  Minnewaukan,  sec- 
retary; E.  M.  Warren,  La  Moure,  treas- 
urer. Messrs.  Morrill,  of  Wahpeton,  and 
Metcalf,  of  Lakota,  were  chosen  vice- 
presidents.  Valley  City  was  selected  as 
the  place  of  the  next  annual  meeting. 


A  regular  meeting  of  the  Republican 
Editorial  Association  of  the  State  of 
New  York  was  held  last  week  at  the 
Grand  Union  Hotel,  Saratoga  Springs. 
The  meeting  was  called  by  President 
William  Berri.  Between  thirty  and 
forty  members  were  present,  represent- 
ing every  section  of  the  state. 

The  campaign  committee  will  hold 
early  conferences  with  the  republican 
national  and  state  committees,  and  it  is 
expected  will  soon  furnish  to  members  of 
this  association  special  matter  for  their 
use. 


REMINGTONS'  LIST. 


SOME  RECENT  NEWSPAPER 
SUSPENSIONS. 

The  North  Side,  Corning,  N.  Y., 
was  recently  sold  out  by  the  sheriff. 
The  north  side  is  never  a  sunny  side. 

The  Middlesex  (Conn.)  News  is  no 
more. 

The  Mount  Vernon  (N.  Y.)  Sentinel 
died  last  week  for  the  last  time.  E.  F. 
Brush,  ex-Mayor,  was  the  proprietor. 

The  Diirand  (Mich.)  Signal,  a  weekly 
paper,  has  given  up  the  ghost. 

The  Breeze,  Maquon,  111.,  has  died 
out  for  want  of  patronage. 

The  Brinkley  (Ark.)  Globe  has  sus- 
pended. 


<<T  SHOULD  miss  the  visits  of  The  Fourth 
Estate  very  much  if  it  were  to  slop. 
I  think  it  improves  steadily  and  is  just  the  paper 
for  newspaper  men."— John  S.  Barrows.  Boston 
Journal, 


Don't  Place 
Any 

Advertising 

in 


County 
Dailies 


or 


Weeklies 

until  you  see  what 

Remington 
Brothers, 

309  Broadway,  NEW  YORK, 

Can  Do. 


RECORDER'S  BIG  TRADE  INDEX. 

The  issue  of  the  New  York  Recorder 
for  August  30  includes  a  guide  or  di- 
rectory to  wholesale  merchants  and 
manufacturers  in  New  York  and  other 
cities.  The  two  and  three  line  announce- 
ments of  these  firms  covered  two  pages 
of  the  paper.  They  were  secured  by 
E.  P.  Critcher,  of  the  Recorder's  adver- 
tising department,  who  has  developed 
this  idea  very  successfully  in  various 
large  cities  and  deserves  great  credit  for 
the  success  he  has  secured  in  the  present 
instance  in  spite  of  the  season  and  "  hard 
times  "  combined. 

The  directory  will  be  printed  on  card- 
board in  large  quantities,  and  framed 
and  sent  out  to  the  different  business 
houses  throughout  the  country  for  , pur- 
poses of  reference.  Mr.  Critcher  will 
shortly  compile  a  directory  for  the 
banks,  insurance  companies,  professional 
firms,  etc.,  similar  to  the  one  contained 
some  months  since  in  the  Chicago  Times- 
Herald. 


OFFICE  SUPPLIES. 


"THE 

Remington 

TYPEWRITER 

is  one  of  the  strongest  machines  made, 
is  difficult  to  get  out  of  order,  and  easy 
of  adjustment."— Evening  Tel- 
egraph. 

EXAMINE  THE 
NEW  MODEL 
NUMBER 


6 


Wyckoff,  Seamans   &  Benedict, 
327  Broadway,  New  York, 
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A  KENTUCKY  METAMORPHOSIS. 

The  Frankfort  (Ky.)  Daily  Capital, 
for  many  years  the  official  state  organ 
and  an  adjunct  of  the  Louisville  Courier 
yournal,  has  changed  its  management 
and  politics.  Assistant  adjutant-gen- 
eral Walter  Forester  becomes  editor-in- 
chief,  and  F.  H.  Roberts,  private  secre- 
tary to  Governor  Bradley,  associate 
editor.  Colonel  Samuel  Sayre,  the 
veteran  business  manager,  will  be  re- 
tained in  that  capacity.  The  paper 
changes  from  the  democratic  to  the  re- 
publican party. 


CHANGE  IN  TOLEDO. 

The  East  Side  Record,  a  semi-weekly, 
has  been  reorganized  and  last  week  a 
deal  was  closed  whereby  the  paper  passes 
into  the  control  of  new  owners,  who  will 
run  it  as  a  free  silver  republican  paper. 

Hon.  Elmer  White  retires  as  editor 
and  manager.  According  to  latest  re- 
ports his  successor  has  not  yet  been  se- 
lected. 

TO  MINE  LITHOGRAPH  STONE. 

Articles  of  incorporation  of  the  Omaha 
Lithograph  Mining  Company  were,  filed 
last  week.  The  company  will  work  a 
quarry  of  lithographic  rock  in  Custer 


MISCELLANEO  US. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


'  Nassau,  Cedar  and  Libertv  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to  rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  fo> 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 

TRAVEL. 

No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  o(  block  signals  in  the  world. 

8X  hours.  New  York  to  Buffalo ;  9)^  hours.  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago;  21}^  hours.  New  York  to  Cin- 
cinnati; 29%  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  m 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  moil 
careful  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America, 
Magnificent  road-bed,  the  block  signal  system 
throtighout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  of 
the  latest  design  and  construction,  are  in  evidtncs 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  Is  the  "  Standar 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gen.  Manager.  Gen.  Patt.  Agent 


countji,  South  Dakota,  which  was  re 
cently  discovered.  The  capital  stock  of 
the  company  is  $500,000,  the  incorpora- 
tors being  C.  H.  Klopp,  E.  W.  Bartlett, 
A.  Morsman,  M.  H.  Redfield  and  A.  T. 
Klopp  of  Omaha,  and  Warren  A.  Bond, 
G.  W.  Bock  and  Eugene  A.  Bock,  all  of 
Custer  county,  South  Dakota.  The 
principal  place  of  business  of  the  com- 
pany will  be  in  Omaha. 


PROTECTING  NEWSPAPER 
ARTICLES. 

The  Copyright  Congress  at  Berne, 
Switzerland,  has  passed  a  resolution  in 
favor  of  the  same  copyright  protection 
being  afforded  to  newspaper  articles  as 
to  other  literature. 


DESTROYED  BY  FIRE. 
In  the  conflagration  that  consumed 
Ontonagon,  Mich.,  the  Miner  of  that 
place  was  wiped  out,  the  loss  being 
$2,500. 


EDITORIAL  HELPS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  stire  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers, 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 


IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  y8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention, 

PRESS  CLIPPINGS7 

If  you  want  THE  BEST  THINGS  printed  on 
any  particular  subject  or  ALL  that  is  published 
about  it  everywhere— YOU  CAN  GET  IT 
FROM  US  !    Clippings  mailed  daily. 

We  read  practically  every  newspaper  and 
periodical  that  is  published.  Business  men  and 
others  find  our  service  very  valuable  to  ihem. 
Rates,  J I  per  month  and  upwards.  Write  for 
particulars.  THE  CHICAGO  PRESS  CLIP- 
PING BUREAU,  36  La  Salle  street,  Chicago. 

For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  $5  00 

Vol.  II.,  September,  1894,  to  February, 

189s,  inclusive   5  00 

Vol.  HI.,  March  to  August,  1895,  inclu- 
sive  2  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive-,,.,   2  50 

Vols.  I.  and  II.,  bound  together,  a  few 
left   10  00 

Vols.  III.  and  IV.,  bound  together,  March, 
1895,  to  February,  1896,  inclusive   5  00 

LIFE  INSURANCE. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Life  Insurance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  re 
cently. 

*^  "Wi&i^  are  hard  times"  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "  street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now. 

™  BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO,  W.  ENGLISH,  Manager, 
NEW  YORK   AND   NEW  JERSEY  State 

AOKNCIES, 

S53  Broadway,  NEW  YORK. 


PRINTERS?  SUPPLIES. 


PRINTERS^  SUPPLIES. 


GOSS 


Patented  Straight- Line 
Compound  PRESS. 


PRINTS  FROM  4  TO  24  PAGES. 
The  Swiftest,  Surest  and  Quickest  Starter. 

f  Factorv:  16th  Street  and  Ashland  Avenue,  Chicago,  Iu. 
GOSS  PRINTING  PRESS  CO.,  {New  York  Office:  312  Temple  Court. 

(Boston  Office:  2  Herald  Building. 


FOR  SALE. 


FOR  SALK 


"  FOR  SALE— THE  CHICAGO  INTER-OCEAN 

COLOR  PRESS. 

Built  by  Walter  Scott  &  Co.  Was  used  but  one 
year ;  is  in  first-class  condition  and  good  as  new.  Can 
be  used  for  newspaper  or  almost  any  kind  of  color 
work.    Will  be  sold  at  a  bargain. 

For  particulars  apply  to  L.  H.  CRALL,  Room  22,  Times  Building,  New 
York  City. 


BUSINESS  HELPS. 


ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

A  LL  the  leading  English   Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway. 


CORRESPONDENCE. 


JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENI, 
LOGAN,  UTAH. 


SITUATIONS  WANTED. 


ADVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 


pASTERN  REPRESENTATIVE.— Adver- 
tising  man  of  15  years*  experience,  unques- 
tionable references,  large  acquaintance  with 
advertisers  and  agents,  is  open  for  engagement. 
Address,  F.  C.:  Fourth  Estate. 


WANTED:  SITUATION,— Experienced  all- 
'     around    reporter    and    solicitor  wishes 
situation  on  small  daily;  salary  small.  IN- 
DUSTRY, care  of  Fourth  Estate. 


"DRIGHT  writer,  expeiienced  reporter,  wants 
^  job  on  weekly  or  small  daily ;  $10  to  $15  ; 
references.  Address  Box  21,  No.  59  East  12th 
Street,  New  York  City.   

lUEWSPAPER  MAN  of  experience  wants 
'    situation   as  editor  of  a  daily  or  good 
weekly.    Address,  MANTON,  310  Union  St., 
Philadelphia,  Pa.   


■VXT ANTED — Position  as  manager  of  circula- 
tion  of  daily  paper.   Fifteen  years'  expe- 
rience. Best  references.  Address,  Paul  Karger, 
I  Shafer  Court,  Cleveland,  O. 


AXTANTED — Situation    in    business  office. 

Experienced  in  every  department. 
Address  "Amos,"  care  Fourth  Estate. 


SITU  A  TIONS. 


ADVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 


5  cents  pel 
seven  words  to  the  line. 


Air  AN  TED — On  Sunday  newspaper  in  large 
'  •     New  England  city.  Editorial  and  Business 
M  anager  of  ability  and  experience.  Address, 
Express,  care  FointTH  Estatb. 


A  COX  PRESS  BARGAIN;  almost  good  as 
new;  prints  4-page  paper,  both  sides,  from 
roll,  at  2,500  an  hour;  can  insert  two  or  four 
additional  pages.  Si,20o  will  buy  it.  Just  the 
press  for  big  country  weekly  or  daily  of  moder- 
ate circulation  Address,  R.  G.,  care  of  The 
Fourth  Estate. 

pOR  SALE  AT  A  BARGAIN.  —  Three 
Thome  Type-Setting  Machines,  two  bre- 
vier, one  minion,  in  thorough  order;  for  all 
practical  purposes  good  as  new.  Can  be  seen 
at  factory  in  Hartford.  For  further  particulars 
address  Lock  Box  72,  New  Haven,  Conn. 

pOR  SALE. — A  first-class  weekly  country 
■'■  newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 

BUSINESS  OPPORTUNITIES. 

A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

pOR  SALE,  Opportunity  of  a  lifetime — $3. 500 
buys  Daily  and  Weekly  Republican  News- 
paper, plant  and  job  outfit  in  manufacturing  city 
of  8,000,  Official  paper,  Address  Republican 
XX,  care  The  Fourth  Estate. 


AMUSEMENTS. 

ACADEMV  OF  Music,  "  Under  the  Polar  Star," 
8.15  P.M. 

American  Theatre,  "The  Great  Northwest," 
8.15  p.  M.    Matinee  Saturday. 

Broadway  The.^tre,  "The  Caliph,"  8.15  p.m. 

Casino,  "  In  Gay  New  York,"  8,10  p.m.  Roof 
Garden,  8  p.  m. 

Garrick  Theatre,  "  Thoroughbred,"  8.30  p.m. 

Hovt's  Theatre,  "The  Liar,"  8.30  p.m. 

Koster  &  Bial's,  8  p.m. 

Lyceu.m  Theatre,  E.  H.  Sothern,  8.15  p,m, 

Olvmpia,  8  P.M.  Matinees  Wednesday  and  Sat- 
urday. 

Proctor's,  Vaudeville,  n  a.m.  to  ii  p,ii. 


GOOD  WORK  FROM  HISTORIC 
NEWBURGH. 
An  extremely  creditable  volume  has 
been  issued  by  the  Newburgh  (N,  Y, ) 
Daily  News.  It  contains  a  collection  of 
many  half-tone  and  other  illustrations 
depicting  scenes  in  and  near  the  Wall- 
kill  Valley,  New  York,  as  well  as  por- 
traits of  residents,  and  it  intended  to 
serve  as  a  memorial  of  the  annual  out- 
ing of  the  Wallkill  Valley  Farmers'  As- 
sociation. 
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PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


4,000  LINOTYPES 
IN  USE. 

New  Faces  each  issue. 

Face  or   measure  changed 
at  will. 

Can  be  learned  by  men  from 
the  case. 


CAPACITY,    3,600    TO  9,000  EMS 
PER  HOUR  BV  ONE  OPERATOR. 


THE  LINOTYPE  HAS  NO  RIVAL. 

USED  BY  LEADING  BOOK  PUBLISHERS. 

SEND  FOR  SPECIMENS  OF  BORDERS,  DASHES,  ETC. 
MERGENTHALER  LINOTYPE  CO.,' 

Tribune  Building,  NEW  YORK  CITY. 
PHILIP  T.  DODGE,  Prisident  and  General  Manager. 


STANDARD  LINOTYPE  METAL 

AND  FIRS r.cLAss  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  I'ribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LovvBNSTEiN  &  Bko.,  Proprietors, 
Telephone,  1140  i8lh  Street.  Thirteenth  Avenue  and  aoih  Street,  NEW  YORK,  U.  S.  A 


We  would  like  to  do 

YOUR 
PRINTING. 

Should  you  desire  a  sam- 
ple of  our  work  we  need 
only  say  that  we  are  printers 
of  The  Fourth  Estate. 


Evening  Post  Job  Printing 
House, 

JOHN  NOLTY,  Manager. 
No.  156  Fulton  Street,  New  York. 


HENRY   LINDEN MEVR  &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.Y. 

PRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

TF  yon  use  ELECTROS  lend  to  CRASKE  for 
^  prices.  Superior  work.  Loweit  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE,  45  &  47  Rose  St.,  N.  Y. 


THE  LOVEJOY  CO.,       Established  1853. 

ELECTROTYPERS 

and  manafacturers  ol  Electrotype  Machinery, 
444-446  Pearl  Street,  New  York, 

RT  M  nT7  R  C:  for  the  fourth  Estate 
JJli-M  I^J^IVO  ^ith  patent  extensible 
back,  capable  of  holding  a  year's  supply  if  de- 
sired, will  be  supplied  at  office  for  I1.25,  or  by 
mail,  prepaid,  $1.50. 


CTEREOTYPE,  linotype  and  electro- 
type  metals;  copper  annodes;  ZINC  plates 
for  etching.    MERCHANT  &  CO.,  Inc., 
517  Arch  street,  Philadelphia,  Pa. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPUES. 


T_r  F.  McCAFFERTY,  ELECTROTYPER, 
'  42  AND  44  Bond  Street, 

frank  lesue  building.  New  York 

I  gave  you  an  order  for  an  advertisement 
from  a  sentimental  standpoint.  I  continue  from 
a  selfish  one.  Your  paper  I  find  a  most  valuable 
advertising  medium,  as  it  has  brought  light  out 
of  darkness;  to  interpret — orders  when  even 
live  men  failed  to  secure  them  through  personal 
persuasion. 

J.  Harper  Bonnsll. 
Of  the  J.  Harper  Bonnell  Company, 
Ink  Manufacturers. 

(iJF  I  were  to  find  any  fault  with  your  pub- 
^  lication  it  would  be  that  you  do  not  charge 
$5  a  year.  It  is  by  all  odds  the  most  interesting 
publication  which  comes  to  my  desk,  and  I  have 
the  blessed  privilege  of  inspecting  several  hun- 
dred publications  a  week." — E.  A.  Stowe,  editor 
Mickis^an  Tradesman 


It  gives  me  pleasure  to  be  able  to  say  that  I 
consider  The  Fourth  Estate  a  very  valuable 
advertising  medium,  particularly  for  those  de- 
sirous of  reaching  newspaper  publishers.  I  read 
your  paper  every  week,  ads  and  all,  with  great 
interest.  Wiluam  C.  Bryant. 


THE 


THORNE 


Newspaper 
Book  and 
Magazine 
Composition 


TYPE-SETTING 
MACHINE 


SIMPLE  IN  CONSTRUCTION.  In  use  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 

Chicago  :  139  Monroe  Street.  New  York  :  34  Park  Row. 


SCOTT 


ORIGINAL 
THREE-TIERED 


PRESS 


WALTER  SCOTT  &  CO  , 

PLAINFIELD,  N.  J. 

New  York  Office,  Times  Building 

Chicago  Office,  Monadnock  Block. 

St.  Louis  Office,  Security  Building. 

Boston  Office,  Carter  Building. 


CHANGES  IN  INTEREST,  ETC. 

The  Ohio  City  (III.)  Herald  has  been 
purchased  by  P.  S.  Robinson,  of  Great 
Falls,  Mont.,  from  R.  L.  Russell,  the 
late  publisher. 

The  Pana  (111.)  daily  and  weekly 
Gazette  has  changed  hands,  E.  D.  Gor- 
rell  disposing  of  the  plant  to  William  S. 
Childers,  of  Charleston. 

The  Pierre  (S.  D.)  Daily  Journal 
has  been  sold  to  a  company  which  will 
run  it  as  a  free  silver  paper.  It  will  be 
managed  by  W.  J.  Colvin,  formerly  of 
the  Daily  Capital,  and  Don  M.  Johnson, 
formerly  of  Pierre  Fair  play. 

The  Oikaloosa  (la. )  Times  and  News 
have  combined  their  interests. 

The  publishing  firm  of  Grieves  & 
Phelps,  of  Richmond  Hill,  N.  Y.,  has 
dissolved  partnership,  and  J.  H.  Grieves 
is  now  the  sole  proprietor  of  the  Rich- 
mond Hill  News. 

Charles  C.  Moore,  editor  ol  that 
lively  paper,  the  Blue  Grass  Blade, 
which  has  been  cutting  a  wide  swath  in 
Cincinnati  of  late,  will  very  soon  take 


his  paper  back  to  Lexington.  He  has 
been  successful  in  Cincinnati,  but  pre- 
fers Lexington. 

Scott  C.  Bone,  of  Washmgton,  D.  C, 
has  sold  his  third  interest  in  the  Ander- 
son (Ind.)  Democrat  to  D.  M.  Johnson, 
brother  of  Editor  Manson  U.  Johnson. 

The  San  Diego  (Cal.)  American  is  no 
more,  having  been  superseded  by  the 
Peoples'  Voice,  a  populistic  weekly  that 
will  be  edited  by  Colonel  J.  L.  Dryden, 
and  published  by  George  P.  Sikes.  The 
paper  will  uphold  populistic  principles. 


RECEN  r  NEW  ENTERPRISES. 

A  daily  paper,  the  Sun,  has  been 
started  at  Port  Huron,  Mich.,  by  the 
free  silver  democrats.  This  makes  four 
dailies,  four  weeklies  and  one  semi- 
weekly  in  that  city. 

The  Sporting  Times,  Grand  Rapids, 
Mich.,  is  a  recent  addition  to  the  list  of 
class  journals. 

The  Sherman  (Tex.)  Daily  Post  has 
been  added  to  the  list  of  papers  already 
published  in  that  enterprising  city. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
various  inks  on  our  periodicals  and  miscel- 
aneous  books,  and  that  such  inks  are,  in  general, 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 
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ADVANCE. 


10  CENTS 


DOWN  TO  ONE  CENT. 


THE   NEW   YORK  RECORDER'S 
IMPORTANT  MOVE. 


Dropping  its  Morning  Edition  it 
Turns  to  an  Evening  Republican 
Paper,  with  a  Colored  Supple- 
ment and  all  the  Old  Distinct- 
ive Features  Retained — Turner 
Burns  Bridges,  as  Signals  of 
Triumph — The  Great  Question  of 
Franchise. 

The  New  York  Recorder  changed 
with  the  second  day  of  the  present  week 
from  a  morning  to  an  afternoon  paper. 
It  is  now  an  evening  journal  at  one 
cent.  There  are  to  be  four  regular  edi- 
tions of  the  paper.  The  Sunday  Recor- 
der does  not  die  with  the  morning  edi- 
tion, but,  as  stated  in  The  Fourth  Es- 
tate last  week,  continues  to  be  a  lively 
competitor  of  the  many  strong  Sunday 
papers  of  the  metropolis. 

The  Evening  Recorder  is  temporarily, 
at  least,  the  only  one-cent  republican 
evening  journal  in  New  York  city. 

In  translerring  itself  to  the  evening 
field  of  metropolitan  journalism  it  re- 
tains all  the  main  leatures  which  won 
favor  in  the  past  for  the  morning  paper, 
and  has  in  addition  new  inducements. 

The  readers  to  whom  the  Recorder  as 
a  morning  newspaper  became  a  familiar 
friend  found  in  the  new  Evening  Recor- 
der the  "Woman's  Page,"  replete 
as  ever  with  illustrated  articles  and  gen- 
eral reading  matter  of  special  interest  to 
women.  Its  page  of  sports  was  still 
published.  The  wheelmen  did  not  lack 
the  special  space  devoted  to  cycling  in- 
terests. 

"Howard's  Column"  and  "Cholly 
Knickerbocker"  still  contribute  their 
daily  grist  of  general  comment  and  so- 
cial gossip,  and  "The  Prompter"  has 
kept  his  place  behind  the  scenes. 

Among  the  new  features  is  a  daily 
front  page  colored  cartoon — a  style  of 
journalism  prevalent  in  Paris,  where  it  is 
considered  the  best  part  of  the  paper. 

The  remarkable  change  of  the  Re- 
corder from  a  morning  to  an  afternoon 
paper  is  really  an  event  in  newspaper 
history.  Outside  of  its  novelty  it  offers 
a  wide  field  for  comment  and  prediction, 
prejudiced  or  otherwise,  by  those  who 
are  prone  to  prophecy  in  their  talk  of 
newspapers. 

The  tact  that  the  Evening  Recorder 
was  able  to  secure  an  afternoon  fran- 
chise is  of  the  deepest  interest  to  the 
other  evening  papers.  They  certainly 
were  not  filled  with  anxiety  to  increase 
competition. 

George  W.  Turner,  the  receiver  of 
the  Recorder  under  the  plan  of  reorgan- 
ization, has  again  exhibited  his  powers. 
He  has  burnt  his  bridges  to  light  the 
way  on  his  forward  march. 

There  has  been  a  good  deal  of  talk  in 
New  York  to  the  effect  that  there  would 
be  trouble  over  the  granting  of  an 
afternoon  franchise  by  the  United  Press 
to  the  Recorder,  and  it  is  said  that  the 
Daily  News  and  Mail  and  Express, 
affiliated  with  the  United  Associated 
Presses,  have  protested. 

It  is  true  that  those  papers  do  not 
desire  additional  competition,  and  that 
protests  may  have  been  entered.  On  the 
other  hand,  the  Evening  Recorder 
claims  to  be  well  fortified  by  its  United 
Press  franchise.  It  had  a  right  to 
an  evening  United  Press  franchise, 
confirmed  at  the  time  of  the  joining 
with  the  United  Press  of  the  old  New 
York  Associated  Press,  and  then  the 
United  Press  has  the  power  to  grant  new 


GEORGE  W.  TURNER, 

editor  of   the   new  YORK  EVENING  RECORDER. 


franchises  in  place  of  those  which  have 
lapsed.  Even  more  important,  as  prov- 
ing the  validity  of  the  Evening  Record- 
er'' s  franchise,  is  a  contract  signed  by  the 
Herald,  Sun,  Tribune  and  Times,  by 
which  it  is  impossible  for  them  to  receive 
news  from  any  press  association  unless  it 
is  also  furnished  to  the  Recorder.  The 
contracts  are  of  class  A,  and  not  B. 
They  are  thus  claimed  as  binding  on  the 
United  Associated  Presses. 


AUGUSTA'S  NEW  DAILY  PAPER. 


It  Is  to  Appear  Soon,  and  Will  be 
ON  the  Co-operative  Plan. 

Augusta,  Ga.,  is  to  have  a  new  morn- 
ing daily.  Its  first  issue  will  appear  in 
a  little  less  than  two  weeks. 

Col.  Hal  Moore  is  at  the  head  of  the 
enterprise.  For  several  months  past  it 
has  been  known  that  Col.  Moore  in- 
tended making  a  journalistic  venture  in 
Augusta,  but  it  was  not  learned  until 
recently  in  which  field,  morning  or  af- 
ternoon, he  intended  placing  it. 

The  company  is  to  be  a  co-operative 
one,  and  concerned  in  it  will  be  eight  or 
ten  of  the  best  printers  and  pressmen  in 
Augusta.  It  is  said  that  a  strong  force 
of  writers  has  also  been  arranged  for. 

The  company  already  owns  the  press 
formerly  used  by  the  Evening  News, 
and  a  full  outfit  of  type  and  fixtures. 


REDUCED  ADVERTISING  RATES. 

Munsey's  Magazine  has  announced  a 
reduction  in  advertising  rates  amounting 
to  about  twenty  per  cent.  This  cut  is 
watched  with  deep  interest,  not  only  by 
the  other  magazines,  but  the  advertisers. 

A  rumor  was  current  yesterday  that 
the  New  York  World  had  eliminated 
the  extra  charges  for  double  column  and 
lessened  the  cost  of  display.  The  re- 
port could  not  be  confirmed,  but  it  is 
more  than  probable  that  something  of 
the  sort  will  be  done. 


REPORTER'S  FATAL  BLOW. 

C.  W.  Kelley,  sporting  editor  of  the 
Cleveland  World,  is  in  jail  on  a  charge 
of  manslaughter.  Kelley  was  to  have 
refereed  a  prize  fight,  but  previous  to 
this  he  got  into  an  argument  with  a 
sporting  man  named  Frank  Nechutny. 

Kelley  struck  Nechutny  a  fearful  blow 
and  the  man  fell  to  the  floor.  He  could 
not  be  brought  to  and  was  taken  home, 
where  he  died. 

THE  IMPROVED  TIMES. 

The  New  York  Times  is  now  issuing 
a  new  Sunday  edition.  The  16  page 
supplement  is  printed  on  high-grade 
paper,  permitting  the  use  of  half-tones. 
The  advertising  columns  show  a  gratify- 
ing increase,  and  Adolph  S.  Ochs  has 
reason  to  feel  that  he  is  getting  the  old 
property  out  of  the  rut  of  conventionality 
on  to  the  highway  of  success. 


CHANCES  IN  CHINA. 

ROOM  AND  NEED  THERE  FOR 
AN  AMERICAN  PAPER. 

Li  Hung  Chang  and  the  Editor 
OF  the  Pekin  Gazette  Would 
Welcome  a  Paper  Printed  After 
Our  Plans— The  Visit  of  the 
Viceroy — His  Interviews  and  In- 
terviewing —  The  Metropolitan 
Press  Does  Well  by  Him,  though 
Li  had  a  Sly  Slap  at  the  Papers. 

The  visit  of  Li  Hung  Chang,  the  Vice- 
roy of  China,  gave  light  and  color  to  the 
metropolitan  papers,  the  rays  of  the 
famous  yellow  jacket  permeating  the 
printed  matter  telling  of  his  Excellency, 
his  eccentricities  and  experiences. 

It  was  but  natural  that  Li  Hung  Chang 
should  reciprocate  the  lively  interest  of 
the  newspaper  men,  for  they  were  just 
as  persistent  in  their  attentions  as  the 
guard  of  honor  and  the  distinguished 
gentlemen  in  waiting. 

Everything  he  did,  and  fortunately 
very  little  of  what  he  did  not  do,  was  de- 
scribed in  detail.  The  metropolitan 
press  behaved  most  handsomely  by  the 
Celestial  visitor.  Their  joking  was  in 
good  form  or  altogether  avoided. 

The  clever  young  men  of  the  New 
York  papers  have  given  to  the  English- 
speaking  world  the  most  accurate  de- 
scription of  one  of  the  great  men  of  the 
world,  shaming  the  foreign  journalists  in 
the  telling  exactly  what  manner  of  man 
Li  Hung  Chang  is. 

The  experience  of  the  interviewer 
being  interviewed  was  not  a  new  one  to 
the  reporters.  They  had  met  with  that 
form  of  evasion  before,  and  it  was  an  ac- 
quired talent  of  theirs  to  make  people 
talk  who  would  not.  They  succeeded 
in  time  with  Li  Hung  Chang,  who  finally 
submitted  to  an  interview  in  which  he 
expressed  many  interesting  observations. 

He  asked  the  aid  of  the  American 
newspapers  to  repeal  the  act  excluding 
the  Chinese,  allowing  cheap  labor  free 
admittance.  Of  course  the  appeal 
reached  ears  deaf  tD  his  suggestion,  be- 
cause of  the  loud  warnings  inspired  by 
the  spirit  of  self-preservation. 

Li  Hung  Chang  had  several  things  of 
interest  to  say  of  the  newspapers.  Asked 
m  regard  to  his  views  of  introducing  the 
newspaper  as  developed  in  this  country 
and  Europe  into  his  country,  his  Excel- 
lency said: 

"  There  are  newspapers  in  China,  but 
the  Chinese  editors,  unfortunately,  do 
not  tell  the  truth.  They  do  not,  as  your 
papers,  tell  '  the  truth,  the  whole  truth, 
and  nothing  but  the  truth.'  The  editors 
in  China  are  great  economizers  of  the 
truth ;  they  tell  only  a  part  of  it.  They 
do  not  have,  therefore,  the  great  circu- 
lation that  your  papers  have.  Because 
of  this  economy  of  the  truth,  our  papers 
fail  in  the  mission  of  a  great  press  to  be 
one  of  the  means  of  civilization." 

Li  Hung  Chang  is  a  good  deal  of  a 
wit  in  his  own  way,  but  he  seemed  ser- 
ious in  what  he  had  to  say  about  the 
American  papers  and  their  truth-telling 
proclivities. 

"  What  does  your  Excellency  think  of 
the  pictures  of  your  Excellency  that  have 
appeared  in  the  papers  of  this  city  ?"  was 
asked  by  a  reporter. 

"  They  are  not  good.  They  are  very 
poor  representations  of  their  original, ' ' 
said  the  Viceroy.  This  was  a  fair 
answer  to  a  singular  question. 

Lo  Feng  Luh,  the  interpreter  to  the 
Viceroy,  meeting  a  representative  of  The 
Fourth  Estate,  was  much  interested 
in    the   fact    that    there   was   in  the 
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United  States  a  newspaper  for  newspaper 
men.  He  wanted  to  know  all  about  it 
and  when  it  was  described  to  him  asked 
that  he  might  see  the  paper.  He  would 
like  to  take  some  back  to  China  with 
him,  particularly  as  the  pictures  of  Amer- 
ican journalists  would  interest  Li  Hung 
Chang.  He  was  presented  with  a  bound 
volume  and  expressed  the  greatest  pleas- 
ure in  the  gift. 

CHINESE  PRESS  CRITICIZED. 

The  interpreter  then  told  of  the  news- 
papers in  China  and  repeated  the  Vice- 
roy's belief  that  the  Chinese  papers  were 
worthless,  as  they  dealt  chiefly  in  things 
that  were  not  true.  There  were  three 
English  papers,  he  said,  and  there  ought 
certainly  to  be  one  American  newspaper 
to  foster  American  trade.  This  was 
most  essential,  he  said. 

Lo  Feng  Luh  is  the  editor  of  the 
Pekin  Gazette,  the  official  paper  of  the 
Emperor.  He  says  that  its  circulation  is 
not  small.  It  is  the  oldest  and  most  im- 
portant of  the  Chinese  newspapers, 
dating  from  the  eighth  century.  It  is  a 
kind  of  bulletin  of  laws  and  official  or- 
gan, publishing  the  details  relative  to 
every  movement  and  incident  in  the  im- 
perial court,  as  well  as  the  official  de- 
crees and  the  reports  sent  by  officials 
and  a  record  of  the  sittings  of  the  tri- 
bunals. It  is  the  journal  of  the  man- 
darins. 

Communications  are  furnished  to  the 
Gazette's  editor  by  the  functionaries  of 
the  palace;  they  are  set  up  with  infi- 
nite care,  and  are  printed  only  after  hav- 
ing been  revised  and  corrected  very  at- 
tentively. They  are  not  published,  con- 
sequently, till  two  or  three  days  alter 
having  been  communicated  to  the  editor, 
who,  meanwhile,  keeps  publishing  a 
daily  unofficial  edition  of  the  Gazette. 

This  paper  is  sold  in  the  streets  of 
Pekin  by  newsvendors  and  criers.  The 
subscription  price  of  the  official  edition 
is  about  $4  a  month;  of  the  unofficial 
edition,  $3.  There  is  also  a  manuscript 
edition  which  costs  $6. 


STILL  LOWER  COST  FOR  PAPER. 


A  Wisconsin  Invention  that  may 
Supersede  Sulphite. 

A  Milwaukee  paper  claims  that 
James  Lappen,  a  young  papermaker  of 
Appleton,  Wis.,  has  discovered  a  new 
liquid  for  making  paper  pulp  of  wood. 
The  new  "liquor"  is  made  of  chemicals 
mixed  in  a  manner  which  Mr.  Lappen 
keeps  secret. 

The  advantages  of  the  new  liquor  over 
that  now  used  in  paper  pulp  manufac- 
ture are,  he  says,  many  and  great.  By 
means  of  the  powerful  liquor  now  used, 
only  spruce  can  be  made  info  paper 
pulp,  but  Mr.  Lappen's  mixture  trans- 
forms pine,  especially  slabs  and  edgings, 
spruce,  basswood,  poplar,  hemlock,  and 
tamarack  into  paper  pulp.  The  liquor 
now  used  in  the  paper  mills  eats  the 
tanks  and  machinery,  and  gives  off  vio- 
lent fumes  of  sulphur,  he  states,  while 
his  liquor  does  not  corrode  and  has  no 
disagreeable  odor. 

It  is  claimed  that  Lappen's  liquor  is 
much  less  expensive  than  that  in  use,  and 
he  guarantees  to  reduce  the  cost  of  mak- 
ing pulp  from  50  to  75  per  cent.  This, 
he  claims,  will  enable  him  to  sell  paper 
one-half  a  cent  a  pound  less  than  now, 
and  still  make  a  good  profit. 

As  an  incidental  saving,  Mr.  Lappen 
mentions  that  spruce  costs  $7  a  cord  at 
the  paper  mills,  while  the  pine  which  his 
liquor  can  transform  into  paper  pulp 
costs  only  half  as  much  or  less.  One  of 
the  important  advantages  claimed  i» 
that  it  cooks  the  wood  to  pulp  in  the  di- 
gester in  six  hours  or  less.  The  paper 
pulp  process  at  present  requires  that  the 
pieces  of  spruce  be  cooked  for  a  much 
longer  time. 

The  quality  of  paper  produced  by 
Mr.  Lappen's  improved  method  is  said 
to  be  remarkably  good,  being  firm  and 
pliant.  Figuring  slab  wood  at  13.50 
and  labor  at  $1.50  a  day,  the  cost  of  the 
paper  pulp  which  Mr.  Lappen  made  was 
$17  a  ton.  The  cost  by  the  other  pro- 
cess, using  the  sulphurous  liquor,  is,  Mr. 
Lappen  says,  from  $30  to  I35  a  ton. 


NORTH  AMERICAN  REVIEW 
CHANGES  HANDS. 


Its  Interesting  History  and  Dis- 
tinguished List  of  Editors. 

Lloyd  Bryce  has  sold  the  North 
American  Review,  and  has  retired  from 
all  connection  with  the  magazine.  The 
September  number  is  issued  by  the 
North  American  Review  Publishing 
Company,  and  those  who  are  to  be 
charged  with  the  future  management  of 
the  magazine  have  been  associated  to- 
gether in  its  management  for  a  number 
of  years. 

David  A.  Monroe,  who  has  been  con- 
nected with  the  publication  for  the  past 
seven  years,  is  the  president  and  treas- 
urer of  the  new  company.  His  associa- 
tion with  the  magazine  began  when  Gen. 
Bryce  became  its  owner.  The  controlling 
interest  in  the  Kevie^v  was  bequeathed 
to  Gen.  Bryce  by  his  friend,  Allen 
Thorndike  Rice,  who  died  suddenly  just 
after  having  been  appointed  minister  to 
Russia.  Gen.  Bryce  •  purchased  the 
remaining  interests  from  the  heirs,  and 
assumed 'control  of  the  publication.  He 
and  Mr.  Rice  had  been  students  at 
Oxford  together.  Gen.  Bryce  was  in 
active  control  of  the  magazine  until  he 
disposed  of  it  to  the  company  which 
now  owns  the  property. 

The  first  number  of  the  North  Ameri- 
can Review  appeared  in  Boston  in  May, 
1815,  and  its  first  editor  was  William 
Tudor.  It  was  all  that  time  a  quarterly, 
and  was  modeled  in  its  general  scope  on 
the  Quarterly  Review,  which  was  in 
those  days  highly  influential  in  England. 
Between  1815  and  1830  the  magazine 
was  edited  successively  by  Willard 
Phelps,  Edward  Everett  and  Jared 
Sparks.  In  1817  it  published  William 
CuUen  Bryant's  poem,  "  Thanatopsis.  " 
The  spirit  of  the  contributions  which  at 
this  time  appeared  in  the  Review  is 
described  as  having  been  thoroughly 
American,  while  the  tone  of  culture  was 
distinctly  English  and  European. 

In  1830  Alexander  H.  Everett  became 
the  editor  of  the  Review,  and  remained 
in  charge  for  six  years.  During  this 
period  George  Bancroft,  Prescott,  Long- 
fellow, and  other  distinguished  writers 
were  contributors  to  the  magazine. 
Ralph  Waldo  Emerson  began  to  write 
frequently  for  it  during  the  editorship  of 
Dr.  John  G.  Palfrey,  who  was  editor 
from  1836  to  1842.  From  1842  until 
1863  the  two  editors  were  Francis  Bowen 
and  Andrew  T.  Peabody.  James  Russell 
Lowell  and  Charles  Eliot  Norton  assumed 
control  in  1864,  and  its  writers  at  that 
time  were  the  most  conspicuous  men  in 
the  country  in  literature.  In  1876,  after 
Henry  Adams  and  Henry  Cabot  Lodge 
had  both  been  associate  editors  of  the 
Review,  Mr.  Rice  purchased  it  outright. 
He  transferred  its  offices  to  this  city  and 
increased  the  number  of  issues  from 
four  lo  six  a  year.  Later  he  made  it  a 
monthly. 


MORE  BOOKS  FOR  PREMIUMS. 

F.  Tennyson  Neely,  114  Fifth  avenue. 
New  York,  has  issued  two  more  volumes 
which  make  good  premiums  at  this 
time.  One  is  ' '  Sound  and  Solid  Money  ' ' 
a  symposium  on  the  money  question  by 
some  of  the  greatest  statesmen  and  phil- 
osophers of  the  period,  and  the  other  is 
"  Free  Silver  and  the  People,"  by  C.  M. 
Stevans,  author  of  "  Bryan  and  Sewall." 

Mr.  Neely  is  publishing  many  other 
volumes  on  the  same  subjects  which 
make  an  immediate  appeal  to  millions  of 
people  by  reason  of  their  timeliness. 
Publishers  who  wish  to  take  advantage 
of  the  opportunity  to  increase  circulation 
afforded  by  these  books  should  write  to 
Mr.  Neely  for  a  catalogue. 


NEWSPAPER  MAN  SHOT. 

James  C.  Carleton,  while  out  hunting 
at  Bedford,  Ind.,  last  week,  accidentally 
shot  himself.  He  was  climbing  a  fence, 
when  his  weapon  was  accidentally  dis- 
charged. He  will  probably  lose  a  por- 
tion of  his  left  arm.  Carleton  is  one  of 
the  oldest  newspaper  men  in  southern 
Indiana. 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


From  the  Boston  Journal  of  September  i,  1896. 


Magnificent  Showing. 


The  Sworn  Circulation 
« 

OF  THE 

BOSTON  JOURNAL. 


A  GAIN  OF  28%  IN  ACTUAL  SALES  IN 
BOSTON  AND  VICINITY. 


And  This  Gain  in  the  Three  Dull 
Months  of  June,  July  and  August. 


The  average  circulation  of  the  Boston  Journal 
for  the  past  three  months  was  : 


DAILY  AVERAGE: 


June,  - 

July,  - 
August, 


SUNDAY  AVERAGE 


June,  - 
July,  - 
August, 


72,047 

76,447 
74,650 

49»592 

52,585 
52,856 


About  half  the  Journal's  circulation  is  in  Boston  or  within  twenty  miles. 
About  three-quarters  of  it  is  in  Massachusetts.  The  remaining  quarter  is  in  the 
other  New  England  States. 

August  is  usually  the  worst  month  in  the  year  for  circulation,  yet  the 
Journal's  growth  has  been  such  that  its  cash  receipts  from  circulation  in 
August,  1896,  were  larger  than  in  any  month  since  April,  1895. 

August,  1896,  was  the  poorest  month  for  collections  within  the  memory  of  this 
generation  of  newspaper  publishers.  Yet  the  cash  receipts  from  the  circulation 
of  the  Boston  Journal  in  August  this  year  were  nearly  t6  per  cent,  larger  than 
in  August  last  year. 

Boston  and  the  immediate  suburbs  are  covered  by  about  fifty  general  news 
agencies,  the  largest  of  which  is  the  Hotel  and  Railroad  News  Company.  The 
increase  in  the  sale  of  Journals  by  that  company,  with  its  400  sub-agencies, 
shows  fairly  the  increase  by  all.  The  cash  payments  to  the  Journal  by  the 
Hotel  and  Railroad  News  Company  in  the  last  four  weeks  were  28  per  cent, 
larger  than  its  payments  in  the  corresponding  weeks  of  1895. 

Mr.  George  W.  Armstrong,  next  to  the  largest  purchaser  of  Boston  daily 
newspapers,  controls  the  Boston  news  business  of  both  stations  and  trains  on  the 
Boston  and  Maine  Railroad,  with  all  its  divisions,  the  Boston  and  Albany  and  the 
Boston,  Revere  Beach  and  Lynn.  His  cash  payment  to  the  Boston  Journal 
was  20  per  cent,  larger  last  month  than  in  the  corresponding  month  of 
1895.  It  was  also  his  largest  payment  to  the  Journal  in  any  month  since 
November,  1894,  his  payment  that  month  being  the  largest  he  ever  made. 

Mr.  J.  F.  Murphy,  who  comes  next  in  the  amount  of  business  done  with  Boston 
newspapers,  controls  newspaper  sales  in  the  stations  and  on  the  trains  of  the 
New  York,  New  Haven  and  Hartford  and  New  England  RaHlroads.  His  cash 
payments  to  the  Journal  for  the  last  four  weeks  were  28  per  cent,  larger  than 
for  the  corresponding  weeks  of  1895. 

STEPHEN  O'MEARA, 

Editor  and  Publisher. 


Then  personally  appeared  before  me  the  said  Stephen  O'Meara,  and  made  oath 
to  the  truth  of  the  foregoing  statements. 

A.  W.   GXiVlllA.,  Notary  Public. 

Boston,  August  31,  1896. 
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TRADE  RESTRAINED. 

IMPORTANT  RULING  IN  A  PHAR- 
MACEUTICAL SUIT. 

Temforarv  Injunction  against  the 
National  Druggists'  Association 
IS  Given  by  a  Recent  Decision — 
Conspiracy  Alleged— Dealer  Ta- 
booed FOR  SUPPLYI^G  A  FiRM  NOT 

IN  THE  Combination. 

The  temporary  injunction  obtained  in 
the  New  York  supreme  court  some  time 
ago  by  the  John  D.  Park  &  Sons  Com- 
pany, druggists,  restricting  the  National 
Wholesale  Druggists'  Association  from 
conspiring  or  combining  together,  or  t 
with  any  other  person  or  persons,  to  pre-  i 
vent  the  plaintiff  company  from  freely 
selling  proprietary  medicines  or  other 
goods  has  been  continued  by  Justice  Rus- 
sell until  the  suit  brought  by  Park  & 
Sons  Company  can  be  determmed. 

The  plaintiffs  alleged  that  the  National 
Druggists'  Association  had  by  its  action 
seriously  injured  their  business.  They 
submitted  an  affidavit  sworn  by  Orlando 
H.  Jadwin,  a  wholesale  druggist  of 
Brooklyn,  stating  that  all  the  members 
of  the  association  had  been  notified  by 
its  committee  on  proprietary  goods  that 
he  was  supplying  the  plaintiffs  with  such 
articles,  and  that  he  would  in  conse- 
quence only  be  sold  goods  by  the  mem- 
bers of  the  association  at  long  prices. 

In  his  opinion  Justice  Russell  says 
that  the  association  is  a  corporation  lor 
mutual  benefit  and  protection  by  a  large 
Dumber  of  wholesale  druggists  and  man- 
ufacturers. It  is  lawlul  lor  the  members 
to  obtain  any  information  desired  by 
them  as  to  the  sales  of  their  associates. 
A  manufacturer  may  agree,  individually, 
with  his  customers  that  they  shall  sell 
the  goods  manufactured  by  him  at  a  cer- 
tain price,  and  may  also  lefuse,  for  any 
reason,  however  capricious,  to  sell  them 
goods. 

"But  it  is  in  restraint  of  trade  and 
unlawful,"  Justice  Russell  adds,  "for 
such  a  manutacturer  to  become  a  party 
to  a  combination  which  shall  prevent 
any  of  his  customers  from  obtaining 
other  goods  of  other  manufacturers,  be- 
cause these  customers  violate  the  agree- 
ment with  him  in  respect  to  cutting  of 
prices." 


NEW  YORK  CITY  NEWS  STAND 
ORDINANCE. 
The  board  of  aldermen  of  New  York 
city  at  a  meeting  last  week  passed  an 
ordinance  which  permits  the  erection  of 
stands  lor  the  sale  of  newspapers  under 
the  stairs  leading  to  the  stations  on  the 
elevated  roads.  The  lee  is  fixed  at  $10 
a  year. 

The  ordinance  was  passed  without 
discussion.  Its  provisions  are,  briefly 
stated,  to  regulate  the  use  ot  the  side- 
walks in  New  York  city's  streets  under- 
neath the  stairs  of  the  "L"  load  lor 
stands  for  the  sale  of  newspapers  and 
periodicals,  and  to  provide  against  the 
building  of  unsightly  structures  or  such 
as  would  encroach  upon  the  sidewalk. 

To  this  end,  the  ordinance  stipulates 
that  the  stands  shall  not  be  built  more 
than  7  feet  high,  shall  not  be  wider 
than  the  stairs  under  which  they  are 
tuilt  and  must  be  put  up  so  that  they 
can  be  taken  apart  quickly  if  necessity 
should  arise. 

Approval  of  the  ordinance  was  almost 
general.  The  New  York  Newsdealers' 
and  Stationers'  Protective  and  Benev- 
olent Association  worked  hard  for  the 
success  of  the  measure,  and  back  of  the 
association  was  the  lorce  of  public 
opinion. 


A  QUAKER  CITY  APPOINTMENT. 

John  H.  Bentley  has  been  appointed 
advertising  manager  of  the  Baptist 
Teacher  and  the  other  publications  of 
the  American  Baptist  PuVjlication  So- 
ciety, Philadelphia.  Mr.  Bentley  will 
no  doubt  represent  these  sterling  pub- 
lications with  energy  and  success,  and 
his  abilities  are  quite  certain  to  be  evi- 
denced by  much  additional  advertising. 


TALK  OF  REVIVING  THE  DEAD. 


A  BRIGHT  CAMPAIGN  IDEA 


MYSTERY  OFJ^THE  WILL  OF  AN 
EDITOR'S  WIDOW. 

The  following  advertisement  appeared 
as  a  "personal"  in  a  New  York  daily 
last  week: 

If  John  Bigelow,  executor:  Charles  Dudley 
Warner,  Charles  Bellamy  Culver,  Clara  Fielo, 
daughter  of  Henry  M.  Field;  Pierre  Van  Als- 
tyne,  Abram  Wakemar,  Prof.  John  Fiske,  ot 
Harvard;  the  Hampton  Institute  of  Virginb, 
the  Woman's  Exchange  and  other  heirs  and 
legatees  of  the  late  Katherine  Lee  Livingston 
Yecmans  will  advertise  they  may  hear  of  some' 
thing  to  their  advantage. 

This  peculiar  advertisement  recalls 
the  story  of  the  death  of  Mrs.  Katherine 
Lee  Livingston  Youmans,  who  died  at 
Ridgefield,  Conn.,  August  29,  1894. 

Mrs.  Youmans,  who  was  the  widow  of 
Edward  Livingston  Youmans,  editor  of 
the  Popular  Science  Monthly,  left  an  es- 
tate valued  at  a  very  high  figure.  She 
lived  alone.  She  was  a  brilliant  woman 
and  boasted  of  having  the  only  salon  in 
this  country.  She  was  known  to  many 
newspaper  men  and  writers  lor  the  press. 

No  trace  of  a  will  was  found  after  her 
death.  Secret  drawers  were  rifled  and 
finally  the  floors  of  her  home  were  torn 
up,  but  no  papers  were  found. 

The  advertisement  quoted  above  con- 
tains the  names  of  persons  whom  Mrs. 
Youmans  had  frequently  told  she  would 
remember  in  her  will. 

Since  the  advertisement  appeared, 
the  New  York  dailies  have  been  publish- 
ing "personals"  which  are  responsive 
to  it,  and  it  appears  from  these  that  com- 
munication is  being  established  between 
various  parties  interested.  It  is  sug- 
gested by  some  persons,  however,  that 
the  original  advertisement  was  inserted 
by  some  clever  newspaper  man  for  the 
sake  of  creating  a  story. 


PLASTER  PRINTING  BLOCKS. 

A  German  firm  has  taken  out  a  patent 
for  the  preparation  of  printing  surfaces 
of  plaster  in  place  of  those  of  zinc,  cop- 
per, etc.,  in  common  use.  A  metallic 
base  is  used  for  each  block,  the  upper 
part  of  which  is  coated  with  a  sheet  of 
plaster  about  half  an  inch  in  thickness 
and  united  to  the  metal  backing  by  a 
specially  prepared  cement.  The  design 
is  engraved  on  the  plaster  by  a  tool 
having  a  steel  point.  The  plaster  car- 
rying the  design  is  subsequently  hard- 
ened by  being  treated  with  a  liquid  so- 
lution, having  a  base  of  silicate  of  pot- 
ash, and  the  block  is  then  ready  for  use. 
It  is  claimed  for  these  plaster  originals 
that  they  are  much  cheaper  than  zincos, 
take  ink  well,  and  are  easily  cleaned. 


OFFICE  SUPPLIES. 


"The  modern  newspaper  plant 
is  not  complete  without  a  full  com- 
plement of  standard  typewriters. 
The  'State  Journal'  uses  the 
Remington  because  they  have 
never  failed  to  give  satisfaction 
under  all  circumstances,  and  for  all 
kinds  of  work  required  of  them. " 

— Illinois  State  yournal. 

THE 


NUMBER 


MODEL 


TYPEWRITER 

is  now  everywhere  the  standard. 
Number  3  I  X 

Remington 

Wyckoff,  Seamans  &  Benedict, 
327  Broadway,  New  York. 


There  is  a  good  deal  of  trouble  among 
the  A.  P.  H.  stockholders  of  the  de- 
funct Boston  Standard.  They  have 
held  meetings  denouncing  the  managers 
and  their  methods,  demanding  the 
resurrection  of  the  Standard  and 
attempting  to  get  subscriptions  enough 
to  start  the  paper  again  by  purchasing 
it  from  Burton  H.  DeWolff,  the  re- 
ceiver, who  was  secretary  of  the  stock- 
holders. 

Reports  as  to  the  condition  of  the 
Standard  when  it  suspended  show  that 
the  debts  were: 

On  account  of  paper,  $26,500;  labor, 
$10,000;  borrowed  money,  $50,700; 
rent  of  shop,  $1,875;  ""^ri*  ten  lino- 
type machines,  $5,000;  sundry  credi- 
tors, $5,000.  The  assets  were  said  to 
be  $25,000.  Committee  of  stockholders 
that  made  a  report  are  said  to  have 
stated  that  the  paper  could  be  bought 
for  much  less  than  $50,000,  and  they 
have  recommended  the  purchase  of  the 
paper  by  the  old  stockholders.  Those  1 
who  want  to  see  the  Standard  again  on 
its  feet  seems  very  much  in  earnest  in 
their  desire.  | 


MINNESOTA  ENTERPRISE. 

The  St.  Paul  Pioneer  Press  was  notice- 
able among  the  papers  that  paid  special  ' 
attention  to  the  recent  annual  encamp- 
ment in  St.  Paul  of  the  Grand  Army  of 
the  Republic.  The  illustrations  printed 
in  the  paper  in  connection  with  the  event 
mentioned  were  not  only  very  numerous, 
but  excellent. 


Every  Boy  an  Advertisement  for 
Your  Paper — A  Great  Impulse 
TO  Growth  in  Circulation. 

The  attention  of  the  people  has  per- 
haps never  been  so  deeply  absorbed  by 
the  details  of  a  presidential  election  as  it 
is  this  year.  At  no  previous  national 
election  have  really  forcible  convictions 
swayed  so  many  voting  citizens. 

One  consequence  is  that  campaign 
goods  have  never  had  so  responsive  and 
generous  a  market.  It  seems  as  if  al- 
most every  one  wears  some  article,  large 
or  small,  which  is  associated  with  the 
great  political  question  of  the  day. 

One  of  the  most  clever  of  all  the 
bright  ideas  of  this  campaign  is  that  of 
the  "  campaign  hat  "  which  is  supplied 
by  the  Forbes  Lithograph  Manufactur- 
ing Company,  181  Devonshire  street, 
Boston.  The  hat — life-size,  of  course — 
can  be  printed  by  a  publisher  in  his  own 
paper,  and  a  McKinley  hat  or  a  Bryan 
hat  or  any  other  can  be  ordered  according 
to  a  paper's  politics. 

The  electros  from  which  the  hat  is 
printed  measure  16  by  22  inches.  The 
idea  is  likely,  of  course,  to  fascinate  any 
community,  and  a  paper  can  not  well 
use  a  more  effective  advertisement  at  this 
time.  The  cost  is  only  $35.  Those  pub- 
lishers who  desire  to  print  the  hat  in 
colors  can  do  so,  of  course,  by  indulging 
in  a  little  extra  press  work.  Double 
plates  will  be  furnished  by  the  Forbes 
Company  for  that  purpose. 
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RELATIVE  POPULARITY  OF  THE 
VARIOUS  PERIODICALS. 


The  People  Love  Sprightliness  and 
Pictures — Moderate  Demand  for 
Sober  Worth. 

In  the  intellectual  diet  of  the  masses, 
says  F.  Crissy  in  the  Chicago  Post,  the 
daily  newspaper  may  be  aptly  compared 
to  bread,  the  substantial  commonplace 
of  living.  It  is  in  the  periodicals  and 
magazines,  the  dainty  dishes  of  the  lit- 
erary menu,  that  the  variations  of  popu- 
lar tastes  may  be  best  gauged,  for  it  is 
in  the  luxuries  and  delicacies  of  exis- 
tence that  the  widest  and  most  pro- 
nounced individuality  of  personal  choice 
is  exhibited. 

Librarian  Hild,  of  the  Chicago  Public 
Library,  has  just  completed  a  tabulation 
which  is  of  interest  to  all  who  are  more 
or  less  concerned  with  the  literary  de- 
mands of  the  common  people,  who  con- 
stitute the  majority  of  the  patrons  of 
that  institution. 

The  public  library  in  Chicago  ex- 
pends annually  about  $4,000  for  maga- 
zines and  periodicals  ot  a  literary  and 
political  character  and  carries  a  current 
subscription  list  for  about  l,ooo  of  such 
publications.  Mr.  Hild's  investigation 
therefore  has  a  breadth  of  scope  which 
renders  it  comprehensive.  The  period 
covered  by  the  record  is  20  days  and 
the  total  number  of  calls  was  50,000. 

AMERICANS   LOVE  HUMOR. 

In  the  statistics,  American  love  of  fun, 
humor  and  brightness  is  the  most  ap- 
parent fact.  Judge,  for  example,  comes 
forward  with  1,401  calls,  and  is 
followed  by  Life,  which  received  833 
requests.  Next  in  popularity,  according 
to  the  library  records,  are  the  illustrated 
literary  and  political  weeklies,  which 
are  led  by  Harper's  Weekly,  with  1, 168 
demands.  Leslie's  Weekly  and  Frank 
Leslie's  Illustrated  News  follow  with 
1,015  calls  each. 

The  best  magazines,  however,  are  not 
far  behind  the  pictorial  weeklies  of  a 
semi-literary  character.  In  this  field 
Harper' s  Magazine  leads  the  ranks  and 
was  called  for  857  times.  The  demands 
for  Frank  Leslie's  Monthly  were  677, 
for  the  Century  Magazine  576,  lor 
Munsey's  Magazine  472,  Scribner's 
Magazine  492,  for  the  Cosmopolitan  445, 
and  for  McClure's  416. 

SPRIGHTLY     ILLUSTRATIONS  POPULAR. 

The  popular  triumph  of  the  pro- 
fusely illustrated  magazine  over  its 
competitor  which  adheres  to  the  old 
orthodox  field  of  good  literature  with- 
out summoning  to  its  aid  the  allies  of 
half-tone  photographs  is  indicated  by 
ihe  fact  that  the  Atlantic  Monthly, 
which  has  perhaps  no  superior  on  this 
continent  as  a  literary  monthly,  re- 
ceived but  135  calls,  as  against  472 
demands  for  Alunsey's  Magazine,  which 
relies  very  largely  upon  its  illustrations 
for  its  selling  power. 

The  position  of  the  serious  and  critical 
reviews  in  this  competition  for  popular 
favor  is  not  the  least  interesting  fact  re- 
vealed by  this  investigation.  The  Re- 
view of  Reviews  takes  first  place  with 
250  calls.  Next  follows  the  Forum, 
which  received  190  demands.  The 
horth  American  Review  was  called  for 
173  times,  and  the  Arena  received  140 
requests.  When  the  250  calls  received 
by  the  most  popular  journal  of  review 
are  contrasted  with  the  1,542  demands 
for  the  champion  of  the  humorous  il- 
lustrated weeklies,  the  general  tendency 
of  the  public  taste  is  forcibly  indicated. 


HE  SHOWED  HIS  APPRECIATION. 

A  subscriber  wishing  to  show  his  ap- 
preciation of  a  newspaper  said:  "  The 
two  classes  of  men  the  world  could  least 
afford  to  lose  are  preachers  and  news- 
paper men  ;  for  the  preachers  tell  us  the 
truth,  and  the  newspaper  men  tell  us 
everything  else."  This  subscriber  knew 
what  he  was  talking  about,  though  some 
might  be  mean  enough  to  assert  that 
everything  else  is  all  that  is  not  true. 


GOOD  TASTE  IN  COMPOSITION. 


Sensible  Comments  by  an  American 
Writer  on  Current  Typogra- 
phy—Simplicity Is  Always  Best. 


STATISTICS  OF  NEWSPAPERS. 


Interesting  Story  of  the  Press 
Told  by  Unromantic  but  Certain 
Figures. 


UNIQUE  PARISIAN  JOURNAL.  ^ 


A  Foreign  Paper's  Novel  Field- 
Its  Exploits  with  the  Elastic 
English  Language. 

The  most  delightful  thing  in  the  liter- 
ature of  the  day,  says  the  New  York 
Sun,  is  a  periodical  entitled  Nos  Actrices 
chez  Elles  (Qur  Actresses  at  Home),  the 
first  number  of  which  appeared  a  few 
weeks  ago.  It  is  printed  in  both  French 
and  English — "  English  as  she  is 
wrote"  sometimes  in  Paris. 

The  three  stage  favorites  who  are  de- 
picted in  the  first  number  are  Madame 
Jane  Hading,  Mile.  Dudlay  and  Yvette 
(juilbert,  and  lest  the  Americans 
have  tailed  to  appreciate  their  charms, 
we  quote  a  few  sentences  which  show 
more  vividly  than  any  words  of  ours 
can  do  how  their  own  countrymen  es- 
teem them  in  our  language.  Thus  of 
Madame  Hading: 

This  exquisite  Parisian  is  a  Marseilles'  na- 
tive. Her  correct  beauty  as  much  as  her  right 
talent,  which  the  modern  playing  and  classical 
taste  are  thrilling  in,  prove  that  some  blood  of 
Fhocean  emigrants  from  old  and  artful  lo  lia  is 
flowing  into  her  veins.  Then,  as  an  hereditary 
consequence,  she  is  passionately  fond  of  emi- 
gration. Madame  Hading  alternately  glittered 
on  our  most  greatest  theatres.  Even  she 
reached  the  "Krancais;"  but  the  Boulevard 
without  her  seemed  to  be  sky  without  sun. 
Now  she  is  again  at  the  (jymnase,  which  re- 
covers with  her  assistance  its  formerly  fashion. 

And  who  will  say  after  reading  this 
about  Mile.  Dudlay,  inquires  the  Sun, 
that  the  English  tongue  is  cold  and  un- 
emotional ? 

This  is  a  noble  style  actress,  a  golden  column 
of  the  repertory,  a  French  comedy's  strength. 
Her  talent  is  quite  trials  toward  sincere  and 
high  feelings.  A  lilyflowered  outline,  s  royal 
chair  must  suit  her  woman's  and  artist's  dignity. 
Mile.  Dudlay  lives  in  acquaintance  with  poest 
and  under  the  Talma's  shield.  Her  predilected 
author  is  a  writer  of  ours  decayed  by  no  mounte- 
bankness;  M.  Parodi.  From  him  she  gathered 
her  successful  outset  in  Rome  Vainces;  from 
him  she  pulled  up  the  most  pathetical  part  she 
had  ever  played;  Queen  Juana.  Mile.  Dddlay 
often  reached  in  Queen  Juana  the  highest  top 
of  art.  She  can  tell  many  poetries  with  an  un- 
perishable  manner. 

And  what  do  we  know  of  the  resources 
of  the  language,  again  asks  the  Sun, 
when  a  foreigner  can  find  this  to  say 
about  Yvette  Guilbert  ? 

She  more  than  a  glory,  she  is  an  idol. 
Happy  idol;  she  conquered  the  world  before 
her  thirtieth  year  of  age — as  Alexander  did. 
But,  indeed,  what  a  perfect  incarnation  of  the 
to-day  song  I  Not  at  Lo'lsa  Paget's  rose  stock- 
ings song,  nor  short-petticoat  one  at  the 
"  Caveau,"  but  the  song  only  dressed  with  a 
pair  of  black  glove«,  and  all  at  once  brightening 
in  meadow*,  wood?,  streets  and  alcoves.  With 
her  bulky  sheaf  of  couplets  and  strophes,  she 
appears.  The  acclaim  suddenly  claps.  Her 
slyness  is  so  piercing  one,  so  bewitching  her 
cleverness  that  everything  is  pleasingly  re- 
ceived from  hersfel.  Nicely  minded  she  likes 
to  be  surrounded  with  artful  works  in  order  to 
take  some  rest  when  her  songs  are  over.  Some- 
limes  she  is  tired,  having  sprinkled  salt  and 
pepper  to  her  authors.  Fortunately  she  has  an 
unexhausted  stock.  She  made  a  compact  with 
Devil,  and  nevertheles=,  she  can  occasionally 
have  many  pure  and  soft  repentance  accents. 

It  must  be  admitted  that  the  paper's 
struggles  with  the  English  language  are 
fascinating  to  a  certain  extent.  No 
Englishman  or  American,  no  matter 
how  aesthetic  he  tried  to  be  could  so 
cleverly  juggle  with  the  President's 
parlance  or  the  Queen's  English. 


KATE  FIELD'S  WILL  FOUND. 


Directs  that  Her  Body  Be  Brought 
Back  and  Cremated. 

The  will  of  Kate  Field,  who  died  re- 
cently in  Honolulu,  has  been  missing, 
and  was  discovered  last  week  in 
Washington.  It  names  J.  Sanford 
Beatty,  Senator  Brice's  private  secre- 
tary, and  H.  H.  Kohlsaat,  pub- 
lisher of  the  Chicago  Times-Herald,  as 
executors,  and  Mr.  Beatty  is  also  the 
chief  beneficiary. 

The  testament  directs  that  her  body 
shall  be  brought  back  from  Hono- 
lulu to  the  United  States  and  ere- 
mated.  The  amount  of  Miss  Field's 
estate  is  believed  to  be  small,  though  it 
is  not  known  how  large  or  small  it  may 
turn  out  to  be. 


One  can  hardly  refrain  from  surprise 
to  day,  said  Charles  H.  Cochrane  re- 
cently in  the  American  Bookmaker,  in 
turning  over  samples  of  type  composition 
twenty-five  years  old,  that  such  designs 
were  considered  to  be  beautiful.  Where 
was  the  taste  which  led  us  to  admire  a 
multiplicity  of  curved  lines  and  a  fulsome 
superfluity  of  ornamentation,  spreading 
all  over  the  body  of  a  letter,  until  it 
ceased  to  be  a  part  of  a  word,  and  became 
a  flowery  or  rustic  curlicue? 

That  there  has  been  a  reversion  in 
plainness  is  a  fact  which  certamly  marks 
an  onward  step.  Simple  and  graceful 
forms  of  letters  are  the  first  requirements 
of  ornate  composition.  These  we  have 
in  the  popular  De  Vinne,  Jenson  old 
style,  Athenian,  etc.  With  these  and 
similar  forms  of  type  faces  in  series  the 
compositor  is  better  equipped  than  ever 
to  produce  pleasing  efiects. 

rules  hard  to  lay  down. 

The  young  printer  sometimes  sighs 
for  rules  which  will  enable  him  to  pro- 
duce good  results  with  unfailing  regu- 
larity. Formerly  such  rules  as  "  Never 
place  two  lower-case  display  lines  to- 
gether," "  Always  use  five  or  six  styles 
of  type  in  the  main  opening  line  of  a 
legal  or  insurance  blank,"  etc.,  were 
given  out. 

Nowadays  a  whole  job  displayed  with 
lower  case  lines  may  be  made  very 
pleasing  in  appearance,  while  we  gaze 
in  wonder  at  the  monstrosity  which  oc- 
casionally meets  our  sight  when  an  old 
reprint  legal  blank  comes  in  to  be  dupli- 
cated. In  these  things  taste  has  changed 
for  the  better;  but  there  are  matters  of 
display  in  which  it  is  very  doubtful 
whether  the  modern  article  is  as  good  as 
the  old. 

The  tendency  to  over-ornamentation, 
which  formerly  showed  itself  in  the  form 
of  the  type  faces,  now  crops  up  under 
the  fostering  care  of  the  rule  twister  and 
the  fancy  man.  The  writer  did  not 
wish  to  be  understood  as  decrying  some 
of  the  excellent  efforts  of  both  ot  these 
worthies,  but  some  of  them  have  ex- 
ceeded their  usefulness.  In  a  recent 
issue  of  one  of  the  trade  pai  ers  there 
appeared  reductions  of  two  advertise- 
ments, one  pair  being  labelled  "sam- 
ples of  ordinary  composition,"  and  the 
other  pair  "  samples  of  artistic  composi- 
tion." 

In  each  case  the  ordinary  composition 
appeared  to  be  the  better  piece  of  work- 
manship. The  artist  had  tried  to  be  so 
ornate  in  the  artistic  composition  that  he 
had  overdone  the  matter.  There  are 
ever  so  many  compositors  who  fail  to 
bear  in  mind  that  simplicity  of  design  is 
essential  to  a  successful  effect. 

complexity  needless. 

To  crowd  in  ornamentation  which 
does  not  beautify  is  a  double  waste  of 
time,  and  it  is  better  for  the  employer  to 
have  compositors  who  can  do  nothing 
except  follow  copy  than  to  have  those 
who  are  everlastingly  putting  on  fancy 
touches  which  do  not  improve  the  work, 
and  which  take  time  and  cost  money. 
There  are  very  few  jobs  or  advertise- 
ments so  unfortunately  worded  that  a 
good  display  cannot  be  made  in  them 
and  a  really  artistic  effect  produced 
without  adding  to  the  time  and  cost  of 
the  job.  Brains  and  judgment  are  re- 
quired, and  not  undue  labor  in  arrange- 
ment of  the  type'. 

If  there  is  one  thing  which  is  more 
annoying  than  any  other  feature  of  bad 
taste  in  display,  it  is  the  use  of  many 
styles  of  type  in  one  job.  Few  faces 
should  be  used  in  one  piece  of  work,  and 
these  should  be  styles  which  harmonize. 


SUBSTANCE  OUT  OF  SHADOWS. 

The  Minneapolis  Journal  is  printing 
a  daily  silhouette  of  well-known  Minne- 
apoUs  men,  and  offering  a  prize  to  the 
first  person  bringing  to  the  office  a  cor- 
rect guess  as  to  the  identity  of  the  por- 
trait. 


According  to  that  excellent  authority, 
the  "American  Newspaper  Annual," 
published  by  N.  W.  Ayer  & '  Son,  Phila- 
delphia, the  number  of  newspapers  and 
periodicals  enumerated  in  the  1896 
edition  of  the  work  is  21,225.  This 
shows  an  increase  of  only  83  over  the 
number  given  in  the  issue  tor  1895. 

It  will  be  seen  from  these  figures  that 
the  shrinkage  in  the  net  increase  in 
newspapers  and  periodicals  continued 
during  the  greater  part  of  the  year  1895. 
It  is  only  a  few  years  ago  that  an  in- 
crease ot  from  1,000  to  2,000  per  year 
was  usual. 

The  net  gain  given  in  the  Annual  for 
1895  (over  1894)  was  368,  a  large  de- 
crease from  the  previous  year,  which 
showed  a  gain  of  659.  It  was  thought 
probable  that  the  mortality  had  reached 
its  greatest  point  in  the  fall  of  1894,  and 
that  the  year  1895  would  present  a  more 
prosperous'condition.  This  expectation 
was  not,  however,  realized.  The  sus- 
pensions continued  increasingly  and  were 
especially  noted  in  the  larger  cities  and 
towns,  New  York,  Chicago,  Philadel- 
phia and  Boston  contributing  heavily  to 
the  death  list. 

As  compared  with  the  figures  for  1895, 
the  monthlies  show  a  falling  off  in  num- 
ber. The  loss  the  previous  year  was 
102,  this  year  it  reaches  88.  Among 
losses  and  gains  in  the  states  and  terri- 
tories are  found  the  following:  Kansas, 
which  suffered  a  loss  of  34  last  year,  lost 
65.  Missouri,  which  added  38  to  her 
total  in  1894,  increased  her  list  by  only 
2  in  1895.  Oklahoma  swelled  the  terri- 
torial list  by  44  new  papers  in  1894,  but 
in  1895  she  lost  9.  Iowa  gained  36  dur- 
ing 1894,  and  in  1895  added  45  more  to 
her  list.  This,  with  27  in  Wisconsin  and 
14  in  Oregon,  constitutes  the  most  not- 
iceable gain. 

An  analysis  shows  that  the  New  Eng- 
land section  suffered  a  loss  of  26  during 
1895,  of  which  Massachusetts  furnished 
25.  The  gains  and  losses  in  the  other 
states  of  New  England  about  balance 
each  other.    New  York  State  lost  19. 

The  Middle  States,  as  a  whole,  gained 
5.  Pennsylvania  had  i  less,  Delaware 
2  less,  Maryland  and  New  Jersey  re- 
mained as  before,  and  the  District  of 
Columbia  gained  8.  The  South  gained 
29.  The  Western  States  gained  42. 
Those  recording  losses  are  California, 
Colorado,  Kansas,  Minnesota,  Nebraska, 
Nevada,  North  Dakota  and  Washington. 
Those  having  the  largest  gain  are  Iowa 
with  45,  Wisconsin  with  27,  Illinois  18, 
Oregon  14  and  Montana  II.  Canada 
has  970  papers,  an  increase  of  45  over 
last  year. 

The  labor  and  expense  involved  in  the 
preparation  of  these  statistics  are  very 
great,  and  the  publishers  of  the  Annual 
exhibit  a  stron  ger  title  to  the  public's  ap- 
preciation of  the  book  as  each  edition  ap- 
pears. 


SIGHS  FOR  ACTIVE  WORK. 

Mrs.  Frank  Leslie,  who  arrived  last 
week  on  the  steamer  City  of  Rome  after 
an  absence  of  fifteen  months  abroad, 
would  like  to  take  up  daily  newspaper 
work. 

' '  Before  I  left  New  York, ' '  she  said 
to  a  reporter,  "  I  leased  my  publication 
to  a  syndicate  for  three  years,  and  there 
are  nearly  two  years  of  this  lease  unex- 
pired, 'ihe  members  want  me  to  re- 
sume management,  but  I  do  n(5t  know 
that  I  shall  do  so.  I  have  a  play  in 
mind,  and  then,  too,  I  have  a  leaning 
toward  daily  newspaper  work.  I  think 
I  have  what  is  known  as  a  '  nose  for 
news.'  That  is,  I  believe  I  have  the 
faculty  of  accurately  discerning  the 
value  of  news  matter." 

Mrs.  Leslie  says  she  is  not  going  to 
start  another  New  York  paper  as  was 
reported  by  her  friends.  She  would 
like,  however,  to  assume  an  editorial 
position  on  one  of  the  New  York 
dailies. 
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FROM  THE"AD"  FIELD 


ITEMS  OF  MORE  OR    LESS  IN- 
TEREST FROM  NUMEROUS 
VARIED  SOURCES. 


Roots  from  Which  Great  Branches 
Might  Grow— Ripples  of  Busin?;ss 
Herk  and  There — Miscellaneous 

NOTFS. 


GENERAL     PUBLICITY  WOULD 
AID  THE  SALE. 

The  New  York  Pharmaceutical  Com- 
pany, Bedford  Springs,  Mass.,  has  lor 
some  time  been  placing  before  physi- 
cians a  cure  for  rheumatism,  known  as 
the  Uric  Solvent. 

In  view  of  the  fact  that  rheumatism  is 
said  to  have  increased  during  late  years, 
at  least  in  certain  sections  of  the  coun- 
try, it  would  appear  that  advertising 
addressed  directly  to  the  public  would 
influence  considerable  demand.  There 
can  scarcely  be  any  doubt  that  the 
position  taken  by  the  proprietors  of 
Uric  Solvent,  namely,  that  the  disease 
named  is  due  to  acids,  is  correct. 

There  is  room  for  a  concern  with 
ample  capital  that  will  advertise  and 
market  the  right  remedy  on  a  modern 
scale.  The  additional  sales  need  not 
interfere  with  the  use  of  the  remedy  by 
physicians  in  actual  practice,  for  obser- 
vation shows  that  thousands  of  persons 
suffer  from  rheumatism  who  never  think 
of  consulting  a  doctor  in  reference  to 
the  ailment. 


TO  MAKE  HIS  BUSINESS  INTER- 
NATIONAL. 

Dr.  Munyon,  who  is  on  his  way  to 
Europe  to  establish  a  branch  business 
there,  will  endeavor  to  build  up  a  mail 
order  business  in  this  country  upon  his 
return.  Meanwhile,  Munyon's  reme- 
dies are  being  advertised  quite  gener- 
ously by  Mr.  Shannon,  the  advertising 
manager,  at  the  headquarters  in  Phila- 
delphia. 


A  NEW  THERAPEUTIC  REMEDY. 

Battle  &  Company,  St.  Louis,  general 
wholesale  druggists,  are  introducing 
"  Papine,"  a  new  preparation  for  the 
relief  of  pain  and  a  substitute  for 
opiates.  It  should  always  be  remem- 
bered that  newspaper  advertising  is  the 
best  help  in  widening  the  market  for  a 
medicine. 


ANOTHER  ENEMY  TO  DIRT. 

The  Medicated  Soap  Company,  277 
East  Madison  street,  Chicago,  is  about 
to  advertise  soap,  and  is  also  putting  a 
baking  powder  on  the  market  called 
Parker's  Crescent  Baking  Powder. 
The  business  will  probably  be  placed 
through  an  agency. 


MORE  AIDS  TO  GOOD  HEALTH. 

A  stock  company  is  being  formed  in 
Augusta,  Me.,  to  be  called  the  Comfort 
Company,  for  the  purpose  of  manufac- 
turing proprietary  medicines.  It  will 
advertise  for  agents  shortly  in  papers  of 
large  circulation. 


HELPERS  OF  THE  FARMER. 

Chase,  Kaestner  &  Company,  241 
South  Jefferson  street,  Chicago,  are 
sending  out  some  orders  direct  to  agri- 
cultural papers  for  some  of  the  machin- 
ery of  which  they  are  manufacturers. 


NEW  ADVERTISING  AGENTS. 

Charles  Aronstein  and  George  Katz 
have  opened  an  office  as  advertising 
agents  in  the  American  Tract  Society 
Building,  New  York. 

Their  business  will  include  work  as 
special  advertising  agents  for  the  Na- 
tional Magazine,  Boston;  the  Cincinnati 
Spokesman,  San  Francisco  Newsdealer 
and  other  papers.     Both  are  young 


men,  and  Mr.  Katz  is  a  son  of  E.  Katz, 
the  well-known  agent  in  New  York  for 
the  San  Francisco  Examiner  and  other 
papers. 

THEY  DO  NOT  BELIEVE  IN 
STAGNATING. 

The  Pettingill  agency,  Boston,  is 
placing  advertising  for  Ivorine  in  dailies 
and  weeklies  printed  in  New  England. 
Six  inch  ads  are  used. 


FOR  THE  PROMOTION  OF 
CLEANLINESS. 

James  Beach  &  Son,  soap  manufac- 
turers, Dubuque,  la.,  are  placing  some 
business  direct  for  advertisement  of  their 
soap  in  adjoining  states. 


MISCELLANEOUS  NOTES. 

Siegel,  Cooper  &  Company  have  be- 
gun heavy  advertising  in  the  New  York 
dailies,  and  they  promise  to  continue 
active  users  of  large  space. 

The  advertising  of  La  Pliante  dress 
extender  is  to  be  conducted  on  an  artistic 
and  generous  scale  this  season.  This 
advertising  is  in  the  able  hands  of  W. 
H.  Tripp,  of  the  J.  Walter  Thompson 
Agency. 

The  Prima  Donna  Corset  will  be  gen- 
erously advertised  in  select  mediums  by 
Fellheimer  &  Lindauer,  New  York. 

The  advertising  of  Flashskin,  a  new 
polishing  cloth  of  which  mention  was 
made  in  these  columns  some  time  since, 
is  to  be  judiciously  extended  this 
autumn  in  publications  reaching  ladies. 

Feder's  Brush  Skirt  Protector  is  to  be 
attractively  advertised  in  ladies'  journals. 
J.  W.  Goddard  &  Sons  handle  it  in  New 
York. 

Remington  Brothers,  Pittsburg  and 
New  York,  are  placing  some  business 
tor  the  C.  S.  Bell  Company  of  Ohio,  in  a 
large  list  of  religious  papers. 

The  Portland  Manufacturing  Com- 
pany, 22^  East  63d  street,  New  York, 
is  the  name  of  a  concern  that  has  en- 
tered the  medical  advertising  field. 

The  E.  L.  Patch  Company,  Boston, 
has  been  drawing  the  attention  of  phy- 


sicians to  Lithia  Tablets  and  similar 
preparations  which  it  manufactures. 
The  advertising  has  been  clever,  but 
the  case  furnishes  another  instance  in 
which  it  is  quite  evident  that  general 
advertising  in  newspapers  and  maga- 
zines would  help  the  introduction  of  the 
goods.  The  latter  are  put  up  in  port- 
able and  attractive  forms. 

The  Bausch  &  Lomb  Optical  Com- 
pany, Rochester  and  New  York,  is 
using  mediums  read  by  physicians  to 
advertise  microscopic  goods. 

C.  H.  Guild  &  Company,  Boston,  are 
placing  additional  advertising  for  the 
Ypsilanti  Specific  Company,  of  which 
mention  was  made  some  time  since. 

Fred  T.  Alder,  24  West  22d  street. 
New  York,  is  getting  rates  from  month- 
lies for  some  business  which  he  expects 
to  place.  He  claims  to  be  an  advertis- 
ing agent. 


A  BEAUTIFUL  BOOK  OF  ADS. 

*'  Art  in  Bicycle  Advertising  "  is  the 
title  of  a  superb  pamphlet  issued  in 
sumptuous  garb  by  E.  C.  Stearns  & 
Company,  Syracuse,  manufacturers  of 
the  Stearns  wheel,  otherwise  known  as 
the  "  Yellow  Fellow." 

It  presents  in  fac  simile  some  of  the 
successful  and  widely  praised  advertising 
of  the  Stearns  bicycle.  The  unusual 
merit  of  these  advertisements  has  pre- 
viously been  pointed  out  in  these 
columns.  The  present  work  is  printed 
in  colors,  and,  taken  altogether,  may  be 
considered  as  the  climax  of  the  special 
advertising  matter  put  forth  by  this 
company  and  its  talented  advertising 
manager,  G.  H.  E.  Hawkins,  and  of 
which  mention  has  previously  been 
made. 


JOURNAL'S  BICYCLE  PARADE. 

The  New  York  yournal,  having 
scored  a  triumph  in  its  trans- continental 
relay  bicycle  race,  when  it  shared  honors 
with  the  San  Francisco  Examiner,  pro- 
poses on  Saturday  to  give  New  York  a 
splendid  night  bicycle  parade.  All 
sorts  of  pleasing  illuminated  effects  are 
assured  and  the  bicycle  enthusiasts  from 
the  Greater  New  York  are  sure  to  be 
out  in  force. 


AN  OUT-DOOR  WORKSHOP. 


N.  C.  Fowler,  Jr.,  Combines  Business 
with  Pleasure,  Laboring  in  Pleas- 
ant Places. 

Some  people  can  combine  business 
with  pleasure,  arranging  their  affairs  in 
such  shape  that  they  may  labor  in  pleas- 
ant places.  They  believe  that  their 
work  is  best  done  under  conditions  that 
others  would  find  only  favorable  for 
leisure. 

Nathaniel  C.  Fowler,  Jr.,  whose  faith 
in  "  Fowler's  Publicity  "  amounts  to  a 
fanaticism,  justifiable  in  the  light  of  re- 
sults, is  one  of  the  sort  who  believes  in 
easing  labor  by  performing  many  duties, 
not  in  crowded  city  corners,  but  under 
the  shade  of  the  trees  in  fields  that  are 
fair  with  flowers. 

He  has  a  summer  out-door  workshop 
in  Pittsfield,  Mass.,  where  he  is  busily 
engaged  writing  an  exhaustive  encyclo- 
pedia of  advertising,  commercial  print- 
ing and  everything  that  refers  to  pub- 
licity in  the  broadest  sense.  The  book 
will  be  more  than  half  as  large  as  a  dic- 
tionary, and  its  first  edition  will  require 
more  than  30,000  pounds  of  white  paper. 
It  will  contain  170  distinct  departments, 
each  department  treating  specifically 
some  branch  of  publicity. 

The  picture  we  present  shows  Mr. 
Fowler  at  work  dictating  the  matter  for 
his  book.  His  private  secretary  takes 
what  he  says  directly  upon  the  type- 
writer. He  dictates  very  rapidly, 
seldom  pauses,  and  generally  walks 
around  and  gesticulates  as  though  speak- 
ing from  a  platform.  The  amount  of 
work  performed  in  a  day  is  positively 
amazing. 

We  have  only  one  fear  in  reproducing 
the  excellent  cut  which  appeared  in  the 
Pittsfield  Call,  and  that  is  the  longings  it 
must  create  in  the  breasts  of  the  busy 
boys  pushing  pencils  in  rooms  that  are 
hot  and  smell  of  the  city. 


ST.  JOSEPH  HERALD'S  AGENT. 

H.  D.  LaCoste,  New  York,  has  been 
appointed  eastern  representative  of  the 
St.  Joseph  (Mo.)  Herald,  with  an  office 
in  die  Potter  Building. 
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A  NEWSPAPER  FOR  THK 
MAKBRS  OF  NEWSPAPERS 


Edmund  Burke  said  there  were  Three  Estates 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sat  a  Fourth  Estate,  more  import- 
ant far  than  they  all.— Carlvle's  Heroes  and 
Hero  Worship,  Lecture  V. 
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Please  address  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 


TWO  DOLLARS  A  year,  in  advance, 

to  any  part  of  the  United  States  or  Canada  ;  to 
Foreign  Countries  in  the  postal  union,  $4  a  year. 
Single  copies,  TEN  CENTS. 


Suitcribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  oj 
exchanges  which  go  to  every  newspaper  office. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  10  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  |i  per  line  each  insertion,  with- 
out discount. 

Small  advertisements  under  classified  headings, 
such  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 
It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list, 

our   choicest   "  BARGAINS." 
No.  I. — For  $s  we  will  send  three  annual  sub- 
scriptions. 

>Jo.  3. — For  $25  we  will  send  25  annual  sub- 
scriptions. 

No.  3. — For  $4  we  will  send  The  Fourth 
Estate  until  the  end  of  1896,  and  all  numbers 
from  March  i,  1895. 

BOUND  VOLUMES. 

For  $2.50  we  will  send  a  bound  volume  of  the 
last  half-year,  September  to  February,  inclusive; 
or  for  $^  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


STOP  SECTIONAL  SPITE. 

There  is  no  north,  or  south,  or  east 
or  west  in  patriotic  minds  that  cherish 
every  state  as  part  of  the  Union,  allow- 
ing no  suspicion  of  separate  sections 
except  in  so  far  as  they  designate  differ- 
ent members  of  one  great  and  friendly- 
family. 

Sectionalism,  which  was  a  frenzied 
fashion  before  the  war,  and  some  time 
after  the  civil  conflict,  was  wiped  out  by 
close  community  of  interests.  The  bitter 
creed  of  hating  one's  fellows  had  fallen 
into  disuse,  loving  one's  neighbors  as 
one's  self  having  been  teinporarily  in 
fashion. 

With  the  obliteration  of  the  dreadful 
Mason  and  Dixon's  line  there  has  un- 
fortunately recently  followed  a  dispo- 
sition to  stir  up  enmity  between  the  east 
and  the  west  and  a  desire  to  draw  a  line 
at  right  angles  to  the  old  mark  of  pre- 
judice. 

It  is  easy  to  appreciate  how  the  great 
West,  proud  of  her  many  rich  successes, 
should  resent  the  expression  of  superi- 
ority which  sometimes  lurks  in  the  minds 
of  eastern  people,  too  satisfied  with 
home  to  appreciate  the  rest  of  the 
country.  And  then  the  older  sea-bord- 
ering states,  brought  into  closer  contact 


with  Europe  by  the  shortened  time  of 
sea  voyages,  have  been  forced  to  the  be- 
lief that  in  exchange  they  must  have  an 
international  standard  of  coin-metal. 

The  younger  states  have  been  free 
from  the  personal  sense  of  actual  ex- 
change experience,  except  in  their  deal- 
ing with  eastern  capital,  a  business  re- 
lationship naturally  inspiring  distrust  in 
the  borrower.  The  money  question  has 
come  up  and  prejudices  have  grown  to 
passions  until  now  they  are  national 
issues,  the  silver  sentiment  being  sin- 
cerely strong  in  certain  states  and  the 
gold  insistance  equally  violent  in  others. 

The  Four  th  Estate  need  not  intro- 
duce itself  as  non  partisan.  It  is  known 
as  active  in  attending  strictly  and  suc- 
cessfully to  its  own  business.  The  only 
reason  for  even  mentioning  the  money 
problem  is  to  call  the  attention  of  our 
friends  in  various  cities  to  the  fact  that 
they  cannot  play  with  fire  without  being 
burned,  and  to  urge  that  they  stop  sec- 
tional spite,  refraining  from  exciting 
senseless  prejudices,  and  steering  clear  of 
editorial  utterance  filled  with  sectional 
slings  and  slaps  at  political  opponents. 

We  all  want  this  money  question 
thoroughly  argued.  There  must  be  no 
shirking,  and  we,  with  the  rest,  will 
abide  by  the  decision  of  the  ballots.  In 
the  meantime  let  the  discussion  be 
carried  on  soberly  and  seriously.  Drop 
useless  slurs,  and  above  all  avoid  sec- 
tionalism. 

THE  DANGER  OF  BLACKMAIL. 

A  publisher  inquires  of  The  Fourth 
Estate  as  to  the  feasibility  and  pros- 
pects of  a  company  which  is  endeavoring 
to  induce  newspaper  publishers  to  join 
(at  some  expense)  in  apian  under  which 
the  circulation  of  any  newspaper  will  be 
guaranteed  by  the  company,  so  that  ad- 
vertisers may  bid  all  doubt  on  such  a 
question  to  disappear  Irom  their  minds 
forever. 

That  false  statements  as  to  the  actual 
extent  of  a  paper's  issues  are  sometimes 
made  is  plain  from  the  fact  that  the 
formation  of  a  company  for  such  a  pur- 
pose should  have  been  discussed.  It 
does  not  seem,  however,  that  the  efforts 
of  any  professional  endorsers  of  circu 
lation  would  make  the  advertisers  any 
better  off,  nor  does  it  appear  that  ad- 
vertisers are  prepared  to  pin  their  faith 
to  guaranties  made  by  such  endorsers. 

The  difficulties  in  the  case  grow 
out  of  the  peculiar  and  chronic  impene- 
trability of  circulation  lies  and 
of  pressroom  secrets.  Every  one 
knows  that  though  all  the  newspaper 
men  and  advertising  experts  in  a  given 
town  may  feel  absolutely  certain  that  a 
certain  paper  in  the  town  habitually 
overstates  its  circulation,  not  one  of  them 
may  actually  have  data  in  hand  to  serve 
as  evidence  of  that  belief. 

Furthermore,  this  odd  situation  will 
remain  unchanged  for  many  years  in  re- 
gard to  a  particular  publication.  There 
are  journals  to  day  which  were  believed 
by  their  contemporaries  to  exaggerate 
the  extent  of  their  issues  twenty  years 
ago.  Those  same  papers  have  been  un 
der  the  same  cloud  ever  since,  and  still 
no  newspaper  or  advertising  man  is 
able  to  tell  the  true  circulation 
to-day  any  better  than  he  could  a  score 
of  years  since. 

On  the  other  hand,  if  a  publisher 
chooses  to  issue  false  circulation  state 
ments,  and  the  latter  happen  to  be  un- 
challenged at  the  start,  the  absence  of 
precise  information  outside  of  the  paper's 
office  makes  it  more  than  likely  that  the 
paper's  present  and  future  claims  will  en- 
dure without  attack.  The  fact  that  a 
company  or  committee  actually  investi- 
gates a  paper's  claims  is  scarcely  of  per- 
manent value.  Creating  extra  large 
issues  for  such  an  event  is  no  doubt  easy, 
if  a  publisher  cares  to  go  to  the  necessary 
and  not  very  great  cost  for  paper  and 
press-work.  An  advertiser  would  really 
be  no  better  protected  against  untruth 
by  a  guaranty  system  than  he  is 
without  it.  Suppose  a  company 
should  guarantee  the  circulation  of 
a  paper?  They  may  be  liable  to  be 
called  on  by  an  advertiser  for  a  forfeit  in 
case  the  guaranty  is  unwarranted,  it 


is  true.  But  how  is  the  ad- 
vertiser to  detect  the  fact  that  a 
circulation  guaranteed  to  be  true  is 
actually  false?  He  is,  of  course,  no  bet- 
ter able  to  see  through  the  exaggeration 
than  before,  and  consequently  he  never 
reaches  a  position  which  enables  him  to 
say  to  the  company  :  "  This  circulation 
statement  is  a  lie.  I  demand  payment 
of  the  forfeit. " 

A  guaranty  system  is  not  only  ineffec- 
tive, but  it  would  seem  that  under  the 
manipulation  of  improper  parties  it 
would  be  wielded  as  a  means  of  black- 
mail. Altogether,  The  Fourth  Estate 
cannot  advise  the  inc[uiring  publisher,  if 
he  desires  lo  commit  himself  only  to  what 
is  both  reasonable  and  legitimate,  to  par- 
ticipate in  the  alleged  advantages  held 
out  by  the  professional  endorsers. 


SECOND  HAND  LITERATURE. 

It  is  not  recorded  that  Shakespeare's 
manuscript  was  ever  refused  or  returned 
with  the  printed  polite  notice  "unavail- 
able." This  experience  was  missed  by 
the  master  of  the  English  language, 
whose  writings  seem  to  show  a  knowl- 
edge of  every  sensation.  Unfortunately 
for  Shakespeare  he  did  not  live  in  an  age 
of  printed  slips,  politic  and  polished  and 
yet  the  positive  editorial  decrees  reading 
between  the  lines  "no  good." 

Recently  there  appeared  in  Cincinnati 
a  literary  effort  boasting  of  its  cast  off 
clothes.  Its  pride  in  publishing  manu- 
script which  had  been  refused  by  others 
was  based  on  the  belief  that  those  who 
choose  are  careless  of  their  duties,  blind 
to  the  real  merit  of  aspiring  genius  and 
doomed  to  walk  in  the  ruts  of  unapprecia- 
tive  conventionality.  The  stolid  stupidity 
which  says  "yes"  or  "no"  with- 
out giving  due  weight  to  the  warnings 
of  common  sense  and  the  yearning  ap- 
peals of  those  dumb,  because  their  audi- 
ences are  deaf,  was  believed  by  the  New 
Bohemian  to  be  the  state  of  mind  of 
the  men  who  make  selections  of  manu- 
script. 

There  seemed  to  be  some  promise  in 
the  enterprise,  for,  like  the  grab-bag  in 
the  church  festival,  something  might  be 
discovered  of  real  and  perhaps  rare 
value.  A  few  numbers  of  the  New  Bo- 
hemian dispelled  the  useless  hope,  and 
the  gambler's  chance  went  glimmering 
to  the  region  of  regrets,  where  aspira 
tions  and  illusions  are  doomed  to  dwell 
in  dull  melancholy. 

The  effort  was  a  really  laudable  one, 
an  endeavor  to  open  the  way  for  scrib- 
blers supposedly  hampered  by  the  au- 
thority of  publishers,  and  particularly 
the  prejudice  of  agents  assigned  to  sepa- 
rate the  wheat  from  the  chaff.  It  was 
in  truth  a  very  positive  attempt  to  prove 
that  there  was  more  manuscript  of 
merit  rejected  than  printed.  If  this 
could  have  been  shown,  the  New  Bo- 
hemian, offering  the  superior  article 
would  have  succeeded,  which  it  did 
not. 

There  are  laws  of  supply  and  de- 
mand. They  rule  in  old  and  new' or  any 
other  sort  of  Bohemia,  where  the  fittest 
survive  and  fatten  and  the  failing  suffer 
and  famish,  just  as  they  do  elsewhere. 

We  are  sorry  that  the  Ne-w  Bohemian 
failed,  for  it  offered  consolation  prizes 
for  rejected  manuscript,  with  the  addi- 
tional promise  of  popularity  after  de- 
layed recognition. 

Who  of  us  has  not  at  one  time  or 
another  received  loved  manuscript  re- 
turned—a sort  of  sin  come  home  to 
roost? 

Unfortunately,  this  monthly  for  vindi- 
cated literary  people  was  offered  to  the 
public  and  rudely  returned.  There  is  a 
lesson  in  this  failure,  and  it  is  one  that 
stared  us  in  the  face  as  children  when, 
struggling  over  our  copy  books,  we 
wrote,  "If  at  first  you  don't  succeed, 
try,  try  again."  As  men  and  women 
we  should  be  indefatigable  in  literary 
labors  until  the  full  realization  has  been 
reached  that  our  matter  is  received,  or 
that  our  hands  were  meant  to  grow  cal- 
lous with  manual  exertion,  and  not  to 
play  with  the  pen,  more  powerful  than 
the  sword,  sharper  and  truly  dangerous 
to  the  clumsy  experimenter. 


NOTE  AND  COMMENT. 

Incidents  of  the  recent  visit  of  Li 
Hung  Chang  to  this  country  were,  of 
course,  many,  but  the  explanations  of 
reporters  sent  to  ask  specific  questions 
were  even  more  numerous  when  they 
returned  to  their  city  editors  and  tried 
to  show  that  they  had  not  failed  to  ask 
the  essential  interrogatives. 

One  of  them  who  had  an  idea  that  his 
city  editor's  mission  was  one  of  unwar- 
ranted assumption  that  his  men  could, 
without  blushing,  do  anything  which 
it  came  into  his  mind  to  ask  them  to  do 
stood  for  some  lime  the  ordeal  of  telling 
the  many  things  which  did  not  happen 
when  he  saw  the  Viceroy. 

Finally  he  rushed  into  the  office  and 
up  to  the  city  editor's  desk,  where  out 
of  breath  he  cried:  "1  came  mighty 
near  getting  the  interview,  the  one  that 
answered  all  the  questions  you  wanted 
asked." 

Filled  with  the  hope  that  notwith- 
standing the  reporter's  personal  refer- 
ence he  had  gained  at  least  something 
he  desired,  the  city  editor  deigned  to 
remark  that  he  was  pleised. 

"N'es,"  said  the  scribe,  "Like  the 
farmer's  boy  who  told  his  father  he  had 
come  near  getting  a  fine  pig,  that  he 
had  asked  for  it  from  its  owner,  who  told 
him  he  could  not  have  it,  I  asked  Li 
for  an  interview,  and  he  asked  me  how 
old  I  was  and  how  much  I  made,  ques- 
tions I  answered  with  a  minus  for  the 
first  and  an  exaggeration  lor  the  second. 
I  was  sticking  up  for  the  office,  showing 
that  it  did  not  disregard  experience  and 
paid  for  it  " 

Just  then  there  was  a  cry  of  despair 
from  the  city  editor.  The  reporter  was 
avenged.  He  walked  out  of  the  office 
to  look  elsewhere  for  employment. 

The  anti- climax  came  when  the  next 
day  Li  Hung  Chang  gave  out  his  inter- 
view, and  the  reporter,  after  spending 
all  he  had  with  the  man  who  gathers  in 
all  the  money  on  Park  Row,  started  for 
West  Virginia,  to  look  up  a  guberna- 
torial candidate,  who  used  to  rule  a 
restaurant  that  was  a  famous  retreat  for 
really  hungry  reporters  the  day  before 
pay  day. 

S.  S.  McClure  thinks  that  the  public 
are  beginning  to  be  wearied  of  black  and 
white,  and  proposes  to  make  experi- 
ments in  colored  illustrations.  For  this 
purpose  he  has  arranged  to  publish  a  life 
of  Christ,  which  will  probably  be  written 
by  Ian  Maclaren  or  S.  R.  Crockett,  in 
his  magazine.  It  can  be  truthfully  said 
of  Mr.  McClure  that  he  is  never  content 
in  letting  well  enough  alone — his  am- 
bition is  success  in  the  superlative. 


The  Boston  Journal  has  some  very 
strong  beliefs  in  both  its  editorial  and 
business  departments,  among  them  that 
an  advertiser  should  be  required  to  pay 
only  tor  the  space  which  he  uses. 

It  believes  that  the  conditions  which 
in  the  beginning  suggested  extra  charges 
for  cuts  and  for  the  omission  of  column 
rules  do  not  now  exist,  and  that  with 
those  conditions  should  disappear 
the  charges  which  they  can  no  longer 
justify. 

Beginning  with  the  issue  of  Septem- 
ber 1  advertisements  in  the  Journal  are 
charged  only  at  the  regular  line  rates, 
with  no  extra  charges  for  cuts  or  for  the 
omission  of  column  rules.  The  change 
applies  to  the  many  advertising  con- 
tracts already  running. 

The  Journal  is  the  first  paper  of  its 
class  in  Boston  to  abolish  extra  c'aarges 
for  cuts  and  for  the  omission  of  column 
rules. 


Cardinal  Satolli,  who  came  to  America 
as  the  personal  representative  of  the 
Pope,  gave  a  dinner  last  week  to  the 
representatives  of  the  press  associations 
in  Washington.  The  dinner  was  purely 
informal  and  in  token  of  the  apprecia- 
tion of  the  Italian  clergyman  of  his 
treatment  by  the  American  press.  Car- 
dinal Satolli,  in  saying  farewell  to  the 
newspaper  men,  took  occasion  to  ex- 
press his  gratitude  to  the  press  of  the 
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United  States  for  the  kindness,  im- 
partiality and  ability  with  which  it  had 
disseminated  news  pertaining  to  the 
Papal  legation,  and  the  important  mis- 
sion of  the  Papal  ambassador. 

This  acknowledgment  of  the  fairness 
of  American  papers  was  a  deserved 
tribute  from  a  distinguished  foreigner. 
Religious  and  racial  prejudices  find  but 
little  sanction  in  the  freedom  of  speech, 
the  heritage  of  our  journalism. 

To  tell  the  news  and  all  the  news, 
fearlessly  and  fairly,  is  our  honorable 
ambition — a  lesson  to  the  rest  of  the 
world,  backward  in  the  achievement  of 
civil  and  religious  liberty. 

It  was  but  proper  and  fitting  that  the 
Cardinal  should,  before  retiring  to  the 
fouutain  head  of  his  church,  give  assur- 
ance of  his  appreciation,  and  to  the 
representatives  of  the  press  associations 
it  was  certainly  a  gratifying  occasion. 


There  are  times  when  we  differ  with 
Joseph  Howard,  Jr.,  and  he  is  probably 
neither  chagrined  nor  surprised  at  the 
statement.  We  do  agree  with  him, 
however,  in  regard  to  the  ethics  of 
metropolitan  evening  newspapers, 
which  mark  their  first  edition  "extra," 
their  second,  "last  edition,"  their  four 
o'clock,  "six  o'clock,"  and  their  six 
o'clock,  "sporting  extra."  There  can 
be  no  other  designation  for  this  per- 
formance other  than  that  of  downright, 
deliberate  deceiving  of  customers. 


There  have  been  so  many  light- 
headed individuals  whose  doleful  wail- 
ings  about  the  decline  of  the  editorial 
power  of  the  press  have  found  their  way 
into  print  that  the  following  from  the 
New  York  Tribune  seems  well  worth  re 
printing,  especially  as  it  applies  to  either 
side  of  the  present  political  controversy. 
The  Tribune  speaks  of  one  week,  but  its 
remarks  are  applicable  to  any  series  of 
them.    The  Tribune  says: 

"When  it  is  remembered  that  the 
modern  press  facilities  vastly  increase 
the  effectiveness  of  such  appeals,  placing 
the  longest  of  them  in  full  before  readers 
of  every  city  in  the  United  States  the 
same  morning,  so  that  ten  million  readers 
of  daily  papers  alone  were  reached  by 
each  great  argument,  to  say  nothing  of 
the  thirty  million  copies  of  weekly  papers 
issued,  it  may  be  realized  in  some  meas- 
ure what  the  week's  work  has  been." 

The  only  thing  necessary  to  make  this 
certain  to  every  partisan  is  that  he  take 
it  from  his  own  point  of  view,  as  it  is  true, 
whether  voiced  by  republican  or  demo- 
crat. 


SPLENDID  ACCOMPLISHMENTS 
IN  LINOTYPE  WORK. 

Interesting  not  as  a  record,  but  as 
showing  the  tremendous  amount  of  work 
which  can  be  accomplished  on  the  lino- 
type is  a  recent  report  for  six  days  of 
five  operators  in  the  Springfield  Union 
office.  It  shows  some  remarkably  fast 
linotype  setting  in  the  course  of  regular 
business  and  is  as  follows. 


Operators.      Aclual  Time. 

Shea   45.20 

Hynes  43.50 

Conroy   38.50 

Norton   52.15 

Cullen   44.10 

Worth   37.40 

Grand  Total  for  Week. .  .262.05 

Shea  and  Hynes  nonpareil. 

All  solid— no  heads  or  leads,  C. 


No. 
Ems  Set. 

324,200 
279,800 
218,600 
291.603 
271,300 
215.300 
1,620,800 

Withe, 
Foreman. 

It  will  be  observed  that  numbers  one 
and  two  are  nonpareil  machines  and  that 
the  matter  set  was  all  solid  without  heads 
or  leads.  The  average  number  of  ems 
per  hour  was  6,987.  The  average  per 
night  of  forty- seven  hours  was  270,133, 
an  average  per  man,  for  nights  of  seven 
hours  and  fifty  minutes  each,  of  45,022 
ems.  The  highest  record,  and  this 
was  not  an  unusual  week,  but  really 
l>elow  the  average,  was  that  of  Shea,  who 
set  an  average  of  7,617  ems  an  hour  on  a 
nonpareil  machine.  His  nightly  average, 
seven  hours  and  thirty-three  minutes 
actual  working  time,  was  54,033  ems. 
This  is  indeed  an  excellent  record. 


PURELY  PERSONAL. 

William  Livingston,  publisher  of  the 
Detroit  Journal,  was  in  New  York  last 
week  on  a  business  trip,  and  found 
occasion  to  give  cheering  news  to  friends 
of  his  political  persuasion. 


Charles  Emory  Smith,  editor  of  the 
Philadelphia  Press,  has  just  returned 
from  a  triumphal  trip  of  three  weeks  in 
Vermont  and  Maine,  in  which  States  he 
made  many  political  speeches. 


It  has  been  reported  during  the  past 
week  that  Clement  M.  Hammond  was 
to  leave  New  York 
^rfj^^-  and  make  Buffalo 

j^^pP'^^^-'j         h  i  s  residence. 

Mr.  Hammond 
informs  The 
Fourth  Estate, 
howtver,  that  his 
absence  in  Buffalo 
is  to  be  tempo- 
rary. The  many 
residents  of  Man- 
hattan Island  who 
know  Hammond 
will  be  pleased  by  this  intelligence, 
though  Buffalo  would  have  added  one 
more  to  its  bright  array  of  men  of  talent 
had  the  report  been  true. 


George  L.  Dickinson,  who  has  been 
acting  as  advertising  manager  of  Brad- 
lev^  s  magazine  since  it  was  started,  has 
resigned  and  accepted  a  position  as  a 
solicitor  on  the  Boston  Herald. 

Those  who  are  familiar  with  the  Phil- 
adelphia Item  will  be  interested  in  the 
excellent  portrait  of  Riter  FitzGerald, 
which  is  presented  on  fhe  third  page  of 
this  issue.  Mr.  FitzGerald  is  editor  of 
the  Item  and  one  of  the  well-known 
brothers  whose  management  and  editor- 
ship of  the  paper  is  a  part  of  the  journal- 
istic history  of  Philadelphia. 


Vincent  Morello,  a  popular  member  of 
the  business  staff  of  the  New  York  Daily 
News,  was  married  September  5  to  Miss 
Delia  O'Brien. 

Editor  St.  Clair  McKelway,  of  the 
Brooklyn  Eagle,  delivered  a  splendid 
speech  last  week  before  the  American 
Social  Science  Association  at  Saratoga. 
His  text  was:  "As  Municipalities, 
States  and  a  Nation  we  have  Reached 
the  Limit  of  Expediency  and  Stand  on 
the  Verge  of  Disaster;"  a  gruesome 
topic,  but  one  beautifully  handled  by  the 
editor. 

W.  D.  Vincent,  editor  of  the  Clay 
Center,  (Kan.,)  Dispatch,  has  been  nom- 
inated by  the  populist  convention  of  the 
fifth  district  for  Congress. 


Rufus  McClain  Fields  has  resigned 
his  position  upon  the  editorial  staff  of 
the  Nashville  Sun  to  accept  the  editor- 
ship of  the  Nashville  Sunday  Times, 
having  formed  a  partnership  with 
Charles  W.  Harmon,  who  has  been 
publishing  that  paper.  Mr.  Fields  is  a 
talented  journalist,  and  may  be  expected 
to  make  of  the  Times  an  attractive 
paper. 


I.  T.  Brown,  who  established  the 
Columbus  (Ind.)  Daily  and  Weekly  Re- 
publican in  1872,  and  who  was  proprietor 
and  editor  of  the  paper  until  two  years 
ago,  has  purchased  a  half  interest  in  the 
Spanish- American  Industrial  yournal, 
published  at  San  Antonio,  Tex. 


Jean  I.  Charlouis,  who  is  as  popular 
in  the  advertising  world  as  he  is  among 
newspaper  men,  spends  part  of  the 
summer  at  Bay  View,  Midi.,  in  one  of 
the  most  attractive  summer  homes  in  that 
well-known  resort.  His  wife  shares  with 
him  the  privilege  of  dispensing  the  un- 
stinted hospitalities  of  their  beautiful 
home. 

John  A.  Whalley,  of  the  business  staff 
ol  the  Seattle  Post- Intelligencer,  is 
making  a  trip  through  the  East  and  was 
in  New  York  this  week. 


THE  PLEASURES  OF  A  FOREIGN 
CORRESPONDENT. 

E.  A.  B.  Hodgetts,  a  British  news- 
paper man,  recently  gave  some  interest- 
ing personal  rxperiences  in  an  inter- 
view with  the  proprietor  of  a  London 
journal.  In  speaking  of  the  ad- 
ventures that  are  likely  to  befall  a  for- 
eign correspondent  on  a  special  expedi- 
tion to  remote  points  Mr.  Hodgetts  said  : 

"My  most  interesting  experience  was 
my  journey  through  Russia,  traveling 
principally  in  sledges  from  village  to 
village,  to  report  on  the  famine  in  1892. 
That  was  exciting,  but  very  cold.  £ 
traveled  all  alone,  and  at  first  unarmed; 
but  after  a  village  had  turned  out  to 
murder  me,  I  quelled  that  attempt  by 
swearing  volubly  in  Russian  —  and  you 
can  swear  in  Russian— and  after  I  had 
been  attacked  by  six  robbers  in  the  night 
on  the  banks  of  the  Volga,  and  after  one 
or  two  other  little  incidents  of  the  same 
sort,  I  purchased  a  revolver. 

"  I  have  not  only  been  east,  I  have 
also  been  west.  During  1894  I  repre- 
sented the  New  York  World.  I  was 
twice  correspondent  in  Paris.  I  have 
done  work  in  Italy  and  Hungaty  and 
in  the  Balkan  statts. 

"  My  last  experience  was  for  my  old 
friends  of  the  London  Daily  Graphic, 
when  I  traveled  through  Turkey,  the 
Caucasus,  across  the  Caspian,  and  rode 
across  Persia  into  Armenia.  That  was 
lively,  especially  the  mountain  climbing 
in  Persia,  without  roads.  How  those 
sure-footed  police  manage  it  is  a  puzzle. 
I  was  forty  days  living  on  what  1  could 
shoot,  without  being  able  to  change  my 
clothes,  and  sleeping  on  the  bare  ground 
in  st?bles  and  cow-houses,  for  there  are 
no  hotels,  and  the  natives  live  with  their 
animals.  One  night  I  passed  in  a  vil- 
lage infested  with  Armenian  brigands, 
but  I  had  no  adventure,  for  I  was  well 
armed. 

"  Perhaps  the  roughest  time  I  ever 
had,  though,  was  when  I  did. the  coal 
strike  for  the  Times,  and  the  strikers, 
mistaking  me  for  a  colliery  owner, 
turned  out  and  shied  stones  at  me  as  I 
drove  through  a  village  in  South  Wales. ' ' 


BRITISH  ARMY  PRINTERS. 

As  is  the  case  elsewhere,  there  are 
many  regimental  printing  offices  in  the 
British  army,  including  the  regiments  in 
India  and  other  colonies. 

A  recruit,  on  joining  the  British  army, 
is  generally  asked  whether  he  can  work 
at  any  trade.  His  answers  are  carefully 
entered  in  a  sheet  which  accompanies 
him  during  the  whole  of  his  service,  and 
also  in  the  regimental  description  book. 

Nearly  all  foot  regiments,  when  em- 
barking for  foreign  service,  take  a  print- 
ing plant  with  them.  The  officers  of  the 
regiment  supply  the  funds  for  the  pur- 
chase of  this  plant,  and  appoint  one  of 
their  number  to  manage  it. 

The  officer  in  charge  recommends  for 
promotion  as  corporal  the  senior  or  most 
competent  workman  in  each  workshop, 
thus  giving  him  more  authority  over 
those  working  with  him.  The  corporal 
keeps  an  account  of  all  work  done,  and 
the  books  are  submitted  monthly  to  the 
officer  for  inspection  and  verification. 
After  the  cost  of  material  has  been  de- 
ducted, the  receipts  are  divided  into  two 
parts. 

For  example,  if  one  hundred  sick  re- 
ports cost  I  rupee,  2  annas  would  be 
deducted  for  paper,  7  annas  for  the 
workshops'  fund,  and  7  annas  for  labor. 

When  a  certain  regiment  was  stationed 
at  Singapore  the  proprietor  of  a  news- 
paper published  in  that  town  used  to 
send  a  buggy  to  the  barracks  to  fetch 
two  soldier-compositors  to  do  some  work 
for  him,  and  remunerated  them  at  the 
rate  of  $4  a  day,  which  was  an  astonish- 
ing rate  of  pay,  for  ordinary  labor  in 
India  can  be  got  for  10  cents  a  day. 


SIR  GEORGE  IS  "IN  THE  SWIM." 

Sir  George  Newnes,  the  Lindon  pub- 
lisher, has  added  a  bicycle  magazine  to 
his  list  of  periodicals.  It  is  called  the 
Hub,  and  the  first  number  appeared  Au- 
gust 8. 


DESERVES  A  ROYAL  WELCOME 

Milton  A.  MacRae,  of  the  Scripps- 
MacRae  League,  a  favorite  son  of  Cin- 
cinnati,  is  expected  to  arrive  .Saturday 
after  a  short  but  restful  and  well- 
deserved  European  trip. 

Mr.  MacRae  has  done  so  many  credit- 
able things  and  has  so  often  shown  him- 
self one  of  the  really  active  members  of 


MILTON  A.  MACRAE. 

the  American  Publishers'  Association, 
he  has  accomplished  so  much  of  actual 
benefit  to  the  profession,  that  the  whole 
lot  Will  be  glad  to  extend  a  welcome  to 
him. 

He  is  so  modest  that  we  would  not 
again  present  his  picture  were  it  not  for 
sake  of  the  comparison  we  expect  to  see 
in  his  countenance  on  his  return.  He 
is  good  enough  looking  as  he  is,  but 
with  the  benefit  of  a  vacation  he  ought 
to  prove  a  positive  beauty. 


NEW  ORLEANS  IS  "  UP  TO  DATE." 

The  Picayune  issued  an  excellent  trade 
edition  September  i.  It  consisted  of 
forty  pages.  The  contents  not  only 
show  that  the  Picayune  keeps  in  the 
front  in  general  journalistic  excellence, 
but  that  the  business  men  of  New  Or- 
leans are  still  progressive. 


OBITUARY  NOTES. 

Col.  O.  H.  Jackson,  a  veteran  jour- 
nalist of  Tampa,  Fla.,  was  found  dead 
m  his  bed  last  week.  He  had  been  for 
a  number  of  years  the  editor  and  pro- 
prietor of  the  Daily  News,  an  afternoon 
paper  of  that  city.  While  attempting  to 
alight  from  a  street  car  the  other  day  he 
fell  and  sustained  injuries  which  were 
indirectly  the  cause  of  his  death. 


Mrs.  Mary  L.  Burton,  a  gifted 
Kansas  newspaper  woman,  is  dead.  She 
was  associate  editor  of  the  Jamestown 
Kansan  for  eight  years,  and  published 
and  edited  the  Jamestown  Optimist  for 
the  last  two  years.  She  was  president 
of  the  North  Central  Kansas  Editorial 
Association  in  1889. 


Sewall  Gillam,  manager  of  the  art  de- 
partment of  Judge,  died  of  fever  at  his 
home  in  Mount  Vernon,  N.  Y.,  last 
week.  He  was  sixty-eight  years  old. 
He  was  the  father  of  the  late  Bernhard 
Gillam,  the  famous  cartoonist  of  Judge, 

Edward  Merriam,  son  of  the  late 
George  Merriam,  of  Springfield,  Mass., 
and  at  one  time  associated  with  the  Rev. 
Dr.  Washington  Gladden  in  the  publica- 
tion of  a  magazine  called  Sunday  After- 
noon,  died  recently  in  Springfield.  He 
had  been  an  invalid  for  years. 


The  Rev.  William  M,  Parsons,  who 
died  at  Brewsters,  N.  Y. ,  last  week,  was 
in  early  life  a  pressman,  and  printed  the 
first  issue  of  the  paper  that  is  now  the 
Brooklyn  Eagle.  He  was  eighty-five 
years  old  at  the  time  of  his  death. 

Col.  A.  H.  Keller,  editor  of  the  Tus- 
cumbia  (Ala.)  Xorth  Alabamian,  died 
last  week  in  his  sixtieth  year.  He  was 
widely  and  favorably  known. 

Miss  Elizabeth  E.  Holding,  a  frequent 
contributor  to  religious  journals,  died  at 
Kansas  City  August  28. 
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ADVERTISING  MEDIUMS. 

YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 
WASHINGTON 
concerned    by  placing 
advertisement   in  the 


IS 

an 


EVENING  STAR. 


Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  tfu  k<mses — whether 
residences  or  stores — occupied  by  white 
persons,  A  record  unequalkd  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  ot 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building, 

New  York  Represenlative. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  400,000  daily. 

Gross  rate,  75  cents  per  line.   Average  contract, 
about  50  cents  per  line. 

THE  NEW  YORK 
JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

THE 

JOURNAL 

Oldest  and  Best 

CHICAGO 

Paper. 

350,000  DAILY 

is  the  guaranted    circulation  of  the 
Scripps-McRae  League, 
cincinnati  post. 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KENTUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERRY,     Tribune  Buildine.  New  York. 

A  TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening  Field.  The  other  reason  is 
that  It  is  a 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  (o  advertisers. 

A  DVERTISING  in  newspapers  of ' '  known  cir- 
eolation"  means  "BUSINBSS."  Forparticu- 
lars  address  A.  FRANK  RICHARDSON,  Tri- 
bane  Bldg„N. Y  Chamberof Commerce. Chicaeo. 

"T-HE  FOURTH  ESTATE  is  the  best  medium 
for  presenting  to  a-vertisers  the  advantages 
of  any  publication  as  an  advertising  medium. 


ADVERTISING  MEDIUMS. 

NOTICE  TO~ 
PUBLISHERS. 

Positions  are  ofTered  by  an  expert  ad- 
vertisement solicitor,  who  calls  every  week 
upon  a  large  number  of  the  most  prom- 
inent advertisers. 

Fact  is — to  be  frank  about  it — ihey  pay  him 
$2  a  year,  each  to  call  regularly,  and  he  never 
omits  a  vi^it. 

Fees,  50  cents  a  line  for  positions  on 
ordinary  pages;  on  first  page,  $1  a  line; 
with  a  shocking  discount  on  yearly  cards. 

For  particulars  address,  in  strict  con- 
dence,  A.  D.  V.  SPACE,  at  office  of 
The  Fourth  Estate,  253  Broadway. 

"New  England's  Greatest  Newspaper." 

The  BOSTON  HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials  : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  power. 


NEW  FEATURES  CONSTANTLY. 

ni E  N E W  O RL FANS 

DAILY  ITEM 

Mahi-s  ihi'  Foltoiving  Stati-incnts, 
and  is  Prepared  To  Back  Thfm  : 
That  it  has  a  larger  circulation  and  is  delivered 
directly  into  more  homes  daily  than  any  other 
paper,  morning  or  evening,  published  in  the 
South.  Advertisers  who  contemplate  advertis- 
ing m  the  So.ith  should  WRITE  FOR  RATES. 

A  GROUP  OF  WINNERS. 
The  sparkling  chain  of  season  papers 
consisting  of  the  Saratoga  Ne7us,  Rich- 
field News,  Thousand  Island  Ne^us  and 
Adirondack  News  seem  more  attractive 
this  summer  than  ever  before.  F.  G. 
Barry,  the  proprietor  of  these  model 
journals  of  their  class,  would  be  justified 
in  feeling  content  with  their  appearance 
and  prosperity.  The  ability  of  Seaver 
A.  Miller,  the  editor,  is  also  evident. 


ADVERTISING  AGENCIES. 


How  to  ivrite  good  ads,  how 
to  display  them  and  where  to 
place  them,  are  all  discussed 
helpfully  In  our  378-page  Ad- 
vertisers' Manual,  sent  free  on 
receipt  of  20  cents  in  stamps 
to  pay  postage  only. 

DODD'S 
Advertising  &  Checking 

AGENCY, 
Water  Street,  BOSTON. 


M.  B.  WILSON 

GENERAL 

ADVERTISING 

AGENCY,  CHICAGO, 

Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 


THB  OOLDBN  GATE  TU 


DO  YOU  WANT  TO 

Know  Something 

ABOUT 


POBEIQN  LAN'OUAOE  PAPSU8. 


Write  The  Fred.  E. 

KLOTZ' 

Klotz  Advg.  Ag'cy   

CHICAGO.   ILL  PULLERS 


R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  York, 

will  place 

ADVERTISING 

for  first-class  Hrtns  in  any  field  or  medium. 

ADVERTISEMENTS 

prepared  and  inserted  in  newspapers  and  maga- 
zines at  publishers'  lowest  rates.  Practical  and 
effective  service  in  every  line  of  business. 

W.  L.  BEADNELL, 

Advertising  Agent, 


Tribune  Building 


Nbw  Yorh, 


WITH    THE   CLUBS  AND  ASSO- 
CIATIONS. 

At  the  annual  election  of  the  San  Fran- 
cisco Press  Club  last  month,  a  rather 
heavy  vote  was  polled.  This  was  un- 
expected, for  most  of  the  officers  of  the 
year  just  closing  had  been  renominated, 
on  account  of  the  great  success  of  the 
administration.  The  ticket  as  elected 
was  as  follows: 

President,  C.  M.  Coe;  first  vice-presi- 
dent, James  P.  Booth;  second  vice-presi- 
dent, James  MacMullen;  third  vice-presi- 
dent, W.  F.  Bogart;  recording  secre- 
tary, F.  S.  Myrtle;  financial  secretary, 
P.  S.  Montague;  librarian,  W.  K. 
Briggs;  directors,  Arthur  McEwen,  Dr. 
Philip  Mills  Jones,  L.  L.  Levings,  Paul 
Cowles,  C.  A.  Low  and  C.  A.  Webster. 

The  retiring  administration  has 
added  nearly  too  new  members  to  the 
club  and  has  paid  $2,000  of  indebted- 
ness. It  has  also  added  between  $3,000 
and  $4,000  worth  of  pictures  to  those  in 
the  handsome  club  rooms,  and  has  built 
up  a  library  of  some  600  volumes. 
About  $800  of  debt  remains,  but  the 
club  is  on  so  successful  a  basis  that  this 
sum  is  naturally  regarded  as  a  trifle. 

The  twenty-second  convention  of  the 
Peninsula  Editorial  Association,  com- 
prising the  eastern  shore  of  Maryland 
and  the  state  of  Delaware,  at  their  re- 
cent session  at  Atlantic  City,  elected  the 
following  officers: 

President,  General  W.  H.  Stevens, 
Seaford,  Del.;  vice-president,  W.  M. 
Taylor,  Kaston,  Md.;  second  vice  presi- 
dent, E.  R.  Payntcr,  Georgetown,  Del. ; 
secretary  and  treasurer,  C.  J.  Freeman, 
Middletown,  Del.  Executive  commit- 
tee: E.  T.  Cooper,  Overdell,  Del.;  B. 
S.  Highley,  Trappe,  Md.;  C.  A. 
Grice,  Georgetown,  Del. :  George  R. 
Ash,  Elkton,  Md.,  and  F.  G.  Usilton, 
Charleston,  Md. 


At  a  recent  meeting  of  the  Oregon  Press 
Association  the  following  officers  were 
elected  for  the  ensuing  year:  President, 
A.  W.  Patterson,  Heppner;  first  vice- 
president,  E.  L.  E.  White,  Portland; 
second  vice. president,  D.  M.  Gault, 
Hillsboro;  secretary,  A.  Tozier;  treas- 
urer, Charles  C.  Doughty,  Dallas;  his- 
torian, George  H.  Himes,  of  Portland. 

The  executive  committee  of  the  Ne- 
braska Press  Association  has  fixed  upon 
January  14  as  the  date  of  the  next  an- 
nual meeting  of  the  association,  to  be 
held  in  the  city  of  Grand  Island. 


The  executive  committee  of  the  South- 
west Missouri  Press  Association  has 
arranged  a  trip  for  the  association  to 
Jefferson  City,  Sedalia  and  Carthage  be- 
ginning September  10. 


The  newspaper  men  of  Seattle  have 
formed  a  press  club. 


RECENT  NEWSPAPER  LIBEL 
LITIGATION. 

W.  F.  Brenzinger  has  begun  suit 
against  the  Toledo  Blade  for  $25,000 
libel.  The  Blade  accused  Mr.  Bren- 
zinger of  having  had  a  drinking  contest 
with  one  Josie  Tafertshofer. » 

The  paper  accused  him  of  drinking 
seventy-two  whiskies  and  the  woman 
seventy -five,  and  of  being  drunk  and 
disorderly.  All  of  which  is  set  forth  in 
the  petition,  and  which  Mr.  Brenzinger 
says  is  false  and  malicious,  and  damages 
him  in  the  sum  of  $25,000. 

The  Syracuse  Journal  has  been  sued 
for  $5, 000  damages  by  William  B.  Mc- 
Fadden  for  libel.  The  paper  intimated 
that  the  plaintiff  was  addicted  to  drink. 

The  Colorado  Springs  Evening  Tele- 
graph has  been  sued  for  $5,000  by 
a  book  agent  named  Hermon  Conant. 
The  Telegraph  published  a  statement  of 
the  man's  methods  of  working,  which 
was  to  take  orders  by  a  signed  contract 
from  married  women,  with  the  verbal 
agreement  that  the  contract  should  be 
cancelled  if  their  husbands  objected. 
Some  of  the  husbands  did  object,  and 


when  the  contract  was  requested  it  was 
refused.  He  was  arrested  and  the  matter 
brought  to  the  attention  of  the  disirict 
attorney,  who  decided  that  he  could  not 
prosecute  for  lack  of  evidence,  and  there 
was  no  law  which  could  punish  a  man 
for  lying. 

The  Rock  Island  (III.)  Argus  has  been 
made  defendant  in  a  $15,000  damage 
suit  brought  by  Dr.  Claudius  B.  Kinyon, 
who  says  his  reputation  has  been  dam- 
aged to  that  extent  by  the  publication  of 
certain  facts  in  connection  with  the 
death  of  Walter  Barrett,  which,  it  is  al- 
leged by  the  deceased's  widow,  was 
caused  by  an  operation  performed  by 
Dr.  Kinyon. 

It  is  to  be  hoped  that  the  Argus  is  in 
the  right;  but  it  is  dangerous  business 
printing  the  statements  of  those  who 
have  lost  their  dear  ones.  It  is  human 
nature  to  blame  the  doctors,  even  when 
they  have  done  their  best. 

The  Burlington  (N.J)  Evening  Re- 
porter  and  the  Gazette  have  been  sued 
for  $5,000  damages  by  Walter  E.  Dob- 
bins, an  attorney,  who  alleges  that  the 
papers  have  accused  him  of  unbusiness- 
like practices  in  dealing  with  his  clients. 


VARIOUS  CHANGES  IN  INTEREST, 
ETC. 

The  Chicopee  (Mass.)  Herald  made 
its  appearance  last  week  as  a  daily.  Its 
aim  will  be  to  be  a  strong  local  paper, 
although  it  will  give  reports  on  the  gen- 
eral news  of  the  day.  Editors  McPhee 
and  .Shattuck  have  had  sufficient  suc- 
cess with  the  paper  as  a  weekly  to  lead 
them  to  this  larger  departure. 

A.  F.  Kirsten,  of  the  Detroit  Evening 
News,  has  bought  an  interest  in  the 
Grand  Rapids  Democrat,  and  has  taken 
editorial  charge  of  that  paper. 

The  Pana  (111.)  daily  and  weekly 
Gazette  has  changed  hands,  E.  D.  Gor- 
rell  disposing  of  the  plant  to  William  S. 
Childers,  of  Charleston.  This  is  the 
fourth  time  the  paper  has  changed  bands 
in  less  than  three  years. 

That  old  and  reliable  weekly,  the 
Staunton  (Va.)  Vindicator,  long  edited 
by  H.  C.  Tinsley,  was  sold  at  a  trustee's 
sale  last  week.  The  paper  was  knocked 
down  to  Col.  R.  S.  Turk,  owner  of  the 
Spectator,  for  $1,000.  The  Spectator 
and  the  Vindicator  will  be  consolidated, 
with  Col.  R.  S.  Turk  as  editor,  and  A. 
C.  Morton,  of  the  Vindicator,  as  busi- 
ness manager. 

D.  C.  Huntoon,  for  two  years  editor 
of  the  Dubuque  (la.)  Times  and  Globe- 
Journal,  has  gone  to  Sioux  City,  where 
he  became  assistant  editor  of  the  Tri- 
bune.  John  T.  Ingraham,  formerly  of 
Burlington,  city  editor  of  the  Dubuque 
Herald,  will  succeed  him  at  the  Times 
office. 

James  P.  Matthews,  of  Hagerstown, 
Md.,  for  a  number  of  years  connected 
with  the  Baltimore  daily  press,  and  part 
owner  of  the  Hagerstown  Herald,  has 
accepted  the  editorship  of  the  Cumber- 
land News. 

The  Waco  (Tex.)  Morning  Times  is 
now  under  new  management.  No 
changes  are  to  be  made  in  the  paper. 
The  new  proprietors  are  B.  G.  McKie 
and  F.  C.  Hand. 

The  Akron  (O.)  Evening  Journal, 
under  the  management  of  Charles  H. 
Wright,  who  for  two  years  was  editor  of 
the  Daily  Beacon  and  Republican,  leav- 
ing that  paper  six  months  ago,  published 
its  first  edition  last  week.  The  Jour- 
nal is  republican  in  politics,  dght  pages, 
and  is  issued  seven  days  in  the  week. 

W.  J.  Sewall,  city  editor  and  part 
owner  of  the  Carthage  (Mo.)  Press,  has 
purchased  the  interests  of  his  former 
partners,  A.  W.  St.  John  and  Mrs.  L.  B. 
St.  John,  and  is  now  sole  editor  and  pro- 
prietor.   

AN  UNREWARDED  MONITOR. 

The  Monmouth  (Ore.),  Monitor  \%  no 
more.    It  lived  a  precarious  six  months. 
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RECENT  INCORPORATIONS. 

A  certificate  of  incorporation  of  the 
Binghamton  (N.  Y.)  Chronicle  Printing 
and  Publishing  Company  has  been  filed. 
The  capital  stock  is  placed  at  $20,000. 
The  directors  for  the  first  year  are: 
Francis  Curtis,  George  E.  Green, 
Joseph  Brownell,  George  B.  Curtiss  and 
Arthur  J.  Dibble. 

The  Tribune  Printing  Company  of 
Kansas  City,  Kan.,  has  incorporated. 
Its  capital  is  $10,000.  It  will  publish 
the  Kansas  City  Tribune,  the  paper  that 
was  started  about  two  months  ago.  The 
incorporators  are  B.  R.  Greer,  E.  K. 
CoUender,  E.  L.  Evans,  Frank  H.  Greer 
and  E.  P.  Greer. 

Articles  of  incorporation  of  the  United 
States  Guide  and  Information  Company 
have  been  filed  with  the  secretary  of 
state  of  New  Jersey  in  Trenton.  The 
authorized  capital  stock  is  $1,000,000. 

One  of  the  objects  of  the  company  is 
to  place  advertisements  in  newspapers 
in  this  country  and  Europe.  The  com- 
pany's headquarters  are  to  be  in  New 
York  City. 

The  Manistique  (Mich.)  Democrat  Vnh- 
lishing  Company  has  been  incorporated 
with  a  capital  stock  of  $5,000. 

The  Prospector  Publishing  Company 
of  El  Paso  has  been  incorporated  with  a 
capital  stock  of  $1,500.  C.  J.  Todd, 
Louis  Collier,  and  H.  A.  Clapp  are  the 
incorporators. 

A  TEXAS  EDITOR'S  TROUBLE. 

Lauro  Aguirre,  editor  of  El  Inde- 
pendiente,  a  Mexican  paper  published 
in  El  Paso,  Tex.,  has  been  apprised  that 
the  Mexican  government  has  made 
requisition  on  the  United  States  gov- 
ernment for  his  extradition  on  the  charge 
that  he,  with  others,  incited  the  Yaqui 
uprising. 

AN  APPRECIATED  PARAGRAPH. 

The  Fourth  Estate  is  one  of  the 
most  valued  exchanges  which  reaches 
our  desk.  It  is  well  termed  a  newspaper 
for  newspaper  makers,  and  no  person  in- 
terested in  the  work  of  the  profession 
should  neglect  to  be  on  its  subscription 
list.  It  is  filled  weekly  with  the  latest 
and  brightest  gossip  in  newspaper  cir- 
cles from  all  sections  of  the  country,  and 
deserves  the  substantial  recognition  it 
receives  from  those  in  whose  interest  it 
is  published. — New  England  Printer. 

TRAVEL. 

No  Line  in  the  World 
Equals  the 

NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

8Ji  hours.  New  York  to  BaSalo ;  9)^  hours,  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago;  21  }i  hours.  New  York  to  Cin- 
cinnati ;  29%  hours,  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tra], through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  consixlerations  of  the  greatest  moment. 
These  matters  hare  always  received  the  most 
careful  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America, 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
paaenger  coaches,  parlor  and  sleeping  can  of 
the  latest  design  and  construction,  are  in  evidence 
aa  proof  of  the  claim. 

The  Penasylvania  Railroad  Is  the  "  Standard 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gen.  Manager.  Gtn.  Patt.  Agent . 


PRESS  CLIPPINGS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  yotir 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 


IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID: 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 

PRESS  CLIPPINGS. 

If  you  want  THE  BEST  THINGS  printed  on 
any  particular  subject  or  ALL  that  is  published 
about  it  everywhere— YOU  CAN  GET  IT 
FROM  US  I    Clippings  mailed  daily. 

We  read  practically  every  newspaper  and 
periodical  that  is  published.  Business  men  and 
others  find  our  service  very  valuable  to  them. 
Rates,  $1  per  month  and  upwards.  Write  for 
particulars.  THE  CHICAGO  PRESS  CLIP- 
PING  BUREAU,  36  La  Salle  street,  Chicago. 

MISCELLANEO  US. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


FOR  SALE. 


FOR  SALE. 


RICHARD  A.  McCURDY,  Prbsidbnt. 


Nassau,  Crdar  and  Libbktv  Strkbts. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to  rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storagefoi 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 


I  gave  you  an  order  for  an  advertisement 
from  a  sentimental  standpoint.  I  continue  from 
a  selfish  one.  Your  paper  I  find  a  most  valuable 
advertising  medium,  as  it  has  brought  light  out 
of  darkness;  to  interpret — orders  when  even 
live  men  failed  to  secure  them  through  personal 
persuasion. 

J.  Harper  Bonnbll. 
Of  the  J.  Harper  Bonnbll  Companv, 
Ink  Manufacturers. 

<iTF  1  were  to  find  any  fault  with  your  pub- 
*  lication  it  would  be  that  you  do  not  charge 
83  a  year.  It  is  by  all  odds  the  most  interesting 
publication  which  comes  to  my  desk,  and  I  have 
the  blessed  privilege  of  inspecting  several  hun- 
dred publications  a  week." — E.  A.  Stowe,  editor 
Michigan  Tradesman 


It  gives  me  pleasure  to  be  able  to  say  that  I 
consider  The  Fourth  Estate  3  very  valuable 
a<lvertising  medium,  particularly  for  those'  de- 
sirous of  reaching  newspaper  publishers.  I  resMi 
your  paper  every  week,  ads  and  all,  with  great 
interest.  William  C.  Bryant. 

SUBSCRIBE  NOW 
AND  GET  THE 
FOURTH  ESTATE 
FOR  $2  A  YEAR. 

BACK   NUMBERS  J-U™ 

Estate  can  be  had  (except  a  few  issues  whicli 
are  out  of  print)  at  10  cents  each.  As  the  edi- 
tions of  many  of  the  dates  are  nearly  exhausted, 
prompt  application  should  be  made. 


FOR  SALE— THE  CHICAGO  INTER-OCEAN 

COLOR  PRESS. 

Built  by  Walter  Scott  &  Co.  Was  used  but  one 
year ;  is  in  first-class  condition  and  good  as  new.  Can 
be  used  for  newspaper  or  almost  any  kind  of  color 
work.    Will  be  sold  at  a  bargain. 

For  particulars  apply  to  L.  H.  CRALL,  Room  22,  Times  Building,  New 
York  City. 


GOOD  LITERA  TURE. 


For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  $5  00 
Vol.  II.,  September,  1894,  to  February, 

1895,  inclusive   5  00 

Vol.  III.,  March  to  August,  1895,  inclu- 
sive ,   2  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive   2  50 

Vols.  I.  and  II.,  bound  together,  a  few 

left   10  00 

Vols.  III.  and  IV.,  bound  together,  March, 
189s,  to  February,  1896,  inclusive   5  00 

LIFE  INSURANCE. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Life  Insurance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  re 
cently. 

"  These  are  hard  times  "  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasized. 


A 


Send  your  age,  secure  rates  and  insure  now. 

^"^BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 
NEW  YORK   AND   NEW  JERSEY  State 

AOKNCIBS, 

aS3  Broadwav.  NEW  YORK. 

BUSINESS  HELPS. 
ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York.   

LL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway.  

CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
 LOGAN,  UTAH.  

SITUATIONS  WANTED. 

ADVERTISEMENTS  under  this  classifica- 
tion, 25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

ASIERN  REPRESENTATIVE. —  Adver- 
tising  man  of  15  years'  experience,  unques- 
tionable references,   large  acquaintance  with 
advertisers  and  agents,  is  open  for  engagement. 

Address,  F.  C:  Fourth  Estate.  

ANTED:  SITUATION.— Experienced  all- 
around  reporter  and  solicitor  wishes 
situation  on  small  daily;  salary  small.  IN- 
DUSTRY,  care  ol  Fourth  Estate.  

WANTED — Position  in  advertising  agency 
or  on  paper.    Experience  in  office  work 
and  soliciting.    Best  of  references.  Address 

T.  E.  C..  care  The  Fourth  Estate.  

DRIGHT  writer,  experienced  reporter,  wants 
^  job  on  weekly  or  small  daily  ;  <io  to  $15  ; 
references.    Address  Box  21,  No.  59  Biist  12th 

Street,  New  York  City.   

VIEWSPAPER  MAN  of  experience  wants 
■•■^  situation  as  editor  of  a  daily  or  good 
weekly.  Address,  MANTON,  310  Union  St., 
Philadelphia,  Pa.  

WANTED— Situation    in    business  office. 
Experienced     in     every  department. 
Address  "  Amos,"  care  Fourth  Estate,  i 

SITUATIONS. 

WANTED— On  Sunday  newspaper  in  large 
New  England  city.  Editorial  and  Business 
Manager  of  ability  and  experience.  Address, 
Express,  c»re  Fourth  Estatb. 


W^ 


A  COX  PRESS  BARGAIN;  almost  good  as 
new;  prints  4-page  paper,  both  sides,  from 
roll,  at  2,500  an  hour;  can  insert  two  or  four 
additional  pages.  $1,200  will  buy  it.  Just  the 
press  for  big  country  weekly  or  daily  ol  moder- 
ate circulation  Address,  R.  G.,  care  of  The 
Fourth  Estate. 

pOR  SALE  AT  A  BARGAIN.  — Three 
^  Thorne  Type-Setting  Machines,  two  bre- 
vier, one  minion,  in  thorough  order;  for  all 
practical  purposes  good  as  new.  Can  be  seen 
at  factory  in  Hartford.  For  further  particulars 
address  Lock  Box  72,  New  Haven,  Conn. 

■pOR  SALE. — A  first-class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 


BUSINESS  OPPORTUNITIES. 

ADVERTISEMENTS  under  this  classifica- 
■'^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line, 

pOR  SALE.  Opportunity  of  a  lifetime — 83,500 
■*■  buys  Daily  and  Weekly  Republican  News- 
paper, plant  and  job  outfit  in  manufacturing  city 
of  8,000.  Official  paper,  Address  Republican 
XX,  care  The  Fourth  Estate. 


WANTED  TO  PURCHASE. 


ADVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

'XXT' ANTED. — To  buy  paying  daily  or  weekly 
'*  newspaper.  Must  be  a  bargain.  Address, 
S.  F.  T.,  care  Fourth  Estate. 


AMUSEMENTS. 


AcADEMV  OF  Mi;sic,  "  Under  the  Polar  Star," 

8.15  P.M. 

Broadway  Theatre,  "The  Caliph,"  8.15  p..m. 
Garrick  Theatre,  Chevalier,  8.30  p.m. 
Hoyt's  Theatre,  "  The  Liar,"  8.30  p.m. 
Koster  &  Bial's,  8  P.M. 
Lyceum  Theatre,  E.  H.  Sothern,  8.15  p.m. 
Olympla,  8  p.m.   Matinees  Wednesday  and  Sat- 
urday. 

Proctor's,  Vaudeville,  11  a.m.  to  ii  p.m. 


ETHICS  OF  AD  CONSTRUCTION. 

The  question  as  to  what  extent  an  ad- 
vertisement must  be  absolutely  truthful 
is  an  old  one,  and  perhaps  is  as  much 
discussed  to-day  as  ever  before.  A 
violent  occurrence  last  week  in  Rahway, 
N.  J.,  shows  that  even  when  an  adver- 
tisement is  absolutely  truthful  it  may  get 
the  advertiser  into  trouble. 

The  superintendent  of  a  trolley  car 
company  in  Rahway  needed  two  motor- 
men.  He  therefore  inserted  the  fol- 
lowing advertisement: 

Ginnavan,  of  the  Union  and  Middlesex 
Electric  Company." 

The  advertisement,  it  wiU  be  noticed, 
did  not  say  how  many  motormen  were 
required.  When  the  selection  was  made 
fifty-eight  unsuccessful  applicants,  who 
had  come  from  Newark,  Brooklyn  and 
as  far  away  as  Philadelphia  (about  80 
miles  fi-om  Rahway),  were  in  an  ugly 
humor  and  threatened  violence. 

Supt.  Ginnavan  fled  early  in  the  day, 
and  the  motormen  held  an  indig- 
nation meeting  at  the  company's 
depot. 

Tar  and  feathers  for  Ginnavan  had 
been  decided  on  when  the  mayor  of  the 
town  appeared.  He  talked  the  men 
into  a  good  humor  and  personally  re- 
funded to  each  the  expenses  he  had  in- 
curred. 

The  incident  introduces  a  new  element 
of  peril  for  ad-writers,  and  a  conscien- 
tious advertiser  may  have  to  lie  awake 
nights  to  avoid  sins  of  omission. 


lO 


THE  FOURTH  ESTATE 


SEPTEMBER  lO,  1 896 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


4,000  LINOTYPES 
IN  USE. 


New  Faces  each  issue. 

Face  or   measure  changed 
at  will. 

Can  be  learned  by  men  from 
the  case. 


CAPACITY,   3,600    TO  9^000  EMS 
PER  HOUR  BY- ONE  OPERATOR. 


THE  LINOTYPE  HAS  NO  RIVAL. 

USED  BY  LEADING  BOOK  PUBLISHERS. 

SEND  FOR  SPECIMENS  OF  BORDERS,  DASHES,  ETC. 
MERGENTHALER  LINOTYPE  CO., 

Tribune  Building,  NEW  YORK  CITY. 
PHILIP  T.  DODGE.  Prttidtnt  and  Gtmral  Manager. 


STANDARD  LINOTYPE  METAL 

AND  FIRS  I. CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Pablications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  thb  NASSAU  SMELTING  AND  REFINING  WORKS. 
B.  LowBNSTKEN  &  Bko.,  Proprietors, 
Telephone,  1140  i8ih  Street.  Ihirteenth  Avenue  and  aolh  Street,  NEW  YORK.  U.  S.  A. 


SCOTT 


ORIGINAL 
THREE-TIERED 


PRESS 


None 
Better 
Made. 


WALTER  SCOTT  &  CO  , 

M     V   1  r^a  ^  PLAINFIELD,  N.  T. 

New  York  Office,  Times  Building  ■' 

Chicago  Office,  Monadnock  Block. 

St.  Louis  Office,  Security  Building. 

  Boston  Office,  Carter  Building. 


HENRY   LINDENMEVR  &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N  Y. 

PRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
throagh  an  advertisement  in  Thb  Fourth  Es- 
TATB,  which  reaches  the  best  line  of  buyers. 

TF  you  use  ELECTROS  send  to  CRASKK  for 
prices.   Superior  work.  Lowest  prices.  Or 

den  receive  prompt  attention. 

CHAS.  CRASKE.  45  &  47  Rose  St..  N.  Y 

<<  "WOVR  paper  deserves  to  succeed."— J.  W. 

HiNKLEY,  proprietor  Poug^keepsie 
Nnvs-Press. 


THE  LOVEJOV  CO.,       Establshed  1853. 

ELECTROTYPERS 

.nd  manufacturers  ol  Electrotype  Machinery, 
 «44-4«6  Pearl  Street.  New  York, 

BINDERS  fo""  The  Fourth  Estate 
L.ll^llJ'C.IN.O  ^ith  patent  extensible 
back,  capable  of  holding  a  year's  supply  if  de- 
sired, will  be  supplied  at  office  for  ti.oo,  or  by 
mail,  prepaid,  ti. 25. 

I-J    F.  McCAFFERTY,  ELECTROTYPER, 
42  AND  44  BoKD  Street, 

PRANK  LESUB  BUILDING.  New  York 

C  UBSCRIBE  NOW,  and  get  THE  FOURTH 
^    ESTATE  for  Two  Dollars  a  year. 


PRINTERS'  SUPPLIES. 


PRINTERS  SUPPLIES. 


r^^^  Patented  Straight- Line 
VjrWOO  Compound  PRESS. 


PRINTS  FROM  4  TO  24  PAGES. 
The  Swiftest,  Surest  and  Quickest  Starter. 

! Factory:  i6th  Street  and  Ashland  Avenue,  Chicago,  U 
New  York  Office:  312  Temple  Court. 
Boston  Office:  3  Herald  Building. 


IF  you  are  in  need 
of  PRINTING  of 
any  kind  The 
Evening  Post  Job 
Printing  Office 
will  do  it  for  you 
Quick  and  Cheap. 
B'way  and  Fulton 
Street,  New  York. 


the 


Web- Success 

SELF- inking 

Proof  Press 

is  just  the  thing  newspaper 
publishers  have  been  look- 
ing for. 

Many  prominent  papers  have  them  in 
successful  daily  use — for  example,  the 
New  York  Herald  (2),  Sun  (2),  Tribune^ 
Evening  Post  and  journal,  Brooklyn 
Eagle  (2),  Boston  Globe  (3),  Herald  (2), 
Journal  and  Transcript,  Chicago  Times- 
Herald  and  Tribune,  Buffalo  News, 
Philadelphia  Telegraph  (2),  and  Press, 
Washington  Star,  San  Francisco  Ex- 
aminer and  others.  There  are  also  3  in 
the  Government  Printing  Office. 

SEND  FOR  ILLUSTRA- 
TED CIRCULAR. 

F.  WESEL  MFG.  CO., 

82  aud  84  Fulton  Street,  New  York. 


RECENT  NEW  ENTERPRISES. 

The  Journal,  a  new  evening  paper 
published  at  Erie,  Pa.,  made  its  appear- 
ance last  week.  It  is  supporting  the 
free  silver  ticket,  and  is  said  to  be  the 
organ  of  Joseph  C.  Sibley,  who  is  seek- 
ing a  nomination  for  congress. 

The  first  issue  of  the  Norfolk  News, 
which  takes  the  place  of  the  Evening 
News,  appeared  last  week.  The  News 
is  under  the  management  and  ownership 
of  R.  H.  Hart,  an  experienced  and  suc- 
cessful journalist,  who  went  to  Norfolk 
from  Chattanooga,  Tenn. 

The  first  number  of  the  Danbury 
(Conn.)  Republican,  a  new  eight-page 
paper,  appeared  September  5.  It  is  a 
weekly  with  56  columns  of  reading  mat- 
ter. 

The  first  issue  of  the  Bowling  Green 
(Ky.)  Evening  Journal  appeared  last 
week.    The  Journal  is  for  free  silver 


and  the  Chicago  nominees.  C.  M. 
Lewis,  formerly  of  the  Park  City  Times, 
and  Benn  Watt  of  the  Sunday  Journal, 
are  the  editors  of  the  new  paper. 

The  Sound  Money  Advocate,  a  seven- 
column  folio,  is  a  new  paper  published 
at  Georgetown,  Tex.  P.  A.  Schaefer 
and  C.  S.  Eidman  are  the  publishers. 

The  Clarksville  (Tenn.)  Old  Hickory, 
a  semi-weekly,  is  a  new  paper,  advoca- 
ting sound  money.  M.  Savage  is  editor- 
in-chief. 

The  newest  addition  to  the  list  of 
California  newspapers  is  the  Sisson 
Mirror,  published  by  Rogers  &  Wol- 
cott.  Sisson  is  a  progressive  town,  and 
a  newspaper  should  prosper  there. 

The  Montpelier  (Ind.)  Tri-County 
Opinion,  a  new  weekly  free  silver  organ, 
has  appeared.  It  is  twelve  pages,  mak- 
ing it  one  of  the  largest  papers  in  north- 
ern Indiana. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  oar  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general, 


highly  satisfactory.  We  can,  therefore,  unhesi- 
Utingly  commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers, 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 


NTT  W  Vr»T?  V  '  520-522  AMERICAN  TRACT 
liW    1  OKK  .         SOCIETY  BUILDING. 


HICAGO : 


17  AND  19  QUINCY 
STREET. 


"Dx,,^  .  .  .     13  SOUTH  SEVENTH 

r  HILADELPHIA :     ^  street. 
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CHARLES  EMORY  SMITH, 

EDITOR    OK   THE    PHILADELPHIA  PRESS. 

SEE  THIRD  PAGE. 


FIERCE  PRESS  WAR. 


IT  HAS  NOW  REACHED  A  POINT 
OF  THE  MOST  ACUTE 
HOSTILITY. 

Following  the  Change  of  Name 
FROM  THE  United  Press  to  the 
United  Associated  Presses  that 
Organization  Registers  a  Cable 
Address  in  London  which  Arouses 
THE  Associated  Press  to  Legal 
Measures  —  Fight  Grows  Inter- 
esting at  Close  Quarters. 

The  long  war  between  the  two  great 
news- gathering  and  distributing  organi- 
^  zations  of  America,  the  Associated  Press 
and  the  United  Associated  Presses,  has 
reached  a  critical  stage.  The  scene  of 
battle  is  shifted  from  America  to  Eng- 
land. 

The  change  of  name  of  the  United 
Press  to  the  United  Associated  Presses, 
though  it  was  regarded  by  the  Associated 
Press  as  an  attempt  to  assume  the  merits 
of  its  title  and  was  acutely  annoying, 
did  not  cause  a  legal  fight. 

It  will  be  remembered  that  the  United 
Press  claimed  the  absolute  right  to  the 
new  name  on  the  grounds  that  it  had 
absorbed  the  old  New  York  Associated 
Press,  and  that  it  was  a  confederation  of 
Associated  Presses  of  different  sections. 

In  registering  in  London,  among  other 
cable  addresses,  that  of  the  "Asso- 
ciated Press  of  America,"  the  United 
Press  stirred  its  rival  up  to  a  state  of 
active  hostility.  The  laws  of  business 
titles  are  very  strict  in  England,  and  the 
Associated  Press  has  instructed  its  Lon- 
don sohcitors  to  ask  of  the  courts  an 
injunction  to  restrain  the  other  organi- 
ization  from  an  alleged  attetnpt  to  con- 
fuse its  business  by  using  its  name. 
There  is  to  be  no  delay  and  the  matter 
will  come  up  at  once  in  the  English 
courts. 

It  looks  very  much  just  now  as  if  the 
two  organizations  had  finished  their 
manoeuvering  and  fallen  upon  one 
another  in  the  final  death  struggle. 
Interesting  events  in  this  long  continued 
and  bitter  fight  are  close  at  hand,  and 
the  interest  in  the  fortunes  of  the  organ- 
izations is  now  at  fever  heat.  It  is 
unnecessary  to  remark  that  The  Fourth 
Estate  » ill  continue  to  have  the  earliest 
and  most  accurate  information  of  the  big 
battle  that  is  now  fairly  opened. 


EVENING  JOURNAL  FACTS. 

The  Afternoon  Edition  Promised 
FOR  About  the  First  of  October. 

An  enormous  amount  of  misinforma- 
tion continues  in  circulation  in  regard  to 
the  coming  evening  edition  of  the  New 
York  Journal.  It  is  positively  as- 
serted that  the  paper  will  appear  about 
October  i,  or  perhaps  a  tew  days  earlier. 
The  first  issue  will  not  be  September  2i 
as  generally  reported. 

'1  he  story  that  the  paper  will  print  a 
colored  supplement  is  another  of  the 
many  mistakes  that  are  going  the 
rounds.  Richard  Farrelly  will  be  the 
managing  editor,  the  present  under- 
standmg  being  that  the  business  manage- 
ment will  be  the  same  as  that  of  the  suc- 
cessful morning  paper. 


REDUCED  PRICE  IN  BUFFALO. 

The  Buffalo  Times  has  reduced  the 
price  of  the  Sunday  edition  to  2  cents. 
There  will  be  no  change  in  the  matter 
or  make  up  of  the  paper. 


RUMORS  OF  MORE  CHANGES 
IN  MANAGEMENT. 

Rumors  that  there  will  be  another 
change  in  the  "down-stairs"  manage- 
ment of  the  Commercial  Advertiser 
have  been  prevalent  in  Park  Row  for 
some  time,  and  during  the  past  week 
they  have  grown  more  positive. 

Robert  J.  Cook,  the  famous  Yale  oars- 
man and  coach,  has  been  business 
manager  for  some  months  past,  and 
C.  Bradlee  Hunt  advertising  manager. 

Mr.  Cook  said  yesterday  that  he  knew 
nothing  of  any  contemplated  change  in 
so  far  as  he  was  concerned,  and  Mr. 
Hunt  could  not  be  found. 

1  he  Commercial  Advertiser  is  one  of 
the  oldest  papers  in  the  country,  and 
has  a  particularly  select  constituency. 
It  is  supposed  to  be  owned  by  the  Hop- 
kins-Searles  estate,  and  although  many 
efforts  have  been  made  recently  to  pur- 
chase it,  a  prohibitory  figure  has  always 
been  placed  upon  the  property.  Those 
in  charge  of  its  financial  affairs  are  un- 
doubtedly justified  in  believing  that  it 
can  again  be  made  a  highly  profitable  in- 
stitution, but  some  serious  mistakes  have 
been  made,  and  not  the  least  of  these  is 
the  idea  that  a  great  newspaper  can  be 
guided  by  men  of  indifferent  ability  in 
the  business  office. 


THE  MERCURY'S  DILEMMA. 

Judgment  for  $3,195.76  was  entered 
on  Monday  against  the  New  York  Mer. 
cury  in  lavor  of  the  United  Associated 
Presses,  and  the  paper  may  have  to  be 
suspended. 


DEALING  WITH  DIRTY  STUFF. 


The  People  of  San  Jose  Take 
Prompt  Measures  to  Stop  a  Foul 
Sheet. 

An  indictment  has  been  returned  by 
the  United  States  grand  jury  against 
Robert  T.  Porter  of  San  Jose,  Cal.  The 
charge  is  sending  indecent  matter 
through  the  mails,  and  as  soon  as  he  is 
arrested  he  will  be  held  to  answer  on 
two  such  counts. 

It  appears  that  Porter  is  editor  and 
publisher  of  a  paper  in  San  Jose  bear- 
ing the  suggestive  name  of  Hot  Stuff. 
From  the  evidence  presented  to  the 
grand  jury  it  seems  that  the  sheet  is 
everything  its  name  might  suggest.  Por- 
ter has  been  charged  with  writing  a  lot  of 
personal  matter  about  well-known  peo- 
ple, and  then  throwing  in  a  few  lines  of 
indecent  fiction. 


BOSTON  STANDARD  SQUABBLE. 

Another  phase  in  the  affairs  of  the 
defunct  Boston  Standard  was  developed 
in  the  Suffolk  insolvency  court  last 
week,  when  a  warrant  was  issued  against 
the  Boston  Daily  Publishing  Company, 
declaring  the  company  insolvent,  and 
ordering  that  its  property  be  taken  pos- 
session of  by  the  officers  of  the  court. 
This  proceeding  takes  the  property  out 
of  the  hands  of  Receiver  De  Wolf.  The 
suit  is  brought  by  Frank  G.  Davison, 
the  former  advertising  manager  of  the 
Standard. 


MODERN  AD  RULES. 


THE  BOSTON   JOURNAL  INSTI- 
TUTES REALLY  UP-TO- 
DATE  METHODS. 

Stephen  O'Meara,  in  an  Interesting 
Interview  Gives  Reasons  for 
the  Consideration  of  Advertis- 
ers— Righteousness  of  Abolish- 
ing Extra  Charges  for  Cuts — 
The  Omission  of  Column  Rules — 
Wisdom  of  Modern  Methods  as 
Opposed  to  Ancient  Theories. 

The  change  begun  in  Boston  by  the 
yournal  in  abolishing  all  extra  charges 
for  cuts  or  the  abolition  of  column  rules 
has  occasioned  a  great  deal  of  favorable 
comment  and  interested  speculation. 
Stephen  O'Meara,  in  a  talk  with  a  repre- 
sentative of  The  Fourth  Estate,  had 
many  things  to  say  in  regard  to  this  sub- 
ject. We  have  recorded  the  words  of 
the  clever  editor  of  the  Boston  Journal 
in  the  certainty  that  they  must  prove  of 
timely  interest.  In  talking  with  the  rep- 
resentative of  The  Fourth  Estate  Mr. 
O'Meara  said: 

"  I  am  a  little  surprised  that  the  action 
of  the  Boston  Journal  in  abolishing  ex- 
tra charges  for  cuts  and  for  the  omission 
of  column  rules  has  attracted  so  much 
attention.  It  is  true  that  the  Journal 
is  the  first  newspaper  of  its  class  in  Bos- 
ton to  take  this  step,  but  tHe  idea  is  fa- 
miliar enough  in  other  cities. 

' '  My  purpose  of  course  was  to  increase 
the  Journal's  revenue  from  advertising, 
but  I  looked  to  permanency  as  well  as  to 
the  immediate  present.  I  believed  that 
the  flat  rate  was  the  rate  which  would 
prevail  in  the  future,  and  I  wanted  to  be 
near  the  head  of  the  line.  I  considered 
the  matter  with  the  greatest  possible  care, 
for  I  felt  that  the  change,  if  made,  would 
be  either  the  very  best  or  the  very  worst 
bit  of  business  that  I  ever  did  for  the 
Journal.  After  a  fortnight's  trial,  and 
after  having  heard  from  many  local  and 
general  advertisers,  by  deeds  as  well  as 
in  words,  I  am  convinced  that  the  change 
was  wise  and  will  greatly  benefit  the 
Journal. 

"The  flat  rate  rests  on  the  theory  that 
the  thing  of  paramount  value  which  the 
publisher  sells  to  the  advertiser  is  space, 
rhe  system  of  extras,  on  the  contrary, 
dates  back  to  the  time  when  rates  were 
low  and  the  cost  of  composition  and  the 
expense  of  cutting  up  brass  rules  were  of 
great  relative  importance. 

"  It  dates  back  to  the  time  also  when 
publishers  were  ultra  conservative;  when 
no  news  cuts  were  used;  when  cartoons 
in  daily  newspapers  were  unknown; 
when  even  the  most  radical  news  editor 
had  not  yet  dreamed  of  news  headings 
two,  three  and  even  four  columns  wide 
and  half  a  page  deep;  when  news  set  in 
double  and  triple  measure  was  unheard 
of;  when  papers  were  printed  directly 
from  type  made  up  in  curved  turtles 
and  the  absence  of  column  rules  was  a 
source  of  danger  mechanically. 

"  It  was  a  period  when  publj^hers  had 
a  distrust  of  advertisers  and  resented 
what  they  regarded  as  advertisers'  '  en- 
croachments, '  a  feeling  which  now  has 
given  place  to  eagerness  for  business  and 
for  the  closest  possible  relations  with  the 
men  who  make  it. 

"  I  do  not  doubt  that  in  the  beginning 
publishers  made  these  arbtrary  charges 
not  primarily  to  increase  their  revenues, 
but  to  discourage  advertisements  which 
they  thought  would  disfigure  their 
papers. 

"  Indeed  the  idea  of  profit  came  after- 
wards. In  other  words,  the  charges 
were  intended  to  be  restrictive  if  not 


THE  FOURTH  ESTATE 


SEPTEMBER  17,  1896 


actually  prohibitive,  just  as  some  news- 
papers which  printed  notices  of  an  im- 
moral tendency  raised  their  rates  year 
after  year,  and,  failing  to  drive  them  out 
in  that  way,  finally  refused  to  print 
them  at  any  price. 

"  In  these  days  the  newspapers  of  the 
country,  with  very  few  exceptions,  wel- 
come advertising  cuts,  the  larger  the 
better,  and  certainly  a  cut  which  is  offen- 
sive to  the  readers  at  a  flat  rate  is  not 
made  less  so  by  a  charge  of  50  or  100 
per  cent,  extra. 

"  I  have  often  heard  publishers,  in  de- 
fending the  system  of  extra  charges,  ex- 
plain that  they  could  not  afford  to  re- 
duce their  gross  revenue,  and  as  they 
were  not  strong  enough  to  raise  rates  all 
along  the  line  they  were  forced  to  tax 
those  advertisers  who  derived  especial 
advantages  through  the  style  of  their  ad- 
vertisements, whether  by  the  use  of  cuts 
or  by  the  omission  of  rules.  That  theory 
reminds  me  of  a  story  which  Bill  Nye 
used  to  tell  of  a  restaurant  keeper  in 
Kentucky  who  charged  $2  for  a  steak 
which  Bill  had  eaten.  After  a  good  deal 
of  argument,  in  which  the  man  made  no 
attempt  to  defend  the  charge  on  the 
ground  of  justice,  he  finally  said,  can- 
didly, '  Well,  the  fact  of  the  matter  is 
that  I  need  the  money  this  morning.' 

PERTINENT  REASONS. 

"A  serious  objection  to  the  charges 
for  extras  is  that  they  are  a  direct 
obstacle  to  the  increase  in  quantity  and 
the  improvement  in  quality  of  adver- 
tisements. Year  after  advertisements 
have  become  more  and  more  tasteful 
typographically,  and  advertising  cuts 
especially  have  reached  a  point  where 
in  many  cases  they  are  superior  in  art 
and  in  workmanship  to  the  news  cuts 
which  the  newspaper  themselves  print. 

"Men  who  prepare  these  advertise- 
ments are  constantly  prevented  from 
using  artistic  and  eifective  designs  by 
the  almost  prohibitive  rates  for  just  such 
work.  Every  advertising  man  is  familiar 
with  cases  in  which  handsome  advertise- 
ments have  been  mutilated  in  order  to 
avoid  the  extra  charges  imposed  by  some 
newspapers. 

' '  I  believe  above  all  that  the  abolition 
of  extra  charges  for  cuts  and  for  the 
omission  of  column  rules  marks  em- 
phatically the  identity  of  interest 
between  the  publisher  and  the  adver- 
tiser. If  I  were  getting  out  a  picnic 
programme  which  never  would  appear 
again,  I  could  afford  to  be  indifferent  to 
the  money  benefit  to  be  derived  by  ad- 
vertisers paying  for  space. 

"  But  a  newspaper  which  is  a  perma- 
nent  institution  and  hopes  to  make  a  reg- 
ular customer  of  every  man  who  tries  its 
columns,  should  take  a  keen  interest  in 
the  return  which  the  advertiser  is  to  ob- 
tain. It  cannot  pocket  his  money  and 
turn  its  back  on  results,  whether  good  or 
bad.  Therefore,  entirely  apart  from  the 
newspaper's  immediate  pecuniary  in- 
terest, it  is  to  it  a  matter  of  the  greatest 
concern  that  every  advertisement  should 
be  as  attractive,  as  well  displayed,  as 
artistic  as  possible. 

DOES  AWAY  WITH  DICKERING. 

"  There  is  an  incidental  point  which 
I  think  all  advertising  men  will  appre- 
ciate, and  that  is  that  the  abolition  of 
these  extra  charges  will  do  away  with 
the  great  bulk  of  the  dickering,  misun- 
derstanding and  secret  rate  cutting.  It 
puts  an  absolute  stop  to  the  '  waiving  ' 
of  this,  the  interpreting  of  that,  the 
winking  at  something  else,  and  brings 
the  whole  matter  down  to  the  price  per 
line  of  space  on  the  page  which  the  ad- 
vertiser wishes  to  use. 

"  The  introduction  of  the  linotype  and 
the  abolition  of  piece  work  did  away 
with  nineteen-twentieths  of  the  friction 
in  the  composing  room,  and  what  piece 
work  was  to  that  department  as  a 
creator  of  trouble,  '  extras  '  have  always 
been  to  the  other  end  of  the  establish- 
ment. 

"  I  have  not  pretended  to  cover  the 
whole  ground;  I  have  touched  lightly 
upon  the  leading  considerations  which 
induced  me  to  make  a  change  in  the 
JournaPs  charges,  which  to  many  may 
seem  radical,  but  to  me  is  in  line  with 
the  times  and  with  the  growth  of  busi- 


ness, and  will  prove  of  great  mutual  ad- 
vantage to  both  advertisers  and  pub- 
lishers. 

"  I  wish  to  add  only  that  the  certainty 
of  criticism  from  newspapers  which  find 
their  own  methods  likely  to  be  interlered 
with  led  me  to  abolish  these  extra 
charges  at  a  time  when  I  was  able  to 
show  that  the  circulation  of  the  Journal 
was  strong  and  growing,  and  that  the 
act  was  prompted  not  by  weakness,  but 
by  strength.'' 


JOURNALISTIC  LOG  BOOK. 


N.  J.  Weaver's  Yacht  Norna  Will 
Soon  Start  with  a  Buffalo  News- 
paper Man  Abroad. 

It  has  been  finally  announced  by  the 
celebrated  N.  J.  Weaver  that  he  will 
sail  on  his  jaunt  around  the  world  be- 
fore the  end  of  September.  Circum- 
stances have  forced  Mr.  Weaver  to  alter 
his  plans  somewhat  and  his  yacht  Norna 
will  not  be  crowded  to  the  guard  rails 
with  newspaper  men,  though  it  will 
cruise  under  the  auspices  of  the  "  Inter- 
national News  and  Publishing  Company 
of  New  York."  Mr.  Weaver  expects  to 
have  with  him  a  geologist,  botanist, 
photographer,  physician  and  newspaper 
man.  It  is  announced  that  Harry  P. 
Taber,  formerly  connected  with  El- 
bert  Hubbard  of  the  Philistine,  will 
do  the  writing.  Mr.  Taber's  pencil 
is  pushed  in  picturesque  fashion  and 
he  will  do  the  descriptive  writing.  He 
is  at  present  the  associate  editor  of  the 
Buffalo  Times,  but  will  leave  the  paper 
to  start  for  New  York,  where  the 
Norna  will  take  Mr.  Weaver's  party 
aboard  to  leave  on  her  trip  around  the 
world. 

The  Buffalo  Enquirer  says  of  Mr. 
Taber  that  in  him  the  Norna  has  found 
a  historian  of  many  talents.  "  He  will 
tell  Its  narrative  in  lively  fashion,"  says 
the  Enquirer;  "  He  can  gild  a  sen- 
tence with  the  dignity  of  noble  diction  or 
tickle  with  the  essence  of  wit.  He  can 
animate  dead  subjects  and  make  thrilling 
record  of  things  and  happenings.  He 
knows  history  and  the  strange  people  to 
be  visited  by  the  Norna." 

The  many  friends  of  this  talented 
gentlemen  are  somewhat  astonished  at 
his  joining  N.  J.  Weaver,  whose  peculiar 
abilities  have  made  his  name  a  watch- 
word in  the  business  offices  of  every 
American  paper — a  cry  of  alarm  and  cau- 
tion to  beware. 


A  BIG  CIRCULATION  GAIN. 

The  Reading  (Pa.)  Daily  Herald,  the 
ably  edited  and  prosperous  newspaper 
of  wide  reputation  and  large  local  influ- 
ence, has  absorbed  the  Evening  World, 
of  Reading,  which  was  owned  by  Charles 
F.  Haage. 

John  B.  Dampman,  favorably  known 
to  a  host  ol  newspaper  men,  and  William 
McCormick,  the  two  editors  of  the 
Herald,  both  typical  of  the  best  class 
of  Pennsylvania  editors,  have  every 
reason  to  be  proud  of  securing  the  Eve- 
ning World.  Mr.  Haage  in  giving  up 
the  World  disposes  of  the  entire  good- 
will and  subscription  lists  of  his  paper, 
the  transfer  being  a  consolidation. 

There  will  be  no  change  in  the  title, 
and  both  papers  will  be  issued  under  the 
name  of  the  Herald,  the  World  sub- 
scribers being  served  with  the  Herald. 

Mr.  Haage  in  retiring  from  his  news- 
paper will  devote  himself  entirely  to  his 
job  printing  establishment,  in  which 
branch  of  business  he  has  hitherto  made 
a  conspicuous  success. 


AN  INTERESTING  PAMPHLET. 

The  New  Bedford  (Mass.)  Evening 
Standard,  Morning  Mercury  and 
Weekly  Standard  issue  an  interest- 
ing pamphlet  showing  the  various  sorts 
of  advertising  business  they  carry.  The 
list  is  splendid  as  a  catalogue  of  many 
businesses,  and  the  pamphlet  very 
properly  points  out  to  the  reader  that  if 
he  does  appear  in  the  list  he  is  in  good 
company,  and  that  if  he  is  not  an  expla- 
nation is  due  from  him  to  Mr.  Fox. 


BOYCOTTING  AMERICANS. 


German  Papers  Refuse  Their  Bicy- 
cle Advertisements. 

Early  this  year  one  of  the  most  promi- 
nent American  bicycle  manufacturers 
established  an  agency  in  Berlin,  and  at 
once  found  a  large  field  for  his  bicycles. 
They  were  a  revelation  to  the  people, 
who  had  been  accustomed  to  the  ponder- 
ous German  machines. 

The  Americans  were  heavy  advertisers 
in  all  the  German  papers.  They  were 
recently  astonished  to  receive  notice 
that  their  advertisements  could  not  be 
received. 

The  fact  was  developed  that  the  Ger- 
man manufacturers  had  entered  into  an 
agreement  that  they  would  withdraw 
their  advertisements  from  any  paper  ac- 
cepting advertisements  from  American 
bicycle  firms. 

The  German  sporting  papers  took  the 
matter  up  in  the  interest  of  their  country- 
men. The  Radwelt,  the  most  important 
cycling  paper  in  Germany,  is  particu- 
larly bitter  and  appeals  to  Germans,  as  a 
matter  of  protection,  not  to  buy  Ameri- 
can wheels. 

The  Radwelt  points  out  that  German 
machines  worth  300  marks  sent  to 
America  have  to  pay  a  duty  of  105 
marks,  while  Ajnerican  machines  of  the 
same  value  only  have  to  pay  a  duty  of 
3  marks  in  Germany,  and  adds: 

"The  Reichstag  will,  at  its  coming 
session,  be  presented  with  an  irresistible 
petition  to  raise  the  duty  as  high  as 
America's.  In  the  meantime,  the  public 
must  face  the  invasion  of  American  and 
foreign  manufacturers  by  sheer  patriot- 
ism." 

Thus  the  matter  stands  at  present. 
As  the  American  firm  has  contracts  with 
some  of  the  papers  which  now  refuse  its 
advertisements,  legal  developments  are 
possible. 


NEW  ORLEANS  ENTERPRISE. 

The  New  Orleans  /'«V<2>'««<ris  notonly 
a  popular  paper  with  a  splendid  circula- 
tion in  a  vast  territory,  but  is  always 
busily  increasing  its  influence  and  add- 
ing to  its  honorable  history.  The 
Picayune  is  intense  in  its  belief  in  the 
future  of  its  state  and  the  outlying  states 
and  proud  of  their  past. 

Recently  the /'/Vaj/z/w^  issued  a  special 
40  page  paper  filled  with  interesting 
matter  relating  to  the  commerce  in  ter- 
ritory of  its  extensive  circulation.  It  is 
only  fair  to  say  that  the  issue  was  worthy 
of  the  subject. 


PEDAGOGUES'  PERIODICAL. 
A  new  monthly  is  published  in  Pitts- 
burg in  the  interests  of  schools,  teachers 
and  pupils.  It  is  called  the  Monthly 
Authority,  and  is  owned  by  Harry  S. 
Brickell,  a  musician,  and  M.  K.  Zimer- 
man,  formerly  proprietor  of  the  Wel- 
kinsburg  (Pa.)  Enterprise.  The  cover 
of  the  Monthly  Authority  is  artistically 
drawn,  and  illustrates  the  symbols  of 
learning.  The  contents  are  cleverly 
edited  and  calculated  to  interest  directly 
those  who  give  up  their  lives  to  teach- 
ing. 


OFFICE  SUPPLIES. 


WAR  CORRESPONDENT  KILLED. 


Charles  Gavin's  Death  to  be  In- 
vestigated. 

According  to  Major  Julio  Rodrigue 
Baz,  of  the  Cuban  army,  the  Spanish 
troops  have  cruelly  slaughtered  Charles 
Gavin,  correspondent  of  the  Jacksonville 
(Fla. )  Equator-Democrat. 

Major  Baz  says  that  the  American 
newspaper  man  was  with  a  small  de- 
tachment of  insurgent  troops  who  were 
suddenly  attacked  by  the  Spaniards. 
Gavin  did  not  retreat  with  the  rest,  but 
advanced  waving  his  handkerchief  as  a 
token  of  non-hostility.  He  was  abso- 
lutely unarmed. 

The  Spanish  soldiers  took  him  before 
their  commander  Ochoa,  who  ordered 
him  searched.  The  certificate  of  United 
States  citizenship  signed  by  Secretary 
Olney  and  another  proving  him  to  be 
a  newspaper  correspondent  were  torn 
up.  Gavin  was  tied  to  a  tree  and 
butchered  with  machetes. 

Major  Baz,  who  is  in  New  York  on  a 
mission  to  the  Cuban  Junta,  claims  that 
he  can  prove  his  statements.  The  mat- 
ter has  been  called  to  the  attention  of 
the  United  States  government. 


ANOTHER  DRUG  PAPER. 


It  is  in  Capable  Hands  and  Seems 
Destined  to  Do  Great  Things. 

There  is  to  be  published  in  New  York 
another  monthly  paper  to  be  devoted  to 
the  interests  of  the  drug  trade.  It  will 
be  called  the  Practical  Druggist  and 
Pharmaceutical  Review  of  Reviews.  The 
first  issue  is  expected  about  the  end  of 
the  year. 

The  new  monthly  will  be  conducted 
by  Benjamin  Lillard,  whose  twenty  years 
of  active  and  energetic  business  in  con- 
nection with  the  American  Druggist  and 
latterly  with  the  Druggists'  Circular,  as- 
sures the  highest  standing  and  apprecia- 
tion on  the  part  of  those  interested  in 
the  drug  trade. 

The  Practical  Druggist  will  be  the  re- 
sult of  nearly  twenty  five  years'  experi- 
ence and  criticism  in  regard  to  drug 
papers,  and  will  contain  many  new  and 
important  features.  As  the  name  indi- 
cates, it  aims  to  be  a  practical,  up-to-date 
journal  of  reference  for  the  busy  drug- 
gist. 

The  subscription  price  will  be  $1  per 
year.  Mr.  Lillard  has  recently  moved 
into  larger  quarters  in  the  Downing 
Building,  108  Fulton  street.  New  York, 
and  arrangements  for  the  new  paper  are 
being  rapidly  pushed  forward. 


NASHVILLE  AMERICAN  SALE. 

Judge  Clark,  of  the  United  States  cir- 
cuit court,  has  confirmed  the  sale  of  the 
Nashville  American,  which  was  bid  in, 
recently,  by  the  bondholders,  for 
$25,000. 

This  opens  the  way  for  litigating  the 
distribution  of  the  proceeds  of  the  sale, 
which  is  in  contention  between  the  first 
and  second  bondholders. 


OFFICE  SUPPLIES. 
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TRUTHS  WELL  TOLD. 


DISTINGUISHED  MEN  PAY  ELO- 
QUENT TRIBUTE  TO 
THE  PRESS. 


Major  William  McKinley,  White- 
law  Reid  and  Charles  Emory 
Smith  Address  the  Republican 
Editors  of  Ohio— The  Highest 
Plane  of  Human  Opportunity  and 
Usefulness  —  Liberty  the  Vital 
Breath  —  The  Telegraph  the 
Nerve  Center  and  the  Railroads 
the  Circulation. 

Major  William  McKinley,  the  repub- 
lican nominee  for  the  Presidency,  last 
week,  at  his  home  in  Canton,  received 
the  Ohio  editors  of  his  own  political 
persuasion.  The  occasion  was  in  many 
ways  of  deepest  interest  to  newspaper 
men,  especially  the  speeches  of  the  can- 
didate and  of  Charles  Emory  Smith, 
editor  of  the  Philadelphia  Press,  and  a 
letter  from  Whitelaw  Reid,  editor  of  the 
New  York  Tribune. 

Major  McKinley's  acknowledgment  of 
the  nation's  obhgation  to  its  newspapers 
was  a  splendid  tribute,  free  of  flattery, 
and  filled  with  truth.    He  said  in  part: 

"To  me  the  modern  newspaper  is  so 
vast  and  comprehensive  that  I  can  never 
contemplate  its  possibilities  without  be- 
coming both  interested  and  enthusiastic 
on  the  subject.  Why,  to  be  a  real, 
capable  and  worthy  journalist,  wise, 
honorable  and  efficient,  is  to  attain  the 
highest  plane  of  human  opportunity  and 
usefulness. 

"To  love  and  proclaim  truth  for 
truth's  sake,  to  disseminate  knowledge 
and  useful  information,  to  correct  mis- 
impressions,  to  enhghten  the  misin- 
formed, to  '  feed  an  expectant  and 
anxious  people  '  with  the  occurrences  of 
the  world  daily — indeed,  almost  hourly 
— to  discover  and  correct  abuses,  fairly 
and  honorably  to  advocate  a  great : 
cause — in  short,  to  mould  and  direct 
public  opinion,  which  is  always  the 
mission  of  journalism,  is  surely  the 
noblest  of  professions.  Poor  it  may  be 
in  some  parts  of  the  world  ;  despised  it 
may  be  by  the  intolerant  and  ignorant 
everywhere;  but  degraded  it  can  never 
be  so  long  as  its  aim  is  for  the  good  of 
the  people." 

Charles  Emory  Smith  is  always  an 
able  speaker,  and  when  he  talks  of  his 
chosen  work  there  is  no  one  more  elo- 
quent. Mr.  Smith  is  proud  of  his  pro- 
fession. We  repeat  that  part  of  his 
recent  speech  which  does  not  deal 
directly  with  politics,  believing  it  to  be 
well  worthy  of  the  careful  reading  of 
our  subscribers.  Mr.  Smith  said: 
CHARLES  EMORY  SMITH'S  GRACEFUL 
TRIBUTE  TO  THE  PRESS. 

"When  Jefferson  said  that  he  would 
rather  have  newspapers  without  a  gov- 
ernment than  a  government  without 
newspapers  he  indicated  the  vital  part 
which  newspapers  play  under  free  insti- 
tutions. That  was  a  hundred  years  ago. 
They  were  then  printed  with  all  the 
limitations  of  the  hand-press,  with  only 
the  infrequent  mail  as  their  feeder  and 
only  the  stage  coach  as  their  distributor. 

"To-day  liberty  is  their  vital  breath, 
but  the  telegraph  is  their  nerve  center 
and  the  railroad  their  arterial  circula- 
tion. Government  has  expanded  and 
population  multiplied  twenty-fold;  but 
newspaper  circulation  and  resources  and 
influence  have  multiplied  a  thousand- 
fold. A  hundred  years  ago  newspapers 
were  sentinels  at  the  outposts.  To-day 
they  hold  the  central  citadel  as  leaders 
and  exponents;  they  are  the  very  life 
blood  of  free  discussion. 

'' It  is  little  over  half  a  century  since 
Carlyle,  with  dark  foreboding,  said : 
'  For  if  printing  shall  come  to  be  as  talk, 
then  is  democracy,  looking  at  the  root 
of  things,  no  longer  a  bugbear,  but  a 
thing  as  good  as  come.'  The  dread  of 
the  crusty  old  hero-worshipper  is  real- 
ized. Printing  has  come  to  be  as  talk, 
for  the  newspaper  is  the  talk  of  the 
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people,  sometimes  spoken  with  as  many 
varied  notes  as  there  are  varied  opinions 
among  a  myriad-minded  mass,  and  some- 
times, in  the  crisis  of  the  National  life  or 
the  National  honor,  spoken  in  the  swell- 
ing chorus  of  majestic  harmony  and  irre- 
sistible force  that  sweeps  everything 
before  it. 

"Politics  and  journalism  have  been 
inseparable  since  John  Wilkes  thundered 
against  the  King  and  Junius  with  un- 
erring aim  shot  the  polished  and  poisoned 
shafts  from  his  masked  and  matchless 
quiver.  Originally  journalism  was  little 
more  than  political  pamphleteering. 
Now  it  reflects  and  expresses  the  intel- 
lectual and  material  progress  of  the 
world  in  all  directions.  Its  capabilities 
have  grown  with  its  requirements. 

"  HoraceGreeley  was  the  greatest  con- 
troversialist and  moral  force  the  world 
has  ever  seen  in  the  editorial  profession, 
but  Whitelaw  Reid,  with  consummate 
skill,  organizes  and  directs  a  far  more 
complete  and  progressive  journalism. 
Thurlow  Weed  was  an  unrivalled  politi- 
cal oracle  and  seer,  but  Charles  A.  Dana, 
master  of  every  weapon,  wields  a  rapier 
or  fires  a  gatling  broadside  of  which  the 
leader  of  the  preceding  generation  never 
dreamed. 

"James  Gordon  Bennett,  the  elder, 
raced  the  pony  or  flew  the  carrier  pigeon, 
but  James  Gordon  Bennett,  the  younger, 
speaks  to  two  continents  at  once.  The 
journalism  of  the  Interior  Ohio  town  sur- 
passes that  of  the  metropolis  thirty 
years  ago,  and  the  great  newspapers  of 
New  York,  Philadelphia,  Boston,  Balti- 
more, Cincinnati,  Cleveland,  Chicago 
and  St.  Louis  have  grown  incalculably  in 
scope,  resources,  expenses,  profits  and 
power. 

"The  intimate  connection  between 
politics  and  journalism  suggests  the 
thought  of  the  hour.  This  is  pre- 
eminently a  campaign  of  education.  It 
is  thus  peculiarly  our  campaign.  The 
journalists  are  the  real  educators. 

"  We  hold  school  every  day.  We 
have  the  class  before  the  blackboard 


every  morning  and  evening.  We  iterate 
and  reiterate,  view  and  review.  Educa- 
tion is  simplification  and  amplification — 
simplifying  principles  and  amplifying 
facts  and  illustrations.  With  our  short 
lesson  and  daily  exercise  we  have  the 
opportunity  of  both,  as  no  other  agency 
has.  Even  the  statesmen  and  orator 
must  speak  through  our  medium.  A 
thousand  men  hear  and  a  million  men 
read." 

Whitelaw  Reid's  letter  was  character- 
istically partisan  and  pleasing  to  the 
editors  of  the  state  which  numbers  him 
among  her  sons.  Mr.  Reid's  letter  was 
particularly  interesting  to  those  who 
have  missed  the  republican  editor  in  the 
present  campaign.  He  showed  his  old 
time  power  and  positive  belief  in  his 
party.  The  letter  was  given  a  splendid 
welcome. 


MUST  USE  THE  RIGHT  SORT. 

Says  a  writer  in  the  Washington  Post, 
discussing  the  different  types  of  advance 
agents,  good,  bad  and  indifferent:  Every 
well-regulated  theater  now  has  its  own 
press  bureau  and  its  regular  press  agent. 
The  representative  of  the  traveling  at- 
traction can,  as  is  generally  the  custom, 
send  his  matter  to  the  newspapers 
through  the  local  press  agent,  who  is 
fa.niliar  with  the  needs  and  wishes  of  the 
newspapers. 

Under  this  system  it  is  not  necessary 
for  the  dramatic  editor  to  be  troubled 
by  the  advance  man,  though  the  latter, 
if  of  the  right  kind,  will  always  be  wel- 
comed in  newspaper  offices.  Whatever 
influence  confidence  in  him  may  inspire 
can  then  be  supplementary  of  his  initial 
efforts  under  the  rules  governing  both 
theater  and  editor. 

For  heaven's  sake  and  the  sake  of  the 
theatrical  profession,  suppress  the 
shouter.  He  and  those  he  represents 
are  generally  off-color.  As  the  Post  has 
said,  "circus  methods  no  longer  obtain 
in  the  exploitation  of  plays  and  players." 


An  Advertising  Agent  Who  Works 
Hardest  When  Times  are  Dull— 
$100,000  Worth  of  August  Busi- 
ness. 

Herbert  Booth  King,  the  universally 
known  advertising  agent  and  suc- 
cessful publisher  of  Fashions,  has 
recovered  from  a  severe  attack  of 
typhoid  fever.  His  doctor  might 
call  him  convalescent,  but  he 
calls  himself  cured.  Others  say  that 
they  have  never  seen  him  in  better 
health,  and  if  the  result  of  his  work, 
since  his  recovery,  is  to  be  counted,  Mr. 
King  is  in  better  health  than  many  of 
his  contemporaries  in  the  business. 

It  is  the  theory  of  Herbert  Booth 
King  that  making  hay  while  the  sun 
shines  is  a  good  precept,  but  that  it 
ought  to  be  followed  by  an  injunction  to 
hustle  during  stormy  weather. 

"  When  business  is  dull,"  says  Mr. 
King,  "then  is  the  time  to  be  up  and 
doing.  You  can't  very  well  expect  im- 
mediate results,  but  you  can  lay  the 
foundations  that  will  give  you  the  best  of 
the  handicap  in  the  long  run." 

As  a  proof  of  his  belief  that  sitting  down 
to  await  good  times  is  a  stupid  per- 
formance when  compared  to  the  results 
of  working  on  the  basis  of  his  theory  of 
doing  your  best  when  others  are  dream- 
ing of  better  days,  Mr.  King  proudly 
points  to  $ioo,oco  in  new  business 
gathered  in  during  the  past  month. 

Herbert  Booth  King  &  Brother  are  to 
place  the  advertising  of  the  Buffalo 
Lithia  Company,  which  will  amount  to 
$75,000,  and  the  Dodd,  Mead  &  Com- 
pany's publicity  for '96  and  '97,  which 
will  swell  the  figure  to  $100,000. 

This  is  certainly  good  work  for  a  man 
who  has  just  recovered  from  so  serious 
an  illness  as  typhoid  fever. 

It  is  hard  to  guess  just  what  is  to  be  ex- 
pected of  Mr.  King  if  he  shall  continue 
to  hustle  in  and  out  of  good  and  bad  times. 
He  is  evidently  wedded  to  his  work, 
"  for  better,  for  worse;  in  sickness  and  in 
health."  The  rest  of  the  words  of  the 
matrimonial  ceremony  need  not  be  com- 
pleted, for  Herbert  Booth  King  and  his 
work  have  apparently  many  years  to 
travel  together  before  they  part. 


COPYRIGHT  OF  THE  NOM  DE 
PLUME. 

English  newspaper  men  are  exercised 
over  the  question  whether  a  journalist 
has  exclusive  copyright  to  a  nom  de 
plume.  The  Press  News,  of  London, 
quotes  a  "competent"  authority,  who 
says: 

"  No  writer  or  author  had,  or  could 
acquire,  any  better  or  higher  right  in  a 
nom  de  plume  or  assumed  name  than  he 
had  in  his  Christian  or  baptismal  name. 
When  a  person  entered  the  field  of  jour- 
nalism, he  could  secure  to  himself  the 
exclusive  right  to  his  writings  by  a 
copyright  under  the  laws  of  his 
country. 

"  If  he  published  anything  of  which 
he  was  author  or  compiler,  either  under 
his  own  proper  name  or  under  an  as- 
sumed name,  without  protecting  it  by 
copyright,  it  became  public  property, 
and  any  person  who  chose  had  the  right 
to  republish  it  and  to  state  the  name  of 
the  author  in  such  form  in  the  book, 
either  upon  the  title  page  or  otherwise, 
as  to  show  who  was  the  writer  or  au- 
thor."   

COMING  POSTER  COVERS  WORTH 
WATCHING  FOR. 

The  Inland  Printer,  of  Chicago,  has 
arranged  with  J.  C.  Leyendecker,  the 
designer  of  the  first  prize  Century 
poster,  for  a  series  of  his  poster- cover 
designs  for  that  publication,  to  begin 
with  the  November  number. 

There  will  be  six  designs  in  the  series, 
and  their  appearance  will  be  looked  for- 
ward to  with  a  good  deal  of  interest. 
The  October  design  is  to  be  by  Theo- 
dore Brown  Hapgood,  Jr.,  Boston' 
decorative  artist. 
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NEWSPAPER  HELPS. 


A  Newspaper  Man's 
First   Duty  to 
Himself 
is  to 

Subscribe  for 
THE 

FOURTH  ESTATE. 


This  proposition  ought  to  be 
self-evident,  but  here  and  there 
is  to  be  found  a  journaHst  who 
is  not  yet  on  our  rolls.  He 
doesn't  know  what  he  is  missing. 
If  he  will  take  this  hint  and 
send  in  his  subscription  now,  "all 
will  be  forgiven  " — as  Rowell 
would  say. 

%2  GETS  IT. 

ADDRESS.  253  BROADWAY,  NEW  YORK. 


FROM  THE"AD"  FIELD 


ITEMS  OF  MORE  OR    LESS  IN- 
TEREST FROM  NUMEROUS 
VARIED  SOURCES. 


Advertising  not  Booming,  but  Shows 
A  Few  Bright  Spots— Pettingill 
Busier  Than  Ever— New  Business 
IN  Various  Places— A  Page  of 
Advertising  Information  of  Posi- 
tive Value  —  Something  About 
ALL  That  is  Going. 


THE  ADVERTISING  MANAGER'S 
MECCA. 

The  well-known  advertising  firm  of 
Pettingill  &  Company  is  doing  a  lively 
business.  Notwithstanding  an  unusually 
hard  summer  elsewhere,  it  has  been  able 
to  be  a  constant  source  of  delight  to 
publishers  wearied  with  the  lack  of  ad- 
vertising. 

Just  now  the  question  with  the  part- 
ners is  how  to  get  time,  amid  attention 
to  customers'  needs,  for  the  work  of 
moving  back  to  their  remodeled  build- 
ing in  School  street. 

The  New  York  office  of  Pettingill  & 
Company  is  placing  some  new  orders 
for  the  Kenwood  Mills,  of  Albany,  N. 
v.,  manufacturers  of  felt  specialties; 
also  for  the  Wing  Pianos,  Bicycle  Ap- 
phance  Company,  Hinds  &  Noble,  Wolf 
Bros.,  in  weeklies  and  magazines. 


AGRICULTURAL  ADVERTISING. 

The  Frank  B.  White  Company  of 
Chicago  has  secured  the  agricultural 
appropriation  of  the  advertising  of  the 
Warner's  Safe  Cure  Company  of  Roches- 
ter. A  late  contract  was  that  of  the 
Folding  Sewing  Machine  Company,  an- 
other  of  W.  N.  P.  Bowsher,  of  South 
Bend,  Ind.,  and  the  Stevens  Manu- 
facturing Company,  of  Joliet,  III. 

The  Frank  B.  White  Company  in  its 
specialty  of  agricultural  advertising  is 
accustomed  to  handle  large  orders  to  its 
own  content  and  the  pleasure  and  profit 
of  customers. 


A  PROBABLE  OPPORTUNITY. 

It  is  claimed  that  unbreakable  mir- 
rors have  been  manufactured  from  trans- 
parent celluloid  in  Germany.  The  sil- 
vering is  backed  by  a  second  celluloid 
plate,  giving  thus  a  mirror  surface  on 
both  sides,  or  forming  a  double  mirror. 
The  report  indicates  a  latent  oppor- 
tunity in  this  country  for  some  pro- 
gressive concern  that  will  produce  an 
unbreakable  mirror  of  the  kind  de- 
scribed. It  would  prove  one  of  the  ar- 
ticles that  only  need  to  be  advertised  in 
order  to  have  a  wide  sale. 


MOVES  TO  THE  METROPOLIS. 

The  Alonzo  O.  Bliss  Company,  for- 
merly of  Washington,  D.  C,  has  moved 
to  New  York  City,  its  offices  now  being 
at  No.  1 180  Broadway.  It  is  going 
to  place  large  advertising  of  Our  Na- 
tional Herbs  through  the  agency  of  C. 
H.  Guild  &  Company. 


ANOTHER    PRIZE  ADVERTISE- 
MENT COMPETITION. 

The  Monarch  Cycle  Manufacturing 
Company,  of  Chicago,  announces  a 
prize  competition,  open  until  November 
30,  for  the  best  original  designs  for  ad- 
vertisements of  its  product.  There  are 
three  prizes,  consisting  of  bicycles  of 
different  grades.  Particulars  may  be 
obtained  of  T.  W.  Crosby,  the  energetic 
advertising  manager .  of  the  Monarch 
Company,  of  whose  ability  in  his  special 
line  The  Fourth  Estate  has  more 
than  once  had  occasion  to  make  notice. 

AN  OLD  FRIEND  TO  REAPPEAR. 

It  is  said  that  the  advertising  of  the 
Stuttgarter  sanitary  woolen  wear  is  to 


be  resumed  vigorously  during  the  next 
few  months.  Some  years  ago  some  ad- 
vertising was  done,  but  the  campaign 
was  practically  suspended  for  a  time. 
The  agents  are  A.  N.  Loeb  &  Company, 
52  White  street.  New  York. 


MICHIGAN  IS  ACTIVE. 

The  Postum  Cereal  Company,  Battle 
Creek,  Mich.,  is  placing  new  advertis- 
ing in  Western  papers.  The  advertising 
done  by  the  company  last  winter  was 
attractive  and  judicious.  The  Charles 
H.  Fuller  Agency  places  a  part  of  the 
orders,  but  the  present  advertising  is 
done  direct. 


SOME  H.  O.  ADS  GOING  OUT. 

Dauchy  &  Company,  New  York,  are 
placing  orders  for  "H.  O."  in  several 
states.  The  same  agency  is  making  up 
lists  for  the  Mail  Pouch  Tobacco,  which 
has  several  times  been  mentioned  in 
these  columns. 


EPITAPHS  CAN  NOW  BE  SEEN 
THROUGH. 

The  Pittsburgh  Tomb-glass  Company, 
Bank  of  Commerce  Building,  Pittsburgh, 
will  introduce  to  the  public  this  season, 
through  general  advertising,  tomb- 
stones made  of  glass.  They  are  claimed 
to  be  imperishable. 


A  NEW  PEPTONIC  REMEDY. 

The  Thompson  Medicine  Company, 
Lexington,  Ky.,  will  place  on  sale  and 
advertise  to  some  extent  in  the  West  a 
new  proprietary  medicine.  It  is  called 
"  Pepsin  Tonic  Bitters." 


"WHATS'  IN  A  NAME?" 
Rowell  &  Company,  372  North  Ham- 
lin avenue,  Chicago,  is  the  name  given 
by  advertisers  who  announce  that  they 
will  pay  $7  per  hundred  for  "your 
neighbors'  addresses."  It  is  possible 
that  they  contemplate  a  directory  ' '  with- 
out regard  to  expense." 


AN  IDEA  IN  DECORATIVE  ART. 

E.  E.  Knott,  Burlington,  Vt.,  will 
advertise  moderately  a  product  of 
African  mammals,  which  he  calls 
"  Koo-Doo  Horns."  They  are  the 
spiral  horns  of  a  quadruped  from  the 
Dark  Continent,  sold  from  $25  upward. 


NEW  EASTERN  MANAGER. 
Ralph  McKee,  194  Times  Building, 
New  York,  has  been  appointed  eastern 
manager  for  the  advertising  department 
of  the  Christian  Endeavorer,  a  Chicago 
monthly  of  large  circulation. 


BOUND  ON  THE  RIGHT  ROAD. 

The  Boot  and  Shoe  Manufacturing 
Company,  Boston,  is  the  name  of  a  con- 
cern that  will  endeavor  to  establish  trade 
throughout  the  country  during  the  fall 
and  winter. 

A  BIG  CONCERN'S   NEW  BASE. 

The  Ballantine  Remedy  Company 
now  has  offices  at  210  State  street, 
Chicago.  The  concern  does  medical 
advertising. 


A  NEW  TOILET  PREPARATION. 

The  Lotus  Cream  Company,  56  Fifth 
avenue,  Chicago,  is  introducing  and 
sending  out  advertisements  for  a  new 
toilet  preparation. 


NEWS  OF  MISCELLANEOUS 
ADVERTISERS. 

A  number  of  new  advertisers  not  in- 
cluded in  previous  lists  have  entered 
the  field  recently.  Some  of  them  will 
use  only  a  few  papers,  and  others  will 
employ  additional  publicity  as  their  bus- 
iness extends.  The  addresses  of  the  en- 
tire  group  referred  to  are  given  below: 

Wilson-Raymond  Manufacturing  Com- 
pany, 118  Court  street,  Brooklyn;  Gen- 
eral Manufacturing  Company,  102  Ful- 
ton street,  New  York;  People's  Puzzle 
Company,  95  Dearborn  street,  Chicago; 
Silver  Badge  Company,  Jaspar,  Fla. ; 
A.  C.  Cattell  Company,  Cincinnati; 
Continental  Tea  Company,  Cincinnati; 
Modern  Novelty  Company,  Chicago; 
Sears  Jewelry  Company,  Chicago; 
Whiteson  Manufacturing  Company,  Chi- 
cago;  Peerless  Hygienic  Company,  444 
East  45th  street,  Chicago;  Brock  Manu- 
facturing Company,  820  Reaper  Block, 
Chicago;  Hunta  Tailoring  and  Shirt 
Company,  Cincinnati. 

Some  of  these  are  probably  special 
"departments"  devised  by  parties  who 
are  already  advertisers  under  other 
names. 

The  Imperial  Bail-Bearing- Axle  Com- 
pany,  184  Lake  street,  Chicago,  is 
among  the  "bicycle  advertisers"  not 
previously  reported  in  these  columns. 

It  does  not  manufacture  wheels,  but 
makes  a  specialty  of  axles. 

Gorin  &  Company,  90  State  street, 
Chicago,  are  advertising  a  device  which 
expedites  tabulated  work  on  typewriters. 

Contracts  for  the  advertising  of  Beech - 
am's  Pills  are  being  renewed  by  the 
Lyman  D.  Morse  Agency. 

Lorin  F.  Deland,  of  Boston,  has  re- 
cently  renewed  advertising  contracts  for 
Oliver  Ditson  &  Company. 

The  Eureka  Thimble  Company,  South 
Bethlehem,  Pa.,  has  been  added  to  the 
list  of  mail-order  advertisers. 

The  Dirksen  Silver  Filigree  Com- 
pany, Freeport,  111.,  will  advertise  table 
cutlery  in  high-grade  journals  of  general 
circulation. 

In  connection  with  the  effort  to  trans- 
fer the  center  of  cotton  manufacturing 
from  New  England  to  the  South  it  is  in- 
teresting to  note  that  the  Cotton  States 
Machinery  Company,  Selena,  Ala.,  is 
advertising  plantation  machinery  from 
that  city. 

The  Curtis  Company,  186  32d  street, 
Chicago,  is  using  dailies  of  large  circu- 
lation. 

W.  H.  Sloan  &  Sons,  130  West  Front 
street,  Cincinnati,  are  advertising  Mex- 
ican land.  The  concern  also  does  a 
printing  business,  but  will  remove  its 
plant  to  the  City  of  Mexico  this 
month. 

The  B.  T.  Mead  Cycle  Company,  287 
Wabash  avenue,  Chicago,  is  using  west- 
ern papers. 

It  is  said  that  a  British  publishing 
house,  making  a  specialty  of  religious 
books,  will  establish  an  American  branch 
and  use  suitable  advertising  mediums 
during  the  season.  Definite  confirma- 
tion is  lacking. 

The  Nichols  Medical  Company,  209 
State  street,  Chicago,  managed  by  Dr. 
D.  Nichols,  has  recently  entered  the  ad- 
vertising field.    It  is  not  incorporated. 

Hern  &  Company,  156  Broadway, 
New  York,  are  a  firm  of  patent  solicitors 
who  contemplate  advertising  during  the 
year. 

Figures  for  advertising  rates  are  being 
asked  by  the  Teraline  people  of  Wash- 
ington, D.  C,  and  the  promise  is  that 
they  will  do  a  large  business. 

There  is  a  special  agent  living  under 
the  tall  tower  who  makes  boast  of  doing 
a  terrific  business  just  now.  The  other 
boys  are  watching  his  papers,  but  have 
not  yet  discovered  the  wonderful  new 
good  things. 
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BONNELL  ALL  RIGHT. 


Favorable  Report  of  an  Expert 
Accountant,  Following  an  At- 
tack ON  the  Company's  Credit. 

The  following  statement  has  been 
sent  out  by  J.  Harper  Bonnell,  of  the  J. 
Harper  Bonnell  Company,  in  reference 
to  the  suit  brought  against  him  by  Henry 
E.  Stewart  to  recover  $45,000  and  to 
have  a  receiver  appointed  for  the  com- 
pany: 

"Following  upon  the  action  by  one 
of  the  stockholders  of  the  J.  Harper 
Bonnell  Company,  involving  the  credit 
of  the  company  and  the  good  name  of 
Mr.  and  Mrs.  Bonnell,  the  company  em- 
ploye^ a  public  accountant  to  make  an 
impartial  examination  of  the  books,  and 
has  received  from  him  a  report  to  the 
effect  that  he  has  examined  the  books  of 
the  company  for  the  eleven  months  end- 
ing September  i,  1896,  and  finds  that 
not  only  is  the  company  entirely  solvent, 
but  on  a  conservative  valuation  of  its 
assets,  after  discharging  all  liabilities, 
there  will  remain  the  full  amount  of  the 
capital  stock,  unimpaired,  and  a  con- 
siderable surplus  above  it. 

"The  accountant  also  examined  the 
account  of  Mr.  and  Mrs.  Bonnell  on  the 
company's  books  from  the  foundation  of 
the  company,  and  found  that  the  state- 
ment so  widely  published,  that  there  has 
been  an  improper  withdrawal  of  assets 
to  the  amount  of  $45,000,  is  cruelly  un- 
just. There  has  been  no  drawing  for 
this  account  more  than  a  very  moderate 
compensation  to  Mr.  Bonnell  for  his 
service  rendered  to  the  company,  fixing 
the  same  at  a  lower  rate  than  is  allowed 
to  other  employes  of  the  company." 


MUCH  MADE  OF  LITTLE. 

Leading  papers  have  recently  con- 
tained a  paragraph  relating  to  a  decision 
in  the  Patent  Office  at  Washington  ad- 
verse to  the  Mergenthaler  Linotype 
Company.  On  inquiry,  President  Dodge 
stated  that  the  decision  in  question  has 
no  relation  to  or  bearing  whatever  upon 
the  company's  business  or  upon  the 
machines  in  the  market.  The  proceed- 
ing was  an  interference  to  determine 
which  rival  inventor  should  receive  a 
patent  on  certain  details  of  construction 
on  another  form  of  machine,  which 
machine  is  already  under  injunction. 
Mr.  Dodge  also  said  that  even  it  the 
contestants  should  finally  succeed  they 
will  not  be  able  to  build  their  machine 
for  the  market. 


SENSATIONALISM  IN  ENGLAND 

Display  headlines  give  the  London 
Daily  Mail,  says  the  Critic,  quite  the 
air  of  an  American  newspaper.  That 
the  sensational  aspect  imparted  by  the 
glaring  headlines  does  not  always  belie 
the  text  is  clearly  shown  in  its  cable- 
grams from  America.  Under  date  of 
August  14,  for  instance,  its  New  York 
correspondent  sent  this  dispatch: 

Still  the  heat  continues,  and  the  odor  of  the 
charnel  house  reigns  over  the  city.  From  hun- 
dreds of  decomposing  human  bodies,  and  from 
the  rotten  carcasses  of  horses  there  exhales  a 
stench  that  is  positively  sickening.  Added  to  this 
horror  is  an  epidemic  of  rabies.  Mad  dogs  are 
running  about  the  streets,  and  already  more 
than  a  score  of  children  have  been  bitten. 
The  mortality  due  to  the  heat  yesterday  totals 
up  85  persons. 

THANKS.    THE  MAJORITY  DO. 

John  S.  Palmer,  the  publisher  of 
Domestic  Engineering,  writes  to  The 
Fourth  Estate.  "We  think  that 
you  are  doing  the  trade  from  which 
we  make  our  money  a  great  deal  of 
good,  and  that  the  publishers  of  every 
newspaper  in  the  country  would  do  well 
to  subscribe,  as  we  do." 


HE  WAS  STILL  USEFUL. 

Managing  Editor — "Send  the  chief 
artist  out  on  that  suicide  story,  will  you?  " 

Assistant— "Not  safe,  I'm  afraid.  He's 
drunk  to-day." 

"That  so?  Well — then  have  hini 
make  a  poster  for  us !  " — Trttth, 


A  NEWSPAPER'S  HOLIDAY  DECORATIONS. 
snap  shot  at  the  office  of  the  ST.  LOUIS  westliche  post. 


RECENT  NEW  ENTERPRISES. 

The  Hawaii  Herald,  Vol.  I.,  No.  I., 
the  new  paper  for  Hilo,  has  been  received 
in  this  country.  From  a  typographical 
standpoint  and  in  the  general  make-up 
the  paper  is  indeed  a  very  creditable 
production,  and  shows  considerable  taste 
on  the  part  of  the  printer. 

The  Herald  is  "independent  in  all 
things  and  neutral  in  nothing."  The 
first  issue  demonstrates  however,  that  it 
has  no  great  love  for  a  certain  local 
contemporary. 

The  Akron  (O.)  Evening  journal, 
edited  and  published  by  C.  H.  Wright, 
is  a  new  paper,  handsome  typographic- 
ally, carefully  and  cleanly  edited.  It  is 
almost  metropolitan  in  size,  the  fact 
being  that  it  is  neither  too  big  nor  too 
small,  but  just  right,  easy  to  handle  and 
read.  The  Journal  is  politically  staunch 
republican. 

A  new  English  liberal  journal  called 
the  Daily  A'iwj  has  appeared  in  Quebec. 
Dr.  George  Stewart,  formerly  of  the 
Chronicle,  is  the  editor.  The  News  is 
printed  at  the  office  of  U Electeur  by  a 
joint  stock  company. 

The  Marysville  (Cat.)  Graphic  is  a 
new  little  four  page  paper.  J.  M.  Mor- 
risey  is  the  publisher,  and  the  Graphic 
will  preach  democracy  weekly  during 
the  campaign. 

Another  newspaper  is  added  to  the 
many  enterprises  now  going  on  in  War. 
trace,  Tenn.  E.  T.  Searcy  has  bough 
out  the  Shelbyville  Graphic  and  moved 
it  to  Wartrace. 


INCORPORATIONS. 

The  Newburgh  (N.  Y.)  News  Printing 
and  Publishing  Company  has  been  in- 
corporated with  a  capital  stock  of 
130,000.  The  directors  are  William  H. 
Keefe,  Peter  W.  Fuller,  Frederick  W. 
Wilson,  Henry  Garner  and  Patrick 
Nugent. 

Articles  of  incorporation  have  been 
filed  in  the  Camden  county,  Pa.,  clerk's 
office  by  the  Southron's  Magazine  Com- 
pany. The  objects  of  the  corporation 
are  to  publish  and  print  illustrated 
periodicals.  The  capital  stock  of  the 
company  is  $40,000,  and  the  amount 
paid  in  is  said  to  be  $1,000.  The  cor- 
porators are  F.  G.  Odenheimer,  F.  W. 
Powell  and  H.  Rosade,  of  Camden. 

The  American  Fancier  has  been  in- 
corporated. It  will  publish  a  newspaper 
or  magazine  in  Johnstown,  N.  Y.,  and  is 
capitalized  at  $5,000.  The  directors  are 
J.  B.  Rogers,  J.  H.  Drevenstedt  and  Al- 
bert F,  Blumeh. 


THE  FIRST    NEWSPAPER  CUTS. 

The  first  use  of  illustrations  in  the 
reading  matter  of  American  newspapers 
is  ascribed  to  the  Boston  Gazette  and 
County  yournal  for  March  12,  1770. 
An  account  of  the  killing  of  five  of  the 
earliest  victims  of  the  revolution — in  the 
Boston  riots — was  adorned  with  cuts  of 
the  coffins  in  which  they  were  buried. 


NO  ONE  COULD  MISTAKE  ITS 
POLITICS. 
The  Westliche  Post,  of  St.  Louis,  is 
one  of  the  front  rank  German  papers 
printed  in  America.  This  is  hardly 
worth  stating,  and  it  is  still  further 
superfluous  to  remark  that  Edward  L. 
Pretorious  is  the  manager  of  the  paper, 
and  W.  H.  Kentnor  the  advertising 
manager.  They  are  really  as  well 
known  as  the  paper.  The  only  reason 
for  saying  what  we  have  is  for  the  sake 
of  calling  attention  to  the  accompanying 
picture  of  the  Westliche  Post,  gay  in 
decorations  of  its  patriotic  partisanship, 
which  is  a  power  for  the  republican  can- 
didates, McKinley  and  Hobart. 

JEWISH  PAPER  LIVES  AGAIN. 

The  publication  of  the  Chicago  yew- 
ish  Daily  News,  which  was  suspended 
about  three  weeks  ago,  has  been  re- 
sumed by  M  L.  Fox,  at  the  old  office  of 
the  paper.  No.  197  West  12th  street. 

The  Jewish  Daily  News  is  a  well- 
known  and  popular  paper  among  the 
Hebrew  population  of  Chicago,  having 
been  in  existence  for  six  years.  The 
paper  will  in  the  future,  as  in  the  past, 
support  the  republican  party. 


A  PRAISEWORTHY  PRIZE. 
A  London  newspaper,  the  Family 
Circle,  has  just  offered  a  prize  of  $25,000, 
with  $5,000  additional,  to  be  given  to  a 
hospital.  This  is  certainly  a  novel  and 
praiseworthy  sort  of  prize  offering. 

PLENTY  OF  PAPERS  THERE. 

A  daily  paper,  the  Sun,  has  been 
started  at  Port  Huron,  Mich.,  by  the 
free  silver  democrats.  This  makes  four 
dailies,  four  weeklies  and  one  semi- 
weekly  in  a  city  of  6,000  inhabitants. 


PREMIUMS. 


PREMIUMS. 


SPECIAL  NOTICE  TO 

PUBLISHERS: 

Make  your  paper  a  winner  this  year  by  using 

CAMPAIGN  BOOKS  AS 

PREMIUMS 

There  never  was  a  more  exciting  campaign  than  the  one  "now  on."  People  of 
all  kinds  of  opinions  will  eat,  drink  and  breathe  "campaign  "  until  November. 

There  never  was  a  better  chance  for  you  to  build  up  your  own  paper  than  by 
supplying  those  who  are  your  readers,  or  ought  to  be,  with  the  books  of  the  hour 
according  to  their  political  belief. 

It  makes  no  difference  whether  your  readers  favor  "  FREE  SILVER,"  "  SOUND 
MONEY  "  or  something  else.  My  list  of  timely  political  books  contains  what  will 
PLEASE  YOUR  READERS. 

THESE  ARE  A  FEW  OF  THE  ATTRACTIONS  : 

"  Bryan  and  Sewall,"  fully  illustrated,  over  300  pages. 
"  McKinley  and  Hobart,"  fully  illustrated,  over  300  pages. 
"Gold  or  Silver,"  fully  illustrated,  with  pen  pictures  of  the  times. 
"Free  Silver,"  by  C.  M.  Stevans,  author  of  Bryan  and  Sewall. 
"Sound  Money,"  the  best  arguments  by  the  ablest  men. 

The  regular  price  for  these  volumes  and  others  on  the  same  subjects  in  paper 
covers  is  25  cents.  Astonishing  discounts  on  large  quantities.  SEND  FOR 
DESCRIPTIVE  CIRCULARS. 


Full  line  of  ordinary  premium  books  for  daily 
and  weekly  papers  always  on  hand. 

These  books  are  now  being  offered  by  Free  Press,  Detroit  ;  Natitmal  Tribune, 
Washington  ;  Toledo  Blade,  Comfort,  Augusta,  and  many  others. 

F.  TENNYSON  NEELY,  114  Fifth  Ave.,  New  York. 
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Edmund  Burke  said  there  were  Three  B^tatet 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sat  a  Fourth  Estate,  more  import- 
ant far  than  they  all.— Carlvle's  Heroes  and 
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ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 
ROBERT  HALSTEAD,         1  . 
WILLIAM  WATTENBERG,} 


offices: 

Broadway  and  Murray  Street, 

OPPOSITE  CITY  HALL  PARK 
(POSTAL  TELEGRAPH  BUILDING), 

TELEPHONE  "  I77O,  CORTLANDT. " 


Pleaseaddress  all  communications  simply  to 
THE  FOURTH  ESTATE, 

a53  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 


TWO  DOLLARS  a  year,  in  advance, 

ta  any  part  of  the  United  States  or  Canada;  to 
Foreign  Countries  in  the  postal  union,  $4  a  year. 
Single  copies,  TEN  CENTS. 


Subscriber t  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass 
exchanges  which  go  to  every  newspaper  office. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  (o  the  inch;  160  lines  to  thecolumn). 

Discounts:  On  monthly  cards,  10  percent.; 
two  months,  «o  per  cent.;  three  months,  30  per 
cent,;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  per  lineeach  insertion,  with- 
out discount. 

Small  advertisements  under  classifiedheadings, 
such  as  Situations  Wanted,  Help  Wanted,  Foi 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, aj  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXOHANGE." 
It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  muse  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list, 

OUR  choicest  "  bargains." 
No.  I. — For  $5  we  will  sand  three  annual  sub- 
scriptions. 

No.  3. — For  $25  we  will  send  35  annual  sub- 
scriptions. 

No.  3. — For  $4  we  will  send  Thb  Fourth 
BsTATB  until  the  end  of  1896,  and  all  numbers 
from  March  i,  1893. 

BOUND  VOLUMES. 

For  (3.50  we  will  send  a  bound  volume  of  the 
last  half-year,  March  to  August,  inclusive; 
or  for  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


CAMPAIGN  ADVERTISING. 

An  extraordinary  development  of 
what  is  known  as  the  advertising  of 
campaign  goods  has  occurred  this  year. 
This  is  due  partly  to  the  unusual  inter- 
est taken  by  all  sorts  of  people  in  the 
political  questions  at  issue,  and  partly 
to  the  stagnation  in  ordinary  lines  of 
business,  which  has  left  many  men  at 
liberty  to  embark  in  the  sale  of  cam- 
paign specialties. 

The  business  of  supplying  the  demand 
for  tokens,  badges,  flags,  hats  and  caps, 
uniforms  and  other  articles,  is  perhaps 
not  of  extreme  importance  to  advertising 
interests,  for  it  has  thus  far  not  seemed 
to  call  for  a  very  considerable  volume 
of  paid  publicity  in  newspapers  for  any 
one  firm  engaged  in  the  trade.  At  the 
same  time,  so  many  individuals  and 
firms  have  become  dealers  in  such  goods 
that  the  aggregate  ot  what  advertising 
is  done  for  them  all  reaches  quite  a  fig- 
ure. 

One  curious  result  may  follow  from 
the  public  attention  accorded  to  and  no 
doubt  thoroughly  enjoyed  by  the  badges, 
buttons,  ribbons  and  other  emblems  con- 
nected with  passing  politics.  This  is  a 
permanent  "  fad  "  for  the  collection  of 
these  interesting  souvenirs  of  a  warm 


political  season.  After  the  election  has 
been  held,  the  journals  and  magazines 
may  for  some  years  contain  inviting  ad- 
vertisements of  button  and  badge  "  col- 
lections," and  call  aloud  in  display  type 
for  purchasers  of  select  museums  of  but- 
ton-hole bricabrac. 


AN  UNFORTUNATE  AFFAIR. 

The  pitiful  death  of  Kate  Field  and 
the  uncertainty  as  to  her  wishes  in  re- 
gard to  the  interment  of  her  remains, 
led  to  an  unfortunate  and  unseemly 
discussion  touching  the  honor  of  a  great 
publisher. 

The  whole  affair  was  doubtless  a  mis 
apprehension  growing  out  of  the  eager 
loyalty  of  a  dear  friend  of  Miss  Field 
who  was  too  ready  to  champion  her 
memory  without  proper  consideration  or 
the  realization  that  her  employer,  H.  H. 
Kohlsaat,  was  anxious  to  do  all  in  his 
power  to  show  his  appreciation  for  the 
faithful  employee  who  died  in  the  dis- 
charge of  her  duty. 

Alice  Wheeler,  in  the  Household 
Realm,  penned  a  violent  attack  upon  Mr. 
Kohlsaat  and  the  newspaper  fraternity 
in  general,  for  neglecting  the  respect  due 
to  the  body  of  Kate  Field. 

The  impetuous  loyalty  of  Miss  Wheeler 
to  her  friend,  the  force  of  an  ardent 
woman's  love,  rushed  her  into  abusing 
Kate  Field's  employer.  There  was  no 
time  for  consideration  with  Alice 
Wheeler.  She  wrote  and  said  things 
that  were  not  only  cruel  but  unwar- 
ranted by  the  facts. 

The  publisher  of  the  Chicago  Times- 
Herald  was  in  a  peculiar  predicament. 
Four  friends  close  to  Kate  Field  had 
stated  to  him  as  many  different  re(|uesfs 
which  they  beheved  that  she  had  ex- 
pressed to  them,  when  talking  of  her 
wishes  in  regard  to  the  disposal  of  her 
remains. 

There  was  nothing  singular  in  this,  for 
Miss  Field  had  the  uncertain  tempera 
ment  of  genius  and  an  imaginative  and 
poetical  nature  might  easily  have  had 
more  than  four  different  preferences  as  to 
the  last  resting  place. 

H.  H.  Kohlsaat,  with  characteristic 
candor,  published  in  his  paper  why  he 
was  uncertain  as  to  his  proper  course, 
and  promised  that  if  Kate  Field  in  her 
will  had  expressed  a  desire  concerning 
the  disposal  of  her  body  her  wishes 
would  be  literally  carried  out.  Since 
the  will  has  been  found  Mr.  Kohlsaat 
has  been  active  in  the  fulfilment  of  his 
promise. 

We  are  glad  to  quote  from  the  San 
Francisco  Arg»naut,  on  this  subject. 
Speaking  of  Mr.  Kohlsaat  as  a  high- 
minded  and  honorable  journalist,  the 
Argonaut  says : 

"Mr.  Kohlsaat  acted  most  generously 
toward  Kate  Field,  as  she  would  say 
were  she  alive  to-day.  We  know  of  our 
own  knowledge  that  such  outstanding 
bills  as  were  left  unsettled  at  the  time  of 
her  death  were  at  once  guaranteed  by 
him,  and  all  arrangements  were  made  by 
him  for  wiping  out  the  indebtedness, 
and  for  either  burying  her  in  Hawaii  or 
bringing  the  remains  to  the  United 
States  and  burying  them  in  any  place 
which  might  have  been  indicated  by  her 
in  her  will,  if  any  such  document  existed. 
Mr.  Kohlsaat  acted  most  generously  to 
her  in  life,  and  in  death  he  did  not  neg- 
lect her.  To  say  otherwise  would  be  a 
cruel  slander." 


THE  EVILS  OF  ADVERTISING. 

The  man  who  believes  that  advertising 
does  not  pay,  and  the  fellow  who  fancies 
the  whole  scheme  to  be  but  a  bunco 
game  on  the  part  of  the  publisher,  have 
now  their  opportunity  to  rejoice. 

"I  told  you  so!  How  could  I  be 
wrong?  Who's  all  right?  I'm  all  right!" 
Thus  they  may  shout  in  chorus  as  they 
wave  wildly  their  ragged  coat  sleeves  in 
the  breezes  of  their  shouting,  jerking 
out  and  jangling  the  watch  chains  that 
hold  but  bunches  of  keys  while  adding  to 
their  trouser  knee-caps. 

Siegel,  Cooper  &  Company,  a  cele- 
brated Chicago  house,  decided  to  invade 
the  east.  They  came  to  New  York  and 
erected  their  "  Big  Store."    It  is  indeed 


a  big  and  beautiful  business  palace,  and 
according  to  the  non-advertiser  ought  to 
have  been  a  successful  advertisement  in 
itself. 

But,  sad  to  relate,  Siegel,  Cooper  & 
Company  were  not  satisfied  to  let  good 
enough  alone.  They  advertised  exten- 
sively, waking  up  the  members  of  the 
"combine"  to  similar  endeavors  to 
catch  the  public  eye  through  the  medi- 
um of  the  press.  The  papers  were  filW'd, 
not  only  with  advertisements  of  "  The 
Big  Store,"  but  of  every  other  store. 

The  night  of  the  opening  came.  The 
crowd  was  simply  too  tremendous  for 
the  majority  of  its  members  to  get  within 
blocks  of  the  store. 

"Aha!  "  cried  the  men  who  rarely 
see  clean  linen,  except  when  they  re- 
arranged their  store  windows.  "Hun- 
dreds are  disappointed  and  they  will 
never  go  there  any  more!  " 

The  opening  was  Saturday,  and  yet 
Siegel,  Cooper  &  Company  dared  to 
advertise  again  on  Sunday  that  they 
would  begin  to  sell  Monday,  and  they 
foolishly  advertised  the  cheapness  of 
their  good  wares. 

Monday  came  and  with  it  the  multi- 
tudes. McKinley  and  Bryan  in  joint  de- 
bate could  not  have  gathered  so  many, 
not  even  a  fraction  of  the  throng.  The 
"reserves"  of  the  metropolitan  police 
force  had  to  be  called  out  by  the  riot 
alarm.  The  prevalent  hard  times  were 
no  longer  the  topic  of  conversation,  and 
the  gold  and  silver,  jingling  in  the 
pockets  of  eager  purchasers,  made  any 
idea  of  a  stringent  currency  absurd. 

People  fought  fiercely  to  buy,  and  the 
police,  if  they  had  not  been  well  dis- 
ciplined, big  bodied  and  strong  armed, 
would  have  been  swept  away.  As  it 
was,  ribs  were  crushed,  and  the  valiant 
blue-coats  only  won  the  day  after  the 
most  terrific  exertions  in  all  their  ex- 
perience. 

It  was  the  miserable  advertising  that^ 
did  this.  The  publicity  of  the  press  is 
responsible  for  the  jam  and  the  crush, 
the  outpouring  of  the  people  and  their 
frantic  struggles.  Never  was  there 
better  reason  for  rejoicing  among  men 
who  do  not  believe  in  advertising.  The 
press  and  its  pestilential  advertising 
ought,  for  the  sake  of  humanity,  to  be 
suppressed. 

THROUGH  VARIOUS  SENSES. 

As  each  man  differs  from  his  fellows 
and  all  men  resemble  one  another  only 
under  the  broad  classification  of  human- 
ity, so  all  show  more  or  less  discrepancy 
in  the  way  one  tells  what  he  sees  to 
another,  the  agreement  being  only  in  the 
endeavor  to  tell  the  truth. 

We  all  know  of  the  "  point  of  view  " 
and  the  vagaries  due  to  the  deceptions  of 
perspective.  The  ear,  the  eye.  the  nose, 
the  mouth,  make  up  in  the  differences  of 
their  formation  "the  personal  equa- 
tion," a  better  phrase  than  the  point  of 
view,  for  it  insinuates  the  degrees  of  per- 
ception based  on  the  acuteneness  of  the 
senses. 

In  the  law  this  very  difference  in  the 
way  of  telling  facts,  even  to  making 
them  seemingly  contradictory,  is  looked 
upon  as  the  strongest  corroborn five  evi- 
dence. Where  a  number  of  men  tell 
the  same  story  in  words  practically  iden- 
tical, the  suspicion  of  collusion  over- 
shadows the  seeming  veracity  of  agree- 
ing statements. 

The  great  X  of  the  law,  astronomy 
and  religion,  the  uncertain  quantity  of 
contrary  ways  of  telling  what  is  heard, 
seen,  smelt  or  felt,  is  a  sort  of  proof 
positive  ingredient  of  that  which  is  be- 
lieved to  be  true;  but  when  the  news- 
papers tell  the  same  story  in  ways  that 
ditler  there  is  an  indignant  elevation  of 
the  nasal  organs  of  many  self  righteous 
and  self-appointed  critics  whose  feelings 
have  been  hurt  at  some  time  or  other  by 
the  sharp  pens  of  the  gentlemen  of 
the  press. 

"  See  how  they  lie.  Witness  their 
distortion  of  the  truth.  Bear  evidence 
to  their  prevarication,  and  pray  that 
they  may  be  made  to  see  the  error  of 
their  way,"  is  the  chorus  that  rises  in  a 
mixed  clamor  of  distress.  The  same 
people  in  witnessing  the  same  event  if 


gathered  together  would  quarrel  over 
what  had  happened,  and  how  it  hap- 
pened to  happen. 

It  is  true  that  there  is  occasional  mis- 
representation, a  fact  that  the  facts  do 
not  always  agree  with  the  newspaper 
accounts;  but  it  is  equally  true  and  no 
less  a  fact  that  the  papers  do  not  delit)- 
erately  lie,  and  that  the  conditions  under 
which  they  are  published,  the  terrible 
rush  to  keep  u|)  with  the  stampede  of 
events,  the  nervous  excitement,  un- 
natural methods  of  living,  of  eating  and 
sleeping  and  working  without  the  slight- 
est regard  for  regularity,  must  mean 
more  or  less  inaccuracy. 

The  preacher,  with  the  necessary 
peaceful'ness  of  a  life  given  to  religion 
and  self  control;  the  doctor,  who  is  oc- 
casionally routed  out  of  bed  to  allay  suf- 
fering; the  lawyer,  whose  discipline  is 
often  a  struggle  with  his  conscience,  and 
the  men  of  other  walks  of  life,  might 
properly  combine  their  sorrows.  In 
comparing  their  concentrated  woes  with 
the  every  day  trials  of  the  newspaper 
men  they  would  be  forced  to  blush  at 
the  trivialities  distressing  them. 

The  Fourth  Esta  i  e  believes  in  the 
press,  its  mission  and  important  services 
to  the  public,  the  potentiality  of  its  poli- 
tical influence,  its  necessity  to  the  grand- 
est government  on  earth.  It  is  proud  of 
the  profession  and  delighted  with  its 
duty  of  giving  the  news  of  the  news- 
paper world  to  the  newspaper  men. 

With  more  to  growl  over  and  less  com- 
plaining than  any  other  set  of  people, 
they  are  not  the  sort  meriting  the  dis- 
approval of  their  fellows. 

We  are  heart  and  soul  with  the  profes- 
sion, and  take  this  occasion  of  expressing 
our  regard.  There  seems  to  be  in  some 
quarters  a  threatening  disease  of  slight- 
ing or  speaking  ill  of  the  press,  and  it 
is  therefore  the  time  to  tell  some  plain 
truths. 

The  women  who  snub  sisters  sent  on 
legitimate  missions,  the  men  who  offend 
the  reporters  sent  to  see  them,  belong  to 
the  class  known  and  shown  to  be  made 
up  of  snobs  or  idiots.  They  are  the  first 
to  seek  notoriety  and  the  last  to  acknowl- 
edge the  charge. 

We  do  not  mean  to  enter  into  a  dis- 
sertation amounting  to  a  defiance  to  the 
rest  of  the  world  and  a  defence  of  our 
profession,  but  we  do  take  pleasure  in 
pointing  out  a  few  truths  based  on  the 
facts  of  the  personal  equation,  applicable 
equally  to  the  people  of  the  press  and 
those  they  talk  about.  The  Bible  has 
something  to  say  about  removing  motes, 
a  proper  text  for  those  who  blindly  abuse 
the  press. 


NOTE  AND  COMMENT. 

The  Syracuse  tN.  Y.)  Herald  gave  its 
newsboys  a  holiday  last  week,  taking 
them  to  a  lakeside  resort  where  they 
could  enjoy  a  picnic  of  the  sort  appeal- 
ing to  their  souls.  There  were  swimming 
and  ball  games,  and  plenty  to  eat. 

Treating  newsboys  is  not  an  un- 
known scheme  of  gentlemen  busy  in 
fostering  circulation  growths,  but  it  is  a 
really  clever  way  of  realizing  results. 

The  boys  do  not  soon  forget  their 
holiday,  and  are  therefore  not  languid 
in  pushing  sales.  They  feel  themselves 
a  part  ot  the  paper,  members  of  its 
force.  There  is  an  established  recipro- 
city of  interests,  the  boy  looking  back 
to  the  excursion  as  an  evidence  that  he 
is  appreciated,  and  the  circulation  de- 
partment finding  a  gratifying  increase 
in  "over  the  counter  "  sales. 

We  do  not  mean  to  infer  that  the  news- 
boys' excursion  of  the  Syracuse  Herald 
was  an  enterprise  void  of  anything  but 
self  interest.  It  was  proof  positive  of  a 
proper  recognition  of  the  services  of  the 
small  boys  who  sell  the  papers  and  an 
assurance  of  good  will. 

The  Herald  reporter  who  accompanied 
the  newsboys  was  happy  in  his  short  in- 
troduction to  the  story  of  their  excursion. 
"  If  it  be  true,"  he  wrote,  "  that  a  boy's 
will  is  the  wind's  will,  then  the  wind  of 
350  Herald  newsboys  is  the  will  of  a 
cyclone." 

This  tells  of  the  boisterous  fun  of  the 
boys'  "bully"  good  time,  and  is  a  clever 
sentence  indicative  of  the  cyclonic  energy 
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in  crying  out,  "Here's  yer  Herald" 
which  greets  the  Syracuse  citizen  when 
on  the  street  he  meets  with  the  whirlwind 
and  buys  the  paper  to  bear  it  home  as  a 
talisman  against  second  attacks.  It 
serves  the  double  purpose  in  the  home  of 
a  teller  of  the  news  of  the  day  and  a 
valuable  advertising  directory. 

A  delicate  duty  in  the  newspaper 
office  is  writing  obituaries.  It  is  easy 
enough  to  recount  briefly  the  things 
that  have  been  done  by  the  one  dead, 
and  not  hard  when  the  facts  are  handy 
to  write  the  ordinary  dry  obituary. 
When  there  is  a  call  for  sentiment,  then 
is  the  ordeal. 

The  New  York  Herald  in  its  account 
of  the  death  of  James  Lewis,  the  actor, 
presented  one  of  the  most  remarkable 
obituaries  recently  seen  in  print.  Indeed, 
it  might  rank  with  the  epitaphs  some- 
rimes  found  on  ancient  tombstones. 

Just  under  the  headlines  and  begin- 
ning the  article  was  the  quotation  from 
"As  You  Like  It,"  in  which  Touch- 
stone says: 

"Ah,  now  am  I  in  Arden,  the  more  fool  I. 
When  I  was  at  home  I  was  in  a  belter  place; 
but  travelers  must  be  content  " 

The  comedian's  gay  spirit  having  left 
its  home  upon  the  stage  is  made  to 
speak  of  its  folly  and  to  announce  that  as 
a  traveler  on  the  distant  shore,  it  is 
forced  to  be  content,  though  home  was 
really  a  better  place. 

The  Sunday  edition  of  the  Oil  City 
Derrick  has  been  discontinued.  The 
Franklin  (Pa.)  Sfeciator,  gives  this 
quaint  certificate  of  good  character  to 
the  Sunday  Derrick:  "  It  was  a  very 
readable  publication  and  unobjectionable 
in  matter  and  manner  for  family  read- 
ing." 

Evidently  there  are  in  the  oil  regions 
of  Pennsylvania  those  who  are  opposed 
to  a  Sunday  newspaper  simply  because 
it  is  a  newspaper  and  is  published  on 
Sunday.  Colonel  P.  C.  Boyle  is  too 
good  a  newspaper  man  for  such  a  section. 
He  insists,  however,  on  living  and 
working  there,  lives  well  and  labors  for 
the  salvation  of  a  benighted  people. 

The  Inland  Printer  is  invariably  so 
good  that  a  reference  to  its  excellence 
might  seem  an  automatic  formality. 
The  merits  of  the  September  issue  are  so 
numerous  and  decided,  however,  that  a 
few  more  words  of  commendation  must 
find  their  way  into  print.  While  The 
Fourth  Estate  cannot  approve  the  In- 
land Printer's  mixture  of  display  type, 
the  high  order  of  its  half-tone  work  can 
be  questioned  by  noone.  A  pronounced 
element  of  originality  and  fertility  is 
present  in  this  September  issue.  One  of 
the  striking  advertisements  is  that  of  the 
American  Type  Founders'  Company  in- 
troducing its  Satanick  display  type. 


A  NEW  PAPER  PULP. 

A  writer  in  El  Progreso  de  Mexico 
thinks  that  there  are  many  plants,  both 
cultivated  and  wild,  in  Mexico,  which 
might  be  profitably  used  in  the  manu- 
facture of  paper.  He  cites  especially 
the  maguey,  which  attains  great  size  and 
contains  a  large  quantity  ot  string  fiber 
which  can  be  easily  bleached.  Thou- 
sands of  acres  of  this  plant  grow  along 
the  Vera  Cruz  railway. 

Many  wild  species  grow  in  various 
other  states  of  the  republic.  Some 
species  of  the  plant-tree  are  cultivated 
in  the  hot  lands,  in  the  leaves  of 
which  are  white  fibers  which  make  good 
paper.  The  writer  mentions  various 
other  plants  which  grow  in  abundance 
in  various  parts  of  Mexico,  which  might 
be  used  for  the  same  purpose. 

If  this  be  true  the  slaughter  of  trees 
should  be  ended  and  the  pulp  mills  may 
before  long  be  busy  grinding  weeds  into 
a  substance  that,  turned  to  paper,  will 
record  powerful  editorial  opinions. 


It  is  a  pleasure  to  send  you  the  sub- 
scription price  of  The  Fourth  Estate. 
It  is  a  small  investment,  but  one  in 
which  I  feel  I  get  my  money's  worth, 
for  the  pleasure  and  information  gained 
from  the  weekly  visits  of  The  P'ourth 
Esi  ATE  is  worth  more  than  the  $2. 

John  S.  Barrows. 


PURELY  PERSONAL. 

■  James  Rankin  Young,  of  the  Phila- 
delphia Star,  is  one  of  the  American 
newspaper  men  who  stand  in  the  high- 
est ranks  of  their  profession,  and  his 
many  friends  all  over  the  country,  espe- 
cially those  who  served  with  him  in  the 
Washington    corps    of  correspondents, 

twill  be  imerested  in 
knowing  that  he  is 
a  candidate  for 
Congress.  He  is  a 
brother  to  John  Rus- 
1  sell  Young,  the  two 
\  making  a  remark- 
able pair  of  able 
newspaper  men.  As 
a  youngster,  James 
had  a  way  of  run- 
ning away  to  the 
war  and  being  sent  home  because  of  his 
youth.  Finally  he  managed  to  join  the 
troops  as  paymaster's  clerk.  After  the 
war  James  Rankin  Young  succeeded  Carl 
Schurz  as  Washington  correspondent  of 
the  New  York  Tribune.  Horace 
Greeley  paid  him  the  high  compliment 
of  saying  he  was  the  only  man  occupy- 
ing a  similar  position  who  had  never 
made  a  mistake.  For  five  years  he 
worked  at  the  Capital. 

Meanwhile  he  became  one  of  the  found- 
ers of  the  Philadelphia  Evening  Star 
and  for  twenty-five  years  his  letters  for 
that  journal,  over  the  signature  of  "  S. 
M.,"  have  been  one  of  the  features  of 
Philadelphia  journalism.  He  has,  in  ad- 
dition to  his  newpaper  work,  occupied 
many  political  positions  of  responsibility, 
and  his  many  friends  will  doubtless 
whoop  it  up  for  him  on  his  road  to  the 
halls  of  Congress. 


M.  H.  de  Young,  of  the  San  iFrancisco 
Chronicle,  has  returned  to  America,  with 
Mrs.  de  Young.  It  is  probable  that  they 
will  return  to  Europe  after  the  fall 
elections.  The  de  Young  children  are 
being  educated  aboard,  and  the  editor 
and  his  wife  spend  as  much  time  with 
them  as  possible. 


It  isreportea  that  George  W.  Smalley's 
trip  to  Europe  during  the  heat  of  the  po- 
litical campaign  means  the  severance  of 
his  relations  with  the  London  Times.  Ac- 
cording to  the  New  York  Recorder  he 
is  to  act  as  London  correspondent  of  the 
New  York  Herald.  Nothing  is  known 
in  the  New  York  office  of  the  Herald 
which  could  give  corroboration  or  denial 
of  the  report  of  Mr.  Smalley's  alleged 
connection  with  that  paper. 

In  support  of  the  rumor  it  is  positively 
stated  that  Mr.  Bennett  tried  to  secure 
Mr.  Smalley's  services  at  the  time  his 
relations  with  the  New  York  Tribune 
were  severed. 


"  Freddy  "  Evans,  who  was  popular 
in  New  York  newspaper  circles  as  one 
of  the  staff  of  the  New  York  Tribune, 
and  afterwards  successfully  acted  as 
editor  of  the  Newark  Advertiser,  is  now 
busy  in  the  editorial  department  of  the 
republican  national  headquarters. 


Colonel  A.  B.  de  Frece,  director- 
general  of  the  proposed  fair  to  be  held 
at  Madison  Square  Garden  in  the  inter- 
ests of  the  Commercial  Travelers  Home, 
is  one  of  the  busiest  men  in  New  York. 
It  will  be  no  surprise  to  the  many  news- 
paper men,  friends  of  the  colonel,  to 
know  that  he  is  engaged  in  another 
good  work,  for  it  is  a  chronic  condition 
with  de  Frece.  We  only  mention  this 
latest  industry  as  another  evidence  of 
his  activity  in  large  affairs. 

W.  Lewis  Fraser,  art-manager  of  the 
Century  Magazine,  made  his  start  in  life 
in  Canada.  He  has  lived  in  New  York 
for  the  past  fifteen  years.  His  friends  in 
the  metropolis  are  many  and  sincere. 


There  was  an  interesting  newspaper 
wedding  in  Kansas  City  last  week  when 
Charles  U.  Becker,  of  the  Star,  and 
Eveline  M.  Hoadley,  of  the  World,  were 
married.    This  union  of  the  Star  and 


World  was  a  happy  event,  the  two 
journalists  enjoying  a  wide  and  deserved 
popularity. 


One  of  the  best  known  Japanese 
journalists  is  K.  Tamaki,  editor  of  the 
Asahi  Shimbun  of  Osaka,  which  has  a 
daily  circulation  of  100,000.  He  has 
been  secured  as  Japanese  correspondent 
of  the  new  Chinese  newspaper  at  Pekin, 
the  Kuan-Shu-  Ichu. 

Robert  C.  Alexander,  editor  in-chief 
of  the  New  York  Mail  and  Express, 
will  address  a  public  meeting  of  the 
Glens  Falls,  N.  Y.,McKinley  club  Friday 
evening,  September  18. 

Mr.  Alexander  is  not  only  an  able  and 
conscientious  editor,  but  an  orator  whose 
honest  belief  in  his  party  makes  him  a 
power.  His  services  are  eagerly  sought 
and  he  gives  as  much  time  to  speaking 
as  he  can  conscientiously  take  from  his 
editorial  labors. 


Members  of  the  Philadelphia  Press 
staff  gave  a  farewell  dinner  at  the  Hotel 
Bellevue  last  week  to  Milton  V.  Snyder, 
news  editor  of  that  journal,  who  left  to 
take  a  responsible  position  on  the  New 
York  Herald. 


James  E.  Verree  has  left  the  Philadel- 
phia Bulletin  to  join  Henry  Bright^  the 
enterprising  energetic  and  able  foreign 
representative  of  a  long  list  of  papers, 
so  many  in  fact  that  they  crowd  the  front 
door  display  of  his  office  in  the  Tribune 
building.  William  Simpson,  of  the  New 
York  World,  has  taken  Mr.Verree's  place 
on  the  Bulletin. 


Charles  S.  Diehl,  assistant  general 
manager  of  the  Associated  Press,  has 
gone  to  the  Adirondacks  to  enjoy  a  well- 
earned  vacation— the  first  he  has  had  in 
three  years. 


PROSPERITY    IN  QUAKERDOM. 


OBITUARY  NOTES. 

Sir  Joseph  Archer  Crowe,  the  English 
journalist,  war  correspondent,  diploma- 
tist and  author,  is  dead.  He  was  born 
in  London  in  1825.  He  started  life  as  a 
reporter  on  the  staff  of  the  Morning 
Chronicle,  and  was  afterward  foreign 
editor  of  the  Daily  News,  a  contributor 
to  the  Globe,  and  correspondence  for  the 
Illustrated  London  News  in  the  Crimean 
war,  and  for  the  limes  during  the 
Indian  mutiny  and  the  Franco-Austrian 
war.  He  had  been  distinguished  in 
public  life  for  many  years. 

J.  C.  Warnock,  a  veteran  journalist 
and  newspaper  editor,  of  Jamestown, 
N.  D.,  died  last  week  of  heart  trouble. 
He  was  editor  of  the  P'argo  Argus,  but 
failing  health  compelled  him  to  give  up 
work  a  few  months  ago.  At  one  time 
he  was  editor  of  the  Alert,  also  of  the 
North  Dakota  Capital. 

J.  M.  Baum,  editor  of  the  Shannon 
(111.)  Express,  died  last  week  alter  a  se- 
vere attack  of  typhoid  fever.  iMr.  Baum 
was  a  young  man  of  ability  and  was 
loved  alike  by  the  members  of  his  pro- 
fession and  his  many  readers. 


Michael  Thomas  Maloney,  aged  thirty- 
two  years,  the  editor  and  one  of  the 
owners  of  the  Waterbury  (Conn.)  Eve- 
ning Democrat,  died  last  week  of  typhoid 
fever. 


The  Rev.  Dr.  William  .Swindells,  ed- 
itor of  the  Philadelphia  Methodist,  died 
last  week  at  his  summer  home  at  Ocean 
Grove.    He  was  55  years  old. 


Z.  Beatty,  for  twenty  years  editor  of 
the  Galesburg  (111.)  Daily  Republican. 
Register  and  a  large  stockholder  in  the 
paper,  is  dead. 


HAVING  IT  OUT  AT  HOME. 


Six  months  ago  the  Philadelphia  Bul- 
letin put  in  a  new  press  capable  of 
printing  48,000  complete  papers  an 
hour.  This,  with  the  other  presses,  was 
not  sufficient,  and  the  Bulletin  has  now 
ordered  two  new  quadruple  presses 
capable  of  turning  out  96,000  papers  an 
hour.  W.  L.  McLean,  the  publisher,  is 
generally  credited  with  being  on  the  road 
to  a  large  financial  success. 


'     The  two  fellows  who   published  a 
j  democratic-republican  newspaper  anom- 
l  aly,  one  editing  the  republican  page  and 
the  other  the  democratic  side,  have  a 
counterpart  at  Pierre,  says  the  Graphic 
I  of  Kimbal,  S.  D.    The  Daily  Journal 
is  whooping  'er  up  for  free  silver  under 
Will  Colvin's  management,  while  the 
Weekly  jfournal  is  pounding  for  the  gold 
standard  with  Will  Yates  as  editor. 


Lewis  T.  Stevens,  of  Cape  May,  N.  J., 
has  been  unanimously  voted  a  resolution 
of  thanks  by  the  board  of  trade  of 
that  place  for  the  excellent  letters  he 
has  written  to  the  papers  from  Cape 
May  this  season.  They  believe  the 
publicity  which  he  has  given  that  place 
as  a  summer  resort  has  been  part  of  the 
cause  of  its  having  this  season  more  visi- 
tors than  in  any  summer  tor  twenty 
years  past. 


Thomas  W.  Mulford,  of  the  Wilming- 
ton (Del.)  Evening  Journal  staff,  has 
resigned  his  position  on  that  paper  to 
become  city  editor  of  the  Sunday  Star. 
Mr.  Mulford  has  the  reputation  of  doing 
exceedingly  good  work,  and  his  friends 
feel  assured  that  he  will  emphasize  his 
cleverness  in  his  new  position. 


HAD  THE  EDITORIAL  INSTINCT. 

Henry  J.  Gourley,  editor  of  the  Trot- 
ter and  Pacer,  has  reason  to  congratu- 
late himself  upon  the  good  sense  that 
made  his  heart  choose  the  wife  he  did. 
Last  week  Mrs.  Gourlev.  her  two  chil-  | 
dren  and  nurse  were  alone  at  their 
house  in  Mount  Kisco,  N.  Y.  Burglars 
broke  in,  and  Mrs.  Gourley,  with  the  j 
true  editorial  instinct  of  self-preservation, 
grabbed  a  revolver  and  advanced  upon 
the  intruders.  Failing  to  see  them,  she 
fired  in  the  direction  of  the  noise  they 
were  making,  and  her  marksmanship 
was  so  good  that  the  burglars  got  out 
with  due  regard  to  their  safety.  The 
Fourth  Estate  extends  its  congratula- 
tions to  both  Mr.  and  Mrs.  Gourley. 


Thomas  Stevens  Hammersly,  of  the 
Penny  Magizine,  published  in  New 
York,  died  in  Atlantic  City  last  week. 


ANOTHER    JOURNAL  SUCCESS. 

The  New  York  Journal  celebrated 
the  end  of  its  transconfinenlal  bicycle 
relay  race  with  a  splendid  bicycle  parade 
Saturday  night.  The  wheelmen  and 
wheelwomen  of  the  Greater  New  York 
were  out  in  force,  and  the  line  of  parade 
was  crowded  with  delighted  spectators, 
who  saw  the  sight  ot  their  lives. 

The  New  York  Times  says  that  it 
would  have  taken  the  brush  of  an  artist 
to  give  a  faint  idea  of  the  beauties  of  the 
parade,  and  credits  its  contemporary 
with  a  tremendous  success.  In  fact, 
most  of  the  other  papers  were  unani- 
mous in  their  praise. 

After  the  parade  was  over,  \htJo2irnal 
gave  a  grand  ball  to  the  prize- winning 
participants. 


THIRTEEN  FOR  LUCK. 

Missoula,  Mont.,  has  thirteen  publica- 
tions :  Daily  and  weekly  Missoulian, 
Daily  and  weekly  Republican,  Montana 
Silverite,  Montana  Fruit  Grower,  Silver 
Occident,  Montana  Populist,  Christian 
Helper,  Opera  News,  Lyceum  Footlight, 
Hume's  Variety  Howler  and  the 
Recorder. 

The  Recorder  is  the  latest  addition  to 
this  newspaper  thirteen  club.  It  was 
formally  published  at  Billings,  Mont., 
but  the  owners,  Knight  &  Ramaly,  liave 
now  moved  to  the  place  of  many  papers. 
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LEADERS  OF  THE  FASHIONS  IN  TYPE 
LEADERS    OF    THE    FASHIONS    IN  TYPE 


VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 


What  YOU  Want 

is  value.  Type  that  brings  business  and  attracts 
and  satisfies  advertisers.  Type  that  in  use  is  worth 
50  per  cent,  more  than  inefficient  type.  Type  that 
when  you  sell  it  will  bring  25  per  cent,  more  than 
inefficient  type. 

What  WE  Offer 

is  efficient  type,  responding  to  your  most  exacting 
requirements,  because  designed  by  men  of  genius. 

AMERICAN  TYPE  FOUNDERS'  CO. 

Branches  in  all  Principal  Cities. 


VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 
VALUE 


EVERYTHING  FOR  THE  PRINTING  OFFICE 
EVERYTHING   FOR  THE  PRINTING  OFFICE 


NOTES  AMONG  THE  CLUBS  AND 
ASSOCIATIONS. 

The  board  of  directors  of  the  Chicago 
Trade  Press  Association  has  decided  to 
celebrate  the  resumption  of  meetings  of 
the  association  after  the  summer  recess 
by  an  informal  dinner  at  the  Great 
Northern  Hotel  on  September  19. 

The  programme  is  an  interesting  one 
and  is  as  follows: 

"  Trade  journalism  abroad,"  John  S. 
Palmer,  Domestic  Engineering;  "Ad- 
vertising commissions  should  be  re- 
duced," Daniel  Stern,  American  Arti- 
san, H.  R.  Clissold,  Helper  for  Con- 
fectioners and  Bakers;  "Should  adver- 
tising canvassers  be  paid  salary,  commis- 
sion or  both  ?  "  This  will  afford  open 
debate.  "  What  should  be  the  editorial 
policy  of  trade  journals  in  the  present 
political  campaign?  "  J.  E.  Defebaugh, 
the  Timberman;  E.  G.  Osman,  Western 
Brewer;  E.  J.  Baker,  Farm  Implement 
News;  John  K.  Allen,  Domestic  En- 
gineering. 

Members  of  the  Michigan  Press  Asso- 
ciation have  recently  been  enjoying  a 
splendid  jaunt.  They  met  in  Detroit, 
where  the  following  officers  were  elected: 

President,  L.  E.  Slussar,  of  the  Mance- 
lona  Herald;  vice-president,  H.  J. 
Stevens,  of  Houghton;  secretary,  C.  T. 
Fairfield,  of  the  Eaton  Rapids  Journal; 
treasurer,  W.  J.  Hunsaker,  of  the  De- 
troit Journal.  Delegates  to  the  national 
convention  of  1897:  Fred  Slocum,  of  the 
Caro  Advertiser;  Chase  S.  Osborn,  of 
the  Sault  News;  J.  E.  Beal,  of  the  Ann 
Harbor  Courier;  C.  G.  Swensburg,  of 
the  Grand  Rapids  Herala;  H.  C.  Black- 
man,  of  the  Hillsdale  Democrat;  Mrs. 
T.  S.  Applegate,  of  the  Adrian  Times, 
and  L.  A.  Sherman,  of  the  Port  Huron 
Times. 

Alter  the  meeting  a  number  of  the 
members  went  on  an  excursion  to  Cleve- 
land and  then  to  Niagara  Falls. 


The  Fourth  Estate  is  a  weekly  news- 
paper for  the  makers  of  newspapers  ;  it 
is  well  printed,  well  illustrated  and  well 
edited.  Ordinarily  newspaper  men  do 
not  support  newspapers  about  them- 
selves. They  let  the  Journalist  die  and 
they  do  not  seem  to  care  for  the  Editor 
that  swallowed  the  remains  of  the 
Journalist— 3l.  typical  fact.  But  The 
Fourth  Estate  is  now  in  its  third  year. 
—Stephen  Fiske  in  the  Spirit  of  the 
Times. 


CHANGES  IN  INTEREST,  ETC. 

H.  H.  Walling  has  retired  from  the 
Placerville  (Cal.)  Nugget,  and  R.  V. 
Robertson  is  now  sole  proprietor.  The 
paper  is  only  six  months  old,  but  has 
prospered  beyond  the  expectations  of  itb 
founders. 

W.  H.  Perry  and  J.  B.  Dyer  have 
dissolved  partnership  as  publishers  of  the 
Concord  (Conn.)  Stone  Trade  News,  and 
the  paper  is  now  directed  by  Mr.  Dyer. 

At  a  recent  meeting  of  the  publishing 
committee  of  the  Memphis  Christian 
Advocate,  Dr.  R.  H.  Mahon,  editor, 
tendered  his  resignation,  on  the  ground 
that  he  was  not  able  to  perform  the  re- 
quired editorial  work  after  attending  to 
his  mmisterial  duties.  The  publishing 
committee  unanimously  elected  Rev.  G. 
W.  Banks  editor  of  the  paper. 

The  Wapello  (la. )  Record-Republican 
has  been  sold  to  R.  G.  Hawkins,  who 
soon  moves  the  Columbus  Junction  (la.) 
Sun-Herald  to  Wapello. 

The  Humbold  (Tenn.)  Messenger,  F. 
A.  Wallace  proprietor,  has  purchased  the 
subscription  list,  name  and  good-will  of 
the  Leader- Review,  Baird  &  Rooks  pro- 
prietor. It  is  understood  that  these  gen- 
tlemen will  remove  their  plant  to  some 
other  place  and  again  embark  in 
business. 

L.  A.  Eichler  has  purchased  an  in- 
terest in  the  Williams  (Cal.)  Transcript, 
and  the  paper  is  now  published  by  Ken- 
non  &  Eichler. 

M.  F.Ketchum,  of  the  Fremont  (Mich.) 
News,  has  bought  out  his  partner,  D.  F. 
Yockey,  and  changed  the  politics  from 
free  silver  to  an  independent  sheet. 

J.  W.  Bliss  has  retired  from  the  edi- 
torial management  and  control  of  the 
Frankfort  (Kan.)  Bee,  which  he  has  been 
publishing  for  the  last  three  years.  He 
is  succeeded  by  W.  J.  Granger. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


FROM   EVENING   TO  MORNING. 

The  Fort  Worth  (Tex.)  Evening 
Tribune  has  changed  from  an  evening 
to  a  morning  edition.  Its  aim  is  to 
supply  the  want  felt  in  Fort  Worth  for 
a  morning  paper  since  the  failure  of  the 
Gazette. 

LOSS  BY  FIRE. 
The  Benton  Harbor  (Mich.)  Evening 
News  suffered  a  loss  of  $3,000  in  the 
recent  fatal  fire  which  cast  the  city  into 
mourning  for  its  lost  firemen. 


(^CIC  Patented  Straight -Line 
VjrWOO  Compound  PRESS. 


PRINTS  FROM  4  TO  24  PAGES. 
The  Swiftest,  Surest  and  Quickest  Starter. 

! Factory:  i6th  Street  and  Ashland  Avenue,  Chicago,  III. 
New  York  Office:  312  Temple  Court. 
Boston  Office:  2  Herald  Building. 


SITUATIONS  WANTED. 


A  DVERTISEMENTS  under  thii  claisifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

pASTERN  REPRESENTATIVE.  — Adver- 
^  tising  man  of  15  years*  experience,  unques- 
tionable references,  large  acquaintance  with 
advertisers  and  agents,  is  open  for  engagement. 
Address,  F.  C.:  Fourth  Estate. 

PXFERIENCCD  and  rapid  make-up  wants 
situation  on  morning  paper,  union  ;  capable 
of  taking  entire  charge.    Best  of  references. 
Address  Livineston,  care  Fourth  Estate. 

AllT-ANTED:  SITUATION.— Experienced  all- 
around    reporter   and    solicitor  wishes 
situation  on  small  daily;  salary  small.  IN- 
DUSTRY, care  ol  Fourth  Estate. 

AXT'ANTED — Position  in  advertising  agency 
or  on  paper.    Experience  in  office  work 
and  soliciting.    Best  of  references.  Address 
T.  E  C,  care  The  Fourth  Estate. 

DRIGHT  writer,  experienced  reporter,  wants 
job  on  weekly  or  small  daily  ;  $10  to  J15  ; 
references.    Address  Box  21,  No.  59  East  lath 
Street,  New  York  City. 

MEWSPAPER  MAN  of  experience  wants 
'-^  situation  as  editor  of  a  daily  or  good 
weekly.  Address,  MA.'^TON,  310  Union  St., 
Philadelphia,  Pa. 

AXTANTED — Situation    in    business  office. 

Experienced  in  every  department. 
Address  "Amos,"  care  Fourth  Estate. 


LIBEL  LITIGATIONS, 

Two  papers,  the  Asbury  Park  Journal 
and  the  Evening  News,  have  been  scor- 
ing the  chief  of  police,  William  H. 
Smith,  during  the  summer  months,  al- 
leging all  sorts  of  misdeeds  and  derelic- 
tions of  duty.  He  has  brought  suits 
against  the  claiming  $5,000  dam- 

ages, and  it  promises  to  make  it  still 
warmer  for  him,  feeling  assured  that 
it  holds  the  whip  handle  of  veracity. 
The  papers  were  served  on  J.  Hatfield 
Youmans,  editor  of  the  News,  and  he 
received  them  in  as  an  inspiration  to  a 
hit-straight-from-the— shoulder  counter 
attack. 

The  suit  of  Eugene  Meyers,  of  Port 
Jervis,  N.  Y.,  against  the  New  York 
World  for  $10,000  for  libel,  has  been 
settled. 

Myers  was  a  boarder  at  the  Snyders 
at  the  time  of  the  poisoning  of  Mr.  and 
Mrs.  Snyder  and  the  action  was  based 
on  an  article  in  the  World,  reflecting  in- 
juriously on  Myers  in  that  connection. 


OFFERING  GOOD  ADVICE. 
E.  L.  Godkin,  editor  of  the  New  York 
Evening  Post,  in  an  article  on  "  The 
Expenditure  of  Rich  Men, "  in  the  Oc- 
tober Scribner's,  says  that  rich  Ax.er- 
icans,  by  building  great  houses  for  a 
display  of  their  wealth,  excite  envy, 
hatred  and  malice,  and  he  advises  them 
to  avoid  this  by  expending  it  in  erecting 
great  public  monuments,  such  as  picture- 
galleries,  museums,  arches,  statuary, 
etc.,  which  will  perpetuate  their  names 
and  rid  them  completely  of  the  imputa- 
tion of  selfishness. 


BUSINESS  HELPS. 


ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  primed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 


A  LL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duanest.,  NewVork, 
one  door  east  of  Broadway. 

CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
LOGAN,  UTAH. 


FOR  SALE. 

A  COX  PRESS  BARGAIN;  almost  good  as 
^  new;  prints  4-page  paper,  both  sides,  from 
roll,  at  2,500  an  hour;  can  insert  two  or  four 
additional  pages.  Sj,20o  will  buy  it.  Just  the 
press  for  big  country  weekly  or  daily  of  moder- 
ate circulation  Address,  R.  G.,  care  of  The 
Fourth  Estate. 

pOR  SALE  AT  A  BARGAIN.  —  Three 
Thorne  Type-Setting  Machines,  two  bre- 
vier, one  minion,  in  thorough  order;  for  all 
practical  purposes  good  as  new.  Can  be  seen 
at  factory  in  Hartford.  For  further  particulars 
address  Lock  Box  72,  New  Haven,  Conn. 

T7OR  SALE. — A  first-class  weekly  country 
■'■  newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 


BUSINESS  OPPORTUNITIES. 

ADVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion,  Coant 
seven  words  to  the  line. 


WANTED  TO  PURCHASE. 

ADVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

■XIT" ANTED. — To  buy  paying  daily  or  weekly 
newspaper.  Must  be  a  bargain.  Address, 
S.  F.  T.,  care  Fourth  Estate. 


AMUSEMENTS. 
Academy  of  Music,  "Under  the  Polar  Star," 

8.15  P.M. 

Broadway  Theatre,  "The  Caliph,"  8.15  p.m. 
Garrick  Theatre,  Chevalier,  8.30  p.m. 
Hoyt's  Theatre,  "  The  Liar,"  8.  jop.m. 
Koster  &  Bial's,  8  P.M. 
Lyceum  Theatre,  E.  H.  Sothern,  8.15  p.m. 
Olympia,  8  P.M.   Matinees  Wednesday  and  Sat- 
urday. 

Proctor's,  Vaudeville,  11  a.m.  to  11  P.M. 


SUBSCRIBE  NOW 
AND  GET 

THE FOURTH  ESTATE 
FOR  $2  A  YEAR. 
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PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


4,000  LINOTYPES 
IN  USE. 

New  Faces  each  issue. 

Face  or   measure  changed 
at  will. 

Can  be  learned  by  men  from 
the  case. 


CAPACITY,    3,600    TO  9,000  EMS 
PER  HOUR  BY  ONE  OPERATOR. 


THE  LINOTYPE  HAS  NO  RIVAL. 

USED  BY  LEADING  BOOK  PUBLISHERS. 

SEND  FOR  SPECIMENS  OF  BORDERS,  DASHES,  ETC. 
MERGENTHALER  LINOTYPE  CO., 

Tribune  Building,  NEW  YORK  CITY. 
PHILIP  T.  DODGE,  Presidtnt  and  Genera}  Manager. 


STANDARD  LINOTYPE  METAL 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LovvENSTEiN  &  Bro.,  Proprietors, 
Telephone.  1140  i8th  Street.  Ihirteenth  Avenue  and  zoth  Street,  NEW  YORK,  U.  S.  A. 


SOME  NOTABLE  SUSPENSIONS. 

The  suspension  of  Electric  Power,  a 
magazine  published  in  New  York,  has 
occasioned  a  good  deal  of  surprise,  as 
the  field  of  trade  journalism  dealing  with 
electricity  was  supposed  to  be  most 
profitable. 

The  Watertown  (N.  Y.)  Daily  Gazette 
has  suspended  after  a  career  of  five 
months. 

The  New  Bedford,  (Mass.)  Evening 
yournal,  which  was  started  six  years  ago, 
has  suspended  publication. 

A  reported  deal  by  which  the  paper 
was  purchased  by  a  western  syndicate 
did  not  materialize. 

The  Noblesville  (Ind. )  daily  and 
weekly  Tribune  has  suspended  publica- 
tion, and  made  an  assignment  to  J.  C. 
Jones.  The  liabilities  and  assets  are 
not  known.  The  paper  was  owned  by 
R.  A.  Martin  and  edited  by  J.  O.  Lamb. 

The  Fremont  (O.)  Weekly  Sentinel, 
V.  Ernsberger,  proprietor,  has  sus- 
pended. 

ThePaola  (Kan.)  Daily  Evening  Call, 
after  six  weeks'  existence,  is  no  more. 

1 1 T  CONSIDER  your  most  admirable  public- 
ation  one  that  nobody  who  wishes  to  keep 
abreast  of  general  newspaper  information  can 
afford  to  be  without." — A.  E.  Sproul,  advertis- 
ing manager,  John  H.  Pray  &  Sons,  Boston. 


CTEREOTYPE,  linotype  and  electro- 
TYPE  metals;  copper  annodes;  zinc  plates 
for  etching.    MERCHANT  &  CO.,  Inc., 
517  Arch  street,  Philadelphia,  Pa. 


DON'T 


THINK 
OF  GETTING  OUT  A 
SPECIAL  EDITION  OF 
ANY  KIND 

until  you  have  written  to  us  in 
regard  to  the  engraving  work,  par- 
ticularly half-tones,  suitable  for 
rapid  presses.    We  can  suit  you. 

BIRMINGHAM  ENGRAVING 
COMPANY, 

253  Broadway,  New  York. 


DON'T 


WRITE 


UNLESS  YOU  MEAN  BUS- 
INESS. 


■yHE  FOURTH  ESTATE  is  the  best  medium 
^  to  reach  buyers  in  the  newspaper  line.  Ad- 
vertise in  it.  Advertisements  under  this  classi- 
fication 25  cents  a  line  each  insertion.  Count 
seven  words  to  the  line. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


GREATER  SPEED! 


The  Scott  Rotary  Wkb 
Perfecting  Press  does  not 
tread  on  the  heels  of  any 
machine  known  to  the  craft. 
It  is  the  pace-maker  for 
all  other  presses  of  like 
build.  Therefore,  to  save 
time,  to  have  the  best,  to 
lead  in  the  race  for  trade- 
and  fame — get  the  SCOT'l 
and  speed  before  the  world. 


New  York — Times  Bldg. 
Chicago — Monadnock  Bldg' 
St.  Louis— Security  Bldg. 
Boston— Carter  Bldg. 

Send  for  prices.      Get  our  Illustrated.  Catalogue. 


Walter  Scott  &  Co., 

PLAINFIELD,  N.  J. 


FOR  SALE— THE  CHICAGO  INTER-OCEAN 

COLOR  PRESS. 

Built  by  Walter  Scott  &  Co.  Was  used  but  one 
year ;  is  in  first-class  condition  and  good  as  new.  Can 
be  used  for  newspaper  or  almost  any  kind  of  color 
work.    Will  be  sold  at  a  bargain. 

For  particulars  apply  to  L.  H.  CRALL,  Room  22,  Times  Building,  New 
York  City.  ^  


IF  you  are  in  need 
of  PRINTING  of 
any  kind  The 
Evening  Post  Job 
Printing  Office 
will  do  it  for  you 
Quick  and  Cheap. 
B'way  and  Fulton 
Street,  New  York. 


THE  LOVEJOY  CO.,      Established  1853. 

ELECTROTYPERS 

and  manufacturer*  ol  Electrotype  Machinery, 
*4«-446  Pearl  Street.  New  York, 

HENRY   LINDENMEVR  &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N  Y. 

PRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

TF  you  use  ELECTROS  lend  to  CRASKE  for 
prices.   Superior  work.  Lowest  prices.  Or- 
der* receive  prompt  attention. 

CHAS.  CRASKE,  45  &  47  Rose  St..  N.  Y. 

HF.  McCAFFERTY,  ELECTROTYPER, 
•  42  AND  44  BoHD  Street, 

FRANK  LESUB  BUILDING,  New  York. 


TRAVEL. 


No  Line  in  the  World 

Equals  the 
NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

8%  hours.  New  York  to  Buffalo ;  gJi  hours.  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago;  21  }^  hours.  New  York  to  Cin- 
cinnati ;  29%  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
careful  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  of 
the  latest  design  smd  constmction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  Is  the  "  Standard 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gen.Managtr.  G*n.  Past.  Agent. 

D  T  M  r»  fr  p  C  for  The  Fourth  Estate 
JJ1I>I  l..-»J_lVO  ^ijii  patent  extensible 
back,  capable  of  holding  a  year's  supply  if  de- 
sired, will  be  supplied  at  office  for  |i.oo,  or  by 
mail,  prepaid,  $1.25. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneoas  books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 

NT^TTT  V^T^T^  .    520-522  AMERICAN  TRACT      /^^tx^  a        .    '7  and  19  QUINCY  Ptttt  a  t^t-t  t.ttt  a  .     '3  SOUTH  SEVENTH 

EW  York:  ^  society  building.       L^HICAGO:    '    street.  r HILADELPHIA :  street. 
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ADVERTISING  MEDIUMS. 


Remingtons' 
County  Seat 
List. 

(NOT  PATENTS). 

Best  Papers, 
Best  Towns, 
Best  States, 
Used  by  the 
Best  Advertisers. 

Remington 
Brothers, 

309  Broadway, 
NEW  YORK. 


ADVERTISING  AGENCIES. 

Present  ■  day  advertising 
methods  dIsti^gtli^h  ihU 
Agency.  Thirty  years'  ex- 
perience. Ourroois  are  deep, 
our  branches  high  Adver- 
tiser, climb  up !  Our  378- 
page  Manual  lor  20  cents  10 
pay  postage. 

DODD'S 
Advertising  &  Checking 
AGENCY, 

Water  Street,  BOSTOM. 

M.  B.  WILSOT^ 
GENERAL 
ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  oa  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 


THB  OOLDRN  GATE  Tu 


Do  you  want  to 
Know  Something 
about 


KLOTZ' 


VOREIG.N  LA.NGDAOE  PAPBUB. 

Write  The  Fred.  E. 

Klotz  Advg.  Ag'cy   

CHicGcat,  PULLERS 


R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  Vork, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 

A  DVERTISINGin  newspapers  of  "known  cir- 
calation"  means  "  BiJSiNKSS."   For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bane  Bldg.,  N.Y.  Chamber  of  Commerce,  Chicaeo. 


NUMBERS  °f  "^"^ 


Fourth 


BACK 

Estate  can  be  had  (except  a  few  issues  which 
are  oat  of  print)  at  to  cents  each.  As  the  edi- 
tions of  many  of  the  dates  are  nearly  exhausted, 
prompt  application  should  be  tnade. 


ADVERTISING  MEDIUMS. 
"New  England's  Greatest  Newspaper." 

the 

BOSTON 
HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  es.^entials : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  powesses  these  pre- 
eminently, thus  affording  its  advertisers  iD 
unequaled  purchasing  power. 

NEW  FEATURES  CONSTANTLY. 

THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 


THE 


JOURNAL 

Oldest  and  Best 

CHICAGO 

Paper. 


PRESi,  CLIPPINGS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  oar  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  j8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 

PRESS  clippings. 

If  you  want  THE  BEST  THINGS  printed  on 
any  particular  subject  or  ALL  that  is  published 
about  it  everywhere— YOU  CAN  GET  IT 
FROM  US  !    Clippings  mailed  daily. 

We  read  practically  every  newspaper  and 
periodical  that  is  published.  Business  men  and 
others  find  our  service  very  valuable  to  them. 
Rates,  $1  per  month  and  upwards.  Write  for 
particulars.  THE  CHICAGO  PRESS  CLIP- 
PING  BUREAU,  36  La  Salle  street,  Chicago. 

I  gave  you  an  order  for  an  advertisement 
from  a  sentimental  standpoint.  I  continue  from 
a  selfLsh  one.  Your  paper  I  find  a  most  valuable 
advertising  medium,  as  it  has  brought  light  out 
of  darkness;  to  interpret — orders  when  even 
live  men  failed  to  secure  them  through  personal 
persuasion. 

J.  Harper  Bonnbll. 
Of  the  ].  Harper  Bonnell  Company, 
Ink  Manufacturers. 


ADVERTISING  MEDIUMS. 

17,824 

AVERAGE  CIRCULATION  OF  THE 

EVENING 
WISCONSIN 

FOR  SEVEN  MONTHS. 

Milwaukee,  August  i,  1896. 
State  op  Wisconsin,  1 
Milwaukee  County,  (  "  ' 
F.  D.  O'Brien,  being  duly  sworn,  says,  that 
he  is  now  and  has  been  for  sixteen  years  fore- 
man of  the  newspaper  pressroom  of  the 

EVENING  WISCONSIN, 

and  has  had  charge  of  the  presses  and  paper 
used  in  printing  the  Evening  Wisconsin  ;  that 
he  knows  of  his  own  knowledge  that  the  average 
daily  circulation  of  the  Evening  Wisconsin  for 
seven  months,  from  January  i,  1806,  to  August  i, 
i8y6,  was  Seventeen  Thousand  Eight  Hundred 
and  Twenty-four  (17,824)  copies. 

P.  D.  O'BRIEN. 
Subscribed  and  swoin  to  before  me  this  ist  day 
of  August,  1896,  A.D.    W.  A.  BOOTH, 
Notary  Public,  Milwaukee  County. 

THE  EVENING  WISCONSIN  CO., 

C.  H.  EDDY,  Representative, 
10  Spruce  Street,  NEW  YORK. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 
Over  400,000  daily. 

Gross  rate,  7?  cents  per  line.   Average  contract, 
about  50  cents  per  line. 

350,000  DAI LY 

is  the  guaranted    circulation  of  the 
Scripps-McRae  Lkague. 
cincinnati  post, 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KENTUCKY  POST. 
For  rales,  sample  copies,  etc.,  write 
E.  T.  PERRY.  53  Tribune  Buildine,  New  York 

A  TRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening  Field.  The  other  reason  is 
that  It  is  a 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers, 

GOOD  LITERATURE. 

T"HE  BEST  INVESTMENT.—"  In  sending 
check  for  renewal  of  my  subscription,  I 
wish  to  say  that  I  regard  this  annual  payment  as 
the  very  best  investment  which  I  make.  When 
the  morning  papers  and  The  Fourth  Estate 
come  to  me  together,  as  they  often  do,  your 
paper  is  always  read  first  while  the  general 
news  of  the  day  waits. 

"  Moreover.the  interest  attaches  quite  as  muck 
to  the  ads,  in  proportion  to  their  bulk,  as  to  the 
reading  matter. 

"  I  regard  The  Fourth  Estate  as  a  con- 
spicuous illustration  of  the  truth  that  supply 
otten  creates  demand.  If  The  Fourth  Estate 
never  had  been  established  newspaper  men 
would  have  continued  ignorant  to  this  day,  1 
presume,  of  the  personal  and  business  value  u> 
them  of  the  work  which  you  are  doing." — 
Stephen  O'Mbara,  Editor  Boston  Journal. 

For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  $5  00 

Vol  II.,  September,  1894,  to  February, 

189s,  inclusive   5  00 

Vol.  Ill,,  March  to  August,  1895,  inclu- 
sive  2  50 

Vol.  IV.,  September,  1895,  to  February, 
1B96,  inclusive   2  50 

Vols.  I.  and  II.,  bound  together,  a  few 

left   10  00 

Vols. III.  and  IV.,  bound  together,  March, 

189s,  to  February,  1896,  inclusive   5  00 

It  gives  me  pleasure  to  be  able  to  say  that  I 
consider  The  Fourth  Estate  a  very  valuable 
advertising  medium,  particularly  for  those  de- 
sirous of  reaching  newspaper  publishers.  I  read 
your  paper  every  week,  ads  and  all,  with  great 
interest.  William  C.  Brvant. 


ADVERTISING  MEDIUMS. 

YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement   in  the 
EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  hmises — whether 
residences  or  stores — occupied  by  white 
persons,  A  RECORD  UNEQUALED  ELSE- 
WHERE IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  ot 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building, 
  New  York  Representative, 

THE  BOSTON 
JOURNAL  is  the 

Leading  Republican  News- 
paper of  New  England. 

It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

AUGUST  CIRCULATION,  74,650. 

THE  NEW  ORLEANS 

DAILY  ITEM 

.1/aies  ihi'  Following  Statements, 
and  is  Trepared  To  Back  I  hem  : 
That  it  has  a  larger  circulation  and  is  delivered 
directly  into  more  homes  daily  than  any  olher 
paper,  morning  or  evening,  published  in  the 
South.  Advertisers  who  contemplate  advertis- 
ing  in  the  South  should  WRITE  FOR  RATES. 

MISCELLANEO  US. 


"THESE 

ARE 

HAED 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Life  Insurance  Company's  agent  to 
make  application  for  a  policy.  TTit 
Herald  chronicled  his  death  re 
cenlly. 

are  hard  times"  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now . 

^"^BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 
NEW  YORK   AND   NEW  JERSEY  Statb 
Agbncibs, 

253  Broadway.  NEW  YORK. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  Prbsidbmt. 


Nassau,  Cedar  and  Libbetv  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 

per  annum. 
Also  a  Storage  Department  for  the  Storage  for 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 
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AN  EVENING  EDITION 


THE  NEW  YORK  JOURNAL'S  AF- 
TERNOON ISSUE  READY 
TO  START. 


Everything  Prepared  for  the  First 
Issue  on  September  28— After  a 
Quiet  Campaign  of  Organization 
Everything  is  Now  in  Shape  — The 
Bright  Promises  of  a  Big  Enter- 
prise—Question OF  Franchise  and 
Other  Matters  of  Interest. 

William  R.  Hearst  is  about  to  issue 
the  evening  edition  of  his  New  York 
Journal,  and  has  every  reason  to  hope 
that  it  will  meet  with  the  success  which 
has  welcomed  his  morning  paper.  The 
organization  has  been  perfected  under 
the  experienced  direction  of  S.  S.  Car- 
valho. 

No  detail  is  lacking  in  the  arrange- 
ments for  issuing  the  paper  on  Septem- 
ber 28  or  on  some  day  very  close  to  that 
date. 

The  title  of  the  latest  addition  to  the 
afternoon  papers  ot  the  metropolis  will 
be  "  The  New  York  Journal,  Evening 
Edition." 

R.  A.  Farrelly  will,  as  announced  last 
week  in  The  Fourth  Estate,  be  the 
managing  editor.  He  is  distinctly  a  suc- 
cessful afternoon  newspaper  man,  his 
experience  and  achievements  on  the  New 
York  Evening  World  being  too  gener- 
ally known  and  appreciated  to  need 
comment. 

E.  E.  Marriot  will  be  the  city  editor. 
He  is  eminently  fitted  for  his  position,  for 
he  is  just,  as  well  as  exacting,  in  dealing 
with  tiis  men;  has  the  nose  for  news  and 
the  versatility  that  constantly  suggests 
new  subjects,  and  reaches  out  into  new 
fields  of  news  gathering. 

The  force  will  be  an  unusually  strong 
one.  It  was  chosen  with  the  greatest 
care  from  among  four  hundred  appli- 
cants lor  positions.  It  is  in  no  sense  an 
experimental  staff.  The  men  are  all 
veterans,  in  the  sense  that  they  have 
served  with  distinction  on  the  great 
papers  of  New  York  and  other  cities. 
The  men  are  not  "  ancients,"  but  rather 
those  whose  experience  warrants  the  be- 
lief that  they  will  do  good  work. 

The  central  idea  ot  the  organization 
has  been  the  securing  of  a  staff  capable 
of  the  descriptive  writing  of  the  Evening 
Sun,  able  to  gather  the  variety  of  news 
of  the  Evening  World,  and,  in  fact,  com- 
bining the  various  excellencies  of  the 
other  competitors. 

The  plant  will  be  the  same  as  that 
of  the  morning  paper  the  advertising 
and  business  departments  being  also  the 
same. 

This  evening  edition  of  the  successful 
Journal  will  be  guided  by  the  same  po- 
litical policy.  Its  chief  aim  will  be  to 
furnish  all  the  news  from  everywhere,  to 
give  great  features  and  not  to  neglect 
small  items  of  interest. 

A  distinct  feature  will  be  that  ot  dis- 
tribution, the  object  being  to  rush  the 
paper  to  the  vital  centers  of  sales.  The 
wagon  service  will  be  not  only  excellent, 
but  it  is  hoped  unrivaled. 

The  question  of  franchise  is  a  serious 
one  and  is  not  yet  settled,  though  it  may 
be  arranged  in  a  very  short  time. 
In  the  event  of  its  inability  to  secure  a 
franchise  from  one  of  the  great  organiza- 
tions the  evening  edition  ot  the  Journal 
will  establish  one  of  its  own,  Mr.  Hearst 
believing  that  this  will  not  be  difficult, 
owing  to  an  expressed  desire  on  the  part 
of  a  number  of  papers  to  form  an  organi- 
zation separate  from  any  morning  service. 
One  thing  is  quite  certain,  service  or  no 


H.  H.  TAMMEN, 

publisher  of  the  DENVER  POST. 


service,  the  new  evening  paper  is  confi- 
dent that  it  can  give  all  the  news  through 
its  combination  of  capital,  brains  and  an 
enterprising  spirit.  The  news  is  a  com- 
modity which  can  be  bought,  and  there 
is  enough  brains  about  the  Journal  office 
to  secure  and  select  the  right  sort. 


RECORDER'S  REORGANIZATION. 


Receivership  Likely  to  be  Ter- 
minated Soon. 

Carlisle  N.  Greig  is  now  the  editor 
and  publisher  of  the  New  York  Evening 
Recorder.  George  W.  Turner,  owing 
to  continued  ill  health,  will  confine  him- 
self to  his  duties  as  receiver.  It  is  be- 
lieved that  these  will  soon  terminate,  as 
the  company  hopes  to  straighten  out  its 
difficulties  at  once. 

The  Recorder  and  Joseph  Howard,  Jr., 
have  agteed  to  disagree,  and  Howard's 
column  is  no  longer  a  feature  of  the  paper. 

John  W.  Keller  will  continue  to  act  as 
managing  editor.  It  is  understood  there 
will  be  several  changes,  but  these  can- 
not now  be  announced. 


BUFFALO  ENQUIRER  BOOMING. 

The  Buffalo  Enquirer  has  moved  into 
its  new  and  commodious  building  at  No. 
250  Main  street.  The  new  home  of  the 
Enquirer  is  a  beauty,  and  the  plant  in- 
cludes the  latest  modern  machinery.  A 
new  sextuple  press  has  been  added  and 
is  housed  in  a  model  press-room. 

Under  the  management  of  William  J. 
Connors  the  Enquirer  has  prospered 
greatly. 


BIG  BRITISH  ACQUISITIONS. 

The  United  Associated  Presses  Ex- 
tends its  Cable  Services  in  Eng- 
land and  Scotland. 
Contracts  have  been  entered  into  by 
the  United  Associated  Presses  with  a 
number  of  the  leading   English  and 
Scotch  journals,  including  such  influen- 
tial   newspapers    as    the  Manchester 
Guardian,  the  Edinburgh  Scotsman,  the 
Glasgow   Herald,  the    Aberdeen  Free 
Press  and    the    Dundee  Advertiser, 
whereby  these  papers  are  served  with  an 
extensive  service  of  American  news  of 
the  United  States  and  Canada  daily. 

It  is  further  announced  that  the  New- 
castle Chronicle  and  the  Leeds  Yorkshire 
Post  are  taking  the  same  service. 

The  United  Press  has  reason  to  be 
proud  of  these  important  acquisitions  in 
the  British  Isles. 

The  importance  of  this  move  will  be 
appreciated  by  all  Americans  who,  hav- 
ing travelled,  know  how  hard  it  is  to 
get  home  news  when  abroad. 

NEW    SAN    FRANCISCO  HOME. 

The  new  home  of  the  San  Francisco 
Examiner  will  be  soon  started  and  the 
Golden  Gate  City  will  then  have  a 
great  newspaper  row.  W.  R.  Hearst 
has  reached  an  understanding  with  the 
tenants  in  the  Nucleus  Building,  so  that 
they  will  move  out  at  once. 

The  construction  of  another  large 
newspaper  building  on  Market  and  3d 
streets,  directly  opposite  the  new  building 
of  the  Call,  will  make  a  very  noteworthy 
newspaper  section  in  San  Francisco. 


THE  DENVER  POST. 

ESTABLISHED  DURING  A  PANIC, 
IT  HAS  WON  A  SINGULAR 
SUCCESS. 


Holding  Night  and  Day  Franchises 
It  Can  if  Necessary  Get  Out 
Editions  at  any  Time — Independ- 
ent AND  Possessed  with  the 
Single  Aim  of  Printing  All  the 
News— The  Presses  are  Contin- 
uously on  Public  View. 

The  Denver  Post  was  founded  during 
a  time  of  depression.  It  began  its  life 
during  the  panic  that  has  continued  to 
upset  business  calculations,  abridge  ad- 
vertising and  try  the  serenity  of  the 
most  prosperous.  Notwithstanding  these 
conditions  it  has  bounded  to  the  front  in 
circulation  in  true  western  style  and 
controls  an  advertising  patronage  that 
would  do  credit  to  a  journal  of  many 
times  its  age. 

There  is  only  one  way  of  explaining 
the  realization  of  the  seemingly  impos- 
sible by  the  Denver  Post  and  that  is  in 
stating  that  it  had  live  men  behind  it 
who  made  ihe  news  the  central  interest 
of  their  enterprise.  Denver  was  in  a 
bad  way  when  the  Post  started.  The 
silver  mines  were  closed  or  closing, 
there  was  a  terrible  crash  in  real  estate 
investments.    Ruin  was  running  riot. 

It  took  courage  to  begin  a  newspaper 
at  such  a  time,  and  the  sort  of  confidence 
that  wins  success.  No  news  was  al- 
lowed to  escape  in  this  daring  enterprise. 
It  sought  the  popular  fancy  and  when 
times  bettered  in  Colorado  the  Post  was 
among  the  first  to  tatch  the  breath  of 
returning  prosperity.  It  is  a  pleasure  to 
make  mention  of  the  men  whose  interests 
are  those  of  the  Post. 

The  Post  is  owned  by  a  stock  com- 
pany, but  H.  H.  Tammen  and  Fred  G. 
Bonfils  hold  practically  all  the  stock. 
John  C.  Carroll  is  editor.  As  Mr.  Bon- 
fils is  largely  interested  in  a  number  of 
other  enterprises,  only  a  portion  of  his 
time  is  given  to  the  management  of  the 
Post,  and  the  principal  responsibility 
rests  upon  Mr.  Tammen.  He  has  con- 
ducted the  campaign  with  a  tact  and  a 
daring  and  a  disregard  for  conventional 
methods  that  forms  an  interesting  chap- 
ter in  western  journalism. 

H.  H.  Tammen  said  the  other  day  to 
a  representative  of  The  Fourth  Estate: 
"  We  own  a  United  Press  franchise  not 
only  for  the  evening  edition,  but  also  for 
the  morning  and  Sunday,  and  we  do  all 
sorts  ot  fool  things.  If  anything  of 
startling  interest  or  importance  happens, 
it  is  just  like  us  to  hustle  around  arid  get 
out  a  morning  edition  or  Sunday  paper, 
if  the  emergency  cannot  be  met  in  any 
other  way. 

"  We  are  not  tied  to  any  party,  or 
controlled  by  any  clique.  Our  only  aim 
is  to  print  the  news,  and  all  the  news, 
and  we  do  not  care  how  we  get  it.  We 
buy  all  we  can  buy,  and  steal  the  rest." 
Mr.  Tammen  goes  on  the  theory  that  a 
man  wanting  a  paper  wants  the  one  con- 
taining the  most  news,  and  it  is  a  mat- 
ter of  no  importance  to  him  how  they 
get  it. 

There  are  many  interesting  things 
about  the  management  and  production 
of  the  Post.  It  boasts  of  having  the 
largest  single  newspaper  press  in  the 
world.  It  was  built  by  Walter  Scott  & 
Company,  and  is  indeed  a  beauty.  It  is 
placed  on  the  ground  floor  just  back  of 
the  business  office,  and  is  accessible  at 
all  times  and  to  all  people,  either  through 
the  business  office  or  a  side  door,  which 
is  always  open.    Mr.  Tammen  says,  by 
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the  way,  that  the  Post  was  led  to  buy 
this  press  through  an  advertisement 
which  appeared  in  The  Fourth  Es- 
tate. 

Any  one— advertisers,  pressmen  from 
other  plants,  or  whosoever  will — may 
come  and  see  the  papers  printed  every 
day  in  the  week.  The /"o^/ owns  a  large 
battery  of  linotype  machines,  and  the 
mechanical  arrangement  is  admirable  for 
accuracy  and  speed. 

Every  convenience  for  putting  the 
latest  news  into  the  paper  and  on  the 
street  in  the  least  possible  time  is  at 
hand. 

The  aggressive,  independent  and  buy- 
everything  we  want  policy  of  the  Post 
has  not  been  a  reckless  policy,  for  it  is 
the  pride  of  its  proprietors  that  it  has 
been  established  and  so  quickly  placed 
on  a  self-supporting  basis  that  but  little 
capital  has  been  required. 

Indeed,  its  merits  were  so  soon  recog- 
nized that  only  a  very  small  investment 
was  necessary  to  put  the  paper  on  such 
a  paying  basis  that  the  profits  from  the 
paper  have  provided  the  revenue  for  in- 
creasing its  plant  and  equipment  as  ne- 
cessity demanded. 


MCLAUGHLIN'S  LIBEL  CASES. 


A  New  $100,000  Suit  and  Criminal 
Action  Against  the  Philadelphia 
Times  Before  It  Is  Out  of  the 
Woods  in  the  Smith  Case. 

Frank  McLaughlin  and  Col.  A.  K. 
McClure,  of  the  Philadelphia  Times, 
came  in  for  a  good  deal  of  unpleasant 
notoriety  last  year  through  a  verdict  of 
145,000  obtained  against  them  in  a  libel 
suit  by  William  B.  Smith,  ex- mayor  of 
that  city. 

Argument  for  a  new  trial  was  unsuc- 
cesslul,  but  the  case  is  now  under  ap- 
peal, and  the  position  of  the  defendants 
is  not  helped  by  the  fact  that  actions  for 
a  still  greater  amount,  and  for  criminal 
cedress,  have  just  been  begun  by  other 
parties. 

James  L.  Miles,  who  was  nominated 
last  week  for  sherifl  by  the  Philadelphia 
republican  convention,  has  had  war- 
rants issued  for  the  arrest  of  Colonel  A. 
K.  McClure,  editor,  and  Frank  Mc- 
Laughlin, publisher  of  the  Philadelphia 
Times,  on  the  charge  of  criminal  libel. 

A  civil  suit  was  also  instituted  by  Mr. 
Miles  against  Colonel  McClure,  Mr. 
McLaughlin  and  the  Times  Publishing 
Company  for  damages  in  the  sum  of 
$100,000.  The  actions  begun  by  Mr. 
Miles  are  based  upon  an  editorial  article 
in  an  issue  of  the  Times  under  the  cap- 
tion of  "  A  Public  Affront." 

The  hearing  in  the  criminal  action 
was  held  on  Tuesday,  in  the  Central 
Police  Court,  and  the  defendants  were 
held  for  trial  in  $800  bail.  Colonel 
McClure  was  not  too  ill  to  attack 
Miles  in  the  Times  even  more  bitterly 
than  before,  and  a  running  fire  has  been 
kept  up. 

The  general  opinion  among  Philadel- 
phia newspaper  men  is  that  the  'limes 
has  thus  not  only  greatly  aggravated  its 
oflfence  in  this  case,  but  seriously  im- 
periled its  chances  of  securing  a  reversal 
of  the  $45,000  verdict  ot  1895,  which 
were  never  very  good. 


THE  WORLD'S  SILVER  DEBATE. 


Its  Evening  Edition  Invited  Work- 
iNGMEN  TO  Discuss  Free  Coinage. 

There  was  a  joint  debate  of  the  finan- 
cial question  by  workingmen  at  Cooper 
Union,  New  York,  Tuesday  evening,  under 
the  auspices  of  the  evening  edition  of  the 
World,  and  was  open  to  all  wageworkers. 

Each  debater  was  limited  to  a  ten- 
minute  expression  ot  his  views,  and  each 
side  alternated  in  speaking. 

The  idea  was  a  good  one,  and  the 
World  has  been  commended  by  both 
gold  and  silver  men.  Every  one  wants 
to  have  this  national  question  thoroughly 
discussed,  so  that  something  like  a  final 
decision  can  be  reached  by  the  result  of 
the  election. 


IN  THE  SHERIFF'S  HANDS. 


MiEHLE  Printing  Press  and  Manu- 
facturing CoMi'ANv  OF  Chicago 
IN  Financial  Troudle. 

The  Miehle  Printing  Press  and  Manu- 
facturing Company  of  Chicago  is  in 
financial  trouble.  The  sherifl  has  taken 
possession  of  the  company's  plant  on 
judgments  aggregating  $50,000,  which 
were  confessed  in  the  Superior  court. 
The  judgments  are  all  in  favor  of  the 
Home  National  bank  on  notes  for 
money  advanced. 

It  is  said  the  liabilities  of  the  Miehle 
company  outside  of  the  indebtedness  to 
the  bank  are  small,  and  if  those  claims 
are  met  the  company  will  be  able  to 
continue  its  business.  The  work  at 
the  shops  has  not  been  discontinued. 


NEW  YORK'S  RUSSIAN  PAPER. 

The  priests  of  the  Orthodox  Russian 
Church  in  New  York  city  are  about 
to  begin  a  paper  which  will  be  devoted 
to  the  interests  of  the  communion. 

There  are  now  about  50,000  members 
of  this  church  in  the  United  States,  and 
the  new  publication  will  be  printed  in 
parallel  columns  of  Russian  and  Eng- 
lish. It  will  be  called  the  Praboslavny 
Americansky  Vestnike,  or  A'ussian  Or- 
thodox American  Messenger. 

The  Russian  type  arrived  recently 
from  St.  Petersburg.  The  editor  in- 
chief  of  the  new  paper  will  be  Father 
Alexander  Hotovitbky,  who  will  be  as- 
sisted by  his  clerical  associate.  Father 
Elias  Totikoff,  and  the  official  translator 
will  be  Mme.  Zenaide  A.  Ragozin.  At 
present  the  paper  is  to  be  issued  bi- 
monihly,  although  it  is  expected  that  it 
can  soon  be  published  more  frequently. 


PARTNERSHIP  DISSOLVED. 

The  partnership  heretofore  existing 
between  Thomas  B.  Evans  and  Hannah 
R.  Helflfenstein  in  the  publication  of  the 
Norristown  (Pa.)  National  Defender, 
has  been  dissolved. 

Mr.  Evans  retires,  having  disposed  of 
his  half  interest  to  Mrs.  Helffenstein. 
He  had  advertised  the  paper  as  for  sale 
for  several  mouths. 

He  learned  his  trade  at  the  office  and 
has  ever  since  been  connected  with  the 
Defender. 

D.  J.  Meagher  has  been  employed  to 
act  as  manager  and  editor.  He  has  con- 
siderable experience  in  local  newspaper 
work,  in  which  he  has  demonstrated  his 
ability  to  successfully  discharge  his  new 
duties. 


E.   PYM  REMINGTON'S  NEW 
AGENCY. 

When  R.  R.  Remington  bought  out 
the  interest  of  his  brother — E.  Pym 
Remington — in  the  Remington  Brothers 
Advertising  Agency,  it  was  announced 
that  the  latter  would  establish  a  new 
agency.  He  has  recently  secured 
commodions  and  handsome  quarters  in 
New  York  in  the  fine  building  at  the 
corner  of  Broadway  and  Murray  street 
known  to  many  as  the  Postal  Telegraph 
Building.  It  is  expected  that  the  offices 
will  be  open  for  business  October  I . 


ANOTHER  NEW  MAGAZINE. 

Warren  F.  Leland,  of  the  Windsor 
Hotel,  New  York,  will  publish  in  Octo- 
ber the  first  number  of  a  magazine  de- 
voted to  the  interests  of  the  traveling 
public  and  of  the  hotel  business  in 
general. 

The  magazine  will  be  handsomely  illus- 
trated, and  will  maintain  a  high  literary 
standard. 

Eugene  B.  Sanborn,  editor;  Daniel 
Lace,  business  manager,  and  Newton 
Bigoney,  assistant  manager,  represent 
the  editorial  staff  of  the  Windsor  Mag- 
azine. 


The  Memphis  (Tenn.)  Sunday  Herald 
has  been  changed  to  an  afternoon  news- 
paper. Hugh  H.  Huhn  has  been  suc- 
ceeded as  editor  by  J.  G.  Cisco,  Charles 
J.  F.  Woeller  retains  the  business  man- 
agement. 


MERCURY  NO  MORE. 

THE  WINGED  FOOT  MESSENGER 
GIVES  UP  THE  RACE. 

Pace  too  Fast  for  the  Old  Paper — 
Morning  and  Sunday  Editions 
Suspended— The  Old  Enterprise 
Dies  Hard  —  The  Ghost  Tired 
Out  with  Its  Painful  Weekly 
Walks — Disappointed  Hopes  of 
Help  From  Silver  People— Man- 
acjement  Unequal  to  Its  Task. 

The  New  York  Mercury  is  no  more. 
It  has  suspended,  the  wonder  being  that 
it  lasted  so  long  as  it  did  in  a  field  where 
competition  is  exceptionally  fierce  and 
only  the  fittest  survive.  The  doors  of 
the  office  were  closed  Friday  afternoon. 

In  the  evening  the  printers,  pressmen 
and  office  boys  appeared  and  found  the 
doors  locked  and  the  buiUling  dark. 
They  said  no  one  had  told  them  that 
the  paper  was  about  to  suspend  publ 'ca- 
tion. Wages  are  in  arrears  from  one  to 
two  weeks,  but  the  men  expect  to  be 
paid. 

The  fact  that  very  little  was  owing 
to  them  at  the  time  of  the  suspension 
was  due  to  a  remarkable  series  of  strikes 
on  the  Mercury.  It  has  for  some  time 
been  a  regular  weekly  event  for  the 
men  to  strike  on  pay  day,  going  to  work 
just  as  soon  as  ihey  received  their 
money. 

The  Mercury  has  been  in  a  bad  way 
for  some  time.  William  Noble,  the  pro- 
prietor, has  had  a  hard  time  paying  out 
large  sums  to  save  the  property,  until, 
with  no  hope  in  sight,  he  let  it  go. 

The  Mercury  was  something  over 
fifty  years  old,  and  had  an  inter- 
esting history.  The  Sunday  Mercury 
was  for  years  a  splendid  property  and 
the  daily  for  a  while  looked  like  a  win- 
ner. The  increased  activity  and  ex- 
pense of  publishing  the  New  York  dailies 
however  blighted  the  prospects  ot  the 
paper.  The  big  Sunday  supplements 
took  away  the  raison  d'etre  of  the  Sun- 
day Mercury  and  its  daily  did  not  ap- 
peal to  popular  favor.  The  recent  his 
tory  of  the  Mercury  has  been  one  ot  cer- 
tain disintegration.  The  old  Sunday 
Mercury  at  one  time  made  over  $100,000 
a  year. 

In  August,  1894,  Jason  Rogers  was 
made  publishtr,  and  James  F.  Graham 
became  managing  editor.  They  gave 
the  concern  a  temporary  lease  ot  life. 
Mr.  Graham  was  succeeded  by  Thomas 
B.  Kirby. 

The  paper  absorbed  the  Daily  America 
in  February,  1894,  thereby  getting  a 
United  Press  franchise.  It  was  then 
known  as  the  Daily  America  and  Mer- 
cury, then  as  the  Mercury  and  Daily 
Mercury  and  America. 

There  were  many  rumors  that  the 
paper  had  been  sold  in  April,  1895,  to  a 
syndicate  of  capitalists  interested  in  the 
tree  coinage  of  silver,  and  in  June  Eu- 
gene Davis  took  charge  ot  the  establish- 
ment. He  employed  some  good  news- 
paper people  and  did  many  clever 
things.  The  paper  seemed  to  be  pros- 
pering. The  betterment,  however,  was 
but  temporary. 

Troublesome  litigation  followed  and 
Harvey  M.  La  FoUette  sued  William 
Cauldwell,  William  Noble  and  Thomas 
Hall,  securing  a  temporary  injunction 
restraining  them  from  disposing  of 
$50,000  securities  deposited  with  them 
to  secure  part  of  the  purchase-money  of 
the  syndicate. 

The  facts  in  the  case  were  that  the 
Mercury  Publishing  Company  contracted 
to  purchase  the  newspaper  from  its  pres 
ent  proprietor,  William  Noble,  on  April 
I,  1895,  and  obtained  possession  about 
April  20,  upon  the  payment  of  an  agreed 
amount  of  cash  and  the  deliveiy  of  four 
promissory  notes,  secured  by  a  chattel 
mortgage  upon  the  franchise,  plant, 
good  will  and  accounts  of  the  paper. 

The  first  of  these  notes  became  due 
about  July  1  and  was  not  paid,  where- 
upon Mr.  Noble  instituted  proceedings 
to  foreclose  his  mortgage.  A  suit  brought 
on  behalf  of  the  company  to  enjoin  the 


foreclosure  was  dismissed  by  Judge  Mc- 
Adam,  and  on  August  6  the  Mercury 
newspaper,  and  all  other  property  in- 
cluded in  the  mortgage,  were  resold  at 
public  a^uction  according  to  law,  and 
purchased  by  Mr.  Noble. 

On  retirement  of  business  manager 
Eugene  Davis  he  was  succeeded  by  S. 
A.  Phillips,  who  staid  with  it  until  its 
demise. 

In  February  of  this  year  Mr.  Phillips 
tried  the  experiment  of  continuous  edi- 
tions and  afterwards  of  making  the  pa- 
per a  purely  sporting  sheet.  Neither 
scheme  was  successful.  It  was  rumored 
for  awhile  that  Adolph  S.  Ochs  had 
bought  the  paper,  but  this  was  not  true. 
He  was  looking  for  the  Times,  which  he 
secured. 

Not  long  ago  the  hopes  of  the  own- 
ers of  the  paper  were  renewed  by  the 
belief  that  the  silver  people  would  boom 
the  paper.  This  hope  failed,  and  after 
a  bitter  fi^ht  against  the  inevitable,  the 
paper  has  at  last  succumbed. 

One  of  the  latest  judgments  against 
William  Noble  is  that  of  the  Western 
Union  Telegraph  Company  for  $827.77. 


A  CREDITABLE   TRADE  ISSUE. 

New  Orleans  publishers  are  accom- 
plishing some  very  good  work  this  season, 
to  whicfi  the  business  men  ot  the  city 
seem  to  have  extei.ded  the  heartiest  co- 
operation. The  Daily  Item  issued  its 
annual  trade  edition  recently,  and  in- 
dustry and  ability  were  equally  proved 
by  the  contents  of  its  twenty  four  pages. 
The  pui)lishers  of  the  Item  not  only 
know  a  good  thing  when  they  see  it,  but 
they  can  get  up  good  things  for  other 
people  to  see.  The  constituency  of  the 
Item  is  evidently  stirring  and  enterpris- 
ing, as  well  as  large,  and  the  advertisers 
who  are  keeping  an  eye  open  for  the 
bright  chances  of  1897  should  not  lose 
sight  of  this  long-established  New  Or- 
leans daily. 


SAD  NEWS  FROM  CHICAGO. 

Mrs.  Margaret  Sullivan,  of  Chicago,  is 
seriously  ill.  She  suffered  a  paralytic 
stroke  last  week,  and  her  friends  are  in 
momentary  fear  of  her  death.  There  is 
some  slight  hope,  owing  to  a  partial 
betterment  in  her  condition. 

Mrs.  Margaret  Sullivan  has  been  so 
well  known  as  an  able  editorial  writer 
and  a  woman  of  ripe  culture  that  the 
news  of  her  illness  will  be  received  with 
general  and  sincere  regret,  while  the 
promise  of  improvement  will  be  most 
welcome. 


NEW  JOURNAL  OF  FASHIONS. 

A  new  monthly,  entitled  Men's  Attire, 
dealing  with  men's  fads  and  fancies, 
has  just  issued  its  October  number.  J. 
Angus  MacDonald,  the  editor  and  pro- 
prietor, has  large  hopes  for  his  enter- 
prise, as  the  price  is  but  50  cents  a  year 
and  the  contents  of  real  interest  and 
value.  This  journal  is  published  in  the 
Lexington  Building,  New  York  city,  and 
shows  considerable  advertising  in  its  first 
number. 


SOMEBODY  BLUNDERED. 
The  publication  throughout  the  coun- 
try of  a  story  to  the  effect  that  the 
Richmond,  (Ind.)  Telegram  would  re- 
sume publication  was  a  peculiar  error. 
James  L.  Garver,  one  of  the  proprietors 
of  the  paper,  writes  to  The  Fourth 
Estate  that  there  has  been  absolutely 
nothing  to  warrant  a  statement  presup- 
posing that  the  paper  had  suspended  for 
even  a  single  day. 


GOOD  NEWS  OF  A  GOOD  FELLOW. 

The  many  newspaper  friends  of  Eras- 
tus  Wimati  will,  we  know,  be  glad  to 
hear  that  he  is  prospering.  In  the 
height  of  his  prosperity  there  was  no 
better  friend  of  the  press  than  Mr.  Wi- 
man,  and  now  that  he  is  again  on  the 
high  road  to  success  they  must  rejoice 
with  him.  He  is  again  actively  engaged 
in  several  enterprises,  the  latest  being 
his  plan  to  revive  package  freight  by 
means  of  the  Erie  canal. 


THE  FOURTH  ESTATE 


SOME  ANCIENT  DAILIES. 


The  Antique  Chinese  and  Roman 
Press  —  Characteristics  of  the 
Journals  of  Former  Ages — Old 
Papers  of  Nuremburg,  Cologne 
AND  Venice. 

A  very  great  age  for  their  journalism 
is  claimed  by  the  Chinese,  who  affirm 
that  in  their  empire  an  official  gazette 
was  published  many  centuries  before 
the  building  of  Rome.  This  assertion  is 
corroborated  by  the  Roman  historians, 
who  in  various  instances  quote  the 
Daily  Advertisers  of  China.  The 
Chinese  also  claim  that  they  discovered 
and  employed  printing  in  the  first  cen- 
tury, but  the  most  sanguine  historians 
of  other  nations  are  prone  to  doubt  it. 

In  considering  the  so-called  journals 
of  the  Caesarian  era,  which  were  pre- 
pared officially  for  public  reading  in  the 
streets,  it  must  be  borne  in  mind  that  these 
^newspapers  w-,re  written,  not  printed, 
and  that  they  did  not  enjoy  a  general 
circulation.  In  order  that  the  public 
might  become  acquainted  with  the  news 
as  early  as  possible  after  an  event  had 
happened,  Julius  Caesar  ordered  the 
written  journals  hung  up  in  the  public 
galleries  which  he  had  built  at  his  villa 
in  Tucentum. 

But  this  incipient  newspaper  enter- 
prise ended  with  the  reign  of  Caesar,  as 
when  the  Emperor  Augustus  came  into 
power  he  adopted  the  very  opposite 
course,  and  not  only  suppressed  the 
journals,  but  issued  an  edict  that  the 
authors  of  satirical  writings  should  be 
punished  with  death. 

The  reporters  for  the  "  press"  at  this 
€arly  period  in  newspaper  history  were 
called  "actuarii."  They  must  have 
had  a  knowledge  of  short  hand,  for  the 
Roman  historians  tell  us  that  they  were 
employed  by  Cicero  to  take  down  ver- 
batim the  speech  of  Cato  in  the  great 
debate  in  the  senate  on  the  trial  of  those 
who  had  been  implicated  in  the  Catiline 
•conspiracy. 

From  the  time  of  the  Roman  Acta 
Diurna  until  1457  we  can  learn  of  no 
medium  of  public  intelligence  resembling 
our  modern  newspaper  existing  in  all 
Europe. 

In  1457,  according  to  Galignani's 
Messenger,  which  is  recognized  a  reli- 
able authority,  a  newspaper  called  the 
Gazette  was  printed  at  Nuremburg, 
Bavaria.  This  was  only  five  years  after 
Peter  Schoeffer  cast  the  first  metal  type 
in  matrices.  There  is  also  said  to  be  in 
the  British  Museum  a  duplicate  of  a 
newspaper  called  the  Neue  Zeitimg  aus 
Hispanien  und  Italien,  bearing  date 
February,  1534,  and  containing  the  first 
announcement  of  the  discovery  of  Peru, 
but  the  existence  of  the  original  of  this 
■duplicate  is  questioned. 

In  1499  Ulric  Zell  printed  the  Chron- 
icle in  Cologne,  but  we  can  find  no 
record  that  it  was  issued  regularly. 
Thus  Germany  claims  the  honor  of  not 
only  giving  to  the  world  the  first  printers 
and  the  first  printing,  but  the  first  printed 
newspaper. 

Conceding  Germany  her  laurels  it 
must  still  be  maintained  that  Italy,  in 
reality,  led  in  the  newspaper  field. 

In  1 566  the  Notizie  Scritte,  published 
monthly  in  Venice,  made  its  first  ap- 
pearance. It  is  said  to  have  been  the 
first  Italian  newspaper  and  was  pub- 
lished in  manuscript.  Gazettas,  or 
newspapers,  soon  after  became  more 
-common  and  any  person  was  privileged 
to  read  them  by  paying  a  small  coin 
called  a  gazetta.  To  Italy,  therefore,  is 
ascnbed  the  honor  of  having  introduced 
the  regular  newspaper  press  to  the 
European  public,  each  journal  being 
called  Gazetta,  after  the  coin. 


KNOWS  A  GOOD  THING. 

The  Fourth  Estate  goes  to  my 
bouse  every  week  and  I  read  it  almost 
all  through,  which  is  more  than  I  can 
say  of  any  other  paper  published,  even 
our  own. 

David  R.  Williams, 

Managing  Editor  Mid-Contincnl,  St.  Louis 


IRISH  NEWSPAPER  CLAIMS. 


Some  Quaint  Announcements  Which 
Are  to  be  Observed  in  Them — Cir- 
culation Figures  Rarely  Given 
BY  THE  Papers. 

The  publishers  of  Irish  newspapers 
designed  for  home  circulation,  according 
to  the  New  York  Sun,  appear  to  work  on 
the  theory  that  it  is  wise  for  the  con- 
ductors of  a  newspaper  to  let  the  whole 
world  know,  not  what  it  contains  nor 
how  extensively  it  circulates  nor  what 
advantages  of  publicity  it  offers,  but, 
rather,  the  class  of  people  who  read  it 
and  who  and  what  they  are. 

Thus  one  who  reads  the  published 
announcements  of  some  of  these  papers 
cannot  fail  to  be  impressed  with  their 
recognition  of  social  conditions  which 
get  very  little  tolerance  in  the  United 
States 

There  is  the  Roscommon  Constitution- 
alist, for  instance,  which,  the  advertise- 
ment declares,  "  enjoys  the  patronage 
of  the  clergy,  gentry,  merchants,  shop- 
keepers, and  farmers." 

There  is  the  Northern  Standard  of 
Monaghan,  which  declares  that  it  has 
"  a  very  extensive  and  rapidly  increas- 
ing circulation  among  the  Conservative 
landed  gentry,  farmers,  and  the  general 
public."  The  Galway  Observer  claims 
a  large  circulation  among  farmers  and 
commercial  men,  and  so  each  and  every 
one  urges  its  claims  according  to  the 
class  of  its  readers. 


AN  INFREQUENT  AND  INTER- 
ESTING INSTANCE. 

Advertisers  who  wish  to  reach  the 
people  can  hardly  help  being  interested 
in  the  magnificent  way  in  which  the  New 
York  Journal  has  won  a  veritable  multi- 
tude of  readers  and  friends. 

In  point  of  rapidity  as  regards  growth 
in  the  number  of  readers,  the  case  of  the 
Journal  is  possibly  without  precedent. 

Every  one  knows  how  the  daily  issues 
swept  higher  and  higher  week  after 
week  in  what  is  the  dullest  season  of  the 
year  for  publishers,  and  how  the  issues, 
as  large  as  they  were,  were  insufficient, 
owing  to  the  mechanical  limitations  of 
the  presses,  to  satisfy  the  demand. 

On  September  i  the  number  of  copies 
of  the  daily  Journal  circulated  was 
377,898.  The  average  number  circu- 
lated during  the  month  of  August  was 
340,863.  When  these  great  issues  are 
contrasted  with  the  issues  for  a  year  or 
two  years  before,  the  really  extraordi- 
nary success  of  the  paper  is  seen. 

The  basis  on  which  advertisements 
are  now  received  is  the  very  low  one 
of  one-ninth  of  a  cent  per  line  for  each 
thousand  copies. 


WAS  SEEKING  NOTORIETY. 

A  rural  Georgia  preacher,  finding  the 
weather  too  warm,  pulled  off  his  coat 
and  preached  in  his  shirt  sleeves.  Alter 
the  sermon  a  good  brother,  thinking  an 
editor  who  was  present  would  make  a 
sensation  of  the  incident,  said  to  the 
parson: 

"  I  don't  suppose  you  knew,  when 
you  pulled  off  your  coat  to-day,  that 
one  of  them  newspaper  fellers  was  in 
meetin'?" 

"Yes,  I  did,"  replied  the  preacher. 
"  But  I  had  my  eye  on  it  all  the 
time." — Atlanta  Constitution. 


ARTISTIC  COLOR  WORK. 

The  Cycling  Gazette,  Cleveland,  is 
employing  various  forms  of  publicity  in 
impressing  its  name  and  merits  on  the 
manufacturers.  The  color-work  on  a 
card-board  poster  announcing  its  next 
holiday  number  (in  December)  is  ex- 
cellent. Louis  R.  Smith,  114  Nassau 
street,  New  York,  the  eastern  represent- 
ative of  the  Cycling  Gazette,  is  enthu- 
siastic about  the  paper  as  an  advertising 
medium. 


DO  PAPERS  SUPERSEDE  BOOKS? 


The  Newspaper  as  an  Educational 
Agency  —  No  Rivalry  Between 
Them  and  Books. 

The  newspaper  is  an  educator  in 
many  ways,  and  its  perusal  is  an  essen- 
tial factor  in  the  pursuit  of  some  of  the 
professions.  Daniel  Webster  said  no 
man  could  be  a  statesman  who  did  not 
read  the  daily  paper.  The  newspaper 
has  immensely  broadened  the  range  of 
life.  The  mechanic  marks  the  line  be- 
tween shop-life  and  home-life  in  the  hour 
of  relaxation  and  comfort  that  comes 
with  the  reading  of  his  favorite  news- 
paper. 

In  some  households  reading  the  news- 
paper becomes  a  fixed  part  of  each  day's 
programme.  The  newspaper  is  an  aid  to 
a  liberal  education,  so  far  as  current 
literature  is  a  part  of  the  material  which 
goes  to  round  out  the  daily  press  and  its 
absorption  comes  through  regular  read- 
ing of  leading  newspapers,  the  tendency 
might  be  to  divert  attention  from  litera- 
ture in  book  form. 

But  the  purpose  of  the  newspaper  is 
to  serve  as  a  stimulant  to  literary  tastes 
and  reading  habits,  rather  than  to  afford 
a  satisfactory  fund  of  thought.  Frag- 
mentary in  its  make-up,  it  cannot  do 
otherwise  than  merely  to  point  its  read- 
ers to  the  highest  level  of  mental  attain- 
ment, to  lead  in  the  direction  of  that 
fountain  head  of  culture — the  old  authors. 
The  newspaper  is  a  means,  not  an  end. 
It  is  an  outgrowth  of  modern  civilization 
and  an  abettor  ot  modern  enterprise,  but 
it  is  a  guide  and  not  a  master. 

Viewed  in  this  light,  newspapers  and 
books  are  companions,  not  rivals.  The 
reading  of  newspapers  should  freely  be 
encouraged  among  youth.  In  some  re- 
spects perhaps  the  only  knowledge  they 
will  ever  get  of  a  subject  will  be  through 
this  floating  medium. 

This  would  apply  to  matters  of  scien- 
tific researcti  and  knowledge  of  the  cus- 
toms in  foreign  lands.  In  well-disciplined 
minds  the  division  will  come  naturally, 
newspapers  for  brief  readings,  and  books 
for  continued  thought.  Newspapers  and 
books  are  independent,  not  interchange- 
able. — Des  Moines  Capital. 


RECOGNIZING  THE  PULPIT. 

The  Atlanta  Journal  has  opened  a 
circulation- gaining  contest  in  which  it 
offers  rich  prizes.  Its  coupons  will  be 
the  ballots  to  decide  who  are  to  win. 

The  first  prize  is  $2,000  to  be  given 
to  the  most  popular  minister  in  Fulton 
county,  $i,ooo  to  the  minister  second  in 
public  esteem  in  the  same  county,  and 
12,000  to  the  most  loved  Georgia  minister 
outside  of  Fulton  county,  and  $1,000  for 
the  minister  second  in  the  regard  of 
Georgians  outside  of  Fulton  county. 
These  are  not  money  prizes,  but  policies 
paid  up  for  ten  years  in  a  leading  life  in- 
surance company. 

Of  course  the  Atlanta  Journal  is  not 
entirely  disinterested  in  offering  its 
prizes,  but  the  fact  is  it  limits  the  pos- 
sible winners  to  the  cloth,  showing  its 
belief  that  the  ministry  is  not  opposed 
to  the  press,  excepting  where  pulpiteers 
seek  to  make  foes  of  the  editors,  really 
desirous  of  filling  the  churches,  but 
restrained  by  a  modest  disinclination  to 
offer  the  persuasiveness  of  their  pens  as 
worthy  aids  to  the  eloquence  of  the 
doctors  of  divinity. 


AN  EARLY  DETROIT  PAPER. 

Ezra  KnafF,  of  Blissfield,  Mich.,  claims 
to  possess  the  oldest  Michigan  news- 
paper extant.  It  is  the  Michigan  Essay, 
Vol.  I,  No.  I,  dated  "Detroit,  Territory 
of  Michigan,  Thursday,  Aug.  31,  1809." 
It  was  printed  and  published  by  James 
Miller,  and  lasted  only  one  week. 


NO  IDLENESS  ALLOWED. 
"Shall  I  run  in  this  poem,  'Tears, 
Idle  Tears'?"  asked  the  foreman. 
"  Nit !  "  roared  the  editor;  "  everything 
that  goes  in  this  yere  labor  organ  has 
got  ter  work  for  its  ol'  blame  livin  '." — 
I  New  York  Sun. 


A  COMPREHENSIVE  TYPE  BOOK. 

The  Boston  Globe  has  recently  issued 
a  new  book  for  the  use  of  advertisers, 
showing  the  different  styles  of  type  used 
in  the  paper's  advertising  columns.  It 
is  probably  the  largest  book  or  pam- 
phlet of  the  kind  issued  by  any  news- 
paper, and  possesses  an  index,  which  is 
a  great  convenience  as  well  as  novelty. 

Styles  of  type  which  do  not  merit 
praise  are  included  in  the  book,  as  they 
are  in  many  other  type  books.  It  does 
not  follow  that  their  use  by  advertisers  is 
recommended  by  the  Globe  or  the  other 
papers  in  whose  fonts  they  are  contained, 
but  as  these  books  do  not  give  advice  to 
the  advertiser  in  regard  to  selections  he 
frequently  makes  a  bad  choice  simply  be- 
cause the  path  is  made  so  easy  for  him. 

As  The  Fourth  Estate  has  said  be- 
fore, if  all  the  styles  of  type  which  detract 
from  the  neatness,  legibility  and  pleasing 
effect  of  advertisements  were  put  out  of 
sight  the  use  of  such  styles  would  be 
ended.  Publishers,  when  explaining  the 
retention  of  the  objectionable  styles,  say 
that  they  are  retained  because  advertisers 
keep  on  using  them.  Obviously,  their 
continued  use  is  to  be  ascribed  to  the 
fact  that  they  are  grouped  conspicuously 
with  better  styles. 


MOST  POSITIVE  ENDORSEMENT. 

Sir  Edward  Lawson  and  the  proprie- 
tors of  the  London  Telegraph  were  "at 
home  "  from  midnight  till  3  o'clock  one 
morning  recently  at  the  office  of  the 
newspaper.  The  company  included  the 
Prince  of  Wales,  the  Duke  of  York  and 
the  Duke  of  Cambridge.  The  card  gave 
"  music  and  machinery  "  as  the  special 
attractions. 

This  entertainment  is  looked  upon  in 
England  as  a  remarkable  occurrence, 
stamping  the  Telegraph  with  the  seal  of 
royal  approval. 


PLEASING  A  POOR  PLAN. 

Take  Liars  he  was  an  editor,  that  is,  he  tried  to 
■  be; 

He  bought  himself  an  organ  an'  he  started  in  to 

see 

Jes'  what  there  was  to  editin',  but  when  he'd 

canvassed  round, 
A  bully  rival  paper  in  every  town  he  found. 
It  knew  more  about  it  than  Jake  could  hope  to 
know; 

They  told  him:  "You  must  run  her,  Jake,  jes' 
so  an'  so  an'  so! 

Be  sure  an'  boom  the  butchers,  they're  bound  to 
help  you  out. 

An'  give  the  good  old  provisioners  a  big  salva- 
tion shout! 

Give  every  man  a  notice;  be  sure  an'  put  it 
down 

Whenever  Major  Jinks  is  seen  to  perambulate 
the  town; 

Put  in  a  few  free  locals  for  all  the  shops,  an' 
give 

Each  man  a  free  subscription,  if  you  want  your 

sheet  to  live!" 
Well,  Jake  he  done  jes'  as  they  said,  for  fear 

they'd  make  a  row; 
But  the  more  he  tried  to  please  'em  all,  the  more 

they  told  him  how; 
Until  at  last  he  took  his  book  and  laid  it  on  the 

shelf, 

Then  run  the  paper  in  the  ground  an'  foUered  it 
himself. 


CANADIAN  PRESS  GALLERY 
OFFICIALS. 

The  sessional  meeting  of  the  members 
of  the  Parliamentary  Press  Gallery  for 
the  election  of  officers  was  held  last 
week.  Newspaper  men  honored  by  con- 
freres were:  president,  John  A.  Phillips, 
Montreal  Gazette;  vice-president,  George 
Simpson,  Toronto  Globe;  secretary, 
Alfred  Olivier,  Montreal  La  Minerve; 
executive  committee,  R.  A.  Payne,  St. 
John  Sun;  J.  E.  Atkinson,  Toronto 
Globe;  H.  Wallis,  Mail  and  Empire; 
W.  MacKenzie,  Montreal  Herald;  R. 
M.  McLeod,  Ottawa  Citizen. 


EDITING   WITH    AN  ARSENAL. 

Edward  Westlake,  editor  of  the  Sway- 
zee  (Ind.)  News,  was  recently  egged 

!  out  of  town  because  he  championed 

I  unionism.  He  has  returned  and  is  doing 
business  at  the  old  stand.  Having 
posted  notices  that  he  has  returned  to 
run  his  paper  and  to  demand  protec- 
tion and  the  right  of  free  speech,  he  has 
served  notice  on  the  public  at  large  that 

j  he  is  at  home  and  editing  with  the  use  of 

I  a  good-sized  arsenal. 
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ment  is  noticed  of  the  "Hair  Straight- 

ener  Company,"  Indianapolis,  which 
publishes  an  advertisement  (illustrated 
by  a  "portrait  of  a  lady  ")  of  an  in- 
strument for  removing  the  curl  out  of 
hair.  A  concern  calling  itself  the  "Dr. 
Nicken's  Medicine  Company  "  advertises 
itself  in  the  same  paper. 

So  far  as  known  this  advertisement  has 
not  appeared  in  any  paper  reaching 
whites.  Announcements  by  clairvoyants 
are  numerous.  "  Buck  and  Rayner," 
Chicago,  advertise  "  Ozonized  Ox  Mar- 
row" for  making  hair  straight.  Mme. 
M.  C.  Turner,  New  Orleans,  has  a 
double  column  advertisement,  illustra- 
ted with  large  cuts,  of  her  "Mystic  Po- 
made" for  producing  soft,  straight  and 
glossy  hair.  This  advertisement,  which 
occupies  about  twenty  inches,  is  made 
additionally  alluring  by  a  double  head 
of  six-line  type  reading  "  I  am  Just  as 
Pretty  as  I  Can  Be." 

The  "  Hair  Culturist  Manufacturing 
Company,"  Indianapolis,  inserts  an  ad- 
vertisement which  occupies  thirty  or^ 
forty  inches  in  all,  and  is  devoted  to 
setting  forth  the  merits  of  "Sweet  Eg- 
lantine," a  hair  lotion  which  is  supposed 
to  have  given  the  r)ueen  of  Madagascar 
wholly  irresistible  locks.  The  •  Porto 
Rico  Face  Bleach  "  is  also  liberally  ad- 
vertised by  a  concern  in  Louisville.  Pub- 
licity is  sought  for  cigars,  and  railway 
advertising  is  quite  conspicuous. 

The  moral  tone  of  the  reading  matter 
in  the  papers  is  good,  and  now  and  then 
a  quaintness  which  is  quite  winning  is 
perceptible.  The  negroes  of  America 
have  no  reason  to  be  ashamed  of  their 
journals. 


A  NEWS  HEADING  THAT  WAS 
CHANGED. 
Not  very  often  does  a  newspaper  stop 
its  presses  to  change  a  headline,  but  re- 
cently, it  is  said,  a  New  England  daily 
headed  its  first  report  of  a  great  political 
meeting,  "  Bellowed  Like  Steers," 
while  in  later  editions  the  article  had 
this  head:  "  Tempests  of  Applause." 


THE   NEGRO  PRESS. 


GREAT  GROWTH    AMONG  THE 
PAPERS  ISSUED  BY  NEGROES. 


The  Tone  of  the  Journals  is  Good 
— Quaintness  Frequently  Met 
With — Odd  and  Interesting  Ad- 
vertisements. 

During  the  past  twenty  years  the  num- 
ber of  papers  issued  in  the  United  States 
by  negroes  has  increased  to  such  an  ex- 
tent that  at  present  they  number  nearly 
three  hundred,  nearly  one-half  of  them 
being  included  in  the  recently  formed 
Afro- American  Press  Association. 

The  ranks  of  negro  journalists  have 
included  individuals  of  considerable 
ability  and  mental  power.  Owing  to 
the  moderate  degree  of  wealth  among 
the  negroes,  none  of  these  papers  have 
been  in  a  position  to  employ  the  most 
modern  methods  of  winning  prestige  and 
circulation,  although  a  number  of  them 
have  attained  a  wide  reputation. 

The  great  majority  of  the  negro 
papers  consists  of  weekly  journals  similar 
to  the  "country  weeklies."  Perhaps 
the  most  widely  circulated  of  all  is  a 
weekly  called  the  Freeman,  which  is 
issued  in  Indianapolis. 

The  atmosphere  and  tone  of  the 
papers  are  invariably -very  creditable  to 
their  constituencies  as  well  as  to  the 
publishers.  Besides  those  devoted  more 
to  news  than  anything  else,  a  number  of 
literary  magazines  have  also  been  issued 
from  time  to  tinie,  and  there  is  now  on 
foot  a  movement  for  the  publication  of  a 
negro  magazine  on  advanced  lines  to 
meet  the  demands  of  the  most  educated 
of  the  negroes  in  the  United  States. 

Nearly  all  of  the  papers  contain  a 
liberal  volume  of  advertising.  Asmigh- 
be  expected,  most  of  it  is  very  different 
from  the  advertisements  seen  in  the  pet 
riodicals  and  newspapers  that  are  read  by 
whites.  In  a  sample  copy  of  one  of 
these  papers  now  in  hand  an  advertise- 
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PEEPS 


INTO  A  GREAT  NEWS- 
PAPER'S HOME. 


Pictures  of  the  Editorial  Sanctum, 
The  Business  Manager's  Office, 
The  Counting  Room  and  of  a 
Group  of  the  Linotypes. 

The  Boston  Herald  is  famous  among 
newspaper  men,  not  only  as  a  great 
newspaper,  but  one  that  has  an  unusually 
practical  home.  It  is  an  ideal  office, 
modern  and  model  in  every  sense. 

It  is  a  place  where  a  great  deal  of 
business  is  done  and  well  done,  though 
quickly  accomplished.  Business  Man- 
ager Wilfred  Patterson  is  seen  at  his 
desk  in  our  picture.  He  is  a  fierce 
worker,  though  he  is  frequently  inter- 
rupted with  interviews  essential  to  the 
intelligent  conduct  of  the  paper.  Those 
commg  to  see  him  are  graciously  re- 
ceived, though  there  is  no  suggestion  in 
the  manager's  manner  that  he  has  time 
to  waste. 

Mr.  Patterson  has  been  working  in 
harmony  with  the  Herald's  great  editor, 
John  H.  Holmes.  It  is  unnecessary  to 
speak  at  length  of  Mr.  Holmes,  for  his 
directing  hand  has  wielded  a  fearlessly 
independent  pen,  one  which  has  won 
for  him  his  reputation  for  intelligent  and 
masterly  deali  I g  with  national  questions. 

We  regret  that  the  editor  was  not  in 
his  sanctum  when  our  picture  was  taken, 
but  it  certainly  shows  itself  the  work- 
shop of  a  very  busy  man.  The  two 
waste  baskets  stand  in  mute  evidence  of 
the  fact  that  Mr.  Holmes  believes  in 
personal  selection  of  matter.  The 
shears  are  not  conspicuous,  but  there  is 
paper  in  abundance,  ready  for  his  rapid 
writing,  which  influences  and  interests  a 
wide  circle  of  readers. 

The  corner  in  the  linotype  room 
shows  some  of  the  many  machines  form- 
ing a  department  of  the  Herald'?,  splen- 


THE  desk  of  JOHN  H.  HOLMES,  EDITOR  OF  THE  BOSTON  HERALD. 


OFFICE  OF  IIUSINKSS  MANAGER  WILFRED  PATTERSON. 


did  plant.  The  mechanical  equipment 
of  the  paper  is  widely  known,  for  not 
only  is  there  every  possible  appliance  of 
the  art  of  newspaper  making  in  the 
Herald's  home,  but  it  has  a  duplicate 
plant  to  be  used  in  case  of  fire  or  other 
accident,  and  this  is  regularly  tested 
every  week.  It  would  not  be  found 
wanting  in  a  time  of  need. 

The  counting  room  is  always  an  in- 
teresting section  in  a  newspaper  office, 
and  that  of  the  Boston  Herald  is  not 
only  beautiful  but  business  like,  sug- 
gestive of  solidity  rather  than  flashy 
display.  We  print  a  picture  of  the 
Herald's  counting  room,  with  the  pic- 
tures of  other  portions  of  the  Herald's 
establishment.  It  is  unnecessary  to 
state  that  this  was  taken  after  busi- 
ness hours.  At  any  other  time  the  pic- 
ture would  have  been  but  a  group  of 
people,  with  a  few  incidental  views  of  the 
room,  the  ceiling  in  particular. 


THE  COLONEL  KNOWS  HIS  BUSI- 
NESS. 

Col.  Frank  N.  Barksdale,  the  popu- 
lar press  agent  of  the  Pennsylvania 
Railroad,  has  again  proven  to  his  many 
newspaper  friends  that  he  is  the  right 
man  in  the  right  place.  He  has  just  is- 
sued a  pamphlet  in  book  form  telling  of 
the  tour  of  Li  Hung  Chang  in  America. 

It  is  bound  in  a  white  cover  with  a 
golden  American  eagle  standing  above 
the  crossed  flags  of  China  and  the  United 
States,  and  in  addition  to  an  account  of 
the  great  Chinaman's  trip  prints  a  list  of 
the  passengers  on  his  special  train  over 
the  Pennsylvania  Railroad. 

A  clever  thing  about  this  little  book 
is  a  beautiful  map  of  the  United  States 
on  which  are  traced  in  red  ink  the  travels 
of  Li  Hung  Chang  as  far  as  Niagara. 
The  map  more  than  anything  else  must 
impress  Li  Hung  Chang  with  the  vast- 
ness  of  our  territory,  his  trip  through  it 
looking  absurdly  short.  It  is  once  more 
evident,  that  Barksdale  knows  his 
business. 
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A  NBWSPAPBR  FOR  THE 
MAKBRS  OF  NRWSPAPBRS 


Edmund  Burke  said  there  were  Three  Esutes 
in  Parliament,  but  in  the  Reporters'  Gallery 
yooder  there  sat  a  Fourth  Esute,  more  import- 
ant bi  than  they  all.— Carlyle's  Htroes  and 
Htro  Worship,  Lecture  V. 


Thursday,  September  24,  1896. 


ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 

ROBERT  HALSTEAD,  )  Associatbs 
WILLIAM  WATTENBERG.I 


offices: 

Broadway  and  Murray  Street, 

opposite  CITV  HALL  PARK 
(POSTAL  TBLBGRAPH  BUILDING). 

TELEPHONE  " I77O,  CORTLANDT." 


Please  address  all  communications  simply  to 
THE  FOURTH  ESTATE, 

353  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 


TWO  DOLLARS  A  year,  in  advance, 

to  any  part  of  the  United  States  or  Canada;  to 
Foreign  Countries  in  the  postal  union,  $4  a  year. 
Single  copies,  TEN  CENTS. 


Sttiscribers  should  hav$  I  heir  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  0/ 
exchanges  which  go  to  every  newspaper  office. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  percent.; 
two  months,  so  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  y$  cents, 
and  on  first  page,  $1  per  lineeach  insertion,  with- 
out discount. 

Small  advertisements  under  classified  headings, 
such  as  Situations  Wanted,  Help  Wanted,  For 
&ile.  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "  EXCHANGE." 
It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

our   choicest   "  BARGAINS." 

No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  3. — For  |35  we  will  send  35  annual  sub- 
scriptions. 

No.  3. — For  $4  we  will  send  Thb  Fourth 
EsTATB  until  the  end  of  1896,  and  all  numbers 
firom  March  i,  1895. 

bound  volumes. 

For  (3.50  we  will  send  a  bound  volume  of  the 
last  half-year,  March  to  August,  inclusive; 
or  for  S^  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


LICENSE  OF  THE  CARTOONIST. 

That  our  libel  litigation  news  is  not 
swollen  to  uncomfortable  proportions  is 
not  due  to  any  care  on  the  part  of  the 
cartoonists.  They  have  all  the  best  of 
the  editor  and  reporter,  for  the  illustra- 
tor can  make  a  man's  face  express  every- 
thing he  might  wish  to  call  him,  and  at 
the  same  time  avoid  language  suggestive 
of  legal  complications. 

We  are  with  the  newspaper  boys  every 
time,  and  yet  it  strikes  us  forcibly  that 
the  cartoonist  needs  caging.  He  is 
growing  into  entirely  too  great  prom- 
inence. He  is  too  much  in  evidence. 
The  power  of  the  pen  now  seems  to  be 
altogether  in  its  drawing  qualities  and 
not  in  recounting  thoughts  suggesting  its 
superiority  to  the  sword.  In  the  hands 
of  the  cartoonist  the  power  of  the  pen 
has  become  a  bludgeon. 

We  shall  not  rush  into  politics,  but  it 
does  seem  that  the  candidates  for  the 
Presidency  are  entitled  to  a  little  respect 
even  at  the  hands  of  artists. 

William  Jennings  Bryan  may  be  all 
that  his  enemies  paint  him  to  be,  but  he 
is  not  a  monstrosity,  and  William  Mc- 
Kinley  is  neither  an  ape  nor  an  ass. 

The  latest  exhibition  of  the  cartoon- 
ist's disregard  of  facts  to  a  degree  posi- 
tively libelous  is  the  representation  of 


Major  McKinley  attired  as  an  army 
"  grand  cook  and  bottle  washer."  The 
incident  supplying  the  inspiration  of  the 
illustration  is  the  commendation  McKin- 
ley received  from  his  generals  when  a 
boy  he  served  food  to  the  soldiers  en- 
gaged in  battle.  The  heroism  of  feed- 
ing the  men,  giving  them  strength  in  the 
combat  though  the  lead  was  pouring  in 
deadly  torrents  makes  poor  material  for 
ridicule. 

William  J.  Bryan's  picturesque  face 
and  figure  are  giving  the  cartoonists  grand 
opportunities,  but  the  pinafore^pictures, 
accusing  him  of  youth,  do  not  strike  us 
as  felicitous  fun. 

An  ugly  evil  the  cartoonists  are  do- 
ing is  in  stirring  up  sectional  hate.  Our 
western  citizens  are  not  all  cowboys,  nor 
are  their  eastern  brothers  all  fat,  well 
clothed,  and  prone  to  wearing  log  chains 
attached  to  their  watches  or  headlight 
diamonds  in  their  shirt  fronts. 

The  worst  of  the  work  of  the  cartoon- 
ist is  the  constant  offence  given  to  the  re- 
ligious by  the  sacrilegious  treatment  of 
the  "  cross  of  gold  and  crown  of  thorns  " 
figure  of  Mr.  Bryan's  Chicago  speech. 

Somebody  ought  to  get  at  the  cartoon- 
ists, but  there  is  no  one  with  corrective 
authority.  The  only  hope  is  in  public 
opinion  as  applied  to  "downstairs"  sen- 
timent. 

THE  ETHICS  OF  INTERVIEWING. 

M.  de  Blowitz,  the  Paris  correspon- 
dent of  the  London  Times,  who  prop- 
erly ranks  among  the  greatest  of  the 
journalists  of  the  Old  World,  makes  a 
singular  statement  in  an  account  of  his 
relations  with  the  late  Prince  Lobanof. 

"A  man  who  is  interviewed  always 
reserves  the  right  of  contesting  the  ac- 
curacy of  his  reported  utterances,"  says 
M.  de  Blowitz. 

This  has  given  the  text  for  a  number 
of  editorials  in  American  papers  and  we 
must  confess  to  a  degree  of  surprise  that 
instead  of  resenting  it  they  have  in 
commenting  seemed  to  acquiesce  in  M. 
de  Blowitz's  assertion. 

The  vital  fact  that  he  is  a  Frenchman 
and  a  Parisian  journalist  is  seemingly 
ignored.  The  most  casual  perusal  of 
the  newspapers  of  the  French  capitol 
must  convince  American  newspaper  men 
tliat  the  truth  is  a  lost  art  with  the  pencil 
pushers  there.  It  is  not  so  long  ago  that 
the  death  of  a  persecuted  millionaire  led 
to  disclosures  of  the  morals  of  Parisian 
newspaper  men  in  which  blackmail 
seemed  the  highest  accomplishment. 

Now,  M.  de  Blowitz  is  an  eminent 
man  in  his  profession  and  trusted  by  the 
great  London  Times,  and  yet  it  is  well 
to  remember  that  he  lives  in  an  atmos- 
phere which  makes  it  easy  to  be  called  a 
liar — a  sort  of  pleasant  salutation,  as  it 
were,  like  wishing  one  "good  day." 

It  is  true  that  there  is  more  or  less  in- 
accuracy in  the  interview,  and  that  care- 
less reporters  have  sometimes  brought 
into  question  the  value  of  what  they  say 
somebody  else  has  said.  The  most  skill- 
ful do  not  wear  their  note  books  and 
pencils  as  badges  of  office,  for  they  do 
not  wish  to  scare  the  one  they  want  to 
talk  with  into  silence. 

Practice  has  made  them  proficient  in 
accuracy,  and  the  odds  are  very  large 
that  when  some  one  has  denied  his 
statements  he  is  sufTering  from  the  sin 
of  having  spoken  of  things  that  were 
better  left  unsaid. 

When  the  interviews  are  of  the  deepest 
importance,  it  is  a  rule  with  the  really 
good  reporters  here  to  submit  their  copy 
to  the  man  interviewed  before  rushing 
his  remarks  into  print. 

We  are  indeed  glad  that  the  reputa- 
tion of  most  of  our  American  newspaper 
men  is  such  that  no  one  is  so  superior 
that  his  word  is  taken  as  of  greater  weight 
than  that  of  the  interviewer  asserting 
that  he  submitted  his  matter  to  the  man 
who  repudiated  it. 

The  rule  in  this  country  has  been  that 
the  reporter  has  held  his  traducer  to  a 
strict  accountability,  and  that  he  has  not 
allowed  him  to  escape  when  he  was 
tempted  to  crawl  out  of  the  difficulty  in 
which  he  placed  himself. 

M.  de  Blowitz  admits  that  he  has 
been  put  in    awkward  predicaments 


through  the  denials  of  people  he  has  in- 
terviewed, and  he  takes  it  as  one  of  the 
inconveniences  of  his  profession  which  he 
must  suffer  in  silence.  He  is  over  im- 
pressed with  the  necessity  of  diplomacy 
in  dealing  with  public  men,  for  if  he 
should  hold  them  to  what  they  have  said 
they  might  never  talk  again,  and  it  is 
possible  that  others  might  be  filled  with 
fear  of  him  and  stubbornly  silent. 

The  Boston  Herald  explains  the  di- 
plomacy of  the  Times  correspondent  as 
follows: 

The  policy  of  his  government,  the  welfare  of 
his  country  and  other  broad  general  considera- 
tions might  induce  him,  if  he  is  diplomatic,  to 
deny  the  accuracy  of  statements  made  by  him, 
possibly  inadvertently,  or.  at  least,  without  a 
due  realiration  of  the  consequences  involved. 

Under  such  circumstances,  M.  de  Blowitz 
holds  that  the  statesman  is  justified  in  repudi- 
ating his  published  remarks,  although  he  admits 
that  such  a  repudiation  is  something  it  is  ex- 
ceedingly difhcult  for  the  journalist  who  has 
accurately  reported  him  to  bear  with  equa- 
nimity. 

The  fact  remains  that  the  ethics  of 
journalism  in  Paris  call  for  the  exercise 
of  patience  under  accusations  of  un- 
truthfulness. When  this  is  an  acknowl- 
edged custom  we  cannot  see  but  that  the 
damage  is  done  in  the  original  interview. 
The  fault  is  with  the  informer  and  not 
the  interviewer. 


HISTORY  OF  ONE  WORD. 

There  has  been  in  America  for  a  long 
time  a  positive  distinction  drawn  between 
the  titles  journalist  and  newspaper  man, 
the  former  gradually  becoming  a  term  of 
reproach  and  the  latter  a  mark  of  great 
merit. 

'  'Journalist' '  is  a  legitimate  word,  sanc- 
tioned by  long  usage,  and  yet  it  has  been 
distasteful  to  many  men  occupied  on  the 
press,  whose  right  to  refuse  the  noun 
designating  their  work  was  seemingly 
warranted  by  the  importance  of  the  po- 
sitions they  held. 

An  honorable  title  was  cast  aside  be- 
cause it  had  been  usurped  by  those  who 
had  no  right  to  it,  and  worn  threadbare 
by  them.  It  became  the  fashion  some 
years  ago  for  a  great  many  fellows,  who 
had  to  stick  their  tongues  out  in  writing 
half  a  dozen  words,  to  dub  themselves 
"  journahsts,"  and  the  men  truly  entitled 
to  the  name  were  glad  to  call  themselves 
"  newspaper  men." 

There  was  still  another  and  a  far  more 
important  reason  for  the  change  in  the 
meaning  of  the  word,  and  that  was  an 
Americanism  pure  and  simple.  Every 
man  on  one  of  our  papers  is  a  working- 
man,  for  if  he  were  not  he  would  not  be 
tolerated,  and  the  term  journalist 
seemed  to  suggest  one  high  and  mighty, 
enclosed  in  a  sort  of  sacred  luxuriance, 
where  the  mind  worked  only  when  in- 
spired. 

"Newspaper  man"  seemed  to  fairly 
answer  the  purpose,  for  it  suggested 
the  whole  shop,  its  tireless  industry, 
persistent  patience  and  democratic  shar- 
ing in  the  labor  necessary  to  getting  out 
the  paper.  The  loyalty  which  made  the 
printers'  devil  and  the  editor  equally 
anxious  that  th*;  forms  should  be  down 
on  time  and  with  the  rest  of  the  force 
proud  of  the  prestige  of  their  sheet 
found  a  common  love  in  the  compre- 
hensive term  "newspaperman." 

We  have  spoken  in  the  past  tense,  as 
it  looks  likely  that  in  the  near  pres- 
ent, or  in  the  not  far-off  future,  the  use 
of  the  old  word  "journalist "  will  return. 
It  may  not  be  used  by  newspaper  men  in 
speaking  of  themselves,  but  by  those 
who  would  give  dignity  to  the  titles  of 
men  justified  by  their  works  to  some 
special  term  of  respect,  it  will  be  adopted. 

The  fact  is  that  "  newspaper  man  "  is 
in  a  sense  an  absurd  and  inconvenient 
term.  There  is  no  necessity  for  calling 
one  whose  occupation  is  in  providing 
lacteal  fluids  "the  man  who  milks  the 
cows,"  instead  of  the  dairyman,  nor  is 
there  any  rule  of  language  requiring  us 
to  speak  of  our  physicians  as  the  "  medi 
cine  men."  The  word  journalist  will 
return  when  the  pride,  asserting  its 
simplicity  through  unduly  elevating 
humble  terms,  is  reduced  to  the  realiza- 
tion that  there  are  extremes  in  every- 
thing. 


NOTE  AND  COMMENT. 

The  preacher  and  the  newspaper  man 
are  generally  supposed  to  belong  to  ab- 
solutely different  species  and  yet  every 
once  in  a  while  we  see  some  newspaper 
man  turning  his  talents  to  preaching  or 
some  minister  giving  up  the  pulpit  for 
the  press.  The  almost  universal  desire 
to  be  somebody  other  than  we  are  must 
account  for  many  of  these  changes  and 
yet  it  seems  to  us  that  a  man  of  religious 
leanings  while  working  on  a  newspaper 
is  thrown  into  direct  contact  with  misery 
and  sin  and  seeing  the  world  just  as  it  is 
in  deep  need  of  ministry,  feels  an  irre- 
sistible call  to  help  in  the  church,  while 
the  man  of  the  cloth  wearies  of  his 
limited  audience  and  seeks  the  chance  to 
talk  to  the  millions  through  the  press. 

The  latest  instance  of  a  newspaper 
man  anxious  to  become  a  clergyman  is 
that  of  Frank  E.  Brunt.  For  several 
years  he  has  been  one  of  the  most  pop- 
ular and  capable  newspaper  man  in 
Hamilton,  O.  He  has  resigned  his  posi- 
tion as  city  editor  of  the  Daily  Republi- 
can to  enter  a  theological  seminary  in 
Chicago,  and  will  undoubtedly  make  as 
good  a  minister  as  he  has  been  a  news- 
paper man. 

An  interesting  event  in  the  growth  of 
circulations  is  the  fact  that  the  Chicago 
Record  is  now  some  40,000  ahead  of  the 
Chicago  Ncvs.  The  rivalry  is  keen 
though  friendly. 

Newspapers  have  troubles  of  their 
own  in  the  line  of  libels,  so  it  ought  to 
be  consoling  to  hear  of  the  troubles  of 
others.  A  recent  libel  suit  in  Missouri 
and  its  sad  result  may  soften  the  heart- 
burnings of  many  of  our  friends. 

It  seems  that  in  a  fight  among  some 
boys  one  was  killed.  His  father  had 
inscribed  upon  the  tombstone  a  state- 
ment that  his  son  died  from  violence  at 
the  hands  of  two  brothers  belonging  to  a 
neighbor's  family. 

Their  sire  sued  for  libel,  and  the  jury 
returned  a  verdict  of  $1,000,  with  an 
order  for  the  removal  of  the  objection- 
able statement  on  the  tombstone. 

We  have  known  of  some  very  ugly 
libel  litigations  coming  from  paragraphs 
in  the  daily  tombstones  of  newspapers 
whose  greatness  had  gone  from  them, 
and  the  trouble  was  that  the  trouble- 
some words  could  not  be  removed. 


While  so  much  has  been  written  in 
connection  with  the  poster  craze  and  the 
odd  extravagances  flowing  from  it,  it 
has  been  reserved  for  the  New  York 
Tribune  to  announce  that  its  own  ad- 
vertising posters  have  been  used  in  a 
Sunday  school  to  illustrate  temperance 
lectures.  This  use  could  scarcely  have 
been  contemplated  by  the  artist. 

Every  newspaper  treasures  up  in  its 
memory  the  names  of  its  friends  and 
likewise  its  enemies,  says  the  Orange- 
ville  (III.)  Courier.  It  seldom,  if  ever, 
overlooks  an  opportunity  to  assist  the 
former,  but  never  goes  out  of  its  way  to 
boost  the  later.  Human  nature  is 
pretty  much  the  same  everywhere. 
People  who  show  the  newspaper  man 
kindness  never  make  a  better  invest- 
ment, or  one  that  more  surely  pays  them 
a  hundred  fold  sooner  or  later. 


Several  publishers  have  asked  for 
further  information  in  reference  to  the 
proposed  "guaranteeing"  of  newspaper 
circulations  by  a  new  concern  in 
Chicago.  From  an  examination  of  the 
letters  and  propositions  sent  out  by  the 
Chicago  parties  it  does  not  seem  likely 
that  any  responsible  publisher  would 
give  it  a  serious  second  thought. 

The  northernmost  newspaper  is  said  to 
be  the  Laessentoff,  printed  by  an  Eskimo 
at  Godthaab  (Good  Hope),  Greenland. 
In  its  first  issue  it  contained  only  rude 
sketches  to  excite  the  interest  of  the  un- 
tutored natives;  then  followed  letters, 
syllables,  woras,  sentences — knowledge 
being  thus  inculcated  in  a  truly  scientific 
and  progressive  manner. 

We  can  think  of  no  better  illustration 
of  the  press  as  a  teacher  and  an 
active  agent  in  the  advance  of  civiliza- 
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tion.  It  is  hard  to  call  to  mind  any  pub- 
lisher who  has  had  to  first  teach  his 
people  to  read,  to  literally  bring  them 
out  ot  the  depths  of  ignorance  into  the 
light  of  understanding. 


The  poster  cra^e  in  which  the  news- 
papers, and  particularly  the  magazines, 
have  shown  the  liveliest  interest,  has 
reached  in  Paris  a  state  of  artistic  nudity, 
degraded  to  the  vulgarly  suggestive. 
Moralists  are  seeking  a  reform  and 
propose  like  "  Hole  "  to  make  the  dead 
walls  blossom  as  the  rose.  Lithographs 
representing  elevating  ideas  will  be 
plastered  over  every  available  street  of 
bad  Paris. 


The  press  has  been  charged  with 
many  crimes,  not  the  least  being  the 
slaughter  of  English  language.  We  notice 
in  the  Keyser  (Va.)  Echo  the  heading, 
"  Newspaperial."  We  do  not  attempt 
to  indict  the  Echo,  for,  perhaps,  "news- 
paperial "  IS  correct,  even  if  it  is  odd. 

Speaking  of  terms  descriptive  of  the 
world  of  newspaperdom,  it  is 
fair  to  remark  that  a  great 
many  newspapers,  carrying  departments 
with  news  of  the  papers  and 
their  people,  head  them  "The  Fourth 
Estate."  We  regard  this  as  a  com- 
mendation of  our  paper,  though  it  is  the 
introduction  of  a  title  formerly  unfamiliar 
in  America,  but  for  years  popular  in 
England. 

Queer  things  get  into  the  obituaries 
sometimes,  says  the  New  York  Recorder. 
Every  one  remembers  that  W.  H.  Vander- 
bilt  died  suddenly  and  unexpectedly  one 
afternoon.  A  paper  got  out  an  "extra" 
in  a  great  hurry,  using  for  the  purpose 
an  excellent  article  descriptive  of  Mr. 
Vanderbilt's  career.  The  matter  was 
put  in  the  form  without  proofreading 
and  was  selling  on  the  street  before  the 
horrified  editor  discovered  that  the  last 
line  of  the  article  read:  "  Mr.  Vander- 
bilt  is  now  in  the  enjoyment  of  excel- 
lent health  and  bids  fair  to  live  lor 
many  years  longer." 


GREAT  BRITAIN  SEEKING  FUN. 

Here  is  a  hint  for  Sir  George  Newnes 
given  to  British  publishers  through  the 
London  Press-News.  It  is  one  that  will 
interest  and  perhaps  startle  Americans 
by  its  tardiness.  "  Why  not,"  asks  the 
Press-News,  "  start  a  really  good  comic 
weekly  penny  paper  ?  Notwithstanding 
the  number  of  '  comic '  periodicals 
now  struggling  for  an  existence,  there  is 
room  for  a  first  class  paper  in  this  line. 

"  The  lact  that  the  inane,  childish 
humor  of  so  many  of  the  prints  now 
appearing  in  London,  continues  the 
Press-News,  is  able  to  command  a  sale 
is  evident  proof  that  the  real  thing  would 
of  a  certainty  prove  a  money  maker. 
The  medicinal  virtues  of  a  good  laugh 
are  too  well  known  to  be  left  unap- 
preciated. 

' '  The  most  amusing  letterpress  and 
accompanying  sketches  to  be  seen  in 
many  of  our  comic  papers  are  sent  over 
to  us  from  America.  Have  we  so  few 
genuinely  funny  men  of  our  own  ?  We 
are  aware  it  is  no  easy  task  to  pump  up 
something  worth  laughing  at  week  after 
week;  the  comic  writer  is  bound  to  get 
played  out  in  time. 

"The  thirst  for  funis  universal  and 
insatiable,  as  witness  much  of  the  dread- 
ful rubbish  presented  to  the  public  as 
wit  and  humor,  and  the  readiness  of  the 
aforesaid  public  to  pay  for  it  and  to  be 
always  asking  for  more." 


JOINS  THE  ASSOCIATED  PRESS. 

The  Emporia  (Kan.)  Daily  News,  W. 
White,  editor  and  proprietor,  has  joined 
the  Associated  Press  ranks  and  is  now 
receiving  the  service  of  the  Trans-Missis- 
sippi report  of  the  Associated  Press. 


SKIPS  TWO  NUMBERS. 
Bradley:  His  Book,  having  skipped 
two  numbers,  will  begin  its  second  vol- 
ume with  October  and  continue  the  sub- 
scription dates  so  that  all  who  have  paid 
for  the  magazine  will  get  their  full 
twelve  numbers. 


PURELY  PERSONAL. 

The  Tammany  Times  in  its  last  issue 
devoted  a  page  to  William  R.  Hearst, 
proprietor  of  the  New  York  Journal.  It 
presents  a  fine  engraving  of  the  picture 
which  Mr.  Hearst  had  taken  for  The 
Fourth  Estate,  and  very  fairly  says 
of  him  and  his  paper  : 

"  A  young  giant  out  of  the  west.  A 
man  of  ideas,  of  energy,  of  dauntless 
courage.  A  man  with  a  purpose.  And 
then,  a  newspaper  revolution  in  New 
Yorkl 

"  This  thing,  that  would  have  seemed 
impossible  a  year  ago,  is  now  palpable 
in  the  Journal  of  to-day. 

"Mr.  Hearst  is  modest,  unassuming, 
thoroughly  democratic  in  all  his  tastes 
and  habits,  and  is  always  accessible 
without  ceremony  to  all  his  friends  and 
employees." 

Clark  Howell,  the  editor  of  the  At- 
lanta Constitution,  has  located  in  Wash- 
ington .until  after  the  3d  of  November. 
He  is  in  charge  of  the  literary  bureau  of 
the  democratic  headquarters.  This 
means  that  the  literature  will  be  as  good 
as  one  of  the  best  writers  in  the  south 
can  make  it. 

W.  R.  Nelson,  of  the  Kansas  City 
Star,  returned  with  his  family  last  week 
from  a  two  years'  residence  in  Paris. 

A.  C.  Jenkins,  who  for  the  past  six 
years  has  had  charge  of  the  circulation 
department  of  the  Chattanooga  limes, 
has  resigned  that  position  to  become 
business  manager  of  the  Knoxville 
Journal.  Mr.  Jenkins  is  one  of  the 
most  widely  known  newspaper  men  in 
east  Tennessee,  is  capable  and  popular 
and  will  doubtless  in  his  new  and  more 
lucrative  position  add  to  his  reputation 
in  the  business  department  of  journal- 
ism in  which  he  has  been  engagted. 

Colonel  Sam  Hudson,  of  the  Philadel- 
phia Item,  will  stand  for  Congress  in  the 
third  district,  on  the  silver  ticket,  and 
expects  to  win  by  a  good  majority. 

A  complimentary  dinner  was  given  to 
Joseph  Edgar  Chamberlin  at  the  Revere 
House,  Boston,  last  week  in  honor  of 
the  publication  day  of  his  two  new 
books,  "The  Listener  in  the  Town" 
and  "The  Listener  in  the  Country." 

Mr.  Chamberlin's  "Listener"  col- 
umn in  the  Boston  Transcript  has  been 
a  feature  in  Boston  journalism  for  about 
nine  years. 

James  F.  Scott,  city  editor  of  the  New 
Haven  (Conn.)  Register,  has  resigned  to 
take  the  position  of  managing  editor  of 
the  Palladium.  Mr.  Scott  is  one  of  the 
oldest  newspaper  men  in  his  state,  and 
certainly  ranks  with  those  of  marked 
ability. 

Thomas  E.  Calvert,  who  has  been  do- 
ing editorial  work  on  the  Portland  (Me.) 
Argus  since  the  resignation  of  Editor  P. 
W.  Mclntire,  has  been  given  full  charge 
of  the  editorial  and  newspaper  depart- 
ment of  that  paper  and  will  henceforth 
be  known  as  its  managing  editor.  Man- 
ager Oscar  R.  Wish  will  attend  strictly 
to  the  business  department. 

David  C.  Thomson,  a  distinguished 
publisher  of  Scotland,  is  enjoying  with 
his  wife  an  extended  trip  through  this 
country.  He  will  go  as  far  west  as  Du- 
luth,  and  return  by  the  lakes.  Mr. 
Thompson  is  a  large  owner  in  the  Dun- 
dee Courier  and  Dundee  Weekly  News. 

There  are  few  pleasures  more  gratify- 
ing than  receiving  tokens  of  esteem  from 
employees.  F.  F.  Patterson,  Sr.,  the  vet- 
eran editor  of  the  Camden  (N.  J.)  Daily 
Telegram,  appreciates  this.  Last  week, 
on  returning  from  an  extended  western 
tour,  his  employees  presented  him  with 
a  gold-headed  cane  in  evidence  of  their 
pleasure  at  his  safe  return. 

Dr.  James  G.  Kiernan,  who  has  con- 
ducted the  editorial  columns  of  the  Med- 
ical Standard  since  its  inception,  has  re- 
signed, owing  to  certain  differences  of 
opinion  with  the  publisher.  His  retire- 
ment from  the  ranks  is  deeply  regretted 
by  many  friends. 

Byron  Andrews'  book  on  McKinley 
and  Hobart,  published  by  F,  Tennyson 


Neely,  has  met  with  success  sufficient  to 
warrant  putting  the  book  out  in  a  gor- 
geous and  heavy  red,  white  and  blue 
cover.  It  is  a  handsome  campaign 
book,  beautifully  bound  and  containing 
matter  pertinent  to  every  politician. 

Harry  H.  Johnston,  the  editor  of  the 
Tacoma  News,  has  resigned  and  has  ac- 
cepted a  position  on  the  Morning  Union. 
Vincent  E.  Ryan,  formerly  of  the  Seattle 
Telegraph,  assumes  the  editorial  chair  of 
the  News.  It  is  understood  that  this 
means  a  change  from  the  support  of 
Bryan  to  Palmer. 

David  D.  Thompson's  appointment  as 
assistant  editor  of  the  Northwestern 
Christian  Advocate,  published  in  Chi- 
cago, to  succeed  Rev.  Dr.  Charles  M. 
Stuart,  who  has  accepted  the  chair  of 
sacred  rhetoric  at  the  Garrett  Biblical 
Institute,  is  especially  pleasing  to  west- 
ern methodism.  Dr.  Thompson  is  a 
writer  on  religious  and  sociological  topics 
of  considerable  repute,  and  has  been  en- 
gaged in  religious  newspaper  work  most 
of  his  life. 

There  are  a  number  of  bright  young 
women  in  the  west  who  edit  with  real 
ability  papers  of  considerable  importance. 
Among  them  must  be  mentioned  Edith 
M.  Pray,  who  recently  edited  a  news- 
paper at  Geneva,  Neb.,  and  is  now  the 
editor  of  the  Exeter  (Neb.)  Democrat. 

Among  recent  pleasurable  events 
was  the^ banquet  given  by  C.  E.  Ray- 
mond, western  manager  of  the  J.  Walter 
Thompson  Agency  at  the  Union  League 
Club  of  Chicago  to  thirty  special  repre- 
sentatives. 


PLAN  TO  VISIT  A  PRESIDENTIAL 
CANDIDATE. 

Willet  F.  Cook,  manager  of  the  adver- 
tising department  of  Judge,  writes  to 
The  Fourth  Estate,  giving  an  original 
and  clever  suggestion.  Though  Mr. 
Cook  is  unusually  eager  in  his  partisan- 
ship we  reproduce  his  letter,  which  is  as 
follows: 

"Nearly  all  classes  of  people  have 
made  pilgrimages  to  Canton,  O.,  to 
greet  the  republican  candidate  for  Presi- 
dent of  the  United  States,  Major  William 
McKinley,  and  wish  him  God  speed. 
No  advertising  men  in  a  body  have  as 
yet  appeared  in  the  door  yard  of  sound 
money's  champion,  though  I  doubt  not 
that  several  of  '  the  boys '  have  already 
been  at  the  front  soliciting  a  share  of  the 
official  advertising  that  emanates  from 
the  several  departments  of  the  govern- 
ment. 

"Therefore,  I  would  suggest  that  the 
advertising  men  get  together,  and  ar- 
range to  send  a  delegation  to  Canton. 
No  class  of  people  are  more  interested  in 
the  outcome  of  this  campaign  than  ad- 
vertising men.  We  generally  have 
enough  faith  to  move  the  Washington 
monument  and  nerve  enough  to  stop  a 
clock  by  looking  it  in  the  face;  but  at 
present  our  faith,  our  nerves  and  our 
assurance  are  all  in  the  dumps,  and  no 
matter  where  we  go  or  what  we  do,  we 
run  up  against  the  old  story,  '  we  are 
waiting  until  after  election  before  decid 
ing  what  we  shall  do  about  advertising.' 

"  It  seems  to  me  that  a  delegation  of 
advertising  men  in  Canton  would  bring 
forth  a  great  speech  from  the  major 
booming  our  profession,  and  after  that 
we  would  be  able  to  get  into  the  inner 
offices  of  the  coy  advertisers  with  less 
trouble,  and  there  would  not  be  so  many 
signs  in  prominent  buildings  like  this: 
'  Peddlars,  tramps  and  solicitors  not 
allowed.'  I  would  suggest  as  a  leader 
of  the  advertising  contingent  to  Canton 
the  courteous  Colonel  A.  Frank  Richard- 
son or  Henry  Bright,  and  as  spokesman 
the  always  clever  H.  P.  Hubbard." 


HE  AND  IT  DESERVE  THE  CON- 
GRATULATIONS. 

The  Oil  City  (Pa.)  Derrick  has  passed 
the  quarter  century  mark  of  a  useful  and 
prosperous  career.  P.  C.  Boyle,  the 
able  editor  of  the  Derrick,  is  in  receipt 
of  many  deserved  congratulations. 


OBITUARY  NOTES. 

William  Young,  sixty-eight  years  old, 
a  well-known  newspaper  man,  died  at  his 
home  in  Brooklyn  last  week.  Mr. 
Young  was  stricken  with  apoplexy  about 
three  years  ago,  and  although  he  re- 
covered from  the  attack,  other  strokes 
followed,  which  at  last  proved  fatal. 

The  first  newspaper  work  done  by 
Mr.  Young  was  for  the  Seneca  Falls  (N. 
Y.)  Courier.  From  that  place  he  went  to 
Syracuse  to  become  the  editor  of  the 
School  Advocate.  The  great  yellow 
fever  epidemic  found  Mr.  Young  in  New 
Orleans,  working  for  the  Picayune.  In 
the  house  where  he  lived  he  was  the 
only  survivor  out  of  thirteen.  From 
New  Orleans  he  went  to  Detroit,  Mich., 
and  was  employed  upon  the  Tribune. 

Returning  east,  he  joined  the  New 
York  Sun.  With  this  paper  he  remained 
up  to  the  illness  which  ended  in  his 
death.  In  the  course  of  his  thirty  years 
of  service  on  the  paper  he  filled  the  places 
of  compositor,  copy  reader,  city  editor, 
managing  editor  and  turf  editor. 


Austin  E.  Ford,  for  twenty-one  years 
editor  of  the  Irish  World  and  for  a  long 
time  connected  with  the  freeman's 
Journal,  is  dead.  He  was  one  of  the 
New  York  fire  commissioners  appointed 
by  Mayor  Strong. 


Pitkin  C.  Wright,  one  of  the  best 
known  of  the  editors  of  Tennessee,  is 
dead.  For  ten  years  he  had  been  secre- 
tary of  the  Tennessee  Press  Association. 
Mr.  Wright  was  sixty. two  years  of  age. 


Hobardt  Friedlander,  publisher  of  the 
Abend  Post,  in  Philadelphia,  died  last 
week.  In  1868  Mr.  Friedlander  took 
charge  of  the  Abend  Post. 


W.  A.  Miller,  for  many  years  business 
manager  of  the  St.  Paul  Pioneer  Press, 
is  dead. 


SERIOUS   QUESTION  SETTLED. 

A  serious  question  in  labor  circles  was 
what  would  become  of  the  compositors 
when  the  use  of  the  linotype  and  type- 
casting machines  in  newspaper  offices 
became  universal. 

The  Merganthaler  Linotype  Company 
largely  settled  the  question  by  lending 
machines  to  the  printers  for  practice. 

Odd  as  it  seems  in  the  great  city  of 
Chicago  there  were  many  old  comps 
who,  their  labor  being  taken  from  them, 
were  in  a  sad  state. 

Philip  T.  Dodge,  president  of  the 
Mergenthaler  Linotype  Company,  has 
sent  two  machines  to  these  men,  the 
only  condition  being  imposed  upon  them 
being  that  they  take  good  care  of  the 
linotypes. 


PROGRESS  IN  ILLUSTR.A.TION. 

The  art  of  newspaper  illustration  has 
advanced  so  remarkably  that  the  use  of 
cartoons  and  other  illustrations  need  no 
longer  be  confined  to  papers  in  large 
cities.  As  will  be  seen  from  an  adver- 
tisement in  this  issue,  the  Local  Cartoon 
Company,  21  Beekman  Street,  New 
York,  offers  to  furnish  illustrations  of 
local  events  to  order  as  well  as  cartoons 
of  a  political  or  general  character. 
This  seems  to  open  a  new  field  for 
publishers  of  papers  whose  strength  is 
in  local  topics,  and  the  development  of 
the  idea  may  result  in  a  great  ctiange  in 
the  contents  of  many  papers. 


TYNDALE  PALMER  AGAIN. 

Tyndale  Palmer  has  commenced  suit 
in  the  federal  court  at  Keokuk,  la., 
against  the  Ottumwa  Courier  for  $25,- 
000  damages,  and  against  the  Brighton 
Enterprise  for  $10,000  for  alleged 
libel. 

The  libel  syndicate  evidently  does  not 
die  of  continuous  disappointments.  Oc- 
casional settlements  help  it  along. 
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"New  England's  Grbatkst  Newspaper." 

THE 

BOSTON 

HERALD. 

Shrewd  advertisers*  io  determining  worth, 
require  three  essentials : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  alTordin^  its  advertisers  an 
unequaled  purchasing  power. 


NEW  FEATURES  CONSTANTLY. 


THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 


THE 

JOURNAL 

Oldest  and  Best 

CHICAGO 

Paper. 


FROM  THE"AD"  FIELD 


ITEMS  OF  MORE  OR    LESS  IN- 
TEREST FROM  NUMEROUS 
VARIED  SOURCES. 


Advertisers  Who  Let  Publishers 
Fix  Prices— An  Ingenuous  Offer 
—New  Advertising  Agents— Ac- 
tivity Here  and  There — Miscel- 
laneous Notes. 


GOOD  PAYMASTERS    FIX  THE 
PRICE. 

The  Household  Publishing  Company, 
Detroit,  is  sending  orders  out  very  gen- 
erally to  dailies  and  weeklies  with  in- 
structions to  insert  until  further  notice. 
A  special  agent  suggests  that  the  fact 
that  no  rates  are  asked  or  price  fixed  is 
rather  against  the  company. 


A  NAIVE  PROPOSITION. 

The  Peruviana  Herbal  Remedy  Com- 
pany, 211  East  9th  street,  Cincinnati,  is 
offering  a  readmi;  notice  about  three- 
quarters  of  a  column  long  to  papers, 
asking  the  papers  to  insert  it  free  as  it 
will  help  them  fill  up  their  unoccupied 
space. 


NO  DULLNESS  WITH  THEM. 

Remington  Brothers,  New  York,  are 
putting  a  good  deal  of  business  in  their 
county  lists,  including  Scott's  Emulsion 
and  Dr.  Kennedy's  Favorite  Remedies. 


THEY   ARE    GOING    AHEAD  AS 
THEY  PLANNED. 

Dr.  J.  W.  Blosser  &  Son,  Grant  Build- 
ing, Atlanta,  are  advertising  a  catarrh 


ADVERTISING  MEDIUMS. 


YOU  CAN 

COVER  THE  FIELD 
most  completely  as  far  as 

WASHINGTON 
is    concerned    by  placing 
an    advertisement   in  the 
EVENING  STAR. 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores  —occupied  by  white 
persons,  A  RECORD  UNEQUALED  ELSE- 
WHERE IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  Other  daily  papers  ot 
Washington  combined. 

L.  R.  HAMERSLV, 

Potter  Building, 

New  York  Representative. 

boston" 

JOURNAL 

Leading  Republican  News- 
paper of  New  England. 

It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

AUGUST  CIRCULATION,  74,650. 

cure  in  religious  mediums,  placing  the 
advertising  dir.^ct.  Dr.  Blosser  is  an  old 
advertiser  and  is  well  known  in  the 
North. 


NEW  ADVERTISING  AGENCIES. 
J.  Y.  Krout  is  a  new  general  advertis- 
ing agent  whose  office  is  at  1667  North 
56th  street,  Philadelphia.  He  is  placing 
some  business  in  monthlies. 

Nesbitt's  Advertising  Agency,  Jeffer- 
son Block,  Dayton,  O.,  is  a  new  general 
agency  which  is  getting  rates  from 
publishers.  It  is  managed  by  W.  H. 
Nesbitt. 

The  New  York  and  New  England 
Advertising  Agency,  Massena,  N.  Y., 
is  a  business  that  was  recently  started  by 
G.  E.  Britton. 

F.  W.  Leavitt  &  Company,  Edison 
Building,  Minneapolis,  special  agents, 
are  also  embarking  in  the  general 
business  and  sending  out  advertising 
to  a  line  of  monthlies. 


LIFE  MADE  EASIER  FOR  WOMEN. 

The  Perfection  Knitting  Machine 
Company,  of  Clearfield,  Pa.,  is  adver- 
tising in  "  women's  papers  "  and  other 
mediums  through  the  Geo.  P.  Rowell 
Advertising  Company,  of  New  York. 


DUAL  ENTERPRISE. 
The  Chicago  Stockman  is  sending  out 
advertising  for  the  Will  Manufacturing 
Company  through  its  special  agency  de- 
partment. This  paper  is  now  doing 
some  general  agency  business. 


RATHER  LATE  IN  THE  SEASON. 

J.  A.  Foster,  of  the  St.  Joseph  River 
Boat  Works,  St.  Joseph,  Mich.,  is  adver- 
tising a  bicycle  lamp  attachment  in 
monthlies.    The  orders  are  given  direct. 


ITS    ADVERTISING    HAS  BEEN 
GOOD. 

The  Enterprise  Manufacturing  Com- 
pany, of  Philadelphia,  is  again  advertis- 
ing seeders  and  meat  choppers  in  family 
papers.  The  business  is  going  this  season 
through  Lord  &  Thomas,  of  Chicago. 


ADVERTISING  MEDIUMS. 


"  The  Best  in  Chicago  for  the  Money." 

T^HE  CHRONICLE. 

(DEMOCRATIC.) 

Compare  the  advertising  rates 
of  Thk  Chronicle  with  the  rates 
of  other  Chicago  morning  papers 
CLAIMING  less  circulation  than 
The  Chronicle  PROVES. 

"  It  has  a  big  field  all  to  itself." 

aTtRIFLE  CHEAPER 

That  is  one  reason  why  the  SAN 
FRANCISCO  POST  leads  in  the 
Evening   Field.   The  other  reason  is 

GREAT  DEAL  BETTER 

Than  its  contemporaries,  which,  how- 
ever, are  both  (;ood  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

THE  NEW  ORLEANS 

DAILY  ITEM 

A/akrs  the  Following  Statt-ments, 
and  is  freparcd  To  Back  Them  : 
That  it  has  a  larger  circulation  and  is  delivered 
directly  into  more  homes  daily  than  any  olher 
paper,  morning  or  evening,  published  in  the 
South.  Advertisers  who  contemplate  advertis- 
ing in  the  South  should  WRITE  FOR  RATES. 


A    VETERAN    AGAIN    IN  THE 
RANKS. 

T.  H.  McAllister,  New  York  and 
Chicago,  manufacturer  of  stereopticons, 
is  advertising  in  monlhlies  through  N. 
W.  Ayer  &  Son,  of  Philadelphia. 


HUB'S  COMPLIMENT  TO  QUAKER 
CITY. 

N.  W.  Ayer  &  Son,  of  Philadelphia, 
are  placing  the  fall  business  for  I.  S. 
Johnson,  the  poultry  food  manufacturer 
of  Boston. 


MISCELLANEOUS  NOTES. 

The  Western  Medicine  Company, 
Kalamazoo,  Mich., is  placing  advertising, 
some  of  it  direct  and  the  rest  through 
the  Geo.  H.  Regar  Advertising  Agency, 
Philadelphia. 

The  Handy  Package  Dye  Company 
Massena,  N.  Y.,  is  placing  some  adver- 
tising direct  in  religious  papers. 

Cornish  dc  Company,  Washington, 
N.  J.,  are  making  propositions  to  papers 
for  the  sale  of  pianos  and  organs,  the 
latter  being  payable  partly  in  cash  and 
partly  in  advertising. 

The  Decatur  Incubator  Company, 
Decatur,  III.,  is  advertising  in  agricul- 
tural and  poultry  papers. 

Dr.  A.  L.  De  Souchet,  126  State 
street,  Chicago,  a  specialist  in  rupture 
treatment,  has  begun  to  advertise  in 
western  dailies  and  weeklies. 

The  Eureka  Chemical  Company,  La 
Crosse,  Wis  ,  is  advertising  again  in 
eastern  papers,  placing  the  business 
direct. 

The  Meyers  Novelty  Manufacturing 
Company,  614  Spitzer  building,  Toledo, 
O.,  is  advertising  in  agricultural  and 
women's  papers.  They  are  dealing  in 
washers  and  goods  of  that  kind. 

The  Eubank  and  Woodstock  Coloni- 
zation Company,  Somerset,  Ky.,  is  ad- 
vertising in  German  papers  to  induce 
Germans  to  settle  on  its  lands. 

The  Royal  Chemical  Company,  Pow- 
ers block,  Rochester,  N.Y.,  is  advertising 
direct,  chiefly  in  the  West. 

The  People's  Publishing  Company, 
2,943  Market  street,  Philadelphia,  is  ad- 
vertising subscription  books  in  mediums 
of  general  circulation. 

The  Dr.  Efils  Medical  Company,  17 
East  14th  street,  New  York,  is  extending 
the  American  market  for  Dermacura,  a 
preparation  for  the  skin. 

The  advertising  of  the  Abott  Myron 
Mason    Medical    Company,  557  Fifth 


ADVERTISING  MEDIUMS. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 
Over  400,000  daily. 

Gross  rate,  75  cents  per  line.    Average  contract, 
about  50  cents  per  line. 

350,000  DAILY 

is  the  guaranted  circulation  of  the 
ScRipps  McRae  Lkague.  . 

CINCINNATI  POST, 

ST.  LOUIb  CHRONICLE, 
CLEVELAND  PRESS, 
KEN  rUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERKY,  53  Tribune  Building,  New  York. 


avenue,  New  York,  is  being  gradually 
increased.  The  company  prepares  the 
Vifalia  Remedies,  which  it  is  intended 
to  advertise  liberally  in  dailies. 

The  National  Commission  Company, 
Rialto  Building,  Chicago,  is  a  recent  ad- 
dition to  the  ranks  of  investment  brokers 
who  advertise  opportunities  for  the  gain- 
ing of  wealth  through  speculation. 

Dr.  Doolittle,  10  High  street,  Ansonia, 
Conn.,  contemplates  advertising  a  rem- 
edy for  pulmonary  diseases  during  the 
season. 

The  family  of  Dr.  D.  W.  Hair,  Ham- 
ilton, O.,  is  still  advertising  the  doc- 
tor's asthma  cure  in  western  weeklies. 

The  Kondon  Manufacturing  Com- 
pany, Minneapolis,  Minn.,  is  placing 
some  advertising  in  monthlies  direct. 

Dr.  D.  P.  Anderson,  Detroit,  a  spe- 
cialist, is  advertising  in  western  papers 
direct. 


'  INSPIRATIONAL"  ADS. 

The  excellence  of  some  of  the  adver- 
tisements that  have  appeared  during 
1896  ha=  caused  repeated  comment. 
Some  of  the  full-page  ads  in  the  Ladies' 
Home  Journal,  Youth's  Companion  and 
other  magazines  have  been  worthy  of 
the  praise  accorded  to  them. 

Most  of  them  unite  in  a  number  of 
ways  the  best  efforts  of  the  artist  and 
the  writer.  A  few  others  are  remarkable 
for  presenting  a  single  idea — an  idea  so 
clever  or  felicitous  that  without  any  aid 
from  graceful  illustration  or  graphic 
and  vivid  language  the  mind  of  the 
reader  is  instantly  held.  Such  an  idea 
was  crystallized  in  one  of  the  most  recent 
ads  issued  by  Artemas  Ward  for  Sapolio. 

An  advertisement  circulated  by  the 
manufacturers  of  Ferris'  hams  last  year 
was  also  an  example  of  what  might  be 
called  "inspirational"  ads,  as  no 
amount  of  trained  effort  or  constructive 
experience  could  have  served  as  a  sub- 
stitute for  the  "  happy  thoughts  "  em- 
bodied in  them. 

The  very  latest  of  such  ads  is  one  sent 
out  from  the  Morse  Agency.  It  appears 
in  the  Christian  Nation,  and  reads  as 
follows: 

THE  SECRET'S  OUT ! 
I've  heard  it  said,  and  heard  it  read. 

That,  put  to  any  lest. 
Of  all  the  mites  a  woman  writes. 

Her  "  P  S."  is  the  best. 
Though  why  the  best  none  ever  guessed. 

Nor  saw  a  secret  there, 
Until  a  maid  in  mischief  laid 

The  women's  secret  bare — 
That  P.  S.  means  PEARS'  SOAP! 

From  the  indications,  it  is  likely  that 
many  really  excellent  ads  will  be  seen 
in  the  weeklies  and  monthlies  during  the 
ensuing  season. 


AN  INDICATION  OF  GROWTH. 

The  Fred.  E.  Klotz  Advertising 
Agency,  Chicago,  has  increased  its  cap- 
ital stock  from  $25,000  to  $100,000. 
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PRESS  CLIPPINGS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 


IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID: 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  78  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


PRESS  CLIPPINGS. 

If  you  want  THE  BEST  THINGS  printed  on 
any  particular  subject  or  ALL  that  is  published 
about  it  everywhere— YOU  CAN  GET  IT 
FROM  US!    Clippings  mailed  daily. 

We  read  practically  every  newspaper  and 
periodical  that  is  published.  Business  men  and 
others  find  our  service  very  valuable  to  them. 
Kates,  Si  per  month  and  upwards.  Write  for 
particulars.  THE  CHICAGO  PRESS  CLIP- 
PING  BUREAU.  36  La  Salle  street,  Chicago. 

FOR  S  ALE. 

A  DVERTISEMENTS  under  this  classifica- 
tion  25  cents  a  line  each  insertion.  Count 
seven  words  to  the  line 

A  COX  PRESS  BARGAIN;  almost  good  as 
new;  prints  4-page  paper,  both  sides,  from 
roll,  at  2,500  an  hour;  can  insert  two  or  four 
additional  pages.  Si, 200  will  buy  it.  Just  the 
press  for  big  country  weekly  or  daily  of  moder- 
ate circulation  Address,  R.  G.,  care  of  The 
Fourth  Estate. 

■pOR  SALE. — A  first-class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 

■pOLDER  for  8  or  16-page  paper.  Very  cheap. 
Does  good  work.  "Courier,"  Chatham,  N.Y. 

IVAN  TED  TO  PURCHASE 

A  DVERTISEMENTS  under  this  classifica. 

tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

'^XT'ANTED. — To  buy  paying  daily  or  weekly 
''''  newspaper  Must  be  a  bargain.  Address, 
S.  F.  T.,  care  Fourth  Estate. 


WITH  THE  CLUBS  AND  ASSOCI- 
ATIONS. 

The  New  York  State  Association  of 
Democratic  Editors  held  their  annual 
meeting  at  the  rooms  of  the  Buffalo  Press 
Club  last  week  and  elected  the  following 
officers  lor  the  ensuing  year:  president, 
Stephen  H.  Parker,  Geneva  Gazette. 
vice  presidents:  John  H.  Farrell,  Albany ; 
Henry  A.  Reeves,  Greenport;  Richard 
Shafer,  Elmira;  George  N.  Shull,  Mount 
Morris;  John  Law,  Malone;  secretary, 
Frank  A.  Hulett,  Arcade;  treasurer,  J. 
G.  P.  Holden,  Yonkers;  executive  com- 
mittee: H.  P.  Witherstine,  Herkimer; 
John  A.  Mason,  New  York  city;  F.  A. 
Willard,  Newburgh;  C.  A.  Buck,  Glens 
Falls;  A.  E.  Hoyt,  Albany;  C.  W.  Davis, 
Batavia;  James  W.  O'Brien,  New  York 
city;  John  Cutter,  Niagara,  and  C.  F. 
R.  Coe,  Greenbush.  The  association 
elected  John  P.  Holden,  of  Yonkers,  as 
a  life  member. 

Denver  had  a  great  time  of  it  last 
week,  the  city  being  filled  with  trans- 
Mississippi  editors.  There  was  more 
editorial  talent  on  the  streets  of  Denver 
than  ever  swarmed  there  before.  The 


TRAVEL. 


No  Line  in  the  World 

Equals  the 
NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

8%  hours.  New  York  to  Buffalo ;  g>i  hours,  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago;  21 hours,  New  York  to  Cin- 
cinnati ;  29%  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central, 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Cen- 
tral, through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  m 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
carefiil  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  ol 
the  latest  design  and  construction,  are  in  evidcno 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  if  tht  "  Standarc 
Railway  of  America," 
S.  M.  PREVOST.  R.  WOOD, 

Gen.  Manager.  Gen.  Past.  Agent. 

SITUATIONS  WANTED. 

A  DVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

PASIERN  REPRESENTATIVE.  — Adver- 
^  tising  man  of  15  years'  experience,  unques- 
tionable references,  large  acquaintance  with 
advertisers  and  agents,  is  open  for  engagement. 
Address,  F,  C:  Fourth  Estate. 

pXPERIENCED  and  rapid  make-up  wants 
situation  on  morning  paper,  union  ;  capable 
of  taking  entire  charge.    Best  of  references. 
Addre-s  Livingston,  care  Fourth  Estate. 

vyANTED:  SI lUATION.— Experienced  all- 
* around    reporter   and    solicitor  wishes 
situation  on  small  daily;  salary  small.  IN- 
DUSTRY, care  ol  Fourth  Estate. 

■XXTANTED — Position  in  advertising  agency 
•*     or  on  paper.    Experience  in  office  work 
and  soliciting.    Best  of  references.  Address 
T.  E  C,  care  The  Foukth  Estate. 

DRIGHT  writer,  experienced  reporter,  wants 
^  job  on  weekly  or  small  daily  ;  $10  to  $15  : 
references.  Address  Box  21,  No.  59  East  12th 
Street,  New  York  City. 

MEWSPAPER  MAN  of  experience  wants 
situation   as  editor  of  a  daily  or  good 
weekly.    Address,  MANTON,  310  Union  St., 
Philadelphia,  Pa. 

^XTANTED — Situation  in  business  office. 
^'  Experienced  in  every  department. 
Address  "Amos,"  care  Fourth  Estate. 

ILLUSTRATING  and  special  writing  are  the 
fortes  of  a  young  man  wishing  employment. 
Address,  F.  A.  L.,  ca^e  Thb  Fourth  Estate. 


occasion  was  the  meeting  of  the  Western 
Editorial  Federation. 

New  Orleans  was  chosen  as  the  next 
place  of  meeting,  and  the  following 
officers  were  elected: 

E.  L.  Bently,  Louisiana,  president; 
L.  S.  Scott,  Louisiana,  corresponding 
secretary;  Mrs.  Harbaugh,  Erie.  Kas., 
recording  secretary;  T.  F.  Henley, 
Oklahoma,  treasurer;  vice-presidents, 
Kansas,  J.  E.  Junkin;  Indian  Territory, 
W.  H.  Walker;  Louisiana,  John 
Dymond;  Texas,  E.  P.  Robinson;  Utah, 
C.  L.  Wright;  Missouri,  R.  M.  White; 
Oklahoma,  T.  E.  Hensley;  Nebraska, 
W.  E.  Dursell;  Colorado,  E.  R,  Talbott; 
Wyoming,  F.  W.  Ott. 

The  Pacific  Coast  Women's  Press  As- 
sociation at  their  annual  meeting  in 
San  Francisco  elected  the  following  offi- 
cers: president,  Mrs.  P.  T.  Dickinson, 
vice-presidents:  Mrs.  Ada  Henry  Van 
Pelt,  Miss  Bertha  Monroe  Rickoff,  Miss 
Ina  Donna  Coolbrith,  Mrs.  Abbie  Elve- 
nia  Krebs,  Mrs.  E.  O.  Smith;  corre- 
sponding secretary,  Mrs.  Marion  Beattie 
Foster;  recording  secretary,  Mrs.  Alice 
G.  Friedlander;  assistant  recording  sec- 


MISCELLANBO  US. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Life  Insurance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  re 
cenlly. 

"'\'ha»e  are  hard  times"  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now. 

^''BERKSHIRE 

Life  Insurance  Company, 

Of  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 
NEW  YORK   AND   NEW  JERSEY  State 

AOSNCIBS, 

2;^  Broadwav.  new  YORK. 

IT  LEADS  THEM  ALL! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau,  Cedar  ano  Liberty  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  mutual  LIFE  BUILDINJt, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  <o> 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 

BUSINESS  HELPS. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

A  LL  the  leading  English  Ne  wspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway. 

ILL  US  TRA  TIONS. 

(^'ARTOONS,  political  or  otherwise,  and  illus 
^  trations  of  local  scenes  and  events,  drawn  to 
order  quickly,  and  at  reasonable  rates,  for  daily 
and  weekly  papers,  by  competent  artists  em- 
ployed on  New  York  papers.  Address  Local 
Cartoon  Co.,  21  Beekman  Street,  N.  Y. 

CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
 LOGAN,  UTAH. 

retary,  Miss  Alma  Priscilla  Alden;  treas- 
urer, Mrs  Francis  Fuller  Victor;  auditor, 
Mrs.  Lillian  Hinman  Shuey;  librarian, 
Mrs.  James  Neall. 

The  following  are  the  newly  elected 
officers  of  the  East  Texas  Press  Associa- 
tion :  president,  C.  Culmore,  Daily  Press, 
Houston;  first  vice  president,  H.  P, 
Jones,  Conroe;  second  vice-president, 
Mrs.  Fred  Robinson,  Item,  Huntsville; 
corresponding  secretary,  Fred  Robinson, 
Item,  Huntsville;  recording  secretary. 
Miss  L.  Augusta  Wilson,  Angelina 
County  News,  Lufkin;  treasurer,  J.  L. 
Robinson,  Messenger,  Jewett, 

Houston  was  again  chosen  as  the  most 
suitable  and  best  place  to  hold  the  next 
meeting,  which  is  to  be  called  at  the  op- 
tion of  the  president. 

The  Daily  Press  of  Houston  was 
chosen  as  the  official  organ  of  the  associ- 
ation. 

The  Indian  Territory  Press  Associa- 
tion, after  completing  its  labors  at  South 
McAlester,  elected  the  following  officers 
for  the  ensuing  year:  M,  E.  Milford, 
president,  Vinita;  B.  S.  Smizer,  vice- 
president,  Atoka;  B.  F.  Jobes,  secre- 
tary and  treasurer.  South  McAlester; 
executive  committee,  J.  Y.  Schenck,  F. 


ADVERTISING  AGENCIES. 

From  oar  location  at  the 
top  of  this  iron  and  brick 
column  we  are  locating 
BUSINESS  announcements 
"top  of  column"  in  news- 
papers and  magazines  from 
Maine  to  California, 

DODD'S 
Advertising  &  Checking 
AGENCY, 

  Wa^  Street,  BOSTON. 

M.  B.  WI LSON" 

GENERAL 

ADVERTISING 

AGENCY,  CHICAGO, 

Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 


TBB  OOLDKN  OATB  TU 


  Do  you  want  to 

Know  Something 
about 

Write  The  Fred  E.        iVl—zW  i  A 
Klotz  Advg,  Ag'cy 

CHICAGO, ILL  PULLERS 


R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  York, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 

A  D  VERTISIN  G  in  newspapers  of ' '  known  cir- 
cnlation"  means  "BUSINESS."  Forparticu- 
lars  address  A.  FRANK  RICHARDSON,  Tri- 
bune Bldg.,  N.Y  Chamber  of  Commerce.  Chicaeo. 

BACK   NUMBERS  U^^l 

EsTATB  can  be  had  (except  a  few  issues  which 
are  out  of  print)  at  lo  cents  each.  As  the  edi- 
tions of  many  of  the  dates  are  nearly  exhausted, 
prompt  application  should  be  made. 

AMUSEMENTS. 

Academy  of  Music,  "Under  the  Polar  Star," 
8.15  P.M. 

Broadway  Theatre,  "  The  Caliph,"  8.20  p.m. 

Casino,  "The  Gold  Bug,"  8  p  m. 

Daly's,  "  The  Geisha,"  8  p.m. 

Fifth  Avenue  Theatre,  "Lost,  Strayed  or 
Stolen,"  8.15  P.M. 

Garrick  Theatre,  Chevalier,  8.30  p.m. 

Hoyt's  Theatre,  "Sue,"  8.jOP.M. 

Kostkr  &  Bial's,  8  P  M. 

Lyceum  Theatre,  E.  H.  Sothern,  8.15  p.m. 

Olympia,  8  P.M.  Matinee^  Wednesday  and  Sat- 
urday. 

Proctor's,  Vaudeville,  n  a.m  to  n  p.m 


C.  Hubbard  and  A.  B.  Dawson.  ,On 
adjournment  the  association  left  on  an 
excursion  to  Denver,  Colo. 


The  first  monthly  dinner  of  the  New 
York  Press  Club  of  the  season  will  be 
held  at  the  club  house  on  September  26. 


SOME  RECENT  SUSPENSIONS. 

The  Naugatuck  (Conn.)  Daily  Citizen 
has  suspended  publication.  The  reason 
for  the  failure  is  given  as  hard  times. 
The  paper  has  been  a  daily  since  August, 
1895,  and  was  a  weekly  for  many  years 
previous. 

The  Anderson  (Ind.)  Saturday  Times 
has  quit. 

MANY  OF  THEM  SUBSCRIBE. 

There  are  888  women  and  20,961 
men  employed  in  the  sacred  profession 
of  journalism.  Some  persons  express 
doubt  as  to  whether  this  is  one  of  the 
learned  professions,  but  among  the  fra- 
ternity the  agreement  is  general  that  it 
is,  says  the  St.  Louis  Globe-Democrat. 
Some  of  us,  however,  shudder  at  the 
word  "  sacred. " 


NIGHT  EDITION  DISCONTINUED. 

The  New  York  Telegram  has  discon- 
tinued its  "  ten  o'clock  P.  M.  edition." 

People  preferred  to  sleep  until  they 
could  get  the  morning  papers.  The 
newspaper  is  a  good  thing,  but  evidently 
it  is  not  a  necessity  for  every  moment  in 
the  twenty-foiu-  hours. 
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THE  FOURTH  ESTATE 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


4,000  LINOTYPES 
IN  USE. 


PRINTERS'  SUPPLIES. 


PRIN1ERS'  SUPPUBS. 


New  Faces  each  issue. 

Face  or   measure  changed 
at  will. 

Can  be  learned  by  men  from 
the  case. 


CAPACITY.   3,600    TO  9,000  EMS 
PER  HOUR  BY  ONE  OPERATOR. 


THE  LINOTYPE  HAS  NO  RIVAL. 

USED  BY  LEADING  BOOK  PUBLISHERS. 

SEND  FOR  SPECIMENS  OF  BORDERS,  DASHES,  ETC. 
MERGENTHALER  LINOTYPE  CO., 


PHILIP  T.  DODGE,  Prnidtnt  and  Central  Managfr. 


Tribune  Buildmg,  NEW  YORK  CITY. 


"STANDARD  LINOTYPE  METAL 

AND  FIRS  r-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  bv  thb  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LovvBNSTEiN  &  Bro.,  Proprietors, 
Telephone,  1140  «8th  Street.  Thirteenth  Avenue  and  aoih  Street,  NEW  YORK,  U.  S.  A. 


THE 


Web-Success 

SELF-INKING 

Prooe  Press 

is  just  the  thing  newspaper 
publishers  have  been  look- 
ing for. 

Many  prominent  papers  have  them  in 
successful  daily  use — for  example,  the 
New  York  Herald  (2),  Sun  (2),  Tribune^ 
Evening  Post  and  Journal,  Brooklyn 
Eagle  (2),  Boston  Globe  (3),  Herald  (2), 
yourualand  Transcript,  Chicago  Times- 
Herald  and  Tribune,  BufTalo  News, 
Philadelphia  Telegraph  (2),  and  Press, 
Washington  Star,  San  Francisco  Ex- 
aminer and  others.  There  are  also  3  in 
the  Government  Printing  Office. 

SEND  FOR  ILLUSTRA- 
TED CIRCULAR. 

F.  WESEL  MFG.  CO., 

82  and  84  Fulton  Street,  New  York. 


Thb  Fourth  E^tath  is  not  only  a  readable 
publication,  but  it  is  a  valuable  one  for  every 
publisher  and  advertiser.  It  gives  me  pleasure 
to  testify  to  its  merits  as  an  advertising 
medium. 

B.  F.  Bower, 
General  Manager  Cincinnati  TTibutu. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

SPEED  PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factorv.  i6th  St.  and  Ashjaad  ave., CHICAGO. 

NEW  YORK  OFFICE,  534  Temple  Court. 
BOSrON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 


THE  LOVEJOY  CO.,      Establshbd  1853. 

ELECTROTYPERS 

and  manufacturers  ol  Electrotype  Machinery, 
m-n6  Pearl  Street.  New  York, 

HENRY    LINDEN MEVR  &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N  Y. 

DRESSES  AND  PRINTING  MACHINERY 
■'■  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

TF  you  use  ELECTROS  send  to  CRASKE  for 
^  prices.  Superior  work.  Lowest  pricas.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE,  45  &  47  Rose  St.,  N.  Y. 

TJ  F.  McCAFFERTY,  ELECTROTYPER, 
^  '■'  42  AND  44  Bond  Street, 

frank  lbsub  building.  New  York. 


GREATER  SPEED! 


The  Scott  Rotary  Web 
Perfecting  Press  does  not 
tread  on  the  heels  of  any 
machine  known  to  the  craft. 
It  is  the  pace-maker  for 
all  other  presses  of  like 
build.  Therefore,  to  save 
time,  to  have  the  best,  to 
lead  in  the  race  for  trade 
and  fame— get  the  SCOTT 
and  speed  before  the  world. 


New  York— Times  Bldg. 
Chicago— Monadnock  Bldg. 
^t.  Louis — Security  Bldg. 
Boston— Carter  Bldg. 

Send  for  prices.      Get  our  Illustrated  Catalogne. 


Walter  Scott  &  Co., 


PLAINFIELD,  N.  J. 


IF  you  are  in  need 
of  PRINTING  of 
any  kind  The 
Evening  Post  Job 
Printing  Office 
will  do  it  for  you 
Quick  and  Cheap. 
B'way  and  Fulton 
Street,  New  York. 


GOOD  LITERATURE. 


For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  prmt. 

Vol.  I.,  March  to  August,  1894,  inclusive  I5  00 
Vol  II.,  September,  1894,  to  February, 

1895,  inclusive   5  00 

Vol.  III.,  March  to  August,  1895,  inclu- 
sive    a  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive    2  50 

Vols.  I.  and  II.,  bound  together,  a  few 

left   10  00 

Vols.  III.  and  IV.,  bound  together,  March, 

1895,  to  February,  1896,  inclusive   5  00 

Vol.  v.,  March  to  August,  1896,  inclusive.    »  50 


missing  NEWSPAPER  MAN. 

Daniel  H.  Nourse,  a  well-known  news- 
paper writer,  has  been  missing  since 
July  12,  and  is  supposed  to  have  been 
waylaid  and  murdered  by  thugs  in 
Chicago,  where  he  went  as  correspondent 
for  the  St.  Louis  Globe- Democrat  to  At- 
tend, the  democratic  convention.  Nourse 
was  accompanied  by  J.  J.  Mayes,  of  the 
same  paper.  The  Globe- Democrat,  with 
the  aid  of  the  police,  is  making  every 
effort  to  find  the  missing  man. 


VARIOUS  LIBEL  LITIGATIONS. 

Agnes  McCarthy  has  brought  suit 
against  the  Toledo  Bee,  asking  damages 
in  the  sum  of  $10,000  for  statements 
regarding  her,  and  especially  one  that 
while  clerk  in  a  post-office  she  was 
found  to  have  appropriated  to  her  own 
use  various  sums  of  money  from  the 
funds  of  the  office.  This,  she  says,  is 
contrary  to  the  fact,  as  she  was  acquitted 
of  the  charge  in  a  trial  before  a  United 
States  court. 

Henry  Thaxter  has  begun  suit  for 
$5,000  against  the  Telegram  Publishing 
Company,  of  Providence,  R.  I.,  for  libel. 
The  paper  published  an  article  a  couple 
of  weeks  ago  accusing  him  of  horse 
thieving.  He  was  arrested  on  another 
charge. 

Mrs.  Everett  J.  Snyder,  of  Hudson, 
N.  Y.,  has  commenced  proceedings 
against  the  Hudson  (N.  Y.)  Republican, 
for  alleged  libel,  claiming  damages  for 
$5,000.  She  charges  that  that  paper 
published  an  article  accusing  her  of  be- 
ing "  a  young  and  giddy  woman,"  and 
"  eloping  with  a  gay  and  festive  rug 
peddler,  with  whom  she  had  become  in- 
fatuated." 

HAD  STUPID  COUNSEL. 

Arthur  F.  Blot,  editor  of  the  Mount 
Vernon  (N.  Y. )  News,  was  arrested  last 
week  as  the  outcome  of  a  judgment  ob- 
tained against  him  for  an  alleged  libel 
by  former  mayor  Edward  F.  Brush. 

The  amount  of  the  original  judgment 
was  $500  The  alleged  libel  was  pub- 
lished in  the  News  in  1894,  and  Mr.  Blot 
directed  his  counsel  to  appeal  from  the 
decision  of  the  court,  but  for  some 
unknown  reason  he  failed  to  do  so,  as  a 
result  of  which  Mr.  Blot  was  arrested. 


NEWSPAPER  OFFICE  STRIKE. 

The  compositors  on  the  Elizabeth 
(N.  J.)  Herald  went  on  strike 
last  week  because,  as  they  declared, 
two  weeks'  pay  was  due  them.  The 
reporters  on  the  paper  sided  with  the 
other  men,  and  all  hands  quit  work. 
Later  the  men  held  a  conference,  and 
decided  to  return  to  work  with  the  un- 
derstanding that  their  pay  would  be 
forthcoming. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 
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ROBERT  R.  REMINGTON. 

SEE  SECOND  PAGE. 


THE  PRESS  WAR. 

UNITED    ASSOCIATED  PRESSES 
RALLY  AND  SCORE  AN  IN- 
PORTANT  POINT. 

The  New  York  Journal  Secures 
AN  Afternoon  Franchise  and 
The  San  Francisco  Examiner 
Joins  The  United  Press — W.  R. 
Hearst 's  Enormous  Scheme — 
Two  Papers  Each  For  New  York, 
Chicago  and  San  Francisco — 
What  Melville  E.  Stone  Says  of 
the  Rival  Organization's  Claims. 

The  appearance  of  the  evening  edition 
of  the  New  York  Journal  v  ith  its 
United  Associated  Presses'  franchise 
marks  an  epoch  in  the  war  between  the 
Associated  Press  and  the  former  United 
Press.  It  means  a  most  important  move 
in  the  fight  between  the  two  news 
associations  and  a  change  in  the  line  of 
battle.  By  giving  an  evening  franchise 
to  the  Journal  the  United  Press  gains  a 
valuable  acquisition  in  San  Francisco, 
the  Examiner  giving  up  its  allegiance 
to  the  Associated  Press.  The  Examiner 
also  gains  an  evening  franchise. 

Still  more  important  to  the  United 
Associated  Presses  is  the  fact  that 
William  R.  Hearst  becomes  one  of  the 
metropolitan  backers  of  the  organization, 
joining  James  Gordon  Bennett,  Charles 
A.  Dana,  Whitelaw  Reid  and  Adolph  S. 
Ochs  as  guarantors  of  the  organization. 

Another  vital  point  is  that  Mr.  Hearst 
is  given  both  evening  and  morning 
franchises  in  Chicago,  where  it  is  pro- 
posed, or  at  least  hoped  by  the  United 
Associated  Presses,  that  he  will  enter 
the  enemy's  stronghold,  carrying  devas- 
tation and  distress. 

An  important  part  of  the  agreement 
between  the  Journal  and  the  other  New 
York  papers  belonging  to  the  United 
Associated  Presses  is  that  no  one  of  them 
can  leave  without  the  consent  of  the 
others.  Mr.  Hearst  throws  his  whole 
strength  into  the  United  Press,  and  the 
Journal  becomes  a  member  instead  of  a 
client  of  that  organization,  its  evening 
edition  also  becoming  a  member.  Both 
have  restricted  franchises  of  class  "A." 
The  franchise  which  the  evening  edition 
of  the  Journal  now  enjoys  is  the  one 
given  up  by  the  Evening  World  at  the 
time  it  left  the  United  for  the  Associated 
Press.  A  by-law  of  the  United  Press  is 
that  when  a  franchise  has  been  released 
it  goes  back  to  the  main  organization  and 
can  be  disposed  of  by  it  as  seems  best. 

It  is  novr  the  purpose  of  the  five  New 
York  papers  allied  to  push  the  United 
Press  with  a  determination  to  make  it 
the  supreme  news-gathering  organiza- 
tion of  the  world. 

It  is  claimed  that  a  movement  is  on 
foot  among  a  large  number  of  the  mem- 
bers of  the  Associated  Press  to  form  a 
combination  of  the  two  organizations, 
which  shall  protect  existing  franchises 
and  make  impossible  the  granting  of 
new  ones. 

A  member  of  the  United  Press  who 
refuses  to  have  his  name  given  says  that 
the  Associated  Press  in  the  early  stages 
of  the  fight  between  the  two  organiza- 
tions levied  an  assessment  of  30 
per  cent,  on  its  members,  which 
many  could  not  afford,  but  were  induced 
to  pay  on  the  assurance  that  it  was  a  war 
measure  necessary  to  the  suppression  of 
the  United  Press,  and  that  a  promise 
was  made  that  as  soon  as  the  desired  end 
should  be  reached  the  assessment  would 
be  removed. 

The  same  partisan  of  the  United  Press 
claims  that  another  assessment  of  an  ad- 

{Continutd  an  second  page.) 


AN  IMPORTANT  CONVENTION. 

The  fourteenth  annual  meeting  of  the 
Association  of  Manufacturers  and  Whole- 
sale Dealers  in  Proprietary  Articles  of 
the  United  States  will  be  held  in  Phila- 
delphia from  October  5  to  October  9. 
The  sessions  will  be  held  at  the  Hotel 
Walton.  An  attractive  programme  has 
been  provided.  The  members  will  dis- 
cuss matters  of  legislation  and  trade 
interests.  The  subject  of  general  ad- 
vertising will  also  be  taken  up.  Dr.  R. 
V.  Pierce  of  Buffalo  is  expected  to  speak 
on  the  subject  of  advertising. 

Owing  to  the  augmented  importance 
of  state  legislation  regarding  proprie- 
tary medicines,  as  well  as  the  increased 
necessity  of  advertising  as  an  aid  in  the 
sale  of  medicines,  the  discussions  will 
be  of  vital  importance,  and  a  very  large 
attendance  is  expected. 


NEW  BOSTON  EVENING  PAPER. 

The  Boston  Evening  Dispatch  is  to  be 
the  new  paper  at  the  Hub.  It  has  been 
incorporated  at  Portland,  Me.,  and  is 
to  be  issued  primarily  to  champion 
Bryan  and  Sewall. 

It  is  stated  that  all  the  machinery, 
presses,  etc.,  have  been  procured,  and 
the  editorial  staff  decided  upon.  J.  H. 
Mellen,  of  Worcester,  Mass.,  will  be 
president;  William  T.  Way,  of  Boston, 
treasurer,  and  Kdwin  L.  Dyer,  of  Port- 
land, Me.,  clerk.  The  report  that 
Torrey  E.  Wardner  is  to  be  connected 
with  the  paper  is  untrue. 

The  Evening  Dispatch  will  start  with- 
out any  press  franchise. 


WANAMAKER'S   BIG  PURCHASE. 

Negotiations  have  been  concluded  by 
which  John  Wanamaker,  of  Philadelphia, 
becomes  the  owner  of  the  entire  business 
of  the  late  firm  of  Hilton,  Hughes  & 
Company,  New  York,  including  the  en- 
tire real  estate  used  by  the  business  of 
the  original  firm  of  A.  T.  Stewart  & 
Company,  the  great  store  at  Broadway 
and  Tenth  street,  and  the  outfit  of  the 
delivery  service  and  all  stock. 

Business  will  be  resumed  shortly  under 
the  Wanamaker  firm  name  and  the  great 
resources  of  the  firm  will  be  utilized  to 
win  success  for  the  historic  store  under 
its  new  auspices.  In  view  of  the  recent 
appearance  in  the  local  dry  goods  field 
in  New  York  of  the  Siegel- Cooper  Com- 
pany, Mr.  Wanamaker's  purchase  as  a 
new  factor  is  causing  much  discussion  in 
the  dry- goods  trade  as  well  as  among 
local  advertisers. 

It  is  understood  that  Manly  M.  Gillam 
will  have  charge  ot  the  advertising  of 
the  new  concern. 


FULFILLED  EVERY  PROMISE. 

The  evening  edition  of  the  New  York 
Journal  appeared  on  Monday,  accord- 
ing to  the  announcement  in  The  Fourth 
Estate  of  last  week.  It  has  received  a 
royal  welcome,  jumping  into  popular 
favor  at  once.  The  various  editions 
are  filled  with  the  latest  news,  the 
ten  o'clock  edition  being  a  marvel  of 
quickly  handled  matter,  and  the  ad- 
vertisers have  been  quick  to  avail  them- 
selves of  the  valuable  new  medium  thus 
created. 
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AGENCY  ASSIGNS. 

FAILURE    OF    THE  HERBERT 
BOOTH  KING  &  BROTHER'S 
BIG  FIRM. 


Enterprise  is  Discounted  by  Hard 
Luck — The  King  Brothers  Did 
A  Bk;  Business  for  Many 
Years,  Paying  Especial  Attention 
TO  Local  Advertising  —  Many 
Friends  Believe  that  the  Sus- 
pension  is  But  Temporary  and 
Due  to  Herbert  Booth  King's 
Recent  Severe  Illness. 

Herbert  Booth  King  and  Frederick 
L.  King,  who  compose  the  firm  of  Her- 
bert Booth  King  &  Brother,  adver- 
tising agents  at  32  East  23d  street. 
New  York,  made  an  assignment  on 
Tuesday  to  Asa  A.  Ailing,  with  prefer- 
ences for  $12,800,  as  follows  :  David  J. 
Fuller,  $5,000;  United  States  National 
Bank,  $5,500;  Edward  M.  Knox,  $1,000; 
C.  C.  Shayne,  $500;  Alexander  Camp- 
bell Milk  Company,  $800. 

This  agency  has  done  a  large  business 
for  many  years.  It  has  paid  special  at- 
tention to  local  advertising,  and  did 
much  clever  work  in  that  field,  much  of 
the  improvement  in  local  advertising  in 
New  York  being  to  a  large  extent  due  to 
Mr.  Herbert  Booth  King's  personal 
labor  and  ability.  A  number  of  the  best 
known  firms  in  New  York  were  in- 
cluded in  its  list  of  customers. 

Mr.  King  started  as  an  advertising 
agent  in  1883  and  two  years  later  took 
in  his  brother  as  partner. 

Mr.  King  recently  recovered  from  a 
severe  illness  of  several  months  and  re- 
turned to  his  business  only  to  be  con- 
fronted by  I  he  failure  of  two  ol  his  largest 
customers.  This  was  particularly  in- 
opportune in  view  of  his  having  secured 
a  large  amount  of  new  fall  business 
which  he  could  not  now  execute. 
The  assignment  does  not  interfere  in 
any  way  with  the  publication  of 
Fashions,  which  is  published  by  a  sep- 
arate company.  The  success  of  the 
paper  has  been  steadily  added  to,  even 
during  the  past  dull  season,  and  a  deci- 
ded increase  in  its  already  large  circu- 
lation is  counted  on. 

Neither  the  assignee  nor  the  members 
of  the  firm  can  yet  give  a  definite  state- 
ment as  to  the  aggregate  liabilities,  but 
it  is  believed  that  ihey  will  amount  to 
some  $75,000.  Inquiry  of  the  New  York 
papers  developed  tfie  fact  that,  as  a  rule, 
the  Kings  were  in  their  debt  only 
for  one  or  two  months'  business,  and 
there  was  a  disposition  to  treat  them 
well  in  their  present  difficulties.  The 
brothers  said  yesterday  that  it  would  be 
their  honest  effort  to  pay  eventually  100 
cents  on  the  dollar,  and  their  good  faith 
is  generally  credited. 

Arrangements  have  been  made  where- 
by the  principal  business  hitherto  con- 
trolled by  the  Herbert  Booth  King  & 
Brother  Advertising  Agency  will  be  con- 
tinued by  another  agency. 

Among  the  best  customers  are  Stem 
Brothers,  Fisher  Piano  Company,  C.  C. 
Shayne,  Metropolitan  Telephone  Com- 
pany, Bierman,  Heidelljerg  Company, 
Peter  Henderson,  Knox  the  Hatter, 
David  S.  Brown  and  other  minor  cus- 
tomers, representing  in  all  a  gross 
business  ot  about  5300,000. 

H.  M.  Beach,  formerly  with  the  King 
Brothers,  is  now  with  the  J.  Walter 
Thompson  Agency  handling  business 
amounting  to  something  over  $100,000, 
such  as  that  of  Stewart,  Howe  &  May 
(S.,  H.  &  M.)  and  the  Warren  Feather- 
bone  Company. 
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A  GOOD  RECORD. 


ROBERT  R.  REMINGTON'S  ADVER- 
TISING AGENCY. 


Its  Continued  Success  Under  the 
Old  Firm  Name  of  Remington 
Brothers — Business  in  New  York 
and  Pittshurg  —  Remington's 
Newspaper  Manual— The  County 
Seat  List. 

Prominent  among  the  large  advertis- 
ing firms  of  New  York  is  that  of  Reming- 
ton Brothers,  now  owned  and  managed 
by  Robert  R.  Remington.  Mr.  Rem- 
ington is  one  of  the  shining  lights  among 
successful  advertising  men,  and  it  is 
interesting  to  note  that  a  fortunate 
chance  threw  him  into  the  business  of 
publicity,  it  having  been  his  intention  to 
pursue  the  law. 

He  was  admitted  to  the  bar  in  Phila- 
delphia in  1884.  A  few  months  later  he 
removed  to  Pittsburg,  and  was  admitted 
to  the  bar  there.  Soon  after  he  was 
appointed  to  represent  the  Pennsylvania, 
Ohio  and  West  Virginia  Press  Associa- 
tion, at  Pittsburg. 

Mr.  Remington  continues  his  interest 
in  this  concern,  which  has  a  list  of  sev- 
eral hundred  of  the  best  papers  in  that 
territory.  He  is  still  the  representative 
of  the  association. 

The  Pitisburg  business  was  conducted 
under  the  name  of  R.  R.  Remington, 
but  on  account  of  its  rapid  growth,  on 
January  i,  1887,  he  admitted  his  brother 
into  partnership  with  him,  when  the 
firm  of  Remington  Brothers  was  formed. 
It  was  at  once  successful,  and  controlled 
most  of  the  advertising  in  that  section 
of  the  country.  In  1890  a  bianch  office 
was  opened  in  New  York,  R.  R.  Rem- 
ington taking  charge  of  it,  spendmg 
part  of  his  time  there  and  part  in  Pitts- 
burg. 

The  business  in  New  York  was  large 
from  the  start,  but  has  grown  with  sin- 
gular rapidity  during  the  past  year, 
though  it  was  hardly  a  time  to  expect 
any  particular  success.  For  some 
time  the  New  York  office  has  been 
run  independently  of  the  one  in  Pitts- 
burg. 

Besides  his  wide  reputation  as  the 
head  of  a  busy  agency  Mr.  Remington 
is  known  to  every  newspaper  man  in 
the  country  as  the  publisher  of  "  Rem- 
ington's Newspaper  Manual,"  which 
was  begun  in  1886,  and  has  been  pub- 
lished regularly  ever  since.  The  exact- 
ness and  completeness  of  this  work  has 
widely  commended  it,  and  it  is  but  just 
to  state  that  it  is  to  be  found  in  every  li- 
brary in  any  way  connected  with  the 
publishing  business. 

Some  years  ago  Mr.  Remington  issued 
his  "  County  Seat  List,"  which  en- 
deavors to  give  the  two  best  newspapers 
at  each  county  seat,  one  of  each  side 
of  political  persuasion.  This  includes 
both  dailies  and  weeklies.  It  comprises 
a  list  of  papers  whose  circulation  and 
character  are  guaranteed  and  is  acknowl- 
edged to  be  of  great  value  to  the  adver- 
tiser seeking  to  cover  a  state  in  a  sys- 
tematic way.  It  is  easy  to  see  that  the 
saving  of  expense  is  very  large  through 
this  plan.  The  advertiser's  announce- 
ment appears  in  every  county  and  in  the 
leading  papers  of  differing  political 
tenets,  and  the  firm's  arrangements  with 
most  of  the  papers  lower  rates  while 
giving  the  best  possible  service. 

It  is  unnecessary  to  dwell  upon  the  popu- 
larity of  this  list  with  the  large  adver- 
tisers. It  already  includes  the  most 
populous  and  wealthy  states,  and  will 
shortly  be  extended. 

A  specialty  of  which  the  firm  is  proud 
is  its  connection  with  many  large  dailies, 
and  it  claims  with  equal  gratification 
that  it  has  for  its  patrons  many  of  the 
leading  advertisers  of  America.  In  fact, 
the  firm  of  Remington  Brothers  can 
show  the  highest  class  of  advertisers  on 
its  books. 

The  impossibility  of  superintending 
every  little  detail  in  so  large  a  business 
does  not  lead  to  careless  work,  as  Mr. 
Remington  has  shown  unusual  clever- 


ness in  the  selection  of  thoroughly  ca- 
pable and  efficient  employees. 

It  will  be  remembered  that  on  June 
18  of  this  year  the  firm  was  dissolved 
by  mutual  consent,  R.  R.  Remington 
buying  out  his  brother's  interest,  so 
that  he  now  controls  the  entire  business. 
It  continues  the  same  in  both  New  York 
and  Pittsburgh,  and  the  old  firm  title  of 
Remington  Brothers  has  not  been 
changed.  Under  his  sole  management 
the  same  force  of  employees  continue 
their  good  work,  though  their  numbers 
have  been  considerably  increased  by 
the  addition  of  more  solicitors.  This 
means,  of  course,  more  business. 

Mr.  Remington  expects  great  business 
improvement  to  begin  with  the  decision 
of  the  Nation  as  to  its  coming  govern- 
ment, and  feels  that  there  will  not  be  a 
temporary  inllation,  but  that  the  year 
1897  will  be  one  of  the  biggest  and  most 
profitable  that  has  ever  been  experienced 
In  the  history  of  advertising. 


PAPER  MUST  PAY. 


DECISION   IN    A  CELEBRATED 
WESTERN  CASE. 

Reporting  Defamatory  Words 
Made  in  a  Speech  is  Libelous, 
According  to  the  Supreme  Court 
OF  Wisconsin  —  The  Oshkosh 
Northwestern  Loses  —  Printed 
Matter  Not  Privileged. 

A  case  in  which  the  interest  of  the 
newspaper  fraternity  is  second  only  to 
that  of  the  parties  directly  concerned 
was  decided  by  the  supreme  court  of 
Wisconsin  last  week;  that  of  George  H. 
BuckstafT,  of  Oshkosh,  against  John 
Hicks,  editor  and  proprietor  of  the  Osh- 
kosh Northwestern^  for  libel. 

The  charge  of  libel  was  based  on  the 
publication  in  the  Northwestern,  at  the 
time  when  Mr.  Hicks  was  minister  to 
Mexico,  of  a  synopsis  of  remarks  made 
by  George  W.  Pratt,  also  of  Oshkosh, 
before  the  Oshkosh  common  council, 
March  ig,  1889. 

Pratt  represented  the  Oshkosh  district 
in  the  assembly  at  the  time,  while  Buck- 
staff  was  state  senator.  A  bill  was 
pending  before  the  legislature  amend- 
ing the  city  charter  of  Oshkosh,  and  the 
council  favored  the  bill,  while  Senator 
BuckstafF  opposed  it.  Pratt  was  invited  ! 
by  the  city  council  to  address  that  body 
as  to  the  situation  of  the  bill  before  the 
legislature,  and  in  the  course  of  his  re- 
marks, in  explaining  the  delay  in  action, 
he  stated  that  Buckstaff  was  intoxicated 
four-fifths  of  the  time. 

Both  the  Oshkosh  papers,  the  North, 
western  and  the  limes,  published  his 
remarks,  and  Buckstaff  sued  both  of 
them,  and  Pratt  as  well,  for  libel.  The 
Times  and  Pratt  settled  their  cases  by 
paying  $100  and  $150  respectively,  but 
the  Northwestern  made  a  fight,  its  de- 
fence being  that  the  remarks  were  made 
at  a  regular  meeting  of  the  council,  and 
that,  being  the  official  paper  of  the  city, 
it  published  the  statement  made  by 
Pratt  as  a  part  of  the  proceedings  of 
the  council.  The  plaintiff  claimed  it  was 
not  privileged. 

On  the  trial  in  the  circuit  court  Judge 
Burnell  took  the  decision  of  the  merits 
of  the  case  from  the  jury,  instructing 
them  that  the  publication  was  libelous 
and  that  the  only  question  for  them  to 
determine  was  the  amount  of  damages. 
The  supreme  court  sustains  the  trial 
court  and  affirms  the  judgment. 


CHANGES  ON  THE  TIMES. 

Henry  N.  Gary  has  been  succeeded 
by  Henry  Lowenthal  as  city  editor  of 
the    New    York    Times,    and  Henry 
,  Alloway,  of  the  New  Haven  Palladium, 
succeeds  W.  H.  Barrett  as  the  financial 
editor.  Henry  E.  Donaldson  and  George 
Thompson,  of  the  advertising  depart- 
I  ment,  and  H.  N.  Jordan,  assistant  city 
j  editor,  and  E.  A.  Ditmar,  the  dramatic 
editor,  have  left. 


THE  PRESS  WAR. 

(Continued  from  first  page.) 

ditional  50  per  cent,  was  forced  upon 
the  rich  papers  for  the  same  purpose  and 
with  the  same  promise  that  it  would  dis- 
appear with  the  collapse  of  the  United 
Press,  which  was  to  be  momentarily  ex. 
pected.  He  points  out  that  the  infusion 
of  new  blood  into  the  United  Press 
means  its  continuance  and  makes  certain 
a  combined  attack  upon  the  Associated 
Press  by  those  who  insist  that  it  must 
make  a  combination  with  the  United 
Press,  which  will  mean  a  national  or- 
ganization giving  them  adequate  pro- 
tection in  their  own  territory. 

A  promised  stampede. 

It  is  asserted  by  those  interested  in  the 
United  Press  that  the  acquisition  of  the 
San  Francisco  Examiner  is  the  fore- 
runner of  a  stampede  to  that  organiza- 
tion on  the  part  of  the  greater  number 
of  the  great  papers  on  the  coast. 

In  announcing  the  fact  that  it  had 
joined  the  United  Associated  Presses 
the  San  Francisco  Examiner  editorially 
made  claim  that  it  was  forced  to  the 
move  because  of  the  superiority  of  the 
reports  of  the  United  Press. 

There  has  been  talk  before  of  a  possi- 
bility that  Mr.  Hearst  meant  to  join  his 
transcontinental  newspaper  properties  in 
the  middle  at  Chicago,  forming  a  great 
syndicate  of  papers  under  one  head.  It 
has  been  widely  rumored  that  he  would 
start  a  paper  in  Chicago,  and  this  was 
often  denied.  Another  report  that  the 
Journal  would  join  the  Associated  Press 
as  soon  as  it  received  a  New  York  after- 
noon franchise  from  that  organization 
appeared  with  the  others  and  was  de- 
nied. 

CHICAGO  THE  TRUMP  CARD. 

It  was  undoubtedly  hard  for  the  Sun 
and  the  Herald  to  agree  to  give  the 
Journal  an  evening  franchise  in  New 
York.  They  had  plenty  of  competition, 
and  could  not  welcome  a  rival  in  the 
evening  field  unless  he  iwould  share  in 
the  New  York  expenses  of  the  news 
organization  to  which  they  belonged. 
The  United  Press  wanted  a  footing  in 
Chicago  and  it  seems  likely  that  Hearst 
has  offered  to  furnish  it. 

William  R.  Hearst,  through  this  deal 
becomes  a  most  important  person  in 
American  journalism.  With  papers  in 
New  York,  Chicago  and  San  Francisco 
he  wields  titanic  powers. 

Chicago  is  a  tempting  held  for  Mr. 
Hearst  and  if  he  goes  there  the  journal- 
istic excitement  of  New  York  will  un- 
doubtedly be  duplicated.  The  echo  of 
his  newspaper  career  on  the  Coast,having 
reached  New  York,  seems  likely  to  re- 
bound to  the  middle  west. 

WHAT  THE  OTHER  SIDE  SA^^S. 

General  Manager  Melville  E.  Stone, 
of  the  Associated  Press,  when  seen  by  a 
representative  of  The  Fourth  Estate 
in  regard  to  the  latest  news  of  the  press 
war  and  the  claims  of  the  United  Asso- 
ciated Presses,  said : 

"I  may  say  to  you  broadly  that  there  is 
no  truth  in  the  assertions  of  the  United 
Press.  This  much  is  true,  that  Mr. 
Hearst  and  his  business  manager  applied 
for  morning  and  evening  franchises  in 
the  Associated  Press  for  the  New  York 
Journal.  A  number  of  the  Associated 
Press  papers  in  New  York  objected  to 
Mr.  Hearst's  methods  in  journalism, 
and  they  declined  to  give  their  consent. 

"  As  late  as  ten  days  ago  I  had  a  con- 
versation with  Mr.  Hearst  and  Mr. 
Palmer  in  which  they  both  expressed 
themselves  unhesitatingly.  They  said 
they  did  not  approve  oi  the  United  Press' 
form  of  organization,  and  that  they  were 
convinced  that  ultimately  the  Associated 
Press  would  take  into  membership  all  of 
the  papers  of  the  country  worth  having; 
that  it  would  be  a  case  of  the  '  survival 
of  the  fittest,'  and  that  the  Associated 
Press  was  manifestly  the  fittest. 

"It  was  only  when  they  found  it 
utterly  impossible  to  get  the  consent  of 
the  Associated  Press  in  New  York  city 
for  a  franchise  that  they  turned  to  the 
United  Press.  Both  of  the  parties  to 
the  transaction  were  desperate— one  to 


secure  a  franchise,  the  other  to  secure 
an  'angel.' 

"A  part  of  the  consideration  seems 
to  have  been  the  transfer  of  the 
San  Francisco  Examiner  from  the  Asso- 
ciated Press  to  the  United  Press.  Of 
course,  since  we  have  a  binding  contract 
with  Mr.  Hearst  for  the  San  Francisco 
Examiner,  it  is  not  so  easy  to  see  how 
this  transfer  can  be  made,  and  we  are 
just  now  engaged  in  trying  to  ascertain 
whether  Mr.  Hearst  has  any  money.  Of 
course,  he  will  have  to  stand  by  his  con- 
tract. 

"  The  claim  that  he  has  gone  to  the 
United  Press  because  he  is  dissatisfied 
with  the  service  of  the  Associated  Press 
is  the  sheerest  nonsense.  The  San  Fran- 
cisco Examiner  has  never  offered  a 
syllable  of  complaint  respecting  the  char- 
acter of  the  Associated  Press'  service, 
and,  indeed,  its  relations  to  the  Asso- 
ciated Press  were  apparently  perfectly 
cordial  until  last  Sunday  night  when 
they  sent  a  brief  note  to  our  San  Fran- 
cisco manager  advising  him  of  the 
change. 

"So  far  from  this  action  of  Mr. 
Hearst's  having  any  serious  effect  upon 
the  Associated  Press,  and  particularly 
upon  the  Pacific  coast  papers,  I  may  say 
to  you  that  at  a  meeting  of  Pacific  coast 
papers  held  in  San  Francisco  yesterday, 
they  formulated  and  sent  me  a  telegram 
of  confidence  and  support. 

"This  whole  affair  is  perfectly 
characteristic.  The  United  Press  has 
been  struggling  for  a  compromise,  a 
compromise  which  they  can  never 
secure.  If  falsehood  could  have  dis- 
turbed the  Associated  Press  it  would 
have  been  wrecked  long  ago.  It  has 
been  a  game  of  bluster  and  misstate- 
ment from  the  start.  Circular  after 
circular  has  been  issued,  but  all  to  no 
purpose." 

"We  have  been  told  of  their  wonderful 
reorganization,  and  they  have  attempted 
to  befog  the  public  mind  by  assuming 
the  name  '  The  United  Associated 
Presses.'  They  have  even  gone  to 
England  and  undertaken  to  incorporate 
there  as  '  The  Associated  Press  of 
America,'  but  none  of  these  things  have 
disturbed  any  one. 

MINDING  its  own  AFFAIRS. 

"The  Associated  Press  is  going  about 
its  business  without  any  reference  what- 
ever to  the  United  Associated  Presses, 
or  the  United  Press,  or  any  of  the 
other  would-be  rivals.  I  think  I  should 
be  likely  to  know  if  there  was  any  sharp 
discontent  in  its  ranks;  indeed,  I  would 
suppose  that  I  would  know  much  better 
about  it  than  any  one  else.  So  far  as  I 
am  able  to  observe  such  is  not  the  case, 
but  on  the  contrary,  I  never  saw  an  en- 
terprise in  which  there  was  more  loyalty 
displayed. 

"The  newspaper  people  of  this  country 
are  not  going  to  surrender  the  right  of 
self  government  to  any  four  or  five,  or 
half  dozen,  or  dozen  people.  Even  if  it 
should  cost  them  some  more  money  for 
the  time  being  to  maintain  a  mutual 
and  self-governing  organization  they 
know  all  too  well  that  it  is  far  cheaper 
than  to  surrender  their  independence 
and  become  clients  at  the  sweet  will  and 
pleasure  of  gentlemen  who  are  openly  in 
the  business  for  the  purpose  of  making 
money. 

too  free  with  franchises. 

"This  granting  of  the  franchise  to 
The  Evening  Journal  in  New  York 
only  illustrates  afresh  the  fact  that  a 
franchise  in  the  United  Press,  or  the 
United  Associated  Presses,  gives  no 
guarantee  of  security.  Two  or  three  of 
the  oldest  papers  in  that  organization  have 
protested  earnestly  against  the  granting 
of  this  franchise,  but  their  wishes  and 
their  rights  have  been  trampled  upon 
without  mercy,  and  however  good  an 
angel  Mr.  Hearst  may  prove  in  the  end, 
the  United  Press'  management  will  dis- 
cover that  they  have  paid  very  dearly 
for  his  support  by  the  destruction  of 
confidence  in  the  Integrity  of  their  or- 
ganization, which  has  resulted." 

It  is  a  red-hot  fight  now  between  the 
two  organizations  and  is  one  watched 
with  deep  interest. 
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NEW  POSTAL  RULES. 


A    RADICAL   AND  SWEEPING 
MOVE. 


The  Post-Office  Department  Makes 
Important  Innovations  in  Regard 
TO  A  Certain  Class  of  Medical 
Advertisers. 

For  many  years  it  has  been  considered 
quite  legitimate  for  certain  advertising 
specialists  who  carry  on  business  by 
mail  to  intimate  in  their  advertisements 
and  circulars  that  recipes  of  which  they 
had  possession  would  be  sent  "  free  "  to 
persons  applying  for  them,  in  spite  of 
the  fact  that  after  application  was  made 
it  would  be  disclosed  that  the  offer  was 
coupled  with  conditions  which  made  out- 
lays by  the  applicants  necessary. 

It  has  also  been  thought  by  these  firms 
to  be  regular,  "in  case  of  doubt"  or 
otherwise,  send  goods  of  a  certain  char- 
acter "C.  O.  l3."  although  no  order 
for  their  transmission  might  be  in  hand. 

It  is  evident  that  in  such  cases  little  or 
no  ground  for  any  interference  on  the 
ground  of  specific  fraud  by  the  adver- 
tisers could  exist,  for  the  expenditure  of 
money  by  the  applicants  or  consignees 
remained  in  their  own  discretion,  no 
matter  how  much  they  might  be  influ- 
enced by  auxiliary  circumstances. 

The  post-office  department  has  now, 
however,  through  Assistant  Attorney 
General  Thomas,  of  the  postal  depart- 
ment, decided  to  exercise  a  somewhat 
closer  jurisdiction  over  this  class  of 
specialists  and  their  transactions.  It 
has  just  taken  important  steps  in  con- 
nection with  at  least  one  widely  known 
concern  of  this  description,  and  formu- 
lated what  are  said  to  be  meant  as  per- 
manent rules  regarding  all  firms  or 
companies  of  that  class. 

Under  orders  now  issued,  these  adver- 
tisers are  to  be  required  to  stipulate  that 
in  no  instance  will  they  forward  to  any 
person  any  C.  O.  D.  packages  or  con- 
signments requiring  the  payment  of 
money  by  the  recipient,  without  a  spe- 
cific order  from  the  latter  for  such  trans- 
mission. 

The  specialists  employing  more  than 
one  name  or  address  are  also  to  be  re- 
quired to  file  a  certificate  showing  the 
exact  relation  to  the  real  advertiser  of 
the  different  persons  whose  names  are 
used,  and  if  the  latter  are  in  the  employ 
of  the  advertiser,  the  salary  received 
must  be  stated. 

In  the  case  of  one  concern  in  Kala- 
mazoo, Mich.,  the  advertisements  have 
been  stopped  and  will  not  be  resumed 
except  in  a  modified  form  to  comply 
with  the  requirements  of  the  new  regula- 
tions. The  specialists  concerned  claim 
that  the  steps  now  being  taken  by  the 
post  office  department  are  in  excess  of  its 
powers,  as  the  question  is  not  one  of 
fraud.  It  is  said  that  one  of  the  conse- 
quences of  the  post-office  department's 
position  in  the  matter  will  be  to  largely 
reduce  a  certain  class  of  advertising. 


ADVERTISING  MEDIUMS. 


ADVERTISING  MEDIUMS. 


ADVERTISING  MEDIUMS. 


CANADIAN  LIBEL  LAWS. 


Probability  of  an  Important  Test 
Case  in  the  Toronto  Courts. 
The  Toronto  News  has  stirred  up  the 
Canadian  newspaper  public  to  a  sense  of 
the  necessity  for  a  reform  in  the  Do- 
minion libel  law.  It  seems  that  the  News 
made  comment  upon  a  public  matter, 
and  was  sued  for  libel,  although  it  had 
apologized  for  such  points  in  its  remarks 
as  might  be  regarded  as  offensive  to  the 
individuals.  In  other  words,  after  it  had 
withdrawn  its  personal  observations  it 
was  sued  for  its  comment  on  a  public 
matter  as  a  servant  of  the  people.  It  is 
hoped  that  Mr.  Douglass,  the  proprietor, 
will  make  a  test  case,  and  fight  the  mat- 
ter out  in  the  courts. 


THE  DEADLY  CIGARETTE. 
A  London  cablegram  announces  the 
horrible  fate  of  Fred.  Barnard,  the  artist 
of  Black  and  White.  He  was  burned  to 
death  in  bed,  and  it  is  supposed  that  he 
fell  to  sleep  while  smoking  a  cigarette, 
which  fell  upon  the  bed  clothes. 


THEATRICAL  ADVERTISING. 

It  is  likely  that  the  daily  papers  in 
New  York  and  other  leading  cities  will 
contain  some  clever  theatrical  advertis- 
ing during  the  coming  season,  as  com- 
petition will  be  keen,  and  men  of  ability 
will  practically  "  set  the  pace  "  as  re- 
gards both  the  quality  of  performances 
and  the  style  of  the  advertising. 

The  advertisements  of  theaters  have 
become  quite  a  feature  in  the  New  York 
Sunday  papers,  and  there  are  a  number 
of  men  who  are  fully  equal  to  making 
the  "amusement"  columns  quite  as 
readable  as  any  others  in  the  papers. 

In  the  local  New  York  field  it  is  noted, 
among  other  things,  that  Oscar  Ham- 
merstein  will  produce  at  the  Olympia 
a  romantic  comic  opera  composed  by 
himself.  Strong  merits  are  claimed  for 
the  production,  and  the  talents  of  E. 
Burke  Scott,  the  press  agent  of  the 
Olympia,  can  no  doubt  be  relied  on  for 
clever  work  in  the  department  of  public- 
ity. 


TO  REGULATE  NEWS-STANDS. 
Mayor  Strong  has  returned  unsigned 
to  the  New  York  board  of  aldermen  the 
resolution  permitting  the  creation  of 
news  stands  under  the  elevated  railroad 
stairways,  with  a  suggestion  that  amend- 
ments be  incorporated  to  limit  the  length 
of  the  stands,  to  prohibit  the  sale  of  any- 
thing but  newspapers  and  periodicals. 
Forbidding  any  transfer  of  such  permits 
and  requiring  the  consent  of  the  adjoin- 
ing property  owner,  with  an  accom- 
panying affidavit  that  no  money  or  other 
consideration  had  been  paid  or  promised 
therefor.    The  resolution  was  laid  over. 


TO  RETURN  KATE  FIELD'S 
EFFECTS. 

Word  has  been  received  from  Hono- 
lulu that  Kate  Field's  effects  will  be 
shipped  to  San  Francisco,  Cal.,  by  the 
next  steamer.  A  check  has  been  re- 
ceived from  H.  H.  Kohlsaat  of  the  Chi- 
cago Times-Herald  to  pay  all  expenses 
connected  with  the  funeral  and  trans- 
portation of  her  effects. 


BUSINESS  AND  BEAUTY. 

An  unusually  artistic  and  elegant  little 
book  has  been  issued  by  John  H.  Bent- 
ley,  advertising  manager  of  the  Ameri- 
can Baptist  Publication  Society's  publica- 
tions, Philadelphia.  It  gives  such  in- 
formation concerning  the  circulation  and 
rates  of  the  society's  publications  as 
an  advertiser  must  have. 

The  contents  of  the  book  include  a 
fac- simile  of  the  title-pages  of  the  re- 
spective journals.  These  are  tinted,  and 
the  mechanical  work  is  exceptionally 
well  done.  As  the  main  object  of  the 
pamphlet  is  to  point  out  good  opportu- 
nities to  advertisers,  utility  and  taste  may 
be  said  to  be  excellently  combined. 


REPORTER  KILLS  HIMSELF. 
William  C.  Sherman,  one  of  the  army 
of  the  unemployed,  formerly  a  reporter 
of  Troy,  N.  Y.,  killed  himself  last  week. 
He  sought  the  scene  of  past  labors,  a 
police  station,  where,  gaining  the  cap- 
tain's revolver,  he  blew  out  his  brains. 
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PULPIT  AND  PRESS. 


AN    EMINENT  CLERGYMAN 
BRAVELY  ANNOUNCES  SOME 
TELLING  TRUTHS. 


Speaking  of  the  Press  as  One  of  the 
Wonders  of  the  World,  He  Sees 
In  It  Many  Powers  for  Good, 
Though  He  Properly  Asserts 
That  It  Might  be  Improved. 

The  Rev.  Dr.  C.  H.  Strickland,  of 
Sioux  City,  recently  delivered  a  sermon 
of  direct  interest  to  newspaper  men. 
Cutting  only  to  save  necessary  space 
and  being  forced  to  do  less  blue  pencil 
work  with  it  than  we  had  expected, 
owing  to  its  excellence,  we  present  Dr. 
Strickland's  sermon  as  follows: 

"We  frequently  speak  of  the  wonders 
of  the  world,  such  as  the  pyramids,  the 
mighty  Colossus  at  Rhodes,  the  hanging 
gardens  of  Babylon.  We  speak  of  the 
modern  wonders  of  the  world,  such  as  a 
railroad  locomotive  or  a  steamship.  But  j 
to  my  mind  the  newspaper  is  the  greatest 
wonder  of  all. 

"It  is  the  potential  agency  for  good 
or  evil  in  this  world  to-day,  a  tactor  in 
constantly  advancing  civilization,  and  a 
mighty  power  to  upbuild  or  destroy  all 
that  is  good  and  true  and  beautiful 
among  men. 

"The  mass  of  men  are  readers  of 
newspapers.  It  requires  leisure  to  read 
a  book,  but  comparatively  a  short  time 
suffices  to  scan  the  morning  paper  that 
comes  to  us,  and  we  look  at  it,  and  in 
looking"  upon  it  we  behold  the  photo- 
graph of  the  city,  state,  country,  and  we 
obtain  a  glimpse  in  the  distance  of  the 
entire  world. 

"We  go  through  its  editorials,  if  we 
have  time;  we  dip  into  its  foreign  news; 
we  read  all  of  the  headlines  of  every 
page;  we  study  its  market  reports;  we 
look  to  see  the  prognostications  for  the 
weather  for  to-day  and  to-morrow.  The 
news  is  boiled  down  and  thoroughly 
pepper-sauced  for  us,  and  as  we  hold 
that  paper  we  are  no  longer  simply  a 
citizen,  but  we  are  a  citizen  of  the  world, 
and  we  touch  elbows  with  mankind 
everywhere. 

the  mightiest  wizard. 

"The  newspaper  is  the  mightiest  wiz- 
ard we  have  ever  met.  No  magician 
ever  wielded  such  a  spell  as  it  does,  and 
Aladdin's  lamp  was  not  nearly  so  won- 
derful. 

"  To  estimate  the  influence  and 
power  of  the  newspaper  is  beyond  my 
ability.  I  simply  call  attention  to  it  as 
one  of  the  potent  agencies  for  good  and 
evil  in  this  world.  It  has  access  to  all 
the  homes  in  the  land,  and  every  intelli- 
gent eye  must  look  along  its  columns.  It 
gives  shape  to  public  opinion,  as  well  as 
utterance  thereto;  it  enlightens  the  peo- 
ple; it  stimulates  trade;  it  promotes 
civilization ;  it  makes  peace,  and  it  fo- 
ments war. 

"  I  had  almost  said  that  a  great  news- 
paper is  omniscient,  omnipresent  and 
omnipotent.  Not  in  the  sense  in  which 
we  use  these  great  words  as  applied  to 
Deity,  but  in  a  lower  sense  they  may 
be  applied  to  a  great  daily. 

"  We  learn  to  love  our  daily  paper. 
It  becomes  a  tamiliar  friend  to  us  because 
it  is  helpful  and  finally  necessary  to  our 
daily  life.  We  pay  lor  it,  but  the  idea 
of  purchase  does  not  enter  into  our 
minds.  There  is  a  kind  of  friendship 
between  us  and  the  newly  printed  paper, 
damp  from  the  press,  that  we  hold  be- 
tween our  fingers.  We  criticise  it,  and 
talk  about  it,  and  quarrel  at  it  and  yet 
could  not  do  without  it. 

influence  of  the  press. 
"  Say  all  we  may  and  all  we  will,  we 
cannot  fully  realize  or  estimate  the  influ- 
ence of  the  newspaper.  If  the  Lord 
Jesus  Christ  owned  the  newspaper  and 
ruled  in  the  hearts  of  editors  and  report- 
ers, the  Golden  Age  would  begin  at  once, 
and  there  would  be  '  peace  on  earth, 
good  will  to  men.'    The  war  drums 
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would  throb  no  longer  and  the  battle 
flags  would  be  furled. 

"  Our  great  dailies  too  often  chronicle 
evil  without  assailing  it.  They  speak  to 
vast  audiences,  and  I  say  respectfully 
that  they  ought  to  denounce  immorality, 
wrong  and  sin.  They  do  teach  industry, 
enterprise,  patriotism  and  virtue. 

"  I  have  no  patience  with  that  Phari- 
seeism  that  condemns  the  press  sweep - 
ingly  and  unsparingly  because  it  chron- 
icles the  evil  that  occurs  among  men 
from  day  to  day.  The  paper  is  the  cur- 
rent historian  of  the  times.  It  must 
record  the  acts  of  men.  But  I  do  hold 
that  it  should  condemn  the  wrong  and 
point  to  the  remedy.  It  should  be  a 
teacher  of  right  doing  and  right  living. 

"  The  pulpit  needs  to  learn  a  lesson 
from  the  press.  For  instance,  the 
preacher  needs  to  look  at  life  as  it  is,  to 
come  down  and  stand  on  a  level  with 
men,  touch  elbows  with  them  in  their 
joys  and  sorrows,  be  in  contact  with 
them  m  their  victories  and  in  their  de- 
feats, feel  the  great  pulse  of  humanity 
throbbing  against  his  own  heart,  that  he 
may  be  able  to  cheer,  to  comfort  or  to 
rebuke  as  occasion  demands.  This  is 
what  the  newspaper  does;  this  is  what 
the  editor  does.  As  is  the  power  of  the 
paper,  so  is  its  responsibility  to  God." 


A  NEW  MISSIONARY  PAPER. 

Such  has  been  the  response  of  the 
Congregational  churches  to  the  sugges- 
tion of  a  union  missionary  periodical 
that  the  missionary  societies  have  come 
to  a  hearty  and  unanimous  agreement 
and  its  early  issuance  has  been  decided 
upon. 

The  societies  included  are  the  American 
Board,  the  Home  Missionary  Society, 
the  Church  Building  Society,  the  Amer- 
ican Missionary  Association,  the  Sunday 
School  and  Publishing  and  the  Educa- 
tional Society.  Three  of  them  have 
their  central  offices  in  New  York  and 
three  in  Boston. 

The  name  of  the  paper  will  be  Con- 
gregational Work.  It  will  be  published 
monthly,  excepting  July  and  August. 


THE  PROOFREADER'S  DUTIES. 

He  Must  Have  Knowledge  of  All 
Tmin<;s— Keen  Sight  and  Nerve 
TO  Call  the  Editor  Down. 

Proofreading — whether  upon  news- 
papers, on  bookwork  or  jobwork — is  one 
of  the  most  exacting  of  professions,  says 
the  Printer  Journalist.  It  demands 
not  only  the  best  mental  and  educational 
equipment,  but  a  training  in  the  obser- 
vation of  countless  minutire  that  would 
escape  the  most  vigilant  of  ordinary 
readers.  The  proofreader  must  learn  to 
disiinguish  a  turned  "o"  ora  turned  "s," 
as  well  as  to  detect  a  misspelled  word. 
He  must  have  enough  knowledge  of  all 
theologies  to  tnable  him  to  supply  a 
word  that  is  undecipherable  in  the 
manuscript  of  an  expert. 

He  must  be  able  to  catch  the  editor 
when  the  latter  trips  in  a  statement  of 
fact  or  in  the  construction  of  a  sentence 
— for  even  the  mo^t  careful  editors  are 
sometimes  guilty  of  lapses  of  this  de- 
scription. He  must  be  posted  on  the 
politics  and  political  history  of  the 
country ;  a  close  student  of  Shakespeare 
and  the  Bible;  "up"  in  knowledge  of 
books,  so  that  he  may  at  any  time  be  able 
rightly  to  connect  the  names  ot  authors 
and  books  and  to  detect  a  misquotation ; 
.T  reader  of  the  daily  newspapers,  that 
he  may  know  the  names  and  standing 
of  the  prominent  people,  from  the  pres- 
ident to  a  prize  fighter.  In  fact,  he 
must  be  a  walking  cyclopaedia;  and  yet 
he  will  often  find  himself  at  a  loss  to  de- 
cide on  the  correctness  of  a  word  or  a 
sentence  before  him. 

To  all  these  qualifications  must  be  added 
a  skin  as  thick  as  that  of  a  rhinoceros; 
for  if  any  errors — errors  of  either  writer 
or  printer — do  get  into  print,  the  entire 
blame  will  fall  upon  the  proofreader; 
while  very  few  think  of  praising  him  for 
the  errors  he  does  discover.  He  is  a 
much-abused  man,  but  it  is  a  part  of  his 
duty  to  understand  and  practice  philoso- 
phic patience.  He  needs  less  praise 
than  blame  to  save  him  from  growing 
careless. 


THE  FIRST  WEEKLY  AND  SUN- 
DAY  NEWSPAPERS. 
Two  hundred  and  seventy-four  years 
ago  yesterday  saw  the  issue  of  the 
first  weekly  newspaper  in  England, 
a  small  quarto  journal  of  eighteen  pages, 
under  the  title  of  The  Certain  News  of 
the  Present  Week.  The  first  Sunday 
newspaper,  however,  was  not  published 
until  March  26,  1780,  when  the  first 
number  of  the  British  Gazette  and  Sun- 
day Monitor,  prmted  by  a  man  named 
Johnson,  proved  such  a  success  that  in  a 
very  short  time  he  had  a  number  of 
rivals  competing  with  him  on  the  same 
lines.  The  London  Gazette  was  not  is- 
sued until  1738. — Westminster  Gazette. 


CABLE'S  NEW  MAGAZINE. 

A  new  literary  magazine  was  to  appear 
in  Northampton,  Mass.,  October  i,  ed- 
ited by  George  W.  Cable,  to  be  known 
as  the  Symposium.  It  is  an  outgrowth 
of  the  Letter,  which  Mr.  Cable  has  pub- 
lished for  some  time  and  which  has 
been  devoted  to  the  interests  of  the  home 
culture  clubs. 

The  clubs  will  be  represented  in  the 
new  magazine,  but  it  will  be  considera- 
bly larger  than  the  Letter.  It  will  be 
printed  by  the  Springfield  Printing  and 
Binding  Company.  Will  Bradley  de- 
signed the  cover. 

MEXICO'S  CLEVER  MONTHLY. 

Modern  Mexico  is  a  monthly  pub- 
lished in  the  City  of  Mexico  and  Topeka, 
Kan.  It  aims  to  extend  business  rela- 
tions between  the  United  States  and  the 
people  of  Mexico.  It  is  printed  in  Eng- 
lish and  some  handsome  half-tone  illus- 
trations are  given.  It  is  edited  by  Paul 
Hudson  and  managed  by  William  C. 
Smith.  The  publication  office  is  in 
Topeka,  and  Hibson  &  Brother,  29  Park 
Row,  New  York,  have  just  been  ap- 
pointed to  represent  its  advertising  de- 
partment east  of  Pittsburg. 


THE  COMMODORE  DID  HIS  BEST. 

The  New  York  Press  recently  gave 
the  reminiscences  of  a  reporter  who  had 
been  in  attendance  at  the  death  of  old 
Commodore  Vanderbilt  many  years 
ago.  "  Things  were  quite  different 
then  from  what  they  are  now,"  said  the 
reporter.  "  When  the  old  commodore 
was  taken  ill  he  used  to  send  for  us 
every  day  and  have  us  up  in  his  room 
and  tell  us  all  about  himself.  He  used 
to  read  the  papers  and  he  noticed  that  a 
great  deal  of  space  was  devoted  to  him. 

"' Well,  boys,'  he  said  one  morning, 
'  I  hope  I  will  live  a  little  longer  for  your 
sakes.  You  seem  to  be  making  a  lot  of 
space  out  of  me.' 

"  Finally,  though,  when  he  became 
too  ill  to  see  us,  we  had  to  camp  out  as 
we  do  now,  and  it  soon  became  tedious. 
We  used  to  camp  about  20  feet  from 
the  front  of  the  house  in  which  the  old 
gentleman  lay,  and  sometimes  you  could 
bear  what  was  said  in  the  sick-room. 

"  Among  us  was  a  certain  gentleman 
who  is  now  the  respected  father  of  a 
family.  He  was  rather  impatient.  It 
was  late  at  night.  He  had  a  voice  in 
him  like  a  bull. 

"  'Oh,  why  don't  he  die?'  he  sud- 
denly exclaimed,  petulantly. 

"  We  thought  no  more  of  his  remark 
until  a  tew  minutes  later,  when  a  trim 
servant  girl  came  out  of  the  house.  She 
looked  us  over  and  watched  us  for  a  few 
moments  Then  Doc  said  something 
and  she  came  over  to  him  and  handed 
him  a  note.  He  opened  it,  wondering 
what  it  could  be.  On  the  paper  was  a 
score  or  so  of  words  written  in  the  old 
commodore's  well-known  scrawl.  They 
read: 

"  '  I  trust  you  will  pardon  me,  but  as 
this  is  the  first  time  I  have  ever  died,  I 
am  a  httle  inexperienced  and  don't 
exactly  know  how  to  go  about  it.  If  you 
will  bear  with  me  a  little  while,  how- 
ever, I  will  try  to  do  my  best.' 

"  The  old  gentleman  had  heard  the 
pious  remark,  and  it  had  been  too  much 
for  his  grim  sense  of  humor." 
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CHICAGO  JOURNAL'S  NEW  ERA. 


Satisfied  with  Its  Past  It  Plunges 
Into  the  Future — Five  Monster 
New  Presses. 

The  Chicago  Journal  has  begun  a 
new  era.  It  has  gone  into  its  new  home 
where  it  has  all  the  most  modern  facili- 
ties. Electricity  is  the  motive  power 
throughout  the  whole  great  plant. 

In  an  announcement  about  itself  the 
paper  cleverly  designates  its  purpose  as 
follows: 

"  The  yournal  indulges  in  no  com- 
placent retrospect  at  this  time.  Its  as- 
pirations are  directed  toward  a  future 
which  is  large  with  promise.  Its  re- 
wards, written  over  the  pages  of  a  half  a 
century,  are  and  must  to  a  great  extent 
always  be  an  incentive,  but  for  the 
practical  purposes  of  the  strenuous 
present  that  record  is  closed.  The 
Journal  is  writing  history,  not  rewrit- 
ing it." 

In  moving  into  its  new  home  the 
Chicago  Journal  has  installed  three 
wonderful  presses  —  the  Goss  mam- 
moth straight  line  compound  machines, 
whose  merit  lies  not  only  in  their  great 
speed,  beauty  of  workmanship,  but  the 
smoothness  of  their  running  and  excel- 
lence of  printing.  Two  more  of  these 
presses  are  ordered. 

A  very  noticeable  feature  is  the  ab- 
sence of  cumbersomeness  and  the  taking 
up  of  valuable  floor  space. 

The  Journal  presses  are  indeed 
things  of  beauty  as  well  as  utility.  Each 
has  a  capacity  of  a  little  over  twenty 
thousand  copies  an  hour.  Three  are 
already  running,  and  foundations  for 
two  more,  which  are  expected  about  the 
first  of  the  year,  are  being  laid.  The 
dynamos  are  of  the  slow-speed  kind. 
They  are  located  in  the  pit  under  the 
floor,  where  they  are  entirely  out  of  the 


way  and  connected  directly  with  the 
presses.  The  pressmen  can  stop  the 
presses  instantly  by  touching  a  button, 
and  if  a  journal  grows  hot  and  drags,  or 
anything  else  gets  out  of  order,  causing 
extra  friction,  a  fuse  blows  out  before 
damage  is  done,  and  the  press  is  stopped 
automatically. 

These  presses  are  narrow  and  the  pa- 
per runs  straight  through  them.  The 
intricate  character  of  these  presses  is 
indicated  by  our  sketch.  Each  press  is 
operated  by  an  individual  motor. 


THEY  ACT  ACCORDING  TO  THE 
LITERAL  LAW. 
In  pursuance  of  the  divine  injunction, 
"six  days  shalt  thou  labor  and  do  all 
thy  work,"  the  men  who  make  the 
Stockton  (Cal.)  Daily  Record  will  be 
given  a  day  ot  rest  on  the  Sabbath,  and 
no  paper  will  be  issued  Irom  that  office 
on  Monday  mornings  hereafter.  As 
compensation  to  the  public  for  the  one 
day  of  rest,  the  Record  promises  to  be 
brighter  and  more  newsy  on  the  other 
six  days. 

The  Stockton  Independent  will  also 
become  a  six  day  paper,  its  publishers 
trusting  that  all  its  hard-worked  artisans 
"  will  find  their  way  to  some  of  the 
houses  of  worship  to  atone  for  their 
past  transgressions  in  laboring  seven 
days  in  the  week  for  the  past  six  months." 

WHERE  A  MAN  IS  WANTED. 
Charles  Ogden  started  a  paper  called 
the  Household  Companion  in  Toronto 
about  four  months  ago.  He  secured  a 
good  deal  of  money  for  advertising  and 
sold  an  interest  in  the  business  to  two 
partners  for  $600  and  $300  respectively. 
The  partners  and  a  couple  of  others 
are  now  looking  for  Mr.  Ogden,  and 
promise  him  an  interesting  time  when 
they  find  him. 


FIRST  ENGLISH  NEWSPAPER. 

During  the  reign  of  James  I  Eng- 
land's first  newspaper  was  born,  May, 
1622,  seeing  the  first  issue  of  the 
Weekly  News.  Notwithstanding  that 
it  was  illy  received,  its  editor,  Nathaniel 
Butter,  lived  by  the  business  for  eighteen 
years.  The  venture  was  the  outgrowth 
ot  a  custom  among  the  country  gentle- 
men to  pay  some  writer  in  London  for 
"  news  letters,"  and  Mr.  Butter's  brave 
attempt  was  merely  the  printing  regu- 
larly for  the  general  public  that  which 
before  had  been  written  in  a  desultory 
manner  for  the  private  individual. 


AN  EDITOR  IN  PERIL. 

Manager  Weiss,  of  the  Duluth  Even- 
ing Herald,  recently  had  a  narrow  es- 
cape from  serious  injury.  He  was  at 
work  at  his  desk  in  his  private  office, 
when  he  was  startled  by  a  sudden  crash 
of  glass,  occasioned  by  the  entrance  of  a 
rifle  bullet  through  one  of  the  plate-glass 
windows  of  his  room.  An  immediate 
survey  of  the  street  and  vicinity  disclosed 
nothing,  and  the  case  has  been  placed 
in  the  hands  of  detectives. 


POLITICAL  ADVERTISING. 

An  advertisement  of  the  Rocky  Moun- 
tain News  of  Denver  has  not  met  with 
a  cordial  reception  in  the  East,  objection 
being  made  to  the  first  line  "  Free  Coin- 
age and  Prosperity." 

This  advertisement  appeared  in  the 
Century,  Munsey's,  Review  of  Reviews, 
Atlantic,  New  England  and  Arena 
magazines  and  in  the  Congregationalist, 
Catholic  News  and  New  York  Examiner. 
It  was  refused  by  the  Christian  Advocate 
and  the  Churchman  of  New  York,  and 
possibly  by  some  other  papers. 


CHANGES  IN  CANTON. 

The  Canton  (O.)  Daily  Record  has 
changed  hands.  A  stock  company, 
formed  among  leading  manufacturing 
institutions  of  Canton,  has  bought  out 
A.  C.  Dickinson,  who  was  formerly  pro- 
prietor of  the  paper.  It  is  now  known 
as  the  Canton  Morning  Record,  published 
by  the  Record  Printing  and  Publishing 
Company.  It  is  the  intention  to  con- 
tinue the  past  active  tactics  of  the  paper. 

The  officers  are  A.  P.  Gould,  presi- 
dent; S.  O.  Loughlin,  vice-president; 
J.  C.  Skelton,  secretary;  A.  C.  Dickin- 
son, editor  and  treasurer. 

Mr.  Dickinson  is  a  thorough  news- 
paper man,  being  well  acquainted  with 
all  the  different  departments.  O.  H. 
Williams,  business  manager,  is  also  well 
acquainted  with  newspaper  work,  having 
served  seven  years,  much  of  his  time 
being  spent  on  large  dailies  pubhshing 
special  editions. 

The  Daily  Record's  former  price  was 
10  cents  a  week,  published  every  day 
except  Monday.  Now  it  has  dropped 
the  Sunday  paper  and  substituted  \Ion- 
day  instead,  charging  6  cents  a  week. 
The  price  could  not  be  lower  and  it  is 
really  remarkable  that  so  good  a  paper 
can  be  printed  in  Canton  for  so  little. 


THE  LIVING  MEN  OF  1896. 

The  Fleming  H.  Revell  Company 
has  resumed  the  publication  of  the 
official  organ  of  the  Y.  M.  C.  A.  of 
America.  The  old  title  of  this  paper 
was  the  Young  Men's  Era.  Hereafter 
it  will  be  known  as  Men  and  will  be 
published  weekly.  Commencing  with 
the  issue  of  September  17  it  is  under 
entirely  new  management,  Fred  W. 
Ober  is  the  managing  editor.  Chicago 
will  continue  to  be  its  place  of  publica- 
tion. 
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Please  address  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 


TWO  DOLLARS  A  year,  in  advance, 

to  any  part  ot  the  United  States  or  Canada ;  to 
Foreign  Countries  in  the  postal  anion,  ^4  a  year. 
Single  copies,  TEN  CENTS. 


Subscribers  should  have  their  copies  of  Thb 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  0/ 
exchanges  which  go  to  every  newspaper  office. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  i6olines  to  the  column). 

UiSCOUNTS  :  On  monthly  cards,  10  per  cent.; 
two  months,  10  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  line  each  insertion,  with- 
out discount. 

Small  advertisements  under  classified  headings , 
such  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
senion,  without  discount. 


WE  CAN  NOT  "EXCHANGE." 

It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

oi;r  choicest  "  bargains." 
No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  J25  we  will  send  25  annual  sub- 
scriptions. 

No.  3. — For  $4  we  will  send  The  Fourth 
Estate  until  the  end  of  1896,  and  all  numbers 
from  March  i,  1895. 

BOUND  VOLUMES. 

For  $2.50  we  will  send  a  bound  volume  of  the 
last  halt-year,  March  to  August,  inclusive; 
or  for  $s  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


DON'T   DOWN   GOOD  FRIENDS. 

The  Buffalo  Enquirer,  in  connection 
with  its  report  of  the  visit  of  Li  Hung 
Chang  to  that  city,  published  an  attack 
on  the  Pennsylvania  Railroad  which  we 
have  no  doubt  was  printed  without  the 
knowledge  of  either  Mr.  Connor,  the 
proprietor  ,  or  Mr.  Vought,  the  railroad 
editor  ot  the  Enquirer.  It  seems  that  a 
reporter  attempted  to  board  the  special 
train  conveying  the  viceroy,  and  being 
unduly  persistent  in  his  efforts  was 
ejected  gently  but  forcibly. 

By  those  who  are  acquainted  with  the 
uniform  courtesy  shown  by  the  Pennsyl- 
vania railroad  to  newspaper  men  in 
every  instance  where  it  is  deserved,  the 
report  that  it  had  departed  from  its 
usual  course  in  this  instance  would  not 
be  credited,  and  the  attack  by  the  En- 
quirer seems  all  the  more  unwarranted 
when  the  fact  is  borne  in  mind  that  the 
special  train  was  under  the  charge,  not 
of  the  Pennsylvania  railroad,  but  of 
General  Ruger,  and  the  employees  were 
under  his  command  at  all  times. 

There  was  very  good  reason  for  the 
establishment  of  the  rule  that  only  two 
reporters,  representing  respectively  the 


Associated  and  the  United  Press,  should 
be  allowed  on  the  train,  and,  this  rule 
having  been  established,  it  was  of 
course  useless  lor  any  individual  news- 
paper man  to  attempt  to  evade  it. 


THE  STRUGGLE  OF  TO-DAY. 

In  the  history  of  newspaper  contests 
there  has  never  been  a  period  of  such 
acute  rivalry  as  the  present  one,  when 
fierce  financiering  is  the  feature  of  the 
day.  Burning  by  the  bushel  money  of 
large  denominations  makes  an  incense 
sweet  to  the  public  nostrils.  Fortunately 
the  hungry  flames  are  fed  by  an  appre- 
ciative people  and  a  shrewd  advertising 
patronage  until  the  fires  blaze  with  a 
white  heat. 

Every  publisher  has  to  hustle  and  there 
is  no  rest  for  the  weary.  The  stokers 
are  shoving  fuel  into  the  furnaces  until 
the  funnels,  belching  dense  columns  of 
smoke  and  shooting  skyward  showers 
of  cinders,  are  red  hot.  The  keen-eyed 
captains  on  rival  boats  lean  over  the 
bridges,  like  bicyclists  bent  on  beating 
the  record.  Their  hearts  throb  vio- 
lently in  the  hope  that  the  boilers  of  the 
other  fellows  are  about  to  explode  and 
bring  to  their  welcoming  ears  the  deaf- 
ening roar  of  victory. 

It  is  difficult  and  not  well  to  imagine 
what  would  have  become  of  many  of  the 
boys  if  the  competition  in  New  York  had 
not  been  accentuated  by  the  appearance 
of  W.  R.  Hearst.  His  great  struggle 
has  saved  many  in  the  hard  times,  for 
it  has  not  only  meant  increased  pay  for 
some,  but  additional  opportunities  of  em- 
ployment for  others. 

The  competition  has  not  only  been 
keen  in  New  York,  but  the  rivalry  in 
every  city  of  importance  has  been  stirred 
up  to  an  intense  state  of  activity.  All 
over  the  country  publishers  have  been 
busy  with  their  local  fights. 

It  has  naturally  been  a  good  thing  for 
the  public  and  a  splendi<l  chance  for  the 
advertisers,  but  it  has  also  been  good  for 
the  publishers  themselves,  for  it  has 
made  them  rejoice  in  the  excitement  of 
their  existence. 

There  is  a  sad  side  to  this  struggle  in  the 
fate  of  the  many  who  succumb  in  a  strife 
ending  with  the  survival  of  the  fittest. 
There  are  serious  questions  involved  by 
the  results,  and  no  one  is  daring  enough 
to  utter  a  distinct  prophecy  as  to  the 
coming  journalism.  It  will  be  terrifically 
costly,  unless  there  is  some  sort  of  com- 
bination. The  price  of  the  papers  is 
now  so  low  that  it  cannot  go  lower, 
unless  some  sort  of  fractional  currency 
should  be  issued  by  the  government. 

Those  who  have  watched  with  deep- 
est interest  the  cheapening  of  the  price 
of  newspapers  have  seen  a  certain  bene- 
fit, in  that  people  who  once  read  only 
one  now  buy  two,  or  more,  but  this  is 
not  the  rule,  and  many  think  that  with 
the  advent  of  better  times  the  one- cent 
craze  will  pass  away  and  that  the  papers 
will  be  again  sold  at  something  like  the 
cost  of  printing.  This  may  happen,  but 
it  is  not  safe  to  say  that  it  really  will 
be  so. 

THE  PRESS  BUREAU  IDEA. 

Combination,  the  spirit  of  this  age, 
has  suggested  to  those  who  have  to 
deal  with  the  press  the  idea  of  furnish- 
ing bureaus  of  information,  where 
reports  of  what  happens  are  dealt  out  to 
messenger. boy-like  reporters,  who  must 
rush  home  with  their  news  as  fast  as  it 
is  given  them.  There  is  a  prevalent  idea 
abroad  that  it  is  time  to  suppress  the  re- 
porter as  a  too  numerous  nuisance.  He 
is  not  so  bad  in  himself,  but  as  one  of 
many  he  is  something  to  be  dreaded. 

The  idea  of  avoiding  the  responsibility 
of  desired  publicity  became  manifest 
some  years  ago,  but  had  not  grown  into 
annoying  arrogance  until  the  celebration 
of  a  marriage  between  an  American 
heiress  and  a  foreign  title-bearing  in- 
dividual. The  iamily  involved  were 
anxious  that  the  importance  of  the  event 
should  not  be  neglected.  They  there- 
fore shrewdly  hampered  the  reporters  in 
their  efforts  until  as  the  magnificent 
climax  of  self-advertising  they  formed  a 
press  bureau  to  avoid,  as  it  was  said,  the 


troubles  of  constantly  receiving  re- 
porters and  the  scheme  worked  well. 

The  practice  of  the  same  theory  has 
been  growing  at  an  alarming  rate,  so 
that  the  reporter  on  an  assignment  of 
real  importance  is  constantly  fearful  that 
he  must  deal  with  the  publicity  dissemi- 
nating agent,  one  supposed  to  have  seen 
all  that  has  happened  and  from  whom 
he  must  accept  the  data  of  his  story. 

The  individuality  of  the  press,  as  per- 
sonified in  the  writings  of  its  reporters, 
is  in  really  serious  danger.  There  is 
only  one  way  of  getting  rid  of  the  red- 
tapeisin.  The  big  papers  must  be 
thoroughly  independent.  They  can  re- 
fuse the  censorship  of  the  press  agent 
and  put  their  clever  men  at  work  to 
do  their  best  without  regard  to  the  ob- 
jectionable bureaus  of  information.  The 
individuality  of  their  writing,  even  if 
they  should  occasionally  be  wrong, 
would  play  havoc  with  those  who  had 
bowed  down  to  the  private  press 
censor,  and  men  would  soon  see  that  the 
days  of  the  real  reporter  were  not  done 
with. 

The  annoyance  of  appearing  before 
the  public  in  print  does  not  warrant  the 
assumed  modesty  of  those  who  insist 
that  there  should  be  a  middle-man  be- 
tween the  representatives  ot  the  press 
and  the  public  of  whom  they  write. 

It  is  the  old  story  of  keeping  a  stiff 
upper  lip  and  doing  one's  duty.  Dare 
the  public  to  be  disrespectful  and  it  will 
fall  upon  its  knees  in  humble  apology  to 
the  men  it  was  foolish  enough  to  try  to 
snub.  The  press  has  the  power,  and  if 
it  chooses  to  submit  to  snobbish  patron- 
age its  lack  of  prestige  will  be  but 
testimony  to  its  incompetence  and  cow- 
ardice. 


NOTE  AND  COMMENT. 

Petty  authority,  like  a  little  learning, 
to  some  men  is  a  dangerous  thing,  but, 
fortunately,  in  the  law  there  is  a  certain 
shield  against  the  assaults  of  petty  au- 
thority, backed  up  by  a  little  learning. 

The  most  recent  case  in  point  is  one 
in  Ohio,  where  Mayor  Weitz,  of  Youngs- 
town,  attempted  to  hold  secret  sessions 
in  the  council  chamber.  He  was  not 
pleased  with  newspaper  criticisms,  par- 
ticularly the  comments  of  the  Youngs- 
town  Telegram. 

Burdened  almost  to  bursting  with  out- 
raged dignity  he  ordered  all  newspaper 
men  out  of  the  meetings  and  ruled  with 
the  right  of  a  czar  that  the  village  legis- 
lature could  if  it  would  have  secret  ses- 
sions. 

He  is  now  wondering  whether  it  is 
really  worth  while  to  be  a  mayor,  for  he 
has  been  called  down  in  a  way  positively 
painful.  The  Youngstown  Telegram 
has  called  the  mayor's  attention  to  page 
33,  section  1,667,  of  the  Ohio  Manual 
for  Councilmen  and  other  municipal 
officers,  which  says: 

The  council  shall  not  be  required  to  hold 
more  than  one  regular  meeting  in  each  week; 
and  the  meetings  may  be  held  at  such  time  and 
place  as  may  be  prescribed  by  ordinance,  and 
shall  at  all  times  be  open  to  the  public. 

The  definition  of  the  word  public  never 
can  include  the  idea  of  an  exclusion  of 
the  press.  Public  and  press  are  two 
words  too  nearly  synonymous  to  be 
trifled  with  by  any  official.  Even  the 
mayor  of  Youngstown  must  now  frown 
upon  a  smiling  editor. 


The  Philadelphia  Evening  Item 
reached  its  fiftieth  year  last  week.  Its 
half  century  career  has  been  one  of  con- 
tinuous prosperity,  and  Harrington  Fitz- 
gerald is  determined  that  the  prosperity 
shall  continue  under  his  regime.  He  is 
the  recipient  of  many  deserved  congrat- 
ulations. 

An  interesting  question  is  raised  by 
the  employment  by  the  New  York  Jour, 
nal  of  one  of  the  World'' s  artists  who 
ran  a  distinctive  Sunday  feature.  In 
two  weeks  the  Journal  will  issue  a 
funny  colored  supplement,  and  Richard 
Outcalt,  formerly  of  the  World,  is  to  be 
one  of  the  artists.  He  found  distinction 
in  the  "  Hogan's  Alley  "  pictures,  where 
his  "  yellow  kid  "  occupied  a  most  con- 


spicuous place.  His  work  was  widely 
and  favorably  commented  upon. 

The  pictures  were  a  wonderfully  popu- 
lar feature,  and  are  to  be  produced  in 
the  yotirnal.  The  World  has  enjoined 
that  paper  from  publishing  "  Hogan's 
Alley,"  but  Outcault  has  a  copyright  on 
the  "  Yellow  Kid,"  and  can  carry  with 
him  the  distinctive  figures,  making  up 
his  colony  of  funny  little  tough  people. 

The  question  is,  has  the  artist  the 
right  to  take  to  a  rival  a  great  feature  of 
the  World,  or  has  that  paper  any  owner- 
ship in  his  work  other  than  that  it  paid 
for  in  the  past  ? 

The  universe  will  not  be  disturbed  by 
this  quarrel  over  a  man,  and  yet  he  and 
the  two  papers  have  a  most  interesting 
question  to  settle  in  the  courts.  It  is  not 
often  that  the  change  of  a  man  from  one 
paper  to  another  creates  so  great  a  dis- 
turbance, and  it  is  certainly  a  high  com- 
pliment to  Outcault's  quaint  genius. 

Details  in  regard  to  another  case  in 
which  business  men  have  been  defrauded 
by  means  of  a  bogus  advertising  direc- 
tory scheme  are  given  in  this  issue. 
When  will  business  men  throughout  the 
country  learn  that  the  one  reliable  way 
to  secure  advantageous  publicity  is 
through  the  legitimate  newspaper  press? 

It  will  be  remembered  in  connection 
with  the  recent  visit  of  Li  Hung  Chang 
that  he  took  pleasure  in  receiving  pres- 
ents. The  first  was  a  newspaper,  a  copy 
of  the  New  York  Evening  World's  "  Li 
Hung  Chang  extra." 

"Jimmy"  Ushar,  one  of  the  many 
bright  little  circulation  workers  of  New 
York,  stood  close  to  the  carriage  which 
took  the  great  Chinaman  from  the 
steamer  to  the  Waldorf  Hotel. 

The  little  fellow  looked  at  Li  Hung 
Chang,  noted  his  bright  yellow  jacket 
and  wonderful  hat,  and  then  a  thought 
came  to  his  mind. 

He  reached  under  his  arm,  took  a 
copy  of  the  World  and,  stepping  for- 
ward, tossed  it  deftly  into  the  Prime 
Minister's  purple  silk  lap. 

Li  Hung  Chang  gazed  at  the  little 
newsboy  over  his  gold  spectacles  and 
smiled.  The  boy  grinned  back  at  Li 
Hung  Chang  and  winked  furiously. 

The  Ambassador  of  China  and  Sen- 
ior Guardian  of  the  Heir  Apparent 
picked  up  the  paper  and  nodded  his 
head  in  a  pleased  way  at  his  picture. 

It  is  safe  to  say  that  the  boy  has  been 
rewarded  by  the  World,  for  it  is  a  fact 
that  Joseph  Pulitzer  does  well  by  those 
who  are  clever  enough  to  attract  his  at- 
tention when  working  in  the  interest  of 
the  World. 

The  New  York  Mail  and  Express 
states  that  the  price  paid  for  the  North 
A?nerican  Review,  as  reported  on  the  faith 
of  Lloyd  Brice,  was  $140,000.  This  sum 
was  based  on  the  earnings  of  the  Review 
for  seven  years.  Opinions  differ  as  to 
whether  this  was  a  fair  price. 

Robert  Luce,  of  the  Press  Clipping 
Bureau,  has  prepared  a  little  book  en- 
titled "Gold  vs.  Silver,"  which  is  in- 
tended to  give  in  a  very  condensed  and 
clear  form  the  arguments  for  and  against 
free  coinage  of  silver,  presented  impar- 
tially to  make  the  issues  clear  and  to  aid 
debate. 

The  task  of  selection,  which  is  a  hard 
one  in  such  a  matter,  appears  to  have 
been  accomplished  by  Mr.  Luce  with 
success,  and  his  contribution  to  the  polit- 
ical literature  of  the  season  must  be 
serviceable  to  thousands  of  voters. 


The  Press  and  Printer  aptly  remarks 
that  paper  dealers  habitually  use  more 
circulars  than  any  other  class  of  whole- 
sale merchants.  This  is  a  very  expen- 
sive method  of  advertising,  and  the  re- 
sults are  not  always  satisfactory.  On 
the  other  hand,  the  dealer  has  the  fun  of 
mailing  his  own  matter,  which  is  cer- 
tainly a  great  privilege  and  worth  paying 
for.   

The  Milwaukee  Herold  is  responsible 
for  the  following  "  good  one."  "  Have 
you  noticed  the  handsome  advertisement 
I  had  put  up  on  yonder  fence?"  in- 
quired a  merchant  of  one  of  his  custom- 
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ers  recently.  "No,"  replied  the  lat- 
ter, "  but  if  you  will  send  the  fence  to 
my  house  I  will  take  pleasure  in  reading 
it.  I  read  the  newspapers  and  have  no 
time  to  run  about  and  hunt  up  adver- 
tisements on  street  corners."  And  the 
merchant  scratched  the  back  of  his  head 
reflectively. 

About  one  hundred  leading  agricultu- 
ral papers  in  difilerent  parts  of  the  coun- 
try have  received  from  the  Republican 
National  Committee  a  12-inch  double-col- 
umn political  advertisement,  the  matter 
for  which  was  constructed  by  H.  P.  Hub- 
bard, of  the  Times  Building,  New  York, 
and  IS  remarkably  good. 

The  advertisement  was  not  in  any 
way  deceptive,  but  worded  in  straight 
argumentative  terms  and  surrounded  by 
a  distmct  border. 

Mr.  Hubbard  reports  that  some  few 
papers,  including  the  J^ura/  New  Yorker 
and  the  Prairie  Farmer,  refused  the  ad- 
vertisement on  account  of  its  partisan 
character,  but  almost  all  accepted  it  with 
alacrity. 

It  was  reserved,  however,  for  the  pecu- 
liar genius  of  the  Chicago  Farm,  Field 
and  Fireside  to  "  go  back  on  "  the  ad- 
vertiser by  editorially  denouncing  the 
whole  series  of  arguments  as  frauds. 
It  would  be  interesting  to  know  whether 
a  customer  can  be  required  to  pay  for 
an  advertisement  which  a  publisher  de- 
liberately "queers"  in  his  editorial 
columns.  Could  the  act  be  considered 
other  than  a  dishonorable  one  ? 

In  recent  proceedings  in  Pittsburgh 
against  a  printer  for  assisting  the  coun- 
terfeiting of  medicine  labels  it  became 
apparent  that  he  had  done  the  work  al- 
most unwittingly,  not  realizing  how 
grave  an  offence  he  was  committing. 

The  incident  shows  that  printers 
should  exercise  caution  in  executing  or- 
ders for  work  of  a  certain  kind,  par- 
ticularly when  offered  by  strangers. 


The  Omaha  World-Heraldhzs  opened 
a  column  devoted  to  talks  on  advertising 
similar  to  that  inaugurated  in  the  Cleve- 
land IVorld,  Minneapolis  yournal  and 
a  number  of  other  papers.  It  is  in  charge 
of  E.  A.  Coombs,  and  is  cleverly  man- 
aged. The  advantages  of  such  a  depart- 
ment in  a  daily  is  that  the  circumstances 
admit  of  special  attention  being  given  to 
local  advertising.  The  latter  class  of 
advertising  is  capable  of  even  greater 
development  than  "general"  advertis- 
ing, and  promises,  perhaps,  more  reward 
to  an  enterprising  daily. 


WOMEN  AND  NEWSPAPERS. 


Are  the  Former  Growing  More 
Fond  of  Reading  the  News? 

"Women  are  accused  of  not  reading 
tVie  newspapers,"  remarks  a  New  York 
Times  man.  "  I  have  noticed  that, at  least 
on  the  cars,  they  read  them  much  more 
than  was  formerly  the  case.  On  my 
daily  ride  into  town  from  a  suburban 
village  I  notice  that  the  women  who 
chance  to  be  on  the  train  are,  almost 
without  exception,  reading  a  morning 
paper  as  eagerly  as  the  men. 

"At  a  summer  resort,  where  I  have 
spent  a  few  weeks,  I  noticed  too,  the 
news  stand  was  much  patronized  by  the 
women  of  the  place.  If,  as  they  say, 
magazines  have  got  to  yield  to  the  grow- 
ing demand  and  the  better  supply  of 
newspapers,  women  are  going  to  help  in 
the  revolution  quite  as  much  as  men." 

All  of  which  does  not  accord  with 
Frances  Willard's  observations,  who  said 
recently,  talkingon  thesubject:  "Women 
are  a  set  of  passivities  on  that  subject 
as  a  class,"  and  added:  "1  am  never 
more  annoyed  for  my  '  sect '  than  when 
the  newspaper  boy  goes  trotting  through 
at  full  speed  if  he  finds  the  car  contains 
chiefly  women,  never  dreaming  that  they 
may  want  a  paper. 

"I  clutch  his  sleeve  with  a  vim  and 
buy  one  of  every  variety  he  has,  and 
ask  him  what  he  is  thinking  about  to  lose 
patronage  in  that  way.  Gossip  is  noth- 
ing but  small  news,  the  nickels,  pennies 
and  dimes,  while  the  newspaper  deals  in 
dollars  and  V's  and  X's." 


PURELY  PERSONAL. 

The  Palmyra  (Wis.)  Enterprise  says 
that  a  special  Pullman  car,  which  arrived 
in  its  city  recently,  had  been  chartered  by 
Victor  F.  Lawson  to  take  his  aged 
mother  to  Chicago.  Mrs.  Lawson  is 
nearly  ninety  years  old.  It  must  be  a 
great  gratification  to  her  to  have  a  son 
who,  by  his  ability  and  integrity,  has 
emassed  a  fortune  such  that  there  is  no 
care  or  luxury  he  is  not  glad  to  provide 
for  her  in  her  old  age. 


George  W.  Smalley,  New  York  cor- 
respondent of  the  London  Times,  sailed 
from  Southampton,  September  26,  for 
New  York,  on  the  Paris. 


Herman  L.  Collins,  who  has  filled  the 
position  of  state  editor  on  the  Philadel- 
phia Record  for  the  past  few  years,  has 
resigned  his  position  to  accept  a  position 
on  the  editorial  staff  of  the  Philadelphia 
Press.  The  new  position  is  a  most  de- 
sirable one,  and  carries  with  it  a  hand- 
some salary. 

Mr.  Collins  is  one  of  the  rising  young 
newspaper  men  of  the  Quaker  City,  and 
his  friends  have  heard  of  his  promotion 
with  real  pleasure. 


Charles  H.  Taft,  member  of  Congress 
from  the  first  Ohio  district,  has  declined 
the  renomination  given  him  by  the  re- 
publicans. He  gives  as  the  reason  for 
his  refusal  his  duties  to  his  paper,  the 
Cincinnati  Times- Star. 


Henry  D.  Woolfe,  who  distinguished 
himself  as  the  correspondent  of  the  New 
York  Herald  in  Chili  and  Brazil,  has  re- 
turned to  New  York.  Mr.  Woolfe's 
work  during  his  several  years  in  South 
America  was  of  the  highest  excellence. 
He  had  and  sent  all  the  news. 

He  is  no  longer  with  the  Herald,  and 
his  friends  have  it  that  his  skill  in  the 
Spanish  tongue  and  knowledge  of  her 
men  will  end  in  his  going  to  Cuba,  un- 
less he  finds  that  he  prefers  to  stay  in 
New  York. 


Harry  P.  Taber,  associate  editor  of  the 
Buffalo  Times,  was  banqueted  and 
toasted  at  the  Iroquois  last  week  by  a 
number  of  his  newspaper  friends.  Mr. 
Taber  leaves  for  a  two  years'  cruise 
around  the  world  on  the  yacht  Noma, 
and  the  purpose  of  the  dinner  was  to 
wish  him  a  successful  and  pleasant  voy- 
age with  N.  J.  Weaver,  and  a  safe  re- 
turn home. 


Bruce  Edwards,  who  has  been  on  the 
staff  of  the  Hartford  (Conn.)  Post  for  eight 
years  and  its  city  editor  for  six  years,  has 
resigned  his  position  to  become  press  re- 
presentative of  Robert  Hilliard,  the 
actor. 


Frank  F.  Patterson.  Jr.,  president  of 
the  Camden  (N.  J.)  Telegram  Publish- 
ing Company,  and  one  of  the  best- 
known  young  newspaper  men  in  New 
Jersey,  was  married  last  week  to  Mrs. 
Isabel  Froler  Donaldson,  daughter  of 
Capt.  R.  L.  Leyburne,  of  the  Reading 
(Pa.)  Times. 


Allen  S.  Williams,  whose  accomplish- 
ments as  a  press  agent  seem  to  increase 
from  season  to  season,  is  in  charge  of 
the  press  bureau  of  the  Commercial 
Travelers'  Fair  to  be  held  in  December 
at  Madison  Square  Garden,  New  York, 
in  addition  to  being  chairman  of  the  day 
committee  of  the  fair. 


Jay  H.  Neff,  editor  and  publisher  of 
the  Kansas  City  Daily  Drovers^  Tele- 
gram, has  been  nominated  by  the  repub- 
licans of  his  district  for  congress.  His 
election  would  mean  a  congressional  ac- 
quisition of  brains  filled  with  practical 
knowledge. 


Charles  Burnham,  for  many  years 
business  manager  of  the  Star  Theater, 
New  York,  is  now  manager  for  Miss 
Georgia  Cayvan.  Mr.  Burnham's 
popularity  in  newspaper  circles  must 


make  him  a  very  valuable  man  for  such  I 
a  position. 


Kendall  B.  Cressey,  news  editor  of  the 
late  Boston  Daily  Standard,  is  now  with 
the  Philadelphia  Record. 

Col.  A.  Frank  Richardson  has  re- 
turned from  his  European  trip,  and  is 
gradually  assuming  the  welcome  burden 
of  hard  work  which  is  inseparable  from 
his  successful  and  important  business 
interests. 


Miss  Jeannette  L.  Gilder  is  known  for 
much  clever  work  in  the  literary  field, 
her  labors  as  editor  of  the  Critic  having; 
given  her  distinction  at  home  and  abroad . 
Her  portrait  in  this  issue  of  The  Fourth 
Estate  will  interest  many  who  are  fa- 
miliar with  the  quality  of  her  endow- 
ments. 


Colonel  William  L.  Brown,  of  the 
New  York  Daily  News,  who  is  at 
present  abroad,  is  talked  of  as  a  candi- 
date for  congress  in  the  seventh  district. 


EDITS  A  RELIGIOUS  MONTHLY. 

Among  the  clergymen  who  have  be- 
come known  in  connection  with  editorial 
or  other  work  on  the  religious  press  is 
the  Rev.  William  Du  Hamel,  the  editor 
of  Church  Bells.  In  this  widely  circu- 
lated monthly,  which  aims  to  be  "  popu- 
lar "  in  so  far  as  a  religious  publication 
can  be  so  in  the  ordinary  sense,  he  has 
had  abundant  opportunity  to  show  his 
talent  and  versatility. 

He  received  his  first  training  as  a 
newspaper  man  on  the  Philadelphia 
Ti?nes  under  Colonel  A.  K.  McClure, 
and  has  been  associated  with  well-known 
journalists,  thua  having  had  abundant 
opportunity  to  acquire  modern  ideas  as 
to  the  demands  of  secular  journalism. 

He  began  the  publication  of  Church 
Bells  about  ten  years  ago,  shortly  after 
entering  the  ministry,  and  under  his 


THE  REV.  WILLIAM  DU  HAMEL. 

editorial  management  the  paper  has 
increased  its  circulation,  standing  and 
influence  in  the  Episcopal  Church  from 
year  to  year  until  now  its  regular  aver- 
age issues  reach  a  very  large  figure, 
placing  it  in  a  gratifying  rank  among 
religious  papers  in  point  of  circulation. 

A  few  years  since  the  publication  de- 
partment was  turned  over  to  the  well- 
known  firm  of  James  Pott  &  Company, 
New  York,  under  whose  auspices  it  is 
now  published,  the  national  character 
of  this  company's  business  and  its  ample 
resources  being  an  assurance  that  the 
paper  will  acquire  additional  strength. 

Outside  of  his  editorial  work  Mr. 
Du  Hamel  has  been  New  York  corre- 
spondent for  or  contributor  to  well- 
known  religious  papers.  He  has  also 
contributed  to  Harper's  Weekly,  Lippin- 
cott's  Magazine  and  other  standard  pub- 
lications. His  excellent,  earnest  and 
vigorous  editorial  work  on  Church 
Bells  proves  how  deeply  he  is  wedded 
to  the  paper  and  its  future. 


A  BRIGHT  BOS  ION  MAN. 

In  the  advertising  circles  of  Boston, 
and  radiating  thence  to  many  other 
places,  A.  E.  Sproul  is  known  as  a  suc- 
cessful agent  and  an  able  writer  of  ads. 

For  seventeen  years  he  was  with  the 
Boston  Herald.  He  gave  up  his  po- 
sition as  assistant  day  editor  to  enter  the 
advertising  field. 

His  agency  business  has  grown  stead- 
ily, and  though  it  is  chiefly  local,  he  is 


A    R.  SPKOUL. 

now  handling  good  business  with  the  large 
magazines  and  other  mediums  of  general 
circulation. 

During  the  past  few  months  Mr. 
Sproul  has  made  a  push  along  the  line  of 
writing  ads  for  merchants  in  difierent 
parts  of  the  country,  and  has  met  with 
a  very  gratifying  amount  of  success,  so 
much  so,  in  fact,  that  he  proposes  to 
particularly  push  this  feature  of  his 
business. 

Mr.  Sproul  recently  issued  a  little 
painphlet,  called  "Straight  Talk," 
which  has  received  a  good  deal  of  atten- 
tion, and  is  responsible  for  much  new 
business. 


OBITUARY  NOTES. 

Archibald  Beal,  manager  and  prin- 
cipal owner  of  the  La  Porte  (Ind.) 
Herald,  died  last  week  of  tuberculosis. 
He  was  one  of  the  oldest  newspaper 
publishers  in  northern  Indiana,  begin- 
ning the  business  in  1858  by  publishing 
the  Mishawaka  Enterprise,  which  he 
conducted  until  1865,  when  he  became 
proprietor  of  the  Register  iX^o\il\\.  Bend. 
In  1880  he  removed  to  La  Porte,  formed 
a  stock  company,  and  managed  the 
Herald  successfully  to  the  time  of  his 
death. 


E.  N.  Erickson,  for  many  years  an 
advertising  agent  in  New  York,  died  last 
week  at  his  home  in  Plainfield,  N.  J.,  of 
appendicitis. 

Mr.  Erickson  was  well  known  to  pub- 
lishers throughout  the  country,  and  was 
highly  respected  in  advertising  circles. 


Adam  Bellis,  who  was  for  many  years 
the  editor  and  proprietor  of  the  Hunter- 
don County  Democrat,  Flemington,  N.  J., 
and  the  Warren  Journal,  Belvidere,  N. 
J.,  died  last  week  from  heart  disease. 
He  was  sixty-four  years  old. 


Murray  Briggs,  the  venerable  editor 
and  proprietor  of  the  Sullivan  (Ind.) 
Democrat,  which  he  established  in  1854, 
died  last  week,  after  an  illness  of  sev- 
eral days. 


Charles  F.  White,  proprietor  of  the 
Richmond  (Ky.)  Kentucky  Register, 
died  suddenly  last  week  of  heart  failure. 


Colonel  James  B.  Mix,  for  many  years 
active  as  a  New  York  newspaper  man, 
is  dead. 


Perry  Selden,  editor  of  the  Blair 
(Neb.)  Pilot,  is  dead. 
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FROM  THE- AD"  FIELD 


ITEMS  OF  MORE  OR    LESS  IN- 
TEREST  FROM  NUMEROUS 
VARIED  SOURCES. 


Further  Additions  to  the  List  of 
General  Agents  —  Items  From 
Canada-  Optimists  not  Extinct — 
Miscellaneous  Notes. 


AND  YET  THE  NUMBER  GROWS! 

A  concern  called  The  Metropolitan 
Advertising  Agency,  9  Murray  street, 
New  York,  is  sending  out  orders  very 
extensively  to  general  mediums.  Al- 
though the  name  is  upon  a  door  in  thp 
building  mentioned  there  are  no  evi- 
dences at  the  address  given  upon  which 
to  base  an  assumption  of  reliability. 

W.  B.  Holland,  83  West  I22d  street, 
New  York,  designating  himself  an  ad- 
vertising contractor,  is  getting  rates 
from  western  dailies  and  weeklies. 

Francis  B.  Atkinson,  Ashland  Block, 
Chicago,  who  represents  a  list  of  trade 
papers,  is  advertising  a  few  small  lines 
of  business  in  various  mediums.  He 
terms  himself  an  "advertising  broker." 

A.  Schiff,  one  of  the  latest  advertising 
agents  to  announce  himself,  is  sending 
out  requests  for  rates  from  25  Third 
avenue,  New  York. 

W.  E.  Whittelsey  &  Company,  adver- 
tising agents,  63  Church  street,  New 
Haven,  are  sending  orders  to  a  line  of 
monthly  and  weekly  papers. 


FROM  THE  CANADIAN  FIELD. 

Among  the  advertisers  who  are  doing 
more  or  less  active  work  in  Canadian 
issues  is  the  T.  A.  Slocum  Chemical 
Company,  Toronto.  This  company  is 
introducing  a  new  saisaparilla  and  uses 
the  gift  system  in  order  to  induce  first 
orders — a  step  which  other  medical  ad- 
vertisers have  often  condemned. 

Other  Canadian  advertisers  now  in 
the  field  are  the  proprietors  or  agents 
for  Monsoon  Tea  (a  Ceylon  tea)  and  of 
Owbridge's  Lung  Tonic,  a  British  prep- 
aration of  long  standing  now  on  sale 
generally  in  Canada.  William  Rennie, 
Toronto,  is  a  seedsman  and  florist  who 
is  offering  winter-blooming  plants  and 
flowers. 


IT  IS  DARKEST  BEFORE  DAWN. 

F.  B.  Washburn,  the  industrious  agent 
in  New  York  lor  the  Regar  Agency,  re- 
ports that  many  advertisers  with  whom 
he  has  been  dealing  have  informed  him 
that  they  will  wait  until  after  the  election 
before  giving  new  orders.  A  project  is 
on  foot  among  the  special  agents  to  give 
a  cash  prize  to  the  special  or  general 
agent  who  has  not  received  the  same  in- 
formation during  the  past  week  Irom 
nearly  all  prospective  clients. 


MUST  HAVE  BEEN  SOME  HITCH. 

Thousands  of  shares  of  mining  stock  in 
the  Sevier  Mining  and  Milling  Company, 
Utah,  standing  in  the  name  of  George 
Arthur  Rice,  are  being  advertised  as  de- 
linquent for  non  payment  of  an  assess- 
ment. Mr.  Rice  was  a  Denver  broker 
who  advertised  liberally  last  spring  in- 
viting investments,  as  stated  in  these 
columns  at  the  time. 


IT  MAY  BE  ONLY  A  RUMOR. 

A  report  has  been  in  circulation  that 
Lewis  Sanborn,  ot  Key  West  and  New 
York,  will  shortly  authorize  newspaper 
advertising  for  theCoronado  cigar.  The 
latter  has  already  been  advertised  in 
other  ways. 

•  IT  WILL  GET  GOOD  ATTENTION. 

Mrs.  Meta  Volkmann,  advertising 
agent.  Times  Builaing,  New  York,  has 


secured  the  contract  for  advertising 
Vapo-Cresolene,  which  will  go  in  maga- 
zines and  a  few  weeklies. 


GREATER  PUBLICITY  FOR  THE 
SCRIPTURES. 

The  American  branch  of  the  Oxford 
University  Press  has  begun  to  make  con- 
tracts with  religious  papers  for  the  ad- 
vertising of  Oxford  Bibles.  The  head- 
quarters are  at  gi  and  93  Fifth  avenue. 
New  York,  in  charge  of  Henry  Frowde, 
and  it  is  expected  that  the  contracts  will 
be  made  "  direct." 


THE  BLACKEST  CLOUDS  AT  LAST 
PASS  OVER. 

W.  E.  Skinner,  the  New  York  repre- 
sentative of  the  Sawyer  Publishing  Com- 
pany, of  Waterville,  Me  ,  is  among  the 
optimists  in  the  advertising  business. 
Mr.  Skinner  is  versed  in  the  occult 
mysteries  of  the  Orient  and  his  friends 
among  the  advertisers  place  faith  in 
his  forecast. 


AND  THERE  ARE  OTHERS. 

The  Kipans  Tabule  for  September 
23,  in  alluding  to  certain  clever  and  suc- 
cessful female  advertising  agents  of  New 
York,  says  that  it  believes  them  to  be 
the  only  female  general  advertising 
agents.  Mrs.  E.  Kimball  Nunn  has 
been  in  business  in  Boston  as  a  general 
agent  for  years,  and  is  well  spoken  of. 


THE  NET  PRICES  SEEM  RATHER 
HIGH. 

The  People's  Publishing  Company, 
3943  Market  street,  l^hiladelphia,  is 
making  offers  to  papers  of  general  cir- 
culation to  supply  books  for  premium 
purposes. 

AN  ENTERPRISING  CONCERN  IN 
GOOD  HANDS. 

The  advertising  for  the  Postura  Cereal 
Company  is  being  extended  in  Pennsyl- 
vania and  adjoining  territory.  'I he 
Charles  H.  Fuller  Agency  has  charge  of 
this  advertising. 


REPRESENTED  IN  NEW  YORK. 

The  WiUiamsport  (Pa.)  Gazette  and 
Bulletin  will  in  future  be  represented 
among  advertisers  by  H.  D.  La  Coste, 
special  agent,  38  Park  Row,  JNew  York. 


MISCELLANEOUS  NOTES. 

The  New  York  office  of  the  Regar 
Agency  has  been  sending  out  orders  for 
the  advertising  of  Dr.  Archambault, 
Boston,  a  medical  advertiser.  The  same 
agency,  it  is  expected,  will  continue  to 
place  the  advertising  of  the  Omo  Dress 
Shield  during  the  season. 

The  Bowen- Merrill  Company,  In- 
dianapolis and  Kansas  City,  are  book 
publishers  who  will  employ  space  in 
periodicals  to  aid  the  sale  of  books. 

The  advertising  of  Pearline  is  to  be 
maintained  during  the  coming  season 
with  its  accustomed  wisdom  and  liber- 
ality. 

The  Yanna  Company,  194  Randolph 
street,  Chicago,  is  the  address  of  a  con- 
cern that  is  advertising  a  breath  per- 
fume in  the  dailies  in  the  extreme  west. 

M.  J.  Brandenstein  &  Company,  San 
Francisco  and  Yokohama,  are  in  the 
advertising  field  on  the  Pacific  coast  lor 
the  Pride  of  Japan  Tea.  It  is  likely 
that  the  advertising  will  be  restricted  to 
daily  issues. 

The  advertising  of  B.  Strack  &  Com- 
pany, 23  Chambers  street.  New  York, 
is  soon  to  be  renewed  or  extended.  It 
is  placed  by  the  Regar  Agency's  New 
York  office. 

The  Eureka  Chemical  Company,  De- 
troit, is  to  advertise  liberally  a  low- 
priced  cure  for  the  tobacco  habit. 

The  Galena  Publishing  Company, 
Galena,  Kan.,  is  advertising  the  Eureka 


Valley  Manufacturing  Company  and  the 
American  Furniture  Agency  in  religious 
weekly  and  monthly  papers.  E.  E. 
Stevens  is  the  manager  of  this  business. 

The  Cutlery  Novelty  Company,  Can- 
ton, O.,  is  placing  some  business  direct 
in  a  line  of  general  mediums.  The  com- 
pany gives  its  address  as  a  post-office 
box. 

A.  P.  Hoxie,  Buffalo,  N.  Y.,  is  send- 
ing out  fresh  orders  for  the  Hoxie  Catarrh 
Cure  to  papers  in  New  York  state  and 
vicinity. 

The  N.  B.  Medicine  Company,  Val- 
paraiso, Ind.,  is  advertising  in  the  West. 
The  business  is  placed  direct.  Dr.  New- 
man, the  proprietor  of  the  N.  B.  Medi- 
cine Company,  manages  the  advertising. 

I  A.  W.  Crawford,  Winterset,  la.,  is 
i  advertising  real  estate  through  the  West. 

\  Smith  Brothers,  142  East  Genesee 
street,  Syracuse,  N.  Y.,  are  endeavoring 

j  to  extend  their  tea  and  coffee  business 
through  advertising,  and  are  using 
weeklies  and  monthlies. 

The  Natural  Remedy  Company,  Des 
Moines,  la.,  is  sending  orders  to  Western 
papers  for  the  advertising  of  its  medi- 
cines. 

T.  H.  Adams,  Vincennes,  Ind.,  is  ad- 
vertising the  Cushman  Drug  Company 
in  western  dailies  and  weeklies. 

A.  P.  T.  Elder,  187  Plymouth  Place, 
Chicago,  is  advertising  in  all  kinds  of 
mediums  for  agents  to  sell  his  books. 

W,  A.  Walter,  601  N.   Eutaw  street, 
Baltimore,  Md.,  is  advertising  proprie- 
.  tary  medicines  in  monthlies  of  large 
I  circulation. 

I      The  March  Weather  Strip  Company, 
I  1331  Arch  street,  Philadelphia,  will  do 
some  advertising  in  dailies  in   a  few 
cities  during  the  next  few  months. 

Mayor  Lane  &  Company,  New  York, 
manufacturers  of  bath  tubs,  are  making 
up  a  list  for  the  season  and  will  use  maga- 
zines almost  exclusively. 

Harvey  Hurd,  Petersburg,  III.,  is  ad- 
vertising live  stock  in  agricultural  papers. 

The  Abram  French  Company,  227 
Devonshire  street,  Boston,  is  disposed  to 
build  up  a  mail-order  department  in 
high-grade  table  crockery.  The  adver- 
tising done  will  be  restricted  to  a  few 
papers. 

The  Larkin  Soap  Manufacturing 
j  Company,  Buffalo,  has  been  making 
1  new  contracts  lately.  Its  Christmas 
j  advertising  will  no  doubt  be  heavy. 

,  The  Decatur  Ferris  Wheel  Works, 
Decatur,  III.,  is  advertising  the  Ferris 
wheel  in  mediums  of  general  circulation. 

The  Custer  Medicine  Company, 
Parkersburgh,  W.  Va.,  is  now  sending 
orders  to  dailies  in  New  York  and  sur- 
rounding states. 


AN  INTERESTING  PUBLICATION. 

The  Fred.  E.  Klotz  Advertising 
Agency,  352-356  Dearborn  street,  Chi- 
cago, has  issued  a  new  edition  of  its  list 
of  papers  in  foreign  languages  pub- 
lished in  the  United  States  and  Canada, 
as  well  as  in  the  Spanish-American 
countries. 

Those  who  have  paid  little  attention 
ot  late  years  to  this  class  of  papers  will 
be  surprised,  on  examining  the  list  fur- 
nished by  the  Klotz  Agency,  to  see  to 
what  a  large  total  they  have  reached. 
The  list  gives  the  frequency  of  issue,  as 
well  as  circulation,  and  will  interest  even 
those  who  do  not  wish  to  advertise.  For 
advertisers  the  opportunities  afforded  by 
these  numerous  papers  must  be  im- 
portant. 


NEWSPAPER  SUIT  IN  DETROIT. 

A  F.  Hammond,  formerly  manager  of 
the  Detroit  News  Tribune,  has  begun 
suit  against  the  paper  to  recover  $1,185 
alleged  to  be  due.  He  claims  to  have 
loaned  the  paper  $1,500  between  De- 
cember, 1895,  and  June,  1896,  of  which 
no  part  has  been  paid  except  $315. 


THE  MILL  IS  STILL  GRINDING. 

Yet   Another    Bogus  Directory 
Advertising  Scheme. 

It  is  claimed  that  about  four  weeks  ago 
two  men,  giving  their  names  as  M.  Wil 
and  T.  Rock,  swindled  several  concerns 
in  Akron,  O.,  out  of  money  by  repre- 
senting themselves  as  agents  for  the 
"  United  States  Registry  Company," 
and  receiving  payment  lor  advertise- 
ments in  a  national  directory.  Among 
the  Akron  firms  alleged  to  be  victims  to 
the  scheme  at  that  time  were  the  Globe 
Sign  Company,  and  Taplin,  Rice  & 
Company.  At  the  same  time  a  man  an- 
swering the  description  of  one  of  these 
men  went  to  the  Akron  Stoneware 
Agency,  in  East  Akron,  and  made  an 
agreement  with  that  company  to  have 
the  name  of  the  company  legally 
changed  for  the  sum  of  $1.  The  Stone- 
ware Agency  had  decided  to  change  its 
name  to  "  The  Akron  Pottery  Com- 
pany." An  order  for  the  amount  was 
given  the  man,  and  signed  by  Archie  R. 
Markel,  ot  the  company. 

A  few  days  ago  a  man  of  probably 
twenty- five  years  came  to  the  office  ot 
the  Akron  Pottery  Company  and  pre- 
sented an  order  for  $12.50,  signed  by 
Mr.  Markel.  The  order  was  shown  to 
Mr.  Markel,  but  he  said  he  had  not 
signed  any  such  order,  and  payment  of 
the  same  was  refused.  The  man  was 
told  that  the  bill  would  be  presented  to 
the  company,  and  he  should  call  later 
on  for  the  money. 

The  order  was  a  forgery,  and  it  is 
thought  that  the  signature  was  taken 
from  the  order  given  the  other  man 
about  four  weeks  ago. 


IMITATED  MEDICINE  LABELS. 

A  Pittsburg  Printer  Admits  Coun- 
terfeiting Castoria  Labels. 

Some  time  ago  G.  A.  Knapp  and  T. 
A.  McNary,  a  job  printer  at  Alle- 
gheny, Pa.,  were  arrested  and  charged 
with  infringement  of  medicine  copy- 
rights and  with  printing  bogus  labels  for 
patent  medicines.  They  had  been  pre- 
paring to  go  into  the  business  of  putting 
bogus  Castoria  on  the  market.  A  large 
quantity  ot  bogus  labels  were  captured, 
and  the  plates  for  printing  were  found  in 
McNary's  office. 

Both  men  secured  bail  for  trial. 
Knapp  forfeited  his  bail.  McNary  was 
called  for  trial  a  lew  days  ago.  J.  G. 
Ham,  advertising  manager  ot  the  Cen- 
taur Company,  went  to  Pittsburg  to  tes- 
tify, but  McNary  pleaded  guilty. 

At  the  time  of  the  arrest  the  detectives 
found  that  preparations  had  been  made 
to  put  the  medicine  on  the  market  on  a 
large  scale.  Some  had  even  been  manu- 
factured and  offered  for  sale,  but  none 
had  yet  been  sold. 

OFFICE  SUPPLIES. 
~  16 

Remington 

TYPEWRITERS 

in  constant  use  in  our 
various  departments 
....  are  giving,  and 
always  have  given, 
perfect  satisfaction. 

ROBT.  ANSLEY,  Bus.  Mgr., 

Chicago  Times-Herald. 

They  have  more  now ! 

No.  6  Models,  too !  and  like 
them.       Everybody    does  ! 


Wyckoff,   Seamans  &  Benedict, 
327  Broadway,  New  York. 
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EGGS  FOR  THE  EDITOR. 

Three  young  women  last  week  pelted 
Editor  Edwards,  of  the  Staunton  Times, 
with  eggs  because  he  had  printed  a  car- 
toon of  which  they  thought  themselves 
the  subjects. 

As  the  weary  editor  pedaled  home- 
ward on  his  bicycle  just  about  dusk  some 
thing  white  whizzed  by  his  head.  He 
glanced  up  in  time  to  escape  a  long 
white  streak  which  narrowly  missed  his 
face  and  ended  in  a  solt  cra  h  behind 
him.  With  the  flight  of  the  next  missile 
he  espied  the  girls  behind  a  garden 
fence  with  a  large  basket  of  ammunition 
at  their  feet. 

Editor  Edwards  came  to  a  halt  and 
dismounted.  He  carefully  laid  down 
his  wheel  and  as  he  stood  erect  one  of 
the  white  streaks  lodged  in  his  ear.  It 
was  undoubtedly  an  egg,  and  it  arrived 
in  bad  order. 

The  editor  leaped  the  fence  and  the 
enemy  fleii.  He  gave  chase  and  cap- 
tured one  of  them.  In  the  gathering 
dusk  he  is  said  to  have  laid  her  across 
his  knee. 

Edwards  says  the  young  women  were 
too  vain  in  assuming  that  the  cartoon 
represented  them. 


A  TINY  BOOK  FROM  BIG  BRITAIN. 

Penrose  &  Company,  8a  Upper  Baker 
street,  London,  England,  have  issued 
a  miniature  book  for  the  pocket  which 
will  be  of  service  to  all  who  use  half- 
tone or  other  illustrations.  It  is  a 
"  Ready  Reckoner  for  Process  Blocks," 
for  calculating  the  number  of  square 
inches  in  process  blocks,  electrotypes, 
etc.,  in  which  line  of  work  Penrose  & 
Company  are  well  known. 


DETROIT'S  INSURANCE  PAPER. 
Michigan's  metropolis,  in  addition  to 
its  well-known  dailies,  is  a  busy  hive  as 
regards  periodicals.  The  medical  and 
religious  publications  of  the  city  have  been 
known  widely  for  years.  Not  the  least 
of  its  journals  is  the  Indicator,  a  semi- 
monthly devoted  to  life,  fire  and  other 
insurance.  It  was  established  in  1882, 
and  ranks  as  one  of  the  insurance  jour- 
nals of  national  circulation.  It  is  edited 
by  F.  H.  Leavenworth. 


THE  FIRE  HAD  NO  CHANCE. 


THE    BOSTON    HERALD'S  RED- 
LETTER  DAY. 

The  atmosphere  of  the  Boston  Jfer- 
alii'%  establishment,  which  has  always 
been  suggestive  of  success,  was  particu- 
larly one  of  triumph  on  September  27. 
On  that  day  the  Herald  issued  its  great 
semi-centennial  numfjer  in  honor  of  the 
completion  of  its  fiftieth  year  of  publica- 
tion. 

The  f/era/d'i  new  color  press  enabled  it 
to  add  to  the  impressiveness  and  beauty 
of  the  semi-centennial  edition.  A 
really  very  hindsome  colored  cover, 
including  half  tones,  accompanied  this 
great  issue  of  fifty- two  metropolitan 
pages. 

In  speaking  of  the  new  press  the 
Herald  calls  attention  to  the  fact  that 
the  art  cover  issued  with  the  Sunday 
Herald  each  week  is  not  the  product  of 
any  outside  establishment,  but  is  the 
product  of  the  Herald's  own  press  and 
planned  and  executed  by  the  Herald 
artists  and  artisans. 

Many  artists  who  have  made  a 
specialty  of  designs  for  color  work 
were  invited  to  submit  designs  to  the 
Herald  for  its  semi  centennial  issue  in 
competition  for  a  prize.  Many  very 
excellent  drawings  were  submitted,  and 
the  unanimous  decis-ion  of  those  who 
passed  upon  the  work  was  in  favor  of 
the  design  of  E.  B.  Bird,  which  is  re- 
produced in  the  semi-centennial  number. 


RECENT  BUSINESS  TROUBLES. 

Edwin  P.  Harlow,  subscription  agent 
at  141  East  2ist  street.  New  York,  made 
an  assiijnment  September  23  to  John  F. 
McClure,  with  a  preference  to  the  S.  S. 
McClure  Company  for  $5,300  for  books 
and  magazines. 

Judgment  for  $7,370.48  for  advertis- 
ing was  entered  in  New  York  September 
25  in  favor  of  the  J.  Walter  Thompson 
Company  against  C.  H.  Fargo  &  Com- 
pany, Chicago. 


HE  MUST  STAND  TRIAL. 
Dr.  J.  C.  Moore,  formerly  treasurer  of 
the  Union  Publishing  Company  of  Man- 
chester, N.  H  ,  has  received  notice  that  he 
must  stand  trial  for  various  indictments 
standing  against  him,  charging  him  with 
over  issuing  the  stock  of  the  Union. 


VARIOUS  RECENT  LIBEL  LITI- 
CATIONS. 


The  Share  of  Newspapers  in  the 
Court  History  of  a  Week. 

Canada  is  now  agitated  by  a  news- 
paper scandal.  Alexander  Grenier,  pro- 
prietor and  publisher  of  La  Libre  Parole, 
of  Montreal,  has  been  arrested  on  a 
charge  of  criminal  libel  brought  by  the 
minister  of  public  works,  J.  I.  Tarte. 
The  ground  of  complaint  is  an  article 
which  appeared  in  La  Libre  Parole, 
applying  various  epithets  to  Tarte. 

The  minister  claims  that  the  publisher 
of  the  paper  called  upon  him  on  several 
occasions  in  Ottawa,  askinij  him  for 
various  sums  of  money,  in  order  that  he 
might  make  the  paper  an  organ  of  the 
government.  This  was  refused,  and  the 
article  comp'ained  of  followed. 

Grenier,  who  was  liberated  on  bail, 
admits  that  he  asked  Tarte  for  money, 
but  says  it  was  due  him  for  work  done 
on  Le  Soir,  a  newspaper,  which,  he 
said,  owed  him  $700. 

In  the  libel  suit  of  Bearce  &  Cliflord, 
contractors,  of  Lewiston,  against  the 
Bangor  (Me.)  Com?nercia/,  the  plaintiffs 
have  been  non  suited,  and  must  pay  the 
costs  of  $1,000.  The  case  grew  out  of  a 
criticism  of  the  Bangor  city  building  on 
which  Bearce  and  Clifford  were  con- 
tractors. 

The  famous  libel  case  of  White  vs. 
Robinson  has  been  concluded,  the  jury 
rendering  a  verdict  of  not  guilty,  and 
decreeing  that  the  prosecution  should 
pay  the  costs. 

Some  time  ago  the  prosecutor.  Rev. 
C.  E.  White,  pastor  ot  a  Presbyterian 
church,  was  accused  of  kissing  a  young 
lady  member  of  his  flock.  The  defend- 
ant, J.  B.  Robinson,  humorously  alluded 
to  the  alleged  kissing  in  his  paper,  the 
Sentinel,  published  at  Jamestown,  Pa. 

The  Toronto  News  has  won  in  the 
suit  brought  against  it  by  a  Toronto 
magistrate,  who.  claimed  that  he  had 
been  libeled  in  an  article  headed,  "No 
Conviction,  No  Pay." 

Two  libel  suits  were  entered  last 
week  against  St.  Louis  newspapers. 
John  J.  Buckland  wants  $io,ooo  dam- 
ages trom  the  Republic  for  an  article, 
part  of  the  heading  to  which  read 
"For  Imaginary  Lots  — Gullible  Barber 
Jones  traded  away  his  Cozy  Business  on 
Market  Street,"  and  which  implicated 
Bucklan  I  as  a  principal  in  a  fraudulent 
transaction. 

J.  B.  Horn  has  sued  the  Post-Dis- 
patch for  $10,000  damages  for  libel 
alleged  contained  in  an  article  headed 
"Too  Handy  with  a  Goose  Quill— John 
B.  Horn  Charged  with  Forging  Poli- 
cies. ' ' 

Dr.  J.  B.  Cranfill,  publisher  and 
proprietor  of  the  Baptist  Standard  of 
Waco,  Tex.,  was  arrested  last  week  on 
a  charge  of  criminal  libel.  He  was 
released  on  bail.  The  alleged  libel 
comes  from  an  article  criticising  the 
baptists  ot  Paris,  Tex.  Dr.  Cranfill  has 
been  prominent  in  the  prohibition  party 
and  lour  years  ago  was  its  candidate  for 
Vice-President. 

The  Cortland  (N.  Y.)  Standard  has 
won  a  great  triumph  in  the  courts. 
The  paper  was  sued  by  one  Howard 
Meachim,  who  asked  for  $3,000  dam- 
ages based  on  an  alleged  libel.  It  had 
accused  Meachim  of  horrible  cruelty  to 
a  horse. 

The  jury  rendered  a  sealed  verdict, 
bringing  in  no  cause  of  action.  In  his 
charge  to  the  jury  the  judge  dwelt 
upon  the  right  of  newspapers  to  publish 
matter  with  the  view  of  preventing  and 
punishing  crime. 

Alfred  Henry  Lewis,  Washington 
correspondent  of  the  New  York  Jour- 
nal, has  been  made  defendant  on  a 
charge  of  criminal  libel  brought  against 
him  by  Prince  Augustin  de  Yturbide. 
Mr.  Lewis  is  out  on  bail  in  the  sum  of 
S500. 


editor  of  the  Kirwin  (Kans.)  Globe,  for 
$5,000,  alleging  that  his  character  had 
been  damaged  by  certain  matters  which 
Landes  published.  The  case  was  tried 
once,  the  jury  failing  to  agree,  and  has 
been  continued  on  the  court  docket  ever 
since.  The  parties  have  made  an 
amicable  settlement  of  the  costs  and  the 
suit  has  been  dismissed.  Young  is  now 
editor  of  the  Stockton  News. 


The  Rev.  J.  Leech  Porter  has  sued 
the  Pawtucket  (R.  I.)  Post  Publishing 
Company  for  $20,000  for  alleged  libel. 

A  summons  has  been  served  upon 
Treasurer  George  T.  Greenhalgh  of 
the  company,  returnable  to  the  supreme 
court  in  Providence  October  12. 

The  libel  is  alleged  to  be  contained  in 
an  article  which  appeared  in  the  Post 
in  connection  with  the  report  of  a  de- 
mand made  for  his  resignation  by  the 
vestrymen  of  the  church. 

Tyndale  Palmer  has  sued  C.  C.  Hea- 
cock,  editor  of  the  Brighton  (Iowa)  En- 
terprise, for  libel.  It  is  the  same  old 
libel,  the  one  that  will  not  down  or  die 
as  long  so  long  as  the  libel  syndicate 
can  live  on  settlements. 


Gustave  Marshall  Petrovsky,  the  ed- 
itor of  Slovak  V  Amerike,  New  York,  was 
summoned  to  appear  before  a  magistrate 
September  26  to  answer  a.  charge  of 
printing  an  alleged  libelous  article  re- 
flecting on  the  character  of  the  Rev. 
Francis  Denes,  the  pastor  of  St.  Eliza- 
beth's Roman  Catholic  Church.  The 
alleged  libelous  article  is  in  the  form  of 
a  dialogue  between  two  fictitious  charac- 
ters called  Raczik  and  Rip,  and  the  com- 
plainant believes  that  he  is  one  of  the 
persons  referred  to.  The  editor  was  pa- 
roled. 


RECENT  LOSSES  BY  FIRE. 

What  threatened  to  be  a  very  disas- 
trous fire  occurred  in  the  Elmira  (N.  Y.) 
Telegram  plant  last  week,  tire  was 
discovered  in  the  stereotyping  100m. 

The  smoke,  heavy  and  dense,  filled 
the  offices  and  job  room  and  made  it 
dangerous  for  firemen  to  enter  the  build- 
ing. They  quickly  extinguished  the 
flames. 

Harry  S.  Brooks,  proprietor  of  the 
Telegram  plant,  says  that  he  does  not 
believe  the  damage  will  exceed  $1,000. 
It  was  fully  covered  by  insurance. 

The  presses  in  the  job  room  will  prob- 
ably  have  to  be  removed  and  the  floor 
of  that  room  torn  up,  so  that  the  charred 
joists  can  be  replaced. 

The  offices  of  the  Ambler  (Pa.)  Gazette 
was  destroyed  last  week  by  fire.  A.  K. 
Thomas,  editor  of  the  Gazette,  suffered  a 
lossof  $5,ooo,which  was  partially  covered 
by  insurance. 

Fire  destroyed  the  plant  of  the  West 
Point  (Miss.)  Gazette  last  week.  The 
loss  is  about  $3,000,  and  insurance 
$1,600.  The  paper  will  be  started  again 
as  soon  as  an  outfit  can  be  procured 
from  the  foundry.  The  origin  of  the 
fire  is  unknown. 


ARISEN  FROM  THE  DEAD. 

After  a  suspension  of  several  months 
the  Carleton  (.Mich  )  Herald- Gazette 
has  been  revived  by  E.  J.  Niven. 

The  Culpepper  (Va.)  Exponent, 
which  suspended  over  a  year  ago,  has 
resumed  publication  under  the  old 
management. 

The  Penfield  (Pa.)  Weekly  Press 
again  appears  to  the  newspaper  world, 
with  Harry  A.  Brown  as  editor  and 
proprietor. 


THE  EDITOR  OUT  OF  JAIL. 

Arthur  F.  Blot,  editor  of  the  Mount 
Vernon  (N.  Y.)  News,  who  was  arrested 
last  week  and  lodged  in  jail  in  default 
of  payment  of  $500  damages,  for,  as  is 
alleged,  libelling  Ex-Mayor  E.  F.  Brush, 
of  his  city,  has  been  released  on  a  stay 
of  proceedings.  The  case  will  be 
appealed. 


A  can  of  benzine  exploded  in  the  com- 
posing-room of  the  New  York  Tribune 
Tuesday  night.  The  fire  fiend  seemed 
for  a  brief  time  to  enjoy  an  elegant  busi- 
ness opportunity  without  the  expense  of 
advertising  for  it,  but  the  activity  and 
courage  ot  the  printers  put  an  end  to 
the  danger  of  what  might  have  been  a 
disastrous  fire. 


1 1  V^OU  will  please  accept  my  congratulations 
*  on  the  splendid  work  you  have  acuom* 
plished  in  the  past  two  years  in  the  cause  of 
ouriialism.  With  such  an  earnest  and  able 
champion  as  The  Fourth  Estate  there  is  every 
reason  to  believe  that  the  fourth  estate  will  be 
the  first  estate  and  all  the  other  estate- will 
humblvand  gratefully  acknowledge  the  fitness 
of  the  promotion  and  cheerfully  and  gracefully 
accept  the  change." — S.  S.  Kingdon,  Boston 
Transcript. 


ADVERTISING  MEDIUM.  ADVERTISING  MEDIUM. 


FASHIONS, 

the  popular  fashion  paper,  will  be  better  and  have  a  larger 
circulation  during  the  next  1 2  months  than  ever  before. 

Comprises  nearly  loo  editions  published  on  the  co-operative  plan. 
All  editions  are  uniform  in  quality  of  paper  and  make-up. 
Fashions'  list  is  constantly  growing. 

Fashions  reaches  over  300,000  of  the  purchasing  class  more  directly  than  any 
other  woman's  publication.  Advertisers  get  the  benefit  of  the  increased  number 
of  houses  during  the  term  of  their  contract  without  extra  charge. 

We  furnish  our  advertisers  each  month  with  a  corrected  printed  list  to  date  of  the 
merchants  who  publish  Fashions,  thus  showing  the  advertiser  exactly  what  he  is 
receiving  for  his  money. 

Rates  now  same  as  when  it  had  but  half  of  present  circulation;  subject,  however, 
to  early  increase. 

Orders  received  through  any  responsible  advertising  agency. 

FASHIONS, 

32  East  23d  Street,    -    -     New  York. 


Two  years  ago,  F.  E.  Young,  a 
school  teacher,  sued    H.  C.  Landes, 


The  present  demand  for  red  printing 
ink  is  said  to  exceed  the  supply. 


D.  J.  KELLEY,  Manager  Advertising  Department. 
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ADVERTISING  MEDIUMS. 


YOU  CAN  COVER 

THE  FIELD 

most  completely  as  far  as 

WASHINGTON 

is  concerned  by  placing 
an    advertisement    in  the 

STAR 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  96  J  of  the  houses — whether 
residences  or  stores  —occupied  by  white 
persons,  A  RECORD  UNEQUALED  ELSE- 
WHERE IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  ol 
Washington  combined. 

L.  R.  HAMERSLV, 

Potter  Building, 

New  Vork  Representative.  

■'Nhw  England's  Greatest  Newspaper." 

THE 

BOSTON 

HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials ; 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Hkrald  po-i-iesses  these  pre- 
eminently, thu<  affording  its  advertisers  m 
anequaled  purchasing  power. 

SEE  ITS  COLOR  WORK. 


THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

THE 

JOURNAL 

Oldest  and  Best 

CHICAGO 

Paper. 

A  TRIFLE  CHEAPER: 

That    is  one    reason    why  the 

SAN  FRANCISCO 

■p/^O'T*  leads  in  the  evening  field. 
X  yj  O  i     The  other  reason  is  that  it  is  a 

GREAT  DEAL  BETTER 

than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

THE  NEW 

ORLEANS 

ITEM 

Makes  the  Following  Statements, 
and  is  Prepared  To  Back  Them  : 
That  it  has  a  lar;ercirculition  and  is  delivered 
direc'ly  into  more  hoTies  daily  than  any  other 
paper,  mo'nini<  or  evening,  published  in  the 
South.  Advertisers  who  contemplate  advertis- 
ing in  the  Shouthshoiild  WRITE  FOR  RATES. 


ADVERTISING  MEDIUMS. 


17,816 

AVERAGE  CIRCULATION  OF  THE 

MILWAUKEE 

EVENING 

WISCONSIN 

FOR  EIGHT  MONTHS. 


Milwaukee,  September  i,  1896. 
State  of  Wisconsin,  1  . 
Milwaukee  County,  ) 

F.  D.  O'Brien,  being  duly  sworn,  says,  thai 
he  is  now  and  has  been  lor  sixteen  years  fore- 
man of  the  newspaper  pressroom  of  the 

EVENING  WISCONSIN, 

and  has  had  charge  of  the  presses  and  paper 
used  in  printing  ihe  Evening  Wisconsin  ;  that 
he  knows  of  his  own  knoA-ledge  that  the  average 
daily  circulation  of  the  Evening  Wisconsin  for 
eiiiht  months,  from  January  i,  i8q6,  to  September 
i8g6,  was  Seventeen  Thousand  Kight  Hundred 
and  Sixteen  (17,816)  copies. 

P.  D.  O'BRIEN. 
Subscribed  and  sworn  to  before  me  this  ist  day 
of  September,  1896,  A.D.    W.  A.  BOOTH, 
Notary  Public,  Milwaukee  County. 

THE  EVENING  WISCONSIN  CO., 

C.  H.  EDDV,  Representative, 
TO  Spruce  Street.  NEW  YORK  ■ 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 
Over  400,000  daily. 

Gross  rate,  75  cents  per  line.    Average  contract, 
about  50  cents  per  line. 

BOSTON 
JOURNAL 

Leading  Republican  News- 
paper of  New  England. 

It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

AUGUST  CIRCULATION,  74,650. 

"The  Best  in  Chicago  for  the  Money." 

T^HE  CHRONICLE. 

(DEMOCRATIC) 

Compare  the  advertising  rates 
of  The  Chronicle  with  the  rates 
of  other  Chicago  morning  papers 
CLAIMING  less  circulation  than 
The  Chronicle  PROVES. 

"  It  has  a  big  field  all  to  itself." 

350,000  DAILY 

is  the  guaranted    circulation   of  the 
Scripps  McRae  League, 
cincinnati  post, 

ST.  LOUIb  CHRONICLE, 
CLEVELAND  PRESS, 
KEN  rUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERRY,  S3  Tribune  Building,  New  York. 

A  DVERTISINGin newipapersof  " knijwn  cir- 
culation"  means  "  business."   For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
ban«  Bldg..  N .  Y  Chamber  of  Commerce .  Chicaeo, 


IN  MEMORY  OF  HIS  WIFE. 
A  memorial  window  has  recently  been 
placed  in  the  Presbyterian  church  at 
Lake  Forest,  by  Charles  R.  Williams, 
editor  of  the   Indianapolis   News,  in 
memory  of  his  wife.    Mrs.  Williams  was 
I  a  daughter  of  William  Henry  Smith,  the 
1  pioneer  manager  of  the  Western  Associ- 
j  ated  Press,  and  she  married  Mr.  Will- 
iams while  he  was  professor  of  Greek  in 
Lake  Forest  university.    The  window 
was  designed  by  Tiffany  &  Company  of 
New  York.     It  occupies  a  prominent 
position  on  the  north  side  of  the  church. 


NOTES  AMONG  THE  CLUBS  AND 
ASSOCIATIONS. 

The  first  of  a  series  of  monthly  dinners 
to  be  held  by  the  Press  Club  in  the  com- 
ing  winter  was  given  last  week  at  the 
clubhouse.  No.  34  West  26th  street. 
Covers  were  laid  for  fifty-four  at  a  long 
table,  at  the  head  of  which  was  seated 
Joseph  Howard,  Jr.,  president  of  the 
club.  Among  those  present  were  Judge 
Conlan,  of  the  city  court;  Mural  Hal- 
stead,  Demetrius  N.  Botassi,  the  Greek 
consul  general;  Wilbur  F.  Wakeman, 
Dr.  Charles  J.  Perry,  Frederick  R. 
Coffin,  William  H.  Henry,  Colonel  F. 
De  Clot,  of  the  French  army;  Dr.  John 
Freiderich,  A.  E.  Pearsall,  Charles 
.Sotheran,  William  N.  Penney,  Jackson 
Tinker,  John  W.  Kellar,  J.  V,.  Cople- 
ston  and  Frederick  Henning,  There 
were  no  set  speeches. 


The  regular  monthly  meeting  of  the 
j  Suburban  Press  Association  was  held  in 
Boston  September  19  at  the  Crawford 
House.  There  were  three  score  editors 
i  present.  The  guest  of  the  day,  C.  H. 
Taylor,  Jr.,  of  the  Boston  Globe,  made 
an  address  that  was  warmly  received  by 
those  present,  so  that  they  unburdened 
their  minds  and  discussed  the  subject 
matter  with  a  vim  rarely  ever  reached. 


The  newspaper  men  of  Ann  Arbor, 
Mich.,  have  reorganized  the  Ann  Arbor 
Press  Club  with  the  following  officers: 
Geo.  H.  Pond,  Courier,  president;  T. 
W.  Mingav,  Argus,  secretary:  J.  E. 
Beal,  Courier,  treasurer;  executive  com- 
mittee, S.  A.  Moran,  Register,  W.  B. 
Phillips,  Democrat,  L.  J.  Lisemer, 
Washtenaw  Evening  limes. 


RECENT  INCORPORATIONS. 

The  South  Western  Farmer  company 
of  Wichita,  Kan.,  has  been  incorporated 
with  a  capital  ol  >i  0,000.  It  is  organized 
to  publish  a  weekly  agricultural  news- 
paper. L.  D.  Lewellmg,  J.  D.  Hutch- 
ings,  W.  W.  Johnston,  Sr.,  Chas.  E. 
Pott,  R.  S.  Cook,  Walter  H.  Graves,  J. 
C.  Uutan  and  Bruce  Swinford  are  the 
i  incorporators. 

I  The  F.  P.  Prial  Company  of  New 
York  city  has  been  incorporated  to  pub 
lish  a  weekly  newspaper  called  The 
Wheel  and  Cyclins;  Trade  Review.  The 
capital  stock  is  Si50,ooo.  The  direct- 
ors are  Francis  P.  Prial,  John  J.  Priat  of 
New  York,  and  Mary  A.  Stinson  of 
Chester,  Pa. 

The  Markets  Publishing  Company  of 
New  York  city  has  been  incorporated  to 
publish  a  daily  newspaper  known  as  the 
Journal  of  Finance.  The  capital  stock 
j  is  $25,000.  The  directors  are  Charles 
P.  Rogers,  William  V.  Carolin  and  E. 
Hendricks. 

The  Cumberland  Courier  Company, 
of  Pineville,  Ky.,  has  filed  articles  of  in- 
corporation. The  capital  stock  is  $5,000. 


RECENT  NEW  ENTERPRISES. 

A  new  free  silver  daily  has  begun 
publication  at  Burlington,  la.  It  is 
called  the  Democrat. 

The  prospectus  of  the  South  Bend 
(Ind. )  Morning  Reporter  is  out.  The 
paper  will  be  started  about  October  I, 
f  issuing  daily  and  weekly  editions.  J. 
E.  Sutton,  of  the  Logansport  Reporter, 
at  the  head  of  the  enterprise,  is  a  good 
newspaper  man. 

The  Business  Record  is  the  title  of  a 
monthly  publication  which  has  made  its 
appearance  at  Houston,  Tex.,  with  F. 
N.  Gray,  editor  and  general  manager. 

Cottage  Grove,  Ore.,  has  a  new  weekly 
newspaper,  the  Moderator,  of  which 
H.  W.  Ross  is  editor  and  proprietor. 

The  Pontiac  (111.)  daily  Leader  is  a 
new  evening  paper.  The  Weekly 
Leader  is  not  discontinued,  as  it  is  a 
profitable  property. 

W.  H.  and  E.  T.  Staley,  formerly  of 
the    Frankfort    (Ind.)    News,  have 


REMINGTONS'  LIST. 


DoNT  Place 
Any 

.Advertising 

in 

County 
Dailies 

or 

Weeklies 


until  you  see  what 

Remington 
Brothers, 

309  Broadway,  NEW  YORK, 

Can  Do. 


launched  a  new  republican  paper  at 
Kokomo.  which  has  been  christened  the 
News.  It  is  a  an  eight-column  folio, 
and  is  printed  on  new  type.  It  bears  all 
the  evidences  of  promised  prosperity. 

The  first  issue  of  the  Paintsville  (Ky.) 
Advocate  has  appeared.  Charles  Taylor, 
a  well-known  newspaper  man  of  Cyn- 
thiana,  will  be  the  editor. 

The  Grant  Station  Record  is  a  new 
weekly  published  at  Grant,  Mich.,  and 
edited  by  Mrs.  Elsie  Draper. 

The  Ransom  (111.)  News  has  been 
added  to  the  list  of  new  papers,  with 
James  H.  Brown  as  editor  and  pro- 
prietor. 

All  arrangements  have  been  completed 
for  starting  a  new  republican  paper  in 
Paducah,  Ky.,  to  be  called  the  Daily 
Sun.  The  managing  editor  is  J.  P. 
Hodge;  assistant  editor,  G.  H.  Dains, 
formerly  of  the  Owensboro'  Tribune; 
city  editor,  Guy  RoUston.  It  was  to 
come  out  this  week. 

The  Ashland  (Wis.)  Journal  is  a  new 
paper.  The  editor  is  T.  E.  Doty,  and 
he  proposes  to  have  his  paper  wield  a 
strong  influence  among  laboring  classes 
in  Wisconsin. 

The  Hustler  has  made  its  appearance 
at  Texarkana,  Ark.  Batte  &  South  are 
the  proprietors. 

The  Rosedale  Sonnet  is  the  poetical 
name  of  a  paper  published  at  Rosedale, 
Ind.  G.  H.  Schuetz  is  editor  of  the 
new  publication. 

Moran,  Mo.,  has  a  new  paper  in  the 
Plaindealer . 

Another  paper  launched  on  the  sea  ot 
journalism  is  the  Texas  Democrat,  pub- 
lished at  San  Antonio,  Tex.,  by  Oscar 
Guessaz. 

The  Silver  Tribune  has  been  erected 
at  Parkersburg,  W.  Va. 
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SITUATIONS. 


ADVERTISEMENTS  under  this  classifica- 
tion»  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

A  NEW  YORK  TRADE 
^  JOURNAL, acknowl- 
edged all  the  world  over  to 
be  THE  BhST  PAPER  of 
its  class,  is  willing  to  make 
arrangements  with  a  capa- 
ble man  who  is  competent 
to  take  full  charge  of  its  AD- 
VERTISING DEPART- 
MENT. Applications  are 
invited  only  from  men  of 
the  highest  grade  and  ac- 
customed to  earn  what  is 
called  "  BIG  MONEY." 
Address  X.,  P.  O.  Box  1408, 
New  York. 

A  N  EXPERI ENC ED  ADV ERTISIN G MAN 
with  a  good  record  and  persuasive  per?on- 
ality  can  secure  charge  of  the  advertising  of  a 
church  publication  of  high  standing.  Address 
D.  D.,  care  Fourth  Estate. 

SITUATIONS  WANTED. 

A  DVERTISEMENTS  under  this  classifica. 

tion,  25  cents  per  line  each  insertioQ.  Count 
seven  words  to  the  line. 

■pASIERN  REPRESENTATIVE.  — Adver- 
tising  man  of  15  years'  experience,  unqufs- 
tionable  references,  large  acquaintance  with 
advertisers  and  agents,  is  open  lor  engagement. 
Address,  F.  C:  FouRfH  Estate. 

■pXPLRIENCtD  and  rapid  make-up  wants 
situation  on  morning  paper,  union  ;  capable 
of  taking  entire  charge.    Best  of  references. 
Address  Livinaston,  care  Foijrth  Estate. 

■U/-AN  FED:  SI TUATIUN.— Experienced  all- 
around    reporter    and    solicitor  wishes 
situation  on  small  daily;   salary  small.  IN- 
DUSTRY, care  of  Fourth  Estate. 

TXTANTED — Position  in  advertismg  agency 
or  on  paper.    Experience  in  office  work 
and  solicit  iag.    Best  of  references.  Address 
T.  E  C,  care  The  Foukth  Fstate. 

NTEWSPAPER  MAN  of  experience  wants 
situation   as  editor  of  a  daily  or  good 
weekly.    Address,  MANTON,  310  Union  St., 
Philadelphia,  Pa. 

'\XrANTED — Situation    in    business  office. 

Experienced  in  every  department. 
Address  *'  Amos,"  care  Fourth  Estate, 

TLLUSTRATISO  and  special  wriiing  are  the 
fortes  of  a  young  man  wishing  employment. 
Address,  F.  A.  L.,  ca  e  Thk  Fourth  Estate. 


FOR  SALE. 


A  DVERTISEMENTS  under  this  classifica- 
tion  25  cents  a  line  each  insertion.  Count 
seven  words  to  the  line. 

A  COX  PRESS  BARGAIN;  almost  good  as 
new;  prints  4-page  paper,  both  sides,  from 
roll,  at  2,500  an  hour;  can  insert  two  or  four 
additional  pages.  Si, 200  will  buy  it.  Just  the 
press  for  big  country  weekly  or  daily  of  moder- 
ate circulation  Address,  R.  G.,  care  of  The 
Fourth  Estate. 

■pOR  SALE. — A  first-class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 


BOLDER  for  8  or  16-page  paper.  Very  cheap. 
Does  good  work.  "Courier,"  Chatham,  N.  Y. 


WANTED  TO  PURCHASE. 

A  DVERTISEMENTS  under  this  classifica- 
lion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

AllTANTED. — To  buy  paying  daily  or  weekly 
newspaper.  Must  be  a  bargain.  Address, 
S.  F.  T.,  care  Fourth  Estate. 


BUSINESS  OPPORTUNITIES. 

A  DVERTISEMENTS  under  this  classifica. 
•'^  tion,  25  cents  per  line  each  insertion,  Count 
seven  words  to  the  line. 

■\AfANlED,  a  partner,  to  take  half  interest  in 
a  new   magazine   that   has   a  brilliant 
future.    Address  C.  W.,  care  Fourth  Estate. 


PRESS  CLIPPINGS. 


BACK 


NUMBERS  °' 


Fourth 

Estate  can  be  bad  (except  a  few  issues  which 
are  001  of  print)  at  10  cents  each.  As  the  edU 
tion?  of  many  of  the  dales  are  nearly  exhaurted, 
prompt  application  shcold  be  made. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers, 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 


IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 

"The  Hotel  fVorid  hdiS  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


PRESS  CLIPPINGS. 

If  you  want  THE  BES  l'  THINGS  printed  on 
any  particular  subject  or  ALL  that  is  published 
about  it  everywhere— YOU  CAN  GET  IT 
FROM  US  I    Clippings  mailed  daily. 

We  read  practically  every  newspaper  and 
periodical  that  is  published.  Business  men  and 
others  find  our  service  very  valuable  to  them. 
Kates,  $1  per  month  and  upwards.  Write  for 
particulars.  THE  CHICAGO  PRESS  CLIP- 
PING BUREAU,  36  Li  Salle  street,  Chicago. 

TRAVEL. 

No  Line  in  the  World 

Equals  the 
NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per. 
feet  system  of  block  signals  in  the  world. 

8X  hours.  New  York  to  Buffalo ;  9)^  hours.  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago;  2iJi  hours.  New  York  to  Cin- 
cinnati ;  293^  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cinciimati  is  the  New  York  Con- 
trail  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
carefiil  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America, 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  ol 
the  latest  design  and  constrnction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  Is  the  "  Standard 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

G*n. Manager.  Gen.  Past.  Agent. 


politics  and  publicity. 

The  Olean  (N.  Y.)  Times  has  discov- 
ered that  extensive  advertising  gives 
some  men  political  prominence.  It  cites 
that  Smith,  the  cough-drop  man,  is  the 
prohibition  candidate  for  governor  of 
New  York  this  year,  and  there  is  talk  of 
nominating  Douglas,  the  shoe  man,  as 
the  sound- money  democratic  candidate 
for  governor  of  Massachusetts. 

Douglas  is  all  right,  but  Smith,  the 
cough-drop  manutacturer,  has  not  done 
advertising  enough  thus  far  to  entitle 
him  to  the  highest  honors. 


MISCELLANEO  US. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Life  Insurance  Company's  agent  to 
make  application  for  a  policy.  TAe 
Herald  chronicled  his  death  re 
cenlly. 

"'Ihese  are  hard  times"  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never"  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now . 

"^BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 
NEW  YORK   AND   NEW  JERSEY  State 

AOBNCIES, 

ass  Broapway.  NEW  YORK. 

IT  LEADS  THEM  ALL  ! 

THE 

Mutual  Life 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau.  Cedar  and  Liberty  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDIN  i. 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  foi 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates, 

BUSINESS  HELPS. 
ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CH ALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York, 

A  LL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway, 

ILLUSTRATIONS. 


r^ARTOONS,  political  or  otherwise,  and  illus- 
^  (rations  of  local  scenes  and  events,  drawn  to 
order  quickly,  and  at  reasonable  rates,  for  daily 
and  weekly  papers,  by  competent  artists  em- 
ployed on  New  York  papers.  Address  Local 
Cartoon  Co  ,  21  Beekman  Street,  N,  Y. 


CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
 LOGAN.  UTAH.  

CHANGES  IN  INTEREST,  ETC. 

Joseph  M.  Page,  proprietor  of  the  Jer- 
seyville  (III.)  Democrat,  has  bought^  the 
Journal,  daily  and  weekly,  and  consoli- 
dated the  two.  A  few  days  ago  the 
Weekly  Journal  was  merged  into  the 
Democrat,  and  the  daily  appears  as 
the  Daily  Democrat.  This  leaves  Jer- 
seyville  with  two  newspapers,  enough 
for  healthy  journalistic  competition. 

The  Binghamton  (N.  Y.)  Call  has 
been  changed  to  the  Chronicle  and  en- 
larged to  a  16-page  paper.  It  is  pub- 
lished by  a  stock  company.  Francis 
Curtis  is  the  editor,  and  Arthur  J.  Dibbe 
business  manager. 

The  Houston  (Tex.)  Age  has  changed 
hands,  being  sold  by  the  Age  Publishmg 
Company  to  George  H,  Teague  and  C. 
M.  Rein. 

It  is  announced  that  James  D.  Tracey, 
editor  and  proprietor  of  the  Canton  (O  ) 
Commercial  Advertiser,  has  sold  a  half 
interest  in  the  paper  and  his  printing  es- 
tablishment to  John  A.  Finnigin. 

The  Mendota  (111.)  Bulletin  has  been 
purchased  by  Mark  Ruggles,  editor  of 


ADVERTISING  AGENCIES. 

That  there's  not  enough 
business  to  "go  around"  is 
cf-nceded.  A  way  to  get  more 
than  yf'Ur  share — advertise. 
Our  methods  are  made  plain 
l>y  our  373-page  Manual, 
which  comes  to  you  for  the 
postage,  20c. 

DODD'S 
Advehtisinc  &  Checking 
AGENCY, 

Water  Street,  BOSTON. 
THE 

R.V^AYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  York, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 

M.  B.  WILSOfT 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  arlvertising   Write  for  estimates. 

GOOD  LITERATURE. 

For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  <5  00 
Vol  II.,  September,  1894,  to  February, 

1895,  inclusive  •   500 

Vol.  III.,  March  to  August,  1895,  inclu- 
sive   2  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive   2  50 

Vok.  I.  and  II.,  bound  together,  a  few 

left  •   10  00 

Vols.  III.  and  IV  ,  bound  together,  March, 

iSqs,  to  February,  1896,  inclusive   S  00 

Vol.  v.,  March  to  Auaust,  1896,  inclusive.    2  50 

AMUSEMENTS. 

Academy  of  Music,  "  Under  the  Polar  Star," 
8.15  P.M. 

Broadway  Theatre,  "The  Caliph,"  8.20  p.m. 

Casino,  "  The  Gold  Bue,"  8  p  m. 

Daly's,  "  The  Geisha,"  8.15  p.m. 

Fifth  Avenue  Theatre,  "Lost,  Strayed  or 

Stolen,"  8.15  P.M. 
Garden  Theatre,  "  Evangeline,"  8  p.m. 
Garrick  Theatre,  Chevalier.  8.30  p.m. 
Herald  Square  Theatre,  "  A  Parlor  Match," 

8  P.M. 

Hovt's  Theatre,  "Sue,"  8.30P.M. 
KosTER  &  Bial's,  8  p  m. 
Lyckum  Theatre,  E.  H.  Sothern,  8,15  p.m. 
Madison  Square  Garden,  American  Institute 
Fair. 

Olympia,  8.15  p.m.   Matinees  Wednesday  and 
Saturday. 

Proctor's,  Vaudeville,  n  a.m.  to  11  p.m. 
Standard     The.\tre,     Continuous  Perfor- 
mance, 12301011  P,.M, 

the  Mendota  Sun,  and  its  publication 
will  be  suspended.  The  business  will  be 
transferred  to  the  Sun,  which  will  be  re- 
publican in  politics.  The  Bulletin  had 
been  established  thirty  years. 

The  Tower  Hill  (111.)  Breeze  has 
changed  hands,  Grant  Huntoon  having 
sold  the  plant,  good-will,  etc.,  to  Thomas 
P.  Smith. 

W.  H.  Basfian  has  bought  the  half 
interest  of  his  partner,  J.  P.  Cavanaugh, 
in  the  Sioux  City  (la.)  Union  Advocate. 

The  Gazette  and  Journal,  of  Mt. 
Sterling,  Ky.,  have  consolidated.  The 
management  contemplates  issuing  the 
new  paper  as  a  semi-weekly. 

George  H.  Voight  has  bought  the 
plant  of  the  Jefferson ville  (Ind.)  World, 
paying  $2,000  for  it.  Mr.  Voight  will 
start  a  democratic  paper  to  be  called  the 
Journal.  Charles  C.  Foster  will  man- 
age the  paper,  and  will  be  assisted  by 
Charles  S.  Ferguson. 

A.  J.  Sands  has  sold  the  Smitbland 
(la.)  Sun  to  G.  W.  Morrow. 

The  Ashland  (Mo.)  Sentineihas  passed 
into  the  hands  of  \V.  P.  Mann,  who  will 
have  lull  control  of  the  paper. 

The  Old  Forge  Sentinel  and  the 
Herald,  Taylor,  Pa.,  have  been  consoli- 
dated. The  new  paper  will  be  issued 
under  the  name  of  the  Sentinel- Herald. 
It  will  be  edited  by  P.  G.  Moran,  and 
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PRINTERS'  SUPPLIES. 


THE  LINOTYPE  IN 
SMALL  OFFICES 
A  SUCCESS'! 

Easily  Operated!  Saves  Money!  New  Faces  daily! 


Ever  try  it?  Your  compet- 
itor uses  it;  in  fact,  every 
up-to-date  printer. 


Book,  Job  and  Newspaper 
work  on  the  same  machine. 


MERGENTHALER 
LINOTYPE  CO., 

Tribune  Building,  NEW  YORK  CITY. 

PHILIP  T.  DODGE. 

President  and  General  Manager. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


THE  LINOTYPE  HAS  NO  RIVAL. 

STANDARD  LINOTYPE  METAL" 

AND  FIRS r-cLAss  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  Slates,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowBNSTEiN  &  Bro.,  I'roprictors, 
Telephone,  82Q  38ih  Street.  Thirteenth  Avenue  and  aoih  Street,  NEW  YORK.  U.  S.  A. 


managed  by  J.  J.  Coleman.  The  date 
line  does  not  yet  give  the  place  of  publi- 
tion,  but  the  paper  will  be  issued  at 
Taylor. 

The  Hosterman  Publishing  Company, 
of  Springfield,  O.,  has  purchased  the 
Fireside  Reveries  of  Rochester,  N.  Y., 
and  consolidated  it  with  its  monthly 
publication,  ll'oi/ianktnd.  There  will  be 
no  advancement  of  the  rates.  The  Oct- 
ober number  appears  with  a  handsome 
cover  ot  two  colors. 

The  East  Aurora  (N.  Y.)  Citizen,  a 
weekly  paper  which  has  been  in  existence 
for  about  eight  years,  has  been  pur- 
chased by  Walter  C.  Wood,  the  editor 
and  proprietor  of  the  Advertiser,  an- 
other weekly  issue  ot  over  fifteen  years' 
standing. 

E.  J.  Eastman  &  Sons  have  purchased 
the  Potsdam  (N.  Y.)  Recorder.  H.  M. 
Eastman  will  be  the  managing  editor 
and  L.  J.  Eastman  will  have  charge  of 
the  local  department . 

D.  D.  Bowman,  who  at  different  times 
was  connected  with  the  Mountain  View 
Register  and  the  Los  Gatos  Mail,  has 
purchased  the  Tillamook  (Or.)  Head- 
light. 

George  F.  Weeks  has  become  sole 
proprietor  of  the  Bakersfield  Californian, 
a  paper  which  owes  its  high  standing 


and  reputation  to  the  ample  qualifica- 
tions of  Mr.  Weeks  as  a  newspaper 
man. 

Frank  A.  Leach  of  the  Oakland  (Cal.) 
Evening  Etii/nirer  has  purchased  the 
Oakland  Morning  Times,  and  if  he  suc- 
ceeds in  the  publication  of  the  pair  of 
them  as  well  as  he  has  done  with  the 
Enquirer,  he  will  have  entitled  himself 
to  a  place  in  the  front  rank  of  California 
journalists. 

The  Westbrook  (Me.)  Chronicle  has 
been  purchased  by  George  Albert  Haley 
and. Daniel  A.  Holmes. 

Lee  Satterwaite  has  become  the  editor 
and  proprietor  of  the  Mexia  (Tex.) 
Weekly  Ledger. 

The  Milwaukee  (Wis.)  Record  ^has 
been  sold  to  George  A.  Neeves. 

M.  K.  Zimmerman,  of  the  Wilkins- 
burg  (Pa. )  Enterprise,  has  sold  his  paper 
to  Herbert  K.  Hambly,  a  former  re- 
porter of  the  Enterprise.  Mr.  Zimmer- 
man will  in  the  future  devote  his  time  to 
the  Monthly  Authority,  which  he  started 
in  Pittsburg  the  first  of  the  month. 


DIED  IN  LIVELY  TIMES. 

The  Lowell  (Mass.)  Times  and  the 
Evening  Star,  owned  by  the  same 
people,  have  suspended  publication. 
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PRINTERS'  SUPPLIES. 


THE 


THORNE 


Newspaper 
Book  and 
Magazine 
Composition 


TYPE-SETTING 
MACHINE 


SIMPLE  IN  CONSTRUCTION.  In  use  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  PrinUng  Offices 

SPEED  AND  ECONOMY  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 


Chicago  :  139  Monroe  Street. 


New  York  :  34  Park  Row. 


GREATER  SPEED! 


The  Scott  Rotary  Web 
Perfecting  Press  does  not 
tread  on  the  heels  of  any 
machine  known  to  the  craft. 
It  is  the  pace-maker  for 
all  other  presses  of  like 
build.  Therefore,  to  save 
time,  to  have  the  best,  to 
lead  in  the  race  for  trade 
and  fame— get  the  SCOTT 
and  speed  before  the  world. 


New  York — Times  BIdg. 
Chicago— Monadnock  BIdg. 
St.  Louis— Security  BIdg. 
Boston— Carter  bidg. 

Send  for  prices.      Get  our  Illustrated  Catalogue. 


Walter  Scott  &  Co., 


PLAINFIELD,  N.  J. 


IF  you  are  in  need 
of  PRINTING  of 
any  kind  The 
Evening  Post  Job 
Printing  Office 
will  do  it  for  you 
Quick  and  Cheap. 
B'way  and  Fulton 
Street,  New  York. 


CTEREOTYPE,  linotype  and  electro- 
TYPE  metals;  copper  annodes;  zinc  plates 
for  etching.    MERCHANT  &  CO.,  Inc., 
517  Arch  street,  Philadelphia,  Pa. 


CUBSCRIBE  NOW,  and  get  THE  FOURTH 
ESTATE  for  Two  DoUars  a  year.  Watch 
its  coDstant  improvement. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 


Factory,  t6th  st.  and  Ashland  ave.,CHICAGO 

NEW  YORK  OFFICE.  534  Temple  Court. 
BOSTON  OFFICE,  2  Herald  Building. 


THE  LATEST  INVENTION. 
LOOK  IT  UP. 


THE  LOVEJOY  CO.,      Establkhed  1833. 

ELECTROTYPERS 

and  manafacturers  ol  Electrotype  Machinery, 
444-446  Pearl  Street,  New  York, 

HENRY   LINDEN MEVR  &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N  Y. 

TF  yon  use  ELECTROS  send  to  CRASKE  for 
^  prices.  Superior  work.  Lowest  prices.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE,  45  &  47  Rose  St..  N.  Y. 

T_r  F.  McCAFFERTY,  ELECTROTYPER, 
^  ^*  42  AND  44  Bond  Street, 

frank  lesub  building.  New  York. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 

frour  various  inks  on  our  periodicals  and  miscel- 
aneons  books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 

N^„r  V^T.T^  .    520-522  AMERICAN  TRACT      /^^tz-a/-^.    17  and  19  QUINCY  Ptttt  a  .  .     13  SOUTH  SEVENTH 

EW  York:      society  building.        V.^HICAG0:        street,  r  HILADELPHIA  :    ^  street. 
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THE  TREMENDOUS  DROP  IN  THE 
COST  OF  NEWS  PAPER. 


The  Trade  is  Badly  Demoralized 
AND  THE  Newspaper  Publisher 
Has  Unusual  Opportunities  of 
Making  Favorable  Contracts — 
Important  Information  for  Down- 
Stairs  Departments. 

The  paper  trade  is  badly  demoralized, 
and  the  rates  at  which  private  contracts 
are  made  to-day  by  the  paper  manu- 
facturers are  unusually  favorable  to  the 
newspaper  publishers.  Indeed,  it  is 
difEcult  to  imagine  a  time  when  paper 
was  as  low  as  it  is  to-day.  A  not  un- 
usual rate  to-day  is  1.85  cents,  though  it 
is  but  a  few  weeks  ago  that  contracts 
were  made  for  paper  at  about  and  often 
above  2.15  cents. 

Paper  is  delivered  to-day  in  New 
York  at  less  than  2  cents  per  pound. 
Though  the  cutting  in  prices  has  not  yet 
reached  the  West,  it  is  bound  to  begin 
there  before  long. 

Present  prospects  are  that  there  is  no 
chance  of  even  a  fractional  rise,  as  the 
paper  makers  must  sell  at  any  price  they 
can  get.  It  is  not  unlikely  that  there 
may  be  several  failures  in  the  trade. 

The  cause  of  the  reduction  is  of  far 
more  interest  to  the  manufacturers  of 
paper  than  it  is  to  the  purchasers,  but  it 
is  worth  stating  that  an  immediate 
'need  of  money  and  pressing  necessity  to 
get  stock  out  of  the  way  is  responsible 
for  the  present  rates,  which  could 
hardly  fall  lower.  The  sacrifice  of  the 
manufacturer  however,  may  continue, 
the  probabilities  I  eing  that  it  must. 

The  formidable  paper  trust  which 
cast  its  shadow  over  the  newspaper 
world  some  time  ago  is  now  but  the 
disintegration  of  an  impossibility. 
Those  who  had  in  mind  the  combina- 
tion are  fighting  fiercely  among  them- 
selves. It  is  not  a  case  of  the  ill  wind 
which  blows  nobody  any  good,  for  the 
publishers  must  be  large  gainers. 

The  reduction  comes  at  a  (ortunate 
time,  for  it  is  just  now  that  publishers 
are  about  to  make  new  contracts. 


CHICAGO  RECORD'S  BIG  IDEA. 


Getting  the  Results  of  the  Elec- 
tion Before  Ballots  are  Cast. 

A  happy  thought,  which  is  quite 
gigantic  as  well  as  happy,  is  being  acted 
on  by  the  Chicago  Record.  The  paper 
will  send  to  persons  registered  as  voters 
in  certain  extensive  territory  an  immense 
number  of  blank  return  postal  cards 
which  are  to  be  returned  to  the  paper 
filled  out,  so  as  to  show  for  what  candi- 
date the  voter  intends  to  vote  in  Novem- 
ber. The  identity  of  the  voter  is  not 
necessarily  revealed,  but  the  manner  of 
sending  the  cards  is  such  that  this  postal 
card  balloting  is  reliable  and  complete. 

The  magnitude  of  this  labor  may  be 
judged  from  the  fact  that  on  October  1, 
for  example,  a  large  proportion  of  the 
voters  in  the  first,  second,  third  and 
fourth  wards  received  a  communication 
from  the  Record,  including  the  postal 
card  referred  to,  and  an  invitation  to  fill 
in  the  same  and  mail  it  at  once.  Day 
alter  day  voters  in  the  thirty  other 
wards  making  up  Chicago  will  receive 
ballots  until  the  entire  list  of  327,864  has 
been  covered. 

The  object  is  to  secure  at  as  early  an 
hour  as  possible  a  forecast  by  this  means 
of  the  result  of  the  election  in  November. 


JAMES  GORDON  BENNETT,  Sr. 

PHOTOGRAPHED  FROM  AN  OIL  PAINTING. 


SEE  NINTH  PAGE 


NEW  RATES  AND  NEW  TYPE. 


The  New  York  Daily  World 
Establishes  Onerous  Typograph- 
ical Rules  and  Revises  its  Rates 
But  Abolishes  Extra  Charge  For 
Display. 

As  foreshadowed  in  The  Fourth 
Estate  a  few  weeks  ago,  the  New  York 
World  on  October  I  abolished  the  extra 
charge  which  has  hitherto  prevailed  for 
display  type,  cuts  and  breaking  of  col- 
umn rules.  It  also  appeared  in  a  new 
advertising  dress  of  outline  and  light- 
faced  types  modeled  on  the  lines  of  the 
New  York  Herald. 

There  is  of  course  a  limit  as  to  size  of 
advertisement,  below  which  the  freedom 
from  extra  charges  will  not  apply.  The 
rate  is  raised  to  forty  cents  a  line. 

While  the  abolition  of  a  rule  for  which 
there  could  be  no  real  justification  is  of 
course  to  be  commended,  the  typograph- 
ical appearance  of  the  advertising  col- 
umns under  the  new  display  regulations 
is  probably  not  just  what  was  intended, 
and  evidences  a  lack  of  intelligent  dis- 
crimination in  the  selection  of  types. 

It  is  not  only  likely,  but  almost  cer- 
tain, that  the  few  other  daily  papers  in 
New  V  ork  which  have  hitherto  insisted 
upon  double  price  for  display  lines,  cuts 
and  broken  column  rules  will  follow 
suit  at  an  early  date.  Some  of  them 
have  for  some  time  been  waiving 
the  charges  "on  the  quiet "  to  certain 
customers,  and  ot  course  whenever  this 
situation  of  affairs  is  discovered  by 
another  customer,  he  insists  upon  being 
let  in  upon  the  same  basis. 


AGAIN  IN  CHARGE  OF  THE  NEW 
YORK  RECORDER. 

The  New  York  Recorder  has  in  •  a 
modest  way  been  furnishing  many  sur- 
prises to  newspaper  men.  It  has  for  a 
long  time  kept  the  profession  guessing 
as  to  just  what  would  be  the  next  move. 

The  latest  is  the  return  of  George  W. 
Turner  to  the  management,  though  it 
was  announced  in  the  paper  in  the  latter 
part  of  September  that  Mr.  Turner  had 
been  superseded  by  Carlisle  N.  Greig. 

First  there  was  an  attempt  to  consoli- 
date with  the  Times,  and  when  this  deal 
fell  through,  the  paper  was  turned  from 
a  morning  to  an  evening  paper,  with  a 
Sunday  edition. 

This  was  certainly  sensational,  but  the 
rapid  mutation  in  the  management  has 
capped  the  climax. 


PITTSBURG'S  NEW  DAILY. 

It  is  claimed,  with  a  good  deal  of  posi- 
tiveness,  that  a  new  daily  will  soon  ap- 
pear in  Pittsburg,  backed  by  men  of 
wealth  and  influence. 

It  is  probably  a  fact  that  certain 
parties  have  been  trying  vainly  for  a 
long  ^time  to  get  the  Pittsburg  Post. 
They  have  now  decided  to  start  one  of 
their  own.  It  will  be  democratic,  and 
is  to  be  run  in  direct  opposition  to  the 
Post.  It  will  be  a  seven-day  paper,  of 
eight  pages  during  the  week,  and  six- 
teen or  twenty  on  Sunday.  It  is  said 
that  eight  machines  will  be  put  in  to 
start  with,  and  more  will  be  ordered  if 
necessary.  It  is  also  reported  that  a 
new  perfecting  press  has  been  or- 
dered, with  a  capacity  of  25,000  com- 
plete papers  per  hour. 


FIERCE  FIGHTING. 


ASSOCIATED  PRESS  GAINS  IN  ITS 
RIVAL'S  STRONGHOLD. 


The  New  York  Mail  and  Express 
Leaves  the  United  and  Joins  the 
Associated  Press — Virtually  a 
Protest  Against  Granting  New 
Franchises — R.  E.  A.  Dorr's  Re- 
signs FROM  THE  Local  U.  A,  P. 

The  fight  between  the  Associated  Press 
and  the  United  Associated  Presses  grows 
in  interest  as  the  days  go  by. 

The  New  York  Mail  and  Express  has 
resented  the  action  of  the  organization 
to  which  it  belonged  in  granting  a  fran- 
chise to  another  addition  to  the  afternoon 
papers. 

The  Mail  and  Express  and  the  News 
protested  against  the  change  of  the  Re- 
corder from  a  morning  to  an  evening 
paper,  and  now  the  Mail  and  Express 
has  withdrawn  from  the  United  Press 
because  of  the  franchise  given  to  the 
evening  edition  of  ihe  Journal. 

The  Mail  and  Express  was  one  of  the 
original  seven  New  York  city  papers  to 
join  in  collecting  domestic  and  foreign 
intelligence,  and  has  always  taken  high 
rank  among  the  evening  newspapers  of 
the  country. 

Under  the  ownership  of  the  late  Elliott 
F.  Shepard,  the  paper  prospered,  and 
occupies  to-day,  as  the  result  of  his  en- 
terprise, one  of  the  finest  newspaper 
buildings  in  the  country. 

R.  E.  A.  Dorr,  publisher  of  the  Mail 
and  Express,  has  resigned  his  office  as 
vice-president  of  the  local  New  York 
organization  of  the  United  Press. 


THE  KING  AGENCY  FAILURE. 

The  assignee  of  the  Herbert  Booth 
King  &  Brother  Advertising  Agency, 
New  York,  has  not  yet  been  able  to 
make  a  full  report,  but  it  is  believed 
that  the  nominal  assets  will  foot  up  to 
about  $100,000,  and  that  the  liabilities 
are  considerably  less.  It  is  expected 
that  a  complete  report  will  be  ready  in 
the  course  of  a  few  days. 

The  advertising  for  some  of  the  late 
agency's  customers  is  to  be  continued  by 
the  Herbert  Booth  King  Publishmg 
Company,  most  of  the  New  York  dailies 
having  expressed  their  concurrence  in 
this  step,  one  of  these  customers  being 
the  New  York  Telephone  Company. 
This  consent  of  the  publishers  could 
hardly  be  refused  in  view  ot  the  fact 
that  the  King  indebtedness  covers  only 
a  month  or  two's  business  in  most  cases. 


DOING  WELL  ABROAD. 

A  cable  to  the  United  Associated 
Presses  from  London  announces  that  the 
Birmingham  Post,  the  Cork  Examiner 
and  the  Berlin  Tageblait  have  been  added 
to  the  list  of  European  papers  which 
have  entered  into  contract  relations  with 
the  United  Associated  Presses  and  are 
now  receiving  American  cable  news  ser- 
vice of  that  organization. 


MEANWHILE  JONES  CONTROLS. 

The  case  of  Pulitzer  against  Jones, 
for  control  of  the  St.  Louis  Post-Dis- 
patch, appealed  from  the  circuit  court 
by  Pulitzer,  was  heard  last  week  by  the 
state  supreme  court  at  Jefferson  City, 
Mo.  The  case  was  taken  under  advise- 
ment and  a  decision  is  not  expected  be- 
fore December. 
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ADVERTISING  MEDIUM. 


STILL  INCREASING 


GREAT  GAINintheCIRCULATION 


OF  THE 


BOSTON 
JOURNAL 

For  the  Month  of  September. 


The  average  circulation  of  the  Boston  Journal  was: 


August, 
September, 

Increase, 

August,  - 
September, 

Increase, 


DAILY. 

-  -    -    -  74.650 

-  -  -  80,533 

-  -   -   -  5,883 

52,856 

-  53>87Q 
1,014 

STEPHEN  O'MEARA,  Editor  and  Publisher. 


SUNDAY. 


Then  personally  appeared  before  me  the  said  Stephen  O'Meara  and  made 
oath  to  the  truth  of  the  foregoing  statements. 

A.  W.  GUPTILL,  Notary  Public. 


Reasons  for  the  Boston  Journal's  Circulation  Increase. 

The  Boston  Journal  is  getting  better  all  the  time — better  in  all  its  news 
departments,  better  in  its  general  and  special  features. 

THAT  HELPS  CIRCULATION. 

The  Boston  Journal  is  a  stockholding  member  of  The  Associated  Press, 
the  most  powerful  news  collector  m  the  world,  and  by  means  of  a  special 
double  wire  service  from  New  York  the  Journal's  general  news  report  is  far 
more  effective  than  any  ever  before  brought  into  Boston. 

THAT  MAKES  CIRCULATION. 

The  Boston  Journal  is  the  only  newspaper  in  Boston  employing  its  own 
staff  of  suburban  reporters,  giving  it  more  and  better  suburban  news  than  any 
other  newspaper  in  New  England. 

THAT  MAKES  CIRCULATION. 

The  Boston  Journal  contains  many  exclusive  features  of  special  interest 
to  women. 

THAT  MAKES  CIRCULATION. 

The  Boston  Journal's  Horse  News,  Bicycle  News  and  Sporting  News  in 
general  is  acknowledged  to  be  the  best  in  New  England. 

THAT  MAKES  CIRCULATION. 

The  vast  majority  of  the  people  in  the  Boston  Journal's  field  are  Repub- 
licans and  the  J  ournal  is  known  to  be  the  leading  Republican  newspaper  in 
that  field. 

THAT  MEANS  CIRCULATION. 
All  this  means  that  the  readers  of  the  Boston  JOURNAL  are 

PEOPLE  whom  it  is  WELL  WORTH  AN  ADVERTISER'S  WHILE  TO  REACH. 

Every  advertiser  knows  home  papers  of  small  circulation  and  the  other 
KIND  of  papers  of  large  circulation.  But  the  paper  which  every  advertiser 
is  looking  tor  is  a  home  paper  of  large  circulation. 

THE  BOSTON  JOURNAL  IS  A  HOME  PAPER  OF 
LARGE  CIRCULATION. 


CENTENNIAL  CELEBRATION. 


The  Newark  Sentinel  of  Freedom 
Celebrated  its  Century  of  Ex- 
istence ON  October  5. 

The  Sentinel  of  Freedom  of  Newark, 
will  celebrate  its  centenary  to-day,  hav- 
ing been  first  published  on  October  5, 
1796.  It  is  now  owned  by  Col.  Sheffield 
Phelps,  and  is  the  weekly  adjunct  of  the 
Newark  Daily  Advertiser.  The  first 
issue  contained  Washington's  farewell 
address,  the  new  election  law  just  passed 
by  the  legislature,  the  editor's  address, 
official  notices  and  advertisements  of  two 
grocers.  It  had  a  poets'  corner  and 
some  miscellany. 


PROPERLY  DEMANDED  IMMEDI- 
ATE TRIAL. 

The  St.  Paul  (Minn.)  Dispatch, 
when  charged  with  libel  by  Charles  A. 
Towne,  the  leading  silver  man  of  Min- 
nesota and  a  candidate  for  congress, 
demanded  an  immediate  trial.  The 
paper  had  claimed  that  Towne  was 
directly  interested  in  the  silver  mines, 
and  it  insisted  that  the  suit  against  it  be 
settled  before  the  elections.  Towne  de- 
manded a  retraction,  which  the  paper 
refused.  Towne  has  accepted  the  chal- 
lenge, and  brought  suit  for  $75,000 
damages  against  the  Dispatch  Publishing 
Company  and  George  Thompson,  its 
editor. 

PROSPERITY  IN  KANSAS. 

The  Topeka  (Kas.)  State  Journal  is 
the  proud  occupant  of  a  new  home 
erected  for  its  exclusive  use.  The  build- 
ing is  of  the  strictest  architectural 
simplicity  and  beauty,  the  three  floors 
tjeing  filled  with  machinery  of  the  most 
modern  equipment. 

Frank  F.  MacLennan,  the  editor  and 
proprietor  of  the  State  Journal.,  has 
every  reason  to  be  proud  of  his  property. 
When  he  secured  the  paper  in  the  fall 
of  1885  it  was  in  bad  shape,  with  a  cir- 
culation of  but  800  copies.  To-day 
after  eleven  years  under  MacLennan 
it  has  a  circulation  amounting  into 
the  many  thousands. 


BAD  ADJUNCT  TO  HIS  BUSINESS. 

E.  L.  Shelton,  publisher  of  the  To- 
peka (Kan.) ///wj/ra/^^/  Weekly,  has  been 
arrested  on  the  complaint  of  the  post- 
office  authorities  on  a  charge  of  defraud- 
ing the  railways  of  passes.  Representing 
that  his  paper  had  twenty  thousand  cir- 
culation, he  secured  mileage  books  and 
passes  for  his  alleged  traveling  men. 
These  he  sold  to  ticket  scalpers  and 
brokers  throughout  the  United  States, 
furnishing  copies  of  the  Illustrated 
Weekly  and  credentials  that  the  parties 
purchasing  the  transportation  from  the 
brokers  might  suffer  no  inconvenience 
in  being  identified.  The  railways  are 
claimed  to  have  been  defrauded  of  thou- 
sands of  dollars. 


LOUISVILLE'S  GREATER  STRIDE. 

The  Louisville  Courier -Journal  will 
shortly  move  into  the  custom  house 
building,  recently  purchased,  which  is 
being  transformed  into  a  model  news- 
paper plant,  and  a  superb  engraving, 
half-tone  and  etching  department  will  be 
added  to  the  paper's  outfit.  George  H. 
Yenowine,  formerly  of  Milwaukee,  has 
accepted  the  position  of  art  manager  of 
the  Louisville  Courier- Journal,  and  will 
have  direct  charge  of  the  art  supplement 
issued  with  the  Sunday  paper. 


HAD  A  "  HOUSE-RAISING." 

The  Journal  of  Agriculture,  St. 
Louis,  has  just  moved  into  its  new 
quarters  in  the  handsome  six-story 
building  which  its  proprietors  have  just 
completed  at  the  corner  of  Olive  and 
2d  streets,  where  editorial,  business 
and  mechanical  departments  will  all  be 
conducted  hereafter.  The  paper  has  in- 
variably been  edited  with  ability,  and 
deserves  the  success  which  has  come 
to  it. 


THE    BOOMING  BALTIMORE 
AMERICAN. 

The  Baltimore  American  has  been 
prosperous  for  so  long  a  time  that  none 
of  its  readers  were  surprised  last  week  to 
find  that  General  Felix  Agnus  had  made 
a  radical  move  with  his  paper.  He  had 
received  such  positive  evidence  that  the 
people  were  with  him  that  he  could  in- 
troduce them  to  a  new  and  up-to-date 
American  without  frightening  thera 
away. 

The  ./4/wifriVa«  appeared  October  i  with 
an  absolutely  new  dress.  It  is  no  longer 
a  blanket  sheet,  but  is  reduced  into  mod- 
ern, convenient,  handy  size.  Two  new 
presses  have  been  introduced  of  the 
latest  pattern.  The  facts  are  that  any- 
one who  would  suggest  hard  times  about 
the  enterprising  American  office  would 
be  greeted  with  laughter  rather  than 
tears. 

PLACE  TO  GET  THE  NEWS. 

The  Hardware  Club  of  New  York,  a 
favorite  with  successful  metropolitan 
newspaper  men,  is  about  to  do  them  a 
great  service.  The  election  returns  are 
to  be  received  at  the  club,  arrangements 
having  been  made  with  the  Postal  Tele- 
graph Company  for  full  and  complete 
returns. 

This  will  save  the  newspaper  men  the 
necessity  of  ordering  the  office  boy  to 
throw  down  stairs  every  friend  who  finds 
it  well  to  call  on  election  night  when 
visitors  are  not  wanted.  Club  members 
too  anxious  to  wait  for  the  morning 
papers  need  not  stand  in  the  open  Row 
to  scan  bulletins.  They  will  get  all  the 
news  at  the  Hardware  Club. 


PROPRIETARY    MEDICINE  MEN 
IN  SESSION. 

The  fourteenth  annual  meeting  of  the 
Association  of  Manufacturers  and  Whole- 
sale Dealers  in  Proprietary  Articles 
began  in  Philadelphia  on  Monday,  to 
continue  until  Friday.  A  large  attend- 
ance showed  the  interest  taken  in  the 
convention's  proceedings  this  year  by 
the  members. 

Matters  of  legislation  and  the  general 
trade  interests  were  discussed  on  the 
opening  days.  A  report  of  the  action 
taken  in  connection  with  matters  re- 
lating to  advertising  and  the  press  will 
appear  in  the  next  issue  of  Thk  Fourth 
Estate. 

IT  WAS  NOT  THE  FIRM  OF  J.  S. 
KIRK  &  COMPANY. 

A  report  was  circulated  during  the 
past  few  days  that  the  well  known  house 
of  James  S.  Kirk  &  Company,  Chicago, 
had  failed.  To  prevent  misapprehension 
it  should  be  noted  that  it  was  not  this 
firm  for  which  a  receiver  was  appointed 
last  week  in  Chicago,  but  a  concern 
called  the  Wallace  Kirk  Soap  Company, 
which  does  not  appear  to  have  been  an 
advertiser. 

SOMEBODY  BLUNDERED. 

Publisher  C.  Collins,  of  the  Cincinnati 
Southwest,  writes  to  us  that  an  item 
which  went  the  rounds  of  the  press  early 
in  June  last  to  the  effect  that  Robert  Ste- 
venson and  Harry  Frost  had  taken 
charge  of  that  paper  was  incorrect,  as 
he  has  been  the  principal  owner  of  the 
paper  for  over  a  year,  and  has  been  the 
active  editor  and  publisher  ever  since. 
Mr.  Stevenson  and  Mr.  Frost  were  made 
his  assistants,  and  the  former  is  still  as- 
sisting with  political  matter,  the  paper 
reporting  a  fair  share  of  prosperity. 


THE    RECORDER'S  EXCURSION 
TO  OHIO. 

A  "  workingmen's  excursion"  to 
Canton,  O.,  to  call  on  presidential 
candidate  William  McKinley,  has  been 
arranged  by  the  New  York  Evening 
Recorder  to  be  personally  conducted  by 
representatives  of  the  paper.  The  party 
is  to  start  by  the  Pennsylvania  railroad 
October  9  and  will  travel  in  a  special 
train. 
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PRINTERS'  TECHNICAL  CLUB. 


Unique  Organization  in  Illinois 
Which  Seems  to  Promise  a 
National  Growth,  Harmony  and 
Socialism- Employer  and  Em- 
ployee ON  Friendly  Terms. 

The  Rockford  (111.)  Printers'  Tech- 
nical Club  is  unique.  Frona  the  most 
modest  beginnings  this  organization 
seems  likely  to  have  wide  influence 
through  many  emulators  in  various 
places.  It  looks  as  if  a  movement  had 
taken  life  which  will  bear  to  the  printers' 
craft  wholesome  fruits  of  promise. 

"  I  think  and  work  "  is  the  motto  of 
this  printer's  club.  Printers  and  their 
employers  all  over  the  country  are  in- 
terested in  the  Rockford  movement,  and 
many  are  catching  its  spirit  loriwing 
clubs  on  the  plan  of  the  init>al  organiza- 
tion. This  was  begun  in  February, 
1895.  A  few  months  of  life  proved  that 
it  was  to  become  an  institution,  a  sort  ot 
new  guild  of  the  fraternity  of  capital 
and  labor.  The  employing  printers  be- 
came energetic  members,  and  the 
printers  themselves  did  everything  in 
their  power  for  its  welfare. 

No  better  proof  ot  its  success  could  be 
offered  than  the  eighty-one  members 
contributing  a  monthly  stipend  of  25 
cents  each,  and  lending  their  presence 
and  best  endeavors  to  its  welfare. 

At  all  the  meetings  of  the  club,  which 
take  place  weekly,  interesting  pro- 
grammes of  instruction  are  provided. 
Papers  are  read  by  pressmen,  composi- 
tors, foremen,  business  managers  and  ap- 
prentices of  every  branch  of  the  trade. 

The  fraternal  side  of  the  club  is  its 
great  feature.  On  Benjamin  Franklin's 
birthday  a  banquet  in  his  honor  was 
given,  and  it  is  safe  to  say  that  rarely 
has  such  a  sight  been  seen  in  any  other 
city.  The  extremes  were  brought  to- 
gether. The  printer  and  his  family  sat 
at  the  table  with  the  employer  and  his 
family,  the  attendance  showing  that 
neither  side  was  backward  in  so  happy  a 
socialistic  meeting.  The  speeches  were 
timely  and  congenial  to  the  spirit  of  the 
hour,  and  it  is  but  fair  to  say  that  the 
printers  rivaled  their  employers  in  elo- 
quence. 

The  club  has  laid  the  foundations  for 
a  library  which  is  the  gift  of  its  founder, 
C.  E.  Bennett.  Ten  per  cent,  of  the 
monthly  dues  is  set  apart  as  a  fund  for  the 
book  buying.  The  library  is  to-day 
prosperous  and  rapidly  increasing. 

As  other  clubs  are  being  continually 
founded  it  has  been  decided  to  issue 
traveling  cards  to  introduce  the  mem- 
bers of  one  city  to  those  of  another. 
Each  day  brings  some  fruition  of  useful- 
ness, particularly  the  growing  cordiality 
of  mutual  interests  between  the  em- 
ployers and  their  men,  illustrative  of 
their  common  purpose  and  promising 
exemption  from  ugly  strikes.  It  seems 
so  easy  to  settle  small  difficulties  that  too 
often  grow  into  serious  troubles. 


A.  J.  DRE.XEL  BIDDLE  AS  NEWS- 
PAPER  MAN  AND  AUTHOR. 


THEATRICAL  PAPER  FAILS. 


Dramatic  News  Goes  Under  Be- 
cause Actors  and  Agents  Didn't 
Pay  What  They  Owed. 

The  New  York  Dramatic  News  has 
gone  under.  Leander  Richardson,  the 
editor,  says  that  the  failure  is  due  to  his 
inability  to  collect  enough  money  from 
actors  and  others  who  are  indebted  to 
the  paper  to  pay  his  daily  expenses. 
Mr.  Richardson  tells  some  curious  stories 
about  the  easy  consciences  of  many  of 
his  debtors,  whom  he  blames  for  bring- 
ing about  the  present  crisis  in  his  affairs. 

A  well-known  advance  agent,  whose 
account  had  been  allowed  to  run  up  to 
$1,000,  was  urged  to  pay  at  least  a  part 
of  it.    The  editor  said  to  hiin: 

"  You  have  a  large  income,  and  it 
seems  to  me  that  you  ought  to  make  an 
effort  to  pay  this  bill." 

"  Well,  I  suppose  I  ought,"  said  the 
advance  agent,  "  but  you  see,  I  am 
building  a  house,  and  I  wanted  to  pay 
for  that  first." 


ANTHONY  J.   DREXEL  BIDDLE. 


THE  RECORDER'S  COLOR  PRESS. 


Put  Into  Use,  It  Compels  a  Confes- 
sion OF  Judgment. 

The  details  of  the  foreclosure  suit 
brought  by  R.  Hoe  &  Company  against 
the  New  York  Recorder  on  a  mortgage 
for  $30,000  existing  on  its  color  press 
have  frequently  been  referred  to  in 
print. 

The  latest  step  in  what  has  been  an 
earnest  litigation  is  a  confession  of  judg- 
ment on  Tuesday  by  the  Recorder  in 
favor  of  Hoe  &  Company  for  the  amount 
claimed. 

It  will  be  remembered  that  George  W. 
Turner,  as  publisher  of  the  Recorder^ 
put  in  a  counterclaim  for  $30,000  for 
time  alleged  to  have  been  consumed  in 
efforts  to  make  the  press  work  accept- 
ably. When  C.  N.  Greig  got  control, 
however,  he  put  the  press  to  work  on 
the  Evening  Recorder,  and  hence  the 
confession  of  judgment. 

The  paper  has  been  given  until  Mon- 
day to  stop  its  use  of  the  press. 


NEWSPAPER  IN  A  PRISON. 

The  Pioneer,  a  weekly  newspaper 
published  at  the  Illinois  State  Reform- 
atory, will  hereafter  be  issued  every 
day. 

The  paper  has  turned  out  a  large 
number  of  first-class  printers,  and  the 
idea  of  a  daily  is  to  provide  more  work 
and  give  more  employment  to  a  larger 
force. 

This  will  be  the  first  and  only  daily 
newspaper  published  in  a  prison. 


PHILADELPHIA  IMPROVEMENTS. 

Calvin  Wells,  of  the  Philadelphia 
Press,  has  just  bought  the  property  ad- 
joining that  which  he  is  now  demolish- 
ing on  South  Seventh  street.  It  is  the 
intention  to  add  this  to  the  new  Press 
annex. 


MISHAPS  OF  A  DAILY. 

An  exchange  relates  an  interview  with 
a  publisher,  in  which  the  latter  tells  how 
he  tried  to  change  a  prosperous  little 
weekly  paper  in  North  Dakota  into  a 
daily:  He  said: 

"  Our  ambitious  souls  aspired  to  some- 
thing better — something  more  metro- 
politan than  a  newspaper  published  once 
a  week.  'We  must  have  a  daily.' 
Ot  course  the  enterprising  merchants 
patted  me  on  the  back  and  said  '  Go  in  !  ' 
and  I  went  in. 

"  While  the  novelty  lasted  the  adver- 
tisements flowed  in  a  way  to  delight  the 
heart  of  the  crankiest  country  editor 
that  ever  sawed  wood.  But  while  novelty 
in  this  business  is  a  thing  of  beauty,  it  is 
not  a  joy  forever  by  a  darn  sight.  The 
novelty  wore  off. 

"  Along  in  the  early  summer  one  day 
the  wife  of  the  leading  druggist  went 
over  into  Pembina  County  on  a  visit. 
Now,  her  husband  was  one  of  our  few 
good  every. day-in-the-week  advertisers; 
anything  he  wanted  in  this  shop 
'  went.' 

"  But  his  wife's  departure  escaped  the 
attention  of  the  entire  editorial  and  busi- 
ness force,  and  it  went  unchronicled.  Per- 
haps we  should  have  remained  ignorant 
even  unto  this  day  had  not  the  wife  of 
a  neighbor  gone  to  Grand  Forks'  on  a 
little  visit  also,  a  few  days  later,  and  a 
personal  appeared  to  that  effect  next 
morning. 

"  When  I  came  down  to  the  office  tow- 
ard noon  that  day  I  met  our  liberal  adver- 
tising patron— the  druggist— just  coming 
out  and  looking  as  sour  as  a  pot  of  old 
paste.  I  greeted  him,  of  course,  with 
the  obsequious  friendliness  our  circum- 
stances demanded,  but  was  repulsed 
with  a  volley  of  German-American  ex- 
pletives that  staggered  me.  Then  he 
recited  the  story  of  his  wrongs  in  a  way 
that  made  my  hair  curl,  and  when  he 
told  me  he  had  ordered  his  ad  out  and 
stopped  his  paper  my  blood  ceased  to 
circulate.    So  did  the  daily  Post  Bugle, ' ' 


Conspicuous  Example  in  Philadel- 
phia OF  One  Who  is  Doing  Good 
Literary  Work — He  Will  Also 
Publish  the  Books  ok  Others. 

The  number  of  newspaper  men  who 
have  done  good  work  on  the  papers 
and  supplemented  it  with  successful  liter- 
ary labor  is  constantly  growing.  A 
conspicuous  example  is  found  in  Anthony 
J.  Drexel  Biddle,  of  Philadelphia,  who  is 
already  winning  reputation  in  the  world 
ol  letters. 

After  a  careful  education  culminating 
at  Heidelberg  Mr.  Biddle  was  imbued 
with  the  irresistible  fascination  of 
journalism  and  joined  the  Philadelphia 
Ledger  as  a  reporter. 

While  connected  with  the  Ledger  his 
assignments  ran  the  gamut  of  the  diver- 
sified experiences  falling  to  the  lot  of  the 
modern  reporter.  He  did  his  work  well, 
and  accomplished  plenty  of  it,  earning 
his  salary  to  the  full,  all  the  while  en- 
joying the  good  will  and  esteem  of  his 
CO  workers. 

Since  severing  his  connection  with  the 
Ledger  Mr.  Biddle  has  devoted  consid- 
erable time  to  literary  pursuits.  Among 
bis  stories  was  an  article  on  "  Ail- 
Around  Athletics,"  which  appeared 
in  the  leading  newspapers  of  the 
country. 

Mr.  Biddle's  first  book  of  note  was 
entitled  "A  Dual  Role,  and  Other 
Stories,"  and  met  with  a  pleasant  re- 
ception from  the  leading  journals.  This 
book  proved  a  good  seller. 

In  the  latter  part  of  1895  Mr.  Biddle, 
in  conjunction  with  Alexander  Bradley, 
revived  the  Philadelphia  Sunday  Graphic, 
and  continued  the  publication  of  the 
paper  until  the  pressing  demands  of 
more  important  business  interests  re- 
quired his  personal  time  and  attention  to 
the  extent  that  he  and  Mr.  Bradley  were 
compelled  to  cease  the  publication  of  the 
paper,  much  to  their  mutual  regret.  A 
short  time  subsequent  to  this  Mr.  Biddle 
wrote  a  little  booklet  entitled  "An 
Allegory  and  Three  Essays,"  and  quite 
recently  he  issued  his  book,  "  The 
Madeira  Islands,"  which  is  his  most  im- 
portant work  to  date. 

In  his  studies  of  the  Madeiras,  re- 
cently noticed  in  these  columns,  Mr. 
Biddle  gives  ample  evidence  of  rapid 
progress  in  his  literary  career.  Rarely 
has  a  book  by  a  young  author  met  with 
a  more  generous  reception  than  has 
"The  Madeira  Islands"  by  the  book 
editors  of  the  press. 

Mr.  Biddle  is  now  engaged  in  writing 
a  work  to  be  entitled  "The  FroggT 
Fairy  Book,"  for  children.  The  book 
will  be  ready  by  the  Christmas  holidays, 
and  promises  to  prove  of  more  than 
ordinary  interest  to  juvenile  readers. 

Early  in  1895  Mr.  Biddle  married  Mis« 
Cordelia  Bradley,  a  granddaughter  of 
Alexander  Bradley,  the  noted  Pittsburg 
financier.  Mrs.  Biddle's  maternal  grand- 
father was  the  late  Charles  D.  Brigham, 
who  during  his  journalistic  career  was 
intimately  associated  with  Horace 
Greeley  and  Charles  A.  Dana. 

The  newspaper  admirers  of  Mr. 
Biddle  feel  assured  that  sooner  or  later 
he  will  be  drawn  back  to  the  fascination 
of  journalism  by  the  recurring  longing 
which  drives  most  ex-newspaoer  men 
back  to  their  first  love,  and  no  one 
would  be  surprised  to  see  Mr.  Biddle 
again  in  the  field,  perhaps  the  head  of  a 
great  newspaper  property. 


THE  CONTRAST  OF  TIME. 

A  copy  of  the  Sumpter  (Ga.)  Republi. 
can  of  ancient  date  has  been  presented  to 
the  Dawson  (Ga.)  News.  In  those  days 
the  reports  came  by  steamer  from  Europe 
once  every  three  weeks ;  now  they  come  by 
wire  several  times  a  day.  In  those  days 
the  old  Sumpter  Republican  was  the  only 
paper  published  in  southwest  Georgia, 
and  it  would,  when  a  steamer  came  into 
the  Savannah  port,  issue  an  extra  con- 
taining nothing  but  the  market  report 
and  mail  it  to  its  subscribers,  keeping 
them  posted  as  to  the  price  of  cotton. 
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AX>VERTmNG  MEDIUMS. 


ADVERTISING  MEDIUMS. 


ADVERTISING  MEDIUMS. 


IS  YOUR  ADVERTISEMENT  RUNNING  in  the  publications  of  the 
American  Baptist  Publication  Society  ? 

If  not,  you  should  provide  for  space  in  these  widely  circulated  and  sterling 
periodicals  at  once. 

The  American  Baptist  Publication  Society  is  one  of  the  largest  and  most  influential  religious  organizations  in 
existence.  Its  work  is  known  throughout  the  civilized  world.  FIVE  MILLIONS  of  Baptists  in  the  United  States  and  Canadas 
are  interested  in  the  society.  It  is  the  recognized  center  of  the  denomination  —a  denomination  noted  for  intelligence,  enter- 
prise, and  special  zeal  in  Sunday-school  work. 

THESE  ARE  THE  PUBLICATIONS: 


the  MONTHLIES: 

BAPTIST  SUPERINTENDENT. 

Published  Monthly,  but  used  constantly  during  month. 

Present  Circulation,  9,800. 
Rate,  10  cents  per  agate  line. 

DISCO L' NTS  :  Three  months,  5  per  cent.;  Six  months,  7  per 
cent.;  Twelve  months,  10  per  cent 


BAPTIST  TEACHER. 

Published  Monthly,  but  used  every  week. 

Present  Circulation,  58,000. 
Rate,  40  cents  per  agate  line. 

DISCOUNTS  :  Three  monthi.  5  percent.;  Sue  months,  per 
cent. ;  Twelve  months,  lo  per  cent. 


THE  COLPORTER. 

Present  Circulation,  43,000. 
Rate,  25  cents  per  agate  line. 
DISCOUNTS  :  Three  months,  5  per  cent.;  Six  months,  7>i  per 
cent.:  Twelve  months,  10  per  cent. 


OUR  YOUNG  PEOPLE. 

Now  semi-monthly,  but  weekly  after  January  I. 

Present  Circulation,  44,000;  Anticipated  Circulation  after 
the  change  to  weekly,  January,  1897,  100,000. 

Rate,  35  cents  per  agate  line. 
To  be  advanced  to  50  cents  January  I,  1897. 

DISCOUNTS  :  Three  months.  5  per  cent.;  Six  months,  7)^  per 
cent.:  Twelve  months,  10  per  cent. 

Present  combined  circulation, 


1,437,800. 


THE  QUARTERLIES  : 

INTERMEDIATE  QUARTERLY. 

Published  quarterly,  but  used  every  week. 


DISCOUNTS  : 


Present  Circulation,  260,000. 
Rate,  $1.00  per  agate  line. 

Six  months,  5  percent :  Nine  months,  7>i  per  cent.; 
Twelve  months,  10  per  cent. 


ADVANCED  QUARTERLY. 

Published  quarterly,  but  used  every  week. 

Present  Circulation,  560,000. 
Rate,  $2.50  per  agate  line. 

DISCOUNTS:  Six  months,  5  per  cent.;  Nine  months,  7 K  per  cent. ; 
Twelve  mouths,  10  per  cent. 


SENIOR  QUARTERLY. 

Published  quarterly,  but  used  every  week. 

Present  Circulation,  148,000. 
Rate,  $1.00  per  agate  line. 

DISCOUNTS:  Six  months,  5  per  cent.;  Nine  months,  7>^  per  cent. 
Twelve  months,  jo  per  cent. 

PRIMARY  QUARTERLY. 

Published  quarterly,  but  used  every  week. 

Present  Circulation,  315,000. 
Rate,  $1.00  per  agate  line. 

DISCOUNTS:  Six  months,  5  per  cent. ;  Nine  months,  7K  per  cent.; 
Twelve  months,  10  per  cent. 


JOHN  H.  BENTLEY,  Special  Agent, 

Harrison  Building,  Philadelphia,  Pa. 


BARREN  BERLIN. 


THERE  ARE  NO  LIVELY  NEWS- 
PAPER  BOYS  THERE. 

The  Papers  Are  Delivered  by 
Women  in  the  German  Capital — 
The  People  Are  Ready  to  Hear 
FROM  the  World  Only  when  It 
Is  Entirely  Convenient  to  Them 
—Famous  Newsdealers. 

Newsboys,  according  to  the  New  York 
Press,  are  unknown  in  Berlin.  Who 
could  fancy  a  Londoner  or  a  New  Yorker 
on  the  omnibus  or  the  elevated  without 
his  newspaper  ?  In  the  German  capital 
it  is  different.  Every  day  at  a  stated 
hour  the  newspaper  is  brought  to  one's 
door  (be  it  that  of  rich  man  or  poor) 
by  a  newspaper  woman,  and  read  leis- 
urely at  the  morning  "  freuhstueck  "  or 
evening  meal. 

This  so  called  "abandonment"  plan 
is  far  wider  practiced  in  Berlin  than  the 
habit  of  buying  at  the  newsdealers' 
stands.  The  latter  are,  nevertheless, 
well  known  in  Berlin,  and  are  in  them- 
selves a  peculiarity  of  the  German  capital. 

Small  stands  are  erected,  generally  on 
the  corner  of  some  prominent  street, 
such  as  Unter  den  Linden,  the  Friedrich 
and  Potsdamer,  well  stocked  with  news- 
papers, magazines  and  often  drinks  of  all 
kinds,  and  presided  over  by  men  and 
women. 

Each  newsdealer  has,  besides  the 
chance  buyer,  his  or  her  own  private 
patronage,  and  it  would  be  considered 
a  grave  offense  for  one  of  these  ' '  stiddys  ' ' 
to  buy  his  paper  at  any  other  stand. 

There  are  many  odd  types  among  the 
newsdealers.  In  many  instances  their 
individuality  is  striking  enough  to  give 
them  celebrity.  "Bulow  Marie,"  for 
instance,  is  known  the  world  over.  She 
was  loved  by  the  great  musician.  Von 
Bulow,  and  was  familiar  with  all  the 
masters  of  Berlin. 

All  who  have  visited  Berlin  must  re- 
member the  little  wooden  booth  at  the 
Potsdamer  gate,  where,  be  it  summer, 
when  the  chestnut  trees  on  the  near-by 
flowing  canal  are  in  full  bloom,  or  in 
winter,  when  the  bleak  winds  are  blow- 
ing, over  which  a  stout,  motherly-look- 
ing woman,  with  bright  red  cheeks  and 
cheery  blue  eyes,  is  nearly  always  pre- 
siding. "Bulow  Marie"  loves  music. 
Bulow  made  her  conspicuous  by  his  flat- 
tering attentions.  He  often  stopped  to 
chat  with  her  at  the  Thor. 

The  composer  Moszkowski  is  another 
of  her  friends,  along  with  many  of  the 
Berlin  opera  stars.  The  youths  and 
maidens  of  the  neighboring  conserva- 
tory regard  her  with  considerable  awe. 
Any  new  bit  of  musical  gossip  over  some 
famous  composer  or  director,  the  latest 
opera,  or  composition,  the  death  of  some 
great  pianist,  criticisms  of  Sarasate, 
D'Albert  and  Mascagni,  anything, 
everything  musical,  must  be  discussed 
with  "  Bulow  Marie."  She  always 
knows  where  Moszkowski  is  to  be  found, 
whether  Joachim  is  at  home,  and  how 
Fran  Sucher  is  singing. 

There  is  a  locally  celebrated  anarchist 
at  another  paper  booth,  and  at  another 
a  genuine  baron  of  most  aristocratic 
connections  points  his  moustache  and 
twirls  his  cane  while  dealing  out  news- 
papers to  passing  purchasers. 


MIEHLE  COMPANY  OF  CHICAGO 
GOES  ON. 
It  appears  that  certain  suits  which 
were  said  to  imperil  the  Miehle  Printing 
Press  and  Manufacturing  Company  of 
Chicago  have  been  settled,  and  that  the 
business  of  the  company  has  gone  on  and 
will  continue  as  usuaL  The  suits  are 
stated  to  have  been  due  to  misunder- 
standing. 

ASSOCIATED  PRESS  GAINS. 
The  Lowell  (Mass.)  Courier  and  the 
Lowell  Sun,  evening  dailies  of  diflerent 
political  persuasion,  and  the  Lowell 
Morning  Citizen  have  begun  taking  the 
reports  of  the  Associated  Press, 


GENERAL  AGAINST  PUBLISHER.  I 


TRADE-MARK  LITIGATION. 


goods  than  if  they  were  sold  as  the 
domestic  article. 

The  arrested  merchants  pleaded  not 
guilty  and  were  held  under  $500  bail 
each  for  trial.  Bondsmen  were  furnished 
in  each  instance  and  the  merchants  were 
released.  It  is  said  that  wholesale  ar- 
rests will  follow,  and  that  a  number  of 
large  wholesale  grocery  houses  will  be 
prosecuted  on  the  same  charge. 


COMMON  SENSE  ALWAYS  WINS. 

It  is  not  very  often  that  advertisements 
are  seen  that  combine  what  are  consid- 
ered the  elements  of  merit  in  modem  an- 
nouncements. The  advertising  matter 
that  Victor  F.  Lawson  has  recently  been 
sending  out  in  behalf  of  the  Chicago 
Record  and  Daily  News  seems  entitled, 
however,  to  this  distinction.  The  text 
is  invariably  so  forcible,  and  the  reason- 
ing so  invincible,  that  even  without  the 
auxiliary  of  the  typographic  beauty  which 
he  so  well  understands  how  to  bestow 
upon  them,  Mr.  Lawson's  advertisements 
of  his  two  dailies  would  be  examples  of 
"  good  advertising."  In  the  page  ad- 
vertisement of  the  Record  and  Daily 
News  that  appears  in  this  issue  of  The 
Fourth  Estate,  for  instance,  an  im- 
portant  case  could  hardly  be  put  more 
plainly.  The  practical  common  sense 
of  the  matter  is  made  so  evident  that  ad- 
vertisers need  not  think  twice  to  appre- 
ciate it. 


Assistant  Postmaster  -  General 
Maxwell  Severe  Upon  Joseph 
r.  dunlop.  i 

In  his  annual  report  fourth  assistant 
postmaster- general  Maxwell  includes  in 
the  chapter  devoted  to  accounts  of  per- 
sons convicted  of  crimes  connected  with 
the  use  or  abuse  of  mails  a  paragraph 
concerning  Joseph  R.  Dunlop,  the  editor  [ 
and  publisher  of  the  Chicago  Dispatch.  I 

The  report  comments  with  considerable  j 
bitterness  upon  Mr.  Dunlop's  paper,  and  j 
Mr.  Dunlop  himself,  and  characterizes  , 
him  as  a  "  blackmailer. ' '  j 

Mr.  Dunlop,  it  is  said,  intends  to  re- 
sent this  use  of  his  name  in  connection  ' 
with  the  epithet  "blackmailer."  He 
was  indicted  for  sending  obscene  publi- 
cations through  the  mail,  and  not  for 
blackmail. 

As  he  is  a  man  of  wealth  it  is  likely  he 
will  make  a  bitter  fight  on  General  Max- 
well. 


THE  MERCURY  IS  REVIVED. 

The  good  will,  plant,  etc.,  of  the  New 
York  Mercury  has  been  bought  from  the 
former  proprietor,  William  Noble,  by  E. 
H.  Haines,  who  has  revived  the  paper. 
The  old  Sunday  Mercury  is  continued, 
and  the  daily  is  a  four-page  paper  de- 
voted to  sports. 


Two  Cases  of  Interest  to  Pro- 
prietors OF  High-Class  Foods. 

In  the  United  States  Circuit  Court  of 
Appeals  Judge  Caldwell  has  just  made  a 
decision  of  interest  to  firms  whose  goods 
have  become  well  known  by  advertising, 
and  therefore  liablf.  to  be  imitated. 

A  revenue  officer  seized  a  number  of 
packages  of  liquor  marked  "Old  Tom 
Gin,  London,"  "Cognac  Brandy, 
France,"  etc.,  all  of  it  having  been  made 
by  a  St.  Louis  distillery.  The  judge  de- 
cided that  it  was  fraudulent  for  any  con- 
cern  to  brand  a  domestic  product  with  a 
foreign  label,  and  that  such  branded 
goods  were  liable  to  seizure. 

In  another  case  Peter  F.  T.  Hansen 
and  Paul  F.  Hansen,  Benjamin  O. 
Bowers  and  Charles  Weiler,  all  whole- 
sale merchants  in  New  York,  were  ar- 
rested on  Monday  on  the  complaint  of 
the  French  consul.  The  arrests  are  the 
outcome  of  a  long  controversy  which  has 
existed  between  the  accused  and  the 
French  government  over  the  use  of  the 
French  trade  mark  for  selling  sardines. 
The  plaintiff  alleges  that  for  a  period  of 
years  the  defendants  have  been  dispos- 
ing of  thousands  of  cans  of  domestic 
sardines  and  using  the  French  trade- 
mark, thereby  violating  the  laws  regu- 
lating trade-marks,  and  incidentally  re- 
ceiving a  much  higher  price  for  their 


OCTOBER  S.  1896 


THE  FOURTH  ESTATE 


5 


SOME  INCIDENTS  OF  CAMPAIGN 
REPORTING. 

The  press  association  correspondents 
who  have  been  swinging  round  the 
circle  with  Presidential  candidate,  Will- 
iam J.  Bryan,  have  had  an  unusually 
hard  time  of  it.  The  candidate  never 
tires,  and  takes  the  way  trains  that  he 
may  address  the  people.  Every  sort  of 
inconvenience  is  experienced. 

Utterly  fagged  out  the  newspaper 
men  were  trying  to  get  a  little  sleep  the 
other  night  at  a  country  hotel.  The 
people  had  not  gone  home  after  listen- 
ing to  Mr.  Bryan's  address,  but  were 
standing  about  discussing  the  unending 
money  question.    Sleep  was  impossible. 

One  of  the  boys  suggested  a  plan. 
There  was  an  actor  in  the  hotel  who 
looked  somewhat  like  the  candidate. 
He  was  appealed  to  and  consented  to 
stop  the  noise. 

He  stepped  onto  the  balcony  just  out- 
side the  window,  thrust  his  hands  into 
his  breast,  and  cried: 

"Fellow  citizens!"  Instantly  there 
was  silence.  Then  the  crowd  thought 
they  recognized  him  and  hurrahed.  He 
quieted  them  with  a  motion  of  his  hand, 
and  continued:  "  We  can  doit.  We 
need  not  depend  on  any  other  nation  to 
preserve  the  parity  between  gold  and 
silver.  And  now,  fellow  citizens,  hav- 
ing settled  this  important  question,  I 

beg  of  you  for  's  sake,  disperse,  go 

home  and  let  us  get  some  sleep." 

There  were  cheers.  But  two  minutes 
later  there  wasn't  a  sound  to  be  heard 
save  the  snores  of  the  fagged-out  news- 
paper men. 

At  Columbus,  O.,  the  newspaper  boys 
were  overlooked  in  the  arrangements  lor 
the  parade.  They  hired  a  gray,  mounted 
it  and  rode  behind  the  band. 


NEW  SPORTING  PERIODICAL. 

The  initial  number  of  the  New  York 
Sportsman' s  Magazine,  a  new  high- 
grade  publication,  has  reached  us. 

The  Sportsman's  Magazine  will  con- 
tain many  special  features,  among 
them  a  department  specially  devoted  to 
amateur  photography.  It  is  also  the 
intention  to  cover  the  United  States  and 
Canada  with  a  view  to  giving  readers  in- 
formation, through  the  actual  experi- 
ences and  adventures  of  the  different 
writers,  in  regard  to  the  characteristics 
of  different  sections  from  a  spoitman's 
standpoint. 

The  best  fishing  waters,  game  grounds, 
methods  of  travel,  will  be  given.  The 
Sportsman's  Magazine  will  sell  at  20 
cents  per  copy.  William  M.  Baker  is 
the  business  manager,  and  is  now  boom- 
ing business  in  the  Potter  Building,  New 
York  city. 


NOTES  ON  RECENT  LIBEL  LITI- 

CATIONS. 

In  the  libel  suit  of  Rev.  C.  L.  Orbach 
against  P.  V.  Rovnianek,  publisher  of 
the  Pittsburg  Slavonski  Amerike,  a 
verdict  ol  |8oo  has  been  rendered 
against  the  paper.  It  was  claimed  by 
the  plaintiff  that  an  article  which  ap- 
peared in  the  paper  was  the  cause  of  his 
losing  the  pastorship  of  the  church  at 
Braddock,  Pa. 


The  borough  of  Ocean  City,  N.  J.,  is 
about  to  become  the  defendant  in  a  suit 
for  damages  (or  libel,  to  be  brought  by 
R  Curtis  Robinson,  proprietor  of  the 
Sentinel.  The  libel  complaioed  of  was 
brought  on  by  some  of  the  borough  offi- 
cials publishing  ihe  statement  that  the 
b  rough  had  a  suit  against  Robinson  in 
an  action  for  debt  when  such  was  not  the 
case.  Robinson  claimsdamages  lor  such 
a  statement,  he  never  having  had  a  civil 
suit  against  him. 


THE  COMPANY  DIDN'T  WIN. 

The  sheriff  seized  a  large  oil  painting 
October  I  in  New  York  by  virtue  of  an 
execution  in  a  suit  for  $435,  brought  by 
Frank  H.  Adams  against  the  Who  Won 
Publishing  Company. 


MODERN  HALF-TONES. 

The  exact  manner  of  making  illustra- 
tions from  photographs,  a  process  often 
unknown  to  the  men  "upstairs"  who 
are  not  engaged  in  the  photo  engraving 
department,  is  well  told  in  the  Paper 
World. 

A  glass  screen  with  diamond-scratched 
lines,  ruled  at  right  angles  so  closely  to- 
gether that  the  spaces  can  hardly  be  dis- 
tinguished is  placed  one-eighth  of  an 
inch  in  front  of  the  sensitive  plate  in  the 
photographic  camera.  Looked  through, 
the  effect  is  much  the  same  as  gazing 
through  a  sieve.  These  lines  reappear 
in  the  half-tone  engraving  when 
printed. 

The  photograph,  or  wash  drawing, 
from  vtthich  the  photo-engraving  is 
taken,  is  photographed  in  the  usual  way 
and  with  the  usual  sensitive  plate,  with 
the  previously  described  screen  in  the 
camera  between  the  plate  and  the  pict- 
ure. This  produces  a  negative  of  the 
picture,  showing  the  fine  cross  lines  re- 
presented by  clear  glass.  Now,  in 
order  to  have  the  same  position  of  the 
object  in  the  engraving  as  in  the  origi- 
nal, the  film  of  the  negative  is  treated  to 
one  or  two  coats  ot  collodion,  which 
gives  it  a  sufficient  consistency  to  permit 
of  its  being  removed.  This  film  is  trans- 
posed to  the  opposite  side  of  another 
glass.  After  careful  mounting,  this  new 
negative  is  ready  to  be  used  as  a  medium 
for  printing  on  the  zinc  plate. 
I  '1  he  face  of  the  plate  is  buffed  to  the 
highest  degree  of  polish,  then  coated 
with  a  solution  of  albumen  and  gelatine, 
then  sensitized  with  bichromate  ammo- 
nia. It  is  then  dried  and  placed  in  the 
printing  frame,  the  coated  side  next  to 
the  negative  film.  The  case  is  then  ex- 
posed to  the  sun  or  light  three  to  five 
minutes,  or  to  an  electric  light  tor  fifteen 
to  twenty  minutes.  The  light  passes 
through  the  heavy  inch  thick  glass  of 
the  printing  frame,  then  through  the  ne- 
gative, striking  the  sensitized  plate,  and 
decomposing  the  chemicals  wherever  it 
may  fall. 

Where  the  plate  is  protected  by  the 
shadows  and  half-tones  of  the  negative, 
the  sunlight  has  less  effect,  and  where 
the  shadows  are  dense  it  has  no  effect. 
This  plate  is  then  removed  Irom  the 
frame  in  a  dark  room,  and  carefully 
washed  under  running  water  for  several 
minutes,  then  dried  and  heated  until  the 
picture  appears  of  a  dark-brown  color. 
The  back  of  the  plate  is  rubbed  with 
wax  while  hot,  to  protect  it  from  the 
etching  solution,  which  is  made  from 
perchloride  of  iron. 

The  picture  on  the  plate  is  acid  proof, 
and  the  etching  solution  eats  only  where 
the  plate  is  unprotected — that  part 
which  is  blank  in  the  finished  engraving. 
The  plate  is  allowed  to  remain  in  the 
acid  bath  for  about  fifteen  minutes,  or 
until  sufficient  depth  is  obtained.  It  is 
then  washed,  and  is  ready  tor  the  router 
and  the  printer. 


DESERVES  ITS  NEW  HOME. 

The  American  Baptist  Publication 
Society  of  Philadelphia  has  opened  a 
new  and  handsome  printing  house  at  the 
the  corner  of  Lombard  and  Juniper 
streets,  a  picture  of  which  is  herewith 
given. 

The  publishing  work  of  the  society 
has  grown  to  such  an  extent  that  it  has 
been  obliged  to  erect  this  large  fire-proof 
building  exclusively  for  its  manufactur- 
ing and  shipping  departments.  It  has 
added  to  its  facilities  a  number  of  new 
presses  of  the  very  best  make,  together 
with  other  machinery  of  the  latest  and 
most  approved  pattern,  including  a  com- 
plete electrotype  plant.  Besides  its 
books,  it  publishes  nineteen  different 
periodicals,  weekly,  fortnightly,  monthly 
and  quarterly,  aggregates  a  yearly  issue 
of  over  thirty- five  million  copies. 

This  building,  by  the  vvay,  must  not 
be  confounded  with  the  fine  new  office 
building  the  society  is  now  erecting  in 
Chestnut  street. 


REMINGTONS  BY  THE  DOZEN. 

Hearst  Wants  the  Best  in  Type- 
writers AS  IN  Other  Things. 

The  New  York  yoiirnal  has  placed  in 
its  city  room  a  large  number  of  the 
latest  pattern  of  Remington  typewriters, 
and  the  reporters  who  have  not  before 
acquired  the  art  are  busy  in  their  spare 
moments  learning  the  well-shuffled  al- 
phabet of  the  key  board.  The  men  are 
already  rapidly  "learning  the  trick," 
and  are  furnishing  really  readable  copy. 


JAPANESE  JOURNALISM. 

The  increase  of  newspapers  and  maga- 
zines in  Japan  is  marvelous.  One  city, 
Tokio,  has  twenty-three  dailies  and  fifty- 
six  magazines.  There  are  to  day  eight 
hundred  and  two  newspapers  and  maga- 
zines. 1  hirty  years  ago  there  were 
twenty.  The  newspapers  of  Japan  have 
a  weekly  circulation  of  278,000,000 
copies. 


MANY  NEWSPAPER  CRITICS. 

It  is  doubtful  whether  any  one  is  thor- 
oughly satisfied  with  any  newspaper  as 
it  is  now  conducted.  Jones  abhors 
sports.  He  cannot  see  why  space 
should  be  given  to  them,  but  he  reads 
eagerly  every  item,  and  even  the  jests, 
about  the  Roentgen  rays.  Smith  thinks 
a  theatre  is  in  direct  communication  with 
the  bottomless  pit.  In  his  paper  there 
would  be  no  room  for  even  the  announce- 
ment of  shows.  Brown  would  have 
nothing  but  discussions  of  the  tariff. 
Robinson  reads  only  the  financial  col- 
umn. Even  the  bald  statement  of  an 
event  irritates  Higgins,  who  wished  the 
reverse  of  the  actual  occurrence. — Bos- 
ton Journal. 


TREMENDOUS  SALARIES, 
It  is  reported  in  Park  Row  that  Da- 
venport, the  New  York  Journal  car- 
toonist, was  offered  by  Joseph  Pulitzer 
$150  a  week,  which  he  accepted,  that  he 
had  been  at  work  a  couple  of  hours  on 
the  World  when  he  was  asked  to  return 
to  the  Journal,  where  he  was  given 
$3,000  in  cash  and  a  contract  for  one 
year  at  I250  a  week. 

It  is  also  said  that  Outcault,  the 
"  Hogan's  Alley"  man,  of  the  World, 
was  given  85,000  and  $100  a  week  for 
one  page  with  an  additional  $50  each 
week  for  some  special  work,  his  salary 
also  being  swollen  by  a  special  space 
rate. 


A  CONTEMPTIBLE  ASSAULT. 
J.  H.  Willey,  editor  of  the  Independ- 
ence (la.)  Bulletin  Journal,  was  as- 
saulted recently  by  thugs  and  beaten 
into  insensibility.  Two  of  his  assailants 
have  been  arrested.  Editor  Willey  was 
undoubtedly  attacked  by  political  ene- 
mies, and  it  will  go  hard  with  their 
hirelings  and  may  go  harder  with  those 
who  paid  them. 


A  CLEVER  NEW  TRADE  JOURNAL 
The  Mill  and  Shop  is  a  new  monthly 
in  Boston  devoted  to  textile  workers, 
engineers,  electricians,  etc.  It  is  hand- 
some in  appearance  and  well-edited. 
T.  Oliver  Dowd  is  the  publisher. 

PRIZE  COMPETITION. 

Monarch 
Bicycles 
Given 
Away. 


YX/E  have  inaugurated  a  prize  | 
competition  for  the  best  orig-  ( 
inal  designs  for  advertisements  of 
Monarch   Bicycles,  for  which  we 
offer  the  following  valuable  prizes  : 

FIRST  PRIZE— 

#100.00  Monarch  Bicycle 


SECOND  PRIZE— 

$80.00  Monarch  Bicycle 


THIRD  PRIZE— 

$60.00  Defiance  Bicycle 


For  further  particulars  address 
as  below,  mentioning 
this  paper. 

MONARCH  CYCLE 
MFG.  CO., 

Lake,  Halsted  and  Fulton  Sts., 
CHICAGO,  ILL. 
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A  N8WSPAFRR  FOR  THK 
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Edmund  Burke  said  there  were  Three  Estates 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sat  a  Fourth  Estate,  more  import- 
ant far  than  they  all, — Carlyle's  Heroes  and 
Hero  IVorship,  Lecture  V. 


Thursday,  October  8,  1896. 


ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 

ROBERT  HALSTEAD,         )  .„  „ 

WILLIAM  WATTENBERG,  ( 


offices: 

Broadway  and  Murray  Street, 

OPPOSITE  CITV  HAI.L  PARK 
(POSTAL   TBLBURAPH  BUILDING), 

TKLEPHONK  "  l^JO,  CORTLANDT. " 


Pleaseaddress  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 


TWO  DOLLARS  A  year,  in  advance, 

ts  any  part  of  the  United  States  or  Canada  ;  to 
Foreign  Countries  in  the  postal  union,  (4  a  year. 
S  ngle  copies,  TEN  C  ENTS. 


Sitbscribers  should  have  their  copies  0/  The 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  of 
exchanges  which  go  to  every  newspaper  office. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  lo  percent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  lineeach  insertion,  with- 
out discount. 

Small  advertisements  under  classifiedheadings, 
such  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  I'o  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 

It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

OUR  choicest  "  bargains." 
No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  $25  we  will  send  25  annual  sub- 
scriptions. 

No.  3.— For  $4  we  will  send  The  Fourth 
Estate  until  the  end  of  1896,  and  all  numbers 
from  March  i,  1895. 

BOUND  VOLUMES. 

For  $2.50  we  will  send  a  bound  volume  of  the 
last  hall-year,  March  lo  August,  inclusive; 
or  for  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


CAUTION  IS  NECESSARY. 

The  number  of  concerns  or  individ- 
uals that  have  during  the  past  thirty  or 
sixty  days  announced  themselves  as  gen- 
eral advertising  agents  is  remarkably 
great.  The  weeklies  and  monthlies 
throughout  the  country  which  contain 
what  are  known  as  mail  order  adver- 
tisements have  in  particular  been  the 
recipients  of  communications  from  par- 
ties hitherto  unknown  to  publishers  or 
advertising  men,  who  desire  rates  for  ad- 
vertising and  make  a  claim  to  the 
agent's  commission. 

That  there  should  be  at  this  time  an 
increase  in  the  number  of  persons  who 
have  a  legitimate  desire  to  embark  in 
the  advertising  business,  and  follow  it 
up  as  a  pursuit  of  which  they  may  at 
some  time  make  themselves  masters,  is 
natural  in  vie*  of  the  large  number  of 
really  capable  men  now  practically  out 
of  business,  and  also  in  view  of  the  fact 
that  there  is  a  general  feeling  that  after 
the  first  week  in  November  a  revival 
will  be  witnessed  in  many  Imes  of  trade. 

There  is  one  feature  in  connection  with 
recent  correspondence  from  alleged  ad- 
vertising agents,  dated  from  points  in 
remote  country  regions,  that  cannot, 
however,  be  dismissed  with  apologetic 


allusions.  If  indications  in  hand  are  re- 
liable at  least  one  scheme  is  being  worked 
from  some  one  of  the  large  cities,  a  part 
of  which  consists  of  supplying  to  any 
one  who  may  apply  a  "  complete  out- 
fit "  for  running  an  advertising  agency. 
In  other  words,  in  the  carrying  out  of 
some  plan  of  their  own  these  parties  are 
inducing  persons  in  small  towns  to  em- 
bark in  what  they  suppose  is  the  "ad- 
vertising trade,"  and  it  is  from  the  lat- 
ter persons,  many  of  whom  have  not  the 
slightest  acquaintance  with  the  publish- 
ing or  advertising  business,  that  some  of 
these  recent  applications  for  recognition 
as  advertising  agents  come. 

So  far  it  has  not  been  plain  wherein 
benefit  was  accruing  to  these  parties  or 
to  tliose  by  whom  they  have  been  set  at 
work.  In  some  cases  advertisements 
have  actually  been  forwarded,  but  they 
have  been  advertisements  of  concerns 
existing  on  paper  only. 

It  has  been  suggested  that  the  chief 
object  desired  by  the  promoters  of  the 
enterprise  is  the  collection  of  as  many 
new  names  as  possible  of  respon- 
sible people  in  different  sections. 
It  has  been  further  suggested 
that  the  carrying  on  of  what  is  called 
"green  goods"  business  is  one  of  the 
purposes  in  view.  Regarding  this  there 
is  really  no  evidence  in  hand.  But 
whatever  may  be  the  basis  for  these 
suggestions,  there  is  no  doubt,  in  view 
of  the  great  increase  in  ostensible  agents, 
that  publishers  should  exercise  the  great 
est  caution  in  extending  recognition  to 
any  one  as  a  general  advertising  agent 
without  having  positive  assurances  from 
some  reliable  source  that  the  applicant 
is  really  entitled  to  the  recognition  de- 
sired. 

No  rellection  is  intended  on  really 
legitimate  beginners  in  the  advertising 
business,  the  addresses  of  many  of  whom 
have  appeared  in  The  Fourth  Estate. 

Discrimination  is  due  not  alone  to  the 
large  number  of  general  advertising 
agents  who  stand  well  with  the  pub- 
lishers, and  have  spent  much  money 
and  time  in  building  up  their  respective 
agencies,  but  also  to  the  interests  of 
publishers  themselves,  as  there  certainly 
can  be  no  profit  or  pleasure  in  being  im- 
posed on  by  irresponsible  schemers. 


LOOK  OUT  FOR  HIS  FEET. 

Dispatches  from  Washington  an- 
nounce that  the  experiment  of  rural  free 
delivery  of  mail  is  shortly  to  be  tried  in 
several  counties  in  various  parts  of  the 
country,  and  that  if  the  experiment 
proves  successful  it  will  eventually  be  ex- 
tended throughout  all  the  states. 

The  fact  of  the  matter  is  that  this  is  a 
very  foolish  business,  because  it  is  un- 
necessary and  unprofitable.  It  is  urged 
doubtless  as  a  measure  to  please  the 
country  voter  by  congressmen  who  find 
the  opportunity  of  individual  distinction 
in  legislative  halls  lacking,  and  are  forced 
to  propose  any  old  thing  to  attach  their 
names  and  fame  to. 

In  theory  it  is  all  very  beautiful,  the 
red  wagons  with  the  big  letters  U  S. 
on  their  sides  adding  a  touch  of  life 
and  color  to  the  country.  The  bicyclist 
bent  like  a  bow  as  he  speeds  along  to 
give  the  farmer  his  mail,  and  the  horse- 
man on  his  steaming  charger  kissing 
his  hand  to  the  dairy  maid  as  he  thun- 
ders away  to  be  equally  gallant  at  the 
next  place  are  indeed  delightful  pictures 
for  souls  too  idealistic  to  deal  with  facts 
and  figures. 

There  is  a  suggestion  of  romance,  the 
return  of  the  good  old  times,  improved 
and  up  to  date,  in  this  postal  proposition. 
The  ubiquitous  Uncle  Sam  is  to  knock 
at  every  door  with  a  cheery  "  good 
morning,"  and  the  farmer  fatten  by  his 
own  fireside  as  he  awaits  the  return  of 
the  postman  with  the  incidental  pur- 
chases he  had  asked  him  to  make  in  the 
village.  The  whole  scheme  appeals  to 
sentiment,  and  it  would  be  a  shame  to 
even  suggest  a  suspicion  of  some  swind- 
ling scheme. 

Uncle  Sam  is  a  kindly  old  soul,  with 
long  and  elastic  limbs,  tempting  to  pro- 
fessional pullers  of  legs,  but  he  knows 
when  patience  ceases  to  be  a  virtue,  and 


it  is  likely  that  the  advocates  of  a  hand- 
every  -  man  -  his  -  mail,  lick-the-postage- 
stamp  princiole  may  find  themselves 
under  his  thick-soled  boots. 

The  exact  truth  about  it  is  that  the 
American  farmer  is  not  an  ass,  that  he 
will  not  insist  upon  adding  to  the  ex- 
penses of  government  when  he  finds  it 
an  excuse  and  a  pleasure  to  go  for  the 
mails,  to  meet  his  friends  at  the  post- 
office,  ask  if  there  are  any  letters  or 
papers  for  him,  pay  his  compliments  to 
the  post  mistress,  or  crack  a  joke  with  the 
postmaster.  This  is  a  custom  symbolic 
of  his  citizenship  which  he  will  not 
readily  relinquish.  It  is  a  good  and 
time-honored  practice  that  cannot  be 
swept  away  by  congressional  efforts  at 
playing  the  part  of  the  well-disposed 
parent. 

This  question  of  rural  free  delivery 
is  of  direct  interest  to  the  newspaper 
publisher.  Realizing  fully  his  obliga- 
tions to  the  government  and  his  posi- 
tion relative  to  other  business  men, 
when  Congressman  Loud's  bill  was  pro- 
posed, he  indorsed  it,  for  he  refused  to 
be  subsidized.  He  realized,  as  an  ex- 
change once  aptly  put  it,  that  "the 
newspaper  is  the  product  of  a  factory, 
and  the  government  has  no  more  right 
to  carry  it  free  and  deliver  it  free  than 
it  has  to  carry  and  deliver  free  stoves, 
tobacco,  cotton  goods,  carriages,  pig 
iron,  or  any  other  product  of  a  factory." 

The  excuse  for  the  Loud  bill  was  that 
the  government  was  terribly  taxed 
through  the  enormous  amount  of  second- 
class  matter  carried,  and  at  the  meeting 
of  the  big  association  of  publishers  in 
New  York  they  endorsed  it.  The  bill 
was  shelved  in  Congress  by  a  make-the- 
profit-out  of- the- government  coterie  of 
togus  publishers. 

The  same  reform  measure  will  be  be- 
fore the  House  this  winter,  but  it  would 
be  well  for  it  if  the  rural  delivery  idea 
can  be  kept  in  a  corner,  for  when  the 
saving  of  expense  at  the  cost  of  the 
publisher  shall  be  shown  to  be  but  a 
subtraction  for  the  addition  of  a  wild- 
ly extravagant  scheme  the  Loud  bill  will 
be  an  impossibility. 


WHY  PREACHERS  PROTEST. 

The  line  between  obscenity  and  de- 
cency is  closely  drawn  in  New  York.  It 
is  one  very  similar  to  that  which  physi- 
cians have  marked  between  sanity  and 
madness.  The  daily  editions  are  too 
crowded  for  any  marked  display  of  gen- 
ius or  idiocy.  It  is  the  Sunday  supple- 
ment which  is  raising  the  row.  Every, 
thing  interesting,  in  the  sense  that  it  is 
startling,  is  given  prominence. 

Freaks  of  every  sort  are  welcomed  as 
congenial  topics.  The  whole  world  is 
gleaned  for  things  that  are  ghastly  and 
gruesome  as  fitting  material  for  Sunday 
reading.  Indeed,  it  is  not  so  astound- 
ing that  ministers  should  occasionally 
rise  in  righteous  wrath  and  condemn  the 
press. 

The  newspaper  was  meant  for  a  dis- 
seminator of  intelligence  and  not  in- 
tended to  be  a  distributor  of  filth.  Deal- 
ing with  the  news  of  the  world,  it  buys 
and  sells  it,  but  when  the  press  becomes 
bloated  with  a  desire  to  be  nastier  than 
the  nastiest,  it  is  time  that  someone 
should  stick  a  pin  in  the  outrageous  bub- 
ble, let  the  gas  out  and  put  a  great  pub- 
lic institution  on  its  proper  basis. 

We  are  of,  with  and  for  the  press,  and 
yet  we  cannot  fail  to  note  the  evils  of 
publishing  everything  not  directly  with- 
out the  line  of  legal  injunction.  There 
are  libel  suits  enough  and  too  many,  and 
it  is  not  our  purpose  to  urge  more,  but 
we  ought  to  and  must  protest  against  the 
rot  that  is  printed  in  the  name  of  jour- 
nalistic achievement  in  the  bidding  for 
popularity.  With  Commodore  Vander- 
bilt,  we  might  wish  that  the  public  be 
damned,  as  it  is  directly  responsible  for 
the  demand  for  a  wretched  and  de- 
grided  press. 

We  are  not  speaking  of  the  press  as  a 
whole.  There  are  too  many  splendid 
papers  and  too  many  honest  men  in  the 
business,  and  yet  when  newspapers  seek 
the  nasty,  because  it  sells,  there  comes  a 
shadowing  doubt  as  to  the  right  of  the 


freedom  of  the  press  ending  in  a  license 
to  offend  with  every  opportunity. 

It  IS  true  that  the  American  youth  of 
artistic  talents  have  not  been  forced  to 
go  to  Paris  for  models  of  feminine  love- 
liness in  nakedness,  or  masculine 
strength  as  shown  in  the  same  state.  In 
this  sense  the  press  has  perhaps  done 
well,  but  when  a  great  newspaper  like 
the  New  York  World  pictures  not  once 
but  twice  Benjamin  Harrison  and  Grover 
Cleveland  with  outstretched  hands  grab- 
bing prospective  children,  and  presents 
the  ex-President  as  buying  cradles,  the 
paper  has  gone  beyond  its  reasonable 
rights. 

To  be  vulgar  may  be  to  be  popular. 
Men  of  decent  mind  may  excuse  cads  for 
their  existence,  because,  being  born,  they 
have  had  to  exist,  but  when  this  vulgar- 
ity grows  to  a  vicious  inability  to  appre- 
ciate the  sanctity  of  the  home,  and  par- 
ticularly to  intrude  upon  matters  that 
are  delicate  between  men  and  women, 
then  it  is  time  lor  a  vigorous  assertion  of 
public  opinion. 

The  shame  of  the  whole  scandal  is 
that  most  self  assured,  good  people  take 
ugly  papers  into  their  households  to  be  di- 
gested there  by  their  children  when  they 
are  through  with  them.  It  is  just  at  this 
point  that  we  feel  like  and  yet  refrain 
from  saying:  "  The  public  be  damned," 
for  It  has  damned  a  great  profession. 


NOTE  AND  COMMENT. 

It  is  a  pleasure  to  do  justice  to  Rich- 
ard Harding  Davis,  the  clever  writer  of 
whom  we  have  sometimes  spoken  with- 
out affection.  Mr.  Davis  denies  his  re- 
ported remark  that  "Gallagher"  had 
the  "  thumb  marks  of  the  free-lunched 
hack  reporter  on  its  pages." 

Mr.  Davis  has  the  sense  not  only  to 
see,  but  to  say,  that  he  is  as  much  of  a 
reporter  now  as  before,  save  that  he 
writes  for  a  magazine  rather  than  for  a 
newspaper.    His  salary  has  improved. 

"  Now  that  I  am  able  to  travel  farther 
afield,  insttad  of  Guttenberg  I  describe 
the  Derby  and  the  Grand  Prix,  or  tlie 
condition  of  the  Panama  canal,  or  an 
English  election;  but  it  is  still  reporting. 
I  have  never  considered  it  anything 
else,"  says  Mr.  Davis. 

"  Publishing  what  I  write  in  the  mag- 
azines does  not  make  it  literature,  nor 
me  a  literary  man.  I  have  read  several 
times  of  the  patronizing  manner  in  which 
I  treat  my  former  comrades  of  the  press. 
I  should  be  glad  to  learn  the  names  of 
these  comrades. 

"  They  would  have  let  me  know  of  it 
by  a  method  more  direct  than  that  of 
writing  anonymous  paragraphs  about 
me  in  the  papers.  That  is  not  the  way 
to  advance  the  dignity  or  the  interest  of 
our  profession — for  one  reporter  to  write 
unnecessary  and  untrue  stories  about  a 
fellow  worker." 

According  to  the  San  Francisco  Argo- 
naut it  was  E.  Peshine  Smith,  the  grand- 
father of  Mrs.  Rudyard  Kipling,  who 
originated  the  word  "telegram." 

It  the  Argonaut  is  correct,  it  was  Mr. 
Smith  who  was  referred  to  in  the  follow- 
ing paragraph,  which  appeared  in  the 
Albany  Evening  Journal  for  April  6, 
1852: 

A  friend  desires  us  to  give  notice  that  he  will 
ask  leave  ai  some  convenient  lime  to  introduci 
a  new  word  into  the  vocabulary.  It  is  telegram 
insteiu  of  telegraphic  dispatch  or  telegraphic 
communication. 

There  are  no  data  in  hand  at  the  mo- 
ment to  indicate  what  Mr.  Smith's  con- 
nection with  the  jfournal  was. 


The  Philistine  publishes  the  follow- 
ing :  "  Chester  S.  Lord,  managing 
editor  of  the  New  York  Sun,  recently 
discharged  a  reporter  lor  wearing  a 
pink  shirt  with  a  blue  collar.  Mr.  Lord 
declares  that  any  man  who  gets  a  salary 
of  S30  a  week,  and  yet  is  in  such  finan- 
cial distress  that  he  cannot  match  up  his 
linen,  is  not  to  be  trusted." 

We  know  Mr.  Lord  well  enough  to 
know  that  the  Philistine  was  suftering 
from  nervous  exhaustion  when  it  printed 
the  above  paragraph.  Chester  A.  Lord 
is  more  anxious  about  the  ability  of  his 
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reporters  than  solicitous  as  to  their 
shirts,  their  underwear,  the  color  of 
their  eyes  or  their  complexions. 

He  prefers  men  who  wear  socks,  and 
does  not  select  them  according  to  their 
linen.  The  distinguished  graduates  of 
the  Siin  and  the  no  less  eminent  active 
workers  on  the  paper  are  in  themselves 
testimony  positively  denying  the  para- 
graph in  the  Philistine. 

The  Rev.  Dr.  Washburn,  of  Falmouth, 
Mass.,  intentionally  or  innocently  has 
gained  considerable  notoriety  by  a  re- 
cent melodramatic  demonstration  in  his 
his  pulpit. 

He  purchased  a  Boston  paper  on  the 
streets,  and  from  his  pulpit  read  extracts 
and  inveighed  against  it  and  other  news- 
papers. He  then  tore  it  sheet  by  sheet 
and  threw  it  in  front  of  the  pulpit,  saying 
that  while  the  saloon  slays  its  thousand 
the  Sunday  newspaper  slays  its  tens  of 
thousands.  He  claimed  that  its  columns 
picture  the  worst  side  of  American  life 
and  give  the  people  a  wrong  impression. 

Dr.  Washburn  needs  some  cure,  and 
the  sooner  he  finds  the  right  one  the 
better.  He  suffers  from  that  moral 
blindness  that  is  shocked  by  the  truth,  and 
his  ripping  to  pieces  of  a  newspaper  in 
the  House  of  God  was  a  vicious  display 
of  bad  taste  and  evidence  of  his  inability 
to  choose  the  right  text  and  deal  with 
serious  questions  in  a  dignified  manner. 


At  the  Illinois  Methodist  Conference 
held  in  Illinois  last  month  resolutions 
were  offered  that  were  antagonistic  to 
Sunday  papers.  One  of  the  clergymen 
present  said  it  would  not  make  any  dif- 
ference what  the  resolutions  might  say 
against  the  Sunday  newspaper,  the  peo- 
ple will  read  it  just  the  same.  Another 
declared  that  the  Sunday  newspapers 
had  come  to  stay  and  that  the  conference 
might  as  well  accept  the  inevitable.  Evi- 
dently there  were  sensible  men  present. 


The  London  Studio  continues  to  show 
the  clearest  sort  ot  title  to  a  leading 
place  among  the  world's  magazines  ot 
fine  art.  Considering  its  excellence  and 
the  low  price  at  which  it  is  sold,  it  is  not 
surprising  that  it  should  have  so  many 
friends  in  Great  Britain,  nor  that 
number  its  admirers  should  grow  in 
number  in  America  as  well  as  in  the 
realm  of  Queen  Victoria.  It  is  hard  to 
see  how  any  magazine  could  do  better 
justice  to  the  subjects  to  which  the 
Studio  is  devoted. 


Kansas  editors  excel  in  the  selection 
of  eccentric  names  for  their  papers. 
The  Prairie  Dog,  the  Astonisher,  the 
Paralyzer  and  Thomas  Cat  are  con- 
spicuous among  others. 


A  PERTINENT  COMMUNICATION. 

Editor  The  Fourth  Estate: 

Is  it  not  a  fit  time  for  The  Fourth 
Estate  to  serially  and  editorially  com- 
ment upon,  and,  in  lact,  attack  the  sys- 
tem— so  much  in  vogue — of  advertis- 
ing agencies  cutting  rates  and  their  own 
throats  and  commissions,  by  giving  the 
majority  of  the  latter  to  their  clients,  or 
in  some  cases  seducing  their  clients  into 
this  beliet?  This,  perhaps,  is  a  course 
very  prevalent  among  the  so-called 
smaller  agencies,  but  the  fault  is  not 
wholly  with  them. 

II  intelligently  and  suitably  handled, 
this  subject  will  afford  considerable 
scope,  and  may  produce  correspondence 
for  publication  which  will  not  only  prove 
interesting  reading  to  some  ot  your  read- 
ers, but  should,  I  think,  it  properly 
treated,  result  in  the  total  or  final  aboli- 
tion ot  the  prevalent  evil,  and  help  new 
ideas  and  methods  in  this  business.  You 
may  perhaps  say  to  yourselt  that  I  throw 
out  this  suggestion  because  of  some  per- 
sonal  animus  or  some  personal  greed.  It 
is  not  so.  This  company  does  not  do 
business  on  that  basis.  It  is  one  ot  the 
biggest  evils  in  the  business  to-day, 
as  several  more — even  publishers — com- 
petent to  judge  for  themselves,  affirmed  in 
the  hearing  ol  the  writer. 
Yours  very  truly, 

John  C.  Dewey. 


PURELY  PERSONAL. 

W.  T.  Hale,  formerly  of  the  Memphis 
Commercial- Appeal,  is  now  doing  some 
splendid  work  on  the  Nashville  Ameri- 
can.  He  is  one  of  the  newspaper  men 
who  are  complimented  by  being  widely 
quoted . 

Mr.  Hale  has  made  for  himself  a 
distinct  place  in  journalism,  and  there 
are  few  of  the  poets  ot  the  day  who 
have  touched  a  more  popular  chord  than 
he.  In  addition  to  being  a  poet,  he  is 
an  honest  and  conscientious  literary 
critic. 


Frederic  W.  Pangborn,  who  was  for 
twenty  years  managing  editor  of  the 
Jersey  City  yournal,  is  now  editor  of 
Godey^s  Magazine.  Mr.  Pangborn 
deserves  the  success  he  is  sure  to  meet 
in  his  new  line  of  labor. 


W.  Buergermeister,  who  has  been  as- 
sociated with  the  Philadelphia  German 
Demokrat,  has  severed  his  connection 
with  that  paper  to  assume  the  position  of 
president  ot  the  Abend  Post  Company, 
of  the  same  city. 

Mr.  Buergermeister,  always  genial, 
but  at  the  same  time  a  man  of  decided 
opinions,  is  extremely  popular.  He  has 
advanced  ideas  about  newspapers,  and 
his  main  effort  is  to  give  his  readers  the 
news  first. 


Samuel  Solomon,  who  was  in  charge 
of  the  Jo%irnal' s  big  bicycle  parade,  is 
now  doing  regular  cycling  work  for  the 
paper.  Mr.  Solomon  will  undoubtedly 
do  as  well  in  this  field  as  he  did  when 
he  was  manager  and  director  of  the 
yournal's  splendid  spectacle. 


The  democrats  ot  the  thirtieth  New 
York  congressional  assembly  district 
have  selected  as  their  Candida  e  Frank 
Parker  Hulette,  the  well  known  editor 
ol  the  Arcade  Leader. 

Mr.  Hulette  is  one  ot  the  best  known 
editors  in  western  New  York.  He  is  a 
member  ot  the  State  Press  Association, 
and  enjoys  the  esteem  of  all  with  whom 
he  has  come  in  contact. 


Paul  E.  Derrick,  the  general  adver-  i 
tising  agent,  who  is  responsible  tor  the 
original  and  excellent  advertisements  of 
the  Quaker  Oats,  is  expected  back  in 
New  York  about  October  10  from  his 
European  trip. 


The  friends  of  George  V.  S.  Michaelis, 
superintendent  of  the  circulation  depart- 
ment of  the  Boston  Journal,  were  some- 
what amazed  last  week  to  read  in  the 
New  York  Sunday  Recorder  that  he  had 
become  bicycle  editor  of  the  Jour- 
nal. This  was  a  mistake.  One  ot  the 
special  agents,  George  W.  Bull,  was  ap- 
pointed the  bicycle  editor.  Mr.  Bull 
was  formerly  city  editor  of  the  Augusta 
(Me.)  Kennebec  Journal. 


Thomas  Lloyd,  editor  of  the  London 
Statist,  arrived  in  New  York  on  the 
Campania  October  3. 


William  Millikan,  editor  of  the  Wash- 
ington (O.)  Fayette  County  Herald,  the 
oldest  editor  in  Ohio,  rounded  up  his 
ninetieth  year  last  week.  He  is  attend- 
ing to  his  editorial  duties  to-day  with  as 
much  energy,  apparently,  as  when  he 
was  a  young  man,  and  his  experience 
must  count  for  something. 


Dr.  W.  Robertson  Nicoll,  editor  of  the 
Bookman,  has  added  to  his  editorial 
duties  the  pleasant  one  of  entertaining 
James  M.  Barrie,  the  novelist,  during 
the  latter's  stay  in  New  York, 


J.  B.  Watson  has  become  connected 
with  the  advertising  department  of 
Collier's  Weekly. 


Richard  F.  Cornell,  editor  of  the 
Poughkeepsie  (N.  Y.)  News  Press,  has 
been  nominated    for  congress  by  the 


silver  democrats  of  the  eighteenth  dis- 
trict. Mr.  Cornell  is  widely  known  and 
liked  in  his  district. 


C,  S.  Bradford,  a  former  San  Fran- 
cisco journalist,  is  the  editor  of  the  Hilo 
(Hawaii)  Herald,  the  new  paper  opposed 
to  the  planter  oligarchy  of  the  island. 


DEFINITIONS  OF  JOURNALISM. 

What  the  Profession  Should  Stand 
FOR,  IN  Epigram,  Simile  and  Met- 
aphor—Many Good  Things  Given 
BY  Judge  Goodwin. 

Among  the  many  good  things  con- 
cerning journalism  which  Judge  Good- 
win gave  in  a  recent  lecture  in  Salt  Lake 
City  are  the  following  fragments: 

"It  takes  a  good  deal  of  a  man  to 
make  a  capable  editor. 

"  The  first  essential  of  journalism  is  to 
supply  the  news. 

"  Every  head  about  a  newspaper  office 
should  be  a  spring,  and  not  a  res- 
ervoir. 

"Journalism  has  advanced  until  it  is 
one  of  the  great  controlling  forces  of  this 
world. 

"  The  witty  men,  the  droll  men,  the 
satirical  men  are  the  spice  and  pepper  of 
journalism. 

"  The  newspaper  is  at  least,  no  matter 
what  its  disguises  may  be,  the  photo- 
graph ot  the  soul  of  the  editor. 

"A  blind,  bigoted,  partisan  newspaper 
is  about  the  meanest  thing  on  earth. 

"  We  all  at  times  like  to  expatiate  up- 
on the  powers  of  the  press.  It  is  a 
power,  but  to  be  effective,  the  pens  that 
shape  its  course  must  be  in  hands  en- 
tirely great. 

"  The  paper  must  represent  the  needs 
and  hopes  of  the  people,  and  not  the 
spites,  the  selfish  ambition,  the  malevo- 
lence and  the  sinister  flashes  of  the 
owner's  or  the  editor's  soul. 

"  The  modern  journal  is  a  new  John — 
a  voice  in  the  wilderness  crying  the  com- 
ing of  a  higher  civilization,  telling  of  the 
better  men  and  women  that  are  to  be; 
telling  of  the  advance  in  those  things 
which  will  broaden  the  thoughts  and 
i  soften  the  hearts  of  men. 

"  The  locomotive  is  a  good  simile  by 
which  to  illustrate  the  power  of  the 
press.  It  can  carry  mighty  burdens; 
it  can  distance  the  fleetest  bird;  when 
it  is  pushed  across  continents,  it  changes 
the  channels  of  trade,  and  makes  new 
stations  for  commerce;  when  it  is 
driven  into  the  wilderness,  savage  beasts 
and  savage  men  alike  retire  before  it, 
and  civilization,  with  unsoiled  sandals, 
follow  in  its  trail.  But  it  is  equally 
strong  when  reversed,  and  when  it  for- 
sakes the  rails  that  make  for  it  a  guide, 
the  stronger  it  is,  the  more  complete 
the  ruin." 


AN  EDITOR  WHO  IS  SADLY  IN 
NEED  OF  PRAYERS. 

The  following  unique  explanation  ap- 
pears at  the  head  of  the  editorial  column 
of  the  Mount  Olivet  (Ky.)  Advance : 

"Editor  McDowell  is  still  confined  to 
his  room  with  fever,  and  that  is  why  I 
am  editing  the  Advance  this  week.  It  it 
lacks  its  usual  spice  and  interest,  and  if 
the  editorial  column  has  not  its  customary 
silver  ring,  please  think  of  my  peculiar  and 
very  trying  situation — a  sound-money, 
single  gold -stand  ird,  William  McKinley 
republican,  in  charge  of  a  free-silver, 
William  J.  Bryan  democratic  newspaper. 
Remember  conscience.  Two  or  three 
years  in  the  newspaper  business  have  not 
entirely  deadened  that  monitor.  But 
the  consistency  of  the  policy  of  this  jour- 
nal shall  be  maintained  at  all  hazards. 
Pray  for  me.  Very  truly,  T.  H.  De- 
ming." 

The  political  pathos  of  this  communi- 
cation to  the  public  must  appeal  to 
every  editor  in  the  land.  They  might 
properly  pray  for  their  brother  editor  in 
his  deep  trouble. 


A  decided  increase  is  taking  place  in 
local  advertising  in  Canadian  dailies. 


PAPER  MAKING  IN  AMERICA. 


United  States  Now  at  the  Head 
of  the  List  in  Point  of  Produc- 
tion—Great  Britain  and  Ger- 
many Co.ME  Next. 

Though  the  number  of  paper  factories 
in  the  United  States  has  decreased  20 
per  cent,  during  the  last  fifteen  years, 
the  product  of  American  factories  dur- 
ing the  same  period  has  increased  40 
per  cent  ,  and  the  present  capacity  of 
the  paper  mills  of  the  United  States  is 
300,000  tons  a  year.  More  than  $100,- 
000,000  is  invented  in  the  paper  factories 
of  the  country,  which  number  700,  and, 
according  to  the  Chicago  Tribune  the 
total  number  of  employees  in  them  is 
larger  than  our  standing  army. 

For  many  years  during  the  time  that 
rag  paper  or  straw  paper  was  the  stand- 
ard, Great  Britain  stood  at  the  head  of 
the  world's  producers,  and  manufac- 
tured not  only  sufficient  for  the  home 
demand,  which  is  very  extensive,  but 
also  had  a  surplus  left  over  for  export  to 
other  countries,  whereas  the  American 
product  of  paper  was  insufficient  for 
home  requirements. 

With,  however,  the  discovery  of  the 
utility  of  wood  pulp  for  paper  making 
and  the  process  whereby  the  cost  of 
paper  has  been  reduced  from  12J  to  2J 
cents  a  pound,  the  United  States  has 
been  steadily  pushing  ahead,  and  is  now 
not  only  in  advance  of  Great  Britain, 
but  is  increasing  its  lead  rapidly.  Ger- 
many follows  Great  Britain  closely,  and 
may  soon  overtake  it  in  paper  making. 

The  raw  material,  including  wood 
pulp,  rags,  bagging,  wood  fiber  and 
cotton  waste,  which  enter  into  the  com- 
position of  paper,  represent  a  total  an- 
ual  investment  in  all  the  countries  which 
have  authentic  figures  of  paper  manu- 
facture of  $100,000,000,  and  the  chem- 
icals used  for  dyeing  or  coloring  papers, 
particularly  high-grade  note  paper,  in- 
volve a  further  expenditure  of  $50,000,- 
000. 

New  York  and  Massachusetts  stand 
at  the  head  of  the  states  in  respect  to 
the  amount  of  paper  manufactured. 
With  the  cheapening  of  the  cost  of  paper 
not  only  have  new  uses  been  found  for 
it  (they  have  railway  tracks  made  of 
paper  in  Germany),  but  the  demand  for 
paper  has  increased  enormously. 

This  is  particularly  noticeable  in  news- 
papers, the  size  of  which  have  in  many 
cases  been  increased  to  correspond  to 
the  reduction  in  price.  Moreover, 
cheaper  paper  has  boomed  enormously 
the  business  of  the  publication  of  books 
and  magazines. 


OBITUARY  NOTES. 

William  G.  Tomer,  at  different  times 
editor  of  the  Washington  Era  and 
Sunday  Gazette,  at  Washington,  D.  C, 
is  dead. 

Of  late  years  he  was  editor  of  the 
Phillipsburg  (Pa.)  Daily  News,  Hunter- 
don Gazette  iLnA  one  or  two  other  papers. 
Mr.  Tomer  was  a  composer  of  no  little 
ability.  He  composed  a  great  many 
anthems  and  hymns,  the  most  prominent 
ot  which  IS  "  God  Be  With  You  Till  We 
Meet  Again." 

John  H.  Schultz,  who  died  last  week 
in  his  seventy-sixth  year,  was  lor  more 
than  thirty  years  the  proprietor  and 
editor  of  the  American  Railroad 
Journal.  He  began  work  as  an  office 
boy  on  the  paper  of  which  he  afterwards 
became  owner.  He  retained  the  man- 
agement of  the  paper  until  a  few  years 
ago,  when  he  retired. 

William  C.  Casey,  city  editor  of  the 
Augusta  Herald,  died  last  week  from  an 
operation  to  relieve  him  of  appendicitis. 
Casey  was  one  of  the  most  popular 
newspaper  men  in  Georgia,  where  his 
death  is  felt  as  a  keen  blow. 


Dr.  George  D.  Cox,  the  veteran 
journaUst,  translator  and  litterateur  of 
Philadelphia,  is  dead. 

J.  E.  B.  Good,  editor  of  the  Long 
Pine  (Neb.)  Journal,  died  last  week. 
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ADVERTISING  MEDIUMS. 

You  Can  Cover  the  Field 
most  completely  as  far  as 

WASHINGTON 

is  concerned  by  placing 
an    advertisement    in  the 

STAR 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — ■whether 
residences  or  stores — occupied  by  white 
persons,  a  record  unequalkd  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building, 

New  York  Representative. 

"  New  England's  Greatest  Newspaper." 

THE 

BOSTON 

HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials  : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  aflfordin?  its  advertisers  an 
unequaled  purchasing  power. 


SEE  ITS  COLOR  WORK. 

THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

A  TRIFLE  CHEAPER: 

That    is  one    reason    why  the 

SAN  FRANCISCO 


POST 


leads  in  the  evening 
field.  The  other 
reason  is  that  it  is  a 


GREAT  DEAL  BETTER 

than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

THE 

JOURNAL 

Oldest  and  Best 

CHICAGO 

Paper. 

THE  NEW   THTTh  A/I 

Orleans!  1  J-^iVl 

Makes  the  Following  Statements, 
and  is  f-repavcd  To  Back  Them  : 
That  it  has  a  lareer  circulation  and  is  delivered 
direci ly  into  more  homes  daily  than  any  oiher 
paper,  mo'nint;  or  evening,  published  in  the 
South.  Advertisers  who  contemplate  advertis- 
ng  in  the Shouth should  WRITE  FOR  RATES. 


FROM  THE"AD"  FIELD 


ITEMS  OK  MORE  OR    LESS  IN- 
TEREST  FROM  NUMEROUS 
VARIED  SOURCES. 


The  OuiLOOK  For  General  Adver- 
tising—Trade Journal  Advertis- 
ing Likely  to  "Boom" — New 
Advertisers  of  Staples— A  Com- 
petitive Cocoa  —  Miscellaneous 
Notes. 


A  WORD  AS  TO  PROSPECTS. 

Observers  in  the  general  advertising 
field  are  noting  that  while  actual  orders 
may  be  lew  and  far  between  during 
October,  many  advertisers  of  account 
contemplate  taking  up  the  subject  of  ad- 
vertising in  vigorous  style  during  or 
after  November.  This  applies  to  many 
proprietary  medicine  houses,  and  to  solid 
and  long  established  firms  in  other  lines 
of  business. 

Among  manufacturers  who  use  trade 
journals  only  there  is  said  to  be  also  a 
genuine  intention  to  resume  the  use  of 
publicity  in  appealing  to  their  respective 
trades. 

Trade  journal  advertising  has  grown 
to  very  important  proportions,  and  the 
amount  expended  yearly  by  different 
firms  for  advertismg  of  this  kind  reaches 
millions  of  dollars.  During  the  past 
twelve  months  or  so  the  large  manufac- 
turing firms,  particularly  in  the  ma- 
chinery and  allied  lines,  have  been  in- 
clined to  cut  down  the  amount  of  their 
appropriations.  The  indications  are, 
however,  that  the  next  year  or  two,  un- 
less the  result  of  the  coming  election 
should  be  unsatisfactory,  will  witness  a 
very  prosperous  condition  in  this  branch 
of  advertising. 

Benjamin  R.  Western,  the  proprietor 
of  the  Manufacturers'  Advertising 
Bureau,  1 1 1  Liberty  street,  New  York, 
who  has  successfully  made  a  specialty 
ot  trade  journal  advertising  for  manu- 
lacturers  for  many  years,,  anticipates 
that  among  his  own  clients  there  will  be 
considerable  activity  during  the  coming 
season. 

THERE  IS  PATRIOTISM  HERE. 

William  E.  Weeks,  formerly  of  the  firm 
of  Weeks  &  Campbell,  advertising 
novelty  manufacturers.  New  York,  has 
been  appointed  the  advertising  manager 
for  Morgan  Marshall,  and  will  help  Mr. 
Marshall  push  the  "  Red,  White  and 
Blue"  cigarettes  during  the  coming 
season.  Reference  to  ttiis  advertising 
has  previously  been  made  in  these 
columns. 

PROTECTION     AGAINST  COLD 
WEATHER. 

A  new  fur  advertiser,  S.  Christianna, 
is  in  the  field  and  will  advertise  exten- 
sively; the  advertising  to  be  placed  by 
William  F.  Simpson.  Mr.  Simpson  will 
also  handle  the  advertising  for  the  Early 
Range,  manufactured  by  John  Early. 
Mr.  Simpson  has  likewise  renewed  his 
contract  for  the  advertising  of  McClain, 
Simpson  &  Company. 


Deen  law  suits  involving  the  right  to  use 
the  name  of  Baker. 


NOT  ALL  THE  WELLS  ARE  DRY. 

Through  the  New  York  office  of 
C.  H.  Guild  &  Company  orders 
are  now  being  placed  in  large 
western  dailies  for  advertising  of 
the  Dale  Medicine  Company,  of  St. 
Louis.  H.  B.  Young,  the  manager  of 
the  New  York  office,  is  also  placing 
business  for  the  Invisible  Shoe  Elevator 
Company,  New  York. 


THERE  BE  TWO  BAKERS  IN  THE 
FIELD. 

W.  H.  Baker,  whose  chocolate  and 
cocoa  factory  is  at  Annandale,  N.  Y., 
is  reported  to  be  contemplating  some 
vigorous  advertising.  This  factory  has 
no  connection  wiih  the  Walter  Baker 
Company.    On  the  contrary,  there  have 


NEWARK'S  ACQUISITION. 

Elmer  S.  Smith,  general  advertising 
agent,  who  has  sent  out  a  great  deal  of 
desirable  business,  has  moved  from  136 
Liberty  street.  New  York,  to  larger 
quarters  at  23-25  New  Jersey  Railroad 
avenue,  Newark,  N.  J.  Mr.  Smith's 
many  friends  wish  him  success  in  his 
new  location,  and  a  steady  flow  of  big 
orders. 

ADVERTISERS  WHO  KEEP  ON 
DECK. 

The  Laxative  Bromo-Quinine  adver- 
tisements are  going  out  again  for  the 
coming  season  from  Nelson,  Ches- 
man  &  Company  Agency.  The  ad- 
vertisements appear  in  the  form  of  one, 
two  and  three-line  reading  notices  in  the 
dailies  of  the  large  cities  only. 


MINGLING  BUSINESS  AND  SENTL 
MENT. 

A.  H.  Williams,  a  clever  capitalist  or 
investor  in  Chicago,  uses  the  local  dailies 
in  offering  loans.  An  advertisement  of 
his  now  running  begins:  "  If  you  want 
money  and  a  friend  too,  call  on  me." 
For  ingenuous  s-implicity  his  announce- 
ment is  remarkable. 


THE  COUNTRY  IS  OPEN  TO  ALL. 

The  Western  Advertising  Agency,  604 
Hoston  block,  Minneapolis,  conducted 
by  E.  C.  Devine,  is  making  efforts  to  ex- 
tend its  general  advertising  business  in 
the  East.  It  makes  a  specialty  of  orders 
for  papers  published  in  the  northwestern 
states. 

TWINKLE,  LITTLE  STARS ! 

Among  the  minor  advertisers  who  are 
likely  to  do  but  a  limited  amount  of  ad- 
vertising are  the  Mercantile  Book  Com- 
pany, 705  Medinah  Temple,  Chicago, 
and  the  Pura  Manufacturing  Company, 
19  Wabash  avenue,  of  the  same  city. 


A  POSSIBLE  NEW  ADVERTISER. 

It  is  said  that  the  Ceylon  Spice  Com- 
pany, Philadelphia,  will  endeavor  to  get 
a  great  deal  of  attention  this  season  for  a 
new  tapioca  product,  and  that  general 
advertising  may  be  done. 


FRANK  STEVENS    GUIDES  THE 
WORK. 

The  advertisements  of  Hilton's  Speci- 
fic will  henceforth  be  seen  in  their  ac- 
customed "  choice  positions  "  in  the 
leading  dailies  during  the  season. 


MISCELLANEOUS  NOTES. 

W.  H.  White,  formerly  advertising 
manager  for  Lyon  &  Healy,  has  taken  a 
similar  position  with  the  well-known 
house  of  Svifilt  &  Company  of  Chicago. 

Additional  contracts  are  being  made 
for  advertising  of  the  Londonderry 
Lithia  Water  by  the  same  agency  that 
has  heretofore  executed  the  orders  lor 
this  advertising— the  C.  H.  Guild 
Agency,  Boston  and  New  York. 

The  Corwin  Chemical  Company,  204 
W.  96th  street.  New  York,  is  sending 
out  new  orders  for  a  corn  cure  to 
country  weeklies  and  dailies. 

Dr.  Decker's  "Shake  No  More,"  a 
cure  for  chills  and  fever,  is  going  to  be 
pushed  this  season;  the  business  will  be 
placed  by  Wm.  F.  Simpson,  32  Park 
Row,  New  York. 

The  advertising  of  the  Hotel  Cham- 
berlin  at  Oid  Point  Comfort  and  of  the 
Princess  Anne  Hotel  at  Virginia  Beach 
will  be  placed  by  the  Presbrey  Depart- 
ment of  Frank  Seaman's  Agency  during 
the  coming  season  as  usual.    The  entire 


advertising  of  the  "Plant  System," 
eluding  railroad,  steamship  and  ho  cis, 
is  now  in  Mr.  Presbrey's  experienced 
hands. 

William  Von  Bergen,  89  Court  street, 
Boston,  is  advertising  a  book  in  weeklies 
and  large  dailies.  J .  Walter  Thompson's 
New  York  office  is  placing  some  of  this 
business. 

The  Harvey  Electro  Compound  Com- 
pany, 38  S.  2d  street,  Philadelphia,  is 
sending  out  a  large  number  of  orders  to 
papers  in  New  York,  Pennsylvania  and 
Ohio. 

Bernhard  Meuser,  Staats  Zeitung 
Building.  Chicago,  is  sending  orders  out 
for  the  Chapin  Watch  Company.  Re- 
ligious papers  and  German  weeklies  and 
monthlies. 

Seabury  &  Company  is  the  name 
under  which  a  concern  in  Chicago  is 
advertising  a  preparation  intended  to 
beautily  the  skin. 

The  Metric  Metal  Company,  Erie,  Pa., 
is  reported  to  be  contemplating  the  ad- 
vertising in  select  household  journals  and 
possibly  magazines  of  gas  stoves  and 
ranges. 

The  Juno  Company,  512  Roanoke 
Building,  Chicago,  is  advertising  a  prep- 
aration called  "Juno  Drops,"  the  object 
of  which  appears  to  be  to  make  the  fair 
sex  blossom  like  June  roses. 

The  Robert  H.  Kelly  Company,  226 
La  Salle  street,  Chicago,  has  presented 
itself  before  newspaper  readers  as  a 
medium  through  which  successful  specu- 
lations can  be  conducted. 

J.  H.  Sutcliffe  &  Company,  Louis- 
ville, Ky.,  are  still  in  the  field  with  a 
mail-ortler  department  in  household  and 
farm  supplies.  It  is  not  likely,  however, 
that  more  than  a  few  issues  will  be  used. 

The  Empire  City  Tea'  Company,  28 
De  Peyster  street.  New  York,  is  the  ad- 
dress of  advertisers  who  are  seeking 
agents  to  aid  in  the  creation  of  a  tea 
business  throughout  the  country. 

The  Hunter  Medicine  Company, 
215  W.  44th  street,  New  York  city,  is 
about  to  resume  the  advertising  of  Nasa- 
lene. 

Ettinger  &  Freed,  Franklin  Trust 
Building,  Brooklyn,  N.  Y.,  the  man- 
agers of  the  Brooklyn  branch  of  the 
American  Union  Life  Insurance  Com- 
pany, are  sending  out  some  advertising 
to  weeklies  and  monthlies. 

William  F.  Simpson,  32  Park  Row, 
New  York,  is  placing  some  business  for 
John  H.  Woodbury,  the  dermatologist, 
in  New  York  and  other  newspapers. 

The  Althouse- Wheeler  Company, 
Waupun,  Wis.,  is  advertising  grinding- 
mills,  wind-mills,  etc.  The  contracts 
are  restricted  to  journals  of  an  agricul- 
tural character. 

An  organization  named  the  Guaranty 
Insuring  and  Loan  Company,  located  at 
15  East  14th  street.  New  York,  is  doing 
some  lile  insurance  advertising  in  New 
York  papers. 

The  American  Patent  and  Investment 
Company,  Detroit,  Mich.,  is  advertising 
in  monthlies. 

Lorrimer  &  Co.,  Baltimore,  are  again 
sending  out  advertisements. 

The  Jenne  Camera  Company,  Fort 
Wayne,  Ind.,  is  using  monthlies  of  gen- 
eral circulation  in  which  to  advertise  its 
cameras. 

The  Dairy  Medicine  Company,  Lyn- 
donville,  Vt. ,  is  advertising  in  New 
England  weeklies  and  monthlies.  This 
house  appears  to  have  formerly  done 
business  imder  the  name  of  the  Kow- 
Kure  Company. 

The  Queen  Butter  Maker  Company, 
28  East  3d  street,  Cincinnati,  is  adver- 
tising in  western  papers. 

The  Hermit  Remedy  Company,  183 
Dearborn  street,  Chicago,  has  an  orig- 
inal idea  in  connection  with  its  adver- 
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tising.  It  proposes  that  the  person 
answering  its  advertisement  shall  de- 
posit tio  with  the  pub  isher,  with 
the  understanding  that  the  sum  is 
to  be  forwarded  to  the  Hermit  Remedy 
Company  when  the  party  making  the 
deposit  notifies  the  publisher  that  he 
has  been  cured  of  a  certain  disease  for 
which  the  company  has  a  remedy. 

The  Cash  Buyers'  Union,  158  West 
Van  Buren  street,  Chicago,  111.,  is  ad- 
vertising in  religious  papers  that  have  a 
country  circulation. 

The  Owen  Advertising  Agency,  710 
Granite  Building,  Rochester,  N.  Y.,  has 
just  been  started  by  F.  C.  Owen. 

A.  W.  Scott,  Cohoes,  N.  Y.,  is  adver- 
tising a  washing  fluid  in  mediums  of 
general  circulation. 

The  Southern  Farms  Agency,  Lynch- 
burg, Va.,  is  advertising  lands  in  that 
vicinity  in  weekly  and  monthly  publica- 
tions. 

The  Ohio  Electrical  Works,  13  South 
Water  street,  Cleveland,  is  advertising 
various  electrical  goods  iri  magazines 
"direct." 

Maurice  Lundin,  125  Lasalle  street, 
Chicago,  is  sending  out  to  publications 
for  rates,  stating  that  he  is  a  new  gen- 
eral advertising  agent. 

The  Champion  Seeder  Company,  Ur- 
bana,  Ind.,  is  advertising  in  western  pa- 
pers of  general  circulation. 


NOTES  ON  SOME  CURRENT  ADS. 

An  advertisement  of  the  Munyon 
Remedies,  occupying  four  full  columns, 
has  recently  appeared  in  various  Sun- 
day papers.  It  includes  a  portrait  of 
Professor  Munyon,  which  is  a  remark- 
ably faithful  likeness. 

Ingenuity  is  displayed  in  a  current  a<^- 
vertisement  of  the  Sliver  Manufacturing 
Company,  Salem,  O.     The  border 
the  ad  represents  the  geographical'  ouU 
lines  of  the  state  named. 

A  very  striking,  exceedingly  large  and 
quite  handsome  advertisement  of  the 
Lydia  Pinkham  Medicine  Company 
greeted  the  readers  of  the  New  YO'rk 
Jlfai/  and  Express  October  2.  It  was 
noticeable  for  the  superior  literary  char- 
acter of  its  reading  matter,  which  has 
been  a  feature  ever  since  Pettingill  has 
placed  the  business. 

The  advertisements  of  the  Gorham 
Manufacturing  Company,  New  York, 
which  are  handled  by  the  Seaman 
Agency,  continue  to  exhibit  high  taste 
and  refined  ideas  in  their  construction. 


THE  HERALD'S  START 


SWORD  AND  PEN  COLLIDE. 

The  federal  provost  marshal  appointed 
in  Leadville  on  account  of  the  strike  fol- 
lowed up  his  appointment  by  making  a 
number  of  arrests  which  threatened  to 
bring  on  a  clash  between  the  military  and 
civil  authorities. 

One  of  his  first  acts  was  to  arrest  J. 
W.  Mitchell,  a  reporter  for  the  Denver 
limes,  thereby  establishing  a  press  cen- 
sorship. It  seems  that  he  instructed 
Mitchell  not  to  send  out  a  certain  piece 
of  news.  It  was  sent  as  a  private  note 
to  the  paper,  and  for  this  Mitchell  was 
arrested  and  the  military  authorities  lor 
some  days  refused  to  release  him. 

It  is  asserted  that  martial  law  had  not 
been  formally  declared,  and  the  right 
of  the  provost  marshal  to  arrest  and  hold 
people  without  warrant  ot  law  will  be 
tested. 

The  civil  authorities  maintain  that 
their  rights  are  inviolate  so  long  as  the 
courts  remain  open,  and  if  men  are  to  be 
arrested  without  warrant  of  law,  martial 
law  must  be  declared. 


MET  A  HORRIBLE  DEATH. 

Jud  Pierce,  one  of  the  pioneers  of 
Sioux  City,  who  for  years  was  connected 
with  early  newspaper  work  in  that  city, 
met  a  terrible  death  last  week.  He  was 
engaged  in  digging  a  well,  when  the 
earth  caved  in  upon  him, 


FIRST  NUMBER  OF  THE  GREAT 
NEW  YORK  DAILY.. 

Interesting  Reading  in  an  Ox-d 
Paper— The  Elder  Bennett's 
Characteristic  Salutatory — Ad- 
vertising by  the  Square— Strange 
Ads — Savage  Comment  on  Other 
Papers. 

In  this  day  of  new  dailies  and  rumors 
of  dailies,  it  is  interesting  to  look  back 
sixty  yeais  or  so  and  give  a  glance  at  the 
manner  in  which  a  man  who  launched 
a  new  daily  in  New  York  at  that  early 
period  placed  it  before  the  public. 

This  particular  man  was  James  Gor- 
don Bennett,  the  elder,  and  the  daily 
which  he  set  skimming  gallantly  on  a 
very  prosperous  tide  was  the  New  York 
Herald.  A  copy  of  the  first  issue  of  the 
paper  is  in  possession  of  Harlan  P.  Hub- 
bard, of  New  York.  Its  contents  make 
"interesting  reading  "  at  this  date. 

The  paper's  full  title  was  ihe  Morning 
Herald,  and  the  first  number  was  dated 
May  6,  1835.  The  price  was  I  cent  a 
copy.  The  names  of  the  publishers 
were  given  as  James  Gordon  Bennett  & 
Company. 

The  paper  was  about  the  size  of  The 
Fourth  Estate  of  four  columns  per 
page,  though  there  were  but  four  pages. 
It  is  worth  mentioning  that  there  are 
many  judges  to  day  who  believe  that 
the  newspaper  of  the  future  will  be  of 
the  same  size. 

The  rate  for  space  was  $30  for  a  square 
of  16  lines  agate  per  year.  A  large  dis- 
count was  given  on  orders  for  advertise- 
ments running  continuously.  The  price 
for  one  square  for  one  insertion  was  50 

ceats-   _ 

.The  prospectus,  or  Salutatory,  exhibits 
an  energetic  mii)d.  The  second  para- 
graph is  inter'ifsting'  as  showing  a  break 
of  four, day?:' 

THE  .SALUTATORY. 

James  Gordon  Ber.nelt  S  Company  commenct) 
this  morning  the  pubUc^tion  ol  the  Morning 
Herald,  a  new  daily  paper,  price  $3  a  year;  or 
6  cents  a  week-;  adv.efiisirg  at  the  ordinary 
rates.  It  is  issued  (rom  the  publiihing  c.ffic< 
No.  20  Wall  ^t^eet,  and  aKo  from  the.  printing 
office,  No.  34  Ann  street,  third  story,  at  both  of 
which  places  orders  will  be  thankfully  received. 

The  next  number  will  be  issued  •  on  Monday 
morning,  this  brief  suspension  neces.'iarily  tak- 
ing place  in  order  to  give  the  publishers  time 
and  opportunity  to  arrange  the  .routes  for  ear- 
ners, organize  a  general  system  ol  distribution 
for  the  city,  and  allow  subscribers  and  patrons 
to  furnish  correctly  their  names  and  residences. 
It  will  then  be  resumed  and  regularly  con- 
tinued. 

In  the  commencement  of  an  enterprise  of  the 
present  kind,  it  is  not  necf  ssary  to  say  much, 
"  We  know,"  says  the  fair  Ophelia,  "  what  we 
are,  but  know  not  what  we  may  be."  Pledges 
and  promisfs  in  these  enlightened  times  are  not 
exactly  so  current  in  the  world  as  safety  fund 
notes,  or  even  the  United  Stat  s  bank  bills-.  We 
have  had  an  experience  of  nearly  fifteen  years 
in  conducting  newspapers.  On  that  score  we 
cannot  surely  fail  in  knowing  at  least  how  to 
build  up  a  reputation  and  establishment  of  our 
own. 

In  debuts  of  this  kind  many  talk  of  principle — 
political  principle — party  principle  as  a  sort  of 
steel  trap  to  caich  the  public.  We  mean  to  be 
perfectly  understood  on  this  point  and  therefore 
openly  disclaim  all  steel  traps — all  principle,  as 
it  IS  called— all  party — all  politics. 

Our  only  guide  shall  be  good,  sound,  practi- 
cal common  sense,  applicable  to  the  business  and 
bosoms  of  men  engaged  in  every-day  lifr.  We 
shall  support  no  party — be  the  organ  of  no  fac- 
tion or  coterie,  and  care  nothing  for  any  elec- 
tion, or  any  candidate  from  president  down  to 
constable 

We  shall  endeavor  to  record  facts,  on  every 
public  and  proper  subject,  stripped  of  verbiage 
and  C'loring,  with  comments  when  suitable, 
just,  independent,  learless  and  good  tempered. 
If  trie  wants  the  mere  expansion  which 

many  journals  possess,  we  shall  try  to  make  it 
up  in  industry,  good  taste,  brevity,  variety, 
point,  piquancy  and  che.>pness. 

It  is  equally  intended  for  the  great  masses  of 
the  commu  iity — ihe  merchant,  mechanic,  work- 
ing people — the  private  family  as  well  as  the 
pubiichotel — the  journeyman  and  liis  employer 
— the  clerk  and  his  principal. 

There  are  in  ihis  city  at  least  150,000  peo- 
ple who  glance  over  one  or  more  newspapers 
every  day.  Only  42,000  daily  sheets  are  is- 
sued to  supply  them.  We  have  plenty  of 
room  therefore,  without  jostling  neighbors, 
rivals  or  friends,  to  pick  up  at  least  twenty 
or  thirty  thousand  for  the  Herald  and  leave 
something  for  01  hers  who  come  after  us  By 
furnishing  a  morning  paper  at  the  low  price  of 
I3  a  year,  which  may  be  taken  for  any  shorter  I 
period,  with  the  advertising  at  a  low  rate,  and 


making  it  at  the  same  time  of  the  quality  of  the 
high-priced  papers  for  intelligence,  good  taste, 
sagacity  and  industry,  there  is  not  a  person  in 
this  city,  male  or  fem.ile,  that  may  not  be  able 
to  say:  "  Well,  I  have  got  a  paper  of  my  own 
which  will  tell  me  all  about  wh-tt's  doing  in  the 
world,  I'm  busy  now,  but  I'll  put  it  in  my 
pocket  and  read  it  at  my  leisure." 

With  ihese  lew  words  as  a  "  grace  before 
meat,  '  we  commit  ourselves  and  our  cause  lo 
the  public,  with  perfect  confidence  in  ourown 
capacity  to  publish  a  paper  that  will  seldom  pall 
on  the  appetite,  provided  we  receive  moderate 
encouragement  to  unfold  our  resources  and  pur- 
poses in  the  columns  of  the  Morning  Herald. 

OLD-TIME  advertisements. 

Among  the  advertisements  in  this 
number  are  several  which  will  be  read 
with  interest  in  the  light  of  later  events. 

One  of  these  announces  that  "  H. 
Greeley  <&  Co."  issued  on  March  22 
the  first  number  of  a  new  literary 
weekly  known  as  the  New  Yorker, 
which  was  to  appear  every  Saturday. 

Another  advertisement  in  the  news- 
paper line  is  that  of  the  Ladies^  Com- 
panion, the  first  issue  of  which  is  an- 
nounced to  appear  on  May  15,  with 
headquarters  at  58  Wall  street. 

George  B.  Bruce  &  Co.,  proprietors 
of  the  Bruce  Type  Foundry,  have  an 
advertisement  underscored  "  m  4,  i 
yr."  indicating  that  Mr.  Bennett  had 
already  secured  a  yearly  order  from  at 
least  this  concern.  They  advertise 
some  twenty  different  styles  of  type,  and 
the  advertit'Cments  concludes  with  a  re- 
quest to  printers  generally  to  publish  it 
three  times,  "sending  the  paper  to  the 
foundry  and  receiving  payment  when 
yoa  purchase  four  times  the  amount  of 
your  bill." 

George  Mather,  at  III  Prince  street, 
advertises  printing  inks.  E.  White  and 
W.  Hagar  announce  the  formation  of  a 
firm  to  be  known  as  White,  Hagar  & 
Company,  "letter  founders,"  at  45 
Gold  street.  They  advertise  to  take  old 
type  in  exchange  for  new  at  g  cents  a 
pound.  They  were  also  agents  for  the 
Smith  &  Rush  printing  presses,  and 
made  a  specialty  of  machine- cast  type, 
manufactured  with  the  valuable  assist- 
ance of  the  forcing  pump. 

POLICE  reports  of  EARLY  DAYS. 

■  Under  the  heading  "police  reports" 
we  find  this  : 

"In  this  department  of  newspapers 
there  exists  a  gross  want  of  taste,  utility 
or  propriety,  and  more  especially  among 
the  small  daily  papers.  Ignorance,  in- 
sipidity and  inanity  reign  triumphant. 
Take  tor  example  the  following  para- 
graphs extracted  at  random  from  the 
New  York  Sun  and  others: 

John  McKinney  was  found  lodging  in  the 
lumber  yard  of  James  Leonard,  supposed  to  be 
a  vagrant  and  suspected  of  an  intent  to  steal; 
committed. 

William  and  Jane  Aliens  were  found  drunk, 
and  rioting  and  fighting  in  the  streets.  No 
witness;  discharged. 

Patrick  MacGowan  reported  as  insane.  No 
witness — discharged. 

Three  noisy  drunkards— Jo.  Ward.  Matthew 
O'B'ian  and  Thomas  Mahan — were  fined  $2  for 
heme  drunk,  and  were  committed  in  default  of 
payment. 

Three  peaceable  drunkards,  Jane  Conkltn, 
Bridget  M'Gowan  and  Wm.  Edwards,  were 
reprimanded  and  discharged. 

Two  men  for  rioting  in  ihe  pit  of  the  Bowery 
Theatre  were  held  to  bail  in  the  sum  of  $500 
each,  to  keep  the  p-ace  for  six  m'^nths, 

James  Anderson  was  brought  up  on  suspicion 
ol  stealing  a  coat,  but  whether  he  was  guilty  or 
not  we  could  not  learn,  for  he  escaped  from  the 
hands  of  justice. 

Robert  Barnes  was  charged  with  rioting  and 
beating  the  watchman,  but  he  also  escaped 
from  the  waich  house. 

Robert  McCoimoick  who  was  also  similarly 
charged,  endeavored  to  be  similarly  circum- 
stanced; he  also  tried  to  escape,  but  his  wind 
gave  out  and  he  was  caught  and  committed. 

"This  trash  is  headed  'Police 
Office,'  and  pompously  set  forth  're- 
ported for  the  Sun,'  etc.  Such  may  be 
lound  every  day  in  their  columns:  and 
if  we  were  to  look  lurther,  we  might 
even  discover  greater  trumpery  and 
more  want  of  taste. 

"Having  been  acquainted,  as  editor, 
with  the  business  of  the  police  office  for 
years,  we  shall  exclude  all  such  folly 
from  our  columns,  and  only  trouble  our 
readers  with  that  species  of  reading 
when  there  is  .something  useful  or  inter 
esting  to  relate. 

"  As  one  of  the  caterers  for  the  pub- 
lic taste,  we  felt  it  to  be  our  duty  to  say 
this  much  on  the  subject  of  police  report- 


ing. As  we  are  generous  and  gentle, 
with  this  we  shall  stop,  deeming  it  also 
somewhat  irreverent  toward  a  beneficent 
Providence  to  i'  quire  too  narrowly  what 
are  those  motives,  inscrutable  to  mortal 
ken,  which  dispose  Him,  in  His  infinite 
wisdom,  to  drop  down  blockheads  here 
and  there  to  edit  newspapers,  like  weeds 
in  a  garden,  ere  the  rose  has  put  forth 
its  bud,  or  the  hyacinth  opened  its 
blossom  to  the  morning." 

THEATRICAL  NOTES  OK  1835. 

The  Morning  Herald  of  the  date 
above  mentioned,  under  a  heading  of 
"Theatrical  Chit  Chat,"  after  mention- 
ing Forrest,  Hackett,  Fanny  Kemble, 
Celeste,  Sheridan  Knowles,  the  Bowery 
Theater  and  other  theaters  and  artistes, 
says: 

"Theatrical  criticism  is  at  a  low 
ebb.  The  lively  Star  has  abandoned 
the  field,  the  steady  American  ditto,  the 
Commercial  never  entered,  the  Times  is 
nauseating  (vide  passion,  the  mawkish 
trash  on  Miss  Phillips),  the  Transcript  is 
incompetent,  the  Jejjfersonian  more  in- 
competent, and  the  Sun  most  incompe- 
tent.   Let's  have  a  change." 

It  was  only  a  few  months  after  the 
establishment  of  the  Herald  that  the 
"  Great  fire  of  1835  "  occurred,  and  gave 
Mr.  Bennett  his  first  great  opportunity 
for  showing  the  people  how  he  could 
handle  a  topic  that  came  home  to  every 
one  of  his  readers,  and  created  great 
excitement  throughout  the  country. 

ADVERTISING  MEDIUMS. 


FOR 
CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  400,000  daily. 

Gross  rate,  75  cents  per  line.    Average  contract, 
about  50  cents  per  line. 

^OSTOTT 
JOURNAL 

Leading  Republican  News- 
paper of  New  England. 

It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

CIRCULATION  80,533. 

'The  Best  in  Chicago  for  the  Money." 

yHE  CHRONICLE. 

(DEMOCRATIC.) 

Compare  the  advertising  rates 
of  The  Chronicle  with  the  rates 
of  other  Chicago  morning  papers 
CLAIMING  less  circulation  than 
The  Chronicle  PROVES. 

"It  has  a  big  field  all  to  itself." 

350,000  DAILY 

is  the  guaranted  circulation  of  the 
ScRiPPS  McRae  League. 

CINCINNATI  POST, 

ST.  LOUIb  CHRONICLE, 
CLEVELAND  PRESn 
KEN  rUCKY  POST. 
For  rates,  sample  copies,  etc..  write 
E.  T.  PERKY,  S3  Tribune  Building.  New  York. 

Thr  Chi  rch  Press 
Associ.vTiON,  Philadelphia, 
wan  s  suitable  ads  f'^r  the 

church  magazines 

which  it  publishes  for  Phila. 
N.  Y.  and  Boston  churches. 
A  home  medium.  85. coo 
circulation  monthly.  Used 
'  by  Ieadi"g  advertisers. 

A  DVERTISlNGinnewipaperiof  "kii'jwn  cir- 
culation"  means  "  BUSINKSS."   For  particu- 
lar! address  A.  FRANK  RICHARDSON,  Tri- 
bune BIdg.,N.Y.  Chamber  of  Commerce,  Chicago. 


lO 


THE  FOURTH  ESTATE 
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ADVERTISING  AGENCIES. 

TNVITE  CORRESPONDENCE  and  we  will 
^  furnish  fjcK  ihat  will  foster  faith  in  adver- 
tising. Our  Advertising  Manual  is  a  378-page 
mint  of  hints.    Yours  fo'  price  of  postage — 20c. 

I  Gsiimates  and  sample  ads.  on 
request. 

DODD'S 

Advertising  &  Ohkcking 

AGENCY 


Water  Street, 


BOSTON. 


M.  B.  WILSON 

GENERAL 

ADVERTISING 


MISCELLANEO  US. 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 


THB  OOLDRN  OATS  TU 


Do  you  want  to 
Know  Something 
about 


rOBRiaN  L&NOt7AaB  PAPSUfl. 


Write  The  Fred  E.  KLOTZ' 

Klotz  Advg  Ag'cy   

CHicoo...  PULLERS 

THE 

R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  York, 

will  place 

ADVERTISING 

for  first-cla^s  tirms  in  any  field  or  medium. 
SPECIAL  NO  TICE. 

DO  YOU  WANT'p 
ADVERTISING  • 

If  so,  we  can  probably 
get  you  some.  Have  un- 
excelled facilities  for  repre- 
senting out-of-town  papers 
(both  large  and  small)  in  all 
the  great  advertising  cen- 
ters, on  NEW  and  equitable 
basis.  If  interested,  address 

SPECIAL  REPRESENTATION. 
P.  O  Box  254.  N.  Y.  City. 

SITU  A  TIONS. 

A  DVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

VIEW  YORK  TRADE 
JOURNAL,  acknowl- 
edged all  the  world  over  to 
be  THE  BbST  PAPER  of 
its  class,  is  willing  to  make 
arrangements  with  a  capa- 
ble man  who  is  competent 
to  take  full  charge  of  its  AD- 
VERTISING  DEPART- 
MENT. Applications  are 
invited  only  from  men  of 
the  highest  grade  and  ac- 
customed to  earn  what  is 
called  "  BIG  MONEY." 
Address  X.,  P.  O.  Box  1408, 
New  York. 

AN  EXPERIENCED  ADVERTISING  MAN 
with  a  good  record  and  persuasive  per»on- 
ality  ran  secure  charge  of  the  advertising  of  a 
church  publication  of  high  standing.  Address 
D.  D.,  care  Fourth  Estate.  

prXPERIENCED  NEWS  CORRESPOND- 
ents  wanted.  A.  McK,  Griggs,  Norfolk.Va 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Life  Insurance  Company's  agent  to 
make  application  for  a  policy.  Thi 
Herald  chronicled  his  death  re 
cently. 

"  1  hese  art  hard  times  "  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never"  u  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now. 

^"^BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO.  W.  ENGLISH,  Manager, 
NEW  YORK   AND   NEW  JERSEY  Stati 
AosNass, 

253  Broadway.  NEW  YORK. 

NATIONAL 

SAFE  DEPOSIT  CO. 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDIN  i 
Has  Safes  to   rent  from  $5  10.  >jo<) 
per  annum. 

Also  a  Storage  Department  for  the  Storage  lo> 
Tmnks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rate*. 


LIFE  INSURANCE. 


FOR  SALE. 


ADVERTISEMENTS  under  this  classifica- 
lion  25  cents  a  line  each  insertion.  Count 
seven  words  to  the  line. 

pOR  SALE. — A  100. cent  gold  dollar  business 
^  at  100  cents  on  the  do'lar.  No  slaughter 
sale.  Combination  business — mdependent  daily, 
semi. weekly,  job  office,  book  bindery  and  book 
store,  in  firsi-cia*.*;.  growing  Indiana  town  of 
nearly  10,000  inhabitants.  Will  sell  whole  or 
hall  of  the  establishment,  or  priming  and  bindi'  g 
establi-hment  and  book  store  separately.  Don't 
write  unless  you  have  cash  or  its  equivalent. 
Well  worth  investigation.  Address  Thos.  A. 
Starr.  The  Bee,  loledo,  O.  ^_ 

pOR  SALE  — NEWSPAPER. —  Republican 
daily  newspaper  and  job  office,  in  manu- 
facturing city  of  8.000,  150  miles  from  Cincinnati; 
great  opportunity.  Address  REPUBLICAN, 
care  The  Four TH  Estate. 

pOR  SALE. — A  first-class  weekly  country 
■'•  newspaper,  established  15  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 

pOLDER  for  8  or  i6-page  paper.  Very  cheap. 
Does  good  work.  "Courier,  '  Chatham,  N.Y. 


WANTED  TO  PURCHASE. 

A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

\X7' ANTED. — To  buy  paying  daily  or  weekly 
**  newspaper  Must  be  a  bargain.  Address, 
S.  F.  T..  care  Fourth  EIstate. 


BUSINESS  OPPORTUNITIES 

A  DVERTISEMENTS  under  this  classifica- 
tion,  as  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

AAT  ANTED,  a  partner,  to  take  half  interest  in 
'*  a  new  magazine  that  has  a  brilliant 
future.    Address  C.  W.,  care  FotraTH  Estate. 


NUMBERS  °'  ^"^ 


Fourth 


BACK 

Estate  can  be  had  (except  a  few  issues  which 
are  out  of  print)  at  10  cents  each.  As  the  edi- 
tions of  many  of  the  dates  are  nearly  exhausted, 
prompt  application  should  be  mad*. 


SITUATIONS  WANTED. 

A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

pXPERIENCED  and  rapid  make-up  wants 
situation  on  morning  paper,  union  ;  capable 
of  taking  entire  charge.    Best  of  references. 
Address  Livingston,  care  Fourth  Estate. 

'^IW' ANTED — Position  in  advertising  agency 
or  on  paper.    Experience  in  office  woric 
and  soliciting.    Best  of  references.  Address 
T.  E  C.  care  The  Fourth  E.state.  

MEWSPAPER  MAN  of  experience  wants 
^'  situation  as  editor  of  a  daily  or  good 
weekly.  Address,  MANTON,  310  Union  St., 
Philadelphia,  Pa.  

ILLUSTRATING  and  special  writing  are  the 
^  fortes  of  a  young  man  wishing  employment, 
address,  F.  A.  L.,  care  The  Fourth  Estate. 


IT  LEADS  THEM  ALL! 

THE 

MUTUAL 
LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY.  President. 


Nassau.  Cbdab  and  Libbrtv  Streets. 


BUSINESS  HELPS. 
ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  usint; 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nas.sau  St., 
New  York. 

A  LL  the  leading  English  Newspapers  and 
■'^  Periodicals  for  sale  by  the  International 
News  Company.  83  and  85  Ouane  St.,  NewYork, 
one  door  east  of  Broadway. 

ILLUSTRATIONS. 

r^ARTOONS,  polilicil  or  otherwise,  and  illus 
^  trations  of  local  scenes  and  events,  drawn  to 
order  quickly,  and  at  reasonable  rates,  for  daily 
and  weekly  papers,  by  competent  artists  em- 
ployed on  New  York  paper*.  Address  Local 
Cartoon  Co  ,  21  Heekman  Street,  N.  V. 


CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
LOGAN,  UTAH. 

AMUSEMENTS. 

Bijou  Theatre,  "My  Friend  from  India," 

8  IS  P.M. 
Tasino,  "  The  Gold  Hue,"  8  pm. 
Daly's.  "  The  Geisha,"  8. 15  p.m. 
Fifth  Avenue  Theatre,  "Lost,  Strayed  or 

Stolen,"  8.15  p.m. 
Garden  Theatre.  "  Evangeline,"  8  p.m. 
Garrick  Theatre,  "  becret  Scrv  ce,"  8.30  p.m. 
Herald  Square  Theatre,  "A  Parlor  Match," 

8  P.M. 

Hovt's  Theatre,  "Sue,"  8. 10  p.m. 
Knkkbrbocker  Theatre.  "Half  a  King." 
8  P.M. 

KosTRS  &  Bial's,  8  P.M. 
Lyceum  Theatre,  E.  H.  Sothern,  8.1s  p.m. 
Madison  Square  Garden,  American  Institute 
Fair. 

Olympia  Theatre,  "  Santa  Maria,"  8.15  p.m  , 
Music  Hall.  8.15  p  m. 

Palmer's  Theatre.  Georgia  Cayvao,  8  15  p.m. 

Proctor's,  Vaudeville,  11  a.m  to  11  p.u. 

Standard  Theatre.  Continuous  Perfor- 
mance, 12.30  to  ZI  P.M. 


NOTES  AMONG  THE  CLUBS  AND 
ASSOCIATIONS. 

Benjamin  Anthony,  of  New  Bedford, 
president  of  the  Massachusetts  Press  As 
sociation,  has  appointed  the  following 
delegates  from  the  association  to  the  Na- 
tional Editorial  Association  to  be  held  at 
Galveston,  Tex.,  February  17-19:  John 
S.  Baldwin,  Worcester  Daily  Spy;  A.  C. 
Dowse,  New  England  Grocer.  Boston; 
C.  C.  Doten,  Plymouth  Memorial,  and 
George  W.  Prescott,  Quincy  Daily 
Ledger.  The  alternates  appointed  are: 
F.  A.  Hall,  Greenfield  Gazette;  Horace 
N.  Hastings,  Lynn  Daily  Item;  R.  S. 
Barrows.  Jamaica  Plain  News,  and  A. 
H.  Fuller,  Brockton  Daily  Enterprise. 
Mr.  Anthony  was  chosen  one  of  the  del- 
egates to  the  quarterly  business  meeting 
of  the  association  in  April. 


The  New  Vork  Press  Club  has  very 
wisely  started  at  its  downtown  rooms  a 
circulating  library.  This  is  good  work, 
and  to  be  well  done  it  must  be  aided. 
Contributions  of  books  should  be  liberal. 
They  will  certainly  be  acceptable,  for 
they  are  needed. 


IN  FINANCIAL  TROUBLE. 
Martin  Murray,  publisher  of  the  Paw- 
tucket  (R.  I.)  Tribune,  has  been  ad- 
judged insolvent  in  the  courts.  A 
meeting  of  his  creditors  is  set  down  for 
October  23. 


NEW  YORK'S  COMING  FAIR. 

The  Commercial  Travelers'  Fair, 
which  will  be  held  in  the  last  two  weeks 
of  December  at  Madison  Square 
Garden,  is  receiving  considerable 
attention  from  newspapers  through- 
out the  Utiited  States.  Among 
the  journalistic  members  of  an  interested 
honorary  committee  are:  From  Chi- 
cago: H.  H.  Kohlsaat,  of  the  Times- 
Herald;  Victoi  F.  Lawson,  Daily 
News  and  Daily  Record;  William  Penn 
Nixon,  Inter-Ocean  ;  Joseph  Medill, 
Tribune.  From  Baltimore  :  General 
Felix  Agnus,  American;  A.  S.  Abell, 
Sun.  From  St.  Louis:  Charles  W. 
Knapp,  Republic;  J.  B.  McCullagh, 
Globe-Democrat.  From  New  York:  R. 
E.  A.  Dorr,  Mail  and  Express;  W.  R. 
Hearst,  Journal;  Adolph  S.  Ochs,  limes; 
Joseph  Pulitzer,  World;  Oswald  Ot- 
lendorfer,  Staats  Zeitung  ;  Whitelaw 
Reid,  Tribune;  W.  I.  Arkell,  Judge; 
Charles  A.  Dana,  Sun;  J.  A.  Mitchell, 
Life.  From  Philadelphia:  William  M. 
Singerly,  Record;  A.  K.  McClure, 
Times.  Besides  these  the  committee  in- 
cludes M.  H.  Ue  Young,  San  Francisco 
Chronicle;  Henry  Watterson,  Louisville 
Courier-  Journal;  Edward  Rosewater, 
Omaha  Bee;  William  Berri,  Brooklyn 
Standard  Union;  Edward  H.  Butler, 
Buflalo  News;]o\\n  Lewis  Childs,  Floral 
Park  Mayflower ;  Robert  P.  Porter, 
Cleveland  A'orld,  and  Joseph  Howard, 
Jr.,  President  New  York  Press  Club. 

The  director-general  of  the  fair,  Col. 
A.  B.  de  Frece,  is  a  governor  of  the 
National  Association  of  Press  Clubs. 
The  lair,  il  the  result  aimed  at  is  at- 
tained, will  complete  the  National  Home 
for  Aged  Commercial  Travelers  and 
their  dependent  wives  or  widows  and 
children. 


CHANGES  IN  INTEREST,  ETC. 

The  Mining  Review,  a  weekly  journal 
published  at  Salt  Lake  City,  Utah,  has 
teen  sold  to  the  Miller  Printing  Com- 
pany, proprietors  of  the  Western  Mining 
Record,  who  will  consolidate  the  two 
papers. 

A.  McKnight,  of  Victoria,  has  pur- 
chased the  El  Campo  (Tex.)  Eagle. 

Herbert  W.  Burdett  has  bought  the 
Florence  (Colo.)  News  and  started  the 
Daily  Herald. 

The  American  Bimetallist,  a  pioneer 
national  free  silver  newspaper,  published 
at  Huntington,  Ind.,  has  been  leased  by 
F.  T.  Lofiin  to  O.  M.  Holcombe,  for- 
merly publisher  of  the  Bloomville  (O.) 
Record,  and  Frank  M.  Gait,  of  Hunting- 
ton, for  one  year,  with  the  privilege  of 
three.  Mr.  Lottin  continues  the  editor 
and  also  resumes  his  former  position  as 
editor  of  the  Huntington  Democrat . 

J.  W.  Camper  has  sold  the  Delaware 
Record,  published  at  Harrington,  to  J . 
E.  Horney. 

CHANGE  IN  BUFFALO. 

The  Christian  Uplook,  Buffalo,  will 
hereafter  be  put)lished  by  the  McGerald 
Publishing  Company,  which  has  been 
incorporated  with  a  capital  of  $25,000. 

The  directors  are  Samuel  McGerald, 
Arthur  D.  McGerald,  Dell  L.  Tuttle, 
John  S.  Carter,  of  Buffalo;  Lee  R.  San- 
born, of  Sanborn;  David  A.  Parcells,  of 
East  Aurora,  and  Henry  A.  Reed,  of 
Lancaster. 

RECENT  SUSPENSIONS. 

The  Eastern  Shore  of  Easton,  Md., 
has  suspended  publication. 

The  Mankato  (Minn.)  Morning  News 
has  expired. 

A  free  silver  publication,  the  Belri- 
dere  (III.)  Weekly  Democrat,  has  ceased 
to  exist. 

A  silver  paper  called  the  Daily  Globe 
at  Trenton,  N.  J.,  has  suspended. 


AN  OHIO  DAILY'S  PROGRESS. 

The  Warren  (O.)  Daily  Tribune  cele- 
brates its  own  success  in  the  midst  and 
in  spite  of  hard  times  by  increasing  in 
sire.    It  is  now  a  nine-column  paper. 
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VARIOUS  RECENT  NEW  ENTER- 
PRISES. 

Western  Field  and  Stream  is  the  title 
of  a  new  paper  published  at  St.  Paul, 
Minn. 

C.  D.  Myers  and  VV.  A.  Craft  are  the 
publishers  of  a  new  enterprise  at  Glouces- 
ter, O.,  called  the  Press. 

The  San  Francisco  Graphic  is  another 
enterprise  added  to  the  weekly  period- 
cals. 

Le  Courrier  du  Connecticut  is  the  name 
of  a  French  newspaper  which  has  just 
made  its  appearance  in  New  Haven. 

A  little  monthly  periodical  has  made 
its  appearance  at  Topeka,  Kan.,  called 
the  Western  Patriot. 

The  Democrat  is  the  name  of  a  new 
free  silver  publication  pubUshcd  at  Po- 
mona, Cal.,  by  J.  W.  Lee. 

The  Plummerville  (Ark.)  Gazette  has 
been  launched  on  the  sea  of  journalism 
by  W.  G.  Butler  and  H.  S.  Taylor. 

Lima,  Ind.,  has  a  new  paper  in  the 
Gazette.  Hal  Elwood  is  the  editor  and 
proprietor. 

T.  Allen  Pierce  has  commenced  the 
publication  of  a  new  weekly  paper  at 
Silver  Springs,  N.  Y.,  called  the  Wyom- 
ing County  Sun.  It  is  republican  in 
politics. 

The  Anderson  Republic  has  begun  life 
at  Lawrenceburg,  Ky.,  with  Charles 
Cozine  as  its  editor. 


TRAVEL. 

No  Line  in  the  World 

Equals  the 
NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  po^sesses  the  most  per- 
fect system  ol  block  signals  in  the  world. 

Z%  hours.  New  York  to  BuSalo ;  g)^  hours.  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago;  21 5^  hours.  New  York  to  Cin- 
cinnati ;  29X  hours.  New  York  to  St,  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tra!, through  Buffalo  and  Cleveland. 

The  direct  line  to  N  iagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  mot) 
careful  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America 
Magnificent  road-bed,  the  block  signal  system 
throtighout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  ol 
the  latest  design  and  construction,  are  in  tvidenc* 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  Is  the  "  Standar 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gtn.Managtr.  G*n.  Pott.  Agtnt . 

PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


THE 

Web-Success 

SELF-INKING 

Proof  Press 

is  just  the  thing  newspaper 
pubHshers  have  been  look- 
ing for. 

Many  prominent  papers  have  them  in 
successful  daily  use— for  example,  the 
New  York  Herald  (2),  Sun  (2),  Tribune, 
Evening  Post  and  Journal,  Brooklyn 
Eagle  (2),  Boston  Globe  (3),  Herald  (2), 
Journaland  Trantcripi,  Chicago  Times- 
Herald  and  Tribune,  Buffalo  News, 
Philadelphia  Telegraph  (2),  and  Press, 
Washington  Star,  San  Francisco  Ex- 
aminer and  others.  There  are  also  3  in 
the  Government  Printing  Office. 

SEND  FOR  ILLUSTRA- 
TED CIRCULAR. 

F.  WESEL  MFG.  CO., 

82  and  84  Fulton  Street,  New  York. 


IF  you  are  in  need 
of  PRINTING  of 
any  kind  The 
Evening  Post  Job 
Printing  Office 
will  do  it  for  you 
Quick  and  Cheap. 
B'way  and  Fulton 
Street,  New  York. 


TTHE  FOURTH  ESTATE  is  the  best  medium 
to  reach  buyers  in  the  newspaper  line.  Ad- 
vertise in  it.  Advertisements  under  this  dassi- 
ficaiion  25  cents  a  line  each  insertion.  Count 
seven  words  to  the  line. 


GOOD  LITERA  TURE. 

For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  L,  March  to  August,  1894,  inclusive  (5  00 
Vol  n.,  September,  1894,  to  February, 

1895,  inclusive   5  00 

Vol.  III.,  March  to  August,  1895,  inclu- 
sive  a  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive.   2  50 

Vols.  I.  and  II.,  bound  together,  a  few 

left   10  00 

Vols. III.  and  IV.,  bound  top;ether,  March, 

i8g;,  to  February,  1896,  inclusive   5  00 

Vol.  v.,  March  to  Aueusi,  1896,  inclusive.    2  50 

PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


THE  LINOTYPE 
IN  SMALL  OFFICES 
A  SUCCESS! 

Easily  Operated!  Saves  Money!  New  Faces  daily! 


Ever  try  it?  Your  compet- 
itor uses  it ;  in  fact,  every 
up-to-date  printer. 


Book,  Job  and  Newspaper 
work  on  the  same  machine. 


MERGENTHALER 
LINOTYPE  CO., 

Tribune  Building,  NEW  YORK  CITY. 

PHILIP  T.  DODGE, 

PresidtMi  and  General  Manager. 


THE  linotype  HAS  NO  RIVAL. 


"STANDARD  LINOTYPE  METAL 

ANDFiRsr-cLAss  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  bv  thb  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  Lowenstein  &  Bro.,  Hroprierors, 
Telephone,  829  sSlh  Street.  Thirteenth  Avenue  and  zoth  Street,  NEW  YORK.  U.  S.  A. 


PRESS  CLIPPINGS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  stire  that  our  name  is  on  your 
list. 

AH  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU.  23  Park  Row,  New  York. 


IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  78  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


PRINTERS'  SUPPLIES. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory,  i6th  st.  and  Ashland  ave.,CHICAGO. 

NEW  YORK  OFFICE.  312  Temple  Court. 
BOSTON  OFFICE,  2  Herald  BuUding. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 


THE  LOVEJOY  CO.,      Established  1853. 

ELECTROTYPERS 

and  manufacturers  ol  Electrotype  Machinery, 
444-446  Pearl  Street,  New  York, 

HENRY   LINDEN MEVR  &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.Y. 

TF  you  use  ELECTROS  send  to  CRASKE  for 
prices.   Superior  work.  Lowest  pric<s.  Or- 
ders receive  prompt  attention. 

CHAS.  CRASKE,  45  &  47  Rose  St..  N.  Y. 

T_r  F.  McCAFFERTY,  ELECTROTYPER, 
^*  42  AND  44  Bond  Street, 

FRANK  LBSUB  BinLDiNG,  New  York. 

C  UBSCRIBE  NOW,  and  get  THE  FOURTH 
ESTATE  for  Two  Dollars  a  year. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  mks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  u  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 

N_„,  "V^„,,  .    520-522  AMERICAN  TRACT      f^,,,^  .         .    I7  and  19  QUINCY  PtrTT  at^t7T  uuta  •     '3  SOUTH  SEVENTH 

EW  York:  ^  stx:iETY  building.       V^HICAGO:        street.  r HILADELPHIA .  street. 
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ADYhRTISING  MEDIUMS. 


ADVERTISING  MEDIUMS. 


ADVERTISING  MEDIUMS. 


ADVERTISING  MEDIUMS. 


THE  ECONOMY  OF  HARD  TIMES. 


^CONOMY  seems  to  be  the  present 
business  watchword — the  cutting 
off  needless  expenses — getting  most 
for  the  money  in  necessary  purchases. 
Advertising  is  a  necessity  of  business, 
not  a  needless  expense.  But  now  is  the 
time  to  apply  rigid  economy  to  adver- 
tising expenditure.  Many  go  ahead 
in  the  old  haphazard  way  even  in  these 
time  of  economy. 

Your  competitor  has  been  advertising 
in  a  large  number  of  papers.  He  says 
they  are  good  papers.  They  use  good 
paper  and  ink  and  type.  They  agree 
with  his  political  views  or  his  financial 
views.  Some  of  them  have  20,000 
daily  circulation.  Some  have  40,000  or 
50,000.  Some  they  say,  have  70,000. 
He  doesn't  know  what  the  circulation 
of  any  of  them  is.  Couldn't  find  out 
if  he  wished  to  and  doesn't  particularly 
care.  The  economy  of  hard  times 
hasn't  yet  struck  his  advertising.  When 
he  feels  very  economical  he  doesn't 
put  an  '*ad  "  in  anything  for  three  days 
in  succession.  At  the  end  of  the  three 
days,  with  a  convulsive  spasm  he 
returns  to  the  old  way,  because  you 


know  they're  all  good  papers.  Keep 
your  competitor  at  it  if  you  can. 

Let's  figure  a  bit  as  to  YOUR 
economy. 

You  must  reduce  your  expenditure 
one-third.  You'll  cut  off  the  most  ex- 
pensive mediums — the  high  price,  little- 
for-your-money  papers.  They're  good 
papers — politics  all  right,  everything 
all  rio^ht  but  circulation.  When  times 
are  good  even  you  are  willing  to  waste 
some  money  in  them.  But  now  it's 
ECONOMY.  You  can't  afford  it. 
This  is  what  you  tell  them : 

''The  circulation  of 

The  Chicago  Record  is  240,61  I  copies  daily 

The  Chicago  Daily  News  is  193,853  copies  daily 

Both       -  -       434,464  copies  daily 

My  advertising  in  both  costs  me  50 
cents  per  line  or  less.  That's  about  of 
a  cent  per  line  per  thousand  circulation. 
That's  the  cheapest  advertising  I  can 
get.  I  must  stick  to  it.  Can  you  make 
me  as  cheap  a  price  as  that?  If  not, 
I  can't  afford  your  papers  when  I'm 
economizing.  Good-day." 


SEPTEMBER  CIRCULATION. 


THE  CHICAGO  RECORD. 

State  of  Illinois,  County  of  Cook,  ss.: 

VICTOR  F.  LAWSON,  publisher  of  the  CHICAGO  RECORD,  does 
solemnly  swear  that  the  actual  number  of  copies  of  the  paper  named  printed 

~     ~  3,  was  as  follows: 


and  sold  during  the  month  of  September,  A 

DAYS.  .  COPIES. 

1   247,153 

2   248,023 

3   245.935 

4    245,849 


5   253.385 

6    Sunday 

7   241,001 

8   245,204 

9   246,845 

10   246,094 


D 

DAYS.  COPIES. 

11   246,701 

12   255,177 

13    Sunday 

14   246.78J 

15   249,423 

16   250.588 

17   248,552 

18   249,761 

19   258,634 

20   Sunday 


DAYS. 

21 . . . 
22. . . 
23... 

24 


COPIES. 
249,366 
250,550 
251,036 
249,465 

25   248,761 

26   259,258 

27   Sunday 

28   247,445 

29   247,092 

30   246,414 


Total  for  month  ■   6,474,495 

*Less  deductions   7.722 

Total  sold   6,466.773 

Daily  average  sold    248, 722 

*A1I  "exchanges,"  copies  used  by  employees  and  unsold  papers  are 
omitted  from  the  claimed  circulation.  VICTOR  F.  LAWSON. 

Subscribed  and  sworn  to  before  me  this  30th  day  of  September,  A.D.  1896. 
[L.S.]  Samuel  R.  Wells,  Notary  Public. 


CHICAGO  DAILY  NEWS. 

State  of  Illinois,  County  of  Cook,  ss.: 

VICTOR  F.  LAWSON,  publisher  of  THE  CHICAGO  DAILY  NEWS, 
does  solemnly  swear  that  the  actual  number  of  copies  of  the  paper  named 
printed  and  sold  during  the  month  of  September,  A.D.  1896,  was  as  follows: 


DAYS.  copies. 

1   196,643 

2   196.196 

3   198,463 

4   194.366 

5   180,672 

6   Sunday 

7   178,288 

8   187,569 

9   189,967 

10   195.358 


DAYS.  COPIES. 

11   190,177 

12   183,120 

13   Sunday 

14   186,8-7 

15   196,208 

16   191.233 

17   189,127 

18   184,304 

19   184,480 

20   Sunday 


DAYS.  copies. 

21   194.  "39 

22   194.636 

23   195263 

24   194,820 

25.   195.351 

26   184,058 

27   Sunday 

28   192,721 

29   188,252 

30   193.614 


Total  for  month   4.955-892 

*Less  deductions   39  '20 

Total  sold   4,9'6.772 

Daily  average  sold   189,106 

*All  "exchanges,"  copies  used  by  employees  and  unsold  papers  are 
omitted  from  the  claimed  circulation.  VICTOR  F.  LAWSON. 

Sworn  and  subscribed  to  before  me  this  30th  day  of  September,  A.D.  1896. 
[l.  s.]  Samuel  R.  Wells,  Notary  Public. 
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ADVANCE. 


10  CENTS 


ONE    PAPER  LESS. 


THE  NEW  YORK  RECORDER  IS 
SWALLOWED  UP  BY  THE 
TRIBUNE. 


The  Old  Daily  Will  Use  Several 
OF  the  Younger  One's  Ideas — 
Large  Fortune  Frittered  Away 
IN  Trying  to  Found  Another 
New  York  Daily — Patient  Angels 
Finally  Grew  Weary. 

The  New  York  Tribune  has  absorbed 
its  republican  contemporary,  the  Re- 
ccrder,  and  the  announcement  that  the 
dignified  creation  of  Horace  Greeley  is 
to  incorporate  some  of  the  ideas  of 
Gijorge  W.  Turner  has  caused  general 
interest.  Just  how  the  old  reader  and 
the  recruit  are  to  be  equally  interested 
and  pleased  is  the  problem  the  Tribune 
is  trying  to  solve. 

Many  of  the  well-known  Recorder 
leatures  will  be  incorporated  in  the 
Tribune,  the  colored  supplement  on 
Sundays  among  others.  The  Tribune, 
however,  has  not  purchased  the  plant  of 
the  Recorder.  The  papers  involved  in 
the  transfer  were  signed  Saturday.  All 
the  subscriptions  to  the  Recorder  will 
hereafter  be  filled  by  the  Tribune. 

The  recent  history  of  the  Recorder  is 
fresh  in  the  minds  ot  newspaper  men — its 
change  from  a  morning  to  an  evening 
paper,  then  the  appearance  of  Carlisle 
N.  Greig  at  the  head,  followed  by  the 
reappearance  of  George  W.  Turner. 

In  1891,  W.  Duke,  the  cigarette 
manufacturer,  the  Knapp  Company, 
lithographers,  and  Howard  Carroll  con- 
ceived the  idea  of  establishing  a  metro- 
politan newspaper.  They  had  plenty  of 
money,  and  they  began  to  spend  it  freely 
on  the  Recorder,  which  they  launched 
under  particularly  favorable  auspices, 
so  far  as  newspaper  talent  was  con- 
cerned. 

Finally,  in  1893,  the  enterprise  began 
to  pay.  The  profit  for  one  year 
amounted  to  $50,000.  The  proprietors 
thought  that  they  could  now  reduce  the 
value  of  the  paper  and  keep  up  the  sub- 
scription list.  This  policy,  together 
with  other  ill-judged  plans,  soon  brought 
the  paper  into  trouble,  and  it  never  again 
recovered  the  ground  it  lost. 

About  this  time,  George  W.Turner,  of 
the  World,  left  that  journal  and  went  to 
the  rescue  of  the  Recorder.  He  intro- 
duced a  great  many  novelties  and  de- 
vices for  selling  the  paper. 

One  of  them  consisted  of  a  sort  of  lot- 
tery. Red  numbers  were  printed  on 
the  paper,  and  the  person  who  got  a 
certain  number  was  to  receive  a  prize. 
This  scheme  got  into  the  courts,  but  was 
declared  to  be  no  violation  of  the  law 
against  lotteries. 

Advertising  rates  were  cut,  in  the  hope 
of  drawing  a  large  patronage  to  the 
paper:  but  this  plan  also  failed,  and 
matters  grew  worse  and  worse. 

Mr.  Duke,  it  is  understood,  withdrew 
from  the  paper  about  a  week  ago,  and  it 
became  known  that  the  suspension  of 
the  Evening  Recorder  was  a  matter  of 
only  a  few  days. 

It  is  estimated  that  the  Recorder,  in  its 
life  of  five  years,  lost  more  than  $i,ooo,- 
000.  It  is  understood  that  the  em- 
ployees who  were  discharged  Saturday 
will  be  paid  off  to-day. 

The  heaviest  creditors  of  the  Recorder 
are  Bulkley,  Dunton  &  Co.,  paper 
dealers;  George  H.  Morrill,  ink  manu- 
facturer, and  Knapp  &  Company,  lithog- 
raphers. 

The  queerest  part  of  the  whole  trans- 
action is  the  lact  that  the  Tribune  is  to 
issue  a  serio-comic  colored  supplement. 


H.  O'REILLY  TUCKER, 

PUBLISHER   OF  THE    TROY  PRESS. 


SEE  THIRD  PAGE. 


CHANGES    ON    THE  TIMES. 


Publisher  Adolph  S.  Ochs  Reports 
Gratifying  and  Steady  Circu- 
lation Gains. 

George  L.  Fielder,  who  acted  as 
business  manager  of  the  New  York 
Times  before  the  reorganization,  putting 
Adolph  S.  Ochs  in  control,  has  resigned. 
The  business,  as  well  as  the  other  ends, 
will  continue  to  be  under  the  direct 
management  of  Mr.  Ochs.  He  reports 
constant  and  consistent  circulation 
gains. 

The  resignation  of  Mr.  Fielder  will 
extend  the  field  of  service  covered  by 
George  M.  Potter  over  both  advertising 
and  circulation  departments.  Charles  T. 
Cunningham  and  W.  T.  Perkins  have 
returned  to  their  work  as  advertising 
solicitors. 

Benjamin  Frank,  secretary  of  the  com- 
pany, will  continue  as  the  right-hand 
man  of  Mr.  Ochs. 

Deep  interest  in  the  recent  changes  in 
the  Times  has  been  exhibited  by  adver- 
tisers and  much  commendation  expressed. 


NEWS  FROM  CINCINNATI. 


KING  AGENCY  ASSIGNMENT. 

The  assignee  of  the  advertising 
firm  of  H.  B.  King  &  Brother,  which 
recently  failed,  states  that  his  report 
will  shew  nominal  assets  of  $150,000  ; 
actual  assets  of  $85,000,  and  liabilities  of 
$80,000.  This  is  much  better  than  was 
hoped  or  expected. 


A  New  Penny  Paper  to  Start  in 
That  City — Co.mmercial -Tribune 
Changes. 

M.  C.  Reefer,  formerly  general  man- 
ager of  and  still  interested  in  the  Cleve- 
land Recorder,  is  about  to  begin  the 
publication  of  a  one  cent  morning  paper 
in  Cincinnati.  It  will  be  called  the  Cin- 
cinnati Record.  It  is  understood  that  it 
will  be  backed  by  wealthy  Cincinnati 
people  of  high  standing  well  known  in 
the  newspaper  field. 

The  Commercial-Tribune  Company  at 
a  meeting  of  stockholders  last  week  re- 
elected the  old  board  of  directors,  and 
organized  by  electing  Hon.  Charles 
Fleischman,  president;  Stephen  H. 
Wilder,  vice-president;  Wilmot  R.  Kidd, 
secretary,  and  Wood  Walters,  treasurer. 

There  are  all  sorts  of  rumors  in  regard 
to  changes  in  Cincinnati,  and  it  is  un- 
doubtedly true  that  there  is  to  be  a  general 
shake  up  there.  It  is  said  the  first  change 
will  be  on  the  Commercial-! ribune. 

Since  the  consolidation  of  the  Com- 
mercial Gazette  and  the  Tribune  there 
has  been  a  good  deal  of  talk  that  another 
I -cent  morning  paper  would  be  started. 

It  is  reported  that  the  Record  will  be 
located  in  the  central  part  of  the  city. 
The  canvassers  are  out  soliciting  sub- 
scribers, and  the  first  paper  will  be  out 
on  the  4th  of  November.  Mr.  Reefer 
has  been  in  New  York  during  the  past 
week  purchasing  a  complete  plant  of 
linotypes  and  presses. 


ATTACKS  THE  PRESS. 


DR.  R.  V.  PIERCE  FINDS  FAULT 
WITH  THE  NEWSPAPER 
PUBLISHERS. 


The  Annual  Session  of  the  Medi- 
cine Manufacturers  and  Dealers 
WAS  Unusually  Interesting — Dr. 
Pierce's  Assault  on  Publishers — 
The  Park  &  Sons  Company's  Great 
Suit  Makes  a  Sensation. 

The  concurrent  annual  meetings  of 
the  Association  of  Manufacturers  and 
Wholesale  Dealers  in  Proprietary  Ar- 
ticles and  the  National  Wholesale  Drug- 
gists' Association  were  held  last  week  in 
Philadelphia  as  announced  in  previous 
issues  of  The  Fourth  Estate.  The 
daily  sessions  began  on  Monday  and 
ended  on  Friday.  Unusual  interest  was 
exhibited  by  the  members  in  the  pro- 
ceedings and  discussions  throughout  the 
entire  session. 

Addresses  on  subjects  of  importance 
at  the  present  time  were  made.  The 
speakers  included  Dr.  R.  V.  Pierce,  of 
Buffalo,  George  J.  Seabury,  Thomas  F. 
Main,  of  the  Tarrant  Manufacturing 
Company,and  Brent  Good,  of  New  York, 
and  others  well  known  as  progressive 
advertisers.  The  ultimate  result  of  the 
proceedings  was  to  approach  nearer  to 
measures  which  will  add  greatly  to  the 
welfare  of  the  proprietary  medicine  manu- 
facturers and  dealers. 

Thomas  Doliber,  of  Boston,  was  chosen 
president  of  the  Proprietary  Medicine 
Manufacturers'  Association  for  the  ensu- 
ing year,  the  other  officers  being  A. 
Cressy  Morrison,  first  vice-president;  I. 
S.  Coffin,  second  vice-president;  John 
W.  Cox,  third  vice-president;  E.  T. 
Hazeltine,  fourth  vice  president;  Joseph 
Leeming,  secretary,  and  H.  B.  Hard- 
ing, treasurer. 

Among  the  members  in  attendance  not 
already  mentioned  were  the  following: 
V.  M.  Pierce,  of  Buffalo;  I.  S.  Coffin, 
Henry  Dalley,  W.  L.  Douglas,  H.  B. 
Harding,  L.  H.  Hurtt,  Joseph  Leeming, 
Charles  Marchand,  John  McKesson, 
Joseph  Mendelson,  VV.  S.  Mersereau, 
and  Col.  A.  Frank  Richardson,  all  of 
New  York;  E.  F.  Billings,  C.  W. 
Cheney,  Thomas  Doliber  and  Abbott 
Loring,  of  Boston  ;  C.  H.  Pinkham, 
J.  T.  Wetherald,  of  Lynn  ;  J.  B. 
Bower,  of  Lowell ;  C.  E.  Hires,  E.  C. 
Jayne,  M.  N.  Kline,  Stuart  Wyeth,  of 
Philadelphia;  E.  T.  Hazeltine,  Warren; 
A.  W.  Claflin,  Providence,  R.  I.;  C.  C. 
Miller,  Burlington,  Vt. ;  G.  G.  Green, 
Woodbury,  N.  J.;  J.  Lippman,  Savan- 
nah, Ga.,  and  S.  T.  Fulford,  of  Brock- 
ville,  Canada. 

D.  O.  Haynes,  of  the  Pharmaceutical 
Era,  New  York,  was  also  present.  Mr. 
Haynes  placed  his  journal  on  record  as 
an  example  of  remarkable  enterprise. 
Copies  of  the  Pharmaceutical  Era  con- 
taining a  full  report  of  the  meeting  were 
distributed  among  the  members  at  8 
o'clock  on  Friday  morning,  before  their 
departure  on  the  excursion  to  Atlantic 
City,  which  closed  the  week's  session. 
The  extent  of  this  feat  will  be  realized 
when  it  is  considered  that  the  Era  is 
printed  on  flat  presses. 

.An  occurrence  which  drew  a  good  deal 
of  attention  during  the  sessions  was  the 
serving  on  numerous  members  present  of 
papers  in  a  suit  brought  by  the  John  D. 
Park  &  Sons  Company,  Cincinnati, 
against  the  members  of  the  National 
Wholesale  Druggists'  Association  for 
$1,000,000  damages  on  the  ground  that 
the  association  has  illegally  interfered 
with  the  business  of  the  Park  &  Sons 
Company,  and  has  unlawfully  conspired 
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to  restrict  and  harass  it  in  its  business  as 
wholesale  druggists.  This  suit  is  simi- 
lar to  one  brought  by  the  same  plaintiff 
against  the  members  of  the  association 
at  a  former  date. 

The  complaint  ih  the  case  is  very 
voluminous.  The  assembling  of  the 
members  was  taken  advantage  of  by  the 
lawyers  for  the  Park  Company  to  efTect 
service  on  those  of  the  members  present 
who  could  be  identified  by  the  process 
servers.  This  suit  and  the  future  de- 
velopments therein  will  be  watched  by 
the  medicine  manufacturers  and  pharma- 
ceutical concerns  throughout  the  coun- 
try with  the  closest  attention,  as  the  is- 
sues involved  are  very  important. 

The  Amtrican  Druggist  of  New  York 
was  among  the  publications  represented 
at  the  sessions,  Editor  T.  J.  Keenan 
being  in  attendance  on  behalf  of  that 
paper.  In  a  special  report  to  the  mem- 
bers on  the  subject  of  advertising  pre- 
pared by  Dr.  Pierce,  the  latter  says: 

CIRCULATIONS  TOO  BIG. 

"  Owing  to  the  great  reduction  in  the 
cost  of  white  paper,  through  the  intro- 
duction of  wood  pulp,  improved  machin- 
ery and  other  cheapening  agencies,  a 
great  stimulus  has  been  afforded  to  the 
production  of  newspapers.  The  cost  of 
these  publications  has  been  reduced,  un- 
til a  great  metropolitan  i6-page  news- 
paper is  sold  for  a  penny.  The  result 
is  that  papers  are  bought  very  freely, 
but  many  of  them  are  but  indifferently 
read  —  circulations  are  enormously  in- 
creased. 

"  In  the  olden  times  when  a  news- 
paper cost  from  3  to  5  cents,  and  most 
families  took  but  one  paper,  and  many 
borrowed  from  their  neighbors,  these 
papers  were  read  more  thoroughly.  In 
many  families  in  the  agricultural  dis- 
tricts, where  in  the  olden  times  but  one 
paper,  or  two  at  most,  was  taken,  we  will 
find  to  day  four  or  a  half  dozen  papers, 
and  of  course  the  attention  of  the  reader 
is  correspondingly  divided  between  them. 

"Circulations  are  duplicated  to  an  en- 
ormous and  bewildering  degree.  These 
circulations  have  increased  far  more 
rapidly  than  the  population.  It  is 
estimated  that  the  average  city  resident 
takes  three  papers  daily,  where  formerly 
they  took  on  an  average  but  one.  Now, 
if  the  advertiser  has  to  pay  pro  rata  for 
this  circulation,  and  goes  into  all  of 
them,  it  must  cost  him  three  times  as 
much  as  formerly  to  advertise  his  goods 
as  it  did  when  one  paper  brought  the 
news  to  an  entire  family. 

THE  WORLD  VS.  THE  JOURNAL. 

"  It  has  been  estimated  that  when  the 
New  York  World  reduced  its  price  to 
I  cent  it  knocked  something  like 
$1,000,000  off  the  receipts  from  circula- 
tion. Where  does  that  loss  fall?  It 
must  be  on  the  advertiser.  And,  to 
follow  it  up,  the  relation  of  this  process 
throughout  the  country  to  the  advertiser 
becomes  almost  startling.  The  World 
at  2  cents  had  an  enormous  sale.  In 
many  cases  it  was  the  only  paper  that 
the  family  took. 

"  But  the  active  and  ambitious  Mr. 
Hearst  appeared  upon  the  field,  and,  for 
I  cent,  put  out  what  many  believed  to 
be  a  better  paper.  Down  came  the 
World  from  2  cents  to  i  cent.  Now, 
it  is  generally  believed  that  although  Mr. 
Hearst's  paper  has  attained  to  an  enor- 
mous circulation  in  a  few  months,  it  has 
not  materially  affected  the  circulation  of 
the  World. 

"  Therefore,  the  natural  conclusion  is 
that  the  circulation  of  the  one  largely 
duplicates  the  circulation  of  the  other; 
but  instead  of  paying  perhaps  40  to  60 
cents  a  line  for  the  one  in  reaching  a 
vast  number  of  people  who  were  formerly 
reached  by  the  World,  the  advertiser  has 
to  pay  double  this  price  to  reach  about 
the  same  number  of  people.  Each  paper 
will  naturally  be  held  at  only  50  percent, 
of  its  former  interest  in  the  household, 
and  the  poor  advertiser  is  the  one  who 
will  have  to  suffer  the  consequences.  The 
same  is  true  among  the  readers  of  weekly 
papers. 

"When  paper  and  other  materials  are 
so  cheap,  there  is  a  grtat  temptation  for 


publishers  to  print  many  more  papers 
than  can  be  circulated  through  legiti- 
mate channels — sending  them  out  in 
ways  that  do  not  result  in  finding  their 
way  into  the  hands  of  readers.  But  in 
this  manner  they  are  able  to  claim  large 
circulations.  It  seems  to  your  com- 
mittee either  that  the  price  of  newspaper 
advertising  must  be  reduced  in  the  near 
future,  or  else  it  will  cease  to  become 
sufficiently  remunerative  to  encourage 
its  employment  to  anything  like  the  ex- 
tent to  which  it  has  been  used  in  the 
past. 

HIGH  ADVERTISING  RATES. 

' '  The  fact  that  the  price  of  newspaper 
advertising  has  been  kept  up  to  such  a 
high  pitch  has  induced  a  good  many 
proprietors  to  use  much  more  largely  than 
formerly  mediums  of  their  own  publica- 
tion, such  as  pamphlets,  almanacs,  cir- 
culars and  advertising  gotten  up  in  the 
form  of  newspapers,  distributing  the 
same  from  house  to  house,  or  by  post. 
And  it  is  a  mooted  question  whether 
under  the  prevailing  prices  of  newspaper 
advertising  such  distribution  of  printed 
matter  is  not  a  more  judicious  and  prof- 
itable method  of  reaching  the  general 
public  than  is  afforded  by  newspapers. 
Certainly,  it  has  the  merit  that  the  ad- 
vertiser may  know  what  he  is  getting  for 
his  money,  which  is  not  always  true  of 
newspaper  advertising. 

NEED  OF  COMBINED  EFFORT. 

"  While  the  publishers  of  newspapers 
have  many  associations,  some  of  them 
conducting  their  proceedings  in  secret 
meetings  for  establishing  rates,  and 
combinations  of  prices  to  be  strictly  ad- 
hered to,  advertisers  on  the  other  hand 
do  not  generally  act  in  con- 
cert, or  in  harmony  in  any 
of  their  business  transactions  with 
these  publishers.  Each  of  us  may  inno- 
cently believe  that  we  are  getting  our  ad- 
vertising cheaper  than  any  other  one  in 
the  busmess,  and  yet  whatever  we  pay 
we  cannot  be  sure  but  that  some  other 
advertiser  is  getting  his  advertising  for 
just  a  little  less  than  we. 

"Your  committee  believes  that  if  a  few 
of  the  large  proprietors,  who  advertise 
extensively,  would  establish  a  kind  of 
secret  service  bureau,  for  the  special  pur- 
pose of  investigatmg  circulations,  many 
of  the  worthless  mediums  now  repre- 
sented to  them  as  of  great  value  would 
under  such  a  system  be  found  to  be 
comparatively  worthless,  and  that  it 
would  greatly  reduce  the  expense  of 
advertising  and  make  that  done  more 
profitable.  To  do  such  work  individ- 
ually is  naturally  somewhat  expensive. 

"Besides,  one  advertiser  frequently 
comes  to  the  knowledge  of  facts  concern- 
ing certain  publications,  which  does  not 
always  come  to  the  knowledge  of  another. 
By  'comparing  notes,'  what  thu-;  came 
into  the  possession  of  one  would  be  con- 
sidered as  the  common  property  of  all, 
and  great  benefit,  it  is  believed,  would 
result  therefrom. 

FARMING  OUT  ADS. 

"  The  practice  which  many  publishers 
have  gotten  into  of  farming  out  their 
advertising  space  to  either  special  or 
general  agents  operates  greatly  to  the 
detriment  of  general  advertisers.  'Cir- 
culations are  thereby  often  very  largely 
exaggerated,  and  prices  largely  in- 
creased. Such  being  the  case,  it 
would  seem  to  the  interest  of  the  general 
advertiser  to  discourage,  as  far  as  pos- 
sible, this  system  of  doing  business. 

"Original  post-office  receipts  have 
generally  been  considered  pretty  good 
evidence  with  which  to  substantiate  the 
circulation  of  such  papers  as  are  distrib- 
uted wholly  or  largely  through  the  mails. 
But  these,  it  must  be  remembered,  are 
sometimes  misleading;  the  body  of  these 
receipts  is  often  made  out  in  pencil,  and, 
while  they  may  be  signed  in  ink  by  the 
postmaster,  it  is  easy  afterwards  for  the 
figures  to  be  rubbed  out  and  others  sub- 
stituted. 

"  Affidavits  given  to  prove  circulation 
have  their  value,  but  are  not  always  to 
be  implicitly  relied  upon.  These  affi- 
davits being  extra-judicial,  and  being 
generally  made  in  the  most  perfunctory 


manner,  have,  for  reasons  already  indi- 
cated, ceased  to  be  regarded  by  adver- 
tisers as  of  great  value. 

"  There  is,  however,  usually  in  every 
newspaper  office  a  book  kept,  which,  if 
the  publisher  is  truly  in  earnest  in  his 
expressed  desire  to  afford  every  oppor- 
tunity to  investigate  his  circulation,  will 
generally,  without  requiring  very  much 
time  for  investigation,  disclose  the  real 
circulation  of  his  paper.  This  is  the 
cash  book.  Knowing  what  the  price  Is 
to  publishers  and  subscribers  it  is  easy 
to  estimate  the  number  of  copies  so  dis- 
posed of. 

"  Your  committee  believes  that  a  gen- 
eral insistence  on  the  part  of  adver- 
tisers that  circulations  claimed  shall 
be  verified  by  publishers  would  result 
greatly  to  the  benefit  of  all  general  ad- 
vertisers." 

This  report  was  signed  by  Charles  E. 
Goodwin  and  M.  N.  Kline  as  well  as 
Dr.  Pierce. 


M.  M.  GILLAM'S  NEW  POST. 


He  IS  TO  Become  Business  Manager 
OF  A  Magazine. 

Manley  M.  Giilam,  the  former  adver- 
tising manager  of  Hilton,  Hughes  & 
Company,  has  accepted  the  position  of 
business  manager  of  the  Cosmopolitan 
Magazine,  and  will  shortly  enter  upon 
the  duties  of  his  new  office. 

Mr.  Giilam  has  achieved  an  enviable 
reputation  in  his  line  of  work.  For 
many  years  he  was  a  newspaper  man  in 
Philadelphia.  After  that  he  was  engaged 
by  John  Wanamaker  as  advertising 
manager  of  the  large  Philadelphia  store. 

There  he  made  a  reputation  as  a  skill- 
ful advertiser.  About  a  year  ago  Mr. 
Giilam  came  to  New  York  as  advertising 
manager  for  Hilton,  Hughes  &  Com- 
pany, which  position  he  tilled  until  he 
became  general  manager  a  few  months 
before  the  failure  of  that  firm. 

It  is  but  just  to  say  again  in  The 
Fourth  Estate  that  Mr.  Giilam  was 
in  no  sense  allied  to  the  failure.  He 
tried  to  save  a  wreck,  but  was  employed 
too  late. 


COL.  DAMPMAN  TO  PITTSBURG. 


The  Reading  Editor  Surprises  His 
Friends  by  "  Going  West." 

John  B.  Dampman,  one  of  the 
founders  of  the  Reading  (Pa.)  Daily 
Herald,  which  was  established  fifteen 
years  ago,  and  who 
has  been  its  editor 
ever  since,  has  sold 
his  interest  to  his 
partner,  William 
McCormick,  and 
has  left  Reading  to 
join  the  editorial 
force  of  the  Pitts- 
burg Times.  Pre- 
vious to  engaging 
in  newspaper  work 
Colonel  Dampman  was  a  member  of  the 
bar. 

During  his  journalistic  career  Colonel 
Dampman  has  won  a  wide  reputation 
for  ability  and  amiability.  He  has  been 
and  will  continue  to  be  one  of  our  widely 
known  editors. 

The //i'ra/(2' paid  the  highest  possible 
tribute  to  Colonel  Dampman  in  express- 
ing its  regrets  at  his  departure. 


A  CANADIAN  VICTORY. 

"  '  The  greatest  boon  that  the  govern- 
ment can  give  the  press  is  an  amendment 
to  the  libel  law  that  will  protect  repu- 
table and  solvent  publishers  from  the 
blackmailing  tactics  of  parasitical  law- 
yers, who  prey  upon  the  industry  and 
enterprise  of  their  fellows.'  " 

"  The  Toronto  A^ews  has  just  come  off 
victor  in  a  hard-fought  libel  suit,  and 
knows  whereof  it  speaks.  It  took  the 
sturdy  plan  of  pleading  justification, 
which  adds  to  its  laurels.  Every  pub- 
lisher who  has  been  thus  victimized— 
and  few  have  not — will  sympathize  with 
the  Mews,  and  will  the  more  heartily 
congratulate  it  upon  its  victory."— 
Toronto  /"ost. 


ADVERTISING  MEDIUM. 

OVER 
100,000. 

THE 

BOSTON 
POST 

PASSES   THE    HIGHEST  POINT 
EVER  ATTAINED  IN 

NEW  ENGLAND 
JOURNALISM, 


(Editorial  Irom  Bo.Hton  Post,  Oct.  2,  1896.) 

The  average  daily  circulation  of  the 
Boston  Post  during  the  month  of  Sep- 
tember was  precisely  102,321  copies. 

The  significance  of  these  figures  will 
be  appreciated  when  it  is  considered  that 
never  hejore  in  all  the  history  of  New 
England  journalism  has  the  hundred 
thousand  mark  in  circulation  been 
attained  by  any  morning  newspaper. 

It  has  not  been  reached  at  a  jump  by 
the  Post,  but  by  the  hard,  persistent 
work  of  five  years.  No  coupon  inflation 
scheme,  no  special  campaign  lists,  no 
fattening  up  of  newsdealers'  bundles  con- 
tribute to  these  figures.  They  represent 
the  straightforward,  genuine  circulation 
of  a  legitimate  newspaper,  that  prints 
the  news  frankly,  fairly  and  as  accurate- 
ly as  it  can,  and  comments  upon  it  in  the 
public  interests  without  fear  or  favor. 
Circulation  thus  obtained  is  a  valuable 
acquisition,  because  it  has  the  elements 
of  permanency. 


YOU    CANT  COVER 
NEW  ENGLAND 
WITHOUT 

The  Boston  Post. 

THE  NEW  YORK  CATHOLIC  NEWS 
IS  INCORPORATED. 

The  Catholic  News  Publishing  Com- 
pany was  incorporated  at  Albany  last 
week.  The  company  will  continue  the 
publication  of  the  Catholic  News  in  New 
York. 

The  paper  has  heretofore  been  owned 
by  Herman  Ridder  of  the  Staats- 
Zeitung,  and  the  incorporation  is  made 
now  simply  as  a  matter  of  convenience  to 
Mr.  Ridder,  and  also  to  better  provide 
for  any  contingencies  that  may  arise  in 
the  future. 

Mr.  Ridder  will  still  control  the  paper 
through  the  ownership  of  the  stock, 
which  is  of  the  merely  nominal  sum  of 
$1,000,  divided  into  shares  of  $5  each. 
The  directors  will  be  Mr.  Ridder's 
brother  and  brothers  in-law,  and  Henry 
Ridder  will  continue  as  business  manager. 

BRAIN'S  REWARDS  NOT  ROBBED. 

The  Monroe  (Mich.)  Democrat  is  think- 
ing of  getting  out  a  special  celebration 
edition.  Burglars  entered  the  office  of 
the  Democrat  last  week,  but  the  safe  was 
of  the  non-crackable  kind. 


The  Mason  City  (la.)  Times-Herald  is 
in  the  sheriff's  hands,  but  as  it  is  quite  a 
valuable  property,  it  is  not  discontinued, 
but  is  run  under  a  new  management  un- 
til its  affairs  are  straightened  out. 
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iBORN   A  PRINTER. 


PUBLISHER  TUCKER   DID  NOT 
BARTER  HIS  BIRTH- 
RIGHT. 


An  Interesting  Sketch  of  an  Able 
Man— Stuck  Type  at  Ten— Kept 
Books — Smelt  of  Ink  and  Rapidly 
Went  to  the  Front— To-Day  One 
of  the  Really  Successful  Pub- 
lishers OF  New  York  State. 

Henry  O'Reilly  Tucker  was  born  a 
printer,  and  he  never  bartered  his  birth- 
right. In  other  words,  his  father,  Pome- 
roy  Tucker,  was  the  editor  and  publisher 
of  the  IVayne  Sentinel  of  Palmyra, 
N.  Y.,  and  one  of  the  leading  democrats 
of  the  county.  The  son  Henry  earned 
his  first  money  "sawing  wood  "  for  his 
father  when  a  mischievous  boy,  and  at 
the  age  of  ten  stood  on  a  type  box  and 
commenced  sticking  type. 

At  fifteen,  with  enamel  cloth  satchel 
in  hand,  and  as  many  dollars  of  his  own 
earning  in  pocket  as  he  was  years  of  age, 
he  started  for  Troy  to  "keep  books" 
for  the  Times  of  that  city.  Here  he 
quickly  evoluted  through  various  grades 
into  a  proprietorship. 

He  was  fond  of  the  newspaper  busi- 
ness, and,  as  Billy  Arkell  expresses  it, 
"  he  had  the  smell  of  printers'  ink  in  his 
nose."  While  often  tempted  by  outside 
business  propositions,  he  remained  true 
to  his  first  love  until  1882,  when  he  dis- 
posed of  the  one-half  interest  he  had  ac- 
quired in  the  Troy  Times,  with  a  view  of 
returning  to  private  life.  But  the  afore- 
said odor  of  ink  had  not  been  extirpated, 
and  in  1888  he  returned  to  Troy  and 
purchased  the  Troy  Daily  Press,  a  dem- 
ocratic paper. 

It  was  just  at  this  time  that  Mr. 
Tucker,  in  the  prime  of  life,  introduced 
some  bold,  strategic  movements.  The 
Press,  as  it  came  to  him,  was  not  what 
he  desired  in  respect  to  circulation, 
character,  dress  or  patronage.  He  had 
made  the  Troy  Times  one  of  the  finest 
newspaper  properties  in  the  country,  and 
with  this  experience  and  the  result  of 
several  years'  retirement  from  the  pro- 
fession he  conceived  a  way  of  quickly 
placing  the  Troy  Press  in  the  fiont 
rank. 

Immediately  after  the  Troy  Press 
passed  into  his  hands  a  new  dress  was 
ordered,  the  presses  remodeled,  able 
editors  employed,  and  skillful  right-hand 
men  placed  in  every  department. 

A  corps  of  canvassers  were  ordered  to 
secure  the  names  and  addresses  of  every 
citizen  in  Troy,  West  Troy,  Cohoes, 
Green  Island,  Waterford  and  Lansing- 
burgh,  the  six  large  places  within  a 
circle  4  miles  in  diameter.  They 
were  as  carefully  laid  out  into  routes  as 
if  each  were  a  regular  subscriber,  and 
served  with  the  Daily  Press  free  for 
several  weeks  at  the  expense  of  thous- 
ands of  dollars,  when  subscriptions  were 
solicited.  The  result  was  a  clean 
"scoop."  But  the  territory  was  can- 
vassed over  and  over  until  the  head  of 
every  household,  store  and  office  had 
definitely  answered.  From  the  com- 
pletion of  the  canvass,  seven  years  ago, 
until  to-day  the  Troy  Press  has  been 
the  prosperous  possessor  of  a  great  cir- 
culation. 

While  Mr.  Tucker  does  not  claim  to 
be  an  editor,  his  vast  experience  in  every 
capacity  has  trained  him  to  dictate  the 
course  of  his  paper,  direct  its  manage- 
ment, introduce  progressive  features 
and  occasionally  give  expression  to  his 
thoughts  in  a  brief  but  vigorous  manner. 

The  aim  of  the  publisher  of  the  Troy 
Press  is  to  provide  a  newspaper. 
Locally  it  is  a  power,  and  its  influence 
extends  to  all  classes.  Politically  it  is 
classed  as  independent  democratic.  In 
a  business  point  of  view  it  is  one  of  the 
great  successes  of  the  state,  and  recog- 
nized as  such  throughout  the  ranks  of 
journalism. 

Mr.  Tucker  is  recognized  as  one  of  the 
most  enterprising,  competent  and  thor- 
ough newspaper  publishers  in  the  state. 
He  is  naturally  possessed  of  genius,  and 


CHANGE  IN  DULUTH. 


ALVIN  T.  THOITS, 

proprietor  OF  THE  DULUTH  NEWS-TRIBUNE. 


has  used  his  talents  so  thoroughly  and 
complaisantly  that  his  example  for  good 
is  daily  impressed  on  others.  The  pres- 
ent high  standing  ot  the  Troy  Press  is 
due  entirely  to  his  work.  He  has  an 
office  with  all  modern  equipments,  is  sur- 
rounded by  a  competent  corps  of  assist- 
ants, and  now  guarantees  a  daily  circula- 
tion of  10,000  copies. 

Henry  Bright  represents  the  paper  in 
New  York. 


NEW  CONGREGATIONAL  PAPER. 

A  new  organ  of  the  Congregational 
Church  in  this  country  is  about  to  be 
issued  by  six  national  societies  con- 
nected with  that  denomination.  It  will 
be  published  monthly  at  the  Bible  House 
in  New  York,  and  will  be  controlled 
and  edited  jointly  by  the  American 
Board  of  Commissioners  for  Foreign 
Missions,  the  Congregational  Educa- 
tion Society,  the  Congregational  Sun- 
day School  and  Publishing  Society,  the 
American  Missionary  Association,  the 
Congregational  Home  Missionary  So- 
ciety, and  the  Congrepational  Church 
Building  Society.  It  will  be  called  Con- 
gregational Work,  and  will  aim  to  keep 
the  members  of  the  Congregational 
body  thoroughly  informed  as  to  the 
operations  of  each  of  the  organizations 
which  it  supports.  The  subscription 
price  will  be  low. 


WISCONSIN'S  DISTINCTION. 
In  sending  to  advertisers  an  affidavit 
showing  its  exact  circulation  during 
September,  as  well  as  the  eight  months 
preceding,  the  Milwaukee  Evening  Wis- 
consin says  that  no  other  daily  in  Wis- 
consin ever  printed  so  large  an  average 
daily  circulation  for  a  month  or  for  nine 
months.  The  Wisconsin  furnishes  affi- 
davits each  month  showing  the  extent  of 
its  issues,  a  practice  which  advertisers 
never  fail  to  appreciate. 


IN  NEED  OF  ADVERTISING. 

Science  was  established  in  1883  by 
A.  Graham  Bell,  who,  in  conjunction 
with  Gardiner  G.  Hubbaid  spent 
more  than  $80,000  in  sustaining  it. 
The  loss  involved  was  so  large  and  so 
continuous  that  the  generous  donors 
finally  felt  compelled  to  withdraw  their 
aid,  and  publication  was  suspended  in 
1894. 

Later  an  arrangement  for  co-opera- 
tion was  made  between  Science  and  the 
American  Association  for  the  Advance- 
ment of  Science,  in  accordance  with 
which  the  association  agreed  to  appro- 
priate $750  annually  towards  the  sup- 
port of  the  journal. 

But,  in  view  of  the  fact  that  it  has 
become  necessary  to  take  this  money 
from  the  invested  funds  of  the  associa- 
tion, it  has  seemed  to  friends  of  the 
journal  and  of  the  association  undesir- 
able to  continue  this  appropriation  for 
the  present.  Science  now  occupies  a 
field  which  it  would  be  discreditable  to 
American  science  to  leave  unfilled,  and 
we  trust  that  its  claims  will  be  recog- 
nized by  a  renewed  support  in  excess  of 
the  impending  deficit.  — •  New  York 
Evening  Post. 


CAN'T  SERVE  TWO  MASTERS. 

A.  C.  Spencer,  the  preacher  editor  of 
the  Salamanca  (N.  Y.)  News,  has  sus- 
pended his  daily  publication.  He  states 
that  "the  editor  has  not  been  satisfied 
for  the  past  two  years,  as  the  thought 
of  the  ministry  was  pressing  upon  his 
mind." 


A  CHANGE  IN  GEORGIA. 

The  Macon  (Ga.)  Telegraph  has 
passed  into  the  hands  of  a  syndicate 
controlled  by  Major  J.  F.  Hanson,  and 
it  is  rumored  that  the  paper  will  come 
out  as  a  straight  republican  organ. 


THE  NEWS-TRIBUNE  IS  IN  NEW 
AND  HUSTLING  HANDS. 


Colonel  Alvin  T.  Thoits,  with  a 
Wide  and  Valuable  Experience, 
Purchases  a  Fine  Property— He 
Holds  the  Absolute  Control, 
Having  Bought  every  Share  of 
Stock. 

The  Duluth  News-  Tribune  is  now  ab- 
solutely the  property  of  Colonel  Alvin  T. 
Thoits.  He  announces  that  he  has 
bought  every  share  of  stock  and  entered 
into  control  of  the  paper. 

The  News-  Tribune  is  published  in  a 
rich  section  of  the  country  where  it  is 
regarded  as  a  splendid  advertising  medi- 
um, politically  a  power  and  financially 
prosperous.  The  new  owner  has  every 
reason  therefore  to  congratulate  himself 
on  his  purchase.  He  ought  to  make  a 
success  of  his  venture,  for  he  has  the 
experience  and  the  will.  In  speaking 
of  his  securing  the  paper  Mr.  Thoits 
says: 

"I  have  not  purchased  merely  the 
control  of  the  stock,  but  every  share  of 
it.  I  have  no  radical  changes  in  contem- 
plation at  the  present  time.  The  paper 
will  be  continued  as  an  independent  re- 
publican journal,  and  it  will  be  my  en- 
deavor to  make  it  a  newspaper  in  every 
sense  of  the  word." 

Mr.  Thoits  says  further  that  he  has  no 
changes  in  the  business  or  editorial  forces 
in  contemplation  which  he  can  announce 
at  present.  Mr.  Schmied  will  probably 
continue  with  him  for  a  time  at  least. 

Alvin  T.  Thoits  was  born  in  Pownal, 
Me.,  thirty- six  years  ago.  In  early  youth 
his  parents  removed  to  Portland,  where 
he  was  educated  in  the  public  schools, 
fitting  for  Bowdoin  College,  but  opportu- 
nity offering  for  entrance  into  the  news- 
paper business,  the  idea  of  a  classical  ed- 
ucation was  exchanged  for  that  of  a 
"  modern  "  one. 

For  the  last  seventeen  years  Mr.  Thoits 
has  been  a  busy  worker,  filling  in  turn 
every  position  upon  a  daily  newspaper, 
from  that  of  manipulator  of  one  end  of  a 
double  cylinder  press  to  editor  and  pro- 
prietor. 

He  has  been  connected  with  many 
of  the  leading  newspapers  of  the 
East,  among  them  being  the  Man- 
chester (N.  H.)  Mirror;  Mon- 
treal Gazette;  Washington  (D.  C.) 
Post;  New  Britain  (Conn.)  Herald; 
Troy  (N.  Y.)  Telegram  and  Boston 
Herald,  and  was  the  founder  of  the  Mid- 
dletown  (Conn.)  Daily  Herald.  He  was 
lately  managing  editor  of  the  Manches- 
ter (N.  H.)  Union,  one  of  the  leading 
journals  in  New  England  north  of 
Boston. 

Col.  Thoits  is  an  aide-de-camp  on  the 
staff  of  Gov.  Busiel,  with  the  rank  of 
colonel.  He  proudly  claims  kinship  on 
the  maternal  side  with  Speaker  Thomas 
B.  Reed. 

He,  with  Bert  L.  Taylor,  wrote  the 
story  "Under  Three  Flags,"  which 
won  third  prize  in  the  last  Chicago  Re- 
cord contest.    He  is  married  and  has 


TORONTO  GLOBE'S  WISE  STEP. 

The  Toronto  Globe  has  found  its 
American  business  so  important  that 
arrangements  have  just  been  concluded 
by  publisher  Charles  W.  Taylor 
whereby  it  will  have  the  exclusive 
services  in  the  United  States  advertising 
field  of  Roy  V.  Somerville,  who  has  for 
six  years  past  represented  it,  but  only  as 
one  of  a  list  of  Canadian  papers.  Mr. 
Somerville's  office  address  will  continue 
to  be  the  Times  Building,  New  York, 
but  he  will  cover  the  western  district  as 
well,  and  may  establish  an  office  for  the 
Globe  in  Chicago  later.  The  Toronto 
Globe  is  always  a  progressive  paper 
and  lays  claim  to  the  distinction  of  being 
the  first  Canadian  publication  to  have  an 
office  and  representative  in  the  United 
States  for  its  own  business  solely. 
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NEWS'  NEW  HOME. 


NOTHING  SUCCEEDS  LIKE  SUC 
CESS  IN  BUFFALO. 


Splendid  Structure  Erected  By 
The  Butlers — Everything  Mod- 
ern, AND  Electricity  Prevails — 
Rich  in  Every  Detail  and  Per- 
fect  Throughout. 

The  Buffalo  Evening  News  before  a 
great  while  will  be  installed  in  its  new 
home,  which  is  now  fast  nearing;  com- 
pletion. It  will  be  a  splendid  building, 
absolutely  modern  in  every  detail,  and 
an  ornament  in  the  city  of  architectural 
beauty.  As  the  News  is  one  of  the  in- 
stitutions of  the  great  and  growing  cily 
by  the  lake,  it  is  only  proper  that  it 
should  be  housed  in  splendid  style. 
The  framework  is  entirely  of  steel,  and 
the  structure  of  fine  marble.  Its  mod- 
ernness  will  be  in  that  the  whole  plant 
will  be  run  by  electricity.  It  will  be 
lighted  by  the  force  generated  by  its 
own  dynamos.  The  elevators  will  be 
run  by  the  same  power,  and  the  self- 
made  electric  lighting  will  be  a  feature 
of  its  engraving  department. 

The  counting-room  will  be  a  wonder 
of  rich  beauty.  Indeed,  the  News 
claims  that  it  will  be  the  handsomest  in 
America,  which,  of  course,  means  the 
most  gorgeous  in  the  world.  It  will  be 
of  colored  marble,  quarried  in  many 
lands.  The  furniture  will  be  of  the 
finest  mahogany,  highly  polished,  to 
catch  the  reflection  of  the  bronze  and 
stained  glass.  The  floor-  is  to  be  a 
mosaic  work  of  art,  an  intricate  design 
in  colors. 

Edward  H.  Butler  and  Ambrose  But- 
ler have  reason  to  be  proud  of  the  new 
home  of  the  News.  Its  conception  has 
been  a  labor  of  love  with  them,  and  its 
completion  will  bring  to  them  the  grati- 
fication of  unstinted  praise  for  good 
taste.    It  takes  money  to  build  such  a 
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NEW  HOME  OF  THE  BUFFALO  NEWS. 

palatial  office,  but  that  does  not  count 
with  the  Buffalo  Evening  News.  Its 
prosperity,  due  to  ability  and  great  care 
of  even  minor  details,  makes  the  big  in- 
vestment in  a  new  home  for  the  paper  a 
matter  of  small  consequence. 


PROSPERITY  IN  MARYLAND. 

The  Cumberland  (Md.)  Independent 
has  recently  removed  into  a  new,  commo- 
dious and  well  equipped  home.  The 
Independent,  edited  by  Joseph  B.  Finan, 
is  directly  devoted  to  the  interests  of  the 
community  in  which  it  is  published,  and 
therefore  enjoys  real  prosperity. 


JOHN  A.  McCALL. 


THE  WORK  DENOTES  THE  MAN. 

In  connection  with  the  portrait  of 
John  A.  McCall,  president  of  the  New 
York  Lite  Insurance  Company,  which 
appears  in  this  issue  of  The  Fourth 
Estate,  it  may  be  said  that  Mr.  Mc- 
Call's  article  in  the  October  number  of 
the  Forum  on  "  Free  Coinage  and  Life 
Insurance  Companies  "  unmistakably  in- 
dicates the  intense  zeal,  thorough  devo- 
tion and  masterly  grasp  of  affairs  which 
have  combined  to  make  Mr.  McCall  so 
conspicuous  a  figure  in  the  great  business 
of  life  insurance.  This  will  still  remain 
true  whatever  may  happen  to  be  said  of 
the  political  complexion  of  the  article  by 
those  ranged  on  opposite  sides  of  cur- 
rent political  controversy. 

Mr.  McCalUin  one  sense  typifies  the 
best  form  of  modern  business  man.  He 
not  only  applies  his  energies  to  produce 
something  excellent  in  itself  for  the 
world's  use,  but  he  realizes  that  ample 
publicity  is  imperatively  necessary  in 
order  that  the  largest  number  may 
secure  the  greatest  advantage  from  the 
good  produced. 

The  advertising  of  the  New  York 
Life  Insurance  Company  has  been  quite 
a  conspicuous  feature  of  the  progressive 
advertising  of  the  day,  and  it  is  pleasant 
to  realize  that  there  is  no  likelihood 
that  the  company  will  be  permitted  to 
lose  its  distinction  as  one  that  "holds 
its  own  "  with  the  most  enterprising  of 
the  insurance  companies. 


PRAISE  FOR  THE  JOURNAL. 

Compliments  from  various  sources 
have  been  a  part  of  the  reward  to  the  New 
York  Journai  and  Evening  yournal 
for  many  clever  and  striking  things  that 
have  incidentally  been  done  in  accom- 
plishing  the  triumph  of  the  papers. 
Besides  what  it  has  done  to  advertise 
itself,  the  paper  deserves  credit  for  the 
excellent  service  which  it  has  provided 
for  advertisers  who  use  the  morning  or 
evening  edition  (or  both,  as  they  ought 
to). 

The  yournal  certainly  has  all  the  fa- 
cilities for  enabling  the  advertisers  to  get 


the  best  effect  and  result  from  the  space 
used.  With  the  special  service  it  fur- 
nishes in  the  preparation  of  advertise- 
ments, every  ad  put  in  should  be  a 
winner.  A  remarkably  handsome  ad- 
vertisement, by  the  way,  appeared  in 
the  Evening  Journal  recently.  It  was 
a  four  column  ad  ot  the  Lydia  Pinkham 
Medicine  Company,  and  in  point  of  illus- 
tration, cogency  and  text,  as  well  as 
in  typographical  beauty  and  symmetry, 
was  a  leader  among  daily  newspaper 
advertisements. 


AN  EXCELLENT  40- PAGE  ISSUE. 

Baltimore's  leading  publishers  are 
evidently  determined  not  to  be  left  be- 
hind in  the  journalistic  march  of  pro- 
gress. Among  the  more  recent  of  the 
clever  things  accomplished  was  a  40- 
page  issue  (on  October  11)  of  the  Balti- 
more Herald,  with  a  beautiful  colored 
supplement. 


THE  NEWSPAPER. 


In  the  sequent  columns  of  this  sheet, 
As  within  a  moving  mirror's  face, 
Pictures  are  reflected  which  embrace 

All  the  world's  vast  changini;  scene  so  fleet; 
Breath  of  sea  and  gold  of  harvest  fields, 
And  the  tragedy  the  midnight  yields 

With  the  noontide  rumors  of  the  street. 

Here  republics  write  their  claims  beside 
Kingly  edicts  and  decrees  of  state, 
Mercy's  mission  and  the  felon's  fate. 

Speak  of  truth  and  error's  mingled  tide. 
And  the  voyager  from  the  polar  sea 
Sends  his  tidings  of  discovery. 

Ringing  'round  the  earth  in  circles  wide. 

Here  vast  conflagrations  light  the  sky, 
Wind  and  flood  their  devastation  work. 
Pestilence  and  fear  and  darkness  lurk 

In  the  land  which  sends  this  pleading  cry. 
Oratory's  words  of  fire  appear. 
And  the  poet  sings  his  vision  clear. 

While  mid  surging  throngs  skilled  athletes  vie. 

Here  the  cradle  rocks  beside  the  bier. 
Here  the  altar  blossoms  o'er  with  love. 
Gifted  preachers  wait  the  thoughts  above, 

And  skilled  science  brings  the  planets  near. 
Like  stanch  sentinels  these  columns  tell. 
Over  land  and  sea  that  all  is  well. 

As  through  life's  strong  light  and  shade  they 
peer. — Boston  Journal. 


CONNECTICUT   PAPER    IN  ONS 
KIND  OF  TROUBLE. 

The  directors  of  the  Bridgeport  (Conn. ) 
Morning  Union  have  decided  to  ask  for 
the  appointment  of  a  receiver  to  take 
charge  of  its  affairs,  and  the  plant  will 
probably  be  sold  to  the  highest  bidder  ii> 
a  few  days.  The  company  is  doing  well 
enough  to  continue  business,  but  City  At- 
torney Toomey  recently  purchased  for 
dissatisfied  stockholders  a  controlling  in- 
terest. The  directors  foresee  their  own 
removal  in  January  if  nothing  is  done, 
and  so  have  decided  to  bring  matters  to 
ahead. 

The  paper  has  a  floating  indebtedness 
of  $6,000  and  a  mortgage  of  $10,000. 
These  are  held  by  John  Chamberlain, 
president  of  the  company. 


A  RECENT  COSTLY  FIRE. 

The  building  in  Detroit  formerly  oc- 
cupied by  the  Free  Press  was  burned 
October  5.  The  job  printing  establish- 
ment of  the  paper  was  still  in  the  build- 
ing. The  Free  Press  Company's  loss  is 
about  $60,000,  on  which  there  is  an  in- 
surance of  $35,000. 


BOSTON'S  NEW  PAPER. 
The  Despatch,  the  latest  of  Boston's 
papers  is  one  of  the  "one-centers." 
James  H.  Meilen  is  backing  the  paper. 


THE  MOHAMMEDAN  PRESS. 

Abdul  Hamid  Khan,  sultan  of 
Turkey,  "Successor  of  the  Prophet," 
"Father  of  Sovereigns,"  "Refuge  of 
the  World,"  and  several  othei  things  in 
the  way  of  titles,  according  to  an  ex- 
change, contrives  to  make  the  lot  of  jour- 
nalists within  his  dominions  anything 
but  a  happy  one.  Here  are  a  few  of  the 
Turkish  ore=s  restrictions: 

The  health  of  the  sultan  or  any  mem- 
ber of  his  family  must  not  be  discussed. 
If  the  crops  are  poor  the  fact  must  not 
be  hinted  at.  Turkish  commerce  is  an- 
other tabooed  subject.  Nothing  must 
be  criticised — not  even  the  weather.  No 
literary  or  scientific  articles  are  to  be 
published  unless  they  can  be  completed 
in  the  same  issue,  because  the  use  of  the 
phrase  "to  be  continued  "  causes  "vex- 
atious "  suspense  to  the  readers. 

Spaces  or  points  to  imply  the  omission 
of  a  name  or  letters  of  a  word  are  abso- 
lutely interdicted,  because  they  are  apt 
to  stimulate  the  imagination  of  the  reader 
and  give  ground  for  "  misinterpretations 
contrary  to  loyal  expressions  and  ideas." 
Personalities  must  not  be  indulged  in  on 
any  account. 

If  rumor  should  arise  as  to  officials  be- 
ing suspected  of  embezzlement,  extor- 
tion, assassination  or  the  like,  the  rumor 
is  to  be  considered  unfounded  and  all 
reference  to  it  entirely  suppressed.  News 
of  assassinations  or  attempts  to  assassi- 
nate foreign  rulers  or  of  conspiracies  must 
not  be  printed,  as  the  sultan  considers  it 
"undesirable"  that  such  information 
should  be  imparted  "to  his  loyal  and 
peaceful  subjects." 


EDITORIAL  HELPS. 


There  is  a  marked  gain 
in  time  in  the  matter  of 

"RUSH  COPY" 

when  using  the 
Number  3IX 

Remington 

Standard  Typewriter 

Says  Supt.  Michaelis  of 
the  Boston  Journal. 

Wyckoff,  Seamans  &  Benedict, 
327  Broadway,  New  York, 
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THE  NEW  YORK  TRIBUNE'S  NEW  GOSS  PERFECTING  PRESS. 


ROMANCE   IN  ADVERTISING.- 


Story  of  a  Quarrel  and  Recon- 
ciliation Told  in  a  Few  Lines. 

Advertising  pays.  Everybody  who 
reads  newspapers  reads  the  advertise- 
ments, most  always  with  an  eye  to 
profit,  but  occasionally  with  the  idea  of 
discovering  something  interesting  which 
doesn't  appear  in  the  other  columns. 
Within  the  last  threedays  Simon  Beller.a 
clothing  manufacturer  in  New  York, 
has  been  advertising  in  the  "  per- 
sonal" columns. 

ALL  PERSONS  ARE  HEREBY  NOTIFIED 
that  I  will  pay  no  bills  hereafter  contracted 
by  my  wife,  Sophie  Beller. 

S.  Beller,  12  Waverly  place. 

And  here  is  the  second,  wliich  was 
published  a  little  later: 

I  HEREBY  INFORM  THE  PUBLIC  THAT 
all  differences  between  my  wife,  Sophie 
Heller,  and  myself  have  been  amicably  settled 
and  a  complete  reconciliation  between  us  has 
been  arrived  at.  I  regret  very  much  that  any 
cifferenccs  between  us  have  been  made  public, 
as  1  am  convinced  that  all  our  troubles  have 
been  caused  by  misunderstanding,  for  which  my 
wife  was  in  no  manner  to  blame. 

SiDNEV  Brllbr. 

Sometimes  a  newspaper  writer  takes 
up  two  or  three  columns  of  valuable 
space,  and  a  novelist  two  or  three  hun- 
dred pages  of  patient  paper  to  tell  the 
story  outlined  in  the  two  advertisements 
just  quoted  from  the  New  York  Press. 


SNAPPY  FUN  FOR  THE  WEST. 

Snap  is  a  new  paper  of  Des  Moines, 
la.  It  is  printed  in  colors  and  aims  to 
be  the  Judge  of  the  western  states.  It 
is  largely  political  just  at  this  time,  but 
it  is  devoted  to  the  brighter  side  of  life 
in  other  directions,  and  promises  to  be  a 
permanent  institution  in  Des  Moines. 

W.  E.  Stockwell  is  the  editor  and 
manager.  W.  A.  McCord,  Frank  W. 
BIcknell  and  F.  R.  Conaway  are  the  asso- 
ciate editors  and  contributors. 

At  present  the  publication  is  sixteen 
pages  but  it  may  be  enlarged  whenever 
the  matter  at  hand  demands  it  without 
altering  the  size  ot  the  pages,  which  are 
slightly  smaller  than  the  pictorial  polit- 
ical papers  of  the  east. 


THE  DIGNITY  IN  A  REPORTER'S 
WORK  AND  CALLING. 

Murat  Ilalstead  is  an  editor  who  con- 
siders the  functions  of  a  reporter  quite  as 
dignified  and  calling  for  quite  as  much 
brains  and  ability  as  any  of  the  other 
exactions  of  his  profession,  and  his 
reports  of  some  of  the  more  important 
features  of  the  campaign  vindicate 
his  judgment  in  this  particular. 
We  believe,  says  the  Boston  Herald, 
that  it  was  Mr.  Halstead  who  once  de- 
fined a  great  editor  as  the  man  at  the 
head  of  a  newspaper  which  has  great 
reporters. 


PRIZED    BECAUSE  EFFECTIVE. 

The  New  York  Tribune  has  in  suc- 
cessful use  a  splendid  new  Goss  quadru- 
ple printing  press.  The  7>/^2<«^  has  been 
rightly  congratulating  itself  over  this 
splendid  addition  to  its  mechanical 
plant. 

The  press  is  a  new  development  of  the 
quadruple  machine,  introducing  a  num- 
ber of  desirable  conditions  of  newspaper 
press  equipment. 

It  is  built  on  the  straight  line  principle, 
insuring  simplicity  of  mechanical  con- 
struction and  safety  to  the  press  because 
of  the  direct  driving  of  every  part,  the 
only  miter  or  right  angle  action  on  the 
entire  machine  being  the  connection  be- 
tween press  and  folder. 

The  safety  of  the  running  web  is  as- 
sured by  the  straight  and  natural  course 
of  the  paper  through  the  press,  there 
being  no  angle  bars  used  to  associate 
pages. 

A  great  advantag'e  where  space  is  tre- 
mendously valuable  is  the  economy  due 
to  the  construction  of  the  new  Goss 
press.  Another  point  in  its  favor  has 
been  found  in  the  saving  of  the  neces- 
sary driving  power. 

A  most  important  factor  in  favor  of 
this  new  machine  is  the  ease  of  placing 
the  stereotype  plates.  This  is  a  marvel- 
ous convenience  and  time  saver. 

The  Tribune  says  that  the  new  Goss 
has  increased  the  paper-issuing  power  of 
its  press  room  by  48,000  eight-page 
papers  per  hour. 


A   "MEATY"   LOCAL  WEEKLY. 

If  good  and  complete  local  news 
brings  prosperity  to  an  out  of-town 
weekly,  the  Dover  (N.  J.)  Index  must 
be  rich  as  well  as  wisely  circulated. 
The  weekly  issues  contain  local  and 
personal  items  from  all  parts  of  its 
territory  in  unusual  abundance,  and  in 
spite  of  the  fact  that  nonpareil  type  is 
used  for  the  local  columns,  the  paper 
seems  to  be  brimming  over  to  such  an 
extent  as  to  convey  the  impression  that 
something  must  have  been  crowded  out. 
The  subscription  price  is  only  $1  a  year. 

The  Index  merits  the  popularity  it 
has  long  enjoyed  and  Editor  Francis 
F.  Hummel  and  Business  Manager 
Lorenzo  D.  Tillyer  are  certainly  making 
an  excellent  record. 


VALUABLE  SPACE  INDEED. 

A  certain  yearling  paper  that  claims 
100,000  circulation  and  solicits  big  ad- 
vertising at  50  cents  a  line  begins  its 
"Answers  to  Correspondents"  column 
with  the  following  interesting  notes: 

Subscriber,  Drapersville,  Va.  —  Not 
that  we  know  of. 

W.  D.  McLaughlin. — The  address  you 
wish  is  South  Bend,  Ind. 

A  postal  card  would  have  answered 
either  of  these  querists.  It  appears, 
then,  that  the  two  lines  of  space  given 
to  each  were  worth  just  half  a  cent  each, 
according  to  the  publisher's  own  uncon- 
scious estimate. —  The  Pathfinder. 
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ant far  than  they  all.— Carlyle's  Heroes  and 
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PUaseaddress  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 


TWO  DOLLARS  A  year,  in  advance, 

tsanypartof  the  United  States  or  Canada;  to 
Forei£n  Countries  in  the  postal  union,  (4  a  year. 
Sngle  copies,  TEN  CENTS. 


Snbscribers  should  have  their  copies  of  Thb 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  of 
exchanges  which  go  to  every  newspaper  office. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment  (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  percent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  |i  per  lineeach  insertion,  with- 
out discount. 

Small  advertisements  under  classifiedheadings, 
such  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  ••  EXCHANGE." 

It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list, 

OUR  choicest  "  bargains." 
No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  $25  we  will  send  25  annual  sub- 
Bcriptions. 

No.  3. — For  $4  we  will  send  Thb  Fourth 
Estate  until  the  end  of  1896,  and  all  niunbers 
from  March  i,  181)5. 

BOUND  VOLUMES. 

For  42.50  we  will  send  a  bound  volume  of  the 
last  hall-year,  March  to  August,  inclusive; 
or  for  4^  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


THE  PICTORIAL  PRESS. 

The  artist  now  rivals  the  reporter  in 
importance  on  the  press.  His  position  is 
established  and  his  usefulness  assured. 
The  rapidity  and  accuracy  of  his  work 
are  really  amazing  when  one  considers  the 
stress  under  which  it  is  accomplished. 

There  is  some  surprisingly  good  work 
being  done  to-day  by  the  illustrators, 
not  only  in  the  great  cities,  but  in  the 
communities  of  lesser  size,  where  the 
artist  is  an  adjunct  to  the  press. 

Rushing  to  a  fire,  for  instance,  he 
catches  not  only  the  general  outlines, 
but  details  that  make  those  who  witness 
it  recognize  at  once  the  scene  when  they 
see  it  in  the  papers. 

Like  the  reporter,  whose  art  it  is  to 
catch  the  salient  points,  the  artist  with 
an  educated  eye  takes  in  the  impressive 
little  things  that  make  the  whole  work 
familiar  to  those  who  are  acquainted  with 
the  pictured  place. 

The  New  York  Journal,  in  its  evening 
edition,  gave  a  splendid  example  of  art- 
istic speed  and  skill  in  the  picture  it 
presented  last  week  of  the  passengers  on 
the  disabled  steamer  Paris,  waving 
their  handkerchiefs  to  those  on  the 
iX&zxa^r  Fuerst  Bismarck,  which  stopped 
to  get  the  news  of  what  was  the  trouble 
with  the  other  line.  This  appeared  in 
the  first  edition  when  the  news  of  the 


trouble  was  so  new  that  everybody  was 
surprised  that  the  illustrator  could  have 
possibly  had  the  chance  to  even  con- 
ceive the  scene. 

It  will  be  remembered  that  during  the 
International  yacht  races  the  artists  on 
tumbling  tugs,  some  seasick,  others 
homesick  and  all  inconvenienced  in 
their  work,  drew  the  outlines  oi  stirring 
incidents  on  pieces  of  fine  silk.  These 
were  attached  to  the  legs  of  carrier 
pigeons,  and  before  the  artists  were 
again  on  land  their  drawings  had  been 
finished  and  engraved  in  the  home  of- 
fices. 

Though  the  news  illustrator  is  re- 
garded as  of  unusual  importance  in  New 
York  newspaperdom,  yet  in  looking 
over  the  exchanges  it  is  evident  that  in 
the  line  of  cartooning  the  best  work, 
with  some  exceptions,  is  being  done  in 
the  West. 

The  cartoonist  now  has  a  new  lease  on 
life,  and  the  chances  are  that,  though  he 
does  avoid  the  blue  pencil  that  curbs  the 
reporter,  and  is  often,  if  not  usually,  in 
need  of  restraint,  yet  he  will  flourish  and 
grow  fat. 

In  the  words  of  the  St  Louis  Republic: 
"  The  influence  of  these  cartoons  can- 
not easily  be  estimated.  They  are  pic- 
torial arguments.  They  are  concrete 
presentations  of  abstract  principles  and 
issues,  in  a  form  that  all  can  understand. 
A  happy  hit  is  copied  and  circulated 
from  one  end  of  the  country  to  the  other, 
so  that  the  idea  it  embodies  is  conveyed 
to  millions  of  people." 

The  cartoon  has  almost  assumed  edi- 
torial power,  but  to  rank  with  the  cold 
type  telling  logical  truths  the  artist  must 
learn  to  take  tender  care  of  his  talents, 
for  it  is  only  too  easy  to  over-step  the 
mark  and  stand  among  the  vulgar  rather 
than  with  the  cleverly  sarcastic  or  power- 
fully persuasive. 


SHALL  PUBLISHERS  BE  JAILED? 

There  was  a  good  deal  of  talk  at 
the  meeting  in  Philadelphia  last  week  of 
the  Association  of  Manufacturers  and 
Wholesale  Dealers  in  Proprietary  Arti- 
cles. Much  of  it  must  interest  news- 
paper publishers,  showing  as  it  does 
the  spirit  of  the  members  of  the 
organization.  The  fact  that  they  are 
rich  men  who  have  amassed  wealth, 
impossible  without  the  aid  of  advertis 
ing,  and  that  they  were  in  a  state  of 
mind  bordering  on  frenzy  about  the 
advertising  rates  they  pay,  will  not  seem 
singular  to  men  accustomed  to  the 
idiosyncracies  of  others.  The  lamenting 
of  the  advertisers  over  their  wicked 
"enemies"  of  the  press  was  loud 
enough  to  convince  the  listener  that  free 
advertising  is  one  of  the  needed  reforms 
of  the  age. 

There  were  many  objections  made  to 
the  newjpapers  by  the  advertisers  of 
proprietary  articles,  and  we  have  taken 
care  to  present  as  fully  as  possible  their 
troubles,  believing  that  they  must  make 
good  readmg.  The  weakness  which 
they  may  not  now  know  is  in  them  will 
be  revealed. 

Attention  was  called  to  the  reduction 
in  the  cost  of  printing  newspapers  which 
had  resulted  in  lower  prices  for  the  sales 
and  enlarged  circulations.  Grievance 
was  found  in  this,  the  wail  being  that 
when  people  paid  more  for  their  papers 
they  read  them  thoroughly,  and  that 
now  when  they  buy  more  than  one  news- 
paper their  disposition  to  ponder  over, 
the  advertisements  is  limited. 

The  changes  were  rung  on  all  the 
evils  that  have  ever  been  connected  with 
the  publication  of  newspapers.  Fraudu- 
lent schemes  of  swindling  men  engaged 
in  the  publishing  business,  and  particu- 
larly their  inborn  and  overwhelming  de- 
sire to  deceive  the  advertisers  under 
every  po.ssible  pretext,  were  dwelt  on  at 
length. 

'I  he  fact  that  paper  was  cheap  made 
it  possible,  according  to  the  meeting 
for  the  publisher  to  print  more  papers 
than  he  could  possibly  sell,  which  he  sent 
out,  not  through  legitimate  channels, 
but  in  any  way  to  get  rid  of  them  so  as 
to  increase  his  circulation  figures. 

It  was  held  that  the  high  price  of 
newspaper  advertising  had  forced  many 


proprietary  people  to  use  pamphlets, 
almanacs,  in  fact  any  old  thing,  and  the 
absurd  question  was  raised  whether  this 
was  not  really  the  better  way  of  adver- 
tising. This  was,  of  course,  intended  as 
a  hair  raiser  among  publishers. 

The  following  splendid  method  of 
proving  that  a  publisher  was  telling  the 
truth  in  regard  to  his  circulation  and  the 
influence  of  his  paper  was  suggested. 
Demand  of  him  that  he  let  the  advertiser 
study  his  cash  book  and  mose  among  the 
ledgers  and  all  data  private  to  the  news- 
paper itself. 

The  publishers'  associations,  especially 
those  conducting  their  proceedings  as 
secret  meetings,  were  dwelt  upon  as 
menacing  evils.  They  were  organiza- 
tions meant  to  blind  Ihe  advertiser  to 
the  true  state  of  affiirs  in  the  newspaper 
offices.  The  proprietary  people  were 
urged  to  establish  a  sort  of  secret  service, 
with  a  select  set  of  sleuths  attached  to  a 
tremendous  detective  bureau.  Such  a 
scheme  would  certainly  bring  the  pub 
lisher  to  his  knees  to  beg  for  mercy  and 
confess  all  his  sins. 


FROM  TWO  POINTS  OF  VIEW. 

"  Editorial  Philosophizing  "  is  a  head 
line  in  the  editorial  columns  of  the  Grand 
Rapids  (Mich.)  Democrat.  This  deals 
with  the  editors  of  Germany  and  is  not 
flattering  to  them.  Their  philosophy 
causes  fault  finding  and  their  ponderous 
solemnity  is  not  seriously  regarded. 

The  introspection  of  the  German 
editorial  writer  is  looked  upon  as  a  hein- 
ously ofTensive  characteristic.  The  phil- 
osophy that  is  directed  to  the  analysis 
of  one's  own  work,  its  influence  and 
mission,  is  not  a  bad  thing  in  its  way. 
This  is  proven  in  a  paragraph  of  the 
able  Democrat  editor's  slaughter  of  the 
Teutonic  theories. 

The  suggestion  of  the  Bulgarian 
Sobranje  decreeing  that  no  man  shall 
"practice"  journalism  until  he  shall 
have  passed  through  the  classes  of  the 
gymnasium  is  a  most  excellent  one,  for 
the  gymnasium  in  (jermany  is  similar  to 
the  high  school  of  America.  The  editor 
of  the  Democrat  imagines  that  it  means 
only  some  place  for  cultivating  the 
muscle  and  irrelevantly  suggests  that 
this  form  of  training  is  only  necessary  in 
wild  regions  where  Ihe  editor  holds  his 
prestige  by  his  physical  prowess. 

The  editor  of  the  Democrat,  though  he 
slipped  up  on  the  philosophy  of  self- 
inspection,  has,  however,  cleverly  called 
attention  to  certain  German  customs 
singular  to  the  American  newspaperman 
of  to  day. 

It  is  the  general  custom  of  the  Ger- 
man newspapers,  says  the  Democrat,  to 
print  their  heavy  editorial  articles  on  the 
first  page.  Perhaps  the  purpose  is  to 
furnish  the  reader  with  opinions  on 
current  events  before  he  shall  read  the 
news  of  those  events  themselves.  It 
may  be  that  such  a  practice  is  a  con- 
tinuance of  the  habits  of  the  days  before 
the  telegraph  was  brought  into  service 
to  furnish  the  news  of  the  woiild  and 
when  the  readers  were  supposed  to 
receive  a  considerable  amount  of  their 
information  and  imbibe  a  large  portion 
of  their  opinions  from  the  editor.  Be- 
fore the  days  of  the  telegraphic  service, 
many  American  newspapers  gave  the 
editorial  articles  the  place  of  prominence 
on  the  first  part  of  the  first  page. 

Another  point  brought  out  by  the 
prevalent  discussion  of  the  questions  of 
journalism  in  Germany  is  that  the  news- 
paper is  blamed  for  the  careless  lan- 
guage of  modern  books,  the  literary 
fellows  copying  the  style  of  the  jour- 
nalists. 

This  is  looked  upon  as  wicked  beyond 
redemption,  the  Teutonic  philosophy  be- 
ing almost  ready  to  sacrifice  the  press  for 
the  sake  of  pure  literature.  The  point 
which  would  strike  Americans  would  be 
in  the  form  of  an  interrogation.  What 
is  the  matter  with  the  book  builders  that 
they  must  imitate  the  press?  There 
would  be  the  answer  to  this  that  evi- 
dently the  papers  sell  better  than  the 
books,  and  that  the  contagion  of  economy 
had  been  caught  by  the  latter  from  the 
former. 


NOTE  AND  COMMENT. 

The  Chicago  Times-Herald  has  the 
gratification  of  knowing  that  independ- 
ence pays.  Fred.  A.  McKenzie,  the 
well-known  English  editorial  writer,  has 
written  a  letter  to  Ihe  Times -Herald 
which  ought  to  make  H.  H.  Kohlsaat 
glad  at  heart.  j 

In  this  letter  he  says  that  he  has  been 
procuring  copies  of  the  Times -Herald  in 
London,  but  adds  that  the  supply  there 
is  rather  uncertain.  He  says,  further, 
that  the  ])aper  has  come  to  him  as  a 
revelation  of  American  journalism,  and 
pays  the  following  unusually  high  com- 
[jliment  to  the  Times  Herald: 

"Its  sobriety,  moderation  and  fair- 
ness to  opponents  stand  out  in  strong 
relief  against  the  style  of  many  of  its 
contemporaries;  its  fullness  of  news  and 
verbatim  reports  of  great  speeches  are 
invaluable  to  those  of  us  in  England  who 
wish  to  understand  your  politics,  and, 
unlike  many  of  the  chief  eastern  dailies, 
it  has  a  s;;nse  of  proportion  and  does  not 
allow  minor  local  issues  to  occupy  all  its 
space  to  the  exclusion  of  great  national 
doings." 

The  issue  of  the  Inland  Printer  for 
October  is  certain  to  make  a  strong  im- 
pression, even  on  those  who  are  already 
familiar  with  its  excellence  in  general. 
The  cover  is  very  tasteful,  the  presswork 
is  well  done  and  zeal  and  industry  are 
evident  in  almost  every  page. 


Now  that  Richard  Harding  Davis  has 
asserted  his  rights  to  recognition  as  a 
newspaper  man,  and  denied  that  he  ever 
disclaimed  the  honors  he  won  with 
"  Gallagher,"  it  is  interesting  to  note 
that  when  he  met  the  viceroy  Li  Hung 
Chang  in  St.  Petersburg,  and  Mr. 
Davis  was  representing  the  New  York 
Journal,  he  was  asked  how  old  and 
how  rich  he  was,  and  what  he  did.  He 
replied,  "  I  write  books."  "  Why  do  you 
write?"  said  Li;  "are  you  not  strong 
enough  to  work  ?" 

The  Mobile  (Ala.)  Register  finds  in 
the  Boston  yournal  of  Chemistry  the 
solution  of  the  awful  silver  question  which 
has  set  all  the  politicians  and  editors  at 
loggerheads. 

Professor  Emmons,  a  distinguished 
metallurgist,  is  said  to  have  discovered 
that  silver  disintegrated  into  its  original 
molecules  shows  its  direct  descent  from 
a  parentage  as  proud  as  that  of  gold. 
He  discovers  a  metallic  substance  of 
greater  densi'y  than  silver,  and  pre- 
cisely corresponding  with  gold  in  color, 
in  weight,  able  to  answer  every  test 
of  the  United  States  mint  as  gold.  In 
fact,  he  says  it  is  gold,  though  manu- 
factured from  silver.  At  present  he  gets 
about  4  ounces  of  gold  from  6  of 
silver. 

Now,  this  is  an  alarming  discovery. 
It  kills  the  cry  of  16  to  i  and  knocks  out 
the  arguments  based  on  a  lesser  ratio. 
Indeed  it  means  a  monometallism  that 
must  change  every  commercial  ratio. 

If  a  successful  alchemist  has  appeared 
at  this  late  day  to  drive  the  editorial  pen 
back  to  the  tariff  question  he  can  not 
appreciate  what  woe  he  has  let  loose  upon 
an  unhappy  land  with  his  discovery. 


Two  editors  of  Arabic  comic  papers 
in  Cairo  have  been  sentenced  to  eighteen 
months'  imprisonment  atid  a  fine  for 
libeling  Queen  Victoria  and  publishing 
grossly  indecent  caricatures  of  her. 

Interesting  in  connection  with  the  re- 
cent celebration  of  the  centennial  of  the 
Newark  (N  J.)  Centinel  of  Freedom,  t\ie 
weekly  edition  of  Sheffield  Phelps'  Daily 
Advertiser,  is  the  spelling  in  the  title. 

In  1823  the  proprietor  had  a  new 
head  made  for  the  paper,  and  the  best 
the  engraver  could  do  in  spelling  Sen- 
tinel was  to  begin  with  the  letter  C. 

In  an  editorial  the  editor  called  atten- 
tion to  the  error,  just  to  let  the  leaders 
know  that  he  was  aware  of  the  mistake, 
but  the  head  was  used  right  along,  and 
is  still  a  feature  of  the  paper. 

On  the  editorial  page  there  was  an 
announcement  printed  about  sixty  years 
ago  to  the  effect  that  "  we  have  added 
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to  the  office  a  new  patent  iron  press, 
called  the  Washington  printing  press, 
^vhich  cost  the  sum  of  S230  in  the  maker's 
shop."  That  editorial  announcement  is 
still  on  the  page,  and  has  been  there 
e  very  day  since. 

The  Boston  Herald  promises  to  print 
a  grand  jubilee  edition  alter  the  election 
— that  is,  if  Major  McKinley  is  elected. 

England  is  to  have  a  home  for  aged 
and  infirm  newspaper  men  who,  from 
causes  beyond  their  control,  have  been 
unable  to  make  provision  for  the  prover- 
bial rainy  day,  which  is  not  easy  in 
overcrowded  London. 

The  Institute  of  Journalists  has 
taken  the  initiative  in  the  matter,  and 
John  Archibald  Willcox,  member  of 
parliament  for  the  Everton  division  of 
Liverpool,  has  set  the  ball  rolling  with 
an  individual  subscription  of  $25,000,  in 
recognition  of  the  fact  that  he  himself 
had  begun  his  career  in  the  reportorial 
ranks. 

The  institute  is  already  reporting  a 
large  number  of  children  of  deceased 
press  men,  and  in  connection  with  the 
proposed  home  there  will  also  be  es- 
tablished a  benevolent  and  pension  fund 
for  disabled  writers. 


The  Boston  Post  reports  having 
passed  the  ioo,coo  circulationmark.  E. 
A.  Grozier  has  reason  to  be  proud  of  the 
achievement.  The  press  of  advertising 
has  forced  the  Post  to  issue  a  12-page 
paper  on  Saturday.  Mi.  Grozier  ought 
not  to  grieve  over  the  increase. 


THE  ENORMOUS    RENTS  FROM 
NEWS  STANDS. 

Although  tucked  away  in  nooks  and 
■corners  of  buildings  and  corridors  and 
under  "L"  stairways  in  New  York,  the 
news  stands  of  the  metropolis  yield  rel- 
atively as  high  a  rental  as  a  sky-scraper 
fronting  on  Broadway. 

No  business  in  the  city  more  forcibly 
exemplifies  the  money  value  of  cubic 
inches  of  space  in  overcrowded  New 
York.  There  are  about  three  thousand 
of  these  stands  in  the  city,  and  those  the 
■best  situated  to  catch  the  traffic  pay  rents 
that  reach  into  the  thousands.  The 
trade  is  small  in  individual  transac- 
tions, but  enormous  in  the  aggregate. 

Here,  according  to  the  New  York 
yournal,  are  the  twenty  best  paying, 
with  the  prices  their  owners  pay  for 


privileges  at  the  respective  points: 

Stand  in  Arcade  Building   $3,ooo 

Stand    in    Astor     House,  including 

street  stand   7.500 

Stand  southeast  corner  Eighth  avenue 

and  16th  street   4,000 

Stand  southwest  corner  Eighth  avenue 

and  135th  street   3.500 

Stand  southwest  corner  Sixth  avenue 

and  33d  street   3.500 

Stand  southwest  comer  of  Broadway 

and  34th  street   3,500 

Stand    southwest   corner  Columbus 

avenue  and  75th  street   3.500 

Stand  opposite  Cooper  Institute   3,500 

Stand    southeast    corner  Chambers 

and  Church  streets   3,000 

Stand    northwest    corner  Columbus 

avenue  and  104th  street   2.500 

Stand    northwest    corner  Columbus 

avenue  and  7jd  street   2,500 

Stand  northwest  corner  Sixth  avenue. 

near  82d  street   2,500 

Stand    Columbus    avenue,  near  82d 

street   2,000 

Stand  northwest  corner  Columbus  ave- 
nue and  93d  street   2,oco 

Stand  northwest  comer  Sixth  avenue 

and  14th  street   2,000 

Stand  northwest  comer  Sixth  avenue 

and  42d  street   2,000 

Stand  northeast  comer   Third  avenue 

and  14th  street.   2,000 

Stand  southeast  comer  Park  place  and 

Church  street   2,000 

Stand  southeast   comer   Sixth  avenue 

and  36th  street   2,000 

Stand  northeast  comer  Amsterdam  ave- 
nue and  72d   2,000 


Toul   $63,500 


It  is  only  of  comparatively  recent  date 
that  the  stands  commanded  such  high 
prices. 


NEW  MANAGING  EDITOR. 
Harry  G.  Forker  has  resigned  from 
the  managing  editorship  of  the  Chicago 
Chronicle  and  is  succeeded  by  Charles 
Matthias. 


PURELY  PERSONAL. 

Herbert  F.  Gunnison,  of  the  Brook- 
lyn Eagle,  delivered  a  lecture  before  the 
Brooklyn  Literary  Union  last  week  on 
"The  Newspaper  of  To-Day." 

Mr.  Gunnison  is  a  favorite  in  the  city 
of  churches,  and  his  clearly  expressed 
knowledge  of  a  great  industry  was  re- 
ceived with  deepest  interest. 

He  called  particular  attention  to  the 
fact  that  the  papers  of  to-day  are  great 
business  enterprises,  and  that  they  are 
better,  fairer  and  more  truthful  because 
of  this  very  fact. 

"It  is  true,"  said  Mr.  Gunnison, 
"that  for  any  one  that  likes  newspaper 
work  there  is  no  more  exhilarating  labor. 
There  is  a  great  pleasure  in  reading 
one's  writing  and  to  feel  that  it  will 
be  read  by  millions." 

It  is  just  this  spirit  that  makes  suc- 
cessful newspaper  men,  and  Gunnison 
is  one  of  them. 


Carlisle  N.  Greig,  recently  business 
manager  of  the  New  York  Recorder, 
now  occupies  a  similar  position  on  Truth. 
The  change  from  the  dead  to  the  living 
must  be  gratifying. 


The  Montreal  Herald  should  prosper 
under  the  management  of  J.  S.  Brierly, 
formerly  of  the  St.  Thomas  Journal. 
Mr.  Brierly  is  one  of  the  most  capable 
newspaper  men  in  Canada,  and  achieved 
a  phenomenal  success  with  the  Journal. 


Joseph  L.  Fortescue,  the  oldest  news- 
paper reporter  in  Philadelphia,  cele- 
brated his  eighty-second  birthday  last 
week. 

In  the  forty  odd  years  that  Mr.  Fort- 
escue was  at  work  on  the  Ledger  he  says 
he  cannot  recall  any  time  in  which  he 
enjoyed  a  more  pleasant  period  than 
when  George  W.  Childs  had  the  control 
and  management  of  the  paper,  and  it 
was  a  source  of  deep  regret  to  him  when 
Mr.  Childs  was  no  longer  able  to  per- 
form the  duty  he  had  done  so  many 
years  so  wisely  and  so  satisfactorily. 

There  was  consolation  in  the  fact 
that  he  had  left  behind  him  one  so 
eminently  fitted  to  fill  his  place. 


W.  J.  Anderson,  the  private  secretary 
to  Governor  Upham  of  Wisconsin,  is  a 
newspaper  man  of  varied  and  thorough 
training.  At  one  time  he  published  a 
daily  at  Racine,  and  in  1880  assumed 
an  important  position  on  the  Milwaukee 
Sentinel,  with  which  paper  he  is  still 
connected. 


Stanhope  Sams,  at  one  time  editor  of 
the  Charleston  (S.  C.)  Daily  Sun,  is  now 
a  member  of  the  staff  of  the  New  York 
Times. 

He  was  for  some  time  the  Charleston 
correspondent  of  the  Augusta  Chronicle, 
and  recently  had  been  connected  with  the 
Atlanta  (Ga. )  Journal. 

Quick  comprehension  and  apt  appli- 
cation are  Mr.  Sams'  marked  character- 
istics. Besides,  he  is  an  accomplished 
scholar  of  varied  linguistic  attainments. 


James  E.  Sullivan,  president  of  the 
American  Sports  Publishing  Company, 
New  York,  which  is  so  well  known  in 
connection  with  bicycle  and  sporting 
goods  advertising,  has  become  an  en- 
thusiastic yachtsman.  Mr.  Sullivan  is 
one  of  those  men  whose  love  of  outdoor 
sports  in  their  proper  season  only  adds 
to  their  energy  and  command  of  success 
when^business  is  on  deck. 


Edward  J.  Peckham  is  now  in  charge 
of  the  circulation  department  of  New 
York  Evening  Journal.  He  was 
formerly  with  the  St.  Joseph  (Mo.) 
News,  the  property  of  Charles  M. 
Palmer,  business  manager  of  the  Jour- 
nal. 


Henry  P.  Moore  is  the  editor  of  the 
new  Augusta  (Ga.)  paper,  the  Morning 
News. 


THE  PROSPEROUS  LINOTYPE 
COMPANY. 

The  financial  man  of  the  New  York 
Mail  and  Express  says  of  the  Mergen- 
thaler  Linotype  Company: 

"The  fiscal  year  ol  the  company 
ended  on  the  30th  of  September,  and  it 
is  believed  that  the  showing  of  earnings 
which  will  be  made  at  the  annual  meet- 
ing on  the  2ist  inst.  will  fully  meet  the 
expectations  of  the  stockholders,  and 
justify  what  at  one  time  seemed  a  per- 
haps too  sanguine  view  on  the  part  of 
the  managers  of  the  company. 

"  It  will  be  recalled  that  about  a  year 
ago  the  capital  stock  of  the  company  was 
doubled,  and  that  it  now  stands  at  $10,- 
000,000,  on  which,  during  the  past  year, 
the  company  has  paid  regular  dividends 
amounting  to  8  per  cent.,  with  three 
extra  dividends  of  2  per  cent,  each, 
miking  a  total  of  14  per  cent,  paid 
within  the  year  upon  the  $10,000,000 
present  capitalization. 

"The  company  had  a  surplus  one 
year  ago  of  nearly  $1,000,000,  and  it  is 
expected  that  the  result  ot  the  operations 
during  the  year  '95-96  will  be  a  con- 
siderable addition  to  this  fund.  At  the 
present  time  no  is  bid  for  the  stock, 
while  the  offerings  are  very  light." 

The  September  shipments  of  linotypes 
were  as  follows: 

NEWSPAPER  OFFICES. 


Ulica  (N.  Y.)  Tribune   2 

Atlanta  (Ga.)  Jownal   7 

Eiston  (Pa.)  Express   2 

Lynchburg  (Va.)  News   3 

Huntington  (W.  Va.)  Times   i 

Augusta  (Ga.  I //i'rrt/f^   3 

Norfolk  (Va.)  Landmark,    3 

Columbus  (O.)  American  Press  Association...  2 

ADDITIONS  TO  Pt-ANTS. 

Seattle  (Wash.)  ''ost- Intelligencer   i 

Chicago  (111.)  Daily  Aews   2 

Dubuque  (la.)  Times   1 

Spokane  (Wash.)  Review   i 

BOOK  AND  JOB  OPFICBS. 

J.  P.  Montgomery,  Birmingham,  Ala   i 

Franklin  Priming  Company.  Atlanta.  Ga   3 

Barbee  &  Smith,  Nashville,  Tenn   i 


ORGANIZING  TO  PARADE. 

Many  newspaper  men  of  New  York 
intend  to  march  in  the  republican  parade 
of  October  31.  J.  Walter  Thompson, 
A.  Frank  Richardson,  Lyman  D.  Morse, 
C.  J.  Billson,  L.  H.  Dauchy,  L.  H.  Crall 
&  Company  and  George  P  Rowell  have 
sent  out  the  following  invitation  to  men 
connected  with  every  line  ot  newspaper 
work: 

To  THE  NliWSPAPER,  PUBLISHING  AND  ADVER- 
TISING Fraternity; 

It  seems  fittiiig  to  us  that  our  profession,  in  all 
of  its  branches,  should  be  represented  in  the 
Sound  Money  Business  Men's  Parade  that  is 
to  take  place  in  this  city  on  Saturday,  October 
31  We  have,  therefore,  taken  the  initiative, 
looking  forward  to  such  an  organization  among 
the  aforesaid  gentlemen,  and  therefore  issue  this 
call  for  a  meeting  at  Rooms  20  and  21,  Times 
Building,  second  floor.  New  York  City,  on 
Thursday  afternoon,  Ocloher  15,  at  4  o'clock,  to 
perfect  such  an  organization. 

A  full  represeniation  of  all  not  otherwise  alTil- 
iated  is  particularly  desired.  This  includes  all 
in  Greater  New  York. 


THE  HERALD  CHANGES. 

George  Dickinson,  for  a  long  time 
editor  of  the  New  York  Telegram,  has 
gone  with  Albert  Fox,  of  the  business 
department  of  the  Herald,  to  Europe. 
Dickinson,  it  is  said,  will  take  charge  of 
Mr.  Bennett's  European  edition.  Allan 
T.  Baer,  formerly  night  city  editor  of 
the  Herald,  succeeds  Mr.  Dickinson  as 
editor  of  the  Telegram. 

John  R.  O'Donneil  is  now  night  edi- 
tor, with  his  name  at  the  head  of  the 
Herald,  instead  of  John  Henderson, 
who  was  retired,  as  announced  some 
time  ago  in  The  Fourth  Estate. 


GOOD  FOR  THE  PRESS. 

E.  P.  Critcher,  who  has  made  such  a 
great  success  of  the  wholesalers'  guides 
and  manufacturers'  directories  in  many 
leading  dailies,  has  made  a  connection 
with  the  New  York  Press. 


A  VETERAN  BOSTON  AGENT. 

Any  one  in  the  advertising  or  publish- 
ing business  who  knows  all  the  most 
popular  and  estimable  men  is  sure  to 
know  J.  W.  Birber,  general  manager  of 


Dodd's  Advertising  and  Checking 
Agency,  Boston.  Mr.  Barber  has  as 
thorough  a  knowledge  of  all  the  intri- 
cacies of  the  advertising  business  as  "  the 
best  of  them,"  and  he  has  constantly 
added  to  his  connections  and  experience 
only  to  win  more  friends  from  year 
to  year.  The  accompanying  portrait  of 
Mr.  Barber  is  said  to  be  in  some  respects 
a  better  one  than  any  other  that  has 
hitherto  appeared.  We  are  indebted  to 
the  Cycling  Gazette  for  this,  the  latest 
picture  of  a  very  busy  man. 


OBITUARY  NOTES. 

George  L.  Faulkner,  the  first  news- 
paper editor  on  the  Pacific  Coast,  is 
dead.  Reports  from  the  city  of  Mexico 
announce  his  sudden  death  there. 

Mr.  Faulkner  established  the  Pacific 
News  in  San  Francisco  early  in  1849. 
It  was  the  first  newspaper  ever  printed 
on  the  Pacific  Coast  and  was  started 
shortly  after  the  arrival  of  the  founder, 
who  came  by  way  of  Cape  Horn  in  the 
ship  Trescott,  with  his  father,  William 
Faulkner. 

After  severing  his  connection  with  the 
Pacific  News  Mr.  Faulkner  established  a 
type  foundry,  also  the  first  one 
built  in  California.  Later  he  was 
connected  with  Palmer  &  Rey  and  the 
American  Type  Founders'  Company. 
The  deceased  was  sixty-three  years  of 
age.   


Colonel  Frank  H.  Palmer,  of  Dux- 
bury,  Mass.,  well  known  as  a  pioneer  in 
the  news-gathering  business,  is  dead, 
aged  seventy  years.  Before  the  days  of 
news  associations  Mr.  Palmer  used  to 
collect  brief  news  items  as  telegrapher, 
which  he  gave  to  subscribers  at  his 
room  in  the  Old  State  House,  Boston. 
His  headquarters  became  a  popular 
gathering  place  for  politicians  and 
others. 


George  Du  Maurier,  an  artist  and 
author  of  exceptional  talent,  died  in 
England  last  week.  For  many  years  his 
work  as  an  artist  had  added  to  the 
merit  of  American  and  English  period- 
ical literature  and  in  later  times  his 
authorship  of  "  Trilby,"  which  was  first 
printed  as  a  serial  in  Harper^ s  Magazine 
had  added  to  his  celebrity. 


John  H.  Williams,  who  gained  a 
national  reputation  as  the  funny  man  on 
the  Norristown  (Pa.)  Herald  dropped 
dead  last  week.  Mr.  Williams  was  sixty 
years  of  age. 


Wiley  P.  Mangham,  for  many  years 
editor  of  the  Rayville  (Miss.)  Beacon- 
News,  is  dead.  He  was  one  of  the  rarely 
successful  publishers  of  small  country 
papers. 
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ADVERTISING  MEDIUMS. 

You  Can  Cover  the  Field 
most  completely  as  far  as 

WASHINGTON 

is  concerned  by  placing 
an    advertisement   in  the 

STAR 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  <)b\  of  the  houses — whether 
residences  or  stores— occupied  by  white 

persons,  a  RECORD  UNEQUALED  ELSE- 
WHERE IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  ot 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building, 

New  York  Representative.  

"Nkw  England's  Greatest  Newspaper." 

THE 

BOSTON 

HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Hhrald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  power. 


FROM  THE"AD"  FIELD 


SEE  ITS  COLOR  WORK. 

THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

A  TRIFLE  CHEAPER: 

That   is  one    reason    why  the 

SAN  FRANCISCO 


POST 


leads  in  the  evening 
field.  The  other 
reason  is  that  it  is  a 


GREAT  DEAL  BETTER 

than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

THE 

JOURNAL 

Oldest  and  Best 

CHICAGO 

Paper. 

THE  NEW 
ORLEANS 

Makes  the  Follenving  StntcmentSt 
and  is  hrepared  To  Back  Them  : 
That  it  has  a  larger  circulation  and  is  delivered 
directly  into  more  homes  daily  than  any  other 
paper,  mofninj^  or  evening,  piibhshed  in  the 
bouih-  Advertisers  who  contemplate  advertis- 
ing in  the  South  should  WRITE  FOR  RATES. 


ITEM 


ITEMS   OF    INTEREST  FROM 
VARIED  SOURCES. 


Cocoa  Contracts  Coming— Medicine 
Selling  and  Gift  Systems— Mis- 
cellaneous Notes. 


IMPORTANT  NEW  ADVERTISING. 

W.  H.  Baker,  of  Annandale,  N.  Y., 
manufacturer  of  W.  H.  Baker's  "Best" 
chocolate  and  cocoa,  of  whose  advertis- 
ing plans  mention  was  made  in  the  pre- 
ceding issue  of  The  Fourth  Estate, 
has  just  obtained  what  he  considers  a 
great  legal  victory  in  a  suit  brought 
against  him  by  Walter  Baker  &  Company 
of  Boston. 

The  latter  company  sought  to  re- 
strain him,  among  other  things,  from 
using  the  name  of  Baker  on  his  goods 
or  in  advertising  them.  The  decision 
is  that  he  may  use  his  own  name — 
although  he  is  required  to  use  his  in- 
itials. 

A.  R.  Elliott,  66  West  Broadway, 
New  York,  has  entire  charge  ot  all  of 
Mr.  Baker's  advertising,  which  will 
amount  to  a  large  sum.  Dailies,  re- 
ligious weeklies  and  magazines  will  be 
used  in  addition  toout  door  display. 


WORD-PUZZLE  MEDICAL  ADS. 

An  advertiser  using  the  address  of 
"  Dr.  W.  G.  McGee,  P.  O.  Box  2626, 
Station  J,  Philadelphia,"  will  endeavor 
to  introduce  "Dr.  McGee's  Liver 
Pills,"  by  advertisements  offering 
"word  puzzle  "  prizes.  He  states  that 
the  pills  will  be  sold  by  mail  only.  The 
puzzle  is  to  make  as  many  words  as 
possible  of  the  letters  in  "regularity." 
It  is  no  reflection  on  the  good  intentions 
of  the  advertiser  to  say  that  "irregular- 
ity "  might  have  been  a  better  word. 


A  CLEVER  CURRENT  AD. 

An  advertisement  now  current  which 
has  occasioned  more  comment,  per- 
haps, than  usual  is  one  of  those  recently 
inserted  in  quite  a  number  of  papers  tor 
the  Prudential  Life  Insurance  Company 
of  Newark  by  the  J .  Walter  Thompson 
Agency.  The  illustration  in  the  adver- 
tisement represents  the  renowned  rock  of 
Gibraltar,  and  is  undeniably  one  of  the 
happy  thoughts  of  the  season  in  its  line. 
The  massive  strength  of  the  historic 
rock  implies  permanent  solidity  in  the 
company  advertised,  while  the  em- 
brazures  or  cannon  holes  with  which  the 
face  of  the  rock  is  studded  in  the  adver- 
tisement (as  it  is  in  fact)  signities  the 
ability  of  the  company  to  withstand 
whatever  peril  there  may  be  in  compe- 
tition, rivalry  or  seasons  of  financial 
crisis.  Mortimer  Remington,  of  the  J. 
Walter  Thompson  Agency,  personally 
designed  this  striking  and  successful  ad- 
vertisement, but  this  additional 
"feather  in  his  cap"  by  no  means 
lessens  the  modesty  with  which  he  has 
been  receiving  congratulations. 


IT  IS  CLEVER  PUBLICITY. 

Accounts  inserted  as  pure  reading 
among  telegraphic  news  of  a  new  book 
called  "  Infallible  Logic  "  have  been  cir- 
culated in  the  West.  The  volume  en- 
deavors to  make  it  easy  to  reach  correct 
logical  conclusions  in  general.  A  logi- 
cal conclusion  in  this  particular  instance 
is  that  some  one  is  making  use  of  paid 
telegraphic  news  advertising,  which,  of 
course,  is  wise. 


PUBLICITY  THE  CHIEF  MOTOR. 

The  Daimler  Motor  Company,  which 
is  introducing  horseless  carriages,  is 
employing  a  small  installment  of  paid 
newspaper  publicity.  A  generous  ex- 
tension of  the  advertising  would  seem 
to  be  advisable,  for  in  the  world  of  sale 
and  barter  there  is  no  force  superior  to 
that  of  publicity.  The  headquarters  of 
the  company  are  at  Long  Island  City. 


ELECTROZONE  ELECTS  FULLER. 

The  proprietors  of  Electrozone,  which 
has  been  advertised  quite  liberally  in 
and  near  New  York  during  the  past  few 
months,  have  decided  to  extend  their 
advertising.  The  latter  has  not  been  in 
the  hands  of  any  one  agency,  but  ar- 
rangements are  now  made  to  place  the 
advertising  through  the  Charles  H.  Ful- 
ler Agency. 

THE  GOLDEN  AGE  FOR  BOYS. 

In  addition  to  the  other  alleged  or  real 
distinctions  enjoyed  by  boys  at  this  time, 
they  are  to  be  possessed  of  a  national 
secret  society,  composed  entirely  o(  boys. 
Members  are  being  advertised  for  in 
western  papers.  The  probability  is  that 
the  enterprise  is  a  device  for  getting  ad- 
dresses, which  will  be  put  to  a  number 
of  uses. 

IT  IS  SO  RUMORED. 
The  report  has  been  circulated  that 
the  Chicago  manufacturers  of  the  Reli- 
ance hooks  and  eyes  (Bort  &  Favorite) 
are  approaching  a  point  at  which  a 
thorough  trial  of  the  benefits  of  publicity 
will  be  made.  Another  concern  said  to 
be  in  a  similar  attitude  is  the  Miller 
Fastener  Company,  New  York. 


RENEWALS  ARE  ON  TIME. 
Renewal  orders  for  the  Waterbury 
Watch  Company  have  been  given  out 
during  the  past  week  or  two  by  the  Dodd 
Agency,  Boston.  The  cyclometers  man- 
ufactured by  the  company  are  the  direct 
topic  ot  the  new  advertisements  and  the 
latter  are  as  attractive  as  usual. 


NOBLE  ROMAN  TYPE  FOR  ADS. 

Mark  Anthony  is  the  name  of  one  of 
the  incorporators  of  a  company  which 
will  soon  go  into  business  in  New  York 
as  manufacturers  of  advertising  novelties 
and  conductors  of  a  general  adveitising 
business. 

MAINE  NOW  A  COTTON  STATE. 

C.  B.  Cotton,  West  Gorham,  Me., 
who  does  some  business  as  an  advertis- 
ing agent,  is  sending  out  orders  to  a  line 
of  religious  papers. 


REMINGTONS'  LIST 


THE  MAN  AND  THE  SEASON. 

A  new  advertising  agent  in  the  West 
is  I.  Fall,  328  W.  5th  street,  Davenport, 
la.  He  is  getting  rates  from  a  line  of 
dailies  and  weeklies. 


MAKING   MONEY   IN  MISSOURI. 

R.  G.Mason,  Kirksville,  Mo.,  who  ad- 
vertises under  the  names  of  the  Western 

ADVERTISING  MEDIUM. 


17,922 


AVERAGE  CIRCULATION  OF  THE 

MILWAUKEE 

EVENING 

WISCONSIN 

FOR  NINE  MONTHS. 


Milwaukee,  October  i,  1896. 
State  of  Wisconsin,  1  . 
Milwaukee  County,  J 

H.  D.  O'Brien,  bein?  duly  sworn,  says,  that 
he  is  now  and  has  been  tor  seventeen  years 
foreman  of  the  newspaper  pressroom  of  the 

EVENING  WISCONSIN, 

and  has  had  charge  of  the  presses  and  paper 
used  in  printing  the  Evening  Wisconsin  ;  that 
he  knows  of  his  own  knowledge  that  the  average 
daily  circulation  of  the  Evening  Wisconsin  for 
nine  months,  from  January  i,  1896,  to  October 
I,  1896,  was  Seventeen  Thousand  Nine  Hundred 
and  Twenty-two  {17,922)  copies. 

The  average  daily  circulation  of  the  Evening 
Wisconsin  tor  the  month  of  September,  last 
past,  was  eighteen  thousand  seven  hundred  and 
seventy-two  (18,772)  copies. 

P.  D.  O'BRIEN. 
Subscribed  and  swotn  to  before  me  this  ist  day 
of  October,  1896,  A.D.       W.  A.  BOOTH, 
Notary  Public,  Milwaukee  County. 

THE  EVENING  WISCONSIN  CO., 

C.  H.  EDDY,  Representative, 
10  Spruce  Street,  NEW  YORK. 


Remingtons' 
County  Seat 
List. 

(NOT  PATENTS). 

Best  Papers, 
Best  Towns, 
Best  States, 
Used  by  the 
Best  Advertisers. 

Remington 
Brothers, 

309  Broadway; 
NEW  YORK. 


Cloth  Mills  and  Mason  &  Company,  is- 
sending  out  some  orders  to  religious- 
papers. 

QUAKER  CITY'S  QUEER  QUO- 
TATION. 

The  manager  of  the  advertising  de- 
partment of  a  Philadelphia  paper  called- 
New  Ideas  accuses  some  New  York. 
general  advertising  agents  ot  wearing 
"  enlarged  phylacteries." 


MISCELLANEOUS  NOTES. 

The  statement  made  recently  that  the- 
Postum  Cereal  Company  had  made 
some  contracts  direct  was  without  foun- 
dation. This  company's  advertising  is- 
wholly  in  the  hands  of  the  Charles  H. 
Fuller  Agency  of  Chicago  and  New 
York. 

Remington  Brothers,  of  Pittsburgh 
and  New  York,  are  renewing  some 
contracts  for  the  Hostetter  advertising. 

The  advertisements  of  investment 
brokers  have  increased  during  the  past 
few  weeks,  firm?  not  heretofore  repre- 
sented in  the  financial  columns  of  daily 
papers  in  large  cities  having  entered 
this  field. 

The  New  York  agent  for  the  Hunter 
Bicycle  has  made  some  contracts  for 
advertising  that  wheel. 

The  Empire  Tobacco  Company, 
Wheeling,  W.  Va.,  is  advertising  in 
some  monthlies  of  general  circulation. 

The  Anderson-Nelson  Distilling  Com- 
pany, Louisville,  is  sending  out  some 
orders  to  weeklies  and  monthlies. 

The  Novelty  Introduction  Company, 
Rushville,  Ind.,  is  sending  orders  for  ad- 
vertising to  monthlies. 

F.  B.  Washburn  has  resigned  his  posi- 
tion as  the  New  York  representative  ot 
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the  Geo.  H.  Regar  Advertising  Com- 
pany, of  Philadelphia,  and  is  now  con- 
nected with  the  Nelson  Chesman  & 
Company  Agency's  New  York  office. 

C.  W.  Haven,  of  Philadelphia,  is 
placing  the  advertising  for  Waller  F. 
Ware,  who  is  advertising  some  medical 
specialties. 

R.  E.  Chalmers,  350  Dearborn  street, 
Chicago,  has  started  a  watch  business 
and  is  sending  orders  to  a  line  of  monthly 
papers. 

The  Banning  Advertising  Company, 
317  Wabasha  street,  St.  Paul,  Minn.,  a 
branch  of  the  same  firm  in  Minneapolis, 
is  sending  some  orders  to  monthlies  of 
large  circulation. 

W.  H.  Heins,  manager  of  the  adver- 
tising department  of  the  New  York 
IVeekly^  has  recently  returned  trom  a 
trip  among  western  advertisers  and  re- 
ports indications  of  ample  advertising 
contracts  later  in  case  the  results  of  the 
election  please  the  prospective  pur- 
chasers ot  publicity. 

The  McKinley  Music  Company,  309 
Wabash  avenue,  Chicago,  will  do  some 
advertising  after  election  through  the  J. 
Walter  Thompson  Agency,  of  Chicago. 
Migazines  and  weeklies  will  be  used. 


WHERE  THERE'S  SMOKE  THERE 
MAY  BE  FIRE. 

Another  effort  is  said  to  be  now  being 
made  by  representatives  of  English  cap- 
italists to  acquire  the  properties  of  all 
the  manufacturers  of  plug  tobacco  in  this 
country.  All  that  prevents  the  consum- 
mation of  the  deal,  it  is  said,  is  the  re 
fusal  of  one  of  the  largest  manufacturers 
to  set  a  price  on  his  property. 

The  story  comes,  from  Cincinnati  that 
Charles  M.  Lindley,  of  that  city,  and 
Colonel  Joseph  B  Hughes,  of  Hamilton, 
O  ,  are  the  men  who  have  been  intrusted 
with  the  work  of  securing  the  options  on 
the  Drummond  and  Liggett  &  Myers 
properties.  Aside  from  these  two  plants, 
the  one  that  it  was  difficult  to  get  an  op- 
tion on  was  that  of  the  Pierre  Lorillard 
Tobacco  Company. 


RECENT  INCORPORATIONS. 

The  New  York  Advertising  and  Nov- 
elty Company  of  New  York  has  been 
incorporated.  Its  purpose  is  to  manu- 
facture novelties  and  conduct  a  general 
advertising  business.  The  capital  is 
$1,500,  and  the  directors  are  Charles 
H.  Walker,  Mark  Anthony  and  Ferdi- 
nand N.  Sheppard. 

Articles  of  incorporation  of  the  Adver- 
tiser Company  have  been  filed  in  New 
Jersey.  The  incorporators,  W.  J.  Mor- 
rison, Albert  Ravekes  and  Oliver 
Ravekes,  say  their  object  is  to  publish 
a  weekly  paper  at  Ridgefield  Park, 
to  be  known  as  the  Bergen  County 
Advertiser. 

W.  H.  Brock  &  Company,  publishers 
at  Athol,  Mass.,  of  the  Cottager  and 
Ready  Record,  Church  Record,  Healthy 
Home  and  various  other  paper-;,  have 
formed  a  stock  company  with  $15,000 
capital.  The  following  is  the  list  ot  offi- 
cers chosen:  W.  K.  Briggs,  president; 
Ernest  Shriver,  ot  Baltimore,  Md.,  clerk; 
W.  H.  Brock,  treasurer. 


A  PRINTING  CLAIM  ALLOWED. 

In  the  matter  of  the  claim  of  the 
Courier  Journal  Publishing  Company, 
of  Louisville,  Ky.,  for  a  small  amount 
of  printing  done  for  the  civil  service 
commission  the  acting  controller  of  the 
treasury  has  decided  that  section  3786  of 
the  revised  statutes,  providing  that  all 
printing  and  binding  for  the  executive 
departments  shall  be  done  at  the  govern- 
ment printing  office,  is  limited  in  its 
application  to  printing  done  at  Wash- 
ington for  the  executive  departments 
and  does  not  apply  to  printing  done 
elsewhere  for  subordinate  officers  of  the 
various  departments.  The  claim  was 
allowed. 


SEEDSMEN  AT  WAR. 


GENERAL    SEED  ADVERTISING 
AND  THE  GOVERNMENT. 


The  Past  and  Present— Contracts 
Just  Made  by  the  Govkrnment — 
Interesting  News  of  an  Interest- 
ing Subject — Extent  of  Some  of 
THE  Expenditures  for  Free  Seeds. 

A  great  quantity  of  flower  and  other 
seeds  are  distributed  free  each  year 
through  the  agricultural  department  at 
Washington.  It  is  but  a  short  time  ago 
that  many  private  individuals  advertising 
flower  and  other  seeds  in  appropriate 
mediums  made  profit  through  the  pat- 
ronage thus  secured.  This  business 
developed  to  such  an  extent  that  flower 
seed  advertising  constituted  a  large  part 
of  the  advertising  contained  in  maga- 
zines, household  journals  and  various 
other  papers  likely  to  be  read  by  women. 

Seed  advertising  has  dwindled  ma- 
terially, however,  in  the  course  of  the 
past  year  or  two.  Firms  that  have  ad- 
vertised seeds  to  advantage  in  former 
years  complained  that  present  results 
were  quite  nominal,  and  it  has  looked  as 
though  this  portion  of  the  advertising 
patronage  of  periodicals  might  disappear 
altogether. 

The  D.  M.  Ferry  Seed  Company,  of 
Detroit,  which  had  itselt  been  a  very 
liberal  advertiser  in  all  sorts  of  mediums, 
recently  began  a  suit  against  the  gov- 
ernment to  restrain  it  from  the  purchase 
and  free  distribution  of  seeds,  according 
to  custom.  The  papers  served  by  the 
company  set  forth  that  the  annual  dis- 
tribution of  seeds  provided  by  the  gov- 
ernment had  the  effect  of  cutting  down 
the  company's  own  trade  at  least  one- 
seventh,  and  that  it  would  eventually 
compel  the  company  to  go  out  of  busi- 
ness. 

The  D.M.  Ferry  petition  was  dismissed 
by  Judge  Cox,  of  the  Supreme  Court  of 
the  District  of  Columbia.  There  was  an 
understanding,  however,  that  the  case 
will  go  to  the  Court  of  Appeals  of  the 
District  for  further  adjudication. 

In  the  meantime  Secretary  Morton 
has  proceeded  to  comply  with  the  course 
followed  in  former  years,  and  his  de- 
partment has  awarded  contracts  for  the 
supply  of  seeds  to  the  government  by 
private  firms,  for  distribution  during  the 
coming  season.  Bids  for  the  supply  of 
seeds  are  open  to  any  firm  desiring  to 
participate,  and  the  awards  are  made 
according  to  price.  Of  the  contracts 
already  awarded,  addresses  of  the  bid- 
ders and  the  amount  of  the  contracts  are 
as  follows: 

Easttfrn  States — embracing  Pennsyl- 
vania, New  York,  Maryland,  New 
Jersey,    West    Virginia,  Delaware 

and  ail  the  New  Eneland  States  

W.  Ailee  Burpee   &  Co.,  PhiUdel- 

phii,  Pa  $38,711 

Middle  Western  States — embracing  Min- 
nesota, Wi>constn,  Illinois,  Indiana, 

Ohio  and  Michigan  

John  A.  Salzer,  La  Crosse,  Wis   28,022 

Southwestern  States; 

Marathon    Seed    Co.,  Memphis, 
Tenn   \-j,oi,d, 

South  Atlantic  State*: 

T.  W.  Wood  &  Sons,  Richmond, 

Va   27.159 

Northwestern  States  : 

L.  L.  Mty  &  Co  ,  St.  Paul,  Minn...  9,233 

It  is  to  be  noted  that  the  firm  to  which 
was  awarded  the  largest  contract  is  one 
that  is  a  very  liberal  advertiser,  and 
continued  its  expenditures  for  publicity 
in  spite  of  the  tendency  on  the  part  of 
other  firms  to  greatly  restrict  their  own 
outlays.  John  A.  Salzer  has  also  been  a 
generous  advertiser  for  some  time,  hav- 
ing advanced  from  small  beginnings. 
The  firm  of  L.  L.  May  &  Co.  was  also  a 
user  of  many  mediums  last  season.  It 
would  appear,  therefore,  that  if,  on  ac- 
count of  free  seed  distributions,  the 
business  done  by  these  firms  with  the 
general  public  is  less  than  it  otherwise 
would  be,  they  have  a  probable  com- 
pensation in  securing  the  contracts  to 
supply  the  seeds  distributed  in  this 
manner. 


AN  EX-REPORTER'S  STORY. 

An  ex-reporter,  who  served  long  and 
faithfully  as  a  gleaner  of  festive  items  for 
a  St.  Louis  newspaper,  tells  this  story  of 
recognition  of  a  man  he  had  never  seen. 

"  I  was  sent  out  to  the  West  End  to 
see  a  man  who  had  been  implicated  in  a 
very  malodorous  scandal.  Th'"  story 
hung  upon  my  seeing  him,  and  to  say 
that  I  was  anxious  to  get  my  eagle  eye 
on  him  would  be  putting  it  very  mildly. 
I  rode  out  to  his  house  only  to  find  that 
the  head  of  the  household  and  all  the 
rest  of  it  were  away,  nobody  knew  where. 
The  neighbors  thought  they  had  gone 
out  of  town. 

' '  I  got  on  a  car  and  was  headed  down 
town  when  I  was  impelled  by  some  queer 
influence  I  can't  describe  to  look  at  a 
man  who  sat  behind  me.  He  was  an 
ordinary  looking  man,  and  I  would  not 
have  looked  at  him  a  second  time  under 
other  circumstances.  Hut  something 
told  me  that  this  was  the  man  I  was 
looking  for.  How  did  I  know  it? 
Blessed  if  I  can  tell  you.  No  one  had 
ever  described  him  to  me.  I  knew  him 
'  cause,'  I  suppose,  as  the  women  say. 

"I  asked  him  for  a  light,  and  when 
the  man  who  sat  beside  him  got  out  I 
took  the  seat  beside  him.  '  I  am  looking 

(or  Mr.  ,'  I  said.    'Do  you  know 

him?'  He  hesitated  a  moment.  'Yes, 
slightly,'  he  answered  at  last. 

"  'I  must  see  him.  Can  you  tell  me 
where  I  would  be  likely  to  find  him  ?  '  I 
asked.  "Probably  at  his  office,'  he 
said.  '  Hardly  at  this  hour,  I  should 
say,'  I  remarked,  looking  at  my  watch. 
It  was  10  o'clock.  He  hedged  a  little 
more,  but  finally  his  curiosity  overcame 
him  and  he  said  :  'I  am  the  man  you 
are  looking  for.' 

"  '  I  knew  it,'  I  said,  and  we  got  down 
to  business,  and  I  got  the  statement  I 
wanted.  Explain  it?  I  can't."  — St. 
Louis  Republic. 


HE  WILL  BE  VINDICATED. 

A  newspaper  man  who  has  suffered  the 
shabbiest  of  treatment  at  the  hands  of 
the  Honorable  the  Senate  of  the  United 
States  is  on  the  road  to  an  opportunity  to 
crow  over  the  body  in  its  own  inclosure. 
James  R.  Young,  who  was  driven  out  of 
the  Senate  as  chief  executive  clerk  by  the 
abolition  of  the  office  he  held,  upon  the 
suspicion  that  he  had  revealed  the  se- 
crets which  senators  had  really  given  up, 
and  after  he  had  repeatedly  but  without 
success  asked  for  an  accusation  and  a 
chance  to  defend  Ins  reputation,  will  be 
entitled,  after  March  4,  1897,  to  the 
privileges  of  the  floor  of  the  Senate  as  a 
representative  from  a  Pennsylvania  dis- 
trict, as  he  has  been  nominated  and 
will  be  undoubtedly  elected. 

Some  of  the  senators  who  contributed 
to  fix  this  shameful  act  upon  the  body 
are  still  members  of  it.  Young  took  his 
unjust  dismissal  philosophically,  and 
was  content  to  wait  for  the  wheel  of 
fortune  to  whirl  him  into  the  senate  in 
the  way  that  he  will  soon  enter. 


MONTHLY  CHANGES  ITS  NAME. 

The  American  Teacher,  Boston,  has 
changed  its  name  to  the  American 
Primary  Teacher.  The  growth  of  edu- 
cational forces  called  for  a  centralization 
of  effort  and  topics. 


A    UNIQUE    CAMPAIGN  IDEA. 

The  San  Francisco  Examiner  pre- 
sented with  each  copy  of  its  issue  for 
October  4  a  very  neat  and  attractive 
"campaign  hat"  in  colors  (red,  white 
and  blue).  It  appears  that  these  hats 
are  furnished  by  the  Forbes  Lithograph 
Company,  181  Devonshire  street,  Bos- 
ton. The  idea  is  certainly  a  "big" 
one,  and  it  is  not  too  late  for  other 
publishers  who  have  not  already  used 
it  to  employ  it  as  a  circulation  builder. 


A  TRADE  JOURNAL'S  EXHIBIT. 

The  Paper  Digest,  New  York,  has 
a  printing  exhibit  at  the  American  Insti- 
tute Fair  now  being  held^in^New  York. 


THREE  CONCERNS  TABOOED  BY 
UNCLE  SAM. 

The  post-office  department  has  issued 
fraud  orders  against  Wilcox  &  Company, 
and  A.  11.  Wilcox,  529  Broadway,  ^ew 
York;  and  G.  G.  Corey,  Brewster,  N.  Y. 
Wilcox,  it  was  claimed,  was  using  the 
name  to  defraud  another  firm.  A  fraud 
order  has  also  been  issued  against 
Thomas  &  Anderson,  South  fiend,  Ind. 
who  were  advertising  an  alleged  value- 
less medicine. 


ADVERTltWC  MEDIUMS 


NEW  YORK 

TIMES. 

"All  the  News  That's  Fit  to  Print." 

SUNDAY : 

Magazine  Supplement. 
SATURDAY : 

Literary  and  Art  Supple- 
ment. 

FOR 
CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 
Over  400,000  daily. 

Gross  rate,  75  cents  per  line.    Average  contract, 
about  50  cents  per  line. 

BOSTON 
JOURNAL 

Leading  Republican  News- 
paper of  New  England. 

It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

CIRCULATION  80,533. 

'The  Best  in  Chicago  for  the  Money." 

T^HE  CHRONICLE. 

(DEMOCRATIC.) 

Compare  the  advertising  rates 
of  The  Chronicle  with  the  rates 
of  other  Chicago  morning  papers 
CLAIMING  less  circulation  than 
The  Chronicle  PROVES. 

"It  has  a  big  field  all  to  itself." 

350,000  DAILY 

is  the  guaranted  circulation  of  the 
ScRiPPS  McRae  League. 

CINCINNATI  POST, 

ST.  LOUIS  chronicle, 
CLEVELAND  PRESS, 
KENTUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERRY,  S3  Tribune  Building.  Ne>v  York. 

Thb  Church  Press            ^  ^ 
Association,  Philadelphia, 
wan' s  suitable  ads  for  the   

church  magazines  aSlTr  oJIl' 

which  it  publishes  for  Phila.  ^1^^^*^  ^J^Sg 
N.  Y.  and  Boston  churches.  Iff 
A   home  medium.    85,000  ^Sfclj..igtf0^ 

circulation  monthly.  Used 

by  leading  advertisers.   

A  D  VERTISIN  G  in  newspapers  of ' '  kn-jwo  cir- 
culation"  means  "  BUSiNBSS."  Forparticu- 
lars  address  A.  FRANK  RICHARDSON,  Tri- 
btine  BIde..N.Y  ChamberofCommerce.Chicaeo. 


CUBSCRIBE  NOW.  and  get  THE  FOURTH 
ESTATE  for  Two  Dollars  a  year.  If  you 
wish  bound  volumes  read  the  announcement 
elsewhere  in  this  issue. 
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A  D  yER  TISfNG  A  GENCrES. 

F  "A  DROP  OF  INK  makes  millions  think," 
why  not  manipulate  the  ink  pots  of  say  50 
New  England  daihes— we  can  aj.sist  you.  Our 
Advertisers'  Newspaper  Manual  (378  pagesi  for 
postage  alone,  20  cents. 

DODDS 

ADVERTISING 
AND 
CHECKING 

AGENCY 


LIFE  INSURANCE. 


Water  Street, 


BOSTON. 


M.  B.  WILSON 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  Open  to  figure  on  any  line  oi  legitimate 
newspaper  advertising    Write  for  estimates. 


R.WAYNE  WILSON 
COMPANY, 

Liberty  Street.  New  Vork, 

will  place 

ADVERTISING 

for  first-class  firms  in  anv  field  or  medium. 


SPECIAL  N  or  ICE. 


DOYOU  WANT'p 
ADVERTISING  i 


If  so,  we  can  probably 
get  you  some.  Have  un- 
excelled facilities  for  repre- 
senting out-of-town  papers 
(both  large  and  small)  in  air 
the  great  advertising  cen- 
ters, on  NEW  and  equitable 
basis.  If  interested,  address 

SPECIAL  REPRESENTATION, 
 P.  O.  Box  254,  N.  Y.  City.  

FOR  SALE. 

A  DVERTISEMENTS  under  this  classifica- 
tion  25  cents  a  line  each  insertion.  Count 
seven  words  to  the  line 

■pOR  SALE  — NEWSPAPER. —  Republican 
daily  newspaper  and  job  office,  in  mana- 
factunng  city  of  8,000,  150  miles  from  Cincinnati; 
great  opporlunity.  Address  REPUBLICAN, 
care  Thh  Fourth  Estate 

"pOR  SALE. — A  first-class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 

WANTED  TO  PURCHASE. 

ADVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  hne  each  insertion.  Count 
seven  words  to  the  hne. 

AST  ANTED. — To  buy  paying  daily  or  weekly 
newspaper.   Must  be  a  bargam.  Address, 
S.  F.  T.,  care  Fourth  Estate. 

CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
LOGAN,  UTAH. 

•pHE  FOUR  TH  ESTATE  is  the  best  medium 
to  reach  buyers  in  the  newspaper  line.  Ad- 
vertise in  it.  Advertisements  under  this  classi- 
fication  25  cents  a  line  each  insertion.  Count 
seven  words  to  the  line. 

GOOD  LITERA  TURE. 

For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  oi  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  $5  00 

Vol  II.,  September,  1894,  to  February, 

1893,  inclusive   5  00 

Vol.  III.,  March  to  August,  1895,  inclu- 
sive  2  so 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive   2  50 

Vols.  I.  and  II.,  bound  together,  a  few 

left   10  00 

Vols. III.  and  IV.,  bound  together,  March, 

1895,  to  February,  1896,  inclusive   S  00 

Vol.  v.,  March  to  August,  1896,  inclusive,    a  50 


IT  LEADS  THEM  ALL! 

THE 

MUTUAL 
LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY.  President. 


Nassau.  Cedar  and  Liberty  Strebts- 


BUSINESS  OPPORTUNniES. 

ADVERTISEMENTS  under  thi»  classifica- 
^  tion,  as  cents  per  line  each  insertion.  Count 
•even  words  to  the  line. 

UUSTLING  NEWSPAPER  MAN  of  large 
^  experience  will  undertake  to  put  losing 
city  daily  on  its  feet;  ca^h  forfeit  posted.  Or 
will  purchase  in  a  thriving  city;  bid  condition 
no  barrier.  Addresi  C.  F.  F.,  care  The  Fourth 
Estate. 

\X7ANTED — To  lease  or  buy  daily  paper; 
**     town   not    less  20,000;   must  be  cheap. 
Address  "  Husiler,"care  The  Fourth  Estate. 

■AXTANTED,  a  partner,  to  take  half  interest  in 
*'  a  new  magazine  that  has  a  brilliant 
future.    Address  C.  W.,  care  Fourth  Estate. 

BACK   NUMBERS  °pU?h 

Estate  can  be  had  (except  a  few  issues  which 
are  out  of  print)  at  10  cents  each.  As  the  edi- 
tions of  many  of  the  dates  are  nearly  exhausted, 
prompt  application  should  be  made. 


SITUATIONS  WANTED. 


A  DVERTISEMENTS  under  thi»  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

pXPERIENCED  and  rapid  make-up  wnnts 
^  situ  ition  on  morning  paper,  union  ;  capable 
of  taking  entire  charge.  Best  of  references. 
Address  Livineston,  care  Fourth  Estate. 

'\A7' ANTED — Position  in  advertising  agency 
*  •  or  on  paper.  Experience  in  office  work 
and  soliciting.  Best  of  references.  Address 
T.  E.  C,  care  The  Fourth  Estate. 

TUEWSPAPER  man  of  expenence  wants 
situation  as  editor  of  a  daily  or  good 
weekly.    Address,  MANTON,  310  Union  St., 
Philadelphia,  Pa.  

ILLUSTRATING  and  special  writing  are  the 
fortes  of  a  young  man  wishing  employment, 
address,  F.  A.  L.,  care  The  Fourth  Estate. 


BUSINESS  HELPS. 

advertisers  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

A  LL  the  leading  English   Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway. 

RTNDFR^  for  The  Fourth  Estate 
Ul  i-M  ^ith    patent  extensible 

back,  capable  of  hiding  a  year's  supply  il  de- 
sired, will  be  supplied  at  office  for  {i.oo,  or  by 
mail,  prepaid  Si. an. 

BUSINESS  TROUBLES. 

The  Hastings  Card  and  Paper  Com- 
pany, 26  Beekman  street,  New  York, 
made  an  assignment  last  week  to  John 
W.  Axford.  In  February,  1896,  the 
company  obtained  a  settlement  from 
creditors  at  45  cents  on  the  dollar,  and 
about  four  months  ago  it  established  an 
embossing  plant  at  Plainfield,  N.  J. 
The  assignee  said  that  the  liabilities  are 
$75,000,  and  nominal  assets  $95,000. 


AMUSEMENTS. 


JOURNALISTIC  FLOWER  WILTS. 

The  Pansy,  a  Boston  periodical  devoted 
to  the  young,  has  been  discontinued. 
Unfulfilled  subscriptions  will  be  filled  by 
the  Golden  Rule  Company,  with  its 
Junior  Golden  Rule. 


ENTERPRISE  IN  ONTARIO. 

The  Brantford  Courier  recently  issued 
a  supplement  in  colors  in  honor  of  a  fair 
held  by  a  Canadian  agricultural  society. 


Bijou  Theatre,  "  My  Friend  from  India," 

8  15  P.M. 
Casino,  "  A  Good  Thing,"  8  p  m. 
Dalv's,  "  The  Geisha,"  8.1s  p.m. 
Fifth  Avenue  Theatre,  "  Lost,  Strayed  or 

Stolen,"  8.15  P.M. 
Garden  Theatre,  "  Evangeline,"  8  p.m. 
Garrick  Theatre,  "  Secret  Service,"  8.30  p.m. 
Herald  Square  Theatre,  "  A  Parlor  Match," 

8  P.M. 

Hoyt's  Theatre,  "  A  Florida  Enchantment," 
8. 10  p.m. 

KNirKERBOCKER  Theatre,  "Half  a  King," 
8  p.m. 

Kosthr  &  Bial's,  8  p.m. 
Lyckum  Theatre,  E.  H.  Sothern,  8.15  p.m. 
Madison  Square  Garden,  American  Institute 
Fair. 

Olympia  Theatre,  "  Santa  Maria,"  8.15  p.m. 

Music  Hall,  8.15  i'.m. 
Palmer's  Theatre,  Georgia  C  iyvan,  8  15  p.m. 
Proctor's,  Vaudevillr,  n  a.m  to  11  p.m 
Standard  Theatre.  Performance,  a  and  8  p.m. 


NOTES  OF  RECENT  CHANGES  IN 
INTERfcST,  ETC. 

J.  W.  Campher  has  sold  his  interest  in 
the  Delaware  Record,  published  at  Har- 
rington, to  J.  E.  Horney. 

The  Hildreth  (Neb.)  Telescope  has 
changed  ownership.  W.  S.  Ashby,  who 
began  the  publication  of  the  paper  ten 
years  ago,  has  sold  the  same  to  J.  F. 
Lance,  who  will  conduct  it  as  an  inde- 
pendent republican  paper. 

The  Norfolk  (Va. )  News  has  ceased 
publication,  and  K.  H.  Hart,  the  pro- 
prietor, has  associated  himselt  with  the 
New  Daily  Pilot  in  the  capacity  of  gen- 
eral manager. 

T.  R.  Rivers,  of  the  firm  of  Rivers  & 
Tucker,  publishers  of  the  Brenham 
(Tex.)  Evening  Press,  sold  his  one-half 
interest  to  Ju^ige  William  P.  Ewing,  and 
the  style  of  the  firm  now  is  Pucker  & 
Ewing.  Mr.  Ewing  is  an  experienced 
newspaper  man  of  well-known  ability 
and  literary  attainments,  and  will  no 
doubt  add  much  to  the  Press,  which  is 
jierhaps  the  largest  evening  paper  pub- 
lished in  any  town  of  thi%  size  in  the 
state. 

George  B.  Jones  is  now  sole  proprietor 
of  the  Lebanon  Daily  Reporter,  having 
bought  out  the  interest  of  A.  L.  Full- 
wider. 

Capt.  Charles  J.  Ball,  a  capitalist  of 
Los  Angeles,  has  purchased  a  large 
block  of  the  stock  of  the  Los  Angeles 
Herald.  No  change  in  the  manage- 
ment is  contemplated. 

The  Hollister  (Cal.)  West  Coast  Alli- 
ance, a  leading  populist  organ,  has  been 
leased  by  James  A.  Kearney  and  Harry 
Johnston,  and  will  in  future  be  run  as  a 
democratic  paper. 


TIMELY  TRUTHS  TOLD  IN  TROY. 

"  Do  you  know,"  said  a  merchant  to 
a  Troy  Budget  reporter,  ' '  that  the  best 
time  for  a  business  man  to  advertise  is 
while  a  political  campaign  is  on.  This 
is  especially  the  case  when  a  presidential 
fight  is  in  progress.  Take  this  year,  for 
instance.  The  campaign  is  in  many 
respects  a  most  extraordinary  one.  Deep- 
est interest  is  being  taken  in  it.  Every- 
body is  reading  newspapers.  People  are 
now  closely  reading  papers  where  be- 
fore they  merely  glanced  at  them.  Ad- 
vertisers generally  are  beginning  to  re- 
cognize the  value  of  an  advertisement 
run  during  campaign  years.  People 
like  to  read  politics,  and  if  an  advertise- 
ment is  attractively  worded  they  will 
read  it,  too — and  every  time  at  that." 


T^HE  BEST  INVESTMENT.— "In  sending 
check  for  renewal  of  my  subscription,  I 
wish  to  say  that  I  regard  this  annual  payment  as 
the  very  best  investment  which  I  make.  When 
the  morning  papers  and  The  Fourth  Estate 
come  to  me  together,  as  they  often  do,  your 
paper  is  always  read  first  while  the  general 
news  of  the  day  waits. 

"  Moreover.the  interest  attaches  quite  as  much 
to  the  ads,  in  proportion  to  their  bulk,  as  to  the 
reading  matter. 

"  I  regard  The  Fourth  Estate  as  a  con- 
spicuous illustration  of  the  truth  that  supply 
often  creates  demand.  If  The  Fourth  Estate 
never  had  been  established  newspaper  men 
would  have  continued  ignorant  to  this  day,  I 
presume,  of  the  personal  and  business  value  to 
them  of  the  work  which  you  are  doing," — 
Stbphbn  O'Meara,  Editor  Boston  Journal. 


PRIZE  COMPETITION. 


Monarch 
Bicycles 
Given 
Away. 


\X7E  have  inaugurated  a  prize 
competition  tor  the  best  orig- 
inal designs  for  advertisements  of 
Monarch  Bicycles,  for  which  we 
offer  the  following  valuable  prizes  : 


FIRST  PRIZE— 

$  100.00  Monarch  Bicycle 

SECOND  PRIZE— 

$80.00  Monarch  Bicycle 

THIRD  PRIZE— 

$60.00  Defiance  Bicycle 

For  further  particulars  address 
as  below,  mentioning 
this  paper. 

MONARCH  CYCLE 
MFG.  CO., 

Lake,  Halsted  and  Fulton  Sts., 
'     CHICAGO,  ILL. 


PRESS  CLIPPINGS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  ui 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 


IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  78  Park  Place, 
New  York,  your  inqtdry  will  receive 
prompt  attention. 


SUBSCRIBE  NOW,  and  get  THE  FOURTH 
ESTATE  for  Two  Dollars  a  year. 


OCTOBER  I 5,  1896 


THE  FOURTH  ESTATE 


PRmTERS"  SUPPLIES. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory,  i6th  st.  and  Ashland  ave., CHICAGO. 

NEW  YORK  OFFICE.  312  Temple  Court 
BOSTON  OFFICE.  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 


THE  LOVEJOY  CO.,      Established  1853. 

ELECTROTYPERS 

and  mannfacturert  oi  Electrotype  Machinery, 
444-446  Pearl  Street,  New  York, 


CTEREOTYPE,  linotype  and  electro- 
TYPE  metals;  copper  annodes;  zinc  plates 
for  etching.    MERCHANT  &  CO.,  Inc., 
517  Arch  street,  Philadelphia,  Pa.  


HENRY    LINDENMEYR  &  SONS 

PAPER  WAREHOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N  Y. 

TF  yon  use  ELECTROS  »end  to  CRASKE  for 
pricei.   Superior  work.  Loweit  prices.  Or- 
der! receive  prompt  attention, 

CHAS.  CRASKE,  45  &  47  Rose  St..  N.  Y. 

TRAVEL. 

No  Line  in  the  World 

Equals  the 
NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

8%  hours.  New  York  to  Buffalo ;  hours,  New 
York  to  Niagara  Falls  ;  24  hours,  New  York 
to  Chicago;  21%  hours.  New  York  to  Cin- 
cinnati ;  29%  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 


SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
careful  attention  at  the  hands  of  the  manage, 
ment  of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  twitches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  o) 
the  latest  design  and  construction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  Is  the  "  Standar' 
Railway  of  America," 
S,  M.  PREVOST.  R.  WOOD, 

G*n.  Manager.  Gen.  Past.  Agent. 


CUBSCRIBE  NOW,  and  get  THE  FOURTH 
^    ESTATE  for  Two  Dollars  a  year. 


PRINTERS'  SUPPLIES. 


IF  you  are  in  need 
of  PRINTING  of 
any  kind  The 
Evening  Post  Job 
Printing  Office 
will  do  it  for  you 
Quick  and  Cheap. 
B'way  and  Fulton 
Street,  New  York. 


I_r  F.  McCAFFERTY,  ELECTROTYPER, 
*  ^*  42  AND  44  Bond  Street, 

frank  lesue  building.  New  York 

PRESSES  AND  PRINTING  MACHINERY 
^  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

MISCELLANEO  US. 


"THESE 

ARE 

HARD 

TIMES 

AND 

I'LL 

SEE 

ABOUT 

IT 

BY 

AND 

BY." 


That's  what  a  journalist  said  last 
year  when  asked  by  a  Berkshire 
Life  Insurance  Company's  agent  to 
make  application  for  a  policy.  The 
Herald  chronicled  his  death  re 
cently. 

"Wi^i^  are  hard  times'*  for  his 
wife  and  children,  and  the  old 
quotation  that  the  "street  called 
By-and-By  leads  to  the  house  called 
Never  "  is  again  emphasized. 


Send  your  age,  secure  rates  and  insure  now . 

™'^BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS. 

GEO.  W.  ENGLISH,  Manager, 
NEW  YORK   AND   NEW  JERSEY  Statb 

AOBNCIBS, 

253  Broadway,  NEW  YORK. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  lot* 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 

RECENT  NEW  ENTERPRISES. 

The  Topeka  Sun/lower  is  a  new  paper 
edited  by  Mrs.  Lucile  B.  Baker,  which 
will  appear  in  the  latter  part  of  this 
month.  It  will  be  devoted  to  society, 
clubs,  dramatic  and  musical  notes. 

The  first  edition  of  the  Anderson  (Ky.) 
Republic  has  been  issued  at  Lawrence- 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


THE  LINOTYPE 
IN  SMALL  OFFICES 
A  SUCCESS! 

Easily  Operated!  Saves  Money!  New  Faces  daily! 


Ever  try  it?  Your  compet- 
itor uses  it ;  in  fact,  every 
up-to-date  printer. 


Book,  Job  and  Newspaper 
work  on  the  same  machine. 


MERGENTHALER 
LINOTYPE  CO., 

Tribune  Building,  NEW  YORK  CITY. 

PHILIP  T.  DODGE, 

President  and  General  Manager. 


THE  LINOTYPE  HAS  NO  RIVAL. 


''STANDARD  LINOTYPE  METAL" 

AND  FIRS r-cLAss  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  Lowenstein  &  Bro.,  Proprietors, 
Telephone,  829  38th  Street.  Thirteenth  Avenue  and  20th  Street,  NEW  YORK.  U.  S.  A. 


burg.  It  is  edited  by  Claude  Cozine,  the 
able  son  of  John  Cozine,  of  the  Shelby- 
ville  (Ky.)  News. 

A  new  daily  paper  has  been  started  in 
Jacksonville,  111.  It  is  called  the  Dinner 
Horn  and,  as  its  name  suggests,  it  is  a 
noon  edition.  Morton  Davis  and  A. 
McKenzie  are  the  editors. 

A  new  democratic  paper  called  the 
Democratic  Call  made  its  appearance  in 
Lock  Haven,  Pa.,  last  week.  It  is  a  4-page 
weekly  and  is  published  by  the  "  Clinton 
County  Sound  Money  Democratic  Asso- 
ciation." The  paper  will  be  issued 
weekly  during  the  campaign. 

The  Pittsburgh  (N.  Y.)  Public  Opin- 
ion, a  semi- weekly  of  which  Carl  Smith 
is  editor  and  proprietor,  has  made  its 
appearance. 

The  Barbourville  (Ky.)  News  is  a  new 
journalistic  feature.  W.  W.  Sawyers, 
Jr.,  is  the  editor  and  publisher.  The 
paper  is  republican  in  politics.  It  suc- 
ceeds the  Experiment,  which  suspended 
some  weeks  ago. 

St.  Augustine,  Fla.,  has  a  new  daily, 
the  Morning  Journal.  It  is  published 
by  Wilson  &  Foster. 

C.  M.  Shumway  has  established  a  new 
paper  at  Noxen,  Pa.  It  is  called  the 
Vidette. 


SUSPENSIONS. 

Owing  to  the  objection  of  New  York 
creditors  to  E.  F.  Bigelow,  of  Portland, 
continuing  in  business,  the  Portland  and 
Middletown  (Conn.)  7>zi5««^  offices  were 
closed  last  week.  This  kills  the  Middle- 
town  Tribune,  the  Middlesex  County 
Record,  a  weekly:  the  Colchester  Advo- 
cate, a  weekly;  the  IVesleyan  College 
Argus,  and  several  other  church  and 
college  papers,  including  the  Observer. 
The  failure  was  caused  by  inability  to 
to  make  collections. 

The  La  Grange  (Ind.)  Register,  a  re- 
publican newspaper  established  twenty 
years  ago  by  the  late  J.  C.  Hewitt,  has 
suspended  publication.  The  Register 
has  not  been  holding  its  own  since  the 
death  of  Mr.  Hewitt  last  spring,  and  the 
material  will  be  sold. 

The  Trenton  (N.  J.)  Daily  Globe,  a 
free  silver  paper,  has  suspended.  It 
was  started  six  weeks  ago. 

The  Florence  Gazette,  the  oldest  paper 
in  Florence,  Ala.,  has  suspended  pub- 
lication. The  paper  was  owned  and  ed- 
ited by  T.  S.  Barr. 

The  McCool  (Neb. )  Record,  a  populist 
paper,  has  suspended. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


BONNELL'S  INKS 


To  The  J.  Hari-br  Bonnell  Co.: 

In  responie  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  laying  that  we  are  now  using 
-our  various  inki  on  our  periodicals  and  miscel- 
eous  booki,  and  that  such  inks  are,  in  general. 


vol 
(an 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 

NFwYnPV    5«^S22  AMERICAN  TRACT      Ptt,^.^^.    17  AND  19  QUINCY  Putt  a  tm7t  tjut  a  •     I3  SOUTH  SEVENTH 

iL\N    lUKK.        SOCIETY  BUILDING.  V^HICAGO  I  STREET.  T  HILADELPHIA .  STREET. 
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ADVERTISING  MEDIUMS. 


ADVERTISING  MEDIUMS. 


ADVERTISING  MEDIUMS. 


ADVERTISING  MEDIUMS. 


THE  ECONOMY  OF  HARD  TIMES. 


^CONOM  Y  seems  to  be  the  present 
business  watchword — the  cutting 
off  needless  expenses — getting  most 
for  the  money  in  necessary  purchases. 
Advertising  is  a  necessity  of  business, 
not  a  needless  expense.  But  now  is  the 
time  to  apply  rigid  economy  to  adver- 
tising expenditure.  Many  go  ahead 
in  the  old  haphazard  way  even  in  these 
times  of  economy. 

Your  competitor  has  been  advertising 
in  a  large  number  of  papers.  He  says 
they  are  good  papers.  They  use  good 
paper  and  ink  and  type.  They  agree 
with  his  political  views  or  his  financial 
views.  Some  of  them  have  20,000 
daily  circulation.  Some  have  40,000  or 
50,000.  Some  they  say,  have  70,000. 
He  doesn't  know  what  the  circulation 
of  any  of  them  is.  Couldn't  find  out 
if  he  wished  to  and  doesn't  particularly 
care.  The  economy  of  hard  times 
hasn't  yet  struck  his  advertising.  When 
he  feels  very  economical  he  doesn't 
put  an  "ad  "  in  anything  for  three  days 
in  succession.  At  the  end  of  the  three 
days,  with  a  convulsive  spasm  he 
returns  to  the  old  way,  because  you 


know  they're  all  good  papers.  Keep 
your  competitor  at  it  if  you  can. 

Let's  figure  a  bit  as  to  YOUR 
economy. 

You  must  reduce  your  expenditure 
one-third.  You'll  cut  off  the  most  ex- 
pensive mediums — the  high  price,  little- 
for-your-money  papers.  They're  good 
papers — politics  all  right,  everything 
all  right  but  circulation.  When  times 
are  good  even  you  are  willing  to  waste 
some  money  in  them.  But  now  it's 
ECONOMY.  You  can't  afford  it. 
This  is  what  you  tell  them : 

''The  circulation  of 

The  Chicago  Record  is  248,722  copies  daily 

The  Chicago  Daily  News  is  189,106  copies  daily 

Both       -  -       437,828  copies  daily 

"  My  advertising  in  both  costs  me  50 
cents  per  line  or  less.  That's  about  of 
a  cent  per  line  per  thousand  circulation. 
That's  the  cheapest  advertising  I  can 
get.  I  must  stick  to  i  .  Can  you  make 
me  as  cheap  a  price  as  that?  If  not, 
I  can't  afford  your  papers  when  I'm 
economizing.  Good-day." 


SEPTEMBER  CIRCULATION. 


THE  CHICAGO  RECORD. 

State  of  Illinois,  County  of  Cook,  ss.: 

VICTOR  F.  LAWSON,  publisher  of  the  CHICAGO  RECORD,  does 
solemnly  swear  that  the  actual  number  of  copies  of  the  paper  named  printed 
and  sold  during  the  month  of  September,  A.  D.  1896,  was  as  follows: 


DAYS.  COPIES. 

1   247,153 

2   248,023 

3   245.93s 

4    245,849 

5   253,385 

6    Sunday 

7   241,001 

8   245,204 

9    246, 845 

10   246,094 


COPIES. 

246,701 

.  255.177 
Sunday 
246,783 
249,423 

16   250,588 

17   248,552 

18   249,761 

19   258,634 

20   Sunday 


DAYS. 

II  

12  

13  ••• 
14.... 
15 


DAYS. 

21 .  .  . 

22.  .  . 
23... 
24  ■• 
25... 
26... 

27  •• 

28  .. 
29... 
30... 


COPIES. 
249,366 
250,550 
251,036 
249,465 
248,761 
259,258 

Sunday 

247.445 
247,092 
246,414 


Total  for  month   6,474,495 

*Less  deductions   7,722 


Total  sold   6,466,773 

Daily  average  sold    248,722 

*A11  "exchanges,"  copies  used  by  employees  and  unsold  papers  are 
omitted  from  the  claimed  circulation.  VICTOR  F.  LAWSON. 

Subscribed  and  sworn  to  before  me  this  30th  day  of  September,  A.D.  1896. 
[L.S.]  Samuel  R.  Wells,  Notary  Public. 


CHICAGO  DAILY  NEWS. 

State  of  Illinois,  County  of  Cook,  ss.: 

VICTOR  F.  LAWSON,  publisher  of  THE  CHICAGO  DAILY  NEWS, 
does  solemnly  swear  that  the  actual  number  of  copies  of  the  paper  named 
printed  and  sold  during  the  month  of  September,  A.D.  1896,  was  as  follows: 


DAYS.  COPIES. 

1   196.643 

2   196,196 

3   198,463 

4   194.366 

5   180,672 

6   Sunday 

7   178,288 

8   187,569 

9   189,967 

10   195.358 


DAYS.  COPIES. 

11   190,177 

12   183,120 

13   Sunday 

14   186,867 

15   196,208 

16   191.233 

17   189,127 

18   184,304 

19   184,480 

20   Sunday 


DAYS.  COPIES. 

21   194.139 

22   194,636 

23   195.263 

24   194,820 

25   195.351 

26   184,058 

27   Sunday 

28   192,721 

29   188,252 

30   193.614 


Total  for  month   4.955.892 

*Less  deductions   39  "o 

Total  sold   4.916.772 

Daily  average  sold   189,10b 

*A11  "exchanges,"  copies  used  by  employees  and  unsold  papers  are 
omitted  from  the  claimed  circulation.  VICTOR  F.  LAWSON. 

Sworn  and  subscribed  to  before  me  this  30th  day  of  September,  A.D.  1896. 
["l.  s.]  Samuel  R.  Wells,  Notary  Public. 


THE  FOURTH  ESTATE 

A  NEWSPAPER  FOR  THE  MAKERS  OF  NEWSPAPERS 


TRIBUNE-RECORDER. 


THERE   MAY  BE   AN  EVENING 
EDITION  SOON. 


The  Recent  Consolidation  a  Sur- 
prise TO  Many— Detaii,s  of  the 
Deal  Being  Carried  Out — Turner 
May  be  Made  Publisher. 

The  absorption  by  the  New  York  Tri- 
bune of  the  Recorder  appears  to  have 
been  somewhat  of  a  surprise  to  most 
publishers  throughout  the  country.  In 
the  meantime  the  Tribune  office  has, 
however,  gone  quietly  on  appropriating 
what  was  good  in  the  other  paper. 

The  new  move  has,  however,  exposed 
the  Tribune  to  much  criticism  in  many 
quarters. 

George  W.  Turner  has  become  con- 
nected with  the  Tribune,  and  his  personal 
participation  will,  no  doubt,  make  it 
a  certainty  that  none  of  the  benefits 
looked  for  by  the  Tribune  by  reason  of 
its  absorption  of  the  Recorder  will  be 
allowed  to  escape,  or  dwindle  to  naught. 

There  have  been  rumors  that  George 
W.  Turner  might  be  appointed  pub- 
lisher of  the  paper,  or  that  an  evening 
edition,  for  which  the  Tribune  already 
has  a  franchise,  may  be  started,  with 
Colonel  Turner  in  charge. 

There  are  also  rumors  that  the  price 
of  the  morning  edition  may  be  reduced 
from  3  to  2  cents. 

The  Tribune  put  out  a  brilliant 
chromo-lithograph  with  its  issue  of  last 
Sunday,  which  it  said  was  for  the  special 
benefit  of  those  readers  of  the  old  Re- 
corder who  may  now  be  taking  the 
Tribune. 

Next  Sunday  and  hereafter  the  7ri- 
bune  will  give  away  a  serio-comic  sup- 
plement of  sixteen  pages,  somewhat  after 
the  style  of  those  now  issued  by  the 
New  York  dailies  of  large  circulation, 
but  presumably  of  a  higher  quality  as  to 
the  matter  contained  in  it  than  some  of 
the  others.  This  supplement  is  now 
being  printed  outside  of  the  Tribune 
office,  but  it  is  reported  that  if  it  seems  to 
be  a  success  a  color  press  will  be  pur- 
chased. 

Robert  Morris,  of  the  Recorder's  late 
force,  has  taken  charge  of  the  advertis- 
ing on  the  colored  supplement  which  the 
Tribune  will  issue.  Mr.  Joachim  is 
connected  with  the  advertising  depart- 
ment of  the  Tribune  as  solicitor,  and 
Gustave  Gude  is  now  with  the  advertis- 
ing department  of  the  New  York  News. 


NEW  ORLEANS  DAILY  ITEM'S 
PROGRESS. 

The  New  Orleans  Item  has  appointed 
the  John  E.  Van  Doren  Agency  of  New 
York  special  eastern  representative. 
Mr.  Van  Doren  has  a  record  of  success 
extending  over  many  years,  and  ought 
to  prove  a  valuable  acquisition  to  the 
Item. 

The  Item  has  for  some  time  been  ad- 
vertising a  challenge  that  it  has  a  larger 
circulation  and  is  delivered  into  more 
families  than  any  other  paper,  morning 
or  evening,  in  the  south.  Arthur  W. 
Brown,  its  advertising  manager,  is  one 
of  the  most  active  hustlers  in  the 
country. 


COSMOPOLITAN'S  NEW  OFFICE. 

The  New  York  offices  of  the  Cosmo- 
politan Magazine  have  been  removed 
from  150  Nassau  street  to  the  corner  of 
Fifth  avenue  and  42d  street. 

M.  M.  Gillam  has  begun  his  duties  as 
business  manager,  and  will  make  his 
headquarters  at  the  New  York  office. 


RECEIVER   ASKED    FOR  THE 
KANSAS  CITY  WORLD. 

Dispute  Over  Priority  of  Claims 
the  Immediate  Cause. 

The  Manufacturers'  Paper  Company 
of  New  York  has  filed  an  application  for 
the  appointment  of  a  receiver  for  the 
Kansas  City  World.  The  paper  com- 
pany  had  a  claim  of  $18,000  for  paper 
and  three  months  ago  took  a  chattel 
mortgage  on  the  plant.  This  mortgage 
fell  due  early  this  month  and  was  not 
paid.  There  is  another  mortgage  on 
the  plant  for  $25,000  for  money  ad- 
vanced by  Bernard  Corrigan  of  Kansas 
City  and  D.  R.  Francis,  of  St.  Louis, 
and  there  is  a  dispute  as  to  priority. 
The  paper  company  concluded  that  the 
best  manner  of  settling  the  dispute  was 
to  bring  the  application  for  receiver. 
Besides  these  mortgages  there  is  an  in- 
cumbrance of  $100,000  held  by  Richard 
Brown,  of  Youngstown,  O. 


STILSON  HUTCHINS'  LATEST 
PURCHASE. 

The  Richmond  Star,  an  afternoon 
daily  started  some  ye<irs  ago,  has  been 
bought  by  Stilson  Hutchins,  the  well- 
known  newspaper  man,  who  recently 
also  acquired  the  Richmond  Daily 
State.  Mr.  Hutchins  will  combine  the 
Star  with  the  latter  paper.  Mr.  Hut- 
chins' abilities  as  a  publisher  should  in- 
sure a  gratifying  future  for  the  State. 


MISS   MONROE'S  SUIT  AGAINST 
THE  NEW  YORK  WORLD. 


It  Has  Been  Brought  Up  Before  the 
United  States  Supreme  Court. 

Miss  Harriet  Monroe's  suit  for  dam- 
ages against  the  New  York  World  by 
reason  of  the  premature  publication  of 
her  "  World's  Fair  Ode  "  was  brought 
up  in  the  United  States  Supreme  Court 
in  Washington  on  Monday  by  a  motion 
of  her  attorneys  to  dismiss  or  affirm  the 
judgment  in  the  case. 

A  judgment  for  $5,000  was  given 
against  the  World  from  which  it  ap- 
pealed to  the  United  States  Supreme 
Court  last  April.  In  the  brief  of  counsel 
supporting  the  motion,  the  rule  of  the 
court  permitting  counsel  to  ask  for  10 
per  cent,  damages  in  cases  which  are  ap- 
pealed to  the  Supreme  Court  of  the 
United  States  purely  for  delay  is  dis- 
cussed and  its  applicability  urged. 


BOSTON'S  NEW  DAILY  SUSPENDS. 

The  Boston  Despatch  has  suspended 
publication  after  eight  days'  issue.  A 
meeting  of  the  directors  of  the  paper 
was  held  last  week,  and  it  was  decided 
to  take  this  step.  The  management 
states  that  it  is  due  to  inability  to  get 
out  a  large  enough  paper  on  its 
present  press,  that  a  new  one  has  been 
ordered,  and  that  in  a  few  weeks  after 
election  the  paper  will  reappear.  If  so 
it  will  probably  have  a  new  name. 


ED  A  YEAR,  IN  jr>.  fFNTS 

'.    »2  ADVANCE.  '^■'^^^  '^'^ 


STORE    VS.  PAPER. 


DRY  GOODS  MEN'S  WAR  WITH 
NEW  YORK  DAILIES. 


Millions  of  Dollars  at  Stake — 
One  Side  of  the  Story  as  Given 
IN  A  Trade  Paper — Alleged  Loss 
of  ^300,000  BY  One  Daily. 

The  growing  importance  of  local 
advertising,  particularly  of  department 
stores  in  the  great  cities,  makes  every 
new  development  in  that  field  of  interest. 
The  controversies  between  some  of  the 
New  York  dailies  and  dry-goods  or  de- 
partment stores  have  frequently  been 
referred  to  in  The  Fourth  Estate. 

A  recent  article  in  the  Dry  Goods 
Chronicle  sets  forth  forcibly  the  views 
taken  by  those  ranged  on  one  of  the 
conflicting  sides.  A  part  of  it  is  here 
reproduced,  not  that  The  Fourth 
Estate  desires  to  be  considered  as  sup- 
porting any  of  the  claims  made  in  the 
article,  but  because  of  the  evident  desire 
of  publishers  to  obtain  the  details  of  a 
conflict  that  may  possibly  be  developed 
in  even  a  more  heated  form  at  almost 
any  time.  The  Dry  Goods  Chronicle 
says: 

"There  are  angry  mutterings  in  the 
retail  dry-goods  district  of  New  York 
city  just  now,  and  it  would  not  be  at  all 
surprising  if  the  feeling  behind  them 
culminated  in  a  grand  old  row.  The 
cause  lies  in  that  stale  grievance,  the 
treatment  of  the  big  advertisers  by  the 
publishers  of  some  of  the  daily  news- 
papers. The  particular  incident  that 
has  evoked  the  anger  of  the  merchants 
is  the  alleged  discrimination  shown  by 
some  of  the  publishers  in  favor  of  new- 
comers in  the  dry- goods  field. 

"  This  favoritism  is  declared  to  be  rank 
ingratitude  and  injustice  by  those  who 
have  not  benefited  by  it.  It  has  brought 
a  lot  of  dormant  bitterness  to  the  sur- 
face, and  has  given  color  to  the  rumor 
that  some  of  the  leading  firms  have 
agreed  to  cut  down  their  newspaper 
advertising  materially.  This  revolu- 
tionary step  is  said  to  have  been  greatly 
influenced  by  the  failure  of  Hilton, 
Hughes  &  Co. 

"  It  is  of  interest,  by  the  way,  to  notice 
that  Hilton,  Hughes  &  Co.  did  not  join 
with  the  other  leading  houses  in  an  effort 
to  secure  equitable  rates  for  advertising, 
believing  that  they  would  have  more 
scope  if  they  remained  out  of  the  com- 
bination. The  result  was  that  they  had 
to  pay  higher  rates  for  their  space,  and 
the  newspapers  suffered  considerable 
loss  through  their  failure. 

ONE  paper's  alleged  LOSS. 

"  A  year  ago  there  was  a  row  between 
some  of  the  biggest  advertisers  and  a 
leading  daily,  which  resulted  in  the 
former  withdrawing  from  the  columns  of 
the  latter.  After  the  paper  had  suffered 
a  loss  of  about  $300,000,  a  truce  was 
patched  up,  but  the  cordial  relations 
that  once  existed  between  the  dry  goods 
men  and  the  publication  office  of  this 
paper  have  never  been  fully  restored. 
Moreover,  the  attitude  of  some  of  the 
other  newspaper  publishers  at  the  time 
of  the  fight  and  since  has  convinced  the 
merchants  that  they  are  not  at  all 
friendly  to  them. 

•       «       »       *       «  • 

"  It  requires  only  a  glance  at  the 
advertising  rates  charged  department 
stores  by  some  newspapers  to  convince 
an  ordinarily  intelligent  person  that  some 
tortuous  mind  has  been  lying  awake 
nights  to  devise  ways  of  squeezing  the 
dry  goods  merchant.  Not  only  is  he 
made  to  pay  heavily  for  the  space  he  oc- 
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AMUSEMENTS. 


AMUSEMENTS. 


WAIT!  WAIT!  WAIT! 

COMING  I      COMING  I 
THURSDAY,   OCTOBER  22, 

At  11.30  P.M. 

The  Great,  the  Only,  the  Incomparable,  the 
Wonderful,  the  Unique,  the  Stupendous, 
the  Immense,  the  Uncqualed 

"NIGHT  IN  BOHEMIA" 


IN  THE  BIG  TENT, 
(The  Sign  of  the 

First  time  here  this  season  of  this  Splendid 
Attraction,  in 

3  MAMMOTH  RINGS  3 
2  ELEVATED  STAGES 

Including  the  Grandest,  Greatest,  Best  and 
most  Magnificent 

MENAGERIE 

To  be  seen  anywhere.  A  Seven  Hours'  Pro- 
gramme of  Fun,  Mirth  and  Amusing  Perform- 
ances and  Thrilling  Acts,  embracmg  all  the 
Noted  American  and  European  Artists,  and 
terminating  with 

A  GRAND  CONCERT 

In  which  many  of  the  Leading  Smgeri,  Dancers 
and  Humorists  of  the  Continent  will  take  part 
MORE  MARVELOUS  THAN  EVER! 
MORE  AMUSING  THAN  EVER  I 

MORE  ASTONISHING  THAN  EVERl 
Tamed  Wild  Beasts, 
Fourth  Estate  Freaks, 
Loni;-haired  Poets, 

lirassy-cheeked  Advertising  Men, 
Journalists  who  never  write. 
Singers  wiih  acrobatic  voices. 
Trained  Editorial  Writers, 
Wild-eyed  Artists, 

Comedians  who  look  Comical, 
Real,  Live  Reporters, 
Actors  who  eat, 

Rialto  Rip-snorters. 
EVERYTHING  AS  PROMISED.  ' 
Remember,  this  Great,  Monster  Aggregation  will 
appear  for  One  Night  Only,  and  that  night 

THURSDAY,  OCTOBER  22, 

II  30  o'clock.    More  Novel  Features  than  have 

ever  been  seen  before  under  one  tent. 
FOOD  FOR  THE  HUNGRY! 

DRINK  FOR  THE  THIRSTY  I 

PIPES  FOR  THE  SMOKY  I 
And  more  Pink  Lemonade  than  any  Three  Com- 
bined Shows  can  produce.    Don't  forget  the 
PINK  LEMONADE!    PINK  LEMONADE  I 
THESE  ARE  BUT  A  FEW  OF  OUR  GREAT 
ATTRACTIONS, 
The  Great  PERFORMING  BEARS 
"Bull"  Andrews  and  "  Belva  Lockwood." 
A  TRIPLE  COMPANY 
Of  Actors,  Singers,  Dancers,  Comedians,  Story 
Tellers  and  Novelty  Artists. 
Superb  and  Fascinating — the  Famous 
CIRCASSIAN  BEAUTY  From  Lily  Clay's. 
PHIL  NASH, 

Of  the  Bijou  will  contribute  his  best. 
FRANK  HOWE, 

Of  the  Walnut,  will  send  some  stars. 
And  All  the  Theatres  Will  Be  Represented. 
Big  Troupe  Of  SNAKE  CHARMERS, 
Led  By 

Col.  A.  C.  Bt;HLL  and  "Silver"  Sam  H(;i>son. 

THE  SWORD  SWALLOWER, 
Who  eats  penknives  for  breakfast,  bayonets  for 
dinner,  and  saws  for  supper. 


AT  1026  WALNUT  ST. 
Pen  and  Pencil ) 

IN  THE  CURIO  HALL. 
"  Pop  "  Popham,  the  India  Rubber  Man;  George 
Schaffer,  the  Original  Strong  Man,  who 
can  lift  a  Free  Silver  Editorial. 
"  Bob  "  Cramer,  the  Boy  Wonder. 
15  CLOWNS— THE  FUNNIEST  IN  THE 
WORLD, 

Including  the  Protean  Leader,  Ralph  Bingham, 
T.  Henry  Martin  and  his  Campaign 
Club,  and  a  host  of  others. 
ENGLISH  COMEDIANS  and  SINGERS  amd 

SOME  LONDON  GAIETY  DANCERS. 
From  the  forthcoming   production   of  "  Cin* 
derella  "  at  the  Arch  St.  'I  heatre.  First 
time  here.    Come  early  and  avoid 
the  rush.  One  ticket  admits  to  all. 
HUGHEY  DOUGHERTY, 

In  his  Great  Oration, 
JAMES  McCOOL,  The  Sweet  Voiced  Singer. 

DAVE  FOY, 
The  Living  Skeleton,  from  Damont's  Minstrels. 
Some  of  the  "  Lady  Slavey"  people. 

 Heart  of  MaryUnd  "  folks. 

"      "     "  Sporting  Duchess "  performers. 
••       :     "  Temperance  Town's "  best. 

 Rising  Generation  "  actors. 

THE  GIRARD  AVE.  THEATRE. 
Eddie  Middleton,  Harry  Davenport,  Brother 

Tourney  and  the  whole  "push." 
"  Mamie  and  her  Honey  Boy,"  "  Hot  Tamale 
Alley,"  "Band  Played  On,"  "The  New  Bully," 
"Sweethearts,"  and  all  the  Latest  Songs  by  a 
Chorus  of  100  Voices,  a  Band  and  a  Mandolin 
Club. 

Chevalier's  Songs,  in  Costume,  by 
HARRY  LIGHTWOOD, 
The  Australian  Comedian,  from  the  Arch 
Street  Theatre, 
FRANK  WOOLEY, 
The  Best  of  the  Comedians,  in  some  of  his 
unique  Songs  and  Stories. 
GLADYS  CASTLETON, 
The  Sparkling  Singer  and  Dancer. 
MISS  HELEN  BYRON  Will  Perform. 
Manager  Joseph  Tressi,  of  the  Arch  Street 
Theatre,  will  bring  'em  along  and  play 
the  "  pianny." 

"JIM "  McCartney, 

The  Lightning  Calculator,  will  do  a  turn. 
MAT  MACKIN, 
The  Famous  Port  Richmond  Poet,  will  recite 
some  of  his  versions. 
LEE  WILLIAMSON, 
Who  is  a  host  of  actors  in  himself. 
LOU  MEGARGEE 
Will  have  the  "  Bould  Maclntyres"  out. 

WAIT  FOR  THE  ONLY  ONE! 

THE   GREAT  "NIGHT  IN  BOHEMIA," 
At  ioa6  Walnut  St  ,  Thursday  Evening, 
October  22,  1896, 
From  11.30,  Sharp,  Until  . 


THE  RINGMASTERS : 


John  Skeen, 
Leland  M.  Williamson, 
Talcott  Williams, 
Herman  Dieck, 


Richard  A 
Wm.  F.  McCuUy, 
Alfred  E.  Hunt, 
T.  Henry  Martin, 
Philip  Nash, 


Foley,  Chairman. 
James  L.  Hall, 
Sylvester  Bookhammer, 
John  J.  McGarvey, 
William  H.  Herbert, 


Samuel  B.  MacDonnell. 


Frank  Howe, 
Thomas  Potter,  Jr., 
George  J.  Brennan, 
Frank  Howe,  Jr., 


cupies,  but  he  cannot  use  it  in  some 
papers  after  he  has  bought  it,  except 
under  the  publisher's  conditions. 

"  It  he  wants  to  illustrate  his  text  with 
drawings  he  must  pay  extra.  If  the 
type  is  larger  than  the  ordinary  he  must 
pay  extra ;  if  he  puts  a  border  about  the 
matter,  or  omits  the  hairline  dividing 
the  columns,  more  penalty  is  piled  on. 
In  fact  there  are  so  many  restrictions 
and  complications,  that  even  a  Phila- 
delphia lawyer  would  be  at  his  wit's 
ends  to  figure  them  out.  It  is  only 
fair  to  add  that  these  extortionate 
methods  are  limited  to  a  few  news- 
papers, though  many  were  once  guilty 
of  them. 

EXISTING  DISSATISFACTION. 

"The  present  cause  of  complaint, 
however,  reaches  further,  and  is  well 
defined.  The  complainants  contend 
that  the  publishers  have  demonstrated 
clearly  the  unfriendly  feelings  they  have 
for  their  best  patrons  by  their  conduct 
towards  the  new  arrivals.  Gratitude  for 
past  favors  does  not  exist;  all  nerves 
seem  strained  for  favors  to  come. 

"When  it  was  first  announced  that  a 
new  store  was  to  be  opened  in  this  city 
by  a  Chicago  dry  goods  firm  it  became 
evident  that  competition  would  be  in- 
creased, and,  possibly,  some  damage 
would  result  to  existing  firms.  Had 
the  enterprise  been  of  a  non-advertis- 
ing character  the  newspaper  publishers 
would,  undoubtedly,  have  united  in 
sneering  at  it,  ridiculing  it,  and  waging 
relentless  warfare  upon  it  until  it  was 
demolished.  That  has  been  the  history 
of  all  previous  attempts  on  the  part  of 
Chicagoans  to  plant  institutions  in  this 
city. 

"In  this  instance  silence  would  have 
been  the  deadliest  weapon,  and,  as  the 
papers  had  maintained  a  dignified  re- 
serve about  the  new  buildings  and  ex- 
tensive improvements  in  the  establish- 
ments of  their  long-established  patrons 
— such  as  McCreery's,  Macy's,  Bloom- 
ingdale's,  Altman's  and  others— only 
giving  them  some  trifling  notice,  it 
was  no  more  than  could  fairly 
be  expected  that  they  should  re- 
fuse   undue    notice    to    a  stranger. 

ALLEGED  WAVING  OF  RED  FLAGS. 

But,  no;  the  publishers  seemed  to 
feel  that  by  encouraging  him  they  would 
bring  about  a  fiercer  competition  with 
the  existing  firms,  and  thus  stimulate 
advertising.  So  every  form  of  ingenuity 
was  exercised  to  force  the  allies  to  the 
rack  again,  by  printing  as  much  about 
the  rival  as  possible.  Every  opportu- 
nity to  bring  the  latter  to  public  notice 
was  taken  advantage  of,  and  columns  of 
free  puffs  were  printed  in  such  manner 
as  to  arouse  the  curiosity  and  interest  of 
the  shopping  public.  At  the  same  time 
agents  were  sent  to  the  old  firms  with 
veiled  threats  to  the  effect  that  they  had 
better  arrange  for  more  advertising  be- 
fore the  new  firm  gobbled  up  all  the  best 
space. 

"  Such,  also,  has  been  the  attitude 
of  the  publishers  towards  another  out- 
of-town  house  which  it  is  announced 
is  coming  here  to  establish  a  branch. 
No  sooner  was  it  reported  that 
this  firm  intended  to  open  in 
New  York  than  the  papers  encouraged 
it  by  columns  of  free  notices.  *  •  • 
Such  unexpected  tributes  must  have 
moved  the  recipient  to  unwonted  aston- 
ishment. Never  has  any  New  York 
merchant  been  treated  thus,  and  yet  it  is 
was  supposed  that  "business  genius" 
and  "enterprise"  and  "facilities" 
were  not  lacking  here.  It  would  seem, 
however,  that  these  are  only  appreciated 
in  some  quarters  when  they  are  for- 
eign. 

"An  amusing  situation  has  arisen  out 
of  the  present  complicated  conditions. 
The  advertisers  who  combined  to  fight  a 
year  ago  now  upbraid  those  who  did 
not  aid  them  for  having  allowed  an 
opportunity  to  give  a  final  quietus  to  ex- 
tortionate newspaper  methods  to  slip 
by;  on  the  other  hand,  they  are  in 
turn  condemned  for  having  made 
terms.  The  indignant  merchants  out- 
side the  combination  declare  that  if  those 
in  the  combination  had  stood  firm,  as 


they  should  have  done,  being  in  the 
fight,  their  victory  would  have  been 
greater  and  the  present  situation  would 
never  have  arisen. 

"However,  they  are  united  in  feeling, 
at  least,  that  they  should  now  .1  ake 
common  war  upon  a  common  enemy, 
and  it  would  not  be  surprising  if  at  the 
first  opportunity  a  fight,  much  stronger 
than  that  of  last  year,  should  be 
precipitated  with  tremendous  vigor. 
There  is  talk  of  another  combination, 
containing,  besides  those  in  the  existing 
alliance,  many  other  strong  firms." 


ACTIVE  INTEREST  IN  POLITICS. 

The  meeting  of  advertising  men  and 
publishers  called  for  Thurtday  last  in 
New  York,  as  announced  in  The  Fourth 
Estate,  for  the  purpose  of  participat- 
ing in  a  political  "sound  money" 
parade,  was  well  attended,  and  many 
advertising  firms  of  consequence  had 
representatives  present. 

A  second  meeting  was  held  on  Tues- 
day, and  active  steps  taken  to  carry  out 
the  objects  which  led  to  the  call.  The 
following  named  persons  were  finally 
selected  as  permanent  officers:  President, 
Charles  A.  Dana.  Executive  committee  : 
Henry  Drisler,  Jr.  (chairman),  J. 
Walter  Thompson,  A.  Frank  Richard- 
son, Robert  J.  Cook,  Alfred  E.  Rose  and 
Willet  F.  Cook;  treasurer,  Clarence  A. 
Hope;  secretary,  Guy  H.  Hubbard. 

More  enthusiasm  has  perhaps  never 
been  shown  in  business  quarters  in  polit- 
ical matters.  The  paper  trade  will  also 
be  formally  represented  in  the  parade. 


THE  NASHUA  UNION  CASE. 
The  attorneys  for  Dr.  J.  C.  Moore  have 
abandoned  the  effort  to  get  a  change  of 
venue,  and  the  trial  is  proceedmg  this 
week. 

The  cases  opened  are  numbered  on 
the  docket  1929  and  2004,  the  former 
for  overissue  of  certificate  107  of  the 
Union  Publishing  Company,  and  the 
latter  for  overissue  of  certificate  108  in 
the  same  corporation. 


FORTY-FOURTH    ISSUE  FINAL. 

The  Daily  Democrat,  a  free- silver 
daily  by  the  Bryan  democratic  commit- 
tee in  Frankfort,  Ky.,  has  suspended 
publication  after  forty- four  bsues.  The 
committee  could  not  furnish  more 
money. 


NEWS  IS  NOW  THE  GAZETTE. 

In  the  reports  last  week  of  papers  that 
had  joined  the  Associated  Press  the 
Emporia  News  vfus  mentioned.  The 
News  was  long  ago  succeeded  by  the 
Gazette,  an  energetic  daily,  of  which 
William  H.  White  is  publisher. 


IOWA  DAILY'S  ILL  LUCK. 
The  Daily  Times- Herald,  Mason  City, 
la.,  has  been  taken  in  charge  by  the 
sheriff.  As  it  is  quite  a  valuable  news- 
paper plant,  it  has  been  placed  under 
new  management  until  matters  are  set- 
tled. 


TRUTH  FAILS  TO  RISE. 
The  Daily  Truth,  of  Hazleton,  Pa., 
with  its  issue  of  Saturday  suspended  the 
publication  of  a  daily,  and,  beginning 
with  the  25tR  of  this  month,  will  again 
resume  the  publication  of  the  Sunday 
issue. 


JOINS  THE  ASSOCIATED  PRESS 
The  Courrier  des  Etats  Utiis,  a  long- 
established  French  daily  in  New  York, 
has  given  up  the  United  Press  service 
and  taken  that  of  the  Associated  Press. 


PRESS  VISITS  ITS  BIRTHPLACE. 

The  color  press  of  the  New  York  Re- 
corder, over  which  there  has  been  so 
much  litigation,  has  been  removed  by  R. 
Hoe  &  Company  to  their  factory. 


BUSY  TYPE-FOUNDERS  MEET. 

The  annual  meeting  of  the  American 
Type  Founders'  Company  will  be  held 
in  Jersey  City  October  28. 


THE  JOURNAL'S  RAPID  STRIDES. 

The  New  York  Journal  issued  last 
Sunday  its  first  serio-comic  colored  sup- 
plement, and  General  Manager  Palmer 
reports  that  the  circulation  jumped  to 
375,000,  in  spite  of  the  fact  that  the 
price  was  increased  from  3  cents  to  5 
cents,  and  the  rate  to  newsdealers  from 
2  to  4  cents. 

General  Palmer  also  reports  that  the 
evening  edition  has  struck  a  steady  gait 
of  increase,  and  has  already  passed  the 
175,000  mark.  He  expects  that  it  will 
soon  catch  up  with  the  morning  edition, 
which  is  now  running  at  about  425,000. 

The  newsdealers'  rate  on  ttie  morning 
edition  has  been  advanced  to  60  cents  a 
hundred  outside  of  the  city. 

The  Journal  is  now  said,  by  the  way, 
to  have  one  of  the  best  appointed  elec- 
trotype foundries  in  the  city,  and  is  alto- 
gether well  equipped  for  doing  good 
work. 


Bijou  Theatre,  "  My  Friend  from  India," 

8  IS  p.m. 
Casino,  "A  Good  Thing,"  8  p.m. 
Daly's,  "  The  Geisha,"  8.15  p.m. 
Fifth  Avenue  Theatre,  "  Lost,  Strayed  or 

Stolen,"  8.15  p.m. 
Garden  Theatre,  "  Evangeline,"  8  p.m. 
Garrick  Theatre,  "Secret  Service,"  8.30  p.m. 
Herald  Square  Theatre,  "A  Parlor  Match," 

8  p.m. 

Hoyt's  Theatre,  "A  Florida  Enchantment," 
8.  to  P.M. 

Knickerbocker  Theatre,  "Half  a  King," 

8  P.M. 

KoSTER  &  BiaL'S,  8  P.M. 

Lyceum  Theatre,  E.  H.  Sothern,  8.15  p.m. 
Madison  Square  Garden,  American  Institute 
Fair. 

Olympia  Theatre,  "  Sanu  Maria,"  8.15  p.m. 

Music  Hall,  8.15  p.m. 
Palmer's  Theatre,  Georgia  Cayvan,  8.15  p.m. 
Proctor's,  Vaudeville,  n  a.m.  to  n  p.m. 
Standard  Theatre,  Performance,  2  and  8  p.m. 


FATAL  FIRE  IN  BELLEVILLE. 
Scott  &  Bowne's  proprietary  medicine 
branch  in  Belleville,  Ont.,  was  destroyed 
I  by  fire  on  Monday  with  heavy  loss.  The 
manager  was  fatally  burned. 
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FOUNDER  OF  MANY  PAPERS. 


The  Story  of  a  Distinguished 
Western  Newspaper  Man. 

Tbe  active  share  taken  by  Harlan  Page 
Hall  in  the  more  recent  work  of  press 
associations  will  make  the  following  de- 
tails of  his  life  interesting  to  readers  of 
The  Fourth  Estate. 

Harlan  Page  Hall  was  the  seventh 
and  twelfth  president  of  the  Minnesota 
Editors'  and  Publishers' Association,  hav- 
ing  been  first  elected  in  1881,  and  again 
in  1891,  both  times  declining  a  re- 
election. 

Mr.  Hall  was  born  at  Ravenna,  O., 
in  1838.  His  father  was  the  publisher 
of  a  country  newspaper,  and  at  the  age 
of  ten  years  he  began  setting  type  as  a 
matter  of  amusement,  having  a  "  case" 
placed  at  his  disposal  at  which  he 
worked  according  to  his  own  pleasure. 
Later  he  entered  the  office  as  a  regular 
apprentice,  serving  four  years,  and 
mastering  the  business  as  well  as  the 
facilities  of  a  country  office  would 
permit. 

He  was  admitted  to  the  bar  at  Canton, 
O.,  in  the  spring  of  1862,  and  forming  a 
partnership  with  a  well-established  law- 
yer at  Ravenna,  entered  upon  the  prac- 
tice of  law.  Health  considerations  took 
him  to  Minnesota. 

Though  he  had  done  considerable 
work  upon  a  local  weekly  newspaper  in 
his  old  home,  his  first  daily  newspaper 
experience  was  early  in  November, 
1862,  upon  a  new  paper  issued  in 
St.  Paul  by  Frederick  DriscoU.  It 
was  styled  the  St.  Paul  Union.  Upon 
the  Union  Mr.  Hall  was  reporter,  news 
editor,  and  in  the  absence  of  the  pro- 
prietor at  times,  editor-in-chief  as  well, 
the  editorial  staff  consisting  only  of  him- 
self  and  the  proprietor,  with  such  fugi- 
tive assistance  as  politicians  chose  to 
render. 

The  Union  was  consolidated  with  the 
Press,  and  Mr.  Hall  became  the  ex- 
change and  telegraph  editor  of  the  Press. 
He  left  the  Press  and  purchased  the  St. 
Paul  Pioneer.  The  Pioneer  was  the 
democratic  organ  of  the  state,  but  the 
new  proprietors  transformed  it  into  a 
radical  republican  sheet.  The  result 
was  that  eight  months  later  the  demo- 
crats made  a  tempting  offer  to  buy  the 
paper  back,  and  while  Mr.  Hall  did  not 
wish  to  sell,  his  partners  were  in  the 
majority,  and  the  sale  was  made. 

On  February  29,  1868,  Mr.  Hall 
aunched  the  St.  Paul  Dispatch.  The 
Pioneer  and  Press  having  consolidated 
in  1875,  and  the  Z?/j-/a/^/i  having  drifted 
towards  the  democratic  party  following 
its  support  of  Horace  Greeley  in  1872, 
he  sold  the  Dispatch  in  1876. 

Some  five  years  previous  Mr.  Hall  had 
engaged  in  the  ' '  patent  inside, ' '  or  more 
properly,ready-print,  business,  being  the 
third  man  in  the  United  States  to  engage 
in  that  work.  In  selling  the  Dispatch 
he  retained  that  branch  of  the  business, 
including  a  fully  equipped  printing 
office. 

After  a  protracted  effort  to  obtain  an 
Associated  Press  franchise  for  a  morning 
paper,  he  finally  succeeded,  and  by  add- 
ing a  dress  of  type  to  his  already  equip- 
ped printing  office,  on  January  15, 
1878.  he  issued  the  first  number  of  the 
St.  Paul  Globe  as  a  morning  democratic 
newspaper.  This  paper  he  conducted 
until  February,  1885,  when  it  was 
said. 

In  1882  Mr.  Hall  had  sold  his  ready- 
print  establishment  to  people  who  resold 
it  to  the  Pioneer  Press.  Upon  retiring 
from  the  Globe  he  esta,blished  another 
ready- print  house,  which  he  conducted 
until  November,  1887,  when  it  was  sold 
to  the  A.  N.  Kellogg  Newspaper  Com- 
pany of  Chicago,  and  is  now  in  existence 
in  Minneapolis.  After  spending  a  con- 
siderable portion  of  the  year  in  Cali- 
fornia for  the  health  of  his  family,  Mr. 
Hall  returned,  and  in  the  spring  of  1889, 
in  connection  with  other  parties,  pur- 
chased the  St.  Paul  Evening  News,  a 
paper  which  had  been  published  for 
about  15  months.  He  remained  with 
this  institution  until  February,  1892, 
when  he  sold  his  interest,  and  took 
charge  of  a  New  York  news  association, 


dividing  his  time  between  New  York  and 
Chicago  for  a  year. 

He  started  the  Morning  Call,  as  an 
independent  newspaper,  but  in  the  spring 
of  1895  the  Globe  changed  hands  and 
the  new  proprietors,  desiring  a  clear 
field,  purchased  the  Call. 

Since  that  time  Mr.  Hall  has  been  en- 
gaged in  miscellaneous  newspaper, 
literary,  historical  and  advertising  work, 
without  being  formally  allied  with  any 
newspaper. 


A  CHECK  TO  SETTLEMENTS. 

Since  the  offices  of  E.  F.  Bigelow, 
publisher  of  the  Middletown  (Conn.) 
Tribune  and  other  papers  were  closed 
he  has  made  a  proposition  to  the  cred- 
itors to  settle  all  claims  on  a  basis  of  25 
cents  on  a  dollar.  It  is  understood  that 
Vernon  Brothers  of  New  York,  the 
heaviest  creditors,  will  not  settle  on  that 
basis. 

Meanwhile  Mr.  Bigelow  is  endeavor- 
ing to  get  a  temporary  release  in  order  to 
continue  the  publication  of  the  Tribune. 

E.  H.  Wilkins  was  appointed  receiver 
of  Mr.  Bigelow's  estate  on  Monday. 


REPORTER  WOULD  NOT  TELL. 


Grand  Jury  Could  Not  "Pump 
Him  "  and  Let  Him  Go. 
Clarence  S.  Martin,  a  reporter  on  the 
Oswego  (N.  Y.)  Daily  Times,  was  be- 
fore the  grand  jury  last  week,  and  that 
body  made  a  desperate  effort  to  make 
him  reveal  how  and  from  whom  he  has 
been  getting  inside  information  about 
the  business  of  the  grand  jury.  Mr. 
Martin  refused  to  reply,  saying  that  the 
matter  came  to  him  in  his  professional 
capacity  and  was  what  might  be  termed 
a  privileged  communication.  After  try- 
ing for  some  time  to  "  pump  "  him,  with 
no  success,  be  was  allowed  to  depart. 

THE  PENNY  MAGAZINE  LACKS 
DOLLARS. 
A  reorganization  is  about  to  take  place 
in  the  Penny  Magazine  of  Philadelphia, 
which  confessed  judgment  last  week  to 
its  printers,  Hayes  Brothers.  Since  the 
death  of  Mr.  Hamersly  the  Penny  Maga- 
zine has  not  had  an  easy  road  to  travel.  I 


GOOD  CASH  FOR  GOOD  WRITERS. 

The  Brooklyn  Eagle  has  offered  $50 
to  the  author  of  the  most  conclusive  ar- 
gument in  favor  of  the  gold  standard, 
and  another  $50  to  the  author  of  the 
most  conclusive  argument  in  favor  of  the 
unlimited  free  coinage  of  silver. 


LONDON  JOURNALS  COMING. 

John  Lane,  a  well-known  London 
publisher,  who,  amid  many  other  activi- 
ties, undertook  the  founding  of  the 
"Yellow  Book,"  has  been  in  New 
York  recently  to  establish  a  branch 
office  in  that  city.  The  branch  is  to  be 
at  140  Fifth  avenue,  whence  he  will  issue 
all  ot  his  publications. 

Mr.  Lane  has  sailed  for  London,  but 
will  return  early  in  February,  to  be- 
gin here  the  publication  of  the  English 
Studio,  a  very  fine  art  magazine.  Will 
H.  Bradley  is  designing  a  cover  for  it. 

PUNISHED  FOR  FALSE  NEWS. 

Dr.  John  S.  Schrawder,  of  Areola, 
Pa.,  has  been  convicted  in  the  criminal 
court  of  Montgomery  county  of  furnish- 
ing a  false  statement  to  the  Norristown 
Breeze.  This  is  the  first  case  in  that 
county  tried  under  the  laws  of  1893 
making  it  a  misdemeanor  to  furnish  false 
statements  to  a  newspaper.  The  case 
was  on  trial  two  days  and  attracted 
widespread  attention.  Motion  for  arrest 
of  judgment  was  made  on  the  ground  of 
the  unconstitutionality  of  the  act. 

A  MINNESOTA  POSSIBILITY. 

It  is  reported  that  the  Minneapolis 
Penny  Press  may  shortly  pass  into  the 
hands  of  S.  B.  Howard,  the  attorney 
who  has  been  acting  as  business  manager 
of  the  paper  for  several  weeks.  He  has 
made  an  offer,  which  was  so  low  as  to 
be  almost  nominal,  but  promised  to  re- 
tain the  men  in  their  old  places,  and 
binds  himself  to  pay  salaries.  The  co- 
operative plan  has  not  brought  anything 
to  the  forty-six  proprietors  but  glory, 
and  they  are  glad  to  let  go. 

It  is  understood  that  another  offer  had 
been  made,  which  was  a  little  better 
financially,  but  did  not  promise  to  retain 
the  present  employees,  and  the  sentiment 
of  the  proprietors  is  in  favor  of  accept- 
ing Howard's  offer. 


A  SWEARING  EDITOR'S  WOES. 


While  Giving  Bail  Other  Parties 
Take  His  Office. 

Charles  X.  Mathews,  editor  of  the  In- 
dianapolis Nonconformist,  was  arrested 
last  week  on  complaint  of  Mrs.  Cuthbert 
Vincent,  on  a  charge  of  profanity. 
Mathews  was  taken  to  the  police  station, 
and  while  he  was  giving  a  cash  bond, 
Mrs.  Vincent  assumed  possession  of  the 
office  in  which  the  paper  was  published, 
saying  that  she  had  purchased  it  for  her 
husband,  who  is  working  in  Iowa  for 
Bryan  and  Sewail  electors.  She  alleges 
that  she  bought  it  for  $700  from  McKee 
&  McAllister,  who  secured  it  from  Leroy 
Templeton  in  August.  Mr.  Mathews 
says: 

"I  had  gone  to  Terre  Haute  after 
having  prepared  the  paper  for  press,  as 
usual.  McRee,  one  of  the  proprietors, 
had  read  the  proofs  and  knew  what  was 
in  the  paper's  editorial  page  and  made 
no  objection  to  what  I  had  to  say.  At 
Terre  Haute  I  received  a  telegram  to  re- 
turn at  once  and  did  so,  to  find  that  Mrs. 
Vincent  claimed  to  have  bought  the  sub- 
scription list,  and  a  printer  nan.ed  Hen- 
dricks said  he  had  bought  the  presses, 
type,  etc.,  for  S700. 

"  I  asked  both  whether  they  were  pre- 
pared to  pay  me  what  is  due,  amounting 
to  about  $300  on  salary  account,  and 
they  said  they  knew  nothing  about  such 
a  debt.  I  questioned  Mrs.  Vincent 
about  her  ability  to  pay  for  the  paper, 
and  finally  told  her  she  must  leave  the 
office,  and  that  the  paper  would  go  to 
press.  During  a  brief  absence,  after 
4,000  copies  of  the  paper  had  been  run 
off,  McAllister,  one  of  the  late  proprie- 
tors, came  in  and  ordered  the  press 
stopped,  which  was  done. 

"Yesterday  morning  I  saw  T.  E. 
Johnson  about  the  door  of  the  office, 
and  applied  to  him  some  words  for 
which  he  had  me  arrested.  While  I 
was  giving  bond  they  took  charge  of  the 
office.  Hendricks  at  once  began  to  dis- 
tribute the  type,  so  that  no  more  papers 
could  be  printed.  I  propose  a  suit  for  a 
receiver,  but  I  care  nothing  for  the 
paper  if  my  salary  is  paid." 

Mathews  also  says  that  there  are 
30,000  subscribers  to  the  paper  who 
have  thus  far  failed  to  receive  their 
papers  for  the  last  week,  and  that  most 
of  them  are  prepaid. 

He  pleaded  guilty  to  the  charge  of 
profanity,  and  sentence  was  reserved. 


GOTHAM  PRINTERS  ARE  ANGRY. 


The  Brooklyn  Registry  List  to  be 
Set  In  Albany  this  Year. 

It  appears  that  the  work  on  the  Brook- 
lyn voters'  registry  list,  the  contract  for 
which  is  held  by  the  Wynkoop-Hallen- 
beck-Crawford  Printing  Company,  of 
441  Pearl  street,  New  York,  is  to  be 
done  in  Albany  instead  of  in  New  York, 
as  has  been  the  custom  for  many  years. 

With  the  exception  of  1894  the  work 
of  printing  the  registry  lists  and  the 
official  ballots  for  New  York  and 
Brooklyn  has  been  done  by  the  Martin 
B.  Brown  Printing  Company.  This 
concern  always  had  the  work  done  in 
New  York  by  hand,  giving  employment 
to  between  300  and  400  persons.  In 
1894  the  police  commissioners  awarded 
the  contract  to  the  New  York  Recorder. 

This  year  the  commissioners  awarded 
the  contract  to  the  Martin  B.  Brown 
Printing  Company,  while  the  big  con- 
tract for  printing  the  official  ballots  was 
given  to  the  Wynkoop-Hallenbeck- 
Crawford  Printing  Company.  The 
latter  firm  also  secured  the  Brooklyn 
contracts. 

Mr.  Crawford,  of  the  Wynkoop- 
Hallenbeck-Crawford  Company,  denied 
that  the  work  of  printing  the  ballots  was 
to  be  done  outside  of  New  York,  but  he 
was  non- committal  regarding  the  reg- 
istry lists.  His  firm  has  an  office  and 
plant  in  Albany  as  well  as  in  New  York. 

The  union  printers  object  very  strongly 
to  the  work  going  to  Albany.  They  say 
it  takes  work  away  from  printers  who 
live  here. 
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UNUSUAL    NUMBER    OF  LIBEL 
CASES  REPORTED  DURING 
THE  WEEK. 


Numerous  Papers  in  Every  Section 
Experience  the  Delights  of  Liti- 
gation— Some  Queer  Cases. 

An  effort  is  being  made  to  have  set 
aside  default  judgments  entered  against 
the  Chicago  Chronicle  Publishing  Com- 
pany in  the  libel  suits  of  J.  B.  Locke 
and  E.  Moffit.  The  defense  alleges  that  an 
agreement  was  entered  into  lietween  the 
attorneys  by  which  it  was  understood  no 
default  was  to  be  entered  unless  the 
attorneys  representing  the  Chronicle 
were  notified  and  given  an  opportunity  to 
be  preset  in  court.  It  is  alleged  on 
the  other  hand  that  no  agreement  to 
this  eflfect  was  entered  into. 

A  libel  suit  against  the  San  Francisco 
Chronicle  was  begun  October  6  by 
Judge  George  H.  Buck,  lor  $50,000 
damages.  The  suit  is  based  on  an  article 
published  in  the  San  Francisco  Chron- 
icle of  August  30.  Judge  Buck  was  ac- 
cused of  conspiring  to  secure  a  large 
total  of  rich  lees  in  connection  with 
the  settlement  of  an  estate. 

The  criminal  libel  case  against  Ed 
Braun,  editor  of  the  Santa  Cruz  (Cal.) 
Record,  who  in  May  last  charged  Phil 
Francis,  editor  of  the  Penny  Press,  with 
a  grave  offence,  came  up  last  week,  and 
the  trial  proceeded  with.  A  decision  is 
shortly  expected.  1 

Victor  Pomeranz,  editor  of  the  New 
Haven  Jewish  Post,  was  recently  ar- 
rested for  criminal  libel  against  Abdul 
D.  Steinbach. 

The  Jewish  Post  had  an  article 
which  called  Steinbach  an  "anarch- 
istic loafer"  and  an  "anarchistic 
good-for-nothing,"  accused  him  of 
extorting  money  from  his  countrymen, 
and  said  that  the  next  number  of  the 
Post  would  be  "  startling." 

It  was  for  this  attack  that  Steinbach 
secured  Pomeranz's  arrest  for  libel. 
The  case  was  continued  for  a  week 
under  $200  bonds,  and  Pomeranz  was 
warned  to  be  careful  what  the  next 
number  of  the  paper  contained. 

The  Milwaukee  News  has  been  sued 
for  libel  by  City  Attorney  Hamilton. 
The  latter  places  damages  at  $12,000 
and  says  that  libelous  statements  were 
made  in  articles  which  the  News  printed 
on  September  7,  8,  12,  15  and  26,  all  of 
these  articles  having  reference  to  the 
city  attorney's  course  in  the  4-cent  fare 
litigation.  Melvin  A.  Hoyt,  editor  of 
the  News,  is  made  a  defendant,  and  a 
warrant  for  his  arrest  was  issued. 

The  insurance  libel  case  of  W.  J.  Fair 
against  William  Smith,  mayor  of  Mon- 
treal, and  proprietor  of  the  Insurance 
Gazette,  was  settled  last  week.  Defend- 
ant agreed  to  publish  an  apology  for  the 
article  complained  of,  and  to  settle  any 
costs  incurred  in  the  case. 

In  the  libel  case  brought  against  the 
Oakland  Times  by  Joseph  Cook,  which 
came  up  recently  for  trial,  the  technical 
libel  was  admitted  and  a  plea  for 
leniency  put  in.  A  fine  of  $25  was 
thereupon  imposed.  The  reporter's  in- 
formation had  been  erroneous. 

Councilman  Bryan  Lawrence,  of 
Augusta,  Ga.,  has  proceeded  against  the 
Evening  Tribune  of  that  city  for  libel, 
alleged  to  have  been  committed  a  few 
days  since. 

The  Rochester  (N.  Y.)  Herald  is 
threatened  with  a  proceeding  for  criminal 
contempt  of  court  for  remarks  made  in 
its  report  of  a  Rochester  criminal  case. 
At  last  accounts  the  papers  were  about 
to  be  issued. 

A  jury  in  the  case  of  ex-Mayor  J.  P. 
Smelker  against  A.  McArthur,  editor  of 
the  Dodgeville  (Wis.)  Sun,  for  libel, 
brought  in  a  verdict  for  $5,000. 

A  verdict  for  the  Boston  Globe  was  ren- 
dered last  week  in  the  cases  of  Eustace 
Stock  and  wife  against  the  paper  for 
$10,000  for  alleged  libels  against  them 


HARTLEY'S  PRINCELY  METHOD 
FOR  INCREASING  CIRCU- 
LATION. 


contained  in  the  story  in  relation  to  their 
treatment  of  a  little  son  of  Mr.  Stock  by 
his  first  wife,  published  last  October. 
The  case  had  been  on  trial  two  days. 
After  hearing  the  judge's  charge,  the 
jury  promptly  rendered  a  verdict  for  the 
Globe  in  both  cases. 

Chairman  B.  H.  Piersol  and  treasurer 
G.  L.  Spence,  of  the  populist  state  com- 
mittee, instituted  a  libel  suit  last  week 
against  the  Wheeling  Register  and 
Parkersburg  Sentinel  for  $25,000  dam- 
ages from  each  paper,  the  grounds  al- 
leged being  the  publication  of  accusa- 
tions of  bribery. 

The  libel  suit  of  Chas.  A.  Plummer 
against  the  Portland  (Me.)  Evening  Ex- 
press has  been  postponed  to  the  January 
term  of  court. 

John  Fitzsimmons,  proprietor  of  the 
Scranton  Sunday  News,  and  Richard 
Little,  a  reporter  on  the  same  journal, 
were  arrested  last  week  in  a  suit  for 
libel.  The  alleged  libel  appeared  in 
connection  with  a  divorce  suit. 

Messrs.  Fitzsimmons  and  Little  en- 
tered bail  for  a  hearing. 


PROMOTING  TRADE  ADS. 

Frederick  Masson,  who  recently 
started  in  business  as  an  advertising 
agent,  with  an  office  at  253  Broadway, 
New  York,  has  removed  to  54  and  56 
Franklin  street  and  engaged  with  the  Dry 
Goods  Chronicle  and  the  Men's  Outfit- 
ter to  carry  out  a  plan  to  turnish  adver- 
tising for  retailers  throughout  the  coun- 
try in  the  clothing  and  dry  goods  trade, 
and  also  to  organize  a  bureau  for  the 
placing  of  general  advertising  in  news- 
papers and  magazines  for  manufactur- 
ers who  at  the  present  time  are  adver- 
tising in  the  two  papers  named.  Mr. 
Masson  will  also  represent  exclusively  in 
the  United  States  the  "  Bradshaw 
Guides  "  and  similar  books. 


EXPERIENCE  ALWAYS  PAYS. 

The  attractive  and  vigorous  Trade 
Press,  Chicago,  will  change  to  Advertis- 
ing Experience  with  the  next  issue.  The 
paper  says  it  is  not  leaving  its  field,  but 
broadening  into  a  larger  one. 


A  SUCCESSFUL  LONDON  EDITOR. 

Clement  King  Shorter,  who^e  por- 
trait appears  above  by  courtesy  of 
the  Bookman,  is  editor  of  the  Illustrated 
London  News,  the  Sketch,  the  Album, 
and  the  f-n^lish  Illustrated  Magazine, 
all  of  London. 

Mr.  Shorter  is  considered  an  able 
judge  of  what  will  best  meet  with  a 
kindly  reception  at  the  hands  of  the 
British  public,  and  is  popular  as  well  as 
talented.  He  had  been  connected  with 
the  London  dailies  as  a  reviewer  when 
be  became  editor  of  the  Illustrated 
News,  the  editorship  of  the  other  peri- 
odicals being  added  gradually  to  his 
charge  of  the  News. 


POSTER  DISPLAY  IN  NEW  YORK. 


Celebrating  the  Centennial  ok 
Lithography. 

An  exhibition  of  lithography  is  being 
held  in  the  Lexington  Avenue  Opera 
House,  New  York.  It  includes  posters 
of  all  kinds.  The  biggest  poster  ever 
made  has  a  place  on  the  walls.  It  is  the 
sixty-sheet  poster  made  for  the  Kiralfy 
Brothers,  entitled  "  Paris  Under- 
ground." This  gorgeous  print  is  50 
feet  in  length.  It  has  never  been  seen 
in  this  country. 

The  exhibition  celebrates  the  cen- 
tennial anniversary  of  the  art  of  printing 
on  stone,  and  the  proceeds  will  go 
towards  founding  a  home  for  aged  and 
destitute  lithographers. 


NEW  YORK  NEWSMEN  RISE  UP 
IN  WRATH. 

The  New  York  Newsdealers'  Associa- 
tion has  appointed  a  committee  with 
power  to  act  in  contesting  the  city  ordi- 
nance touching  the  use  of  space  under 
the  elevated  railway  stairs,  of  which 
mention  has  previously  been  made  in 
these  columns.  The  committee  has 
engaged  counsel,  and  will  open  the  fight 
against  the  aldermen  at  once. 

The  newsdealers  will  fight  the  alder- 
men on  the  ground  that  the  ordinance 
affecting  the  stairways  is  unconstitu- 
tional in  that  it  does  not  provide  for  the 
consent  of  the  property  owners. 


The  Latest  Plan  for  Booming 
Newspapers — A  New  Yorker's 
Broad-Gauged  Proposition— Al- 
most Fabulous  Pri/.es  Offered  to 
Subscribers. 

E.  B.  Hartley  of  New  York  is  widely 
known  as  the  president  of  a  com- 
pany  which  publishes  the  Decorator  and 
Furnisher,  a  very  artistic  publication, 
which  is  probably  entitled  to  the  credit 
of  being  a  leader  in  its  line. 

According  to  propositions  now  being 
received  by  newspapers,  Mr.  Hartley 
appears  to  be  the  controlling  spirit  in  an 
object  which  is  very  different  from  the 
purposes  which  animate  the  Decorator 
and  Furnisher.  The  latter  journal  aims 
to  develop  and  extend  the  decoration  or 
gilding  of  human  abodes,  whereas  the 
plan  referred  to  appears  to  be  a  perhaps 
unconscious  effort,  as  looked  at  by  vet- 
eran publishers,  to  gild  the  clouds  with 
silver  lining. 

Mr.  Hartley  is  acting  in  unison  with  a 
concern  designated  as  the  "  Consolidated 
Advertising  Association,"  of  Washing, 
ton.  The  name  of  this  association  does 
not  appear  to  be  included  in  the  latest 
lists  ot  agencies  or  advertising  concerns, 
but  it  may  have  been  created  during  the 
past  few  weeks.  The  proposition  con- 
veys the  idea  that  a  fund  of  $105,000  in 
gold  has  been  set  aside  to  be  distributed 
in  prizes  to  successful  guessers  among 
the  general  public.  The  subject  of  the 
guess  is  the  exact  extent  of  the  popular 
vote  in  the  United  States  on  November 
3  for  McKinley  or  Bryan.  One  grand 
prize  of  $50,000  leads  the  list  of  prizes, 
and  the  latter  winds  up  with  a  set  of 
prizes  of  $50  each,  all  being  payable  in 
gold  as  stated. 

Publishers  are  invited  to  extend  their 
circulation  by  permitting  their  readers, 
on  sending  in  a  subscription,  to  send  in 
one  guess,  and  thus  compete  for  these 
alluring  prizes.  The  prizes,  by  the  way, 
are  not  directly  offered  by  Mr.  Hartley, 
but  by  the  Consolidated  Advertising  As- 
sociation. 

The  promoters  of  this  plan  apparently 
believe  that  on  the  publication  of  he  terms 
of  the  competition  in  newspapers  the  gen- 
eral public  will  swarm  in  uncounted 
multitudes,  with  cash  subscriptions  in 
hand,  to  scramble  for  the  privileges  of- 
fered. It  is  claimed  that  the  details  of 
this  scheme  have  been  submitttd  to  the 
post-office  department,  and  that  it  is 
not  considered  by  that  department 
as  a  lottery.  The  profit  for  the  pro- 
moters of  the  plan  is  evidently  intended 
to  come  from  a  commission  received  by 
them  from  the  newspapers  on  the  sub- 
scriptions obtained.  The  general  ob- 
jects of  the  association  are  stated  to  be 
"  to  undertake  to  expand  and  increase 
the  circulation  of  publications,"  and  it 
is  claimed  that  the  large  amount  in  cash 
referred  to  has  actually  been  paid  into 
the  hands  of  a  trustee.  It  is  to  be  as- 
sumed that  Mr.  Hartley  and  his  co- 
workers are  in  a  position  to  prove  their 
entire  good  faith  in  the  matter  to  any 
inquiring  publisher. 

If  there  is  one  lesson  that  publishers 
have  learned  during  the  past  few  years, 
it  is  that  subscribers  and  readers  are 
rather  hard  to  get,  in  spite  of  the  ex- 
cellence of  the  papers  published  for  their 
perusal.  Competitions  of  this  kind  are 
not  as  a  rule  thought  to  be  as  productive 
of  increase  in  circulation  as  some  other 
methods. 

The  outcome  of  the  present  scheme 
will  be  looked'  for  with  interest  by  the 
men  that  "know  the  ropes,"  should  any 
journals  of  consequence  be  willing  to 
make  an  experiment. 


INJURY  TO  INDIANA  EDITOR. 

Stephen  Metcalf,  editor  of  the  Ander- 
son Morning  Herald,  one  ol  the  best 
known  newspaper  men  in  the  State,  fell 
from  a  pear  tree  recently,  alighting  on 
his  head.  He  is  considered  to  be  in  a 
dangerous  condition. 
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OUR  WAR  WRITERS. 


ARMY  CORRESPONDENTS  HON- 
ORED  IN  MASONRY. 


A  Handsome  and  Lofty  MExMORial^ 
Structure  Just  Dedicated  in 
Maryland — The  Men  That  De- 
picted  the  War  of  the  Rebel- 
lion— A  REiMIMSCENT  RECORD. 

A  monument  that  is  of  interest  to 
newspaper  men  was  dedicated  on  Thurs- 
day at  Gapland,  Md.  It  was  erected  in 
honor  of  the  war  correspondents  who 
served  during  the  Civil  War  with  the 
armies  on  either  side. 

While  all  efficient  reporters,  even  in 
times  of  peace,  are  liable  to  undergo 
more  or  less  exposure,  and  even  danger 
m  the  pursuit  of  news,  the  war  corre- 
spondents in  the  Civil  War  must  have 
been  subject  to  many  hardships  from 
which  a  correspondent  or  reporter  is 
free  under  ordinary  conditions. 

The  work  of  the  war  correspondents 
was  generally  done  under  such  circum- 
stances that  the  relaxations  that  can  be 
made  to  follow  hard  work  in  towns  were 
absolutely  out  of  reach.  In  fact,  the 
science  of  warfare  has  changed  so  much 
since  the  Civil  War  that  it  is  not  likely 
that  the  work  done  collectively  by  the 
American  war  correspondents  will  ever 
be  repeated. 

Under  more  modern  styles  of  warfare 
it  is  easily  the  privilege  of  a  war  corre- 
spondent, unless  he  is  with  an  army  in  a 
savage  country,  to  avoid  much  actual 
exposure.  It  is  fitting  that  the  hero- 
correspondents  should  be  honored  in 
stone. 

Though  built  at  a  cost  of  less  than 
$8,coo,  the  army  correspondents'  me- 
morial is  one  of  the  largest  and  most  in- 
teresting monuments  in  the  battle  fields 
of  the  country.  From  the  foundation  it 
is  60  feet  to  the  battlements  of  the  side 
tower. 

In  the  spandrels  of  the  large  arch  are 
shields  on  which  are  the  watchwords  of 
the  war  correspondent,  "  Listen  "  and 
"  Hasten,"  and  above  these  are  the 
heads  of  the  God  Mercury  and  (symbol- 
ized) Poetry.  Over  the  gable  or  bart- 
izan is  a  gold  vane  of  the  "  Pen  Mightier 
than  the  Sword."  On  panels  ol  red 
brick  in  the  middle  of  the  gateway  is 
carved  "  War  Correspondents  "  in  large 
letters.  In  a  niche  9  feet  high  by  the 
side  of  the  upper  arches  is  a  6-foot  fig- 
ure of  Orpheus  sheathing  a  sword  and 
playing  on  a  Pandean  pipe.  Three 
busts  of  correspondents  in  bronze,  to  be 
presented  by  their  friends,  will  be  placed 
in  the  upper  arches. 

At  the  rear  of  the  gateway  are  two 
gray  tablets  of  Bedford  stone,  on  one  of 
which  are  the  names  of  the  Northern 
correspondents,  with  room  for  others 
that  may  have  been  unwittingly  omitted. 
On  the  second  tablet  are  the  names  of  the 
Confederate  correspondents  and  the  art- 
ists in  the  field  of  the  illustrated  papers. 

The  following  is  a  list  of  the  names 
engraved  on  the  tablets,  alphabetically 
arranged: 

UNION  CO-RESPONDENTS. 


Adam  Badeau 
Finley  Anderson 
W.D.Bickham 
George  W.  Beaman 
George  C.  Bower 
A.  H.  Byington 
S.  M.  Carpenter 
Junius  Henri  Browne 
W.  C.  Church 
Richard  T.  Colburn 
L.  L.  Crounse 

F.  G.  Chapman 
John  A.  Cockerill 
J.  M.  Cook 

J.  N.  Ashley 
T.  Barnard 
H.  Bentley 
A.  H.  Booman 
H.  V.  Boynton 
S.  T.  Buckley 
S.  Cadwallaaer 
T.  M.  Cash 
E.  P.  Church 

G.  W.  Clarke 
Charles  C.  Coffin 
J.  Cook 

E.  Crapsey  Creyton 
£.  Cuihbert 


A.  Houston 
W.  P.  Isham 

De  B.  Randolph  Keim 
W.  H.  Kent 
Thomas  W.  Knox, 

F.  C.  Long 

R.  T.  McAlpine 
Joseph  B.  McCullagh 
Richard  C.  McCormick 
W.  H  Merriam 
J.  F.  Norcross 
C.  S.  Noyes 

G.  H.  Osbon 

B.  T.  Osbon 

C.  A.Page 
Nathaniel  Page 
U.  H.  Painter 
Comie  de  Paris 
A.  Paul 

E.  A.  Paul 
E.  Peters 

Henry  J.  Raymond 
Whitelaw  Reid 
Albert  D.  Richardson 
W.  H.  Runkle 
Oscar  G.  Sawyer 
Wm.  F.  G.  Shanks 
R.  H.  Shelly 


LEON  BARRITT, 
NEW  YORK  PRESS. 


L.  D.  BRADLEY, 
CHICAGO  INTER-OCEAN. 


THOMAS  FLEMING, 
COMMERCIAL  ADVERTISER. 


CLARE  ANGELL, 
NEW  YORK  PRESS. 


H.   R.  HEATON, 
CHICAGO  TRIBUNE. 


W.  H.  SHINDLER, 
NEW  YORK  PRESS. 


A.  L.  LEVERING, 
CHICAGO  TRIBUNE. 


FRANK  GARVIN, 
PITTSBURG  DISPATCH. 


T.  E.  POWERS, 
NEW  YORK  WORLD. 


A  GROUP  OF  WELL-KNOWN  CARTOONISTS. 


N.  Davidson 
W.  E.  Davis 
J.  P.  Dunn 

E.  F.  Dyse 

D.  B.  M.  Eaton 

C.  H  Farrell 

J.  C.  Fitzpatrick 

R.  D.  Krancis 

T.  B.  Glover 

T.  C.  Grey 

C.  H.  Griffin 

Charles  G.  Halpine 

C.  Hansen 

B.  Hardine; 

G.  H.  Hart 

J.  Hasson 

John  Hay 

S.  Hayes 

S.  H.  Hendricks 

A.  H.  Henry 

F.  Henry 
V.  Hickox 
A.  S.  Hill 

G.  W.  Hosmer 
Edward  H.  House 


George  W.  Smalley 
Henry  M.  Stanley 
Edmund  C.  Stedman 
Jerome  B.  Stillson 
W.  H.  Stiner 
William  Swinton 
B.  H.  Sylvester 
Benjamin  F.  Taylor 
Geo.  Alfred  Townsend 
B.  C.  Truman 
Henry  Villard 
J.  H.  Vosburg 

E.  W.  Wallazz 
J.  S.  Ward 
Samuel  Ward 

F.  Watson 

E.  D.  Westfall 

F.  B.  Wilkie 
Samuel  Wilkison 
F.  Wilkison 

A.  M.  Williams 
J.  C.  Wilson 

T.  C.  Wilson 

W.  Young 
John  Russell  Young 


CONFEDERATE  CORRESPONDENTS. 


P.  W.  Alexander 
Durante  Daponte 
F,  G.  De  b'ontaine 
D.  C.  Jenkins 
George  W.  Olney 


M.  B.  Brady 

 Crane 

F.  O.  C.  Darley 
Theo.  R.  Davis 
Edward  Forbes 
J.  S.  Jewett 
Henri  Lovie 
Arthur  Lumley 


George  Perry 
James  B.  Sener 
W.  Shepardson 
Henry  Watterson 


Frank  H.  Mason 
Larkin  G.  Mead 
Frank  Shell 
James  E.  Taylor 
Henry  Vizzitelly 
Henry  Mosler 
David  H.  Strother 
Alfred  Wand. 


Some  of  the  men  in  the  list  were  not 
strictly  correspondents.  The  late  John 
A.  Cockerill  was  a  drummer-boy  in  the 
western  armies,  his  father  being  an 
officer.  Frank  H.  Mason  was  an  artist 
as  well  as  an  officer  in  the  western 
armies,  and  became  after  the  war  a  jour- 
nalist and  writer  in  Cleveland,  O,  Henry 
M.  Stanley  was  in  the  Union  navy  during 
the  latter  part  of  the  war,  though  he  was 
not  known  as  a  correspondent  till  some 
years  afterwards.     The  Comte  de  Paris 


is  mentioned  because  as  a  Union  staff 
officer  he  was  a  chronicler  of  events  in 
the  struggle. 

The  dedication  was  under  the  auspices 
of  the  Society  of  Army  Correspondents. 
The  idea  was  originated  by  George 
Alfred  Townsend,  and  the  labor  of  its 
execution  has  devolved  wholly  or  largely 
upon  him. 

As  the  Philadelphia  Bulletin  recently 
remarked,  war  correspondence  had  no 
recognized  status  as  an  even  tolerable 
part  in  military  operations  until  a  very 
modern  period.  The  first  attempt  was 
made  in  the  Crimean  campaign  ot  1854, 
when  Dr.  W.  H.  Russell,  afterward 
known  as  "Bull  Run  Russell,"  thrilled 
Great  Britain  by  recounting  the  actual 
facts  of  siege  and  combat  with  an  exact 
minuteness  that  put  the  military  reports 
to  shame. 

The  work  of  the  army  correspondents 
in  our  own  war  developed  this  form  of 
newspaper  news  wonderfully,  and  the 
brilliant  character  of  the  achievements  of 
some  of  them  is  well  known.  There  are 
undoubtedly  other  names  that  should 
appear  on  the  sculptured  list  at  Gapland, 
and  The  Fourth  'Estate  will  be 
pleased  to  hear  from  those  who  know  of 
such  cases. 


CARTOONISTS  OF  THE  SEASON. 


NEW  YORK  PRESS  CLUB'S  HEAVY 

MORTGAGES. 

The  New  York  Press  Club  has  mort- 
gaged for  $60,000  the  property  on  the 
northeast  corner  of  Frankfort  and  North 
William  streets  to  Charlotte  A.  Hix, 
acting  as  committee  for  Sarah  M.  Steven- 
son. There  is  another  mortgage  of 
$60,000  on  the  property  which  is  held 
by  Mary  Ryan,  who  in  1893  transferred 
it  to  the  Press  Club.  The  property  is 
the  site  of  the  old  Carlton  House. 


Concerning  the  Men  that  Make 
Newspaper  Pictures. 

In  connection  with  an  article  by  Mar- 
maduke  Humphrey  in  Godey's  Maga- 
zine for  October  on  cartoons,  the  por- 
traits of  some  of  the  artists  connected 
with  leading  American  papers  are  given. 
They  are  reproduced  in  this  issue  of 
The  Fourth  Estate  by  courtesy  of 
the  publishers  of  that  magazine. 

Among  the  more  prominent  cartoon- 
ists whose  work  is  referred  to  in  the  ar- 
ticle, but  who  are  not  represented  among 
the  accompanying  portraits,  are  C.  G. 
Bush  and  Homer  C.  Davenport  of  New 
York,  and  G.  Y.  Coffin  of  Washington. 

The  article  is  thoughtful  and  interest- 
ing, and  sums  up  one  requirement  of  the 
cartoonist  in  the  following  paragraph: 

"The  caricaturist  is  a  professional 
pessimist,  but  he  must  never  know  dis- 
couragement. He  must  most  bulldog- 
gedly  hold  on  to  anything  his  teeth  seem 
to  fit;  he  must  make  every  statesman 
commonplace,  and  never  deviate  from 
the  type  he  chooses  for  him.  Thomas 
Nast  used  to  make  a  sketch  of  the  back 
of  Tweed's  head,  and  the  audience  at  his 
chalk-talk  would  howl  in  instantaneous 
recognition.  It  is  said  that  the  recogni- 
tion and  arrest  of  Tweed,  when  he  es- 
caped to  Spain,  was  due  to  the  famili- 
arity Nast's  cartoons  had  given  his  fea- 
tures. This  is  the  supreme  art  of  the 
caricaturist,  to  grasp  peculiarities  and 
emphasize  them  in  such  a  way  that  they 
become  ludicrous  without  losing  verisim- 
ilitude." 

Mr.  Humphrey  remarks  that  when 
cartooning  degenerates  into  a  mere  nast- 
iness  of  mud  sHnging  and  illogical  vitu- 
peration, its  evil  is  its  own  cure.  Con- 
sequently caricature  may  be  relied  on  to 
keep  itself  within  fairly  proper  limits.  A 
public  character  in  America,  he  says,  is 
much  more  sure  of  general  favor  under 
the  rain  of  satirical  arrows  than  he  would 
be  on  any  pedestal  of  exaltation  above 
the  rest  of  mankind,  and  veiled  in  any 
cloud  of  sanctity. 


HOW  ONE  DAILY  HAS  GROWN. 

The  Boston  Globe  recently  made  a 
comparison  of  its  daily  issues  for  a 
month  with  the  issues  for  the  corres- 
ponding period  in  1886.  In  the  latter 
year  the  issues  on  week  days  averaged 
one  hundred  thousand  and  twelve.  In 
the  same  month  of  this  year  they 
averaged  one  hundred  and  eighty-one 
thousand  four  hundred  and  eight.  The 
gain  in  ten  years  was  therefore  eighty-one 
thousand  three  hundred  and  ninety-six. 

In  1886  the  issues  on  Sunday  averaged 
one  hundred  and  seven  thousand  and 
seventy-six.  In  1896  the  Sunday  issue 
averaged  two  hundred  and  forty-six 
thousand  four  hundred  and  sixty-two, 
the  gain  being  one  hundred  and  thirty- 
nine  thousand  three  hundred  and  eighty- 
six. 

The  facilities  for  the  Globe''s  own 
distribution  have  no  doubt  kept  pace 
with  the  greatly  increased  general 
standard,  and  yet  it  is  probably  true  that, 
in  point  of  geographical  area,  the  terri- 
tory open  to  the  paper  is  subject  to 
more  obstinate  restrictions  than  apply 
to  most  dailies  of  a  commanding  rank. 

The  great  increase  shown  by  the 
figures  exhibited  above  is  therefore  prob- 
ably not  due  to  the  Globe  adding  more 
area  to  the  terntory  it  sought  to  cover 
ten  years  since,  but  to  increase  in  the 
number  of  readers  in  the  original  terri- 
tory. The  compliment  paid  to  the  paper 
by  the  people  of  Massachusetts  and  New 
England  is  a  suggestive  one  and  must 
carry  much  weight  with  advertisers  who 
seek  to  thoroughly  cover  the  Globe's 
important  field. 


HARRISBURG  TELEGRAM'S 
TROUBLE. 
The  office  of  the  American  Newspaper 
Publishing  Company,  publisher  of  the 
Harrisburg  Telegram,  was  closed  by  the 
sheriff  on  Thursday.  The  executions 
entered  against  the  company  are  $4, - 
063.50,  by  J.  E.  Armstrong,  and  $1,500 
by  I.  E.  L.  HUls. 
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ant far  than  they  all.— Carlyle's  Heroes  and 
Hero  Worship,  Lecture  V. 
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EDITOR  AND  PUBLISHER. 
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opposite  city  hall  park 

(POSTAL  TBLHGRAPH  BUILDING), 
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Pleaseaddresi  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 


TWO  DOLLARS  A  year,  in  advance, 

tiany  partof  the  United  States  or  Canada;  to 
Foreign  Countries  in  the  postal  union,  (4  a  year. 
Single  copiei,  TEN  CENTS. 


Sttbscribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  0/ 
exchanges  which  go  to  every  newspaper  office. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent.;  six  months.  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  |i  per  lineeach  insertion,  with- 
out discount. 

Small  advertisements  under  classified  headings, 
such  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 

It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

OUR  choicest  "  bargains." 
No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  $25  we  will  send  25  annual  sub- 
scriptions. 

No.  3. — For  $4  we  will  send  The  Fourth 
Estate  until  the  end  of  1896,  and  all  numbers 
from  March  i,  1893. 

BOUND  volumes. 

For  $2.50  we  will  send  a  bound  volume  of  the 
last  half-year,  March  to  August,  inclusive; 
or  for  $s  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


UNNECESSARY  ALARM. 

The  attack  of  Dr.  Pierce,  of  Buffalo, 
upon  the  newspapers,  which  was  printed 
in  great  part  in  last  week's  issue  of  The 
Fourth  Estate,  contained  some  points 
that  must  be  considered  well  taken,  but 
at  the  same  time  it  was  open  to  criticism 
in  many  particulars. 

As  to  the  charge  that  affidavits  and 
forms  of  circulation  proof  are  not  to  be 
implicitly  relied  upon,  it  must  be  an- 
swered that  The  Fourth  Estate  be- 
lieves the  cases  in  which  a  publisher  of 
an  important  paper  deliberately  lies 
about  his  circulation  are  lew  and  rare; 
and  as  to  Dr.  Pierce's  belief  that  diffi- 
culties of  this  kind  can  be  surmounted  by 
the  appointment  of  an  advertisers'  com. 
mittee  to  examine  and  verify  claims,  it 
must  be  said  that  if  a  publisher  has  the 
ability — or  the  adaptibility — to  lie  suc- 
cessfully about  his  circulation  without 
being  trapped  by  his  competitors  or  by 
disgruntled  employes,  he  probably  has 
the  ability  to  elude  the  investigations  of 
a  committee  of  advertisers. 

Further  than  this,  it  will  be  found  a 
very  difficult  matter  to  secure  a  commit- 
tee who  would  be  considered  entirely 
trustworthy  and  above  being  actuated 
by  personal  considerations.  Some  such 
alleged  investigations  which  have  re- 


cently been  made  have  been  productive 
only  of  increased  dissatisfaction  and  ill 
feeling,  and  one  or  two  recent  junketing 
trips-  not  to  call  them  by  a  harsher 
name — cannot  easily  be  effaced  from  the 
memory  of  advertisers  and  publishers 
generally. 

The  Fourth  Estate  has  more  than 
once  pointed  out  the  fact  that  the  expos- 
ure of  one  publisher's  false  claims  in  re- 
gard to  circulation  will  do  more  good 
than  a  hundred  investigations  in  offices 
where  the  publisher's  word  is  considered 
good.  There  is  no  such  wholesale  pre- 
varication as  Dr.  Pierce  has  been  led  by 
the  humorous  publications  to  believe. 


THE  PAPER  MARKET. 

The  information  contained  in  these 
columns  the  other  day  in  regard  to  the 
great  fall  in  the  price  of  new  paper 
scattered  consternation  far  and  wide 
among  the  manufacturers  of  that  com- 
modity. When  the  representative  of 
some  prominent  paper  mill  is  met  in 
the  street  or  elsewhere  he  almost  invari- 
ably denies  the  authenticity  of  The 
Fourth  Es  i  ate's  reports  in  regard  to 
ruling  prices,  but  whenever  a  repre- 
sentative of  some  competing  mill  hap- 
pens to  come  by  and  join  in  the  con- 
versation the  quickness  with  which 
the  subject  is  changed  is  really  hu- 
morous. 

The  fact  remains  that,  however  un- 
welcome the  publication  of  the  facts  was 
to  the  paper  dealers,  it  was  thank- 
fully received  by  the  newspaper  pub- 
lishers in  New  York  and  through- 
out the  east.  During  the  last 
fortnight  business  managers  of  newspa- 
pers have  been  industriously  comparing 
notes,  and  their  heads  have  been  filled 
with  fractions  of  a  cent,  which  in  many 
cases  mean  the  saving  in  the  course  of  a 
year  of  thousands  of  dollars. 

There  are,  of  course,  some  daily  pa- 
pers of  high  grade  and  limited  circula- 
tion that  can  afford  to  pay  anywhere 
from  2  to  2}  cents  for  paper  of  a  particu- 
larly high  grade,  but  the  publisher  of  a 
journal  of  wide  circulation  need  not  at 
the  present  time  approach  too  closely  to 
the  2-cent  mark. 

The  bottom  has  really  dropped  out  of 
the  paper  market,  and  the  manufactur- 
ers are  almost  in  a  panic  on  account 
of  it. 

CARTOONS  AND  CARTOONISTS. 

The  portraits  in  another  column  of 
cartoonists  whose  work  is  now  appear- 
ing in  American  papers  will  no  doulit  at- 
tract wide  attention.  It  is  a  curious 
fact  that  some  of  the  best  known  editors 
of  the  past  have  been  men  who  did  not 
personally  mingle  very  freely  with  others 
after  they  had  reached  a  point  at  which 
their  greatest  usefulness  began.  This 
was  natural,  because  in  order  to  main  ■ 
tain  their  grasp  of  the  matters  of  which 
they  wrote  it  was  quite  essential  that 
they  should  practically  devote  them- 
selves unremittingly  to  their  work. 

A  similar  thing  is  probably  true  of 
artists.  The  claims  of  the  studio  forbid 
extended  social  intercourse.  The  con- 
sequence is  that  one  may  be  known  by 
name  to  millions  of  people,  and  yet 
be  unrecognized  in  a  crowd  even  on 
"  his  own  block." 

The  character  of  cartoon  work  in 
daily  papers  has  improved  very  much 
during  the  past  few  months.  It  is  not 
that  the  general  standard  has  been  com- 
pletely raised,  for  some  of  the  cartoons 
are  as  poor  now  as  any  that  appeared 
years  ago,  but  the  work  of  particular 
artists  shows  a  great  advance,  and  new 
artists  have  also  come  into  the  field 
with  superior  abilities. 

Here  and  there,  among  the  cartoons 
that  have  appeared  in  the  dailies  in  New 
York,  Chicago,  Philadelphia,  Boston  and 
other  large  cities,  have  been  cartoons 
which,  besides  being  excellent  in  idea 
and  forcible  in  satire  or  logic,  were  also 
remarkably  well  drawn.  Furthermore, 
there  are  few  of  the  cartoons  which  are 
not  creditable  in  some  respect,  consider- 
ing the  extreme  haste  with  which  they 
often  have  to  be  prepared.  Even  in 
those  infrequent  cases  in  which  an  apple 


may  be  depicted  as  growing  upon  a  tree 
whose  trunk  is  obviously  the  trunk  of  an 
elm  tree,  there  may  be  palliating  cir- 
cumstances, for  the  master  artist,  in  the 
hurry  of  work  in  the  last  hour,  may  have 
to  put  upon  the  shoulders  of  assistants  the 
labor  of  developing  an  idea  which  he  has 
no  time  to  perfect  himself 

At  all  events,  the  cartoonists  of  1896 
are  a  clever  body  of  men,  and  the  repu- 
tations of  some  of  them  for  the  work  they 
have  done  during  the  current  season  will 
endure  far  beyond  the  inauguration  of 
the  next  president. 


ONE  FORM  OF  RELIEF. 

The  disappearance  from  the  metro- 
politan field  of  two  daily  and  Sunday 
papers  within  the  last  few  weeks  relieves 
to  some  extent  a  congestion  which  was 
becoming  a  really  serious  matter  to  all 
New  York  publishers.  The  fact  that 
neither  the  Mercury  nor  the  Recorder 
possessed  a  circulation  of  great  size  is 
not  the  main  consideration,  for  the 
newspaper  of  to  day  depends  for  its 
financial  success  more  upon  the  sale  of 
its  advertising  space  than  upon  the  sale 
of  copies  of  the  paper  itself. 

For  many  years  past  there  have  been 
so  many  newspapers  in  New  York  city, 
all  struggling  for  the  advertisements  of 
the  dry  goods  concerns  and  other  retail 
establishments,  that  publishers  who  stop 
to  think  once  in  a  while  have  seriously 
feared  that  the  time  would  come  when 
there  would  not  be  enough  advertis- 
ing to  "go  around."  The  advertis- 
ing manager  of  a  large  retail 
establishment  has  been  obliged  to 
face  fifty  canvassers  where  fifteen 
or  twenty  years  ago  he  could  count 
them  all  upon  his  fingers,  and  the 
representatives  of  papers  like  the  Mer- 
cury and  Recorder  were  always  just  as 
constant  in  their  attendance,  and  as 
solicitous  for  business,  as  those  of  the 
older  and  more  firmly  established 
papers. 

The  reduction  in  price  of  a  newspaper 
generally  means  that  the  publisher  ex- 
pects thus  to  secure  vastly  larger  cir- 
culation, and  consequently  higher  rates 
for  his  advertising  space;  but  in  the 
latter  regard,  as  in  every  other  field, 
the  laws  of  supply  and  demand  must 
control. 

This  is  what  makes  the  present  news- 
paper situation  in  New  York  very  in- 
teresting to  the  onlooker;  and  thus  it 
would  appear  to  be  quite  possible  that 
the  Mercury  and  Recorder  have  done 
the  other  papers  a  service  of  real  value 
by  withdrawing  from  the  field. 


NOTE  AND  COMMENT, 

The  publisher  of  a  New  York  monthly 
wishes  to  know  on  how  narrow  a  mar- 
gin an  advertising  agency  can  afford  to 
do  business.  Ten  per  cent,  seems  to  be 
the  ordinary  limit,  but  competition  is 
keen  and  the  tendency  is  to  shave  even 
this  percentage,  and  he  claims  that  cuts 
to  5  per  cent,  and  less  are  reported 
from  time  to  time.  The  items  of  postage, 
salaries  and  commissions  to  solicitors 
must  make  heavy  inroads  on  a  10  per 
cent,  margin,  if  not  wipe  it  out  entirely, 
except  in  the  case  of  large  contracts. 
Again,  an  agency  takes  great  risks  in  its 
constant  extension  of  credit,  and  the  oc- 
casional failure  of  a  customer  is  a  dead 
loss  which  cannot  always  be  guarded 
against,  even  by  the  most  conserva- 
tive. 

General  agents  do  their  work  too 
cheaply.  In  no  other  business  is  so 
much  hard  work  done  for  so  small  a 
commission. 

It  does  not  require  the  sending  out  of 
printed  interrogatories  to  learn  that  ad- 
vertisers are  quite  united  in  a  wish  for 
the  success  of  a  particular  one  of  the  two 
great  political  parties  now  struggling 
for  success.  So  careful  an  observer  as 
Colonel  A.  Frank  Richardson  states  that 
he  has  yet  to  meet  an  advertiser  who  is  not 
a  McKinley  man.  It  is  not  the  province 
of  a  paper  like  The  Fourth  Estate  to 
enter  into  any  matter  of  politics,  and 
yet,  as  a  circumstance  connected  with 
the  news  of  the  season,  it  must  be  ad- 


mitted that  if  these  advertisers  are  dis- 
appointed the  result  will  be  that  some 
advertising  contracts  now  Contemplated 
will  be  postponed. 

It  can  be  taken  for  granted,  on  the 
other  hand,  that  all  the  customs  and 
needs  of  business  life  will  practically  be 
the  same,  whatever  may  happen  at  the 
coming  election.  Be  the  result  what  it 
will,  the  most  unpleasant  thing  that  can 
be  looked  for  by  publishers  and  adver- 
tising agents  is  a  period  of  unproductive 
inactivity  as  regards  general  advertising. 

As  regards  local  advertising,  h  iwever, 
there  is  every  reason  to  believe  th<tt  in 
all  the  large  cities  a  lilieral  volume  of 
advertising  by  local  houses  will  be  done, 
whatever  may  be  the  returns  from  the 
polling  places  on  November  3. 

The  news  columns  of  The  Fourth 
Estate  refer  this  week  to  the  case  of  a 
reporter  on  an  Oswego  daily  who  was 
called  on  by  a  grand  jury  to  divulge  the 
sources  of  certain  information.  He  re- 
fused to  comply  with  the  request,  and 
the  grand  jury's  effort  was  abandoned. 

The  incident  illustrates  the  need  for  a 
law  in  every  state  which  will  put  editors 
and  reporters  in  the  same  class  with 
lawyers  as  regards  privileged  communi- 
cations, and  extend  to  them  the  protec- 
tion given  to  lawyers  as  regards  a  dis- 
closure of  the  character  or  sources  of 
information  received.  The  sooner  this 
question  is  taken  up  by  the  newspapers 
throughout  the  country,  the  more  speedy 
will  be  the  adoption  of  such  a  law. 


Several  progressive  Canadian  dailies 
of  wide  circulation  and  good  standing 
are  making  special  efforts  to  present  the 
merits  of  their  columns  to  advertisers  on 
the  United  States  side  of  the  Canadian 
line.  There  is  no  reason  why  the  volume 
of  business  sent  by  advertisers  to  good 
papers  in  Canada  shonld  not  be  largely 
increased.  Users  of  publicity  who  have 
during  past  years  experimented  with 
advertising  done  in  Canada  have  com- 
plained of  obstructions  interposed  by 
the  Canadian  custom  officers,  but  no 
doubt  these  troubles  were  not  serious, 
and  at  all  events  they  can  certainly  be 
remedied  by  mutual  understanding  on 
both  sides. 

There  is  a  prosperous  as  well  as 
numerous  population  in  Canada,  and 
the  Dominion  should  be  considered  as 
much  of  an  advertiser's  business  territory 
as  Texas,  Minnesota  or  any  other  state. 


It  will  surprise  and  interest  editors 
generally  to  know  that  there  is  at  least 
one  publication  which  will  not  accept 
books  for  review  without  paying  the  full 
price  for  them.  This  is  the  Sunday- 
School  Times,  of  Philadelphia,  which,  it 
is  said,  will  either  go  out  in  the  open 
market  and  buy  the  books  it  proposes  to 
review,  or,  if  the  books  are  sent  for  re- 
view, will  invariably  return  them  to  the 
publishers  afterwards. 


George  W.  Cable's  new  monthly 
magazine,  the  Symposium,  has  put  in  its 
appearance,  hailing  from  Northampton, 
Mass.  It  is  a  rather  thin  pamphlet  of 
42  pages,  with  a  Bradley  cover,  and  there 
is  nothing  which  would  seem  to  indicate 
any  great  chance  of  longevity. 

It  is  only  the  part  of  kindness  to  say 
to  Mr.  Cable,  before  he  has  spent  much 
more  of  his  money,  that  he  needs  both 
an  editor  and  a  business  manager,  not 
to  speak  of  some  one  who  understands 
illustration. 

The  number  which  has  just  appeared 
is  dated  October,  although  it  comes 
out  synchronously  with  the  first  of 
the  November  magazines.  If  Mr. 
Cable  had  had  the  hard  experience 
which  successful  publishers  have  to 
get  through,  he  would  know  that 
the  very  first  essential  to  any  periodi- 
cal is  promptness  of  issue;  and 
when  we  say  that  any  publisher  of  ex- 
perience finding  himself  delayed  to  such 
an  extent  in  the  intended  publication  of 
a  new  magazine  would  have  made  the 
date  November  instead  of  October  he 
will  probably  feel  annoyed  with  himself 
because  he  did  not  think  of  it  before.  It 
is  little  things  like  this  that  argue  for 
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success  or  failure  in  any  new  venture, 
and  the  example  here  given  is  only  one 
of  a  thousand  problems  which  any  man 
ought  to  have  mastered  before  he  un- 
dertakes the  publication  of  a  newspaper 
or  magazine  on  his  own  account. 

We  trust  Mr.  Cable  will  take  these 
criticisms  in  the  spirit  which  is  intended, 
and  realize  that  they  are  offered  only 
because  they  may  be  of  advantage  to 
many  other  writers  in  Mr.  Cable's  posi- 
tion. There  is  no  possible  question  as 
to  Mr.  Cable's  brilliant  ability  as  a  nov- 
elist and  writer. 


WILLIAM      PENN  NIXON'S 
PORTRAIT. 

In  spite  of  the  Inland  Printer's  love 
for  unlovely  borders  The  Fourth  Es- 
tate has  not  hesitated  to  commend  that 
journal  frequently  for  the  zeal  and  enter- 
prise displayed  in  its  management  and 
the  frequent  artistic  beauties  which  are 
found  on  its  pages. 

Among  the  illustrations  of  interest 
"which  have  appeared  in  the  Inland 
Printer  recently  is  a  fine  portrait  of 
William  Penn  Nixon,  proprietor  of  the 
Chicago  Inter.  Ocean.  This  portrait  is 
reproduced  in  this  issue  of  The  Fourth 
Estate.  No  apology  was  necessary  for 
the  appearance  of  Mr.  Nixon's  portrait 
in  the  Inland  Printer,  nor 
is  any  needed  for  its  reproduction. 
The  Inter  Ocean  has  long  ranked  as  one 
of  the  ablest  and  handsomest  dailies  of 
the  country,  and  as  the  editor  of  a  paper 
enjoying  that  distinction,  a  strong  inter- 
est in  Mr.  Nixon's  personality  comes 
naturally  to  journalists  that  are  working 
for  the  advancement  of  the  various 
branches  of  the  newspaper  publishing 
business. 


A  NEW  WRINKLE  IN  COUNTRY 
JOURNALISM. 

From  the  Louisville  Times, 

Editor  "Buck"  Rowlett,  of  the  La- 
grange (Ky.)  New  Era,  comes  forward 
with  a  new  idea  in  country  journalism. 
B-,fore  each  item  of  news  he  puts  an 
original  couplet.  A  small  fire  is  in- 
troduced thus: 

"  Witli  mind  confused,  in  blank  amaze. 
He  seeks  the  origin  of  the  blaze." 

Chronicling  the  fact  that  Will  Hitt  is 
manufacturing  sorghum,  the  poet  says: 

"Along  with  the  bitter  in  life  we  meet, 
'Tis  well  to  taste,  too,  of  the  sweet." 

Before  an  account  of  a  Baptist  immer- 
sion comes  this: 

"  From  countless  paths  by  humans  trod. 
They've  chosen  that  which  leads  to  God." 

Announcement  of  an  approaching 
marriage  moves  the  poet  thus  : 

"  When  hearts  are  young,  steadfastly  true. 
Love  paints  the  clouds  a  deeper  blue." 

The  editor's  muse,  in  introducing  his 
personal  column,  soars  beyond  the  coup- 
let and  produces  this: 

"  Some  are  coming  ;  others  going — 
Happy-hearted  ;  sorrow-showing — 
Toting  bundle,  bonnet,  grip — 
Well  provided  for  the  trip  ; 
'  Come  soon  again  ;  don't  wait  so  long'— 
'  Oh,  Lordy,  how  glad  I  am  she's  gone  1'  " 


PRODUCTS  OF  THE  BOOK  PRESS. 

F.  Tennyson  Neely,  New  York,  has 
issued  the  third  edition  of  Frederick  B. 
Goddard's  "Giving  and  Getting  Credit." 
It  is  a  book  for  business  men,  but  editors 
may  read  it  with  profit  as  a  contribution 
to  the  literature  of  finance.  Contrary 
to  what  a  newspaper  man  might  imagine 
on  noting  the  title,  no  part  of  the  volume 
relates  to  the  giving  of  credit  for  arti- 
cles reprinted  from  contemporaries. 

Arthur  Grissom  is  the  author  of  a 
volume  of  poems  which  are  grouped 
under  the  title  of  "  Beaux  and  Belles." 
The  book  is  published  by  G.  P.  Put- 
nam's Sons,  New  York,  and  is  hand- 
somely printed. 


The  New  York  Times  has  ordered 
from  the  American  Type  Founders' 
Company  a  large  assortment  of  display 
type  for  its  advertising  columns. 


PURELY  PERSONAL. 

Alfred  Harmsworth,  owner  of  the 
London  Daily  Mail,  Evening  News  and 
other  papers,  who  is  worth  several  mill- 
ions of  dollars,  is  soon  to  be  in  New 
York.  He  is  credited  with  a  purpose  of 
securing  a  number  of  talented  American 
newspaper  men  for  service  on  his  own 
papers.  Kennedy  Jones,  editor  of  the 
Mail,  only  recently  returned  to  London 
after  a  brief  trip  to  New  York. 


Thomas  Lloyd,  editor  of  the  London 
Statist,  is  still  in  this  country,  and  is 
sending  cables  to  his  paper  covering  the 
political  situation  here.  Unusual  inter- 
est is  felt  in  Great  Britain  in  our  present 
contest. 

Ballard  Smith's  European  letters  to 
the  New  York  World  have  been  widely 
commended. 

Ralph  Booth,  of  the  Chicago  Joiirnal, 
has  been  in  New  York  during  the  past 
week. 


Charles  H.  Dorr,  who  has  for  two 
seasons  been  connected  with  the  Narra- 
gansett  Pier  Daily  Times,  and  who  also 
has  done  clever  work  as  a  special  corre- 
spondent for  some  of  the  papers  in  large 
cities,  has  taken  charge  of  the  advertis- 
ing of  the  Boston  Ideas. 


Major  G.  R.  Osmun,  formerly  man- 
aging editor  of  the  Grand  Rapids  Even- 
ing Press,  and  later  editor  of  the  Chi- 
cago Journal,  is  now  connected  with 
the  St.  Louis  Chronicle. 


J.  E.  Atkinson,  lately  of  the  Toronto 
Globe,  has  been  appointed  editor  ot  the 
Montreal  Herald. 


Harrington  FitzGerald  of  the  Phila- 
delphia Ite7n  is  one  of  the  few  publishers 
who  have  had  the  satisfaction  of  seeing 
a  "  big  rise  "  in  circulation  this  season. 
Since  the  Item  took  the  side  of  the  silver 
party,  he  says,  the  only  paper  in  Phila- 
delphia to  do  so,  the  additions  to  the 
circulation  have  been  wonderful,  and  the 
history  of  the  issues  for  the  past  three 
months  is  one  of  the  record-  breakers. 


Major  George  H.  Harries,  an  old 
newspaper  man,  who  has  for  eight  years 
been  connected  with  the  Washington 
Star,  was  recently  elected  president  of 
the  Metropolitan  Railway  System  of 
Washington. 

Frank  Armstrong,  formerly  city  edi- 
tor of  the  Des  Moines  Capital,  has  been 
appointed  to  the  same  position  on  the 
Council  Bluffs  Nonpareil. 


Rev.  F.  C.  Monfort,  editor  of  the 
Cincinnati  Herald  and  Presbyter,  has 
successfully  undergone  a  dangerous 
operation,  and  will  in  a  few  weeks  re- 
sume his  editorial  work. 


Rev.  S.  W.  Thomas,  D.  D.,  has  been 
selected  to  succeed  the  late  Rev.  Dr. 
William  M.  Swindell  as  editor  of  the 
Philadelphia  Methodist. 


John  W.  Keller  has  transferred  his 
services  to  the  Journal,  to  which  he  will 
furnish  the  "ChoUy  Knickerbocker" 
column  formerly  in  the  Recorder. 


J.  Frank  Davis,  a  well-known  Rhode 
Island  newspaper  man,  was  married 
recently  to  Miss  Clara  F.  Draper. 


State  Treasurer  Addison  B.  Colvin,  of 
New  York,  who  is  publisher  of  the  Glens 
Falls  Times,  was  in  New  York  last 
week. 


E.  P.  Critcher,  who  joined  the  New 
York  Press  last  week,  has  begun  the 
preparation  of  a  page,  to  appear  in  that 
paper,  which  will  give  the  names  and 
addresses  of  leading  retail  merchants, 
banks,  real  estate  and  insurance  agents, 
professional  firms,  etc. 


It  is  said  Oscar  Macdonnell  is  to  be 
the  new  editor  of  La  Patrie  of  Montreal, 
which  Mr.  Tarte  has  purchased  from 


Mr.  Beaugrand  for  $30,000.  Mr. 
Boucher,  late  of  the  translators'  staff  of 
the  House  of  Commons,  is  shortly  to 
become  editor  of  L' Evenement. 


E.  Pym  Remington  and  Charles 
Austin  Bates  have  been  elected  members 
of  the  Hardware  Club  of  New  York. 


Frederick  A.  Schwab,  who  for  some 
ten  years  has  written  musical  criticisms 
for  Town  Topics  over  the  signature  ot 
•'The  Dillettante,"  and  F.  J.  A.  Darr, 
who  has  been  connected  with  its  adver- 
tising department  since  he  relinquished 
the  advertising  management  of  the  firm 
of  Hilton,  Hughes  &  Company,  have  re- 
signed their  positions. 

T.  C.  Le  Fevre,  of  the  S.  C.  Beckwith 
Advertising  Agency,  has  returned  to  his 
post  of  duty,  having  entirely  recovered 
his  health. 


Frank  McLaughlin,  advertising  man- 
ager of  the  late  New  York  Recorder,  has 
taken  the  special  advertising  representa- 
tion in  New  York  of  the  Philadelphia 
Times. 


PARK  COMPANY'S  SUIT  AGAINST 
THE  DRUGGISTS. 


Injunction  Order  Issued  in  Favor 
OF  the  Plaintiff. 

An  order  has  been  made  in  the  case 
of  the  John  D.  Park  &  Sons  Company 
against  the  National  Wholesale  Drug- 
gists' Association,  the  substance  of  which 
is  as  follows: 

The  defendants  are  enjoined  from  conspiring 
or  combining  together,  or  with  any  other  per- 
son or  persons,  to  prevent  the  plaintiff  from 
freely  purchasing  proprietary  drugs  and  medi- 
cines and  other  goods,  or  from  freely  selling 
proprietary  drugs  and  medicines  or  other  goods 
to  persons  who  may  desire  to  purchase,  and  are 
enjomed  from  suffering  such  acts  to  be  done  by 
or  through  any  agency  within  their  control. 
But  the  defendants  are  not  enjoined  from  ob- 
taining or  imparting  information  as  to  the 
manner  in  which  the  plaintiff  conducts  his  busi- 
ness, or  any  violation  ot  any  agreement  with 
any  specific  manufacturer  or  wholesale  dealer, 
and  are  not  enjoined  from  making  any  agree- 
ment with  the  plaintiff,  or  any  other  person, 
fixing  the  price  of  sale  of  the  particular  line  of 
goods  manufactured  or  sold  by  the  defendant 
making  such  sale. 

The  druggists  claim  that  they  have 
been  trying  to  accomplish  precisely  what 
the  order  makes  imperative. 


MR.     HEARST'S  REMARKABLE 
ADVERTISING  CONTRACT. 

William  R.  Hearst  surprised  the 
newspaper  and  advertising  worlds  during 
the  past  week  by  contracting  for  two 
pages  a  day  in  the  Chicago  Record  for 
the  fortnight  preceding  election.  The 
space  was  to  be  used  partly  for  the  pub- 
lication of  free  silver  arguments  and 
partly  to  boom  Mr.  Hearst's  newspaper 
properties.  We  may  never  know  ex- 
actly, however,  for  it  is  said  that  when 
the  copy  for  the  first  advertisement  was 
submitted  it  did  not  meet  the  approval 
of  Mr.  Lawson,  the  proprietor  ot  the 
Record.  At  any  rate  nothing  has  as 
yet  appeared,  and  the  deal  is  probably 
off,  although  Mr.  Hearst  has  secured 
some  good  advertising  on  account  of  it. 

NOT  THE  SAME. 

New  York,  October  16. 
Editor  The  Fourth  Estate: 

In  your  issue  for  October  8,  you  men- 
tion the  fact  that  a  large  oil  painting 
owned  by  the  Who  Won  Publishing 
Company  was  seized  by  the  sheriff  by 
virtue  of  an  execution  against  said  com- 
pany. 

The  title  of  this  painting  is  "Who 
Won?"  The  book  formerly  published 
by  this  concern  also  bears  the  name 
"Who  Won?"  All  this  seems  to  have 
created  confusion  in  some  minds. 

I  am  the  sole  owner  and  publisher  of 
the  above-mentioned  book,  having 
bought  it  outright  from  the  Who  Won 
Publishing  Company  early  in  the  year, 
and  have  no  connection  with  said  com- 
pany, neither  am  I  affected  by  this 
execution. 

Edward  Yeomans  Thorp. 


OLD  GAZETTE  IN  OLD  YORK, 

The  York  (Pa.)  Gazette  celebrated  its 
centennial  October  8,  and  issued  a  clever 
anniversary  number.  The  Gazette  has 
daily  and  semi-weekly  editions,  but  was 
started  as  a  weekly. 


NEW  GAZETTE  IN  NEW  YORK. 

It  is  stated  that  a  trade  journal  to 
be  called  the  Millinery  Gazette  is  to 
begin  publication  in  New  York  during 
the  season. 


OBITUARY  NOTES. 

Leander  H.  Crall,  the  well-known 
special  newspaper  representative  in  the 
Times  Building,  New  York,  has  the 
sympathy  of  a  large  circle  of  friends  in 
the  death  of  his  wife,  which  occurred  on 
Saturday  last.  Mrs.  Crall  was  a  most 
estimable  woman,  well  known  in  New 
York  city  and  elsewhere,  both  on  ac- 
count of  her  brilliant  social  attainments 
and  because  of  her  charitable  disposition. 
For  many  years  she  had  given  a  vast 
amount  of  time  and  labor  to  the  interest 
of  various  kinds  of  parochial  and  charit- 
able work  in  her  vicinity.  She  was 
helpful  to  all,  and  her  death  will  grieve 
many  hearts  and  sadden  many  lives. 


Frank  S.  Grasty,  a  young  newspaper 
man,  died  of  pneumonia  in  Kansas  City 
last  week.  He  was  a  brother  of  Charles 
H.  Grasty,  managing  editor  ot  the  Bal- 
timore News.  Young  Grasty  began  his 
newspaper  experience  nine  years  ago  on 
the  Kansas  City  Times,  of  which  Charles 
H.  Grasty  was  then  managing  editor. 

Going  from  Kansas  City  to  Cincinnati, 
he  did  special  work  on  the  Enquirer, 
and  later  he  was  connected  with  the  To- 
ledo Bee,  the  Detroit  Evening  News  and 
other  papers. 

Mr.  Grasty  was  for  a  time  also  part 
owner  of  the  Mansfield  (O.)  News. 


Horace  Rublee,  editor  of  the  Milwau- 
kee Sentinel,  died  October  18.  He  had 
been  suffering  for  two  years,  but  during 
the  past  month  had  rapidly  wasted  in 
health.  Mr.  Rublee  was  born  in  Berk- 
shire, Vt.,  in  1829,  and  came  to  Wisconsin 
in  his  eleventh  year.  He  resided  in  that 
state  continuously,  with  the  exception  of 
a  year  as  editor  of  the  Boston  Advertiser, 
and  eight  years  minister  to  Switzer- 
land. He  was  editor  of  the  Wisconsin 
State  Journal  at  Madison  for  sixteen 
years,  and  in  1 880  went  to  Milwaukee 
and  for  a  like  period  had  been  in  control 
of  the  Sentinel. 


Duncan  McLean,  formerly  a  well- 
known  newspaper  writer,  died  in  Bos- 
ton October  16  aged  eighty -five  years. 
McLean  was  a  native  of  the  Orkney 
Islands,  and  during  his  early  life  was  a 
sailor.  He  at  one  time  had  charge  of 
the  commercial  and  shipping  depart- 
ments ot  the  Traveler. 


William  W.  Thayer,  of  Bloomington, 
111.,  a  man  well  known  in  newspaper 
circles,  is  dead.  Mr.  Thayer  was  em- 
ployed on  the  St.  Louis  Globe-  Democrat 
and  the  Sc.  Paul  Pioneer  Press  for  a 
number  of  years,  and  on  both  papers 
gained  a  reputation  for  good  work. 


Thomas  D.  Curtis,  who  at  one  time 
was  editor  of  the  Fond  Du  Lac  (Wis.) 
Standard,  is  dead.  Mr.  Curtis  was 
seventy-two  years  of  age,  and  tiad  been 
employed  on  a  number  of  papers. 

William  Rodman,  for  nearly  twenty 
years  editor  of  the  New  Haven  Register 
and  one  of  the  best  known  newspaper 
men  in  Connecticut,  died  recently  from 
cancer  of  the  throat.  He  was  44  years 
of  age  and  unmarried. 


William  Krippenstapel,  editor  and 
owner  ot  the  Louisville  (Ky.)  Omnibus, 
is  dead.  He  was  one  of  the  most  prom- 
inent Germans  of  his  city. 


A.  J.  Wiley,  editor  of  the  Humboldt 
(Cal.)  Times,  died  last  week  from  an  at- 
tack of  inflammatory  rheumatism. 
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ADVERTISING  MEDIUMS. 

You  Can  Cover  the  Field 
most  completely  as  far  as 

WASHINGTON 

is  concerned  by  placing 
an    advertisement   in  the 

STAR 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb^  of  the  houses — whether 
residences  or  stores — occupied  by  white 
persons,  A  record  unequaled  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  ot 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Buii  ding, 

New  York  Representative. 

"New  England's  Greatest  Newspaper." 

THE 

BOSTON 

HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials  : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  power. 


SEE  ITS  COLOR  WORK. 

THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

A  TRIFLE  CHEAPER: 

That   is  one   reason    why  the 

SAN  FRANCISCO 


POST 


leads  in  the  evening 
field.  The  other 
reason  is  that  it  is  a 

GREAT  DEAL  BETTER 

than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

THE 

JOURNAL 

Oldest  and  Best 

CHICAGO 

Paper. 

THE  NEW  TnrtTAyf 

ORLEANS!  1  JJ^iVi 

Makes  the  Following  Stntements, 
and  is  Prepared  To  Back  Them  : 
That  it  has  a  larger  circulation  and  is  delivered 
directly  into  more  homes  daily  than  any  other 
paper,  morning  or  evening,  published  in  the 
South.  Advertisers  who  contemplate  advertis- 
ing in  the  South  should  WRITE  FOR  RATES. 


FROM  THE"AD"  FIELD 


ITEMS   OF    INTEREST  FROM 
VARIED  SOURCES. 


Waiting  For  the  Verdict  of  the 
Voters  —  That  "  Rock  of  Gib- 
raltar" Ad— Sterling  Remedy 
Company's  Move  —  Miscellaneous 
Notes. 


THE 


'  BIG     FELLOWS  " 
WAITING. 


ARE 


The  large  general  advertisers  are  dis- 
posed to  use  space  in  very  restricted 
volume  until  after  November  3.  Many 
of  them  will  be  represented  in  news- 
papers by  occasional  advertisements, 
but  the  insertions  are  likely  to  be  few  in 
number.  This  will  not  necessarily  in- 
terfere, however,  with  the  making  of  or 
negotiation  for  advertising  contracts 
(insertions  to  begin  at  a  later  date),  or 
with  the  preparation  of  advertising  mat- 
ter. 

It  cannot  be  denied  that  the  sentiment 
of  these  advertisers  in  general  is  in  favor 
of  the  "  sound  money  "  side,  and  that 
if  that  party  succeeds  a  resumption  of 
advertising  on  a  generous  scale  by 
numerous  advertisers  will  ensue  within 
sixty  or  ninety  days. 


ANOTHER  GOOD  THING  COPIED. 

In  the  last  issue  of  The  Fourth 
Estate  an  advertisement  prepared  by 
Mortimer  Remington,  of  the  J.  Walter 
Thompson  Advertising  Agency,  for  the 
Prudential  Life  Insurance  Company  was 
commended.  As  imitation  is  always 
flattery,  the  merit  of  the  advertisement 
has  since  been  attested  by  the  receipt  of 
a  publication  containing  an  advertise- 
ment of  a  bicycle  saddle  in  which  Mr. 
Remington's  Rock  ot  Gibraltar  idea  is 
utilized. 

The  towering  rock  presents  an  ample 
surface,  as  shown  in  the  ad,  and  it 
would  seem  that  the  advertisers  could 
have  contrived  to  find  room  on  the 
face  of  it  for  a  little  sign  or  two  reading: 
"With  Apologies  to  The  Original  De- 
signer." Still,  it  is  a  quality  to  be  able 
to  know  a  good  thing  when  you  see  it. 


A  FRIEND  FROM  CANADA. 

Bacon's  Canadian  Emollient,  a  prep- 
aration for  the  skin,  is  to  be  introduced 
to  a  greater  extent  and  gradually  adver- 
tised in  the  United  States.  The  New 
York  office  of  the  manufacturers  (Ba- 
con's Canadian  Emollient  Company)  is 
at  245  East  sist  street.  The  head- 
quarters is  in  Montreal. 


ENTERPRISE    NOT     DEAD  IN 
OLD  GEORGIA. 

Dr.  B.  M.  Woolley  of  Atlanta  is  look- 
ing forward  to  a  liberal  use  of  newspaper 
space  during  the  coming  season.  Sev- 
eral Atlanta  firms  anticipate  a  vigorous 
participation  in  the  benefits  of  renewed 
publicity  in  the  course  of  the  next  few 
months,  the  Swift  Specific  Company  and 
Dr.  H.  H.  Green  being  two  of  them. 


INDIANA'S  FLOW  OF  ADS. 

The  Sterling  Remedy  Company,  In- 
diana Mineral  Springs,  Indiana,  is  going 
to  place  $80,000  worth  of  advertising  for 
Cascarets.  Weeklies,  monthlies  and 
country  papers  will  receive  the  business, 
and  it  is  asserted  that  the  Sterling  Rem- 
edy Company  will  send  it  out  direct. 


CATERING  TO  THE  LADIES. 

J.  H.  Hamilton  &  Company,  275 
Church  sti;eet.  New  York,  are  con- 
templating an  additional  list  of  weeklies 
and  monthlies  for  the  Cresco  Corsets. 


TRY,  TRY  AGAIN! 

Hop  Bitters  is  again  to  be  ''  ex- 
ploited," this  time  by  the  Hop  Bitters 
Company,    Pick  &  Gassier,  who  en- 


deavored  to  revive  this  business  last 
winter,  having  given  place  to  the  Hop 
Bitters  Company. 


ADS  ARE  A  GOOD  TONIC  FOR 
TONICS. 
M.  Heimerdinger,  of  the  IVor/d  Build- 
ing, New  York,  has  another  appropria- 
tion for  the  advertising  of  Teutonic— a 
malt  extract.  Weeklies  of  general  cir- 
culation will  be  principally  used,  the 
business  going  out  early  in  November. 


WOONSOCKET    IS   AFTER  THE 
PUBLIC'S  POCKET. 

The  California  Catarrh  Cure  Com- 
pany, Woonsocket,  R.  I.,  is  doing  some 
direct  advertising  in  dailies  and  weeklies. 
It  is  a  new  business. 


WHEELS  FOR  ACTIVE  EDITORS. 

The  Pope  Manufacturing  Company 
has  been  making  propositions  to  furnish 
publishers  1896  Columbia  bicycles  for 
"  half  cash  and  halt  advertising." 


ELECTRICS    AFTER  ELECTION. 

The  Pennock  Electric  Company,  193 
Greenwich  street,  New  York,  is  going 
to  do  some  advertising  shortly  before 
election,  probably  using  weekhes  and 
monthlies. 

PITTSBURG'S  NEW  AGENCY. 

W.  S.  Hill  &  Company,  531  Wood 
street,  Pittsburg,  have  opened  an  adver- 
tising agency.  It  is  understood  that 
general  advertising  will  be  handled  as 
well  as  lo(al. 


HURRAH  FOR  MILK  STREET  ! 

The  H.  B.  Humphrey  Company,  45 
Milk  street,  Boston,  is  about  to  place  a 
line  of  business  in  country  and  agricul- 
tural papers. 


MISCELLANEOUS  NOTES. 

The  advertising  of  the  Macbeth  Lamp 
Chimney  has  begun  to  run  in  some 
papers. 

Orders  for  advertising  the  Horace 
Waters  Pianos  have  recently  been  given 
through  Richard  N.  Bell,  99  Maiden 
Lane,  New  York.  Few  papers  are 
used. 

The  Lyman  D.  Morse  Agency  is 
handling  the  advertising  of  the  Eureka 
Manufacturing  Company,  Atlanta. 

The  David  C.  Cook  Publishing  Com- 
pany, Chicago,  will  push  its  publica- 
tions presently.  Some  advertising  will 
be  done  in  religious  and  similar  journals. 

C.  C.  Hopkins,  formerly  advertising 
manager  for  Swift  &  Company,  Chicago, 
is  now  in  charge  of  the  advertising  of  the 
Shoop  Medicine  Company,  Racine, 
Wis. 

A  concern  called  the  Northwestern 
Advertising  Agency,  Portland,  Ore.,  is 
getting  estimates  from  dailies  and  week- 
lies in  the  East. 

The  Florida  Remedy  Company  of 
Philadelphia  is  increasing  its  line  of  ad- 
vertising and  sending  out  direct  to  dailies 
in  large  cities. 

The  advertising  of  the  Ladies'  Home 
Journal  will  be  prepared  as  carefully  as 
usual  this  season,  and  will  be  as  liberal 
as  usual  in  regard  to  the  volume  of  space 
used.  N.  W.  Ayer  &  Son  are  now  mak- 
ing up  lists. 

The  Nux  Phospho  Company,  Pitts- 
burg, is  doing  some  direct  advertising 
and  getting  rates  from  dailies  in  the 
middle  west. 

Now  that  the  alleged  dynamite  con- 
spiracy in  Europe  in  which  one  Ivory 
was  involved  has  fizzled  out,  it  is  as- 
serted that  the  whole  affair  was  a  scheme 
to  advertise  Ivory  Soap. 

It  is  said  that  the  advertising  of  the 
Berliner  Gramophone,  done  by  the  Frank 
Seaman  Agency,  has  been  satisfactory  in 


results  and  that  considerable  more  wilt 
be  done.  Frank  Seaman  is  the  proprie- 
tor of  the  Gramophone. 

The  mail  order  department  of  Jordan, 
Marsh  &  Company,  Boston,  has  devel- 
oped to  such  an  extent  that  somewhat 
bolder  advertising  will  appear  during, 
the  season. 

Fanning  &  Company,  Southampton, 
N.  Y.,  is  the  name  of  a  new  concern 
which  IS  sending  orders  to  magazines. 
A  list  of  weeklies  will  be  also  used. 

The  Terraline  Company,  Washington, 
D.  C,  has  resumed  the  advertising  of 
its  proprietary  medicines. 

The  Lambert  Process  Company,  Co- 
lumbus Station,  Philadelphia,  is  sending 
orders  to  a  line  of  monthlies  and  some 
weeklies  for  a  novelty. 

The  Salvation  Blood  Purifier  Com- 
pany, Atlanta,  is  the  name  of  a  concern 
which  contemplates  using  newspaper 
space  during  the  coming  season. 

A  happy  thought  is  epitomized  in  an 
ad  of  T.  H.  McAllister,  the  dealer  in 
magic  lanterns.  The  upper  part  of  the 
ad  depicts  a  stage  and  screen  and  the- 
display  lines  are  exhibited  on  the  latter 
on  a  background  of  white. 

Jules  P.  Storm,  advertising  agent. 
New  York,  has  placed  some  advertising 
for  Ainold,  Constable  &  Company,  dry 
goods  dealers,  New  York,  in  a  limited 
list. 

The  Keystone  Remedy  Company, 
Philadelphia,  is  offering  quite  freely 
stock  in  the  company  in  exchange  for 
advertising  space  for  Uncle  Sam's  To- 
bacco Company. 


RAYS  OF  SUNSHINE. 

The  Hallett  &  Davis  Piano  Company, 
having  branch  stores  in  New  York, 
Cleveland,  and  other  cities,  which  has 
advertised  a  great  deal,  but  has  had 
recent  difficulties  on  account  of  slow 
collections,  has  made  a  settlement  of 
100  cents  on  the  dollar. 

Its  factory,  which  has  only  been 
running  part  time,  will  start  at  once  on 
full  time. 

The  assignee  of  Henry  A.  Casperfeld, 
dealer  in  diamonds  and  jewelry,  of  New 
York  and  Saratoga,  who  has  been  a 
very  generous  advertiser,  has  made  a  re- 
port showing  liabilities  of  $551,928;. 
nominal  assets,  $596, 191 ;  actual  assets, 
5539.954. 


THEIR     READERS  CERTAINLY 
NUMBERED  MORE. 

Sir  Edwin  Arnold  is  said  to  be  indig- 
nant because  a  poem  on  the  queen  which 
he  had  sold  to  an  advertising  agent  to 
appear  "as  I  like,  whenever  and  wher- 
ever I  like,"  turned  up  in  a  large  adver- 
tisement of  a  patent  medicine  company. 
But  the  poetry  was  probably  no  better 
than  other  advertising  lyrics — and  then 
Mr.  Du  Maurier's  most  widely  circulated 
picture  was  a  mineral  water  advertise- 
ment. 


TO  CONTINUE  AN  OLD  AGENCY. 

The  business  in  New  York  of  the  late 
E.  N.  Erickson  as  a  general  advertising 
agent  is  to  be  continued  by  his  son,  J. 
E.  Erickson.  It  is  understood  that  the 
chief  clients  of  the  agency  have  ex- 
pressed their  concurrence  in  this  step. 


RIGHT  VIEWS  WELL  EXPRESSED. 

A  frequent  contributor  to  Fame,  ■w)^o 
signs  himself  "  Speedland, "  exhibits  an 
unusual  intimacy  with  the  advertising 
business.  In  his  latest  article,  in  re- 
ferring to  new  advertisers,  he  says: 

"  Taking  his  advertising  in  his  own 
hands  is  as  risky  for  an  advertiser  as 
bringing  a  ship  into  a  rocky  harbor 
which  he  does  not  know.  My  experience 
with  new  advertisers  leads  me  to  suggest 
that  the  inexperienced  man  place  his  ad- 
vertising with   some   good  advertising 
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agent— some  honest  agent — and  benefit 
by  what  the  latter  knows  of  rates  and 
returns. 

"  The  agent  can  help  materially  in  the 
selection  ot  mediums.  There  are  some 
papers  which  never  have  and  never  will 
pay  an  advertiser,  and  again  there  are 
certain  goods  that  can  be  advertised  well 
in  special  mediums,  and  others  that  can 
be  advertised  to  better  advantage  in 
general  mediums.  An  intelligent  adver- 
tising agent  knows  all  these  things,  for 
he  has  either  paid  for  his  knowledge,  or 
as  is  more  generally  the  case,  his  client 
has  paid  for  the  knowledge  he  now  pos- 
sesses. This  knowledge  ought  to  be, 
and  is,  very  valuable. 

"  The  circulation  problem  is  one  that 
the  advertiser  would  find  it  impossible  to 
solve,  and  proof  of  how  difficult  a  ques 
tion  it  is  is  afforded  by  a  concern  that  is 
being  started  in  the  We;t,  which  hopes 
to  get  a  number  of  papers  interested ; 
these  papers  putting  up  a  bond  that  their 
circulation  is  a  guaranteed  number  of 
copies  each  issue,  and  this  information 
being  furnished  to  the  advertiser.  The 
scheme  is  not  generally  practicable, 
though  apparently  good  in  theory,  for 
the  reason  that  the  concern  cannot  really 
get  at  circulations  better  than  the  adver- 
tiser can;  taking  the  words  of  the  pub- 
lishers, which  every  one  else  does,  and 
occasionally  holding  the  usual  com  e 
opera  investigation  of  books,  etc.,  which 
proves  nothing. 

"Arriving  at  circulations  comes  partly 
by  experience  and  partly  by  instinct,  and 
both  of  these  have  been  abnormally  de- 
veloped among  the  veteran  advertising 
agents.  The  latter  also  have  figures  and 
information  at  their  command,  through 
long  dealings  with  newspapers,  which 
no  one  else  can  avail  himself  of." 


BRITAIN'S    FRAUDULENT  ADS. 


Ways  and  Means  Almost  Absurd  in 
Simplicity  Bring  in  Revenue  that 
Does  Not  Continue. 

Fraudulent  advertisers  exist  in  England 
as  well  as  America.  In  a  couple  of  Lon- 
don and  several  provincial  papers  one  of 
them  some  months  since  inserted  an  ad- 
vertisement something  in  this  form: 
"  L-nd-n,  L-v-r-o-1,  E-in-ur-h,  G  a-g-w, 
D-bl  n,  B-l-a-t.  Fill  in  the  elided  let 
ters,  and  give  the  names  of  six  well- 
known  towns.  A  ^5  note  for  each  of 
the  first  six  correct  answers  received  on 
(a  specified)  date.  Each  winner  to  give 
2s.  6d.  to  so-and-so  Children's  Holiday 
Fund.    Stamp  with  attempt  to  ." 

Nearly  3,000  members  of  the  alert 
British  public  sent  correct  solutions  to 
this  not  very  difficult  problem,  and  each 
of  the  senders  received  a  notification  in 
this  style: 

"Dear  Sir  (or  Madam):  I  have  the 
pleasure  to  inform  you  that  your  attempt 
in  the  hidden  towns  competition  was  one 
of  the  successful  ones  first  opened,  and 
that  you  have  consequently  won  the  sum 
°f  £S-  Upon  the  receipt  of  23.  6d.  for 
the  Holiday  Fund  (as  per  con- 
ditions of  competition)  a  note  shall 
be  forwarded  to  you  at  your  address." 

Such  was  the  bait,  and  the  simpletons 
swallowed  it  capitally.  The  London 
Tit- Bits  says  that  out  of  the  two  thou- 
sand nine  hundred  odd  who  entered  the 
lists  in  the  first  instance,  no  fewer  than 
one  thousand  two  hundred  sent  in  their 
half  crowns,  which  the  swindler  put  into 
his  pocket  and  walked  off  with. 

Another  schemer  inserted  an  an- 
nouncement that  read  as  follows:  "How 
to  get  fat.  By  one  who  has  done  it  ! 
Send   six   stamps  for    instructions  to 

 ."  The  result  showed  not  only  that 

there  was  a  lot  of  spare  people  desirous 
of  adding  to  their  bulk,  but  that  over  six 
hundred  of  them  imagined  that  the  pea 
could  be  found  for  the  modest  sum  of 
6d. 

The  lean  ones  were  not  rendered 
leaner  by  anxious  waiting,  for  the  return 
post  informed  the  gallant  six  hundred, 
in  a  line  of  lithographic  print,  that  the 
only  certain  way  of  getting  fat  was  to 
"  buy  it  at  the  butcher's  !  " 


ANOTHER  LINE  OF  "FAKE  AD- 
VERTISING "  VICTIMS. 


The  Latest  Bogus  Directory 
Scheme  Reaches  the  Usual  Re- 
sult— Arrest  of  the  Schemers. 

Another  unreliable  book  advertising 
scheme  has  come  to  grief.  Thomas 
Wills  and  Frank  Rose  have  been  ar- 
rested in  St.  Paul,  and  M.  R.  Daniels 
has  been  arrested  in  Cleveland,  on  the 
charge  of  obtaining  money  on  false 
pretenses.  The  first  two  are  owners, 
with  Hamilton  B.  Wills,  of  a  concern 
doing  business  under  the  name  of  the 
Rose  Publishing  Company.  Daniels 
was  simply  an  employee,  and  may  be 
innocent  of  any  wrong  intention. 

The  business  of  the  Rose  Publishing 
Company  was  scattered  all  over  the 
United  States.  Its  headquarters  were 
at  37^  East  Washington  street,  Indiana- 
polis. The  agents  of  the  concern  would 
call  on  business  men  in  a  city  and  solicit 
small  advertisements  for  alleged  business 
directories.  Different  names  were  used 
for  the  directories.  It  is  claimed  that 
none  of  them  have  ever  been  published, 
and  that  there  has  been  no  intention  at 
any  time  to  do  so. 

This  additional  arrest  shows  that  busi- 
ness men  will  still  allow  themselves  to 
be  defrauded  in  spite  of  the  wide  pub- 
licity that  has  been  given  to  these  bogus 
schemes.  One  interesting  feature  Is  that 
the  victims  frequently  include  some  of 
the  largest  wholesalers  and  manufac- 
turers, who  persistently  refuse  to  run 
their  announcements  in  legitimate  and 
long-established  journals.  In  this  par- 
ticular instance,  as  in  many  others,  the 
firms  that  have  been  defrauded  were 
cheated  out  of  sums  much  larger  than 
they  would  have  been  charged  for  an 
entire  year's  advertising  in  a  strictly 
legitimate  trade  paper.  The  moral  must 
still  continue  to  be,  as  often  expressed  in 
The  Fourth  Estate,  that  the  only 
safe  mode  of  advertising  for  the  retailer, 
proprietor  and  manufacturer  is  to  use 
respectable  newspapers  and  periodicals. 


NEWSDEALERS  IN  CONVENTION. 

The  National  Association  of  Book- 
sellers, Newsdealers  and  Stationers 
opened  its  thirteenth  annual  convention 
in  Boston  recently.  There  were 
about  one  hundred  delegates  present. 

The  following  resolutions  were  among 
those  passed: 

Resolved,  That  this  association  request 
publishers  of  lo-cent  periodicals  to  hirnish  them 
to  dealers  for  7  cents  a  copy . 

Resolved,  That  this  association  request 
Messrs.  Hirper  Broi ,  to  print  the  sell  ng  price 
— 35  cents — on  the  outside  of  their  magazine. 

The  following  officers  were  elected: 
President,  M.  F.  Moy;  vice-president, 
F.  A.  Salisbury  and  J.  E.  Gray;  secre- 
tary, J.  H.J.  Riley;  treasurer,  J.  H. 
Nolan;  sergeant  at-arms,  B.  Lewis. 


CAMPAIGN  LITERATURE. 

The  silver  party  and  populists  have 
stopped  distributing  campaign  docu- 
ments from  Washington.  The  republi- 
cans and  democrats  will  continue  to 
meet  demands  practically  until  election 
day,  but  they  are  not  sending  out  docu- 
ments so  liberally  as  a  few  weeks  ago. 
The  republican  congressional  committee 
has  distributed  from  Washington  21,- 
000,000  pieces,  the  democrats  12,000,- 
000,  the  tree  silver  men  4,000,000,  and 
the  populists  1,000,000. 


WHY  TRADE-PAPER   ADS  PAY. 

The  Buffalo  Roller  Mill  very  aptly  re- 
marks that  the  reason  that  trade-paper 
advertisements  are  read  more  than  any 
other  class  of  advertisements  is  that  the 
trade-paper  advertisement  contains 
money-bringing  information,  and  every- 
body in  trade  is  interested  in  what 
everybody  else  in  the  same  trade  has  to 
say  to  the  public.  It  says  that  the  trade- 
paper  advertisement  is  the  cheapest, 
easiest  and  most  sensible  method  for  the 
man  who  makes  and  sells  anything  to 
tell  the  man  who  buys  that  sornething 
that  he  has  that  article  to  sell.| 


ACTORS  BESTED  REPORTER  IN 
A  MONEY  DEAL. 

The  Sad  Story  of  a  Successful 

Playwright  and  Talented  and 

Active  ex-Reporter. 

The  dramatic  columns  of  the  Sm 
Francisco  Argonaut,  in  an  account  of 
the  performance  of  "  A  Parlor  Match  " 
at  the  Herald  Square  Theater,  New 
York,  give  an  interesting  story  of  a  re- 
porter's guilelessness,  and  the  wiles  of 
two  actors. 

The  history  of  "A  Parlor  Match," 
according  to  the  Argonaut,  is  curious. 
It  was  the  first  piece  written  by  Charles 
W.  Hoyt,  who  has  since  made  so  many 
successes.  Hoyt  was  a  struggling  re- 
porter on  a  country  weekly  away  up  in 
Veirmount.  W-t  came  down  to  Boston, the 
Mecca  of  all  New  England  newspaper 
men.  There  he  became  employed  at  a 
modest  New  England  salary  on  one  of 
the  big  Boston  dailies. 

At  that  time  Evans  and  Hoey  were  a 
song-and-dance  team,  playing  in  one  of 
the  Boston  variety  theatres.  Hoyt  con- 
ceived the  idea  of  writing  a  play  for 
them,  which  should  serve  merely  as  a 
string  on  which  to  thread  their  special 
ties.  He  produced  "  A  Parlor  Match." 
He  called  upon  the  two  great  men  and 
they  received  him  affably. 

"  What  you  got  there,  young  fellow  ?" 
said  Evans. 

"  A  play,"  said  Hoyt,  modestly. 

"  A  play  for  us  ?"  said  Hoey.  "  What 
do  you  want  for  it?" 

"  Oh,  I  don't  know,"  said  the  Ver- 
mont Shakespeare,  "  it's  my  first  at- 
tempt." 

The  song-and-dance  team  looked 
shrewdly  at  one  another  and  requested 
the  playwright  to  call  next  day.  They 
read  the  play  and  fou'id  it  funny.  Many 
thousands  have  found  it  funny  since. 
But,  being  shrewd  fellows,  they  drove 
a  bargain  with  the  playwright. 

"  Let's  offer  him  fifty  plunks,"  said 
Evans. 

"  And  make  it  cash,"  said  Hoey. 

"  Done,"  said  Evans  and  Hoey. 

So  the  next  day,  when  the  playwright 
appeared,  the  song-and-dance  team 
flashed  a  fifty  before  him,  and  his  unac- 
customed eyes  were  dazzled.  He  took 
the  fifty. 

This  was  twelve  or  thirteen  years 
ago.  Since  then  Hoyt  has  written  many 
plays.  He  has  accumulated  fame  and 
fortune. 

But  all  this  time  "A  Parlor  Match" 
has  been  merrily  going  on  its  way, 
bringing  in  shekels  to  Evans  and  Hoey. 
It  has  been  a  perpetual  aggravation  to 
Hoyt  to  reflect  that  the  most  successful 
financially  of  all  his  plays  was  not  his 
own — that  he  hal  sold  it  for  a  mess  ot 
pottage — that  other  people  were  gather- 
ing in  the  ducats.  To  add  to  his  bitter- 
ness, Evans  and  Hoey  never  "billed" 
bim. 


OUR  FIRST  PRINTING  PRESS. 


A  Valuable  Relic  at  Vermont's 
Capital. 

In  the  museum  ot  the  Vermont  state 
capital  building,  at  Montpelier,  is  the 
first  printing  press  used  north  of  Mexico 
on  this  continent.  It  is  a  wooden  and 
iron  structure.  The  record  is  that  it 
was  brought  from  England  in  1638,  and 
set  up  in  Cambridge,  Mass.,  the  first 
work  being  the  printing  of  the  Free- 
man's Oath,  in  1639.  Later  the  press 
was  taken  to  New  London  by  a  de- 
scendant of  Samuel  Green,  and  re- 
mained there  until  1773,  when  it  was 
removed  to  Norwich,  Conn.  In  1778 
it  was  taken  to  Dresden,  now  Hanover, 
N.  H.,  and  thence  to  Westminster, 
where  it  was  used  for  printing  the  Ver- 
mont  Gazette  or  Green  Mountain  Post 
Boy,  the  first  newspaper  in  Vermont. 
In  1783  the  press  was  taken  to  Windsor, 
Vt.,  and  was  used  in  printing  the  Ver- 
mont yournal  or  Universal  Advertiser. 
In  the  case  with  the  press  are  incom- 
plete files  of  the  paper  printed  on  the 
press.  The  earliest  issue  of  the  Ver- 
mont Gazette  or  Green  Mountain  Post 
Boy  in  existence  is  Volume  I,  No.  8, 
dated  Monday,  April  2,  1781. 


THE  DYING   EDITOR'S  HATE 
STILL  LIVED. 

"Doctor,"  feebly  murmured  the  dying 
editor,  "I  have  one  favor  to  ask  of  you 
before  I  depart." 

"  What  is  it?"  replied  the  doctor,  cau- 
tiously. 

"  I  should  like  to  have  you  attend  the 
editor  of  the  other  paper." 


ADVERTlbING  MEDIUMS. 

NEVV^ 
YORK 
TIMES. 

"All  the  News  That's  Fit  to  Print." 

SUNDAY : 

Mag-azine  Supplement. 
SATURDAY: 

Literary  and  Art  Supple- 
ment. 

FOR 
CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 
Over  400,000  daily. 

Gross  rate,  75  cents  per  line.   Average  contract, 
about  50  cents  per  line. 

BOSTON 
JOURNAL 

Leading  Republican  News- 
paper of  New  England. 

It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

CIRCULATION  80,533. 


'The  Best  in  Chicago  for  the  Money." 

T^HE  pHRONICLE. 

(DEMOCRATIC.) 

Compare  the  advertising  rates 
of  The  Chronicle  with  the  rates 
of  other  Chicago  morning  papers 
CLAIMING  less  circulation  than 
The  Chronicle  PROVES. 

"It  has  a  big  field  all  to  itself." 


350,000  DAILY 

is  the  guaranted    circulation  of  the 
SCRl'PPS-McRAE  LEAGUE. 
CINCINNATI  POST. 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KENTUCKY  POST. 
For  rates,  sample  copies,  etc..  write 
E.  T.  PERRY,  S3  Tribune  Building,  New  York. 


Ths  Church  Press  ^  ^ 

Association,  Philadelphia,  1|L 
wan  s  suitable  ads  for  the  ^BSvw^.r'^p^Sk 
CHURCH  MAGAZINES  55|7f^^|| 
which  it  publishes  for  Phila.  •Kg/V  aZI^T 
N.  Y.  and  Boston  churches.  -tFT^^^'jO 
A   home  medium.  85,000 

circulation  monthly .  Used  Vg^^^a^^^_3  ^ 
by  leading  advertisers. 

A  DVERTISINGinnewipaperiof  "known cir* 
^  calation"  means  "businbss."  For  particu- 
lar! address  A.  FItANK  RICHARDSON,  Tri- 
bane  Bldg.,N.Y.  Cbambcrof  Commerce,  Chicago, 


lO 


THE  FOURTH  ESTATE 


OCTOBER  22,  1896 


ADVERTISING  AGENCIES. 

T F  THIRTY  YEARS'  experience  counts,  then 
A  we  are  valuable  to  you  as  attorneyi-»t 
advertising.  Remember,  our  fees  come  from 
the  publisher— not  you.  The  business  part  of 
advertising  is  found  in  our  378  page  book,  aoc. 

DODD'S 

ADVERTISING 
AND 
CHECKING 

AGENCY 

Water  Street.  BOSTON. 

M.  B.  WILSON 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertiiing.  Write  for  estimates. 


TBB  aOLDKN  OATK  TO 


VOBBION  LANOCAOB  pirBUS. 

Write  The  Fred.  E. 
Klot2  Advg.  Ag'cy 
Chicago,  fi 


Do  you  want  to 

Know  Something 
about 

KLOTZ' 
PULLERS 


R.WAYNE  WILSON 
COMPANY, 

ag  Liberty  Street.  Naw  York, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 

SPECIAL  NOTICE. 


DO  YOU  WANT 0 
ADVERTISING  • 

If  so,  we  can  probably 
get  you  some.  Have  un- 
excelled facilities  for  repre- 
senting out-of-town  papers 
(both  large  and  small)  in  all 
the  great  advertising  cen- 
ters, on  NEW  and  equitable 
basis.  If  interested,  address 

SPECIAL  REPRESENTATION, 
Care  Beadnell  Advertising  Agency, 
76  Tribune  Building,  New  York. 

FOR  S4Z.E. 


ADVERTISEMENTS  under  this  classifica- 
tion  25  cents  a  line  each  insertion.  Count 
seven  words  to  the  Ime 


BUSINESS  OPPORTUNITIES. 


ADVERTISEMENTS  under  this  claisifica- 
tion,  as  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 


■pOR  SALE. — A  iQo-cent  gold  dollar  business 
at  100  cents  on  the  do'lar.  No  slaughter 
sale.  Combination  business — independent  daily, 
semi-weekly,  job  office,  book-bindery  and  book 
store,  in  firsi-class,  growing  Indiana  town  of 
nearly  10,000  inhabitants.  Will  sell  whole  or 
hall  of  the  establishment,  or  printing  and  binding 
establishment  and  book  store  separately.  Don't 
write  unless  you  have  cash  or  its  equivalent. 
Well  worth  investigation.  Address  Thos.  A. 
Starr,  The  Bee,  Toledo,  O.  

FOR  SALE  — NEWSPAPER.  — Republican 
daily  newspaper  and  job  office,  in  manu- 
facturing city  of  8,000,  150  miles  from  Cincinnati; 
great  opportunity.  Address  REPUBLICAN, 
care  The  Fourth  Estate. 


FOR  SALE. — A  first-class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 


USTLING  NEWSPAPER  MAN  of  large 
experience  will  undertake  to  put  losing 
city  daily  on  its  feet;  cash  forfeit  posted.  Or 
will  purchase  in  a  thriving  city;  bad  condition 
no  barrier.  Address  C.  F.  F.,  care  The  Fourth 
Estate.  _^  

WANTED— To  lease  or  buy  daily  paper; 
town  not    less  20,000;   must  be  cheap. 
Address  "  Hustler." care  The  Fourth  Estate. 

WANTED,  a  partner,  to  take  half  interest  in 
a  new  magazine   that  has  a  brilliant 
future.    Address  C.  W.,  care  Fourth  Estate. 

BACK   NUMBERS  °/o„I,"„" 

Estate  can  be  had  (except  a  few  issues  which 
are  out  of  print)  at  10  cenu  each.  As  the  edi- 
tions of  many  of  the  dates  are  nearly  exhausted, 
prompt  application  should  be  made.  

SITUATIONS  WANTED. 


BUSINESS  HELPS. 


ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 

New  York. 


A  DVERTISEMENTS  under  this  claisifica- 
^  tion,  as  cents  per  line  each  insertion.  Count 
seven  words  to  the  iine.  

EXPERIENCED  and  rapid  make-up  wants 
situation  on  morning  paper,  union  ;  capable 
of  taking  entire  charge.  Best  of  references. 
Address  Livingston,  care  Fourth  Estate. 

ILLUSTRATING  and  special  writing  are  the 
■'■  fortes  of  a  young  man  wishing  employment, 
address.  F.  A.  L.,  care  The  Fourth  Estate. 

CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
LOGAN,  UTAH. 


A  LL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewVork, 
one  door  cast  of  Broadway, 


Elbert  Price,  to  whom  he  had  leased  the 
paper  for  a  period  of  six  months,  under 
contract  that  the  politics  should  remain 
in  the  interest  of  the  populist  party, 
unless  othervv'ise  agreed  to  by  the  owner. 
In  the  petition  the  plaintiff  sets  forth 
that  the  defendants  have  changed  the 
politics  of  the  Herald,  in  violation  of 
contract,  and  have  been  and  are  now 
publishing  editorials  in  advocacy  of  the 
election  of  McKinley,  and  that  in  so 
doing  defendants  are  causing  dissatisfac- 
tion among  the  patrons  of  the  paper,  to 
plaintiff's  damage  of  $1,000. 

A  writ  of  injunction  is  asked  re- 
straining defendants  from  further  tak- 
ing possession  of  the  Herald  mail  mat- 
ter or  issuing  said  paper. 


THE  FOUR  I  H  ESTATE  is  the  best  medium 
to  reach  buyers  in  the  newspaper  line.  Ad. 
vertise  in  it.  Advertisements  under  this  classi- 
fication 2S  cents  a  line  each  insertion.  Count 
seven  words  to  the  line. 


ACTIVITY  IN  STREAKS. 

With  all  the  complaints  of  dullness  as 
regards  business,  a  few  oases  of  activity 
are  to  be  noted  here  and  there.  The 
advertising  of  campaign  buttons  has 
certainly  added  to  the  number  of  class- 
ified advertisements  in  many  dailies. 
The  advertising  of  furs  has  already  been 
begun  for  the  season  by  some  firms,  and 
the  advertisements  of  tailors  have  been 
liberal. 

As  regards  the  acquisition  of  sub- 
scribers or  readers,  it  is  also  true  that 
while  some  papers  have  not  increased 
their  circulation  to  the  extent  that 
might  be  expected  considering  the  polit- 
ical excitement,  others  have  done  well 
in  this  respect.  This  statement  applies 
not  only  to  the  dailies,  but  to  other  pub- 
lications. The  Century  is  said  to  have 
increased  its  issues  materially,  and  one 
or  two  other  magazines  are  credited 
with  similar  good  fortune.  Some  of 
the  religious  weeklies  report  a  good 
subscription  business  in  spite  of  the 
general  trade  dullness.  The  Christian 
Nation  says,  for  example,  that  the  total 
number  of  subscriptions  received  by  that 
paper  during  the  past  thirty  days  exceeds 
the  total  for  any  period  of  the  same 
length  during  the  past  five  years.  In 
other  words,  as  regards  papers  whose 
constituency  is  composed  of  yearly  sub- 
scribers almost  wholly,  the  outlook  has 
not  been  depressing. 

THE    PRINTERS'  CONVENTION. 

The  International  Typographical 
Union  met  in  Colorado  Springs  October 
13.  There  was  a  large  attendance, 
and  many  matters  of  interest  to  the 
members  were  discussed  with  warmth. 

In  his  biennial  address  President 
William  B.  Prescott  said  that  in  spite  of 
adverse  conditions  during  the  past  five 
years  the  union  was  stronger  to-day  nu- 
merically and  financially  than  ever  bo- 
fore  in  its  history. 

The  union,  by  voting  down  a  motion 
to  the  effect  that  only  printers  who  are 
members  of  the  union  shall  be  allowed 
to  work  as  repairers  or  machinists  on 
linotypes,  left  the  matter  of  the  employ- 
ment of  machinists  precisely  where  it  was 
before  this  session. 


A  PECULIAR  LITIGATION. 

T.  L.  Sanders,  owner  of  the  Cleburne 
(Tex.)  Herald,  has  applied  for  an  in- 
junction against  J.  P.  Lockwood  and 


EDITOR'S  SEASON  OF  TROUBLE. 

William  Ilalley,  editor  of  the  Austin 
(III.)  Vindicator,  has  begun  suit  against 
Constable  Henry  J.  Ilenkermeyer  and  his 
bondsmen.  Miles  B.  Crafts  and  Taylor  A. 
Snow,  for  $20,000  damages.  The  suit 
grew  out  of  a  levy  made  recently  by  the 
constable,  who  took  possession  of  the 
office  and  publishing  plant  of  the  editor 
and  placed  a  custodian  in  charge. 

John  Theobald,  who  was  formerly 
employed  by  Halley,  obtained  a  judg- 
ment in  Justice  Wallace's  court  against 
Halley  for  $95.  Upon  this  he  made  a 
levy.  Halley  alleges  that  the  judgment 
was  what  is  known  as  a  "  snap  "  one 
and  he  refused  to  pay  it.  He  tendered 
the  constable  S8i,  the  amount  which 
Halley  says  is  really  due  on  the  judg- 
ment, but  the  tender  was  refused. 


The  Post,  for  example,  issued  a  festal 
edition  with  a  special  full-page  illustra- 
tion. 

NEWARK  DAILY  NEWS'  HAPPY 
THURSDAY. 

The  Newark  Evening  News  office  was 
one  in  which  activity  and  gratification 
were  pleasantly  mixed  last  Thursday. 
The  issue  of  that  day  was  the  first  one 
that  came  forth  from  the  new  sextuple 
perfecting  press  of  the  paper. 

The  success  of  the  paper  has  always 
seemed  quite  remarkable,  con»idering 
the  obstacles  that  existed  in  the  field, 
and  evidently  W.  H.  Howells  does  not 
mean  to  let  the  paper  fall  behind  in 
whatever  direction  the  voice  of  progre-s 
may  call. 

HAD  TO  ASSENT  TO  DEATH.  . 

The  Dissenter,  a  Scotch  Presbyterian 
weekly  at  Pittsburg,  has  been  discon- 
tinued. This  leaves  the  Christian  Na. 
tion  of  New  York  not  only  the  official 
organ  of  the  Scotch  Presbyterian  Church, 
but  makes  it  the  only  weekly  issued  for 
that  denomination. 


HOW  BIG  CHICAGO  FIRMS  LOOK 
AT  SIGNS. 

When  in  Chicago  ,the  other  day  the 
representative  of  an  advertising  agency 
there  called  the  attention  of  Leonard 
Darbyshire  to  the  old  post-office  build- 
ing, which  is  covered  with  conspicuous 
signs. 

"You  will  notice,"  said  the  agency 
man,  "very  few  of  the  regular 
patrons  of  the  newspapers  represented 
here.  While  it  takes  a  good  many 
dollars  to  buy  even  a  small  space  in  any 
Chicago  paper,  yet  the  department 
stores  and  large  clothing  houses,  who 
are  the  most  persistent  and  most  exten- 
sive advertisers, — their  bills  for  publicity 
running  into  the  hundreds  of  thousands, 
— use  the  newspapers  to  almost  the  com- 
plete exclusion  of  every  other  form  ot 
advertising.  It  is  to  be  supposed  that 
they  have  tried  every  method,  and 
chosen  the  form  of  advertising  which 
will  give  the  best  results,  and  that  is  the 
newspapers." 

THE  TRANSVAAL'S  HARSH  NEW 
PRESS  LAWS. 

The  Volk-raad  passed  new  press  laws 
last  month,  after  an  exciting  discussion, 
by  the  casiing  vote  of  the  chairman. 

The  measure  gives  the  president  the 
privilege  of  instantly  suppressing  at  any 
time  any  newspaper  in  the  country. 

Moreover,  it  decrees  that  all  political 
articles  must  be  signed  by  the  writer, 
under  pain  of  heavy  punishment.  It 
also  imposes  restrictions  on  responsible 
editors  and  printers. 

Public  opinion  in  the  Transvaal  is 
most  unfavorable  to  the  new  law,  and 
journals  of  all  shades  of  opinion  attack 
the  measure. 

A  NEWSPAPER  SALE.; 

The  Cripple  Creek  (Colo.)  Morning 
Times  was  sold  recently  by  Thomas  H. 
Howell,  the  founder  of  the  paper,  to  a 
company  of  leading  citizens,  the  con- 
sideration being  $10,000.  C.  H.  Berry, 
the  present  editor,  will  be  retained. 
The  new  owners  will  institute  many  im- 
provements and  intend  to  make  the 
paper  a  metropolitan  daily. 


FESTAL  ISSUES  IN  DENVER. 

An  annual  celebration  called  the  Fes- 
tival of  Mountain  and  Plain  was  held  in 
Denver  recently.  The  papers  of  the 
city  did  clever  justice  to  the  occasion. 


NEW  KIND  OF  NEWS-GETTER. 

The  Chicago  Journal  is  arranging  for 
the  construction  of  a  full-sized  airship  on 
the  lines  of  a  working  model  that  is  stated 
to  have  undergone  some  very  satisfactory 
tests.  Various  members  of  its  staff  have 
signified  their  willingness  to  risk  their 
lives  on  the  vessel  when  ready. 


INDIANA'S  GOOD  IDEA. 

The  editorial  associations  of  Indiana 
recently  authorized  a  competent  attor- 
ney to  codify  the  laws  of  the  state  bear- 
ing upon  newspapers  and  newspaper 
publications.  TUis  work  has  been  com- 
pleted and  will  be  put  on  sale  at  $1  per 
copy. 

NEW  SAN  FRANCISCO  PAPER. 

California  is  the  name  of  a  new  pop- 
ulist paper  that  has  made  its  appearance 
in  San  Francisco.  Its  editor  is  Joseph 
Asbiu-y  Johnson,  and  E.  D  Crawford  & 
Company  are  the  publishers.  It  is  a  16- 
page  paper,  something  hke  the  San 
Francisco  Argonaut  in  appearance. 


NEW  DAILY  FOR  LAWYERS. 

A  new  legal  daily  paper  appears  this 
week  in  Newark,  N.  J.  The  daily  pro- 
ceedings of  the  courts  will  be  published 
every  evening;  also  real  estate  transfers, 
mortgages  and  other  matters  of  interest 
to  lawyers  and  business  men. 


MANY  DAILIES  SHOULD  FOLLOW 
THE  EXAMPLE. 
The  Lowell  (Mass.)  Courier-Cititen 
Advertising  Bureau  has  been  established 
in  connection  with  the  Courier,  Citizen 
and  jfournal,  to  prepare  advertisements 
for  Lowell  advertisers. 


TELL  THE  TRUTH. 

When  you're  writing  advertising, 
In  ihe  hope  of  drawing  trade, 

Do  not  live  the  truth  despising. 
Let  no  statement  false  be  made. 

Let  your  tale  be  on  the  level. 

Tell  the  truth  and  shame  the  devil. 

What's  the  use  of  your  deceiving 
People  who  will  find  you  out  ? 

Shoppers  that  are  unbelieving 
Will  not  purchase  when  in  doubt. 

In  no  fairy  stories  revel, 

lell  the  truth  and  shame  the  devil. 

There  is  nothing  gained  by  lying. 

Only  hatred  and  contempt. 
Stores  on  which  there's  no  relying 

Are  from  customers  exempt. 
Treat  the  people  on  the  level. 
Tell  the  truth  and  shame  the  devil. 

E.  R.  Valentine,  in  Fame. 


PITTSBURG'S  FINE  YOUNGSTER. 

The  Daily  News  of  Pittsburg  is  now  a 
little  over  six  months  old.  The  paper 
has  been  a  success  from  the  start.  It  is 
a  I -cent  paper  but  is  intended  to  be  a 
"  home  "  paper. 
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LIFE  INSURANCE. 


IT  LEADS  THEM  ALL! 

THE 

MUTUAL 
LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 
RICHARD  A.  McCURDY,  Prksidbnt. 


Nassau.  Cbdar  and  Libbktv  Strbbts. 


GOOD  LITERATURE. 


For  bound  VOLUMES 

of  Thb  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol  I.,  March  to  August,  1894,  inclusive  $5  00 
Vol.  II.,  September,  1894,  to  February, 

1895,  inclusive   5  00 

Vol.  III.,  March  to  August,  1895,  inclu- 
sive  2  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive   2  50 

Vols.  I.  and  II.,  bound  together,  a  lew 

left   10  00 

Vols.  III.  and  IV.,  bound  together,  March, 

1895,  to  February,  1896,  inclusive   s  00 

Vol.  v.,  March  to  August,  1896,  inchisive.    2  50 


WITH  THE  CLUBS  AND  ASSO- 
CIATIONS. 
The  governing  board  of  the  Inter- 
national League  of  Press  Clubs  will  meet 
at  2  o'clock  on  the  afternoon  of  October 
24,  at  the  Press  Club  rooms,  34  West 
26th  street,  New  York. 


The  Trenton  (N.  J.)  Press  Club 
formed  a  permanent  organization  last 
week  by  the  election  of  Henry  C.  Bu- 
chanan, of  the  State  Gazette,  as  president; 
Colonel  William  H.  Gilder,  of  the  Sun- 
day News,  vice-president;  James  Ker- 
ney,  of  the  True  American,  secretary; 
Charles  H.  Levy,  of  the  Sunday  Adver- 
tiser, treasurer. 

These  officers,  with  the  following, 
will  constitute  the  board  of  directors: 
William  Henry  Koons,  of  the  Phila- 
delphia Press;  Thomas  Holmes,  of  the 
State  Gazette;  Alex.  MacAlpine  Phillips, 
of  the  True  American;  George  Hol- 
combe,  of  the  State  Gazette;  John  Dul- 
lard, of  the  Sunday  Advertiser,  and 
William  Smith  Saunderson,  of  the  True 
American. 

The  Massachusetts  Republican  Edi- 
torial Association  dined  at  the  Parker 
House,  Boston,  October  10. 


The  Alabama  Press  Association  held 
its  twenty-fifth  annual  session  at  Hunts- 
ville  October  14  and  15. 

Officers  were  elected  as  follows:  Pres- 
ident, M.  H.  Camper,  Florence  Times ; 
vice-president,  J.  B.  Simpson,  Mont- 
gomery Journal;  second  vice-president, 
Ira  Champion,  Troy  Messenger ;  secre- 
tary, J.  R.  Rountree,  Birmingham  State 
Herald;  treasurer,  William  Niles,  Gads- 
den Times-News. 


TRAVEL. 


The  National  Pythian  Press  Associa- 
tion has  been  called  to  meet  in  Atlanta 
November  9. 

The  National  Pythian  Press  Associa- 
tion is  composed  of  the  editors  of  all  the 
publications  in  the  country  issued  by  the 
Knights  of  Pythias.  There  are  about 
twenty-five  such  publications.  The  edi- 
tors represent  official  organs  of  the 
K.nights  of  Pythias  of  the  country  and 
they  stand  high  in  the  ranks  of  that 
popular  organization. 

Burt  W.  Lyon,  editor  of  the  Pythian 
Voice,  St.  Louis,  is  president  of  the  na- 
tional association. 


The  regular  meeting  of  the  Chicago 
Trade  Press  Association  was  held  October 
12.  The  programme  included  addresses 
on  telling  the  truth  about  circulations, 
by  Daniel  Stem  of  ^t.  American  Artisan 
and  £.  J.  Baker  of  the  Farm  Implement 


No  Line  in  the  World 

Equals  the 
NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

8X  hours.  New  York  to  Buffalo ;  9>i  hours.  New 
York  to  Niagara  Falls ;  24  hours,  New  York 
to  Chicago;  aij^  hours.  New  York  to  Cin- 
cinnati ;  29X  hours.  New  York  to  St,  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Cen- 
tral, through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 


SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
careful  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  of 
the  latest  design  and  constrtiction,  are  in  evidenc* 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  Is  the  "  Standan 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gen.  Manager.  Gen.  Past.  Agent . 

TRY  THE 
ELECTRIC  LIGHTED  TRAINS 

OF  THE 

Chicago,  Milwaukee  AND 
St.  Paul  Railway. 

Chicago  to  St.  Paul  and  Minneapolis 

AND 

Chicago  to  Sioux  City  and  Omaha. 
THE  FINEST  TRAINS  IN  THE  WORLD. 

News,  and  on  railroad  advertising  by 
Leonard  Tillotson,  of  the  Western  Drug- 
gist and  G.  L.  Grant  of  the  American 
Florist. 


MISCELLANEO  US. 


BOUND  TO  HAVE  THE  NEWS. 


Two    Thousand    Miles  Between 
Washington  and  Richmond. 

An  apt  illustration  of  the  tremendous 
system  by  which  the  modern  newspaper 
collects  and  distributes  the  news  of  the 
world  daily  is  furnished  by  the  city  of 
Washington,  in  its  relation  to  the  cyclone 
which  several  days  ago  swept  the  Atlan- 
tic coast  with  such  disastrous  force. 
That  great  storm  cut  off  all  direct  tele- 
graphic communications  between  the  na- 
tional capital  and  certain  points  to  the 
south.  Richmond,  only  105  miles  dis- 
tant, became  terra  incognita  for  a  brief 
period.  What  was  done  ?  The  news  of 
Richmond  was  telegraphed  to  Atlanta, 
to  Nashville,  to  Cincinnati,  to  New  York 
and  to  Washington,  covering  a  distance 
of  over  2,000  miles  in  place  of  the  cus- 
tomary 105;  and  the  news  of  Washing- 
ton made  a  similar  trip  to  reach  Vir- 
ginia's capital. 


OLD  PAPER  ENLARGED. 


The  Toledo  (O.)  Daily  German  Ex- 
press has  been  again  enlarged.  The 
Saturday  editions  now  consist  of  from 
sixteen  to  twenty  pages,  and  the  daily 
has  been  increased  to  eight  pages  of 
seven  columns. 

MADE  DULL  SEASONS  HUM. 

William  H.  Wanamaker,  of  the  Phila- 
delphia firm  of  Wanamaker  &  Brown,  is 
no  believer  in  the  "dull  season  "  theory. 

"We  advertise  all  the  year  round," 
said  he  recently.     "There  is  always 


SIX  TO  ONE. 

CTATISTICS  of  all  the  LIFE  INSURANCE 
companies  show  that  six  policy  holders 
lapse  to  one  that  dies.  Every  GOOD  life  in- 
surance company  pays  its  death  losses  promptly, 
but  there  is  a  vast  difference  in  the  settlements 
(if  any)  made  by  the  different  companies  for 
lapsed  or  surrendered  policies.  IT  IS  IM- 
PORTANT FOR  YOU  that  the  full  surrender 
privileges,  both  in  "  cash  "  and  in  "  paid-up  " 
insurance,  should  be  plainly  stated  beforehand, 
by  endorsement  on  the  policy. 

This  is  only  one  of  the  important  features  of 
the  famous  non-forfeiture  laws  of  Massachu- 
setts. There  are  other  features  just  as  important. 
Send  for  specimen  policy  and  copy  of  the  law. 

™=BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO.  W.  ENGLISH, 

MANAGER  N.  Y.  &  N.  J.  STATE  AGENCIES, 
253  Broadway,  NEW  YORK. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to  rent  from  $5  to  $300 

per  annum. 
Also  a  Storage  Department  for  the  Storage  for 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 

THE  FOURTH  ESTATE  differs  from 
other  journals  of  a  similar  nature, 
in  the  class  of  subscribers  that  it  has. 

I  judge  this  from  the  answers  I 
receive  from  my  advertisement  in 
it.  An  answer  from  a  Fourth 
Estate  ad  generally  brings  me  a 
customer,  and  a  paying  one  at  that, 
while  many  applications  from  other 
mediums  are  either  frauds  or  were 
written  out  of  curiosity. 

I  am  fully  convinced  that  adver- 
tising in  The  Fourth  Estate  pays 
those  who  want  to  reach  the  atten- 
tion of  the  better  class  of  newspaper 
men,  if  they  have  something  to  seU 
which  will  bear  inspection,  and  is  of 
a  meritorious  nature. 

GEO.  T.  HAMMOND. 

Newport,  R.  I. 

some  trade  doing,  even  in  the  dullest 
season,  and  we  strive  to  divert  the  float- 
ing or  transient  trade  to  our  place. 

"When  business  ordinarily  is  dull, 
people  who  see  our  invitations  in  the 
newspapers  are  more  apt  to  read  them, 
for  the  reason  that  they  have  more  time 
to  read  and  there  are  fewer  advertise- 
ments then.  Many  merchants  who  have 
been  in  business  for  a  certain  number  of 
years  will  say,  '  Oh,  we  are  so  well 
known  it  is  no  use  for  us  to  advertise.' 
There  never  was  a  greater  mistake.  We 
would  as  soon  think  of  canceling  our  in- 
surance poHcies  as  our  advertising  con- 
tracts. We  spend  more  money  with 
newspapers  each  year  that  goes  by ; 
there  are  more  people  who  want  goods 
and  new  trade  is  always  coming  to  the 
surface. ' ' 

WISE  EDITOR  IN  THE  WEST. 

J.  C.  Lynch,  for  many  years  editor 
and  proprietor  of  the  Los  An- 
geles (Cal.)  Herald,  has  com- 
pleted arrangements  for  starting  a 
new  weekly  journal  in  the  same  city. 


AN  OHIO  SOUVENIR  ISSUE. 

The  Morning  Record,  Canton,  O.,  has 
issued  a  McKinley  souvenir  ■  edition, 
which  is  a  credit  to  the  enterprising  paper 
named.  The  edition  is  printed  on  heavy 
hooY  paper,  is  profusely  illustrated  with 
pictures  of  the  presidential  candidate, 
the  members  of  his  family,  and  his  resi- 
dence. It  also  contains  a  description  of 
Canton,  with  illustrations  of  the 
principal  streets  and  buildings.  It  is 
creditable  to  the  city  as  well  as  to  Editor 
A.  C.  Dickinson  and  Manager  O.  H. 
Williams. 


PRIZE  COMPETITION. 


Monarch 
Bicycles 
Given 
Away. 


■y[7E  have  inaugurated  a  prize 
competition  for  the  best  orig- 
inal designs  for  advertisements  of 
Monarch  Bicycles,  for  which  we 
offer  the  following  valuable  prizes  : 


FIRST  PRIZE— 

$  1 00.00  Monarch  Bicycle 

SECOND  PRIZE— 

$80.00  Monarch  Bicycle 

THIRD  PRIZE— 

$60.00  Defiance  Bicycle 

For  further  particulars  address 
as  below,  mentioning 
this  paper. 

MONARCH  CYCLE 
MFG.  CO., 

Lake,  Halsted  and  Fulton  Sts., 
CHICAGO,  ILL. 


RECENT  INCORPORATIONS. 

J.  Martin  Miller,  formerly  a  special 
agent  in  New  York  City,  recently  began 
the  publication  of  a  weekly  paper  called 
the  Courier  in  East  Orange,  N.  J.,  and 
last  week  a  certificate  of  incorporation 
was  filed  in  the  county  clerk's  office  at 
Camden,  N.  J.,  for  the  Courier  Printing 
Company,  with  a  capital  stock  of  $100,- 
000,  fully  paid  in.  The  incorporators 
are  given  as  J.  Martin  Miller  and  Clara 
E.  Miller,  of  East  Orange,  and  Alex- 
ander S.  Utter,  of  Newark. 

The  Press  Printing  and  Publishing 
Company  of  Santa  Barbara,  Cal.,  has 
been  incorporated  with  a  capital  of 
$50,000.  The  incorporators  and  direc- 
tors are  Isaac  R.  Baxley,  Charles  A. 
Edwards,  S.  Howard  Martin,  Louis 
Jones  and  Walter  A.  Hawley.  The  ob- 
ject of  the  company  will  be  to  publish 
the  Santa  Barbara  Press,  and  it  is  un- 
derstood that  Mr.  Martin  will  be  editor, 
with  Louis  Jones  business  manager. 

Application  has  been  made  for  the 
incorporation  of  the  Canadian  Advertis- 
ing Agency,  Toronto,  to  carry  on  a 
general  advertising  business,  and  also 
to  carry  on  business  as  printers  and 
publishers  with  a  capital  of  $40,000. 

The  Register,  Paducah,  Ky.,  will  be- 
gin publishing  both  a  morning  and  an 
afternoon  sheet  November  i  instead  of 
only  a  morning  sheet.  Typesetting  ma- 
chines, it  is  understood,  will  be  us^ 
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PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


THE  LINOTYPE 
IN  SMALL  OFFICES 
A  SUCCESS! 

Easily  Operated!  Saves  Money!  New  Faces  daily! 


Ever  try  it?  Your  compet- 
itor uses  it ;  in  fact,  every 
up-to-date  printer. 


Book,  Job  and  Newspaper 
work  on  the  same  machine. 


MERGENTHALER 
LINOTYPE  CO., 

Tribune  Building,  NEW  YORK  CITY. 

PHILIP  T.  DODGE, 

Pretidtnt  and  Gtutral  Manager. 


THE  LINOTYPE  HAS  NO  RIVAL. 


STANDARD  LINOTYPE  METAL 

AND  FIRSr-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LoWBNSTEiN  &  Brc,  Proprietors, 
Telephone,  829  38th  Street.  Thirteenth  Avenue  and  2oih  Street,  NEW  YORK,  U.  S.  A. 


PRESS  CLIPPINGS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  seat  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  reader  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU.  23  Park  Row,  New  York 


IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  78  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


PRINTERS'  SUPPLIES. 


XJ  F.  McCAFFERTY,  ELECTROTYPER, 
^  *•  4a  AND  44  Bond  Street, 

FRANK  LBSUB  8UU.DING,  New  York 

DRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

THE  LOVEJOY  CO.,      Establuhed  1853. 

ELECTROTYPERS 

ind  Dianufacturers  ol  Electrotype  Machinery, 
444-446  P«arl  Street,  New  Yorie, 

HENRY   LINDENMEYR  &  SONS 

PA  PFR  WARE- 

r  /\  r  11  jx  HOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.Y. 

I  (AIT  HEN  a  newspaper  man.  be  he  of  ihe  city 
or  country  press,  has  read  a  copy  of 
The  Fourth  Est.\te  for  the  first  time,  the 
thought  that  immediately  presents  itself  to  his 
mind  is: 

"  '  That  is  a  paper  I  cannot  aflford  to  do  with- 
out.' 

"  He  is  right.  And  usually  he  forthwith  be- 
comes a  patron  and  reader  regularly. 

*'  The  newspaper  maker,  in  counting.room, 
editorial-room,  composing-room  or  press-room 
who  does  not  read  The  Fourth  Estate,  does 
not  know  how  much  valuable  information  is 
getting  away  from  him." — Pittsburg  Post, 

SUBSCRIBE  NOW 
AND  GET 

THE  FOURTH  ESTATE 
FOR  $2  A  YEAR. 


PRINTERS'  SUPPLIES. 


THE 


PRINTERS'  SUPPLIES. 


Web-Success 

SELF.INKING 

Proof  Press 

is  just  the  thing  newspaper 
publishers  have  been  look- 
ing for. 

Many  prominent  papers  have  them  in 
successful  daily  use — for  example,  the 
New  York  Herald  (2),  Sun  (2),  Tribune, 
Evening  Post  and  journal,  Brooklyn 
Eagle  (2),  Boston  Globe  (3),  Herald  (2), 
journalund  Transcript,  Chicago  Times- 
Herald  and  Tribune,  Buffalo  News, 
Philadelphia  Telegraph  (2),  and  Press, 
Washington  Star,  San  Francisco  Ex- 
aminer and  others.  There  are  also  3  in 
the  Government  Printing  Office. 

SEND  FOR  ILLUSTRA- 
TED CIRCULAR. 

F.  WESEL  MFG.  CO., 

83  and  84  Fulton  Street,  New  York. 


IF  you  are  in  need 
of  PRINTING  of 
any  kind  The 
Evening  Post  Job 
Printing  Office 
will  do  it  for  you 
Quick  and  Cheap. 
B'way  and  Fulton 
Street,  New  York. 


LATEST  NEW  ENTERPRISES. 

The  World,  a  new  penny  morning 
paper,  has  appeared  in  Wilmington, Del. 
C.  H.  Faust  is  the  editor. 

The  Torch  is  the  name  of  a  new  ma- 
gazine which  has  begun  publication  at 
Memphis,  1  enn.,  with  W.  T.  Watson  as 
business  manager  and  Anton  Anker- 
smit  as  editor. 

An  Italian  religious  and  patriotic 
paper  called  La  Luce  Evangelica,  has 
made  its  appearance  in  Newark,  N.  J. 

William  E.  Van  Wert  and  Frank 
Hart  are  the  proprietors  of  a  new  paper 
at  Shenandoah,  Pa.,  called  the  Miner's 
Advocate. 

Cambridge,  N.  Y.,  has  a  new  paper  — 
the  News. 

A  daily  edition  of  the  Exeter  (N.  H.) 
Gazette  has  been  started. 


PRINTERS'  SUPPLIES. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

SPEED  PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory,  i6th  st.  and  Ashland  ave.,GHICAGO. 

NEW  YORK  OFFICE,  312  Temple  Court. 
BOSTON  OFFICE,  a  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 


CHANGES  IN  INTEREST,  ETC. 

The  Evening  News,  of  Lincoln,  Neb., 
has  passed  into  the  hands  of  Hector 
Tyndale,  of  New  York,  who  lately  filed 
a  chattel  mortgage  for  $6,000  against  it. 
The  Westermann  family,  whose  members 
have  been  in  control,  are  related  by 
marriage  to  the  Tyndales,  and  there  is 
said  to  be  a  family  row.  The  business 
manager  and  city  editor  have  resigned. 

The  Long  Branch  (N.  J.)  News  has 
been  bought  by  Holmes  A.  Wheeler 
from  Mrs.  H.  T.  Chanfrau.  Mr.  Wheeler 
has  been  connected  with  the  Freehold 
Democrat  for  a  number  of  years.  There 
is  a  rumor  that  the  News  and  Times 
will  be  consolidated  as  a  republican 
paper. 

Cyrus  V.  Rudd  has  obtained  control 
of  the  Danbury  (la.)  Review.  The  paper 
will  be  independent  in  politics. 

The  St.  Petersburgh  (Fla.)  Weekly 
Times  has  absorbed  the  Town  Talk,  of 
that  city,  and  the  consolidated  papers 
will  be  continued  under  the  name  of  the 
Weekly  limes.  J.  Ira  Gore  is  the 
editor. 

Arthur  Perry,  a  son  of  the  founder  of 
the  Ashtabula  (O.)  News,  has  bought  an 
interest  in  ihe  AshtahvUdi  News  -  Journal . 

A  third  interest  in  the  Daily  News, 
Mt.  Vernon,  O.,  has  been  purchased  by 
Wallace  H.  Phelps,  and  he  will  act  as 
editor. 

Messrs.  Snyder  &  McCabe  have  pur- 
chased the  Bay  City  (Mich.)  Tribune. 
The  paper  will  continue  to  be  republican 
in  politics. 

The  Princeton  (Ky.)  Banner,  which 
has  been  owned  and  edited  for  a  number 
of  years  by  C.  T.  Sutton,  has  been  sold 
to  W.  B.  Henderson. 

Carroll  Carrington,  of  the  Oakland 
(Cal.)  Saturday  Press,  has  purchased 
the  Santa  Cruz  Penny  Press  from  Philip 
Francis. 

The  Belleville  (Ont.)  Daily  News 
has  been  sold  to  J.  T.  Robinson,  formerly 
of  the  Cannington  Gleaner. 

William  McCormick  has  sold  his  one- 
third  interest  in  the  Allentown  (Pa.) 
Leader  to  his  partners,  Messrs.  Hartzell 
&  Weber,  for  $1,500. 


PRINTERS'  SUPPLIES. 


BONNELL'S  INKS 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  fevor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  tmheai- 
tatingly  commend  their  tise  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint.  * 

Harper  &  Brothers. 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


THE  J.  HARPER  BONNELL  CO. 


NTTiirVrMJir.  520-522  AMERICAN  TRACT  /^ttt^  a  .  17  AND  19  QUINCY 
EW    I  ORK  .        SOCIETY  BUILDING.  l^HICAGO  :  STREET. 
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ELECTION  NEWS. 


THE  ARRANGEMENTS  ARE  ALL 
COMPLETED. 


The  Western  Union's  Press  Bu- 
reau WILL  Accomplish  Big  Things 
Next  Tuesday— Unusual  Demand 
FOR  Quick  Returns  from  News- 
papers AND  THE  Public. 

The  arrangements  made  in  previous 
years  by  the  Press  Bureau  of  the  West- 
em  Union  Telegraph  Company  for  the 
complete  and  prompt  collection  of  the 
election  returns  have  always  involved 
great  labor,  but  the  preparations  for  this 
work  next  week  exceed  in  completeness 
anything  ever  before  accomplished.  The 
volume  of  detail  necessary  in  the  collec- 
tion and  transmission  of  the  returns  will 
be  realized  in  part  from  the  fact  that  the 
blanks  sent  out  by  the  Press  Bureau  to 
be  used  in  the  work  number  about  forty 
thousand,  if  not  more. 

As  in  previous  years,  the  returns  will 
be  sent  from  the  voting  districts  in  each 
state  to  the  state  headquarters  of  the 
Press  Bureau,  and  from  there  trans 
mitted  to  the  bureau's  office  in  New 
York  Unusual  pains  have  been  taken 
to  insure  a  non  partisan  execution  of  all 
parts  of  the  work. 

W.  B.  Somerville,  the  superintendent 
of  the  Western  Union  Press  Bureau,  re- 
ports that  the  demand  this  year  for  the 
earliest  possible  returns  goes  far  beyond 
any  previous  experience.    An  unusual 


number  of  newspapers  are  anxious  to 
secure  the  returns,  and  private,  political 
and  other  clubs  and  associations  have, 
to  an  unusual  extent,  asked  for  them. 
It  is  said  that  a  New  York  concern 
which  manufactures  telegraph  instru- 
ments has  received  orders  to  supply, 
for  special  use  in  connection  with  the 
election,  the  enormous  total  of  15,000 
machines,  which  is  said  to  exceed  the 
total  number  of  machines  used  for  war 
telegraphic  news  and  correspondence 
during  the  entire  duration  of  the  civil 
war. 

The  New  York  Press  Club  has 
arranged  to  receive  the  election  returns 
at  its  club  house,  34  West  26th  street, 
and  also  the  Handware  Club,  a  favorite 
among  metropolitan  newspaper  men. 

The  daily  papers  in  the  different  cities 
will  also  excel  all  previous  achievements 
in  regard  to  celerity  in  publishing  the 
news  received,  and  the  arrangements  for 
bulletins  are  better  as  a  rule  than  ever 
before. 


NASHVILLE  AMERICAN  SALE. 

The  purchasers  of  the  American  met 
last  week  and  organized  the  American 
Company.  The  following  board  of 
directors  was  elected;  J.  C.  Bradford, 
Sam  B.  Williamson,  W.  E.  McNeill, 
George  W.  Trabue  and  Leland  Rankin. 
Mr.  Rankin  was  elected  president  and 
general  manager,  and  Mr.  Trabue 
secretary  and  treasurer. 

Ralph  McKee,  194  Times  Building, 
New  York,  has  been  appointed  special 
advertising  representative  for  the  paper. 


THE  CINCINNATI  RECORD. 


The  New  Penny  Paper  of  the  Queen 
City  Almost  Ready  to  Start — 
An  Enterprise  Promising  Success. 

The  Cincinnati  Record  will  probably 
appear  earlier  than  had  been  expected 
owing  to  the  unusually  prompt  delivery 
of  its  press  and  the  fact  that  five  lino- 
types are  to  be  shipped  at  once.  M. 
C.  Reefer  now  hopes  to  issue  the  first 
paper  on  November  12,  but  may  be 
able  to  do  so  on  the  day  after  the  election. 

Mr.  Reefer  reports  that  his  enterprise 
has  been  well  received  by  the  advertisers 
of  Cincinnati,  and  that  its  stait  will  be 
under  the  most  favorable  auspices. 

The  Record  will  be  published  in  the 
building  formerly  the  home  of  the 
Tribune.  It  will  be  a  small  sheet,  with 
all  the  news  carefully  condensed. 

The  man  who  has  to  hurry  to  the 
shop  or  the  business  ofifice  will  find 
the  news  of  the  day  in  such  shape 
that  he  can  grasp  it  at  a  glance. 
The  Record  will  be  the  only  i  cent  morn- 
ing paper  in  Cincinnati  and  its  projectors 
feel  assured  that  it  will  be  successful. 

The  preparations  for  the  Daily  Record 
are  progressing  vigorously.  Selections 
in  the  editorial  and  publishing  depart- 
ments are  being  made.  The  manager 
of  the  advertising  department  will  be 
James  J.  Hundley,  who  has  been  repre- 
senting the  Brooklyn  Standard  C/nionin 
New  York.  Mr.  Hundley  was  formerly 
with  the  New  York  Telegram,  but  has 
represented  the  Standard  Union  in  New 
York  since  1893. 


REORGANIZATION. 


THE  NEW  YORK  COMMERCIAL 
ADVERTISER'S  CHANGES. 


Publisher  Robert  J.  Cook  to  Leave 
— The  Paper  to  be  Materially 
Strengthened  —  Rumors  of  The 
Men  to  Come — Other  Important 
Changes  Contemplated. 

The  rumors  of  a  reorganization  in  the 
business  office  of  the  New  York  Commer- 
cial Advertiser,  which  were  referred  to 
in  the  columns  of  The  Fourth  Estate 
a  month  or  so  ago  have  crystallized,  and 
it  is  a  safe  prediction  that  Robert  J. 
Cook,  the  publisher,  will  leave  withia 
the  coming  week. 

C.  Bradlee  Hunt,  who  has  held  the 
position  of  advertising  manager  for  some 
months  past,  was  out  of  it  last  Saturday. 
W.  P.  Caruthers  has  been  made  treas- 
urer in  place  of  James  E.  Rogers,  and 
there  may  be  other  changes. 

The  Commercial  Advertiser  is  to  be 
strengthened  materially,  both  as  to  the 
paper  itself  and  to  its  mechanical  facil- 
ities. A  loft  on  the  opposite  side  of 
Theatre  Alley  has  been  leased,  and  will 
be  connected  with  the  composing-room 
by  a  bridge.  Three  new  steam  tables 
have  been  purchased,  and  the  new  per- 
fecting press  which  is  now  ready  will  be 
set  up  as  soon  as  the  reorganization  is 
complete. 

Robert  J.  Cook  is  the  well-known 
Yale  oarsman  and  coach.    He  was  for 
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ADVERTISING  MEDIUM. 


THERE  begins  in  the 
November  issue  of  The 
Ladies'  Home  Journal 
the  most  popular  and  attractive 
series  of  illustrated  articles  ever 
given  in  the  magazine,  treat- 
ingof  "Great  Personal  Events." 


They  will  outline  the  most  stirring  popular 
incidents  and  great  enthusiastic  demon- 
strations which  have  occurred  in  America 
during  the  last  fifty  years  —  occasions 
which  the  few  survivors  cannot  now  speak 
of  without  renewed  kindling  of  enthusiasm; 
events  which  will  live  in  the  history  of  time. 


THE  CURTIS  PUBLISHING  COMPANY 
PHILADELPHIA 

New  York  :  i  Madison  Avenue 
Chicago :  508  Home  Ins.  Building 


*,*  The  January  number  is  the  next  issue  for 
which  any  advertising  can  be  received. 


some  years  publisher  of  the  Philadelphia 
Press,  and  has  only  occupied  his  present 
position  since  last  February,  with  an  in- 
terval covering  the  famous  trip  of  the 
Yale  crew  to  Henley,  England,  under 
his  charge. 

John  C.  Cook,  who  was  appointed 
circulation  manager  by  Robert  J.  Cook, 
said  yesterday  that  he  had  tendered  his 
resignation,  and  that  this  action  on  his 
part  had  no  connection  with  the  changes 
above  mentioned.  Mr.  Cook  has  made 
many  friends  among  newspaper  men 
during  his  stay  in  New  York,  and  has 
been  generally  credited  with  being  a 
successful  man  for  his  position,  and  it 
was  learned  that  his  resignation  had  not 
yet  been  accepted. 

A  representative  ot  the  owners  of  the 
paper  said  yesterday  that  there  would 
be  no  haste  in  the  appointment  of 
a  new  publisher,  and  that  for  the 
present  the  duties  of  that  posi- 
tion would  devolve  upon  Foster 
Coates,  the  editor,  and  Mr.  Caruthers, 
the  treasurer. 

There  have  been  numerous  applica- 
tions for  the  position,  and  Samuel  A. 
Phillips,  who  was  business  manager  of 
the  late  New  York  Mercury  during  its 
troubles  with  the  Typographical  Union, 
made  a  strong  pull  for  it  on  the  plea  that 
he  could  transfer  the  good-will  of  the 
defunct  daily,  but  the  owners  did  not 
consider  it  wise  to  take  the  chances  of 
thus  antagonizing  organized  labor,  and 
for  this  and  other  reasons  they  allowed 
the  opportunity  to  pass. 

Relatiye  to  the  rumors  that  the  Morn- 
ing Advertiser  would  be  discontinued 
after  election  it  was  stated  that  such  ac- 
tion had  not  been  seriously  considered. 


TRADE  PAPERS  IN  TROUBLE. 

The  office  of  the  Kittredge  Company, 
publishers,  at  13  Astor  Place,  New  York, 
was  taken  possession  of  by  the  sheriff 
last  week  on  three  attachments  aggre- 
gating $15,614. 

The  company  issues  Business,  a  jour- 
nal of  office  affairs,  and  the  Sanitary 
Plumber,  which  is  devoted  to  sanitation, 
heating  and  ventilation. 

About  a  year  since  the  company 
found  itself  in  distress,  and  upon  a  suit 
brought  by  A.  O.  Kittredge,  at  that 
time  president  of  the  company,  and  one 
of  its  largest  creditors,  a  receiver  was 
appointed.  In  a  very  short  time,  how- 
ever, matters  were  straightened  out  and 
the  receiver  was  discharged.  Arrange, 
ments  were  also  made  at  that  time  by 
which  W.  B.  Thorn,  of  Thorn  &  Bayley, 
hat  manufacturers  of  this  city,  became 
the  company's  financial  "backer." 
Plans  for  a  reorganization  were 
formulated,  but  action  under  them  was 
deferred  until  very  recently,  when  it  was 
found  that  conflicting  interests  could  not 
be  reconciled  upon  the  plan  proposed. 
As  the  company  is  a  New  Jersey  cor- 
poration the  struggle  between  factions 
led  to  several  attachments,  with  the  re- 
sult that  the  sheriff  took  possession  of 
the  office  of  the  company,  as  stated  above. 

One  attachment  is  for  $8,346,  on  a 
claim  held  by  Henry  Schnoering,  for  the 
Winthrop  Press  (of  which  W.  B.  Thorn 
is  president),  and  another  is  for  $6,297, 
on  notes  held  by  Edward  C.  Anderson, 
in  the  interest  of  W.  B.  Thom.  A  third 
is  for  $971  in  notes,  in  favor  of  lames 
White,  of  Brooklyn.  George  H.  Galli- 
son  was  appointed  receiver  Tuesday. 

The  Kittredge  Company  was  organ- 
ized in  1892  for  the  purpose  of  conduct- 
ing a  weekly  paper  called  Metal,  devoted 
to  the  hardware,  stove,  roofing,  cornice 
and  plumbing  trades.  This  paper  was 
launched  in  January,  1893,  and  con- 
ducted with  unusual  vigor  and  enter- 
prise, but  the  "panic"  compelled  it  to 
suspend.  The  losses  made  by  the  com- 
pany in  this  ill-timed  venture  are  said  to 
be  at  the  bottom  of  the  present  difficulty. 

The  management  of  the  Kittredge 
Company  of  late  has  been  in  the  hands 
of  Henry  D.  Parmelee,  vice-president, 
and  A.  L.  Ehardt,  treasurer.  Mr. 
Parmelee  is  from  New  Haven, 
Conn.,  and  became  interested  in 
the  company  several  months  since. 
Mr.  Ehardt  is  the  confidential  man  of 
Thom  &  Bayley.    A.  O.  Kittredge,  the 


founder  of  the  company,  and  its  leading 
spirit  in  the  early  part  of  its  history, 
states  that  he  has  had  only  a  nommal 
business  connection  with  it  for  ove  -  a 
year  past,  although  he  has  continued  to 
edit  the  papers.  Mr.  Kittredge,  who  is 
perhaps  as  widely  known  as  any  trade 
press  editor  in  the  country,  was  for 
fourteen  years  prior  to  the  formation  of 
the  Kittredge  Company  connected  with 
the  Iron  Age  establishment  of  this  city. 
During  that  time  he  was  editor  of  the 
Metal  Worker  and  Carpentry  and 
Building. 

It  is  announced  that  Business  and  the 
Sanitary  Plumber  are  to  be  continued 
without  interruption. 


ASSOCIATED  PRESS  MEETING. 

The  advisory  board  of  the  Associated 
Press  for  the  eastern  division  met  in 
Pittsburg  October  22.  The  following 
members  of  the  board  were  present:  P. 
C.  Boyle,  Oil  City  Derrick;  James  El- 
verson,  Jr.,  Philadelphia  Inquirer;  A. 
P.  Langtry,  Springfield  Union,  and  Ar- 
thur Jenkins,  Syracuse  Herald.  The 
following  gentlemen,  representing  Asso- 
ciated Press  papers  at  Pittsburg,  were 
also  present:  Florence  O'Neill  and  H. 
N.  Gaither,  Pittsburg  Dispatch;  O.  S. 
Hirschman  and  H.  J.  Ford.  Pittsburg 
Chronicle-Telegraph;  Albert  J.  Barr  and 
Joseph  Myers,  Pittsburg  Post;  Alfred 
Reed  and  Robert  Simpson,  Pittsburg 
Commercial  Gazette,  and  Charles  S. 
Diehl,  assistant  general  manager  ot  the 
Associated  Press. 

Reports  were  read  from  the  various  As- 
sociated Press  newspapers  in  the  eastern 
division,  suggesting  details  for  the  im- 
provement ot  certain  features  of  sectional 
news  on  the  leased  wire  circuits.  A 
resolution  was  adopted  commending  the 
excellence  of  the  general,  foreign  and  do- 
mestic news  as  now  collected  and  a  reso- 
lution was  also  placed  on  record  declaring 
that  the  reports  of  the  present  political 
campaign  had  been  handled  m  greater 
volume  than  ever  before  and  in  a  spirit 
of  lairness  deserving  of  particular  men- 
tion. In  the  evening  a  dinner  was  given 
to  the  visiting  and  local  newspaper  rep- 
resentatives by  Colonel  Boyle,  whose 
qualities  as  a  host  have  often  proved  more 
than  equal  to  the  demands  of  such  occa- 
sions, and  on  this  evening  were  once  more 
found  sufficient  to  insure  a  social  success. 


NEW  FASHION  PAPER. 

Another  journal  devoted  to  the  modes 
is  soon  to  appear.  It  will  be  incorpor- 
ated by  D.J.Kelley,  formerly  advertising 
manager  ot  Fashions,d^\dL  Charles  T.Root 
and  C.  G.  Phillips,  of  the  Dry  Goods 
Economist.  The  paper  will  be  called 
Fashion  and  Fabrics.  It  will  be  abso- 
lutely separate  and  distinct  from  the 
Dry  Goods  Economist ,  though  two  of 
the  largest  stockholders  in  that  paper 
will  be  largely  interested  in  the  new 
publication. 

It  be  will  run  in  harmony  with  the  Dry 
Goods  Economist,  on  different,  but  par- 
allel, lines.  Mr.  Keiley  and  his  partners 
feel  assured  that  their  venture  will  meet 
with  the  greatest  success,  as  Keiley  is  a 
known  hustler  and  powerful  persuader, 
and  as  he  is  backed  by  such  strong  men 
as  Root  and  Phillips  there  would  seem 
to  be  little  doubt  about  the  success  ot  the 
scheme. 

The  first  issue  of  the  new  paper  will 
be  the  January  number.  It  will  be  of 
the  same  size  as  Harper's  Bazar,  and  it 
will  be  excellently  edited.  The  dress 
designs  are  to  be  made  in  Paris,  and 
everything  about  the  publication  is  to  be 
of  the  first  order. 

Fashion  and  Fabrics  will  be  handled 
by  manyj  dry  goods  houses  of  the 
country.  Though  the  plans  of  its  start 
have  just  been  begun,  yet  over  one 
hundred  firms  have  given  the  manage- 
ment encouragement.  The  basis  of  cir- 
culation through  the  trade  promises  the 
new  paper  ample  circulation. 


The  notices  of  the  recent  death  ot 
Frank  S.  Grasty  stated  that  the  latter 
was  at  one  time  part  owner  of  the  Mans- 
field (O.)  News.  This  was  an  error,  as 
Mr.  Grasty  was  never  connected  with 
that  paper  as  owner  or  otherwise. 


SERIOUS    CHARGE    AGAINST  A 
NEWS  AGENCY. 


Wall    Street    News   Alleged  to 
Have  Been  Stolen. 

William  R.  Stewart,  Jr.,  the  manager, 
and  Robert  Bruce,  the  editor,  of  the 
Printing-Telegraph  News  Company, 
No.  24  Broad  street,  were  arrested 
Saturday  in  New  York.  They  had 
been  indicted  by  the  Grand  Jury  under 
Section  639  of  the  Penal  Code  for  being 
parties  to  the  tapping  of  a  telegraph 
wire  between  the  New  York  News 
Bureau,  at  No.  41  Broad  street,  and  the 
Stock  Quotation  Telegraph  Company's 
office  in  the  Western  Union  building  at 
No.  16  Broad  street. 

The  indictment  was  the  result  of  a 
discovery  about  two  weeks  ago  that  the 
wire  referred  to  had  been  tapped  by  a 
telegraph  lineman  named  Frank  A.  Gra- 
ham,  who  is  alleged  to  have  received  $60 
from  the  Printing-Telegraph  News  Com- 
pany for  furnishing  it  with  news  over  the 


surreptitious  wire.  Graham  was  arrested 
and  held  in  $1,000  bail. 

Stewart  and  Bruce,  it  is  alleged,  used 
the  news  that  was  transmitted  over  the 
wire  on  a  page  or  broad  tape  electric 
printer  which  their  company  is  endeav- 
oring to  introduce  in  bankers'  and 
brokers'  offices.  They  pleaded  not  guilty, 
and  were  released  in  $500  cash  bail. 

The  Printing-Telegraph  News  Com- 
pany is  the  successor,  through  several 
changes  of  title  and  minagement,  of  the 
old  Kiernan  News  Agency.  The  officers 
of  the  company  are  Orlando  J.  Smith, 
president;  George  W.  Cummings,  vice- 
president;  John  H.  Grant,  secretary  and 
treasurer,  and  William  R.  Stewart,  Jr., 
manager.  The  first  three  are  directors 
of  the  American  Press  Association,  and 
Mr.  Smith  is  the  president  and  Mr. 
Grant  the  treasurer  of  that  association. 

The  Printing-Telegraph  News  Com- 
pany has  a  branch  in  Chicago  which,  it 
is  alleged,  was  recently  betrayed  into 
printing  upon  its  page  tickers  a  detailed 
account  of  a  baseball  game  that  was 
never  played. 
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CANADIAN  LEADER. 


THE  TORONTO  GLOBE'S  WELL- 
WON  DISTINCTION. 


A  Liberal  Organ  Fighting  For 
Constitutional  Rights  and  Not 
The  Battle  of  Party— Filling  a 
Vast  and  Fertile  Field— Modern 
Methods  and  Up-to  Date  Enter- 
prise— Its  New  Home— The  Per- 
sonalities of  Those  Who  Make 
It  Powerful. 

Identified  most  prominently  and  forci- 
bly with  Canada's  history  for  the  past 
■fifty  years,  the  Toronto  G/adt;  acknowl- 
edges no  superior  in  Canadian  journal- 
ism. It  has  gained  the  esteem  alike 
of  political  friends  and  foes,  and  of 
the  entire  busmess  community  of  the 
country  by  its  unvarying  adherence  to 
progressive  and  tair  methods  and  its 
constant  endeavor  to  give  to  its  public 
conscientious  value. 

In  its  first  issue  in  1844  the  Hon, 
George  Brown,  who  until  his  untimely 
death  at  the  hands  of  an  ignoble  assas- 
•sin  controlled  its  columns,  gave  the 
keynote  of  its  existence  in  the 
words,  "  The  cause  we  plead  is  not  the 
cause  of  party — the  battle  which  the 
Liberals  of  Canada  hght  is  not  the  battle 
of  party,  but  of  constitutional  rights." 

Mr.  Brown  lived  to  see  his  feeble  ven- 
ture grow  into  a  daily  on  October  I, 
1853,  and  become  the  leading  Liberal 
paper  of  Canada.  Upon  his  death  the 
present  G/o6e  Printing  Company  took 
the  reins  and  has  succeeded  in  not  only 
maintaining  the  prestige  and  influence  of 
the  paper  politically  and  commercially, 
but  has  also  conducted  its  business  affairs 
so  that  to-day  the  G/odi;  is  one  of  the 
most  prosperous  newspaper  properties  in 
•the  Dominion. 

The  G/ode's  field  is  Canada,  but  its 
most  immediate  territory  is  naturally 
the  Province  of  Ontario,  the  most  popu- 
lous and  wealthiest  member  of  the  Cana- 
dian federation.  Throughout  this  entire 
magnificent  province,  the  G/o6e's  daily 
arrival  is  awaited  by  the  leading  busi- 
ness and  professional  men,  who  depend 
entirely  on  its  telegraphic,  political  and 
financial  columns  for  accurate  news  and 
information. 

The  Saturday  Globe  stands  in  Canada 
in  the  same  position  as  the  Sunday  edi- 
tions of  the  higher  class  American 
dailies,  Sunday  papers  being  discoun- 
tenanced by  Canadian  law.  It  consists 
of  twenty-eight  pages  frequently,  in- 
cluding a  very  handsome  four  or 
eight-page  section  profusely  illus- 
trated in  half  tones  printed  on  fine 
calendered  paper.  The  success  of 
this  edition  is  considered  won- 
derful, and  the  quality  of  illustration  and 
literary  matter  which  supplements  the 
news  features  has  been  much  admired. 

The  Weekly  Globe  and  Canada  Farmer 
has  recently  been  enlarged  to  sixteen 
pages,  an  is  the  representative  journal 
•of  the  solid  tarmmg  community  of  Can- 
ada, comparing  most  favorably  in  con- 
tents and  appearance  with  any  of  the 
great  American  weeklies. 

The  Globe  is  now  published  from  a 
handsome  new  building,  which  was 
erected  after  the  paper  was  burned  out 
on  January  6,  1885,  when  there  was 
nothing  left  of  it  but  its  "  reputation  and 
■telephone  number." 

the  globe's  new  home. 
The  Globe's  new  home  is  one  of 
the  finest  newspaper  buildings  on  the 
continent.  Its  appliances  in  every  de- 
partment are  the  best  that  can  be 
secured,  its  energy  is  unabated  and  its 
daily  circulation  is  increased  by  very 
many  thousands. 

'1  he  Globe  is  especially  proud  of  the 
distinction  of  having  been  the  first 
newspaper  in  America  to  use  electric- 
ity for  power  for  all  purposes,  and  its 
mechanical  department  is  an  object 
lesson  in  the  varied  uses  to  which  elec- 
tricity can  be  put.    The  only  service 


that  is  not  performed  by  electricity  is  the 
heating  of  the  building. 

Of  those  who  contribute  to  the  success- 
ful management  of  the  paper  there  are 
to  be  prominently  mentioned  John  S. 
Willison,  editor  in  chief,  and  Charles  W. 
Taylor,  business  manager. 

Mr.  Willison  did  his  first  work  on  the 
Globe  September  g,  1885,  and  has  since 
that  time  devoted  his  entire  time  and 
energy  to  its  service.  Being  wonderfully 
capable  and  with  great  adaptability  he 
rose  in  the  service  rapidly,  going 
to  Ottawa  in  charge  of  the  Globe's, 
parliamentary  staff  there  and  ulti- 
mately being  promoted  to  his  present 
responsible  position.    Once  in  the  edi- 


ROY  V.  SOMERVILLE. 

torial  chair  his  modern  ideas  of  fairness, 
moderation  and  the  value  of  printing 
"  all  the  news  all  the  time  as  news," 
and  not  as  garbled  political  utterances, 
soon  made  a  wide  increase  in  the  Globe's 
constituency. 

Mr.  Willison  is  also  a  pleasant  and  logi- 
cal platform  speaker. 

A  long  term  of  service. 
Mr.  Taylor  has  spent  twenty-eight 
years  in  the  Globe's  service,  beginning  as 
messenger  boy  in  1868,  and  filling  every 
position  above  that  in  rotation  until  his 
ability  was  given  thorough  recognition 
by  his  appointment  to  his  present  place. 
He  was  the  right-hand  man  and  confi- 
dant  of  the  Hon.  George  Brown  up  to 
the  time  of  the  latter's  death,  and  is  in- 
terested in  the  Globe's  success  with  an 
affection  and  constancy  that  is  rare. 

He  accomplishes  what  in  many  offices 
is  done  by  at  least  three  capable  heads 
of  departments.  The  traveling  repre- 
sentative of  one  of  the  largest  American 
proprietary  medicine  houses  put  the 
popular  estimate  of  Mr.  Taylor  in  a  nut- 
shell when  he  said:  "  I'd  sooner  do  busi- 
ness with  Taylor  on  a  verbal  understand- 
ing than  with  many  men  on  a  cast-iron 
contract."  Shrewd  and  business- like, 
but  fair  and  square,  Mr.  Taylor  occupies 
a  most  important  position  with  much 
benefit  to  his  company  and  great  credit 
to  himself.  Several  times  have  American 
publishers  sought  to  induce  him  to  trans- 
ler  his  services  to  this  side  of  the  line, 
but  to  all  such  offers  he  has  turned  a  deaf 
ear,  preferring  to  stand  by  the  Globe,  of 
which,  as  he  himself  says,  he  feels  to  be 
"  part  and  parcel." 

As  mentioned  in  The  Fourth  Estate 
recently,  the  business  interests  of  the 
Globe  throughout  the  United  States  are 
now  exclusively  in  the  hands  of  Roy  V. 
Somerville,  who  was  the  pioneer  special 
agent  in  this  country  from  Canada 
representing  for  the  past  six  years  a  list 
of  about  two  dozen  dailies  published  in 
the  twelve  largest  cities  of  that  country. 

The  American  business  of  the  Globe, 
one  of  his  list,  during  this  time,  assumed 
such  proportions  that  it  became  neces- 
sary to  have  an  exclusive  agent,  and 
dating  from  October  1st  Mr.  Somerville 
gives  his  entire  time  and  services  to  this 
one  paper.  He  will  cover  both  east  and 
west,  his  headquarters  being  in  the 
Times  Building,  New  York.  Mr.  Somer- 
ville was  for  eighteen  years  active  in 
'  newspaper  and  advertising  work  in  Can- 


ada, and  knows  local  conditions  and  the 
Globe's  field  thoroughly. 

He  acknowledges  the  tariff  disabilities 
now  existing,  but  predicts  an  early  and 
material  lowering  of  duties  affecting 
many  articles  now  largely  advertised 
here  but  not  in  Canada.  Should  this 
occur,  probably  a  million  dollars  of 
United  States  advertising  would  at  once 
find  its  way  into  Canadian  papers. 

Mr.  Somerville's  energy  will  no  doubt 
be  equal  to  the  task  of  guiding  the  busi- 
ness of  the  future  as  well  as  the  business 
of  the  present  into  what  he  triumphantly 
terms  "Canada's  foremost  paper — the 
Globe." 


THE  BOSTON  STANDARD 
FAILURE. 


A  Lively  Meeting  of  Stockholders 
— Threats  and  Charges  That  Are 
Doubtless  Ill-Advised. 

Nearly  500  excited  stockholders  of 
the  late  Daily  Standard  met  in  Boston 
last  Friday  to  take  some  action  to  com- 
pel the  directors  of  the  Boston  Daily 
Publishing  Company  to  make  a  finan- 
cial statement,  none  having  yet  been 
given,  though  the  paper  sunk  into  the 
shades  of  oblivion  nearly  four  months 
ago. 

Dr.  Crawford,  formerly  managing 
editor,  said  the  paper  would  never  be 
revived.  In  the  first  place  its  project- 
ors could  not  raise  the  necessary  money, 
and  in  the  second  place  the  paper  could 
not  obtain  news  service  from  either  of 
the  press  associations. 

The  chairman  said  that  it  had  been 
asserted  that  the  receiver  of  the  com- 
pany was  drawing  a  salary  of  nearly 
$100  a  week. 

He  said  that  if  sufficient  money  could 
be  raised  it  was  proposed  to  get  an  in- 
junction to  prevent  the  dissolution  of 
the  company,  to  force  the  company  into 
insolvency  in  Massachusetts,  and  to 
test  whether  the  board  of  directors  had 
the  power  to  transfer  'to  one  of  its  mem- 
bers machinery  of  the  value  of  $50,000 
on  a  claim  of  $10,000. 

A  committee  with  full  power  to  col- 
lect money  and  take  legal  proceedings 
was  elected,  and  a  large  amount  of 
money  was  collected  and  more  pledged. 

The  other  faction  of  the  A.  P.  A.,  the 
one  trying  to  resurrect  the  corpse  of  the 
Standard,  was  present,  though  not  in 
large  numbers. 


THE  PRESS  ASSOCIATION  CON- 
FLICT. 

In  the  case  of  the  United  Press  vs. 
the  Associated  Press  before  Judge  Calla- 
way at  Augusta,  Ga.,  the  Associated 
Press  moved  to  dismiss  the  whole  case 
on  the  ground  that  the  court  has  no  ju- 
risdiction, as  both  companies  are  resi- 
dents of  Illinois.  Judge  Callaway 
refused  to  sustain  the  motion,  but 
required  the  United  Press  to  amend  its 
petition  so  as  to  be  more  full,  and  also 
to  strike  out  all  prayers  asking  for  equity 
so  as  to  let  it  hi  a  suit  simply  for 
$10,000  cash. 


THE  TRIBUNE-RECORDER  DEAL. 

The  interest  excited  among  newspa- 
per and  advertising  men  by  the  recent 
consolidation  of  the  New  York  Recorder 
with  the  Tribune  has  hardly  abated. 

The  Tribune  issued  its  widely-adver- 
tised serio-comic  supplement  on  Sunday. 
Those  who  expected  to  observe  in  it  the 
same  style  which  distinguishes  Sunday 
issues  of  some  other  metropolitan  dailies 
were  pleasantly  disappointed,  for  the  sup- 
plement is  not  even  "semi-sensational." 

It  consists  of  sixteen  pages,  the  size 
being  almost  the  same  as  that  of  Judge, 
with  a  somewhat  narrower  page,  and 
besides  reading  matter  there  are  many 
excellent  half-tone  and  other  illustra- 
tions. There  is  no  vulgarity  either  in 
the  text  or  in  the  pictures.  Color  work 
is  used  sparingly  on  the  supplement 
and  some  of  the  tints  are  very  delicately 
applied.  The  title  of  the  supplement  is 
Twinkles.  The  price  is  5  cents  if  sold 
separately,  but  it  is  furnished  gratu- 
itously to  buyers  of  the  Sunday  Tribune. 


ASSIGNEE  OF  THE  KING  AGENCY 
MAKES  HIS  REPORT. 

Asa  A.  Ailing,  assignee  of  Herbert 
Booth  King  &  Brother,  advertising 
agents,  filed  his  report  last  week.  The 
following  is  the  exhibit:  Liabilities, 
$88,439;  nominal  assets,  $150,527;  ac- 
tual assets,  $78,328.  The  assets  con- 
sist of  stocks,  bonds,  cash  and  land; 
nominal,  $69,007;  actual,  $50,597;  out- 
standing book  accounts,  other  than  ac- 
counts secured  by  note  or  other  collat- 
eral, nominal,  $38,971;  actual,  $23,434; 
miscellaneous  accounts,  nominal,  $41,- 
125;  actual,  $3,650;  office  furniture,  ac- 
tual, $647. 

The  stocks  and  bonds  consist  of  sev- 
enteen shares  of  Standard  Oil  Company, 
$4,250;  five  bonds  Cleveland  General 
Electric  Company,  $5,025;  thirty  shares 
Rio  Grande  and  Western  Railroad,  pre- 
ferred, $1,380;  two  bonds  Rio  Grande 
and  Western  Railroad,  $1,640;  500 
shares  Herbert  Booth  King  &  Brother 
Publishing  Company,  nominal  value, 
$50,000;  actual  value,  $33,000;  all  of 
which  are  pledged  to  banks  as  security 
for  loans.  The  cash  amounts  to  Si  862. 

The  miscellaneous  assets  consist  of 
stock  in  various  companies,  judgments, 
notes  and  old  claims.  Of  the  liabilities, 
$33,619  is  for  borrowed  money,  and 
$46,054  is  due  to  newspapers  through- 
out the  United  States.  The  individual 
liabilities  of  H.  B.  King  are  $31,115, 
nominal  assets,  $33,183;  actual  assets; 
$6,884.  The  individual  liabilities  of  F. 
L.  King  are  $2,350;  nominal  assets, 
$34,276;  actual  assets,  $4,228. 


ASSESSING  NEWS  FRANCHISES. 


A  Claim  in  Colorado  that  Press 
Franchises  are  .Mere  Contracts. 

The  board  of  county  commissioners 
in  Denver  is  dealing  with  a  motion  to 
vacate  an  assessment  on  the  Associated 
Press  franchises  held  by  the  daily  papers. 
Attorneys  in  behalf  of  the  papers  argued 
that  the  franchises  were  simply  contracts 
and  therefore  not  subject  to  assessment. 
The  county  attorney  informed  the  board 
that  it  had  no  jurisdiction  in  the  matter 
until  after  the  assessment  roll  had  been 
returned  by  the  assessor,  at  which  time 
the  question  of  taxation  should  be  de- 
cided on  petition  of  the  papers. 


IMPORTANT  INCORPORATION. 

The  publishing  firm  of  Harper  & 
Brothers,  New  York,  has  been  incorpo- 
rated under  the  same  name,  with  a  cap- 
italization of  $2,000,000.  There  will,  it 
is  said,  be  no  change  in  the  relative 
interests  of  the  various  members  of  the 
Harper  family. 


MRS.  BUNNER'S  LIBERAL  SALE. 

Messrs.  Keppler  &  Schwarzmann,  of 
Puck,  have  settled  $1,000  a  year  on  the 
widow  of  the  late  H.  C.  Bunner,  on 
condition  that  she  surrender  her  right 
and  title  to  the  one  share  in  Puck  she 
owns. 

In  addition  to  his  salary,  Mr.  Bunner 
had  a  percentage  on  all  sales  of  Puck 
over  50,000  a  week. 


OFFICE  SUPPLIES. 


"  THE 

Remington 

TYPEWRITER 

is  one  of  the  strongest  machines  made, 
is  difficult  to  get  out  of  order,  and  easy 
of  adjustment." — Phila.  Evening  Tele- 
graph. 

EXAMINE  THE 
NEW  MODEL 

NUMBER  \J 


Wyckoff,  Seamans  &  Benedict, 
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ADVERTISING  MEDIUMS. 

YOU  CAN 
COVER 
THE  FIELD 

most  completely  as  far  as 

WASHINGTON 

is  concerned  by  placing 
an    advertisement   in  the 

STAR 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  cent,  of  the  houses  of  Washing- 
ton and  inlo  <)b\of  the  houses — whether 
residences  or  stores — occupied  by  white 
persons,  A  record  unequalkd  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  ol 
Washington  combined. 

L.  R.  HAMERSLY. 

Potter  Building, 

New  York  Representative. 

"New  England's  Greatest  Newspaper." 

THE 

BOSTON 

HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials ; 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
nnequaled  purchasing  power. 

SEE  ITS  COLOR  WORK. 

THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 


THE 

JOURNAL 

Oldest  and  Best 

CHICAGO 

Paper. 

THE  NEW  TTTTh  A/f 
ORLEANS  1  1 

Makes  the  Following  State  7nents, 
and  IS  trepared  To  Back  Them  : 

That  it  has  a  larger  circulation  and  is 
delivered  directly  into  more  homes 
daily  than  any  other  paper,  morning  or 
evening,  published  in  the  South.  Ad- 
vertisers who  contemplate  advertising  in 
the  South  should  WRITE  h  OR  RATES. 


FROM  THE-AD"  FIELD 


ITEMS    OF    INTEREST  FROM 
VARIED  SOURCES. 


Increase  in  the  Number  of  New 
Advertisers— Some  of  the  Old 
Firms  also  Resume  Their  Use  of 
Space— Miscellaneous  Notes. 


OFFICIAL  INTERNATIONAL  AD- 
VERTISING. 

Comptroller  Fitch  of  New  York  said 
recently  that  he  was  anxious  to  give  all 
the  publicity  possible  to  the  sale  on  Nov- 
ember 9  of  $16,000,000  of  city  bonds 
and  stocks,  and  was  advertising  the  sale 
in  London  as  well  as  in  this  country. 

Financial  advertising  in  London  is  a 
subject  which  has  to  be  so  well  under- 
stood in  order  to  be  successful  that  some 
later  details  regarding  this  experiment  in 
municipal  advertising  would  not  be 
amiss. 


ANOTHER   PROGRESSIVE  FOOD 
ADVERTISER. 

The  Mullen-Blackledge  Company,  In- 
dianapolis, is  said  to  anticipate  a  generous 
use  of  certain  forms  of  advertising  in 
various  sections  for  food  products.  The 
use  of  magazine  or  newspaper  space 
does  not  seem  to  have  been  definitely 
decided  on. 


DESIRABLE   KIND    OF  ADVER- 
TISING. 

P.  B.  Worthinglon,  344  Canal  street. 
New  York,  is  using  monthlies  for  the 
advertising  of  his  stamped  linens. 


PUBLICITY'S  SHINING  LIGHT. 

The  National  Advertismg  and  Supply 
Agency,  1122  Connecticut  avenue, 
Washington,  D.  C,  is  sending  orders  to 
papers  generally  and  offering  a  lamp 
for  $50  worth  of  space.  This  concern 
also  supplies  ink,  desks,  filing  cabinets 
and  typewriters. 


AN  INTERNATIONAL  CHANCE. 

Shepheard's  Hotel  at  Cairo,  Egypt,  has 
been  transferred  to  a  syndicate  which 
has  a  number  of  high-grade  hotels  on 
the  line  of  Oriental  tourist  travel.  It 
would  seem  that  there  is  an  opportunity 
here  for  an  enterprising  American  ad- 
vertising agent  to  create  a  new  hotel 
advertiser  for  American  columns. 


MINING  STOCK  ADVERTISING. 

The  Eagle  Gold  Mining  Company, 
Ouray,  Colo.,  contemplates  advertising 
more  or  less  in  a  limited  list  during  the 
next  few  months,  and  has  already 
authorized  one  or  two  advertisements. 
William  Brandreth,  long  known  in  con- 
nection with  a  proprietary  medicine,  is 
interested  in  this  company. 


GOTHAM'S    RETAILERS  AGAIN 
ADDED  TO. 

The  well-known  and  long-established 
John  Ruszits  Fur  Company,  New  York, 
has  decided  to  do  a  retail  business,  and 
has  opened  a  store  at  22d  street  and 
Fifth  avenue.  New  York.  It  is  expected 
that  the  concern  will  use  newspaper 
space. 

MAY  USE  NEWSPAPER  SPACE. 

John  T.  Stanley,  646  West  30th  street, 
New  York,  has  for  some  time  been  doing 
some  local  sign  and  poster  advertising 
for  Banner  Soap  Powder.  It  is  not  un- 
likely that  at  a  somewhat  later  stage 
newspaper  advertising  will  be  taken  up. 


COULD  BE  MADE  A  STAPLE. 

Mineola  is  a  new  cotton  fabric  which 
is  being  introduced  by  the  Gilbert  Manu- 
facturing Company,  New  York.    It  is 


not  unlikely  that  advertising  in  other 
than  trade  journals  will  eventually  be 
decided  on. 

"STAYING  OUT"  NOT  COUN- 
TENANCED. 

Some  advertising  for  Scott's  Emulsion 
has  recently  been  contracted  for— enough 
to  prove,  at  least,  that  Scott  &  Bowne  do 
not  believe  in  the  doctrine  of  total  cessa- 
tion. 

"SWEET   AUBURN,  LOVELIEST 
VILLAGE." 

The  Crayon  Company,  Auburn,  N. 
Y.,  is  sendmg  some  orders  to  weeklies 
and  monthlies  of  general  circulation. 
L.  L.  Dudley  is  the  manager  and  pro- 
prietor of  the  concern. 


FULLER  AGENCY'S  BUFFALO 
OFFICE, 

Blinn  Yates,  lately  with  the  Frank 
Seaman  Agency,  New  York,  now  repre- 
sents the  Charles  H.  Fuller  Agency  at 
the  latter's  new  branch  at  640  Ellicott 
street,  Buffalo. 


AN    OLD   ACQUAINTANCE  SA- 
LUTES AGAIN. 

The  Wherewithal  Company,  Bourse 
Building,  Philadelphia,  is  placing  some 
orders  direct  in  monthlies.  This  busi- 
ness has  been  conducted  for  quite  a  num- 
ber of  years. 

BALTIMORE  IS  AWAKENING. 

Winkelman  &  Brown,  Baltimore,  are 
advertising  a  "cold  cure"  tablet  in  a 
list  of  general  mediums,  the  business 
going  out  direct. 


NORTH  CAROLINA  ALSO  HEARD 
FROM. 

The  Winston  Cigar  Company,  Win- 
ston, N.  C,  is  advertising  in  weeklies 
and  monthlies  of  general  circulation  its 
revolvers,  cigars  and  watches.  This 
concern  also  advertises  under  the  name 
of  the  Winston  Fire  Arms  Company. 


UNION  SQUARE   WILL   NOT  BE 
LEFT. 

Frank  D.  Biggs,  Lincoln  Building, 
Union  Square,  New  York,  has  an  ap- 
propriation for  the  advertising  of 
Puncturoid,  a  preparation  for  healing 
bicycle  tires.  This  business  is  to  go  in 
mediums  of  general  circulation. 


ROANOKE  CHIPS  IN,  TOO. 

J.  T.  Hall,  Roanoke,  Va.,  is  placing 
some  advertising  for  the  Roanoke  Soap 
Company  of  that  city.  Monthlies  and 
weeklies  of  large  circulation  are  being 
used.   ■_ 

TRENTON'S    TEMPLE  OF 
PHOTOGRAPHY. 

W.  T.  Temple  &  Company,  Trenton, 
are  advertising  miniature  photographs 
in  weeklies  and  monthlies  of  large  cir- 
culation. 

CHRISTMAS   ADS   COMING  IN. 

F.  E.  Grant,  bookdealer,  23  West 
42d  street,  New  York,  is  placing  some 
advertising  through  the  J.  Walter 
Thompson  Agency  in  a  list  of  magazines. 

WINDMILLS   WANT   TO  LEAVE 
THE  HUB. 

The  Chas.  J.  Jager  Company,  174 
High  street,  Boston,  is  advertising  its 
windmills,  engines,  etc.,  in  religious 
papers  and  magazines. 


WHY  DON'T  THEY  GET  AN  AD- 
VERTISING AGENT? 

The  American  Woolen  Mills,  84 
Fulton  street,  Chicago,  are  advertising 
in  various  kinds  of  papers  for  agents 
to  sell  their  goods  to  the  consumer. 


THE  LADIES  ARE  NEVER  FOR. 
GOTTEN. 

The  Royal  Chemical  Company, 
16  West  23d  street.  New  York,  is  adver- 
tising toilet  preparations  in  a  line  of 
monthlies. 

MISSOURI'S  GREAT  ON  GUNS. 

The  Schmelzer  Arms  Company,  Kan- 
sas City,  is  advertising  a  line  of  sporting 
goods  in  monthlies  that  circulate  in  the 
West. 

AN  OLD  FIRM  KEEPS  ON  DECK. 

H.W.  Alleger&  Company,  Washington, 
N.  J.,  are  advertising  pianos  and  organs 
in  mediums  of  large  circulation. 


MISCELLANEOUS  NOTES. 

Parker  Brothers,  Salem,  Mass.,  will 
advertise  games  quite  liberally  in  select 
mediums  during  the  next  few  months. 

A  full-page  advertisement  of  Scrib- 
ner's  Magazine  appears  in  the  No- 
vember issue  of  the  Ladies^  Home 
yonrnal. 

In  addition  to  Hop  Bitters,  the  new 
Boulton  Hop  Bitters  Company  will  in- 
troduce and  advocate  the  Boulton  Hop 
Pill. 

The  Chicago  office  of  C.  H.  Guild  & 
Company,  McVickar's  Theatre  Building, 
is  placing  a  line  of  advertising  for  the 
Chicago  Camera  Company. 

The  Oxford  Merchandise  Company, 
302  Wabash  avenue,  Chicago,  is  sending 
out  orders  under  that  name  and  also  as 
the  Favorite  Manufacturing  Company. 
J.  Chalmers  is  the  manager  of  the  busi- 
ness. 

The  Calumet  Medicine  Company, 
Metropolitan  Block,  Chicago,  is  using 
a  line  of  dailies  in  the  Southern  States. 

The  Keystone  Remedy  Company, 
whose  headquarters,  by  the  way,  are  in 


ADVERTISING  MEDIUMS. 


17,922 


AVERAGE  CIRCULATION  OF  THE. 

MILWAUKEE 

EVENING 

WISCONSIN 

FOR  NINE  MONTHS. 


MiLWAUKEB,  October  i,  iSgft. 
State  of  Wisconsin,  1  . 
Milwaukee  County,  ) 
P.  D.  O'Brien,  being  duly  sworn,  says,  thai 
he  is  now  and  has  been  tor  seventeen  years 
foreman  of  the  newspaper  pressroom  of  the 

EVENING  WISCONSIN, 

and  has  had  charge  of  the  presses  and  paper 
used  in  printing  the  Evening  Wisconsin  ;  that 
he  knows  of  his  own  knowledge  that  the  average 
daily  circulation  of  the  Evening  Wisconsin  for 
nine  months,  from  January  i,  1896,  to  October 
I,  i8q6,  was  Seventeen  Thousand  Nine  Hundred 
and  Twenty-two  (17,922)  copies. 

The  average  daily  circulation  of  the  Evening 
Wisconsin  lor  the  month  of  September,  last 
past,  was  eighteen  thousand  seven  hundred  and, 
seventy-two  (18,772)  copies. 

'  P.  D.  O'BRIEN. 

Subscribed  and  sworn  to  before  me  this  ist  day 

of  October,  1896,  A.D.       W.  A.  BOOTH,. 

Notary  Public,  Milwaukee  County. 

THE  EVENING  WISCONSIN  CO., 

C.  H.  EDDY,  Representative, 
10  Spruce  Street,  NEW  YORK. 


350,000  DAILY 

is  the  guaranted  circulation  of  the 
SCRIPPS-McRAE  LEAGUE. 

CINCINNATI  POST, 

ST.  LOUIS  CHRONICLE. 
CLEVELAND  PRESS, 
KENTUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERKY,  S3  Tribune  Building,  New  York. 

AD VERTISIN Gin  newipaperi of ' '  known  cir- 
culation" means  "  businkss."  For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bune Bldg.,N.Y.Chamberof  Commerce, Chicago, 
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REMINGTONS'  LIST. 


Don't  Place 
Any 

Advertising 

in 


County 
Dailies 


or 


Weeklies 

until  you  see  what 

Remington 
Brothers, 

309  Broadway,  NEW  YORK, 

Can  Do. 


Chicago,  at  218  La  Salle  street,  and  not 
in  Philadelphia,  is  still  furnishing  pub- 
lishers with  propositions  to  accept  stock 
in  its  company  in  exchange  for  advertis- 
ing. The  company  is  introducing 
"  Uncle  Sam's  Tobacco  Cure." 

The  G.  F.  Smith  Manufacturing  Com- 
pany, Woodsboro',  Md.,  is  again  adver- 
tising Balsam  of  Rosebuds  in  monthlies. 

The  Globe  Nursery  Company,  Ro- 
chester, N.  Y.,  is  sending  out  orders  to 
agricultural  monthlies. 

A  few  contracts  have  been  arranged 
for  Cleveland's  Baking  Powder. 

The  advertising  of  Aitkin  &  Company, 
New  York,  is  placed  by  Jules  P.  Storm. 

Voigt  Bros.,  Chattanooga,  Tenn., 
conduct  a  large  drug  house,  which  is 
advertising  proprietary  medicines  at 
present  through  the  west. 

G.  T.  Harhold,  229  W.  Chicago  ave- 
nue, Chicago,  is  advertising  a  book  on 
penmanship  in  a  small  line  of  monthlies. 

The  Metropolitan  Sanitarium,  5448 
Cornell  avenue,  Chicago,  is  doing  some 
advertising  in  western  dailies. 

The  Arlington  Music  House,  Arling- 
ton, N.  J.,  is  sending  out  some  orders 
direct  to  general  mediums. 

The  N.  B.  Pharmacal  Company, 
Valparaiso,  Ind.,  is  advertising  direct 
in  eastern  dailies  and  weeklies. 

Chas.  M.  Abrahamson,  Camden, 
N.  J.,  is  sending  out  some  orders  to 
monthlies  for  the  advertising  of  his  busf- 
ness  college. 

T.  M.  Gandy,  Chester,  Conn.,  is 
sending  out  orders  for  some  novelties 
which  he  is  putting  on  the  market. 

The  Mechem  Investment  Company, 
Colorado    Springs,  Colo.,   is  making 


propositions  for  advertising  in  exchange 
for  stock. 

R.  Berger  &  Co.,  24  State  street, 
New  York,  are  advertising  25-cent 
packages  of  what  they  call  frozen  per- 
fume. 

The  reading  notices  and  advertise- 
ments of  W.  A.  Noyes,  Powers  Block, 
Rochester,  N.  Y. ,  are  being  resumed  in 
somewhat  larger  volume  in  different 
mediums  throughout  the  country. 

Strifller  &  Company,  155  Washington 
street,  Chicago,  have  begun  to  advertise 
for  money  to  be  invested  in  speculation. 

The  Dirksen  Silver  Filigree  Company, 
139  State  street,  Freeport,  111.,  is  adver- 
tising its  wares  in  some  western  mediums. 

The  Texas  Detective  and  Protective 
Agency,  Mackey  Building,  San  Antonio, 
Tex.,  is  advertising  in  western  dailies 
direct. 

The  New  York  ofifice  of  the  C.  H. 
Guild  agency  is  now  placing  advertising 
for  the  Glove  Fitting  Pattern  Bazaar 
Company,  New  York,  and  also  for  the 
Schumann  Novelty  Company,  108  Fulton 
street.  New  York. 

The  Health  Food  Company,  61  Fifth 
avenue.  New  York,  is  giving  increased 
attention  to  publicity  for  several  of  its  food 
products.  A  new  cereal  manufactured 
by  the  company  is  named  Mazama. 

The  News  Clipping  Company,  304 
West  139th  street,  New  York,  is  sending 
ads  on  a  yearly  order  to  magazines 
through  the  J.  Walter  Thompson 
Agency. 

The  Imperial  Advertising  Company, 
54  N.  Pennsylvania  street,  Indianapolis, 
is  a  new  "advertising  agency  "  run 
in  connection  with  a  publishing  house. 
It  is  getting  rates  from  monthlies  of 
general  circulation.  , 

The  Classic  Manufacturing  Company, 
260  Bowen  avenue,  Chicago,  is  adver- 
tising corsets  in  weeklies  and  monthlies 
of  general  circulation.  L.  G.  Stitt  is 
the  manager  of  the  business. 

L.  White  &  Company,  209  State 
street,  Chicago,  jobbers  and  manufac- 
turers of  crochet  goods,  are  advertising 
in  weeklies  and  monthlies  of  general  cir- 
culation direct.  If  the  firm  is  not  still 
dealing  through  an  advertising  agency  it 
should  do  so.  A  good  agent  generally 
'•knows  best." 

Remington  Brothers,  of  New  York  and 
Pittsburg,  are  renewing  contracts  for 
Castoria  in  a  list  of  country  dailies  and 
weeklies. 

Maurice  Lundin,  No.  175  La  Salle 
street,  Chicago,  announces  himself  as  an 
advertising  agent. 

Anson  H.  Russell  &  Company,  Akron, 
O.,  are  advertising  life  insurance  in 
western  papers. 


HARD  TIMES  DID  NOT  HURT. 

The  Ladies'  Home  Journal  is  one 
publication,  at  least,  that  in  all  the 
hard  times  has  had  so  many  advertise- 
ments offered  to  it  that  they  have  had  to 
be  refused  every  month  for  the  want  of 
space.  The  extremity  of  the  depression 
during  the  past  few  months  has  slightly 
influenced  the  number  of  advertisements 
sent  in,  but  the  only  difference  has  been 
that  there  have  been  less  to  refuse. 


THIRD  VERDICT  IN  DR.  J.  C. 
MOORE'S  SUIT. 

In  the  case  of  Dr.  Joseph  C.  Moore  he 
has  been  for  the  third  time  found  guilty 
of  overissuing  stock  of  the  Union  Pub- 
lishing Company,  of  Manchester,  N.  H., 
of  which  he  was  formerly  treasurer. 
The  decision  was  reached  after  about 
seven  hours'  deliberation.  Sentence  will 
be  pronounced  later. 

In  the  present  trial  Dr.  Moore  was 
charged  with  having  overissued  fifty 
shares  of  stock  made  out  to  himself,  the 
certificate  for  which  was  deposited  with 
the  Laconia  National  Bank,  where  it 
was  placed  as  collateral  for  loans,  made 
by  D.  Moore  in  1894. 


BUSINESS  TROUBLES. 
Thomas  H.  Evans,  doing  business  as 
the  Thomas  H.  Evans  Publishing  Com- 
pany, publisher,  advertiser  and  manu- 
facturer of  campaign  novelties,  at  No. 
34  Park  Row,  New  York,  has  made  an 
assignment  for  the  benefit  of  creditors, 
to  Henry  F.  Gillig.  The  liabilities  and 
assets  are  reported  to  be  about  $25,000 
each. 

The  final  accounting  of  Bainbridge 
Colby,  assignee  of  Charles  L.  Webster  & 
Company,  who  at  one  time  did  much  ad- 
vertising, will  take  place  at  the  office  of 
the  referee,  Charles  Donohue,  203 
Broadway,  New  York,  November  10,  at 
10  A.  M. 

The  Ingram  Interlining  Company  has 
had  judgment  entered  against  it  in  New 
York  for  $1,137.41,  in  favor  of  George 
Kissam  and  others,  for  advertising. 


A  CIVIC  PARADE'S  LEADERS. 

The  representatives  of  the  advertising 
and  publishing  business  who  are  to 
take  part  in  the  "sound  money  parade  " 
in  New  York  on  Saturday  will  be  under 
the  leadership  of  Henry  Drisler,  Jr., 
who  has  been  elected  marshal  for  the 
occasion.  Homer  W.  Hedge  has  been 
chosen  adjutant  and  chief    of  staff. 


HOMER    W.  HEDGE. 


They  are  likely  to  do  justice  to  the  posi- 
tions they  are  to  occupy. 

A  general  meeting  of  the  Publishers' 
and  Advertisers'  Sound  Money  Club  was 
held  on  Tuesday  afternoon  to  perfect 
the  arrangements  for  Saturday's  parade. 

One  battalion  of  the  business  men's 
parade  in  New  York  on  October  31  will 
be  made  up  of  representatives  of  the 
religious  press  of  New  York.  A  pre- 
liminary meeting  of  publishers  of  these 
newspapers  was  held  last  week  at  the 
office  of  George  Batten  &  Company,  at 
which  representatives  were  present  from 
the  Independent,  Churchman,  Outlook, 
Evangelist,  Christian  Herald,  Homi- 
letic  Review,  Silver  Cross,  Christian 
Work,  Witness,  Sabbath  Reading  and 
others. 

DESERVES  CONGRATULATIONS. 

Wallace  Brooke,  whose  work  in  New 
York  as  a  gatherer  of  the  good  things  in 
the  advertising  field  has  shown  him  to 
be  among  the  foremost  of  the  special 
agents,  has  been  made  the  eastern  repre- 
sentative of  the  Pittsburg  Dispatch. 

The  appointment  is  not  one  due  to 
good  luck,  but  is  owing  to.  the  reputa- 
tion which  hard  work  has  gained  for 
Mr.  Brooke.  He  continues  to  represent 
the  St.  Louis  Republic,  and  it  is  fair  to 
say  of  Charles  W.  Knapp  that  he  under- 
stood and  appreciated  Mr.  Brooke  well 
enough  to  be  glad  of  his  good  fortune. 


KATE  FIELD'S  BODY  EN  ROUTE. 

The  Woman's  Press  Association  of 
San  Francisco  has  arranged  to  receive 
with  just  honors  the  body  of  Kate  Field 
when  it  arrives  in  that  city  from  Hawaii. 
A  committee  has  been  appointed  to  carry 
out  the  programme. 


ADVERTISING  MEDIUMS. 

NEW 
YORK 
TIMES. 

"All  the  News  That's  Fit  to  Print." 

SUNDAY : 

Magazine  Supplement. 

SATURDAY: 

Literary  and  Art  Supple- 
ment. 

FOR 
CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  400,000  daily. 

Gross  rate,  75  cents  per  line.    Average  contract, 
about  so  cents  per  line. 

BOSTON 
JOURNAL 

LEADING    REPUBLICAN  NEWS- 

PAPER  OF  NEW  ENGLAND. 
It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

CIRCULATION  80,533. 
A  TRIFLE  CHEAPER: 

That   is  one   reason    why  the 

SAN 

FRANCISCO 


POST^ 


eads  in  the  evening 
field.  The  other 
reason  is  that  it  is  a 


GREAT  DEAL  BETTER 

than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

'The  Best  in  Chicago  for  the  Money." 

T^HE  r^HRONICLE. 

(DEiMOCRATIC.) 

Compare  the  advertising  rates 
of  The  Chronicle  with  the  rates 
of  other  Chicago  morning  papers 
CLAIMING  less  circulation  than 
The  Chronicle  PROVES. 

"It  has  a  big  field  all  to  itself." 


The  Church  Press 
Association,  Philadelphia, 
wan*s  suitable  ads  for  the 
CHURCH  MAGAZINES 
which  it  publishes  for  Phila. 
N.  Y.  and  Boston  churches. 
A  home  medium.  85.000 
circulation  monthly .  Used 
by  leadine  advertisers. 


A  Stranger  yesterday  thoughtlessly 
Tentured  into  the  office  of  the  Morning 
Journal  a.nd  asked  the  cashier  to  change 
him  a  $5  gold  piece.  His  remains  were 
not  recognizable. —  The  Knickerbocker. 
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The  fourth  ESTATE 

A  NEWSPAPER  FOR  THB 
HAKBRS   OF  NEWSPAPERS 


Edmund  Burke  said  there  were  Three  Estatei 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sat  a  Fourth  Estate,  more  import- 
ant far  than  they  all.— Carlyle's  Heroes  and 
Hero  Worship,  Lecture  V. 


Thursday,  October  29,  1896. 
ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 

ROBERT  HALSTEAD.  1  associates 
WILLIAM  WATTENBERG.l 


offices: 

Broadway  and  Murray  Street, 

OPPOSITE  CITY  HALL  PARK 
(POSTAL  TELEGRAPH  BUILDING), 

TELEPHONE  "  I77O,  CORTLANDT." 


Pleaseaddress  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 


TWO  DOLLARS  A  year,  in  advance, 

any  part  of  the  United  States  or  Canada  ;  to 
Foreign  Countries  in  the  postal  union,  $4  a  year. 
Single  copies,  TEN  CENTS. 


Subscribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  of 
ixchanges  which  go  to  every  newspaper  office. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  ao  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  fi  per  line  each  insertion,  with- 
out discount. 

Small  advertisements  under  classifiedheadiogs, 
such  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 

It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list, 

OUR   CHOICEST    "  bargains," 
No.  J. — For  Js  we  will  send  three  annual  sub- 
scriptions. 

No.  a. — For  %i%  we  will  send  1%  annual  sub- 
scriptions. 

No.  3. — For  $4  we  will  send  The  Fourth 
Estate  until  the  end  of  1896,  and  all  numbers 
from  March  i,  1895. 

BOUND  VOLUMES. 

For  $2.50  we  will  send  a  bound  volume  of  the 
last  half-year,  March  to  August,  inclusive; 
or  for  $5  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


EDITING  ADVERTISEMENTS. 

Editing  advertisements  is  to-day  an 
essential  in  most  well-regulated  news- 
paper offices.  The  help  given  the  ad- 
vertiser in  properly  telling  the  merits  of 
the  goods  he  has  to  sell  cannot  be 
properly  appreciated  except  by  those 
who  have  sought  the  aid  of  the  adver- 
tising editor,  and  it  is  said  that  those 
who  have  availed  themselves  of  his 
assistance  gladly  acknowledge  the  posi- 
•  tive  benefits  they  have  attained. 

The  fact  that  this  branch  of  the  busi- 
ness has  been  neglected  for  many  years 
is  the  exception  to  the  rule  that  the  pub- 
lishers of  newspapers  have  always  been 
enterprising  in  all  thmgs. 

The  most  profitable  newspapers  are 
those  that  have  devoted  the  greatest  at- 
tention to  the  advertising  columns,  and 
it  is  certain  that  their  editing  is  a  matter 
of  greatest  importance.  The  advertise- 
ments should  be  as  carefully  handled  as 
any  other  part  of  the  paper. 

Common  sense  would  seem  to  show 
that  the  advertising  matter  needs  the 
closest  possible  attention,  and  that  any 
aid  given  the  advertiser  in  attract- 
ing attention  to  his  wares,  thereby 
multiplying  the   results,   is    not  only 


winning  favor  with  him,  but  add- 
ing to  the  prestige  and  power  of  the 
paper. 

The  "down  stairs  "  advertising  editor 
must  not  be  a  clerk,  but  should  be 
granted  at  least  a  part  of  the  prestige  of 
the"  upstairs"  brother,  whose  proud 
boast  it  is  that  he  is  the  moulder  of  public 
opinion. 

Undoubtedly  there  must  be  a  wide 
difference  between  them,  and  yet  they 
are  much  alike,  both  appealing  directly 
to  the  reader,  persuading  and  informing 
him,  though  in  different  senses. 

The  editor  of  the  advertisements 
should  work  hand  and  glove  with  the 
editor  who  expresses  the  policy  of  the 
sheet,  and  the  man  who  gives  the  char- 
acter to  the  paper  shouKl  recojjnize  and 
appreciate  fully  and  fraternally  genius 
which  can  handle  the  obstreperous  ad- 
vertiser, point  out  to  him  the  advantage 
of  following  his  ideas,  and  thereby  gain- 
ing the  best  results. 

The  two  should  be  on  good  terms.  The 
proverbial  dislike  between  "upstairs" 
and  "downstairs"  should  not  interfere 
with  their  mutual  regard,  appreciation, 
good  will  and  willingness  to  work  in  the 
harmony  of  brotherly  love. 


THE  PAPERS  ARli  TOO  CHEAP. 

Edward  W.  Bok,  editor  of  the  Ladies^ 
Hotne  Journal,  in  an  article  on  advertis- 
ing as  a  literary  factor  which  is  printed 
in  another  column,  touches  on  a  truth 
which  has  for  some  time  been  obvious  to 
those  who  have  studied  the  publishing 
business. 

Although  the  newspapers  and  periodi- 
cals of  the  country  are  not  furnished 
gratuitously  to  the  public,  the  price 
usually  charged  closely  approaches  a 
nominal  character.  In  the  aggregate, 
the  money  paid  by  subscribers  and 
readers  for  all  the  American  papers  and 
periodicals  in  the  course  of  a  year  is  of 
course  very  large.  The  point  is,  how- 
ever, that  the  expense  to  each  individual 
is  so  slight  that  the  average  citizen  can 
hardly  consider  it  a  material  item. 

The  profits  of  publication  therefore 
now  have  to  come  from  the  advertising 
department.  Sometimes  the  revenue 
from  that  source,  even  when  large,  is 
insufficient  to  cover  the  losses  involved 
in  producing  the  paper  for  the  readers 
at  the  usual  subscription  price.  In  many 
cases,  therefore,  a  prosperous  income 
from  the  advertisements  does  not  furnish 
the  publisher  with  the  means  of  adding 
to  the  excellence  of  his  paper,  but 
really  turns  up  as  a  protection  between 
him  and  insolvency. 

In  other  words,  the  immense  cost  of 
producing  the  twenty  thousand  or  more 
publications  of  all  kinds  issued  in  this 
country  falls,  first,  upon  the  local  adver- 
tisers in  various  cities  and  towns,  and 
second,  upon  the  body  of  business  men 
generally  termed  general  advertisers. 
The  latter  class  of  advertiser  is  not  so 
numerous  as  is  generally  supposed. 

If  a  dozen  or  more  representative 
dailies,  weeklies,  magazines  and  other 
monthlies  be  examined,  it  will  be  found 
that  no  one  publication  carries  the 
announcements  of  more  than,  say,  three 
hundred  general  advertisers,  and  this 
maximum  is  very  rarely  reached.  In 
many  papers  of  considerable  circulation 
which  do  not  carry  "  local  ads  "  at  all, 
the  number  of  general  advertisers  who 
use  space  at  any  one  time  does  not  exceed 
one  hundred,  often  only  one  half  of  that. 
It  would  seem  to  be  plain,  therefore, 
that  the  great  burden  of  producing  a 
large  part  of  our  newspapers  and  peri- 
odicals rests  to  a  very  great  extent  upon 
persons  whose  aggregate  number  is 
ridiculously  small. 

This  certainly  seems  to  be  a  wrong 
state  of  affairs.  It  is  probably  a  fact 
that  the  average  American  reader  would 
cheerfully  pay  double  the  present  price 
for  his  paper  or  magazine  if  he  had  not 
become  accustomed  to  getting  it  at  the 
lower  price.  The  consumer  has  been 
spoiled  by  the  competition  between  rival 
publishers. 

It  is  not  enough  to  say  that  an  Ameri- 
can should  be  allowed  to  buy  his  news 
or  literature  so  that  he  can  get  all  that 
be  wants  of  it.    If  he  were  paying  twice 


what  he  is  now  paying  he  would  still  be 
getting  it  very  cheaply  indeed.  Take 
the  citizen  who  is  getting  a  first-class 
daily  for  i  cent.  What  difference  would 
it  make  to  him  if  he  were  paying  2  cents 
— provided  only  that  the  fact  that  he  had 
been  getting  it  tor  I  cent  would  not  make 
him  feel  that  he  was  paying  a  "  high  " 
price. 

While  it  is  right  to  give  the  public  its 
news  and  its  literature  on  a  basis  which, 
to  use  an  old  phrase,  puts  them  "within 
the  reach  of  all,"  publishers  should 
sooner  or  later  recognize  that  the  reading 
public  is  getting  its  matter  too  cheaply. 


LONG-DELAYED  GOOD  TIMES. 

It  is  now  but  a  few  days  until  the  po- 
litical question  will  be  settled  by  the  ver- 
dict of  the  Nation,  and  the  eHitor  who 
has  fought  furiously  for  his  party  has  the 
gratification  of  knowing  that  the  time  is 
at  hand  when  advcriisers  will  cease 
monotonously  giving  the  dreadful  answer 
to  solicitors  —  "  Wait  until  after  the 
election." 

Most  men  are  growing  cheerful,  for 
they  see  in  the  end  of  the  procrastina- 
tion of  political  agitation  the  return  of 
business  activity  and  the  prosperity  of  a 
rich  people  who,  having  waited  until 
they  were  too  weary  to  work,  are  now 
ready  and  anxious  to  labor  again. 

The  publisher  has  suffered  with  the 
rest  of  his  fellows,  and  more  than  many  of 
them.  He  had  to  get  out  his  paper 
with  a  heart  breaking  certainty  that 
many  issues  were  costing  more  than  they 
made,  while  other  men  were  killing  time 
refraining  from  advertising  and  laboring 
only  to  keep  from  coming  to  a  deadly 
standstill. 

In  matters  political  The  Fourth  Es- 
tate does  not  enter  except  in  so  far  as 
they  affect  the  business  of  the  profession. 
It  does  not  deal  in  prophesy  or  glory  in 
guessing,  and  yet  putting  two  and  two 
together  we  feel  that  the  long-delayed 
good  times  are  not  so  very  far  off. 

The  newspapers  ought  to  be  among 
the  first  to  see  the  dawn  of  the  days  of 
prosperity.  Keen  eyed  and  eager,  many 
of  them  already  proclaim  that  they  have 
discovered  breaks  in  the  dark  clouds  of 
depression  and  detected  the  coming  sun- 
shine of  revived  confidence. 

The  facts  are  that  there  are  many 
signs  of  fair  weather.  The  tools  of 
industry  are  being  sharpened.  Their 
bright  edges  begin  to  catch  the  rays  of 
promised  success.  The  keys  to  the 
vaults  where  funds  have  been  hoarded 
are  now  jingling  as  the  would-be  in- 
vestors fondle  them  in  expectation  of 
their  speedy  use. 

It  ought  not  now  to  be  long  before  the 
advertising  columns  are  again  well 
filled,  though  it  may  take  time  for  news- 
paper publishers  to  realize  that  they 
have  passed  out  of  the  slough  of  des- 
pond into  the  broad  and  bright  field  of 
hope,  where  shadows  of  the  past  only 
emphasize  the  glorious  return  of  hap- 
piness and  contentment. 

The  good  sensation  of  prosperity 
must  soon  overcome  that  tired  feeling 
due  to  the  continuous  financial  depres- 
sion. The  time  of  rejoicing  is  evidently 
at  hand  ;  it  is  not  far  off,  and  the 
loud  and  long  lament  of  many  months 
must  change  to  a  glad  cry  welcoming 
the  coming  back  of  days  similar  to  those 
that  were  once  filled  with  gladness. 


NOTE  AND  COMMENT. 

Most  of  the  great  newspapers  have 
made  elaborate  preparations  for  the  bul- 
letining of  the  result  of  the  election 
on  its  eve,  but  Colonel  Milton  A.  Mac- 
Rae  would  seem  to  be  a  leader  in 
this  enterprise  of  giving  free  the  infor- 
mation that  will  appear  later  in  his  paper. 

Colonel  MacRae  has  secured  permis- 
sion from  the  board  of  aldermen  of 
Cincinnati  to  close  the  street  in  front  of 
his  building  to  wagons  after  six  o'clock 
on  the  evening  of  November  3. 

He  will  have  Longworth  street  thor- 
oughly scrubbed  by  a  big  corps  of  work- 
ers so  that  it  will  be  a  welcome  spot  foi 
men  and  women  anxious  to  watch  the 
returns  without  standing  in  the  filth  of 


a  busy  city  street.  It  will  be  clean  as  a 
parlor. 

Then  there  will  be  stereopticon  views 
giving  the  returns,  enlivened  by  the  re- 
sults of  the  rapid  work  of  excellent  car- 
toonists. To  cap  the  climax  a  milit  ary 
band  will  be  on  the  roof  of  the  Cincin- 
nati Post  building,  with  instructions  to 
give  a  concert  of  national  airs. 

Everyone  knows  MacRae.  He  is  a 
hustler,  always  aiming  at  and  attaining 
results.  He  was  the  one  who  won  '  the 
Yz  cent  per  pound  express  rate  from  the 
great  companies.  His  idea  of  gi  ving 
the  election  returns  on  an  elabc.  rate 
scale  is  but  another  of  his  long  list,  of 
enterprising  performances. 


The  Boston  Herald's  excursion  to 
Canton,  including  a  call  upon  Presi- 
dential Candidate  McKinley,  was  a  very 
successful  one.  The  excursion  party 
started  from  Boston  on  Monday,  arriving 
at  Canton  on  Tuesday.  The  Heralii's 
excursion  was  only  one  of  a  number  of 
such  pleasant  enterprises  undertaken 
by  leading  dailies,  but  it  was  one  of  lihe 
best. 

Our  friend  George  P.  Rowell  likes  to 
have  his  slap  at  the  Boston  papers  as 
frequently  as  possible,  because  they  re- 
fuse to  pay  tribute  or  take  space  in  his 
various  advertising  schemes.  Here  is 
his  latest  attack: 

One  of  Printers'  Ink's  friends  relates  that  he 
lately  had  occasion  lo  visit  a  Boston  newspaper 
ofTice  most  beautifully  finished  and  embelli<.hed 
wiih  polished  marble.  Hi«  aesthetic  enjoyment 
was  somewhat  marred,  however,  by  four  con- 
spicu  un  signs,  which  ^ave  emphatic  instruc- 
tions to  the  following  effect: 

Shut  the  Door  I 

WipB  Your  Feet  ! ' 

Don't  Spit  on  the  Floor  I 

No  Smoking  ! 

How  often  must  we  assure  our  ripan- 
stabule  contemporary  that  the  Boston 
papers  do  not  give  the  marble  heart  to 
other  newspaper  representatives  who 
call. 

Those  signs,  of  course,  are  reversible, 
and  the  side  which  Mr.  Rowell  quotes  is 
turned  forward  only  on  the  occasion  of 
his  visits  or  those  of  some  one  else  who 
seeks  to  elongate  the  nether  extremities 
of  the  Boston  publisher. 

On  the  other  side,  which  is  exhibited 
when  the  correspondent  of  The  Fourth 
Estate  calls,  appear  these  more  cheer- 
ful mottoes: 

Welcome  t 

Hail  to  the  Chief  ! 

See,  the  Conquering  Hero  Comes  I 

Ask  and  Ye  Shall  Receive  I 


The  Chicago  Journal  recently  pre- 
sented to  its  readers  the  music  of  a 
march  compose  d'by  Grace  DufRe  Boy  Ian, 
and  entitled  the  Chicago  Journal  Two- 
Step  March.  The  cover  was  very  taste- 
ful. 

In  a  recent  paragraph  in  these  columns 
the  opinion  was  expressed  that  trade 
advertising  by  manufacturers  would  de- 
velop materially  during  the  coming 
year  or  two.  A  corroboration  of  this 
belief  is  supplied  by  the  magnificent 
special  number  of  the  Street  Railway 
Jourtial,  New  York,  issued  as  a 
memorial  of  the  annual  convention  in 
St.  Louis  of  the  American  Street  Rail- 
way Association.  There  have  been,  if 
memory  be  correct,  but  two  or  three 
other  special  issues  this  year  which 
prove  so  sweepingly  as  does  this  how 
hundreds  of  progressive  manufacturers 
have  now  grasped  the  spirit  of  publicity. 

This  special  number  consists  of  about 
two  hundred  and  fifty  pages.  Hundreds 
of  half-tone  and  other  illustrations  are 
scattered  through  it,  and  hundreds  of 
advertisements,  some  of  them  of  much 
artistic  beauty,  appear  in  the  advertising 
pages.  Coated  paper  is  used  through- 
out, and  the  press  work  is  uniform. 
The  Street  Railway  Journal  is  pub- 
lished by  the  Street  Railway  Publishing 
Company,  Havemeyer  Building,  New 
York,   

The  Chicago  Record's  effort  to  make 
ads  pay  its  customers  is  shown  by  its 
offer  of  three  cash  prizes  each  week  of 
$5,  S3  and  $2  respectively,  for  the  best 
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three,  original  suggestions  for  cartoons 
illust  rating  the  value  of  the  Record  as  a 
want-ad  medium.  Suggestions  that  do 
not  Hvin  prizes,  but  are  considered  of 
sufficient  value  to  be  used,  are  paid  for 
at  thi5  rate  of  Si  each.  This  is  one  good 
way  of  allowing  readers  to  share  in  the 
adve;'rtising  profit^. 

The  sketch  of  the  Toronto  Globe  in 
this  issue  gives  some  interesting  facts 
that  are  peculiar  to  the  Canadian 
Domiinion. 

Tllie  attitude  of  the  Canadian  law  with 
»  resp'bct  to  Sunday  papers  will  come  as  a 
new  idea  to  persons  who  have  never 
hapfiened  to  give  the  matter  a  thought. 
It  is  ,  rather  curious  also  that  the  Globe 
should  have  been  the  first  paper,  as  it 
says,  to  use  electricity  for  practically  all 
purposes,  in  its  establishment.  Con- 
sidering that  "The  States"  are  looked 
upon  as  the  source  of  all  that  is  best  in 
electricity,  it  seems  too  bad  that  this 
distinction  should  have  been  carried  off 
by  a,  Canadian  paper. 

Tide  Globe  sketch  makes  such  interest- 
ing reading,  in  tact,  that  it  has  seemed 
to  justify  the  perhaps  unusual  length  of 
the  notice  given  of  the  paper. 


RETURNS  FROM  ADVERTISING. 

SouIe  Interesting  Statistics  in 
Regard  to  The  Ladies'  Home 
Journal— The  Ads  Do  Pay. 

Persons  who  have  never  advertised 
themselves,  and  have  not  had  occasion 
to  become  familiar  with  the  business  of 
some  firm  which  does  considerable  ad- 
vertising, have  usually  very  vague  ideas 
as  to  the  extent  of  returns  from  particu- 
lar kinds  of  papers,  as  well  as  to  the  way 
in  which  the  returns  come  in  after  the 
advertisement  has  begun  to  circulate. 

This  subject  invariably  repays  an  ob- 
server. For  example,  on  using  an  ad- 
vertisement the  advertiser  will  find  that 
his  responses  will  reach  as  many  as  a 
thousand  in  one  day,  and  the  very  next 
day,  without  any  apparent  cause,  the 
number  of  responses  received  will  not 
exceed  five  hundred — to  be  followed 
again  by  a  full  thousand  the  day  after. 
This  will  occur  at  the  middle  or  during 
the  latter  part  of  the  week,  and  cannot 
be  accounted  for  by  the  fact  that  on 
Mondays  advertisers  usually  expect  to 
get  double  the  average  mail. 

An  interesting  bit  of  statistics  on  this 
subject  is  furnished  in  Profitable  Adver- 
tising by  an  advertiser  who  recently 
used  the  Ladies'  Home  Journal.  This 
advertiser  was  Richards,  the  well-known 
dry  goods  dealer  on  23d  street.  New 
York.    He  says: 

"In  the  September  issue  I  bought  124 
lines,  or  62  lines  double  column,  for 
which  was  paid  $620.  I  originated  an 
idea  of  having  a  lot  of  women  and  chil- 
dren, fashionably  dressed,  in  a  circle  as 
a  border  or  eye-catcher.  A  rough  draw- 
ing was  then  forwarded  to  the  art  de- 
partment of  the  Ladies^  Home  Journal, 
and  Mr.  Thayer  had  it  put  in  shape  for 
me.  When  the  drawing  was  returned  I 
sent  it  to  our  catalogue  artists,  and  had 
styles  copied  from  our  new  Fashion  Al- 
bum upon  the  figures  made  by  the 
Ladies'  Home  Journal  artists.  This 
drawing  was  reduced  to  fit  the  space  de- 
scribed. 

"On  the  25th  of  August  I  began  hearing 
from  the  advertisement  by  receiving  324 
responses.  The  list  of  replies  traced 
directly  to  this  advertisement  up  to  Sep- 
tember 25  runs  in  this  order  for  the 
twenty-seven  consecutive  days: 

848  2,625  324  327  854  322  308 

597  847  346  384  743  234  167 

749  508  461  502  839  408  491 

1,096  423  404  563  571  337 

"  This  made  a  total  of  16,478. 

"  On  the  26th  replies  from  another  ad- 
vertisement began  coming  in. 

"  Times  were  easier  and  people  were 
buying  freer  when  1  bought  the  $175 
space  last  May,  but  every  reply  at  that 
time  cost  me  51 J  cents,  while  now,  dur- 
ing the  cry  of  tightness  of  money,  I  am 
getting  Ladies^  Home  Journal  calls  for 
less  than  4  cents  each." 


PURELY  PERSONAL. 

Edward  W.  Bok,  editor  of  the  La- 
dies'' Home  Journal,  was  married  last 
Thursday  in  Philadelphia  to  Mary 
Louise  Curtis,  daughter  of  Cyrus  Curtis. 
The  ceremony  took  place  at  Wyncote, 
the  magnificent  country  home  of  Mr. 
Curtis  near  Philadelphia,  and  was  a  very 
elegant  although  a  very  quiet  affair. 


Richard  Watson  Gilder,  editor  of  the 
Century,  and  Horace  E.  Scudder,  edi- 
tor of  the  Atlantic  Monthly,  received 
the  degree  of  doctor  of  letters  at  Prince- 
ton during  the  sesquicentennial  celebra- 
tion last  week. 


George  Dickinson,  formerly  editor  of 
the  New  York  Telegram,  and  Albert 
Fox,  of  the  business  department  of  the 
Herald,  have  returned  from  their  Europ- 
ean trip  to  see  James  Gordon  Bennett. 


Harry  Furniss,  a  famous  artist,  whose 
work  lor  periodicals  includes  a  great 
deal  for  the  London  Graphic,  is  in  New 
York.  He  is  here  principally  to  draw 
some  election  scenes  for  the  Graphic, 
and  will  probably  also  give  some  lect- 
ures. 


Dr.  Clarence  E.  Edwords,  who  has 
for  eleven  years  been  connected  with 
the  Kansas  City  Journal,  has  resigned  as 
managing  editor  and  started  for  Mexico 
in  connection  with  an  ethnological  expe- 
dition. He  will  contribute  articles  to 
the  press  during  his  absence,  and  will 
return  to  Kansas  City  in  May. 


George  H.  Snow, state  editor  of  the  De- 
troit Evening  News,  was  married  in  De- 
troit October  21  to  Miss  K.  B.  O'Mal- 
ley. 

Leon  Barritt,  whose  portrait  appeared 
in  The  Fourth  Estate  last  week  in 
the  group  of  well-known  cartoonists,  is 
not  now  connected  with  the  New  York 
Press,  but  devotes  his  work  to  different 
journals,  not  being  exclusively  attached 
to  any  one  paper.  Probably  the  New 
York  Morning  Advertiser  and  Commer- 
cial Advertiser  exhibit  more  of  his  work 
than  any  other  papers. 


Charles  T.  Bland,  formerly  one  of  the 
owners  of  the  Portsmouth  (Va.)  Evening 
Tunes,  has  become  city  editor  of  the 
paper. 

George  Washington  Woolf  has  been 
selected  to  take  charge  of  the  New  York 
office,  in  the  World  Building,  of  the 
Brooklyn  Standard-  Union,  in  place  of 
James  J.  Hundley,  who  goes  to  Cincin- 
nati to  take  charge  of  the  advertising 
department  of  the  Record,  Cincinnati's 
new  daily. 

Peter  MacArthur  is  to  become  editor 
and  art  manager  of  Truth. 


Walter  Howard,  formerly  city  editor 
of  the  Atlanta  Journal,  is  now  connected 
with  the  New  York  Journal.  Josiah 
Carter  has  been  selected  to  fill  Mr.  How- 
ard's former  position  on  the  Atlanta 
paper. 

William  H.  Holden,  of  the  Boston 
Journal  staff,  has  been  nominated  for 
the  senate  by  the  republicans  of  the 
second  Suffolk  district. 


D.  J.  Thomas,  who  was  so  efficient  as 
ntws  editor  of  the  New  York  Voice  and 
who  at  one  time  was  connected  with  the 
Louisville  Times,  has  become  managing 
editor  of  a  new  floricultural  monthly  at 
Springfield,  O. ,  entitled  How  to  Grow 
flowers. 

Dr.  L.  B.  Tuckerman_  of  the  Cleve- 
land Medical  Gazette,  has  received  the 
nomination  for  Congress  in  the  21st 
congressional  district  of  Ohio. 

Preston  Krecker,  formerly  of  the 
Lebanon  Report,  from  which  paper 
he  resigned  to  accept  the  editorship  of 
the  AUentown  Leader,  has  relinquished 
the  latter  position,  and  is  now  connected 
with  the  Reading  Herald, 


OBITUARY  NOTES. 

William  L.  McCormick,  editor  of  the 
Cleveland  Marine  Record,  died  October 
16.  He  was  thirty-two  years  of  age. 
Previoui  to  1894  he  was  connected  with 
the  Leader  as  telegraph  editor,  and 
finally  as  marine  and  railroad  editor. 
In  1894  he  accepted  a  position  on  the 
Press,  which  he  soon  left  to  take  charge 
of  the  Marine  Record.  His  death  was 
caused  by  overwork,  which  brought  on 
an  abscess  of  the  brain. 


Silas  G.  Sherburne,  a  veteran  news- 
paper man  of  Superior,  Wis.,  fell  dead 
on  the  street  October  16.  Until  a  lew 
weeks  ago  he  was  employed  as  assistant 
editor  of  the  Daily  Citizen,  and  before 
that  had  worked  on  the  Evening  1'ele- 
gram.  Mr.  Sherburne  had  spent  fifty 
years  in  journalism,  working  on  Chi- 
cago, St.  Paul,  Minneapolis,  St.  Louis, 
Kansas  City  and  Duluth  papers  before 
settling  in  Superior. 


Jesse  B.  Howell,  business  manager  of 
the  Keokuk  (la.)  Gate^  City,  died  last 
week. 

Mr.  Howell  was  born  at  Iowa  City 
in  1851.  At  an  early  age  he  became 
connected  with  the  Gate  City,  of 
which  his  father  was  the  proprietor,  and 
for  over  twenty  years  past  had  been  its 
business  manager,  being  also  one  of  its 
owners. 


F.  M.  Aldridge,  an  old  newspaper 
mary  died  October  17,  at  Frederics - 
burg,  Va.,  aged  fifty-four  years.  For 
forty  years  he  had  been  connected  with 
the  local  press  in  positions  of  trust,  and 
only  abandoned  his  duties!^when  failing 
health  forced  him  to  do  so. 


John  H.  McNeely  died  suddenly  last 
week  at  Evansville,  Ind.  He  was  pro- 
prietor of  the  Evansvile  Journal,  and 
was  an  old  newspaper  man. 


Dr.  Bert  Robertson,  editor  of  the 
Graceville  (Minn.)  Phenix,  died  October 
14  of  paralysis. 


W.  H.  K.  Pollock,  the  chess  editor  of 
the  Baltimore  News,  died  recently  in 
England. 


COMPLIMENTED  BY  A  NEW 
YORK  DAILY. 

The  New  York  Sun  for  Friday  con- 
tained an  interesting  allusion  to  an  in- 
dustry that  is  distinctly  modern.  The 
Sun  says: 

Scrap  books,  if  they  are  kept  up  to  date,  are 
expensive  luxuries  to  public  men,  and  they  are 
also  of  great  value.  Mr.  Depew  is  generally 
credited  with  the  possession  of  a  very  complete 
series  of  scrap  books,  filled  with  things  about 
himself  that  have  been  clipped  from  various 
newspapers.  It  is  the  work  of  one  man  to  paste 
up  these  clippings,  and  if  he  puts  into  the  book 
everything  that  is  printed  about  Mr.  Depew 
he  probably  doesn't  have  much  time  to  loaf. 

Nearly  every  city  department  keeps  a  scrap 
book  in  which  are  pasted  all  newspaper  articles 
relating  to  the  work  of  that  department,  and 
very  trequently  these  books  prove  to  be  of 
great  value.  The  post  olTice  in  this  city  has  a 
very  complete  book  of  this  sort,  and  the  col- 
ored man  who  takes  care  of  it  spends  several 
hours  a  day  in  clipping  and  pasting. 

There  are  few  people  whose  names  appear 
frequently  in  the  public  prints  who  are 
not  curious  to  know  what  is  being  said 
about  them,  and  for  their  benefit  the 
clipping  agencies  have  been  established. 
It  would  probably  surprise  the  layman 
if  he  could  glance  over  the  list  of  subscribers  to 
some  of  these  agencies.  He  would  find,  in  ad- 
dition to  public  men,  not  a  few  women  whose 
names  figure  in  the  society  lists  or  in  philan- 
thropic schemes. 

He  would  also  find  that  almost  every  author 
who  had  made  a  success  of  his  book  buys  clip- 
pings about  himself  whenever  he  has  a  new  book 
published.  Another  branch  of  this  clipping 
business  that  has  proved  profitable  is  the  making 
up  of  wedding  scrapbooks.  As  soon  as  an  en- 
gagement is  announced  in  the  newspapers  the 
agencies  send  circulars  to  the  bride  that  is  to  be 
suggesting  that  for  a  small  sum  they  will  clip 
every  newspaper  mention  ot  the  engagement 
and  the  wedding  and  mount  them  in  a  neat  book 
as  a  souvenir. 

It  appears  that  this  particular  allusion 
to  the  clipping  business  has  special  refer- 
ence to  the  thorough  work  in  this  field  ac- 
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complished  by  Henry  Romeike,  the  pro- 
prietor of  a  clipping  bureau  which,  he 
states,  was  established  in  London  as  early 
as  1881,  and  has  also  maintained  a  busy 
and  extensive  "plant"  in  New  York 


HENRY  RijMEIKE. 

since  1884,  having  branches  in  Paris, 
Berlin  and  Sydney,  as  well  as  in 
London. 

The  compliment  of  such  a  notice  is  so 
seldom  extended  by  the  Sttn  that  The 
Fourth  Estate  may  be  excused  for 
presenting  a  portrait  of  Mr.  Romeike  to 
its  readers,  although  to  many  of  them  he 
is  doubtless  already  personally  known. 


HARD  IHT  AT  BEARDSLEYISM. 

A  sealed  verdict  for  the  defendant  was 
handed  down  on  Saturday  in  New  York 
in  the  case  of  Louis  Mosheim  against  the 
Gillin  Printing  Company. 

Mosheim  sued  for  $i,coo  damages  for 
breach  of  contract,  alleging  that  he  had 
a  verbal  contract  for  twelve  months  as 
color  man  in  lithographic  work  at  a 
salary  of  $25  a  week,  and  that  he  was 
discharged  after  a  month's  service. 

The  company  denied  that  it  had  any 
such  contract,  and  declared  Mosheim 
was  discharged  for  incompetence. 

A  manager  was  put  on  the  stand  to 
show  Mosheim's  incompetence.  He 
swore  that  a  lot  of  his  theatrical  paper 
had  been  spoiled  by  reason  of  Mosheim's 
color  work ;  that  he  had  represented 
policemen  in  green  and  yellow  uniforms, 
and  bouquets  of  roses  in  blue. 

The  attorney  for  the  defendant  de- 
clared that  there  was  no  evidence  of  a 
contract,  while  there  was  ample  proof  of 
incompetence,  and  the  jury  found  in 
accordance  with  his  contention. 


NO  RECEIVER  FOR  THE  KANSAS 
CITY  WORLD. 

The  Manufacturers'  Paper  Company 
of  New  York  has  withdrawn  its  appli- 
cation for  a  receiver  for  the  Kansas 
City  World.  The  paper  company  has 
decided  to  pursue  the  claim  for  a  prior- 
ity of  its  debt  in  the  circuit  court  with- 
out a  receiver.  If  the  claim  is  not 
granted  priority  over  other  claims  a  re- 
ceiver will  then  be  asked  for. 


AN  IOWA  INCORPORATION. 

The  Mail  and  Press  Publishing  Com- 
pany, of  Strawberry  Point.  la.,  with  a 
capital  of  $5,000,  has  been  incorporated 
to  publish  a  newspaper  and  do  a  general 
job  printing  business. 


ST.  LOUIS  PAPER  ASSIGNS. 

The  St.  Louis  Sunday  Mirror  Com- 
pany made  an  assignment  last  week  for 
the  benefit  of  creditors  to  Stewart  Scott, 
of  the  Scott  &  Kicharz  Pressroom 
Company.  The  assets  of  the  company 
are  estimated  at  $1,500,  the  liabilities 
being  about  the  same.  The  publication 
of  the  paper  may  be  continued. 
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CRITICAL  PUBLIC  is  hard  10  get  at— 
-  -  let  us  help  you.  We  have  had  30  years 
experience.  Our  Manual  has  good  advice,  send 
the  postage,  20  cents,  and  its  378  pages  of  valua- 
ble information  are  yours. 

DODD'S 

ADVERTISING 
AND 
CHECKING 

AGENCY 

Water  Street,  BOSTON. 


SPECIAL  NOTICE. 


M.  B.  WILSON 

GENERAL 

ADVERTISING 

AGENCY,  CHICAGO, 

Is  open  to  figure  on  any  line  of  legitimate 
newspaper  aUvertising.  Write  for  estimates. 

THE 

R.WAYNE  WILSON 
COMPANY, 

eg  Liberty  Sireet.  New  Vork, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 


SPECIAL  NOTICE. 


DO  YOU  WANT  O 
ADVERTISING  • 

If  so,  we  can  probably 
get  you  some.  Have  un- 
excelled facilities  for  repre- 
senting out-of-town  papers 
(both  large  and  small)  in  all 
the  great  advertising  cen- 
ters, on  NEW  and  equitable 
basis.  If  interested,  address 

SPECIAL  REPRESENTATION, 
Care  Beadnhll  Advertising  Agbncv, 
76  Tribune  Building,  New  York. 


FOR  SALE. 


A  DVERTISEMENTS  under  this  classifica- 
tion  25  cents  a  line  each  insertion.  Count 
seven  words  to  the  line 


pOR  SALE  — NEWSPAPER.  — Republican 
daily  newspaper  and  job  office,  in  manu- 
facturing city  ofS.ooo,  150  miles  from  Cincinnati; 
great  opportunity.  Address  REPUBLICAN, 
care  The  Fourth  Estate. 


■pOR  SALE. — A  fir<t-clas5  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUN  TY 
SEAT,  care  of  Fourth  Estatr. 


BUSINESS  HELPS. 


ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CH ALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nasiau  St., 
New  York. 


ALL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NtwYork, 
one  door  east  of  Broadway. 


CLUBS  AND  ASSOCIATIONS. 

At  the  recent  twenty-fifth  annual  ses- 
sion of  the  Alabama  Press  Association, 
of  which  a  brief  report  was  given  in  the 
last  issue  of  The  Fourth  Estate,  and 
at  which  J.  A.  Rountree,  of  the  Birming 
ham  Stale  Herald.,  was  re  elected  secre- 
tary for  the  fifth  time,  the  following  reso- 
lution was  offered  by  Mr.  Rountree  and 
unanimously  carried: 

Resolved,  That  we  urge  the  Legislature  of 
Al.abama  to  make  such  changes  or  amendments 
in  our  libel  laws  as  to  get  them  more  in  accord 
with  the  latest  legislation  of  other  Slate.":  on  thi« 
subject,  requiring  some  element  of  malice  to 
create  libel,  and  when  a  newspaper  publishes  a 
report  or  item  or  items  bona  fide,  and  without  in^ 


E.  L.  KITCHELL  has 

the  placing  of  all  the  ad- 
vertising of  two  large  bicy- 
cle concerns  for  next  year. 
Publishers  will  kindly  send 
rates, discounts,  and  Agent's 
commission,  with  samples  of 
publications,  at  once,  to  E. 
L.  KITCHELL,  262  Gar- 
side  Street,  Newark,  N.  J. 


AMUSEMENTS. 


BUSINESS  OPPORTUNITIES. 


ADVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 


LJUSFLING  NEWSPAPER  MAN  of  large 
^  ^  experience  will  undertake  to  put  losing 
city  daily  on  its  feet;  ca«h  forfeit  posted.  Or 
will  purchase  in  a  thriving  city;  bid  condition 
no  barrier.  Address  C.  F.  F.,  care  The  Fourth 
Estate. 

ANTED — To  lease  or  buy  daily  paper; 
*•  town  not  less  20,000:  must  be  cheap. 
Address  "  Husiler."  care  The  Fourth  Estate. 


ANTED,  a  partner,  to  take  half  interest  in 
**  a  new  magazine  that  has  a  brilliant 
future.    Address  C.  W.,  care  Fourth  Estate. 

BACK   NUMBERS  tJ^^ 

Estate  can  be  had  (except  a  few  issues  which 
are  out  of  print)  at  10  cents  each.  As  the  edi- 
tions of  many  of  the  dates  are  nearly  exhausted, 
prompt  application  should  be  made. 


SITUATIONS. 


BUSINESS  MANAGER 

is  wanted  for  a  daily.  A  man  of  high 
calibre  and  energy,  who  is  qualified  to 
direct  the  affairs  of  an  important  journal, 
can  make  a  desirable  connection.  Ad- 
dress K.  H.,  care  of  The  Fourth 
Estate. 


AN  ADVERTISING  (representative  with 
excellent  record,  who  is  qualified  to  take 
full  charge  of  the  advertising  department,  may 
hear  of  an  unusual  opportunity  by  addressing 
the  H.  &  H.  Company,  care  of  The  Fourth 
Estate. 


SITUATIONS  WANTED. 


ADVERTISEMENTS  tinder  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 


■pXPERIENCED  and  rapid  make-up  wants 
situation  on  morning  paper,  union  :  capable 
of  taking  entire  charge.    Best  of  references. 
Address  Livingston,  care  Fourth  Estate. 


TLLUSTRATING  and  special  writing  are  the 
fortes  of  a  young  man  wishing  employment, 
address,  F.  A.  L.,  care  Thk  Fourth  Estate. 


CORRESPO.N  DENCE. 


JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT. 
LOGAN.  UTAH. 


tent  to  injure,  the  mere  fact  that  an  error  may 
have  been  made  shall  not  constitute  a  libel,  but 
the  paper  may  be  allowed  to  make  a  correction 
and  give  full  reparation  in  its  columns  if  no 
malice  is  shown,  instead  of  being  held  respon- 
sible in  damages  for  the  error  or  mistake  inno- 
cently made  by  it. 

The  selection  of  the  place  for  the  next 
meeting  was  lett  in  the  hands  of  the  ex- 
ecutive committee. 

The  following  delegates  were  elected 
to  the  National  Editorial  Association 
which  meets  in  Galveston  February  14, 
1897:  J.  A.  Rountree,  executive  com- 
mitteeman; J.  B.  Stanley,  Miss  Susie 
Clay,  W.  M.  Bunting,  W.  H.  H.  Jud- 
son,  R.  M.  Rawls,  E.  O.  Neely,  C.  P. 
Lane,  M.  W.  Camper,  R.  L.  O'Neal,  J. 
B.  Simpson,  E.  Lesser,  J.  H.  Vaught 
and  L.  Hensly  Grubbs. 


The  Suburban  Press  Association  of 
Boston  held  its  monthly  meeting  at  the 
Crawford  House  in  that  city  October  17. 
Delegates  to  the  national  editorial  con- 
vention to  be  held  at  Dallas,  Tex.,  in 
February  were  elected. 


Academy  of  Music,  Italian  Opera,  8  p.m. 
Bijou  Theatre,  "My  Friend  trom  India," 

8  30  P.M. 
Casino,  "A  Good  Thing,"  8  P  M. 
Dalv's,  "  The  Geisha,"  8.15  p.m. 
Fifth  Avenue  Theatre,  "Lost,  Strayed  or 

Stolen,"  8.15  p.m. 
Garden  Theatrh,  "  Evangeline,"  8  p.m. 
Garrick  Thkatkb,  "Secret  Service,"  8.30  P.M. 
Herald  Square  Theatre,  "A  Parlor  Match," 

8  P.M. 

Hovt's  Theatre,  "A  Florida  Enchantment," 

S.iOP.M. 

Knickerbocker  Theatre,  "Half  a  King," 

8  P.M. 

Kosthr  &  Rial's,  8  p.m. 

Lyceum  Theatre,  E.  H.  Sothern,  8.15  p.m. 

Olympia  Theatre,  "  Santa  Maria,"  8.15  p.m  , 

Music  Hall,  8.15  i'.m. 
Palmer's  Theatre,  Georgia  Cayvan,  8.15  p.m. 
Proctor's,  Vaudeville,  11  a.m.  to  11  p.m. 
Standard  Theatre,  Performance,  2  and  8  p.m. 


The  executive  committee  of  the  Texas 
Press  Association  met  in  Dallas  October 
16.  Topics  of  general  interest  to  the 
association  were  discussed  and  the  next 
meeting  of  the  same  was  fixed  for  the 
second  Tuesday  in  May  at  Greenville. 

B.  B.  Herbert,  editor  of  the  National 


Printer -Journalist  and  secretary  of  the 
National  Editorial  Association,  was  pres- 
ent and  addressed  the  committee.  Mr. 
Herbert  proposes  to  issue  a  special  illus- 
trated edition  announcing  the  meeting  of 
the  National  Association  Press  at  Gal- 
veston in  February. 

A  banquet  was  tendered  to  the  mem- 
bers o(  the  association  in  the  evening  by 
the  State  Fair  Association,  which  has 
been  holding  a  fair  at  Dallas. 

In  the  course  of  the  meeting  Mr.  Her- 
bert made  a  very  interesting  addre.ss  on 
"The  Relation  of  the  Press  to  the  De- 
velopment of  the  Industrial  and  Agri- 
cultural Interests  of  the  State."  Other 
eloquent  addresses  were  made  by  others. 


The  Tennessee  Press  Association  will 
hold  its  next  meeting  June  15,  1887,  in 
Nashville.  The  executive  committee 
met  in  that  city  October  14,  and  ac- 
cepted the  invitation  of  Herman  Justi, 
chiet  of  the  Bureau  of  Promotion  and 
Publicity  of  the  Nashville  Centennial,  to 
convene  there  in  1897. 

Herman  A.  Hasslock  was  elected  sec- 
retary of  the  association,  to  fill  out  the 
unexpired  term  of  the  late  Pitkin  C. 
Wright.   

The  Minneapolis  Press  Club  had  a 
benefit  performance  October  16. 


The  Woman's  National  Press  Associa- 
tion, of  Washington,  held  a  meeting  Oc- 
tober 16. 


INTERNATIONAL  LEAGUE. 

The  board  of  governors  of  the  Inter- 
national League  of  Press  Clubs  met  at 
the  home  of  the  New  York  Press  Club 
last  week  and  transacted  considerable 
business  of  importance.  Those  present 
were  President  Vought,  of  Buffalo  ;  Prof. 
Charlouis,  T.  J.  Keenan,  of  Pittsburg; 
P.  C.  Boyle,  of  Oil  City;  F.  W.  Ford,  of 
Boston;  H.  W.  Wack,  of  St.  Paul;  Mrs. 
M.  L.  O'Donoghue  and  Mrs.  Cromwell, 
of  Washington;  Mrs.  Avery,  of  Cleveland, 
and  Secretary  G.  F.  Lyon,  of  New  York. 
A  pleasant  incident  of  the  gathering  was 
the  presentation  of  a  handsome  silver 
mounted  gavel  to  the  new  president  by 
Mrs.  Marian  L.  O'Donoghue.  The  gavel 
was  of  ash  cut  from  a  tree  on  the  White 
House  grounds. 

A  letter  inviting  the  League  and  all 
American  press  organizations  to  send 
delejates  to  the  International  Congress 
at  Stockholm  in  June  next  was  read. 
An  engrossed  and  framed  memorial  of 
Col.  J.  A.  Cockerill,  which  is  to  adorn 
the  headquarters  of  the  League,  was  on 
exhibition  at  the  meeting.  It  was  decided 
to  engage  a  salaried  assistant  for  the 
secretary. 

On  motion  of  Mr.  Keenan,  the  founder 
of  the  league,  it  was  resolved  to  issue 
traveling  cards  to  members  of  clubs  in 
the  organization,  which  will  serve  as  in- 
troductions of  those  carrying  them,  and 
entitle  the  holders  to  the  courtesies  of 
all  the  clubs  connected  with  the  I.  L. 
P.  C.  The  president  was  empowered 
to  appoint  a  committee  to  work  for  the 
passage  of  uniform  and  better  libel  laws 
in  all  the  states.  An  invitation  to  hold 
the  convention  of  1898  in  Denver  was 
received.  New  York  city  is  to  have  the 
1897  convention,  and  it  will  probably  be 
held  early  in  June  next. 


ADVERTISEMENTS     ARE  EVI- 
DENTLY POTENT  LITERj. 
ARY  FACTORS.  ] 

Every  once  in  a  while  there  comes  to 
me  from  one  of  my  readers  a  letter  in 
which  the  writer  decries  the  advertise- 
ments published  in  this  magazine.  It  is 
either  that  my  correspondent  thinks  we 
have  too  many  advertisements,  or  that 
they  are  not  properly  placed.  Then, 
almost  invariably  comes  the  suggestion 
that  this  magazine  shall  stand  ;aIone 
among  its  contemporaries,  and  publish  a 
periodical  which  shall  exclude  all  adver- 
tisements, printing  only  the  literary  por- 
tions and  the  illustrations. 

Such  a  suggestion  sounds  well,  and  in 
a  sense,  is  attractive.  But  suppose  this 
or  any  other  magazine  were  to  pub'ish  a 
number  without  advertisements,  does  any 
one  fancy  for  a  moment  that  the  issue 
would  be  more  attractive  because  of  the 
omission?  I  am  quite  sure  that  it  would 
not.  Tlie  art  of  advertising  has  grown 
to  such  a  point  of  excellence  during  the 
past  few  years  that  it  has  become  almost 
a  science. 

I  am  certain  the  magazines  of  to-day 
would  lose  a  third  of  their  attractiveness 
if  they  were  issued  barren  of  advertise- 
ments. The  attractiveness  of  the  modern 
advertisement  on  its  highest  plane  has 
an  unconscious  charm  to  the  reader,  and 
the  advertisements  of  our  magazines  are 
to-day  classed  among  their  most  inter- 
esting qualities. 

The  advertisement,  too,  has  become  a 
literary  factor,  and  this  is  the  point 
which  has  escaped  the  readers  of  maga- 
zines. Without  the  rapid  growth  of  the 
art  of  advertising,  and  the  substantial 
growth  of  income  which  such  pro[;ress 
means,  our  magazines  could  not  possibly 
be  made  what  they  are  to-day.  The  ad- 
vertisement has  made  the  modern  maga- 
zine, in  point  of  literary  and  artistic  ex- 
cellence, possible.  It  has  become  a 
distinct  literary  factor,  and  as  potent  and 
all-powerful  a  factor  as  ever  entered  into 
literary  considerations. 

Which  of  our  magazines  published  in 
these  days,  for  example,  could  continue 
to  give  its  tables  of  contents  if  all  adver- 
tisements were  withheld  from  its  pages? 
Not  a  single  one  of  them,  and  I  except 
none.  The  actual  cost  of  the  single 
number  of  any  of  our  magazines  is  be- 
yond average  public  conception.  That 
cost  is  possible  to  their  owners  only  and 
solely  because  of  the  income  derived  from 
the  advertisements.  At  the  low  price 
for  which  the  majority  of  our  periodicals 
are  sold  to  day  no  profit  whatever  ensues 
from  that  source.  This  is  an  important 
point  which  the  reader  who  cavils  at  the 
advertisement  overlooks.  Or,  it  may 
be  that  he  is  not  aware  of  it. 

But  the  fact  remains,  however,  that 
his  magazine  is  what  it  is  because  of  the 
advertisements  contained  within  it.  It 
is  for  this  reason  that  every  reader  of  a 
periodical  should  approve  of,  rather  than 
oppose  the  advertisement.  And  the 
reader's  support  of  the  magazine's  ad- 
vertisements means  a  direct  return  to 
him.  If  the  reader  patronizes  the  ad- 
vertisers of  the  magazine  which  he  reads 
he  necessarily  helps  to  make  the  adver- 
tisements in  that  periodical  profitable, 
and  naturally  the  advertiser  is  willing  to 
continue  to  announce  his  wares  in  that 
particular  magazine. 

This  adds  to  the  income  of  the  period- 
ical, and  enables  the  owners  of  it  to  enter 
into  larger  and  better  literary  and 
artistic  undertakings.  Thus,  not  alone 
does  the  reader  benefit  the  advertiser 
and  the  magazine,  but  he  indirectly 
benefits  himself.  His  money  returns  to 
him  two  fold;  in  the  article  which  he 
purchases  and  in  the  better  magazine 
which  he  helps  to  make  possible. 

It  is  not  the  purpose  of  these  words  to 
attract  attention  to  the  advertisements 
contained  in  this  or  in  any  other  maga- 
zine. They  are  simply  intended  to  give 
a  point  of  view  to  the  reader  which  it  is 
possible  may  not  have  occurred  to  him; 
that  the  advertisement  is  not  his  enemy, 
but  his  friend ;  that  it  is  a  distinct  literary 
force,  and  one  which  makes  the  excel- 
lence of  the  modern  magazine  possible. — 
Edward  W.  Bok  in  the  Ladies^  Hoine 
[  Journal. 
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PRIZE  COMPETITION. 

Monarch 
Bicycles 
Given 
Away. 


■\\^E  have  inaugurated  a  prize 
competition  for  the  best  orig- 
inal designs  for  advertisements  of 
Monarch  Bicycles,  for  which  we 
offer  the  following  valuable  prizes  : 

FIRST  PRIZE— 

$  1 00.00  Monarch  Bicycle 

SECOND  PRIZE— 

$80.00  Monarch  Bicycle 

THIRD  PRIZE— 

$60.00  Defiance  Bicycle 

For  further  particulars  address 
as  below,  mentioning 
this  paper. 

MONARCH  CYCLE 
MFG.  CO., 

Lake,  Halsted  and  Fulton  Sts., 
CHICAGO,  ILL. 


LIFE  INSURANCE. 

IT  LEADS  THEM  ALL! 

I  THE 

MUTUAL 
'  LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  Prbsident. 


Nassau, 

Ckdab  and  Libbrtv  Strebts. 

THE 

ST 

PAUL  DAILY  DISPATCH 

LIBEL  SUIT. 

In  connection  with  the  libel  suit  of 
Charles  Towne  against  the  St.  Paul  Dis- 
patch it  appears  that  the  paper  declined 
to  retract  on  Mr.  Towne's  demanding  a 
retraction,  but  made  him  a  proposition 
to  the  effect  that  it  would  bear  his  entire 
court  expense  in  the  case,  barring  his 
attorney's  fees,  and  waive  all  legal 
formalities  as  to  service,  etc.,  if  he 
would  bring  the  case  to  trial  before 
October  15,  so  as  to  give  the  result 
thereof  to  the  voters  of  the  district  a 
reasonable  time  before  election.  Mr. 
Towne  declined  to  accept  on  the  ground 
that  he  could  not  spare  the  necessary 
time  from  his  campaign  as  a  candidate 
for  congress. 

The  Dispatch  has  recently  filed  its 
answer  in  the  suit.  It  claims  that  the 
defendants  were  acting  in  good  faith 
when  they  issued  the  so-called  libelous 
statements,  and  did  so  simply  to  show 
the  voters  the  sophistry  that  he  was  using 
in  his  attempt  to  convince  his  deserted 
repubhcan  supporters  in  his  district  that 
he  was  mistaken  in  his  previous  support 
of  republican  principles  and  now  right  in 
his  democratic  and  populistic  principles 
and  the  free  coinage  issue  of  gold  and 
silver  at  16  to  i. 


OTHER  LIBEL  LITIGATIONS. 

A  true  bill  of  indictment  was  yester- 
day found  by  the  grand  jury  against  A. 
K.  McClure,  editor,  and  Frank  Mc- 
Laughlin, publisher,  of  the  Philadelphia 
Times,  on  the  charge  oLlibel  brought 
by  James  L.  Miles. 

In  the  criminal  libel  suit  of  Mrs.  Har- 
riet E.  Bender  against  John  Fitzsimmons 
and  Richard  Little,  the  supposed  editor 
and  correspondent  respectively  of  the 
Scranton  Sunday  News  were  given  a 
hearing  before  Alderman  Fuller  last 
week,  and  owing  to  the  failure  of  the 
prosecution  to  prove  that  the  defendants 
had  any  connection  with  the  issue  of  Oc- 
tober II,  in  which  the  alleged  libelous 
matter  appeared,  they  were  discharged. 

The  plaintiffs'  attorney  said  that  a 
number  of  his  witnesses  had  remained 
away,  or  he  would  have  proved  con- 
clusively that  Fitzsimmons  and  Little 
were  associated  with  the  issue  which 
contained  the  alleged  libelous  matter. 

Rev.  B.  J.  Waugh,  of  Winters,  Cal.,  is 
to  be  tried  before  an  ecclesiastical  or 
conference  jury  for  publishing  articles  in 
the  secular  press  detrimental  to  Editor 
Wilson  of  the  Advocate,  the  church 
organ.  The  Rev.  J.  M.  Weems  will 
preside  over  the  ten  men  who  will  try 
the  case. 

The  hearing  in  the  injunction  pro- 
cured by  J.  S.  Sanders,  publisher  of  the 
Wilkes- Barre  (Pa.)  Telephone,  against 
Controller  Lloyd  to  restrain  him  from 
awarding  the  contract  for  the  advertise- 
ment of  the  sale  of  the  seated  and  un- 
seated lands  to  the  Evening  Leader, 
Hazleton  Plain- Speaker,  Wilkes- Barre 
Times,  Pittston  Gazette,  and  Wilkes- 
Barre  Record  took  place  last  week. 

The  plaintiff  endeavored  to  show  that 
there  had  been  a  combination  between 
the  publishers  of  the  papers  mentioned 
to  keep  up  the  price  of  advertising, 


MISCELLANEO  US. 


SIX  TO  ONE. 

CTATISTICS  of  all  the  LIFE  INSURANCE 
^  companies  show  that  six  policy  holders 
lapse  to  one  that  dies.  Every  GOOD  life  in- 
surance company  pays  its  death  losses  promptly, 
but  there  is  a  vast  difference  in  the  settlements 
(if  any)  made  by  the  different  companies  for 
lapsed  or  surrendered  policies  IT  IS  IM- 
PORTANT FOR  YOU  that  the  full  surrender 
privileges,  both  in  "cash"  and  in  "paid-up" 
insurance,  should  be  plainly  stated  beforehand, 
by  endorsement  on  the  policy. 

This  is  only  one  of  the  important  features  of 
the  famous  non-forfeiture  laws  of  Ma;>sachu- 
setts.  There  are  other  features  just  as  important, 
Send  for  specimen  policy  and  copy  of  the  law, 

^"^BERKSHIRE 

Life  Insurance  Company, 

OF  MASSACHUSETTS, 

GEO.  W.  ENGLISH, 

MANAGER  N.  Y.  &  N.  J.  STATE  AGENCIES, 
253  Broadwav.  new  YORK 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Alio  a  Storage  Department  for  the  Storage  fo> 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 


and  for  that  purpose  subpoenaed  as 
witnesses,  J-  A.  Boyd  and  Dr. 
Johnson  of  the  Record,  E.  F.  Bogert  of 
the  Leader,  Otis  Lincoln  of  the  Titnes, 
Mr.  Hart  of  the  Gazette,  J.  J.  Maloney 
of  the  News-Dealer,  Mr.  Andrews  of  the 
Item.  All  denied  that  there  had  been 
any  combination.  Controller  Lloyd, 
Commissioners  Smith,  Dullard  and  Nor- 
ton testified  that  the  award  had  been 
made  to  the  "lowest  and  best"  bid- 
ders. 

They  said  that  the  daily  papers  to  which 
the  award  had  been  made  reached  more 
people  than  the  weekly  papers  and  the 
price  offered  was  lower  than  ordinary 
rates.  The  plaintiff  also  attempted  to 
prove  that  the  commissioners,  before 
consulting  with  the  controller,  had 
agreed  to  award  the  contract  to  papers 
other  than  the  five  mentioned,  but  this 
each  of  the  officials  positively  denied. 
The  judge  took  the  papers. 

J.  O'Connell,  city  editor  of  the  Mo- 
bile Daily  News,  who  was  arrested  for 
criminal  libel  at  the  instance  of  Charles 
Nelson,  a  sailor  boarding-house  keeper, 
waived  an  examination  and  was  placed 
under  a  bond  of  $100  last  week,  to  an- 
swer to  the  grand  jury. 

The  case  of  Ed.  Braun,  editor  of  the 
Santa  Cruz  (Cal.)  Evening  Record,  for 
criminal  libel  of  Phil  Francis  has  come 
up  for  trial.  The  Evening  Record  had 
charged  that  Francis  had  robbed  one 
Leedham  of  thousands  of  dollars. 
Leedham  testified  that  the  assertion  was 
not  true;  that  his  business  affairs  were 
satisfactorily  settled  with  Francis.  He 
was  disposed  to  blame  Francis  for  the 
acts  of  those  other  persons.  The  files  of 
the  Penny  Press  were  placed  in  evidence 
also  for  the  purpose  of  showing  that 
Braun  was  justified  in  publishing  the 
libelous  article. 

An  execution  against  the  West  Chester 
(Pa.)  Morning  Republican  has  been 
placed  in  the  hands  of  Sheriff  Ingram, 
and  it  is  understood  that  the  paper  will 
be  sold  this  week.  The  execution 
creditor  is  Samuel  Hall,  of  Philadel- 
phia, and  his  claim  is  for  $6,600. 

A.  de  Yturbide,  a  descendant  of  what 
was  once  the  reigning  family  in  Mexico, 
has  instigated  criminal  proceedings  for 
libel  against  A.  H.  Lewis,  Washington 
correspondent  of  the  New  York  Journal. 

Gavin  Dhu  'High,  at  one  time 
editor  of  the  Oakland  (Cal.)  Morn- 
ing Times,  has  just  served  a  five 
days'    sentence    imposed    upon  him 


TRAVEL. 

No  Line  in  the  World 

Equals  the 
NEW  YORK  CENTRAL 

in  the  comfort  and  ipeed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

i%  hours.  New  York  to  Buffalo ;  hours.  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago;  zij^  hours,  New  York  to  Cm- 
cinnati;  29X  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 


SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
carefiil  attention  at  the  hands  of  the  manage- 
ment of  the 

PENNSYLVANIA  R.R. 

and  in  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America. 
Magnificent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals, 
passenger  coaches,  parlor  and  sleeping  cars  ol 
the  latest  design  and  construction,  are  in  evidence 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  is  the  "  Standar 
Railway  of  America." 
S.  M.  PREVOST.  R.  WOOD, 

Gtn.  Manager.  Gen.  Pass.  Agent . 

TRY  THE 
ELECTRIC  LIGHTED  TRAINS 

OF  THE 

Chicago,  Milwaukee  AND 
St.  Paul  Railway. 

Chicago  to  St.  Paul  and  Minneapolis 

AND 

Chicago  to  Sioux  City  and  Omaha. 
THE  FINEST  TRAINS  IN  THE  WORLD. 


by  the  court  for  having  criminally  libeled 
William  J.  Dingee. 

Fred.  A.  Anderson,  ostensibly  editor 
of  the  Rincon  (New  Mex.)  Weekly,  has 
been  indicted  by  the  county  grand  jury 
for  libel  of  Governor  Thornton.  Ander- 
son was  arrested,  and  was  placed  under 
$500  bond  to  appear  for  trial. 

A  month  ago  the  proprietors  of  the 
Chicago  Mascot  were  arrested  and 
charged  with  printing  and  selling  ob- 
scene literature.  Justice  Richardson 
held  the  men  to  the  criminal  court. 


AN  UNUSUAL  NEWSPAPER  SUIT. 

Roy  Huntington  two  or  three  years 
ago  bought  a  newspaper  office  in 
Platteville,  Wis.,  of  L.  C.  McKinney, 
paying  $1,000  down,  the  balance  to  run 
on  interest.  Some  months  ago  McKin- 
ney took  possession  of  the  office  on 
account  of  non-payments.  Huntington 
sued  McKinney  for  the  recovery  of  the 
advance  money,  pleading  that  he  was  a 
minor  and  that  the  purchase  had  not 
been  ratified  by  his  guardian. 

The  suit  was  concluded  last  week  by 
verdict  for  the  defendant  on  the  ground 
that  Huntington  had  kept  the  office  and 
made  a  payment  alter  he  became  of  age. 
It  is  probable  the  suit  will  go  to  the 
supreme  court. 


A  CLEVER  COLLEGE  MONTHLY. 

So  many  bright  publication  are  issued 
from  schools  and  colleges  that  it  is  rather 
embarrassing  to  single  out  any  particular 
one  of  them  for  commendation.  The 
Acta  Diurna,  issued  monthly  by  the 
pupils  of  Trinity  School,  West  91st 
street,  New  York,  is  so  clever,  however, 
that  a  few  words  of  approval  cannot  be 
withheld.  The  editor  of  this  paper  is 
Archibald  W.  Taves,  and  William  E. 
Mitchell  acts  as  business  manager. 


A  POST-OFFICE  FRAUD  ORDER. 

The  post-office  authorities  have  issued 
a  "  fraud  order  "  against  Price  &  Mc- 
Cormack,  of  44  Broadway,  New  York. 
The  action  was  taken  because  it  was  be- 
lieved that  the  firm  of  Price  &  McCor- 
mack  had  been  organized,  if  not  under 
assumed  names,  at  least  specially  with  a 
view  to  the  similarity  of  the  name  un- 
der which  they  have  been  advertising  to 
that  of  the  firm  of  Price,  McCormick  & 
Company,  a  reputable  firm  of  bankers 
at  72  Broadway. 

The  firm  of  Price,  McCormick  & 
Company  is  composed  of  Theodore  H. 
Price,  W.  G.  McCormick  &  R.  M. 
Stuart- Wortley.  Mr.  Price  this  morn- 
ing said  that  it  had  been  learned  by  the 
post-office  authorities  that  Price  &  Mc- 
Cormack  had  received  a  part  of  the  mail 
of  Price,  McCormick  &  Company. 


THE  MIDDLETOWN  TRIBUNE'S 
TROUBLE. 
It  is  now  stated  that  the  amount  of 
liabilities  of  E.  F.  Bigelow,  publisher  of 
the  Middletown  (Conn.)  Tribune  and 
other  papers  are  in  excess  of  $21,000 
and  that  the  assets  are  less  than  $2,500. 
Of  the  liabilities  about  $10,000  is  secured. 
About  S450  is  due  employees  of  the 
printing  office  and  the  defunct  news- 
paper. H.  Lindenmeyr  &  Son,  of  New 
York,  are  said  to  be  the  largest  unsecured 
creditors. 
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PRINTERS'  SUPPLIES. 


THE  LINOTYPE  IN 
SMALL  OFFICES 
A  SUCCESS! 

Easily  Operated!  Saves  Money!  New  Faces  daily! 


Ever  try  it?  Your  compet- 
itor uses  it ;  in  fact,  every 
up-to-date  printer. 


Book,  Job  and  Newspaper 
work  on  the  same  machine. 


MERGENTHALER 
LINOTYPE  CO., 

Tribune  Building,  NEW  YORK  CITY. 
PHILIP  T.  DODGE, 

President  and  G^al  Manager.  LINO  1  VIE  HAS  NO  RIVAL. 

"STANDARD  LINOTYPE  METAL" 

AND  FIRS r.cLAss  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  bv  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowENSTEiN  &  Bro.,  Proprietors, 
Telephone,  829  sSih  Street.  Thirteenth  Avenue  and  20th  Street,  NEW  YORK.  U.  S.  A. 


PRESS  CLIPPINGS 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list 

All  newspapers  and  periodicals  seat  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers, 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  fS  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


GOOD  LITERATURE. 


For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  prmt. 

VoL  I.,  March  to  August,  1894,  inclusive  Js  00 

Vol.  II.,  September,  1894,  to  February, 

i895,inclusive„   5  00 

Vol.  111.,  March  to  August,  1895,  inclu- 
sive  2  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive   2  50 

Vols.  I.  and  II.,  bound  together,  a  tew 
left   10  00 

Vols.  III.  and  IV. ,  bound  together,  March, 
1895,  to  February,  1896,  inclusive   5  00 

Vol.  v..  March  to  August,  1896,  inclusive.    2  50 

((  'T'HE  founder  of  such  a  valuable  adjunct  to 
the  journalistic  world  us  The  Fourth 
Estate  is  certainly  entitled  to  the  gratitude 
and  friendship  of  every  newspaper  man  in 
America."— Frank  Lerov  Blanchard,  New 
York  Bvening  Telegram. 


HENRY   LINDEN MEVR  &  SONS 

PA  PF  R  WARE- 

Jr^  ^  A  ij.  rs.  HOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.Y. 

l_r    F.  McCAFFERTY,  ELECTROTYPER, 

*  ^*  42  and  44  Bond  Street, 
prank  lbsub  buildinc.  New  York 

DRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

THE  LOVEJOY  CO.,       Established  1853. 

ELECTROTYPERS 

and  manufacturers  oi  Electrotype  Machinery, 
444-446  Pearl  Street.  New  York, 

(  iHTHERE  is  not  a  weekly  coming  to  my  desk 
out  of  which  I  get  more  meat  than  The 
Fourth  Estate  "— W.  J.  K.    Kenny,  New 
York  Railway  Advertising  Company. 

•  ■AM  glad  to  see  that  The  Fourth  Kstatb, 

which  is  of  so  much  service  to  us,  is  con- 
tinually growing." — F.  M.  Crossett,  publisher 
University  Laiv  Rcvieiv, 

ti  T  READ  your  brilliant  publication  with 
^  great  interest,  and  for  the  benefit  of  the 
world  at  large  and  the  newspaper  fraternity  in 
particular,  I  could  wish  nothing  better  than 
that  all  newspaper  men  would'  take  your  publi- 
cation for  a  model." — H.J.  BoHN.Chicago  Hotel 
IVorU. 


THESE  DIED  IN  LIVELY  TIMES. 

The  Clinton  Herald,  an  Irvington,  N. 
J.,  weekly,  has  suspended  publication. 
The  paper  was  started  about  a  year  ago 
by  C.  Albert  Gasser  and  Edwin  F. 
Kulp.  Kulp  withdrew  from  the  paper 
last  June  and  W.  Arthur  Tomalin  suc- 
ceeded him. 

The  Baker  City  (Ore.)  Blade  has 
stopped  publication.  George  H.  Currey 
has  bought  the  press  and  material  and 
will  move  them  to  La  Grande. 

The  American  Tramp,  one  of  the  two 
populist  papers  ot  Atlantic,  la.,  has 
succumbed  to  the  inevitable,  and  its 
ghost  keeps  tramping  on  the  high 
road  of  eternity. 

The  Great  Barrington  (Mass.)  Gazette, 
the  Sheffield  Sentinel  and  the  Stock- 
bridge  Star,  all  published  in  Great 
Barrington,  have  suspended.  The  papers 
were  published  by  Robert  L.  Van  Deu- 
sen. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


BONNELL'S 

TNTLfQ  ALWAYS 
ii\  rS.O      GIVE  THE 

UTMOST 
SATISFACTION. 


To  The  J.  Harper  Bonnbll  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
vour  various  inks  on  oar  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  uihest- 
tatingly  commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothirs. 


THE  J.  HARPER  BONNELL  CO. 

N„,,.  V^^,,  .    520-522  AMERICAN  TRACT 
EW  York:      scx:iety  building. 

Chicago:  '''^^gr"^ 
Philadfxphia:  '^^^'^S^^" 


IF  you  are  in  need 
of  PRINTING  of 
any  kind  THE 
Evening  Post  Job 
Printing  Office 
will  do  it  for  you 
Quick  and  Cheap. 
B'way  and  Fulton 
Street,  New  York. 


some  recent  changes  in 
interest,  etc. 

Alfred  Harper,  who  has  been  con- 
nected for  more  than  two  years  with  the 
Rome  (Ga.)  Tribune,  has  bought  an 
interest  in  the  Rome  Commercial,  an 
afternoon  paper,  and  taken  charge  of 
that  paper.  Frank  T.  Reynolds,  here- 
tofore editor  of  the  Dalton  Citizen,  suc- 
ceeds Mr.  Harper  as  city  editor  of  the 
Tribune. 

W.  H.  Brock  has  given  up  his  editor- 
ial duties  in  connection  with  the  Athol 
(Mass.)  Cottager,  in  order  to  devote  more 
time  to  its  business  management,  and 
Ernest  Shriver  becomes  editor  of  the 
paper. 

The  editorial  and  business  manage- 
ment of  the  Ithaca  (N.  Y.)  Democrat  has 
been  assumed  by  George  E.  Foster. 

The  Mount  Vernon  (Ky.)  52^«a/ has 
been  bought  by  James  Moret. 

A.  B.  Parker,  who  established  and 
has  conducted  the  Lodge  Record,  Water- 
town,  N.  Y.,  has  sold  the  paper  and 
plant  to  W.  F.  Bowhall. 

The  Lagrange  (Ind.)  Democrat  has 
changed  hands,  W.  M.  Entler  retiring, 
and  H.  D.  Bryan,  recently  of  the 
Lagrange  Register,  assuming  control. 
The  latter  is  negotiating  for  the  purchase 
of  the  plant. 

W.  N.  Ford  has  bought  the  Chatham 
(Ont.)  Banner  from  J.  S.  Brierly  and  J. 
F.  Mackay. 

The  Leader,  the  paper  formerly  pub- 
lished at  Willis,  Tex.,  as  a  populist 
paper,  has  moved  to  Montgomery,  and 
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will  be  a  democratic  sheet  hereafter.  It 
will  be  called  the  Montgomery  Leader. 
Edgar  Raub  is  its  editor. 

Joseph  J.  Emerick  has  purchased  an 
interest  in  the  Catlettsburg  (Ky.)  Demo- 
crat, and  the  paper  will  hereafter  be 
published  by  Friel  &  Emerick. 

Walker  Jones  has  succeeded  George 
O.  Kinney  as  editor  and  proprietor  of  the 
Mountain  View  (Cal.)  Register. 

J.  Ben  Jones  has  purchased  one-half 
interest  in  the  Free- Silver  Democrat, 
Laurens,  S.  C,  and  has  associated 
himself  with  W.  T.  Crews  as  one  of  its 
editors.  The  policy  of  the  paper  will 
remain  as  heretofore. 


RICHMOND  STAR'S  OWNERSHIP. 

After  several  obstacles  to  the  assump- 
tion of  ownership  by  Stilson  Hutchins, 
the  Richmond  Star  has  finally  passed 
into  his  hands  and  he  has  consolidated 
it  with  the  State. 

Mr.  Hutchins,  as  previously  announced 
in  The  Fourth  Estate,,  will  make  a 
number  of  improvements  in  the  State, 
and  endeavor  to  get  out  a  first-class 
afternoon  paper. 


MINNESOTA  DAILY  SOLD. 

As  predicted  in  The  Fourth  Estate 
the  Minneapolis  Penny  Press  has  again 
changed  hands,  and  is  no  longer  a  co- 
operative concern.  S.  B  .  Howard  has 
bought  it  and  has  agreed  to  pay  salaries. 

It  is  understood  that  Mr.  Howard  gets 
the  concern  for  its  debts.  The  lever 
used  to  secure  the  signature  of  all  the 
members  of  the  corporation  was  a  de- 
mand from  creditors  for  payment  of  cer- 
tain accounts,  which,  if  not  met,  would 
have  been  foreclosed  and  the  paper 
stopped. 
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INTE^lESTING  AND  IMPORTANT 
LITIGATION, 

Decis,:on  on  the  Appeal  in  the 
HopF's  Malt  Extract  Case — Tar- 
ranIt  &  Company  May  Use  the 
WouDS  "Leopold  Hoff's  Malt 
Extract." 

The  United  States  Circuit  Court  of 
Appesils  has  rendered  a  decision  in  the 
case  of  the  corporation  known  as  Johann 
Hoffa.gainst  Tarrant  Sc.  Co.,  sustaining 
the  in  junction  by  which  Tarrant  &  Co. 
are  enjoined  trom  using  the  words 
"Hoff's  Malt  Extract  "  lor  a  prepara- 
tion sold  by  them. 

There  are  explanatory  facts  connected 
with  this  litigation,  however,  which 
should  be  considered  in  order  that  a 
clear  understanding  of  it  may  be 
reached. 

The  controversy  between  the  parties 
to  this  suit  differed  from  most  litigations 
of  a  similar  kind  in  the  fact  that  there 
was  no  material  dispute  as  to  the  right 
of  either  party  to  use  in  this  country  the 
formula  or  matter  employed  by  the  orig- 
inal compounder  of  the  malt  extract. 
The  question  at  issue  seems  to  have  been 
whether  two  competitive  concerns,  man- 
ufacturing from  what  may  be  assumed 
to  have  been  practically  the  same  for- 
mula, were  both  entitled  (and  if  so,  to 
wtiat  extent)  to  use  a  name  or  phrase 
which  was  given  to  the  article  by  the 
original  compounder. 

Tarrant  &  Company  are  wholesale 
druggists,  and  the  suit  was  brought 
against  them  by  reason  of  their  being 
the  selling  agents  in  the  United  States 
for  Leopold  Hoff,  manufacturer  of  the 
Hoff  Malt  Extract,  they  having  become 
such  even  prior  to  the  manufacture  and 
vending  of  Malt  Extract  by  the  plain- 
tiff. 

The  spirit  of  the  original  court  deci- 
sion, from  which  the  present  appeal  was 
taken,  appears  to  have  been  that  while 
as  between  each  other  the  contending 
parties  may  have  had  no  right  to  the 
exclusive  use  of  the  phrase  "Hoff's  Malt 
Extract,"  it  was  well,  for  the  protection 
of  the  public,  and  to  prevent  the  buyer 
himself  from  being  misled  as  to  pre- 
cisely what  he  was  getting,  that  a 
qualifying  word  should  be  joined  to  the 
phrase  in  order  to  prevent  confusion. 

The  decision  just  given  on  the  appeal 
confirms  this  proposition.  The  decree 
says  that  the  proposition  that  a  person 
has  a  right  to  use  his  own  name  in  his 
business  was  fully  accepted.  The 
court  holds  that  the  complainant  has  the 
right  to  sell  in  the  United  States  "Jo- 
hann Hoff's  Malt  Extract  "  under  the 
old  labels  and  trade-marks  used  in  Ger- 
many for  many  years,  but  says  further: 

That  a  malt  extract  has  been  known  in  the 
commerce  of  this  country  for  years  as  "Hoff's 
Malt  Extract  "  ano  has  been  dealt  in  under  that 
name  is  proved  by  both  sides.   *   •  • 

To  allow  any  one  [ot  the  parties]  to  advertise 
and  offer  for  sale  under  the  smgle  name  of 
"  Hoff's,"  without  indication  as  to  which  of  the 
familv  is  the  maker,  would  make  it  easy  to 
delude  the  purchasing  consumer  into  buying 
one  kind  when  he  wants  another. 

Nor  do  we  find  that  complainant  is  disentitled 
to  relief  in  equity  by  reason  of  any  false  repre- 
sentations in  Its  own  labels  as  lo  the  place  of 
origin  of  the  extract  it  sells.  *  *  *  The  labels 
certainly  contain  no  statement  that  the  extract 
is  made  in  Germany, 

It  appears  that  on  the  making  of  the 
former  decision  the  Tarrant  Company 
voluntarily  caused  changes  to  be  made  in 
the  labels  used  on  its  own  stock  of  the 
extract,  which  is  manufactured  in  Ger- 
many, so  that  the  name  now  reads: 
"Leopold  Hoff's  Malt  Extract  (Tar- 
rant's).   The  appeal  was  taken,  it  is 


said,  in  order  to  obtain  a  ruling  on  sub- 
sidiary points,  and  not  for  the  purpose 
of  avoiding  a  change  in  the  labels. 

As  the  present  decision  allows  Tar- 
rant &  Company  to  use  the  name  of 
' '  Leopold  HofTs  Malt  Extract,  "it  would 
appear  to  be  as  favorable  to  them  as  to 
the  plaintiff,  as  it  leaves  the  latter 
with  no  exclusive  right  to  use  the  words, 
"Hoff's  Malt  Extract"  without  some 
qualifying  conjunctive  word  or  name. 

It  seems  that  the  malt  extract  manu- 
factured by  the  plaintiff  is  made  in 
America,  while  the  Tarrant  article  is 
made  in  Germany.  The  plaintiff  is  not 
an  individual,  furthermore,  but  is  a 
West  Virginia  corporation  established  in 
1891.  Tarrant  &  Company  have 
handled  the  malt  extract  continuously 
since  1869,  shortly  after  its  introduction. 


SETTLING  UP  THE  RECORDER, 

Vice-Chancellor  Frederick  W.  Stevens 
of  New  Jersey  having  issued  an  order 
which  requires  creditors  to  file  their 
claims  against  the  former  New  York 
Recorder  Company  within  three  months 
from  October  12,  George  W.  Turner,  as 
receiver,  is  sending  out  blanks  and  forms 
to  such  creditors  as  are  known.  Persons 
who  do  not  file  their  claims  in  accordance 
with  the  order  will  not  be  entitled  to 
share  in  the  dividends.  Further  infor- 
mation  can  be  received  from  Burnett, 
Stayton  &  Hagan,  45  Cedar  street.  New 
York. 


CLEVELAND    PAPER'S  OWNER- 
SHIP IN  DISPUTE, 

O'Brien's  Efforts  to  Get  Posses- 
sion OF  THE  Tribune,  Which  He 
Claims  is  His  Property, 

James  W,  O'Brien,  who  is  now  con- 
fined in  an  Ohio  infirmary,  has  filed  a 
petition  in  court  asking  that  E,  H. 
Sweatman  be  ordered  to  turn  over  to 
him  the  plant  and  business  of  the  Cleve- 
land Tribune. 

O'Brien  alleges  that  he  is  the  owner 
of  the  Tribune.  He  says  that  on  July 
I,  1887,  he  was  adjudged  insane  and 
taken  to  the  state  hospital  at  Cleveland. 
Afterwards  he  was  taken  to  the  state 
hospital  at  Columbus.  He  further  says 
that  Sweatman  was  appointed  guardian 
and  took  possession  of  all  his  property, 
including  the  Tribune,  which  he  has 
since  conducted  at  a  great  profit. 

O'Brien  says  that  he  was  discharged 
as  cured  from  the  hospital  July  26  and 
has  since  demanded  his  property.  He 
avers  that  Sweatman  refuses  to  turn  it 
over  to  him  or  pay  him  for  it.  . 


TAKES  THE  ASSOCIATED  PRESS 

REPORT. 

The  Newport  News  (Va.)  Daily 
Press  began  taking  the  leased  wire  ser- 
vice of  the  Associated  Press  November  I, 
The  Press  is  a  new  paper. 


"  $2         ™      10  CENTS 


CLEVELAND  WORLD. 


ITS  SUCCESS  UNDER  AN  ABLE 
MANAGEMENT, 


With  Robert  P.  Porter  at  the 
Head  it  has  Rapidly  Rushed  to 
the  Front — An  Authority  in  its 
Community  and  Splendid  Adver- 
tising Medium. 

The  Cleveland  World  has  been  under 
the  management  of  Robert  P.  Porter  a 
little  more  than  a  year  and  a  half,  but 
during  that  time  its  rise  to  a  position 
among  the  foremost  republican  news- 
papers has  been  remarkable.  From  be- 
ing an  unknown  and  but  slightly  regarded 
publication  it  has  become  one  of  the 
most  widely  quoted  and  reliable  papers 
in  the  Middle  West.  On  matters  per- 
taining to  the  tariflT  and  to  economics,  it 
is,  owing  to  Mr.  Porter's  connection,  an 
authority  second  to  none.  It  is  a  clean, 
well-printed,  modern  newspaper,  enjoy- 
ing the  news  service  of  the  United  Asso- 
ciated Presses  and  many  special  corre- 
spondents. 

Mr,  Porter  has  made  the  editorial  page 
an  authority  in  the  community.  In  ad- 
dition to  the  daily  afternoon  issues  it 
has  a  Sunday  edition  which  has  carved 
out  a  distinct  field  for  itself,  and  is  one 
of  the  best  Sunday  newspapers  in  Ohio. 

The  paper's  plant  is  one  of  the  most 
complete  in  its  section.  The  building  it 
now  occupies  has  but  recently  been  en- 
tirely reconstructed,  as  the  result  of  a 
disastrous  fire  which  occurred  a  little 
more  than  a  year  ago.  It  is  equipped 
with  ten  Mergenthaler  typesetting  ma- 
chines and  two  perfecting  presses,  and  a 
large  number  of  delivery  wagons. 

The  local  merc*iants  and  foreign  ad- 
vertisers now  realize  alike  the  force  of 
the  World's  merits  as  an  advertising 
medium.  Its  Sunday  edition  makes 
claim  to  the  leading  place  in  the  amount 
of  advertising  printed,  and  advertisers 
express  great  satisfaction  with  returns, 

Robert  P,  Porter,  the  Cleveland 
World's  editor  and  proprietor,  is  known 
all  over  the  country  as  one  of  America's 
leading  journalists.  As  founder  of  the 
New  York  Press,  superintendent  of  the 
Eleventh  Census,  and  a  foremost  authority 
on  tariff  and  economic  questions,  Mr. 
Porter's  record  is  well  known.  His 
latest  work  outside  of  the  World  is  a  re- 
port for  the  National  Association  of 
Manufacturers  of  the  United  States  of 
America  on  the  industrial  conditions  of 
Japan,  in  which  country  he  spent  three 
months  during  1896,  This  report  will 
appear  in  a  few  days, 

Mr,  Porter  was  bom  June  30,  1852. 
His  early  education  was  received  in 
England,  On  his  arrival  in  America  he 
went  to  Illinois,  where  a  branch  of  his 
father's  family  had  preceded  him,  and, 
after  a  few  years  devoted  to  study  and 
teaching,  found  his  natural  vocation  in 
journalism,  which  he  adopted  as  a  pro- 
fession. Having  served  his  apprentice- 
ship on  a  country  newspaper,  and  having 
from  1872  acted  as  contributor  and  cor- 
respondent to  various  papers,  he  in 
1877  joined  the  editorial  staff  of  the 
Chicago  Inter-Ocean. 

Later  he  edited  the  International  Re- 
view. In  1879  he  was  requested  by 
General  Walker  to  undertake  sgveril 
important  investigations  for  the  Tenth 
Census,  In  1882  he  was  appointed  by 
President  Arthur  a  member  of  the  im- 
portant Tariff  Commission,  About  this 
time  he  was  also  connected  editorially 
with  the  Philadelphia  Press. 

After  that  he  was  editor  of  the  New 
York  Press  and  superintendent  of  the 
census  of  1890, 

Mr.  Porter  is  the  author  of  a  "  Life  of 
McKinley  and  Hobart,"  which  was 
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adopted  by  the  republican  national  com- 
mittee as  the  official  life  of  the  repub- 
lican candidates.  During  the  last  six 
wjeks  of  the  campaign  Mr.  Porter  trav- 
eled through  the  states  of  Ohio,  Penn- 
sylvania, Wisconsin,  Minnesota,  Illinois, 
Missouri,  Kansas,  Nebraska,  California, 
Colorado,  Washington  and  Oregon,  mak- 
ing speeclies  in  all,  his  last  speech  being 
in  the  last  named  state  on  the  Friday 
before  election. 

The  managing  editor  of  the  World  is 
John  J.  Spurgeon,  who  is  also  secretary 
of  the  Publishing  Company.  lie 

is  one  of  the  youngest  men  holding  such 


JOHN  J.  SrURGEON. 

a  position,  being  but  twenty- seven  years 
of  age.  Mr.  Spurgeon  began  his  news- 
paper career  in  1885  on  the  Philadelphia 
Press.  Here  he  found  himself  among 
men  that  are  said  to  have  made  up  one 
of  the  best  local  staffs  ever  possessed  by 
a  newspaper.  Early  in  1892  Mr.  Spur- 
geon joined  the  New  York  Mail  and 
Express,  and  soon  made  himself  known 
as  a  writer  of  entertaining  special  articles 
as  well  as  reporter.  When  he  resigned 
to  join  Mr.  Porter  he  was  acting  city 
editor.    This  was  in  April,  1895. 

While  scarcely  any  changes  were 
made  in  the  personnel  of  the  World 
staff,  Mr.  Porter,  assisted  by  Mr.  Spur- 
geon, made  many  changes  in  the  style 
and  get-up  of  the  paper,  as  well  as  in 
the  quality  of  the  matter  furnished  the 
readers,  the  result  being  the  present  high 


LEONARD  DAEEVSHIRE. 


standard  of  the  paper.  During  Mr. 
Porter's  absence  in  Japan  Mr.  Spurgeon 
was  his  direct  representative. 

The  business  and  advertising  depart- 
ments of  the  paper  are  under  the  control 
of  Leonard  Darbyshire,  who  has  for  the 
last  twelve  years  been  connected  in  dif- 
ferent capacities  with  various  papers, 
both  in  this  country  and  in  England. 
He  was  for  some  years  deputy  consul  of 
the  United  States  at  Manchester,  Eng. 
In  1894 -95  Mr.  Darbyshire  managed 
Mr.  Porter's  London  letter  syndicate, 
which  was  dropped  when  the  latter 
bought  the  Cleveland   World.    He  be 


THE  HOME  OF  THE  CLEVELAND  WORLD. 


came  business  manager  of  the  Cleveland 
World  in  June,  1895,  and  in  addition 
has  managed  the  advertising  department 
of  the  paper  since  August  of  this  year. 

The  Cleveland  World  is  represented 
in  New  York  by  the  S.  C.  Beckwith 
Special  Agency,  which  is  the  sole  agent 
tor  its  foreign  advertising. 


TYPEFOUNDERS'  ANNUAL 
MEETING. 

At  the  meeting  of  the  American  Type- 
founders' Company  on  October  28  a  very 
satisfactory  condition  of  business  was 
shown  by  the  annual  report.  During 
the  fiscal  year  there  was  an  increase  of 
$170,000  in  orders  over  the  year  preced- 
ing. The  gratifying  character  of  this 
large  increase  will  be  realized  when  it 
is  considered  that  among  typefounders 
generally  there  has  been  great  trade  de- 
pression during  the  year.  The  excellent 
showing  for  this  particular  company  is 
probably  due  to  the  fertility  and  enter- 
prise that  have  been  exhibited  in  provid- 
ing new  and  handsome  styles  of  type, 
particularly  in  the  line  of  display  type. 
Advertisers  have  demanded  styles 
noticeable  for  beauty  in  order  that 
their  announcements  might  be  singled 
out  among  the  "general  run  of  ads," 
and  the  company  has  shown  itself  equal 
to  the  satisfying  of  the  demand.  Some 
of  the  styles  introduced  during  1896 
certainly  combine  the  merits  of  distinct- 
ness and  beauty.  Manager  R.  W.  Nel- 
son looks  forward  to  even  better  business 
during  1897. 

The  old  board  of  officers  was  re- 
elected practically  without  exception. 
As  now  constituted,  the  officers  are 
as    follows :    John  E.  Searles,  Presi- 


dent; Robert  M.  Janney,  vice-president; 
R.  W.  Nelson,  general  manager;  Morris 
H.  Smith,  treasurer;  Benjamin  Kimball, 
general  counsel,  and  John  T.  Murphy, 
secretary. 

A  CLEVER  NEW  YORK  MONTHLY. 

The  Bulletin  of  the  American  Medical 
Publishers^  Association  for  October  ap- 
peared in  a  very  handsome  cover.  Ed- 
itor P.  H.  Fairchild  is  making  a  read- 
able journal  of  the  Bulletin. 


EDITOR  SMITH  IS  DOWNCAST. 

J.  P.  Smith,  editor  of  the  Wine  and 
Spirit  Gazette,  is  alleged  to  have  written 
an  open  letter  to  a  prominent  politician, 
in  which  he  declares  that  he  is  "  broke  " 
and  that  his  paper  is  stranded.  Mr. 
Smith  dates  his  troubles  from  1891,  when 
a  political  committee  bought  one  hundred 
and  fifty  shares  of  the  capital  stock  of 
the  paper,  paying  therefor  $20  a  share. 
The  shares  were  entered  on  the  books  in 
the  name  of  Reuben  L.  Fox,  the  clerk 
of  the  committee. 

From  that  time  the  Wine  and  Spirit 
Gazette  has  been  supporting  the  candi- 
dates of  a  certain  party,  with  the  result 
that  it  has  lost  so  many  subscribers  and 
and  so  much  advertising  patronage  that 
its  affairs  must  soon  be  wound  up. 

CAME  TO  A  LAND  OF  TRUTHFUL 
PAPERS. 
Senor  Manuel  J.  Moran,  one  of  the 
editors  of  La  Disciision,  Havana,  is  in 
New  York.  He  left  Havana,  he  says, 
because  he  was  tired  of  having  to  pub- 
lish things  which  he  knew  were  not 
true  and  to  suppress  things  which  he 
knew  were  true. 


VALUABLE  BOOK  FOR  ED  TORS. 

New  York  is  known  to  the  country 
for  a  number  of  things,  but  in  the  eye 
of  the  publisher  it  is  most  interesting  as 
the  great  publishing  center  of  the  land. 

This  fact  has  generally  been'  recog- 
nized by  Moses  King,  the  publisher,  of 
New  York  and  Boston,  who  hai  issued 
some  of  the  most  valuable  books  lescrip- 
tive  of  various  American  cities  flat  have 
appeared.  Mr.  King's  "  Unitei  States 
Handbook,"  for  example,  "Nev  York 
Handbook,"  "Boston  Handbook"  and 
numerous  others,  have  become  recognized 
standards  in  their  class,  for  t  ley  are 
almost  exhaustive,  carefully  edited, 
minutely  indexed,  and  profuse'y  illus- 
trated. 

He  has  long  been  in  touch  wit  1  news- 
paper publishers,  as  well  as  oth  ;r  pub- 
lishing interests,  and  it  is  no  surprise:  to 
learn  that  he  has  in  preparation  mother 
volume,  which  will  be  of  great  value  to 
all  newspaper  men  throughort  the 
country. 

It  will  be  entitled  "  King's  Onv  Thou- 
sand Notable  New  Yorkers  of  1896- 
1897."  It  will  be  an  album  or,  rather, 
a  collection,  of  more  than  one  tlousand 
fine  half  tone  portraits,  including  repre- 
sentative men  in  all  the  various  v  alks  of 
life.  It  will  provide  every  newspaper 
office  with  a  thousand  beautiful  portraits, 
arranged  in  groups  and  fully  indexed,  so 
that  at  any  moment  one  is  likely  to  find 
the  portrait  of  almost  any  notab  e  New 
Yorker  of  this  time.  .Such  a  collection 
of  photographs  could  hardly  be  obtained 
for  a  thousand  dollars,  whereas  this  book 
will  be  put  on  the  market  in  haydsome 
solid  cloth  binding  for  merely  $2.' 

On  another  page  is  a  group  of  the 
portraits  of  newspaper  men  whoi^e  pict- 
ures will  appear  as  a  section  of  Mr.  King's 
new  volume,  and  these  plates  give  a  fair 
idea  of  the  character  of  the  new  book. 


THE  "  VOTE-NEWS  "  SERVICE. 


Excellent  Handling  of  the  Elec- 
tion Returns— Ne.xt  Year's  Work 
May  be  Even  Better. 

In  all  the  excitement  and  hurry  of  hand- 
ling election  returns  and  political  news 
during  the  past  few  days  the  degree  of 
perfection  that  has  been  reached  in 
this  important  sort  of  news  has  been 
manifest.  Up  to  the  very  last  hour  the 
excellent  machinery  laid  ou  has  worked 
satisfactorily,  and  the  labor  involved  has 
been  accomplished  in  such  a  way  as  to 
reflect  credit  in  all  departments. 

As  a  rule,  the  newspapers  themselves 
have  done  splendidly  in  regard  to 
promptness  and  thoroughness  in  giving 
the  returns  to  the  public.  It  would  seem 
that  the  election  news  service  now 
given  to  the  papers  could  hardly  be 
improved,  and  yet  the  publishers  may 
evidently  expect  even  better  work. 

In  Rochester,  for  example,  6g  of  the 
Myers  ballot  machines  were  called  into 
service.  This  appears  to  be  a  self-regis- 
tering voting  device,  And  if  it  should  be 
adopted  throughout  the  country  a  great 
deal  of  time  would  be  saved  that  is  now 
consumed  in  arithmetical  work  before 
the  totals  can  be  sent  out.  It  is  said 
that  by  the  use  of  this  Myers  machine 
the  totals  can  be  sent  out  on  the  wires 
within  a  few  moments  after  the  polls 
close. 


CHARGE  AGAINST  A  PUBLISHER. 


A  Colorado  Newspaper  Proprietor 
Accused  of  Extortion. 

In  the  United  States  District  Court, 
at  Guthrie,  Ok.,  a  jury  recently,  in  the 
case  of  the  Territory  against  Fred  Son- 
fils  and  State  Treasurer  M.  L.  Turner, 
rendered  a  verdict  of  $400  judgment 
against  the  defendants. 

Bonfils  and  Turner  were  sued  for 
Si, 000  damages  by  H.  L.  Cohen,  a 
merchant,  for  extortion.  It  is  asserted 
that  the  testimony  showed  that  Bonfils, 
by  threats  and  intimidation,  caused  Cohen 
to  sign  a  check  of  $200  for  alleged  rent 
Bonfils  is  one  of  the  owners  of  the  Den- 
ver Post. 


MURAT  HALSTEAD. 

BROOKLYN  STANDARD-UNION. 


SOME  PORTRAITS  FROM  MOSES  KING'S  NEW  BOOK  "ONE  THOUSAND  NOTABLE  NEW  YORKERS." 


4 


THE  FOURTH  ESTATE 


NOVEMBER  5,  1896 


THE  SOUND-MONEY  PARADES. 


Wonderful  Turnout  of  Publishers 
AND  Advertisers  in  New  York. 

The  Publishers'  and  Advertisers' 
Sound  Money  Club  of  New  York  was 
actively  identified  with  the  sound-money 
parade  in  that  city  on  Saturday.  The 
paper  trade  was  also  represented  by 
many  of  its  best  known  members. 

The  first-mentioned  club  assembled  on 
Cedar  street  (Henry  Drisler,  Jr.,  acting 
as  marshal)  according  to  the  programme 
adopted  last  week,  with  Homer  W. 
Hedge  as  chief-of  staff.  Charles  A. 
Dana,  editor  of  the  New  York  Sun,  has 
acted  as  the  president  of  this  club,  and 
men  of  very  wide  reputation  in  the  ad- 
vertising and  publishing  field  were  in  the 
ranks.  Ordinary  party  lines  appeared 
obliterated  to  such  an  extent  that  the 
parade  might  be  called  a  non-political 
one  without  violence  to  the  sentiments 
of  those  whose  sympathies  may  be  with 
"  free  silver." 

Among  those  who  have  done  much  of 
the  hard  work  which  was  connected 
with  the  Publishers  and  Advertisers' 
Club  were  Joseph  K.  Hall,  F.  M. 
Krugler,  Clarence  E.  Hope  and  others 
of  the  J.  Walter  Thompson  Agency, 
Harlan  P.  Hubbard,  Guy  H.  Hubbard, 
Elmer  H.  Crall,  Robert  J.  Kenworthy 
and  (jeorge  H.  Alcorn. 

The  Evening  Post,  with  Publisher 
J.  S.  Seymour  as  head,  made  a 
splendid  showing,  and  the  Mail  and 
Express,  with  Publisher  R.  E.  A.  Dorr 
as  ciiief,  also  drew  out  strong  commend- 
ations. The  Times,  Tribune,  Sun, 
Press,  Iron  Age,  Judge,  the  publishing 
firm  of  James  Pott  &  Company,  and 
other  publications  and  firms  were  also 
favorably  mentioned  lor  the  strength  of 
interest  exhibited. 

J.  Walter  Thompson  and  F.  C. 
Ringer  headed  the  advertisers'  division, 
which  was  greeted  with  peals  of  applause 
all  along  the  line.  The  famous  owl  of 
the  Thompson  Agency  was  in  the  parade. 
It  grew  giddy  with  the  excitement,  and, 
wobbling  on  its  pole,  flapped  its  wings 
as  if  flying. 

The  following  "  order  of  march  "  gives 
some  idea  of  the  showing  made  in  point 
of  numbers,  although  it  is  inadequate  to 
express  the  really  impressive  effect  of  the 
personality  of  the  participants: 

First  Battalion — Major  George  T.  Lorigan, 
chief;  the  Journal  of  Commerce,  five  com- 
panies; the  Covtmercial  and  Financial 
Chronich",  the  Trihme,  six  companies. 

Second  Battalion — J.  S.  Seymour,  chief;  the 
Eztening  Post,  ten  companies. 

Th^rd  Battalion— R.  E.  A.  Dorr,  chief;  the 
Mail  and  Express,  the  Commercial  Adver- 
tiser, the  Standard- Union,  the  Times,  the 
Sitn,  the  Press. 

Fourth  Battalion — Hamilton  W.  Mable,  chief; 
sixteen  companies  of  religious  press. 

Fifth  Battalion — David  Williams,  chief:  the  Iron 
Age,  Frank  i-eslie's.  Judge,  the  Illustrated 
.Unerican,  Lupton  Publishmg  Company, 
the  Railroad  Gaoette,the  Afusrc  Trade  Ke- 
I'ieiv,  fjici:. 

Sixth  Battalion— F.  P.  Church,  chief;  Frank 
Leslie's  Mont/tly,  University  of  the  South, 
James  Potis  &  Co.,  Power,  Army  and  A  a-y 
Journal,  Flectrical  -  Ige,  yey.'iJi  Gazette. 

Seventh  Battalion— A.  E.  Rose,  chief;  J.  Wal- 
ter Thompson,  Lyman  D.  Morse.  Danchy 
>t  Co.,  W.  H.  H.  Hull.  G  Haulenheek, 
Petlingill  &  Co.,  George  H.  Alcorn,  Elmer 
H.  Cral',  special  agents,  s-treet  railway  ad- 
\ertising  men. 

Eighth  Battalion — Charles  M.  CooT)er,  chief; 
Engravers,  four  companies. 

Unatlarhed,  six  companies. 

The  New  York  papers  handled  the 
parade  in  an  excellent  manner.  Sim- 
ilar parades  also  occurred  on  Saturday 
in  Boston,  St.  Louis,  Cleveland,  Cin- 
cinnati, Buffalo,  and  other  leading  cities, 
and  the  press  all  over  the  country  there 
fore  had  an  opportunity  to  do  good 
descriptive  work. 


SPANISH  SUPPRESSION. 

A  special  despatch  to  the  New  York 
Herald  announces  that  the  independent 
paper.  La  Discusion,  of  Havana,  has 
been  suppressed  by  the  government  in 
consequence  of  printing  a  leading  edito- 
rial commenting  upon  the  Herald'' s  sug- 
gestion of  joint  intervention  with  Mexico 
to  settle  the  Cuban  question.  The  chief 
<  ditor,  Manuel  Maria  Cironado,  has  dis- 
appeared. 


THE  ATLANTA  JOURNAL  "  SOUND 
MONEY  EDITION"  SUIT. 


The  Paper  Puts  in  its  Answer  to 
Charles  H.  Nicoll's  Claim. 

The  Atlanta  Journal  has  filed  its  an- 
swer to  the  allegations  made  by  Charles 
H.  Nicoll,  of  New  York,  and  claims  that 
he  has  damaged  the  paper  to  the  extent 
of  $25,000. 

It  will  he  remembered  that  Mr.  Nicoll 
recently  brought  suit  against  the  Journal 
for  damages  on  account  of  the  failure  of 
a  proposed  sound  money  edition,  claim- 
ing  that  he  had  spent  large  sums  of 
money  m  securing  advertisements  for  the 
special  issue. 

The  Journal  denies  that  the  special 
edition  was  about  to  be  printed  when  a 
telegram  was  received  from  President 
Smith  ordering  the  work  suspended. 

"The  subject  of  politics  was  never 
mentioned,"  says  the  answer,  "until 
July  14,  when  plaintiff  inquired  by  tele- 
gram whether  the  Journal  would  con- 
tinue to  be  a  sound- money  paper.  On 
July  lO  or  17  the  defendant  received  a 
letter  from  the  plaintiff,  in  which,  refer- 
ring to  the  attitude  of  the  Journal  on 
sound  money,  he  said:  '  I  find  almost 
all  the  advertisers  think  much  more  of 
the  good  the  subscription  to  the  supple- 
ment will  do  to  that  cause  than  the  ben- 
efit it  will  be  to  them  in  a  business 
way.' " 

Mr.  Nicoll  is  charged  with  having 
made  many  false  representations  m  re- 
gard to  the  policy  of  the  paper.  He  is 
said  to  have  secured  many  advertise- 
ments by  stating  that  the  edition  was  to 
be  in  the  interest  of  sound  money,  and 
that  he  had  been  authorized  by  the 
president  of  the  Journal  to  secure  the  ad 
vertisements  simply  to  defray  expenses. 

It  is  alleged  in  the  answer  that  the 
statements  of  Mr.  Nicoll  have  caused 
the  character  of  the  Journal  as  a  news- 
paper of  probity  and  reliability  to  be 
brought  into  question  and  public  re- 
proach, whereby  it  has  been  damaged  to 
the  extent  of  $25,000. 


AnUERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


PUBLISHERS  LOCKED  OUT. 

The  Camden  (N.  J.)  Independent, 
started  last  spring  by  the  Camden  Com- 
mittee of  One  Hundred  to  help  its  polit- 
ical battle,  ate  up  so  much  money  that 
it  was  reduced  to  a  weekly,  with  E. 
W.  Benton  in  charge.  Recently  Mr. 
Benton  sold  a  controlling  interest  in  the 
paper  to  Thomas  C.  Hamilton,  an  old 
newspaper  man. 

Its  last  issue  did  not  suit  the  coinmit- 
tee,  and  one  day  a  new  lock  was  placed 
upon  the  door  of  the  office  and  a  con- 
stable was  placed  on  guard. 

When  Mr.  Hamilton  and  Mr.  Benton 
arrived  they  found  their  office  keys  use- 
less. They  lound  that  H.  C.  Kramer, 
secretary  of  the  Hundied,  had  barred 
them  out.  He  claims  that  he  had 
bought  the  paper  Irom  the  board  of 
directors,  and  that  Mr.  Benton  had 
only  300  of  the  l,ooo  shares.  The 
courts  will  try  to  unravel  the  tangle. 


DOING  WELL  IN  NEW  YORK. 

H.  L.  Humphreys,  well  and  favorably 
known  to  the  newspaper  men  of  New 
York,  is  now  the  manager  of  the  adver- 
tising department  of  the  New  York 
Tribune's  "Campaign  of  Education." 

A.  S.  White,  the  owner  and  inventor 
of  the  plan,  who  met  with  splendid  suc- 
cess in  the  West,  is  equally  prosperous 
in  the  metropolis.  The  management  of 
the  Tribune  acknowledge  that  they  have 
found  the  scheme  not  only  a  great  circu- 
lation gainer,  but  advertiser  acquirer. 

It  will  be  remembered  that  the  scheme 
is  one  of  instruction  in  shorthand  at 
home,  the  paper  giving  a  course  in  the 
study  of  stenography. 

Mr.  Humphreys  has  gathered  in  a 
large  amount  of  advertising  incident  to 
the  "Campaign  of  Education,"  and  it  is 
interesting  to  note  that  he  and  Mr. 
White  get  a  very  fair  percentage  of  the 
profit  ot  this  publicity  which  advertisers 
have  been  glad  to  buy. 


THE 

CHICAGO  TIMES-HERALD 
AND 

THE  ELECTION. 

No     small     amount    of    credit    is    due  THE 

CHICAGO  TIMES-HERALD  for  the  success  of  the 

Sound- Money  Platform  adopted  by  the  St.  Louis 
Convention. 

THE  FIRST  PAPER 
IN  THE  COUNTRY 

to  proclaim  a  gold  standard,  it  has,  from  beginning  to 
end.  fought  vaHantly  for  a  cause  which  it  believed  to 
be  right,  and  for  the  best  interests  of  the  American 
people. 

It  is  now  recognized  as 
AMERICA'S  GREATEST  NEWSPAPER,- 

Consequently, 
THE   BEST   ADVERTISING  MEDIUM. 


Home  Oi-fice  : 
154  to  158  Washington  Street, 
CHICAGO. 


Eastern  Office  : 
29    Tribune  Building, 
NEW  YORK  CITY. 


BENNETT  IS  STILL  ABROAD. 

The  ridiculous  rumor  published  "ex- 
clusively" by  a  peculiar  paper  that  James 
Gordon  Bennett  was  on  his  way  to  this 
country  to  revolutionize,  reorganize  and 
play  at  riot  with  the  New  York  Herald 
is  positively  untrue.  Mr.  Bennett  is 
still  in  Paris  directing  the  destinies  of 
his  paper.  William  C.  Reick  leaves  on 
Saturday  for  a  consultation  with  Mr. 
Bennett. 


AN  EDITOR'S  ANCIENT  JOKE. 

In  a  recent  issue  of  the  True  Reform, 
a  prohibition  paper,  the  editor  made 
what  seemed  to  be  a  serious  offer,  to  bet 
$10,000  against  $2,000  that,  in  case  of 
Bryan's  election,  four  months  after  his 
inauguration  two-thirds  of  the  mills, 
shops,  stores  and  banks  in  the  United 
States  will  be  closed. 

One  John  L.  Rowe,  of  Purchase,  N.  Y., 
at  once  wrote  a  long  letter  informing  the 
editor  that  anybody  who  believed  Bryan's 
success  would  result  so  disastrously 
should  support  McKinley,  and  not  Lev- 
ering. 

This  letter  the  editor  prints,  and  then 
informs  Mr.  Bowe  that  on  the  Fourth  of 
July,  which  comes  four  months  after 
March  4,  there  will  be  a  general  sus- 
pension of  business,  no  matter  who  is 
elected. 


THE  ELECTION  BULLETINS. 

The  bulletin  election  announcements 
in  New  York  were  unusually  elaborate 
and  costly.  The  World  used  the  vast 
front  of  the  Pulitzer  Building  for  stereop- 
ticon  displays.    The  Journal  and  Tri- 

i  bune  bulletins  completely  covered  the 
Tribune   Building.    The    Times  gave 

I  quick  and  accurate  information.  The 
Press  had  a  clever  funny  man.  The 
Commercial  Advertiser,  Post,  Mail  and 
Express  had  vast  constituencies.  The 
vitascope  was  successfully  shown  by  the 
Journal  and  Herald.  In  the  various 
parts  of  the  metropolis  the  Journal  and 
World  had  stereopticon  stations  that 
relieved  the  congestion  about  Park  Row 
and  delighted  enormous  crowds. 

An  ugly  incident  that  has  caused  hard 
feeling  between  the  Journal  and  Tri- 
bune  was  the  showing  by  the  latter  of 
cartoons  casting  slurs  on  the  Journal. 
As  the  Journal  leases  the  greater  part 
of  the  Tribune  Building  and  was  giving 
absolutely  impartial  bulletins,  the  Tri- 
bune  acted  in  bad  part. 


LOUISVILLE'S  NEWS  BUREAU. 

Articles  incorporating  the  Southern 
News  Bureau  have  been  filed  in  Louis- 
ville, the  incorporators  being  Lewis  Tal- 
iaferro, John  W.  Harris  and  George  R. 
Newman.  The  capital  is  $600,  each  of 
the  incorporators  taking  four  shares  of 
the  stock  at  $50  per  share.  The  pur- 
pose is  to  furnish  news  and  feature  mat- 
ter to  papers  throughout  the  country. 


SALE  OF  RECORDER  BONDS. 

At  an  auction  sale  in  New  York  on 
Thursday  fifteen  $1,000  5  per  cent, 
bonds  of  the  New  York  Recorder  Com- 
pany, numbered  31  to  45  inclusive, 
which  had  been  deposited  with  the 
Chicago  National  Bank  as  security  for  a 
loan  were  sold  for  $500.  Only  one  bid 
was  made,  and  the  bonds  were  knocked 
down  to  a  representative  of  the  bank. 


BUSY  KING  BROTHERS. 

H.  B.  King  and  F.  L.  King  announce 
that  they  will  cut  loose  entirely  from  the 
agency  field  and  confine  their  energies 
to  the  publication  of  their  successful 
journal,  Fashions. 
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FROM  THE 'AD"  FIELD 

ITEMS   OF    IN-;EREST  FROM 
VARIED  SOURCES. 

Advertising  Adva>'ced  Cookery  for 
Cattle  —  Additional  Publicity 
FOR  Improved  F^od  for  Man— 
Dawnings  of  Con"ng  Bicycle  Ads 
— Miscellaneous  Notes. 


THE  LATEST  KINp  OF  FOOD  AD- 
VERTISlNG. 

As  a  companion  to  the  prevalent  ad- 
vertising of  high-class  pfoducts,  a 
new  feature  is  being  c'eveloped  among 
the  advertisements  tha'  reach  farmers. 
This  grows  out  of  imprP^^d  methods  for 
feeding  live  stock,  sv^h  as  cooking, 
grinding  and  shredding  fodder. 

The Sraalley  ManufacF"ng Company, 
Manitowoc,  Wis.,  for  example,  is  mak- 
ing farmers  and  others  acquainted  with 
its  various  ideas  in  regard  to  this  sub- 
ject. It  supplies  special  machinery  for 
use  in  carrying  out  t^e  ideas.  The 
Granite  State  Evaporator  Company, 
Marlow,  N.  H.,  is  anot  '^er  concern  of 
this  kind,  being  an  advocate  of  the  claim 
that  food  for  cattle  ar?d  other  stock 
should  be  cooked.  Both  companies  will 
use  space  frequently. 


EASTERN  DAILIES  ^TAKEN  UP. 

The  Postum  Cereal  Cc^™Pany.  Battle 
Creek,  Mich.,  has  begun  tP^  use  of  daily 
issues  in  the  East.  Thr  company  is 
managed  by  enterprising  men,  and  will 
probably  do  "good  busin|ess"  in  every 
section  sought  to  be  spect'a^'y  covered. 
The  advertising  of  the  comlpany  is  in  the 
hands  of  the  Charles  H.  Ftil'er  Agency, 
Chicago  and  New  York.  ' 


QUAKER  OATS  ADVERTISING. 

The  list  of  magazines  anf  periodicals 
in  which  the  Quaker  Oats  ^dvertising  is 
to  run  during  the  coming  sefason  is  prac- 
tically completed.  The  dii  may  be 
arranged  for  before  the  enO  .^^the  year, 
but  there  is  some  uncertaf^ty  on  this 
point.  Paul  E.  Derrick,  Tribune  Build- 
ing, New  York,  places  the  ap^rtising. 

WASHINGTON'S   NEW  AGENCY. 


The  National  Advertising 
Agency,  No.  1122  Connecti( 
Washington,  is  conducted,  it 
William  P.  Springer,  of  th< 
ington  Chemical  Company, 
ager  of  the  former  Columbi; 
Company. 
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The  Century  Syndicate, 


Randolph 


Building,  Philadelphia,  is  a 
cem   claiming  to    be  an  a 
agency.    It  is  sending  ord^^ 
"  One  Dime  Sandow  System  ' 
lies  and  monthlies. 
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EFFORTS  TO  POPULARIZ 

H.  A.  Gripp,  of  Tyrone, 
advertises  extensively  for  peopl 
crayon  drawing,  after  which  he 
nish  them  with  work,  is  usin 
list  of  mediums  through  the  N 
office  of  the  Charles  H.  Fuller 


I  ART. 
a.,  who 
to  learn 
will  fur- 
a  large 
;w  York 
Agency. 


BICYCLE  ADS  FROM  NEW  JI 
The  advertising  of  at  least 
cycles,  as  well  as  of  one  or  more 
attachments,  is  to  be  done  dur 
coming  season  by  E.  L.  Kitch 
Garside  street,  Newark,  N.  J. 
sires  rates  from  papers  generally 
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BOSTON'S  LITTLE  BLUE  LI 
The  Blueine  Manufacturing  Coi 
is  doing  some  advertising  throu 
Walter  Thompson's  Boston  offic 
work  being  one  of  the  "  bright 
of  activity  in  "  the  Hub  "  in  a  per 
unusual  dulness. 
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WALTHAM'S  WHEELS  WILL 
WESTWARD  WHIRL. 

The  Waltham  Manufacturing  Com- 
pany, Waltham,  Mass.,  is  getting  ready 
to  advertise  its  bicycles  in  the  West. 
The  business  will  probably  go  through 
an  agent. 

WILL  NOW  SURELY  BECOME  A 
RICH  ONE. 

J.  E.  Poorman,  Jr.,  No.  622  Rose 
street,  Cincinnati,  has  become  an  adver- 
tiser, and  is  advertising  bicycles  in  a 
line  of  monthlies. 


ANOTHER     ADDITION  TO 
GOTHAM'S  ADVERTISERS. 

Beltaire,  Lurch  &  Company.  Broad- 
way and  42d  street.  New  York,  a 
new  firm  of  retail  hatters,  intend  to 
use  the  New  York  dailies  liberally. 


IT  DESERVES  A  REVIVAL. 

Ely's  Cream  Balm  is  to  get  more  ad- 
vertising this  season  than  usual.  The 
business  is  handled  by  Dauchy  &  Com- 
pany, New  York. 


VETERAN    THROAT  COMFORT. 

The  Brown's  Bronchial  Troches  adver- 
tising is  again  being  placed  in  monthlies 
through  the  Lyman  L).  Morse  Agency  of 
New  York. 

~  A  BIT  OF  BRITISH  BUSINESS. 

Dauchy  &  Company,  New  York,  have 
recently  been  given  a  contract  for  the 
advertising  of  Epps'  Cocoa. 


MISCELLANEOUS  NOTES. 

Dr.  G.  W.  Crow  &  Company,  Adair, 
la.,  are  advertising  proprietary  medi- 
cines in  western  weekly  papers. 

The  Baldwin  Company,  Blanchester, 
O.,  ij  advertising  buggies  in  mediums  of 
general  circulation. 

The  Canadian  Advertising  Agency, 
Toronto,  is  placing  new  orders  for 
Arnold's  Ink,  Lipton's  Teas,  Paterson's 
Chocolates,  Wilson's  Carbonated  Wa- 
ters and  Sun  Fire  Insurance  Company  in 
Canadian  papers. 

Jephtha  Crouch  &  Son,  237  Main 
street,  La  Fayette,  Ind.,  are  breeders 
and  dealers  in  horses.  They  are  begin- 
ning to  advertise  in  western  agricul- 
tural papers. 

The  Casper-Efland-Miller  Company, 
Winston,  N.  C,  is  starting  this  season's 
advertising,  and  sending  some  orders  for 
tobacco  advertising  to  weekly  and 
monthly  mediums. 

The  G.  H.  Haulenbeek  Advertising 
Agency,  New  York,  has  another  con- 
tract ior  the  advertising  of  Heublein's 
Cocktails.  It  will  go  in  a  line  of  week- 
lies and  a  few  monthlies. 

H.  Gaze  &  Sons,  New  York,  are  to 
use  a  list  of  selected  papers  for  an  adver- 
tisement of  Gaze's  European  and  Ori- 
ental tours. 

Dr.  D.  Langell,  Applecreek,  O.,  has 
invented  a  cure  for  asthma  and  catarrh 
and  bronchial  troubles,  and  he  is  adver- 
tising it  in  western  papers  ot  general 
circulation. 

Ella  Lucas,  Ruckersville,  Va.,  is  ad- 
vertising plants  and  seeds  in  mediums  of 
general  circulation. 

Capp  Bros.,  227  Canal  street.  New 
York,  are  advertising  a  line  of  corsets  in 
weekly  and  monthly  publications. 

Mrs.  Weld,  525  West  I42d  street. 
New  York,  is  acting  as  agent  for  the 
placing  of  Riker's  Expectorant.  The 
business  goes  principally  to  dailies  and 
weeklies. 

The  progress  of  advertising  in  Canada 
is  shown  by  the  fact  that  in  one  city — 
Toronto— the  business  writing  depart- 
ment of  the  Canadian  Advertising  Agency 
(this  department  being    in  charge  of 


Peter  Rutherford),  has  added  several 
new  clients  during  the  past  fortnight. 

The  Home  Art  School  and  Supply 
Company,  Painesville,  O.,  is  advertising 
in  Western  religious  and  general  me- 
diums. 

The  Piaget  Manufacturing  Company, 
301  Broadway,  New  York,  is  introduc- 
ing a  wickless  kerosene  stove. 

H.  H.  Baumann  &  Company,  Board 
of  Trade  Building,  Chicago,  are  adver- 
tising for  funds  to  be  invested  in  profita- 
ble speculation. 

The  Rowe  Medical  Company,  Buffalo, 
N.  Y.,  is  advertising  a  medical  book  in 
papers  that  reach  the  agricultural  dis- 
tricts. 

C.  T.  Milligan,  728  Chestnut  street, 
Philadelphia,  will  advertise  stereopticons 
and  similar  goods  during  the  season  in  a 
restricted  list  of  papers. 

R.  E.  Hough,  Lowville,  N.  Y.,  is  in 
the  publishing  business,  and  is  sending 
orders  direct  to  monthly  publications. 

The  Crescent  Chemical  Company,  P. 
O.  Box  205,  Elmira,  N.  Y.,  is  advertis- 
ing Dr.  DeKoven's  Tansy  Pills  in  week- 
lies and  monthlies  of  large  circulation. 

A  new  advertising  agent  is  being 
heard  from.  His  name  is  A.  J.  Little- 
john,  Seneca  Falls,  N.  Y.  He  is  get- 
ting rates  from  papers. 

E.  J.  Walsh,  Peoria,  111.,  a  physician, 
is  advertising  in  western  papers. 

Geo.  L.  Burnside,  Bellows  Falls,  Vt., 
is  advertising  plasters  in  New  England 
papers. 


AUSTRALIAN  ADVERTISING. 

The  value  of  publicity  is  evidently 
fully  recognized  in  the  antipodean  con- 
tinent. The  Sydney  Daily  Telegraph 
appears  to  have  a  prosperous  patronage 
in  this  respect,  and  to  American  eyes  the 
advertising  columns  are  in  some  respects 
unique.  One  of  the  first  things  noted  is 
the  standing  schedule  for  poetry,  which 
is  6  pence  per  line  extra  when  inserted 
in  connection  with  birth,  marriage  or 
death  notices,  which  are  inserted  ior  2 
shillings  or  half  a  dollar  in  American 
money. 

It  will  surprise  the  average  city  reader 
in  America  to  be  informed  that  part  of 
the  classified  ad  columns  are  devoted  to 
announcements  of  florists.  This  class  of 
advertisement  is  not  a  feature  of  Amer- 
ican dailies,  although  one  or  two  experi- 
ments have  been  made  in  that  line  un- 
successfully. 

Wines  and  liquors  appear  to  be  adver- 
tised quite  liberally.  A  large  double 
column  advertisement  of  arrowroot  bis- 
cuits is  headed  Arnott's  Living  Pictures, 
but  instead  of  furnishing  examples  in 
high  art,  the  living  pictures  are  found  to 
consist  of  portraits  of  babies,  arrayed  in 
fine  linen,  that  have  eaten  and  grown  fat 
on  the  biscuits. 

A  large  advertisement  of  Brook's 
Monkey  Brand  Soap  is  also  noted.  This 
soap  is  very  heavily  advertised  in  Great 
Britain  and  its  colonies,  and  there  have 
been  reports  during  this  year  that  the 
proprietors  intended  to  advertise  in  this 
country.  There  is  an  advertisement  of 
Ayer's  Sarsaparilla,  and  many  of  the 
local  advertisements  are  reminders,  in 
their  style,  of  similar  advertisements  in 
American  papers. 

In  the  Australian  Star,  another  Syd- 
ney daily,  Scott's  Emulsion  is  advertised, 
while  announcements  of  Epps'  Cocoa, 
St.  Jacob's  Oil  and  Cuticura  enjoy  the 
privilege  of  choice  positions  next  to 
reading  matter.  Ayer's  Hair  Vigor  is 
also  advertised  in  this  paper.  In 
America  publicity  does  not  appear  to 
have  been  used  for  some  time  for  this 
particular  article. 


THE  KING  LIABILITIES. 

The  printed  reports  of  the  individual 
liabilities  of  Herbert  Booth  King  placed 
them  at  $31,115.  This  was  a  misprint, 
as  the  figures  should  be  $3, 1 15. 


ADVERTISING  MEDIUMS. 

NEW 
YORK 
TIMES. 

"All  the  News  That's  Fit  to  Print." 

SUNDAY : 

Magazine  Supplement. 

SATURDAY: 

Literary  and  Art  Supple- 
ment. 

FOR 
CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  400,000  daily. 

Gross  rate,  75  cents  per  line.    Average  contract, 
about  50  cents  per  line. 

A  TRIFLE  CHEAPER: 

That   is  one    reason    why  the 

SAN 

FRANCISCO 


POST 


leads  in  the  evening 
field.  The  other 
reason  is  that  it  is  a 


GREAT  DEAL  BETTER 

than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

BOSTON 
JOURNAL 

LEADING    REPUBLICAN  NEWS- 

PAPER  OF  NEW  ENGLAND. 
It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

CIRCULATION  82,622. 
THE  NEW   TTTh  A/I 

Orleans!  1  XLiVl 

Makes  the  Following  State  jnents, 
and  is  Prepared  To  Back  Them  : 

That  it  has  a  larger  circulation  and  is 
delivered  directly  into  more  homes 
daily  than  any  other  paper,  morning  or 
evening,  published  in  the  South.  Ad- 
vertisers who  contemplate  advertising  in 
the  South  should  WRITE  FOR  RATES. 

350,000  DAILY 

is  the  guaranted  circulation  of  the 
SCRIPPS-McRAE  LEAGUE. 

CINCINNATI  POST. 

ST.  LOUIS  CHRONICLE. 
CLEVELAND  PRESS, 
KENTUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERRY,  S3  Tribune  Building,  New  York. 

A  D  VERTISING  in  newspapers  of ' '  known  cir- 
calation"  means  "businbss."   For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
baoe  BIdg.,N.Y.  Chambtrof  Commerce, Chicago. 


THE  FOURTH  ESTATE 


NOVEMB 


ER  5,  1896 


The  fourth  ESTATE 

A  NBWSPAPKR  FOR  THB 
MAKBRS  or  NEWSPAPERS 


Edmund  Burke  said  there  were  Three  Estates 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sat  a  Fourth  Estate,  more  import- 
ant far  than  they  all. — Carlyle's  Heroes  and 
Hero  Worship,  Lecture  V. 


Thursday,  November  5,  1896. 
ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 

ROBERT  HALSTEAD,  1  A<:soriATiL<! 
WILLIAM  WATTENBERG.I  associates. 


offices: 

Broadway  and  Murray  Street, 

opposite  CITV  HAUL  PARK 

(postal  tblhgraph  building), 
TKLKPHONK  "  I770,  CORTLANDT." 


Plaaseaddress  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 


TWO  DOLLARS  A  year,  in  Advance, 

to  any  part  of  the  United  States  or  Canada ;  to 
Foreign  Countries  in  the  postal  union,  $4  a  year. 
Single  copies,  TEN  CENTS. 


Subscribers  should  have  their  copies  of  Thb 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  of 
exchanges  which  go  to  every  newspaper  office. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch ;  160  lines  to  the  column). 

Discounts:  Od  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent,;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  line  each  insertion,  with- 
out discount. 

Small  advertisements  under  classifiedheadings, 
such  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, as  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "  EXCHANGE." 

It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

OUR   choicest    "  BARGAINS." 
No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  3. — For  $25  we  will  send  25  annual  sub- 
scriptions. 

No.  3. — For  $4  we  will  send  Thb  Fourth 
Estate  until  the  end  of  1896,  and  all  numbers 
from  March  i,  1895. 

bound  volumes. 
For  $2.50  we  will  send  a  bound  volume  of  the 
last  half-year,  March  to  August,  inclusive; 
or  for  $5  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inqiusive. 


VITALITY  IN  ILLUSTRATED  ADS. 

In  speaking  the  other  day  of  the  ad- 
vertising which  has  been  done  for  a  cer- 
tain proprietary  medicine  a  New  York 
advertiser  expressed  an  idea  which  has 
seldom,  if  ever,  received  proper  mention 
in  advertising  literature. 

The  advertising  of  this  particular 
medicine  has  been  a  failure  almost  be- 
yond precedent,  in  spite  of  the  fact  that 
the  medicine  itself  has  fundamental 
merit.  In  endeavoring  to  solve  the 
problem  as  to  why  this  particular  line  of 
advertising  should  have  been  so  much 
less  successful  than  average  advertise- 
ments, the  conclusion  was  reached  that 
the  trouble  with  the  great  bulk  of  the 
advertisements  was  that  the  illustrations, 
and  to  a  very  large  extent  the  text,  pre- 
sented pictures  of  what  might  be  called 
"still  life."  It  was  agreed  at  once  by 
those  present  that  a  lack  of  animation 
was  unusually  perceptible  in  connection 
with  this  advertising. 

On  reviewing  different  series  of  the 
advertisements  used  for  the  medicine  in 
question  it  is  evident,  as  the  critic  sug- 
gested, that  there  is  nothing  in  the  illus- 
trations used  that  suggests  vitality  or 
action,  and  that  in_^the  text,  even  when 


it  is  fluent,    there  is  no   pressure* of 

ideas  of  a  character  that  would  dissipate 
a  sluggish  state  of  mind  on  the  reader's 
part. 

The  case  certainly  yields  a  lesson 
which  ought  to  be  serviceable  to  every 
advertiser  who  uses  illustrations.  That 
is,  when  illustrations  are  employed 
they  should,  under  all  possible  circum- 
stances, consist  of  pictures  representing 
figures  or  things  in  active  motion,  in- 
stead of  simply  representing  what,  as 
before  suggested,  might  be  called  "  pict- 
ures of  still  life." 


THE  NATIONAL  ELECTION. 

The  election  of  William  McKinley  to 
the  Presidency  of  the  United  States  un- 
doubtedly means  renewed  activity  in 
business  circles,  and  our  friends  of  both 
sides,  victors  and  vanquished,  have 
every  reason  to  rejoice  that  the  contract 
refusing  wait-until  after-election  response 
to  solicitation  is  at  an  end. 

To  those  who  believed  in  William 
J.  Bryan,  and  are  desperately  disap- 
pointed in  the  result  of  the  elections, 
there  is  the  consolation  that  the  returned 
confidence  among  those  who  longed  for 
"  McKinley  and  Prosperity,"  must  mean 
revived  business  in  which  they  may 
share. 

It  is  fortunate  that  the  election  was  as 
decisive  as  it  is,  for  the  money  ques- 
tion left  in  an  unsettled  condition  and 
the  cause  of  free  silver  still  open  to 
further  argument  would  have  been  but 
the  continuance  of  the  uncertainty  and 
depression  that  have  so  long  hung  like 
dark  and  threatening  clouds  to  terrify 
and  destroy  every  hopeful  enterprise 
daring  to  show  its  head. 

There  is  but  one  question  to-day,  and 
that  is,  how  soon  the  wait-until-after  the- 
election  men  will  arouse  themselves  to 
their  opportunities,  shake  off  the  typhus 
of  inactivity  and  join  in  the  procession 
of  prosperity.  Just  as  soon  as  this  hap- 
pens the  men  who  have  made  money  in 
the  past  largely  through  the  publicity  of 
advertising  will  seek  again  the  acknowl- 
edged medium  of  profit. 

The  coming  year  and  the  part  of  the 
one  remaining  ought  to  be  remarkable  in 
the  history  of  American  journalism. 
Never  has  it  suffered  so  long  a  period  of 
hard  times,  when  people  were  without 
the  cash  to  pay  for  the  advertising  of 
goods  they  had  to  sell  and  everything  in 
the  line  of  busmess  was  at  a  standstill. 

Again  and  again  the  cry  to  take  cour- 
age, good  times  being  at  hand,  has  gone 
up  and  many  have  been  cheered.  Grad- 
ually the  hope  dwindled  until  it  was  only 
in  the  hearts  of  brave  men  that  any  an- 
ticipation of  better  days  remained. 

Everybody  waited  for  the  result  of  the 
election,  and  the  newspapers  had  to  be 
published  minus  the  necessary  ads — la- 
bors of  love  rather  than  for  profit.  But 
that  is  now  all  over.  The  people  have 
given  their  decision.  The  inevitable  has 
happened,  and  it  is  time  to  get  to  work. 

Plans  that  were  laid  in  anticipation  of 
McKinley's  election  will  now  be  actively 
pursued,  and  the  beginning  and  contin- 
uance of  every  great  enterprise  means 
advertising  the  products  of  the  manufac- 
turers. 

The  foreign  advertising  which  has 
kept  the  agents  and  special  representa- 
tives, located  in  New  York,  in  a  state  of 
suspended  animation,  must  boom  again. 
The  genial  gentlemen  who  gather  in 
the  ads  now  wear  the  "prosperous 
face."  The  light  is  again  in  their  eyes. 
They  hold  their  heads  high,  conscious 
that  they  cannot  fail  to  gladden  the 
hearts  of  distant  publishers. 

The  good  times  are  coming  back. 


THE  TIME  TO  SUBSCRIBE. 

In  the  history  of  The  Fourth  Estate 
there  has  never  been  a  more  fitting  time 
for  newspaper  men  to  subscribe  than 
now.  We  might,  with  no  suspicion  of 
unwarranted  self-esteem,  give  reasons, 
from  the  "  firstly,"  through  a  long  list  of 
numerical  adverbs  to  the  "  finally," 
but  with  due  appreciation  of  the  value 
of  our  space  to  many  subscribers  we 
abstain. 

It  is  sufficient  to  state  that  newspaper 
history  is  being  made  very  fast;  that 


every  man  who  wants  to  be  equal  to  his 
position  must  keep  track  of  what  is 
going  on  in  his  own  profession,  and  that 
The  Fourth  Estate  is  the  up-to-date 
and  energetic  recorder  of  the  doings  in 
the  world  of  journalism. 

With  the  end  of  the  long  political 
campaign  the  happenings  in  the  press 
publication  business  are  bound  to  be 
more  numerous,  and  of  even  greater 
interest  than  they  have  been  in  the  past. 
There  can  be  no  newspaper  man  who  has 
not  been  giving  serious  thought  to  the 
evolution  of  the  press;  the  tremendous 
problems  that  are  yet  to  be  solved  by  the 
publishers;  the  conditions  that  change 
almost  from  day  to  day;  the  new 
methods,  new  material  and  new  manners 
of  a  great  profession. 

Avoiding  editorializing  except  on  such 
subjects  as  are  pertinent,  timely,  inter- 
esting and  instructive.  The  Fourth 
Estate  presents  each  week  the  latest 
news  from  a  most  entertaining  world. 

The  drama  of  the  lives  that  are 
alert  in  the  busy  industry  of  the  dissem- 
ination of  intelligence  is  presented  and 
in  such  shape  that  there  is  laughter  in 
the  comedy  and  realism  and  activity  in 
the  tragedy. 

In  addition  to  the  interest  there  must 
be  in  such  a  publication  as  The  Fourth 
Estate  to  real  newspaper  men,  there  is 
not  an  issue  which  is  not  worth  to  the 
publisher  and  business  manager  more 
than  the  small  subscription  price  of  $2 
a  year.  He  is  in  active  touch  with  his 
competitors  and  confreres,  has  the  adver- 
tising field  laid  before  him  each  week. 
He  understands  where  he  is,  and  what 
there  is  to  be  had. 

An  instance  of  the  value  of  The 
Fourth  Estate  to  newspaper  men  was 
our  exclusive  publication  of  the  extreme 
demoralization  in  the  paper  trade  rates. 
It  is  unnecessary  to  remark  that  this 
meant  thousands  of  dollars  to  many 
who  were  paying  but  $2  per  year  for 
that  and  the  continuous  information  of 
the  other  fifty  one  weeks. 

An  odd  condition  in  the  publication  of 
such  a  paper  as  The  Fourth  Es- 
tate has  been  the  idea  of  a  few  that 
it  was  issued  more  as  a  pleasant  matter 
of  beneficence  to  the  profession  than 
as  a  source  of  profit.  It  ought  to 
be  self  apparent  that  The  Fourth 
Estate  can  not  live  on  an  exchange 
system.  Fortunately  the  prevalence  of 
such  a  conception  of  our  paper  is  rapidly 
disappearing  and  we  can  congratulate 
ourselves  that  there  is  a  better  under- 
standing of  this  matter.  Now  is  the 
time  to  subscribe. 


NOTE  AND  COMMENT. 

The  editor  of  a  Honolulu  paper  re- 
cently indulged  in  jests  at  the  expense 
of  President  Cleveland,  whereupon  the 
government  forced  him  to  apologize  to 
the  American  minister. 

The  San  Francisco  papers  have  loudly 
objected  to  the  editor's  meekness.  They 
ask  why,  when  the  American  press  has 
the  power  to  ridicule  the  President,  the 
foreign  press  should  be  forced  to  retract 
its  jokes. 

Hawaii  has  desired  a  union  with  the 
United  States  and  President  Cleveland  is 
not  loved  there,  it  being  held  that  he 
took  the  part  of  the  ex-CJueen  in  the 
rebellion  that  resulted  in  a  republic. 

It  is  therefore  natural  that  the  press 
there  should  be  hostile  to  the  American 
executive,  and  the  only  possible  excuse 
for  calhng  the  Hawaiian  press  to  account 
must  be  a  matter  of  diplomacy  seeking 
to  avoid  further  bitterness  with  the 
present  administration. 

It  would  certainly  be  wiser  for  the 
Hawaiian  government  to  give  its  press 
the  liberty  that  belongs  to  the  journalism 
of  a  republic. 

The  fact  that  the  newspapers  in  Aus- 
tralia keep  up  in  the  procession  of  me- 
chanical improvement  is  evident  from  a 
recent  issue  of  the  Sydney  Daily  Star. 
It  contains  a  very  clever  article  by 
Henry  Franks  on  the  Mergenthaler  lino- 
type, from  which  the  fact  that  the  Mer- 
genthaler is  found  as  good  in  Australia  as 
it  is  in  our  own  country  is  apparent. 
There  are  over  one  hundred  Mergen- 


thalers  in  Australia,  wl .        ~  ~ 
small  number  comparel]"^"'  J^""^  * 
in  America  and  Great        ^l'^  1'^^'  ^otaj 
showing  considering  A  a  good 

tion  and  other  facts.   'UStf^lia  s  popula- 


In  connection  with 
recently  of  a  proce^  account  given 
a  vast  quantity  of  rea.^.  ^<"'  condensmg 
small  space  by  means^'Pg  matter  mto  a 
photography,  there  ;  "^w  methods  of 
reason  to  hope  that  tl^e-^s  *  «°°^ 
sation  indicated  will  style  of  coi.den- 
too  la.  gely  among  th/"*"  ^  followed  up 
effect  on  the  makers*  newspapers. ,  The 
and  paper  might  f  °f  printing  presses 
trous,  by  revoluti^"'or^  '"^ 
methods  of  newspap'"'^'"g,  t^^^  P'  "*"' 

For  the  sake  of  t^-"  production, 
fessor  Fessenden  slf'^e  indiistnes  Pro- 
tion,"  and  not  go  ''""''J  '^^^^ 
coveries.   ^"^^ 

The  St.  Louis  /fl  , ,.  , 
terprise,  and  at  theP"^^"  f^^'^.f  '^'^ 
elation  of  the  lad-=  ^ame  time  its  appre- 
pages  in  its  great 't?'  ^  devoting  two 
dress  pattern  depa  ^""day  issue  to  the 
for  the  benefit  of  rUnent  which  is  run 
many  illustrations'ts  readers.  A  greU 
given,  forming  qu?  patterns  are 

"  ^  ^  ite  a  fashion  catalogue. 


The  editor  of  l'  T~  _ 
see  why  Sir  EdwiP"don  7>-«M  cannot 
made  a  fussbecau"  Arnold  shoiild  have 
ode  was  used  to  iif^^is  "^ueen  sDay 
ness  of  certain  grease  the  attractive- 
and  beer.  The  idvertisements  of  beef 
Royal  AcademJa'"'  president  of  the 
"made"  by  the 7-  declares,  was 

ure  "  Bubbles  "  tfemployment  oi  his  pict- 
gg^p  |0  spread  the  tame  of  a 


The  Photogra^  _  ,  ... 
its  annual,  entitl^'  London,  has  issued 
The  high  charadd  Photograrnsof  96 
the  estabhshmer?'"  of  the  work  done  by 
times  been  pral*  referred  to  has  several 
The  present  pr'^ed  in  these  columns. 

-    -      iblication  maintains  the 


credit  of  the 
Several  of  the 
quisite  delicacy 
subject 


Photogrtm  for  quality, 
illustrations  exhibit  ex- 
and  refined  choice  of 


In  a  chat  thd  -.u      •  » 

viewer  in  Cask  °  .^er  day  with  an  inter- 
Mrs.  CrawforMi  Saturday  Journal 
Co-respondent^'.  well-known  Pari* 
A^^^,  gave  a)  London  Daily 

how  the  use  ob  interesting  accoun  of 
London  paperf  the  "private  wire  by 

"In  1871,  jp  originated, 
fore  my  hus' "^t  after  the  vvar  and  be- 
"  we  were  on  ^^"d's  death,"  she  said, 
M   Thiers      ^^'y  friendly  terms  with 

ancy  there  w'^?w'?g  ''f'^  g'P^'^t 
news  M  Thie  ^  London  for  French 
dinary  kindn- «  showed  us  an  extraor- 
of  the  privates. .  He  offered  us  the  use 
Versailles  to'^  wire  from  the  palace  at 
London.  W-l  t^e  French  Embassy  in 
to  the  Prefecp  ^ere  to  send  our  messages 
were  to  be  trf^e  of  Versailles,  and  they 
President's  /ansmitted  to  London  by  the 

"But  yoiPwn  *ire. 
over  what  wl'  exercise  a  censorship 
I  make  only  e  said,"  I  demurred.  "No, 
replied-  "  el  one  reservation,"  M.  Thiers 
write  unlesr/'fything  shall  go  as  you 
tary  matter!  there  shall  be  news  on  mili- 
our  oppon*  "kely  to  be  of  assistance  to 
touched  ynts.  Nothing  else  shall  be 
much  as  yoKo*^  attack  me  as 

Neithe  "  please." 

my  head  nor  my  heart 
Dmpt    me    to  do  that,  M. 
\  replied.     "Well,   all  the 
1 :  deputies  are  not  my  friends, 
to  do  many  things  that  I  dis- 


would  pr 
Thiers," 
chamber  o: 
and  I  hav 
hke. 

"In  the 
tically  the 
short  tim 
you,  amo 
News." 

"  'This 
ager  of  th 
own  win 
became  a 


Severa 
nails  Pul 
cular-le 
journalis  ^r 
other  pr 


I  result  we  had  what  was  prac- 
free  use  of  the  wire,  and  for  a 
;  there  was  a  stir,  I  can  tell 
ng  the  rivals  of  the  Daily 


will  never  do,'  wrote  the  man- 
;  Times.  '  We  must  have  our 
, '  and  30  the  '  private  wire  ' 
newspaper  institution." 


months  ago  the  Funk  &  Wag- 
jjblishing  Company  issued  a  cir- 
er    inviting    authors,  editors, 
ts  and  publishers,  as  well  as 
ofessional  and  business  men,  to 
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say  whether  thty  approved  or  disap- 
proved the  following  rule  of  spelling  : 

Change  final  ed  to  t  when  so  pro- 
nounced, as  in  atashed  (abasht),  wished 
(wisht),  etc.,  and  if  a  double  consonant 
precedes  drop  on^  of  the  consonants,  as 
in  chipped  (chipt),  dressed  (drest), 
hopped  (hopt),  et:. 

Retain  final  ec  when  the  e  affects  a 
preceding  sound  i  (i)  When  the  pre- 
ceding vowel  sound  is  long  and  ex- 
pressed by  a  stngU  letter,  as  the  follow- 
ing :  Baked,  not  bakt,  because  bakt 
would  naturally  be  pronounced  like 
backed.  Caked,  not  cakt,  draped,  not 
drapt,  gaped  not  gapt,  etc. 

N.  B.— The  e  does  not  affect  the  pre- 
ceding vowel  sound  when  expressed 
by  two  or  more  letters,  as  in  booked 
(bookt),  bleached  (bleacht),  crouched 
(croucht). 

(2)  When  a  pieceding  c  has  the 
sound  of  s,  as  in  cl  anced  (not  chanct), 
forced  (not  forct),  faced  (not  fact),  etc. 

Among  the  number  who  have  agreed 
to  the  proposition  are  the  following: 

Journalists  :  William  Hayes  Ward  of 
the  New  York  Independent  (for  himself); 
Richard  Burton  of  the  Hartford  Courant, 
A.  A.  Murra  of  the  New  Orleans  Mas- 
cot,  Henry  Boss  of  the  Chicago  Proof 
Sheet,  and  W.  I.  Stillman  of  the  London 
Times. 

Newspapers  :  The  Burlington  Hawk- 
eye,  the  Yankee  Blade  of  Boston  and  the 
San  Francisco  Star. 

It  is  stated,  says  Newspaperdom,  that 
sixty-seven  daily  newspapers  have  been 
started  and  have  died  in  New  York  city 
alone  within  the  last  sixty  years,  involv- 
ing the  loss  of  over  $25,000,000. 


People  who  are  called  upon  by  live 
newspaper  men  may  be  sure,  says  the 
Bangor  Commercial,  that  the  visit  would 
not  have  been  made  without  some  sort 
of  first  information  ab(Jut  the  matter  in 
hand.  They  may  be  certain  in  almost 
any  case  that  the  newspaper  represented 
is  going  to  print  what  it  has  of  the  thing 
it  is  after,  and  that,  whether  they  give 
out  what  they  know  or,  not,  so  much  of 
the  facts  as  are  known  will  be  published 
as  soon  as  possible. 

Any  newspaper  man  of  proper  training 
will  print  the  utmost  detail  of  a  case  if 
the  man  whom  he  interviews,  and  whom 
he  knows  to  be  thorolughly  informed 
of  the  facts  in  the  matter,  announces 
that  he  knows  nothing  and  has  nothing 
to  say.  If  anybody  has  a  matter  that 
he  wishes  to  keep  out  ({>f  print  he  must 
say  so  honestly  and  withiput  deceit. 

The  instant  the  new«  gatherer  dis- 
covers that  he  is  being  pMayed  with,  he 
will  publish  what  he  cjan  of  the  case 
without  permission  from'  anybody,  and 
men  of  this  profession  ike  likely  to  be 
pretty  sharp  in  detecting  \a  deceit  which 
is  rather  common  amon 
day.  People  who  have  1  he  most  to  do 
with  the  newspapers  kniow  that  when 
they  wish  anything  to  be 
a  reason,  the  proper  way 
is  to  state  the  affair  in  full 
papers  and  then  ask  that  n 

Unless  the  circumstance 
dinary,  the  request  will  be 


uppressed  for 
to  go  about  it 

to  the  news- 
)thing  be  said. 

are  extraor- 

granted. 


3T  UKASE. 


RESENTED  AN  UNJU 

H.P.  Boyden,  the  chief 
of  the  Cincinnati  Commercia 
severed  his  connection  with 
is  understood  that  there  weVe  differences 
between  the  management  land  himself 
which  could  not  be  adjusted!  The  man- 
agement issued  a  ukase  thtt  no  one  in 
the  employ  of  the  Commer  dal  Tribune 
should  have  any  correspond 
do  any  special  writing  for 


litorial  writer 
Tribune,  has 
( hat  paper.  It 


nee  with  or 
any  outside 


journal  or  magazine,  and  th  J-t  this  order 
caught  the  leader  writer,  as  he  is  known 
to  be  a  contributor  to  some  the  lead- 
ing magazines.  It  is  not  yet  known 
who  will  succeed  Mr.  Boydei  i- 


AN  EDITOR'S  UGLY 

J.  D.  Weaver,  editor  and  p 
the  Emans  (Pa.)  Record,  ha 
gers  of  his  left  hand  painfull 
in  a  press. 


HURT. 

oprietor  of 
three  fin- 
lacerated 


PURELY  PERSONAL. 

One  of  the  most  active  and  energetic 
advertising  managers  in  the  metropolis 
is  William  A.  Deering  of  the  Mail  and 
Express,  whose  portrait  we  reproduce 
herewith  from  a  photograph  loaned  by  a 


friend.  Mr.  Deering  is  Publisher  Dorr's 
first  lieutenant,  and  has  his  entire  confi- 
dence. He  has  made  the  advertising 
columns  of  the  Mail  and  Express  bear 
abundant  fruit,  and  in  connection  with 
his  managerial  duties  finds  time  to  de- 
vote whenever  necessary  to  the  interests 
of  the  New  I^York  Press  Club,  of  which 
he  is  one  of  the  most  enthusiastic  mem- 
bers. 

Victor  F.  Lawson,  of  the  Chicago 
Record  and  Daily  News,  has  had  good 
cause  for  exhibiting  a  contented  state  of 
mind  during  the  past  month,  for  the 
Record'' s  great  postal  card  ballot  was  a 
tremendous  success,  while  an  unusual 
number  of  advertisers  seem  anxious  to 
cast  a  very  heavy  vote  for  the  Record 
and  the  Daily  News  as  advertising 
mediums. 

August  Brentano,  of  the  firm  of 
Brentano's,  New  York,  was  married  to 
Miss  Jennie  Kaufman  October  27. 

John  McComb,  editor  of  the  Scranton 
(Pa.)  Eagle,  who  was  a  colonel  on  the 
staff  of  General  Louis  F.  Ellis,  com- 
mander-in-chief of  the  Union  Veterans' 
Union,  has  been  distinguished  and  hon- 
ored by  the  new  commander,  General 
Charles  W.  Wood,  with  a  commission  as 
colonel  and  mustering  officer. 


George  Eugene  Bryson,  war  corre- 
spondent of  the  New  York  Herald,  who, 
after  splendid  work  in  Venezuela, 
Brazil,  and  various  other  Latm- American 
republics,  was  assigned  to  Cuba  when 
the  revolt  there  against  Spain  began,  is 
understood  to  have  resigned,  and  will, 
it  is  reported,  be  succeeded  at  Havana 
by  Clarence  Stetson.  It  is  stated  that 
Mr.  Bryson  will  locate  in  Washington, 
as  representative  of  the  Panama  Star 
and  Herald  and  other  South  American 
journals. 

I.  F.  Mack,  of  the  Sandusky  (O.) 
Register,  has  added  materially  to  his 
reputation  as  an  eloquent  political 
speaker  during  the  past  month. 

Colonel  C.  F.  Cochran  has  retired 
from  the  St.  Joseph  (Mo.)  Gazette,  and 
has  been  succeeded  by  Frank  Freytag, 
who  has  charge  of  both  the  editorial  and 
business  ends  of  the  paper.  Mr.  Cochran, 
as  democratic  candidate  for  congress, 
has  been  unable  to  give  the  paper  his 
personal  attention  for  some  time.  The 
Gazette  will  continue  to  support  him. 

Prof.  John  Grier  Hibben,  of  Prince- 
ton University,  is  a  contributor  to  the 
October  issue  of  the  Forum. 


in  general  to  take  an  outspoken  interest 
in  current  political  affairs,  and  has  been 
identified  with  some  of  the  political 
activity  of  the  week. 

William  J.  Arkell,  of  Judge,  was 
one  of  the  vice-presidents  of  the  Paper 
and  Associated  Trades  Division  of  the 
Sound  Money  Parade  in  New  York  on 
Saturday,  as  well  as  one  of  the  vice- 
presidents  of  the  Publishers'  and  Adver- 
tisers' Sound  Money  Club. 


Charles  J.  Farmer,  editor  of  the 
Millinery  Trade  Review,  has  been  ap- 
pointed chairman  of  the  press  committee 
of  the  millinery  trade,  to  act  with  other 
organizations  for  the  carrying  out  of  the 
plan  for  the  National  Commercial  Trav- 
elers' Home  at  Binghamton. 

Daniel  Frohman,  of  the  Lyceum 
Theatre,  was  connected  with  the  New 
York  Daily  Graphic  when  that  paper 
was  one  of  the  journalistic  features  of 
New  York. 

A.  L.  Gillam,  a  son  of  Manly  M.  Gil- 
lam,  is  following  in  the  footsteps  of  his 
talented  father  as  a  writer  of  advertise- 
ments, and  although  quite  a  young  man, 
is  already  doing  some  creditable  work 
in  this  line. 


TITANIC  WORK  BY  WIRES. 


The  Claims  Made  for  Mr.  Callen- 
der's  New  Invention. 

The  Fourth  Estate  has  described 
several  inventions  which  are  intended  to 
accelerate  very  materially  the  transmis- 
sion of  news,  as  well  as  illustrations,  by 
telegraph.  Important  as  some  of  these 
inventions  are,  they  seem  to  have  been 
but  stepping-stones  to  even  more  imp- 
ortant discoveries. 

It  is  stated  on  good  authority  that 
Romaine  Callender,  a  resident  of  Can- 
ada, has  invented  a  new  system  of  teleg- 
raphy which  will  make  it  possible  to 
transmit  over  half  a  million  words  in  less 
than  twenty-eight  seconds,  and  which 
will  make  it  an  easy  matter  to  send  the 
entire  contents  of  a  newspaper  or  book 
in  a  few  moments,  and  at  a  cost  that 
will  be  almost  nominal.  The  startling 
character  of  such  a  discovery  will  be 
appreciated  at  once  by  all  newspaper 
men  and  publishers.  Particulars  con- 
cerning Mr.  Callander's  invention  will 
be  furnished  to  the  public  in  due  course. 

Mr.  Callender  is  to  be  in  New  York 
next  week,  but  will  remain  only  a  short 
time  and  then  go  to  England  to  intro- 
duce his  invention  for  use  on  the  teleg- 
raphic systems  between  Great  Britain 
and  the  Continent,  as  well  as  with  the 
United  States. 

It  may  seem  strange  that  the  benefit 
of  this  discovery  should  not  have  been 
first  secured  for,  or  extended  to,  some 
company  in  the  United  States,  but  if  it 
is  perfected  and  bears  out  the  claims  of 
the  inventor,  no  doubt  the  privilege  of 
its  use  will  be  secured  by  our  own  jour- 
nals at  the  first  possible  moment.  Mr. 
Callender  does  not  expect  that  arrange- 
ments can  be  made  in  Great  Britain  so  as 
to  admit  of  a  practical  working  of  wires 
in  accordance  with  his  ideas  until  the 
end  of  1897. 

BELIEVE  IN  NEWSPAPER  ADVER- 
TISING. 

At  a  recent  meeting  of  the  Berks 
County  (Pa.),  Poultry  and  Pigeon  As- 
sociation it  was  unanimously  decided  to 
dispense  with  the  colored  posters,  litho- 
graphs and  other  methods  of  advertising 
a  coming  exhibition  and  invest  the  money 
usually  spent  for  this  kind  of  printing  in 
newspaper  space.  Experience  has  dem- 
onstrated to  the  members  that  newspaper 
advertising  is  not  only  the  best,  but  de- 
cidedly the  cheapest. 


Alfred  E.  Rose  has  joined  in  the 
disposition  shown  by  advertising  men 


The  Monthly  Bulletin,  official  paper 
of  the  Michigan  Press  Association,  has 
resumed  publication.  The  first  issue  of 
the  new  series  bears  the  name  of  Charles 
T.  Fairfield  as  its  publisher.  Mr.  Fair- 
field is  secretary  of  the  Michigan  Press 
Association. 


KNOWS  A  THINf;  OR  TWO  ABOUT 
LIBEL  LAWS. 

Henry  Woodward  Sackett,  who  has 
for  years  been  intimately  connected  with 
the  New  York  Tribune  as  counsel,  and 
is  one  of  the  best  known  of  New  York's, 
lawyers,  is  in  one  sense  a  newspaper 
man  as  well  as  counsellor. 

Coming  to  New  York  in  1876,  he 
supplemented  his  law  studies  by  writ- 
ing for  the  Tribune  reports  of  special 


HENRY   WOODWARD  SACKFTT. 

cases  adjudicated  in  the  supreme  court, 
the  court  of  appeals  and  United  States 
courts.  He  was  admitted  to  the  bar  in 
1879.  Soon  afterwards  he  became 
associated  in  business  with  Cornelius  A. 
Runkle,  and  when  the  latter  died  in 
1888,  Mr.  Sackett  succeeded  him  as  at- 
torney for  the  Tribune.  For  seven  or 
eight  years  he  wrote  the  legal  editorials 
which  appeared  in  that  paper,  and  still 
continues  frequent  editorial  or  critical 
contributions  to  its  columns.  He  has 
tried  nearly  all  the  libel  suits  against  the 
Tribune  during  the  last  seven  years,  and 
in  no  single  instance  has  a  larger  judg- 
ment than  6  cents  been  collected  against 
that  newspaper. 

Mr.  Sackett  is  a  Cornell  University 
man  and  president  of  the  New  York 
Cornell  Club,  and  has  various  other 
important  club  connections. 


OBITUARY  NOTES. 

James  H.  Beals,  Sr.,  died  suddenly  in 
his  seventy-third  year  last  week. 

He  was  the  son  of  the  late  William 
Beals,  who,  with  Colonel  C.  G.  Greene, 
founded  the  Boston  Post.  Later  James 
H.  Beals,  Sr.,  and  Nathaniel  G.  Greene, 
son  of  Colonel  Greene,  managed  the 
property  and  finally  sold  out  in  1875  to 
E.  D.  Winslow.  Mr.  Beals  then  retired 
to  private  life  and  devoted  his  time  prin- 
cipally to  looking  after  his  estate. 

He  leaves  three  daughters  and  a  son, 
who  is  named  after  the  father  and  who 
is  president  of  the  New  York  Newspaper 
Union. 


Henry  Ward,  a  well-known  Colorado 
newspaper  man,  employed  of  late  as 
editorial  writer  on  the  Leadville  Herald- 
Democrat,  died  last  week.  He  was 
born  in  Maysville,  N.  Y.,  in  1841. 


Charles  F.  Baldwin,  editor  of  the  Mt. 
Vernon  (O.)  Republican,  died  October  23, 
in  his  sixtieth  year. 


A  GOOD  "AD  IDEA"  IN  BOSTON. 

Advertising  Manager  Hammond,  of  the 
Boston  Transcript,  recently  established 
two  departments  lor  small  ads  under  the 
double-column  headings,  "Household 
Needs"  and  "Specialties  for  Women." 
The  advertisements  are  run  with  limited 
display  and  run  from  four  to  twenty-five 
lines,  the  average  being  seven  or  eight 
lines. 
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ADVERTISING  MEDIUMS. 

YOU  CAN 
COVER 
THE  FIELD 

most  completely  as  far  as 

WASHINGTON 

is  concerned  by  placing 
an    advertisement   in  the 

STAR 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  <)b\  of  the  houses — whether 
residences  or  stores — occupied  by  white 
persons,  A  record  unequalkd  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  ot 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Buii  ding, 

New  york  Representative. 

"New  England's  Greatest  Newspaper." 

THE 

BOSTON 

HERALD. 

Shrewd  advertisers,  in  determining  worth, 
require  three  essentials : 

CIRCULATION 

CHARACTER 

INFLUENCE 

The  Boston  Herald  possesses  these  pre- 
eminently, thus  affording  its  advertisers  an 
unequaled  purchasing  power. 


SEE  ITS  COLOR  WORK. 

THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
"  NEWSPAPER 

IN  THE  WORLD. 

THE 

JOURNAL 

Oldest  and  Best 

CHICAGO 

Paper, 

'The  Best  in  Chicago  for  the  Money." 

^HE  r"h?.ONtCLE. 

(DEMOCRATIC.) 

Compare  the  advertising  rates 
of  The  Chronicle  witli  the  rates 
of  other  Chicago  morning  papers 
CLAIMING  less  circulation  than 
The  Chronicle  PROVES. 

"It  has  a  big  field  all  to  itself." 


SITU  A  TIONS. 


BUSINESS  MANAGER 

is  wanted  for  a  daily.  A  man  of  high 
calibre  and  energy,  who  is  qualified  to 
direct  the  affairs  ot  an  important  journal, 
can  make  a  desirable  connection.  Ad- 
dress K.  H.,  care  of  The  Fourth 
Estate. 

AN  ADVERTISING  representative  with 
excellent  record,  who  is  qualified  to  take 
full  charge  of  the  advertising  department,  may 
hear  of  an  unusual  opportunity  by  addressing 
the  H.  &  H.  Company,  care  of  The  Fourth 
Estate. 

SITUATIONS  IVANTED. 

A  DVERTISEMENTS  under  this  cla»»ifica- 
^  tion,  25  cents  per  line  each  insertion.  Connt 
•even  words  to  the  line. 

A  SUCCESSFUL  ADVERTISING  MAVA- 
^  GER  is  open  for  engagement  with  a  publi- 
cation (daily,  weekly  or  monthly)  of  substantial 
circulation.  Experienced  in  every  detail  of  the 
publishing  and  advertising  business.  Have  been 
a  successful  business  man-iger  and  a  quick  circu- 
lation builder,  702  Clifton  avenue,  Newatk, 
N.  J.  

BUSINESS  OPPORTUNITIES. 

A  DVERTISEMENTS  under  this  classifica- 
^  uon,  25  cents  per  line  each  insertion,  Count 
leven  words  to  the  line. 

tJUSTLING  NEWSPAPER  MAN  of  large 
^  ^  experience  will  undertake  to  put  losing 
city  daily  on  its  feet;  cash  forfeit  posted.  Or 
will  purchase  In  a  thriving  city;  bid  condition 
no  barrier.  Address  C.  F.  F.,  care  The  Fourth 
Estate. 

ANTED,  a  partner,  to  take  half  interest  in 
**  a  new  magazine  that  has  a  brilliant 
future.    Address  C.  W.,  care  Fourth  Estate. 

BACK  NUMBERS 

Estate  can  be  had  (except  a  few  issues  which 
•re  out  of  print)  at  10  cents  each.  As  the  edi- 
tions of  many  of  the  dates  are  nearly  exhausted, 
prompt  application  should  he  made. 


RECENT  LIBEL  LITIGATIONS. 


An  Unusual  Number  of  Suits 
Reported — Some  Odd  Cases. 

A  verdict  for  the  IVor/d  was  given  in 
the  United  States  Court  last  week  m  a 
suit  for  $50,000  damages,  which  was  in- 
stituted by  Dr.  Ashton  Buchanan  Tal- 
bot on  the  ground  of  libel. 

The  trial,  over  which  Judge  Lacombe 
presided,  lasted  four  days.  The  jury 
within  half  an  hour  of  their  retirement 
returned  to  their  seats  with  the  decision 
that  no  libel  had  been  committed. 

The  article  on  which  the  action  was 
based  was  printed  in  July,  1895,  when 
Dr.  Talbot,  who  is  now  thirty-four  years 
of  age,  was  married  by  the  Rev.  Arch- 
bishop Lobdell,  of  Buffalo,  to  Mrs.  Maria 
Calista  Phelps,  the  wealthy  widow  of 
Orson  Phelps,  of  Buffalo.  Mrs.  Phelps, 
at  the  time  that  Dr.  Talbot  married  her, 
was  more  than  seventy  years  old. 

Many  persons  prominent  in  New  York, 
Philadelphia  and  Buffalo  social  circles 
testified  for  the  World,  either  in  person 
or  by  deposition.  The  jury's  verdict 
was  unanimously  in  favor  of  the  World 
on  the  first  poll. 

The  suit  of  William  Newbold  Ely, 
treasurer  of  the  Girard  Trust  Company, 
against  the  Philadelphia  Press  Company, 
Limited,  to  recover  $150,000  damages 
for  an  article  concerning  him  which  was 
published  in  the  Press  on  November  20, 
1895,  was  put  on  trial  last  week  before 
Judge  Gordon  and  resulted  in  the  find 
ing  of  a  verdict  for  the  plaintiff  for 
$18,000  damages.  The  article  in  ques- 
tion charged  him  with  having  absconded 
with  a  large  sum  of  money  belonging  to 
the  trust  company. 

A  retraction  and  apology  was  pub- 
lished in  the  next  issue  of  the  Press  and 
the  reporter  who  had  written  the  article 
was  discharged.  On  the  part  of  the 
defense  it  was  submitted  that  the  publi- 
cation was  a  mistake  which  was  unin- 
tentional and  much  regretted,  and  that 
everything  possible  had  been  done  in  the 
way  of  making  retraction  and  apology. 

The  answer  of  the  Duluth  News- 
Tribune  in  the  $50,000  libel  suit  begun 
against  it  by  Congressman  Towne  has 
been  filed.  It  admits  the  publica- 
tion of  the  article  reproduced  from  the 
St.  Paul  Dispatch  and  says  it  relied  on 
the  reputation  of  the  Dispatch  for  the 


WANTED  TO  PURCHASE. 

A  DVERTISEMENTS  under  this  claMlfioa- 
tion.  a;  cents  per  line  each  insertion.  Coani 
seven  war<u  to  the  line. 

TRADE^JOURNAL  WANTED. 

The  undersigned  wishes  to  purchase  or  secure 
part  interest  in  an  established  Trade  Journal. 
Correspondence  treated  confidentially.  D.  T. 
Mallett,  271  Broadway,  New  York. 

FOR  SALE. 

ADVERTISEMENTS  under  this  classifica- 
^  tion  25  cents  a  line  each  insertion.  Count 
seven  words  to  the  line 

pOR  SALE—  NEWSPAPER.  —  Republican 
daily  newspaper  and  job  ofhce,  in  manu- 
&cturing  city  ofS.ooo,  150  miles  from  Cincinnati; 
great  opportunity.  Address  REPUBLICAN, 
care  The  FouKtH  EIstatk. 

pOR  SALE. — A  first-class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down,  COUNTY 
SEAT,  care  of  Fourth  Estate.  

BUSINESS  HELPS. 
ADVERTISERS  AND  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  ^5assau  St., 
New  York.  

A  LL  the  leading  English  Newspapers  and 
^  Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway. 

(  I'T'HERE  is  not  a  weekly  coming  to  my  desk 
^    out  of  which  I  get  more  meat  than  The 
FouBTH   Estate" — W.  J.  K.    Kbnny,  New 
York  Railway  Advertising  Company. 


CORRESPONDENCE. 


JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
LOGAN,  UTAH. 

truth  of  the  article.  The  defence  is 
made  that  the  News- Tribune  published 
a  complete  retraction  of  the  same  on 
August  28.  Mr.  Towne's  attorneys 
deny  that  the  article  published  in 
August  was  a  retraction. 

The  "Adam  Forepaugh  Sells  Bros. 
Combined  Show  has  sued  the  Minneapo- 
lis Tribune  Printing  Company  for  $60,000 
damages.  The  article  objected  to  was 
under  the  caption  "A  .Sort  of  Frost," 
and  spoke  disparagingly  of  the  circus 
when  it  was  in  Minneapolis. 

The  Emerson  Publishing  Company, 
publishers  of  the  Banner,  Magnolia, 
Ark.,  a  firm  supposed  to  be  composed  of 
R.  L.  Emerson  and  his  three  daughters. 
Misses  Mallie,  Alice  and  Mary,  has  been 
made  defendant  in  two  damage  suits  for 
libel  in  the  sum  of  $10,000  each. 

Oscar  Barran  is  plaintiff  in  one  case, 
and  J.  M.  Kelso,  Jr.,  in  the  other.  Both 
are  young  men,  bom  and  reared  in 
Magnolia.  They  lately  began  the  publi- 
cation of  a  newspaper  called  the  Jour- 
nal, and  in  its  last  issue  appeared  an  edi- 
torial mildly  criticising  the  Banner,  the 
defendants'  paper,  for  plagiarizing  from 
the  Iconoclast.  This  brought  from  the 
Banner  article  upon  which  the  dam- 
age suits  are  based. 

Angelina  Huffman  has  begun  suit 
against  the  Omaha  Bee  for  $2,000  for 
libel,  alleging  that  a  certam  article 
headed  "  Whips  Her  Ex-Husband," 
contained  statements  "wilfully,  malici- 
ously, grossly  and  unqualifiedly  false," 
etc. 

E.  L.  Marshall,  editor  of  the  Alameda 
(Cal.)  Telegram,  has  been  charged  with 
criminal  libel.  Marshall  published  an 
article  in  which  he  said  several  very  un- 
complimentary things  about  Doctor 
Carpenter,  city  veterinary  inspector. 
The  editor  said  that  a  cow  with  any 
self-respect  would  refrain  from  kicking 
the  city  veterinary  inspector,  and  hinted 
at  some  stories  about  the  doctor  that  he 
said  would  make  "  rich  reading." 

The  doctor  and  the  editor  had  a  per- 
sonal encounter  on  the  streets  a  few  days 
ago  and  the  publication  followed. 

A  warrant  has  been  issued  tor  the 
arrest  of  George  W.  Roberts,  editor  of 
the  Dover  (Del.)  Sentinel,  charging  him 
with  criminal  libel.    The  warrant  was 
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The  first  and  only 
success  Jful  mer- 
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advertiser. 


New  York  (^^^^  FASHIONS, 
3^  ^ast  23d  Street. 

In  reply  to  num  '■      '.  .        j  j      •  t 

fact  that  nearly  aljf  '"q'"""  despite  the 
bert  Booth  King  °^  customers  of  the  Her- 
have  signified  tht^  "brother  Advertising  Agency 
ness  relations,  v/"-  .'o/O""""'  busi- 

from  the  agency(%V7=  '^^"^^^  '°  cut  loose 
handle  in  The  1  field  entirely  and  will  not 
rectly)  any  adve,"""  '^"1^^^  '^"•^'="y  <»•  ""!>- 

Our  own  dutie  "^'"/ ,  ^  , 
entirely  and  excf  ^"^  energies  will  be  confined 
Herben  Booth  Fi"^'^„«'y  '°,  '''^o't""" 
pany,  whose  su^'°g  &  Brother  Publishing  Com- 
(botii  circulation""?'"'  J°"™*'  "  Fashions  ' 
will  remain  und  ^""^  adverusmg  departments) 
er  our  management. 

Herbert  Booth  King. 
Frederic  Louis  King. 
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transmute  the  commonpl: ''^^^  P"''^ 
gold  but  he  can  amalgamF^  the  various 
elements  and  skillfully  cotrPO""^  »  coin 
that  will  pass  current  in  th 
of  life. 

The  wise  and  learned 
risively  at  the  efforts  of 
lyrist,  who  handles  his  in 
too  excellently,  but  the 


lower  ranks 

lay  smile  de- 
this  diurnal 
trument  none 
people  listen 


and  enjoy,  laugh  and  cry  with  him,  but 
never  at  him.  The  newspaper  poet  is 
a  fixture  and  no  mistake. 


ONLY  MODERN  "  ADS 
"PULLERS." 


ARE 


Editor  of  The  Fourth  Estate: 

Mr.  Bok's  clever  argument  showing 
the  "  endless  chain  "  of  benefits  derived 
from  carrying  advertising  in  magazines 
has,  besides  the  merit  of  being  logical, 
vantage  ground  that  cannot  consistently 
be  occupied  by  publishers  that  publish 
newspapers  and  not  magazines.  His 
reference  to  the  attractiveness  of  the 
magazine  advertising  of  the  present  day 
is  endorsed  by  every  one,  but  where  and 
when  will  the  earthquake  appear  that 
will  produce  corresponding  results  with 
newspaper  advertising?  Not  the  litera- 
ture thereof,  but  the  mechanical  appear- 
ance. 

Compare  the  appearance  of  the  maga- 
zine advertisements  with  that  of  the  gen- 
eral advertisements  in  the  newspapers, 
great  and  small,  and  of  tlie  many  hun- 
dred prominent  and  familiar  ones,  how 
many  are  designed  with  any  intelligent 
conception  of  the  mediums  employed? 

The  butchery  done  in  nearly  every 
town  in  the  realm  in  the  name  of  print- 
ing, where  ordinary  type  only  is  in- 
volved, becomes  carnage  itself  when  the 
proprietary  advertisement  teeming  with 
typographical  monstrosities,  and  mis- 
taken attempts  at  art,  adds  its  shifting 
scenes  of  horror  to  the  wreck. 

Can  nothing  induce  the  big  adver- 
tisers with  money  to  offer  up  on  news- 
paper altars,  to  arrange  their  constantly- 
increasing  changes  so  that  the  present- 
ment shows  a  gleam  or  two  of  indicated 
knowledge  of  mechanical  requirements  ? 

The  phenomenal  advance  made  in 
magazine  advertising  during  the  past 
two  or  three  years  only  brings  out  more 
vividly  the  handicap  that  clings  to  the 
printing  qualities  of  the  plate  advertise- 
ment still  being  perpetrated  by  the  pro- 
prietary men.  Less  than  half  a  dozen 
of  the  large  lines  of  advertising  are  so 
arranged  with  regard  to  typography  and 
illustration  that  they  are  not  offensive, 
and  some  of  the  gravest  errors  in  these 
essentials  are  committed  by  experts  who 
pose  as  authorities  on  good  advertising. 

Preparing  the  literature  for  advertis- 
ing seems  to  exhaust  the  discerning 
powers  so  that  when  the  mechanical  and 
artistic  features  come  under  considera- 
tion, effects  are  produced  that  dissipate 
all  or  nearly  all  the  advantage  of  well- 
written  and  expressive  argument. 

The  citizens  of  this  great  and  glorious 
country  have  been  lenient,  they  are  sus- 
ceptible and  charitable,  anxious  to  part 
with  their  dollar,  and  that  is  the  only  rea- 
son that  the  heavy  advertisers  employing 
deceased  methods  in  their  newspaper  dis- 
play have  not  been  forced  to  become 
modern.  This  last  year,  however,  has 
been  the  test.  Dollars  have  had  to  be 
hunted  for  and  coaxed;  what  with  hard 
times  and  the  bicycle,  no  money  has  been 
"  thrown  at  the  heads  "  of  the  proprie- 
tary men,  but  the  money  that  has  re- 
sponded to  advertising  has  gone  to  the 
fittest. 

For  several  years  almost  "any  old 
ad  "  would  create  demand  if  persisted 
in  and  properly  inserted,  but  this  year 
old-fashioned  and  out-of-date  advertise- 
ments have  failed  to  produce  their 
accustomed  results  and  the  concerns  that 
have  had  increased  sales  are  very  few. 
These  are  the  ones,  and  these  only  that 
know  how  to  so  arrange  their  advertising 
that  it  will  print  wherever  it  is  put,  re- 
tain and  exhibit  all  the  features  neces- 
sary to  make  it  attractively  prominent 
in  the  first  place  and  then  be  thoroughly 
convincing  in  its  argument. 

C.  R.  Barlow. 


FIRST    TO    ANNOUNCE  THE 

RESULT. 

The  evening  edition  of  ihe  New  York 
Journal  was  the  first  to  give  the  result 
of  the  election.  It  was  two  hours  ahead 
of  its  sound-money  rivals. 


PUBUSHERS"  AIDS. 


PUBLISHERS'  AIDS. 


A  NEW  IDEA— INCREASE  YOUR  CIRCULATION  AND  PROFITS. 


THE  AUTOMATIC  NEWSBOY 

ir  SELLS  NEWSPAPERS  AT  ANY  HOUR,  DAY  OR  N'iGHT,  FN  PROMINENT 
LOCATIONS,  AND  REQUIRES  NO  CARETAKER. 

CONSTRUCTION         Metal  Case-highly  finished  nickel  plate. 

Size,  13  X  13  X  14  inches. 
Capacity,  100  8-page  newspapers. 

Three  compartments — newi  paper,  slot  action  and  cash,  each  having  k 
separate  lock. 


FEATURES 


SALES  OF  PAPERS 
PROTECTED 


PURCHASERS  OF 

NEWSPAPERS 

PROTECTED 


Adjusted  for  either  i,  2  or  3  pennies,  or  a  nickel. 
Adjusted  for  any  size  newspaper  from  4  to  48  pages. 
Ordinary  fold — loop  or  right  angle. 

Cannot  be  beaten  by  bogus  coins,  such  as  lead  slugs,  washers,  gun 
wads,  card  board,  iron  or  steel  discs,  tin  foil,  coins  in  tin  foil,  coins 
with  string  attached. 

Broken  matches  or  toothpick*,  tin  foil  and  rubbish  will  not  block  the 
machine. 


vhere  the  money 


When  the  last  paper  in  the  machine  is  sold,  the  place  ■ 

is  put  in  is  automatically  closed. 
The  machine  cannot  be  plugged  up,  so  that  sales  of  newspapers  con- 
tinue until  all  the  papers  in  the  machine  are  sold. 

Send  for  circular,  address 

WM.  H. 

Boxes  on  exhibit  in  Parlor  I, 

Astor  House,  daily,  till  November  8. 


HENRY,  Agent, 

253  Broadway,  New  York  City. 


THE  POLAR  PRESS. 


A  JOURNAL  OF  THE  FAR  NORTH 
AND  ITS  METHOD  OF 
PUBLICATION. 


Collecting  News  by  Dog  Teams — 
Information  Many  Months  Old, 
BUT  Most  Welcome— The  Press  Is 
A  Boon  in  an  Alaskan  Wilder- 
ness. 

Gordon  C.  Beltles,  who  for  some  time 
past  has  been  publishing  a  paper  at  the 
most  remote  point  on  the  American  con- 
tinent, is  in  San  Francisco.  His  paper 
is  the  Yukon  (Alaska)  Press  and  it  ap- 
pears three  times  a  year.  The  reason  it 
is  not  issued  oftener  is  because,  as  he 
says,  the  news  has  to  be  collected  for 
2,000  miles,  and  it  takes  four  months 
each  time  to  do  it. 

Mr.  Bettles,  though  also  a  big  mining 
operator  and  running  three  trading 
posts,  learned  the  printing  trade  in  his 
youth.  At  the  post  at  Tanana,  near  the 
mouth  of  the  Tanana  River,  1,000  miles 
up  the  Yukon,  the  Rev.  Jules  L.  Prevost 
has  been  doing  missionary  work  among 
the  Indians. 

He  desired  to  translate  and  print  por- 
tions of  the  Scriptures  in  the  Indian 
tongue,  so  Mr.  Bettles  told  him  to  get  a 
little  printing  outfit,  and  in  his  leisure 
hours  in  the  long  winter  he  would  teach 
him  how  to  set  the  type. 

The  missionary  got  the  material  and 
then  it  struck  him  it  would  be  a  good 
thing  to  get  out  a  little  paper  also.  So 
Mr.  Bettles  has  been  steering  the  little 
journal  through.  He  has  also  taught 
the  minister  so  that  he  can  now  get  it 
out  himself. 

It  is  a  paper  of  sixteen  small  pages, 
and  is  printed  on  a  job  press.  The  news 
is  very  interesting,  and  the  paper  is 
highly  appreciated  there,  for  it  seems  to 
break  the  monotony  of  things.  It  has  a 
number  of  advertisements,  but  owing  to 
the,  as  yet,  limited  circulation,  the  rates 
are  not  high. 

"  It  is  difficult  to  publish  a  paper  up 
there,"  said  Mr.  Bettles  to  a  San  Fran- 
cisco reporter,  "  because  it  takes  so  long 
to  collect  the  news.  Why,  the  result  of 
this  election  in  the  United  States  will  not 
be  known  there  for  eight  months.  There 
might  be  war  here,  and  it  could  con- 
tinue for  most  of  a  year  before  we  would 
hear  of  it."  To  get  the  news  of  the 
Yukon  alone  means  covering  two  thou- 
sand miles  of  country  by  dog  teams.  It 
is  by  these  teams  that  the  news  is 
brought. 


JOURNALISM'S  GREAT  REWARDS. 

The  Westminster  Review  writes  of 
journalism  as  a  profession  in  England. 
Here  are  some  of  the  rewards  which,  it 
says,  journalism  has  secured  to  men  in 
that  country: 

"Journalism  as  a  means  of  personal 
elevation  in  social,  commercial  and  po- 
litical life  has  proved  one  of  the  greatest 
levers  of  the  age.  Those  who  would 
have  otherwise  remained  obscure  and 
comparatively  unknown  to  any  outside 
their  own  limited  circles,  whose  fortunes 
would  have  retained  microscopical  pro- 
portions, and  whose  genius  would  have 
been  undeveloped  and  therefore  unap- 
preciated, have  by  the  powerful  agency 
of  the  press  loomed  large  in  the  public 
eye,  been  blessed  with  swollen  coffers, 
and  enabled  to  bestow  their  blessings  on 
the  community. 

"Many  of  the  giants  of  the  literary 
world  to-day  have  risen  from  the  very 
lowest  rung  ot  the  journalistic  ladder, 
their  present  popularity  and  the  great 
demand  for  their  writings  being  the  ulti- 
mate issues  of  well-sustained  experience 
acquired  in  a  round  of  reportorial  exer- 
cises or  the  curriculum  of  a  modest  ed- 
itorial training. 

' '  Some  of  our  leading  financiers,  pol- 
iticians, philosophers  and  philanthropists 
are  but  prosperous  journalists,  providing 
instances  of  what  one  of  the  most  impor- 
tant machineries  of  the  State  can  do  for 
enterprising  men.  To  be  set  upon  ped- 
estals of  public  eminence  for  catering  for 
the  entertainment  and  instruction  of  the 
public  is  their  reward  for  virtuous  labor. 

"  As  it  is  now  so  it  was  in  the  begin- 
ning of  what  may  be  termed  the  press 
life  of  this  country,  which,  like  many 
other  modern  institutions,  is  contempo- 
raneous with  Queen  Victoria's  reign. 
What  a  large  number  of  men,  for  exam- 
pie,  then  started  upon  a  successful  career 
armed  only  with  the  material  implements 
of  a  reporter's  notebook  and  pencil. 

"Many  fortunate  occupants  of  the 
Press  Gallery  in  the  House  of  Commons 
have  found  that  hallowed  journalistic 
sanctum  the  nursery  of  literary,  social 
and  political  greatness. 

"  Among  a  very  large  number  we  have 
only  to  recall  the  names  of  such  well- 
known  men  as  Dr.  Johnson,  Sir  James 
Mackintosh,  Thomas  Barnes,  William 
Black,  S.  C.  Hall,  John  Payne  Collier, 
William  Hazlitt,  Allan  Cunningham, 
Charles  Dickens,  Shirley  Brooks  and 
Mr.  Justice  Talfourd,  all  of  whom  were 
Parliamentary  reporters,  to  substantiate 
the  truth  of  this  statement,  and  to  realize 
how  much  the  world,  and  especially  the 
English-speaking  race,  owes  to  the  tal- 
ented Fourth  Estate." 

Evidently  the  English  journalist  has 
many  reasons  for  his  ambition. 


lO 


THE  FOURTH  ESTATE 


NOVEMBEF, 


I  5.  1896 


SENDING  PICTURES  BY  WIRE. 


A  Recent  Interesting  Article  on 
THE  Transmission  of  Illustra- 
tions BY  Telegraph. 

Methods  for  transmitting  pictures  by 
telegraph  have  several  times  been  re- 
ferred to  in  print.  The  latest  article  on 
this  subject  is  in  a  recent  issue  of  the 
New  York  World.  It  is  reprinted  as  an 
additional  contribution  to  this  topic. 
In  speaking  of  the  plan  outlined  the 
World  sa.y%  that  the  difficulties  in  the 
way  of  complete  success  are  mostly  of  a 
mechanical  nature,  and  are  not  regarded 
as  insurmountable. 

the  scientist's  plan. 

According  to  the  plan  the  object  to  be 
seen  is  impressed  upon  a  plate,  within 
an  instrument  that  is  very  similar  to  a 
photographic  camera,  and  by  means  of 
an  electric  current  it  is  transmitted  and 
reproduced  upon  another  plate  in  the 
receiving  instrument  at  the  other  end  of 
the  line,  which  may  be  10,  50  or  1,000 
miles  away. 

The  transmitter  and  the  receiver  are 
almost  identical  in  construction.  In 
both  there  is  a  plate  upon  which  the 
image  is  impressed,  and  if  the  observer 
looks  through  an  eye-piece  in  the  re- 
ceiver he  can  see  a  reproduction  of  the 
impression  on  the  plate  of  the  distant 
object.  By  using  a  suitable  adaptation 
of  the  ordinary  magic  lantern,  the  pict- 
ure may  be  cast  upon  a  screen  and 
then,  greatly  magnified,  can  be  seen  by 
a  large  number  of  persons  at  the  same 
time. 

Each  instrument  is  provided  with  a 
revolving  disc  that  is  located  behind  the 
plate  upon  which  the  impression  is  re- 
ceived, and  as  close  to  it  as  possible 
without  actually  touching.  Each  plate 
has  a  sliding  arrangement  so  that  it  can 
move  from  the  center  to  the  outer  edge 
of  the  disc  and  back.  At  a  point  on 
this  plate  that  comes  directly  over  the 
center  of  the  disc  when  the  plate  is  in 
the  central  position  there  is  a  small  hole 
not  any  larger  than  a  pin  point. 

THE  TRANSMITTER. 

Back  of  this  hole,  in  the  transmitter, 
there  is  a  piece  of  selenium,  a  substance 
that  possesses  the  property  of  changing 
its  resistance  to  the  flow  of  an  electric 
current  by  the  action  of  light.  In  the 
dark  the  resistance  of  selenium  is  so  great 
that  very  little  electricity  can  pass 
through  it,  but  if  exposed  to  a  strong 
light,  the  current  will  pass  freely. 

Remembering  that  this  piece  of  sele- 
nium is  placed  behind  the  hole  in  the 
sliding  plate  on  the  disc,  and  that  the 
disc  is  located  behind  the  plate  ^upon 
which  the  picture  is  cast,  it  can  be  seen 
that  if  the  whole  is  in  a  position  where 
the  light  that  passes  through  the  plate 
on  which  the  picture  is  impressed  is  not 
strong,  the  action  on  the  selenium  will  be 
slight^  and  it  will  become  greater  as  the 
disc  is  moved  so  as  to  bring  the  hole 
into  a  position  where  more  light  passes 
through  the  plate. 

The  electric  current  used  to  reproduce 
the  picture  at  the  distant  end  is  passed 
through  the  piece  of  selenium.  The  lat- 
ter acts  as  a  valve  to  regulate  the  flow  of 
the  electric  current. 

The  amount  of  light  that  can  pass 
through  any  part  of  the  plate  upon 
which  the  picture  in  the  transmitter  is 
cast  is  dependent  upon  the  density  of 
the  shading  at  that  point,  hence  the 
action  of  the  light  on  the  selenium  at  any 
point  will  be  in  proportion  to  the  density 
of  the  shading  at  that  point,  and  there- 
fore the  electric  current  that  will  pass  at 
such  points  will  also  be  proportional  to 
the  density  of  the  shading. 

THE  RECEIVING  MECHANISM. 

At  the  receiving  end  the  electric  cur- 
rent is  passed  around  an  electro-magnet 
made  in  the  shape  of  a  tube  so  that  light 
may  be  passed  through  it,  the  force  of 
the  magnet  being  used  fo  regulate  the 
amount  of  light  that  passes  through  the 
tube.  This  magnet  is  fixed  back  of  the 
revolving  disc  of  the  receiver  in  such  a 
position  that  the  centre  of  the  tube  is  in 


line  with  the  pin  hole  in  the  sliding 
plate. 

A  lamp  is  placed  so  that  its  light  will 
shine  through  the  tube  and  the  hole  in 
the  sliding  plate  and  fall  upon  the  plate 
on  which  the  picture  is  to  be  reproduced. 
The  tube  has  two  Nicol  prisms,  one 
being  placed  at  each  end  and  at  right 
angles  to  each  other. 

These  prisms  are  made  of  Iceland  spar 
crystals  and  possess  the  property  of 
being  transparent  when  in  certain  posi- 
tions, but  if  arranged  at  right  angles 
they  shut  oft  the  light  as  effectually  as  if 
they  were  made  of  coal  or  any  other 
opaque  substance. 

Under  the  action  of  the  magnetic 
force  the  property  of  these  prisms  to 
stop  the  light  is  destroyed  or  counter- 
acted, and  if  the  magnetism  is  strong 
enough,  the  light  will  pass  through  as 
well  as  if  there  were  no  obstruction. 

As  the  power  of  the  Nicol  prisms  to 
obstruct  the  light  is  varied  by  the 
strength  of  the  magnet  within  which 
they  are  placed,  and  as  this  magnet  is 
varied  in  strength  by  the  variations  in 
the  amount  of  electric  current  that  passes 
around  it,  it  will  be  seen  that  the  inten- 
sity of  the  light  that  falls  upon  the  plate 
where  the  picture  is  reproduced  can  be 
made  proportional  to  the  variations. 

The  variations  in  the  current  are  ef- 
fected by  the  action  of  the  light  passing 
through  the  picture  impressed  upon  the 
plate  of  the  transmitter.  This  light  acts 
on  a  piece  of  selenium  in  such  a  way  as 
to  change  its  resistance  to  the  passage  of 
the  electric  current. 

By  the  action  of  this'  selenium,  under 
the  influence  of  the  light  failing  upon  it, 
the  flow  of  electric  current  is  regulated. 
The  magnet  at  the  receiving  end  varies 
in  strength  in  accordance  with  the 
strength  of  the  current  passing  around  it, 
and  the  amount  of  light  that  can  pass 
through  the  prisms  and  fall  upon  the 
plate  is  regulated  by  the  force  of  the 
magnet. 

HOW  THE  PARTS  WORK. 

If  the  two  discs  in  the  transmitter  and 
the  receiver  were  kept  stationary,  all 
that  one  would  see,  at  the  receiving  end, 
would  be  a  spot  of  light  that  would  in- 
crease and  decrease  in  brightness.  But 
if  the  discs  are  made  to  revolve,  both  at 
the  same  velocity,  and  at  the  same  time 
the  sliding  plate  is  given  a  sidewise  mo- 
tion, one  would  see  a  spiral  line  of  light. 

If  the  plate  is  fed  out  very  slowly  so 
that  the  hole  will  move  outward  its  own 
width  while  the  disc  is  making  one 
turn,  the  spiral  lines  will  be  so  close  to- 
gether that  all  the  surface  of  the  disc 
will  be  passed  over  after  a  sufficient 
number  of  revolutions  have  been  made 
to  feed  the  hole  all  the  way  out  to  the 
circumference. 

To  produce  a  photograph  at  the  re- 
ceiving end  it  would  be  sufficient  for  the 
two  discs  to  revolve  at  the  same  velocity, 
because  the  spot  of  light,  even  if  it 
moved  slowly,  would  act  upon  a  photo- 
graphic plate,  at  the  points  where  it 
would  impinge,  to  a  degree  correspond- 
ing with  the  intensity  of  the  light  at 
that  particular  instant. 

In  order,  however,  that  a  picture  may 
be  reproduced  that  can  be  seen  by  the 
eye,  the  velocity  with  which  the  discs 
rotate  would  be  very  great.  If  the  eye 
could  see  instantly,  this  apparatus  would 
be  of  no  value  for  the  purpose  of  repro- 
ducing visible  pictures,  but  the  eye  does 
not  see  instantly. 

If  the  discs  are  revolved  with  sufficient 
rapidity  to  enable  the  spot  of  light  to 
travel  from  the  centre  to  the  outside  be- 
fore the  image  impressed  upon  the  eye 
has  faded  away,  the  entire  picture  will 
be  seen. 

It  may  appear  to  be  a  difficult  matter 
to  make  two  machines,  hundreds  of  miles 
away,  rotate  in  unison  with  each  other, 
but  there  are  several  ways  in  which  this 
may  be  done. 

THE  MAKING  OF  TYPE  METAL. 

Little  information  can  be  obtained 
concerning  the  composition  of  the  metal 
of  which  the  first  type  was  cast.  In  the 
cost  book  issued  by  the  directors  of  the 
Ripoli  Press  in  Florence  for  the  years 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPll^j^^ 


SPECIAL  OFFEI^ 


GRATIS 


Every  subscriber 
to  Fou^.pj^  Estate 
be  put  on  the 
mailing  list  of  the 

Typographic  Advertiser  for  one  year,  without  charge 
on  applying  by  letter  to  the  Typographic  Advertiser 
No,  27  William  Street,  New  York,  and  mentioning 
this  paper.  , 


WHAT  IS  THE 
TYPOGRAPHIC 
ADVERTISER.? 


The  leading  journal  of  up-to-date  ,  ^y  su- 

perbly  printed  on  superior  paper;  ^^^^^^^^  ^^^^^^ 

on  the  display  of  type  in  advertisei^^^^^  ^ 

will  attract  the  eye  of  buyers  and  i  cx  1.1  ^ 

.  •'  ')rove  profitable  to 

your  space-buying  clients ;  specimen   ^,  ^^^^^ 

designs  in  type  and  borders;  articles  by  specialists  on  subject/^      interest  to  all 

whose  work  is  expressed  in  type.    It  is  published  bi-monthl)    ^  Leaders 

in  Type  Fashions.  ( 

A  MERICAN  TyPE-FoUndERS* 

Company. 


BOSTON.  150  Congress  St. 
NEW  YORK,  Rose  and  Duane  Sts. 
PHILADELPHIA.  606  614  Sansoiti  St.' 
BALT  IMORi:,  Frederick  and  Water  .Sts. 
BUFFALO.  83  Ellicott  St. 
PirrSBURGH,  3J3  Third  Ave. 
CLtVBLAND,  St.  Clair  and  Ontario  Sts. 
CINCINNATI,  13-17  LongworthSt. 
CHICAGO,  139-Mi  Monroe  St. 


MILWAUKEE,  69  Hu 
ST.  LOUIS,  Fourth  an. 
MINNEAPOLIS,  24-2 
KANSAS  CITY,  533  I 
OMAHA,  M18  Howar 
DENVER,  j6i6  Blake 
PORTLAND,  Second 
SAN  FRANCISCO, 


ron  St. 
i  Elm  Sts. 

j  First  Ave.,  South. 
)elaware  St. 
d  St. 
St. 

and  Stark  Sts. 
''I05  bansome  St, 


1474  to  1483,  says  an  exchange,  the  cost 
of  lead  and  tin  is  given,  so  that  there  is 
scarcely  any  doubt  that  these  metals 
were  used.  A  third  metal  is  vaguely 
mentioned,  which  was  probably  anti- 
mony, but  this  is  only  conjecture.  In 
Just  Amman's  "Book  of  Trades,"  pub- 
lished in  Frankfurt  in  1568,  the  ingredi- 
ents are  given  as  bismuth,  tin  and  lead. 
Inasmuch  as  this  composition  would 
have  resulted  in  an  alloy  which  would 
melt  at  an  extremely  low  temperature — 
in  proper  proportions,  as  that  of  boiling 
water — and  also  be  very  soft,  there  could 
be  no  advantage  in  using  the  first-named 
metal  unless  the  matrices  were  made  of 
lead,  in  which  case  the  fusing  point  of 
the  alloy,  being  lower  than  that  of  the 
matrix,  would  tend  to  lengthen  its  life. 
But  as  bismuth  is  very  expensive,  it  is 
more  than  probable  that  the  chronicler 
confused  it  with  antimony. 

In  mixing  his  metal,  the  modern  type- 
founder usually  calculates  the  amount  of 
tin,  antimony,  and  copper  used  in  pro- 
portion to  ICHD  lbs.  of  lead.  For  the 
sake  of  uniformity  this  method  will  be 
followed.  The  type  cast  at  the  begin- 
ning of  the  century  probably  contained, 

Lead   100  lbs. 

Antimony   ....    15  " 

Tin   S  " 

This  mixture  is  about  the  same  hard- 
ness as  modern  electrotype  metal. 


AN  AUTOMATIC  NEWSBOY. 

Invention  has  done  so  many  thir.gs  for 
the  newspaper  pubhsher  that  it  is  not  so 
surprising  after  all  that  an  automatic 
newsboy  should  say  good  morning  to  the 
newspaper  press.  This  particular  news- 
boy is  introduced  to  publishers  under  the 
auspices  of  William  H.  Henry,  who  is 
the  agent  for  the  Automatic  News  Com- 
pany, which  manufactures  this  remark- 
able new  device.  Mr.  Henry  is  well 
known  as  a  veteran  newspaper  man. 


publi( 

papers  at  all  hours  of 
regard  to  weather  or 
The  publisher  is 
ain  an  exact  control  of 
1  revenue  from  sales  of 


having  been  conrl    .  ,  ^  1 
with  the  New  YoA^^lf^  ^f.  ^  '°"g 

rru     J      i.       V-  Herald. 

1  he  advantages!   u-  u        1  ■     1  r 
the  automatic  neJ^'?'^'^  are  claimed  for 
proprietors  are  th>^."f°y  wspaper 
to  secure  copies  oi^^'     ^"^^'^^  P'^>^1'<= 
the  day  without 
other  conditions, 
enabled  to  maint 
his  circulation  an( 
copies. 

The  outer  casu    •    ■  j 
tractive  so  as  tcp  made  very  at- 

serve  as  an  advertise- 
er.    By  this  means  the 
sues  are  not  liable  to  be 
the  issues  of  competi- 
run  any  chance  of  hav- 
thrown  out  of  sight 
■  elsewhere.  Provided 
Swsman  for  special  dis- 
aler  owns  the  box. 
newsboy,  it  is  claimed, 
r  channels  for  circula- 


ment  of  the  pa[j 
publisher's  own  i, 
covered  up  with' 
tors,  nor  does  he 
ing   his  papers 
under  counters  o! 
he  pays  the  n 
play,  the  newsd 
The  autoraatii 
opens  many  n 

tion.    The  boxeL  ,      ,     j  r  ■ 

„^  ■    J     |s  can  be  placed,  for  in 

stance,  in  drugi    ,  w 


street  railways, 
office  buildings, 
ing-room  and 
lines, 

indefinitely,  ll 


stores,  public  resorts, 
barber  shops,  hotels  and 
street  lampposts,  draw- 

'111    dliu   ■    1         .  .1 

steamshl^'^^P'"g  V""^ 
ps,   and  so  on  almost 

boxes  can  also  f'he  newspapers  using  the 

from  the  sale  F"?-^^  ^'  ^  f  P''^^' 

local°  space  on  the  boxes  to 
1  advertisers. 

are  pointed  out  that  ap- 
alers  as  '  well  as  proprie- 
mple,  the  purchase  of  the 
an  automatic  transaction, 
|ly  any  labor  required,  and 
acts  as  a  cash  register  and 
The  papers  contained  in 
protected  from  rain  and 


general  or 

Advantages 
peal  to  newsd] 
tors.    For  ex: 
paper  being 
there  is  scarce] 
the  box  it  als' 
money  box. 
the  box  are 
snow. 

A.  B.  De 
the  Automat; 
as  enthusiasi 


Guerville,  the  president  of 
c  News  Company,  is  fully 

great  value       ^^^^  ^^^.^^^  j^^^^^ 

ition  at  the  Astor  House, 
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AMUSEMENTS. 


Bijou  Theatre,  "  My  Friend  from  India," 
8  30  P.M. 

Casino,  "Jack  and  the  Beanstalk,"  8  p.m. 

Daly's,  "  The  Geisha,"  8.13  p.m. 

Fifth  Avrnue  Theatre,  "  Lost,  Strayed  or 

Stolen,"  8.15  p.m. 
Gabdhn  Theatre,  "  The  Mummy,"  8  p.m. 
Garrick  Theatre.  "Secret  Service,"  8.30  P.M. 
Herald  Square  Theatre,  "The  Mandarin," 

8  p.m. 

Hoyt's  Theatre,  "A  Florida  Enchantment," 

8.  io  p.m. 
Kostbr  &  Bial's,  8  P.M. 
Lyceum  Theatre,  E.  H.  Sothern,  8.15  p.m. 
Olympia  Theatre,  "  Santa  Maria,"  8.15  p.m  , 

Music    Hall.    8.15    p.m  ,  Auditorium, 

*'  Evangeline,"  8  p.m. 
Palmer's  Theatre,  Prof.  Herrmann,  8  15  p.m. 
Proctor's,  Vaudeville,  n  a.m  to  ii  p.m. 
Standard  Theatre.  "Zero."  8  p.m. 


RECENT  MEETINGS  OF  PRESS 
ASSOCIATIONS. 

At  the  annual  meeting  of  the  New 
York  State  Press  Association,  at  Glen 
Summit,  in  July,  the  president  was  in- 
structed to  appoint  delegates  to  repre- 
sent the  association  at  the  National  Press 
Association  convention  to  be  held  at 
Galveston,  Tex.,  February  16  to  18, 
1897. 

President  H.  A.  Brockway,  of  the 
State  association,  has  appointed  the  fol- 
lowing delegation:  J.  M.  Farrell, 
Times- Umon,  Albany;  J.  A.  Sleicher, 
City  Record,  New  York;  William  Berri, 
Standard  Union,  Brooklyn;  H.  J. 
Knapp,  Advertiser,  Auburn;  F.  P.  Hall, 
yournal.  Jamestown;  G.  E.  Hamilton, 
Judge,  New  York;  Arthur  Mc Arthur, 
Budget,  Troy;  L.  McKinstry,  Censor, 
Fredonia,  G.  S.  Griswold,  News,  Ba- 
tavia,  and  C.  S.  Patteson,  Newspaper, 
dam.  New  York. 


The  sixth  annual  meeting  of  the  New- 
ark (N.  J.)  German  Press  Club  was  held 
last  week.  The  annual  reports  showed 
the  club  to  be  in  an  excellent  financial 
condition.  All  of  the  old  officers  of  the 
club  were  re-elected,  except  Kurt  von 
Goeben,  financial  secretary,  who  was 
succeeded  by  Matthias  Pauli. 

Appended  is  the  list  of  officers  for  the 
ensuing  year :  President,  Frederick 
Kuhn;  vice-president,  Erwin  T.  Buss- 
mann;  treasurer,  Frederick  Fieg;  finan- 
cial secretary,  Matthias  Pauli;  corre- 
sponding secretary,  Robf.rt  L.  Soergel. 
The  auditing  committee  consists  of  Vic- 
tor Friedlaender,  John  Grohman,  Theo- 
dore Schuele,  and  the  sick  benefit  com- 
mittee of  Noah  Guter,  John  Grohman, 
Richard  Bloemeke,  Theodore  Schuele 
and  Kurt  von  Goeben. 


URGES  FLORIDA'S  CLAIM. 

William  E.  Pabor,  editor  of  the  Pabor 
Lake  (Fla.)  Pineapple,  and  the  Florida 
member  of  the  National  Editorial  Asso- 
ciation's committee  on  the  proposed 
home  for  aged  and  infirm  newspaper 
men,  is  eagerly  urging  Florida  as  the 
place  for  the  institution.  No  one  will 
say  against  his  plan  that  his  state  is  not 
a  good  place  in  the  winter. 


BUSINESS  TROUBLES. 

The  Ingram  Interlining  Company  of 
New  York  and  Conowingo,  Md.,  manu- 
facturers of  chevret  for  dresses,  has  ap- 
plied for  the  dissolution  of  the  company 
on  the  ground  that  it  is  insolvent,  and 
Judge  Beekman  has  appointed  George 
C.  Austin  receiver  with  a  bond  of 
$15,000.  The  liabilities  are  $38,893, 
nominal  assets  $36,468. 

The  New  York  Mail  and  Express 
entered  judgment  last  week  for  $521 
against  Charles  D.  Koppell  and  for  $99 
against  C.  B.  Hunt.  Mr.  Hunt  was 
until  recently,  for  a  few  months,  adver- 
tising manager  of  the  New  York  Com. 
mercial  Advertiser.  The  principal  busi- 
ness that  he  placed  as  an  agent  was  for 
the  New  York  Telephone  Company. 

The  Mason  City  (la.)  Times-Herald 
newspaper  plant  was  sold  recently 
under  a  chattel  mortgage  to  John  S. 
Stanbur^  on  the  first  bid  of  $3,474.57. 
Later  i;i  the  day  Mr.  Stanbury  resold 


LIFE  INSURANCE. 


IT  LEADS  THEM  ALL 

XHE 

MUTUAL 
LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau,  Cedar  and  Liberty  Streets. 


PRESS  CLIPPINGS. 

DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  seat  Co  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU.  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
foimd  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  y8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


the  plant  to  W.  W.  Goddard,  who  is 
editor  and  proprietor,  for  $5,000. 

M.  H.  and  G.  S.  Mallory,  publishers 
of  the  Churchman,  have  entered  judg- 
ment for  $70.24,  against  Edwin  M.  Van 
Note  and  Clinton  S.  Fisk. 


RECENT  INCORPORATIONS. 

The  Reveille  Publishing  Company  of 
Pittsburg  has  been  incorporated  with  a 
capital  stock  of  $20,000.  The  directors 
are  A.  B.  Luce,  I.  C.  McWalters,  John 
A.  Peters,  X.  M.  Vallette,  John  A.  Hill 
and  Joseph  H.  Fonerto. 

The  Victoria  Advertising  Cabinet 
Company  of  New  York  has  been  incor- 
porated with  a  capital  of  $5,000.  The 
directors  are  Charles  R.  Cole,  D.  C. 
Beardslee  and  William  T.  Laing. 

The  Medical  Gazette  Publishing  Com- 
pany, Cleveland  (capital  $10,000),  has 
been  incorporated  by  Hunter  Robb,  W. 
A.  Knowlton,  Frederick  K.  Smith, 
Charles  B.  Parke  and  Samuel  W.  Kelly. 
It  is  to  publish  the  Meaical  Gazette, 


OBJECTION  TO  A  RECEIVER. 

N.  E.  Thatcher,  editor  of  the  Marion 
(O.)  Dollar  Democrat,  and  manager  of 
the  Dollar  Democrat  Printing  Com- 
pany, has  filed  a  petition  asking  that  the 
recent  receivership  be  set  aside. 

He  charges  that  Dan  Babst,  who  ap- 
plied for  the  receiver,  does  not  like  the 
editorial  policy  of  the  paper  in  politics, 
and  seeks  to  ruin  and  damage  the  paper. 


A  PLAN  THAT  BENEFITS  MANY. 

In  connection  with  the  increase  in  the 
number  of  dailies  that  have  established 
"  ad  writing  bureaus  "  for  the  benefit  of 
advertisers,  it  is  interesting  to  note  that 
even  the  lesser  papers  are  adopting  the 
plan.  The  advertising  of  the  Greenville 
(Tex.)  Messenger,  a  so-called  "country 
weekly,"  has  recently  been  put  in  charge 
of  H.  S.  Ellis,  a  capable  "  ad  writer." 


TRAVEL. 


No  Line  in  the  World 

Equals  the 
NEW  YORK  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  o(  block  signals  in  the  world. 

iX  hours.  New  York  to  Buffalo ;  hours,  New 
York  to  Niagara  Falls  ;  24  hours,  New  York 
to  Chicago;  hours,  New  York  to  Cin- 
cinnati ;  29%  hours.  New  York  to  St.  LouLs, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

SAFETY  &  COMFORT 
IN  TRAVEL 

are  the  considerations  of  the  greatest  moment. 
These  matters  have  always  received  the  most 
careful  attention  at  the  hands  of  the  manage- 
ment  of  the 

PENNSYLVANIA  R.R. 

and  m  consequence  the  road  is  the  best  protected 
and  most  completely  equipped  line  in  America 
Magiuficent  road-bed,  the  block  signal  system 
throughout,  automatic  switches  and  signals 
passenger  coaches,  parlor  and  sleeping  cars  o 
the  latest  design  and  construction,  are  in  evidenc 
as  proof  of  the  claim. 

The  Pennsylvania  Railroad  Is  th«  "  Standar 
Railway  of  America." 

S.  M.  PREVOST.  R.  WOOD, 

Gtn.Managtr.  G*n.  Past.  Agent. 


TRY  THE 
ELECTRIC  LIGHTED  TRAINS 

OF  THE 

Chicago,  Milwaukee  AND 
St.  Paul  Railway. 

Chicago  to  St.  Paul  and  Minneapolis 

AND 

Chicago  to  Sioux  City  and  Omaha. 
THE  FINEST  TRAINS  IN  THE  WORLD. 

A  TERRITORIAL  PAPER'S  RE- 
CEIVERSHIP. 
At  the  request  of  the  owners,  Messrs. 
Wilson  &  Douglas,  D.  T.  Nesbett  has 
been  appointed  receiver  for  the  daily 
and  weekly  Ardmorite,  Ardmore,  Ind. 
Ter.  The  business  is  in  good  shape 
and  the  plant  is  said  to  be  making 
money,  but,  owing  to  disagreement,  this 
step  was  agreed  upon.  The  business 
will  be  contiuued,  the  debts  paid  and  in 
time  one  or  the  other  partner  will  dis- 
pose of  his  interest,  when  the  receiver- 
ship will  be  dissolved. 


THE     KITTREDGE  COMPANY'S 
TROUBLE. 

The  receiver  for  the  Kittredge  Com- 
pany, New  York,  is  Louis  D.  Gallison, 
of  the  firm  of  Gallison  &  Hobron,  pub- 
lishers of  the  American  Hatter  and  other 
trade  papers.  In  the  report  given  in  the 
New  York  dailies  last  week  the  name 
was  given  as  George  H.  Gallison.  It  is 
still  expected  that  the  publication  of 
Business  and  of  the  Sanitary  Plumber 
will  continue. 

OLD  NEW  JERSEY  PAPER  BUS- 
PENDS. 

The  Elizabeth  (N.  J.)  Daily  Herald, 
edited  by  John  Max  Reiner,  has  sus- 
pended publication,  and  it  is  understood 
that  an  attempt  will  be  made  to  either 
lease  or  purchase  the  plant  and  start  a 
democratic  organ,  the  party  in  the  city 
being  without  a  paper. 


The  Evening  Journal  is  to  be  the 
name  of  the  new  afternoon  paper  at 
Paducah,  Ky.  It  will  be  edited  by 
James  Lemon. 


ADVERTISING  AGENCIES. 


"V^OUR  "moans"  and  our  "ways"  will 
'  double  your  business.  This  is  no  idle 
talk,  hut  the  experience  of  our  clients  since 
1SC15.  Send  20C.  for  Newspaper  Manual — a 
mint  of  hints  in  378  pages. 


DODD'S 

ADVERTISING 
AND 
CHECKING 

AGENCY 

Water  Street,  BOSTON. 


M.  B.  WILSON 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 


TH8  OOLDKN  OATH  TO 


Do  you  want  to 
Know  Something 
about 


KLOTZ' 


POBBION  LANOITAOB  PAPBUil. 

Write  The  Fred.  E. 
Klotz  Advg.  Ag'cy 

c„ic.oo,a.  PULLERS 


R.  WAYNE  W^ILSON 
COMPANY, 

29  Liberty  Street.  New  York, 

will  place 

ADVERTISING 

for  6rst-class  firms  in  any  field  or  mediuox. 


SPECIAL  NOTICES. 


DO  YOU  WANTO 
ADVERTISING  • 

If  so,  we  can  probably 
get  you  some.  Have  un- 
excelled facilities  for  repre- 
senting out-of-town  papers 
(both  large  and  small)  in  all 
frhe  great  advertising  cen- 
ters, on  NEW  and  equitable 
basis.  If  interested,  address 

SPECIAL  REPRESENTATION, 
Care  Beadnhll  Advertising  AcKNcy, 
76  Tribune  Building,  New  York. 

E.  L.  KITCHELL  has 

the  placing  of  all  the  ad- 
vertising of  two  large  bicy- 
cle concerns  for  next  year. 
Publishers  will  kindly  send 
rates, discounts,  and  Agent's 
commission,  with  samples  of 
publications,  at  once,  to  E. 
L.  KITCHELL,  262  Gar- 
side  Street,  Newark,  N.  J. 

MONTREAL  HERALD'S  OWNERS. 

The  plant  and  good-will  of  the  Mon- 
treal Herald  have  been  purchased  by  a 
company  of  which  J.  S.  Brier.'ey,  pub- 
lisher ot  the  St.  Thomas  Journal,  is  to 
be  managing  director.  The  reorganiza- 
tion ot  the  enterprise  has  been  already 
begun.  The  new  management  says  it 
is  determined  to  re-establish  the  Herald 
upon  such  lines  as  will  shortly  render  it 
a  journal  of  the  highest  class. 


The  Biloxi  (Miss.)  Review  and  the 
Ocean  Springs  Ocean  Wave  have  con- 
solidated under  one  management.  Jules 
Soule,  present  editor  of  the  Wave,  will 
be  manager  and  editor  of  both  papers. 
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PRIffTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


THE  LINOTYPE  IN 
SMALL  OFFICES 
A  SUCCESS! 

Easily  Operated!  Saves  Money!  New  Faces  daily! 


Ever  try  it?  Your  compet- 
itor uses  it ;  in  fact,  every 
up-to-date  printer. 


Book,  Job  and  Newspaper 
work  on  the  same  machine. 


THE  LINOTYPE  HAS  NO  RIVAL. 


MERGENTHALER 
LINOTYPE  CO., 

Tribune  Building,  NEW  YORK  CITY. 

PHILIP  T.  DODGE. 

Prtsidtnt  and  Centra/  Manager. 


^'STANDARD  LINOTYPE  METAL" 

AND  KIRSl'-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactuhed  by  the  NASSAU  SMELTING  AND  REFINING  WORKS. 
B.  LowENSTHiN  &  Bro.,  Proprietors, 
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THE 


GOSS 


PATENTED  STRAIGHT-LINE 

SPEED.  PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory.  i6th  st.  and  AshJand  ave., CHICAGO. 

NEW  YORK  OFFICE.  312  Temple  Court 
BOSTON  OFFICE,  2  Herald  Building.  • 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 

HENRY   LINDEN MEYR  &  SONS 

P  A  Ptr  P  WARE- 
^  -t^  LL  JX  HOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.Y. 

IJ  F.  McCAFFERTY,  ELECTRUTYPER, 
^  43  AND  44  Bond  Street, 

PRANK  LESLIE  BUILDING,  New  York 

pRESSES  AND  PRINTING  MACHINERY 
^  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

THE  LOVEJOY  CO.,       Established  1853. 

ELECTROTYPERS 

and  manafactureri  ol  Electrotypt  Machinery , 
444-446  Pearl  Street.  New  York, 

i<  A  M  glad  to  see  that  1  he  Fourth  Estate, 
which  is  of  so  much  service  to  us,  is  con- 
tinually growing." — F.  M.  Crossett,  publisher 
University  Law  Review. 


LATEST  NEW  ENTERPRISES. 

A  new  morning  daily  has  made  its 
appearance  in  Ocala,  Fla.  It  is  owned 
by  W.  H.  Blue,  and  called  the  News- 
Union. 

A  new  mining  journal  is  soon  to  be 
published  daily  in  Denver.  It  does  not 
appear  that  the  title  has  yet  been  de- 
cided on. 

The  Westminster  is  the  name  of  a 
new  monthly  magazine  just  started  in  To- 
ronto. There  seems  to  be  a  field  in 
Canada  for  a  first-class  magazine. 

The  Register,  a  new  morning  paper, 
issued  its  first  number  in  Fort  Worth, 


THE 


Web-Success 


SELF-INKING 

Proof  Press 

is  just  the  thing  newspaper 
publishers  have  been  look- 
ing for. 

Many  prominent  papers  have  them  in 
successful  daily  use — for  example,  the 
New  York  Herald  (2),  Sun  (2),  Tribune, 
Evening  Post  and  yournal,  Brooklyn 
Eagle  (2),  Boston  Globe  (3),  Herald  (2), 
yournal  and  Transcript,  Chicago  Times- 
Herald  and  Tribune,  Buffalo  News, 
Philadelphia  Telegraph  (2),  and  Press, 
Washington  Star,  San  Francisco  Ex- 
aminer and  others.  There  are  also  3  in 
the  Government  Printing  Office. 

SEND  FOR  ILLUSTRA- 
TED CIRCULAR. 

F.  WESEL  MFG.  CO., 

82  and  84  Fulton  Street,  New  York. 

,1  T  READ  your  brilliant  publication  with 
■'■  great  inlerest,  and  for  the  benefit  of  the 
world  at  large  and  the  newspaper  fraternity  in 
particular,  I  could  wish  nothing  better  than 
that  all  newspaper  men  would  take  your  publi- 
cation for  a  model." — H.J.  BoHN.Chicago  Hotel 
WorU.  

Tex.,  recently.  It  will  issue  a  Sunday 
edition  and  is  independent  in  politics, 
but  will  support  the  democratic  ticket. 

The  Telegraph,  a  weekly,  made  its 
appearance  last  Thursday  in  Weatherly, 
Pa. 

The  first  issue  of  the  Cortland  (N.  Y.) 
Times  has  made  its  appearance.  It  is 
to  be  issued  weekly  by  H.  A.  Barnum. 

The  Mining  Review  is  a  new  weekly 
at  Rossland,  Ont.  It  is  devoted  to 
mining  matters.  D.  B.  Bogle  is  editor 
and  A.  R.  Macdonald  is  business  man- 
ager. 

Ripon  (Wis.)  has  aaother  weekly, 
the  Advance,  which  makes' the  third  in 


BONNELL'S 

TXTT^^Q  ALWAYS 
ii\  rVO      GIVE  THE 

UTMOST 
SATISFACTION. 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Hakpkk  &  Brothers. 


THE  J.  HARPER  BONNELL  CO. 

N-\T  520-522  AMERICAN  TRACT 

EW  York:  '  society  building. 

Chicago  :  17  Am)  19  quincy  street. 

Philadelphia  :  13  south  seventh  street. 


THE 


THORNE 


Newspaper 
Book  and 
Magazine 
Composition 


TYPE-SETTING 
MACHINE 

SIMPLE  IN  CONSTRUCTION.  In  tise  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 


Chicago  :  139  Monroe  Street. 


New  York  :  34  Park  Row. 


IF  you  are  in  need 
of  PRINTING  of 
any  kind  The 
Evening  Post  Job 
Printing  Office 
will  do  it  for  you 
Quick  and  Cheap. 
B'way  and  Fulton 
Street,  New  York. 


that  city.  The  publishers,  Knox  & 
Morse,  also  promise  to  start  a  daily 
paper  if  sufficient  inducement  is 
offered. 

The  Lebanon  Truth  is  the  latest  ven- 
ture in  the  Oregon  newspaper  field.  It 
is  edited  by  Dr.  J.  A.  Lamberson. 

The  Miner's  Advocate  is  a  new  weekly 
in  Shenandoah.  W.  E.  Van  Wert  is 
the  editor  and  business  manager.  A 
feature  of  the  first  issue  is  a  column  of 
Slavoc  news,  for  which  in  the  mining 
region  there  is  demand. 

The  United  States  Financial  and  Mer- 
cantile Examiner  is  a  new  Baltimore 
weekly  devoted  to  commercial  and  mone- 


tary interests  of  Baltimore,  New  York 
and  Chicago. 

The  Itasca  County  News,  a  new  re- 
publican newspaper,  has  made  its  first 
appearance  at  Deer  River,  Mich.  H. 
H.  Lampman  is  editor  and  publisher. 

The  Evening  Post,  Fort  Wayne,  Ind., 
has  moved  into  new  quarters  and  added 
a  great  deal  of  new  material.  It  is  a 
bright  little  daily  and  deserves  success. 

A  new  daily  is  said  to  be  entered  for 
appearance  in  about  two  weeks  in  Nor- 
folk, Va.  This  seems  like  a  forlorn  at- 
tempt, in  spite  of  the  fact  that  well- 
known  residents  of  Norfolk  are  said  to 
be  interested  in  it. 

A  new  Catholic  publication  has 
made  its  appearance  at  Sandusky,  O., 
known  as  the  Catholic  Sentinel.  It  will 
be  edited  and  managed  by  R.  D.  Ho- 
gan. 

Altoona,  Pa.,  has  a  new  publication 
called  the  News,  with  W.  B.  Hicks  as 
editor. 

Judge  E.  H.  Kinney  and  Charles 
Turpin  are  about  to  begin  the  publica- 
tion of  a  paper  in  Columbus,  Ind. 

The  Southern  Democrat,  Jacksonville, 
Fla.,  has  been  launched  on  the  sea  of 
journalism,  with  A.  S.  Hough  as  editor. 


A  CHANGE  IN  ILLINOIS. 
Business  Education,  of  Moline,  111., 
will  hereafter  be  known  as  the  Practical 
Age.  The  publication  is  one  to  which 
J.  W.  Warr,  as  editor,  has  devoted 
much  zeal  for  many  years. 
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GEORGE  W.  OCHS, 

PUBLISHER  OF  THE  CHATTANOOGA  TIMES. 


TRIALS  IN  TEXAS. 


SOME  FINELY  SPUN  LEGAL 
DISTINCTIONS. 


A  Remarkable  Decision  of  Interest 
TO  THE  Press — What  Can  be  Pub- 
lished IN  Texas? — Printing  the 
Truth  of  a  Mistaken  Arrest 
Evidently  Implies  Libelous  In- 
tentions IN  the  Lone  Star  State. 

The  Court  of  Civil  Appeals  at  Galves- 
ton has  just  delivered  an  opinion  in 
the  case  ol  C.  G.  Dement  vs.  The  Hous- 
ton Printing  Company.  The  appellant 
sued  in  the  district  court  for  $5,000 
actual  and  $5,000  exemplary  damages, 
on  account  of  the  publication  of  an  al- 
leged libel  in  the  Houston  J'osi. 

Judgment  was  rendered  in  favor  of  the 
defendant,  the  Houston  Printing  Com- 
pany, and  an  appeal  was  taken.  The 
case  is  now  reversed  and  remanded  to 
the  lower  court  for  a  new  trial. 

Appellant  sued  the  defendant  for  dam- 
ages for  the  publication  of  the  fact  that 
he  had  been  arrested  for  alleged  horse 
stealing. 

The  defendant  pleaded  the  truth  of 
the  publication.  On  the  trial  the  court 
found  that  the  publication  had  been 
made,  but  that  it  was  true.  The  find- 
ings of  the  court  show,  however,  that  it 
was  true  only  that  the  plaintiff  had  been 
charged  with  horse  theft  and  put  in  jail 
upon  the  charge,  and  not  that  the  charge 
itself  was  true.  This  the  court  held  to. 
establish  the  truth  of  the  publication  and 
to  justify  it.  The  Houston  Posi  had 
printed  the  release  of  the  man  jailed  on 
the  charge  of  horse  stealing  as  well  as 
the  facts  of  his  arrest  and  imprisonment. 


WEAVER'S    SCHEME    IS  STILL 
PROGRESSING. 

It  was  announced  in  The  Fourth 
Estate  some  time  since  that  the  busi- 
ness of  exploiting  the  much-talked-of 
N.  J.  Weaver's  publishing  enterprise 
would  be  carried  on  under  the  name  of 
the  International  News  and  Publishing 
Company,  45  William  street,  New  York. 

Mr.  Weaver's  progress  around  the 
world,  as  well  as  in  a  literary  direction, 
appears  to  have  reached  such  a  point 
that  the  "  International  News  and  Pub- 
lishing Company  "  is  about  to  issue  a 
monthly  publication  bearing  the  title 
Noma,  which  is  also  the  name  of  the 
yacht  on  which  Mr.  Weaver  is  enjoying 
marine  pleasures. 

This  monthly  is  intended  to  perpetuate 
for  thousands  the  fascinating  details  of 
Mr.  Weaver's  travels.  A  sale  on  the 
news  stands  is  said  to  be  hoped  for,  but 
the  plan  is  to  dispose  of  the  monthly 
issues  chiefly  with  the  work  of  sub- 
scription agents  and  canvassers. 

No  explanation  has  been  found  any- 
where lor  the  fact  that  Mr.  Weaver 
should  have  selected  for  the  name  of  his 
company  a  title  so  very  much  similar  to 
the  name  of  a  long-established  corpora- 
tion in  New  York.  This  seems  to  be  a 
case  for  the  post-office  inspectors,  judg- 
ing from  their  course  with  Price  &  Mc- 
Cormack,  New  York. 


HARPERS  TO  ISSUE  BONDS. 

Harper  &  Brothers,  the  publishers, 
filed  last  week  in  the  office  of  the  county 
clerk,  in  New  York,  a  consent  of  the 
members  of  the  firm,  Horatio,  Henry 
S.  and  James  Harper,  to  mortgage  the 
property  of  the  firm  for  $3,000,000, 
bonds  to  ^e  issued  for  the  indebtedness, 
payable  '\a  January,  1997. 


MUNSEY  MAKES  NO  CHANGE. 

The  mechanical  work  on  Munsey^s 
Magazine  will  continue  to  be  done  in 
New  London.  There  was  no  intention, 
as  was  erroneously  stated  in  several 
journals,  of  abandoning  the  New  London 
plant. 

Instead  of  giving  up  the  New  London 
plant  Mr.  Munsey  is  preparing  to  add  a 
five-story  addition  at  the  rear  of  the 
present  structure.  This  addition  will  be 
specially  constructed  so  as  to  stand  the 
strain  of  large  presses.  The  actual  pro- 
duction of  the  plant  in  New  London  is 
now  45,ooocopies  of  the  magazine  per  day 

Numerous  new  advertisers  are  said  to 
have  "booked"  the  magazine  for  a 
place  on  their  lists  for  the  coming  sea- 
son, and  the  indications  denote  a  great 
season  for  the  publication. 

ANOTHER  NEW  MAGAZINE. 

A  new  magazine  to  be  called  the 
Jester  is  soon  to  appear  in  New  York. 
It  will  be  owned  by  a  stock  company  of 
artists  and  newspaper  reporters  who  will 
be  its  contributors.  No  outside  matter 
will  be  used,  the  most  clever  men  in  the 
business  furnishing  the  copy  and  illus- 
trations. 


DECISION  AGAINST  THE  WORLD. 

In  the  case  of  Harriet  Monroe  against 
the  New  York  World,  the  United  States 
supreme  court  has  affirmed  the  decision 
of  the  lower  court  awarding  her  $5,000 
damages  for  the  publication  of  the 
World's  Fair  ode,  which  she  claimed 
had  been  surreptitiously  obtained. 


OUTING  NOT  INVOLVED. 

Poultney  Bigelow,  the  well-known 
writer  on  the  Emperor  of  Germany,  was 
served  last  week  with  papers  in  supple- 
mentary proceedings  on  a  judgment  for 
$24,325,  the  debt  being  one  of  many 
years'  standing  to  Colonel  Pope,  of  the 
Pope  Manufacturing  Company,  of  Bos- 
ton. The  debt  was  due  to  Bigelow's 
buying  of  Outing. 

He  sold  his  entire  interest  in  that 
paper  nine  years  ago,  and  the  Outingoi 
to-day  is  in  no  sense  involved  in  his 
difficulties. 


IN  SERIOUS  TROUBLE, 

Edwin  T.  Bennett,  formerly  manager 
of  the  Bay  City  (Mich.)  Tribune,  has 
been  arrested  in  Chicago  on  a  charge  of 
embezzlement.  The  warrant  for  the 
arrest  was  sworn  out  by  John  F.  Eddy 
and  Edward  T.  Carrington,  both  stock- 
holders in  the  paper.  The  warrant  says 
$5,000  was  taken,  but  the  total  amount, 
it  is  claimed,  will  surely  reach  $15,000. 


THE  COMMERCIAL  ADVERTISER. 

There  has  been  no  appointment  yet  of 
a  new  publisher  for  the  New  York  Com- 
mercial Advertiser.  Since  the  retire- 
ment of  Robert  Cook  from  the  business 
management  no  one  has  been  appointed 
to  the  position,  which  has  been  filled  by 
the  new  treasurer,  W.  P.  Caruthers. 
It  seems  likely  that  he  will  continue 
to  do  this  work,  in  harmony  with  Foster 
Coates,  the  editor. 


THEY  WON  SUCCESS. 


THE  OCHS  BROTHERS  AND  THE 
CHATTANOOGA  TIMES. 


The  Paper  Held  Responsible  for 
Splendid  Growth  of  Its  City — 
The  Tradesman  a  Strong  Auxili- 
ary— Interesting  History  of  a 
Prosperous  Property  and  Sketch 
OF  George  W.  Ochs. 

The  Chattanooga  Times  is  one  of  the 
great  papers  of  the  South,  its  wide  cir- 
culation and  national  reputation  making 
it  a  power  among  the  people  of  several 
states.  It  prints  a  daily,  semi-weekly 
and  Sunday  paper,  and  it  is  but  fair  to 
say  of  its  enterprise  that  it  presents 
more  local  and  telegraphic  news  than, 
perhaps,  any  other  newspaper  in  the 
world  published  in  a  city  the  size  of 
Chattanooga. 

The  1  radestnan,  a  semi-monthly  trade 
publication,  is  an  auxiliary  of  the  Times, 
and  has  been  phenomenally  successful 
since  its  establishment  in  1879.  In  ad- 
dition to  its  other  interests,  the  limes 
has  a  splendidly  equipped  job  and  book 
printing  establishment,  which  adds 
largely  to  the  handsome  revenues  of  the 
property. 

The  Chattanooga  Times  is  the  only 
daily  morning  paper  in  its  city,  and  has 
a  wide  field  of  over  a  hundred  miles 
radius  in  Tennessee,  Georgia  and  Ala- 
bama. 

The  Chattanooga  Times  was  established 
in  1869  by  Kirby  Gamble.  It  had  as 
many  proprietors  as  it  had  years  from  its 
establishment  to  July  i,  1878,  when  it 
passed  into  the  able  hands  of  Adolph  S. 
Ochs,  now  the  publisher  of  the  New 
York  Times.  George  W.  Ochs  was 
associated  with  his  brother  after  the  first 
year  of  his  management  of  the  limes. 

When  the  brothers  took  charge  of  the 
property  Chattanooga  had  a  population 
of  less  than  1 2,  coo,  and  the  Times  then 
printed  but  about  250  copies  daily. 
Chattanooga  and  her  suburbs  now  num- 
ber at  least  50,000  population,  and  it  is 
a  saying  in  that  city  that  the  enterprise 
of  the  Times  is  largely  responsible  for 
the  prosperity  of  the  city  and  its  splen- 
did increase  in  inhabitants.  The  limes 
persistently  and  cleverly  called  attention 
to  the  advantages  of  Chattanooga,  and 
worked  in  the  city's  interest,  and  it  is  a 
pleasure  to  record  the  fact  that  the  people 
have  not  forgotten  the  aid  given  them 
by  their  great  paper. 

The  Times  was  a  profitable  enter- 
prise from  the  first  year  of  its  manage- 
ment under  the  Ochs  Brothers.  It  owns 
its  own  home — a  splendid  structure, 
one  of  the  handsomest  buildings  in  the 
southern  states,  representing  with  its 
equipment  an  investment  of  nearly  a 
quarter  of  a  million  dollars.  The  Times 
is  now  under  the  direct  management  of 
George  W.  Ochs,  who  succeeded  Adolph 
S.  Ochs  in  the  direction  of  the  destinies 
of  the  Chattanooga  properties. 

Any  one  acquainted  with  the  energetic 
and  ambitious  brothers,  whose  successes 
have  just  begun,  finds  no  difficulty  in 
explaining  the  prosperity  of  the  Chat- 
tanooga Times,  and  the  large  hopes  for 
the  New  York  Times.  They  found  a 
fertile  field  in  Chattanooga,  cultivated 
it  with  care,  and  though  they  are  now 
reaping  the  rewards  of  their  industry, 
yet  under  the  management  of  the 
younger  of  the  brothers  the  Chattanooga 
properties  are  still  receiving  the  closest 
care  of  an  active  and  able  manage- 
ment. 

George  W.  Ochs  was  born  a  Buckeye, 
but  his  people  early  settled  in  Tennessee. 
He  went  to  Chattanooga  in  1879  and 
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there  took  a  position  as  a  reporter  with  his 
brother,  then  publisher  of  the  Times. 
He  afterwards  became  city  editor  and 
managing  editor,  and  in  1885  he  became 
business  manager  of  the  Tradesman. 
Under  his  management  this  paper  rap- 
idly became  one  of  the  largest  semi- 
monthly industrial  publications  in  the 
world,  and  to-day  is  known  as  an 
authority  on  all  industrial  subjects. 
George  W.  Ochs  succeeded  Adolph  S. 
Ochs  at  the  time  he  became  publisher  of 
the  New  York  Times. 

Mr.  Ochs  has  enjoyed  many  political 
honors  at  the  hands  of  the  citizens  of  his 
state,  representing  them  in  several 
ofhcial  positions,  and  at  the  great  politi- 
cal conventions. 

In  1893  he  was  elected  mayor  of  Chat- 
tanooga on  the  democratic  ticket,  re- 
versing a  large  republican  majority,  and 
two  years  later  he  was  unanimously  re- 
nominated and  again  elected  over  all 
opposition.  His  administration  as  the 
chief  executive  of  Chattanooga  was  of 
such  positive  benefit  to  the  city,  and  he 
cleared  away  so  many  old  obligations, 
that  his  name  soon  became  conspicuous 
in  municipal  circles  all  over  the  United 
States. 

An  address  of  his  delivered  in  Cleve- 
land, on  "Municipal  Economics  and 
the  Bad  Citizenship  of  Good  Citizens  " 
is  still  frequently  quoted  by  those  who 
are  interested  in  the  municipal  problems 
of  the  country.  It  is  to  be  said  of  the 
many  honors  given  Mr.  Ochs  by  the  citi- 
zens ot  Chattanooga  that  they  were  not 
only  tributes  to  the  man,  but  to  his 
paper,  for  his  connection  with  the  Times 
has  been  identical  with  his  successful 
career. 


PAPER  WILL  PROBABLY  BE 
STILL  CHEAPER. 

Very  considerable  advantages  are  pre^ 
sented,  the  Milwaukee  Journal  thinks, 
in  the  new  liquid  brought  forward  by 
James  Lappen,  of  Appleton,  Wis.,  for 
making  paper  pulp  ot  wood.  Instead  of 
such  pulp  product  being  limited  to 
spruce,  this  mixture  transforms  pine, 
especially  slabs  and  edgings,  spruce, 
basswood,  poplar,  hemlock  and  tama- 
rack, into  such  pulp;  and  whereas  the 
liquor  now  used  in  paper  mills  eats  the 
tanks  and  machinery  and  gives  off  vio- 
lent fumes  of  sulphur,  the  new  liquor 
does  not  corrode  and  has  no  disagreeable 
odor. 

The  inventor  further  asserts  that  the 
new  liquor  is  much  less  expensive  than 
that  now  in  use;  in  fact,  reducing  the 
cost  of  pulp  some  50  to  75  per  cent.,  and 
this  with  a  good  profit  still  remaining 
for  the  manufacturer;  and  one  of  the 
valuable  points,  in  addition,  put  forth  in 
its  behalf  is  that  the  hquor  cooks  the 
wood  to  pulp  in  the  digester  in  some  six 
hours  or  less,  while  by  the  paper-pulp 
process  at  present  in  vogue  a  piece  of 
spruce  to  be  cooked  requires  a  much 
longer  time. 

The  quality  of  paper  thus  produced  is 
pronounced  to  be  remarkably  good,  be- 
ing firm  and  pliant,  of  satisfactory  color, 
and,  on  account  of  its  texture  and  leath- 
ery consistence,  has  been  examined  by 
experts  in  leather  manufactures  with  a 
view  to  its  employment  as  material  for 
inner  soles,  heels  and  shanks. 


NEW  YORK'S  LATEST  DAILY. 

As  it  borne  in  on  the  crest  of  the  wave 
of  good  feeling  which  followed  the  elec- 
tion last  week,  New  York's  newest  daily 
made  its  appearance  on  Saturday.  It  is 
called  the  Daily  Tatler,  and  is  published 
by  Stone  &  Kimball,  139  Fifth  avenue. 
It  is  devoted  entirely  to  literature,  and 
I  he  first  issue  includes  an  article  by  W. 
D.  Howells.  Single  copies  are  two 
cents. 

It  is  handled  by^the  American  News 
Company,  and  also  entered  at  the 
New  York  post-office  as  second  -  class 
matter.  It  is  very  small  in  size  and  the 
contents  are  not  dazzling.  The  enter- 
prise seems  to  be  one  of  the  most  non- 
practical  ol  the  numerous  publishing 
enterprises  set  on  foot  during  this  year 
of  wildest  schemes. 


A  CANADIAN  TRI-CENTENNIAL. 

The  London  (Can.)  Advertiser  cele- 
brated its  third-of  a-century  anniver- 
sary by  a  banquet  last  week.  The 
occasion  was  presided  over  by  John 
Cameron,  who  founded  the  paper  thirty- 
three  years  ago,  and  by  whom  it  is  still 
controlled  and  managed.  Among  elo- 
quent speeches  delivered  were  those  of 
several  graduates  of  the  paper,  such  as 
J.  S.  Willison,  now  editor-in-chief  of  the 
Toronto  Globe;  David  Mills,  a  distin- 
guished publicist;  Thomas  Coffey,  pub- 
lisher of  the  London  Catholic  Record., 
and  others. 

Mr.  Cameron,  in  the  course  of  a  long 
and  interesting  speech, gave  the  following 
rules  and  maxims  of  his  paper: 

"  Allow  no  unfair  reporting.  Report 
your  opponent,  it  you  have  one,  as  fairly 
as  you  would  your  friend.  Be  too  busy 
with  your  own  proper  affairs  to  have 
time  to  interfere  with  the  business  of 
others.  Be  diligent  in  endeavoring  to 
get  everybody  to  advertise,  or  subscribe, 
or  both.  The  idea  is  partly  a  benevo- 
lent one,  to  prevent  people  inflicting  in- 
jury upon  themselves;  for  publishers  and 
editors  have  a  persistent  conviction  that 
people  who  neither  subscribe  nor  adver- 
tise are  pretty  sure  to  come  to  a  bad 
end." 

METHODIST  NEWSPAPER  SOLu. 

The  Peninsula  Methodist.,  the  oldest 
organ  of  Methodism  in  Delaware,  pub- 
lished by  J.  Miller  Thomas,  has  been 
sold  to  the  syndicate  of  Methodist 
preachers  who  own  the  Conference 
Herald. 

It  is  not  known  yet  just  what  disposi- 
tion will  be  made  of  the  paper,  but  the 
subscription  lists  will  be  combined  and 
the  Methodist  probably  published  in 
place  of  the  Herald. 

The  Rev.  J.  D.  C.  Hanna,  the  present 
editor  of  the  Herald,  will  edit  the 
Methodist.  The  latter  paper  has  been 
published  by  Mr.  Thomas  under  its 
present  name  since  1885,  but  it  existed 
under  the  name  of  the  Conference 
Worker  several  years  previous  to  1885. 


CENTENNIAL  OF  A  TYPE  FIRM. 


THE  NEW  WANAMAKER  STORE. 

It  is  expected  that  the  Wanamaker 
business  in  Hilton,  Hughes  &  Com- 
pany's former  store  in  New  York  will 
be  opened  for  trade  before  or  about 
Thanksgiving  day.  The  dailies  are  to 
be  used  liberally,  but  no  selection  of  an 
advertising  manager  has  yet  been 
announced. 

As  regards  the  other  great  New  York 
stores,  the  new  Siegel  Cooper  Company 
is  credited  with  a  very  satisfactory 
business.  Rumors  have  been  current 
during  the  past  week  or  two  of  troubles 
that  are  annoying  one  or  two  of  the  old- 
established  dry-goods  houses,  but  there 
is  a  general  expectation  of  an  ample 
holiday  business,  which  will  be  boomed 
by  those  who  know  enough  to  advertise 
extensively  and  cleverly. 


BRITISH  NEWSPAPER  PROGRESS. 

Illustrated  journalism  is  extending  in 
the  northern  counties  of  England.  The 
Hull  Daily  Mail,  a  few  hours  after  a 
recent  disastrous  collision  in  the  Hum- 
ber  became  known,  dispatched  one  of 
its  artists  to  Hessle,  on  the  arrival  ot  the 
news  that  three  of  the  survivors  had  been 
washed  ashore  there.  Three  illustra- 
tions of  the  rescued  men  were  published 
early  the  same  afternoon,  and  a  sub- 
scription list  was,  a  day  or  two  after- 
wards, opened  in  the  Mail  for  one  of  the 
survivors. 

RESULT  OF   INDIA'S  DROUTH? 

Edward  Lloyd,  the  proprietor  of 
Lloyd's  Newspaper  and  the  London 
Chronicle,  has  bought  100  square  miles 
of  Norwegian  forest  to  make  wood  pulp 
for  his  paper. 

Mr.  Lloyd  is  the  owner  of  vast  hemp 
lands  in  India,  which  gave  the  fibre  that 
made  the  splendid  paper  of  his  publica- 
tions. The  hemp  lamine  has  evidently 
forced  him  to  turn  at  least  temporarily 
to  wood  pulp. 


MacKellar,  Smiths  &  Jordan  Type 
Foundry  a  Hundred  Years  Old. 

Among  the  number  of  firms  and  cor- 
porations now  in  Philadelphia  that  are 
a  hundred  years  old  must  now  be  in- 
cluded the  type  founding  concern  of 
MacKellar,  Smiths  &  Jordan,  which  was 
founded  November  I,  1796,  by  Archi- 
bald Binny  and  James  Ronaldson. 

For  a  century  they  have  supplied  the 
newspaper  plants  of  the  United  States 
especially  with  type  and  furnished  the 
stereotype  plates  for  hundreds  of  the 
most  important  works  published,  includ- 
ing bibles  in  many  languages,  diction- 
aries, encyclopaedias,  works  of  art, 
school  books,  etc. 

In  1892  MacKellar,  Smiths  &  Jordan 
was  merged  into  the  American  Type 
Founders'  Company.  They  have  im- 
proved their  building  and  completed  a 
splendid  addition.  The  most  improved 
type- making  machines  are  in  operation, 
patented  in  the  establishment,  and  every 
particle  of  machinery  is  made  on  the 
spot. 

COMMERCIAL  TRAVELERS'  FAIR. 

A  strong  effort  is  being  made  to  secure 
the  earnest  cooperation  of  trade  journals 
in  the  success  of  the  fair  to  be  held  next 
month  at  Madison  Square  Garden,  New 
York,  for  the  benefit  of  the  National 
Commercial  Travelers'  Home. 

Col.  A.  B.  de  Frece  is  the  director 
general  of  the  fair,  and  Allen  S.  Will- 
iams is  chairman  ot    the  Commercial 
Travelers'  Day  Committee  and  of  the 
Press  Committee. 

The  officers  have  issued  200,000  sea- 
son tickets  at  $2  each.  Upon  every 
ticket  will  #e  awarded  some  article  of 
merchandise. 

Donations,  some  of  considerable  value, 
are  flowing  in,  but  a  stock  of  goods  far 
larger  than  any  fair  has  ever  received 
is  required.  This  stock,  it  is  thought, 
the  trade  journals  can  secure  by  appeal- 
ing to  the  trades  they  represent. 

It  is  desired  to  organize,  the  trade 
journals  on  these  lines.  It  is  the  inten- 
tion to  benefit  the  trade  journals  by 
advertising  them  at  the  fair  and  doing 
everything  possible  for  their  advantage. 
Director. General  A.  B.  de  Frece  is  re- 
ceiving many  assurances  of  co-opera- 
tion. 

A  PRACTICAL  NEW  WOMAN. 

It  is  quite  uncommon  to  find  a  woman 
"foreman"  in  a  pressroom,  but  Miss  Rena 
Challender,  of  Manistee,  Mich.,  is  said 
by  the  American  Pressman  t  o  hold  that 
singular  distinction.  When  only  sixteen 
years  of  age  she  began  her  career  at  the 
case  on  the  Luther  Lance.  At  one 
time,  while  the  editor  was  away,  she  did 
the  entire  work  of  the  office,  editing, 
typesetting  and  presswork. 

After  the  consolidation  of  the  paper 
with  another  she  worked  at  typesetting 
for  a  year,  and  then  was  made  ' '  fore- 
man "  and  intrusted  with  the  manage- 
ment of  the  mechanical  department.  She 
was  last  year  elected  a  member  of  Typo- 
graphical Union  No.  39.  She  is  also  a 
member  of  the  Woman's  Press  Club  of 
Michigan. 

LONDON'S  LATEST  JOURNAL. 

The  most  recent  of  London's  periodi- 
cals is  the  Automotor  and  Horseless 
Vehicle  Journal,  a  sixpenny  monthly 
paper,  which,  in  its  own  words,  "anti- 
cipates the  field  which  will  doubtless 
soon  exist  for  its  operations."  Its  orig- 
inators are  convinced  that  in  the  near 
future  the  auto-car  industry  must  become 
an  important  one  in  England  and  other 
countries. 

DOUBLE  REPRESENTATION. 

The  Louisville  Courier- Journal,  which 
has  long  been  represented  in  New  York 
by  A.  Frank  Richardson,  has  sent  W.  D. 
Raymond  to  make  a  special  canvass  for 
the  new  business  of  the  coming  season. 

He  will  be  located  in  Mr.  Richardson's 
office,  and  work  with  him  in  the  interest 
of  the  Courier- Journal. 


ADVERTISING  MEDIUM. 

GET 
YOUR 
SHARE! 

The  thousands  of  orders  for 
goods,  based  on  McKinley's 
election,  are  now  being 
shipped,  and  thousands  ot 
orders  more  are  being  given 
daily.  Mills  are  reopening, 
new  buildings  are  being 
started.  Confidence  is  re- 
stored, better  times  are 
coming.  Get  your  share 
by  advertising  in  the  BOS- 
TON SUNDAY  GLOBE, 
which  has 

DOUBLE  THE 
CIRCULATION 
OF  ANY 
OTHER 
SUNDAY 
PAPER 

in  Boston.  Use  the  BOS- 
TON GLOBE  freely,  and 
get  your  share  of  the  trade 
and  profits. 


NEW  HIGH  WATER-MARK: 

640,250 


The  Circulation 
of  the  BOSTON 
GLOBE  on  Wed- 
nesday, November 
4,  is  the  largest  ever 
attained  in  any  one 
day  by  any  Boston 
or  New  England 
newspaper. 

OCTOBER  AVERAGES 


DAILY 
GLOBE, 


I  74,069 


SUNDAY 
GLOBE, 


240,142 

BOOKS  OPEN  TO  ALL. 


NOVEMBER  12,  1 896 


THE  FOURTH  ESTATE 
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ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


THE 
CHICAGO 
EVENING 
POST 


G 


REETING 


I 


THE 
CHICAGO 
EVENING 

POST 


'T^HE  passing  of  the  Presidential  Election  has 
eliminated  a  disturbing  element  from  diver- 
sified business  interests — political  discussion  is  on 
the  wane — the  signs  of  the  times  point  to  a  new 
era  of  prosperity — -capital  seeks  investment  in  the 
various  avenues  of  trade  and  commerce — enterprise 
seeks  publicity — wide,  effective  publicity  is  best 
secured  through  the  medium  of  representative  daily 
newspapers — newspapers  that  stand  for  the  best 
home  and  business  influences  of  the  nation — news- 
papers that  avoid  sensationalism,  tell  the  truth,  and 
exert  their  best  efforts  for  the  general  welfare — of 
such  is  THE  CHICAGO  EVENING  POST,  a 
daily  newspaper  that  caters  to  and  receives  the  un- 
divided support  of  intelligent  man  and  woman-kind 
throughout  the  prosperous  State  of  Illinois.  If  you 
are  engaged  in  business  and  feel  that  your  interests 
demand  and  warrant  a  reasonable  investment  in 
advertising  space,  then  THE  CHICAGO  EVENING 
POST  is  commended  to  your  intelligent  consideration. 


PRICE 

2 

CENTS 


HOME  OFFICE,  Chicago,  111. 

Eastern  Office 
512  American  Tract  Building 
New  York  City. 


PRICE 

2 

CENTS 


ELECTION  ECHOES. 


THE  POWER  OF  THE  PRESS  IS 
AGAIN  PROVEN, 


The  Deadly  Cartoon — Maligned 
AND  Maligner  Mutually  Merry  — 
Reasons  for  Happiness— Hanna's 
Splendid  Dinner  —  Announcing 
Returns  —  Impartiality  of  the 
News  Is  a  Modern  Necessity. 


CARTOONS  AND  CARTOONISTS. 

The  cartoon  has  played  an  unusually 
conspicuous  part  in  the  political  cam- 
paign, and  has  really  been  a  feature  of 
the  contest  The  improvement  and  per- 
fection of  the  processes  of  illustration 
have  made  it  possible  for  cartoons  to  be 
used  in  many  papers  which  in  the  past 
would  have  tound  it  utterly  impossible 
to  present  them,  owing  to  the  then  great 
cost. 

In  the  late  political  struggle  there 
were  few  big  dailies  that  did  not  have 
cartoonists  busy  illustrating  the  news 
and  views  of  the  campaign,  and  most  of 
these  were  reproduced  in  the  smaller 
papers,  having  plants  of  their  own,  or  to 
whom  matrices  and  plates  were  provided 
so  that  even  the  smaller  weeklies  de- 
lighted their  readers  with  political 
pictures. 

In  connection  with  the  cartoon  features 
of  the  campaign  Homer  C.  Davenport,  of 
the  New  York  Journal,  won  particular 
distinction,  although  the  result  of  the 
election  shows  that  he  was  on  the  wrong 
side.  Mr.  Davenport  made  a  feature  of 
the  assumed  ugliness  of  Chairman  Hanna 
of  the  republican  campaign  committee. 
Beginning  with  a  picture  of  this  gentle- 
man clad  in  a  check  suit  of  a  pattern  pro- 
fuse with  dollar  marks,  he  gave  a  very 
good  likeness,  and  then  from  day  to  day 
by  gradually  decreasing  the  size  of  the 
head  and  nose  and  increasing  the  ears 
and  neck  he  made  Hanna  a  most  grossly 
objectionable  person. 

Notwithstanding  his  treatment  of 
Hanna,  after  the  election  Davenport 
called  upon  him  in  New  York.  The 
two  were  found  in  friendly  and  familiar 
conversation  by  Murat  Halstead,  of  the 
Brooklyn  Standard- Union. 

"How's  this,"  asked  the  veteran  ed- 
itor, and  the  artist,  as  ready  with  a  re- 
sponse as  he  is  quick  and  clever  with  his 
pencil,  replied:  "See  here,  Mr.HaUtedd, 
you  have  treated  me  very  shabbily.  Why 
didn't  you  tell  me  long  ago  what  a  nice 
old  gentleman  this  Hanna  is?  How  was 
I  to  catch  the  true  expression  of  his 
genial  countenance  if  I  knew  nothing 
further  about  him  than  that  he  was  at 
the  head  of  a  very  wicked  political 
party?  " 

It  is  unnecessary,  perhaps,  to  remark 
that  Mr.  llannawas  enormously  pleased 
with  the  artist  who  had  pictured  him  all 
through  the  campaign  as  hideous  and 
horrible  and  certainly  a  vicious  individ- 
ual. 


THE  GLOBE  IS  HAPPY. 

The  Boston  Globe  is  naturally  one  of 
the  papers  which  has  distinguished  itself 
in  connection  with  recent  events.  The 
manner  in  which  the  Globe  handled  all 
phases  of  current  political  issues  was  a 
credit  to  newspaperdom  in  general. 
There  is  no  doubt  that  in  the  quickened 
business  life  of  New  England  and  the 
nation  this  particular  globe  will  keep  on 
rolling  more  triumphantly  than  ever  be- 
fore, and  that  the  jovial  "fat  man  "  will 
display  an  even  greater  rotundity  of  sub- 
stance. 


THOUGHTFUL  AND  ABLE. 

Many  thoughtful  and  able  articles  on 
the  election  and  its  results  have  appeared 
in  the  daily  papers  during  the  past  week, 
as  might  be  expected  from  the  intense 
interest  which  has  been  felt  by  the  press 


in  the  political  issues  now  decided.  One 
of  the  best  and  most  earnest  of  these  is 
that  which  appeared  over  the  signature 
of  General  Charles  H.  Taylor  in  the 
Boston  Globe  on  the  day  after  election. 
It  is  seldom  that  so  many  phases  of  im- 
portant topics  have  been  covered  so 
thoroughly  in  the  same  space. 


NEWSPAPER  MEN  ENTERTAINED 
BY  THE  SUCCESSFUL  REPUB- 
LICAN CHAIRMAN. 

A  dinner  given  in  New  York  by 
Chairman  Mark  A.  Hanna,  of  the  Re- 
publican National  Committee,  to  the 
newspaper  men  at  the  Waldorf  last 
week  was  attended  by  about  one  hun- 
dred members  of  the  press  of  Chicago 
and  New  York,  who  were  on  duty  at  the 
two  branches  of  republican  headquarters 
during  the  recent  campaign. 

Mr.  Hanna  was  in  his  usual  jovial 
mood.  Cornelius  N.  Bliss,  treasurer  of 
the  National  Committee,  and  Perry  S. 
Heath  assisted  him  in  the  performance 
of  his  duties  as  host. 

Among  those  present  from  New  York 
were  Charles  P.  Norcross,  of  the  Trib- 
une; Jackson  Tinker,  of  the  Press;  Louis 
J.  Lang,  of  the  Morning  Advertiser; 
James  Olmstead,  of  the  Samuel  M. 
Williams,  of  the  World;  Irwin  Thomas, 
of  the  Journal;  Luther  B.  Little,  of  the 
limes;  A.  L.  Merkowitz,  of  the  Asso- 
ciated Press;  Edward  Fitzgerald,  of  the 
United  Press;  Clark  W.  Crannell,  of  the 
Mail  and  Express ;  William  L.  Riordan, 
of  the  Evening  Post;  Frederick  C.  Bar- 
ber, of  the  Daily  News;  Charles  H. 
Gray,  of  the  Brooklyn  Eagle;  Louis 
Siebold,  of  the  Evening  World;  Homer 
Fort,  of  the  Commercial  Advertiser; 
Nelson  McA.  Lloyd,  of    the  Evening 


Sun;  Patrick  T.  Rellihan,  of  the  Brook- 
lyn Citizen,  and  F.  C.  Cra  wford,  of  the 
Evening  Journal. 

Among  the  Chicago  delegation  were 
W.  C.  Gregory  and  William  Van  Ben- 
thuysen,  of  the  Tribune;  Sumner  M. 
Curtis  and  Leigh  Reilly,  of  the  Times- 
Herald;  Hiram  D.  Fargo,  of  the  Evening 
Post;  Lynn  Turbish,  of  the  Record;  J.  O. 
Matthews,  of  the  News;  F.  N.  Huston, 
of  t\\&  Inter- Ocean;  Richard  Johl,  of  the 
Staats  Zeilung;  A.  W.  O'Neill,  of  the 
United  Press;  A.  W.  Coop,  of  the  Asso- 
ciated Press;  John  Shriver,  of  the  New 
York  Mail  and  Express:  Edwin  B. 
Brown,  W.  P<.  Smyth  and  Henry  M. 
Dawes. 

After  the  dinner  each  of  Mr.  Hanna's 
guests  was  presented  with  a  gold  medal 
the  size  of  a  twenty-dollar  gold  piece. 
The  medals  were  inscribe'd  on  one  side, 
"  From  the  National  Republican  Com- 
mittee to  Mr.  ,  ,  1896." 

They  were  surmounted  with  eagles  with 
outstretched  wings,  on  which  were  en- 
graved, "  McKinley  and  Hobart,  Sound 
Money  and  Protection." 


PLAYED  IMPORTANT  PARTS. 

Among  the  Philadelphia  publishers 
who  were  particularly  prominent  and 
oratorically  aggressive  in  the  recent 
campaign  were  Colonel  William  M. 
Singerly,  of  the  Record;  Charles  Emory 
Smith,  of  the  Press,  and  Colonel  A.  K. 
McClure  of  the  Times.  All  spoke  for 
sound  money  and  were  handsomely  re- 
ceived on  the  many  occasions  of  their 
speech  making. 


NEWS  AND  GOOD  THINGS. 
The  Hardware  Club  of  New  York 
city,  which  has  a  large  number  of  news- 
paper men  members,  kept  open  house  on 
the  night  of  the  election  and  gave  full 


and  complete  returns,  furnished  by  the 
Postal  Telegraph  Company. 

In  addition  to  interesting  news  of 
the  election,  there  was  a  clever  quartette 
to  cheer  up  those  who  were  disappointed, 
and  add  to  the  felicity  of  those  who  were 
delighted.  Then,  too,  there  was  a  mag- 
nificent luncheon  served  by  the  club  to 
its  guests,  and  it  is  to  the  direct  credit  of 
Louis  Blanc,  the  steward  of  the  Hard- 
ware Club,  that  the  guests  expressed 
themselves  as  more  than  pleased  with 
the  substantial  and  dainties  which  he 
furnished  to  them. 


A  FINE  SOUND  MONEY  ISSUE. 

The  St.  Paul  Dispatch  issued  a 
"  Sound-Money  Edition  "  October  28. 
It  consisted  of  thirty  two  pages,  and  not 
only  included  a  good  many  half-tone 
illustrations,  but  some  excellent  color 
work.  The  issue,  color  and  all,  was  run 
off  on  the  Dispatch' s  new  color  perfect- 
ing press  at  a  speed  of  fifteen  thousand 
copies  per  hour,  the  colors  and  the  black 
being  printed  simultaneously.  Consider- 
ing the  circumstances,  the  work  through- 
out was  remarkably  well  done. 

There  was  also  an  extremely  credit- 
able show  of  advertising  in  the  paper, 
some  of  the  advertisements  being  in  red, 
blue  and  black.  It  is  not  surprising  that 
Business  Manager  A.  M.  Knox  takes 
particular  pride  in  this  issue. 


THE  JOURNAL'S  BRAVE  COURSE. 

The  New  York  Journal  held  out  no 
false  hopes,  but  bravely  announced  the 
results  exactly  as  they  were.  Its  party 
had  the  worst  of  the  battle  and  it  recog- 
nized that  its  duty  as  a  newspaper  was  to 
give  the  news  only. 

This  it  did  in  really  splendid  style, 
earning  a  reputation  for  accuracy  and 
fairness  which  must  last  and  prove  a 
precious  possession.  That  the  Journal 
with  its  evening  edition  was  able  to  an- 
nounce the  tremendous  circulation  oj 
over  a  million  and  a  half  the  day  after 
election  is  proof  that  the  people  relied 
on  it  even  in  the  hours  of  its  pohtical 
defeat. 


CHICAGO  POST'S  GREAT  WORK. 

The  Chicago  Evening  Post  was  quick 
to  seize  on  the  events  of  last  week  and 
issued  a  "  Prosperity  Number  "  Novem- 
ber 4.  It  contained  twenty  pages,  and 
although  the  usual  news  was  by  no 
means  lessened  a  good  deal  of  extra 
space  was  given  to  business  and  other 
subjects  connected  with  the  election. 
The  interest  of  the  business  firms  of 
Chicago  in  the  Evening  Post  was  proved, 
as  usual,  by  a  splendid  advertising 
patronage,  and  the  high  grade  of  the 
Post  and  its  readers  was  as  manifest  in 
this  issue  as  in  all  others. 


BOSTON  HERALD  JUBILANT. 

The  Boston  Herald,  which  has  fought, 
like  many  other  dailies,  for  the  success 
of  "sound  money,"  had  the  gratification 
on  Friday  of  blowing  a  merry  blast  on 
its  clarion.  The  issue  for  that  day  was 
a  "jubilee  number"  in  recognition  of 
the  success  of  the  principles  the  paper 
advocated.  It  contained  special  matter 
connected  with  the  probable  results  of 
the  election,  besides  a  great  deal  of  ad- 
vertising from  the  Boston  business 
houses. 


ANNOUNCING  THE  RETURNS. 

A  feature  of  election  night  in  many 
of  the  press  clubs  of  the  country  was 
the  arrangements  that  had  been  made 
for  receiving  the  election  returns.  In 
addition  to  giving  the  news  from  the 
various  states,  they  served  refreshments 
to  their  guests.  The  plan  was  a  most 
praiseworthy  one,  for  it  kept  away 
many  people  filled  with  a  belief  that 
their  close  acquaintance  with  newspaper 
men  warranted  them  in  calhng  at  the 
offices  on  the  busiest  night  of  the  year. 
The  newspaper  boys  simply  let  friends 
have  the  full  swing  of  the  press  clubs, 
kept  up  cordial  relations  and  avoided 
the  annoying  interruptions  incident  to 
election  night. 
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ADVERTISING  MEDIUM. 


THE  GLOBE 

TORONTO,  CANADA, 

Believes  that  advertisers  should  know  every  day  just 
what  they  are  paying  for.  It  is  not  sufficient  to  quote 
as  an  authority  some  back  number  or  foreign  newspaper 
directory  to  substantiate  last  year's  circulation  returns. 
When  that  subterfuge  is  resorted  to,  advertisers  are 
justified  in  thinking  that  circulation  has  dropped. 

Advertisers  are  interested  in  to-day  and  to-morrow, 
and  what  circulation  is  and  not  what  it  was. 

The  Globe  prints  actual  net  figures  every  day, 
guarantees  them,  and  invites  investigation  as  to  their 
correctness.  Here  they  are  for  1896  up  to  Sept.  30th. 
TORONTO  GLOBE  CIRCULATION,  1896. 


23 
24 
25 
26 
27 
28 
29 
30 


Jan. 


25,000 

25,000 
32,500 

37,300 
26,300 
26,600 
27,300 
25.950 
33-700 

26,050 
26,200 
26,350 
26,400 
26,450 
33'700 

26,500 
26,550 
26,550 
26,400 
26,400 
33*500 

26,450 
26,450 
20,500 
26,550 
26,600 


Fkb. 


33»8oo 

26,600 
26,650 
26,400 
26,400 
26,450 
33.500 

26,500 
26,500 
26,550 
26,600 
26,600 
33.700 

26,600 
26,600 
26,450 
26,500 
26,500 
33.550 

26,500 
26,6<;o 
26,650 
26,650 
26,650 
33.700 


Mar. 


26,700 
26,750 
26,750 
26,550 
26.550 
33.550 

26,550 
26,600 
26,600 
26,600 
26,600 
33,600 


26,600 
26,500 
26,450 
26,500 
26,500 
33.500 

26,600 
26,550 
26,550 
26,550 
26,550 
43,600 

26,600 
26,600 


April. 


26,450 
26,450 
26,6^0 
35»6oo 

26,450 
26,450 
26,550 
26,550 
26,s5o 
33.600 

36,800 
26,500 
26,500 
26,550 
26,550 
33.500 

26,350 
26,400 
26,400 
26,400 
26,400 
33.150 

26,450 
26,550 
27.850 
26,700 


May. 


26,750 
33,800 

26,750 
26,400 
26.400 
26,500 
26,500 
33.500 

26,600 
26,650 
26,7'  o 
26,750 
26,750 
33,600 

26,800 
26,650 
26,650 
26,750 
26,750 
33.900 

27,100 
26,950 
27,000 
27.030 
27,050 
33.900 


JUNB. 


27,200 
27.300 
27,200 
27,600 
27,500 
41,400 

27,600 
27,700 
27,800 
27,850 
28,000 
39.400 

28,250 
28,400 
28,250 
28.^00 
28,650 
36,700 

28,700 
28,700 
40,100 
31.300 
29,800 
40,000 

29,000 
29,000 


July. 


29,000 
28,750 
28,250 
38,500 

28, 1 50 
28.200 
28,200 
28,700 
28,200 
34,600 

28,550 
28,350 
28,300 
28,300 
28,250 
36,600 

28,250 
28,250 
27,900 
27,800 
27,800 
34.150 

27,850 
27-^50 
27,850 
27,850 
27,850 


Aug. 


34.300 

27,900 
27.950 
27,650 
27,650 
27.450 
34,200 

27.450 
27.450 
27.550 
27*550 
27.550 
34,200 

27. -50 
27.550 
27.950 
27,300 
27,300 
34,000 

27.350 
27,650 
27,900 
27,900 
28,900 
34.7C0 

28  050 


Sept. 


28,450 
28.450 
28,550 
28,550 
35.300 

28,450 
28,550 
29,050 
29,000 
29,000 
35.200 

28,100 
28,050 
28,100 
27,900 
27,900 
34,900 

27,700 
27,800 
27,800 
27,800 
27,800 
36,100 

27,800 
27,800 
27,800 


Total  for  Nine  Months  to  Sept.  30th,  -  6,726,300 
Daily  average  for  Six  Months,  -  -  29,042 
Daily  average  for  Three  Months,        -  29,200 

The  above  is  a  correct  statement  of  the  bona  fide  circulation  of  THE  GLOBE  for 
the  above  period.    Sample  copies  used  for  convassing  purposes  are  never  counted. 
•  THE  GLOBE  PRINTING  CO. 

ROY  V.  SO.MERVILLE,  U.  S.  Representativf, 

179  Times  Building,  New  York  City. 


AN  EASY  KIND  OF  EDITING. 


A  Peculiar  Form  of  Publication 
Tried  by  the  Clever  "Manager " 
OF  THE  Perpetual  Gazette — He 
Could  Outpoint  Li  Hung  Chang 
as  an  Interviewer — The  Editor- 
ial Introduction. 

The  reporter  for  the  Washington  Star 
had  been  around  to  let  Li  Hung  Chang 
ask  him  four  or  five  thousand  questions 
before  breakfast,  and  he  was  then  telling 
the  hotel  clerk  about  it  in  the  hearing  of 
a  man  who  looks  as  much  like  a  Chicago 
art  salesman  as  anything  else. 

Incidentally,  the  reporter  mentioned 
that  in  China  there  were  people  who 
gathered  information  around  the  towns 
and  sold  it  to  the  curious,  and  he  inti- 
mated that  Li  Hung  Chang  was  on  the 
make  and  would  probably  dispose  of  his 
large  and  valuable  collection  of  facts  to 
good  advantage  when  he  got  home. 

This  was  taken  as  a  joke,  but  the 
Chicago  man  looked  serious. 

"Well,"  said,  he  "I  don't  know 
about  this  Chinese  business,  but  about 
two  years  ago  I  was  in  a  town  down 
south  where  the  press  isn't  supported 
with  that  degree  of  liberality  we  expect  it 
to  be  in  this  day  and  generation.  As  I 
stood  in  the  door  of  the  store  where  I 
had  sold  a  bill  of  goods  a  man  came  by 
and  began  to  talk  to  me — Li  Hung 
Changging  me,  so  to  speak,  for  he  asked 
me  more  questions  in  a  minute  than  I  had 
had  asked  me  all  the  time  I  had  been  in 
town. 

"  He  wasn't  a  very  reputable-looking 
party,  either,  for  his  nose  was  red  and 
his  hat  had  the  droops  at  four  corners, 
but  he  was  a  bright  sort  of  a  fellow  and 
his  eyes  sparkled,  even  if  they  were  leery 
and  liquor-soaked. 

AN  editorial  introduction. 

"  As  I  was  answering  his  questions 
and  trying  to  get  away  from  him  the 
proprietor  of  the  store  came  out  and  in- 
troduced me  to  the  queer  genius  as  the 
local  editor.  Then  1  began  to  ask  a  few 
questions  myself,  but  before  I  had  time 
to  get  in  very  many,  the  town  marshal 
appeared  down  the  street  with  a  prisoner 
and  the  editor  dropped  me  and  went 
after  the  latest  excitement. 

"  I  didn't  know  you  had  a  newspaper 
here,"  said  I  to  the  merchant. 

"  'We  haven't,'  said  he,  '  but  we've 
got  an  editor. ' 

"  '  How  can  he  edit  a  paper  when 
there  isn't  any?'  said  I. 

"  '  He's  a  genius,'  says  he. 

"  '  He  doesn't  look  it,'  said  I. 

"  '  Well,  I'll  tell  you  what  the  chap 
does,'  said  he,  '  and  what  he  has  been 
doing  for  a  year  or  more.  You  know 
we  have  a  population  of  seven  or  eight 
hundred  here,  and  we  don't  get  a  daily 
paper  until  it  is  eighteen  hours  old,  and 
then  we  don't  get  that  regularly,  and 
nobody  in  town  takes  it,  except  on  Sun- 
day. 

' '  '  Well,  what  does  this  chap  do  but  beg 
a  corner  in  the  room  where  the  post  office 
is,  and  there  he  put  an  old  arm  chair 
somebody  gave  him  and  called  it  the 
editorial  rooms  of  the  Perpetual  Gazette. 
People  laughed  at  him,  and  thought  he 
was  drunk,  as  usual,  but  he  went  around 
everywhere  in  town  gathering  the  news 
exactly  as  if  he  were  going  to  print  it, 
and  he  knew  how,  for  he  had  been  a 
bright  newspaper  man  once. 

"  '  Then  he  would  collect  a  group  of 
people  and  offer  to  tell  all  he  knew  for 
5  cents  from  each  listener,  or,  as  he 
did  sometimes,  he  would  get  up  on  a 
barrel  outside  the  office,  and  after  tell- 
ing what  he  had  to  tell,  he  would  pass 
the  hat  and  collect  sometimes  as  much  as 
50  or  75  cents. 

"  '  He  always  got  a  lot  of  news  out 
of  the  daily  paper  and  supplied  it  fresh 
every  morning  of  the  day  after.  I  have 
often  had  him  come  in  here  at  night, 
and  for  a  quarter  get  an  hour  or  more 
entertainment  out  of  him,  besides  getting 
the  news. 

"  '  He  reads  the  stories  in  the  papers, 
too;  and  if  anybody  wants  to  hear 
stories  he  can  give  all  the  current  ones 
at  so  much  per  listener.'  " 


THE  UNSEEN  BUT  CRUEL  CODE. 

Non-Advertising  the  Ugly  Sin  of 
Many  Doctors  of  Medicine. 

About  the  most  absurd  thing,  it  seems 
to  a  writer,  in  the  medical  profession,  is 
some  dreadful  thing  the  M.  D.  's  call 
"the  code." 

We  do  not  know  what  "the  code" 
looks  like,  we  never  saw  it;  but  it  must 
be  terrible  to  look  upon,  as  it  prevents 
many  physicians  from  doing  that  which 
reason,  humanity  and  common  sense 
would  seem  to  dictate  they  should  do; 
that  is,  tell  people  what  they  can  do 
along  given  linss.  Yes,  advertise! 
That's  what  we  mean.  It's  a  fearful 
thing  to  say,  isn't  it?  If  "the  code" 
should  catch  us  at  it,  the  consequences 
would  be  terrible. 

Leaving  out  all  the  self-styled  "spec- 
ialists," there  are  many  men  in  general 
practice  in  every  city  who  are  specialists 
in  something.  Some  in  reference  to  one 
disease,  some  another.  You  are  afHicted 
by  some  one  of  the  diseases,  which  some 
one  of  the  doctors  in  your  city  is  espec- 
ially successful  in  curing.  But  you  don't 
know  who  he  is. 

The  doctor  knows  it,  but  his  fear  of 
"the  code"  is  so  great  that  he  don't 
dare  print  the  fact  in  your  newspaper. 
Like   the   woman  in  the  Bible,  you 


spend  your  money  on  many  physicians, 
but  get  no  better — in  fact  grow  worse — 
finally  you  die. 

The  doctor  who  could  have  saved 
your  life  said  never  a  word — of  course  he 
knew  nothing  about  you,  you  knew 
nothing  about  him.  He  did  not  adver- 
tise !  We  have  often  thought  that  the 
doctors  of  this  country  were  going  to 
have  a  lot  to  answer  for  one  of  these 
days.  Sometime  they  are  going  to  be 
called  on  for  an  interview  with  a  gentle- 
man known  as  Saint  Peter. 

They  will  strike  a  case  then  where 
"  the  code  "  won't  work. 

"  Did  you  do  everything  you  possibly 
could  when  on  earth  to  relieve  suffering, 
to  cure  disease,  to  save  the  lives  of  your 
fellow  men  ?  " 

"This  is  the  question  they  will  be 
asked. 

And  the  trembling  M.  D.  will  answer: 

"  Yes,  sir,  I  think  I  did." 

"  Did  you  let  everybody  know  your 
power  to  heal  disease?  Did  you  tell  to 
all  the  people  the  fact  that  you  were  able 
to  relieve  their  suffering  ?  I  understand 
that  you  are  greatly  skilled  in  the  treat- 
ment of  pneumonia,  and  yet  a  great 
many  people  died  in  your  city  last  year 
from  this  disease.  Had  you  taken  pains 
to  let  all  these  people  know  you  could 
cure  them  ?  In  short,  did  you  adver- 
tise?" 


Then  the  M.  D.,  who  has  continued  to 
tremble  with  an  exceeding  great  trem- 
bling during  the  course  of  these  remarks, 
will  reply: 

"  But,  Saint  Peter,  you  must  remem- 
ber 'the  code.'  It  did  not  allow  the 
doctors  to  advertise." 

"  Code,  nothing!  Is  not  human  life 
more  than  any  code?  Go  below;  I'm 
busy." — Printer's  Ink. 


NEWS  OF  THE  NEW  YORK  TIMES. 


Its  Prize  Offer  for  a  New  Motto 
— Excellence  of  the  Sunday 
Supplement. 

The  New  York  Times  is  offering  a 
prize  to  any  person  (one  of  its  readers 
only)  who  will  suggest  a  phrase  or 
motto  of  ten  words  or  less  which  its 
management  will  accept  as  more  aptly 
expressing  the  characteristics  of  the 
paper  than  "  All  the  News  That's  Fit  to 
Print." 

There  has  been  a  very  general  in- 
terest in  the  New  York  Times  since  it 
came  into  the  control  of  Adolph  S. 
Ochs,  and  he  is  now  showing  that  the 
confidence  placed  in  him  that  he  would 
make  the  paper  as  energetic  and  newsy 
as  consistent  with  cleanliness  has  been 
thoroughly  warranted. 

The  Sunday  supplement  of  the  limes 
is  more  than  a  magazine  in  itself,  for  it 
treats  of  matters  of  present  interest  in 
a  clever  and  entertaining  style.  Its 
half-tones  are  uniformly  well  printed, 
and  the  subjects  carefully  chosen. 

Last  week's  supplement  was  certainly 
the  superior  of  any  yet  shown,  and 
was  pertinent  to  the  great  annual 
Horse  Show  in  New  York. 

Pictures  of  celebrated  society  leaders 
were  given  in  half-tone,  and  all  man- 
ner of  carriages,  wagons  and  traps, 
with  the  spirited  animals  that  are  the 
pride  of  the  exhibitors  at  the  Horse 
Show,  were  given.  There  wa^  not  a 
dull  column  or  a  stupid  line  in  the  six- 
teen pages  of  this  most  excellent  Sun- 
day supplement. 


A  BRITISH  ADVERTISING  IDEA. 

An  account  is  given  in  Newspaperdom 
of  a  scheme  which  consists  of  a  series  of 
maps  and  pictures  that  are  issued  in 
various  London  dailies,  illustrated  week- 
lies, ladies'  papers,  etc.  The  maps  are 
illustrative  of  localities  or  countries 
where  public  interest  is  centered  at  the 
moment.  They  are  specially  prepared 
for  the  occasion  by  a  firm  of  reputation 
for  the  quality  and  accuracy  ot  its  work, 
and  contain  the  latest  information  avail- 
able on  the  subject  up  to  date  of  going 
to  press.  This  "series"  is  for  use  in 
the  dailies. 

The  other  publications  are  supplied 
with  half-tone  or  line  engravings  of 
topical  subjects.  With  each  map  or 
picture  three  advertisements  are  in- 
cluded, in  the  corners  or  other  conven- 
ient position. 

There  are  five  of  these  series  in  all, 
each  connected  with  its  special  list  of 
publications.  Orders  may  be  given  for 
any  or  all  of  the  series,  but  no  series 
will  be  divided.  The  positions  have 
been  specially  arranged  with  the  pro- 
prietors of  the  papers. 


IT  WAS  SURE  "TO  PAY." 

The  fact  that  Controller  Fitch  had 
decided  to  advertise  on  both  sides  of  the 
Atlantic  a  lot  of  New  York  city  bonds 
was  recently  referred  to  in  these  columns. 
In  this  case  it  was  again  proved  that 
advertising  paid  handsomely. 

Controller  Fitch  says  that  the  sale 
brought  out  one  thing  most  conspicu- 
ously, and  that  was  the  value  of  adver- 
tising. "I  advertised  the  bonds  on 
both  sides  of  the  Atlantic,  and  the 
money  was  well  spent,"  he  added. 

The  bids  received  were  almost  over- 
whelming in  magnitude.  All  of  them 
were  American.  Mayor  S.rong  is  re- 
ported as  saying  that  the  fo/eign  adver- 
tising brought  no  bids.  This  is  an 
interesting  corroboration  of  the  intima- 
tion made  on  the  subject  in  The  Fourth 
Estate  for  October  29. 
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NEWSPAPER  MEN  IN  THE  NEW 
CONGRESS. 

James  Rankin  Young  was  elected  to 
Congress  from  the  fourth  Pennsylvania 
district  by  the  unprecedented  majority 
of  42,699. 

He  is  one  of  the  founders  of  the 
Philadelphia  Star,  and  for  twenty-five 
years  his  letters  for  that  journal  over  the 
letters  "  S.  M."  have  been  a  feature. 

He  was  the  Washington  correspondent 
of  the  New  York  Tribune  under  Horace 
Greeley,  who  said  of  him  that  he  was  the 
only  man  who  had  never  made  a  mistake 
in  the  capitol.  He  is  the  brother  of  John 
Russell  Young,  the  two  making  twin 
journalistic  stars. 


Eugene  F.  Loud  has  been  re  elected 
member  Irom  the  fifth  California  district 
Mr.  Loud  has  worked  so  hard  for  the 
best  interests  of  the  press  that  he  may 
be  considered  a  newspaper  man. 


Nelson  Dingley,  of  the  Lewiston 
Jozirnal,  has  been  again  chosen.  Mr 
Dingley  is  sure  to  do  great  credit  to  the 
press. 

Congressman    Charles  A.  Bou- 
TELLE,  of  the  Bangor  I^Vhig,  will  con 
tinue  to  represent  the  fourth  district  of 
Maine.    Newspaper  men  as  legislators 
seem  to  be  appreciated  as  a  great  sue 
cess  in  the  Pme  Tree  State. 


Samuel  J.  Barrows,  a  newspaper 
man,  has  been  elected  to  Congress  from 
the  tenth  Massachusetts  district. 


Joel  P.  Heatwole,  of  the  North- 
field  News,  has  been  re-elected  from  the 
third  district  of  Minnesota.  Mr.  Heat 
wole's  loyalty  to  the  interests  of  the 
press  can  be  relied  on. 


W.  D.  Vincent,  editor  of  the  Clay 
Center  Dispatch,  will  represent  the  fifth 
Kansas  district. 


S.  M.  Clark,  of  the  Keokuk  Gate 
City,  is  again  selected  to  represent  the 
first  district  of  Iowa. 


G.  D.  Perkins,  of  the  Sioux  City 
Journal,  will  still  be  the  representative 
of  Iowa's  eleventh  district. 


W.  E.  Barrett,  of  the  Boston  Even- 
ing /lecord,will  agam  represent  the  sev- 
enth district  of  Massachusetts. 


R.  Bartholdt,  a  St.  Louis  newspa- 
perman, will  represent  in  the  new  con- 
gress the  tenth  district  of  Missouri. 


Lemuel  E.  Quigg  will  again  appear 
as  the  exponent  of  the  constituents  of 
the  fourteenth  New  York  district.  He 
has  been  a  newspaper  man,  and  before 
long  may  again  be  connected  with  the 
press.    Who  knows  ? 


PERRY'S  "GOLD  IS  KING." 

E.  T.  Perry,  the  efficient  New  York 
representative  of  the  Scripps-McRae 
papers,  was  one  of  the  first  to  send  out 
a  special  advertising  card  after  the  result 
of  the  election  was  known.  In  spite  of 
the  obvious  vigilance  and  enterprise  thus 
exhibited,  it  is  hard  to  repress  a  query, 
however,  as  to  why  newspapers  some- 
times select  as  the  channel  of  publicity  a 
method  which  one  would  think  the 
newspaper  publisher  of  all  men  would  be 
the  very  one  to  discountenance. 

Publishers  are  continually  setting  forth 
the  truth  that  the  best  form  of  advertis- 
ing is  that  which  is  furnished  through 
the  press,  and  that  this  form  far  excels 
circulars  and  other  communications  of 
that  character.  At  the  same  time,  the 
very  methods  which  are  thus  criticised 
are  frequently  adopted  by  the  pub- 
lishers themselves  in  appealing  to  ad- 
vertisers. 

This  is  certainly  inconsistent.  If  the 
press  furnishes  the  one  good  avenue  of 
publicity,  v/hy  not  confine  the  use  of 
publicity  to  the  press  ? 


TORREY  E.  WARDNER, 
the  new  editor  and  publisher  of  the  boston  traveler. 


IMPARTIALITY  OF  THE  NEWS. 

Speaking  of  the  newspapers  and  their 
relation  to  the  recent  campaign,  the 
Philadelphia  Ledger  very  properly  says: 
"While  the  weight  of  editorial  opinion 
was  against  Mr.  Bryan  in  many  sec- 
tions, there  was  no  discrimination 
against  him  in  the  publication  of  politi- 
cal news.  Mr.  Bryan's  speeches,  greatly 
exceeding  in  number  and  bulk  those  of 
any  previous  presidential  candidate, 
were  faithfully  reported  in  substance, 
and,  in  hundreds  of  cases,  in  full  in  the 
sound-money  journals.  In  this  respect, 
no  previous  aspirant  for  the  presidency 
received  more  generous  treatment.  The 
defeated  candidate  addressed  large 
meetings,  but  the  audiences  assembled 
before  him  were  small  compared  with 
the  vast  constituencies  who  were  enabled 
to  read  his  speeches  in  the  great  dailies. 

"The  absolute  impartiality  with  which 
the  addresses  of  the  presidential  candi- 
dates were  spread  broadcast  over  the 
country  is  one  of  the  remarkable  features 
of  the  extraordinary  campaign  just 
ended,  a  praiseworthy  departure  from 
the  ancient  political  methods. 

"American  journalism  is  broader, 
more  impartial  and  more  omnivorous  as  a 
purveyor  of  intelligence  than  it  ever  was. 
In  the  political  field  it  has  become  strik- 
ingly impartial  in  the  presentation  of 
the  news,  as  the  columns  of  the  great 
dailies  during  the  past  campaign  abun- 
dantly attest.  Editorial  comment  will 
always  have  partisan  flavor  in  important" 
political  campaigns,  but  the  representa- 
tive newspapers  no  longer  refuse  a  hear- 
ing to  those  in  opposition." 


HANDSOME  SCHOOL  MONTHLY. 

The  High  School  Recorder,  of  Brook- 
lyn, is  one  of  the  most  attractive  of  the 
college  papers.  The  grade  of  the  read- 
ing matter  is  unusually  creditable.  The 
editorial  management  is  in  the  hands  of 
John  Olmsted  Dresser.  Albert  H. 
Marckwald  and  Frank  M.  Tomlin  are 
in  charge  of  the  business  department. 
The  paper  is  issued  from  the  Brooklyn 
Boys'  High  School. 


THE  AUTOMATIC  NEWS  BOY. 
William  H.  Henry  reports  that  his 
'Automatic  News  Boy"  is  received 
with  favor  by  all  publishers  who  have 
seen  it.  He  has  taken  some  space  in 
The  Fourth  Estate  offices  to  exhibit 
a  line  of  the  machines,  and  will  be  glad 
to  have  all  visiting  newspaper  men  ex- 
amine them. 


ELECTRICITY  EMPLOYED. 
Among  the  papers  that  employed  elec- 
tricity in  signalling  election  returns  was 
the  St.  Paul  Pioneer  Press.  The  signals 
were  flashed  from  the  top  of  the  flag 
staff  on  the  Pioneer  Press  building  at  a 
height  of  220  feet  above  the  pavement. 


BOSTON  TRAVELER  SOLD. 

The  Boston  Daily  Traveler  has  been 
purchased  and  will  now  be  controlled  by 
a  .syndicate  formed  by  Torrey  E.  Ward- 
ner.  It  will  be  continued  as  an  inde- 
pendent republican  newspaper,  with 
ample  capital  back  of  it  to  maintain 
and  develop  the  business. 

The  'Traveler  has  a  substantial  cir- 
culation, is  equipped  with  as  fine 
a  plant  of  its  kind  as  there  is  in  the  coun- 
try, has  a  good,  clean  history  back  of 
it,  and  looks  forward  to  a  prosper- 
ous future.  It  is  a  member  of  the 
Associated  Press,  and  also  of  the  Hotel 
and  Railroad  News  Company,  having 
all  the  facilities  for  delivery  and  distribu- 
tion that  are  used  by  the  other  papers  of 
Boston. 

Torrey  E.  Wardner  is  no  novice  in  the 
newspaper  business,  having  been  on  va- 
rious papers  in  Boston  and  elsewhere  for 
many  years.  Mr.  Wardner  was  at  one 
time  on  the  Boston  Daily  Advertiser, 
where  he  did  work  both  in  the  editorial 
and  business  departments.  In  1890  he 
formed  a  syndicate  that  purchased  of 
Roland  Worthington  the  Boston  Daily 
Traveler,  which  he  managed  and  edited, 
selling  out  to  the  Committee  of  One 
Hundred. 

After  that  he  started  the  Daily  News, 
a  penny  morning  newspaper.  In  1894 
he  sold  this  paper  and  gave  his  attention 
to  buying  and  selling  newspapers  in  dif- 
ferent parts  of  the  country,  and  he  is 
now  interested  in  several  newspapers. 

No  important  changes  will  be  made 
in  the  Traveler'' s  policy,  although  he 
will  give  new  life  to  it. 

S.  C.  Beckwith  will  continue  to  rep- 
resent the  paper  in  New  York. 


"REPRINTED  BY  REQUEST." 

Several  years  ago,  when  the  editor  of  a 
Chicago  daily  was  running  a  country 
weekly  down  in  Indiana  he  had  occa- 
sion to  go  to  the  Hoosier  capital  on  the 
day  before  the  regular  weekly  issue. 
Calling  in  the  office  "  devil  "  he  said: 

"  Jim,  I'll  have  to  let  you  get  out  the 
paper  to-morrow,  as  I'm  going  away. 
There  is  plenty  of  matter  in  type  now, 
so  all  you'll  have  to  do  is  to  make  up 
the  forms  and  go  to  press.  If  you  should 
need  any  more  stuff  you  may  run  the 
long  editorial  on  the  tariff  which  I 
printed  last  week  and  preface  it  with  the 
words  'reprinted  by  request.'  " 

Two  days  later  the  editor  returned  to 
find  everything  moving  along  nicely,and 
the  "devil  "  flushed  with  the  success  of 
his  experince  as  editor  pro  tern. 

"  Everything  went  like  clockwork, 
sir,"  he  said.  "  It  was  as  easy  as  falling 
off  a  log.  I  had  to  use  your  editorial 
again  though,  to  fill  up." 

And  he  proudly  displayed  a  paper 
which  had  in  the  middle  of  the  first  page 
the  old,  familiar  editorial,  with  the  ex- 
planation in  black-faced  type:  "Printed 
again  by  the  request  of  the  editor." — 
Chicago  Times-Herald. 
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ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 
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offices: 

Broadway  and  Murray  Street, 

OPPOSITE  CITV  HALL  PARK 
(POSTAL  TELEGRAPH  BUILDING), 

TKLEPHONK  "  1770,  CORTLANDT." 


Pleaseaddress  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 


TWO  DOLLARS  A  year,  in  advance, 

ti  any  part  of  the  United  States  or  Canada  ;  to 
Foreign  Countries  in  the  postal  union,  $4  a  year. 
Single  copies,  TEN  CENTS. 


Subscribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  of 
exchanges  which  go  to  every  newspaper  office. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  percent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  lineeach  insertion,  with- 
out discount. 

Small  advertisements  under  classifiedheadings, 
such  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 

It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

OUR  choicest  "  bargains." 
No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  1. — For  J25  we  will  send  25  annual  sub- 
scriptions. 

No.  3. — For  $4  we  will  send  The  Fourth 
Estate  until  the  end  of  1896,  and  all  numbers 
from  March  i,  1895. 

bound  volumes. 
For  $2.50  we  will  send  a  bound  volume  of  the 
last  half-year,  March  to  August,  inclusive; 
or  for  $5  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
indusive. 


THE  POWER  OF  THE  PRESS. 

Now  that  the  nation  has  declared  its 
political  preference  and  financial  purpose 
it  is  interesting  to  recall  that  the  great 
majority  of  influential  papers  were  with 
the  successful  party,  and  even  the  most 
bigoted  of  those  who  delight  in  denounc- 
ing the  press  must  acknowledge  that  it  is 
still  a  mighty  factor  in  the  land  ;  in  fact 
the  power  of  the  press  has  not  waned, 
and  it  stands  to-day  triumphant  and 
vindicated. 

Particularly  praiseworthy  has  been  the 
conduct  of  a  great  number  of  democratic 
papers  which,  believing  that  the  Chi- 
cago platform  and  its  nominee  were  dan- 
gers to  be  dreaded  in  the  American  form 
of  government,  cast  aside  their  partisan- 
ship and  patriotically,  according  to  their 
own  lights,  worked  with  might  and  main 
for  the  candidate  whose  name  in  former 
campaigns  had  been  the  synonym  of 
everything  which  they  politically  disap- 
proved. 

They  dared  to  hazard  their  fortunes 
and  their  prestige  in  working  from  their 
party,  and  it  must  be  remarked  that  in 
future  their  readers  of  all  political  com- 
plexions will  acknowledge  that  the 
editorial  comment  is  not  controlled  by 
the  business  office,  but  is  the  dictate  of 


honest  conviction.  The  editor  is  cer- 
tainly and  splendidly  vindicated. 

The  press  has  reason  to  be  proud  of 
itself,  and  we  trust  that  its  carping  critics 
will  at  least  for  a  time  cease  their  vocif- 
erous denunciations  and  exhibitions  of 
spite.  They  would  talk  to  a  very  deaf 
public. 

THE  BICYCLE  MANUFACTURER'S 
SOFT  SNAP. 

Again  a  number  of  the  great  and  small 
bicycle  manufacturers  are  offering  a  "good 
thing"  to  publishers,  big  and  little.  Cir- 
culars offering  alleged  splendid  induce- 
ments are  being  scattered  in  showers. 
Fortunately  most  of  them  fall  into  cav- 
ernous waste  baskets.  Some,  however, 
are  carefully  read  and  the  temptation  to 
trifle  with  space  rates  is  not  always  re- 
sisted. 

This  is  an  enormous  pity,  for  the  pub- 
lisher ought  to  get  more  than  a  bicycle 
in  these  days  of  the  wheeling  craze. 
The  'cycle  manufacturing  concerns  are 
desperate  rivals.  They  must  advertise, 
and  though  they  should  be  given  every 
facility  to  do  so,  yet  the  giving  of  tree 
advertising  is  certainly  bad  business. 

The  temptation  is,  of  course,  power- 
ful with  those  who  long  lor  a  high  grade 
wheel  and  can  get  it  for  "half  price"  by 
paying  the  "other  half"  in  advertfsing. 
It  is  a  chance  to  gain  something  longed  for 
at  a  seeming  bargain.  The  idea,  how- 
ever, that  the  trade  is  a  good  one  is  a 
delusion  and  a  snare. 

As  the  actual  cost  of  producing  a  $100 
bicycle  is  not  over  I35  at  the  most,  it 
follows  that  the  publisher  who  gives  up 
$50  in  cash  and  $50  in  space  is 
paying  the  bicycle  maker  a  good  round 
cash  profit  on  the  latter's  cash  outlay, 
and  giving  him  the  advertising  space 
J  or  nothing. 

If  you  desire  a  bicycle  to  such  a  degree 
that  you  must  have  it,  buy  outright.  In 
the  end  it  is  far  cheaper  than  any  sort  of 
trade  deal,  and  the  right  to  insist  on 
perfection  is  far  more  definite. 

The  best  part  about  a  purchase,  rather 
than  an  exchange,  is  that  it  means  the 
maintenance  of  rates,  the  very  best 
policy  and  the  inviolable  one  of  success- 
ful publishers.  It  is  another  case  of  the 
truth  in  the  old-time  copy-book  motto: 
"  Honesty  is  the  best  policy." 

The  very  suspicion  of  trifling  with  ad- 
vertising rates  and  of  business  methods 
suggestive  of  a  "  ground  floor  entrance  " 
for  a  few  is  a  disaster.  The  best  method 
is  to  avoid  even  the  thought  that  there 
is  more  than  one  rate. 

It  is  not  only  the  theoretical  side  that 
we  would  call  attention  to,  but  the 
practical  side  is  capable  of  direct  proof. 
There  is  little  advertising  more  to  be 
desired  than  that  of  the  bicycle  people. 
It  is  a  direct  accompaniment  to  the 
enormous  amount  of  space  given  to  news 
of  the  wheel. 

The  offering  of  the  trade  deals  to  the 
publishers  is  a  form  of  cheekiness  in 
need  of  checking.  The  bicycle  builder 
will  advertise  because  he  must.  There 
is  no  necessity  for  giving  him  more  than 
he  has  the  right  to  expect. 


WHAT  SUGGESTION  DOES. 

Owing  to  the  frequency  of  suicides 
in  Chili,  the  daily  newspapers  of  Valpa- 
raiso and  Santiago  propose  to  suspend 
the  publication  of  all  details  respecting 
such  crimes.  It  is  hoped  that  this  may 
exercise  some  influence  toward  reducing 
the  number  of  suicides. 

This  brings  up  the  question  of  sug- 
gestion, interesting  not  only  to  scientists 
and  newspaper  men,  but  to  the  general 
reader.  It  has  been  urged  that  the 
printing  of  crime  suggests  other  or  sim- 
ilar crimes  to  those  with  criminal  tend- 
encies, and  that  the  newspapers  are 
often  responsible  for  epidemics  of  sui- 
cide. 

Indeed,  Dr.  Aubrey  de  St.  Brieuc 
dubbed  the  press  "  the  primary  school 
of  crime,''  and  would  proceed  at  once 
to  make  it  ineffective  by  muzzling  it,  pro- 
hibiting by  law  the  publication  of  crim- 
inal news  and  police  reports. 

According  to  some  deep  thinkers  in 
the  studies  of  sociology,  suicides  and 


crimes  are  species  of  insanity — those 
caused  by  suggestion.  It  is  a  form  of 
obsession,  or  the  possession  by  a  con- 
trolling idea.  It  is  a  mental  disease, 
and  contagious  through  suggestion. 

Attention  is  called  to  the  cele- 
brated case  of  Henriette  Carnier,  pre- 
meditating and  planning  the  murder  of 
a  child  whose  head  she  felt  herself  obliged 
to  cut  off.  The  reading  of  this  striking 
event,  it  has  been  proven,  caused  at  the 
same  time  a  number  of  similar  involun- 
tary crimes  by  incitation  alone — by  epi- 
demic action. 

The  horror  of  having  a  hand  in  this 
most  hideous  murder  of  innocents 
through  the  publication  of  the  details  of 
the  original  crime  is  often  pointed  out  by 
scientists  suflfering  with  obsession,  the 
single  idea  being  the  suppression  of  the 
press,  or  at  least  of  its  giving  details  of 
crime. 

Few  newspapers  have  ever  acknowl- 
edged their  irresponsibility  in  printing 
news,  and  it  is  but  fair  to  say  that  most 
of  them  do  not  look  upon  crime  as  the 
principal  news  diet  to  serve  to  their  cus- 
tomers. 

On  the  other  hand,  to  give  the  news, 
and  all  the  news,  both  good  and  bad,  is 
the  duty  of  the  press.  Murders  and  sui- 
cides must  be  told  as  well  as  the  latest 
news  of  the  religious  world.  The  point 
is  that  the  really  great  newspaper  should 
not  gloat  over  crimes  it  has  to  publish. 
It  may  tell  the  story  as  vividly  as  it  will, 
but  it  should  paint  the  malefactor  as  he 
is,  and  not  dress  him  up  in  attractive  gar- 
ments or  excuse  his  sins. 

It  is  undoubtedly  true  that  the  telling 
of  a  crime  may  suggest  its  performance 
to  one  predisposed  to  wrong  or  the  ac- 
count of  a  suicide  nerve  some  despond- 
ent one  to  self  destruction,  and  yet  it  is  a 
serious  question,  if  we  are  going  to  treat 
this  matter  with  the  brutal  exactness  of 
science,  whether  the  suggestion  was  not 
fortunate,  the  average  criminal  usually 
being  forced  to  spend  the  greater  part  of 
his  time  in  jail,  and  the  suicide  by  his 
own  act  taking  from  the  world  one  of  its 
too  numerous  mad  men. 

The  scientists  harp  on  the  law  of 
heredity,  and  they  are  right  about  this, 
but  they  should  trace  the  awful  sugges- 
tion of  the  press  to  its  fortunate  conclu- 
sions. The  imprisoned  criminal  can  not 
add  to  his  species,  and  the  suicide  re- 
moves what  might  have  been  the  sire  to 
a  tribe  of  mad  men  suffering  from  some 
more  objectionable  form  of  mania. 

To  be  scientific  is  to  be  thorough,  and 
rather  than  urge  the  suppression  of  the 
press  the  man  of  learning  should  com- 
mend it,  even  when  its  news  leads  to  the 
multiplication  of  unfortunate  events. 
The  end  is  the  extermination  of  the  in- 
sane among  men.  Science  must  not  be 
sentimental. 


NOTE  AND  COMMENT. 

The  American  Association  of  News- 
dealers, Booksellers  and  Stationers  has 
recently  been  in  convention  in  Boston 
and  has  been  discussing  the  question  of 
meeting  the  competition  of  the  depart- 
ment stores,  wherein  one  may  buy  many 
books  at  prices  far  below  those  which 
the  bookseller  must  obtain  in  order  to 
keep  soul  and  body  together. 

The  members  of  the  association  have 
endeavored  strenuously  to  remedy  this 
condition  of  things.  They  have  tried  to 
induce  book  publishers  to  refuse  depart- 
ment store  orders  at  the  trade  discounts. 
But  the  publishers  pointed  out  that  if 
they  received  an  order  from  a  depart- 
ment store  for  a  thousand  copies  of  a 
work  and  an  order  from  the  neighboring 
bookseller  for  a  hundred  copies  of  the 
same,  it  was  simply  a  matter  of  business 
with  them  to  sell  the  thousand  copies  on 
quite  as  good  terms  as  they  sold  the  hun- 
dred. 

An  effort  was  made  to  get  authors  in- 
terested. But  the  authors  were  more 
anxious  about  making  sales  than  regula- 
ting the  manner  of  them.  Then  it  was 
proposed  to  form  an  alliance  with  pub- 
lishers for  mutual  protection. 

But  since  the  publishers  were  unaware 
that  they  needed  protection  from  the  de- 
partment stores  they  saw  nothing  mutual 
in  the  relations  of  the  proposed  compact. 


So  nothing  has  been  done.  The  book- 
sellers, like  many  other  retail  dealers, 
must  make  the  best  of  the  new  conditions 
and  strive  to  get  a  profit  out  of  those 
things  which  the  department  store  does 
not  think  it  worth  while  to  handle. 

The  Wilkes-Barre  Leader  points  out 
the  fact  that  the  bookseller  must  begin 
branching  out  and  advertising  widely, 
like  the  original  department  store  man 
of  twenty  years  ago.  He  must  sell  hand- 
kerchiefs or  laces  or  some  other  article 
which  the  department  stores  sell  at  a 
profit,  at  a  price  as  much  below  depart- 
ment store  prices  as  the  department 
stores  sell  books  under  the  book  store 
prices.  Then  we  shall  see  trade  wars 
and  more  advertising,  and  every  buyer 
will  be  happy.   

Most  men,  and  particularly  newspaper 
men,  sincerely  admire  the  New  York 
World  for  its  many  brilliant  accomplish- 
ments, and  the  magnetic  energy  of 
Joseph  Pulitzer  has  long  been  an  inspir- 
ation to  the  daring.  On  the  other  hand, 
there  has  been  a  good  deal  of  questioning 
as  to  the  honesty  of  purpose  of  the  New 
York  World  in  the  recent  campaign. 
Its  morning  edition,  powerfully  per- 
suasive in  its  editorial  fight  for  sound 
money,  has  been  nullified  by  the  even- 
ing edition,  which  was  minus  opinion, 
other  than  that  of  its  cartoonists,  whose 
labors  were  devoted  to  the  silver 
cause. 

No  one  has  known  even  approximately 
on  which  axis  the  World  spun,  unless  it 
could  be  that  it  was  slit  in  the  middle 
and  spinning  both  ways.  It  was  a  ques- 
tion during  the  campaign  as  to  which 
was  the  body  and  which  the  tail,  the 
World's  morning  or  evening  editions, 
for  though  both  were  wagging,  no  one 
knew  which  held  the  motive  power. 

This  may  now  be  assumed  to  be  set- 
tled by  the  cartoon  of  Sunday's  colored 
supplement  of  the  World,  where  Hanna  is 
represented  as  a  serpent,  discolored  with 
dollar  marks  and  big  letters  spelling  * 
"trust."  He  encircles  the  national 
Capitol.  The  evening  paper  must  there- 
fore be  the  controlling  end  of  the  concern. 


The  oddest  of  the  many  complicated 
newspaper  situations  is  that  of  a  New 
Jersey  newspaper  lacking  an  owner. 
The  Trenlon  Emporium,  a  local  paper 
which  has  appeared  regularly,  is  the 
ownerless  newspaper.  The  fact  that  it 
owes  one  year's  rent  may  explain  the 
mystery  of  the  missing  proprietor  and 
the  lack  of  any  one  upon  whom  the 
honor  of  possession  may  be  thrust.  If 
the  over-modest  man  does  not  soon  dis 
close  his  identity  the  type  and  machin- 
ery will  be  cast  into  the  street  for  the 
mischievous  boy  to  pi  and  play  with. 


It  was  remarked  recently  that  the 
monthly  magazines  have  been  adversely 
affected  by  the  increasing  popularity  of 
those  of  the  Sunday  journals  which 
possess  literary  merit. 

Yet,  says  the  New  York  Sun, 
the  more  attractive  of  the  New  York 
magazines  continue  to  flourish  in  a  way 
that  is  pleasing  to  their  owners,  and 
circulate  as  largely  as  at  any  past  time. 

Foi  a  monthly  magazine  of  high  char- 
acter, as  well  as  for  the  Sunday  journal 
of  like  kind,  there  is  a  place  in  the  lit- 
erary world,  a  place  for  each  of  them, 
where  competition  between  them  would 
not  be  advantageous.  It  is  interesting 
to  note  in  this  connection  that  the  San 
Francisco  Book  and  News  Dealer  calls 
attention  to  the  large  sales  of  the  Sunday 
editions  of  the  New  York  Journal  and 
the  World  on  the  coast.  It  says  that  if 
they  were  more  vigorously  advertised 
among  the  retail  news  trade  they  should 
enjoy  even  a  more  extensive  sale  all 
over  the  United  States.  Their  maga- 
zine supplements,  beautifully  illustrated, 
command  a  tremendous  patronage. 
They  are  certainly  rare  treats  at  5  cents 
a  copy. 

Another  case  of  deceptive  "  help 
wanted  "  advertisements  was  brought  to 
light  a  few  days  ago  in  St.  Paul.  The 
method  utilized  was  a  very  venerable 
one,  which  the  mutual  co-operation  of 
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papers  should  make  it  impossible  to  em- 
ploy. The  advertisement  stated  that 
ladies  wishing  to  make  rnoney  could  find 
employment  in  fancy  work  by  calling  at 
a  certain  street  number  in  St.  Paul. 
The  old  scheme  of  furnishing,  for  cash, 
material  on  which  the  caller  was  to  do 
the  fancy  work,  subject  to  approval,  was 
successfully  used,  and  dozens  of  victims 
were  robbed  of  sums  ranging  from  $1  to 
$3.  This  scheme  has  been  exposed  so 
many  times  that  it  is  most  incredible  that 
any  newspaper  should  still  accept  any 
advertisement  of  this  description,  except 
after  a  thorough  investigation  of  the 
parties  offering  the  advertisement. 


In  offering  prizes  intended  to  improve 
the  art  of  picture-making,  Andrew 
Carnegie  is  making  a  most  useful  in- 
vestment, says  the  New  York  M/or/d. 
Pictures  are  the  easiest  and  most  accur- 
ate method  of  recording  a  great  variety 
of  important  facts  which  could  not  be  in- 
telligibly recorded  in  any  other  way. 

Their  great  usefulness  in  the  practical 
affairs  of  life  is  illustrated  not  only  in  the 
newspapers  and  popular  magazines,  but 
in  publications  devoted  to  mechanics  and 
other  technical  subjects,  which  now  rely 
largely  on  pictures  to  do  work  once  in- 
effectually attempted  by  labored  de- 
scriptions. If  our  civilization  were  over- 
whelmed, it  is  doubtful  if  any  descrip- 
tion of  the  electric  motor  would  enable  it 
to  be  reconstructed,  but  a  picture  of  its 
parts,  such  as  frequently  appears  in  the 
engineering  magazines,  would  render  it 
easy. 

The  average  quality  of  pictures  has 
been  greatly  improved  by  the  same 
forces  which  have  brought  about  this 
change.  As  a  result  of  photography 
and  photographic  engraving,  the  ordin- 
ary newspaper  cuts  of  to  day  are  in 
better  proportion  than  the  drawings  of 
such  great  mediaeval  engravers  as  Albert 
Dtlrer,  and  we  are  rapidly  recovering 
that  correct  apprehension  of  form  and 
proportion  which  was  so  wonderfully 
developed  in  the  old  Greeks. 

A  single  good  newspaper  or  magazine 
engraving  will  convey  more  informa- 
tion, and  convey  it  with  greater  cer- 
tainty, than  a  column  of  the  best  de- 
scriptive writing.  If  a  royal  road  to 
learning  ever  becomes  possible  good  pict- 
ures will  make  it  so. 


Some  time  ago  the  Atlantic  Monthly 
said  that  ten  minutes  a  week  was  suffi- 
cient time  to  devote  to  the  reading  of 
newspapers.  The  .^//aw/jV  was  formerly 
the  leading  magazine  in  this  country 
and  many  distinguished  men  of  letters 
have  been  its  editor. 

Of  late  years,  according  to  the  Little 
Rock  (Ark.)  Gazette,  it  has  lost  patron- 
age on  account  of  the  demand  of  the 
public  for  reading  matter  of  a  different 
kind.  This  the  public  finds  in  the  news- 
paper. The  newspapers  are  fresh,  at- 
tractive, amusing  and  instructive,  and 
that  is  what  the  people  want. 


The  St.  Louis  Post-Dispatch  is  held 
responsible  by  the  orderly  citizens  of  its 
city  for  scenes  of  riot  and  trouble, 
threatening  danger  to  life  and  property. 
The  city  was  saved  by  the  police.  The 
Post-Dispatch  refused  to  acknowledge 
Bryan's  defeat,  and  posted  bulletins 
announcing  his  election  two  days  after 
it  was  known  that  he  was  beaten. 

The  result  of  this  determination  not  to 
look  the  facts  in  the  face  was  that  the 
silver  democrats  naturally  took  their 
paper's  word,  and,  becoming  wildly 
enthusiastic,  they  soon  started  rioting. 
The  Post-Dispatch  even  went  so  far  as 
to  bulletin  that  the  Globe-Democrat  had 
despaired  of  McKinley's  election.  This 
was  absolutely  untrue,  and  was  one  of 
the  misleading  messages  that  meant 
mischief.  It  is  dangerous  for  a  paper  to 
gain  a  reputation  for  twisting  the  truth 
to  suit  its  sympathies. 


NEWSPAPER  OFFICE  ON  FIRE. 

Fire  damaged  the  office  of  the  Altoona 
Gazette  recently  to  the  extent  of  $i,ooo. 
The  loss  was  covered  by  insurance. 


PURELY  PERSONAL. 

H.  H.  Kohls  A  AT,  of  the  Chicago 
Times-Herd  Id,  who  wielded  a  mighty 
influence  all  over  the  country  in  securing 
delegates  for  McKinley  in  St.  Louis, 
and  who  played  a  prominent  though  en- 
tirely private  part  in  assisting  the  cam- 
paign, has,  according  to  the  New  York 
Herald,  been  suggested  as  a  representa- 
tive of  the  government  to  one  of  the 


important  European  powers.  He  de- 
clined to  consider  it  and  was  then  put 
forth  as  a  member  of  the  cabinet. 

This  he  also  refused,  saying  that  it 
was  more  important  to  the  real  friends 
of  Major  McKinley  that  his  administra- 
tion should  be  started  right  for  the  pub- 
lic good  than  that  they  should  reap  hon- 
ors  at  his  hands. 

The  offer  is  still  open,  and  Mr.  Kohl- 
saat  is  still  being  discussed  for  a  cabinet 
position,  but  instead  of  regarding  it 
with  expectancy  he  is  devoting  all  his 
energies  to  having  the  scramblers  for 
patronage  repelled  and  all  the  influences 
for  good  government  massed  on  the  side 
of  patriotism  for  the  purpose  of  getting 
something  done  at  Washington. 


J.  H.  Maddy,  of  Cincinnati,  has 
been  appointed  press  agent  of  the  Balti- 
more and  Ohio  Railroad  and  the  Balti- 
more and  Ohio  Southwestern  Railway 
by  Receiver  Oscar  G.  Murray.  The 
position  is  entirely  a  new  one,  the  duties 
of  which  will  be  to  see  that  the  news  re- 
lating to  the  company  is  given  to  the 
newspapers  in  proper  form  and  at  the 
earliest  possible  time. 


J.  H.  CoRNYN,  formerly  dramatic  ed- 
itor of  the  Toronto  World,  is  now  editor 
of  the  Mexican  Sportsman,  a  new 
weekly  printed  in  the  City  of  Mexico  in 
English  and  Spanish.  Mr.  Cornyn  is 
also  writing  stories  of  Mexican  life,  some 
of  which  are  appearing  in  the  New  York 
Sun. 


M.  Brunetiere,  editor  of  the  Revue 
des  Deux  Mondes,  Paris,  is  to  lecture  in 
this  country  in  French  next  December 
on  French  poetry. 


Theodore  Schoch.  the  veteran  editor 
of  the  Stroudsburg  (Pa.)  Jeffersonian, 
celebrated  his  eighty-third  birthday  last 
week. 

Mr.  Schoch  still  wields  a  vigorous  pen, 
and  is  the  oldest  editor  in  Pennsylvania. 
He  has  been  in  active  service  for  over 
fifty  years. 

Frank  Adelaide  King,  one  of  the 
bright  young  metropolitan  newspaper 
women,  has  gone  to  Europe  on  a  conti- 
nental tour  m  the  interests  of  a  New 
York  paper. 

HousTOUN  R.  Harper,  formerly  city 
editor  of  the  Chattanooga  News,  has 
accepted  the  position  of  assistant  news 
editor  of  the  Asheville  Daily  Gazette. 
Mr.  Harper  is  a  young  man  of  splendid 
education  and  long  experience,  which 
make  his  services  valuable  in  newspaper 
work. 


There  was  an  unusually  interesting 
and  happy  wedding  last  week  in  Holy- 
oke,  Mass.,  when  W.  G.  Dwight,  pro- 
prietor and  editor  of  the  Daily  Tran- 


script, was  married  to  Miss  Ryan,  a  re- 
porter on  the  Transcript.  He  gains 
a  good  wife  and  a  clever  newsgatherer. 

Herbert  N.  Davison,  formerly  the 
city  editor  of  the  Brockton  Times,  and 
previously  of  the  Manchester  Mirror, 
has  become  the  managing  editor  of  the 
Salem  (Mass.)  Gazette. 


Albert  I.  Schwartz,  who  has  for 
more  than  five  years  worked  with  E.  T. 
Perry,  New  York  representative  of  the 
Scripps-McRae  League,  has  resigned  to 
act  as  advertising  manager  of  the  New 
York  Pasteur  Institute.  He  will  also  have 
complete  charge  of  the  advertising  de- 
partment of  Dr.  Gibier's  paper,  hereto- 
fore known  as  the  New  York  Therapeutic 
Review,  which  has  changed  to  the  Bul- 
letin of  the  Pasteur  Institute.  Mr. 
Schwartz  is  popular  with  the  agents  and 
advertising  men  of  New  York  and  de- 
serves the  success  that  seems  secured  to 
him. 


Best  L.  Taylor,  who  collaborated 
with  Alvin  T.  Thoits  in  their  successful 
Chicago  Record  prize  story,  has  joined 
the  editorial  staff  of  the  Duluth  News- 
Tribune. 


Alfred  Peats,  of  Chicago,  who  is 
probably  the  most  liberal  and  best 
known  advertiser  of  wall  papers  in  the 
world,  and  some  of  whose  advertise- 
ments have  been  remarkably  artistic, 
was  in  New  York  last  week. 


S.  M.  Burdett,  one  of  the  veteran 
political  writers  of  Chicago,  will  have 
charge  of  the  Chicago  Chronicle's 
Washington  news  bureau  this  winter. 


George  Wurts,  editor  of  the  Pater- 
son  Press,  has  been  appointed  commis- 
sioner of  banking  and  insurance.  The 
position  pays  $4,000  a  year. 


PRODUCTS  OF  THE  BOOK  PRESS. 

Thomas  D.  Hawley,  6107  Madison 
avenue,  Chicago,  has  issued  through  the 
press  of  the  Robert  Smith  Printing  Com- 
pany, Lansing,  Mich.,  a  volume  bound 
in  the  usual  legal  style  entitled  "  Infalli- 
ble Logic:  A  Visible  and  Automatic  Sys- 
tem of  Reasoning." 

Mr.  Hawley  is  a  member  of  the 
Chicago  bar,  and  it  is  evident  from  the 
contents  of  this  volume  that  his  attain- 
ments include  some  that  are  deeply  sci- 
entific. The  persons  to  whom  the  book 
will  be  of  any  practical  use  are  probably 
in  a  minority,  but  for  those  who  wish  to 
pursue  a  subject  really  profound  the 
volume  will,  no  doubt,  be  an  interesting 
one. 


Alfred  S.  Johnson,  A.  M.,  Ph.  D., 
is  the  editor  ot  a  quarterly  publication 
in  book  form  which  is  not  as  often 
noticed  in  current  print  as  it  deserves. 
It  is  entitled  "  Current  History,"  and  is 
published  by  Garretson,  Cox  &  Com- 
pany, Buffalo.  Its  contents  seek  to 
cover  important  subjects  of  general  in- 
terest, and  are  handled  by  the  editor 
with  adequate  ability.  Portraits  of 
many  conspicuous  persons  of  the  time 
are  also  given.  The  yearly  subscription 
price  of  "  Current  History"  is  $1.50. 


Anthony  J.  Drexel  Biddle  is  the 
author  of  a  new  book  entitled  "  The 
Froggy  Fairy-Book,"  which  is  said  to 
have  been  constituted  on  a  rather  novel 
idea.  Mr.  Biddle  is  the  author  of  a 
work  on  "The  Maderia  Island,"  re- 
cently issued.  Both  books  are  issued  by 
the  Drexel,  Biddle  &  Bradley  Publishing 
Company,  Philadelphia. 


Charles  E.  L.  Wingate,  managing 
editor  of  the  Boston  yournal,  is  the  author 
of  a  volume  entitled  "  Shakespeare's 
Heroes  on  the  Stage,"  published  by 
Thomas  Y.  Crowell  &  Company  of  46 
East  14th  street,  New  York.  The  sub- 
ject is  ably  handled  in  the  text,  and  a 
number  of  valuable  portraits  are  in- 
cluded. The  book  is  printed  on  extra 
heavy  cut  paper  and  is  a  companion 
volume  to  Mr.  Wingate's  "  Shakespeare's 
Heroines  on  the  Stage." 


BUSY  MICHIGAN  EDITORS. 

Newspaper  men  who  have  noted  the 
good  work  done  by  the  Michigan  Press 
Association  will  be  pleased  to  see  the 
accompanying  portraits  of  two  of  the 
most  active  members  of  that  association. 

L.  E.  Slussar,  who  is  president  of  the 
association  and  editor  of  the  Mancelona 
Herald,  established  the  latter  paper  in 


L.  E.  SLUSSAR. 

1879,  in  connection  with  C.  S.  Edwards. 
Shortly  after  the  paper  was  started  Mr. 
Slussar  bought  Mr.  Edwards'  interest, 
and  since  then  he  has  been  sole  editor 
and  publisher.  He  has  the  satisfaction 
of  owning  one  of  the  best  equipped  news- 
paper offices  of  its  class  in  Michigan. 
Mr.  Slussar  is  serving  his  second  term 
as  mayor  of  his  town. 

Charles  T.  Fairfield,  secretary  of  the 
association,  is  editor  and  publisher  of  the 
Eaton  Rapids  Journal,  which  he  pur- 


CHARLBS  T.  FAIRCHILD. 

chased  in  1887,  before  he  was  of  legal 
age.  His  management  of  the  yournal 
has  been  very  successful,  although  he 
had  no  previous  financial  experience  ex- 
cept as  business  manager  of  the  Oberlin 
College  Review.  It  is  said  that  the  sub- 
scription list  of  the  yournal  has  in- 
creased one-third  under  his  ownership. 


WORDS  OF  COMMENDATION. 

Editor  of  The  Fourth  Estate: 

My  renewal- subscription  tells  you  that 
I  know  it's  not  so  much  $2  you  care  for 
as  it  is  the  assurance  from  your  friends 
that  your  efforts  are  appreciated.  It 
tells  this  in  mute,  yet  very  expressive 
language. 

I  had  rather  receive  simply  a  sub- 
scriber's signature  (appended  to  a  check) 
than  to  receive  a  generous  and  flowery 
commendation  of  my  policy  and  prin 
ciples  (minus  the  check). 

I  admire  and  appreciate  The  Fourth 
Estate  (check  inclosed),  and  it  is  the 
only  paper  I  order  sent  to  my  residence. 
While  of  course  my  medical  publications 
are  not  "in  it  "  for  general  advertising, 
yet  I  like  to  see  what's  in  store  for  the 
newspaper  boys.  I  intend  that  the 
American  Medical  yournalist  shall  be 
a"F.  E."  to  medical  publishers,  and 
I  consider  I  have  chosen  a  high  ideal: 
nothing  like  setting  your  mark  high. 

Chas.  Wood  Fassett. 

St.  Joseph,  Mo.,  Oct.  31,  1896. 


THIS  RECORD  IS  NOT  BROKEN. 

The  Kearney  Record,  Harrison,  N. 
J.,  celebrated  its  seventh  birthday  re- 
cently. The  Record  maintains  its  repu- 
tation for  energy  and  enterprise. 
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ADVERTISING  MEDIUMS. 

YORK 
TIMES. 

"All  the  News  That's  Fit  to  Print." 

SUNDAY : 

Magazine  Supplement. 

SATURDAY: 

Literary  and  Art  Supple- 
ment. 

THE  NEW 

ORLEANS 
ITEM 


Makes  the  Following^  State  menis, 
and  IS  freparcd  To  Bad  Them  ; 

That  it  has  a  larger  circulation  and  is 
delivered  directly  into  more  homes 
daily  than  any  other  paper,  morning  or 
evening,  published  in  the  South.  Ad- 
vertisers who  contemplate  advertising  in 
the  South  should  WRITE  FOR  RATES. 


FOR 
CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


ADVERTISING  MEDIUM. 


17,922 


Over  400,000  daily. 


Grou  rate,  75  cents  per  line.    Average  contract, 
about  50  cents  per  line. 


A  TRIFLE  CHEAPER: 

That  is  one   reason   why  the 

SAN 

FRANCISCO 


POST 


leads  in  the  evening 
field.  The  other 
reason  is  that  it  is  a 


GREAT  DEAL  BETTER 

than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 


BOSTON 
JOURNAL 

LEADING    REPUBLICAN  NEWS- 
PAPER OF  NEW  ENGLAND. 
It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

CIRCULATION  82,622. 


AVERAGE  CIRCULATION  OF  THE 

MILWAUKEE 

EVENING 

WISCONSIN 

FOR  NINE  MONTHS. 


Milwaukee,  October  i,  1896. 
State  of  Wisconsin,  I  . 
Milwaukee  County,  ( 

P.  D.  O'Brien,  being  duly  sworn,  says,  that 
he  is  now  and  has  been  for  seventeen  years 
foreman  of  the  newspaper  pressroom  of  the 

EVENING  WISCONSIN, 

and  has  had  charge  of  the  presses  and  paper 
used  in  printing  the  Evening  Wisconsin  ;  that 
he  knows  of  his  own  knowledge  that  the  average 
daiLy  circulation  of  the  Evening  Wisconsin  for 
nine  months,  from  January  j,  1896,  to  October 
I,  i8q6,  was  Seventeen  Thousand  Nine  Hundred 
and  Twenty-two  (17,922)  copies. 

The  average  daily  circulation  of  the  Evening 
Wisconsin  tor  the  month  of  September,  last 
past,  was  eighteen  thousand  seven  hundred  and 
seventy-two  (18,772)  copies. 

P.  D.  O'BRIEN. 
Subscribed  and  sworn  to  before  me  this  ist  day 
of  October,  1896,  A.D.       W.  A.  BOOTH, 
Notary  Public,  Milwaukee  County. 

THE  EVENING  WISCONSIN  CO., 

C.  H.  EDDY,  Representative, 
10  Spruce  Street,  NEW  YORK . 


FROM  THE"AD"  FIELD 


OPTIMISTIC  ROSES  ADORN  PUB- 
LICITY'S BREAST. 


A  DVERTISINGin new«paper» of  " known  cir- 
eolation"  mcani  "  BUSINESS."   For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
ban*  BIdg.,N.Y.  Chambtrof  Commerce, Chicago, 


Remarkable  Effect  on  Advertis- 
ers OF  THE  Election  of  Last 
Week — Expectations  of  Heavy 
Volumes  of  Advertising  in  the 
Near  Future— Business  that  is 
Sure  to  Come— Names  of  Con- 
cerns Already  in  Motion— Mis- 
cellaneous Notes. 


A  PROSPEROUS  ERA'S  OPENING. 

The  results  of  the  election  have  un- 
deniably made  a  great  change  in  the 
feeling  among  advertisers,  agents  and 
publishers.  Aside  from  any  discussion 
of  the  merits  of  any  political  party,  it 
had  been  obvious  that  the  ieeling  of  un- 
certainty regarding  the  political  and 
financial  complexion  of  the  immediate 
future  was  sufficient  to  check  any  ad- 
vance in  activity. 

This  was  true  to  such  an  extent  that 
many  advertisers,  who  had  never  before 
allowed  a  lapse  on  advertising  contracts 
in  important  papers,  decided  to  let  old 
contracts  run  out  without  the  usual  re- 
newal. During  the  past  few  days,  how- 
ever, some  of  these  suspended  contracts 
have  already  been  revived.  Many  re- 
quests for  estimates  for  advertising  are 
being  received  by  the  advertising  agen- 
cies and  publishers,  and  in  some  cases 
orders  have  actually  been  given. 

Among  men  who  control  or  aid  in  the 
management  of  business  affairs  there  is 
an  almost  universal  feeling  that  activity 
is  now  "the  order  of  the  day."  It  is 
felt  that  an  improved  condition  of  trade 
is  certain.  Wholesalers  who  sell  to 
retailers  and  jobbers  anticipate  an 
increased  demand  from  the  consumers, 
and  firms  relying  largely  or  chiefly  on 
"orders  direct,"  are  sure  that  there 
will  be  so  much  better  feeling  among 
the  people  that  a  large  increase  in  orders 
will  soon  ensue. 

ONE  of  the  examples. 

In  the  J.  Walter  Thompson  Agency, 
for  example,  the  great  activity  of  the 
past  and  present  will  be  still  further  ex- 
tended. Fibre  Chamois,  as  one  thing 
out  of  many,  will  be  a  "  lively  "  matter 
indeed,  and,  like  the  bounding  chamois 
that  skips  from  crag  to  crag  in  the 
Alps,  will  go  up  still  higher  on  the 
heights  of  publicity  with  a  secure  foot- 
hold wherever  it  touches.    The  Pabst 


advertising  will  be  "a  hummer,"  and 
Vinji  Kolafra  will  "  boom."  Warren's 
Featherbone  will  prove  its  title  to  a  high 
place,  and  the  S.  H.  &  M.  Braid,  Nu- 
bian Fast  Black,  Witchkloth,  and  many 
others  of  high  degree  will  hold  up  their 
end  of  the  log.  The  Chicago  office  of 
the  Thompson  agency  will  be  right 
up  in  front,  for  Mr.  Raymond,  the 
Chicago  manager,  has  not  only  been 
doing  "  big  business  "  lately,  but  expects 
to  improve  on  the  present  record. 

HOLIDAY  advertising. 

Aside  from  this,  the  holiday  season  is 
now  not  far  off,  and  many  firms  that  are 
accustomed  to  do  some  extra  advertising 
during  November  and  December  are 
now  giving  final  orders  for  such  adver- 
tising if  they  have  not  already  done  so. 
The  Christmas  advertising  among 
jewelers,  for  example,  is  sure  to  be 
somewhat  more  liberal  in  volume  than 
it  was  last  year,  besides  having  been 
prepared  with  even  more  care  than  in 
previous  years.  The  advertisements, 
hy  the  way,  that  are  now  being  pre- 
pared for  magazines  and  other  peri 
odicals  exhibit  in  general  much  more 
care  in  construction  than  ever  before,  in 
spite  of  the  fact  that  the  general  grade  of 
advertisements  has  of  late  already  been 
raised. 

firms  THAT  have  RESUMED. 

Among  the  concerns  that  are  adver- 
tisers, and  will  either  resume  work  in 
their  factories  or  increase  the  number  of 
men,  are  the  J.  I.  Case  Treshing  Ma- 
chine Company,  Racine,  Wis.,  and  the 
Racine  Wagon  and  Carriage  Company. 
The  Syracuse  Cycle  Company  has  begun 
running  night  and  day.  E.  C.  Stearns 
&  Company  are  following  suit,  and  the 
Barnes  Cycle  Company,  of  Syracuse, 
has  largely  increased  its  force. 

McKesson  &  Robbins,  wholesale 
druggists  and  liberal  advertisers,  report 
that  orders  are  pouring  in  to  them  from 
all  parts  of  the  country.  The  New 
York  manager  of  the  Howard  Watch 
and  Clock  Company,  Joseph  Fahys  & 
Company,  the  Gorham  Manufacturing 
Company,  Wallace,  Elliott  &  Company 
(manufacturers  of  the  Crest  Shoe),  are 
among  the  many  who  already  feel  the 
effects  of  the  improved  conditions. 

The  following  firms,  that  are  all  regu- 
lar advertisers,  have  also  resumed  work 
at  their  factories  after  a  season  of  inac- 
tivity: 

Addyston  Pipe  Company,  Cincinnati. 

Milwaukee  Harvester  Works,  Milwaukee, 

Pope  Manufacturing  Company,  Hartford. 

Rouse,  Hazard  &  Company,  Peoria. 

Lozier  Bicycle  Works,  Toledo. 

Gendron  Wheel  Company,  Toledo. 

Shelby  Cycle  Works  ShelDy,  O. 

Hamilton  Cycle  Works,  Grand  Rapids. 

Warner's  Corset  Factory,  Bridgeport. 

Farquhar's  Agricultural  Implement  Co.,  York. 

Pennsylvania  Wall  Paper  Company,  York. 

Fibre  Chamois  Mill,  York. 

Weaver  Organ  Company,  York. 

Schlueter  Cycle  Mfg.  Co.,  Cincinnati. 

Procter  &  Gamble,  Cincinnati. 

Overman  &  Warwick  Wheel  Co.,  Springfield. 

Portsmouth  Wheel  Co.,  Washington,  D.  C. 

Berkey  &  Gay,  Grand  Rapids. 

Worcester  Cycle  Company,  Worcester,  Mass. 

Alaska  Refrigerator  Co.,  Kalamazoo. 

There  are  many  other  firms  that  ad- 
vertise more  or  less  that  have  reopened 
for  active  manufacture  or  arranged  for 
an  increased  output. 

Increased  activity  is  also  noted  in  the 
paper  trade,  in  spite  of  the  depression 
that  has  existed  in  that  line.  Among 
the  firms  that  feel  the  rising  of  the  tide  are 
Bulkley,  Dunton  &  Company,  who  re- 
port an  order  during  the  latter  part  of 
the  week  from  one  customer  for  the  enor- 
mous number  of  three  million  pamphlets. 
This  customer  evidently  does  not  appre- 
ciate the  fact  that  mor«  newspaper  space 
and  less  pamphlets  would  be  better. 

The  now  important  body  of  trade 
journals  also  expect  to  share  in  the  in- 
creased business. 


REMARKABLE  ADVERTISING. 

The  Ladies'"  Home  Journal  seems  de- 
termined to  excel  even  the  remarkable 
work  done  during  last  winter  and  spring 
on  its  own  advertisements  in  other  pub- 
lications. Among  the  advertisements 
recently  prepared  is  one  consisting  of 


several  pages  of  half-tone  illustrations 
of  important  historical  events,  with  a 
few  lines  of  text  underneath  in  which 
the  Ladies^  Home  Journal  is  alluded  to 
incidentally.  The  mechanical  work 
is  excellent,  and  the  idea  is  in 
line  with  the  splendid  liberality  that 
has  always  marked  the  Journal' s  adver- 
tising. The  December  issue  of  the 
Ladies'"  Home  Journal,  by  the  way,  will 
exceed  in  beauty  any  former  number. 
All  four  pages  of  the  cover  will  be  in 
colors.  The  Christian  Herald,  the 
Syndicate  Publishing  Company,  Pears' 
Soap  and  Mellin's  Food  will  have  striking 
full  pages. 

ORGAN  ADVERTISING  TO  COME 
TO  THE  FRONT. 

The  advertising  of  pianos  and  organs 
is  likely  to  be  quite  liberal  this  season. 
Dolge's  Autoharp  will  be  cleverly  repre- 
sented, the  ads  being  placed  by  the 
Lyman  D.  Morse  Agency.  The  John 
Church  Company,  Ivers  &  Pond, 
Beethoven  Organ  and  others  will  share 
in  the  sunshine  of  publicity.  Among 
the  firms  on  who^e  advertisements 
special  pains  will  be  spent  is  the  Cornish 
Company  of  New  Jersey,  all  of  whose 
advertising  is  placed  by  the  Charles  H. 
Fuller  Agency. 


ONE   SORT  GIVES  WAY  TO 
ANOTHER. 

Now  that  various  talented  human 
talkers  have  ended  their  "busy  day," 
the  public  will  be  greeted  with  announce- 
ments of  a  group  of  "talking  machines  " 
that  are  not  biped.  Frank  Seaman's 
accomplished  Gramophone  will  receive 
some  excellent  advertising.  The  Colum- 
bia Graphophone  will  continue  to  be  ad- 
vertised (through  the  Star  Advertising 
Agency  of  Washington),  and  the  Chicago 
Talking  Machine  Company  resumes  its 
use  of  space. 

ABUNDANT  SHOE  ADVERTISING. 

The  advertising  of  the  Regal  Shoe 
(L.  C.  Bliss  &  Company)  promises  to  be 
even  more  clever  and  ample  this  season 
than  last.  The  Niles  Agency  handled 
this  advertising. 

The  Hanan  Shoe  will  also  endeavor 
to  make  a  deep  impression  on  the  pub- 
lic, and  the  Means  Shoe  will  try  "  to  get 
there  with  both  feet." 

The  W.  L.  Douglas  Company  will, 
no  doubt,  use  more  space  during  the 
next  twelve  months  than  for  some  years. 
The  Douglas  advertising  is  all  to  be  done 
direct. 

DOUBLE  MOTIVES  ARE  NOT 
RARE. 

A  new  sterling  silver  letter  scale,  the 
price  of  which  is  $10,  is  being  generously 
advertised  by  the  Gorham  Manufactur- 
ing Company,  ot  New  York.  It  will  be 
quite  remarkable,  judged  by  the  ex- 
perience of  the  past  few  years,  if  many 
orders  are  received.  But  no  doubt  the 
Gorham  Company  considers  that  this 
advertisement  serves  to  remind  the 
public  of  its  other  wares. 


THEY  ARE  ENTERPRISING  AD- 
VERTISERS. 

Bierman,  Heidelberg  &  Company, 
New  York,  retail  clothiers,  are  now 
doing  their  advertising  through  Gillam 
&  Shaughnessy,  Temple  -Court,  New 
York.  It  was  at  one  time  done  by  the 
Rowell  Advertising  Bureau,  and  more 
recently  by  the  Herbert  Booth  King  & 
Brother  Advertising  Agency. 


THOUGHTS    OF  BLOOMING 
SPRING  STILL  LIVE. 

The  Michigan  Seed  Company,  Port 
Huron,  Mich.,  is  sending  some  orders 
direct  to  monthlies  and  weeklies. 


GOOD  LUCK  TO  THEM ! 

The  advertising  of  Karl's  Shoe, 
which  was    interrupted    by  business 
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troubles,  is  to  be  resumed  in  dailies  in 
New  York,  the  probability  being  that 
the  use  of  general  mediums  for  mail 
orders  will  also  be  continued.  The 
firm  is  now  known  as  the  Karl  Shoe 
Company. 

FOR  THE  BENEFIT  OF  THE 
PORTLY. 

The  advertising  of  Loring  &  Compa- 
ny's obesity  cure  will,  it  is  expected,  do 
justice  to  its  record  for  enterprise,  and 
make  one  of  the  pleasant  features  of 
numerous  dailies  for  those  who  are  un- 
willingly fat.  This  advertising  has  of 
late  been  handled  by  Nel=on  Chesman 
&  Company,  and  no  doubt  will  continue 
to  be  handled  by  that  old  agency. 


MORE  AIDS  FOR  THE  AILING. 

Dodd's  Kidney  Pills,  for  which  adver- 
tisements are  being  sent  out  to  dailies 
and  weeklies  published  in  New  York, 
Pennsylvania  and  adjoining  states,  are 
being  advertised  through  the  Buffalo 
branch  of  the  Chas.  H.  Fuller  Agency. 
This  branch  is  in  the  EUicott  Square 
Building,  and  is  in  charge  of  Blinn 
Yates. 


KEEN  BLADES  FROM  A  CITY  OF 
KEEN  MEN. 

Chandler  &  Barber,  15  Eliot  street, 
Boston,  will  make  a  good  showing 
among  the  advertisers  of  cutlery  this 
winter.  Several  new  ideas  in  the  knife 
line  are  embodied  in  their  stock.  There 
is  a  good  deal  in  knife  advertising. 
Only  well-equipped  men  should  follow 
it  up,  however. 


NOTHING  ELEVATES  TRADE 
LIKE  PUBLICITY. 

It  is  said  that  the  Graves  Elevator 
Company,  Rochester,  N.  Y.,  will  use 
space  somewhat  more  liberally  this  sea- 
son. There  are  one  or  two  other  ele- 
vator companies  that  should  not  be  too 
busy  to  forget  the  aid  that  advertising 
renders. 


NEW  YORK  AGENT  FOR  A  PHILA- 
DELPHIA MONTHLY. 

E.  I.  Matthews  has  become  the  New 
York  representative  for  Sothoron's 
Magazine  of  Philadelphia.  Mr.  Mat- 
thews will  represent  this  publication  ex- 
clusively. His  office  is  at  No.  253  Broad- 
way. Sothoron's  Magazine  is  credited 
with  considerable  capital  and  will  make 
a  strong  bid  for  favor  with  advertisers. 


SOUVENIRS  OF  A  GREAT  CATAS- 
TROPHE. 

The  Standard  Patent  Company  of 
Moscow,  953  Broadway,  New  York,  will 
endeavor  to  use  as  much  space  as  it 
profitably  can  for  advertisements  of 
souvenirs  of  the  coronation  of  the  Czar 
and  the  fatal  crush  at  Moscow. 


THE  CONDITIONS  WILL  IMPROVE. 

Modes  Fashion  Magazine,  130  White 
street.  New  York,  is  doing  considerable 
advertising  in  various  classes  of  publica- 
tions, and  the  intention  is  to  extend  it 
from  time  to  time  as  improving  condi- 
tions warrant. 


OUGHT  TO  DO  A  DEAL  MORE. 

The  Rowell  Advertising  Agency  haS 
been  authorized  to  renew  some  of  the 
American  Tobacco  Company  contracts. 
The  advertising  of  this  company  should 
bear  a  very  considerable  extension  dur- 
ing the  winter. 


IT  IS  WISE  ADVERTISING. 

Vanity  Fair,  a  monthly  issued  from 
140  West  42d  street.  New  York,  is  to 
use  space  liberally  in  advertising  itself 
in  magazines  and  other  publications. 

JUDGES  PUDDINGS  BY  TASTING. 

J.  A.  Richards,  of  the  Lyman  D. 
Morse  Agency,  is  using  a  unique  full- 


page  magazine  advertisement  of  his 
own.  Brother  Richards  frequently 
proves  his  trust  in  publicity  by  employ- 
ing some  himself,  which  is  not  true  of 
some  men  who  have  been  in  the  business 
longer  than  he  has. 


CHICAGO'S  POLYGLOT  TALENT. 

The  "Dr.  Rosenthal  Language  Col- 
lege," Rookery  Building,  Chicago,  will 
use  magazine  space  liberally  during  the 
winter.  Although  located  in  a  rookery, 
it  by  no  means  follows  that  the  language 
imparted  will  be  the  unmusical  vocabu- 
lary of  the  rook. 


AN  INCREASED  APPROPRIATION. 

Captain  Homer  W.  Hedge,  the  ever 
active  manager  of  the  New  York  office 
of  Pettingill  &  Company,  is  placing  large 
contracts  for  Dr.  Lyon's  Tooth  Powder 
in  dailies.  It  is  said  that  the  contract  is 
one-fourth  greater  than  last  year. 


PROMOTING  SILENT  FOOTFALLS. 

Among  the  enterprising  advertisers  of 
the  coming  season  will  be  the  Chicago 
Merchandise  Company,  located  at  808 
Market  street,  Philadelphia.  The  con- 
cern deals  in  carpets  at  retail,  and  is 
building  up  a  mail-order  business. 


IT  IS  NOW  QUITE  A  "STAPLE." 

The  advertising  of  the  Jaeger  woolen 
wear  will  be  continued  generously  in 
dailies,  weeklies  and  other  mediums. 
Some'clever  advertisments  will  be  run. 
The  Charles  H.  Fuller  Agency  handles 
this  line  of  advertising. 


TRIED  FRIENDS  WITH  NEW 
FACES 

The  H.  H.  Tammen  Curio  Com- 
pany, Denver,  is  the  name  under  which 
a  long-established  business  will  hence- 
forth be  conducted.  Magazine  space 
will  supply  most  of  the  advertising 
done. 


AN  EXPLANATION  MAY  EXIST. 

The  Stevens  Dermatological  Institute, 
148  State  street,  Chicago,  is  sending 
out  orders  to  publishers  direct.  It»gives 
the  Chicago  Inter-  Ocean  among  its  ref- 
erences, but  it  is  said  that  the  paper's 
business  manager  had  not  given  any  au- 
thority to  use  the  Inter-Ocean  as  a 
reference. 


A  FAMOUS  WEEKLY'S  PUBLICITY. 

The  Youths''  Cotnpanion  will  be  adver- 
tised with  the  usual  liberality  in  many 
journals.  Its  Dublishers  have  always 
proved  a  clear  claim  to  the  best  wishes 
of  the  press  generally  by  the  extent  of 
the  annual  appropriations  for  advertising. 


IT  IS  NOT  THE  BEST  WAY. 

The  Aluminum  Specialty  Company, 
Des  Moines,  la.,  is  endeavoring  to  build 
up  a  trade  throughout  the  country  by 
advertising  prizes  in  word-making  com- 
petitions. 


LIBERAL  BOOK  ADVERTISERS. 

The  space  used  by  the  Bowen-Mer- 
rill  Company,  publishers,  Indianapolis 
and  Kansas  City,  during  the  holiday 
season,  will  be  liberal.  The  announce- 
ments of  books  will  be  striking. 


MIAMISBURG  IS  UP  TO  DATE. 

The  Franklin  Electric  and  Manufac- 
turing Company,  Miamisburg,  O.,  is 
advertising  a  motor  and  battery  outfit  in 
weekly  and  monthly  papers. 


ALL  HAIL,  GOODLY  CROWN  ! 

Manager  Thompson  of  the  Crown 
Perfumery  Company  of  London  is  at  the 
Fifth  Avenue  Hotel  in  New  York,  and 


ADVERTISING  MEDIUMS. 


THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 


'The  Best  in  Chicago  for  the  Money." 

T^HE  r^HRONlCLE. 

(DEMOCRATIC.) 

Compare  the  advertising  rates 
of  The  Chronicle  with  the  rates 
of  other  Chicago  morning  papers 
CLAIMING  less  circulation  than 
The  Chronicle  PROVES. 

"It  has  a  big  field  all  to  itself." 


350,000  DAILY 

is  the  guaranted    circulation  of  the 
SCRIPPS.McRAE  LEAGUE. 
CINCINNATI  POST, 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KENTUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERKY,  S3  Tribune  Building.  New  York. 


will  handle  the  subject  of  this  season's 
advertising  contracts  with  accustomed 
urbanity  and  judiciousness. 


NUTMEG  STATE  FALLS  IN  LINE. 

The  American  Supply  Company, 
Naugatuck,  Conn.,  is  sending  orders  to 
mediums  of  general  circulation  for  the 
advertising  of  novelties. 


•     MISCELLANEOUS  NOTES. 

Williams'  Pink  Pills  will  do  their 
share  in  the  advertising  activity  of  the 
winter.  N.  W.  Ayer  &  Son,  who  han- 
dle this  important  line  of  advertising, 
will  no  doubt  accomplish  some  extra 
good  work  on  this  business  this  season. 

The  Hill-Whitney  Company,  149 
Pearl  street,  Boston,  will  advertise  dur- 
ing the  winter  in  magazines,  and  possibly 
other  publications. 

The  Port  Huron  (Mich.)  Fibre  Gar- 
ment Manufacturing  Company,  whose 
office  is  in  Detroit,  will  advertise  the 
Alaska  Fibre  Garments  during  the 
winter. 

The  Syndicate  Publishing  Company, 
Philadelphia,  will  use  a  very  large  ag- 
gregate of  space  in  selected  papers.  It 
is  expected  that  N.  Ayer  &  Son  will 
give  all  the  orders. 

The  New  York  dailies  are  being  used 
liberally  by  the  Improved  Elastic  Truss 
Company,  New  York.  The  advertise- 
ments are  prepared  and  placed  by  the 
New  York  office  of  the  Charles  H.  Ful- 
ler Advertising  Agency. 

The  better  class  of  dailies  throughout 
the  country  are  being  used  for  adver- 
tisements of  the  VVoman' s  World,  New 
York,  which  is  published  by  J.  H. 
Plummer. 

Still  another  kidney  pill  is  being  ad- 
vertised in  New  York  state  and  adjoin- 
ing territories.  It  is  called  the  "  True 
Kidney  Pill."  The  orders  are  going 
out  through  J.  C.  Moss,  "general  ad- 
vertising agent,"  No.  no  Franklin 
street,  Buffalo. 

"  Cottrell's  Protective  and  Detective 
Association  of  America "  is  sending 
orders  to  papers  of  general  circulation 
through  its  office  in  Fort  Worth,  Tex. 
Capt.  Henry  W.  Locke,  associate  super- 
intendent ot  the  association,  is  attending 
to  the  advertising. 

The  "W.  H.  Peeke"  and  "  T.  A. 
Slocum  "  business  is  being  renewed,  and 


ADVERTISING  MEDIUMS. 


YOU  CAN 
COVER 
THE  FIELD 

most  completely  as  far  as 

WASHINGTON 

is  concerned  by  placing 
an    advertisement   in  the 

STAR 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb'^of  the  houses — whether 
residerues  or  stores— occupied  by  white 
persons,  a  record  unequaled  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  Other  daily  papers  ot 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building, 

New  York  Representative, 

Leads  all  New  England ! 

648,152 

was  the  circulation  of  the 

BOSTON 
HERALD 

on  November  4,  1896. 

This  is  the  new  "  High 
Water  Mark"  for  New 
England  Journalism. 

The  character  and  influence  of  this 
circulation  is  unsurpassed  by  that  of  any 
American  newspaper. 

JOURNAL 

Oldest  and  Best  Paper  in 

CHICAGO 


new  orders  are  also  being  given  by 
Dauchy  &  Company  and  A.  Frank 
Richardson  respectively. 

The  Brown  Skirt  Fastener  Company, 
2d  and  Spruce  streets,  Philadelphia,  is 
sending  some  orders  direct  to  monthly 
publications  that  circulate  in  "  the 
homes." 

The  De  Luis  Brothers  Investment 
Association,  Bullitt  Building,  Philadel- 
phia, is  sending  some  orders  for  invest- 
ment advertisements  to  weekly  and 
monthly  publications  of  general  circula- 
tion. 

Edward  H.  Allen,  mo  F  street, 
Washington,  D.  C,  is  a  new  advertising 
agent  who  is  sending  out  some  business. 

N.  W.  Ayer  &  Son  are  placing  adver- 
tising for  John  Finzer  &  Bros.,  tobacco 
manufacturers,  of  Louisville,  Ky.  The 
appropriation  is  a  large  one,  and  the 
business  will  be  sent  to  weeklies  and 
monthlies. 

Geo.  B.  Tredway,  Randolph,  Neb., 
claiming  to  be  a  general  agent,  is  send- 
ing out  requests  for  rates  to  western 
papers. 
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WANTED  TO  PURCHASE. 

A  DVERTISEMENTS  under  this  clas«ifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

TANTED. — Practical  newspaper  man  wants 
to  buy  interest  in  a  live  daily  that  is  mak- 
ing money.     Prefer  to  handle  editorial  end. 
Address  Box  27,  Murray,  Ky. 

FOR  SALE. 

A  DVERTISEMENTS  under  this  classifica- 
tion  25  cents  a  line  each  insertion.  Count 
seven  words  to  the  line. 


■prOR  SALE— COMPLETE  PLANT  and  bus- 
iness  of  a  MORNING  DAILY  AND 
WEEKLY  in  an  Indiana  city  of  30,000.  The 
only  morning  paper  in  the  city  which  has  two 
evening  dailies.  Only  $2,000  cash  required,  easy 
terms  on  balance.  Address  "J,"  care  The 
Fourth  Estate. 


pOR   SALE. — Republican    newspaper  with 
well-equipped  job  plant,  an  established  and 

flaying  business.  Reasons  for  selling  are  entire- 
y  personal,  not  business.  Fullest  opportunities 
for  investigation  given  to  those  who  mean  busi- 
ness. Address  JOURNAL,  care  Fourth 
Estate. 

pOR  SALE.— A  first-class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 

BUSINESS  HELPS. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

.  LL  the  leading  English  Newspapers  and 
^  Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  New  York, 
one  door  east  of  Broadway. 

SITU  A  HONS. 

A  DVERTISING  SOLICITOR  of  experience 
wanted  for  a  New  York  paper.  Clean 
field  and  good  future  assured  to  right  man. 
Apply  at  once  to  SOUND  MONEY,  care  The 
Fourth  Estate. 

COLICHORot  expeiience  who  can  get  ads 
for  a  high- class  publication  may  secure  a 
few  weeks'  steady  work   by  addressing  AN- 
NUAL, care  of  The  Fourth  Estate. 

SITUATIONS  WANTED. 


A' 


A  DVERTISEMENTS  under  this  claisifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

A  SUCCESSFUL  ADVERTISING  MAVA- 
(jER  is  open  for  engagement  with  a  publi> 
cation  (daily,  weekly  or  monthly)  of  substantial 
circulation.  Experienced  in  every  detail  of  the 
publishing  and  advertising  business.  Have  been 
a  successtul  business  man-^ger  and  a  quick  circu- 
lation builder.  702  Clifton  avenue,  Newaik» 
N.J.  

CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT. 
LOGAN,  UTAH. 

MISCELLANEO  US. 

q  HE  LAWS  OF  MASSACHUSETTS 
1  PROVIDE  THAT  EACH  POLICY 
ISSUED  BY  THE  BERKSHIRE  LIFE 
INSURANCE  COMPANY  SHALL 
HAVE  A  DEFINITE  SURRENDER 
VALUE  IN  CASH,  OR  PAID-UP 
INSURANCE,  AVAILABLE  AT  THE 
END  OF  EVERY  YEAR  AFTER 
THE  FIRST. 

The  policy-holders  of  the  BERK- 
SHIRE are  absolutely  secured  against 
any  loss.  Every  policy  issued  by  the 
BERKSHIRE  becomes  practically  an 
endowment,  with  its  cash  values  availa- 
ble at  the  time  of  need.  Tables  of  cash 
values  endorsed  on  every  policy.  As- 
certain what  the  BERKSHIRE  can  do 
for  you  by  sending  your  age  to 

GEORGE  W.  ENGLISH, 

MANAGER  FOR  N.  Y.  &  N.  J., 

253  Broadway,  New  York. 

A  NEW  CLASS  WEEKLY. 

A  new  publication  which  was  issued 
last  week  is  the  Drummer.  It  is  a 
lour  to  eight  page  paper  issued  weekly, 
and  devoted  to  the  interests  of  the 
knights  of  the  gripsack.  F.  M.  Crossett, 
of  No.  156  Fifth  avenue,  is  the  publisher, 
and  Allen  S.  Williams,  chairman  of  the 


press  committee  of  the  Commercial 
Travelers'  Fair,  which  opens  December 
15  at  Madison  Square  Garden,  is  the 
editor.  The  advertising  manager  is 
Lucien  Bonheur,  a  relative  of  the  great 
animal  painter,  Rosa  Bonheur.  Direc- 
tor General  A.  B.  de  Frece  has  made  the 
new  journal  the  organ  of  the  Commer- 
cial Travelers'  Fair,  and  during  the 
fair's  continuance  it  will  be  issued  daily. 


RECENT  LIBEL  LITIGATIONS. 

The  Pulitzer  Publishing  Company  has 
filed  an  answer  to  the  amended  petition 
brought  by  F.  W,  Brockman,  who  wants 
$50,000  because  of  an  alleged  libel 
printed  in  the  St,  Louis  Post-Dispatch 
in  the  summer  of  1895.  It  admits,  of 
course,  the  publication  of  the  article, 
but  denies  that  it  is  intended  to  convey 
the  idea  that  Brockman  was  personally 
corrupt  or  profited  personally  from  his 
connection  with  a  corrupt  school  board. 
The  criticism  was  on  Brockman  as  a 
public  officer,  and  the  publication  was 
intended  for  the  public  benefit. 

The  attorney  for  the  Philadelphia 
Press  Company,  limited,  has  filed  a 
motion  for  a  new  trial  in  the  case  of  Will- 
iam  Newbold  Ely  against  the  Press 
Company,  which,  after  trial,  resulted  in 
a  verdict  for  $  1 8,000  against  the  latter 
and  in  favor  of  the  former. 

Four  reasons  were  assigned,  as  fol- 
lows: "  I.  The  verdict  was  against  the 
law.  2.  The  verdict  was  against  the 
evidence.  3.  The  verdict  was  against 
the  weight  of  the  evidence.  4.  The  ver- 
dict was  excessive." 

Lawyer  Wilbur  F.  Treadwell  has  be- 
gun an  action  for  $5,000  damages  for 
libel  against  the  New  York  Herald.  The 
claim  IS  based  on  the  story  in  which  the 
Herald  stated  that  it  had  been  alleged 
in  court  that  Mr.  Treadwell  misappro- 
priated $800  belonging  to  two  of  his 
clients.  The  fact  is,  the  plaintilT  says, 
that  he  did  not  appropriate  any  of  his 
client's  money,  and  that  the  newspaper 
in  question  published  a  statement  to  that 
effect. 

Walter  Bradford,  Jr.,  has  filed  suit 
for  $5,000  damages  against  the  Mansfield 
(O.)  Shield  Publishing  Company  for 
an  alleged  libelous  publication  in  which 
the  plaintiff  was  accused  of  disturbing, 
or  attempting  to  disturb,  a  political 
meeting. 

Rhode  Island  is,  in  the  language  of 
some  of  its  inhabitants,  "in  a  peck  of 
legal  trouble."  Libel  suits  galore  grow- 
ing out  of  red  hot  politics  have  enlivened 
existence  there. 

J.  B.  S.  Brazeau,  publisher  of  Z<r  Jean 
Baptiste,  has  entered  suit  for  $10,000 
damages,  alleging  libel  against  the 
Woonsocket  Reporter  Company,  the 
third  suit  against  the  Reporter  within  a 
few  days,  beside  which  Brazeau  has  sued 
La  Tribune  of  Woonsocket  for  $10,000 
ior  alleged  libel,  and  an  editor  of  La 
Tribune  has  caused  the  arrest  of  Brazeau 
on  the  charge  of  sending  obscene  matter 
through  the  mail. 

The  Clyde  (O.)  Enterprise  has  beeii 
sued  by  Samuel  J.  Hirt,  democratic 
candidate  tor  Sandusky  county  auditor, 
tor  $10,000  damages  for  libel. 

The  case  of  criminal  libel  against 
Albert  K.  Kennedy,  proprietor  of  the 
Derby  (Conn.)  Transcript,  has  been 
quashed.  The  complainant  in  the  case 
was  Charles  D.  Warner. 

The  motion  to  quash  was  made  on  the 
ground  that  the  oflence  was  within  the 
jurisdiction  of  the  Derby  city  court,  and 
that  in  order  to  bind  the  accused  over  to 
the  superior  court,  in  which  the  libel 
indictment  was  brought,  the  city  court 
should  have  found  him  guilty,  which  it 
did  not  do. 

James  A.  Power,  publisher  of  the 
Delaware  j5"r<?«(?/«z'.r/,  Wilmington  (Del.), 
was  arrested  and  released  on  bail  re- 
cently on  a  warrant  sworn  out  by  Dr. 
L.  N.  Slaughter,  charging  him  with 
criminal  libel. 


THE  ENGLISH  REPORTER. 


He  Is  an  Odd  Sort,  "Don't  You 
Know,"  but  Is  Growing  Gay. 

Some  of  the  New  York  papers  are 
making  fun  of  the  English  reporters, 
and  that  is  the  funniest  thing  they 
have  struck  for  many  a  long  day.  The 
British  newspaper  man  is  really  first 
and  foremost  a  stenographer,  and  must 
be  proficient  in  that  before  he  can  hope 
to  gain  a  position  on  a  paper.  Then  he 
is  required  to  take,  in  his  notebook,  all 
the  testimony  in  any  hearing  he  may 
attend,  whether  in  court  or  elsewhere. 
Speeches  are  dealt  with  in  the  same 
fashion.  When  he  has  everything,  he 
goes  carefully  over  it  and  takes  from  his 
notes  what  he  thinks  is  the  meat  of  the 
item.  He  has  no  chance  to  notice  the 
fun  going  on  around  him,  and  as  a  con- 
sequence his  stories  are  mere  steno- 
graphic reports,  heavy  and  dull. 

There  is  a  good  story  told  which  illus- 
trates this.  The  Times,  of  London, 
employed  a  new  man  from  Scotland, 
who  was  a  first-rate  shorthand  re- 
porter, but  had  no  idea  of  the  news  in 
an  item.  After  writing  everything  he 
had,  he  usually  left  his  story  to  the 
tender  mercies  of  the  sub- editors  to  cut 
down.  On  account  of  his  adept  short- 
hand he  was  put  in  the  "  gallery  "  of 
the  house  of  commons  to  report  a  big 
debate,  and  that  is  considered  the  best 
job  an  English  reporter  can  aspire  to. 
He  took  every  word,  got  back  to  the 
office  and  wrote  far  into  the  night 
transcribing  his  notes.  It  was  close  on 
time  for  going  to  press  when  he  finished 
and  got  his  stuff  to  the  editor's  desk. 
"This  is  too  much,"  said  that  Jove,  as 
he  looked  at  the  pile  of  copy,  "  we  want 
only  about  half  of  it."  The  reporter 
disappeared  for  a  minute  and  then  came 
back  with  two  bundles.  "I  have  di- 
vided it  in  two,"  said  he,  "which  half 
do  you  want  ?" 

The  English  reporter  is  more  of  a 
machine  than  anything  else,  and  the 
papers,  in  consequence,  have  to  copy  all 
their  fun  from  the  American  ex- 
changes. But  gradually  the  taste  tor 
light  reading  is  creeping  in,  and  Ameri- 
can methods  are  getting  a  foothold.  In 
time  London  may  have  papers  as  bright 
as  those  of  this  country,  but  it  will  be  a 
long  time  before  the  provinces  wake  up 
to  the  distance  they  are  behind  the 
times.* 

WITH  THE  CLUBS  AND 
ASSOCIATIONS. 

The  Vermont  Press  Association  at  its 
annual  meeting  elected  the  following 
officers:  President,  W.  B.  Howe,  of  Burl- 
ington; vice-president,  Joseph  W.  Sault, 
of  St.  Johnsbury;  Edwin  A.  Nutt,  ot 
Montpelier;  H.  C.  Whitehill,  of  Water- 
bury;  secretary,  L.  B.  Johnson,  of  Ran- 
dolph; treasurer,  Frank  L.  Greene,  of 
St.  Albans.  Executive  committee:  L.  H. 
Lewis,  of  Hyde  Park;  L.  P.  Thayer,  of 
Randolph;  Morris  F.  Atkins,  of  Mont- 
pelier. 

WOMAN'S  CLUB  BUILDING. 

The  Pacific  Coast  Women's  Press  As- 
sociation is  preparing  to  locate  in  per- 
manent headquarters.  To  do  so  accord- 
ing to  present  plans  will  involve  the 
erection  of  a  fine  structure  m  San  Fran- 
cisco that  will  be  called  the  Women's 
Club  Building,  and  will  cost  not  less  than 
$100,000.  At  a  recent  meeting  a  com- 
mittee consisting  of  Mrs.  P.  T.  Dickin- 
son, Mrs.  M.  B.  Foster  and  Mrs.  Laura 
Y.  Pinnie  was  appointed  to  take  charge 
of  the  arrangements. 


RECENT  SUSPENSIONS. 

The  daily  edition  of  Le  Reveil,  the 
republican  French  paper  which  was 
started  last  July  at  Worcester,  Mass., 
did  not  last  through  the  campaign.  It 
has  been  discontinued,  and  the  weekly 
edition  will  be  resumed. 

After  an  existence  of  three  weeks,  the 
New  Brunswick  (N.  J.)  Democratic 
Standard,  a  weekly  newspaper  which 


A  D  VER  TISING  A  GENCIES. 

(<  Y\7E  KKEP  A  BULL  DOG"  at  the  top 
of  this  building— the  Checking  Depart- 
ment which  "watches"  the  contracted  spaces 
and  location  of  our  clients'  ads.  Business  pro- 
tected without  charge. 

DODD'S 

ADVERTISING 
AND 
CHECKING 

AGENCY 

Water  Street,        BOSTO  N . 

THE 

R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  Vork, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 

M.  B.  WILSON 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  oa  any  line  of  legitimate 
newspaper  advertiiing.  write  for  estimates. 

SYSTEMATIC   AND  PERSISTENT 
ADVERTISING  THE  SURE 
ROAD  TO  SUCCESS. 

Send  10  cents  for  the  20th  edition  of  my 
Advertisers'  Hand  Book. 

Yours  for  business 

(and  more  of  it). 

'■';^;:trM/sr'''T.  c.  evans. 


was  started  by  the  advocates  of  free 
silver,  suspended  publicaation  on  the 
eve  of  election. 

The  Berwick  (Pa.)  Advertiser,  Harry 
Laycock,  proprietor,  has  suspended  pub- 
lication  because  of  the  lack  ot  financial 
support. 

The  Burlington  (Vt.)  Independent,  of 
the  free  silver  persuasion,  has  suspended 
publication. 

The  Canadian  Evangelist,  a  semi- 
monthly paper,  which  for  eleven  years 
has  been  published  in  Hamilton,  Ont., 
and  which  has  aimed  to  represent  the 
principles  of  the  religious  body  known 
as  the  Disciples  of  Christ,  has  suspended 
publication.  Some  time  ago  its  editor, 
the  Rev.  G.  Munro,  had  trouble  with 
the  CO  operation  of  the  Disciples,  and 
withdrew  from  their  conference.  The 
suspension  of  the  paper  is  the  result. 


AN  EDITORIAL  PRODIGY  IN 
IOWA. 


How  an  Editor   Announced  His 

FiRST-BORN. 

A  son  was  recently  born  to  Editor 
Todd  and  wife,  of  the  Columbus  Junction 
(Iowa)  Safeguard,  and  the  head  of  the 
household  was  so  overjoyed  at  the  event 
that  he  immediately  gave  vent  to  his 
feelings  in  the  following  striking  manner: 

"Neal  McKinley  Todd  is  in  town. 
He  arrived  Tuesday  afternoon,  October 
13,  1896,  and  will  be  at  home  indefinitely 
with  the  editor's  family.  This  is  the 
first  '  proof '  of  the  '  original  copy  '  and 
the  best  '  issue  '  we  have  gotten  out  '  up 
to  date.'  In  'make-up'  he  discloses 
few  'mistakes.'  In  fact,  we  will  'set 
him  up  '  alongside  of  a  '  galley  '  of  any 
other  '  matter  '  and  gracefully  submit  to 
'  correction.' 

' '  The  little  fellow  is  '  standard  meas- 
urement '  and  '  type  high  '  without  '  un- 
derlay.' He  will  probably  be  able  to 
take  a  position  in  the  press-room,  as  he 
is  already  a  good  '  feeder.' 

"  He  may  rise  to  the  dignity  of  editor, 
as  he's  even  now  'all  write.'  That  any 
or  all  of  these  probabilities  may  become 
possibilities  the  observant  subscriber 
will  see  the  necessity  of  us  having  a 
'  full  case, '  and  will  pay  up  at  the  earli- 
est possible  moment. ' ' 
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OBITUARY  NOTES. 

David  S.  Thomas,  the  veteran  news- 
paper man,  press  agent  and  printer,  is 
dead.  Among  his  many  feats  of  daring, 
while  acting  as  the  press  agent  for  the 
late  P.  T.  Barnum,  he  at  a  moment's 
notice  began  a  lively  career  of  balloon 
ascensions. 

The  regular  aeronaut  was  killed,  and 
the  press  agent,  without  hesitation,  as- 
sumed his  duties.  Mr.  Thomas  was  a 
good  newspaper  man,  but  a  better  press 
agent.  He  was  known  to  all  the  news- 
papers of  the  country. 


Captain  Elias  Joseph  Hincken,  one  of 
the  founders  of  the  Philadelphia  Sunday 
Dispatch,  died  last  week,  aged  seventy- 
nine  years.  At  one  time  he  was  the  best- 
known  proprietor  of  a  distinctively  Sun- 
day newspaper  in  his  city,  and  both  he 
and  his  paper  wielded  an  influence  in 
state  and  municipal  politics.  Captain 
Hincken,  with  John  Lawler  and  Robert 
Everett,  started  the  Dispatch  in  May, 
1848.  He  relinquished  control  of  the 
paper  eight  years  ago. 


Ansel  L.  Nickerson,  one  of  the  best 
known  citizens  of  Pawtucket,  R.  I.,  died 
last  week.  He  was  associated  for  thirty 
years  with  the  Pawtucket  Gazette  and 
Chronicle,  the  pioneer  of  Pawtucket 
journalism.  From  1880  to  1884  he  was 
managing  editor  of  the  Providence  Press 
and  Morning  Star. 


David  Blakely  is  dead.  Years  ago  he 
was  editor  of  the  St.  Paul  Pioneer  Press 
and  afterwards  an  owner  of  the  Chicago 
Evening  Post  and  the  Minneapolis  Tri- 
bune. For  some  years  past  he  has  been 
the  manager  of  tamous  bands,  the  last 
being  that  of  Sousa. 


Nat.  B.  Freeman  died  at  his  residence 
in  Spring  Valley,  N.  Y.,  at  the  age  of  61 
years.  For  a  number  of  years  past  he 
had  been  the  editor  and  publisher  of  the 
Insurance  Record  of  New  York. 


Robert  J.  Scanlon,  formerly  one  of  the 
owners  ot  the  Daily  Saratogian,  was 
killed  by  a  train  at  Saratoga,  N.  Y., 
last  week. 


General  Joseph  T.  Torrence  of  Chi- 
cago, who  was  talked  of  last  summer  as 
a  possible  buyer  of  the  New  York  Times, 
died  recently. 


James  B.  McMath  died  last  week.  He 
worked  successfully  for  twenty  years  on 
the  Williamsport  (Pa.)  Gazette  and  Bul- 
letin.   

Alonzo  Hall  Quint,  for  many  years 
editor  and  proprietor  of  the  Congrega- 
tional Quarterly,  died  in  Boston  Novem- 
ber 4.   

Leroy  M.  Stringham,  editor  and  pro- 
prietor of  the  Ripley  (N.  Y.)  Review, 
is  dead.    He  started  the  Review  in  1894. 


Isabel  Crawford  Gallagher,  a  bright 
newspaper  woman,  is  dead.  She  was 
dramatic  editor  of  the  Pittsburg  Post. 


J.  E.  A.  Smith,  the  veteran  editor  and 
author  of  Pittsfield,  Mass.,  is  dead. 


Vernon  B.  Pennington,  editor  of  the 
La  Plata  (Mo.)  Crescent,  is  dead. 


D.  B.  Boone,  editor  of  the  Somerset 
(Ky.)  Reporter,  is  dead. 


A  TONSORIAL  TREAT. 

L.  W.  Chandler  has  sold  out  his  in- 
terest in  the  Kewanee  (111.)  Courier,  and 
with  A.  O.  Lindstrum,  formerly  business 
manager  of  the  Kewanee  Star,  is  mak- 
ing plans  to  start  a  trade  paper  in 
Chicago.  The  journal  will  be  known  as 
the  Barber's  Mirror,  and  will  be  de- 
voted to  the  interests  of  the  fraternity. 
The  first  number  will  be  issued  the  lat- 
ter part  of  this  month. 


LIFE  INSURANCE. 


IT  LEADS  THEM  ALL! 

THE 

MUTUAL 
LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 
Nassau.  Cedar  and  Liberty  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  for 
Trunks,  Silverware,  Jewelry,  etc. 
at  the  lowest  rates. 


CHANGES  IN  INTEREST. 

The  American  Publishing  Company 
was  organized  in  Portland,  Me.,  last 
week,  with  a  capital  stock  of  $25,000. 
The  following  officers  were  elected: 
President,  Fred.  B.  Philbrook,  of  Boston; 
treasurer,  A.  T.  Bowen,  of  Boston;  clerk 
and  attorney,  Benjamin  G.  Ward,  of 
Portland.  Directors,  Fred.  B.  Philbrook, 
A.  T.  Bowen  and  George  Bowen,  of 
Boston. 

This  new  concern  succeeds  that  which 
was  organized  in  the  State  of  New 
Jersey.  It  publishes  the  American  His- 
torical Register,  which  is  devoted  to  the 
prominent  historical  and  genealogical 
interests  of  the  whole  country.  The 
headquarters  will  be  removed  from  Phil- 
adelphia to  Boston,  the  price  of  the 
magazine  will  be  reduced  from  35  cents 
to  25  cents,  and  there  will  be  a  material 
change  in  the  form  and  style. 

The  Colorado  Springs  Gazette  was 
sold  last  week  to  Henry  Russell  Wray, 
of  Philadelphia,  C.  V.  Barton  and 
Thomas  Charles  Parrish  for  $30,000. 
Five  thousand  dollars  was  paid  down, 
and  the  balance  is  due  on  January  i, 
when  the  new  management  takes  charge. 
The  paper  has  been  owned  by  General 
Palmer. 

It  is  likely  that  a  controlling  share  in 
the  stock  of  the  Bridgeport  (Conn.) 
Union  will  remain  in  the  hands  of  City 
Attorney  Toomey  of  Bridgeport,  in- 
stead of  the  management  passing  into 
the  hands  of  a  receiver,  as  was  threatened 
recently. 

The  Mitchell  (Ore.)  Monitor  has 
passed  into  the  hands  of  a  new  manage- 
ment. The  paper  has  been  removed  to 
Prineville,  and  will  hereafter  be  known 
as  the  Crook  County  Journal. 

Frank  P.  Axe,  for  the  past  two  years 
editor  and  publisher  of  the  Marianna 
(Ark.)  Index,  has  sold  the  plant  to  F. 
W.  Snetser,  who  will  control  the  paper 
in  future. 

The  Oceana  Herald,  published  at 
Shelby,  Mich.,  by  C.  H.  Thorpe,  has 
changed  hands,  and  hereafter  A.  F,  Gil- 
son  will  control  the  paper. 

V.  C.  Brock  has  bought  a  half  interest 
in  the  Wasco  (Ore.)  News,  and  the  pub- 
lishers are  now  Brock  &  Armsworthy. 


A  DAILY  PAPER'S  MISHAPS. 

The  Minneapolis  Penny  Press  is  again 
reported  as  falling  into  the  hands  of  a 
receiver,  this  being  the  second  time 
this  year.  The  receiver  is  Senator  S.  B. 
Howard. 

He  was  appointed  on  the  application 
of  the  Dells  Paper  and  Pulp  Company 
for  failure  to  meet  a  paper  bill  of  $200. 
It  is  understood  that  Howard  is  to  be- 
come owner. 


TRAVEL. 

No  Line  in  the  World 

Equals  the 

N.Y.  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

Z%  hours,  New  York  to  BuflTalo ;  9)^  hours.  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago;  21}^  hours,  New  York  to  Cin- 
cinnati ;  29X  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Ixiuis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 


THE 

PENNSYLVANIA 
RAILROAD. 

is  patronized  by  Metropolitans  because 
they  require  the 

VERY  BEST  OF  EVERYTHING, 
and  recognize  that  it  meets,  as  a  public 
carrier,  this  demand. 

LUXURY,  SPEED,  SECURITY, 
COMFORT,  RELIABILITY,  PRI- 
VACY AND  ALL  THE  MODERN 
CONVENIENCES  OF  TRAVEL, 

are  best  obtained  on  the  unequaled  Pas- 
senger trains  of  this 

GREATEST  OF  ALL  RAILROADS. 

TRY  THE 
ELECTRIC  LIGHTED  TRAINS 

OF  THE 

Chicago,  Milwaukee  AND 
St.  Paul  R.\ilway. 

Chicago  to  St.  Paul  and  Minneapolis 

AND 

Chicago  to  Sioux  City  and  Omaha. 
THE  FINEST  TRAINS  IN  THE  WORLD. 

PRESS  CLIPPINGS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  jS  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


BUSINESS  TROUBLES. 

The  sheriff  is  in  charge  of  the  place 
of  business  of  the  International  Perma- 
nent Exhibition  Company,  at  Lexington 
avenue  and- 43d  street.  New  York,  on 
an  attachment  for  $5,079  in  favor  of 
Henry  B.  McDowell  on  an  assigned 
claim  for  money  loaned  to  the  company 
by  William  T.  Parks,  of  Hartford,  Conn., 
who  was  treasurer  of  the  company.  The 
attachment  was  obtained  on  the  ground 
that  it  is  a  New  Jersey  corporation. 

Frank  W.  Pursell  and  Burrill  H.  Saw- 
yer, individually  and  trading   as  the 


SPECIAL  NOTICES. 


DO  YOUWANT'J 

ADVERTISING  r 

If  so,  we  can  probably 
get  you  some.  Have  un- 
excelled facilities  for  repre- 
senting- out-of-town  papers 
(both  large  and  small)  in  all 
the  great  advertising  cen- 
ters, on  NEW  and  equitable 
basis.  If  interested,  address 

SPECIAL  REPRESENTATION, 
Care  Beadnhll  Advertising  Agency, 
76  Tribune  Building,  New  York. 


AMUSEMENTS. 


Bijou  Theatre,  "  My  Friend  from  India," 

8  30  P.M. 

Casino,  "Jack  and  the  Beanstalk,"  8  p.m. 

Daly's,  "  The  Geisha,"  8.15  p.m. 

Fifth  Avenue  Theatre,  "Lost,  Strayed  or 

Stolen,"  8.15  P.M. 
Garden  Theatre,  "The  Mummy,"  8  p.m. 
Garrick  Theatre,  "Secret  Service,"  8.30  p.m. 
Herald  Square  Theatre,  "The  Mandarin," 

8  P.M. 

Hoyt's  Theatre,  "A  Florida  Enchantment," 
8.  ?o  P.M. 

Knickerbocker  Theatre,  "The  Sign  ol  the 

Cross,"  8  P.M. 
KosTER  &  Bial's,  Vaudeville,  8  p.m. 
Lyceum  Theatre,  E.  H.  Sothern,  8.15  p.m. 
Olympia  Theatre,  "  Santa  Maria,"  8.15  p.m.. 

Music    Hall,    8.15    p.m.,  Auditorium, 

"  Evangeline,"  8  p.m. 
Proctor's,  Vaudeville,  11  a.m.  to  11  p.m. 


Nescochague  Manufacturing  Company, 
paper  makers  of  Philadelphia,  have  made 
an  assignment  to  Frederick  N.  Leonard. 
The  estimated  liabilities  are  $120,000. 

John  F.  Stratton,  New  York  dealer 
in  musical  goods,  who  has  done  a  good 
deal  of  advertising,  made  an  assignment 
November  5  to  Bernard  F.  Schmeck- 
peper.  His  attorneys  claim  that  he  has 
enough  assets  to  pay  all  the  creditors. 
They  did  not  think  the  liabilities  would 
exceed  $65,000. 

The  appraisers  of  the  assigned  estate 
of  E.  F.  Bigelow,  of  Portland,  Conn., 
publisher  of  the  Tribune  and  other  pa- 
pers, have  filed  their  report.  The  assets 
are  found  to  be  $16,100,  and  the  liabili- 
ties $23,000. 


RECENT  INCORPORATIONS. 

The  Standard  Trading  Company,  ot 
New  York  city,  has  been  formed  to  deal 
in  patents  and  act  as  advertising  agents. 
The  capital  is  $1,000,  and  the  directors 
are  C.  C.  Beekman,  Martin  Garrison 
and  Fannie  E.  Garrison. 

Another  new  corporation  is  the  Allen 
Advertising  Company,  of  Yonkers. 
Capital,  $150,000;  the  directors  are 
Frank  Seaman,  Harry  Bentz,  Frank  S. 
Presbrey  and  William  B.  Owen. 


MIDNIGHT  INNOVATION. 

The  Postage  Stamp  Club,  an  organ- 
ization of  metropolitan  newspaper  men, 
held  a  "Nut  Brown  Ale  "  party  on  Long 
Island  just  after  midnight  to-day.  It 
was  an  unusually  jolly  affair,  the  novelty 
of  the  proceeding  making  it  a  howling 
success. 


FESTIVITY  IN  CHICAGO. 

The  annual  banquet  given  in  Chicago 
to  agricultural  advertisers  and  publishers 
by  or  under  the  auspices  of  the  Frank  B. 
White  Company  will  occur  November  19. 
A  much  larger  attendance  than  ever  be- 
fore is  expected. 


The  Binghamton  (N.  Y.)  Chronicle 
distinguished  itself  as  a  weekly  paper  by 
hiring  the  town  opera  house,  where  it 
announced  by  special  wire  the  election 
returns.  The  paper  published  a  cou- 
pon which  was  essential  to  admittance 
and  naturally  sold  an  unusual  amount  of 
papers. 
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PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


THE  LINOTYPE 
IN  SMALL  OFFICES 
A  SUCCESS! 

Easily  Operated!  Saves  Money!  New  Faces  daily! 


Ever  try  it?  Your  compet- 
itor uses  it ;  in  fact,  every 
up-to-date  printer. 


PRINTERS'  SUPPLIES 


PRINTERS'  SUPPLIES. 


Book,  Job  and  Newspaper 
work  on  the  same  machine. 


THE  LINOTYPE  HAS  NO  RIVAL. 


MERGENTHALER 
LINOTYPE  CO., 

Tribune  Building,  NEW  YORK  CITY. 

PHILIP  T.  DODGE, 

Prttidtnt  and  General  Manager. 


STANDARD  LINOTYPE  METAL 

AND  FIRSr-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS. 
B.  LowBNSTEiN  &  Bro.,  Proprietors, 
Telephone,  829  38th  Street.  Thirteenth  Avenue  and  aoth  Street,  NEW  YORK,  U.  S.  A. 


also 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

SPEED  PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory,  16th  st.  and  Ashland  ave.,CHICAGO. 

NEW  YORK  OFFICE.  312  Temple  Court. 
BOSTON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 

HENRY   LINDENMEYR  &  SONS 

P  A  PF  R  WARE- 
r  iAF  HIV  HOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.Y. 

T_r    F.  McCAFFERTY,  ELECTROTYPER, 
42  AND  44  Bond  Strkbt, 

PRANK  LESLIE  BUILDING,  NcW  York 

PRESSES  AND  PRINTING  MACHINERY 
^  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 


IF  you  are  in  need 
of  PRINTING  of 
any  kind  The 
Evening  Post  Job 
Printing  '  Office 
will  do  it  for  you 
Quick  and  Cheap. 
B'way  and  Fulton 
Street,  New  York. 


THE  LOVEJOY  CO.,       Establmhed  1853. 

ELECTROTYPERS 

and  manufacturer!  ol  Electrotype  Machinery, 
444-446  Pearl  Street,  New  York, 


GET  IT! 


Readers  of  The 
Fourth  Estate 
will  be  put  on  the 
mailing  list  of  the 
Typographic  Advertiser  for  one  year,  without  charge, 
on  applying  by  letter  to  the  Typographic  Advertiser, 
No.  27  William  Street,  New  York,  and  mentioning 
this  paper. 


WHAT  IS  THE 
TYPOGRAPHIC 
ADVERTISER? 


The  leading  journal  of  up-to-date  typography,  su- 
perbly printed  on  superior  paper;  containing  points 
on  the  display  of  type  in  advertisements  so  that  they 
will  attract  the  eye  of  buyers  and  prove  profitable  to 
your  space-buying  clients;  specimens  of  the  very  latest 
designs  in  type  and  borders;  articles  by  specialists  on  subjects  of  interest  to  all 
whose  work  is  expressed  in  type.    It  is  published  bi-monthly  by  the  Leaders 
in  Type  Fashions. 

American  Type-Founders* 
Company. 


BOSTON,  150  Congress  St. 
NEW  YORK,  Rose  and  Duane  Sts. 
PHILADELPHIA,  606  614  Sansom  St. 
BALTIMORE,  Frederick  and  Water  Sts. 
BUFFALO,  83  Ellicott  St. 
PITTSBURGH,  323  Third  Ave. 
i:LEVELAND,  St.  Clalr  and  Ontario  Sts. 
CINCINNATI,  13-17  Longworth  St. 
CHICAGO,  139-141  Monroe  St. 


MILWAUKEE,  89  Huron  St. 
ST.  LOUIS,  Fourth  and  Elm  Sts. 
MINNEAPOLIS,  24-26  First  Ave.,  South. 
KANSAS  CITY,  533  Delaware  St. 
OMAHA,  1118  Howard  St. 
DENVER,  1616  Blake  St. 
PORTLAND,  Second  and  Stark  Sts. 
SAN  FRANCISCO,  405  Sansome  St. 


BONNELL'S 


INKS 


ALWAYS 
GIVE  THE 
UTMOST 
SATISFACTION. 


To  The  J.  Harper  Boknell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


THE  J.  HARPER  BONNELL  CO. 

N^,„  V^^,^  .    520-522  AMERICAN  TRACT 
EW  York:  ^  society  building. 

Chicago  :  17  and  19  quincy  street. 
Philadelphia  :  13  south  seventh  street. 


SOME  ADDITIONAL  WAR  CORRE- 
SPONDENTS. 

Editor  The  Fourth  Estate: 

I  was  much  interested  in  the  article  in 
your  admirable  paper,  The  Fourth 
Estate,  of  October  22,  on  "Our  War 
Writers,"  and  at  its  close  you  say  that 
there  are  doubtless  other  names  that  are 
entitled  to  a  place  upon  the  tablets  of 
the  monument,  and  that  you  would  be 
pleased  to  hear  of  such  cases. 

There  were  several  war  correspond- 
ents from  Boston,  but  the  name  of 
Charles  Carleton  Coffin  is  the  only  one 
to  appear  in  the  list. 

In  1863-66  Samuel  W.  Mason  and  I 
were  at  Hilton  Head,  Department  of  the 
South,  commanded  by  Gen.  John  Hun- 
ter and  Gen.  Q.  A.  Gillmore,  where, 
in  addition  to  publishing  a  paper  called 
the  Palmetto  Herald,  we  acted  as  corre- 
spondents, he  for  the  Boston  Herald 
and  I  ior  the  Boston  Post.  One  of  the 
Osborn  boys  was  there  for  the  New  York 


Times,  and  also  Oscar  Sawyer  for  the 
New  York  Herald.  Mason  and  I  did 
their  work  on  several  occasions  when 
they  were  north  on  visits  home. 

When  Savannah  was  occupied  Mason 
went  there  and  established  the  News, 
which  he  conducted  with  Mr.  Estill 
until  his  death,  several  years  since. 
A.  G.  Hills,  of  the  Boston  Journal, 
was  with  Gen.  Butler  at  New  Orleans, 
and  George  Woodwell,  of  the  Bos- 
ton Post,  was  one  of  the  first  newspaper 
men  to  enter  Richmond  after  the  surren- 
der  of  Gen.  Lee.  The  list  ought  to  be 
added  to,  therefore,  as  follows: 

Samuel  M.  Mason,  Boston  Herald. 

Albert  G.  H  ili^,  Boston  Journal. 

George  Woodwell,  Boston  Post, 

William  B.  Smart,  Boston  Post. 

I  completed  forty  years'  service  on  the 
Boston  press  last  month,  and  still  hold  a 
connection  with  the  Post. 

William  B.  Smart. 


Another  one-cent  magazine  is 
jected  in  New  York. 


pro- 


BUYS  DISPUTED  NEWSPAPER 
PROPERTY. 

Chris.  F.  Downey,  proprietor  and  pub- 
lisher of  the  Waterbury  (Conn. )  Sunday 
Globe,  has  bought  the  interest  of  the  late 
Michael  Maloney  in  the  Evening  Dem- 
ocrat of  the  same  place.  Mr.  Downey 
buys  the  interest  from  the  administrator, 
who  claims  that  the  interest  is  one-half. 

It  is  understood  that  C.  Maloney,  the 
surviving  partner  of  the  firm  of  M.  T.  & 
C.  Maloney,  the  publishers  of  the  Demo- 
crat, will  dispute  the  claim  for  one-half 
the  paper.  A  law  suit  may  result.  The 
bill  of  sale  to  Downey  is  such  that  what- 
ever may  be  finally  determined  by  the 
courts  or  by  agreement  to  belong  to 
Michael  Maloney's  estate  shall  be  his. 

RETURNS  TO  LIFE  AGAIN. 

The  Salamanca  (N.  Y.)  Daily  News 
has  taken  on  new  life  once  more,  and 
entered  upon  its  second  existence  last 
week. 


KOSCIUSKO  COUNTY'S  BABY 
JOURNALIST. 

Mentone,  Ind.,  is  the  home  of  an  in- 
fant prodigy.  He  is  Master  Leonard 
Foster  Smith,  who,  at  four  years  of  age, 
writes  newspaper  "copy,"  puts  it  in 
type  and  in  the  "forms"  and  is  one  of 
the .  editors  and  publishers  of  the  Tri- 
County  Gazette,  issued  at  Mentone,  in 
Kosciusko  county. 

Master  Smith  is,  therefore,  the  young- 
est typesetter  and  editor  in  the  United 
States,  if  not  in  the  world.  His  father's 
printing  office  has  always  been  the  boy's 
playground. 

He  takes  his  position,  high  on  a  soap 
box,  before  the  "case"  and  sets  type 
rapidly  and  correctly.  He  reads  read- 
ily, writes  a  legible  hand  and  is,  in  truth, 
a  prodigy.  It  is  his  present  intention  to 
continue  in  the  newspaper  business,  but 
before  he  grows  up  he  may  be  convinced 
of  the  error  of  his  ways  and  get  into- 
something  else. 
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A  GOOD  BEGINNING. 


NEW    YORK    "  VVANAIVf  AKER'S  " 
OPENED. 


The  New  Store  Now  Doing  "Big 
Business  "— M.  J.  Shaughnessy  is 
Placing  the  Advertisements — 
His  Former  Creditable  Work — 
Department  Store  News. 

The  new  Wanamaker  store  in  New 
York  opened  on  Monday,  the  demand 
from  various  sources  being  said  to  be 
so  strong  as  to  bring  about  an  opening 
at  an  earlier  date  than  at  first  intended. 
The  store  is  not  announced  as  a  depart- 
ment store,  but  as  an  "aggregation  of 
stores,  each  complete  of  its  kind." 

Liberal  space  is  already  being  used  in 
the  New  York  dailies,  and  the  advertis- 
ments  are  calculated  to  make  a  good 
impression.  It  is  noticed  that  the  firm 
style  is  given  as  "John  Wanamaker, 
formerly  A.  T.  Stewart  &  Company," 
instead  of  "formerly  Hilton,  Hughes 
&  Company."  This  is  undoubtedly  a 
sagacious  step. 

The  advertisements  are  being  handled 
by  M.  J.  Shaughnessy,  who  has  made 
so  creditable  a  record  in  connection  with 
this  important  kind  of  work.  Mr.  Shaugh- 
nessy had  charge  of  the  advertising  of 
Bloomingdale  Brothers  for  nine  years, 
and  there  are  few  men  who  understand 
so  well  the  subject  of  dry  goods  advertis- 
ing. His  industry  is  equal  to  his  talent 
and  good  judgment,  and  there  can  be 
no  doubt  that  the  new  store  will  be  ably 
represenied  in  the  press.  Mr.  Shaugh- 
nessy is  well  qualified  to  create  an  effic- 
ient advertising  department,  and  to 
manage  with  tact  the  firm's  relations 
with  the  New  York  papers. 

As  an  illustration  of  the  inter-depend- 
ence o)  modern  business  in  large  cities  it 
may  be  stated  as  a  curious  tact  that  one 
of  the  minor  dry  goods  houses  of  New 
York,  which  has  done  considerable  ad- 
vertising lor  many  years,  is  thought  by 
credit  men  to  be  likely  to  survive  pres- 
ent alleged  financial  difficulties,  simply 
as  a  result  of  a  fortunate  deflection  of 
shopping  travel,  caused  by  the  most  re- 
cent changes  among  the  large  dry  goods 
houses,  ft  is  also  stated  that  a  new 
cheap  goods  store  will  be  established 
opposite  the  new  store  of  the  Siegel- 
Cooper  Company,  reliance  being  placed 
entirely  for  a  profitable  trade  on  an  over- 
flow of  purchasing  power  from  the 
shoppers  drawn  to  the  Siegel-Cooper 
store  by  the  latter  firm's  advertising. 
This  new  store  will  not  do  any  advertis- 
ing, being  run  by  a  syndicate  which 
does  not  believe  in  newspaper  space. 


STORY  THAT    THE  DECEASED 
RECORDER  MAY  LIVE  AGAIN. 

A  report  has  started  that  the  defunct 
New  York  Recorder  is  to  be  revived  with 
the  coming  ot  the  new  year.  The  story 
lacks  confirmation,  though  it  is  very 
positively  stated  by  those  who  might  be 
considered  as  knowing. 

They  say  that  money  seeking  invest- 
ment and  willing  to  pay  for  the  distinc- 
tion of  newspaper  proprietorship  will  be 
put  into  the  Recorder,  and  it  is  still  fur- 
ther claimed  that  several  of  the  old  stars 
are  still  on  the  pay-roll  that  their  services 
may  be  had  with  the  starting  again  of 
the  Recorder. 

This  latter  statement  is  positively 
denied  by  those  in  charge  of  winding  up 
the  affairs  of  the  paper,  and  the  whole 
rumor  is  laughed  at  in  the  Tribune  office, 
which,  as  announced  in  The  Fourth 
Estate  at  the  time,  absorbed  what  was 
left  of  the  Recorder. 


T.  C.  EVANS. 
A  veteran  boston  advertising  agent. 


NO  CHANGE  IN  CLEVELAND. 

The  announcement  last  week  by  care- 
less news  purveyors  that  there  had  been 
a  change  of  management  in  the  Cleve- 
land World,  and  that  Robert  P.  Porter 
had  withdrawn  from  the  paper,  was  un- 
true. 

The  story  was  based  on  the  simple  fact 
that  J.  H.  Clauss,  one  of  the  WorW s 
stockholders  since  its  inception,  had  been 
elected  treasurer  of  the  company.  Rob- 
ert P.  Porter  is  still  president  and  editor 
of  the  World. 


NEW  YORK  JOURNAL  NEWS. 

William  R.  Hearst  evidently  finds 
that  color  work  pays  in  the  East,  for 
the  New  York  Journal  is  to  have  fixed 
to  six  sextuple  presses  color  printing  at- 
tachments, and  the  Scott  color  press 
which  was  shipped  to  the  San  Francisco 
Examiner  has  been  reshipped  to  New 
York,  where  it  was  most  needed. 


SOUTHERN  ASSOCIATED  PRESS. 

The  Southern  Associated  Press  held 
its  annual  meeting  yesterday  in  Rich- 
mond, Va.  The  meeting  was  largely 
attended,  and  important  business  was 
transacted. 


ANOTHER  DENIED  RUMOR. 

A  story  that  the  New  York  Press  is 
to  absorb  the  Advertiser  is  characterized 
n  both  offices  as  a  guess  gone  wrong. 


"JOE"  McCULLAGH  IS  ILL. 
Joseph  B.  McCuUagh,  editor  of  the 
St.  Louis  Globe-Democrat,  is  confined 
to  his  home  by  a  severe  cold.  For  five 
weeks  he  has  not  been  able  to  leave  his 
room,  and  his  friends  have  been  very 
anxious. 

He  is  up  every  day  and  is  able  to  at- 
tend to  the  editorial  management  of  his 
paper.  There  are  many  signs  of  encour- 
agement in  the  present  condition  of  the 
editor. 

CINCINNATI'S  NEW  PAPER. 
Th^QmcmndXi  Record,  M.  C.  Reefer's 
new  paper,  it  is  announced  positively  will 
appear  on  November  23.  There  has 
been  a  delay  in  issuing  the  paper  be- 
cause the  other  papers  have,  according 
to  the  Record,  prohibited  carriers, 
newsdealers  and  newsboys  from  hand- 
ling it.  The  Record  is  now  perfecting 
its  own  system  of  dehvery. 

CHANGES  ON  THE  WORLD. 
Joseph  Pulitzer  spent  a  few  hours  in 
the  New  York  World  office  last  week 
and  effected  several  important  changes. 

E.  O.  Chamberlain  is  advanced  from 
the  Evening  World  and  is  to  be  associate 
editor  of  both  the  morning  and  evening 
editions  of  the  World,  and  Arthur  Bris- 
bane, who  has  had  charge  of  the  Sunday 
supplements,  is  to  take  charge  of  the 
Evening  World. 

F.  A.  Duneka  will  assume  Mr.  Bris- 
bane's former  duties,  with  the  able 
assistance  of  Mr.  Hurst,  Alec  Kenneally 
and  E.  F.  Flynn. 


A   PIONEER  AGENT. 


BOSTON'S  ACTIVE  ADVERTISING 
VETERAN. 


T.  C.  Evans  and  the  Interesting 
Historical  Facts  Connected  with 
His  Life  —  The  Advertising 
Agents  of  Other  Days — Mr. 
Evans'  Hand-Book. 

One  of  the  best  proofs  that  advertis- 
ing is  a  science  whose  development  has 
been  remarkably  rapid  is  supplied  by 
the  fact  that  some  of  its  pioneers  are  in 
the  prime  of  life,  still  actively  engaged 
in  carrying  on  business  as  advertising 
agents.  An  interesting  thing  con- 
nected with  early  advertising  is  the 
fact  that  T.  C.  Evans,  of  Boston,  who 
is  a  very  active  advertising  agent  in- 
deed, was  one  of  the  very  first  men  to 
place  advertisements  in  lists  of  papers 
for  advertisers. 

Some  of  the  details  connected  with 
the  earlier  stages  of  advertising,  given 
by  Mr.  Evans,  have  historical  interest. 

They  present  contrasts  in  circulation 
and  advertising  rates  which  are  likely  to 
surprise  men  who  have  come  into  the 
business  in  later  years  and  have  had  no 
occasion  to  study  up  older  conditions. 
Mr.  Evans  says: 

"  My  first  experience  in  soliciting  ad- 
vertisements was  for  the  Commercial 
Bulletin  of  Boston,  with  which  I  was 
connected  from  the  second  issue  in  Jan- 
uary, 1859,  to  January,  1862.  I  was 
employed  at  first  as  a  solicitor  for  sub- 
scriptions, and  G.  F.  Spaulding,  who  is 
still  living  and  at  present  connected  with 
the  Boston  Globe,  was  advertising 
solicitor.  At  the  end  of  my  first  year 
he  returned  to  the  Traveler,  with  which 
he  had  been  connected  previously,  and  I 
assumed  his  place.and  one  of  the  first  ad- 
vertisements I  succeeded  in  securing  was 
from  William  Bond  &  Company,  the 
celebrated  watchmakers  and  jewelers, 
whose  office  was  then  on  Congress 
street. 

"  Here  let  me  say  that  the  Commercial 
Btdletin  is  one  of  the  few  papers  which, 
as  far  as  my  knowledge  extends,  retain 
the  same  identical  scale  for  advertising 
that  it  first  adopted  in  1859. 

"  In  December,  1861,  knowing  that 
my  connection  with  the  Bulletin  would 
cease  early  in  January,  I  went  to  one  of 
my  early  Boston  friends,  D.  S.  Ford, 
one  of  the  publishers  of  the  Youth's 
Companion  and  the  old  Watchman  and 
Reflector. 

' '  Mr.  Ford  very  kindly  oflFered  to  sell 
me  a  column  in  the  Youth's  Companion, 
with  the  privilege  of  filling  that  column 
during  the  year  with  any  advertisements 
I  might  secure,  changing  the  form  as 
frequently  as  desired,  for  the  enormous 
sum  (?)  of  $100  for  fifty-two  inser- 
tions. That  would  be  good  business 
to-day. 

' '  After  mature  deliberation  I  accepted, 
and  the  first  advertisement  I  secured 
was  from  Mason  &  Hamlin,  I  purchas- 
ing one  of  their  melodeons  at  $75,  agree- 
ing to  give  them  S37.50  in  cash,  when- 
ever I  could  raise  it,  and  a  quarter  col- 
umn in  the  Youth's  Companion  for  three 
months  for  $37.50." 

Mr.  Evans  was  a  member  of  the  firm 
of  Evans  &  Lincoln,  who  did  business  as 
early  as  1865  as  general  advertising 
agents  at  129  Washington  street,  Boston, 
and  119  Nassau  street.  New  York.  This 
firm  made  a  specialty  of  advertising  for 
rehgious  papers,  but  also  dealt  with 
others,  New  England  country  papers 
being  also  handled. 

In  1862,  it  is  said,  there  were,  besides 
Mr.  Evans,  certainly  not  more  than 
(Continued  on  fifth  pagt.) 
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FROM  THE"AD"  FIELD 


ITEMS  OF  INTEREST  FROM 
VARIED  SOURCES. 


A  Prosperous  Bicycle  Company- 
Scott's  Emulsion  and  "H.O." — 
Pills,  Hotels,  Cigars,  Artificial 
Diamonds  and  Other  Goods  in 
Dazzling  Array  —  Miscellaneous 
Notes. 


THE  MONARCH  WHEEL. 

T.  W.  Crosby,  manager  of  the  adver- 
tising department  of  the  Monarch  Cycle 
Manufacturing  Company,  reports  that 
the  company  expects  to  do  liberal  adver- 
tising during  the  coming  season — per- 
haps more  than  ever  before.  Mr.  Crosby 
points  with  pride  to  the  fact  it  was  not 
found  necessary  by  the  company  to  shut 
down  or  reduce  work  at  its  factory  dur- 
ing the  depression,  and  that  on  every 
day  during  the  present  year  (except 
Sundays  and  holidays)  the  company's 
factory  was  a  place  where  all  hands 
were  as  "  busy  as  bees."  He  says  that 
1896  has  been  the  most  prosperous  year 
that  the  company  has  had,  and  that  it 
has  marketed  its  entire  output  of  45,000 
bicycles.  This  success  is  attributed  in  a 
large  degree  to  the  company's  liberal 
advertising  policy. 


SCOTT'S  EMULSION  AND  "  H.  O." 

A.  E.  Rose  is  placing  orders  liberally 
in  the  papers  at  present  for  Scott's 
Emulsion.  An  impression  had  pre- 
vailed that  this  business  would  not  go 
out  until  after  January  l,  but  Mr.  Rose 
is  bestowing  earlier  happiness  on  the 
press. 

The  H.  O.  Company,  Park  Place, 
New  York,  is  giving  out  business.  The 
advertising  is  attended  to  at  the  office  of 
the  firm  by  Mr.  Magill.  Mr.  Rose, 
however,  serves  as  an  advisory  com- 
mittee of  one. 


TRIUMPH  MAY  COME  AT  LAST. 

The  managers  of  the  Pike's  Peak 
Tunnel  Mining  Railway,  a  much  adver- 
tised mining  enterprise  with  an  eventful 
history  which  has  at  times  engrossed  the 
attention  of  various  clever  men,  intend 
to  make  a  strong  effort  to  carry  out  their 
plans.  The  office  of  the  company  is  at 
10  Wall  street.  New  York. 


NEW  LOCAL  ADVERTISING. 

Henry  Heide,  New  York,  wholesale 
confectioner,  will  shortly  advertise 
Heide's  licorice  pastiles  in  the  morning 
and  evening  papers  of  New  York  and 
vicinity.  Should  the  returns  be  en- 
couraging enough  to  warrant  it,  Mr. 
Heide  will  branch  out  [largely  in  general 
mediums. 

DR.   BRANDRETH'S  VARIOUS 
ADVERTISING. 

The  advertising  agency  founded  by 
the  late  E.  N.  Erickson  and  conducted 
under  that  name  by  his  sons,  is  preparing 
a  list  of  dailies  in  which  Brandreth's 
Pills  will  be  advertised.  The  Brandreth 
Company  will  also  exploit  AUcock's 
Porous  Plasters  and  Salva-cea. 


PROBABLE  CIGAR  ADVERTISING 

The  cigar  factory  of  Powell,  Smith  & 
Company,  in  Kingston,  N.  Y.,  has  in- 
creased its  working  force.  No  doubt 
advertising  of  some  extent  will  be  done 
during  the  season.  Frank  B.  Stevens, 
of  Boston,  has  placed  some  of  this  com- 
pany's advertising  in  the  past. 


MORE  HOTEL  ADVERTISING. 

The  Middle  States  News  and  Adver- 
tising Agency,  27  South  7th  street, 
Philadelphia,  is  a  new  agency  which  is 
sending  some  orders  to  publishers  for 
hotel  advertising.     It  is  placing  some 


orders  at  present  for 
Hotel  of  Philadelphia. 


the  Continental 


GIVING  GLASS  AN  OVERCOAT. 

The  Meteor  Chemical  Works,  794 
Jersey  Avenue,  Jersey  City,  N.  J.,  is  the 
name  of  a  firm  which  is  introducing  a 
liquid  which  will  protect  window-glass 
from  freezing.  The  circumstance  shows 
what  a  fine  degree  philanthropy  has 
attained. 

FINANCIAL  ADVERTISING. 

Andrew  Cone,  Tribune  Building, 
New  York,  is  still  sending  out  orders  to 
dailies  in  Pennsylvania  and  adjoining 
states  for  the  advertising  of  T.  E.  Ward 
and  Company,  brokers  in  stocks,  grains, 
etc. 

LARGE  MEDICINE  CONTRACTS. 
The  Nelson  Chesman  Agency,  St. 
Louis,  is  making  some  large  contracts 
tor  McElree's  Wine  of  Cardui.  The 
New  York  office  of  the  agency  is  also 
likely  to  be  a  "  busy  "  one  during  the 
season. 

MODERN  MONTE  CRISTOS. 

Morgan,  Rice  &  Company,  Spring- 
field, Mass.,  are  likely  to  use  the  classi- 
fied columns  of  dailies  during  the  next 
few  months.  They  are  dealers  in 
"  diamonds,"  which  are  created  by  a 
new  process. 


NEW  CURE  FOR  OLD  COMPLAINT. 

The  Appliance  Company,  270  West 
38th  street,  New  York,  will  advertise  for 
some  time  a  mechanical  cure  for  rheuma- 
tism. 

ADVERTISING  "  IS  THE  THING." 

The  Pettit  Manufacturing  Company, 
of  Canajoharie,  N.  Y.,  has  increased  its 
working  torce,  and  the  likelihood  is  that 
the  company  will  take  up  the  subject  of 
advertismg  in  due  course.  Last  season 
some  m'agazine  space  was  used. 


TEETOTALISM  IS  A  CURE. 

The  G.  H.  Haulenbeek  Advertising 
Agency,  New  York,  is  handling  the  ad- 
vertising for  the  Westchester  Sanitarium, 
Westchester,  N.  Y.,  which  is  "  exploit- 
ing "  cures  for  the  morphine  and  liquor 
habits. 

THE  CAUSE  IS  WORTHY. 

The  Franco-American  Toilet  Com- 
pany, 7  West  14th  street.  New  York,  is 
an  addition  to  the  ranks  of  those  who 
labor  for  the  ladies.  Its  advertising  is 
likely  to  be  confined  to  local  dailies  for  a 
time. 


THEIR  MANAGER  SAYS  SO. 

No  contracts  will  be  made  during  the 
remainder  of  this  month  for  Hall  & 
Ruckel's  advertising.  In  December 
medical  publications  and  weeklies  and 
monthlies  of  large  issue  will  be  taken 

A  FOOD  PRODUCT'S  PUBLICITY. 

The  advertising  of  Dunham's  cocoa- 
nut  is  done  through  the  Frank  Seaman 
Agency,  New  York.  The  expectation 
is  that  this  advertising  will  finally  be  de- 
veloped to  a  point  of  considerable 
magnitude. 

ANOTHER  CLIPPING  BUREAU. 

The  "Advertisers'  International  Clip- 
ping Bureau,"  Montreal,  has  begun  ad- 
vertising in  many  papers.  Some  doubts 
are  expressed  as  to  the  integrity  of  its 
managers.  Possibly  they  can  show 
"  clean  hands." 


STILL  TRYING  TO  BUILD 
DOCKS. 

George  W.  Dunn  &  Company,  2  Wall 
street,  New  York,  are  again  sending  out 
{Continued  on  eighth  page.) 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


QUALITY! 

QUALITY!! 

QUALITY!!! 

While  other  Boston  newspapers  were  straining  for 
High  Water-Mark,  the 

BOSTON 
JOURNAL 

reached  High  QuaHty-Mark. 

The  day  after  election,  instead  of  stripping  the  paper 
to  its  bones  and  competing  for  the  distinction  of  manu- 
facturing the  greatest  possible  number  of  skeletons. 

The  Journal  made  the  Best  newspaper  ever  seen  in 
New  England  the  day  after  an  election,  and  sold 

A  QUARTER  OF  A  MILLION 
12-PAGE  PAPERS. 


The  Journal  was  complete  in  every  one  of  its  regular 
departments. 

The  Journal,  in  total  news,  beat  its  two  leading 
competitors  put  together,  printing  more  than  three  times 
as  much  as  either  of  them. 

The  Journal's  Election  News  was  nearly  twice  as 
full  as  that  of  either  of  its  competitors. 

That  is  the  kind  of  work  the  people  of  New  England 
like,  and  it  is  such  work  that  has  won  them  to  the 
Boston  Journal. 

In  the  last  three  months  the  Boston  Journal's  Cash 
Receipts  from  Circulation,  as  compared  with  the 
corresponding  months  in  1895,  have  increased  as  follows: 


August,- 

September, 

October, 


16  per  cent.  Increase 
i7i  " 
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circulation: 
Daily,    -     -     -  82,622 
Sunday,     -     -  56,715 
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FUN  IN  ENGLAND. 


STOLEN  FROM  AND  NOT  CRED- 
ITED  TO  THE  AMERICAN 
PAPERS. 


Experiences  of  a  Successful  Amer- 
ican Mirth  Maker — He  Tried  to 
Sell  His  Laughs  in  London,  Bur 
Soon  Learned  that  the  British- 
ers Prefer  to  Take  Them  from 
the  Papers  of  the  United  States. 

Cunningham  Moftet,  the  clever  special 
writer  of  Louisville,  Ky.,  has  lurnished 
The  Fourth  Estate  with  some  per- 
sonal observations  in  regard  to  a  para- 
graph which  appeared  in  the  London 
Fress-News,  and  was  reproduced  in  this 
paper  as  an  interesting  light  on  the  fun 
makers  ot  Great  Britain.  Mr.  Moflet 
says: 

•' ihe  suggestion  made  recently  by 
the  London  Press-News  to  British  pub- 
lishers that  some  one  should  start  a 
really  good  comic  weekly  is  an  excellent 
idea  and  ought  to  be  acted  upon  at 
once.  It  has  always  been  a  mystery  to 
Americans  traveling  in  Great  Britain 
why  there  ate  no  humorous  papers 
worthy  the  name  published  in  London. 

"'Ihis  is  all  the  more  remarkable 
when  it  is  remembered  that  English 
playwrights  produce  the  brightest  come- 
dies on  the  stage  to-day  and  in  the  short 
story  British  writers  are  not  lacking  in 
humor.  It  is  generally  believed  that 
English  journalists  are  too  slow-witted 
and  dull  to  turn  out  anything  sparkling, 
but  to  those  behind  the  scenes  a  better 
reason  is  known. 

"  To  put  the  matter  bluntly  English 
newspaper  editors  would  rather  steal 
their  jokes  than  pay  lor  them.  An  Amer- 
ican newspaper  man  who  has  contrib- 
uted paragraph  jokes  to  various  humor- 
ous weeklies  in  this  country  made  the 
experiment  a  year  ago  while  abroad  of 
writing  lor  London  penny  weeklies  that 
are  filled  with  this  form  of  witticism. 
Although  his  work  had  been  accepted 
by  such  American  papers  as  Life,  Judge 
and  the  Harper  publications,  his  batches 
of  squibs,  two  dozen  a  lot,  written  on 
small  slips  in  the  most  approved  style, 
came  back  to  him  with  remarkable  reg- 
ularity. 

' '  It  was  not  until  he  had  made  a  com- 
plete round  of  the  leading  penny  papers, 
like  Tit-Bits  and  the  Success,  that  he 
learned  that  no  English  editor  ever 
thinks  of  buying  this  sort  of  matter  so 
long  as  he  can  clip  it  out  of  American 
papers,  and  with  a  touch  here  and  there 
ot  his  blue  pencil  give  it  a  home-grown 
flavor.  That  these  jokes,  refused  by 
London  editors,  were  afterwards  ac- 
cepted and  paid  for  by  American  pub- 
lishers proves  at  least  they  were  not  re- 
jected abroad  because  they  failed  to  come 
up  to  the  mark. 

"  It  will  readily  be  seen  that  under 
such  a  system  ot  shameless  piracy  bright 
yoimg  writers  in  Great  Britain  who  have 
caught  the  trick  of  joke-writing  can 
find  practically  no  market  for 
their  work,  as  papers  like  Punch 
and  others  that  pay  for  all  they 
print  accept  nothing  but  an  inane  sort 
of  writing  that  even  the  English  them- 
selves don't  relish  very  much. 

"And  it  is  just  here  that  the  rub 
comes  in.  These  stolen  American  jokes 
are  immensely  popular,  being  eagerly 
read  and  enjoyed  by  Britons  everywhere, 
even  a  Scotchman  seldom  requiring  a 
surgical  operation  to  get  them  into  his 
head.  The  circulation  of  this  class  of 
penny  London  papers,  some  of  them 
made  up  almost  entirely  of  American 
humor  without  the  slightest  word  of 
credit,  is  enormous  and  must  pay  large 
dividends  to  their  owners. 

"  Now,  when  the  public  is  so  ready  to 
pay  for  its  fun,  why  should  not  the  pub- 
lishers be  in  some  way  compelled  to  buy 
and  not  steal  what  they  can  so  easily 
sell?  Before  the  International  Copy- 
right law  was  passed  Americans  abroad 
had  to  listen  to  a  good  deal  of  ill-natured, 
though  no  doubt  justly  deserved,  abuse 


H.  H.  BROOKS, 

BUSINESS  manager  OF  THE  ELMIRA  TELEGRAM. 


on  the  subject  of  '  literary  piracy  '  in 
this  country. 

' '  Things  have  now  been  so  far  changed 
that  we  no  longer  hear  complaints  from 
Englishmen  on  that  score,  but  there  is 
practiced  to  day  in  London  as  contempt- 
ible a  kind  of  piracy  as  ever  disgraced 
any  country,  and  English  publishers 
should,  in  justice  to  British  journalists 
as  well  as  to  American  papers,  put  a 
stop  to  it." 

THIS  IS  BERLIN'S  VERY  CARESS- 
ING WAY. 

Two  newspaper  correspondents,  Herr 
Leckert  and  Baron  von  Lutzow,  who  at- 
tended the  meeting  of  Emperor  Wil- 
liam and  the  Czar  at  Breslau,  have 
been  arrested  on  the  charge  of  libelously 
insulting  Count  von  Eulenburg,  grand 
marshal  of  the  court  and  grand  master 
of  ceremonies.  The  trouble  arose  from 
a  change  that  was  made  in  the  reply  of 
the  Czar  to  the  toast  to  him  made  by 
Emperor  William. 

In  the  earliest  version  of  the  reply  it 
was  said  that  the  Czar  had  avowed  that 
he  was  "  inspired  by  the  same  tradi- 
tional sentiments  as  my  father."  A 
later  version  changed  the  wording  to 
"  I  am  inspired  by  the  same  traditional 
sentiments  as  your  majesty."  Herr 
Leckert  and  Baron  von  Lutzow  ascribed 
the  alteration  to  Count  von  Eulenburg, 
who  saw  in  the  ascription  a  veiled  polit- 
ical attack  and  caused  the  arrest  of  the 
correspondents. 


IN  SERVICE  NEARLY  EIGHTY 
YEARS. 

In  the  office  of  the  Columbia  (Mo.) 
Statesman  are  some  walnut  type  stands 
which  have  seen  service  since  l8lg. 
When  the  Statesman  was  started,  more 
than  a  half  century  ago,  these  racks 
were  among  its  fixtures  and  have  been 
in  daily  use  ever  since,  although  the 
office  IS,  of  course,  well  supplied  with 
modern  appliances. 


THE  TELEGRAM  SET  THE  GAIT. 

It  Was  a  Forerunner  of  Modern 
Methods  and  Continues  Its  Lively 
Enterprise. 

To  those  who  have  had  an  opportun- 
ity to  observe  the  uninterrupted  success 
and  very  large  circulation  of  the  Elmira 
Telegram,  the  portrait  of  H.  H.  Brooks 
in  this  issue  of  The  Fourth  Estate 
will  be  an  interesting  one.  It  is  chiefly, 
if  not  wholly,  due  to  Mr.  Brooks'  judg- 
ment, energy  and  ability  that  the  Tele- 
gram was  made  a  success  upon  its  estab- 
lishment in  1879. 

The  Telegram  entered  a  field  which 
up  to  the  year  mentioned  had  scarcely 
been  ventured  on  by  any  publisher.  The 
paper  treated  important  social  and  other 
topics  of  the  day  in  a  style  that  made 
every  line  of  each  issue  interesting,  and 
the  contents  in  general  were  invariably 
edited  and  handled  with  ability. 

The  paper  was  also  a  forerunner  in  re- 
gard to  the  most  modern  facilities  for 
rapid  distribution  and  for  the  thorough 
covering  of  selected  territory.  A  result 
of  the  splendid  distributed  facilities  built 
up  was  that  on  the  same  evening  of  issue 
the  paper  would  be  found  on  sale  through 
newsboys  in  hundreds  of  towns  and  vil- 
lages hundreds  of  miles  away  from  the 
place  of  publication.  A  very  large  cir- 
culation was  attained  in  a  comparatively 
short  time,  and  the  paper  has  succeeded 
in  maintaining  the  hold  it  secured  in 
spite  of  all  the  changes  that  have  oc- 
curred in  the  world  of  newspapers.  The 
Telegram  has  been  for  many  years  and 
is  still  represented  among  advertisers  by 
A.  Frank  Richardson. 


MONTREAL  MONTHLY'S  MEDAL. 

Henry  Miles,  editor  and  publisher  of 
the  Montreal  Pharmaceutical  Journal, 
has  received  notice  from  the  manage, 
ment  of  the  late  International  exhibition 
at  Prague  that  the  jury  has  awarded  to 
the  journal  in  question  a  silver  medal 
and  diploma. 


A  MARVELOUS  INDIAN  PAPER. 

The  marvelous  Oxford  Indian  paper 
was  first  introduced  in  1875.  Since 
then,  says  the  Paper  World,  it  has  revo- 
lutionized the  Bible  and  prayer  book 
trade,  and  it  is  now  used  for  all  the 
more  popular  devotional  books  through- 
out the  world. 

In  the  year  184 1  an  Oxford  graduate 
is  said  to  have  brought  home  from  the 
far  East  a  small  fold  of  extremely  thin 
paper,  which  was  manifestly  more 
opaque  and  tough  for  its  substance  than 
any  paper  then  manufactured  in  Europe. 
He  presented  it  to  the  Clarendon  Press. 

The  late  Thomas  Combe,  who  had 
only  recently  been  appointed  printer  to 
the  university,  found  it  to  be  just  suf- 
ficient for  twenty-four  copies  of  the 
smallest  Bible  then  in  existence — dia- 
mond 24mo — and  printed  an  edition  of 
that  number,  which  bore  the  date  of 
1842. 

These  books  were  barely  a  third  of  the 
usual  thickness,  and,  although  as  much 
as  $100  apiece  was  offered  for  them,  no 
copies  were  sold,  and  they  were  presented 
to  the  Queen  and  other  distinguished 
persons. 

All  efforts  to  trace  the  paper  to  its 
source  were  futile,  and  as  years  rolled 
on  the  circumstance  was  forgotten.  But 
early  in  1874  a  copy  fell  into  the  hands 
of  Arthur  E.  Miles,  who  showed  it  to 
Mr.  Frowe,  and  experiments  were  at 
once  set  on  foot  at  the  Oxford  University 
paper  mills  with  the  object  of  producing 
a  similar  paper. 

The  first  attempts  were  failures,  but 
success  was  achieved,  and  August  24, 
1875,  an  edition  of  the  diamond  24mo 
Bible,  similar  in  all  respects  to  the 
twenty-four  copies  printed  in  1842,  was 
placed  on  sale. 

This  was  the  first  Oxford  Bible  pub- 
lished by  Mr.  Frowe.  The  feat  of  com- 
pression was  looked  upon  as  astounding, 
the  demand  was  enormous,  and  before 
very  long  a  quarter  of  a  million  copies 
had  been  sold.  The  paper,  when  sub- 
jected to  severe  rubbing,  instead  of 
breaking  into  holes,  assumed  a  texture 
resembling  chamois  leather,  and  a  strip 
only  three  inches  wide  was  found  able 
to  support  a  quarter  of  a  hundredweight 
without  yielding. 

The  secret  of  its  manufacture,  it  may 
be  said,  is  known  to  only  three  living 
beings. 

A  NEW  CLASS  JOURNAL. 
A  monthly  entitled  the  Medical 
Journalist  is  soon  to  be  published  in 
Kansas  City  by  Charles  Wood  Fassett. 
It  will  be  devoted  solely  to  the  interests 
of  those  engaged  in  literary  pursuits  in 
connection  with  medical,  pharmaceuti- 
cal and  allied  sciences.  The  editor, 
publisher  and  business  manager  will 
each  have  their  respective  departments, 
and  an  able  corps  of  medico-literary 
writers  will  discuss  the  living  questions 
of  the  day  affecting  the  attitude  of  the 
medical  editor. 


NEW  FASHION  JOURNAL. 
The  Revue  de  La  Mode,  a  fashion 
journal  which  has  been  published  for 
some  time  in  New  York,  has  been  dis- 
continued. A  new  publication  called 
Le  Charme  will  take  its  place.  The 
latter  publication  will  contain  in  each 
number  eight  colored  plates,  besides  six- 
teen pages  of  black  and  white  designs. 

THE  DEATH  OF  THE  HUMORIST. 

The  machinery  of  the  big  mill  stopped 
with  a  sudden  and  horrible  jerk,  and 
the  workmen  pulled  out  the  crushed  and 
bleeding  form  of  one  who  was  a  stranger 
to  them  all. 

"  Are  you  badly  hurt?"  inquired  one. 

"  I  fear  that  I  am, "  groaned  the  un- 
known.   "I'm  dying." 

"Shall  we  send  for  your  friends? 
Quick,  tell  us  your  name  !  " 

"  Oh,  never  mind,"  he  answered.  "I 
am  all  alone  in  the  world,  and  my  name 
doesn't  matter.  Just  say  that  I  died  in- 
cog !  " 

And  a  grim  smile  illumined  his  face  as 
the  spirit  of  the  professional  humorist 
took  its  flight  with  his  last  supreme 
eflfort. — The  Knickerbocker. 


THE  FOURTH  ESTATE 


FIGHTING  EDITORS. 


EXCITING  NEWSPAPER  DAYS  IN 
YOUNG  CALIFORNIA. 

Thk  First  San  Francisco  News- 
paper—A  Printing  Plant  That 
Came  Thousands  of  Milks— Duel- 
ling AS  a  Habit. 

Most  interesting  is  the  history,  says 
the  Utica  Globe,  of  early  journal- 
ism in  San  Francisco.  Before  and 
during  the  gold  craze  and,  indeed, 
even  later,  the  newspapers  were  very 
crude,  and  editors  were  frequently  called 
on  to  defend  their  utterances  with  the 
pistol.  There  was  no  telegraphic  ser- 
vice, and  the  news  from  the  "states," 
which  was  received  by  pony  express 
from  Independence,  Mo.,  was  sixty  or 
seventy  days  old  when  it  reached  San 
Francisco.  Special  correspondents  were 
stationed  in  the  mining  camps,  and  the 
frequent  crimes  of  those  days  were 
written  up.  The  correspondent  wai 
paid  from  $io  to  I25  per  letter  of  about 
1,000  words,  according  to  the  import- 
ance of  the  camp.  These  pioneer  jour- 
nals had  no  exchanges  to  clip  from,  and 
everything  was  original  with  them. 
Though  each  paper  did  not  have  the 
"largest  circulation,"  each  ot  them  had 
a  comparatively  good  subscription  list, 
and  healthy  street  sales  at  25  and  15 
cents  a  copy.  The  papers  were  circu- 
lated in  the  interior  by  mule  power. 
Fifty  dollars  a  week  was  a  good  salary 
for  editorial  writers  and  reporters  in 
1849-50.  Printers  in  1849  got  about  $60. 
In  1850  a  union  was  formed  and  com- 
positors' wages  fixed  at  $2  per  1,000 
ems,  remaining  at  that  rate  for  some 
years.  The  editorial  matter  took  prece- 
dence of  everything  except  a  murder, 
which  was  always  thrown  up. 

the  pioneer  journal. 

The  first  newspaper  plant  in  San 
Francisco  was  from  New  York,  and  the 
first  editor  was  a  Mormon,  Samuel  Bran- 
nan.  He  reached  San  Francisco,  which 
was  then  called  Yerba  Buena,  in  1846, 
and  he  and  his  followers  pitched  their 
tents  on  the  sand  hills  near  the  beach. 
The  first  number  of  the  California  Star, 
which  Brannan  established,  was  issued 
in  January,  1847.  The  pueblo  had  a 
population  of  abjut  600  people,  includ- 
ing a  number  of  Mexicans,  Sandwich 
Islanders  and  Indians  not  taxed.  The 
Star  was  15  x  12  inches  in  size,  contain- 
ing four  pages,  and  was  issued  weekly. 

It  was  not  long  before  the  Star  had 
an  "esteemed  contemporary,"  the 
Californian,  started  in  Monterey,  but 
later  removed  to  Yerba  Buena.  The 
publishers  were  Robert  Semple,  a  Ken- 
tuckian,  and  Walter  Colton,  a  printer. 

Soon  afterward  the  Calijornian  was 
issued  in  San  Francisco  and  continued 
in  existence  until  May  29,  1848,  when 
its  printers  and  other  attachees  rushed  to 
the  gold  fields.  No  help  could  be  pro- 
cured at  any  price  to  turn  out  the  paper, 
and  it  suspended.  A  couple  of  weeks 
later  the  Star  also  suspended  for  similar 
reasons,  but  was  enabled  soon  afterward 
to  resume  publication. 

The  papers  were  not  the  only  busi 
nesses  that  suffered  by  the  rush  to  the 
newly  discovered  gold  fields.  All  trades 
were  deserted,  sailors  deserted  their  ships 
as  soon  as  anchored,  cargoes  of  goods 
remained  on  the  vessels  lor  months  for 
the  lack  of  laborers  to  unload  them  and 
ships  rotted  at  the  wharves. 

HOT  times  for  editors. 
In  1849  the  Star  changed  its  name  to 
the  Alta  Calif ornia,  and  was  soon  forced 
to  become  a  tri  weekly  publicati  m,  owing 
to  competitors  that  had  come  into  the 
journalistic  field.  There  were  many  of 
these,  and  they  all  launched  into  the 
political  whirl.  They  took  very  wide 
liberties  with  the  names  and  histories  of 
politicians,  and  perhaps  there  never 
were  more  audacious  newspapers 
printed.  Street  fights  were  plentiful, 
and  several  editors  were  "called  out" 
by  aggrieved  parties.  They  invariably 
went.    John   Nugent,  of  the  Herald, 


upheld  one  of  his  editorials  on  the  field 
and  was  wounded  in  the  leg.  This  was 
in  the  summer  of  1852. 

Newspapers,  or  rather  papers,  were 
started  upon  the  slightest  provocation 
in  those  days.  Two  merchants  had  a 
street  fight.  The  police  reporter  of  the 
Balance  wrote,  "  Mr.  Jones,  a  merchant 
of  Montgomery  street,  yesterday  had  a 
fist-fight  with  another  merchant  of  no 
prominence." 

The  merchant  whose  name  was  omit- 
ted was  oftended  by  being  alluded  to  as 
of  no  prominence.  When  he  next  visited 
New  York  to  purchase  goods,  he  also 
bought  a  newspaper  outfit,  and  brought 
along  Eugene  Casserly  as  editor.  The 
new  daily  was  called  the  True  Balance, 
and  it  soon  caused  the  other  paper  to 
suspend.  The  new  venture,  however, 
soon  kicked  the  scales  and  was  buried  in 
the  journalistic  graveyard. 

fighting  editors  plentiful. 

Duels  were  numerous.  Edward  E. 
Gilbert,  one  of  the  editors  ot  the  Alta 
and  the  first  representative  in  congress 
from  the  state,  was  killed  in  a  duel  at 
the  Oaks,  near  Sacramento,  in  1852,  by 
Gen.  J.  W.  Denver.  Editor  Gilbert 
had  denounced  the  governor  in  the  Alta, 
charging  him  with  making  a  ridiculous 
display  in  connection  with  fitting  out  an 
expedition  to  relieve  overland  immi- 
grants. Denver,  being  a  triend  of  the 
governor,  challenged  Gilbert. 

One  of  the  editors  of  the  Placer  Times 
challenged  an  Alta  editor  in  conse- 
quence of  newspaper  personalities. 
They  met  on  the  field  of  "honor" 
across  the  bay.  The  friends  of  each 
principal  chartered  a  steamer,  and  about 
2,000  people  assembled  to  witness  the 
event.  A  duel  was  more  interesting 
than  a  bull  fight  or  a  hanging  by  a  vig- 
ilance committee.  One  ol  the  editors 
received  a  bullet  through  his  high  hat. 
and  on  the  fifth  shot  hit  his  antagonist 
in  the  leg.  The  distance  was  twenty 
paces,  with  dueling  pistols.  Honor 
being  satisfied,  the  editors  returned  to 
their  sanctums. 

The  editors  of  those  days  were  hero- 
ically fearless.  The  city  was  overrun 
with  the  refuse  and  scum  of  the  earth. 
Robberies  and  murders  were  frequent; 
many  of  the  city  officials  were  thieves; 
the  city  had  been  severely  scorched  by 
incendiary  fires,  and  the  task  of  purify- 
ing it  of  this  element  fell  to  the  news- 
paper editors.  A  "  fearless  "  press  was 
necessary  to  undertake  the  task,  and  it 
was  fearless  in  everything  that  that 
much-abused  word  implies.  Thieves 
and  assassins  were  called  by  their  right 
names  and  in  unmistakable  English;  and 
there  were  no  "corrections"  on  the 
next  day.  The  papers  urged  the  forma- 
tion ol  a  vigilance  committee,  stating 
that  the  city  was  controlled  by  thieves, 
upheld  by  infamous  judiciary.  The 
assassination  of  James  King,  editor  of 
the  Evening  Bulletin,  hastened  the  for- 
mation of  the  second  viligance  commit- 
tee. King  was  assassinated  by  James 
Casey,  an  ex-convict,  whom  King  de- 
nounced as  a  ballot-box  stufFer.  Casey 
was  subsequently  hanged. 


CONDENSATION  BY  CAMERA. 


Putting  a  Library  in  a  Square 
Foot — What  Photography  Now 
Achieves. 

Prof.  Reginald  A.  Fessenden  has  made 
some  discoveries  that  are  interest- 
ing in  the  bearing  they  have  on  news- 
paper production.  He  says  that  it  is  pos- 
sible to  condense  a  library  of  50,000  vol- 
umes into  a  box  of  I  cubic  foot  capacity  by 
means  of  photography.  Prof.  Fessen- 
den has  used  photography  for  several 
years  in  collecting  scientific  data,  and  he 
has  found  not  only  that  this  method  is 
cheaper  than  the  cost  of  paper  on  which 
to  write  the  same  amount  of  matter,  but 
also  that  it  occupies  only  i  per  cent, 
of  the  time  required  in  copying  by 
hand.  From  the  results  that  he  has 
obtained  in  this  way  he  thinks  that  it  is 
practicable  to  reduce  a  big  reference 
library  to  small  bulk  by  the  same  method. 
He  states  in  the  Electrical   World,  as 


an  illustration  of  what  might  be  accom- 
plished by  photography,  that  it  would 
be  an  extremely  easy  matter,  for  in- 
stance, to  arrange  the  mechanism  of  a 
plate  containing  a  German  dictionary, 
so  that  by  the  pressure  of  a  couple  of 
keys  the  page  commencing  with  any 
given  letter  could  be  thrown  on  the 
screen. 

Prof.  Fessenden  says  he  has  overcome 
the  difficulties  arising  from  the  neces- 
sity of  accurate  focusing,  the  expense  of 
the  plates,  and  the  time  required  to  put 
an  object  into  a  suitable  condition  to 
photograph.  A  special  camera  is  em- 
ployed, having  an  i  J -inch  focus,  and  a 
lens  of  ij^-inch  aperture. 

Suppose  that  it  is  desired  to  copy  a  table 
which  occupies  a  page  of  a  technical 
journal.  The  paper  is  laid  on  the  desk 
and  the  camera,  which  is  small  and  sus- 
pended on  a  bracket  above  the  desk,  is 
focused  so  as  to  include  the  page.  A 
plate-holder  is  then  put  into  the  camera 
and  exposed  for  ten  seconds,  if  the  illu- 
mination comes  from  a  student-lamp  of 
32  candle  power,  placed  on  the  desk 
opposite  the  paper,  and  one-tenth  sec- 
ond if  the  exposure  is  by  daylight.  The 
plate-holder  is  then  put  away  until  a 
convenient  opportunity  occurs  lor  de- 
veloping. 

A   QUICK  operation. 

From  the  instant  it  is  decided  to  copy 
an  article  until  the  time  the  operation  is 
finished,  it  need  not  be  more  than  twenty 
seconds.  When  twenty-five  or  thirty 
plates  are  exposed,  which  may  be  within 
a  week  or  so,  they  are  all  put  in  one 
tray  and  developed  together.  As  all 
have  made  the  same  exposure  it  is  not 
necessary  to  watch  them  carefully,  and 
in  practice  they  may  all  be  developed, 
fixed,  and  left  to  wash,  in  ten  minutes. 

The  whole  time  spent  in  copying  one 
article  or  table,  including  preparation 
for  photographing,  exposing,  develop- 
ing, fixing,  washing,  filing  away  and 
labeling,  is  less  tnan  one  minute,  accord- 
ing to  the  professor's  experience.  These 
negatives  may  be  filed  away  in  small  en- 
velopes stuck  to  the  backs  of  pasteboard 
cards. 

The  plates  used  are  only  i^  inches  by 
\\  inches,  and  can  hold  upon  them 
2,000  words,  so  that  each  word  can  be 
easily  read  with  a  small  magnifying 
glass.  This  has  the  advantage  of  pre- 
serving drawings  which  show  with 
equal  distinctness  and  also  of  preventing 
errors  in  copying. 

In  case  one  does  not  wish  to  copy 
more  than  400  or  500  words  this  num- 
ber can  be  read  with  ease  by  any  person 
of  average  eyesight  without  the  use  of  a 
glass.  So  convenient  is  this  method 
that  Prof.  Fessenden  states  he  uses 
it  for  copying  all  his  correspondence. 

The  only  thing  that  till  recently 
stood  in  the  way  of  its  practicability — 
i.  e.,  the  coarseness  of  the  grain  ot  ordi- 
nary photographic  plates,  has  been  re- 
moved by  Lippmann  in  the  beautiful  ex- 
perimental work  by  which  he  has  made 
Rayleigh's  proposed  method  of  taking 
colored  photographs  by  interference 
methods  an  accomplished  fact.  Even 
with  a  magnification  of  thirty  diameters 
instead  of  the  600,  one  such  volume 
would  go  on  a  plate  I  inch  square. 
At  this  rate  a  box  I  foot  cube  would 
contain  a  library  of  50,000  volumes,  or 
1,500,000  with  a  larger  magnification. 
the  CAMERA  IN  THE  STUDY. 

However  startling  this  may  seem,  it  is 
not  impracticable,  at  least,  for  the  lower 
power  mentioned,  and  it  is  well  within 
the  bounds  of  possibility  that  the  scien- 
tific student  of  the  future  will  do  his 
book-work  with  the  aid  of  a  small  pro- 
jection lantern  and  a  library  of  small 
positives,  purchased  at  a  small  fraction 
of  the  price  now  paid.  The  thing  is 
infinitely  more  practical  than  the  propo- 
sition, seriously  made  and  received,  that 
phonograph  cylinders  should  take  the 
place  of  books.  It  would  take  a  man 
five  years,  reading  at  the  rate  of  150 
words  per  minute  tor  ten  hours  per  day, 
to  utter  the  words  which  may  be  con- 
tained on  a  piece  of  glass  I  inch  square, 
while,  as  regards  ease  of  reference  to 
a  particular  part  of  a  work,  there  is 
no  comparison. 


UNCLE  SAM'S  PAPER. 


PUBLISHED  IN  THE  INTEREST 
OF  THE  POST  OFFICE. 


Of  Direct  Interest  to  Newspaper 
Publishers,  Giving  the  Latest 
AND  Most  Important  Information 
IN  Changes  OF  Time  in  the  Mail 
Service. 

In  a  corner  of  the  Post-Office  Building 
in  Chicago  the  Railway  Mail  Service 
prints  Its  own  newspaper.  It  is  not  gen- 
erally known  that  the  service  has  more 
of  its  own  to  distribute  in  the  newspaper 
line  than  the  publications  of  others,  but 
that  which  is  really  a  newspaper  to  the 
thousands  ol  persons  who  receive  it  is 
printed  regularly  each  week.  It  is 
edited  by  Capt.  Lewis  L.  Troy,  the 
clerks  in  the  division  are  its  contributors, 
and  it  is  called  the  Railway  Mail  Ser- 
vice Bulletin. 

The  paper  is  made  up  in  a  single 
sheet  with  as  many  supplements  as  the 
matter  to  be  published  requires.  Some- 
times there  are  as  many  as  hve  supple- 
ments. It  is  printed  on  a  cylinder  press 
run  by  electric  power.  Each  issue  con- 
tains a  complete  review  of  the  week, 
giving  all  the  general  orders  that  have 
been  issued  by  the  department. 

relation  to  daily  papers. 

Besides  supplying  the  postal  clerks, 
all  the  newspapers  receive  a  copy  of  the 
Bulletin  once  a  week.  This  enables 
the  publishers  who  send  their  papers 
direct  to  the  trains  to  properly  route 
packages  for  subscribers  and  dealers. 
Each  of  the  big  dailies  runs  a  sort  of 
post  office  of  its  own. 

The  paper  mails  are  made  up  in  the 
press-room  by  clerks,  who  must  be  thor- 
oughly up  to  date  in  their  knowledge  of 
the  quickest  route  by  which  the  towns  to 
which  papers  are  sent  can  be  reached. 
This  became  necessary  when  the  fast 
mails  were  inaugurated. 

In  order  to  save  time  the  papers  are 
not  sent  to  the  post  office  to  be  weighed, 
but  Uncle  Sam  places  them  on  the  scales 
at  the  depot,  gets  the  weight,  and  then 
sends  them  flying  over  the  country,  so 
that  to  the  newspaper  clerk  the  Railway 
Mail  Service  Bulletin  is  as  indispensable 
as  to  the  clerk  in  a  railway  post  office. 

The  Bulletin  office  is  in  charge  ot  C. 
C.  Coffinberry  and  two  assistants.  There 
is  a  cylinder  press  and  a  "jobber,"  a 
power  paper  cutter,  and  an  electric  en- 
gine, and  a  complete  outfit  of  news  and 
job  type.  During  August  27,000  Bulle- 
tins were  set,  printed,  and  mailed  to  reg- 
ular subscribers. 

Besides  printing  the  Bulletin  the  office 
does  an  immense  amount  of  job  work, 
principally  printing  facing  slips.  A 
facing  slip  is  the  label  which  a  postal 
clerk  is  required  to  "face"  on  each 
package  of  papers  which  he  ties  up. 

Besides  the  slips  the  Bulletin  prints  all 
the  job  work  required  in  the  Sixth  Di- 
vision, comprising  the  states  of  lUinois, 
Iowa,  Nebraska  and  Wyoming.  In  the 
department  at  Washington  the  Bulletin 
appears  daily,  covering  an  immense  field, 
and  for  the  same  purposes  as  that  of  the 
Chicago  publication. 


LATE  ECHO  OF  A  NEWSPAPER 
EPISODE. 

James  Stewart  Johnston  recently  died 
in  Melbourne  at  the  age  of  85.  He  was 
a  Scotchman  who,  in  a  temporary  fit  of 
faint-heartedness,  says  the  London  Star, 
once  threw  away  a  colossal  fortune  that 
would  have  been  his  had  he  only  held 
on  a  little  longer.  He  was  one  of  the 
original  proprietors  of  the  Melbourne 
Argus. 

The  venture  did  not  look  like  a  pay- 
ing property  for  a  year  or  two,  so  Mr. 
Johnston  sold  out  to  another  Scotchman 
for  a  sum  that  left  him  a  profit  of  a  few 
hundreds.  Then  came  the  great  rush 
of  gold  diggeis  from  all  parts  of  the 
world  into  Melbourne,  and  the  Argus 
quickly  "boomed"  into  a  splendidly 
paying  journalistic  enterprise. 
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A  VIEW  IN  THE  ADVERTISING  OFFICES  OF  T.  C.  EVANS,  BOSTON. 


VARIOUS  LIBEL  LITIGATIONS. 

The  Rochester  (N.  Y.)  Herald  is  the 
victor  in  two  hbel  suits  that  have  just 
been  disposed  of.  Frank  Brown, of  Lyons, 
attorney,  was  the  plaintiff  in  the  first  of 
these  suits,  and  the  counsel  for  the  plain- 
tiff' in  the  second.  Brown's  suit  was  dis- 
missed owing  to  default  of  the  plaintiff', 
with  judgment  lor  costs  in  lavor  of  the 
Herald. 

The  second  suit  was  bitterly  contested. 
The  plaintiff  was  Alfred  George,  an  ex- 
captain  of  the  Salvation  Army.  An  ar- 
ticle appeared  in  the  Lyons  correspond- 
ence of  the  Herald,  accusing  George  of 
maintaining  quarters  in  the  Agett  block 
of  that  town  that  were  a  resort  for  disso- 
lute characters. 

The  facts  published  in  the  Herald 
were  based  upon  public  complaints.  As 
a  result  of  its  disclosures  the  nuisance 
was  effectually  abated.  But  Captain 
George  claimed  that  he  had  been  li- 
belled, and  sued  the  Herald  for  dam- 
ages. After  a  trial  of  two  days,  the  jury 
after  a  brief  deliberation  returned  a  ver- 
dict of  "no  cause  of  action." 


Charles  A.  Hess,  lately  candidate  for 
congress  in  the  twelfth  district  against 
George  B.  McClellan,  who  defeated 
him,   has  begun  an  action   for  libel 


against  the  New  York  Press,  asking  for 
$50,000  damages. 

The  alleged  libel  arises  out  of  the 
charges  made  by  the  Press  against  Mr. 
Hess  that  he  paid  $5,000  to  Amasa 
Thornton  and  others  to  pro  ;ure  his 
nomination  and  for  use  in  the  district  to 
purchase  votes  for  him  on  election  day. 
The  Press  declared,  the  complaint  al- 
leges, that  Hess  was  a  non-resident  in 
the  district,  and,  it  is  alleged,  made 
other  charges. 

The  libel  suit  brought  against  the 
Chicago  yournal  by  George  H.  Hess 
several  years  ago  has  been  decided  in 
favor  of  the  Journal.  The  suit  was  for 
$20,000  and  was  the  result  of  the  Jour- 
naPs  exposure  of  the  disreputability  of  a 
saloon  and  restaurant  of  which  Hess  was 
the  manager.  The  jury  decided  there 
was  no  cause  for  action. 


A  warrant  has  been  issued  for  Miss 
Rebecca  J.  Taylor  of  St.  Paul,  Minn.,  at 
the  instance  of  Judge  James  Schoon- 
maker,  charging  criminal  libel.  The 
publication  upon  which  the  charge  is 
made  appeared  in  Truth,  a  weekly 
paper  edited  and  published  by  Miss 
Taylor. 

Christian  Von  der  Ahe,  the  baseball 
magnate  of  St.  Louis,  Mo.,  has  begun 


OFFICE  SUPPLIES. 


OFFICE  SUPPLIES. 


THE  ADVERTISING  MANAGER,  PUBLISHER, 

WRITER,  EDITOR,  COPY-CUTTER, 
COMPOSITOR,  PROOF-READER  AND  MAKE:UP 

ALL  SAVE  TIME 

When  the 

REMINGTON  No.  6 

STANDARD  TYPEWRITER 

is  used  to  get  out  copy  with. 
WyCKOFF,    SeAMANS  &   Benedict,       327  Broadway,  New  York. 


suit  for  alleged  libel,  demanding  $50,000 
from  the  Washington  Post.  The  article 
objected  to  claimed  that  Von  der  Ahe 
had  not  paid  his  players,  and  that  he 
would  be  expelled  from  the  National 
League. 

The  libel  suit  of  the  Forepaugh  & 
Sells  Brothers  Combined  Show  against 
the  Minneapolis  Tribune  has  been  dis- 
missed. The  plaintiff  brought  six  dif- 
ferent charges,  covering  three  counts  in 
the  evening  paper,  and  as  many  in  the 
morning  issue.  This  the  court  decided 
to  be  against  the  rules  of  pleading. 


A  SONG  WITHOUT  WORDS. 
A  great  compliment  is  paid  to 
America  in  a  recent  issue  of  the  Illus- 
trated London  News.  There  is  a  pict- 
ure of  Li  Hung  Chang,  present  at  the 
unloading  of  the  goods  purchased  on  his 
trip  around  the  world.  Great  boxes  of 
goods  lie  on  the  dock,  but  the  box 
selected  to  be  opened  first  is  one  con- 
taining a  Remington  typewriter,  which 
is  being  disclosed  to  Li  Hung's  delighted 


A  PIONEER  AGENT. 

( Contin  ued from  first  page) 

seven  legitimate  general  advertising 
agencies  in  America,  namely: 

S.  M.  Petiingill  &  Co.,  Uoston  and  New  York  ; 
S.  R.  Niles,  Hostcn  ;  John  Hooper,  New  York  ; 
C.  H.  Scriven,  Cliicago  :  S.  H.  Parvin,  Cincin- 
nati ;  Joy  Coe  (l  Co.,  New  York  ;  Cooley  & 
Dauchy,  New  York. 

"From  those  early  days,"  says  Mr. 
Evans,  "1  have  been  continuously  in 
business.  I  have  seen  the  Youth's  Com- 
panion grow  from  a  circulation  of  14,000 
in  1861,  to  525,000  in  1896,  and  its  ad- 
vertising rate  Irom  a  net  rate  which  I 
paid  them  (reduced  to  lines)  of  less  than 
I  cent  per  line,  to  the  agents'  lowest 
net  rate  per  line,  for  1,000  lines  or  more, 
of  $2.52  per  line." 

Mr.  Evans  takes  pride  in  the  fact,which 
he  believes  he  can  prove,  that  he  origi- 
nated the  publication  not  only  of  names 
of  newspapers,  but  of  their  circulation 
and  advertising  rates.  "Evans'  Hand- 
Book"  was  started  in  1867,  and  has 
been  issued  nearly  every  year  since,  the 
latest  being  the  Twentieth  Edition.  It 
shows  Mr.  Evans'  extended  experience, 
for  it  is  brimful  of  valuable  intormation 
lor  advertisers.  It  is  well  worth  sending 
for. 

"Oyster  Openers,"  a  booklet  Mr. 
Evans  has  just  issued,  is  a  characteristic 
little  publication,  and  the  "  Hand 
Book"  and  the  booklet  should  be  "eye- 
openers"  to  any  advertiser  who  has 
been  blind  to  the  merits  of  advertising. 
Mr.  Evans'  offices  in  Tremont  Temple 
make  a  busy  place  indeed,  and  the  con- 
veniences are  naturally  "up  to  date." 


A  SUCCESSFUL  MONTHLY'S 
GROWTH. 

Fashions  has  increased  the  number  of 
editions  so  that  over  100  merchants  now 
handle  the  paper.  Its  editorial  staff  has 
been  enlarged  and  many  important 
features  arranged  for  the  new  volume. 


The  enterprising  Schrot  Brothers  of 
No.  113,  4^  street,  Washington,  D.  C, 
celebrated  the  third  anniversary  of  their 
start  in  the  "  wholesale  newspaper  busi- 
ness "  this  week  at  the  Arlington  Hotel. 

The  pretty  invitations  which  they 
sent  out  were  received  with  real  interest 
in  newspaper  circles,  for  they  called  to 
mind  the  fact  that  it  was  only  a  little 
while  ago  that  these  young  men  had 
started  on  the  road  to  success  with  a 
capital  of  but  60  cents.  The  attained 
object  of,  their  business  is  to  handle 
papers  with  marvelous  speed,  distribut- 
ing them  widely  in  less  time  than  a 
newspaper  could  by  its  own  methods. 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


100  EDITIONS  OF 

FASHIONS, 

COMMENCING  WITH  THE  DECEMBER  ISSUE. 


The  merchants'  great  co-operative  paper  goes  ahead  of  all  past  records.  Its 
highest  record  previously  was  87  editions.  It  now  numbers  100.  We  confidently 
expect  to  reach  150  by  March  ist. 

Our  advertising  rates  were  fixed  when  we  had  but  20  editions.  No  increase 
has  been  made.  Fashions  is  of  highest  character,  and  all  our  stores  are  leading 
ones  in  their  localities. 

Fashions  is  not  an  untried  medium,  built  up  on  assurance  combined  with 
other  people's  brains.  It  is  the  outgrowth  of  years  of  thought  by  Mr.  Herbert 
Booth  King,  with  whom  the  idea  of  a  merchants'  co  operative  paper  originated,  and 
through  whose  own  and  his  brother's  efforts  and  skill  the  great  journal  has  become 
an  accomplished  and  successful  fact.  Imitators  have  come  and  gone.  Fashions 
keeps  on  uninjured.  It  is  so  far  ahead  of  any  possible  competition  that  imitation 
journals  can  only  be  placed  with  merchants  who  are  not  able  to  secure  Fashions. 

It  is  at  the  head  of  its  class  and  will  stay  there. 

These  facts  are  for  you  to  read  and  act  upon. 

THE  HERBERT  BOOTH  KING  &  BROTHER 
PUBLISHING  COMPANY, 
Publishers  of  FASHIONS,  32  East  Twenty-third  Street,  New  York. 
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The  fourth  ESTATE 

A  NEWSPAPER  FOR  THE 
MAKERS  OF  NEWSPAPERS 

Edmund  Burke  said  there  were  Three  Estatei 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sat  a  Fourth  Estate,  more  import- 
ant far  than  they  all.— Carlvlb's  Heroes  and 
Hero  Worship,  Lecture  V. 

Thursday,  November  19,  1896. 


ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 

ROBERT  HALSTEAD,  1  A«nciATKs 
WILLIAM  WATTENBERG.i 


offices: 

Broadway  and  Murray  Street, 

OPPOSITE  CITY  HALL  PARK 
(POSTAL  TELEGRAPH  BUILDING), 

TKLKPHONK  "  I77O,  CORTLANDT." 


Pleaseaddress  all  communications  simply  to 
THE  FOURTH  ESTATE, 

»53  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 

TWO  DOLLARS  A  year,  in  advance, 

t9  any  part  of  the  United  States  or  Canada ;  to 
Foreign  Countries  in  the  postal  union,  (4  a  year. 
Single  copies,  TEN  CENTS. 

Subscribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  0/ 
exchanges  which  go  to  every  newspaper  office. 

ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  percent.; 
two  months,  ao  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  line  each  insertion,  with- 
out discount. 

Small  advertisements  under  classifiedheadings, 
such  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 
It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

OUR  choicest  "bargains." 
No.  I — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  3. — For  $35  we  will  send  35  annual  sub- 
scriptions. 

BOUND  VOLUMES. 

For  $3.50  we  will  send  a  bound  volume  of  the 
last  half-year,  March  to  August,  inclusive; 
or  for  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 

REWARD  NOT  ONLY  IN  HEAVEN. 

The  New  York  Times  in  the  days  of 
its  prosperity  and  power  resisted  the 
largest  bribe  ever  offered  an  American 
paper,  and  telling  the  truth  of  "Boss  " 
Tweed  and  his  crowd  won  well-de- 
served fame. 

As  the  years  slipped  by  mistakes  were 
frequently  made.  The  paper  lost  much 
prestige,  and  a  prolonged  period  of  busi- 
ness depression  affected  its  finances.  The 
Times  seemed  out  of  joint. 

Adolph  S.  Ochs  succeeded  those  who 
had  failed  in  the  management  of  the 
paper,  and  since  his  taking  charge  of  its 
affairs  the  cob-webs  of  neglected  oppor- 
tunities have  been  rapidly  brushed  away. 
He  has  had  a  difficult  proposition  before 
him,  and  questions  needing  courageous 
answers  have  met  with  proper  responses. 

The  Times  is  rapidly  regaining  its  old 
place.  The  certainty  that  it  is  fearless 
and  fair  will  make  it  what  it  used  to  be, 
a  splendid  property.  An  incident  that 
will  do  much  for  the  Times  was  its 
recent  refusal  to  pocket  $30,000  it  could 
have  had  without  critical  comment. 

According  to  a  legal  twist  of  the  law, 
$200,000  were  to  be  spent  in  New  York 
in  announcing  by  advertising  the  official 
count.  The  Times  share  would  have 
been  $30,000,  a  tempting  bribe,  but  the 
spirit  that  refused  the  hush  money  of 
Tweed  was  still  with  the  paper,  and 
Ochs  not  only  declined  the  proffered 
help,  but  with  head  held  high  he  ex- 
posed in  the  columns  of  the  paper  the 
stupid  robbery  of  the  people  and  de- 
clared that  he  would  have  none  of  it. 

The  fact  ,that  the  publishing  of  the 
o£5cial  count  when  the  relult  of  the 


election  was  already  widely  known  was 
not  only  unnecessary  but  unwarranted 
was  pomted  out  by  the  publisher,  who 
let  the  money  go  that  his  honor  as  a 
professed  advocate  of  public  honesty 
might  be  affirmed. 

Mr.  Ochs  did  well  and  will  get  his  re- 
ward in  public  confidence  that  the  living 
spirit  of  the  old  Times  has  evidently 
been  revived  and  retained. 


POINTED  OUT  BY  A  PESSIMIST. 

The  dawn  of  prosperity  has  affected 
many  minds  with  the  idea  that  money  is 
soon  to  be  found  growing  on  bushes. 
Unfortunately  the  optimists  in  our  pro- 
fession are  too  often  dizzy  with  dazzling 
dreams. 

We  are  certainly,  in  so  far  as  mortal 
plans  can  be  considered  positive,  about 
to  enter  into  a  period  of  plenty,  and  yet 
it  is  well  before  joining  the  feast  to  be 
modest  in  anticipation,  that  the  realiza- 
tion may  not  be  disappointing  and  dis- 
astrously disheartening. 

It  is  the  pride  of  newspaper  men  to 
occasionally  contribute  to  the  magazines, 
and  in  certain  instances  they  aspire  to 
writing  books  based  on  the  experiences 
of  their  career  of  observation.  The  idea 
that  this  is  the  road  to  the  Eldorado  of 
the  journalist  is,  we  are  sorry  to  state, 
not  based  on  an  exact  computation  of 
real  figures  and  facts. 

The  imagination  giving  life  to  a  dead 
story,  inventing  methods  to  unearth  the 
news,  and  extracting  from  stony-hearted, 
silent  mouthed  people  secret  facts  for 
clever  yarns,  may  sometimes  prove  too 
powerful  and  lead  the  hopefully  disposed 
to  extravagant  ascents  ending  in  dread- 
ful tumbles. 

We  want  to  see  everybody  prosperous, 
that  is,  everyone  with  the  merit  deserv- 
ing success  and  the  needful  stamina 
to  stay  in  the  ranks,  and  yet  we  would 
be  blind  to  the  truth  and  conspicuously 
lacking  in  such  powers  of  observation  as 
are  a  part  of  our  journalistic  equipment, 
if  we  should  fail  to  see  and  say  that  there 
is  a  good  deal  of  the  will-o'-the-wisp  in 
authorship,  long  labors  poorly  paid,  and 
justifiable  pride  too  frequently  snubbed. 

The  fact  that  the  late  du  Maurier  died 
from  the  prosperity  due  to  his  "Trilby" 
may  lead  many  of  us  to  imagine  that, 
having  constitutions  which  we  believe 
would  be  benefited  rather  than  blighted 
by  good  fortune,  we  can  do  as  well,  or 
perhaps  pretty  nearly  as  well,  as  he. 
Many  of  us  could  certainly  survive  the 
success,  and  yet  certain  facts  as  to  the 
profits  of  authors  are  worth  recalling. 

A  prominent  publisher  has  stated  in 
an  exchange  that  5,000  copies  is  consid- 
ered almost  phenomenal  in  the  sale  of 
cloth-covered  novels  retailing  at  $1. 
He  has  estimated  that  the  cost  of  such  a 
book  to  the  publisher  is  about  30  cents 
per  copy. 

Giving  the  author  the  proverbial  10 
per  cent.,  counting  in  the  proceeds  from 
possible  advertising  and  at  the  same 
time  subtracting  the  necessary  advertis- 
ing of  the  book,  and  the  publisher  of  a 
popular  work  has  the  chance  to  earn 
perhaps  15  per  cent. 

The  life  of  a  successful  author,  accord- 
ing to  these  figures — and  they  are  hon- 
estly given  by  a  carefully  calculating 
publisher — is  more  suggestive  of  coffee 
and  rolls  for  breakfast,  dried  prunes  and 
apples  with  plenty  of  water  for  dinner, 
and  cold  porridge  for  supper,  than  of 
Bohemian  luxury. 

On  the  other  hand  outside  work,  short 
stories,  interestingly  told  tales  from  a 
popular  point  of  view,  in  connection 
with  conscientiously  performed  duties  by 
one  in  an  assured  position,  may  make 
life  one  "  grand  sweet  song  "  to  the  men 
of  cheerful  disposition  and,  with  the 
habit  of  being  happy,  just  because  they 
are  alive  and  living  enjoy  the  sensation 
of  thinking  and  being. 


GOOD-WILL  IS  CERTAIN. 

H.  H.  Warner,  the  originator  of 
Warner's  Safe  Cure  and  other  remedies 
which  have  been  advertised  all  over  the 
world,  is  re-establishing  himself  in  the 
proprietary  medicine  business,  after  a 
long  series  of  disastrous  experiences. 


His  present  headquarters  are    at  66 

Broad  street,  New  York. 

As  one  of  the  most  conspicuous  ad- 
vertisers that  the  history  of  advertising 
has  produced,  Mr.  Warner's  personal 
work  and  force  of  character  have  un- 
doubtedly been  the  means  of  putting 
into  the  treasuries  of  American  papers  an 
aggregate  sum,  in  cash,  which  no  doubt 
reaches  the  enormous  sum  of  $4,000,000. 
For  many  years  Mr.  Warner  was  known 
as  one  of  the  most  liberal  patrons  of 
American  papers,  and  his  general 
promptness  in  the  making  of  payments 
was  a  characteristic  which  hundreds  of 
publishers  found  a  convenience  on  un- 
numbered occasions. 

Mr.  Warner's  personal  experiences 
during  the  past  few  years  have  certainly 
been  dramatic,  r.nd  illustrate  the  singular 
vicissitudes  which  appear  to  be  an  ele- 
ment of  American  life.  They  have  been 
years  of  great  struggle  on  Mr.  Warner's 
part,  and  it  has  been  a  pathetic  feature 
of  his  present  situation  that  although 
Warner's  Safe  Cure  is  still  advertised  on 
a  very  large  scale,  and  a  large  business 
is  done  in  it,  he  has  no  interest  what- 
ever in  its  manufacture  or  sale,  and 
reaps  no  benefit  from  the  results  of  the 
present  business,  while  the  papers,  on 
the  other  hand,  are  still  continuing  to 
receive  very  large  sums  for  the  adver- 
tising, which  Mr.  Warner  himself  was 
the  means  of  6rst  setting  on  foot. 

It  appears  that  Mr.  Warner  is  asking 
certain  concessions  from  the  newspapers 
which  it  would  seem  could  be  extended 
by  the  papers  with  entire  propriety.  Mr. 
Warner's  position,  of  course,  is  very 
different  from  that  of  many  persons  who 
approach  publishers  with  special  re- 
quests. In  other  words,  he  does  not 
ask  for  favors  on  the  strength  of  a 
mere  promise  that  the  papers  will 
derive  pecuniary  benefit  from  him, 
but  makes  the  request  after  he  has 
actually  been  the  means  of  pay- 
ing millions  of  dollars  to  the  publishers 
whom  he  addresses.  It  seems  quite 
natural  that  many  publishers  should 
unite,  as  they  are  doing,  in  granting 
Mr.  Warner's  request,  and  to  learn  that 
he  is  certain  to  receive  the  most  liberal 
treatment  from  publishers  in  every  part 
of  the  country. 

There  are  some  obligations  which  are 
legal  only,  and  on  whose  vitality  the  law 
of  limitations  puts  very  decided  bounds. 
There  are  other  obligations  which  are 
ethical  only,  and  these,  until  the  oppor- 
tunity is  presented  for  discharging  them, 
are  never  outlawed. 

It  would  be  a  graceful  play  at  coinci- 
dence on  the  part  of  fate  if  one  of  the 
leading  figures  in  a  past  era  of  prosper- 
ity for  newspapers  should,  at  the 
threshold  of  a  new  epoch  of  good  times 
and  better  feeling,  receive  a  renewal 
lease  of  active  life  through  a  concerted 
action  which,  while  creditable  to  the 
highest  degree,  would  perhaps  be  no 
more  than  justice. 


would  not  have  been  so  decisive.  And 
while  it  isn't  seeking  any  compliments, 
it  deserves  them  just  the  same.' 


NOTE  AND  COMMENT. 

The  Camden,  (N.  J.)  Courier  has 
called  very  proper  attention  to  a  point 
that  has  not  been  sufficiently  empha- 
sized about  Mark  Hanna's  successful 
generalship  in  the  recent  political  cam- 
paign. There  has  been  a  good  deal  of 
unnecessary  talk  about  the  tons  of  cam- 
paign literature  distributed  through 
Perry  S.  Heath's  literary  bureau.  The 
C<7Mri>r  says:  "The  ' spellbinders  '  did 
their  part,  and  will  get  beside  their  per 
diem  and  expenses  further  reward  in 
the  offices,  but  the  newspapers  of  the 
country,  which  fought  earnestly  from 
start  to  finish  for  the  success  secured, 
will  get,  perhaps,  formal  acknowledg- 
ment of  their  services  in  thanks,  if  that 
much. 

"  The  vast  amount  of  literature  dis- 
tributed to  voters  cost  more  than  the  re- 
turns will  warrant,  but  the  steady,  solid 
hammering  of  the  press  was  mighty  in 
its  effect,  for  the  reader  was  never  with- 
out his  daily  or  weekly  reminder  of  his 
duty  in  the  electoral  crisis  and  could  not 
fail  to  vote  right. 

"The  press  has  a  right  to  say  that 
had  it  not  been  so  unanimously  on  the 
right  side  the  result  of  the  campaign 


The  Boston  yournal  seems  to  be  one 
of  the  papers  that  have  "carried  off 
laurels  "  as  a  reward  for  things  accom- 
plished in  the  immediate  past. 

From  whatever  point  of  view  the 
achievements  of  daily  papers  during  the 
past  month  may  be  looked  at,  the  your, 
nal  certainly  is  entitled  to  a  leading 
place  among  them. 


Edward  H.  Butler,  of  the  Buffalo 
News — himself  a  magnate  in  the  coun- 
cils of  his  party — pays  high  tribute  in 
his  paper  to  H.  H.  Kohlsaat  for  his  ser- 
vices in  the  late  campaign. 

"The  American  people,"  he  says, 
"owe  no  man  to-day  a  greater  debt  of 
gratitude  than  that  due  to  the  able, 
modest  man  who  owns  and  edits  the 
great  paper  of  the  west,  the  Chicago 
Time s-Iier aid.  The  debt  of  gratitude 
for  service  well  rendered  at  a  critical 
time  is  made  more  binding  by  the  declar- 
tion  of  Mr.  Kohlsaat  since  the  election 
that  he  has  no  desire  to  fill  an  office,  and 
would  accept  no  place  in  the  cabinet  of 
his  friend,  Major  McKinley.  The  service 
which  Mr.  Kohlsaat  rendered  is  to  be 
measured  by  the  danger  avoided,  and  he 
has  well  set  it  forth  in  his  letter.  If  the 
counsels  of  certain  partisans,  who  cared 
for  nothing  beyond  the  nomination  of 
their  candidate,  had  been  followed,  the 
republican  party  would  have  been  in  the 
position  of  the  Bryan  party  to-day — busy 
explaining  a  defeat." 


Compositors  with  grievances  are  cer- 
tainly not  unknown  to  most  newspaper 
offices.  The  Winnipeg  (Manitoba)  Tri- 
bune is  at  present  bravely  winning  its 
fight  with  them. 

We  do  not  mean  to  give  the  idea  that 
we  are  so  blind  to  facts  that  we  cannot 
see  the  frequent  justice  of  the  printer's 
cause,  but  when  he  places  himself  in  the 
position  of  an  uncompromising  reluser 
of  fair  wages  and  a  disturber  with  a  pas- 
sion for  boycotting,  it  is  pleasing  to  see 
a  paper  bringing  him  to  fiis  senses. 

The  men  were  being  paid  more  than 
the  union  scale  of  wages,  and  in  adjust- 
ing its  business  the  paper  did  not  cut  the 
union  rates.  The  printers  had  had  too 
much  of  a  good  thing  and  were  spoilt. 
They  struck,  and  when  they  found  that 
the  Tribune  was  winning  by  presenting 
to  the  public  the  exact  tacts  and  figures, 
they  threatened  to  boycott  the  adver- 
tisers in  the  paper. 

Though  Winnipeg  is  not  a  very  big 
town,  the  effect  of  four  striking  linotype 
operators  did  not  cause  the  collapse  of 
the  Tribune.  We  should  have  stated 
that  the  strikers  were  operators,  not 
hand  setters.  There  is  in  this  a  differ- 
ence with  a  decided  distinction. 


"There  is  one  trade,"  says  J.  Walter 
Thompson,  "  that  the  merchant  and 
manufacturer  can  always  depend  upon, 
and  that  is  the  Christmas  trade.  Be 
there  famine,  war,  or  panic,  there  is 
always  a  Christmas  trade,  and  even 
continuous  storm  has  but  a  moderate 
effect  upon  its  volume.  The  merchant 
seeks  that  trade,  and  the  man  or  concern 
that  will  show  him  the  best  method  of 
acquiring  it  is  a  Santa  Claus  in  fact  as 
well  as  in  name." 


The  New  York  Times  Sunday  supple- 
ment must  be  mentioned  again.  It  is 
the  realization  of  the  newspaper  maga- 
zine, clean,  clever  and  excellently  printed 
on  fine  paper.  The  half-tones  come  out 
with  clearness  due  to  artistic  printing, 
and  the  supplement  in  itself  is  so  really 
excellent  and  artistic  that  it  is  worth  more 
than  the  price  for  the  complete  paper. 

The  timehness  of  the  topics  treated 
makes  it  what  it  is  meant  to  be — an  up-to- 
date  newspaper  magazine  supplement. 
The  horse  show  edition  has  been  fol- 
lowed by  pictures  of  the  opera  queens 
and  kings  which  other  papers  were  con- 
tent to  give  in  outline. 

The  best  pictures  appropriate  to  the 
coming  great  football  game  between 
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Princeton  and  Yale  were  features,  and 
snap  shots  at  the  teams  playing  are  of 
most  pertinent  interest. 

We  again  congratulate  Adolph  S. 
Ochs,  but  he  must  stop  his  good  be- 
havior if  he  has  any  idea  of  the  limita- 
tions of  our  space.  He  must  not  over 
gratify  our  note  and  comment  and  edi- 
torial department  men  or  give  them  too 
many  provocations  to  turning  compli- 
ments. 


GOOD  WORK  FOR  MINNEAPOLIS. 

The  Minneapolis  Journal  not  only  on 
election  night  served  the  people  with 
prompt  returns,  but  by  a  charitable 
scheme  it  has  won  the  good  will  of  all 
the  gold  bugs,  silverites,  populists,  re- 
publicans, democrats,  socialists  and  pro- 
hibitionists in  its  city. 

Lucian  Swift,  the  business  manager, 
if  he  were  not  a  modest  man  would  be 
in  danger  of  dangerous  pride.  He  con- 
ceived the  idea  that  it  would  be  a  good 
thing  to  take  advantage  of  the  interest  in 
the  election  for  the  benefit  of  charity, 
and  with  the  assistance  of  the  street 
railway  company,  the  Journal  hired  the 
big  exposition  hall,  where  an  entertain- 
ment was  given  in  connection  with  the 
presentation  of  full  election  returns. 
This  netted  $462.66  for  the  Children's 
and  Old  Ladies'  Home  and  $529.78  for 
the  Newsboys'  Club.  Naturally  and 
properly  the  Journal  gets  the  credit. 


MR.  FOWLER'S  LECTURES. 


An  Interesting  Innovation  That 
Mt;sT  Benefit  the  Profession — 
Telling  the  Public  the  Truth 
About  Advertising. 

A  conser\'ative  estimate  calculates 
that  the  business  interests  of  the  world 
require  an  annual  expenditure  of  two 
thousand  millions  of  dollars  for  advertis- 
ing and  printed  matter.  Every  science  and 
art,  except  that  of  advertising,  have  been 
represented  upon  the  platform,  and  the 
public  at  large  has  been  able  to  under- 
stand the  general  conduct  of  the  inside 
by  instructive  lectures  and  talks. 

It  is  remarkable  that  the  great  art  of 
advertising,  including  every  product  of 
the  printing  press,  and  the  art-creative 
of  all  arts,  should  have  received  prac- 
tically no  recognition  from  the  platform, 
and  that  the  people  should  remain  so 
ignorant  of  the  composition  of  that 
which  they  are  forever  seeing  and  can- 
not get  along  without.  Probably  the 
reason  for  this  lack  of  public  recognition 
is  the  fact  that  the  majority  of  advertis- 
ing men  are  sellers  of  advertising  space, 
and  therefore  are  supposed  to  be  biased 
in  favor  of  the  industry  of  their  liveli- 
hood. 

Nathaniel  C.  Fowler,  Jr.,  who  deserves 
the  ciedit  of  bemg  a  leader  in  every- 
thing pertaining  to  advertising  matters, 
has  already  delivered  a  number  of  ad- 
dresses before  representative  bodies  of 
men,  and  is  about  to  begin  a  series  of 
lectures  before  popular  audiences.  As 
Mr.  Fowler  is  not  a  dealer  in  advertis- 
ing, and  has  made  of  it  a  science,  no 
other  man  can  more  appropriately 
represent  this  giant  industry,  and  stand 
between  the  technical  side  of  it  and  the 
popular  audience.  Next  month  Mr. 
Fowler  appears  before  the  New  York 
Young  Men's  Christian  Association,  and 
will  initiate  its  members  into  the  secrets 
and  sciences  of  broad  publicity. 


AN  ANGRY  MEETING  OF  BOSTON 
STOCKHOLDERS. 

The  stockholders  of  the  defunct  Bos- 
ton Standard  gathered  together  again 
last  week  and  held  an  excited  meeting 
demanding  that  light  be  given  as  to 
where  the  money  invested  in  the  Stand- 
ard went  to.  In  acquiring  any  knowl- 
edge  about  the  affairs  of  the  paper  the 
stockholders  failed.  Their  meeting  was 
more  in  the  line  of  an  exchange  of  hard 
words  than  an  investigation. 


PURELY  PERSONAL. 

Campbell  Emory  McMichael,  of  the 
Philadelphia  North  American,  and  son  of 
Col.  Clayton  McMichael,  was  married 
November  11  to  Miss  Ellen  Nixon  Har- 


rison. Mr.  McMichael  has  exhibited 
both  ability  and  force  in  his  share  of  the 
work  connected  with  the  management  of 
the  North  American,  and  those  who  be- 
lieve that  a  benedict  is  apt  to  make  a 
better  newspaper  man  than  a  bachelor 
will  have  an  extra  reason  for  joining  in 
the  congratulations  of  Mr.  McMichael's 
friends. 


C,  E.  Cooper,  cashier  and  assistant 
business  manager  of  the  Denver  Repub- 
lican, has  been  spending  a  few  days  in 
New  York.  Mr.  Cooper  has  been  ac- 
tively engaged  on  the  Republican  for 
fifteen  years,  and  he  is  still  a  young  man 
of  the  active,  energetic  sort.  His  friends 
in  New  York  gave  him  a  glad  welcome, 
and  the  wonder  is  that  he  is  willing  to 
leave  them.  So  far  he  has  resisted 
tempting  offers  in  the  East. 

The  newspaper  men  of  Philadelphia 
will  give  a  complimentary  dinner  to 
Colonel  A.  K.  McClure,  of  the  Philadel- 
phia Times,  on  December  9,  in  com- 
memoration of  his  fifty  years'  service  in 
journalism.  On  December  9,  1846, 
Colonel  McClure,  then  a  lad  of  nineteen 
years,  issued  the  first  number  of  the 
Juniata  Sentinel,  of  Mifflintown. 

John  T.  Findley,  manager  of  the 
United  Presbyterian  Board  of  Publication, 
Pittsburg,  was  in  New  York,  last  week. 

GusTAV  PoLLAK,  ^"publisher  of  Baby- 
hood Magazine,  was  a  candidate  for  Con- 
gress on  the  Democratic  sound-money 
ticket  at  Summit,  N.  J. ,  where  he  lives. 

Homer  Davenport,  the  cartoonist, 
who  added  to  the  fame  of  Mark  Hanna, 
has  sailed  for  London.  His  mission  is 
to  caricature  Parliament.  It  will  be  re- 
membered that  Chairman  Hanna  said  to 
Davenport  in  their  recent  interview, 
"  God  help  your  victims." 


Edwin  D.  Mead,  editor  of  the  New 
England  Magazine,  gave  a  historical 
lecture  before  the  Brooklyn  Institute 
last  week. 


Melville  E.  Stone,  general  manager 
of  the  Associated  Press,  sailed  for  Europe 
last  week  on  the  steamer  Fuerst 
Bismarck.  He  intends  to  be  gone  for 
but  a  short  vacation. 


Robert  E.  Bonner,  the  well-known 
publisher,  returned  from  an  European 
tour  last  week  on  the  steamship  Majestic. 


Dr.  Alfred  S.  Johnson,  editor  of 
Current  History,  Buffalo,  N.  Y.,  has 
been  elected  a  member  of  the  Society  of 
Mayflower  Descendants. 

W.  H.  H.  Dumars,  the  retired  editor 
of  the  Shenango  Valley  (Pa.)  News,  was 
the  first  man  in  the  United  States,  so 


far  as  known,  to  hoist  the  banner  for 
McKinley  for  president.  He  advocated 
his  nomination  in  1890. 


St.  Clair  McKelway,  editor  of  the 
Brooklyn  Eagle,  and  Mrs.  McKelway 
sailed  for  Europe  last  week. 


Amos  J.  Cummings  will  continue  to 
shed  his  sunny  presence  in  Congress  as 
a  ' '  member  irom  New  York." 


William  Allen  White,  editor  of  the 
Emporia  (Kans.)  Gazette,  has  issued  a 
book  of  Kansas  stories  entitled  "  The 
Real  Issue." 


Harry  Furniss,  the  British  sketch 
artist,  is  (o  give  lectures  in  New  York 
and  other  American  cities,  in  which 
humorous  sketches  are  presented  to  the 
audience. 


William  L.  Royall,  for  some  years 
associate  editor  on  the  Richmond  {Va, ) 
Times,  has  resigned  to  practice  law. 


W.  S.  Copeland,  a  polished,  versatile 
and  able  editorial  writer,  is  his  sue 
cessor. 


E.  F.  Fassett,  formerly  of  Youngs- 
town,  O.,  is  now  the  editor  and  pro- 
prietor of  the  Western  Swi^te  Breeder, 
published  at  Lincoln,  Neb. 


THE  ARTIST  WAS  PREOCCUPIED. 

Charles  G.  Bush,  the  cartoonist  who 
made  his  name  worth  a  royal  salary  in 
newspaperdom  through  his  drawings  in 
the  New  York  Telegram  and  Herald,  is 
the  victim  of  a  recent  story  which  he 
cannot  honestly  deny. 

The  other  night  he  was  chatting  with 
his  wife  and  suddenly  announced,  con- 
trary to  custom,  that  he  was  going  to 
bed  early  as  he  needed  rest. 

"  You  just  run  along,"  hesaid,  "andlet 
me  draw  the  outlines  of  a  cartoon  I  have 
in  my  head.  I  can  finish  it  in  the  morn- 
ing." 

There  had  been  several  ugly  attempts 
at  robbery  in  the  part  of  Staten  Island 
where  Bush  has  his  house,  and  as  he 
was  rapidly  drawing  the  "outlines"  he 
heard  a  slight  noise  in  the  hall  which  as- 
sured him  that  burglars  had  broken  in. 
Seizing  a  gun  loaded  and  ready  for  just 
such  an  emergency  Bush  swung  open 
the  door,  and,  aiming  his  weapon  at 
random  in  the  dark,  was  about  to  pull 
the  trigger  when  a  woman's  scream 
stopped  him. 

Cowering  at  the  foot  of  the  stairs 
was  the  cook,  who  was  earnestly  en- 
gaged in  begging  Bush  not  to  shoot  and 
for  the  love  of  Heaven  to  turn  his  gun 
the  other  way. 

"What  do  you  mean  by  prowling 
around  in  the  dark  ?  "  he  demanded. 

"  Sure  and  I  was  but  coming  down 
to  cook  breakfast,"  was  the  reply. 

Bush  looked  at  his  cartoon,  and  find- 
ing that  he  had  not  only  drawn  the  out- 
lines, but  completed  the  cartoon,  like 
any  other  genius,  he  failed  to  grasp  the 
situation  and  went  to  bed  grumbling 
about  servants  who  had  to  spend  the 
whole  night  in  preparing  breakfast. 


SUCCESS  SHOULD  REWARD  HIM. 

Harry  D.  Vought,  president  of  the 
International  League  of  Press  Clubs, 
has  been  traveling  about  the  country 
visiting  the  various  clubs,  and  instilling 
them  with  the  proper  enthusiasm,  and 
the  realization  that  the  idea  of  the  or- 
ganization is  primarily  one  intended  to 
benefit  rather  than  amuse  the  members. 
He  was  entertained  this  week  by  the 
Woman's  National  Press  Association  at 
theRiggs  House  in  Washington. 


ANOTHER  EDITOR'S  BET  PAID. 

F.  P.  Whittier,  editor  of  the  Delaware 
(O.)  News,  has  paid  a  novel  and  distress- 
ing election  bet.  One  day  last  week, 
from  daylight  to  dusk,  he  broke  stone 
on  the  public  road,  a  chain  and  ball 
fastened  to  one  ankle  adding  to  his 
troubles. 


KNOWS   HOW    TO   GET  UP 
"STRIKING  ADS." 

Those  who  have  observed  the  clever 
advertisements  of  Quaker  Oats  in  Amer- 
ican magazines  and  newspapers  will  be 
interested  in  the  accompanying  portrait 
of  Paul  E.  Derrick,  who  personally  de- 
signs these  noticealile  advertisements. 


Mr.  Derrick  conducts  an  advertising 
agency  in  the  Tribune  Building,  New 
York,  and  is  undoubtedly  one  of  the 
most  clever  of  the  agents  who  personally 
design  advertisements  for  their  cus- 
tomers. 

Before  establishing  his  agency,  Mr. 
Derrick  was  connected  with  the  adver- 
tising department  of  the  Harper  publica- 
tions, and  had  a  wide  acquaintance 
among  advertisers.  He  is  quite  a  close 
observer,  and  even  his  trips  to  Europe 
are  no  doubt  made  for  the  purpose  of 
obtaining  a  wider  vision  of  what  is  going 
on  in  the  advertising  world  everywhere. 


OBITUARY  NOTES. 

George  A.  Hanscom,  late  publisher 
of  the  Lowell  (Mass.)  Daily  Times  and 
Evening  Star,  died  at  Northampton  last 
week,  aged  sixty.  At  the  age  of  fourteen 
he  went  to  work  with  his  brother, 
Alpheus  A.  Hanscom,  publisher  of  the 
Maine  Defnocrat  at  Saco,  Me.  From 
1853  to  1864  he  followed  the  sea. 

His  steamer,  the  Neeva,  was  in  1870 
the  first  large  vessel  to  pass  through  the 
Suez  Canal.  In  1872  he  settled  in  Man- 
chester, N.  H.,  and  became  one  of  the 
publishers  of  the  Union,  which  he  sold 
in  1879  to  Stilson  Hutchins.  In  Decem- 
ber, 1879,  he  went  to  Lowell,  bought 
the  Morning  Times  and  remained  at  the 
head  of  this  establishment  until  its  recent 
collapse. 

John  Y.  Foster  died  last  week  at  his 
home  in  Newark,  aged  sixty  five  years. 
He  was  editor  of  the  New  York  yJ/az/, 
which  preceded  the  Mail  and  Express. 

During  the  civil  war  he  was  editor  of 
the  "Drawer"  in  Harper's  Weekly. 
Seventeen  years  ago  he  went  to  Frank 
Leslie's  Weekly  as  editor. 

Afterwards  he  occupied  many  positions 
of  political  distinction,  and  was  for 
twenty-five  years  chairman  of  the  repub- 
lican state  committee  of  New  Jersey. 

Probably  Mr.  Foster's  last  lines  in  a 
newspaper  were  written  election  night 
in  Newark,  when  he  sent  a  bulletin  to 
the  New  York  World,  giving  his  correct 
opinion  how  New  Jersey  was  going. 

George  C.  Chamberlin,  who  was  well 
known  as  a  newspaper  man  in  Minnesota 
before  blindness  compelled  his  retire- 
ment from  active  work,  is  dead. 

J.  E.  Chamberlin,  of  the  Youth's 
Companion,  and  well  known  in  literary 
circles  as  "The  Listener,"  otthe  Boston 
Transcript,  is  a  brother  of  the  deceased. 

Albert  J.  Cole,  general  passenger 
agent  and  advertising  manager  of  the 
Clyde  Steamship  Line,  New  York,  died 
October  26, 
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SPECIAL  NOTICES. 


DO  YOU  WANT'p 
ADVERTISING  r 

If  so,  we  can  probably 
get  you  some.  Have  un- 
excelled facilities  for  repre- 
senting out-of-town  papers 
(both  large  and  small)  in  all 
the  great  advertising  cen- 
ters, on  NEW  and  equitable 
basis.  If  interested,  address 


■    SPECIAL  REPRESENTAriON, 
Care  Beadnell  Advertising  Agency, 
76  Tribune  Building,  New  York, 

PUBLISHERS'  AIDS. 

Reasons  Why  the  Auto- 
matic News  Boy  Box  is 
Useful  and  Profitable. 

It  increases  Sales.  Reduces  Returns.  Gives 
special  Adverlising  Di'iplay  over  Rival  Papers 
or  Magazines.  Protccis  Papers  windy  or  stormy 
weather.  Increases  profits  10  Newsdealers  and 
Newspaper  owners.  Opens  up  newly  discover- 
ed channels  for  circulation  never  taken  advan- 
tage of  before,  for  instance:  Street  Railway 
service.  Drug  Stores,  Segar  Stores,  Barber  Shoos, 
Hotelsand  Apartment  Houses,  Public  and  Office 
Buildings.  Restaurants,  Country  Post  OlTices  in 
County  Seat=,  Towns  and  Cities  on  Trunk  Rail- 
ways.   Accommodates  the  Public  at  all  hours. 

New  York  Journal,  November3,  i8g6. — "  We 
have  no  doubt  that  the  Automatic  News  Boy  is 
an  excellent  contrivance — mechanically  viewed, 
a  marvel  of  ingenuity." 

Any  one  can  buy  i  or  1,000  Boxes,  regulated 
for  One,  Two  orThree  Pennies  or  a  N  ickel  Coin, 
and  lor  any  size  Paper  or  Magazine.  Address 
WM.  H.  HENRY.  Gen.  Manager, 

253  Broadway. 

WANTED  TO  PURCHASE, 

■\X7" ANTED — To  purchase  a  daily  paper  in  good 

*  •  live  city  of  20,000  to  50,000  inhabitants; 
Western  city  preferred.  Will  pay  all  or  part 
cash  for  the  right  property.  Address,  B.  F.  G., 
Room  31     150  Nassau  st..  New  York  City. 

■\X /"ANTED. — Practical  newspaper  man  wants 

*  *  to  buy  interest  in  a  live  daily  that  is  mak- 
ing money.  Prefer  to  handle  editorial  end. 
Address  Box  27,  Murray,  Ky. 

Vy  ANTED— To  lease  or  buy  daily  paper  ; 
^*  town  not  less  20,000;  must  be  cheap. 
Address  "  Hustler,"  care  Thh  Fourth  Estate, 

SITUATIONS  WANTED, 

A  DVERTISEMENTS  tinder  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

SUCCESSFUL  ADVERTISING  MA"^A- 
GER  is  open  for  engagement  with  a  publi- 
cation (daily,  weekly  or  monthly)  of  substantial 
circulation.  Experienced  in  every  detail  of  the 
publishing  and  advertising  business.  Have  been 
a  silccessfut  business  man^^ger  and  a  quick  circu- 
lation builder,  702  Clifton  avenue,  Newark, 
N.  J. 


A 


■ITSTANTED,  POSITION,  by  first-class  news- 
paper  pressman,  20  years'  experience, 
have  been  foreman  of  several  leading  press- 
rooms in  the  West.  References  first  class. 
Address,  Quad,  care  of  Fourth  Estate. 

■piRST-CLASS  SPECIAL  WRITER,  bang. 

up  editorial,  experienced  reporter  wants 
job.  References ;  samples  ;  moderate  pay. 
Mvron,  305  Manhattan  ave.,  Brooklyn. 

A    WELL-KNOWN   WRITER    for  young 
folks  is  open  lo  edit  {through  mail)  Juven- 
ile columns  in  first-class  paper.  Address  LITER- 
ARY, P.  O.  Box  2252,  New  York. 


SITUATIONS. 


ANTED — An  advertising  solicitor  on  a 
**  daily  in  a  small  but  prosperous  city. 
Salary,  Si, 000;  must  take  a  small  interest  in 
the  business  Address  with  full  particulars, 
SOLICITOR,  Room  3,  Studio  Building, 
Boston,  Mass. 


BUSINESS  HELPS. 


ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 


FB.OMTHE"AD"  FIELD 

(Contimud  from  second  page) 

propositions  for  advertising  to  be  paid 
for  in  stock  of  the  Railway  and  Dock 
Construction  Company. 


A^ 


LL  the  leading  English  Newspapers  and 
^  Periodicals  for  sale  by  the  International 
NewsCompany,  83  and  85  Duane St.,  NewYork, 
one.door  east  of  Broadway. 


ANOTHER  TRADE  PROPOSITION. 

Estes  &  Lauriat,  Boston,  are  offering 
the  "  Standard  American  Encyclope- 
dia," edited  by  John  Clark  Ridpath, 
to  publishers  for  "part  cash  and  part 
space." 

PUBLICITV  IS  GOOD  SENSE. 

N.  W.  Ayer  &  Son,  Philadelphia,  are 
advertising  Ferris  Brothers  Good  Sense 
waists  and  corsets  in  religious  and  ladies' 
papers. 

PERSISTENCE  IS  A  VIRTUE. 

The  Auraphone Company,  No.  I  Madi- 
son avenue,  New  York,  is  again  sending 
out  orders  to  mediums  of  general  circula- 
tion. 

BOOK  ADVERTISING. 

Houghton,  Miillin  &  Company  have 
been  sending  out  advertisements  of  books 
to  a  selected  list  of  papers  with  special 
reference  to  holiday  trade. 

ADDITIONAL  AVENUE  TO  LUCRE. 

The  New  York  Co-operative  Invest- 
ment Company,  6  Wall  Street,  New 
York,  will  be  added  to  the  list  of  invest- 
ment advertisers. 


THERE'S  MONEY  IN  THE  IDEA. 

Duncan,  Keller  &  Company,  156  Fifth 
avenue.  New  York,  intend  to  employ 
considerable  publicity  in  building  up  a 
business  in  fashion  patterns. 

THEY  WILL  FILL  THEIR  OWN. 
The  Arms  Pocket  Book  Company,  338 
Asylum    stieet,    Hartford,    Conn.,  is 

LIFE  INSURANCE. 


IT  LEADS  THEM  ALL! 

THE 

MUTUAL 
LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 


"  catering  "  to  mail  orders  by  magazine 
advertisements. 


RICHARD  A.  McCURDY,  President. 


Nassau.  Cedar  and  Libbktv  Strbbts. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  for 
Trtuks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 

FOR  SALE. 

A  DVERTISEMENTS  under  this  classifica- 
tion  25  cents  a  Une  each  insertion.  Count 
seven  words  to  the  line 

prOR  SALE— COMPLETE  PLANT  and  bus- 
iness  of  a  MORNING  DAILY  AND 
WEEKLY  in  an  Indiana  city  of  30,000.  The 
only  morning  paper  in  the  city  which  has  two 
evening  dailies.  Only  $2,000  cash  required,  easy 
terms  on  balance.  Address  "J,"  care  The 
Fourth  Estate. 

pOR  SALE. — Kepublican  newspaper  with 
well-equipped  job  plant,  an  established  and 
paying  business.  Reasons  for  selling  are  entire- 
ly personal,  not  business.  Fullest  opportunities 
for  investigation  given  to  those  who  mean  busi- 
ness. Address  JOURNAL,  care  Fourth 
Estate. 

■pOR  SALE. — A  first-class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estatb. 


NEW  PUBLICITY  FOR  A  STAPLE. 

The  Bates-Whitman  Company,  New 
York,  is  getting  ready  to  place  a  good- 
sized  order  for  the  Sherwin-Williams 
Company  of  Cleveland.  Some  maga- 
zines will  be  used,  but  the  bulk  of  the 
appropriation  will  be  expended  in  good 
county  papers  and  high-class  agricul- 
tural mediums  in  the  states  of  Ohio, 
Michigan  and  Indiana.  The  Sherwin- 
Williams  Company  is  one  of  the  largest 
paint  manufacturing  firms  in  the  west, 
and  a  fine  grade  of  paints  is  to  be  adver- 
tised. 

"CHANCES"  FOR  MEN  WHO  ARE 
"     "  FLUSH." 

Samuel  Keller  &  Company,  44  Broad- 
way, New  York,  are  parties  who  will 
advertise  fieely  for  funds  to  be  invested 
in  systematic  speculation. 


MISCELLANEOUS  NOTES. 

Orders  for  the  Wilson  Ear  Drum  ad- 
vertising are  being  placed  in  western 
papers  through  the  Lord  &  Thomas 
Agency. 

Ivers  &  Pond,  of  Boston,  are  increas- 
ing the  list  of  mediums  for  their  piano 
advertising.  Mr.  Guernsey  attends  to 
this  department. 

The  Union  Beneficial  Association, 
Trenton,  N.  J.,  is  sending  out  orders  to 
a  large  number  of  papers. 

Orders  are  being  given  by  Dauchy  & 
Company,  New  York,  for  Grano,  a  food 
product. 

The  New  Departure  Bell  Company. 
Bristol,  Conn.,  will  be  advertised  during 
the  season  with  usual  enterprise.  F.  A. 
Southwick,  the  advertising  manager,  it 
is  said,  will  increase  the  volume  of  pub- 
licity for  1897. 

The  Wilson  Medicine  Company,  218 
Front  street.  New  York,  is  continuing 
its  use  of  space,  with  conservative  dis- 
crimination. 

H.  H.  James,  proprietor  of  the  Frank- 
lin House,  Detroit,  is  making  trade  prop- 
ositions to  publishers. 

William  Hicks,  New  York,  is  sending 
orders  to  dailies  for  the  Hotel  Everett, 
Union  Square,  New  York.  Due  bills 
on  the  hotel  are  given  in  exchange  for 
space. 

The  Century  Company,  New  York, 
will  give  this  week  some  large  orders, 
some  of  them  being  for  200-line  adver- 
tisements. The  company  is  very  con- 
servative, however,  in  selecting  papers. 

Mrs.  M  Weil,  Times  Building,  New 
York,  will  soon  largely  increase  the  list 
ot  papers  used  for  the  Humphrey's 
Homoepathic  Remedies  Company. 

A.  A.  Anderson,  Temple  Court,  New 
York,  is  making  up  a  list  of  dailies  in 
which  Docuta  Capsules  will  be  adver- 
tised. 

The  Cuticura  orders  will  shortly  go 
out  from  the  Lyman  D.  Morse  Agency, 
New  York.  This  advertising  will  no 
doubt  maintain  its  record  in  regard  to 
extent  and  enterprise. 

Albert  Frank  &  Company,  financial 
advertising  agents,  are  getting  up  a  long 
list  of  southern  mediums  in  which  a 
New  York  firm  of  brokers  will  advertise. 

The  Modern  Appliance  Company,  94 
6th  street,  Columbus,  O.,  is  sending 
orders  direct  to  weeklies  and  monthlies 
generally. 

The  New  Jersey  Supply  Company, 
266  Main  street,  Paterson,  N.  J.,  is  ad- 
vertising a  line  of  proprietary  medicines 
by  orders  sent  to  papers  of  general  cir- 
culation direct. 

J.  T.  Lenfesty,  Waldron,  III.,  is  ad- 
vertising Germacea,  a  gluten  flour,  in  a 
few  publications. 

The  Thuypine  Inhaler  Company,  309 
East  14th  street,  New  York,  is  to  adver- 


ise  during  the  season  a  cigar  inhaler 
or  catarrh  and  asthma. 

Electropoise  advertising  has  been 
"  going  out  direct  "  recently. 

The  Battles  Manufacturing  Company, 
Lawrence,  Mass.,  will  advertise  in 
magazines  a  lamp  chimney  holder. 

The  Frasse  Supply  Company,  19 
Warren  street,  New  York,  will  run  a 
small  advertisement  in  a  limited  list  of 
papers  in  connection  with  tools  for  re- 
pairing bicycles. 

E.  S.  Thompson,  of  South  Haven, 
Mich.,  is  sending  orders  from  that  town, 
as  well  as  Detroit,  for  the  Michigan  Seed 
Company.  Seed  houses  are  commenc- 
ing their  advertising  unusually  early 
this  season. 

The  Electric  Washing  Company, 
Lansing,  Mich.,  is  sending  orders  to  ag- 
ricultural and  other  papers  for  the  adver- 
tising of  its  washing  machines. 

Herman  Roesh,  No.  215  Market 
street,  St.  Louis,  is  sending  orders  to 
monthly  papers  for  the  advertising  of 
some  fancy  poultry. 

Benton  &  Company,  St.  Louis,  are 
sending  orders  to  magazines  and  papers 
of  general  circulation  for  novelty  adver- 
tising. 

F.  M.  Morris,  No.  169  Madison  street, 
Chicago,  is  advertising  a  line  of  books 
in  educational  papers. 

The  Bostonian  Electric  Belt  Company, 
Masonic  Temple,  Chicago,  has  begun  to 
advertise  electric  belts  in  western  papers. 

The  F.  A.  Hale  Company,  Lakeside 
Building,  Chicago,  is  advertising  some 
specialties  in  the  stationery  line  in  weekly 
and  monthly  publications. 

I.  Freter  &  Company,  Henrietta 
Building,  Chicago,  are  advertising 
watches  in  the  leading  dailies  in  the 
Mississippi  Valley. 

The  advertising  of  S.  H.  Moore  & 
Company  is  being  done  as  usual. 

The  Standard  Manufacturing  Com- 
pany, 934  Cedar;  avenue,  Cleveland, 
is  the  successor  of  the  National  Oil 
Burner  Company,  and  is  being  adver- 
tised by  B.  M.  Hawes,  who  is  running 
his  advertisements  in  the  same  line  of 
mediums  that  the  National  Oil  Burner 
used. 

F.  E.  Grant,  1035  Broadway,  Kansas 
City,  a  specialist,  is  sending  orders  di- 
rect to  monthly  papers  and  magazines. 

The  Kaiser  Farm  and  Vineyard  Com- 
pany, 510  Temple  court,  Atlanta, 
is  sending  orders  for  advertising  to 
agricultural  and  country  papers. 

The  Imperial  Advertising  Bureau, 
Indianapolis,  is  getting  rates  from  week- 
lies and  monthlies. 


FIGHTING  FOR  A  FORTUNE, 
H.  H.  Nelson,  business  manager  of 
the  New  York  Daily  News,  is  one  of  the 
heirs  to  the  estate  of  the  late  Charles  G. 
Hopkins  of  Kansas  City,  which  is  worth 
over  half  a  million  dollars.  In  connection 
with  his  mother  and  brother,  Mr.  Nelson 
will  contest  the  will  on  the  ground  that 
the  bulk  of  the  property  was  left  to 
others  than  the  blood  relatives  through 
undue  influence. 

The  Nelson  heirs  have  every  reason 
to  hope  that  they  will  win,  as  the  right 
to  the  property  seems  to  be  absolutely 
theirs  and  the  lawyers  fighting  for  the.-n, 
Major  William  Warner  and  George  L. 
Jones  of  Kansas  City,  are  earnest  and 
eminent  attorneys  who  will  fight  the  case 
out  to  the  end. 


TRENTON'S  OWNERLESS  PAPER. 

The  Emporium,  the  interesting  paper 
of  Trenton,  N.  J.,  which  is  without  a 
known  owner  and  has  been  threatened 
with  ejection  from  its  quarters  owing 
to  non-payment  of  rent,  has  excited 
great  interest,  and  already  two  men 
claiming  a  proprietorship  have  offered 
to  pay  the  rent  in  proof  of  their  right 
to  the  property,  which  is  said  to  be  not  a 
bad  one. 
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PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


BONNELL'S 

TXTT^Q  ALWAYS 
ii\  rS.O      GIVE  THE 

UTMOST 
SATISFACTION. 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.p  we 
have  pleasure  in  saying  that  we  are  now  using 
vour  various  inks  on  oar  periodicals  and  miscel- 
laneoas  books,  and  that  such  inks  are,  in  general, 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


THE  J.  HARPER  BONNELL  CO. 

N17wVm?V    520-522  AMERICAN  TRACT 
tW    1  ORK  .        SOCIETY  BUILDING. 

Chicago  :  17  and  19  quincy  street. 
Philadelphia  :  13  south  seventh  street. 


TRAVEL. 


No  Line  in  the  World 
Equals  the 

N.Y.  CENTRAL 

in  the  comtbrt  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

8X  hours.  New  York  to  Buffalo ;  gJi  hours,  New 
York  to  Niagara  Falls  ;  24  hours,  New  York 
to  Chicago;  hours.  New  York  to  Cin- 
cinnati ;  ig\  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Cen- 
tral, through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

THE 

PENNSYLVANIA 
RAILROAD. 

is  patronized  by  Metropolitans  because 
they  require  the 

VERY  BEST  OF  EVERYIHING, 
and  recognize  that  it  meets,  as  a  public 
carrier,  this  demand. 

LUXURY,  SPEED,  SECURITY, 
comfort,  RELIABILITY,  PRI- 
VACY AND  ALL  THE  MODERN 
CONVENIENCES  OF  TRAVEL, 

are  best  obtained  on  the  unequaled  Pas- 
senger trains  ol  this 

GREATEST  OF  ALL  RAILROADS. 

ANNUAL  BANQUET  IN  CHICAGO. 

The  Frank  B.  White  Special  Agricul- 
tural Advertising  Company  of  Chicago 
will  to-night  hold  its  annual  "round 
up  "  banquet.  These  are  very  jolly  and 
profitable  affairs  where  the  agricultural 
newspaper  publishers  and  advertisers 
meet.  Last  year  there  were  eighty-eight 
present,  and  to-night  it  is  expected  that 
at  least  one  hundred  and  twenty-five  will 
be  on  hand. 

THE  BLADE  DESERVES  IT. 
The  circulation  of  the  Toledo  Blade, 
says  Manager  F.  T.  Lane,  has  passed 
the  limit  of  its  present  press  facilities, 
and  two  new  Goss  straight  line  presses 
are  being  built.  They  are  to  be  placed 
in  position  in  January. 

DETROIT'S  "BIG  TIME." 
The  business  men  of  Detroit  gave  a 
dinner  to  the  J<ree  Press,  Journal  and 
Abend  Post  at  the  Russell  House  Nov- 
ember II,  which  was  one  of  the  greatest 
social  successes  on  record  in  Michigan. 


PRESS  CLIPPINGS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 


IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
fotind  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  j8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention.  ' 

MISCELLANEO  US. 

XHE  LAWS  OF  MASSACHUSETTS 
*  PROVIDE  THAT  EACH  POLICY 
ISSUED  BY  THE  BERKSHIRE  LIFE 
INSURANCE  COMPANY  SHALL 
HAVE  A  DEFINITE  SURRENDER 
VALUE  IN  CASH,  OR  PAID-UP 
IN.SURANCE,  AVAILABLE  AT  THE 
END  OF  EVERY  YEAR  AFTER 
THE  FIRST. 

The  policy-holders  of  the  BERK- 
SHIRE  are  absolutely  secured  against 
any  loss.  Every  policy  issued  by  the 
BERKSHIRE  becomes  practically  an 
endowment,  with  its  cash  values  availa- 
ble at  the  time  of  need.  Tables  of  cash 
values  endorsed  on  every  policy.  As- 
certain what  the  BERKSHIRE  can  do 
for  you  by  sending  your  age  to 

GEORGE  W.  ENGLISH, 

MANAGER  FOR  N.  Y.  &  N.  J., 

253  Broadway,  New  York. 

WAS  READY  FOR  THE  END. 

George  W.  Hoover,  a  former  editor 
of  a  weekly  newspaper  published  at 
Cumberland,  Pa.,  died  last  week. 

He  was  buried  in  a  grave  which  he 
had  dug  ten  years  ago  and  over  which 
he  had  a  tombstone  bearing  his  name 
erected.  He  also  purchased  his  coffin 
at  the  same  time. 

ROCHESTER'S  MATURE  DAILY. 

The  Rochester  Union  and  Advertiser 
celebrated  its  seventieth  anniversary 
recently. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


CHEAP 

COM  POS- 
IT I  O  N  ' 

Wanted  by  all  Printers. 
How  to  get  it !    Use  the  aoapte.  po«  all  work 

LINOTYPE. 


Book,  Job  and  Newspaper  Work, 
one  machine  one  operator. 


It  has  No  Rival. 


Send  for  specimen  of  faces  and  other 

information. 
Questions  cheerfully  answered. 

MERGENTHALER 
LINOTYPE  CO., 
Tribune  Building,     New  York  City. 


Easily  OrERAXHD. 


P.  T.  DODGE, 

President  and  Manager.     No  Tvpe  Smasher. 


STANDARD  LINOTYPE  METAL 

AND  FIRS r-cLAss  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  Lowenstein  &  Bro.,  Proprietors, 
Telephone,  829  38th  Street.  Thirteenth  Avenue  and  20th  Street,  NEW  YORK,  U.  S.  A. 


IF  you  are  in  need 
of  PRINTING  of 
any  kind  The 
Evening  Post  Job 
Printing  Office 
will  do  it  for  you 
Quick  and  Cheap. 
B'way  and  Fulton 
Street,  New  York. 


THE 

Web -Success 

SELF-INKING 

Proof  Press 

is  just  the  thing  newspaper 
publishers  have  been  look- 
ing for. 

Many  prominent  papers  have  them  in 
successful  daily  use — for  example,  the 
New  York  Herald  (2),  Sun  (2),  Tribune, 
Evening  Post  and  Journal,  Brooklyn 
Eagle  (2),  Boston  Globe  (3),  Herald  (2), 
Journal diaA  Transcript,  Chicago  Times- 
Herald  and  Tribune,  Buffalo  News, 
Philadelphia  Telegraph  (2),  and  Press, 
Washington  Star,  San  Francisco  Ex- 
aminer and  others.  There  are  also  3  in 
the  Government  Printing  Office. 

SEND  FOR  ILLUSTRA- 
TED CIRCULAR. 

F.  WESEL  MFG.  CO., 
Nos.  83  and  84  Fulton  Street.  New  York  City. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

spggj3  PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory,  i6th  st.  and  Ashland  ave.,CHICAGO. 

NEW  YORK  OFFICE.  312  Temple  Court. 
BOSTON  OFFICE,  2  Herald  BuUding. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 

HENRY  LINDENMEYR  &  SONS 

PAPFR  ^^^^^ 

^ -t- HOUSES 

31-37  E.  Houston  St..  and  20  Beekman  St.,  N.Y. 

I_I    F.  McCAFFERTY,  ELECTROTYPER, 

42  AND  44  BOKD  Strbkt, 
FRANK  LESLIB  BUILDING.  New  York 

THE  LOVEJOY  CO.,       Establshkd  1853. 

ELECTROTYPERS 

and  manufacturers  of  Electrotype  Machinery, 
44-46  Pearl  Street,  New  York. 


CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
 LOGAN.  UTAH.  

AMUSEMENTS. 

Bijou  Theatre,  "  My  Friend  from  India," 
8  30  P.M. 

Casino,  "Jack  and  the  Beanstalk,"  8  p.m. 

Daly's,  "  The  Geisha,"  8.15  p.m. 

Fifth  Avsnue  Theatre,  "  Lost,  Strayed  or 

Stolen,"  8.15  P.M. 
Garden  Theatre,  "The  Mummy,"  8  p.m. 
Garrick  Theatre,  "  Secret  Service,"  8.30  p.m. 
Herald  Squ.\rk  Theatre,  "The  Mandarin," 

8  P.M. 

Hoyt's  Theatre,  "A  Florida  Enchantment," 
8.  ;o  P.M. 

Knickerbocker  Theatre,  "  The  Sign  ol  the 

Cross"  8  P.M. 
KosTHR  &  Bial's,  Vaudeville.  8  p.m. 
Lyceum  Theatre,  E.  H.  Sothem,  8.15  p.m. 
Olympia  Theatre,  " Santa  Maria,"  8.15  p.m.. 

Music    Hall,    8.15    p.m.,  AuurroRiuM, 

"  Evangeline,"  8  p.m. 
Palmer's  Theatre,  "  Roaring  Dick  &  Co., 

8.15  p.m. 

Pkoctor's,  Vaadeville.  11  aji.  to  11  p.11. 
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ADVERTISING  MEDIUMS. 

NEW 
YORK 
TIMES. 

"All  the  News  That's  Fit  to  Print." 

SUNDAY : 

Magazine  Supplement. 

SATURDAY: 

Literary  and  Art  Supple- 
ment. 

Leads  all  New  England! 

648,152 

was  the  circulation  of  the 

BOSTON 
HERALD 

on  November  4,  1896. 

This  is  the  new  "  High 
Water  Mark"  for  New 
England  Journalism. 

The  character  and  influence  of  this 
circulation  is  unsurpassed  by  that  of  any 
American  newspaper. 


THE 


NEW 


ORLEANS 
ITEM 


Makes  the  Following  Statements, 
and  is  Prepared  To  Back  Them  : 

That  it  has  a  larger  circulation  and  is 
delivered  directly  into  more  homes 
daily  than  any  other  paper,  morning  or 
evening,  published  in  the  South.  Ad- 
vertisers who  contemplate  advertising  in 
the  South  should  WRITE  FOR  RATES. 


THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 


"The  Best  in  Chicago  for  the  Money." 

^HE  r^HRONICLE. 

(DEMOCRATIC.) 

Compare  the  advertising  rates 
of  The  Chronicle  witii  tiie  rates 
of  other  Chicago  morning  papers 
CLAIMING  less  circulation  than 
The  Chronicle  PROVES. 

"It  has  a  big  field  all  to  itself." 


ADVERTISING  MEDIUMS. 


ADVERTISING  MEDIUMS. 


THE  GLOBE 

TORONTO,  CANADA, 

Believes  that  advertisers  should  know  every  day  just 
what  they  are  paying  for.  It  is  not  sufficient  to  quote 
as  an  authority  some  back  number  or  foreign  newspaper 
directory  to  substantiate  last  year's  circulation  returns. 
When  that  subterfuge  is  resorted  to,  advertisers  are 
justified  in  thinking  that  circulation  has  dropped. 

Advertisers  are  interested  in  to-day  and  to-morrow, 
and  what  circulation  is  and  not  what  it  was. 

The  Globe  prints  actual  net  figures  every  day, 
guarantees  them,  and  invites  investigation  as  to  their 
correctness.  Here  they  are  for  1896  up  to  Sept.  30th. 
TORONTO  GLOBE  CIRCULATION.  1896. 


23 
24 
25 
36 
27 
28 

29 
30 


Jan. 


25,000 

25,000 
32,500 

27,300 
26,300 
26,600 
27,300 
25.950 
33.700 

26,050 
26,200 
26,350 
26,400 
26,450 
3J.700 

26,500 
26,550 
26,550 
26,400 
26,400 
33.500 

26.450 
26,450 
20,500 
26.550 
26.600 


Fkb, 


33»8oo 

36,600 
26.650 
26,400 
26,400 
26,450 
33.500 

26,500 
26,500 
26.550 
26,600 
26.600 
33*700 

26,600 
36,600 
26,450 
26.500 
26.500 
33.550 

26,500 
26.650 
36,650 
26,650 
26,650 
33.700 


Mar. 


26,700 
36,750 
26,750 
26.550 
26,550 
33.550 

26,550 
36,600 
36,600 
26,600 
26,600 
33.600 


26,600 
26,500 
26.450 
26.500 
26.5C0 
33.500 

36.600 
26,550 
26,550 
26,550 
26,550 
43,600 

26,603 
26.600 


April. 


26.450 
36.450 

26.650 
35.600 

26.450 
26,450 
26.550 
36.550 
26,550 
33.600 

36.800 
26.500 
26,500 
26.S50 
26,550 
33.500 

26.350 
26,400 
36.400 
26,400 
26,400 
33.450 

26,450 
26.550 
27,850 
26.700 


May,  June. 


26.750 
33.800 

26,750 
26.400 
26,400 
26,500 
26,500 
33.500 

26,600 
26,650 
26,7-  o 
26,750 
26,750 
33,600 

26,800 
26,650 
36,650 
26,750 
26.750 
33.900 

27,100 
26,950 
27,000 
27,050 
27,050 
33.900 


27,200 
27,300 
27.200 
27,600 
27,500 
41,400 

37.600 
27,700 
27,800 
27,850 
28,000 
39*400 

28,250 
38,400 
28.250 
28,  jOO 
38,650 
36,700 

38,700 
28,700 
40, 100 

31.300 

29.800 
40,000 

29,000 
29.000 


July. 


29.000 
28,750 
38,250 
38.500 

28,150 
28.200 
38,200 
28.700 
28,200 
34,600 

28.550 
28,350 
28.300 
28,300 
28,250 
36,600 

28,2SO 
38,250 
27,900 
27.800 
27,800 

34.' 50 

27,850 
27,^50 
27,850 
27,850 
27,850 


Aug. 


34.300 

27,900 
27.950 

27,b50 
27,650 
27.450 
34.200 

27.450 
27.450 
27.550 
27.550 
27.550 
34,200 

27.  50 
27.550 
27.950 
37,300 
27,300 
34.000 

27.350 
27.650 
27,900 
27,900 
28,900 
34.700 

28.050 


Sept. 


28,450 
28.450 
28,550 
28,550 
35.300 

28,450 
28,550 
29,050 
29,000 
29.000 

35,20D 

28,100 
28,050 
28,100 
27,900 
27,90.0 

34.900 

27,700 
27,800 
27,800 
27,800 
27.800 
36,100 

27.800 
27,800 
27,800 


Total  for  Nine  Months  to  Sept.  30th, 
Daily  average  for  Six  Months,   - . 
Daily  average  for  Three  Months, 


0,726,300 
29,042 
29,200 

The  above  is  a  correct  statement  of  the  bona  fide  circulation  of  THE  GLOBE  for 
the  above  period.    Sample  copies  used  for  convassmg  purposes  are  never  counted. 

THE  GLOBE  PRINTING  CO. 

ROY  V.  SOMERVILLE.  U.  S.  Representative, 

179  TiMHS  Building,  Nbw  York  City. 


BOSTON 
JOURNAL 

LEADING    REPUBLICAN  NEWS- 

PAPER  OF  NEW  ENGLAND. 
It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

CIRCULATION  82,622. 
A  TRIFLE  CHEAPER: 

That   is  one   reason   why  the 

SAN 

FRANCISCO 

POST 


leads  in  the  evening 
field.  The  other 
reason  is  that  it  is  a 


GREAT  DEAL  BETTER 

than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Cfoast  give 
good  returns  to  advertisers. 


FOR 
CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  400,000  daily. 


Gross  rate,  75  cents  per  line.   Average  contract, 
about  50  cents  per  line. 

350,000  DAILY 

is  the  guaranted  circulation  of  the 
SCRIPPS-McRAE  LEAGUE. 

CINCINNATI  POST, 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KENTUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERRY,  53  Tribune  Building,  New  York. 

A  DVERTISINGin  newspapers  of  "  known  cir- 
^  eolation"  means  " BiTSiNBSS."  For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
biin*  Bldg.,N.Y.  Chamber  ofCommerce,  Chicago. 


ADVERTISING  MEDIUMS. 

YOU 

CAN  COVER 
THE  FIELD 

most  completely  as  far  as 

WASHINGTON 

is  concerned  by  placing 
an    advertisement   in  the 

STAR 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82^  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores — occupied  by  white 
persons,  a  record  unequaled  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  ot 
Washington  combined. 

L.  R.  HAMERSLY. 

Potter  Building, 

New  York  Representative. 

JOURNAL 

Oldest  and  Best  Paper  in 

CHICAGO 

ADVERTISING  AGENCIES. 

TUERVE  AND  PERSISTENCY  are  not  the 
only  essentials  to  successful  advertising. 
Send  20  cents  for  our  378  page  Newspaper  Ad- 
vertising Manual — it  will  give  you  insight  and 
courage. 

DODD'S 

ADVERTISING 
AND 
CHECKING 

AGENCY 

Water  Street,  BOSTON. 

THE 

R.  WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  York, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 

SEND  10  CENTS  for  the  20th  edition 
of  my  Advertisers'  Hand  Book. 

Yours  for  business 

(and  more  of  it). 

'"V:zTu:s^'-^-^-  EVANS. 

Systematic  and  Persistent  Adver- 
tising IS  the  Sure  Road  to 
Success  in  Business. 


BN  OATK  TV 


^       Do  you  want  to 
Know  Something 
about 


KLOTZ' 


Write  The  Fred.  E. 
Klotz  Advg.  Ag'cy 

cccu.  PULLERS 


M.  B.  WILSON 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 


THE  FOURTH  ESTATE 

A  NEWSPAPER  FOR  THE  MAKERS  OF  NEWSPAPERS 
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PUBLISHED  A  VBAR,  IN 

WEEKLY,  ADVANCE. 


10  CENTS 


THE  RECORD  RISES 


ON  THE  HORIZON  OF  CINCIN- 
NATI JOURNALISM. 


The  New  Paper  Begins  its  Career 
Under  Favorable  Auspices— Es- 
tablishes ITS  OWN  Carrier  System 
AND  Overcomes  Competing  Oppo- 
sition— The  Personnel  of  the 
Record. 

The  Record,  Cincinnati's  new  paper, 
having  overcome  the  difficulties  incident 
to  the  opposition  of  the  older  papers  and 
their  prohibitory  orders  to  carriers  and 
dealers  keeping  thena  from  handling  the 
Record,  has  appeared,  using  its  own 
system  of  distribution.  It  is  a  four.page 
I -cent  morning  paper,  independent  in 
politics.  The  old  Tribune  office  on 
Main  street,  opposite  the  post  office,  has 
been  refitted  for  the  paper. 

M.  C.  Reefer,  the  organizer  and 
former  president  of  the  Cleveland  Re- 
corder company — and  still  a  large  stock- 
holder in  that  paper — is  proprietor  and 
business  manager.  Mr.  Reefer  has  had 
twenty- five  years'  experience  in  Ohio, 
New  York  and  Kansas  City,  and  is 
familiar  with  the  mechanical  as  well  as 
with  the  business  departments  of  a  news- 
paper. 

The  circulation  is  in  charge  of  George 
Little,  who  served  the  Tribune,  and  for 
a  short  time  the  Commeraal  Tribune, 
as  superintendent  of  circulation.  Mr. 
Little  has  been  with  Philadelphia  papers 
also,  principally  with  the  Press.  The 
advertising  manager  is  J.  J.  Hundley, 
formerly  with  the  Southern  Trade 
Journal,  Memphis,  afterward  with  the 
Buffalo  Express  and  then  with  the 
Brooklyn  Standard  Union. 

The  editorial  staff  is  headed  by  William 
M.  Butler,  a  Cincinnatian  who  has  had 
long  newspaper  experience,  both  in  that 
city  and  in  the  east.  Mr.  Butler  comes 
of  pioneer  Cincinnati  stock  and  has  a 
thorough  acquaintance  with  the  city's 
characteristics.  His  night  editor  is 
Thomas  Fletcher,  for  twenty  years  in 
newspaper  work,  having  been  connected 
with  the  Grand  Rapids  papers,  with  the 
Cleveland  Recorder  and  with  the 
Detroit  News. 

Mr.  Butler's  city  staff  was  organized 
by  Edwin  Durban,  late  of  the  Tribune 
and  Commercial  Tribune. 

Mrs.  Jennie  S.  Early,  for  a  time  with 
the  Tribune,  is  the  woman  member  of 
the  staff. 


THE  PARK  &  SONS'  LITIGATION. 

Another  step  in  the  suit  of  the  John 
D.  Park  &  Sons'  Company  against  the 
National  Wholesale  Druggists'  Associa- 
tion has  been  taken,  this  time  in  New 
York.  There  appears  to  be  nothmg  new  in 
the  character  ot  the  litigation,  however, 
and  it  really  seems  as  if  the  prolongation 
of  the  litigation  might,  in  one  sense,  be 
considered  fictitious.  The  merits  of  the 
original  controversy  have  been  set  forth 
quite  fully  in  these  columns,  and  it  does 
not  seem  necessary  to  add  to  anything 
that  has  been  said  on  the  subject. 


APPOINTED  RECEIVER. 

John  C.  Chamberlain  has  been  ap. 
pointed  receiver  for  the  Bridgeport 
(Conn.)  Union  Publishing  Company. 
Mr.  Chamberlain  is  president  and  one  of 
the  largest  stockholders  of  the  company, 
and  he  is  anxious  for  a  reorganization. 
He  represented  to  the  court  that  the 
business  could  be  made  a  paying  one  for 
the  stockholders  if  properly  managed. 
His  bonds  were  fixed  at  $20,000. 


JAMES  RANKIN  YOUNG. 


SEE  SECOND  PAGE. 


THE  JOURNAL'S  BOLD  MOVE. 

The  American  people  have  been 
longing  for  authentic  news  from  Cuba. 
They  have  grown  tired  of  the  rumors  of 
events  contradicted  and  affirmed  until 
no  one  knew  what  had  really  happened. 

The  New  York  Journal  has  planned 
a  bo'd  move  to  outwit  the  Spanish  cen- 
sor. William  R.  Hearst  has  chartered 
the  steam  yacht  Vamoose,  the  fastest 
craft  afloat  in  American  waters.  The 
Journal  will  carry  its  own  dispatches 
from  Havana  to  Key  West.  It  will 
take  the  Vamoose  but  three  hours  to 
make  the  trip. 

Protected  by  international  law  allow- 
ing ships  of  all  nations  freedom  of  ports 
not  blockaded,  the  Vamoose,  though  she 
will  doubtless  be  constantly  harassed 
by  the  Spaniards,  can  not  be  detained. 


THE  BUYER   WOULD  KNOW 
GRIEF. 

The  Chicago  News  some  time  ago 
sold  as  old  iron  fifteen  of  the  first  pattern 
linotype  machines.  They  had  served 
ten  years  of  usefulness.  The  Chicago 
Wrecking  Company  secured  them  and 
has  now  put  them  on  the  market  as 
working  linotypes,  and  it  is  worth 
remarking  that  it  would  be  impossible 
to  get  new  matrices  and  other  needed 
parts  of  these  machines,  because  they 
are  out  of  date,  and  the  Mergenthaler 
Linotype  Company  would  naturally  not 
sell  to  the  buyer. 


PROMPTER  LOCAL  NEWS. 

The  Chicago  police  have  been  in- 
structed, it  is  said,  to  telephone  to  head- 
quarters the  reports  of  fires  and  other 
items  of  importance  intended  for  publi- 
cation as  soon  as  they  are  reported  to 
the  station. 


SAN  FRANCISCO  CALL  CHANGES. 

There  has  been  a  cyclonic  change  in 
the  office  of  the  San  Francisco  Call. 
Business  Manager  Thomas  Boyle,  who 
has  been  with  the  paper  for  nineteen 
years,  has  been  dismissed,  but  he  takes 
with  him  the  endorsement  of  his  em- 
ployer, Charles  M.  Shortridge,  in  the 
form  of  a  letter  giving  testimony  to  his 
efficiency,  honesty  and  perseverance, 
John  Boyle,  a  brother  of  the  business 
manager,  goes  out  with  him. 

Both  of  the  Boyle  brothers  have  re- 
cords for  hard  and  successful  labor,  par- 
ticularly Thomas  Boyle,  who  had  been 
a  power  in  troublesome  times.  In  ad- 
dition to  the  removal  of  the  Boyles, 
there  has  been  a  general  sweep  out  in 
the  office,  even  to  the  clerks  in  the  busi- 
ness office. 


WEAVER'S    INCREASED  VALUE 
IN  FIGURES. 

N.  J.  Weaver's  International  News 
and  Publishing  Company  has  filed  a 
certificate  of  an  increase  in  capital  from 
$10,000  to  $25,000,  and  the  yacht  A'i^rwa 
is  reported  still  afloat.  Norna,  the 
publication  telling  of  the  trip  of  the 
yacht,  is  out,  and  letters  descriptive  of 
the  cruise  are  appearing  in  Western 
papers. 

NEW  SPECIAL  REPRESENTATIVE. 

J.  S.  Dunn  is  a  special  agent  who  has 
opened  an  office  in  the  Times  Building, 
New  York,  as  the  direct  salaried  repre- 
sentative of  the  following  papers:  Com- 
mercial Herald,  Vicksburg;  Even- 
ing Tribune,  San  Diego,  Cal.;  the 
Colonist,  Victoria,  British  Columbia; 
Morning  Times,  Peterborough,  Ontario; 
and  Evening  Times,  Port  Hope,  Ontario. 


IN    DIXIE'S  LAND. 


MEETING   OF    THE  SOUTHERN 
ASSOCIATED  PRESS. 


Prominent  Publishers  Gather  in 
Richmond  to  Participate  in  the 
Annual  Meeting  of  Their  Or- 
ganization—Those Present — An 
Excursion  —  Committee  Confers 
with_the  United  Press. 

The  Southern  Associated  Press  met  in 
annual  session  in  Richmond,  Va.,  last 
week,  and  transacted  considerable  rou- 
tine business,  and  re-elected  the  old  offi- 
cers. M.  Glennan,  of  the  Norfolk  Vir- 
ginian, was  added  to  the  executive  com- 
mittee. Edward  Atkinson,  of  Boston, 
who  was  in  the  city,  addressed  the 
meeting  at  some  length  on  the  subject 
of  financial  patriotism.  President  Evan 
P.  Howell  of  the  Atlanta  Constitution 
presided.  Those  present  beside  Mr. 
Howell,  were:  J.  H.  Estill,  second  vice- 
president,  editor  of  the  Savannah  (Ga. ) 
Morning  News ;  Patrick  Walsh,  general 
manager,  editor  of  the  Augusta  (Ga.) 
Chronicle;  F.  P.  Glass,  secretary  of  the 
Montgomery  (Ala.)  Advertiser;  J.  C. 
Hemphill,  of  the  News  and  Courier, 
Charleston,  S.  C. ;  T.  T.  Stockton,  of 
the  Times- Union,  Jacksonvile,  Fla.;  J. 
L.  Rapier,  of  the  Register,Moh\\t,  Ala.; 
S.  S.  Nottingham,  Jr.,  of  the  Landmark, 
Norfolk,  Va. ;  M.  Glennan,  of  the  Vir- 
ginian, Norfolk,  Va. ;  D.  A.  Tompkins 
and  J.  P.  Caldwell,  of  the  Observer, 
Charlotte,  N.  C;  Joseph  Bryan,  editor 
of  the  Times,  Richmond,  Va. ;  C.  O'B. 
Cowardin,  of  the  Dispatch,  Richmond, 
Va. ;  A.  R.  Holderby,  Jr.,  business 
manager  of  the  Richmond  Times,  and 
H.  C.  Smith,  private  secretary  to  Gen- 
eral Manager  Walsh. 

The  meeting  closed  witli ,  a  trip  to 
Newport  News  and  Old  Point  Comfort 
over  the  Chesapeake  and  Ohio. 

T.  T.  Stockton,  Patrick  Walsh  and 
T.  C.  Hemphill  are  at  the  Astor  House, 
New  York.  They  went  to  New  York 
on  business  connected  with  the  United 
Associated  Presses,  having  been  ap- 
pointed a  committee  to  look  after  certain 
matters  in  regard  to  the  association. 


A    CHICAGO    RULE  OF,  INTER- 
EST TO  PUBLISHERS. 

The  chief  of  police  in  Chicago  has 
made  an  order  to  the  effect  that  any 
saloon  within  a  radius  of  one-half  block 
of  a  newspaper  office  would  be  allowed 
to  remain  open  during  the  night. 

The  modification  of  the  existing  order 
is  due  to  a  large  extent  to  efforts  of  the 
printers,  who  saw  no  reason  why  they, 
of  all  the  working'classes,  should  be  shut 
out  of  the  privilege  of  quenching  their 
thirst  if  they  so  desired. 

The  new  regulation  may  give  rise  to 
peculiar  incidents.  For  instance,  an 
enterprising  publican  might  start  a 
paper  of  his  own  and  by  this  means 
secure  exemption  from  the  edict  that 
bears  upon  a  neighbor  who  has  no  jour- 
nalistic facilities. 


BIG  COMPANY'S  BIG  ASSETS. 

The  J.  C.  Ayer  Company,  of  Lowell, 
has  filed  its  annual  statement  at  the 
State  House.  It  appears  that  the  assets 
are  $539,800.  The  debts  are  $239,800. 
This  statement,  of  course,  does  not  indi- 
cate the  great  volume  of  the  annual 
business  done  by  the  Ayer  Company,  as 
the  money  in  such  a  concern  is ' '  turned 
over"  frequently  in  a  shorter  period 
than  some  persons  would  suppose. 


2 


THE  FOURTH  ESTATE 


NOVEMBER  26,  1896 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


The  One  Prominent  Chicago  Newspaper, 

The  Chicago 
Times-Herald 


enjoys  a  position  among  daily  news- 
papers second  to  none  in  America. 


INDEPENDENT  IN  POLITICS, 
INFLUENTIAL  IN  POWER, 


It  is  distinctively  the  people's  paper. 
Its  substantial  and  growing  circulation, 


Built  upon  Merit  Alone, 

makes  it  an  invaluable  advertising  medium. 
SEND  FOR  RATES. 


DINNER  TO  CONGRESSMAN  JAMES 
RANKIN  YOUNG. 


Newspaper  Men  of  Many  Cities 
Celebrate  His  Election  to  Con- 
gress IN  Philadelphia. 

The  active  newspaper  workers  at 
Philadelphia,  and  many  others,  paid  a 
tribute  of  honor  and  respect  last  week 
to  James  Rankin  Young,  the  brilliant 
and  conscientious  Washington  corre- 
spondent, who  has  been  elected  to  Con- 
gress by  the  largest  majority  ever 
known,  by  giving  him  a  dinner  in  the 
Bellevue  Hotel. 

The  dinner  was  a  remarkable  one  in 
many  ways.  Publishers  of  newspapers 
and  editors-in-chief  sat  beside  the  hard- 
working reporter,  and  every  department 
of  newspaper  work  in  Philadelphia  was 
represented. 

The  menu  cards,  which  were  elabor- 
ately though  tastefully  engraved,  in  ad- 
dition to  the  name  of  James  Rankin 
Young,  contained  dates,  each  denoting 
a  stage  in  his  active  life,  as  follows: 
" '63  65,  Army  of  the  Potomac;  '66- 
71,  New  York  Tribune;  '73-79-83- 
92,  Executive  Clerk  of  the  United 
States  Senate;  '71-96,  Evening  Star; 
'96,  elected  to  the  United  States  Con- 
gress. ' ' 

A  souvenir  of  the  occasion  was  an 
exact  reproduction  of  the  Congressional 
Record,  which  was  filled  with  cartoons 
illustrative  of  the  history  of  Mr.  Young 
from  his  earliest  years,  up  to  the  day  of 
his  great  success.  It  was  called  the 
Confessional  Record,  the  editor  being 
Leland  M.  WilUiamson. 

Colonel  A.  K.  McClure,  chairman  of 
the  evening,  was  introduced  by  ex- 
President  Megargee  of  the  Pen  and 
Pencil  Club.  Mr.  McClure  paid  an 
eloquent  and  deserved  tribute  to  the 
guest  of  the  evening,  and  then  intro- 
duced the  Hon.  James  Rankin  Young, 
who  feelingly  acknowledged  the  com- 
pliments paid  him,  and  entertained  the 
company  with  a  brilliant  and  not  too 
long  speech. 

The  Boston  Herald  says  of  his  election : 

"The  circumstance  is  all  the  more 
gratifying  because  it  furnishes  a  very 
handsome  testimonial  to  the  worth  and 
character  of  a  man  who  was  dismissed 
from  the  office  of  executive  clerk  of  the 
United  States  Senate  on  the  charge  of 
having  betrayed  the  secrets  of  the  execu- 
tive sessions. 

"  It  was  notorious  at  the  time,  and  it 
is  now,  that  these  secrets  were  revealed 
by  the  senators  themselves,  and  the 
vengeance  they  visited  on  their  executive 
clerk  was  as  undeserved  as  it  was  con- 
temptible. However,  the  whirligig  of 
time  has  brought  about  another  of  its 
customary  revenges." 


A   CLEVELAND  DAILY'S 
GROWTH. 

The  Cleveland  Recorder  will  publish 
from  three  to  ten  editions  daily  after  No- 
vember 30  instead  of  one,  as  heretofore, 
and  it  will  at  the  same  time  be  enlarged 
to  eight  pages  in  order  to  meet  the  in- 
creasing demands  of  advertisers.  The 
Recorder  believes  that  its  chief  limita- 
tion has  been  its  fixed,  single  hour  of 
daily  publication.  Now,  it  says, 
it  is  to  be  unhampered  by  limi- 
tation of  any  kind  as  to  its 
hour  of  publication,  and  its  morn- 
ing edition  will  be  followed  by  regular 
editions  in  the  afternoon,  and  by  extra 
editions  at  any  and  every  hour  when 
there  is  news  of  special  importance  and 
of  immediate  public  interest. 

The  paper  will  be  served  to  purchasers 
at  the  uniform  price  of  I  cent  a  copy, 
whether  by  newsboys  upon  the  streets 
or  by  carriers  at  the  homes  of  subscrib- 
ers. 


ELGIN  ADVERTISERS  HELPED. 

The  Daily  News,  Elgin,  III.,  has 
started  a  weekly  department  devoted 
to  the  general  subject  of  advertising.  W. 
B.  Prescott,  manager  of  its  advertising, 
edits  the  department  and  is  doing  bright 
work. 


SOME  ONE  BLUNDERED  BADLY. 


Newspaper  Men  of  Cleveland 
Properly  and  Promptly  Resent 
Discourteous  Treatment  at  a 
Reception  and  Banquet. 

The  newspaper  men  of  Cleveland,  O. , 
are  very  much  wrought  up  over  the  treat- 
ment accorded  representatives  of  the 
press  on  the  occasion  of  the  banquet 
and  reception  tendered  to  Mark  A. 
Hanna  last  week  by  the  Union  Club,  and 
the  following  self-explanatory  resolutions 
were  unanimously  adopted  by  the  Arte- 
mus  Ward  Club  at  a  special  meeting: 

The  Artemus  Ward  Club,  of  Cleveland, 
composed  of  the  newspaper  men  of  ihe  city,  in 
special  session  assembled,  called  for  the  pur- 
pose  of  considering  the  treatment  of  the  news- 
paper men  at  the  complimentary  dmner  given 
ijy  the  Union  Club,  of  Cleveland,  lo  Chairman 
M.  A.  Hanna,  of  the  Republican  National 
Committee,  condemns  the  management  of  the 
banquet  for  its  gross  discourtesy  to  the  re- 
porters. 

The  newspaper  men  were  invited  to  attend 
Ihe  banquet,  an  affair  that  had  attracted  na- 
tional attention.  The  reporters  went  there  ex- 
pecting to  obtain  the  news  and  to  receive  cour- 
teous treatment.  Wtien  they  reached  the 
Union  Club  they  were  treated  as  intruders  and 
not  as  representatives  of  newspapers.  They 
were  subjected  to  insults  that  have  aroused  the 
indignation  of  the  newspaper  men  of  the  citv. 

Resolved,  I  hat  the  Artemus  Ward  Club 
resents  the  outrageous  treatment  accorded  to 
the  reporters  at  the  banquet,  and  consider  it 
unworthy  of  an  organii^ation  that  ought  to  stand 
for  what  is  best  in  the  business  and  social  life  of 
Cleveland,  and  that  the  secretary  be  directed  lo 
send  copies  of  this  expression  to  the  president 
and  secretary  of  the  Union  Club,  and  that 
copies  be  furnished  lo  the  newspapers. 

(Signed)  E.  IS.  Lilley,  city  editor  of  Flain- 
Dealer;  J.  Waldeck.  city  editor  of  Press;  E.  C. 
Botten,  city  editor  of  leader;  George  A.  Robert- 
son, editor-in-chief  yftror*//;;  John  J.  Spurgeon, 
managing  editor  M  'orld. 

The  exact  treatment  complained  of  was 
that  after  the  club  had  first  announced 
that  it  would  not  permit  the  attendance 
of  reporters,  it  sent  out  invitations — one  to 
each  paper  —  and  when  the  reporters 
arriveti  they  were  snubbed  by  the  club 
servants  and  refused  admittance  to  the 
banquet  hall  but  were  made  to  climb  a 
ladder  into  the  musicians'  balcony. 
They  were  then  ordered  out  of  there, 
and  finally,  after  the  greatest  difficulties 
and  delays,  were  allowed  to  enter  the 
banquet  room,  where  they  took  notes  on 
the  floor. 


OMAHA'S  EXCELLENT  CLUB. 

The  Advertising  Men's  Club  is  an  or- 
ganization in  Omaha  whose  principal 
object  is  to  protect  the  business  commu- 
nity in  Omaha,  South  Omaha  and 
Council  Bluffs  from  fraudulent  schemes, 
such  as  bogus  business  directories,  of 
which  several  have  been  exposed  in  The 
Fourth  Estate  during  the  year. 

The  club  holds  regular  monthly  meet- 
ings, and  a  banquet  is  a  usual  part  of 
the  programme.  J.  W.  Hosier,  adver- 
tising manager  of  an  Omaha  retail  cloth- 
ing company,  is  president  of  the  club. 
Robert  E.  Douglas  is  vice-president, 
Charles  D.  Thompson  is  treasurer,  and 
Milton  R.  Uhl  is  secretary. 

The  club  was  established  nearly  two 
years  ago,  and  it  is  gratifying  to  hear 
that  it  has  accomplished  a  good  deal  to 
protect  advertisers  from  schemes  of  the 
character  alluded  to. 


A  GREAT  BOOK  NUMBER. 
The  Chicago  Evening  Post  issued  a 
remarkable  book  number  last  Saturday. 
It  contained  a  larger  total  of  book 
annoqpcements  than  have  prubably  ever 
before  appeared  in  any  other  paper  ex- 
cept  the  New  York  Evening  Post. 
Business  Manager  J.  A.  McCormick 
must  feel  proud  to  show  such  a  paper  to 
Chicago  advertisers,  and  it  is  no  wonder 
his  feeling  is  shared  by  L.  A.  Agnew, 
the  paper's  eastern  representative 
among  advertisers. 


SPECIAL  AGENCY  CHANGE. 
The  special  representation  of  the 
Minneapolis  Tribune  in  the  East  by  the 
J.  E.  Van  Doren  Special  Agency  ter- 
minates by  mutual  consent  on  November 
30.  It  is  reported  on  good  aulhority  that 
Frank  S.  Gray  will  represent  the  paper 
in  future. 


HOME  OFFICE: 

1 54  to  1 58  Washington  St., 
CHICAGO. 


WROTE  UP  HIS  OWN  WEDDING. 

Frank  Tyler,  city  editor  of  the  Newton 
(Kans.)  Republican,  recently  attended 
his  own  wedding  at  Emporia,  being 
united  for  life  to  Miss  Lutie  M.  Di  Bell, 
and  wrote  up  his  own  marriage  notice 
lor  the  Republican. 

" The  wedding,"  he  says,  "was  as 
quiet  as  could  be  arranged,  and  didn't 
seem  in  the  least  to  affect  the  ordinary 
everyday  movements  of  Emporia. 

"  As  a  contrast  to  any  wedding  the  city 
editor  of  the  Republican  has  ever  before 
attended,  he  feels  free  to  say  that  both 
the  bride  and  groom  were  very  ordinary 
looking  people. 

"About  the  only  real  interesting  fea- 
ture he  could  see  in  the  aflair  was  that  the 
contracting  parties  were  happy  in  a  quiet, 
lasting  sort  of  a  way  and  were  entirely 
contented  without  attracting  the  least 
attention  of  outsiders." 


NEW  PRESS  RUN  BY  MOTOR. 

The  Amsterdam  (N.  Y. )  Daily  Dem- 
ocrat, which  has  been  so  successful  under 
the  management  of  Publisher  William  J. 
Kline,  has  put  in  a  new  web  press,  on 
which  its  daily  and  weekly  editions  are 
printed.  Power  to  run  this  press  is  fur- 
nished by  an  electric  motor,  and  another 
electric  motor  operates  the  linotypes  and 
job  presses.  It  may  be  mentioned  inci- 
dentally that  the  manulacturers  of  elec- 
tric motors  do  not  seem  to  appreciate 
sufficiently  the  great  field  that  exists  lor 
them  among  the  newspapers. 


EASTERN  OFFICE: 

29  Tribune  Building, 
NEW  YORK. 


EDITOR  WELCOMED  HOME. 

Carl  Theo.  Mayer,  editor  of  the  German 
Daily  Gazette,  of  Philadelphia,  who, 
with  his  wile,  has  just  returned  from  a 
visit  to  Europe,  was  recently  the  central 
figure  of  a  happy  gathering  of  newspaper 
men. 

All  the  attaches  of  the  Gazette  assem- 
bled to  welcome  the  return  of  their  chief 
and  enjoy  a  splendid  dinner  as  his 
guests. 

Gus  Mayer  made  the  address  of  wel- 
come, to  which  the  host  responded. 
Other  addresses  were  made  by  City 
Editor  Bruno  Wahi,  Managing;  Editor 
Max  Heinerici,  Advertising  Manager 
W.  H.  Voltz,  Ludwig  Dettman,  Louis 
Mayer,  Paul  Epple  and  several  other 
members  of  the  staff. 


TO  PRINT  NEW  YORK'S  CITY 
RECORD  FOR  1897. 

The  Martin  B.  Brown  office  in  New 
York  will  print  the  City  Record  again 
next  year.  For  the  year  1896  the  con- 
tract price  for  printing  the  Record  was 
$40,000.  Last  Thursday  the  manage- 
ment ot  Brown's  put  in  a  bid  for  1897. 
It  was  the  same  as  last  year,  and  was 
accepted  on  Tuesday,  the  liid  being 
$31,214.  This  job  of  piinting  keeps 
several  men  constantly  employed.  It 
has  been  turned  out  by  fSrown's  for 
several  years.  Since  it  was  placed  in 
charge  of  editor  John  A.  Sleicher  the 
Record  has  filled  its  field  admirably. 
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PEOPLE  AND  PRESS. 


EVIDENCES    OF  JOURNALISTIC 
INFLUENCE. 


Election  Returns  Tell  a  Remark- 
able Story  of  the  Power  of  the 
Press  —  McKin  ley's  Pluralities 
Largest  Where  the  Paters  Were 
Unanimously  Working  For  Him— 
Springfield  Republican's  Survey 
of  the  Field. 

The  election  returns  tell  a  remarkable 
story,  says  the  Springfield  Republi- 
can, as  to  the  power  of  the  press. 
Whether  newspapers  lead  or  simply  re- 
flect public  opinion  need  not  concern  us, 
the  fact  being  that  all  over  the  United 
States  the  voting  corresponded  with 
extraordinary  closeness  with  the  attitude 
of  the  press  in  each  locality. 

The  McKinley  pluralities  were  pro- 
portionally largest  in  New  England,  New 
York,  Pennsylvania  and  New  Jersey, 
where  the  press  was  substantially  un- 
animous on  the  great  issue  of  the  day. 

In  Maryland,  the  press  of  Baltimore, 
formerly  divided,  was  now  in  harmony, 
and  Maryland,  an  old-time  democratic 
state,  was  republican  by  an  unprece- 
dented majority. 

Delaware  was  also  fixed  in  the  Mc- 
Kinley column,  and  Delaware  is  within 
the  sphere  of  influence  jvorked  by  the 
Philadelphia  and  Baltimore  newspapers. 

Beginning  with  Ohio,  the  region  of 
unprecedented  majorities  is  broken,  and 
it  is  here  that  the  influential  press  begins 
to  be  more  divided.  There  were  two 
widely  circulated  silver  papers  in  the 
Buckeye  state,  one  in  Cleveland  and  one 
in  Cincinnati,  and  it  now  appears  that 
McKinley's  plurality  will  finally  be  about 
50,000,  or  much  less  than  he  received 
when  elected  Governor,  and  less  by  40,  - 
000  than  Bushnell  received  for  governor 
last  year.  The  Cincinnati  paper  also 
affected  West  Virginia,  which  was  more 
influenced,  however,  by  the  Pittsburgh 
press,  and  we  find  West  Virginia  re- 
publican by  10, coo  plurality. 

Both  Indiana  and  Michigan  had  strong, 
aggressive  silver  papers,  one  in  Indian- 
apolis and  one  in  Detroit,  and  the  re- 
turns show  that  the  republicans  carried 
those  states  by  pluralities  of  not  more 
than  20,000  in  Indiana  or  35,000  in 
Michigan.  For  Michigan  that  is  not  a 
great  republican  lead  since  Garfield 
carried  the  state  by  50,000  and  Harrison 
four  years  ago  won  it  by  22,000. 

But  farther  west,  in  Illinois,  Wiscon- 
sin and  Iowa,  the  press  was  as  solid  for 
gold  as  in  any  section  of  the  country, 
and  here,  too,  we  find  in  each  state 
republican  pluralities  running  up  to  or 
even  above  the  100,000  mark.  The  gold 
belt  in  the  northwest  ends  with  Minne- 
sota and  the  two  Dakotas,  which  are 
influenced  largely  by  the  press  of  St. 
Paul  and  Minneapolis.  The  silver  senti- 
ment in  those  states  was  strong  and  the 
republican  pluralities  were  comparatively 
modest,  yet  such  as  they  were  they  must 
be  credited,  no  doubt,  to  the  influence 
of  the  gold  press  of  the  twin  cities. 

The  silver  belt  of  the  United  States 
may  really  be  likened  to  an  irregularly 
shaped  crescent  of  immense  terri- 
torial extent,  yet  of  sparser  population 
than  the  gold  belt.  It  begins  with  Vir- 
ginia and  sweeps  south  and  up  through 
the  trans- Missouri  country  to  the  Cana- 
dian line.  Virginia  had  an  able  silver 
press,  and  thus  the  influence  of  Balti- 
more, Washington,  and  Philadelphia 
was  counteracted,  and  Bryan  had  a  com- 
fortable lead  at  the  home  of  his  patron 
saint,  Thomas  Jefferson. 

Throughout  the  South  the  press  was 
more  or  less  divided.  In  some  cases,  as 
that  of  the  New  Orleans  Picayune,  Gal- 
veston News,  and  the  Louisville  Courier - 
Journal,  Southern  newspapers  were 
aggressively  for  gold,  yet  the  silver  press 
was  strong  enough,  save  in  Kentucky, 
10  maintain  the  old  solidity  of  the  South 
Lclow  Maryland  and  West  Virginia  on 
lue  new  issues.    Kentucky  was  so  ex- 


tremely close  that  the  power  of  the 
Courier -Journal  is  still  splendidly  vin- 
dicated, lor  Kentucky  is  normally  a 
strong  democratic  state. 

Crossing  the  Mississippi,  which  cuts 
the  silver  crescent  in  two,  we  find  widely 
circulated  silver  newspapers  in  St.  Louis, 
Kansas  City,  Omaha,  Topeka,  Denver, 
and  Salt  Lake  City,  which  are  the  great 
distributing  points  for  that  trans-Mis- 
souri region.  Missouri,  Kansas,  Ne- 
braska, Montana,  Wyoming,  Idaho, 
Colorado,  and  Nevada,  which  were  car- 
ried by  Bryan,  were  all  under  the  in- 
fluence largely  of  the  silver  press  of 
those  cities. 

On  the  Pacific  Coast,  however,  the 
press  was  stronger  on  the  republican 
side,  save  in  Washington,  which  was 
carried  by  Bryan.  The  Portland  Ore- 
gonian  did  much  to  save  Oregon  to  the 
McKinley  column,  and  so,  too,  of  the 
republican  press  of  San  Francisco, 
which  fought  the  McKinley  campaign 
on  the  republican  promise  of  interna- 
tional bimetallism,  and  by  this  pledge 
succeeded  in  holding  the  state  by  a  nar- 
row margin. 

It  should  be  noted  in  passing  that  the 
greatest  Bryan  plurality,  in  proportion 
to  the  total  vote,  was  cast  in  Colorado, 
where,  as  in  the  extreme  East,  the  press 
was  substantially  solid  on  one  side. 

After  making  all  necessary  allowances 
for  the  tendency  of  newspapers  to  follow 
a  public  sentiment  rather  than  to  create 
or  mould  it,  the  history  of  the  Presi- 
dential campaign  of  1896  proves  that  the 
press  in  this  country  possesses  a  powerful 
influence  upon  opinion. 


CHICAGO'S  CHINESE  PAPER. 


HAND  GOES  TO  VAN  DOREN. 

Talmage  S.  Hand,  advertising  man- 
ager of  the  Cosmopolitan  Magazine, 
leaves  that  publication  to  join  J.  E. 
Van  Doren's  Advertising  Agency,  lo- 
cated in  the  New  York  Tribune  Build - 
^^^^  ing.    His  move  is 

^^P^\  an  important  one, 
wKk-  meaning,  as  it  does, 

^O^^  ^tf  that  he  will  have  an 
'•  "        interest  in  the  J.  E. 

Van  Doren  Agency 
the  addition  of  his 
hustling  abilities 
being  a  direct  ben- 
efit to  the  papers 
represented  in  New 
York  bythe  agency. 
They  make  a  magnificent  list,  including 
the  Cincinnati  Commercial  Tribune. 
Pittsburg  Commercial  Gazette,  New 
Orleans  Item,  St.  Paul  Dispatch,  Lin- 
coin  (Neb.)  State  Journal,  Denver 
Post,  Richmond  Dispatch  and  others.  It 
should  be  said  of  Mr.  Hand  that  his 
acquaintance  with  American  advertisers 
is  unusually  extensive.  He  knows 
them  and  they  know  him  and  the  mu- 
tual acquaintance  has  been  profitable  to 
both. 

His  work  on  the  Forum  was  of 
the  order  that  gave  him  a  splendid 
standing  and  it  is  really  unnecessary  to 
refer  to  his  successful  labors  on  the 
Cosmopolitan,  except  to  say  that  during 
his  administration  as  advertising  mana- 
ger he  more  than  doubled  the  amount 
of  business  carried.  His  achievements 
there  made  him  a  wide  reputation. 

Now  that  Mr.  Hand  has  joined  the 
Van  Doren  Agency  we  can  only  expect 
that  he  will  gather  in  everything  which 
the  papers  deserve,  and  that  means  a 
multitude  of  fine  contracts. 


FASHIONS'  GOOD  SHOWING. 

The  December  number  of  Fashions  is 
out,  with  a  fine  showing  of  advertising, 
as  compared  either  with  the  preceding 
number  or  with  the  corresponding  num- 
ber of  last  year.  The  Messrs.  King, 
who  assumed  personal  charge  of  the  ad- 
vertising with  this  issue,  have  reason  to 
be  proud  of  the  result  of  their  efforts. 

They  report  that,  although  four  pages 
were  added,  they  were  obliged  to  omit 
nearly  three  columns  of  advertisements 
for  lack  of  space,  and  that  the  subscrip- 
tions have  also  been  largely  increased. 
The  success  of  Fashions  is  most  pleasing 
to  the  friends  of  King  Brothers. 


Wong  Chin  Foo's  Brilliant  Enter- 
prise— Department  Store  Ads. 

Chicago's  first  Chinese  newspaper — 
the  Chinese  News — has  been  fairly 
launched,  and,  according  to  the  editor, 
Wong  Chin  Foo,  is  bound  to  be  a  glorious 
success. 

The  paper's  headquarters  are  in  one 
of  the  dingy  little  printing  offices  which 
are  so  numerous  along  Dearborn  street, 
and  the  editorial  sanctum  is  at  a  desk 
alongside  a  hard- working  and  somewhat 
wheezy  hand-press. 

Wong  Chin  Foo,  the  editor,  is,  perhaps, 
the  most  noted  Chinaman  in  the  coun- 
try when  it  comes  to  fame  as  a  writer, 
author  and  generally  progressive  celes- 
tial. He  speaks  and  writes  good 
English,  is  a  frequent  contributor  to 
magazines  and  Sunday  papers,  and  yet 
manages  to  retain  the  respect  and  regard 
of  his  fellow  Chinamen — a  rare  thing 
when  one  of  the  yellow  race  adopts  the 
ways  and  customs  of  the  white  bar- 
barians. 

Wong  Chin  Foo  some  time  ago  came 
to  the  conclusion  that  a  Chinese  news- 
paper in  Chicago  would  be  a  good  thing 
tor  both  Mongol  and  Caucasian.  He 
figured,  he  explained  to  day,  that  many 
Chinamen  would  patronize  American 
stores  if  they  could  only  see  advertise- 
ments of  those  stores  in  their  own  lan- 
guage and  that  the  paper  could  be  thus 
made  an  intermediary  of  communication 
between  the  races.  His  countrymen 
would  also  be  delighted  to  hear  the 
telegraph  news  from  China,  and  would 
not  object  if  it  should  be  a  few  days  late 
in  the  translating  and  printing. 

So  Wong  Chin  Foo  set  to  work,  can- 
vassed vigorously  for  "ads,"  and  suc- 
ceeded in  getting  out  a  paper  that 
looked,  on  most  of  its  area,  like  a  napkin 
which  had  been  thrown  on  a  lot  of 
mashed  prunes,  while  the  remainder 
was  covered  with  English  names,  pre- 
ceding advertisements  in  the  pure 
Chinese. 

Wong  said  to- day  that  he  did  not  see 
why  he  could  not  make  the  paper  a  pay- 
ing institution.  Just  what  methods 
would  be  in  use  on  the  Chinese  News 
Wong  does  not  say.  He  explains  that 
newspapers  were  prevalent  in  China 
long  before  the  first  white  man  trod  the 
shore  of  the  new  world. 


RECORD  ASKED  RETRACTION. 
The  Dakota  County  Democrat  of 
South  Sioux  City,  Neb.,  is  threatened 
with  a  libel  suit  by  the  Chicago  Record. 
Shortly  before  election  the  Democrat, 
through  its  columns,  characterized  the 
Record's  postal  card  ballot  as  a  "  foul 
scheme  to  bluff  the  voters,"  and  denied 
its  fairness. 

The  Record^s  attorneys  have  now 
written  inviting  the  Democrat  to  retract 
before  proceedings  for  damages  are 
commenced.  The  Democrat  replied  by 
re-printing  the  offensive  article. 


SWINGING  ROUND  THE  CIRCLE. 


The  Energetic  Work  of  President 

Vf)UGHT  Among  the  Press  Clubs. 

The  visits  of  Harry  D.  Vought  and  his 
lovely  wife  to  the  various  press  clubs, 
members  of  the  International  I>eague  of 
Press  Clubs,  is  rapidly  proving  a  trium- 
phal tour.  He  has  visited  Washington, 
D.  C;  Reading,  Pa.,  and  last  Saturday 
was  the  guest  of  the  Southern  Rhode 
Island  Press  Club. 

In  addition  to  the  pleasure  of  a  visit 
from  such  a  pair  there  is  a  gratifying  re- 
vival of  enthusiasm  among  the  league 
members  and  the  appreciation  that  it  is 
a  fraternal  organization  of  vast  power  if 
properly  managed. 

President  Vought  deserves  the  thanks 
of  the  many  newspaper  men  who  believe 
that  their  league  should  be  more  than  a 
reason  for  annual  festivities,  and  hope 
with  the  president  that  it  may  accom- 
plish much  for  the  craft. 

Mr.  Vought  is  a  good  fellow,  but  with- 
out his  wife  he  is  not  quite  as  much  ap- 
preciated. She  is  receiving  and  will 
continue  to  receive,  a  royal  welcome. 

It  is  to  be  said  of  the  new  officers  ot 
the  International  League  of  Press  Clubs 
that  they  are  all  hustling  to  make  the 
organization  of  great  uselulness  to  work- 
ing journalists  and  the  profession  in  gen- 
eral. A  permanent  headquarters  is  to 
be  established  in  New  York  city  with  a 
salaried  assistant  to  the  secretary  in 
charge.  The  new  headquarters  are  to 
be  for  the  benefit  of  all  newspaper  work- 
ers enrolled  in  the  League. 

The  passage  of  a  fair  and  uniform 
libel  law  is  another  benefit  the  officers 
are  striving  for  and  they  have  accom- 
plished much  in  this  direction. 

As  the  next  convention  ot  the  League 
is  to  be  held  in  New  York  city  early  in 
June,  1897,  the  German  Press  Club  and 
the  Woman's  Press  Club  will  be  asked 
to  co-operate  with  the  New  York  Press 
Club  in  receiving  and  entertaining  the 
visiting  delegates.  A  union  with  the 
Congress  of  European  journalists  which 
meets  at  Stockholm  next  summer  is  pro- 
posed and  will  probably  be  consum- 
mated by  the  selection  of  a  delegation 
to  represent  the  American  organization 
at  Sweden. 

The  president  has  announced  the  fol- 
lowing standing  committees: 

On  Proposed  Home: — Boyle,  Megar- 
gee,  Keenan,  Charlouis  and  Wack. 

League  Extension  and  Membership:  — 
Keenan,  Roberts  and  Alexander,  and 
Mrs.  Avery  and  Gordon. 

Revision  of  the  Constitution: — Wack, 
McCartney  and  Ways,  and  Mrs.  O'Don- 
oghue. 

Legislation: — Cramer,  Ford,  Martin, 
Boyle  and  DeFrece,  and  Mrs.  Cromwell. 

Arrangements  for  next  Convsntion: — 
Charlouis,  Lyon  and  McCartney. 

The  secretary,  George  F.  Lyon,  has 
now  at  the  head  of  his  note  paper  a  cut 
representing  the  globe,  on  which  rests 
the  press,  while  a  scroll  encompassing 
the  sphere  bears  the  name  of  the  league. 


PUBLISHERS'  AIDS. 


PUBLISHERS'  AIDS. 


DO  YOU  WANT 

INCREASED  CIRCULATION??? 

Have  organized  a  corps  of  expert  circulation  men  to  work  under 
my  direction  for  extending  the  circulation  of  a  whole  chain  of  papers 
simultaneously  and  in  rotation. 

IT  IS  OBTAINABLE!!! 

My  men  will  supplement  the  ordinary  circulation  force,  and  by  [two 
or  three  months'  effective  work  under  my  direction,  for  a  stated  sum, 
put  your  circulation  department  on  a  greatly  improved  basis. 

HOW??  ? 

Will  make  contracts  to  push  the  circulation  of  daily  newspapers  in  any 
section  of  the  country  by  latest  and  most  approved  methods.  Will 
broaden  the  scope  of  the  paper  by  suggestions  from  experts,  and  by 
effective  introduction  on  legitimate  lines  make  the  growth  ^calculated 
to  stick. 

FOR  WEEKLIES!  !! 

Will  make  an  expert  examination  of  the  field  and  outline  plans  for 
growth,  for  a  stated  fee. 
CORRESPONDENCE  SOLICITED. 

JASON  ROGERS, 
1004  Boston  Avenue,  NEW  YORK. 
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ADVERTISING  MEDIUMS. 

Leads  all  New  England! 

648,152 

was  the  circulation  of  the 

BOSTON 
HERALD 

on  November  4,  1896. 

This  is  the  new  "  High 
Water  Mark"  for  New 
England  Journalism. 

The  character  and  influence  of  this 
circulation  is  unsurpassed  by  that  of  any 
American  newspaper. 

NEW 
YORK 
TIMES. 

"All  the  News  That's  Fit  to  Print." 

SUNDAY : 

Magazine  Supplement. 

SATURDAY: 

Literary  and  Art  Supple- 
ment. 


THE 


NEW 


ORLEANS 
ITEM 

Makes  the  Following  Statentents, 
and  is  Prepared  To  Back  Them  : 

That  it  has  a  larger  circulation  and  is 
delivered  directly  into  more  homes 
daily  than  any  other  paper,  morning  or 
evening,  published  in  the  South.  Ad- 
vertisers who  contemplate  advertising  in 
the  South  should  WRITE  FOR  RATES. 


"The  Best  in  Chicago  for  the  Money." 

T^HE  pHRONICLE. 

(DEMOCRATIC.) 

Compare  the  advertising  rates 
of  The  Chronicle  with  the  rates 
of  other  Chicago  morning  papers 
CLAIMING  less  circulation  than 
The  Chronicle  PROVES. 

"It  has  a  big  field  all  to  itself." 


Canada's 
Foremost 
Paper. 


THE 
GLOBE, 
TORONTO. 

Sells  proved  circula- 
tion. 

Furnishes  figures  daily. 
Invites  Advertisers'  Inspection. 


A  DVERTISINGin  newipaperi of  "  known  cir- 
calation"  meant  "  Bi;siNBSs."   For  particu- 
lar! address  A.  FRANK  RICHARDSON,  Tri- 
bon«  Bldg.,N.Y.  Chambtrof  Commerce, Chicaeo. 


ADVERTISING  MEDIUM. 


18,015 


AVERAGE  CIRCULATION  OF  THE 

MILWAUKEE 

EVENING 

WISCONSIN 

FOR  TEN  MONTHS. 


MiLWAUKBB,  November  i,  1896. 
State  of  Wisconsin,  1 
Milwaukee  County,  ( 
P.  D.  O'Brien,  being  duly  sworn,  says,  that 
he  is  now  and  has  been  for  seventeen  years 
foreman  of  the  newspaper  pressroom  of  the 

EVENING  WISCONSIN, 

and  has  had  charge  of  the  presses  and  paper 
used  in  printing  the  Evenino  Wisconsin  ;  that 
he  knows  of  his  own  knowledge  that  the  average 
daily  circulation  of  the  Evening  Wisconsin  for 
ten  months,  from  January  1,  1896,  to  November 
I,  i8g6,  was  Eighteen  Thousand  and  Fifteen 
(18,015)  copies. 

The  average  daily  circulation  of  the  Evening 
Wisconsin  for  the  month  of  October,  last 
past,  was  eighteen  thousand  eight  hundred  and 
forty-eight  (18,848)  copies. 

P.  D.  O'BRIEN. 
Subscribed  and  sworn  to  before  me  this  2d  day 
of  November,  1896,  A. D.    W.A.  BOOTH, 
Notary  Public,  Milwaukee  County. 

THE  EVENING  WISCONSIN  CO., 

C.  H.  EDDY,  Representative, 
10  Spruce  Street,  NEW  YORK. 


FROM  THE"AD"  FIELD 


ITEMS  OF  INTEREST  FROM 
VARIED  SOURCES. 


The  Bicycle  Publicity  of  1897— 
Buffalo's  New  Company — Various 
New  Advertisers — Plans  of  Old 
Concerns  for  the  Current  Sea- 
son—Miscellaneous Notes, 


BICYCLE  ADVERTISING. 

Much  interest  is  already  being  felt  in 
the  advertising  of  bicycles  for  1897.  The 
different  companies  are  going  ahead 
with  plans  for  next  season,  and  appar- 
ently dry  days  and  wet  days  make  no 
difference  to  them. 

The  Monarch  Wheel  Company,  as 
already  stated  in  these  columns,  expects 
to  excel  its  former  record  in  the  hberal- 
ity  of  its  outlays  for  advertising.  The 
Stearns  wheel  may  do  even  better  than 
ever  before.  The  Pope  Manufacturing 
Company  will  no  doubt  maintain  its 
record,  and  the  Spaulding,  Rambler  and 
different  other  companies  intend  to  live 
up  to  the  reputations  they  have  made  as 
generous  users  of  newspapers  and  mag- 
azine publicity. 

A  recent  occurrence  has  given  some 
spice  to  the  present  situation  among 
bicycle  manufacturers  generally.  It  is 
a  formal  reduction  by  the  GormuUy  and 
Jeffery  Manufacturing  Company  in  the 
price  of  the  Rambler  wheel  from  $100  to 
$80,  tandems  being  fixed  at  $130.  Some 
steps  of  importance  may  be  looked  for  in 
this  connection  from  several  other  large 
companies. 

Another  interesting  circumstance  con- 
nected with  the  bicycle  trade  is  fur- 
nished by  the  Investor's  Review,  a 
British  trade  journal.  In  pointing  out 
that  forty-four  English  bicycle  compa- 
nies were  floated  during  the  past  twelve 
months,  it  expresses  the  opinion  that 
this  industry  has  been  overdone  in  Great 
Britain,  and  that  American  wheels  will 
eventually  drive  high-priced  wheels  out 
of  the  general  market. 


PUBLICITY  BROUGHT  PROFITS. 

Charles  E.  Hires,  of  the  firm  of  Charles 
E.  Hires  &  Company,  of  Philadelphia, 
anticipates  spending  more  money  for  ad- 
vertising Hires'  Root  Beer  in  1897  than 
in  any  previous  year.  He  intends  to 
use  not  only  daily  newspapers,  but  trade 
journals  as  well.    When  the  article  was 


first  introduced  it  was  known  only  as 
a  summer  beverage,  but  of  late  years 
there  has  been  a  large  demand  for  it  in 
the  winter,  some  people  using  it,  it  is 
said,  throughout  the  year  at  their  tables. 
It  is  thought  that  the  plant  will  have  to  be 
enlarged  before  long  to  meet  the  demand 
for  the  article.  N.  W.  Ayer  &  Son  han- 
dle the  advertising. 


A  BUSY  NEW  YORK  AGENCY. 

Captain  Homer  W.  Hedge,  the  man- 
ager of  the  New  York  office  of  the  Pet- 
tingill  Agency,  is  placing  new  and 
largely  increased  advertising  for  E.  & 
H.  T.  Anthony  &  Company  and  Wing 
&  Sons  in  magazines  and  weeklies,  as 
well  as  for  Mrs.  T.  Lynch,  New  York. 

Captain  Hedge  reports  that  the  num- 
ber of  his  customers  for  the  New  York 
city  dailies  has  more  than  quadrupled 
during  1896,  and  that  within  a  short 
time  much  larger  quarters  will  be  occu- 
pied by  the  New  York  office. 


BUFFALO'S  NEW  COMPANY. 

A  concern  which  expects  to  do  a  great 
deal  of  advertising  is  the  Dodd's  Medi- 
cine Company  of  Toronto  and  Buffalo. 
The  secretary  and  treasurer  of  this  com- 
pany is  Blinn  Yates,  who  has  been  in  the 
advertising  business  for  many  years, being 
at  present  the  manager  of  the  Buffalo 
office^of  the  Charles  H.  Fuller  Adver- 
tising Agency.  The  principal  article 
which  will  be  handled  by  the  company 
in  the  United  States  is  Dodd's  Kidney 
Pill.   

NEW  ENGLAND  MEDICINE  ADS. 

The  Frost  Homoeopathic  Remedy 
Company,  Springfield,  Mass.,  is  credited 
with  plans  for  advertising  during  the 
winter  which  will  reach  a  considerable 
total.  The  advertising  will  not  be  con- 
fined to  newspaper  space.  George  H. 
Powell,  formerly  advertising  manager  of 
the  Overman  Wheel  Company,  is  con- 
nected with  the  company  and  selects 
papers.  The  company  is  a  corporation 
under  West  Virginia  laws.  At  present 
orders  are  being  sent  to  New  England 
papers. 

PUBLISHERS  SHOULD  INQUIRE. 

A  reader  of  The  Fourth  Estate 
points  out  that  the  Auraphone  Com- 
pany, New  York,  which  has  again  been 
sending  out  advertising  to  papers,  has 
in  its  past  dealings  with  publishers  and 
agents  failed  to  show  a  title  to  further 
credit  unless  a  reorganization  on  a 
sound  basis  has  been  effected.  Pub- 
lishers to  whom  the  advertising  is  offered 
should,  in  this  case  as  all  others,  make 
inquiries  before  insertion. 


RESULTS  HAVE   BEEN  SATIS- 
FACTORY. 

It  is  said  that  the  Booth  inhaler  (or 
Hyomei)  business  will  be  advertised  with 
continued  liberality  during  the  season, 
most  of  the  outlay  being  for  newspaper 
space. 

The  advertising  is  placed  by  the 
George  Batten  &  Company  Agency. 


CENTURY  MAGAZINE  ORDERS. 

The  advertising  for  the  Century 
Company  in  western  papers  is  going 
through  Dodd's  Advertising  and  Check- 
ing Agency  of  Boston.  Part  of  the  ad- 
vertising is  placed  by  Mr.  Elsworth  at 
the  office  of  the  company  as  previously 
noted  in  these  columns. 


A  PROMISED  REVIVAL. 

The  Athloporos  Co.,  New  Haven, 
is  considering  some  advertising  for  the 
present  season.  This  business  will  no 
doubt  be  placed  through  Dauchy  & 
Company,  New  York. 


LARGE  NOVELTY  FIRM'S  PLANS. 

T.  Flaack,  the  advertising  manager  of 
R.  H.  IngersoU  and  Brother,  New  York, 
is  getting  his  advertising  lists  and  will 
place  orders  the  first  week  in  January. 


The  articles  advertised  will  be  of  the 
usual  sort  manufactured  by  the  firm — 
cyclometers,  watches,  etc. 


THECOMPANY  IS  ENTERPRISING. 

The  Cresco  Corset,  for  which  J.  H. 
Hamilton  &  Company,  New  York,  were 
reported  as  having  given  some  orders,  is 
manufactured  by  the  Michigan  Corset 
Company,  Jackson,  Mich.  Hamilton  & 
Company  are  the  selling  agents  in  the 
East.   

THE  SOAP  IS  SAID  TO  BE  GOOD. 

J.  Thalheim&  Company,  99  Maiden 
Lane,  New  York,  are  extending  the 
market  for  their  curative  soap.  They 
sell  through  the  drug  trade  only,  but  do 
not  appear  to  appreciate  that  generous 
advertising  would  induce  the  public  to 
buy  more  liberally  from  the  druggists. 


MUCH  SPACE  USED  IN  DAILIES. 

The  advertising  for  Loring  &  Com- 
pany,  manufacturers  of  various  prepar- 
ations, both  for  reducing  obesity  and  aU 
leviating  the  absence  of  it,  will  use  space 
very  liberally  this  winter.  The  con- 
tracts will,  no  doubt,  be  placed  by  the 
Pettingill  Agency. 


A  FAMOUS  HOTEL'S  ILL  LUCK. 

Cranston's  Hotel,  West  Point,  which 
has  been  advertised  a  good  deal  for 
many  years,  was  sold  November  16  in 
foreclosure  proceedings.  The  hotel  will 
probably  be  continued  as  a  summer  hotel 
and  advertised  next  summer. 


MADE  IN  MASSACHUSETTS. 

The  Cosmeon  aluminum  toilet  articles 
will  be  advertised  liberally  for  the 
Florence  Manufacturing  Company.  The 
goods  are  made  in  the  Bay  State,  while 
the  ads  are  made  in  New  York,  being 
handled  by  the  Bates-Whitman  Agency. 


NEW  NAME  USED  BY  OLD  FIRM. 

The  American  Machine  Company, 
149  South  Jefferson  street,  Chicago,  is 
about  to  use  a  list  of  monthly  and 
weekly  publications.  This  company  is 
a  department  of  the  Chicago  Scale 
Works. 

GENEROUS  SPACE  USERS. 

The  De  Laval  Separator  Company, 
New  York,  will  conduct  an  aggressive 
campaign  of  publicity  from  now  until 
next  summer,  and  is  sending  out  ads 
which  employ  the  most  modern  ideas  in 
construction  and  style. 


MORE  ADS  FROM  BALTIMORE. 

The  Hunter  Rye  Whiskey  advertising 
is  going  out  again.  L.  A.  Sandlass,  of 
Baltimore,  handles  this  business,  though 
some  of  the  contracts  go  through  J. 
Walter  Thompson,  New  York. 


IT  IS  A  MECHANICAL  DEVICE, 

A  substitute  for  poultices,  known  as 
the  "Geyser"  Hot  Appliance,  is  being 
introduced  and  will  be  advertised  some- 
what by  the  Hot  Appliances  Company, 
26  Cortlandt  street,  New  York. 


LORD  &  THOMAS  HANDLE  IT. 

The  advertising  of  Wool  Soap  will,  it  is 
said,  be  maintained  during  the  winter 
with  proper  liberality,  and  will  include 
some  bright  ideas  in  advertisement  con- 
struction. 

ONE  DAY'S  BIG  BUSINESS. 

On  November  6,  two  days  after  the 
election  of  McKinley,  orders  for  over 
$36,000  worth  of  advertisements  were 
received  for  the  Ladies'  Home  Jour- 
nal.   

WILL  USE  MANY  CLASS  PAPERS. 

The  Pasteur  Vaccine  Company,  56 
Fifth  avenue,  Chicago,   is  a  concern 
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which  will  use  different  kinds  of  pub- 
lications in  advertising  various  remedies. 


SEEDSMEN  ARE  VIGILANT. 

N.  W.  Ayer  &  Son,  Philadelphia, 
have  begun  to  give  orders  tor  the  sea- 
son's advertising  of  Burpee's  seeds. 
Agricultural  papers  are  getting  the 
orders  at  present. 


PLANNING  TO  ADVERTISE. 

A  new  firm  in  Kansas  City,  Mo.,  is 
the  Marshall  Medicine  Company.  A 
number  of  western  papers  are  getting 
requests  for  rates. 


MAY  RISE  TO  GREAT  THINGS. 

The  Magic  Yeast  Company,  897  Ash- 
land avenue,  Chicago,  is  said  to  be  will- 
ing to  cast  its  bread  upon  the  waters  of 
publicity  to  a  reasonable  extent. 


WHERE  RAINBOWS  MAY 
ORIGINATE. 

The  Rainbow  Manufacturing  Com- 
pany, 3963  Cottage  Grove  Avenue, 
Chicago,  is  advertising  a  novelty  called 
the  Rainbow  Trouser  Guard. 


CULTIVATING  MAIL  TRADE. 

The  Andrew  Schoch  Grocery  Com- 
pany, St.  Paul,  is  a  concern  which  will 
experiment  with  publicity  to  increase 
mail  orders. 

ENTERPRISE  IN  AUBURN. 

The  C.  Horace  Knapp  Company,  6 
Smith  Building,  Auburn,  N.  Y.,  is  the 
name  of  a  new  general  advertising 
agency. 

THEY  ARE  OLD  ADVERTISERS. 

Rathbone,  Sard  &  Company,  Troy, 
N.  Y.,  have  resumed  the  running  of  their 
factory  on  full  time. 


IT  IS  SLIGHT  AT  PRESENT. 

A.  P.  T.  Elder,  a  publisher  of  illus- 
trated books,  is  doing  some  advertising 
in  western  dailies. 


MISCELLANEOUS  NOTES. 

Some  more  advertising  for  the 
Hobb's  Sparagus  Pills  is  to  go  to  west- 
ern dailies  from  the  agency  of  Lord  & 
Thomas,  Chicago. 

B.  L.  Newman,  2210  Michigan  ave- 
nue, Chicago,  is  sending  some  orders  to 
western  papers  for  his  ' '  Retreat  Cure 
for  the  Liquor  Habit." 

The  Associated  American  Inventors, 
Betts  Building,  Philadelphia,  is  extend- 
ing its  advertising  so  as  to  include  a  list 
of  western  papers. 

The  Manly  Machine  Co.,  Dalton,  Ga., 
is  advertising  direct  a  line  of  hot  water 
heaters,  radiators,  etc.  Agricultural 
papers  are  being  chiefly  used. 

N.  M.  Drake,  advertising  agent,  St. 
Louis,  is  getting  rates  from  religious 
and  monthly  publications. 

Orders  for  magazine  and  other  adver- 
tising of  Dr.  Harold  Hayes,  of  Buffalo, 
have  been  going  out  recently. 

The  Fort  Dodge  Medical  Institute, 
Fort  Dodge,  la.,  is  doing  some  advertis- 
ing in  western  papers. 

L.  A.  McGinn,  145  La  Salle  street, 
Chicago,  is  advertising  toilet  prepara- 
tions in  some  dailies  and  weeklies  in  the 
West. 

The  Inventors'  Novelty  Manufacturing 
Company,  1632  North  loth  street,  Phila- 
delphia, will  use  space  for  a  time  in  the 


classified  columns  of  dailies  and  possibly 
papers  of  general  circulation. 

The  Young  People's  Paper  Associa- 
tion, 320  South  Main  street,  Elkhart, 
Ind.,  is  advertising  books  and  publica- 
tions in  weeklies  in  the  West. 

The  Martin  Publishing  Company, 
Roanoke,  Va.,  publishers  of  Martin's 
Magazine  and  the  Gospel  News,  are  ad- 
vertising in  dailies,  weeklies  and  month- 
lies. 

Remington  Brothers,  of  New  York 
and  Pittsburg,  are  placing  some  adver- 
tising for  the  Dr.  Tutt  Manufacturing 
Company  in  West  Virginia  papers. 

A.  McKinney  &  Company,  47  Broad- 
way, New  York,  will  use  space  in 
dailies  for  stock  in  a  gold-mining  com- 
pany. 

The  Cuprograph  Company,  134  Mon- 
roe street,  Chicago,  is  preparing  to  place 
a  line  of  advertising  novelties  in  general 
mediums. 

The  Cafifo-Celery  Company,  Palmyra, 
N.  Y.,  is  the  name  adopted  by  advertis- 
ers who  are  reported  to  be  in  the  field 
for  advertising  ideas. 

The  Western  Medicine  Company, 
Kalamazoo,  has  increased  the  list  of 
mediums  it  will  use  in  the  eastern  states, 
and  these  states  are  to  be  covered  pretty 
thoroughly. 

Miller  Purvis,  formerly  with  Farm 
and  Fireside,  has  taken  an  office  in  the 
Monadnock  Building,  Chicago,  where 
he  acts  as  special  western  representative 
of  Golfing. 

The  Geo.  H.  Regar  Company,  Phila- 
delphia, is  sending  new  orders  to  maga- 
zines and  ladies'  papers  for  the  Omo 
Dress  Shields. 

The  Leonard  Manufacturing  Com- 
pany, Chicago,  is  u-ing  a  full  page  in 
various  publications.  This  advertising 
is  handled  by  the  Charles  H.  Fuller 
Agency,  Chicago. 

The  Western  Financial  Company,  225 
Dearborn  .-treet,  Chicago,  is  one  of  the 
concerns  that  will  advertise  for  funds  to 
be  used  in  speculation. 

The  Gillette  Clipping  Machine  Com- 
pany, 112  West  32d  street,  New  York,  is 
to  advertise  its  horse-clipping  machines 
to  a  moderate  extent. 

Kelley  &  Cameron,  100  Washington 
street,  Chicago,  are  advertising  a  new 
school  of  law  in  western  publications. 
At  present,  the  orders  are  sent  "direct." 

The  A.  W.  Scott  Company,  Cohoes, 
N.  Y.,  is  sending  orders  to  a  line  of 
woman's  papers  for  its  washing  fluid. 
This  advertising  is  going  "direct." 

The  Crown  Supply  Company,  52  State 
street,  Chicago,  is  advertising  ^Merrall's 
Medicinal  Remedy  Soap. 

The  S.  Freeman  &  Sons  Manufactur- 
ing Company,  Racine,  Wis.,  is  to  be  a 
very  liberal  advertiser  this  season  in 
papers  that  reach  farmers. 

The  Shall  Manufacturing  Company, 
79  Dearborn  street,  Chicago,  is  intro- 
ducing and  advertising  a  device  which 
is  claimed  to  make  doors  weather  and 
dust  proof. 

The  Monetary  Investment  and  Trust 
Company,  49  King  street,  Toronto,  is 
one  of  the  few  Canadian  advertisers  for 
funds  to  be  used  in  speculative  invest- 
ments. 

The  Pasteurine  Gum  Company,  St. 
Louis,  is  the  name  of  a  concern  which  is 
said  to  contemplate  advertising. 

The  Florida  Publishing  Company, 
Eustis,  Fla.,  is  advertising  in  weeklies. 

The  P.  J.  Cannon  Manufacturing 
Company,  76  Fulton  street,  New  York, 
is  introducing  a  $3  oil  stove. 

The  Morse  Agency  is  placing  orders 
for  the  Merriam  Company,  bojk  pub- 
lishers. Fifth  avenue.  New  York. 

The  Milbourne  Advertising  Agency, 
Baltimore,  is  sending  orders  to  a  large 
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line  of  papers  for  some  novelty  adver- 
tising. The  list  is  to  be  increased  in  the 
near  future.  Authorities  seem  to  differ 
on  the  question  of  this  agency's  prompt- 
ness in  paying. 

The  David  C.  Cook  Publishing  Com- 
pany, Chicago,  will  use  considerable 
space  in  a  selected  list  of  papers. 


NOTES  ON  SOME  CURRENT  ADS. 

The  advertisements  of  the  T.  A- 
Slocum  Company,  New  York,  in  various 
dailies  are  noticeable  for  the  amount  of 
space  used,  being  much  larger  than  is 
usual  with  advertisements  of  medicines 
that  call  for  direct  orders . 

In  an  advertisement  of  Ehrich  Broth- 
ers' dry  goods  store  in  the  New  York 
papers  on  Sunday  there  were  reduced 
fac-similes  of  the  headings  of  the  New 
York  Journal,  Staats  Zeitung,  World 
and  Times,  in  connection  with  a  reprint 
of  complimentary  notices  given  by  those 
papers  to  the  firm  named. 


A    NEWSPAPER  CELEBRATION. 

The  celebration  of  the  looth  anni- 
versary of  the  publication  of  the 
Reading  (Pa.)  Adler  will  take  place 
Saturday,  November  28.  To  fitly  cele- 
brate this  important  event  Milford  N. 
Ritter,  the  present  publisher,  has  in- 
vited his  newspaper  friends  to  a  dinner 
on  the  afternoon  of  the  anniversary 
day  at  5  o'clock. 


MINNESOTA'S  HARVEST  ISSUE. 
The  Winona  Daily  Herald  recently 
issued  a  harvest  souvenir  edition.  It 
contained  many  ^illustrations,  and  also 
an  account  of  the  industries  and  wealth 
of  Winona.  In  harmony  with  the  idea 
of  a  liberal  agricultural  harvest  the  Her- 
aldvra.^  printed  on  paper  of  a  rich  cream 
color. 

A  BOSTON  PAPER'S  PROGRESS. 

Recent  instances  in  which  the  adver- 
tising and  subscription  departments  of 
various  journals  had  shown  a  gratifying 
condition  in  spite  of  the  universal  de- 
pression have  been  mentioned  in  these 
columns.  The  Boston  Household,  which 
will  be  remembered  as  a  monthly  that 
was  started  in  Brattleboro'  nearly  thirty 
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years  ago,  appears  to  be  one  of  the 
"lucky  ones,"  for,  as  a  result  of  the 
work  of  Advertising  Manager  W.  J.  Shil- 
liday,  the  advertising  contracts  have  ma- 
terially increased.  Mr.  ShilUday  seems 
to  know  how  to  meet  the  taste  of  adver- 
tisers, for  he  has  made  it  a  rule,  for  one 
thing,  to  give  good  position  to  all  adver- 
tisements instead  of  aggregating  a  great 
many  in  a  careless  mass. 

Mr.  Shilliday  conducts  a  department 
in  the  Household  entitled  "The  Adver- 
tising Man's  Corner,"  in  which  para- 
graphs of  interest  to  advertisers  and 
readers  are  given.  Since  the  paper 
passed  into  the  proprietorship  of  \V.  N. 
Hartshorn  &  Company  there  has  been  a 
decided  improvement  in  it. 


A  ONE-CENT  WEEKLY. 

The  Montreal  (Can.)  Weekly  Gateiit 
has  cut  its  cost  to  I  cent  a  week,  or  50 
cents  a  year. 
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For  (3.50  we  will  send  a  bound  volume  of  the 
last  half-year,  March  to  August,  inclusive: 
or  for  $^  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
indnsive. 


ARTISTS  AND  ACCURACY. 

The  reporter  has  been  so  often  and  so 
persistently  accused  of  inaccuracy,  and 
this  has  become  so  much  of  an  age 
of  illustrated  newspapers,  that  it  is  ap- 
propriate to  draw  comparisons  between 
the  work  of  the  picture  maker  and  the 
teller  of  things  in  type. 

The  artist  has  the  advantage  over  the 
reporter  in  that  his  work  is  praised,  so 
long  as  it  is  pleasing  and  graceful  and 
animated  with  life.  An  idealistic  scribe 
is,  however,  in  constant  hot  water, 
for  from  the  time  he  reports  to  his  city 
editor,  through  the  process  of  the  copy 
reader's  blue  penciling  and  the  final 
reading,  his  account  must  stand  investi- 
gation and  be  possible  of  proof. 

Fine  writing  minus  facts  is  not  rated 
high  in  the  scale  of  newspaper  pay,  while 
clever  drawing  is  appreciated  without 
regard  to  its  approach  to  the  truth. 

Take  the  newspaper  artist's  work  and 
compare  it  with  that  of  the  reporter,  and, 
eliminating  the  license  given  to  art  as 
well  as  poetry,  the  writer  stands  on  the 
higher  plane  of  accuracy. 

Some  of  the  pictures,  in  fact  many  of 
them,  perhaps  most  of  them,  could  not 
be  recognized  by  those  best  acquainted 
with  the  subjects,  and  often  as  we  might 
properly  say  the  victims.  It  is  unusual 
when  two  press  artists  draw  anything  or 
anybody  in  a  way  that  would  suggest 
identity  of  subject  or  even  a  remote  re- 
lationship. 

We  are  not  hostile  to  the  artists,  for 
they  are  a  clever  crowd  with  little  more 
vanity  than  their  writing  brothers,  and 
all  that  we  would  suggest,  for  it  never 


does  to  complain  without  offering  a 
remedy,  is  that  these  good  friends  of 
pictorial  prowess  should  strive  occa- 
sionally to  attain  a  likeness. 

There  are  a  few  clever  fellows  who 
never  miss  catching  the  identifying 
characteristic,  just  as  there  are  many  re- 
porters whenever  miss  the  vital  point  of 
their  stories,  but  the  rule  is  not  in  favor 
of  the  artists. 

That  the  reporter's  information  is 
measured  by  several  standards,  so  that 
in  the  main  he  is  bound  to  be  trnthlul, 
should  not  make  the  artist  rejoice  in  his 
freedom  (rom  proof  due  to  the  diffi- 
culties of  bringing  the  individual  or  the 
scene  to  the  office,  where  some  judge 
might  decide  how  near  he  came  to  catch- 
ing a  resemblance,  or  the  suspicion  of  a 
suggestion  leading  to  recognition. 

The  demand  for  newspaper  pictures 
has  of  course  brought  out  a  tremendous 
supply  of  talent,  and  the  trouble  seems 
to  be  that  too  much  of  it  is  atllicted  with 
a  genius  for  idealization  and  alarming 
lack  of  accuracy. 


THANKSGIVING  DAY. 

Many  are  glad  that  they  are  alive, 
rejoice  and  acknowledge  their  reasons 
for  thanks.  The  publisher  who  has 
been  through  the  long  period  ol  finan- 
cial depression,  bruised  with  frequent 
falls  from  the  cliffs  of  unwarranted 
hopes  to  the  barren  valley  of  despair, 
welcomes  again  the  sunlight  of  returning 
prosperity  that  lightens  the  hidden  paths 
leaning  to  good  times.  He  gives  thanks 
that  things  are  not  worse  than  they 
were  and  that  they  are  as  they  are  and 
shall  be  as  they  should  be. 

It  is  hard  to  be  thankful  for  favors  re- 
ceived in  the  form  of  very  bad  times, 
but  it  is  easy  to  be  grateful  in  the  knowl- 
edge that  the  worst  has  happened  and 
that  business  is  on  the  mend.  It  is  often 
the  bitterest  pill  that  gives  the  greatest 
relief,  and  we  all  know  that  if  we  had 
never  suffered,  our  appreciation  of  many 
blessings  must  be  lacking  in  the  relish 
that  comes  from  continued  hunger. 

Few  reasons  for  rejoicing  appeal  more 
directly  to  the  publisher  than  the  fact 
that  the  advertiser  has  lost  his  stereo- 
typed phrase,  "Wait  until  after  the 
election,"  and  the  subsequent  response 
of  some,  "We  begin  with  the  new  year, ' ' 
is  not  hopeless.  Large  Christmas  ad- 
vertising makes  up  for  the  delay  of  the 
timid,  who  will  not  venture  until  the 
procession  of  prosperity  is  well  started. 

Without  enumerating  the  many  rea- 
sons why  we  should  all  be  happy  on  this 
holiday  and  willing  to  offer  thanks  to  a 
wise  Providence,  it  is  worth  while  to  call 
attention  to  the  fact  that  the  business  of 
publishing  newspapers  has  stood  the 
fearful  strain  of  days  and  weeks  and 
months,  when  collections  were  close  to 
the  class  of  impossibilities  and  credit  a 
most  one-sided  affair,  borrowing  being 
the  business  of  the  other  fellow. 

But  all  this,  we  believe,  is  past.  Leg- 
islators are  awakened  to  a  sense  that 
they  cannot  experiment  with  the  peo- 
ple's commercial  life.  The  victory  of 
the  party  soon  to  be  in  power  is  acknowl- 
edged to  be  so  much  to  the  credit  of  the 
other  that  there  is  bound  to  be  a  con- 
servative element  in  partisanship  and 
concerted  action  in  patriotic  endeavor. 
There  is  every  reason  to  be  thankful, 
and  we  are  with  those  who  rejoice. 


OPINIONS  OF  AN  OPTIMIST. 

There  is  entirely  too  much  sympathy 
offered  to  the  newspaper  men  of  the 
ranks.  They  have  troubles  of  their  own, 
but,  in  the  language  they  have  heard  in 
the  streets,  "there  are  others/'  includ- 
ing employing  publishers.  Sympathy  is 
an  insult  when  offered  to  the  fairly  self- 
satisfied,  and  the  man  with  respect  for 
himself  surely  deserves  to  be  counted 
among  those  who  work  hard  and  rejoice 
in  their  labor,  failing  to  spend  over-much 
time  in  longing  for  riches  belonging  to 
others. 

It  is  not  the  anarchistic  reporter,  the 
man  with  a  grievance  and  a  soul  that 
sulks,  who  in  the  end  wins.  It  is  not  the 
dreamer,  the  fellow  of  visions,  rather 


than  a  habit  of  active  and  acute  pursuit 
of  the  news,  who  succeeds. 

In  the  newspaper  field  it  is  shown 
perhaps  more  evidently  than  in  any 
other  line  of  work  that  it  is  the  persist- 
ent, painstaking,  tireless  worker  to  whom 
nothing  is  more  important  than  the  news 
who  gains  the  honors  and  rewards  of 
his  profession. 

We  are  glad  that  it  is  so,  for  it  ought 
to  be.  Genius  counts,  but  hard  work  is 
the  assurance  of  success.  To  those  who 
win  the  big  rewards  and  those  who  earn 
the  lesser,  we  extend  our  appreciation 
rather  than  our  unnecessary  and  un- 
warranted sympathy.  To  those  who 
fail  there  is  nothing  to  be  said  other  than 
that  they  chose  blindly  the  means  of 
their  livelihood. 

The  newspaper  reporter,  in  the 
selection  of  his  line  of  labor,  should,  and 
soon  does,  understand  that  he  is  not  to 
pose  as  one  consecrated  to  the  duty  of 
moulding  public  opinion.  He  is  to  tell 
the  truth  as  he  finds  it,  and  when  he  has 
the  chance  to  use  the  colors  of  fancy  he 
must  employ  them  with  fine  feeling  and 
artistic  skill,  or  find  himself  doomed  to 
seek  the  way  of  his  usefulness  in  other 
walks  of  life. 

Among  the  most  recent  of  those  who 
would  attack  the  press  is  a  Canadian 
clergyman,  foolish  enough  to  say  of  news- 
paper men: 

"  They  are  not  trained  anvwhere.  They  pass 
no  exammaiion  ai  to  knowledge;  they  possess 
no  ceriificate  of  character;  they  ^or^w€ar  no 
heresy;  ihey  subscribe  to  no  creed;  they  are  not 
under  bonds  to  re-tpect  anythi  ig.  to  promote 
any  vood  ciuse  or  to  overthrow  any  evil  thing. 

"  They  arrive  precariously  at  edirori.*!  chairs, 
where  each  one  of  them  a  id  e^ses  daily  a  con- 
gregation vaster  thin  any  cathedral  would  hold; 
and  as  a  rule  they  are  wholly  uncon-icious  of 
their  congregations.  They  wonder  why  the 
world  IS  going  last  to  Hades,  without  perceiving 
that  they  are  standing  on  a  lever  to  which  the 
whole  mechanism  of  life  responds." 

We  would  not  have  quoted  this  miser- 
able matter,  except  that  we  see  in  it  an 
illustration  of  the  bigotry  which,  blinded 
with  its  own  prejudice,  cannot  realize 
that  the  world  grows  better  rather  than 
worse.  It  is  a  refutation  in  itself  of  the 
disposition  to  attack  the  press  in  the 
hope  that  thereby  may  be  won  notoriety 
necessary  to  the  gratification  of  publicity. 

If  the  clergyman  had  devoted  himself 
as  assiduously  to  his  parish  as  the  reporter 
does  to  his  assignments,  he  would  have 
realized  that  there  are  more  good  men 
in  the  world  than  there  are  bad,  and 
that  the  majestic  majority  in  the  evolu- 
tion of  mankind  will  have  on  its  elected 
ticket  for  its  roll  of  honor  the  names  of 
men  who  worked  on  the  newspapers — 
helping  accomplish  the  splendid  thing 
that  are  done  in  an  improving  world. 


NOTE  AND  COMMENT. 

The  press,  through  its  namesake  in 
Cleveland,  O.,  has  again  proven  the 
value  of  the  reporter  as  a  voluntary 
officer,  enlisted  in  the  cause  of  good 
government.  In  the  discharge  of  his 
duties  the  reporter  frequently  plays  a 
part  of  direct  benefit  to  the  public  and 
in  solving  the  mysteries  presented  to 
him  in  the  course  of  his  assignments  he 
naturally  incurs  the  envy  of  the  police. 

Without  dwelling  at  length  on  the 
difference  between  a  policeman-detective 
and  a  bright  ambitious  reporter,  a  com- 
parison so  one-sided  that  there  can  be 
but  one  conclusion,  it  is  interesting  to 
note  that  though  the  superintendent  of 
police  in  Cleveland  had  found  occa- 
sion to  remark  that  the  cause  of  justice 
would  be  better  served  if  the  reporters 
would  attend  to  their  own  business,  yet 
last  week  E.  A.  Dory,  of  the  Cleveland 
Press,  discovered  two  desperate  robbers 
and  handed  them  over  to  the  officers  of 
the  law. 

George  Kerr,  a  reporter  on  the  same 
paper,  found,  after  the  police  had  given 
up  the  task,  the  weapon  used  in  a  mur- 
der, the  only  clue  to  the  possible  identi- 
fication of  the  guilty  man.  His  work 
will  undoubtedly  lead  to  the  conviction 
of  the  man  whom  the  police  had  ceased 
to  seek,  and  whom  they  found  after  they 
had  read  the  Press. 


press,  crops  out.  This  occurred  recently 
at  Zanesville,  O.  There  on  election 
day  Editor  W.  O.  Munson,  of  the  Press, 
was  assaulted  by  A.E.  Howell.  The  editor 
was  struck  without  warning,  and  the 
unnecessary  peace-makers  who  always 
turn  up  in  time  to  prevent  people  from 
resenting  insults  pulled  the  men  apart 
before  the  editor  could  get  his  revenge. 
His  nose  was  broken,  and  he  is  now  in 
the  hands  of  a  surgeon.  He  has  sued 
Howell  for  lio.ooo  damages,  and  it  is 
certainly  to  be  hoped  that  the  courts, 
open  to  every  shyster  lawyer  who 
has  flamed  the  fires  of  possible  libel 
suits,  will  give  the  editor  fair  play. 


The  Automatic  Newsboy  Company  re- 
ports a  wide  spread  interest  in  the  clever 
machine  on  the  part  of  prominent  pub- 
lishers all  over  the  country.  Those  who 
have  witnessed  the  working  of  the  ma- 
chine not  only  express  surprise  at  the 
perfection  of  its  working,  but  the  convic- 
tion that  it  will  soon  be  in  wide  use. 


"  It  is  an  ill  bird  that  fouls  its  own 
nest,"  and  Vance  Thompson,  of  the 
New  York  Commercial  Advertiser, 
might  profitably  ponder  over  the  pro- 
verb. In  a  recent  issue  of  the  paper  he 
asks  his  readers  to  reason  with  him  and 
then  goes  on  to  ask  whether  journalism 
is  a  proper  occupation.  Springing  par- 
agraphs with  the  skill  of  a  prolessional 
space  grabber,  he  says: 

Not  of  Paris — where  the  Journalistic  quill 
still  ha^  something  of  gilt,  if  not  of  gold;  the 
Paris  where  Gautier  wrote  and  where  Lemaitre 
and  Senne  write. 

We  are  not  talking  of  London — 

In  London  literature  is  so  set  to  journalism 
that  it  requires  a  very  keen  knife  to  dissever 
the  two. 

In  New  York! 

In  New  York  the  man  who  earns  his  bread  by 
his  diurnal  pen  lays  himself  under  the  suspicion 
of  being  a  reporter  of  one  of  the  dirty  dailies. 

As  it  happens,  the  journalism  of  Paris 
is  rank  with  corruption,  the  blackmailer 
being  the  successtul  artist  with  a  big  in- 
come. It  is  not  so  long  ago  that  the 
whole  lot  were  set  up  to  public  scorn 
as  a  shameless  tribe  trading  on  the  repu- 
tation of  others. 

In  London  there  is  no  newspaper  man 
in  our  own  sense  of  the  word,  but 
rather  a  few  editors  and  chiefs  of 
departments  in  charge  of  a  corps  of 
stenographers. 

But  to  continue  with  Vance  Thomp- 
son's opinion  of  his  own  profession,  he 
says: 

In  New  York  the  journalist,  if  he  is  to  hold 
his  public — and  his  job — must  caper  like  a  zany. 
He  carves  his  way  to  the  cashier's  window  with 
the  weapon  of  hyperbole.  He  distorts  life.  He 
exaggerates  his  own  emotions.  In  order  to 
prick  the  attention  of  a  public  which  is,  intellec- 
tually, rather  indolent,  he  forces,  falsifies, 
dramatizes,  simplifies,  hyperbolizes  everything. 

■'  When  he  sees  his  own  face  in  his  shaving 
glass  he  sneers  at  it — for  the  face  is  the  face  of  a 
mental  and  moral  mountebank. 

"  The  typical  Vew  York  newspaper  is  a  mix- 
ture of  a  bad  grammar,  bad  morals  and  anaemic 
intellectuality. 

"  Is  journalism  a  proper  occupation  for  a  well- 
bred  man  ? 

"  I  do  not  attempt  to  answer  the  question;  I 
merely  pose  it. 

" '  Come,'  said  the  apostle,  *  let  us  reason  to- 
gether.' '' 

Apostles  are  supposed  to  have  wings, 
and  the  chances  are  that  if  they  are  not 
too  happy  to  reason  they  would  tell  the 
bird  fouling  its  own  nest  to  seek  the 
converse  of  company  of  its  own  kind. 


The  usual  number  of  Thanksgiving 
issues  have  been  prepared  by  various 
kinds  of  publications  all  over  the  coun- 
try. The  leading  weeklies  and  month- 
lies have  special  numbers,  which  are 
often  an  improvement  over  similar  issues 
in  former  years,  especially  in  regard  to 
the  use  of  half-tone  and  other  illustra- 
tions, and  the  employment  of  color  work. 
The  Youths''  Companion,  for  example, 
will  issue  a  Thanksgiving  number  with 
a  special  cover  as  well  as  special  literary 
and  artistic  features. 


Every  once  in  a  while,  especially 
about  election  time,  the  old-time  vicious 
spirit,  resentful  of  the  freedom  of  the 


The  danger  of  letting  a  practically 
unknown  man  write  editorials  because 
he  seems  to  be  imbued  with  the  spirit 
of  the  paper  has  been  recently  shown  in 
the  case  of  the  Irish  World.  During 
the  absence  of  C.  O'C.  McLoughlin 
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Thomas  Merrick  Jones,  who  has  turned 
out  to  be  an  English  spy,  wrote  two 
editorials.  One  was  headed  "  Un- 
masked "  and  denounced  Joseph 
.Chamberlain,  British  colonial  secretary, 
in  most  unmeasured  terms,  just  after 
he  had  landed  in  New  York  on  his 
recent  visit  here.  It  is  said  that  the 
result  of  this  article  was  to  have  Mr. 
Chamberlain  placed  under  protection  of 
detectives  during  his  stay  in  America. 

The  other  was  a  tirade  on  the  treat- 
ment of  Irish  prisoners  in  British 
dungeons  and  the  advice  to  "  Strike 
England  to  the  Heart." 


Surely  Kentucky  is  the  land  of  gen- 
tlemen. The  Mount  Olivet  Tribtme 
Democrat  office  being  totally  destroyed 
by  fire,  there  being  no  insurance  and 
editor  Zoller  utterly  ruined,  the  Mays- 
ville  (Ky.)  Public  Ledger  printed  an 
appeal  for  help,  and  was  soon  busily 
acknowledging  contributions  for  its  af- 
flicted contemporary. 

The  subscription  lists,  subscription 
ledger,  two  daybooks,  two  ledgers, 
printers'  books  and  catalogues,  files 
of  papers  for  years  past,  a  mass  of 
miscellaneous  literature,  all  the  editor's 
private  and  business  correspondence,  in 
fact,  everything  in  the  office,  went  up  in 
the  flames. 

All  was  gone  but  the  good-will  of  the 
people  and  the  true  friendship  of  an- 
other editor. 


THAT  MALT  EXTRACT  LITI- 
GATION. 

New  York,  November  18,  1896. 
Editor  The  Fourth  Estate: 

Dear  Sir; — We  notice  an  article  in 
your  issue  of  November  5  in  reference 
to  the  decision  on  the  appeal  in  the 
Hoff's  Malt  Extract  case,  which  does 
not  give  the  exact  facts,  nor  state  the 
matter  from  the  disinterested  point  of 
view  which  we  should  expect  your  paper 
to  take. 

For  your  information,  we  beg  to  say 
that  Judge  Coxe,  in  the  United  States 
Circuit  Court  for  the  southern  district 
of  New  York,  stated  in  his  opinion: 

1st.  That  the  complainant  has  a  right 
to  sell  m  the  United  Stales  Johann 
HofTs  Malt  Extract  under  the  old  labels 
and  trade-marks  used  in  Germany  for 
many  years. 

2d.  It  is  proved  beyond  question  that 
complainant's  extract  has  been  known 
in  the  commerce  of  this  country  for 
years  as  "  Hofi's  Malt  Extract,"  and 
has  been  dealt  in  under  that  name  quite 
as  much  as  under  the  name  "Johann 
Hoffs  Malt  Extract." 

The  words  "  HofFs  Malt  Extract," 
conspicuously  printed  on  the  defendant's 
labels,  are  liable  to  deceive  ordinary 
purchasers.  The  fact  that  the  extract 
is  made  by  Leopold  Hoff  is  imparted  in 
such  a  manner  that  it  would  be  likely 
to  escape  observation,  unless  an  unusu- 
ally careful  examination  were  made." 

The  court  therefore  holds  that  the 
defendant  should  be  required  to  print 
the  name  "  Leopold  "  before  the  words, 
"  Hoff's  Malt  Extract,"  on  its  large 
label,  so  that  the  line  will  read  in  type 
of  the  same  size,  "Leopold  Hoff's  Malt 
Extract." 

This  decision  of  Judge  Coxe  was  fully 
upheld  by  the  United  States  Court  of 
Appeals  in  an  opinion  rendered  by  said 
Court  of  Appeals,  per  curiam. 

In  the  opinion  of  the  court  of  appeals 
it  is  stated  ihat  in  confirming  this  decree 
it  does  not  seem  necessary  to  add  any- 
thing to  the  discussion  of  the  law  and 
the  facts  contained  in  the  opinion  of  the 
circuit  court. 

There  is  nowhere  any  item  contained 
in  either  the  opinion  of  Judge  Coxe  nor 
in  the  opinion  of  the  court  of  appeals 
from  which  you  could  take  it  that  the 
complainant  in  this  case  does  not  have 
the  right  to  use  the  words  "  HofPs  Malt 
Extract,"  but,  on  the  contrary,  it  is  the 
complainant  who  is  acknowledged  to 
have  the  sole  right  to  use  these  words 
for  the  designation  of  their  article. 

Eisner  &  Mendelson  Co. 


PURELY  PERSONAL. 

George  Waugh  Arnold,  the  new 
press  agent  of  Oscar  Hammerstein's 
Olympia,  is  making  as  great  a  success  in 
his  new  line  of  work  as  he  did  as  a  news- 
paper man.  Mr.  Arnold  is  one  of  those 
courteous  and  clever  fellows  who  make 


many  friends,  and  is  naturally  the  right 
man  for  his  new  position. 

His  first  work  was  on  the  New  York 
limes.  Since  then  he  has  been  con- 
nected with  the  Herald  and  Advertiser, 
was  for  a  time  assistant  city  editor  of  the 
IVorld,  and  published  a  Wall  street 
paper  called  the  Exchanges.  He  also 
ran  a  newspaper  in  El  Penico,  Puerto 
Cortez,  Spanish  Honduras.  He  has 
been  a  liberal  contributor  of  clever  verses 
to  the  magazines. 


Frank  D.  Biggs,  New  York,  now  has 
charge  of  the  advertising  of  the  Owl, 
Boston.  Mr.  Bigg's  work  will,  no 
doubt,  result  in  material  improvement 
in  the  advertisement  columns. 


George  B.  Frease,  manager  and 
treasurer  of  the  Canton  (O.)  Repository 
Printing  Company,  is  in  New  York,  buy- 
ing new  equipment  for  the  paper.  The 
great  prosperity  enjoyed  by  Canton 
through  the  multitudes  visiting  Mc- 
Kinley  during  the  campaign,  was,  of 
course,  shared  by  the  Repository,  and 
as  a  result  it  will  have  many  new  and 
needed  printing  appliances,  perhaps  the 
most  important  being  linotypes. 


Mrs.  Sarah  R.  Sloane,  of  the  New 
York  Journal,  whose  successes  have 
been  in  continuous  succession,  sails  for 
England  and  France  next  Wednesday. 


Mrs.  Sloane  after  her  hard  work  is 
entitled  to  the  six  weeks  she  is  to  take, 
but  she  will  during  her  absence  have 
a  receptive  mind  for  news  of  import- 
ance to  her  paper. 


Preston  S.  Krecker  has  resigned 
the  city  editorship  of  the  Reading  (Pa.) 
Herald  and  resumed  his  position  as 
editor  of  the  Lebanon  Report. 

William  A.  Bancroft,  who  has  for 
three  years  been  with  the  Pope  Manu- 
facturing Company  as  advertising  man- 
ager, has  formed  a  connection  with  the 


Pettingill  Agency.  He  will  have  charge 
of  the  writing  of  advertisements  and 
preparation  of  cuts  in  the  agency,  and 
will  be  particularly  concerned  in  the  ad- 
vertising connected  with  bicycles,  in 
regard  to  which  he  is,  of  course,  well 
qualified  to  point  a  "  winning  way." 


Robert  Ansley,  business  manager 
of  the  Chicago  Times-Herald,  was  in 
New  York  this  week. 


Percival  R.  Benson,  a  former  Min- 
neapolis newspaper  man,  has  left  the 
Detroit  Tribune,  a  paper  which  has 
given  to  the  world  the  scintillations  of 
Mr.  Benson's  exquisite  humor,  and  made 
him  known  to  the  crait  all  over  the 
country.  Mr.  Benson  will  in  future  live 
in  New  York,  where  he  will  devote  his 
time  to  sketch  writing  and  the  elabora- 
tion ol  his  excellent  fooling. 


William  T.  Nichols,  editor  of  the 
Manchester  (N.  H.)  Daily  Union,  was 
marritrd  last  week  to  Miss  Helen  F. 
Hull,  of  Cincinnati. 


A.  A.  Allen,  recently  editor  and 
proprietor  of  the  Macon  Telegraph,  has 
been  engaged  as  leading  editorial  writer 
on  the  Jacksonville  Times-  Union.  Mr. 
Allen,  who  was  at  one  time  assistant 
editor  of  the  Savannah  Morning  News, 
was  one  of  the  best  editors  connected 
with  the  daily  press  of  Georgia. 


Dr.  E.  p.  Oberholtzer,  who  for  the 
past  six  years  has  been  on  the  editorial 
staff  of  the  Norristown  (Pa.)  Evening 
Telegraph,  has  accepted  the  editorship 
of  the  Manufacturer,  succeeding  Charles 
Heber  Clark,  resigned. 


Charles  B.  Murray,  of  Cincinnati, 
editor  of  the  Price  Current,  is  being 
mentioned  for  secretary  of  agriculture 
under  the  new  administration. 


James  B.  Morrow,  editor  of  the 
Cleveland  Leader,  has  been  moved  to 
deny  the  rumor  that  he  is  to  be  a  mem- 
ber of  the  McKinley  cabinet.  His  de- 
nial takes  this  emphatic  form:  "  I  never 
have  been,  I  am  not  now,  and,  God  will- 
ing, I  never  shall  be  a  candidate  for 
office.    I  am  a  newspaper  man." 


G.  O.  Shields,  editor  of  Recreation, 
is  to  deliver  a  lecture  to-night  in  New 
York  for  the  New  York  Board  of  Edu- 
cation on  "Irrigation  in  Southern  Cali- 
fornia." 


CoL.  John  B.  Dampman  reports  him- 
self as  enormously  pleased  with  his  new 
editorial  position  on  the  Pittsburg 
Times,  and  that  paper  is  certainly 
pleased  with  him.  The  colonel  is  a  suc- 
cess in  Pittsburg,  as  he  was  in  Reading. 


W.  M.  Raymond,  who  for  the  past 
year  has  been  business  manager  of  the 
Kansas  City  (Mo.)  Gazette,  has  resigned 
his  position  on  account  of  ill  health. 
W.  L.  Witmer,  who  was  Mr.  Raymond's 
piedecessor,  will  be  his  successor. 


NEWSPAPER'S  NEW  OWNER. 

The  St.  Louis  (Mo.)  Mirror,  pub- 
lished by  the  assigned  Mirror  Publishing 
Company,  has  been  purchased  by  James 
Campbell,  a  broker,  for  $3,600.  The 
sale  was  in  pursuance  of  an  order  of 
court.  The  claims  against  the  assigned 
concern  are  about  $12,000.  The  credit- 
ors will  get  about  30  per  cent,  of  their 
claims.  The  paper  will  be  run  under 
Mr.  Campbell's  name,  with  Wm.  M. 
Reedy  as  editor.  T.  T.  Le  Berthon, 
who  was  president  of  the  company,  will 
not  be  connected  with  the  paper. 


ARTIST  TAKES  HIS  LIFE. 

Alfred  Martin,  an  etcher,  employed  in 
the  art  department  of  the  Brooklyn 
Eagle,  committed  suicide  in  the  office  of 
that  paper  last  week.  Martin  was 
forty  two  years  old,  and  leaves  a  wife 
and  three  children.  He  had  been  de- 
spondent and  in  ill-health  for  some  time. 


A  KANSAS  NEWSPAPER  MAN, 

Those  who  have  heard  of  the  energy 
of  Kansas  publishers  in  general  are  quite 
sure  to  have  heard  of  the  Wichita  Bea- 
con. This  long-established  journal  is 
published  by  H.J.  Hagny,  who  assumed 
the  business  management  in  November, 
1893.  After  acting  as  business  manager 
for  nearly  a  year  he  assumed  the  entire 
management  in  July,  1894,  at  which 
period  the  widow  of  the  former  proprie- 


tor became  sole  owner.  Mr.  Hagny, 
immediately  after  assuming  absolute 
control,  enlarged  the  paper  from  four 
pages  to  eight  pages  and  installed  Mer- 
genthalers  and  a  new  press. 

The  paper  has  added  many  improve- 
ments and  made  rapid  strides  in  the  past 
year  and  a  half.  It  occupies  an  enviable 
place  among  the  Kansas  newspapers. 
Its  editorial  and  city  departments  are  in 
charge  of  a  full  corps  of  able  and  efficient 
men  of  long  experience  in  newspaper 
work,  and  it  has  the  full  telegraphic 
press  service  of  the  Associated  Press. 

It  claims  the  distinction  of  being  the 
first  daily  paper  with  telegraphic  dis- 
patches published  in  the  Arkansas  Val- 
ley, having  made  its  first  appearance  in 
1872. 

Mr.  Hagny  has  ably  maintained  the 
paper's  prestige  as  a  fearless  advocate  of 
all  measures  for  the  general  good. 


OBITUARY  NOTES. 

Nelson  Mowton,  a  newspaper  writer, 
died  last  week  in  Boston.  In  Colorado 
he  worked  on  the  Rocky  Mountain  News. 
Three  years  ago  he  went  to  Boston,  and 
during  the  life  of  the  Standard  had 
charge  of  one  of  the  departments. 


Coleman  E.  Bishop  died  recently  at 
the  Hydetown  (N.  Y. )  sanitarium,  aged 
about  sixty  years.  He  was  the  founder 
of  the  Jamestown  Evening  Journal  and 
of  the  Oil  City  Daily  Derrick,  and  was 
for  a  period  editor  of  Judge,  and  at 
another  time  editor  of  the  Buffalo  Ex- 
press. 


Mrs.  Mary  Hargrave  Simpson  died  re- 
cently at  her  residence,  at  Annadale, 
S.  I.  A  few  years  ago  Mrs.  Simpson 
was  well  known  to  the  educational 
world  here  and  abroad  as  editor  and 
projector  of  the  Teacher. 

She  remained  its  editor  for  five  years. 
Since  then  she  had  lived  very  quietly  in 
her  rural  home. 


H.  D.  Cone,  a  paper  manufacturer, 
who  was  well  known  in  the  trade,  died 
in  New  York  last  week. 

Mr.  Cone  was  sixty  years  old.  He 
had  two  paper  mills  at  Housatonic, 
Mass.,  and  employed  a  large  number  of 
hands. 


Captain  James  A.  Crawley  is  dead. 
For  some  years  he  was  the  editor  of  the 
Laporte  (Ind.)  Herald. 
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FOR  SALE. 


FOR  SALE. 


VALUABLE  NEWSPAPER 
PROPERTY  FOR  SALE. 

Owing  to  the  inability  of  the  stockholders  to  agree  upon 
the  management,  I  have  been  appointed  receiver  of  I  iie 
BRiDGEroRT  Morning  Union,  and  hereby  offer  the  entire 
plant  forsale.  It  is  an  eight-column,  eight-page  daily,  and 
has  an  actual  circulation  daily  of  more  than  double  that 
of  any  other  morning  paper  in  Western  Connecticut,  and 
stands  third  in  that  respect  in  the  whole  State.  It  is  well 
filled  with  good  paying  advertisements  ;  has  commodious 
quarters,  centrally  located,  and  is  fitted  up  with  all  mod- 
ern machinery.  Under  proper  management  it  will  earn 
$5,000  a  year  above  all  reasonable  expenses  and  salaries. 
Copies  of  the  paper  and  other  information  furnished  on 
application.      j    ^  CHAMBERLAIN, 

31  Sanford  Building,  Bridgeport,  Conn. 


pOR  SALE.— One  Three-Deck,  Straight-Line 

GOSS  WEB  PERFECT- 
ING PRESS, 

WITH    COLOR  ATTACHMENT. 
PRINTS  6  OR  7  COLUMNS  ; 

column  length,  20  inches;  i3or  13^8  ems;  does4, 
8,6,  10, 12  pages  at  the  rate  of  24,000  per  hour,  and 
16,  20  or  24  pages  at  a  rate  oi  12,000  per  hour. 
Also  one  Clipper  Goss,  doing  4  or  8  page*,  same 
size,  speed  at  the  rate  ot  10,000,  either  size,  per 
hour.  Presses  have  been  used  but  a  little  over 
a  year:  are  in  first-class  condition,  boxed,  and 
ready  for  immediate  delivery.  A  full  and  com- 
plete stereotype  outfit  o(  the  l  itest  design  is  wiih 
each  machine.  For  further  particulars  and 
price  apply  to  L  D.  DixoN,  caie  1  HB  Fourth 
Estate. 

FOR  SALK— COMPLETE  PLANT  and  bus- 
iness of  a  MORNING  DAILY  AND 
WEEKLY  in  an  Indiana  city  of  30,000.  The 
only  morning  paper  in  the  city  which  ha>  two 
evening  dailies.  Only  $2,000  cash  required,  easy 
terms  on  balance.  Address  "J,"  care  The 
Fourth  Estate. 

pOR  SALE. — Republican  newspaper  with 
well-equipped  job  plant,  an  established  and 
paying  biismess.  Reasons  for  selling  are  entire- 
ly personal,  not  business.  Fullest  opportunities 
for  investigation  given  to  those  who  mean  busi- 
ness. Address  JOURNAL,  care  Fourth 
Estate. 

■pOR  SALE. — A  first-class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 

pOR  SALE. — An  established  daily  and  weekly 
newspaper  and  job  ofiice  in  a  prosperous 
eastern  city.  Splenaid  opportunity  for  a  practi- 
cal man  with  $10,000.  Address  D.  &  W.,  Fourth 
Estate. 

BUSINESS  HELPS. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

A  LL  the  leading  English   Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  st.,  NewYork, 
one  door  east  of  Broadway. 


RECENT  LIBEL  LITIGATIONS. 

The  jury  returned  a  verdict  of  $7,- 
500  in  suits  of  L.  L.  Folwell  vs.  Provi- 
dence (R.  I.)  Journal  Company  for 
libel  in  publishing  a  report  regarding 
Folwell  attacking  his  reputation. 

This  is  more  than  double  the  verdict 
in  a  previous  trial.  Folwell  has  already 
settled  with  several  afternoon  papers 
by  trial  and  otherwise  and  has  many 
more  on  the  list.  An  appeal  will 
probably  be  taken. 


The  suit  of  William  M.  Wisdon  and 
Peter  E.  Grey  for  $10,000  damages 
against  the  Jersey  City  Evening  jfour- 
nal  for  alleged  libel  was  tried  last 
week  and  resulted  in  a  victory  lor 


SITU  A  TIONS. 


Circulation 
Man 
Wanted. 

Truth  wants  a  man  to 
look  after  its  outside  work 
in  Greater  New  York. 
Preference  given  to  person 
with  previous  circulation 
experience  with  New  York 
weekly. 

Apply,  giving  references, 
by  letter  only. 

TRUTH, 

203  Broadway, 
New  York. 


ANTED — An  advertising  solicitor  on  a 
**  daily  in  a  small  but  prosperous  city. 
Salary,  $1,000;  must  lake  a  small  interest  in 
the  business  Addrtss  with  full  particulars, 
SOLICITOR,  Room  ^,  Studio  Building, 
Boston,  Mass. 

CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
LOGAN,  UTAH. 


the  Journal.  Suit  was  brought  on  the 
ground  that  the  paper  had  stated  that 
a  store  owned  by  the  plaintiffs  had 
been  set  on  fire  by  them.  The  de- 
fence proved  that  it  had  printed  the 
opinion  of  the  firemen,  that  the  fires 
were  suspicious.  It  took  the  jury  just 
half  an  hour  to  decide  in  favor  of  the 
defendant. 


A  jury  has  awarded  Thomas  E. 
O'Connell,  of  West  Chester,  Pa.,  $1 
damages  in  a  libel  suit  brought  by  him 
against  Elwood  Sweeney,  reporter,  and 
Horace  Temple,  manager,  of  the  Morn- 
ing Republican.  The  costs  of  the  case 
are  not  heavy,  and  will  be  paid  by  the 
defendants. 


S.  G.  Boyle,  editor  of  the  Lexington 
(Ky.)  Herald,  has  been  made  defendant 
in  a  $25,000  libel  suit  filed  by  Miss 
Kittie  Hanna,  of  Harrodsburg.  The 
plaintiff  states  in  her  petition  that  there 
was  printed  in  the  Herald  an  article 
charging  her    with    fiendish  cruelty 


SITUATIONS  WANTED. 


A  DVERTISEMENTS  under  thii  claisifica. 
^  tion,  25  cents  per  line  each  insertion.  Count 
•even  words  to  the  line. 

A  FIRST-CLASS  ALL-AROUND  MAN, 
called  a  terse  and  vigorous  writer,  who 
is  good  at  telegraph,  exchange  or  desk  work, 
and  experienced  as  local  editor  ;  quick  to  pick 
up  local  conntctions,  accustomed  to  work  in  the 
West,  desires  position  as  local  or  managing  edi- 
tor, or  reporter, at  fiir  salary  on  reputable  paper 
in  thriving  western  city  after  January  i. 
Address  WESTERN,  care  The  Fourth  Es- 
tate. 


A 


SUCCESSFUL  ADVERTISING  MAVA- 
GER  is  open  for  engagement  with  a  publi- 
cation (daily,  weekly  or  monthly)  of  substantial 
circulation.  Experienced  in  every  detail  ol  the 
publishing  and  advertising  business.  Have  been 
a  successful  business  man  -ger  and  a  quick  circu- 
lation builder.  702  Clifton  avenue,  Newark, 
N.  J.  

\lirANTED,  POSITION,  by  first-class  news- 
paper  pressman,  20  years'  experience, 
have  been  foreman  of  several  leading  press- 
rooms in  the  West.  References  first  class. 
Adtiress,  Quad,  care  of  Fourth  Estate, 

piRSr-CLASS  SPECIAL  WRITER,  bang. 
^  up  editorial,  experienced  reporter  wants 
job.  References ;  samples ;  moderate  pay. 
Mvron,  305  Manhattan  ave.,  Brooklyn. 

A    WELL-KNOWN   WRITER    for  young 
folks  IS  open  to  edit  (through  mail)  Juven- 
ile columns  in  first-class  paper.  Address  LITER- 
ARV.  P.  O.  Box  2252,  New  York.  

WANTED  TO  PURCHASE. 


\XrANTED — To  purchase  a  daily  paper  in  good 
•  •  live  city  of  20,000  to  50,000  inhabitants; 
Western  city  preferred.  Will  pay  all  or  part 
cash  for  the  right  property.  AdJress,  B.  V.  G., 
Room  31  :,  150  Nassau  St.,  New  Vork  City. 

'AN  TED. — Practical  newspaper  man  wants 
to  buy  interest  in  a  live  daily  that  is  mak- 
ing money.  Prefer  to  handle  editorial  end. 
Address  Box  27,  Murray,  Ky. 

VA/ANTED — To  lease  or  buy  daily  paper  ; 
'  •     town  not  less  20,000  ;  must  be  cheap. 
Address  "  Hustler,"  care  Thh  Fourth  Estath. 


toward  Ambrose  Quisenberry,  a  little 
boy  who  was  adopted  by  Miss  Hanna. 
In  an  interview  Mr.  Boyle  said:  "We 
think  we  can  prove  that  the  facts  are 
eesentially  as  published." 

The  latest  of  the  series  of  Tyndale 
Palmer  libel  suits  has  been  decided 
against  the  Youngstown  (O.)  Telegram, 
the  plaintiff  being  awarded  damages  in 
the  sum  of  $1,350. 


A  TRIBUTE  TO  NEWSPAPER  MEN. 

The  complimentary  banquet  by  the 
business  men  of  Detroit  to  the  Free  Press, 
Journal  and  Abend  Post  ol  that  city  on 
November  1 1  was  an  occasion  which  will 
no  doubt  be  remembered  for  some  time 
by  many  who  were  present.  The 
banquet  was  given  in  recognition  of  the 
work  done  by  the  papers  in  the  cam- 
paign in  favor  of  "  sound  money." 

The  following  representatives  of  the 
respective  papers  were  the  guests  of  the 
evening:  VVilliam  Livingstone,  publisher, 
and  W.  J.  Hunsaker,  editor,  of  the 
Detroit  Journal;  A.  G.  Boynton,  vice- 
president,  and  Theodore  E.  Quinby,  ed- 
itor, of  the  Free  Press;  August  Marx- 
hausen,  publisher,  and  Curt  Hoffman, 
editor,  of  the  Abend  Post.  Covers  were 
laid  for  two  hundred  and  fifty  guests. 
Addresses  were  made  by  Messrs.  Liv- 
ingstone, Hunsaker,  Marxhausen,  Hoff- 
man, Boynton  and  others.  A  very 
handsome  menu  was  printed  for  the  oc- 
casion, bound  in  gilt  bristol  board. 


ANOTHER  PENNY  MAGAZINE. 

The  first  number  of  a  literary  "maga- 
zine,"  which  is  sold  for  I  cent  a  copy, 
entitled  Penny  Fiction,  has  been  issued 
by  the  Cornucopia  Company,  261  Broad- 
way, New  York.  The  publication  is 
printed  on  rather  poor  paper,  and  the 
mechanical  work  is  rather  carelessly 
done.  The  reaping  matter  seems  to  be 
of  a  rather  good  quality,  however,  and 
no  one  will  be  justified  in  quarreling 
with  it  at  the  price.  Half-tone  illustra- 
tions abound  in  the  publication,  but  the 
quality  of  the  paper  used,  of  course, 
forbids  good  work. 

BOURBON  WINS  IN  KENTUCKY. 

The  Watchman,  a  temperance  paper 
published  by  J.  D.  Allison  at  Owens- 
boro',  Ky.,   has  quit  business. 


MUNSEY  ON  THE  MODERN 
ADVERTISEMENT. 

The  modern  advertisement  is  a  thing 
of  art,  a  poem,  a  sledge  hammer,  an 
argument — a  whole  volume  compressed 
into  a  sentence. 

Some  of  the  cleverest  writing — the 
most  painstaking,  subtle  work  turned 
out  by  literary  men  lo-day — can  be  found 
in  the  advertising  pages  of  a  first-rate 
magazine.  Every  word  is  measured, 
examined  under  a  magnifying  glass,  to 
see  just  how  big  it  is,  just  how  much 
meaning  it  has,  and  how  many  kinds  of 
meaning  it  has. 

The  man»of  original  ideas  and  keenest 
pen  tells  his  story  in  a  word,  as  it  were 
— tells  it  in  liberal  space,  and  always  so 
that  It  will  attract  and  please  the  eye. 

White  paper  means  more  than  excess 
of  words.  A  single  sentence  on  a  blank 
page  leaves  its  impress  on  the  reader's 
mind.  He  can't  help  seeing  it,  can't 
help  taking  it  in  as  he  turns  the  pages. 

The  ingenuity,  the  thought,  the 
knowledge  of  human  nature  evidenced 
in  the  best  written,  best  displayed  ad- 
vertisements is  marvelous. 

The  literary  man,  pure  and  simple, 
tends  towards  expansion;  the  advertis- 
ing writer  is  concrete.  *  •  *  fjg  \^ 
a  man  with  the  right  slant  of  brain,  with 
a  knowledge  of  the  people  and  their 
wants,  with  a  knowledge  of  words  and 
how  to  get  the  most  out  of  them. 

The  advertisement  of  to-day  is  so  sub- 
tle, so  far  reaching,  so  unique,  so  clear 
in  its  conception  and  execution,  that  it 
furnishes  a  mighty  interesting  study. — 
Munsey's  Magazine. 


KANSAS  CITY'S  ELECTION  WORK. 

The  Kansas  City  Journal  was  one  of 
the  dailies  that  excelled  previous  records 
in  its  bulletin  and  other  service  on  elec- 
tion night.  It  was  the  only  republican 
paper  in  Kansas  city  supporting  the  reg- 
ular republican  ticket  and,  of  course,  it 
was  a  "cynosure"  when  the  returns  be- 
gan to  indicate  the  total  result. 

Special  Agent  W.  Ward  Damon, 
whose  list  includes  the  Journal,  and 
whose  energy  never  seems  to  reach  a 
limit,  is  quite  enthusiastic  on  the  subject 
of  the  Journal's  achievements  in  con- 
nection with  the  election. 


AN  EDITOR  WRATHY. 

A.  M.  Lowing  vs.  C.  C.  Goodrich, 
W.  R.  Goodrich,  C.  F.  Goodrich  and 
L.  R.  Goodrich  is  the  title  ot  a  litigation 
at  Troy,  O.  The  plaintiff  says  that  he 
purchased  the  Daily  Trojan  and  Weekly 
Chronicle  of  the  defendants  on  October 
30,  and  claims  they  padded  their  sub- 
scription lists  and  made  affidavits  to  the 
same.  He  asks  that  an  injunction  be 
granted  against  them  restraining  them 
from  selling  certain  notes,  and  cancella- 
tion of  mortgage. 


ART  IN  AN  INSURANCE  PAPER. 

The  latest  issue  of  Rough  Notes,  pub- 
lished at  Indianapolis,  contains  many 
photogravure  portraits  of  the  various 
local  agents  in  Indiana  of  the  prominent 
insurance  companies,  and  others. 

PUBLISHERS'  AIDS. 

Reasons  Why  the  Auto- 
matic News  Boy  Box  is 
Useful  and  Profitable. 

It  increases  Sales.  Reduces  Returns.  Gives 
special  Advertising  Display  over  Rival  Papers 
or  Magazines.  Protects  Papers  windy  or  stormy 
weather.  Increases  profits  to  Newsdealers  and 
Newspaper  owners.  Opens  up  newly  discover- 
ed channels  for  circulation  never  taken  advan- 
tage of  before,  for  instance :  Street  Railway 
service.  Drug  Stores,  Segar  Stores,  Barber  Shops, 
Hotels  and  Apartment  Houses,  Public  and  Office 
Buildings.  Restaurants,  Country  Post  Offices  in 
County  Seat«,  Towns  and  Cities  on  Trunk  Rail- 
ways.   Accommodates  the  i  ublic  at  all  hours. 

New  York  Journal,  Novembers,  1896. — '*  We 
have  no  doubt  that  the  Automatic  News  Boy  is 
an  excellent  contrivance — mechanically  viewed, 
a  marvel  of  ingenuity." 

Any  one  can  buy  r  or  1,000  Boxes,  regulated 
for  One,  Two  or  Three  Pennies  or  a  Nickel  Coin, 
and  lor  any  size  Paper  or  Magazine.  Address 
WM.  H.  HENRY,  Gen.  Manager, 

253  Broadway. 
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TRAVEL. 


No  Line  in  the  World 
Equals  the 

N.Y.  CENTRAL 

in  the  comtort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

iii  hours.  New  York  to  Buffalo ;  q}i  hours,  New 
York  to  Niagara  Falls  ;  24  hours,  New  York 
to  Chicago;  2i}i  hours.  New  York  to  Cin- 
cinnati ;  29?^  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

THE 

'ENNSYLVANIA 
RAILROAD. 

is  patronized  by  Metropolitans  because 
they  require  the 

VERY  BEST  OF  EVERYTHING, 
and  recognize  that  it  meets,  as  a  public 
carrier,  this  demand. 

LUXURY,  SPEED,  SECURITY, 
COMFORT,  RELIABILITY,  PRI- 
VACY AND  ALL  THE  MODERN 
CONVENIENCES  OF  TRAVEL, 

are  best  obtained  on  the  unequaled  Pas- 
senger trains  of  this 

GREATEST  OF  ALL  RAILROADS. 

CHANGES  IN  INTEREST,  ETC. 

The  Times  and  News,  of  Long 
Branch,  N.  J.,  have  consolidated  under 
the  name  of  the  Long  Branch  Times- 
News,  with  Jacob  Stults  as  editor.  The 
News,  a  free  silver  paper,  was  purchased 
by  Holmes  Wheeler,  of  Freehold,  re- 
cently for  $2,800  from  Mrs.  H.  E. 
Chanfrau. 

Mrs.  Chanfrau  paid  over  $9,000  for 
the  plant,  besides  adding  about  l5,ooo 
in  improvements  during  the  last  five 
years.  The  Times-News  will  be  a  re- 
publican paper.  The  consolidation 
leaves  two  newspapers  in  Long  Branch. 

A  change  in  the  management  of  the 
Dodge  (Neb.)  Criterion  took  place  last 
week,  J.  H.  Riggs,  of  Fremont,  form- 
erly of  the  O'Neill  Frontier  and  later  of 
the  Randolph  Times,  having  leased  the 
plant. 

It  is  announced  that  J.  G.  ShafFs 
Sons,  publishers  of  the  Chambersburg 
(Pa.)  People's  Register,  have  purchased 
the  entire  plant  of  the  Franklin  Review, 
a  weekly  paper  established  in  Chambers- 
burg last  year  by  H.  H.  Woodal.  The 
last  issue  of  the  Review  has  been  made, 
and  the  paper  has  been  consolidated  with 
the  People's  Register. 

The  Grenada  (Miss.)  Grenadian  has 
passed  into  the  control  of  James  M.  Sid- 
dell,  who  has  purchased  the  paper 
from  P.  W.  Hickey. 

Bayard  Gray,  son  of  the  late  Isaac  P. 
Gray,  has  bought  the  interest  ot  C.  E. 
Fennel  m  the  Frankfort  (Ind.)  Daily 
Crescent.  The  publication  will  be  con- 
tinued under  the  management  of  B.  H. 
Corner,  of  the  former  firm,  and  Mr. 
Gray.  The  Crescent  is  the  official  organ 
of  the  democratic  party  in  its  county,  as 
well  as  the  oldest  paper. 

Joseph  McCoy  has  purchased  the  In- 
dependence (Mo.)  Blade  from  Colonel 
Joseph  Borders.  The  Blade  is  a  weekly 
paper. 

The  Ellicottville  (N.  Y.)  News  has 
purchased  the  good  will  and  subscrip- 
tion list  of  the  West  Valley  Items,  and 
the  latter  paper  ceases  to  exist. 

The  Johnson  City  (Tenn.)  Staff,  re- 
publican newspaper,  has  changed  man- 
agement. J.  E.  and  S.  F.  Brading  have 
leased  the  paper  and  have  assumed  con- 
trol as  editors  and  publishers.    J.  T. 


LIFE  INSURANCE. 


IT  LEADS  THEM  ALL ! 

THE 

MUTUAL 
LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  Prbsidbnt. 


Nassai;,  Cbdar  and  Libkkty  Strbhts. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDIN  i, 
Has  Safes  to  rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  foi 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 

Browning,  the  founder  and  owner  of  the 
paper,  retires  from  the  office,  he  having 
Ijeen  elected  as  representative  to  the 
general  assembly  in  the  recent  election. 

The  plant  of  the  Louisiana  (Mo.)  Her- 
ald, which  was  published  for  the  first  time 
in  July  in  the  interest  of  free  silver  and 
subsequently  sold  to  the  sound-money 
democrats,  is  again  the  property  of 
James  A.  Sinclair,  the  original  editor 
and  publisher.  It  will  now  be  run  as 
an  independent  sheet. 

A.  E.  Chantler,  formerly  of  the  St. 
Paul  Dispatch,  but  lately  proprietor  of 
the  Northwestern  Miner  and  Marine 
Review,  at  Duluth,  has  sold  the  latter 
paper  to  E.  C.  Drummond.  The  paper 
will  be  published  fortnightly,  alter- 
nately with  the  Northern  Lumberinan, 
also  the  property  of  Mr.  Drummond. 

T.  Sanders  Orr  has  severed  his  con- 
nection with  the  CarroUton  (Ky.)  News, 
having  sold  his  interi  st  to  George  S.  Lee 
&  Company. 

The  plant  and  good- will  of  the  West 
Chester  (Pa.)  Daily  Morning  Republi- 
can was  sold  by  the  sheriff  last  week  for 
$1,260.  Samuel  Hall,  of  Philadelphia, 
was  the  purchaser.  John  Robinson,  of 
Media,  one  of  the  stockholders,  has 
made  application  to  have  the  sale  set 
aside. 

The  American  Grange  Bulletin,  Cin- 
cinnati, has  changed  its  form  It  still 
represents  the  Patrons  of  Husbandry  as 
its  ofificial  organ. 

A  deal  has  been  completed  in  Nobles- 
ville,  Ind.,  by  which  Walker  &  Son 
sold  a  half  interest  in  the  Daily  and 
Weekly  Ledger  to  Will  H.  Craig.  Mr. 
Craig  will  devote  most  of  his  time  to  the 
editorial  department,  and  expects  to  put 
the  Ledger  abreast  of  other  leading 
county  papers  of  the  state. 

The  Huntington  (Ind.)  News  has 
changed  its  publication  hour  from  morn- 
ing to  evening. 

The  editorial  force  of  the  Grand 
Rapids  (Mich.)  Democrat  has  been 
given  a  general  shaking  up.  Col.  M. 
A.  Aldrich,  who  has  been  managing 
editor  for  six  years,  retires,  and  Gus 
Kersten  takes  his  place.  Many  changes 
are  announced  for  the  local  lorce. 

The  Dakota  Field  and  Farm,  of 
Sioux  Falls,  S.  D.,  is  to  become  a  semi- 
monthly beginning  with  the  new  year. 

The  Birmingham  (Ala.)  People's  Tri- 
bune, published  weekly,  has  been  bought 
by  Philander  Morgan,  who  will  continue 
its  publication.  The  Tribune  has  been 
the  official  state  organ  of  the  populists 
for  three  years. 

The  plant  and  circulation  of  the  Brad- 
ford (Pa.)  Republican,  formerly  owned 
by  Mial  E.  Lilley,  has  been  purchased 


AMUSEMENTS. 


Bijoi;  Theatre,  "My  Friend  from  India," 
8  30  P.M. 

Casino,  "Jack  and  the  Beanstalk,"  8  p.m. 

Daly's,  "  The  Geisha,"  8.15  p.m. 

Fifth  Avknue  Theatre,  "  Lost,  Strayed  or 

Stolen,"  8.15  P.M. 
Garden  Theatre,  Richard  Mansfield,  8  p.m. 
Garrick  Theatre,  "  Secret  Service,"  8.30  p.m. 
Herald  Square  Theatre,  "The  Mandarin," 

8  P.M. 

Hovt's  Theatre,  "A  Florida  Enchantment," 

8.  )0  P.M. 

Knickerbocker  Theatre,  "The  Sign  ot  the 

Cro5«,"  8  P.M. 
KosTER  &  Bial's,  Vaudeville,  8  p.m. 
Olvmpia  Theatre,  " Santa  Maria,"  8.15  p.m.. 

Music    Hall,    8.15    p.m.,  Auditorium, 

"  Evangeline,"  8  p.m. 
Palmer's  Theatre,  "  Roaring  Dick  &  Co., 

8.15  P.M. 

Proctor's,  Vaudeville,  11  a.m.  to  11  p.m. 


by  E.  B.  McKee,  owner  and  publisher  of 
the  Bradford  Review,  and  the  two  papers 
have  been  consolidated  and  issued  as  a 
weekly. 

The  Farm  Magazine,  Knoxville, 
Tenn,,  is  being  reorganized.  For  No- 
vember a  special  number  devoted  to 
agricultural  machinery  is  issued. 

The  Wisconsin  Agriculturist,  Racine, 
is  to  become  a  weekly  after  January  i. 
The  Agriculturist  has  been  a  successful 
paper  in  spite  of  hard  times. 


CLUBS  AND  ASSOCIATIONS. 

A  meeting  of  the  executive  committee 
of  the  Florida  State  Press  Association 
was  held  in  Jacksonville  recently  with 
the  following  present:  T.  J.  Appleyard 
of  Sanford,  H.  H.  McCreary  of  Gaines- 
ville, Colonel  Fred.  V.  Robertson  of 
Brookesville,  Mrs.  Marcotte  of  St.  Au- 
gustine, and  T.  T.  Stockton  of  Jackson- 
ville. 

A  programme  was  mapped  out  for  the 
next  annual  meeting,  which  will  be  held 
at  Green  Cove  Springs  some  time  in  Jan- 
uary. This,  however,  was  not  given  out 
for  publicaiion. 

The  matter  of  an  excursion  to  Nassau 
after  the  work  of  the  annual  meeting 
shall  have  been  completed  was  also  dis- 
cussed, and  the  committee  will  endeavor 
to  complete  arrangements  to  this  end. 

The  Missouri  Woman's  Press  Associa- 
tion has  been  organized  in  St.  Louis, 
and  the  following  state  officers  were 
elected:  President,  Mrs.  Hollen  E.  Day, 
St.  Louis;  ^ice-presidents:  Mrs.  Alice 
Speece  Lybarger,  Butler;  Mrs.  Jeanne 
Tracey,  Springfield;  Mrs.  AnnaBigelow, 
Nevada;  treasurer,  Mrs.  Frankie  Van 
Slyke;  corresponding  secretary,  Mary 
A.  Andrew;  recording  secretary,  Adah 
McDaniels. 


REFUSED  A  FEDERAL  OFFICE. 

Frank  A.  Leach,  the  proprietor  of  the 
Oakland  (Cal.)  Enquirer,  has  surprised 
his  friends.  A  statement  had  been  pub- 
lished that  Mr.  Leach  was  a  candidate 
for  postmaster.  Mr.  Leach  then  pub- 
lished the  following  notice  in  his  paper: 

"Enterprising  journalists,  who  are 
announcing  the  disposition  of  all  the 
federal  offices,  would  do  well  to  remem- 
ber that  some  of  them  will  not  be  vacant 
for  a  long  time  yet.  The  postmaster  of 
Oakland  has  two  years  or.more  to  serve, 
and,  as  McKinley's  is  to  be  a  civil  ser- 
vice reform  administration,  Mr.  White 
will  not  be  disturbed  till  the  end  of  his 
term.  Six  years  ago  the  appointment  to 
the  Oakland  post  office  was  offered, 
absolutely  and  without  qualification,  to 
Frank  A.  Leach,  and  he  declined  it  be- 
cause he  thought  that  newspaper  pub- 
lishing and  federal  office  holding  did 
not  go  well  together.  And  he  does  not 
want  a  post  office  any  more  now  than  he 
did  six  years  ago." 


NEWSPAPER  MAILERS  MOVE. 

The  bookbinding  and  mailing  firm  of 
Buckley  &  Wood,  New  York,  has  re- 
moved to  23,  25  and  27  City  Hall  Place, 
between  Duane  and  Pearl  streets,  where 
it  has  additional  room,  increased  plant, 
and  all  the  extra  facilities  to  be  found  in 
an  "  up-to-date  "  building. 


ADVERTISING  AGENCIES. 

"C\0  I  "    The  signal  is  h  card  in  every  section. 

^-^  Hold  back  your  advertising  no  longer — 
go  in  and  win.  "  Our  New  Way  "  is  the  adver- 
tiser's starter — send  yonr  address  for  further 
particulars. 

DODD'S 

ADVERTISING 
AND 
CHECKING 

AGENCY 


Water  Street, 


BOSTON. 


M.  B.  WILSON 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 

SEND  10  CENTS  for  the  20th  edition 
of  my  Advertisers'  Hand  Hook. 

Yours  for  business 

(and  more  of  it). 
712  Tremont Temple, n  PVANS 
Boston,  Mass.        i  .         C-  V  rViN 

Systematic  and  Persistent  Adver- 
tising THE  Sure  Road  to  Success 
IN  Business. 

THE 

R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  York, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 

SUSPENSIONS. 

The  Wausau  (Wi%.)Daily  Pilot  has  dis- 
continued publication.  The  paper  was 
established  only  for  the  campaign. 

The  East  St.  Louis  (111.)  Daily  Demo- 
crat, ¥.  W.  Kraft,  editor  and  proprietor, 
a  populist  paper,  has  suspended. 

The  Fort  Wayne  (Ind.)  Evening  Post 
Publishing  Company  has  suspended  the 
publication  of  its  daily  and  weekly  is- 
sues and  assigned  its  possessions  to  N. 
A.  Bush,  as  receiver.  The  Post  was  a 
local  free  silver  organ,  and  has  been  a 
losing  venture  since  its  start,  eighteen 
months  ago. 

The  Oskaloosa  (la.)  Daily  Evening 
Times  has  suspended  publication  as  a 
result  of  Bryan's  defeat.  There  is  strong 
talk  that  the  sound-money  democrats 
will  soon  launch  a  new  paper  in  Oska- 
loosa. 

The  Beloit  (Wis.)  Daily  News,  demo- 
cratic, has  suspended  publication,  the 
publisher,  C.  W.  Metsker,  having  sold 
the;  plant  to  the  Morning  Post,  a  new  in- 
dependent republican  paper. 

The  Huntsville  (Ala.)  Daily  Argus 
has  suspended  publication. 

J.  H.  Pace,  editor  of  the  Pere  Mar- 
quette (Mich.)  Journal,  is  dead. 

E.  A.  Charlton,  publisher  of  the 
Brodhead  (Wis.)  Independent,  died  last 
week. 

Ignatius  Mattingly,for  twenty-six  years 
editor  of  the  Bourbon  (Ind.)  Mirror,  is 
dead.  He  was  the  oldest  editor  in  his 
state. 


INCORPORATIONS. 

Application  has  been  made  for  the 
incorporation  of  the  Intelligencer  Print- 
ing and  Publishing  House,  of  Belleville, 
Ont.  Capital,  $25,000.  The  applicants 
are  Sir  Mackenzie  Bowell,  K.  C.  M.  G. 
publisher;  John  Wyatt  London,  printer- 
Charles  James  Bowell,  reporter;  John 
Franklin  Wills,  barrister  at  law;  Mac- 
kenzie Bowell  Jamieson,  printer,  all  of 
Belleville,  Ont.,  who  are  to  be  the  pro- 
visional directors.  The  company  will 
carry  on  the  Daily  Intelligencer  and 
Weekly  Intelligencer. 

The  Huntingdon  (Va.)  Journal  has 
been  capitalized  at  §35,000. 
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PRINTERS'  SUPPLIES. 


It  has  No  Rival. 


CHEAP 
COMPOS- 
ITION 

Wanted  by  all  Printers. 
How  to  get  it!  Use  the 


Adapted  for  all  Work. 


LINOTYPE. 


Book,  Job  and  Newspaper  Work, 
one  machine — one  operator. 


Send  for  specimen  of  faces  and 
other  information. 
Questions  cheerfully  answered. 

MERGENTHALER 
LINOTYPE  CO., 
Tribune  Building,  New  York  City. 


Easily  Oi-eratbd. 


P.  T.  DODGE, 

President  and  Manager. 


No  Type  Smasher. 


^'STANDARD  LINOTYPE  METAL" 

AND  FIRS i-.cLAss  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowENSTHiN  &  Bro.,  t'roprietOFs, 
Telephone,  829  38th  Street.  Ihirteenth  Avenue  and  2oih  Street,  NEW  YORK,  U.  S.  A. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

PERFECTING 

SPEED,  DD  c-CC 

DURABILITY,  PKUbb. 
ECONOMY  OF  SPACE. 

Factory,  i6th  st.  and  Ashland  ave.,CHICAGO. 

NEW  YORK  OFFICE.  312  Temple  Court 
BOSTON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP.  

HENRY   LINDENMEYR  &  SONS 

P  A  P  t7  P  WARE 

r/iLrnix  HOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St  ,  N.Y. 

\J  F.  McCAFFERTY,  ELECTROTYPER, 
^  ^'  42  and  44  Bond  Street, 

FRANK  LESLIE  BUILDING,  New  YorlC 

THE  LOVEJOY  CO.,       Established  185} 

ELECTROTYPERS 

and  manufaclurers  of  Electrotype  Machinery, 
44-46  Pearl  Street,  N  ew  York. 

RECENT  NEW  ENTERPRISES. 

Another  afternoon  paper  will  be  estab- 
lished in  Alameda,  Cal.,  within  the 
next  week  or  two.  It  is  the  intention  of 
its  proprietors  to  run  it  off  on  the  Tele- 
gram plant. 

The  Norfolk  (Va.)  Dispatch,  a  new 
afiernoon  paper,  is  published  by  the  Nor- 
folk Dispatch  Publishing  Company, 
with  R.  E.  Turner  as  business  manager. 

The  new  Owensboro'  (Ky.)  Inquirer 
looks  very  much  like  the  old.  It  is  a 
newsy,  well-edited  sheet,  and  proprietor 
Adams  feels  that  he  ought  to  make  a 
"  go  "  of  it. 

The  first  issue  of  the  Yoakum  (Tex.) 
Daily  Times,  W.  L.  Johnston,  editor 
and  proprietor,  has  appeared. 

A  new  society  paper  will  be  started  in 
Elizabeth,  N.  J.,  before  the  expiration  of 


IF  you  are  in  need 
of  PRINTING  of 
any  kind  The 
Evening  Post  Job 
Printing  Office 
will  do  it  for  you 
Quick  and  Cheap. 
B'vvay  and  Fulton 
Street,  New  York. 


PRINIERS"  SUPPLIES. 


PRINTERS'  SUPPLIES. 


this  month,  under  the  title  of  the  Belle- 
man.  It  will  be  a  weekly,  and  Louis 
Bonnett  will  be  managing  editor. 

The  Kentucky  Colonel  is  the  name  of 
a  new  publication  in  magazine  form  ap- 
pearing each  Sunday  at  Paducah.  It  is 
published  by  several  literary  young  men. 

Findlay,  O.,  has  another  daily  paper, 
making  four  in  all.  It  is  published  by 
Culp  &  Brown,  and  is  called  the  Even- 
ing News,  and  is  republican  in  politics. 

Johnsonburg  Pa.,  has  a  new  paper. 
It  is  called  the  Press. 

It  is  stated  that  St.  Joseph,  Mo.,  is  to 
have  a  new  paper  soon,  with  J.  W. 
Spencer  in  charge.  The  name  for  the 
contemplated  paper  has  not  yet  been 
selected. 

The  first  issue  of  the  Tunica  (  Fenn.) 
Commercial  with  Frank  Barrow  as  editor, 
has  appeared.  Barrow  comes  of  a  news- 
paper family,  and  his  friends  feel  assured 
of  his  success. 


BONNELL'S 

TNTl^r^Q  ALWAYS 
ii\  rS.O      GIVE  THE 

UTMOST 
SATISFACTION. 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  ase  to  the  trade  gener- 
ally, and  10  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


THE  J.  HARPER  BONNELL  CO. 

New  York:  '^SJi^^I^SoI^dSg";" 
Chicago  :  i?  and  19  quincy  street. 
Philadelphia  :  13  south  seventh  street. 


PRESS  CLIPPINGS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

AH  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATIOM 

BUREAU,  23  Park  Row,  New  York 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID: 

"The  Hotel  IVorld  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  J 8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 

OHIO  NATIONAL  GUARD  PAPER. 

Arrangements  are  all,completed  for  the 
appearance  the  first  of  January  of  the 
National  Guard  Gazette,  a  monthly  jour- 
nal devoted  to  the  interest  of  national 
guardsmen,  which  will  be  published  in 
Columbus,  O. 

i^ieutenant  Edward  T.  Miller  has 
been  selected  as  editor,  Captain  W.  A. 
Westervelt  associate  editor.  Quarter- 
master Sergeant  H.  M.  Bush  business 
manager,  and  Sergeant-Major  W.  F. 
Wieman  assistant  business  manager. 


NEWSPAPER  MAN  AND  WIFE. 

John  S.  Williams,  of  the  Washington 
bureau  of  the  New  York  Herald,  and  his 
wife,  were  badly  injured  by  an  electric 
car  last  week. 

Mr.  Williams  had  just  put  his  wife  on 
an  open  car,  and  was  riding  his  bicycle 
alongside  the  train  talking  to  her,  when 
he  was  struck  by  a  train  going  in  the 
opposite  direction. 

Mrs.  Williams,  seeing  her  husband 
fall,  jumped  from  the  rapidly  moving 
train,  striking  the  concrete  roadway 
with  great  force.  Both  were  conveyed 
to  their  home  near  by,  and  were  found 
to  be  very  seriously  hurt. 


ANOTHER  ONE  CENT  PAPER. 

The  Lebanon  (Pa.)  Daily  News  has 
reduced  its  price  from  2  to  i  cent. 


MISCELLANEO  US. 


7^ HE  LAWS  OF  MASSACHUSETTS 
1  PROVIDE  THAT  EACH  POLICY 
ISSUED  BY  THE  BERKSHIRE  LIFE 
INSURANCE  COMPANY  SHALL 
HAVE  A  DEFINITE  SURRENDER 
VALUE  IN  CASH,  OR  PAID-UP 
INSURANCE,  AVAILABLE  AT  THE 
END  OF  EVERY  YEAR  AFTER 
THE  FIRST. 

The  policy-holders  of  the  BERK- 
SHIRE are  absolutely  secured  against 
any  loss.  Every  policy  issued  by  the 
BERKSHIRE  becomes  practically  an 
endowment,  with  its  cash  values  availa- 
ble at  the  time  of  need.  Tables  of  cash 
values  endorsed  on  every  policy.  As- 
certain what  the  BERKSHIRE  can  do 
for  you  by  sending  your  age  to 

GEORGE  W.  ENGLISH, 

MANAGER  FOR  N.  Y.  &  N.  J., 

253  Broadway,  New  York. 

BROOKLYN  EAGLE  AS  HOST. 

Brooklyn  Life,  which  has  become  a 
very  clever  as  well  as  handsome  paper 
indeed,  pays  a  timely  compliment  to 
the  Brooklyn  Eagle  in  its  last  issue. 
It  says: 

"  The  Eagle  has  done  a  good  many 
unusual  things,  for  a  newspaper,  since 
its  removal  to  its  present  handsome 
building,  but  none  of  its  innovations 
has  been  more  appreciated  than  its  re- 
ceptions on  election  night.  Heretofore 
it  has  taken  a  man  with  a  tremendous 
pull  to  get  into  a  newspaper  office  at 
that  time,  for  the  obvious  reason  that 
there  is  too  much  work  on  hand  for  the 
force  to  be  bothered  with  strangers.  And 
there  has  been  no  place,  after  the 
theaters  stopped  reading  the  early  re- 
turns, where  ladies  could  be  taken  to 
hear  the  bulletins  that  so  tremendously 
interested  their  male  kind. 

The  invitations  were,  of  course,  limited 
by  the  capacity  of  the  building,  but  the 
Eagle  put  at  the  disposal  of  its  friends 
the  greater  part  of  two  floors,  and  the 
appearance  of  those  crowded  rooms  was 
more  like  an  evening  reception  than  a 
gathering  to  hear  election  returns,  the 
likeness  being  carried  out  by  the  spread 
and  the  entertainment." 


MAKE  HIM  FIGHTING  EDITOR. 

Alonzo  Chamberlain, editor  of  the  Has- 
brouck  Heights  (N.  J.)  News-Letter,  and 
wife,  attended  a  ball  last  week,  leaving 
their  son,  Harold,  ten  years  old,  to  watch 
the  house.  While  they  were  absent  two 
burglars  tried  to  get  into  the  printing 
office. 

The  boy  ordered  them  away,  but  they 
paid  no  attention  to  him.  He  procured 
his  father's  revolver  and  fired  two  shots 
at  the  men.  One  of  them  gave  a  yell  of 
pain,  and  both  hurried  away. 


THE  FOURTH  ESTATE 

A  NEWSPAPER  FOR  THE  MAKERS  OF  NEWSPAPERS 


SECURES  EXTENSION  OF  CREDIT 
FROM  PUBLISHERS. 


The  Agency  Has  Done  a  Large 
Business  —  Privilege  of  Three 
Months'  Extra  Time  on  Current 
Business— Committee  of  Publish- 
ers to  Supervise  the  Agency's 
Expenses  and  New  Credits — New 
York  Manager's  Statement. 

The  Charles  H.  Fuller  Advertising 
Agency,  Chicago,  is  securing  from  pub- 
lishers their  consent  to  an  arrangement 
under  which  the  agency  secures  the 
privilege  of  an  extra  credit  of  three 
months  on  its  monthly  bills  for  current 
and  future  advertising.  The  arrange- 
ment also  covers  the  method  of  payment 
tor  such  accounts  as  may  be  due  for 
past  advertising. 

The  agency  has  done  a  very  large 
business  and  has  enjoyed  a  favorable 
standing  among  newspapers  for  many 
years,  and  is  strongly  commended  for 
its  "  square  dealing." 

To  those  who  have  been  familiar  with 
the  slowness  of  collections,  and  with  the 
fact  that  a  request  for  extra  time  in 
which  to  meet  bills  has  been  no  unusual 
occurrence  during  the  past  year  or  two, 
the  news  that  a  particular  agency  is 
asking  for  extra  time  will  be  no  surprise. 
Good  will  is  expressed  by  publishers 
generally  for  the  agency,  and  there  is 
quite  a  universal  hope  that  the  expedient 
now  adopted  will  enable  the  conductors  ot 
the  agency  to  soon  reach  a  position  in 
which  the  agency's  payments  can  be 
made  with  accustomed  regularity  and 
promptness.  The  publishers  of  most  of 
the  leading  papers  throughout  the 
country  have  already  joined  in  the 
agreement  referred  to. 

The  following  publishers,  under  the 
terms  of  the  arrangement,  are  consti- 
tuted a  committee  to  supervise  the  ex- 
penses of  the  agency  and  to  scrutinize 
new  credits: 

Chas.  W.  Knapp,  St.  Louis  Republic; 
Victor  F.  Lawson,  Chicago  Record  and 
News;  R.  W.  Patterson,  Chicago  Tri- 
bune; H.  H.  Kohlsaat,  Chicago  Times- 
Uerald;  D.  M.  Houser,  St.  Louis  Globe- 
Democrat;  Frederick  Driscoll,  St.  Paul 
Pioneer  Press;  A.  E.  Dunn,  manager 
Christian  Advocate  axidEpworth  Herald ; 
F.  W.  Kellogg,  of  the  Scripps  McRae 
League;  J.  S.  Crowell,  Farm  and  Fire- 
side and  Ladies''  Home  Companion, 
Springfield. 

Henry  Decker,  manager  of  the  New 
York  office  of  the  Fuller  Agency,  said 
yesterday  that  he  did  not  expect  that 
there  would  be  anything  but  a  compara- 
tively brief  interruption  to  the  usual 
prompt  payments.  The  agency,  it  ap- 
pears, has  numerous  good  advertisers 
among  its  patrons,  and  a  good  year's 
busmess  is  looked  forward  to. 

Mr.  Decker  pointed  out  that  publishers, 
in  uniting  to  give  extra  credit  ot  three 
months  or  more  to  an  agency,  were 
making  a  concession  which  several  ad- 
vertisers are  now  making  a  condition  of 
orders  for  new  advertising. 

The  Fuller  Agency  is  a  corporation, 
and  it  would  seem  that  the  course  of  the 
publishers  in  yielding  what  is  asked  is 
the  wisest  one  that  could  be  adopted,  as 
precipitate  action  on  the  part  ot  a  few 
papers  having  accounts  might  lead  to  a 
step  which  would  greatly  interfere 
with  the  profitable  continuance  of  the 
business. 

The  agency  has  the  best  wishes  of  a 
large  number  of  good  friends  who  will  be 
glad  to  see  its  star  again  in  the  ascendant. 


THE  ORGANIZATION  WINS. 


The  Associated  Press  Defeats  the 
Minneapolis  Tribune's  Suit. 

Judge  Lochren  has  filed  his  decision 
in  the  United  States  district  court  at  St. 
Paul  in  the  damage  suit  brought  by  the 
Minneapolis  Tribune  Company  against 
the  Associated  Press  to  recover  damages, 
because  of  the  agreement  of  the  latter  to 
furnish  its  night  news  service  to  the 
Minneapolis  limes. 

The  news  service  for  the  Times  com- 
menced September  27,  1894,  thus  mak- 
ing the  Times  a  competitor  of  the  Tri- 
bune in  the  Minneapolis  morning  field. 
Prior  to  that  time  the  Times  had  been 
supplied  with  its  news  irom  the  United 
Press,  and  before  the  consolidation  of  the 
Western  Associated  Press  with  the  de- 
fendant, that  corporation  also  supplied 
its  news  to  the  Times. 

In  the  present  action  the  plaintiff  con- 
tended that  its  franchise  with  the  Asso- 
ciated Press  was  exclusive.  The  defend- 
ant, however, "offered  its  by-law,  adopted 
after  the  consolidation,  to  the  effect  that 
all  papers  receiving  news  from  any  of 
the  three  associations  forming  a  part  of 
the  reorganization  should  be  supplied 
by  that  organization.  Judge  Lochren 
accordingly  finds  that  the  defendant  had 
the  right  to  furnish  the  night  news  to  the 
Times,  and  dismisses  the  case,  with  costs. 


OMAHA  WORLD-HERALD  WINS. 

The  legal  fight  between  the  Omaha 
World  Herald  and  the  Bee  has  ended  in 
a  verdict  of  $7,000  against  the  .5^^.  The 
World  sued  for  $50,000  damages 
claimed  for  an  article  appearing  in  the 
Bee  a  year  ago,  which  stated  that  the 
World  Herald  was  insolvent  and  unable 
to  pay  its  employees. 


REORGANIZATION  IN  OHIO. 

The  Cleveland  World  went  into  the 
hands  of  a  receiver  last  'week.  The  ap- 
plication was  made  in  court  by  the  attor- 
neys for  Robert  P.  Porter.  The  action 
is  brought  against  the  World  Publishing 
Company. 

Judge  Dissette  appointed  John  H. 
Clauss,  of  Fremont,  a  heavy  stockholder, 
who  has  recently  been  acting  as  treasurer 
of  the  company,  receiver  by  consent  of 
all  parties  interested.  He  furnished 
bonds  in  the  sum  of  .$25,000,  the  Fidelity 
and  Deposit  Company  of  Maryland  be- 
coming his  surety.  The  receiver  is 
authorized  to  take  possession  of  all  the 
property  belonging  to  the  company. 

The  company  has  debts  to  the  amount 
of  $80,000,  and  the  plant  is  mortgaged 
for  $40,000.  Mr.  Porter  and  Mr. 
Clauss,  the  treasurer  of  the  company, 
will  continue  the  publication  and  hope 
in  a  short  time  to  get  it  out  of  the  hands 
of  the  receiver. 


WANAMAKER  ADVERTISING. 

The  advertising  inserted  in  New 
York  dailies  for  the  new  Wanamaker 
store  continues  to  attract  wide  approval 
in  every  quarter,  including  perhaps 
even  establishments  of  competing  con- 
cerns. On  Tuesday  J.  C.  Cook,  formerly 
of  the  New  York  Advertiser,  became 
connected  with  the  advertising  depart- 
ment of  the  new  store,  and  is  busy  with 
the  great  mass  of  detail  that  has  to  be 
handled  in  constructing  a  modern  dry 
goods  advertisement.  M.  J.  Shaugh- 
nessy  continues  his  connection  with  the 
new  store's  advertisements,  the  general 
advertising  affairs  of  the  concern  being 
more  directly  under  the  control  of 
Robert  C.  Ogden,  a  member  of  the  firm 
of  John  Wanamaker. 


'.  *2  ADVANCE.  I  a 


PETTINGILL  &  CO. 


THE  NEW   HOME  OF   A  GREAT 
ADVERTISING  AGENCY. 


A  Prosperous  Past  and  Pluto- 
cratic Present— Success  Due  to 
Business  Methods  Recognizing 
That  Customers  Must  be  Consid- 
ered AS  Factors  in  Advertising 
Contracts— The  Interesting  His- 
tory OF  A  Famous  Concern. 

Of  the  many  great  advertising 
agencies  of  the  United  Stales  there  is 
none  more  widely  or  favorably  known 
than  that  of  Pettingill  &  Company,  of 
Boston  and  New  York. 

In  1849  it  is  hardly  likely  that  S.  M. 
Pettingill,  the  founder  of  this  business, 
foresaw  the  brilliant  future  that  lay  be- 
fore his  schemes  ot  practical  and  sys- 
tematic advertising,  but  this  much  he 
certainly  did  see — that  there  was  room 
for  profitable  expenditure  of  thought 
and  energy  in  booming  the  business  of 
others. 

His  observations  and  experiences  as  a 
clerk  had  taught  him  the  value  of  the 
right  word  said  at  the  right  time  and  in 
the  right  place,  and  it  was  this  that  led 
to  his  associating  himself  with  V.  P. 
Palmer,  the  original  advertising  agent. 

This  venture  of  S.  M.  Pettingill 
marked  a  new  era  in  the  advertising 
business,  for  after  a  time  he  left  Mr. 
P  aimer  and  started  in  for  himself,  thus 
establishing  a  house  that  was  destined 
to  stand  pre  eminent  among  all  the  ad- 
vertising agencies  of  the  East. 

Success  attended  the  new  venture, 
and  it  continued  to  prosper  until  Mr. 
Pettingill,  the  founder  of  it,  leaving  the 
business  in  the  hands  of  U.  L.  Pettingill, 
went  to  New  York. 

The  growth  and  prosperity  of  the 
house  did  not  cease  at  this  point,  how- 
ever, nor,  for  the  matter  of  that,  has  it 
failed  to  grow  and  prosper  from  that 
day  to  this. 

U.  L.  Pettingill,  endowed  with  the 
same  energy  and  originality,  gradually 
built  up  the  custom  of  the  concern,  and 
becoming  established  at  No.  10  .State 
street,  in  time  introduced  his  son  Ubert 
K.  Pettingill  into  the  business,  giving 
him  a  thorough  training  in  all  its 
branches,  in  anticipation  of  the  time 
when  he  should  become,  in  turn,  the 
head  of  the  house. 

This  came  about  in  1883,  and  since 
that  time  the  business  has  advanced 
with  strong  and  steady  strides,  gaining 
something  in  the  confidence  of  the  busi- 
ness world  at  large  as  each  day  passed, 
quickly  and  surely  spreading  out,  until 
to-day  the  house  of  Pettingill  &  Company 
is  by  many  considered  the  leading  adver- 
tising agency  in  its  field. 

Additional  energies  were  introduced 
in  1888  by  the  admission  to  partnership 
of  James  T.  Wetherald,  who  since  1884 
had  been  associated  with  Mr.  Pettingill, 
and  three  years  later  the  old  and  his- 
toric quarters  of  the  house  in  State  street 
were  abandoned,  having  become  alto- 
gether inadequate  to  the  demands  made 
upon  them  by  the  constant  increases  in 
the  volume  of  business  and  the  frequent 
and  continued  enlargement  of  the  field 
of  activity. 

It  has  been  a  rapidly  progressive  age, 
and  has  required  immense  energy  and 
ability  in  every  department  of  human 
activity  to  achieve  success;  and  this  has 
been  none  the  less  true  of  this  branch  of 
business  than  of  any  other.  No  business 
house  engaged  in  it  has  been  more  con- 
scious of  the  growing  demands,  or  been 

(Continutd  on  fifth  pagi.) 
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ADVERTISING  MEDIUMS. 

YOU 

CAN  COVER 
THE  FIELD 

most  completely  as  far  as 

WASHINGTON 

is  concerned  by  placing 
an    advertisement   in  the 

STAR 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  Cent,  of  the  houses  of  Washing- 
ton and  inlo  96^  of  the  houses — whether 
residences  or  stores — occupied  by  white 
persons,  a  record  unequaled  else- 
where IN  THE  WORLD. 

The  circulation  df  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building, 

New  Vork  Representative, 

A  TRIFLE  CHEAPER: 

That   is  one   reason    why  the 

SAN 

FRANCISCO 


POST 


leads  in  the  evening 
field.  The  other 
reason  is  that  it  is  a 


GREAT  DEAL  BETTER 

than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  400,000  daily. 


Gross  rate,  75  cents  per  line.   Average  contract, 
about  50  cents  per  line. 

Circulation: 
HeULOBE,  Character: 

Toronto, 

/-^  daily, 
a  n  a  d  a    illus.  saturday, 

WEEKLY. 

350,000  DAILY 

is  the  guaranted    circulation  of  the 

scrippsmcrae  league. 

CINCINNATI  POST, 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KENTUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERRY,  S3  Tribune  Building,  New  York. 

THE  CHICAGO  NEWS  ALMANAC. 

The  work  on  the  year-book  which 
Victor  F.  Lawson  issues  each  season, 
and  which  thousands  find  a  great  mine 
of  information,  has  been  in  progress 
some  time.  The  issue  for  1897,  it  is  said, 
will  excel  all  previous  volumes  in  the 
extent  of  valuable  information  that  will 
be  given. 


ADVERTISING  MEDIUM. 


BOSTON 
JOURNAL 

LEADING    REPUBLICAN  NEWS- 
PAPER OF  NEW  ENGLAND. 

It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

CIRCULATION  82,622. 


FROM  THE"AD"  FIELD 


ITEMS  OF  INTEREST  FROM 
VARIED  SOURCES. 


A  Certain  Kind  of  Financial  Ad- 
vertising—California Fig  Syrup 
IS  TO  Sweeten  Life  a  Little  for 
Various  Dailies— Numerous  Nkw 
Arrivals  in  the  Advertising 
Field— Old  Concerns  that  Will 
Use  Ads  in  1897— Miscellaneous 
Notes. 


OPEN  GATES  TO  OPULENCE. 

The  better  condition  of  business  has 
induced  many  persons  to  consider  the 
question  of  conservative  investments  and 
many  more  to  discuss  the  attractions  of 
speculation. 

The  appearance  of  numerous  new  ad- 
vertisers in  the  financial  columns  of 
dallies  in  large  cities  has  been  both  a 
cause  and  a  result  of  this  situation. 
Some  of  the  financial  advertisements 
inserted  by  speculative  brokers  have 
not  been  such  as  to  withstand  close  an- 
alysis, but  others  have  been  fair,  and 
one  or  two  have  been  really  clever. 

Among  those  who  have  sprung  into 
the  arena  of  publicity  and  invite  the 
funds  of  investors,  and  not  previously 
mentioned  in  these  columns,  are  the 
E.  S.  Dean  Company,  35  Broadway, 
New  York;  Sam  Keller  &  Company,  44 
Broadway,  New  York;  DeWolf  &  Com- 
pany, 50  Broadway,  New  York;  C.  A. 
Whyland  &  Company,  10  Pacific  ave- 
nue, Chicago,  and  the  Western  Financial 
Company,  225  Dearborn  street,  Chicago. 

F.  D.  Morgan,  64  Wall  street.  New 
York,  is  another  broker  who  is  sending 
many  orders  for  space  "  direct." 

Concerning  the  reliability  of  these 
parties  it  is,  perhaps,  not  the  province 
of  The  Fourth  Estate  to  raise  the 
question,  but  in  this  case,  as  in  all  others, 
the  paper  must  not  be  supposed  to  re- 
commend a  concern  simply  because  it  is 
mentioned  among  advertising  news. 

Serious  charges  have  been  made 
against  several  of  the  persons  who  have 
done  business  as  brokers  and  advertised 
themselves  in  the  daily  papers,  but  it 
must^be  borne  in  mind  that  the  most 
reputable  and  substantial  brokers  also 
advertise. 


TO  TAKE  UP  DAILIES. 

The  California  Fig  Syrup  Company, 
San  Francisco,  it  is  said  will  omit  for  a 
time  magazines  and  weeklies  and  take 
up  local  dailies,  which  news  will  no 
doubt  gladden  the  hearts  of  special 
agents. 

PUBLISHERS    CANNOT  AFFORD 
TO  ACCEPT. 

Richard  S.  Dey,  156  Fifth  avenue. 
New  York,  has  started  the  "  Dey's 
Literature  Purchasing  Agency,"  which 
claims  to  receive  and  forward  orders  for 
books,  magazines  and  newspapers.  He 
is  sending  advertisements  to  large 
monthly  mediums  accompanied  by  the 
following  offer  :  "If you  will  insert^my 
advertisement  I  will  give  you  10  per 


cent,  of  the  gross  receipts  of  all  the 
orders  which  I  can  trace  as  coming 
through  your  medium  until  I  have  paid 
you  for  your  space  in  full." 


COMPLIMENT  TO  UNCLE  SAM. 

The  New  Postal  Shoe  Company,  383 
Washington  street,  Boston,  is  the  name 
chosen  by  a  concern  that  will  advertise 
shoes  during  the  winter,  mail  orders 
being  desired.  The  title  of  the  com- 
pany seems  to  be  merely  a  compliment 
to  L^ncle  Sam,  the  word  postal  being 
evidently  selected,  because  of  the  effici- 
ency and  excellence  of  the  post-office 
department. 

SPRUCE  STREET  RIPPLES. 

The  Rowell  Advertising  Company, 
New  York,  is  sending  out  some  propo- 
sitions for  the  Regina  Music  Box  Com- 
pany, and  also  for  the  Richmond  Cycle. 
The  same  agency  is  sending  out  orders 
for  the  Hartshorn  Shade  Roller.  From 
present  indications  it  may  be  hoped  that 
the  windows  on  which  this  roller  is  used 
will  let  in  more  "  sunshine  of  prosper- 
ity "  during  1897  than  they  did  in  1896. 


SEASON  OF  SLEIGH  BELLS. 

The  Columbus  Cutter  Company, 
Columbus,  O.,  will  use  a  selected  list  of 
papers  for  advertisements  of  sleds  and 
cutters.  The  advertisement  will  be 
circulated  in  every  part  of  the  country, 
but  there  is  no  stipulation  that  there 
shall  be  a  rebate  on  the  advertising 
bills  on  account  of  sections  where  snow 
is  scarce  this  winter. 


CURRENT  COCOA  PUBLICITY 

The  advertising  of  Walter  Baker's 
Cocoa  will,  perhaps,  reach  in  artistic 
merit  during  the  season  the  grade  of  its 
advertising  in  the  past.  The  work  done 
for  the  company  has  been  excellent  for 
years,  however,  for  it  was  in  good  hands, 
and  J.  M.  Bugbee,  the  present  advertis- 
ing manager,  will  indeed  do  well  if  the 
record  of  the  past  is  surpassed. 


LOOK  INTO  IT  CLOSELY. 

The  "Ohio  Advertising  Exchange," 
Tiffin,  O.,  proposes  to  run  a  manu- 
script-buying bureau,  and  will  advertise 
that  it  will  also  secure  positions  for 
young  men  as  reporters  or  correspond- 
ents. It  will  be  incumbent  on  publish- 
ers to  inquire  closely  before  inserting 
any  advertisement  that  may  be  offered. 


THE  J.  C.    AVER  ADVERTISING. 

The  advertising  of  Ayer's  Sarsapa- 
rilla  will  no  doubt  exceed  the  aggregate 
of  1896  in  its  total  for  the  ensuing  twelve 
months.  While  in  a  proportion  of  papers 
the  amount  of  outlay  may  be  reduced, 
the  use  of  space  in  other  directions  will 
result  in  an  increase  in  the  advertising 
expenditures. 

DUAL  CONCERN  IN  THE  QUAKER 
CITY. 

The  World  Publishing  Company, 
1813  North  i6th  street,  Philadelphia,  is 
sending  orders  to  monthlies  for  publica- 
tions which  it  issues.  This  concern  also 
advertises  a  business  known  as  the 
World  Novelty  Company,  and  adver- 
tises watches  and  goods  of  that  sort. 


UTAH'S  FLIGHT  TO  COVER. 

The  Great  Western  Distributing  Com- 
pany, Commercial  Block,  Salt  Lake  City, 
will  probably  use  a  little  space  for  a 
time  in  an  effort  to  make  the  nation  re- 
alize the  advantages  of  a  patented  ad- 
justable barrel  cover  which  the  company 
has  tor  sale. 

ANOTHER  KITCHEN  AID. 

The  Morgan  Manufacturing  Company, 
Boyce  Building,  Chicago,  is  advertising 
cooking  utensils  and  will  for  some  time 


employ  publicity  as  an  auxiliary  to  the 
work  done  by  agents,  although  mail 
orders  are  solicited. 


LIBERAL  USERS  OF  SPACE. 

The  St.  Louis  office  of  Nelson  Chesman 
&  Company,  has  just  received  an  addi- 
tional and  large  contract  for  the  adver- 
tising of  Wine  of  Cardui  from  the  Chat- 
tanooga Medicine  Company,  Chatta- 
nooga, 

MERIDEN'S    MPXODY  MAKERS. 

The  Wilcox  &  White  Company,  Meri- 
den.  Conn.,  will  seek  a  hearing  from 
the  general  public  this  winter  for  the 
merits  of  their  upright  piano  or  mu- 
sical instrument — the  Symphony. 


ADDING  TO  CHRISTMAS  CHEER. 

The  Germania  Wine  Cellars  is  the 
name  under  which  a  concern  in  Ham- 
mondsport,  N.  Y.,  will  advertise  wines 
for  the  season  in  class  papers  and  pos- 
sibly other  mediums. 


IT  IS  A  MUSICAL  MAGAZINE. 

Every  Month,  a  publication  issued 
from  4  East  20th  street,  New  York,  will 
employ  space  to  a  moderate  extent  in  a 
few  good  mediums  to  extend  its  circula- 
tion. 


MORE  PUBLICITY  IS  SENSE. 

The  Sen  Sen  Company  is  a  Rochester 
concern  which  exhibits  great  enterprise 
in  introducing  a  breath  perfume.  It 
should  appeal  to  consumers,  however, 
as  well  as  to  "  the  trade." 


ir    IS    MEANT    FOR  CYCLISTS 
SPECIALLY, 

D.  C.  Hall  &  Company,  86  Leonard 
street.  New  York,  are  advertising  per- 
forated chamois  underwear,  the  latter 
being  on  sale  in  dry  goods  houses. 


IT  IS  A  NEW  ADVERTISER. 

The  Peerless  Tooth  Powder  Company, 
Boston,  is  placing  advertisements  in 
magazines  and  ladies'  papers  through 
the  Nelson  Chesman  Agency,  New  York. 


THE  SUBJECTS  ARE  FRENCH. 

James  Clarke,  45  Vesey  street.  New 
York,  is  working  up  mail  orders  for 
cheap  illustrations,  but  advertising  will 
be  confined  to  a  very  few  selected  issues. 


BOSTON  VETERAN  "ON  DECK." 

The  Caton  Medical  Company,  Bos- 
ton, is  again  in  the  advertising  field  and 
is  sending  orders  to  various  classes  of 
mediums. 


MISCELLANEOUS  NOTES, 

W.  H.  Moore's  Club  or  Subscription 
Agency,  Brockport,  N.  Y.,  is  using 
space  freely  this  season.  Mr.  Moore  has 
been  before  the  public  in  this  line  for 
years,  and  has  become  an  enterprising 
advertiser. 

John  C.  Winston  &  Company,  Phila- 
delphia, are  advertising  high  grade 
books.  They  are  such  as  appeal  to  gen- 
eral buyers,  however,  and  are  not 
technical. 

Ostermoor  &  Company,  112  Elizabeth 
street.  New  York,  will  use  some  space  in 
magazine  issues  only  to  set  forth  the 
merits  of  a  patent  mattress. 

The  Burke  Advertising  Agency,  Ma- 
sonic Temple,  is  the  name  ot  a  concern 
which  announces  itself  in  Chicago. 

T.  H.  Adams,  Vincennes,  Ind.,  is  ad- 
vertising the  Cushman  Drug  Company 
in  daily  papers  in  the  east,  placing  the 
business  "  direct." 

The  Regent  Manufacturing  Company, 
Bridgeport,  Conn.,  is  offering  scissors, 
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with  needle-threading  attachment,  in 
exchange  for  space  in  the  papers.  The 
company  states  that  it  is  testing  publica- 
tions to  ascertain  the  most  effective  me- 
diums and  will  make  quite  an  appropria- 
tion for  the  year  1897. 

The  Hill-Whitney  Aluminum  Com- 
pany,  149  Pearl  street,  Boston,  will  ad- 
vertise moderately  in  high-grade  papers. 

I.  H.  Moses,  36  South  Water  street, 
Cleveland,  is  introducing  electrical  ap- 
pliances. A  little  advertising  will  be 
done. 

The  advertising  of  the  Sheffield  Den- 
tifrice Company,  New  London,  Conn., 
will  be  continued  during  the  season,  but 
will  probably  be  confined  to  magazines 
and  similar  publications. 

The  A.  G.  McCIintock  Company, 
Burton,  Ohio,  will  advertise  a  patent 
top  during  the  next  month  or  two. 

The  Riley  Electric  Comb  Company, 
Newark,  N.  J.,  is  placing  additional  ad- 
vertising through  the  Nelson  Chesman 
Agency,  New  York. 

Charles  M.  Purvis,  collector  and  agent, 
Washington,  D.  C,  is  advertising  in 
various  weeklies  in  Pennsylvania  and 
adjoining  states. 

A.  L.  Haugh,  925  F  street,  N.  W., 
Washington,  D.  C.,  is  to  use  weeklies 
and  monthlies. 

Arthur  Brossman,  No.  916  N.  40th 
street,  Philadelphia,  is  advertising  a 
novelty  in  a  line  of  mediums  of  general 
circulation. 

The  Midland  Publishing  Company, 
No.  506  Olive  street,  St.  Louis,  is  send- 
ing orders  to  large  dailies  in  the  East. 

Madame  Yale's  advertising  in  big 
cities  will  include  advertisements  of  a 
decidedly  artistic  character.  This 
"  business  "  has  been  one  of  the  "profit- 
bringers  "  of  1896. 

M.  E.  &  J.  W.  de  Aguero,  brokers, 
66  Broadway,  New  York,  have  resumed 
the  use  of  New  York  dailies  for  adver- 
tisements of  stock  in  the  American  Oil 
and  Refining  Company,  which  is  claimed 
to  be  the  owner  of  40,000  acres  of  oil 
and  coal  lands. 

The  Pepsin  Syrup  Company,  Monti- 
cello,  111.,  is  advertising  direct  in 
western  papers. 

The  Dr.  Moore  Aerial  Medicine  Com- 
pany, specialists  in  ear,  nose,  throat 
and  lung  diseases,  Cincinnati,  is  about 
to  extend  its  advertising.  The  address 
of  the  business  is  No.  519  Main  street. 
A  good  part  of  this  advertising  has  been 
placed  by  Parvin  &  Doughty. 

The  Cushman  Gladiolus  Company, 
Euclid,  O.,  is  advertising  a  line  of 
flower,  seeds  and  nursery  stock  "di- 
rect." 

The  Bradfield  Regulator  Company, 
Atlanta,  Ga.,  is  sending  orders  to  pa- 
pers in  the  northern  states  for  the  Brad- 
field  Regulator  Pills. 

The  ''  Medical  Council,"  84  Dear- 
born street,  Chicago,  is  advertising  in 
western  papers.  The  advertisements 
are  sent  to  publishers  direct. 


A  BOOK  FOR  ADVERTISERS. 

The  Charles  H.  Fuller  Advertising 
Agency,  of  Chicago  and  New  York,  has 
issued  its  annual  Advertisers'  Directory 
of  Leading  Newspapers  and  Magazines. 
It  is  a  neat  book  and  contains  valuable 
lists  of  newspapers  and  periodicals. 


AN  OHIO  DAILY'S  ENTERPRISE. 

TheZanesville  Daily  Courier  is  print- 
ing personal  letters  secured  by  it  from 
many  members  of  congress  on  the  sub- 
ject ot  increasing  government  revenue. 


A  CHANGE  IN  SPRINGFIELD. 

The  Ladies^  Home  Companion,  Spring- 
field, O.,  will  change  its  name  to  the 
fVoman's  Home  Companion  with  the 
issue  for  January  i. 


UNCLE  SAM'S  SWORD 


IS  TO  FALL  ON  ADVERTISING 
BROKERS. 


The  Mails  of  a  Number  of  Them 
Are  to  be  Stopped— Systematic 
Frauds  The  Cause. 

The  post-office  department  is  about 
to  issue  a  large  number  of  "  Iraud 
orders  "  against  a  number  of  "  brokers  " 
in  New  York. 

A  quiet  investigation  of  the  methods 
of  these  establishments  has  been  going 
on  tor  some  time  past  by  the  inspectors 
of  the  post  office  department. 

It  is  said  the  reports  of  the  inspectors 
who  have  been  investigating  the  cases 
are  now  before  Judge  Thomas  in  Wash- 
ington, and  while  proceeding  very  care- 
fully in  making  up  his  list  he  is  including 
a  large  number  of  firms  and  so  called 
"  commission  brokers  "  who  operate  in 
New  York  and  who  will  be  denied  the 
use  of  the  mails. 

These  "  brokers  "  advertise  in  the  lo- 
cal newspapers,  and  as  a  result  receive 
large  amounts  of  money  by  mail,  us- 
ually in  small  sums,  with  which  they  are 
directed  to  play  certain  stocks.  They 
keep  a  set  of  books  for  mail  orders,  and 
these,  according  to  the  reports  made  by 
inspectors,  are  carefully  doctored  each 
day,  so  that  the  victim  transacting  busi- 
ness by  mail  is  certain  to  lose.  It  is  as- 
serted that  hundreds  of  complaints  of 
fraud  have  been  made,  and  that  it  is  on 
these  the  government  will  act. 


THE  EXPORT  OF  PAPER. 

A  constant  and  stimulating  increase  in 
the  foreign  orders  for  American  paper, 
says  the  New  York  Times,  is  the  chief 
feature  of  that  branch  of  industry  just 
now.  Mills  are  starting  up  or  increas- 
ing their  working  force  throughout  this 
State  and  in  New  England.  About 
$30,000  worth  of  paper  was  exported 
from  New  York  during  the  week  which 
ended  November  18.  Of  that  large 
quantity  $10,000  worth  was  sent  to  Mel- 
bourne, $4,725  to  Mexican  ports,  $2, 160 
to  London,  $2,715  to  Liverpool,  nearly 
$500  to  Manchester,  $3,578  to  Welling- 
ton, $680  to  Buenos  Ayres,  and  about 
$600  to  Hamburg. 

The  exportation  of  paper  from  this 
country  thus  far  this  year  has  been 
greatly  in  excess  of  the  shipments  in 
1895.  For  the  nine  months  ended  Sep- 
tember 30  last,  the  aggregate  shipments 
amounted  to  $2,107,700,  as  against  $1,- 
711,131  for  the  corresponding  period  of 
last  year,  showing  an  increase  of  more 
than  23  per  cent. 

For  the  month  of  September  alone  the 
increase  was  about  42  per  cent.  There 
is  a  belief,  in  the  paper  trade,  that  the 
commercial  conditions  during  the  com- 
ing year  will  be  favorable  for  the  export- 
ing of  American  pulp  to  Great  Britain  in 
particular. 


IMPORTANT  COMBINATION. 

An  arrangement  has  been  made 
whereby  the  control  of  the  Postal  Tele- 
graph Cable  Company  is  placed  in  per- 
petuity with  the  Commercial  Cable 
Company.  The  directors  of  both  com- 
panies had  meetings  this  week  and  acted 
on  the  arrangement.  There  is  to  be  an 
absorption  of  all  the  Postal  stock  by  the 
Commercial  Company.  The  Commer- 
cial Company  is  to  give  in  exchange  a 
debenture,  or  collateral  trust,  bond 
upon  which  4  per  cent,  will  be  guar- 
anteed. 

The  capital  of  the  Postal  Company  is 
$15,000,000.  The  Commercial  Com- 
pany's capital  is  $10,000,000.  Neither 
company  has  any  bonds. 

A  meeting  of  the  stockholders  of  both 
companies  has  been  called  for  Decem- 
ber 22  to  ratify  the  action  ot  the  direct- 
ors. 

The  company's  submarine  cable  be- 
tween New  York  city  and  ^Hayti  was 
completed  Monday. 
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AIDS  TO  LITERARY  WOMEN. 

Under  the  auspices  of  Mrs.  Minnie  L. 
Cummings,  a  woman  of  means,  who  is  in- 
terested in  the  welfare  of  her  sex,  a  lit- 
erary agency  has  been  established  at  76 
Filth  avenue.  New  York,  the  purpose  of 
which  IS  to  aid  literary  women  to  dis- 
pose of  articles  and  stories  to  newspa- 
pers and  periodicals.  The  bureau  is  not 
carried  on  with  any  idea  of  profit,  but  it 
is  announced  that  one  ot  the  purposes  is 
to  give  a  better  chance  to  female  writers 
ot  real  capacity,  and  to  protect  some  of 
them  from  bogus  "manuscript-buying 
bureaus." 

The  work  of  the  bureau  is  to  be  under 
the  management  of  William  Hirsch,  who 
has  for  several  years  been  a  writer  for 
New  York  dailies  and  magazines. 


AN  EDITOR  FIGHTS  FIRE. 

The  office  of  the  Port  Jefferson  (N.  Y.) 
Echo  came  near  being  destroyed  by  fire 
last  week.  In  fact,  had  not  Editor 
Squires  been  near  at  hand  the  building 
could  not  have  been  saved,  as  the  wind 
was  blowing  strong  and  the  fire  appara- 
tus a  mile  away. 

A  large  lamp,  containing  a  gallon  of 
oil,  fell  from  the  ceiling  and  ignited  the 
floor.  Editor  Squires,  who  heard  the 
noise,  rushed  to  the  office,  where  he 
found  the  flames  leaping  up  among  the 
type-racks.  He  summoned  Mrs.  Squires, 
and  together  they  extinguished  the 
flames.    The  loss  was  nominal. 


VALUE  OF  HOME  PAPERS. 

That  no  one  paper,  no  matter  how 
ably  conducted,  can  monopolize  the 
field  in  a  great  city,  is  illustrated  by  the 
way  the  Chicago  Evening  Pos(,  a  high- 
class  journal  at  2  cents,  has  been  suc- 
cessfully maintained  against  I  cent 
competition.  It  has  developed  its  own 
field  so  that  it  has  become  an  in- 
valuable medium  in  Chicago  for  book 
advertising,  as  well  as  for  financial  and 
other  high-class  advertising.  A  fact 
which  is  again  and  again  emphasized 
about  the  Evening  Post  is  the  very 
strong  hold  which  it  has  upon  its  read- 
ers— one  might  say  upon  their  affections 
— and  the  personal  loyalty  of  each  indi- 
vidual reader. 

It  is  this  kind  of  circulation — into  the 
homes  of  the  people— which,  while  in 
size  of  issue  a  paper  may  not  surpass 
others,  bestows  exceptional  value  as  an 
advertising  medium. 


TROUBLESOME  YELLOW  KID. 

The  rivalry  between  the  New  York 
Jourml  and  World  grows  in  bitterness, 
though  the  two  can  combine  occasionally 
in  matters  of  vital  interest  to  both. 

The  "Yellow  Kid  "  is  the  latest  ag- 
gravation disrupting  rumored  combina- 
tion to  put  the  price  of  both  papers  at 
2  cents. 

R.  F.  Outcault,  the  author  of  the  yel- 
low kid  of  "  Hogan's  Alley,"  has  en- 
joined the  World  against  using  even  the 
title  of  the  picture  or  the  "  I  say  "  child. 

The  first  yellow  kid  of  Hogan's  alley 
appeared  in  Truth  of  1894,  and  was 
drawn  by  Outcault.  He  has  purchased 
the  copyright  from  Truth  and  future 
yellow  kids  in  the  World  may  cost  $1 
each.  This  may  have  a  serious  effect  on 
the  World's  Christmas  issue  now,  of 
course,  on  the  press.  Perhaps  the  mat- 
ter may  be  compromised. 
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Leads  all  New  England ! 

648,152 

was  the  circulation  of  the 

BOSTON 
HERALD 

on  November  4,  1896. 


This  is  the  new  "  High 
Water  Mark"  for  New 
England  Journalism. 

The  character  and  influence  of  this 
circulation  is  unsurpassed  by  that  of  any 
American  newspaper. 

NEW 
YORK 
TIMES. 

"All  the  News  That's  Fit  to  Print." 

SUNDAY : 

Magazine  Supplement. 

SATURDAY: 

Literary  and  Art  Supple- 
ment. 

NEW 
ORLEANS 
ITEM 


Makes  the  Follmuin^  Statement  s, 
and  is  Prepared  To  Back  Them  : 

That  it  has  a  larger  circulation  and  is 
delivered  directly  into  more  homes 
daily  than  any  other  paper,  morning  or 
evening,  published  in  the  South.  Ad- 
vertisers who  contemplate  advertising  in 
the  South  should  WRITE  FOR  RATES. 


"The  Best  in  Chicago  for  the  Money." 

T^HE  r^HRONICLE. 

—  (DEMOCRATIC.) 

Compare  the  advertising  rates 
of  The  Chronicle  with  the  rates 
of  other  Chicago  morning  papers 
CLAIMING  less  circulation  than 
The  Chronicle  PROVES. 

"It  has  a  big  field  all  to  itself." 

JOURNAL 

Oldest  and  Best  Paper  in 

CHICAGO 


A  D  VERTISING  in  newspapers  of  "  known  cir- 
eolation"  means  "  BUSiNKSS."   For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
ban*  Bldg.,N,Y.  Chambtrof  Commerce,  Qiicago. 
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A  SUCCESSFUL 
ADVERTISER 

invariably  seeks  successful  mediums  of  publicity. 
This  fact  is  evidenced  by  the  constantly  growing 
demands  on  the  advertising  space  of  successful 
daily  newspapers — newspapers  that  have  attained 
prominence  through  force  of  merit — newspapers 
that  avoid  sensationalism — newspapers  that  hon- 
estly enforce  the  doctrines  of  independent  jour- 
nalism. 

Such  newspapers  win  and  retain  the  confidence 
of  the  intelligent,  discriminating  public;  hence  the 

CHICAGO  TIMES-HERALD 

AND  THE 

CHICAGO  EVENING  POST 

present  advantages  that  cannot  be  duplicated  or 
secured  through  the  medium  of  any  other  agency. 

An  advertising  announcement  in  both  these 
representative  daily  newspapers  begets  wide 
publicity  and  proves  a  source  of  profit  to  the  suc- 
cessful advertiser. 

If  you  are  interested  in  the  subject,  you  can 
obtain  additional  information  by  addressing  the 
offices  of  publication,  Chicago,  or  Lee  A.  Agnew, 
Eastern  Representative,  American 
Tract  Building,  New  York  City. 


THE   PAPER  PANIC. 


WILL  THE  MANUFACTURERS  OF 
RAW  MATERIAL  COMBINE? 


Attempting  Again  a  Consolidation 
OF  Interests  Such  as  Failed  Some 
Time  Ago — Unanimous  Denials 
that  the  Manufacturers  are 
Getting  Together — Logic  of  the 
Situation  Seems  to  Point  to  a 
Combination. 

The  manufacturers  of  paper  used  in 
the  making  of  newspapers  have  long 
been  attempting  to  consolidate  interests 
in  the  hope  of  controlling  the  price, 
which  has  fallen  far  below  anything  in 
the  history  of  the  trade. 

Nearly  all  the  large  mills  of  the 
country  which  supply  newspapers  with 
white  paper  are  in  New  England  and 
New  York,  and  the  total  product  of 
such  paper  in  this  country  is  about 
16,000  tons  a  day.  The  new  combination, 
if  made,  would  control  more  than  13,000 
tons  of  this  production,  and  there  would 
be  no  such  thing  as  competition. 

No  one  would  be  able  to  buy  direct 
from  a  trust  mill,  should  the  agreement 
be  signed.  According  to  the  New  York 
story,  the  mill  owners  will  set  the  price. 
Paper  is  now  less  than  2  cents  a  pound. 

The  alleged  trust  wishes  to  make  the 
earnings  of  the  mills  just  $7,000,000  a 
year  more  than  the  various  plants  earn 
under  open  competition.  The  new  price 
is  to  be  2\  cents  a  pound. 

The  trust,  it  is  said,  expects  to  control 
the  whole  output  of  the  country,  and 
counts  on  buying  out  or  driving  out  the 
mills  now  on  the  outside,  whose  product 
is  less  than  300  tons  a  day. 

A  number  of  manufacturers  gathered 
in  Boston  last  week,  but  took  pains  to 
deny  positively  that  they  had  in  mind 
combination,  though  they  acknowledged 
they  intended  to  raise  the  price.  This, 
of  course,  would  be  impossible  without  a 
combination.  There  were  rumors  of 
other  meetings  in  New  York. 

The  paper  men  are  desperate.  As 
pointed  out  some  time  since,  the  trade  is 
demoralized,  and  publishers  have  been 
able  to  buy  paper  "very  cheap." 


WORLD  AND  JOURNAL  PRICE. 

The  newsdealers  in  New  Jersey  and 
the  suburbs  of  New  York  are  making  a 
great  deal  of  noise,  and  attempting  to 
boycott  the  New  York  Journal  and 
World  since  they  perfected  a  combin- 
ation, through  which  the  price  of  out-of- 
town  papers  was  made  2  cents  instead 
of  I. 

Some  newsdealers  have  been  get- 
ting 2  cents  right  along  for  the  papers, 
and  buying  them  of  course  at  less  than 
a  cent,  and  they  have  made  the  public 
pay  just  what  they  please.  Now,  the 
people  being  willing  to  give  2  cents,  the 
Journal  and  World  naturally  think  that 
they  have  a  right  to  some  of  the  profit, 
and  charge  the  newsdealers  I  cent,  the 
public  2. 

The  newsdealers,  of  course,  will  in 
the  end  be  glad  to  sell  the  papers  for 
what  they  are  getting.  The  really  re- 
markable thing  is  that  these  two  great 
hostile  papers  should  be  able  to  effect 
any  sort  of  combination. 


WITH  MODERN  METHODS. 

Beginning  with  December  I,  the  New 
York  Evening  Post  has  decided  to 
abolish  the  extra  charge  for  breaking  the 
column  rule  in  advertisements  under  the 
miscellaneous  head  measuring  50  lines 
deep  or  more.  This  affects  the  large 
dry- goods  contracts  in  the  main  and 
does  not  apply  to  classified  advertise- 
ments, such  as  financial,  publishers, 
real  estate,  auctions,  insurance,  etc. 
The  next  edition  of  the  Evening  Post's 
schedules  of  advertisement  rates  will 
cover  this  point.  The  Evening  Post 
rates  are  invariable,  as  hundreds  of 
advertisers  can  prove. 


AN  IMPORTANT  CHANGE. 

There  has  been  an  important  change 
in  the  New  York  representation  of  the 
Chicago  1  imes- Herald  and  Evening 
Post.  H.  H.  Kohlsaat  has  consolidated 
the  two  offices  and  L.  A.  Agnew  takes 
charge  of  both.  George  E.  Randall, 
who  has  successfully  acted  as  represent- 
ative of  the  limes-  Herat  I  retires  to  as- 
sume other  duties  in  the  advertising  line. 


DINNER  TO  AN  IRISH  MEMBER. 

A  splendid  dinner  was  given  Tuesday 
night  by  the  New  York  Press  Club  in 
honor  of  John  E.  Redmond,  M.  P.  A 
number  of  well-known  members  and 
several  distinguished  non-members  were 
present. 

Joseph  Howard  received  the  dis- 
tinguished Irishman  and  Colonel  A.  B. 
de  Frece,  as  chairman  of  the  Committee 
of  Arrangements,  again  distinguished 
himself  as  one  who  knows  how  to  enter- 
tain handsomely. 


MINNEAPOLIS  TRIBUNE  AGENCY. 

As  predicted  last  week  in  these 
columns,  the  Frank  S.  Gray  Company, 
Tribune  Building,  New  York,  will  repre- 
sent the  Minneapolis  Tribune  among 
eastern  advertisers,  dating  from  Decem- 
ber I. 


AN  EDITOR'S  WILL. 

Miss  Violet  Gratz  Brown,  of  St.  Louis, 
was  granted  letters  of  administration 
recently  in  New  York  on  the  estate  of 
Frederick  W.  Somers,  formerly  editor  of 
the  Argonaut  and  Current  Literature, 
which  is  valued  at  $10,000. 

Somers  died  in  England  in  1894.  A 
few  days  before  his  death  he  made  his 
will,  leaving  his  property  to  his  fiancee, 
Miss  Brown.  Relatives  of  Somers  un- 
successfully contested  the  will. 


STILL  THE  OFFICIAL  PAPER. 

The  San  Francisco  Daily  Report  has 
been  awarded  the  city  advertising  for 
the  next  two  years,  and  will  continue  to 
be  the  city  and  county  official  news- 
paper. The  Report  was  first  selected  as 
the  official  newspaper  of  San  Francisco 
in  1881,  and  has  again  and  again  been 
chosen. 

The  selection  is  made  by  the  board 
of  supervisors  of  the  city.  The  Re- 
port is  happy  because  in  all  these 
years  it  has  never  made  a  mistake  in 
official  advertisements,  although,  as 
everyone  knows,  the  character  of  these 
advertisements  is  such  as  to  make  error 
easy. 


INCREASING  CIRCULATION. 

He  who  helps  a  publisher  to  increase 
circulation  is  a  helper  indeed.  The  man 
who  catches  your  hat  for  you  when  the 
wind  blows  it  off  comes  nowhere  near 
him.  Such  a  friend,  many  publishers 
already  have  reason  to  believe,  is  Jason 
Rogers,  who  is  so  well  known  in  connec- 
tion with  circulation-increasing  methods. 
Mr.  Rogers  has  a  few  words  to  say  in 
the  advertising  columns  of  The  Fourth 
Estate,  and  his  words  have  the  sincere 
ring  that  is  always  found  in  the  utter- 
ance of  an  earnest  worker.  Mr.  Rogers 
has  certainly  attracted  wide  notice  by  his 
work. 


THEIR  DESERVED  DIPLOMA, 

The  Woman's  National  Press  Asso- 
ciation of  Washington,  D.  C,  has  re- 
cently been  presented  with  a  diploma  of 
award  from  the  World's  Fair  "for  a 
meritorious  display  of  journalism,  dis- 
tinguished literary  quality,  intellectual 
vigor,  progressive  thought,  originality, 
moral  sentiment,  poetic  feeling,  wit 
and  humor,  covering  a  wide  range  of 
current  topics  ably  treated, ' ' 


NEWSPAPER  OWNERS  FIGHT, 


A  Heated  Litigation  in  Allen- 
town. 

The  Allentown  (Pa.)  Leader  got 
into  court.  William  McCormick,  now 
editor  of  the  Reading  Eagle  and  form- 
erly editor  and  one  of  the  proprietors  of 
the  Leader,  has  filed  a  bill  in  equity, 
praying  the  court  to  appoint  a  receiver 
for  the  Leader  Publishing  Company. 

The  Leader  was  started  in  the  (all  of 
1893  by  William  McCormick,  formerly 
editor  of  the  Bethlehem  Times,  Wilson 
J.  Hartzell,  William  Weaber  and  L.  B. 
Landis.  Landis  subsequently  sold  bis 
interest  to  his  partners. 

Several  months  ago  McCormick  se- 
cured an  interest  in  the  Reading  Eagle 
and  left  the  Leader  to  take  the  position 
of  managing  editor  of  that  paper.  Ap- 
parently not  desiring  to  be  connected 
financially  with  two  newspapers  he 
wished  to  sever  his  connection  with  the 
Leader. 

With  that  view  in  mind  appraisers 
were  appointed  according  to  the  agree- 
ment of  partnership,  and  they  appraised 
his  one-third  interest  at  $1,550.  Both 
his  partners  refused  to  accept  his  interest 
at  that  figure  and  when  he  offered  to 
purchase  their  interest  they  refused  to 
sell. 


TWO  OF  THE  RIGHT  SORT. 

The  Macon  (Ga.)  Telegraph  announces 
that  it  has  added  to  its  editorial  staff 
Charles  R.  Pendleton,  of  Valdosta,  Ga., 
and  G.  C.  Matthews,  of  Louisville,  Ky. 

As  editor  of  the  Valdosta  Times  for 
many  years  Mr.  Pendleton  developed 
considerable  ability  as  a  newspaper  man, 
while  Mr.  Matthews  is  recognized  as  one 
of  the  ablest  editorial  writers  in  the 
Southwest. 

He  was  for  a  long  time  the  editor  of 
the  Memphis  Appeal  and  later  of  the 
Appeal  Avalanche.  More  recently  he 
has  been  connected  with  the  editorial 
staff  of  the  Louisville  Courier- Journal. 


PENNY  PRESS  SCHEDULES, 

Schedules  incidental  to  the  receiver- 
ship of  the  Minneapolis  Penny  Press  Co- 
operative Printing  Company  have  been 
filed  showing  the  following: 

Personal  property,  office  furniture, 
$18,617.50;  circulation,  $25,000;  fran- 
chise, $15,000;  accounts  receivable,  $5,- 
54865;  due  from  circulation  agents, 
$6,058.04.  Total,  $70,224.19.  Bills 
payable,  $19,224.19;  salaries  to  com- 
positors, etc.,  $906.73;  claims  due  stock- 
holders, $1,620.73.    Total,  $22,034.67. 


ADVERTISING  MEDIUM. 


FOR  THE  CONVENIENCE 

OF 

Eastern  Advertisers 

the 

Minneapolis 
Tribune 

has  appointed  the 

FRANK  S.  GRAY  COMPANY, 
43  &  45  TRIBUNE  BUILDING, 

NEW  YORK, 
ITS  EASTERN  REPRESENTATIVE. 

Business  may  however  be  transacted 
as  formerly  with  the  home  office  if 
desired . 

GERALD  PIERCE, 
Superintendent  of  Advertising. 
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PETTINGILL  &  CO. 

( Continued f  '  om  fi rst  page. ) 

earlier  to  recognize  and  adopt  them  than 
Pettingill  &  Company. 

Five  years  ago,  the  beginning  of  a 
new  era  in  the  history  of  Pettingill  k 
Co.,  was  marked  by  the  firm's  removal 
from  No.  lo  State  street  to  No.  22 
School  street. 

This  building  is  an  appropriate  one 
for  the  home  of  an  enterprise  of  this  sort, 
as  it  has  been  closely  associated  with  the 
newspaper  and  publication  history  of 
Boston. 

Here  the  Youth's  Companion  was 
first  printed,  also  the  New  England 
Farmer  and  the  True  Flag,  the  first 
pictorial  publication  in  the  United 
States,  which  made  a  fortune  for  Fred  - 
erick  Gleason,  who  subsequently  lost 
it  in  other  ventures. 

The  Reflector  was  also  published  from 
22  School  street,  and  so  was  the  Watch- 
man, papers  of  the  Baptist  denomination, 
and  fitteeu  or  twenty  other  well-known 
periodicals. 

Altogether  the  associations  clustering 
around  the  building  form  a  remarkable 
collection  of  historical  incidents,  which 
however,  are  hardly  more  interesting 
than  the  story  that  may  be  told  of  the 
present  occupancy  of  the  attractive  of- 
fices, as  busy  and  bustling,  almost,  as 
the  publication  office  of  a  newspaper, 
without  a  newspaper's  noise  and  seem- 
ing confusion. 

As  one  of  the  members  of  the  firm 
said  the  other  day: 

' '  After  we  got  settled  in  our  new 
quarters  in  September,  189 1,  we  looked 
around  at  what  seemed  to  us  a  mammoth 
establishment,  and  wondered  what  we 
should  do  with  all  the  space  we  had  at  our 
disposal.  Not  long,  however,  after  that 
period  the  business  began  to  develop  so 
fast  that  the  extra  space  was  very  soon 
taken  up  by  solicitors  and  stenograph- 
ers, until  the  one  floor  which  we  then 
occupied  become  entirely  inadequate, 
and  other  rooms,  on  the  floor  above, 
had  to  be  obtained  for  the  overflow." 

The  steady  enlargement  of  the  busi- 
ness continued  on  until  ,the  fall  of  1895, 
when  the  firm  of  Pettingill  &  Co.  pur- 
chased and  absorbed  the  entire  business 
of  the  S.  R.  Niles  Advertising  Agency, 
which,  during  many  years,  had  been  lo- 
cated at  256  Washington  street. 

This  was  a  notable  business  move,  for 
the  S.  K.  Niles  Agency  was  known 
throughout  the  world,  and  it  was  a  move 
of  particular  interest  in  Boston,  because 
it  was  an  event  concerning  the  business 
history  of  the  city. 

Many  years  before,  S.  R.  Niles  had 
succeeded  to  the  business  of  V.  P. 
Palmer,  with  whom  the  founder  of  Pet- 
tingill &  Co.,  S.  M.  Pettingill,  of  New 
York,  had  originally  started  in  the  ad- 
vertising business.  Thus  the  two  pio- 
neer houses  among  newspaper  advertis- 
ing agencies  were  brought  together  again. 

This  purchase  necessitated  extensive 
changes  in  the  office  accommodations, 
as  the  iorce  was  very  much  increased. 
The  firm,  therefore,  negotiated  for  a 
lease  of  the  entire  building  at  22  School 
street  (excepting  the  first  floor),  and 
placed  contracts  for  the  remodeling  of 
the  entire  three  upper  floors  of  the 
building. 

The  extent  of  this  remodeling  is  well 
represented  by  the  illustrations  accom- 
panying this  sketch,  the  floor  space 
being  over  7,900  square  feet.  Thus 
the  firm  now  occupies  quarters  which 
for  beauty  and  systematic  arrangement 
are  not  equalled  in  the  United  States  by 
any  concern  in  the  same  line  of  business, 
and  the  volume  of  business  placed  by 
Messrs.  Pettingill  &  Company  with  the 
newspapers  of  the  United  States  is  prob- 
ably unequaled  in  New  England  or  New 
York. 

The  picture  that  is  presented  to  the 
visitor  who  steps  into  the  main  offices 
on  the  floor  one  flight  up  from  the 
street  is  one  of  great  attractiveness.  It 
is  the  picture  of  a  thoroughly  business- 
like establishment,  where  business  is 
conducted  under  the  pleasantest  pos- 
sible circumstance*  and  amid  surround- 
ings such  as  are  seldom  seen  in  business 
buildings. 


VIEW  IN  THE  NEW  ADVERTISING  OFFICES  OF  PETTINGILL  &  COMPANY. 


There  is  no  suggestion  of  frivolity  nor 
yet  of  sombreness  in  the  artistic  deco- 
rative effects  that  have  been  secured  by 
the  union  of  excellent  taste  and  judg- 
ment with  the  liberal  expenditure  of 
money. 

Perhaps  the  most  striking  features  of 
this  floor  are  the  decorated  walls,  the 
handsome  chandeliers  and  the  cathedral 


from  the  rest  of  the  room  by  partitions 
of  opaque  cathedral  glass  set  in  oak. 

From  the  main  floor  an  oak  staircase 
leads  to  the  floor  above,  which  is  oc- 
cupied by  the  checkers. 

The  system  is  so  perfect  in  its  work- 
ings that,  at  a  second's  notice,  an  adver- 
tiser can  be  shown  in  which  papers  his 
advertisement  has  been   printed,  how 


THE   PRIVATE   RECEPTION  ROOM. 


glass  in  the  windows  through  which  the 
light  is  admitted,  relieved  of  its  glare, 
in  softened  tones. 

Row  upon  row  of  handsome  oak  roll- 
top  desks,  occupied  by  the  solicitors, 
each  of  whom  controls  business,  fills 
the  centre  of  the  floor  space,  and  along 
the  side  of  the  room  opposite  the  door 
and  the  staircase  leading  to  the  floor 
above,  and  under  the  broad  windows 
which  light  the  apartment,  are  the 
desks  of  the  stenographers  and  type- 
writers. 

The  School  street  front  of  this  floor  is 
divided  into  the  private  offices  of  Mr. 
Pettingill  and  Mr.  Wetherald,  separated 


many  times  it  has  appeared,  and  what 
position  in  the  columns  it  has  occupied. 

This  is  done  by  a  system  not  unlike  a 
library  system  of  card  cataloguing. 

On  this  floor  there  are  also  the  desks  of 
those  who  have  charge  of  Pettingill  & 
Company's  Newspaper  Directory,  and 
also  the  private  consulting  room  where 
advertisers  are  provided  with  every  con- 
venience for  the  transaction  of  business. 

On  the  third  floor  are  the  files.  Here 
thousands  of  newspapers  are  kept, 
stored  in  many  cases,  but  all  within  in- 
stant reach. 

On  the  whole  the  offices  of  Pettingill 
&  Co.  are  hardly  to  be  equaled  in  con- 


venience of  arrangement  or  in  appear- 
ance by  any  offices  in  New  England  or 
New  York,  if,  indeed,  there  are  any 
that  approach  them  in  these  respects  in 
all  the  United  States. 

An  object  lesson  as  to  the  growth  of 
the  business  of  Pettingill  &  Co.,  since 
their  removal  from  No.  10  State  street  to 
22  School  street,  can  be  obtained  from 
the  following  figures: 

At  the  opening  of  the  new  office,  in 
September,  1 891,  the  force,  including 
the  two  partners,  was  just  12  people 
in  Boston,  and  none  in  New  York,  while 
to-day  the  firm  employ  over  60  people 
in  Boston  and  from  10  to  12  in  their 
New  York  branch,  in  the  Mutual  Re- 
serve building,  not  counting  artists  and 
editors  who  are  employed  by  the  firm  on 
the  outside. 

Among  the  gentlemen  who  are  pro- 
motors  and  originators  of  advertising, 
employed  by  the  firm,  are  Messrs. 
George  W.  Hollfelder,  Carl  G.  Zerrahn, 
H.  H.  Douglas,  VV.  C.  Lewis.  John 
Wood,  Allan  Wood,  J.  G.  Riegal,  Will- 
iam Colton,  F.  E.  Allen,  Harvey  W. 
Bell,  Howard  Harmon,  John  F.  Spofford, 
Frank  J.  Post,  C.  B.  Kahrl  and  Patrick 
O'Keete.  At  the  head  of  the  book  keep- 
ing department  is  to  be  found  Mr.  Myron 
V.  Putnam,  who  is  chief  accountant  and 
confidential  man. 

The  New  York  branch  is  in  charge  of 
Homer  W.  Hedge,  who,  with  Fred.  L. 
Van  Saun  and  W.  P.  Scott,  with  a  corps 
of  assistants,  are  doing  a  very  prosper- 
ous business. 

A  very  recent  and  important  acqui- 
sition to  the  New  York  branch  is  Will- 
iam  Bancroft,  late  advertising  manager 
of  the  Pope  Manufacturing  Company. 
Mr.  Bancroft  is  considered  by  the  manu- 
facturers to  be  the  best  posted  bicycle 
advertising  man  in  the  United  States, 
and  he  goes  to  Messrs.  Pettingill  <&:  Co. 
to  take  charge  ot  the  bicycle  depart- 
ment of  their  business,  thus  placing  them 
far  in  advance  of  any  other  agency  in 
the  United  States  for  ability  to  handle 
bicycle  advertising.  This  in  itself  is  of 
the  deepest  importance. 

Probably  no  class  of  business  men  are 
more  exacting  regarding  progressive 
ideas  than  newspaper  advertisers,  as  the 
public  expects  to  find  newsy  advertise- 
ments and  demands  them,  as  much  as  it 
requires  fresh  news  on  any  subject. 
Catering  to  this  class  has  been  the  secret 
of  Messrs.  Pettingill  &  Compans's  suc- 
cess. 
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WE  CAN  NOT  "EXCHANGE." 
It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

our  choicest  "  bargains." 
No.  I. — For  J5  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  f2S  we  will  send  25  annual  sub- 
scriptions. 

bound  volumes. 
For  $2.50  we  will  send  a  bound  volume  of  the 
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or  for  $s  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
mJusive. 


SUNSHINE  AND  SHADE. 

No  one  can  possibly  doubt  that  in  this 
age,  remarkable  in  rapid  process  of 
evolution,  women  have  played  a  prom- 
inent part.  They  have  lorced  them- 
selves to  the  front.  This  is  as  true  in 
the  newspaper  world  as  it  is  in  other 
fields  ot  usetulness,  and  The  Fourth 
Estate  can  properly  and  symbolically 
raise  its  glass  and  drain  it  to  the  good 
old  toast,  "The  ladies,  God  bless 
them." 

They  have  entered  the  journalistic 
ranks  and  proven  themselves  a  power  in 
the  potential  press.  They  have  done 
well  by  a  profession  which  did  not  wel- 
come them  with  open  arms,  and  it  is  a 
pity  that  in  this  day  of  their  acknowl- 
edged accomplishments  they  should  be 
attacked  by  the  New  York  Sun.  It  is  a 
sorrow  that  the  assault  was  on  the  part 
of  the  press  they  have  graced  by  their 
presence.  Their  toil  has  been  only  equal 
to  their  enthusiasm,  and  the  spirit  that 
would  discredit  them  is  ot  the  sort  which 
in  uncivilized  communities  has  led  to 
"  lynching  bees." 

To  the  brave  little  women  who  have 
supported  themselves  and  their  families, 
assuming  the  trials  and  troubles  of  the 
reporter,  to  the  clever  little  women,  who 
have  brightened  the  columns  of  the  daily 
press,  and  to  the  good  little  women  who 
have  helped  in  our  labors,  we  extend 
our  compliments  and  appreciation. 

We  would  not  offer  our  sympathy,  for 
there  is  no  occasion  for  it.    The  shadow 


cast  by  the  Sun  is  but  a  dirty  mark  in 
the  constellation  of  stars  that  are  illum- 
inated by  the  genius  of  the  brave  women 
who  have  joined  the  press. 


THE  REMEDY  IS  SIMPLE. 

The  Fourth  Estate  frequently  re- 
ceives letters  from  subscribers  saying 
that  "  the  paper  has  failed  to  come  to 
hand."  While  complaints  of  this  char- 
acter are  bound  to  be  received  by  every 
publication  with  a  large  circulation, 
they  seem  to  be  received  in  an  unusually 
large  percentage  of  cases  by  The 
Fourth  Estate.  This  at  first  sight 
seems  strange,  as  the  work  of  mailing 
the  paper  is  done  each  week  with  the 
greatest  care,  and  through  a  system 
which  makes  an  error  almost  a  mechan- 
ical impossibility. 

The  inference  is,  however,  that  in 
nearly  all  cases  in  which  complaints  are 
made,  the  paper  has  really  reached  the 
office  to  which  it  was  addressed,  but  has 
not  gone  to  the  individual  subscriber.  In 
many  editorial  offices  in  which  a  large 
newspaper  mail  is  received,  the  wrap- 
pers on  papers  received  daily  are  taken 
off  "at  one  run,"  and  the  distributor 
relies  chiefly  on  memory  or  on  guess  to 
fix  the  identity  of  the  individual  for 
whom  a  particular  paper  may  have 
been  intended. 

Some  one  else  in  the  office  derives  the 
benefit  of  this  habit.  Very  few  or  no 
members  of  a  paper's  staff  would,  of 
course,  willfully  appropriate  a  paper  ad- 
dressed to  another,  while  it  is  the  sim- 
plest and  most  natural  thing  in  the 
world  for  any  one  to  appropriate  a  paper 
found  on  his  desk  as  one  of  a  budget. 
The  Fourth  Estate  is  one  of  the  iew 
papers,  moreover,  which  a  subscriber 
misses,  if  it  does-not  reach  him. 

An  easy  way  out  of  such  dilemmas, 
so  far  as  regards  The  Fourth  Estate, 
would  be  for  all  the  members  of  a 
staff  to  become  subscribers,  if  they  are 
not  already  on  its  subscription  list. 
The  paper  has  always  encouraged 
this  system  in  a  material  way  by 
the  reduction  in  its  price  to  clubs, 
and  if  it  were  adopted  in  all  offices,  the 
number  of  complaints  of  the  character 
mentioned  would  be  greatly  lessened. 

The  Fourth  Estate  is  pleased,  by 
the  way,  that  in  a  large  proportion  of 
offices  its  merits  are  sufficiently  appre- 
ciated to  have  led  the  bulk  of  the  staff 
to  become  permanent  subscribers.  In 
some  other  offices,  however,  this  wise 
course  remains  to  be  taken.  We  sug- 
gest, with  respect  to  these  cases,  that 
the  present  month  is  an  opportune  one 
for  the  sending  in  of  new  names.  The 
new  subscription  and  the  new  year — 
which  promises  to  be  a  prosperously 
eventful  one —will  begin  life  almost  to- 
gether, and  will  no  doubt  both  be  inti- 
mately associated  with  growing  revenue 
and  a  happy  condition. 


PREVARICATION'S  POSSIBILITY. 

Honest  truth  is  a  high-priced  article, 
but  not  because  men  prefer  to  lie.  Be- 
tween the  conscience  and  the  imagina- 
tion the  conflict  beginning  with  sturdy 
resistance  to  falsification  ends  too  often 
in  weak  remonstrance,  hypnotic  fancy 
weaving  its  silken  web  .about  the  victim 
until  he  finds  it  a  pleasant  bondage  and 
luxuriates  in  his  lying. 

We  do  not  use  the  fighting  word  in- 
tending to  convey  the  reproach  that 
goes  with  it,  but  rather  present  it  as  a 
species  of  truth-telling,  exactly  de- 
scriptive of  the  act,  though  we  do  follow 
it  with  brackets  embracing  the  many  ex- 
cuses of  self  deception. 

There  are  those  among  us  who  lie  for 
a  living.  They  are  not  worth  counting, 
for  they  suffer  from  constitutional  sin- 
ning— a  perverseness  that  makes  them 
positively  unhappy  unless  they  are  en- 
gaged in  twisting  the  truth. 

It  is  the  honest-hearted  fellow  filled 
with  the  frenzy  of  an  imagination  insist- 
ing that  things  should  be  other  than  they 
are  who  needs  our  careful  care  and  dis- 
interested sympathy. 

Few  of  us  have  forgotten  the  old  time 
remedy,  which  careful  parents  used  on 
the  first  occasion  when  we  let  our  fancy 


vary  with  facts  and  told  of  astonishing 
things  our  elders  knew  to  be  mental 
myths.  Like  every  other  cure,  it  varied 
in  the  way  of  application  and  even  in  the 
formula  of  its  constituent  parts. 

The  hickory  switch  filling  the  air  with 
Wagnerian  music  in  a  concert  between 
the  shriek  of  the  rod  and  the  howl  of  the 
chastised  had  its  recommendation  from 
Solomon,  the  terribly  wise  and  singu- 
larly much-married  monarch. 

Mouths  frothing  with  soap-lather, 
applied  with  a  too  realistic  notion  that 
the  fib  was  thereby  washed  away, 
served  a  corrective  purpose  in  the  sense 
that  soap  illustrated  the  indisputable 
truth  that  to  sin  is  to  suffer. 

There  was,  however,  a  better  method 
more  suitable  to  the  child  betrayed  into 
lying  through  an  excessive  imagination, 
and  it  was  a  simple  cure  which  saved 
the  fond  parent,  torturing  his  offspring, 
from  having  to  yell  into  dubious  ears 
that  the  thrashing,  or  the  cleansing, 
hurt  hi.Ti  more  than  it  did  his  victim. 

The  wise  father,  or  gentle  mother, 
undeceived  by  the  youngster's  yarns, 
would  tell  a  tale  that  set  the  uninten- 
tional liar  upon  the  hard  soil  of  truth 
with  a  violence  to  be  remembered  the 
next  time  temptation  pointed  towards 
cloud  climbing.  The  story,  minus  "the 
once  upon  a  time"  part,  was  as  follows: 

"He  came  to  his  father  and  said:  '  In 
the  old  tree  in  the  pasture  I  saw  one 
million  crows,'  and  the  parent,  answer, 
ing,  said,  '  Surely  not  over  one  thousand. 
A  million  would  crush  it  to  earth,' 
and  the  little  liar  then  acknowledged 
that  perhaps  it  was  a  thousand  crows; 
whereupon  he  was  told  that  so  many 
could  not  rest  on  the  branches.  '  There 
were  one  hundred  '  said  the  son.  '  Did 
you  count  them?'  asked  his  sire.  Ac- 
knowledging that  he  had  not,  he  was  cer- 
tain that  there  were  not  less  than  ten,  and 
finally  asserted  and  stuck  to  it  that  there 
had  been  one  black  bird  in  the  tree." 

Reports  from  the  Pacific  coast  appear- 
ing in  many  papers  tell  of  a  mysterious 
air  ship  with  a  terrible  searchlight  that 
has  been  flying  around  there  in  eccen- 
tric willfulness  and  carelessness  of  air 
currents  and  high  chimneys.  We  hope 
it  is  true,  and  that  the  story  will  not 
finally  turn  out  to  be  that  the  reporters 
were  deceived  by  some  bat. 

The  possibilities  of  aerial  navigation 
offer  so  many  suggestions  in  the  line  of 
newspaper  distribution  and  advertising 
that  we  would  keenly  suffer  the  disap- 
pointment of  a  disillusion. 

"Pride  cometh  before  a  fall,"  and 
we  must  tru5t  that  the  prevaricator  has 
not  been  pUying  with  our  hopes  to  move 
among  the  birds. 


NOTE  AND  CO.M.MENT. 

There  are  few  cities  where  newspaper 
returns  are  so  many  as  New  York.  We 
have  before  called  attention  to  the  habit 
of  giving  the  paper  thac  has  been  read 
on  the  way  to  the  office  to  the  first  news- 
boy who  asks  for  it.  Another  public 
mistake  is  handing  over  the  paper  to  the 
guards  on  the  elevated  road,  or  leaving 
it  in  the  seat  for  him  to  gather  up. 

This  metropolitan  trick  is  due  to  mis- 
taken ideas  of  charity  that  really 
amount  to  cheiting.  It  would  be  far 
better  if  the  public  would  put  its  papers 
in  the  hospital  boxes  intended  for  that 
purpose. 

A  large  industry  has  grown  up  on 
Park  Place,  where  the  strest  arab  and 
the  trainmen  hand  in  the  papers,  re- 
ceiving something  for  them.  They  are 
then  ironed  and  pressed,  so  that  they 
look  new,  and  are  finally  turned  in  to  the 
papers  as  unsold. 

Even  worse  than  this  is  the  fact  that 
they  are  often  re- sold,  and  the  second 
passenger  innocently  handles  a  paper 
that  may  be  alive  with  microbes.  The 
New  York  Mail  and  Express  has 
done  good  work  in  calling  public  atten- 
tion to  this  feature  of  false  charity. 

People  may  not  mind  robbing  the 
newspaper  publisher,  but  they  do  object 
to  dirty  papers,  as  much  as  dirty  nap- 
kins, and  all  that  is  necessary  to  set 
them  right  is  to  get  them  to  thinking. 

If  there  is  any  one  thing  the  New 
York  Sun  harps  upon   it    is  journal- 


istic ethics.  There  is  no  sharper  critic 
and  persistent  fault-finder  than  the  Sun. 
Shining  for  all,  it  scorches  a  good  many. 
There  are,  however,  spots  on  the  Sun. 

Secretary  Lamont  recently  sent  out 
advance  copies  of  his  annual  report: 

This  advance  copy  of  report  is  furnished  for 
the  convenience  of  ne^vspapers  under  pledge 
that  no  portion  of  it  will  be  printed  before  Fri- 
day morning,  November  27. 

This  did  not  deter  the  Sun  from  pub- 
lishing a  column  of  news  based  on  this 
report  and  prefaced  by  an  announce- 
ment that  the  document,  when  issued, 
"will  say"  this,  that  and  the  other 
thing. 

There  can  be  no  excuse  for  this  sort  of 
journalism.  It  is  dishonorable  and  dia- 
bolical, in  the  sense  that  it  betrays  confi- 
dence, and  works  wonders  in  the  way  of 
closing  the  conveniences  of  the  channels 
of  information. 


We  have  received,  says  the  Nashville 
American,  some  very  interesting  in- 
quiries from  Prof.  Charles  H.  Thurber, 
of  the  Chicago  University,  concerning 
our  views  as  to  the  proper  studies  for  a 
young  man  to  pursue  intending  entering 
the  field  of  journalism. 

Newspaper  men  in  the  widest  sense  of 
the  term  are  born — not  made  nor  edu- 
cated. A  political  essayist  or  an  econo- 
mic writer  is  not  a  newspaper  man — a 
journalist.  The  latter  cannot  be  a 
theorist,  he  cannot  be  a  dreamer  longing 
for  a  Utopia. 

He  must  realize  the  conditions  sur- 
rounding him  and  employ  his  activity 
and  energy.  Accordingly  his  first  re- 
quisite is  to  be  able  to  readily  and  agree- 
ably put  his  thoughts  into  clean,  terse 
and  readable  English.  He  must  write 
sense  and  entertaining  sense. 

In  this  part  of  the  world  whether  he 
knows  French  or  German  is  of  little  ac- 
count, and  excepting  as  a  training  for 
the  mind,  Latin  or  Greek  does  not  help 
him  materially.  Higher  mathematics 
are  all  right,  but  never  come  into  play 
in  practical  newspaper  work.  History 
the  young  journalist  must  know.  Never 
a  day  passes  that  he  cannot  make  count 
knowledge  of  men  and  customs  of  by- 
gone days. 

If  he  does  not  take  an  interest  in  the 
public  welfare,  in  public  questions,  in 
politics,  let  him  fight  shy  of  journalism. 
At  best  it  is  full  of  hard  work  and  as  a 
rule  modest  compensation.  But  like 
every  field  of  labor  it  has  its  inviting 
side,  and  if  followed  vigorously,  zeal- 
ously and  with  fidelity,  will  yield  its  re- 
ward. 


A  recent  picture  in  the  New  York 
Journal,  typical  ot  its  periods  of  rapid 
growth,  brings  to  mind  the  fact  that 
William  R.  Hearst  has  certainly  accom- 
plished wonders  in  one  year.  The  Jour- 
nal,  under  the  proprietorship  of  the 
young  man  from  San  Francisco  who 
has  pushed  it  up  among  the  leaders  of 
New  York,  has  been  a  daily  source  of 
interest  to  newspiper  men.  Its  accom- 
plishtrents  have  been  truly  remarkable. 
Mr.  Hearst  and  his  splendid  force  have 
shown  an  amount  of  cleverness  and 
courage  which  even  rivals  must  acknowl- 
edge, though  they  have  a  habit  of  pay- 
in?  tribute  in  the  form  of  sneers. 


Andrew  D.  White  complains  that  the 
newspapers  give  too  meagre  reports  of 
the  proceedings  of  Congress. 

The  New  York  World  answers  him  in 
hit-the-nail-on  the-head  fashion,  saying: 

' '  Mr.  White  should  read  the  Congres- 
sional Record  for  a  day  or  two  and  learn 
to  be  grateful  to  the  newspapers  for  the 
afflictions    they  spare    their  readers. 

"  The  American  newspapers  are  not 
published  for  the  exploiting  of  small  of- 
ficial persons  who  have  the  habit  of 
chattering  away  hour  after  hour,  for  the 
mere  pleasure  of  hearing  the  buzzing  of 
their  own  wheels.  It  anything,  the 
newspapers  are  too  complaisant." 


The  superintendent  of  schools  in 
Maine  has  called  attention  to  some 
changes  interesting  to  newspaper  men. 

In  the  old  days  the  village  notables, 
the  lawyer,  the  doctor  and  the  promi- 


DECEMBER  3,  1 896 


THE  FOURTH  ESTATE 


9 


nent  citizens  generally  visited  the 
schools  in  imposing  state.  Nowadays, 
the  active  censor  of  school  management 
is  the  newspaper,  constituting  the  eyes 
of  the  public  and  watching  in  behalf 
of  its  readers.  The  newspaper  is  now 
the  warmest  friend  of  and  most  active 
outside  participator  in  school  affairs. 


LITERALLY    THUNDERS  THRO' 
THE  AGES. 

The  Philadelphia  Record  has  received 
through  the  courtesy  of  a  friend  a  copy 
of  the  London  Times  of  November  9, 
1796.  which  is  not  only  of  real  journal- 
istic interest  as  a  rare  specimen  of  an 
old  newspaper,  but  is  of  great  historical 
importance,  containing,  as  it  does,  not 
only  the  farewell  address  of  George 
Washington,  but  the  comments  of  "  The 
Thunderer  "  on  the  event. 

It  must  be  remembered  that  the  im- 
mortal George  must  have  been  regarded 
as  a  villanous  rebel  in  Great  Britam  and 
yet  the  Times  expressed  its  sincere  sor- 
row at  his  retirement  and  spoke  of  his 
farewell  as  a  masterly  performance, 
which  it  gave  at  length. 

The  Record  says  of  its  copy  of  the 
Times: 

"  The  Thunderer  of  those  days  was 
such  a  small  folio,  the  pages  not  mea- 
suring more  than  lo  by  14  inches,  that 
it  was  compelled  to  resort  to  the  in- 
stalment plan  of  publication. 

"Small  as  it  was,  and  limited  as  were 
its  sources  of  information  —  for  there 
were  no  telegraphs  in  those  days,  no 
special  correspondents  and  no  inter- 
viewers— the  embryo  Times  contained 
other  items  of  historical  moment.  But 
from  the  technical  standpoint  of  journal- 
ism there  is  nothing  more  interesting  in 
its  pages  than  the  advertisements. 

"These,  which  show  as  in  a  hand 
mirror  the  London  life  of  a  century  ago, 
occupy  the  entire  first  and  fourth  pages, 
and  they  are  set  in  a  solid  style,  without 
display,  not  essentially  different  from 
that  of  the  London  Times  of  to-day. 

"  But  perhaps  the  most  curious  thing 
about  this  newspaper  souvenir  is  the 
price — four  and  a  half  pence  for  a  little 
handbill,  as  it  would  be  contemptuously 
termed  by  modern  Londoners.  To-day 
the  Times  ordinarily  contains  fourteen 
pages,  with  six  broad  columns  to  a  page, 
and  the  price  is  but  three  pence. 

"  In  the  contrast  of  these  figures,  and 
of  the  value  for  which  they  stand,  is 
seen  the  mathematical  equivalent  of  the 
amazing  revolution  which  has  been 
wrought  in  journalism  in  a  century — a 
revolution  which  has  been  even  more 
marked  in  this  country  than  in  conserva- 
tive England." 


THE    NEW    YORK  PRESS  CLUB 
-ELECTION. 

The  New  York  Press  Club  at  its  an- 
nual meeting  elected  the  following  offi- 
cers: 

President,  Joseph  Howard,  Jr.;  first 
vice-president,  Charles  J.  Smith;  second 
vice  president,  George  Bartholomew; 
third  vice-president,  W.  O.  Eschwege; 
treasurer,  William  H.  Henry;  financial 
secretary,  G.  F.  Lyon;  recording  secre- 
tary, Henry  B.  Ingram;  correBponding 
secretary,  A.  R.  Wallbridge;  librarian, 
G.  L.  Frankenstein. 

Out  of  eight  candidates  for  the  three 
positions  of  trustees  the  following  were 
elected:  P.  J.  Hanway,  Arthur  L.  Mac- 
Kaye,  Charles  Sotheran. 


AN  EDITOR'S  MISHAP. 

Charles  S.  Schurman,  editor  of  the 
West  St.  Paul  Times,  in  running  to  give 
the  alarm  of  a  fire  in  a  neighbor's  house 
last  week  fell  and  broke  his  right  arm. 
He  dictated  the  story  of  the  fire  in  full 
realization  of  the  catastrophe. 


ANOTHER  WELCOME  GUEST. 

The  Expositor,  a  theological  monthly 
of  London,  which  is  edited  by  Dr.  W. 
Robertson  Nicol,  will  soon  have  an 
American  edition.  It  will  be  published 
by  Dodd,  Mead  &  Company,  New 
York. 


PURELY  PERSONAL. 

Henry  Watterson,  the  brilliant  ed- 
itor of  the  Louisville  Courier-Journal, 
has  returned  from  Europe  after  a  year's 
vacation.  As  he  stepped  off  the  steamer 
he  was  assailed  by  a  host  of  reporters 
who  welcomed  him  a  la  Li  Hung  Chang 
with  a  volley  of  questions.  That  Wat- 
terson said  only  what  he  had  intended 
to  say  and  that  the  boys  did  not  resent 
his  partially  and  diplomatically  para- 
lyzed tongue  is  evidence  that  they  had 
not  forgotten  that  the  "Star-Eyed 
Goddess"  is  a  journalistic  superior 
worthy  of  those  who  look  upon  the 
achievements  of  their  elders  as  the  in- 
centive of  ambition. 


Harry  Furniss,  ttie  well-known 
English  artist  and  journalist,  in  addition 
to  some  clever  work  on  the  New  York 
Herald,  has  been  giving  in  the  metro- 
polis successful  lectures  on  "The  Humors 
of  Parliament,"  and  "America  in  a 
H  urry." 


John  W.  H.  Porter,  with  an  ex- 
perience of  twenty  years  in  the  news- 
paper business,  in  which  he  has  accom- 
plished many  things  worth  doing,  be- 
sides being  clever,  is  now  in  exclusive 
editorial  control  of  the  Norfolk  (Va.) 
Evening  Times.  Norfolk,  with  its  con- 
stant growth  and  certain  destiny  as  a 
great  seaport,  is  becoming  a  newspaper 
centre,  and  it  is  well  to  remark  that  Mr. 
Porter  is  in  a  field  where  his  usefulness 
will  be  worth  while. 


President  Harry  D.  Vought,  of  the 
International  League  of  Press  Clubs,  with 
his  wife,  has  visited  and  been  handsomely 
received  at  the  clubs  of  Reading,  Wash- 
ington, Baltimore,  Philadelphia,  New 
York,  Providence  and  Boston. 


William  J.  Arkell,  the  genial 
editor  of  Judge,  is  mentioned  for  a  place 
in  the  cabinet  of  the  incoming  adminis- 
tration, and  those  who  know  Arkell 
know  that  he  would  grace  any  position 
entrusted  to  him.  The  likelihood,  how- 
ever, is  that  he  would  much  prefer  to 
continue  an  active  as  well  as  successful 
publisher. 

Edwin  L.  Godkin,  editor  of  the 
New  York  Evening  Post,  is  the  writer 
of  an  article  in  the  December  Atlantic 
on  "  Social  Classes  in  the  Republic." 


Norris  G.  Osborn,  editoi  of  the  New 
Haven  (Conn.)  Register,  delivered  a  lec- 
ture last  week  before  the  Hartford  Board 
of  Trade  upon  "The  Relations  of  Muni- 
cipal Government  to  Local  Corpora- 
tions." That  the  lecture  was  very  in- 
teresting is  proven  by  the  fact  that  Mr. 
Osborn  always  speaks  "  whereof  he 
knows." 


Dr.  Albert  Shaw,  editor  of  the 
Review  of  Reviews,  will  be  a  contributor 
to  the  Bookman  during  1897. 


James  Rankin  Young,  the  Philadel- 
phia journalist  whose  splendid  majority 
in  his  election  to  congress  has  been  the 
excuse  for  a  number  of  celebrating  ban- 
quets, was  last  week  the  guest  of  honor 
at  the  dinner  of  the  Gridiron  Club, 
Washington's  famous  organization. 


C.  C.  Laths,  formerly  city  editor  of 
the  Reading  (Pa.)  World,  has  assumed 
editorial  charge  of  the  Allentown  Leader. 


E.  W.  Caldwell,  the  retiring  editor 
of  the  Sioux  Falls  (S.  D.)  Press,  was 
honored  last  week  by  a  banquet  given  to 
him  by  the  citizens.  He  has  served  in 
his  journalistic  career  over  nineteen 
years. 

Nelson  Dingley,  of  the  Lewiston 
Journal,  is  urged  in  Washington  for  the 
position  of  Secretary  of  the  Treasury. 
Mr.  Dingley's  present  position  as  Chair- 
man of  the  Ways  and  Means  Committee 
might  seem  to  some  persons  the  more 
important  post. 


COMING  DINNER  OF  THE  ELECT. 

Colonel  A.  K.  McClure,  editor  of  the 
Philadelphia  Times,  will  on  December 
9  be  the  guest  of  honor  at  a  dinner  to  be 
given  in  the  celebration  of  the  fiftieth 
year  of  his  connection  with  the  press  of 
Pennsylvania.  The  dinner  will  be  his- 
torical in  the  annals  of  American  jour- 
nalism, as  at  the  table  will  be  gathered 
the  greatest  of  the  veterans,  and  the 
ablest  of  the  younger  generation. 

Just  a  month  ahead  of  the  day  set  for 
the  dinner  an  invitation  was  sent  to 
Colonel  McClure  by  his  fellow  workers 
on  the  papers  of  Philadelphia  seeking 
his  presence  at  the  dinner  they  intended 
to  give  to  him,  and  calling  attention  to 
the  fact  that  it  was  to  commemorate  his 
half  century  passed  in  useful  journalistic 
work. 

The  first  number  of  the  Juniata  Sen- 
tinel was  issued  by  Colonel  McClure  in 
Mifflinton,  Pa.,  on  December  9,  1846, 
so  that  it  is  just  a  half  a  century  since 
Colonel  McClure  began  his  important 
labors.  The  invitation  sent  to  him  was 
signed  by  William  M.  Singerly,  Charles 
Emory  Smith,  Barclay  H.  Warburton, 
Clayton  Mc Michael,  Robert  S.  Davis, 
James  Elverson,  Joseph  Morwitz,  John 
Russell  Young  and  William  L.  Mc- 
Lean. 

Colonel  McClure,  in  accepting  the 
dinner  tendered  him,  expressed  his  pro- 
found appreciation  of  the  generous  kind- 
ness of  his  newspaper  brethren. 


HAD  AN  EDITOR  BY  HIS  HAIR. 

Among  other  things,  says  the  New 
York  IVorld,  Gen.  J.  Madison  Drake, 
editor  of  the  Elizabeth  (N.  J.)  Leader, 
glories  in  a  resplendent  head  of  hair. 
A  few  days  ago  the  old  war  dog  was  in 
Elizabethport,  when  a  good-looking 
young  woman  approached  him. 

"General,"  said  she,  "  I  have  a  favor 
to  ask  of  you." 

"  Certainly,"  said  the  old  soldier, 
with  a  sweeping  bow,  "  what  can  I  do 
for  you  ?  " 

"Well,"  said  the  young  woman,  hesi- 
tatingly, "I  would  like  extremely  to  run 
my  fingers  through  your  hair.' 

Not  a  whit  startled,  the  general  bared 
his  head,  and,  bending  over,  allowed 
the  young  woman  to  pass  her  hand 
through  his  bushy  locks.  When  she 
was  quite  finished,  the  general  asked  the 
meaning  of  it  all. 

"  Well,  you  see,"  said  the  girl,  "I 
bet  a  dollar  that  your  hair  was  real,  be- 
cause a  friend  said  it  was  a  wig.  Now 
I  win  my  bet.  Good-day  and  many 
thanks." 


THE  PICTURE  LADIES  OF  THE  PRESS. 

They're  doing  double  duty  now. 

At  weddings  and  in  Christmas  choirs, 
The  classic  neck,  the  stately  brow. 

The  eyes  that  everyone  admires. 
Poor  things,  they're  always  on  the  go, 

Always  arrayed  in  evening  dress. 
No  matter  what  the  date  or  show, 

The  picture  ladies  of  the  press. 

The  Gibson  girl,  the  Wenzell  maid, 

The  ballet  girl  by  Archie  Gunn; 
We  know  them,  how  so  e'er  arrayed. 

They  're  up  to  date  and  out  for  fun; 
In  Li/t  ani  Judge  2Lni  Puck  and  Truth, 

And  there  are  others — they're  at  home — 
But  here's  your  good  health,  love  and  youth. 

Oh,  models  of  newspaperdom! 

Always  the  same,  ye  only  change 

Your  date  line  and  your  caption;  lo, 
From  Newport  to  Broadway  ye  range. 

From  opera  to  the  equine  show. 
The  same  new  clothes,  the  sime  old  pose. 

The  same  old  air  of  haute  noblesse. 
The  same  old  rose,  the  same  old  beaux. 

Oh,  Picture  Ladies  of  the  Press! 

— New  York  Trihune-T-winkles, 


THE  DEATH  OF  R.  H.  THOMAS. 

Robert  H.  Thomas,  who  died  Novem- 
ber 14,  was  a  well-known  editor.  Be- 
sides being  president  of  the  National 
Editorial  Association,  he  was  secretary 
of  the  Pennsylvania  Editorial  Associa- 
tion. He  had  been  one  of  the  leading 
spirits  of  the  Pennsylvania  association 
for  years,  having  served  as  secretary  for 
about  ten  years. 


WHITELAW  REID'S  HEALTH. 

Whitelaw  Reid  and  Mrs.  Reid  are 
leisurely  journeying  to  their  winter 
quarters  in  Arizona,  where  they  have 
found  a  climate  softer  and  fairer  for 
throat  troubles  than  New  York,  and  a 
charming  scenery  and  pleasing  people. 
They  go  in  spfte  of  the  revived  rumors 
that  the  journey  occasions  of  Mr.  Reid's 
broken  health. 

The  truth  is  Mr.  Reid's  physician, 
who  sent  him  off  a  year  ago,  after  his 
return  from  Egypt,  and  an  experience 
of  a  storm  in  the  desert,  told  him  he 


could  live  in  New  York  this  winter  if  he 
wanted  to,  as  "he  had  not  a  trace  "  of 
his  asthma,  bronchitis  and  tenderness  of 
lungs  that  followed  an  attack  ol  pneu- 
monia. That  was  the  precise  medical 
report  of  the  efficacy  of  Arizona  air. 

Mrs.  Reid,  who  is  a  great  traveler 
and  a  good  one,  who  has  crossed  our 
continent  fifty  times,  and  the  Atlantic 
nearly  as  often,  overruled  her  husband 
and  his  physician  on  the  strong  ground 
that  it  would  be  wise  to  lay  in  a  store  of 
health  and  strength  by  spending  a  second 
winter  where  the  first  had  been  so  bene- 
ficial, especially  as  the  balmy  southern 
retreat  and  paradise  was  in  our  own 
country. 

That  is  the  whole  story  except  that 
Mr.  Reid  is  older  than  he  was  at  the 
battle  of  Shiloh,  and  there  are  gray  hairs 
in  his  full  beard,  and  he  will  not  have 
many  more  birthdays  before  he  is  sixty 
years  old,  being  fifty-nine,  and  in  better 
shape  than  for  several  years. 


OBITUARY  NOTES. 

The  Rev.  Dr.  William  T.  Gibson  died 
in  Utica,  N.  Y.,  last  week,  from  a  stroke 
of  apoplexy.  He  was  in  his  seventy-fifth 
year.  Years  ago  he  surrendered  his 
pastorate  and  gave  his  attention  to 
church  literature.  For  many  years  he 
was  editor  of  the  Gospel  Messsenger. 
Afterward  he  published  and  edited  the 
Church  Eclectic,  a  monthly  magazine, 
that  became  a  power  in  church  circles, 
and  which  he  conducted  with  gieat 
force. 


William  Curtis  Wilton,  formerly  a 
well-known  publisher,  and  one  of  the 
founders  of  the  New  York  Medical 
Journal,  died  from  heart  disease  at  his 
home,  Brooklyn.  He  was  born  in 
Cornwall,  England,  in  1829,  and  came 
to  this  country  in  1848.  His  first  ven- 
ture was  the  Brooklyn  Independent. 
He  afterward  became  editor  of  the 
Newark  Mercury,  and  still  later  helped 
to  found  the  New  York  Medical  Jour- 
nal. 


Patrick  Maguire  died  at  his  home 
near  Boston  November  28  from  a  par- 
alytic stroke.  In  1882  he  began  publi- 
cation of  the  Republic,  a  weekly 
paper,  of  which  he  was  editor,  publisher 
and  sole  proprietor  to  the  time  of  his 
death. 


Edward  W.  Gardner,  a  veteran  adver- 
tising man,  of  Toronto,  and  connected 
with  the  Telegram  of  that  city,  died 
November  19. 
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SPECIAL  AGENTS. 


SPECIAL  AGENTS. 


On  and  after  January  ist, 

GEORGE   E.  RANDALL, 

Tribune  Building,  New  York, 

will  be  open  for  engagements  to  represent  out-of-town 
newspapers  in  what  is  called  foreign  advertising. 

References  :  Any  Eastern  Advertising  Agency,  or 
W.  R.  Nelson,  proprietor  Kansas  City  Star ;  Major 
W.  J.  Richards,  proprietor  Indianapolis  News,  and  H. 
W.  Hawley,  publisher  San  Francisco  Examiner. 


Formerly  Eastern  Representative  of 

THE  KANSAS  CITY  STAR, 
THE  CHICAGO  TIMES-HERALD. 

Address  Mr.  Randall  at  the  Tribune  Building,  New  York. 


ADVERTISING  LISTS  are  now  being  pre- 
^  pared,  and  all  indications  point  to  a  rich 
harvest  for  the  early  and  persistent  bird.  Two 
thoroughly  up-to-date  young  men,  having  had 
many  years'  experience  with  leading  advertis- 
ing agencies  and  prominent  publications,  want 
a  few  good  papers  to  represent.  In  close  per- 
sonal lourh  with  all  general  advertisers  and 
agencies  m  United  States  and  Canada,  and  abun- 
dantly possessed  of  energetic  business-building 
ability.  Everything  comes  to  the  timely  hustler 
who  employs  intelligence  and  grit.  If  not  satis- 
factorily represented  in  this  field,  address 
SPECIAL  AGENT,  Fourth  Estate. 

BUSINESS  HELPS. 
ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York.  

ALL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway.  

CORRESPONDENCE. 


JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
 LOGAN.  UTAH.  

CHANGES  IN  INTEREST,  ETC. 

The  Colorado  Springs  (Colo.)  Morning 
Gazette  and  the  weekly  Mining  Investor 
have  been  consolidated,  the  recent 
purchasers  of  the  Gazette  joining  with 
the  Mining  Investor  in  the  publication 
of  the  two  papers.  The  Investor  is  a 
weekly  mining  paper  which  covers  a 
large  field. 

The  officers  of  the  Gazette  Publishing 
Company  are  Thomas  D.  Parrish,  presi- 
dent; C.  Vanderbilt  Barton,  vice-presi- 
dent and  treasurer,  and  William  M.  Bar- 
bour, secretary  and  general  manager. 
Claude  Sachs,  the  editor  of  the  Mining 
Investor,  will  have  charge  of  the  mining 
department  of  the  Gazette.  Henry  Rus- 
sell  Ray  is  to  be  editor-in-chief  of  the 
paper.  It  will  be  issued  seven  days  in- 
stead of  six  each  week. 

A  change  has  been  made  in  the  owner- 
ship of  the  Marion  (O.)  Independent. 

PUBLISHERS'  AIDS 


SITUATIONS  WANTED. 


? 


DO  YOU  WANT 
INCREASED 
CIRCULATION 

For  a  stated  and  reasonable  fee  I  will 
make  an  expert  examination  of  your  field, 
outline  a  programme  and  place  the  work 
in  charge  of  a  competent  assistant  or 
your  own  circulator  as  circumstances 
demand.  .  ,    ,     ,  . 

1  am  familiar  with  the  best  and  most 
effective  mi-thods  for  circulation  building; 
have  had  eighteen  years'  practical  ex- 
perience in  all  sections  of  the  country; 
and  have  been  publisher  of  two  New  York 
daily  papers. 

Correspondence  Solicited. 

JASON  ROGERS, 
lo04.Boston  Avenuc,!New  York. 


A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

A  fFrst-class  all-around  man, 

called  a  terse  and  vigorous  writer,  who 
is  good  at  telei:raph,  exchange  or  de^k  work, 
and  experienced  as  local  editor  ;  quick  to  pick 
up  local  connections,  accustomed  to  work  in  the 
West,  desires  position  as  local  or  managing  edi- 
tor, or  reporter,at  Utr  salary  on  reputable  paper 
in  thrivine  western  city  after  January  i. 
Address  WESTERN,  care  The  Fourth  Es- 
tate. 

A  successful  advertising  mama- 

GER  is  open  for  engagement  with  a  publi- 
cation (daily,  weekly  or  monthly)  of  substantial 
circulation.  Experienced  in  every  detail  of  the 
publishing  and  advertising  business.  Have  been 
a  successful  business  man.<ger  and  a  quick  circu- 
lation builder,  703  Clifton  avenue,  Newark, 
N.  J.  

WANTED,  position,  by  first-class  news- 
**  paper  pressman,  20  years'  experience, 
have  been  foreman  of  several  leading  press- 
rooms in  the  West.  References  first  class. 
Adrfress,  Quad,  care  of  Fourth  Estate. 

plRST-CLASS  SPECIAL  WRITER,  bang. 
■'■  up  editorial,  experienced  reporter  wants 
job.  References ;  samples ;  moderate  pay. 
Myron,  305  Manhattan  ave.,  Brooklyn. 

A  WELL-KNOWN  WRITER  for  young 
^  folks  IS  open  to  edit  (through  mail)  Juven- 
ile columns  in  first-class  paper.  Address  LITER- 
ARY, P.  O.  Box  2252,  New  York. 


WANTED  TO  PURCHASE. 

AX^ ANTED — To  purchase  a  daily  paper  in  good 
live  city  of  20,000  to  50,000  inhabitants; 
Western  city  preferred.  Will  pay  all  or  part 
cash  for  the  right  property.  Address,  B.  F.  G., 
Room  31^,  150  Nassau  st..  New  York  City. 

AXyANTED. — Practical  newspaper  man  wants 
^*  to  buy  interest  m  a  live  daily  that  is  mak- 
ing money.  Prefer  to  handle  editorial  end. 
Address  Box  27,  Murray,  Ky. 

AXf  ANTED — To  lease  or  buy  daily  paper  ; 

town  not  less  20,000;  must  be  cheap. 
Address  "  Hustler,"  care  The  Fourth  Estate. 


George  Crawford  &  Company  have  sold 
out  toG.  E.  Kelley  of  Washington,  D.  C. 
Mr.  Crawford  has  been  connected  with  the 
Independent  for  more  than  thirty  years, 
and  after  so  long  a  siege  feels  that  he 
must  rest  for  a  period. 

Mr.  Kelley  has  had  much  experience 
in  journalism,  and  under  his  manage- 
ment the  paper  will  prosper  as  hereto- 
fore. 

The  editorial  management  of  the 
Bridgeport  '  Conn. )  Morning  Union  is  in 
charge  of  William  H.  Preston,  who  has 
been  connected  with  the  paper  a  little 
over  a  year.  Mr.  Preston  succeeds  L. 
W.  Wilson,  who  goes  into  the  business 
department,  succeeding  Mr.  Stetson. 
Other  and  sweeping  changes  are  immi- 
nent. 

The  Geneva  (N.  Y.)  Courier,  a 
weekly  publication,  was  sold  last  week 
on  a  mortgage  foreclosure  to  William 
Smith,  of  Geneva,  for  $6,000,  he  being 
the  only  one  to  bid.  The  plant  was 
sold  on  two  mortgages  covering. 

Percy  Clark  has  purchased  the  Selma 
(Ala.)  Sunday  Telegram  from  Frank 
Connely  and  will  continue  its  publica- 


FOR  SALE 


pOR  SALE.— One  Three-Deck,  Straight-Line 

GOSS  WEB  PERFECT- 
ING PRESS, 

WITH   COLOR  ATTACHMENT. 
PRINTS  6  OR  7  COLUMNS  ; 

column  length,  20  inches;  13 or  i3>i  ems;  does 4, 
8,6, 10, 1 2  pages  at  the  rate  of  24,000  per  hour,  and 
16,  30  or  24  pages  at  a  rate  of  12,000  per  hour. 
Also  one  Clipper  Goss,  doin?  4  or  8  pages,  same 
size,  speed  at  the  rate  ot  10,000,  either  size,  per 
hour.  Presses  have  been  used  but  a  little  over 
a  year;  are  in  first-cUss  condition,  boxed,  and 
ready  for  immediate  delivery.  A  full  and  com- 
plete stereotype  outfit  of  the  latest  design  is  with 
each  machine.  For  further  particulars  and 
price  apply  to  L.  D.  Dixon,  care  1  he  Fourth 
Estate. 

VALUABLE  NEWSPAPER  PROPERTY 
FOR  SALE. 
Owing  to  the  inability  of  the  stockholders  to 
agree  upon  the  management,  I  have  been  ap- 
pointed receiver  of  The  Bkidc;epokt  Morning 
Union,  and  hereby  olTer  the  entire  plant  for 
sale.  It  is  an  eight-column,  eight-page  daily, 
and  has  an  actual  circulation  daily  of  more  than 
double  that  of  any  other  morning  paper  in 
Western  Connecticut,  and  stands  third  in  that 
respect  in  the  whole  state.  It  is  well  filled  with 
good  paying  advertisements  ;  has  commodious 
quarters,  centrally  located,  and  is  fitted  up  with 
all  modern  machinery.  Under  proper  manage- 
ment it  will  earn  $5,000  a  year  above  all  reason- 
able expenses  and  salaries  Copies  of  the  paper 
and  other  information  furnished  on  application. 
J.  C.  CHAMBERLAIN,  31  Sanford  Building, 
Bridgeport,  Conn. 

prOR  SALE— COMPLETE  PLANT  and  bus- 
^  iness  of  a  MORNING  DAILY  AND 
WEEKLY  in  an  Indiana  city  of  30,000.  The 
only  morning  paper  in  the  city  which  has  two 
evening  dailies.  Only  $2,000  cash  required,  easy 
terms  on  balance.  Address  "J,"  care  The 
Fourth  Estate. 

pOR  SALE.— Several  Thome  Type-Selting 
^  Machines  (brevier),  complete  and  in  good 
running  order.  One  of  them  has  been  over- 
hauled and  refitted  at  company's  factory,  Hart- 
ford. They  are  money-savers  and  a  great  bar- 
gain for  a  progressive  primer.  Address  X.  Y.  Z., 
FoL'KTH  Estate. 

pOR  SALE. — Republican  newspaper  with 
well-equipped  job  plant,  an  established  and 
paying  business.  Reasons  for  selling  are  entire- 
ly personal,  not  business.  Fullest  opportunities 
for  investigation  given  to  those  who  mean  busi- 
ness. Address  JOURNAL,  care  Fourth 
Estate. 

pOR  SALE. — Seventeen  tons  of  body-type 
^  (various  sizes),  second  hand,  in  good  condi- 
tion. Will  be  sold  in  large  or  small  lots,  cheap 
for  cash.  Also  news  stands  and  cases.  Address 
X.  Y.  Z.,  Fourth  Kstate. 

pOR  SALE. — A  first-class  weekly  country 
^  newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 

pOR  SALE. — An  established  daily  and  weekly 
newspaper  and  job  olTice  in  a  prosperous 
eastern  city.  Splendid  opportunity  for  a  practi- 
cal man  with  $10,000.  Address  D.  &  W.,  Fourth 
Estate. 

pOR  SALE. — Complete  plant,  except  press, 
for  a  country  daily  or  weekly;  net  cost  (and 
all  discounts  were  saved!  over  $t,ooo;  used  one 
year.  It  goe^  for  $325  cash.  Write  for  particu- 
lars.   Todd&  Armstrong,  Springfield,  III. 

SITUA  TIONS. 

■\X7 ANTED — An  advertising  solicitor  on  a 
daily  in  a  small  but  prosperous  city. 
Salary,  $1,000;  must  lake  a  small  interest  in 
the  business.  Address  with  full  particulars, 
SOLICITOR,  Room  3,  Studio  BuUding, 
Boston,  Mass. 


ANTED.  —  Writer  of  brilliant  editorial 
paragraphs  for  a  New  York  newspaper. 
Address.  tlT.  Box  2907,  City.  

tion.  He  will  also  publish  the  Anglo- 
Saxon,  which  he  proposes  to  make  a 
literary  paper.  Mr.  Clark  is  a  news- 
paper man  of  considerable  experience 
and  a  smooth  and  forceful  writer. 

E.  E.  Husted,  editor  of  the  Norwalk 
(O.)  Chronicle,  has  sold  his  interest  to 
James  H.  Williams,  the  junior  editor. 

George  W.  Nellis,  Jr.,  has  sold  his 
interest  in  the  Herkimer  (N.  Y. )  Record 
to  Jesse  B.  Fanckboner,  of  Buffalo. 
Hereafter  the  Record  will  be  published 
by  the  Record  Publishing  Company, 
consisting  of  W.  E.  Harris  and  J,  B. 
Fanckboner. 

A.  L.  Sackett,  of  Cincinnati,  has  pur- 
chased the  Salamanca  (N.  Y.)  Daily 
News  and  will  run  it  as  an  independent 
paper.  The  paper  was  heretofore  con- 
ducted by  the  Rev.  Dr.  H.  C.  Spencer. 


John  A.  Geeting  has  sold  the  Tri- 
Town  Observer,  the  only  newspaper  in 
Duquesne,  Pa.,  to  A.  M.  Blair,  of 
McKeesport,  and  Mr.  Blair  will  assume 
editorial  charge  at  once. 

Charles  O.  Layman  has  sold  the  Port 
Allegany  Reporter  to  Bella  A.  and  Wm. 
L.  Lillibridge. 

C.  Gault  has  sold  the  Sheridan  (Ind.) 
News,  and  will  herealter  devote  himself 
to  the  Zionsville  (Ind.)  Times. 


RECENT  NEW  ENTERPRISES. 

Rochester,  N.  Y.,  has  a  new  Sunday 
newspaper  called  the  Recorder.  It  is  a 
12-page  publication  devoted  in  the  main 
to  local  affairs,  but  including,  as  well, 
telegraphic  news  of  Saturday,  and  a 
variety  of  departments  of  general  inter- 
est. 

The  company  issuing  the  Recorder  is 
called  the  Monroe,Publishing  Company. 
William  G.  David,  of  Lyons,  was  the 
organizer  of  it,  and  is  the  head  of  all  de- 
partments of  the  management  of  the 
journal.  He  has  had  considerable  ex- 
perience in  newspaper  work. 

The  latest  arrival  in  the  ever-increas- 
ing field  of  weekly  journals  published  in 
Los  Angeles,  Cal.,  is  the  Union  Totem, 
a  neat  but  unpretentious  paper. 

The  Railway  Times  is  the  name  of  a 
new  weekly  publication  in  Houston, 
Tex.,  devoted  to  local  and  State  rail- 
road interests.  Jennie  S.  Truslow  is 
proprietress. 

There  has  been  launched  in  Chi- 
cago a  daily  paper  called  the  Daily 
Leader,  devoted  to  the  interests  of 
negroes.  It  made  its  first  appearance 
some  time  before  the  campaign  as  a  tri- 
weekly, but  has  grown  into  a  daily.  Its 
editors,  F.  W.  Dabney  and  R.  Deane, 
are  experienced  negro  journalists,  and, 
with  the  assistance  of  able  writers  of 
their  race,  will  endeavor  to  make  the 
Leader  a  success. 

Edward  W.  Barrett,  private  secretary 
to  the  late  Speaker  Crisp,  and  Washing- 
ton correspondent  of  the  Atlanta  Con- 
stitution, is  in  Danville,  Va.,  preparing 
to  launch  a  new  newspaper  venture.  A 
joint  stock  company  of  $10,000  capital 
is  being  organized,  and,  if  possible,  that 
amount  will  be  increased.  Several 
prominent  local  silver  democrats  are  in- 
terested in  the  scheme. 

The  Paducah  (Ky.)  Evening  Journal 
has  made  its  appearance.  It  is  pub- 
lished by  the  Register  Publishing  Com- 
pany, and  is  edited  by  J.  R.  Lemon, 
formerly  of  the  Benton  Tribune,  a  well- 
known  newspaper  man.  The  Journal 
is  small,  but  neat  and  newsy.  Paducah 
now  has  four  dailies,  and  the  field  is 
filled  to  the  crowding  point. 

Birmingham,  Ala.,  has  another  daily 
paper,  the  Evening  Ledger. 

R.  K.  Jayne  has  announced  that  he 
will  begin  the  publication  of  a  weekly 
paper  in  Jackson,  Miss.,  to-day,  to  be 
called  the  Southern  Investor. 

The  Aberdeen  (Miss. )  Ledger  is  the 
name  of  a  new  candidate  for  public 
favor  in  the  journalistic  field  which  made 
its  appearance  last  week,  with  E.  V. 
Yongue  as  editor  and  proprietor. 

A  new  paper,  under  the  title  of  the 
Lilly  Signal,  is  to  be  started  the 
second  week  of  December,  with  James 
W.  Kilduff  as  editor  and  manager. 

The  Emporia  (Va.)  Messenger  has 
made  its  first  appearance.  It  is  pub- 
lished by  Bailey  &  Potter,  and  edited  by 
George  P.  Barham. 

The  Victoria (B.  C.)  Colonist,  in  order 
to  extend  its  influence  in  the  province, 
proposes  to  establish  a  new  morning 
paper  in  Vancouver,  B.  C. 

The  Valley  Vidette  is  the  name  of  a 
new  paper  at  Prestonburg,  Ky. 

The  Protestant  Spectator  is  a  new 
monthly  in  San  Francisco  intended  pri- 
marily for  the  use  of  clergymen. 
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THE  FOURTH  ESTATE 


TRAVEL. 


No  Line  in  the  World 

Equals  the 

N.Y.  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  ot  block  signals  in  the  world. 

8Ji  hours,  New  York  to  Buffalo  ;  hours,  New 
York  to  Niagara  Falls  ;  24  hours,  New  York 
to  Chicago  ;  iiYi  hours.  New  York  to  Cin- 
cinnati; 29%  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  u  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  m 
the  country. 


P 


THE 

ENNSYLVANIA 
RAILROAD. 

is  patronized  by  Metropolitans  because 
they  require  the 

VERY  BEST  OF  EVERYTHING, 
and  recognize  that  it  meets,  as  a  public 
carrier,  this  demand. 

LUXURY,  speed,  SECURITY, 
COMFORT,  RELIABILITY,  PRI- 
VACY AND  ALL  THE  MODERN 
CONVENIENCES  OF  TRAVEL, 

are  best  obtained  on  the  unequaled  Pas- 
senger trains  ol  this 

GREATEST  OF  ALL  RAILROADS. 

NOTES  CONCERNING  THE  CLUBS 
AND  ASSOCIATIONS. 


Nu.MEROUs  Meetings  for  Pleasure 
Among  the  Newspaper  Men. 

The  Writers'  Club  has  been  formed 
with  fifty-five  newspaper  men  of  Pitts- 
burg as  charter  members.  It  includes 
only  those  persons  who  depend  upon 
writing  for  their  living,  and  also  num- 
bers many  of  the  writers  on  the  religious 
press,  as  well  as  editors  ot  trade  and 
society  papers.  Burd  S.  Patterson,  of 
the  Times,  is  president;  John  S. 
Ritenour,  managing  editor  Daily  News, 
vice-president;  J.  L.  Crawford,  Post, 
secretary,  and  L.  L.  Carson,  Commercial 
Gazette,  treasurer. 

Club  rooms  have  been  fitted  up  at 
535  Smithfield  street.  Paul  Hacke,  a 
local  art  connoisseur,  has  loaned  the 
club  his  $15,000  collection  of  paintings 
for  a  year,  until  a  permanent  collection 
can  be  gathered. 

The  club  entertained  Ian  Maclaren, 
the  Scotch  novelist,  on  his  recent  Pitts- 
burg visit.  The  entire  membership  now 
numbers  over  one  hundred,  including, 
on  the  honorary  list,  a  number  of  east- 
ern literary  people,  who  have  personally 
signified  their  wish  to  join.  Receptions 
are  given  every  six  weeks.  The  club 
will  apply  for  admission  in  the  Inter- 
national League  of  Press  Clubs  next 
June.   

The  Minneapolis  Press  Club  held  its 
annual  winter  carnival  Tuesday  evening. 
There  were  all  sorts  of  skating  contests 
that  the  fertile  imaginations  of  newspa- 
per men  could  conceive,  and  it  is  there- 
fore needless  to  say  that  the  aflair  was  a 
huge  success. 

Members  ofthe  Hartford  (Conn.)  Press 
Club  enjoyed  a  pre-Thanksgiving  din- 
ner last  week,  at  which  it  was  decided 
to  form  a  bowling  club.  The  newspa- 
per men  accustomed  to  knocking  out 
Irauds  by  the  power  ot  the  brain-di- 
rected pens  thought  it  wise  to  cultivate 
their  physical  abilities  by  knocking 
down  the  ten  pins.  Alphonse  Dumont 
was  the  toastmaster  at  the  dinner,  and 
he  lived  up  to  the  dignity  of  his  duties. 


The  Writers'  Club,  of  Brooklyn,  cele- 
brated its  first  anniversary  last  week 
with  a  dinner.    Ballard  French,  of  the 


LIFE  INSURANCE. 


IT  LEADS  THEM  ALL 

THE 

MUTUAL 
LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau,  Cedar  and  Liberty  Streets. 


NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  foi 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 


Brooklyn  Citizen,  was  the  guest  of  the 
evening.  His  speech  on  the  obligations 
of  literature  as  a  profession  was  the  cli- 
max to  the  number  of  other  clever 
speeches. 

The  Chester  (Pa.)  Press  Club  held  its 
fifth  annual  banquet  last  week.  Speeches, 
songs  and  an  original  poem  by  Josiah 
Smith  followed  the  election  of  officers, 
who  were:  President,  Josiah  Smith; 
secretary,  Thomas  B.  Taylor;  treasurer, 
Charles  R.  Long. 


At  a  recent  meeting  of  the  executive 
committee  of  the  Northwest  Missouri 
Press  Association  it  was  decided  to 
hold  the  next  association  meeting  in  St. 
Joseph,  at  the  Commercial  Club,  on 
December  11  and  12. 

The  executive  committee  consists  of 
C.  E.  Reid,  of  the  Albany  Advocate, 
president;  T.  T.  Wilson,  of  the  Tarkio 
Avalanche,  vice-president;  L.  C. 
Gooden,  of  the  Sheridan  Advance,  cor- 
respondmg  secretary;  W.  J.  Clark,  of 
the  Hamilton  Hamiltonian,  recording 
secretary;  Miss  Mary  Parsons,  of  the 
Union  Star  Comet,  treasurer. 


That  senior  of  all  newspaper  associa- 
tions in  Boston,  the  Press  Rifle  Associa- 
tion, enjoyed  its  annual  dinner  and  pre- 
sentation of  prizes  last  week. 

Previous  to  the  dinner,  the  members 
in  meeting  assembled  listened  to  the  re- 
ports of  various  committees  and  elected 
these  officers: 

President,  Samuel  Merrill,  of  the  Globe;  vice- 
president,  F.  W.  Ford,  of  the  Transcript:  sec- 
retary, W,  H.  Hithaway,  of  the  Herald:  as- 
sistant secretary,  John  C.  Kerrison,  of  the  Her- 
ald: auditor,  B.  Leighton  Beal;  statistical  offi- 
cer, W.  E.  Robinson,  ofthe  Globe:  assistant  stati- 
stical officer,  J.  C.  Smith,  ol  the  Globe,  Execu- 
tive committee:  J.  D.  Whitcomb,  of  the  Trans- 
cript: F.  E.  Rollins,  of  the  Herald:  W.  W. 
Scott,  of  the  Journal:  W.  E,  Robinson,  of  the 
Globe:  L.  C.  McKinnon,  of  the  Advertiser:  B. 
L.  Beal. 

The  reporters  of  Derby,  Conn.,  have 
started  the  preliminary  organization  of  a 
press  club.  James  F.  Quick,  James  W. 
Keilly  and  Alfred  F.  Howe  have  been 
appointed  a  committee  to  perfect  plans 
of  organization. 


The  North  Dakota  Editorial  Associa- 
tion, traveling  in  two  special  Wagner 
sleepers,  left  St.  Paul  Saturday  for  a 
trip  to  Texas  and  New  Orleans.  They 
arrived  at  Denison  on  the  Missouri, 
Kansas  and  Texas  Flyer  No.  5  Mon- 
day, thence  went  to  Dallas,  remaining 
in  that  place  until  Tuesday  night. 

Their  cars  were  attached  to  the  Katy 
southbound  flyer,  arriving  in  Houston 
Wednesday  morning.  No  stop  was  made 
there  on  the  down  trip,  but,  after  spend- 
ing the  day  in  Galveston,  they  returned 
to  the  Bayou  City  for  an  hour's  stay, 


PRESS  CLIPPINGS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID: 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

rf  you  address  them  at  "^8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 

MISCELLANEO  US. 

XHE  LAWS  OF  MASSACHUSETTS 
A  PROVIDE  THAT  EACH  POLICY 
ISSUED  BY  THE  BERKSHIRE  LIFE 
INSURANCE  COMPANY  SHALL 
HAVE  A  DEFINITE  SURRENDER 
VALUE  IN  CASH,  OR  PAID-UP 
INSURANCE,  AVAILABLE  AT  THE 
END  OF  EVERY  YEAR  AFTER 
THE  FIRST. 

The  policy-holders  of  the  BERK- 
SHIRE are  absolutely  secured  against 
any  loss.  Every  policy  issued  by  the 
BERKSHIRE  becomes  practically  an 
endowment,  with  its  cash  values  availa- 
ble at  the  time  of  need.  Tables  of  cash 
values  endorsed  on  every  policy.  As- 
certain what  the  BERKSHIRE  can  do 
for  you  by  sending  your  age  to 

GEORGE  W.  ENGLISH, 

MANAGER  FOR  N.  Y.  &  N.  J., 

253  Broadway,  New  York. 

and  thence  to  New  Orleans  over  the 
Southern  Pacific.  Friday  will  be  spent 
in  the  Crescent  City;  thence  via  the 
Illinois  Central  to  Chicago  and  St.  Paul. 

W.  S.  Collins,  superintendent  ot  the 
Wagner  service  in  Texas,  with  head- 
quarters at  Denison,  will  accompany 
the  editors  while  in  the  state. 


GOOD  FOR  DR.  BUCKLEY. 

Dr.  A.  B.  Leonard,  senior  correspond- 
ing secretary  of  the  Methodist  Mission 
Society,  saw  fit  at  a  recent  meeting  in 
Detroit  to  attack  the  church  papers 
which  had  sought  aid  in  paying  the  ex- 
penses of  furnishing  the  news.  Dr. 
Leonard  thought  the  instincts  of  news- 
paper enterprise  should  prompt  the 
papers  to  pay  these  expenses  them- 
selves. Dr.  J.  M.  Buckley  stood  up  for 
the  religious  press. 

"  We  know  what  enterprise  is,  just  as 
well  as  Dr.  Leonard  does,"  he  said: 
"As  editor  of  the  New  York  Christian 
Advocate,  I  have  had  to  write  five  edi- 
torials in  a  week  for  the  other  Advocates, 
so  that  I  could  secure  signed  articles 
from  their  editors  giving  the  news  of 
their  territories,  because  the  smallness 
of  the  correspondence  fund  would  not 
allow  us  to  get  the  news  otherwise.  We 
don't  get  the  profits  of  these  papers. 
They  are  a  part  of  the  church  work. 
Give  us  the  profits  to  spend  on  the 
papers  and  we'll  show  you  what  enter- 
prise is." 

A  motion  to  pay  the  editor's  expenses 
was  unanimously  carried. 


A  NEW  PARISIAN  PAPER. 

A  weekly  journal  called  the  English 
and  American  Gazette,  was  started  in 
Paris  recently  in  the  interest  of  English- 
speaking  residents. 


ADVERTISING  AGENCIES. 

"  QUR  NEW  WAV"  is  a  plan  to  which  we 
^  invite  the  criticism  of  experienced  ad- 
vertisers. Though  a  radical  change,  we  be- 
lieve it  cannot  fail  to  bring  results.  Your  ad- 
dress, please. 

DODD'S 

ADVERTISING 
AND 
CHECKING 

AGENCY 

Water  Street,        BOSTO  N . 

M.  B.  WILTSON 

GENERAL 

ADVERTISING 

AGENCY,  CHICAGO, 

Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 


KN  OATC  TU 


Do  you  want  to 
Know  Something 
about 


rOBEION  LANOUAQS  PAPgUB. 

Write  The  Fred.  E. 
Klotz  Advg.  Ag'cy 
Chicago,  111. 


KLOTZ' 
PULLERS 


SEND  10  CENTS  for  the  20th  edition 
of  my  Advertisers'  Hand  Book. 

Yours  for  business 

(and  more  of  it). 
712  Tremont  Temple,  n  A  M  C 

Boston,  Mass.        i  .  V^.  rU  V  /\ IN  ;D. 

Systematic  and  Persistent  Adver- 
tising THE  Sure  Road  to  Success 
IN  Business. 

THE 

R.  WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  Vork, 

will  place 

ADVERTISING 

for  first-class  firms  in  anv  field  or  medium. 
PUBLISHERS'  AIDS. 

Reasons  Why  the  Auto- 
matic News  Boy  Box  is 
Useful  and  Profitable. 

It  increases  Sales.  Reduces  Returns.  Gives 
special  Advertising  Display  over  Rival  Papers 
or  Magazines.  Protects  Papers  windy  or  stormy 
weather.  Increases  profits  to  Newsdealers  and 
Newspaper  owners.  Opens  up  newly  disover- 
ed  channels  for  circulation  never  taken  advan- 
tage of  before,  for  instance :  Street  Railway 
service.  Drug  Stores,  Segar  Stores,  Barber  Shops, 
Hotels  and  Apartment  Houses,  Public  and  Office 
Buildings.  Restaurants,  Country  Post  Offices  in 
County  Seats,  Towns  and  Cities  on  Trunk  Rail- 
ways.   Accommodates  the  I'ublic  at  all  hours. 

New  York  Journal,  November3, 1896. — "  We 
have  no  doubt  that  the  Automatic  News  Boy  is 
an  excellent  contrivance — mechanically  viewed, 
a  marvel  of  iogenuiiy." 

Any  one  can  buy  i  or  1,000  Boxes,  regulated 
for  One,  Two  or  Three  Pennies  or  a  Nickel  Coin, 
and  ior  any  size  Paper  or  Magazine.  Address 
Wil.  H.  HENRY,  Gen.  Manager, 

253  Broadway, 

AMUSEMENTS. 

Bijou  Theatre,  The  Bouchiers,  8.30  p.m. 
Casino,  "Jack  and  the  Beanstalk,"  8  p.m. 
Daly's,  "  The  Geisha,"  8.15  p.m. 
Fifth   Avenue   Theatre,  "A  Fool  of  For- 
tune," 8.15  p.m. 
Garden  Theatre,  Richard  Mansfield,  8.15  p.m. 
Garrick  Thea.tre,  "Secret  Service,"  8.30  p.m. 
Herald  Square  Theatre,  "The  Mandarin," 

8  P.M. 

Hoyt's  Theatre,  "  My  Friend  from  India," 

8.  V>  P.M. 

Knickerbocker  Theatre,  "The  Seats  of  the 

Mighty,"  8  p.m. 
KosTER  &  Bial's,  Vaudeville,  8  p.m. 
Lyceum  The.^tre,  "  The  Courtship  of  Leonie," 

8.15  p.m. 

Olympia  Theatre,  "  Santa  Maria,"  8.15  p.m.. 

Music  Hall,  8.15  p.m. 
Palmer's  The.atre,  "Roaring    Dick  &  Co., 

8.15  P.M. 

Proctor's,  Vaudeville,  11  a.m.  to  11  p.m. 

MISSOURI'S  NEW  MONTHLY. 

The  title  of  Charles  Wood  Fassett's 
periodical  for  those  engaged  in  medical 
journalism  is  the  American  Medical 
Journalist.  It  is  issued  at  St.  Louis, 
and  not  at  Kansas  City  as  at  first  re- 
ported. 
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PRINTERS'  SUPPLIES. 


PRINTERS' 


It  has  No  Rival. 


CHEAP 
COMPOS- 
ITION 

Wanted  by  all  Printers. 
How  to  eet  it!  Use  the 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


Adapted  for  all  Work. 


LINOTYPE. 


Book,  Job  and  Newspaper  Work, 
one  machine — one  operator. 


Send  for  specimen  of  faces  and 
other  information. 
Questions  cheerfully  answered. 

MERGENTHALER 
LINOTYPE  CO., 
Tribune  Building,  New  York  City. 


Easily  Oterated. 


P.  T.  DODGE, 

President  and  Manage 


No  Tvi'E  Smasher. 


STANDARD  LINOTYPE  METAL 

AND  FIRS r-cLAss  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  Lowenstein  &  Bko.,  Proprietors, 
Telephone,  829  38th  Street.  Thirteenth  Avenue  and  20th  Street,  NEW  YORK,  U.  S.  A. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

ypj^g^  PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory,  i6th  st.  and  Ashland  ave.,CHICAGO. 

NEW  YORK  OFFICE.  312  Temple  Court. 
BOSTON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 

HENRY  LINDENMEYR  &  SONS 

P  A  P 17  P  WARE 

A  -TA^r  jj.  rs.  HOUSES 

31-37  E.  Houston  St..  and  20  Beekman  St.,  N.Y. 

I_I    F.  McCAFFERTY,  ELECTROTYPER. 

42  AND  44  Bond  Strkkt, 
PRANK  LESLIE  BUILDING.  New  York 

THE  LOVEJOY  CO.,       Established  1853. 

ELECTROTYPERS 

and  manufacturers  of  Electrotype  Machinery, 
44-46  Pearl  Street,  New  York. 


1 1  A  M  glad  to  see  that  The  Fourth  Estate, 
■'»■    which  is  of  so  much  service  to  us,  is  con- 
tinually growing."— F.  M.  Crossett,  publisher 
University  Laiv  Review. 

VARIOUS  LIBEL  LITIGATIONS. 

L.  L  J.  Koch,  of  La  Rue,  O.,  has 
sued  George  W.  Worden  for  $1,000, 
alleging  libel.  Koch  claims  that  he  was 
injured  by  a  publication  in  Worden's 
paper,  the  Rich  wood  (O.)  Gazette,  in 
which  it  was  alleged  that  Koch  had  run 
a  cut-rate  drug  store,  which  had  failed 
in  competition  with  "honorable"  stores. 

The  libel  suit  of  E.  S.  Crocker  against 
the  Cheyenne  (Wyo.)  Sun-Leader  for 
$25,000  damages  was  dismissed  this 
morning  at  the  instance  of  the  plaintiff, 
who  paid  the  costs  in  the  case. 

The  Sim-Leader  in  February,  1895, 
published  an  article  which  stated  that 
Mr.  Crocker,  a  wealthy  Uintah  county 
ttockman,  was  believed  to  be  the  mur- 
derer of  Harvey  Booth,  Crocker's  bus- 


THE 


Web-Success 

SELF-INKING 

Prooe  Press 

is  just  the  thing  newspaper 
publishers  have  been  look- 
ing for. 

Many  prominent  papers  have  them  in 
successful  daily  use — for  example,  the 
New  York  Herald  (2),  Sun  (2),  Tribune, 
Evening  Post  and  journal,  Brooklyn 
Eagle  (2),  Boston  Globe  (3),  Herald  (2), 
Journal  and  Transcript,  Chicago  Times- 
Herald  and  Tribune,  Buffalo  News, 
Philadelphia  Telegraph  (2),  and  Press, 
Washington  Star,  San  Francisco  Ex- 
aminer and  others.  There  are  also  3  in 
the  Government  Printing  Office. 

SEND  FOR  ILLUSTRA- 
TED CIRCULAR. 

F.  WESEL  MFG.  CO., 

Nos.  82  and  84  Fulton  Street,  New  York  City. 

DRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

iness  partner,  who  hr.d  been  brutally 
killed  in  his  barn  at  Evanston  the  pre- 
ceding month  by  an  unknown  assassin. 

Crocker  at  once  brought  a  suit  for 
libel,  but  before  it  could  be  tried  he  was 
indicted  for  the  murder  of  Booth  and 
was  convicted.  Subsequently  he  ob- 
tained a  second  trial  and  was  acquitted. 

Charles  F.  Schoepflin,  of  Garden- 
ville,  N.  Y.,  was  awarded  a  verdict  in 
the  Supreme  Court  last  week  of  $6,500 
in  his  action  to  recover  for  libel,  in 
which  Michael  Coffey,  formerly  a  state 
senator  from  Brooklyn,  was  defendant. 

The  trouble  grew  out  of  an  Associated 
Press  despatch  sent  from  Albany,  in 
which  Schoepflin  was  accused  of  fraud. 
The  agent  of  the   Associated  Press 


BONNELL'S 

TNTT^Q  ALWAYS 
ii\  rVO      GIVE  THE 

UTMOST 

SATISFACTION. 


To  The  J.  Harfer  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  init.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  nnhesi- 
tatmgly  commend  their  ase  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  an 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


THEJ.  HARPER  BONNELL  CO. 

New  York:  '^S?,S¥?Tu^tDTN\*" 
Chicago  :  17  and  19  quincv  street. 
Philadelphia  :     vSouth  seventh  street. 


THE 


THORNE 


Newspaper 

Book  and 
Magazine 
Composition 


TYPE-SETTING 
MACHINE 


SIMPLE  IN  CONSTRUCTION.  In  use  in 

AUTOMATIC  DISTRIBUTION.  First-class 

PERFECT  IN  OPERATION.  Printing  Offices 

SPEED  AND  ECONOMY  Everywhere. 


Capacity,  5,ooo  to  8,000  ems  per  hour. 
No  machinist,  no  gas,  no  metal  pot. 

THORNE  TYPE-SETTING  MACHINE  COMPANY, 

Chicago  :  139  Monroe  Street.  New  York  :  34  Park  Row. 


IF  you  are  in  need 
of  PRINTING  of 
any  kind  The 
Evening  Post  Job 
Printing  Office 
will  do  it  for  you 
Quick  and  Cheap. 
B'way  and  Fulton 
Street,  New  York. 


testified  that  he  had  received  the  in- 
formation from  Coffey,  who  testified 
that  he  had  merely  repeated  what  had 
been  told  to  him. 

Mrs.  Annie  O'Grady,  proprietor  of  a 
hostelry  at  Far  Rockaway,  L.  I.,  has 
begun  an  action  in  the  Supreme  Court 
against  the  Rockaway  Journal  Printing 
and  Publishing  Company,  limited,  for 
alleged  libel.  She  lays  her  damages  at 
$5,000. 

The  suit  arises  out  of  articles  said  to 
have  been  published  in  the  Journal,  in 
which  her  hotel  was  made  to  appear  as 


as  a  resort  of  evil-doers.  She  alleges 
that  her  individual  reputation  was  in- 
jured, and  that  her  business  has  fallen 
off  heavily  through  the  publications. 

The  criminal  libel  of  Frank  Sears 
against  the  Kansas  City  (Mo.)  World 
Company  ended  last  week  in  the  acquit- 
tal of  the  defendant.  Mr.  Sears  ran  for 
the  state  legislature  on  the  republican 
ticket,  in  the  recent  campaign,  at  which 
time  the  World  charged  him  with  de- 
frauding some  of  the  railroad  employes. 
The  jury  was  out  six  minutes  before  the 
verdict  was  reached. 


SUSPENSIONS. 


The  Georgetown  (Tex.)  Weekly  Sound 
Money  Advocate  has  suspended  publica- 
tion, the  management  having  pre- 
viously intended  to  run  the  paper 
through  the  campaign  only. 

The  Pueblo  (Col.)  Daily  Evening 
Press,  owned  by  W.  B.  McKinney,  has 
suspended  publication. 

The  Hope  (Ind.)  Republican,  a  weekly- 
paper,  has  suspended. 

The  Portland  (Ind.)  Evening  Sun  has 
suspended  publication. 


A  TEXAS  CALAMITY. 

The  Mt.  Vernon  (Te:-x..)  Franklin  Her- 
ald office,  together  with  its  contents, 
was  destroyed  by  fire  recenty.  The  fire 
is  supposed  to  be  the  work  of  an  in. 
cendiary.  Loss  about  $1,000;  insurance 
about  $700. 
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WIRE  MEN  WORRIED. 


ADVERTISING  BROKERS  MAKE 
MISCHIEF  IN  CHICAGO. 

Western  Union  Officers  Indicted 
FOR  Service  to  Bucket  Shops — 
State  Attorney  Declines  to  Act 
—  Questions  Raised  Concerning 
Publishers  in  Whose  Papers 
Fraudulent  Ads  Appear. 

During  the  past  week  there  were 
vague  rumors  in  New  York  of  some  very 
radical  steps  that  were  about  to  be  taken 
by  the  post  office  inspectors.  They 
were  said  to  involve  the  business  opera- 
tions of  a  large  number  of  firms,  some  of 
whom  have  been  advertising  for  funds  to 
be  used  in  stock  speculation.  One  rumor 
was  to  the  eSect  that  an  effort  would  be 
made  not  only  to  adopt  harsh  measures 
against  fraudulent  advertising  brokers, 
but  to  proceed  also  against  the  pub- 
lishers of  newspapers  in  which  the  ad- 
vertisements had  appeared,  as  well  as 
against  the  telegraph  companies  through 
whose  services  some  of  the  obnoxious 
firms  do  much  of  their  business. 

The  proceedings  against  the  publish- 
ers would  be  taken  on  the  ground  that 
they  were  "accessories  to  the  fact," 
and  against  the  officers  of  the  telegraph 
company,  on  the  ground  that  they  were 
aware  of  the  character  of  the  communi- 
cations passing  over  the  wires,  and  that 
it  was  their  duty  to  refuse  transmission 
to  messages  ot  such  a  character.  These 
assertions  were  rather  wild,  but  for  a 
part  of  them  there  was  very  practical 
foundation. 

A  great  deal  of  this  fraudulent  mvest- 
ment  advertising  is  done  in  Chicago, 
and  the  grand  jury  in  that  city  found 
indictments  last  week  against  five  offi- 
cers of  the  Western  Union  Telegraph 
Company  stationed  in  that  city.  The 
charge  was  that  they  aided  and  abetted 
the  work  of  brokers  who  were  maintain- 
ing what  is  called  "bucket  shops." 
The  Illinois  State  attorney  refused,  how- 
ever, to  draw  up  the  indictments  and 
proceed  with  them,  on  the  ground  that 
the  telegraph  company  could  not  be  held 
responsible.  The  point  was  conceded 
that  a  telegraph  company  cannot  refuse 
a  message  that  does  not  palpably  violate 
public  law,  and  that  it  is  at  liberty  to 
transmit  and  deliver  whatever  messages 
are  offered  and  paid  for  at  the  rates. 

This  concession  would,  in  any  event, 
appear  to  absolve  the  publisher  of  a 
paper  inserting  an  advertisement  which 
is,  in  fact,  fraudulent,  in  the  absence 
of  any  direct  evidence  of  the  fact  at 
the  time  of  insertion.  The  post-office 
department  has  resolved  to  use  every 
possible  means  this  season  which  will 
enable  it  to  suppress  or  greatly  hinder 
the  operations  of  illegitimate  brokers, 
and  some  interesting  developments  may 
be  looked  for  in  the  course  of  the  next 
few  weeks.  The  proceedings  of  the 
post-office  department  are,  of  course,  di- 
rected only  against  those  brokers  who 
are  guilty  of  deception  or  fraud  with  re- 
gard to  investors  who  send  them  funds, 
and  no  alarm  would  of  course  be 
justified  as  regards  those  advertising 
brokers  who  are  conceded  to  do  a  legiti- 
mate business. 

Strong  efforts  will  also  be  made  to 
suppress  certain  western  concerns  that 
have  made  a  specialty  of  so-called  race- 
track  speculation,  using  daily  papers 
now  and  then  in  conducting  their  busi- 
ness. 

In  the  meantime  it  will  be  wise  for 
publishers  receiving  investment  adver- 
tisements which  are  not  known  to  come 
from  reliable  sources  to  make  close  in- 
quiry. 


THE  ALLEGED  PAPER  TRUST. 


There  is  Much  Smoke,  and  Fire  is 
Almost  Visible. 

During  the  past  week  there  have  been 
rumors  in  abundance  that  the  manufac- 
turers of  news  paper  had  finally  entered 
into  a  general  combination.  On  the 
other  hand,  many  men  in  the  trade  have 
seemed  inclined  to  smile  at  the  idea  that 
any  trust  would  be  created.  One  state- 
ment of  the  week  is  to  the  effect  that  the 
owners  of  the  paper  mills  manufactur- 
ing white  paper  have  agreed  to  unite  in 
raising  and  maintaining  prices,  although 
each  mill  is  to  remain  precisely  as  at 
present  as  regards  the  ownership. 
According  to  some  other  statements,  the 
products  oi  the  mills  in  various  sections 
are  to  be  sold  by  special  selling  agents 
stationed  in  different  large  cities. 

In  some  states — Illinois,  for  example — 
the  assertion  is  made  that  a  combination 
among  the  makers  of  white  paper  in  any 
way  resembling  a  trust,  or  even  for  the 
purpose  of  fixing  arbitrary  prices,  will 
be  illegal,  and  that  the  state  attorney,  in 
Illinois  at  least,  will  proceed  against 
any  parties  found  to  have  entered  into 
such  an  agreement. 

At  the  time  of  going  to  press  the  ad- 
vices are  that  the  rouch-talked-of  trust 
has  at  last  been  fully  perfected,  the  final 
steps  having  been  taken  in  Boston  by 
the  representatives  of  the  various  parties. 
An  early  date  is  said  to  be  fixed  for  the 
carrying  out  of  the  agreements  made. 


CLEVELAND  WORLD'S  TROUBLE. 


B.  F.  Bower  is  to  Help  the  Receiver 
Publish  the  Paper. 

B.  F.  Bower,  who  was  general  man- 
ager of  the  Cleveland  World  for  five 
years  up  to  April,  1895,  has  consented 
to  assist  the  receiver  of  the  World  com- 
pany in  the  management  of  the  paper 
until  its  affairs  are  cleared  up.  Mr. 
Bower  took  charge  of  the  newspaper 
last  week. 

Robert  P.  Porter  severed  his  con- 
nection with  the  newspaper  Sunday.  J. 
J.  Spurgeon,  the  former  managing  ed- 
itor, tendered  his  resignation  and  left. 
The  vacancy  had  not  been  filled  perma- 
nently at  last  accounts,  although  one  of 
the  editorial  staff  was  officiating  as  man- 
aging editor.  Mr.  Bower  denied  that 
there  was  any  truth  in  a  rumor  that 
he  had  purchased  the  paper. 

ADVERTISER  IMPROVEMENTS. 
The  New  York  Morning  Advertiser 
and  Commercial  Advertiser  have  made 
the  contract  for  the  construction  of  the 
iron  bridge  across  Theatre  Alley  from 
the  fifth  floor  of  the  Advertiser  building 
at  29  Park  Row.  It  is  to  make  easy 
the  use  of  space  in  the  connected  build- 
ing for  new  stereotyping  machinery  and 
larger  quarters  for  the  ad  composing 
roojn.  The  fine  quadruple  web  perfecting 
press,  ordered  some  time  since,  has  been 
completed  and  placed  in  the  press-room. 
W.  P.  Caruthers  is  now  publisher. 
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THE  NEWS  LETTER. 


LIVELY    ILLUSTRATED  PAPER 
FOR  STATEN  ISLAND. 

The  New  Journal  Springs  Sudden- 
LY  into  Being,  Full  Grown — A 
New  Indictment  Against  Captain 
King — Efforts  to  Oust  Him  from 
The  Staten  Islander  Newspaper 
as  yet  Unsuccessful. 

The  75,000  inhabitants  of  Staten 
Island,  the  southerly  county  of  the 
Greater  New  York  City,  were  taken 
completely  by  surprise  last  Saturday  in 
the  issue  of  the  first  number  of  a  new 
paper  under  the  title  of  The  News 
Letter. 

The  principal  local  paper.  The  Staten 
Islander,  was  in  May  of  1893  placed 
under  the  active  management  ot  Adolph 
L.  King,  upon  an  arrangement  which  it 
was  supposed  could  be  terminated  at 
pleasure.  King  knew  nothing  of  the 
newspaper  business,  and  although  the 
paper  was  at  the  time  successful  and 
"hard  to  kill"  it  promptly  lost  caste 
under  his  management. 

Recently  King  was  indicted  by  the 
grand  jury  for  fraud  in  connection  with 
the  printing  of  ballots,  and  the  hitherto 
good  name  of  The  Staten  Islander  was 
brought  into  disrepute. 

An  effort  was  made  to  oust  King,  but 
up  to  the  present  time  he  has  managed 
to  hang  on,  on  the  strength  of  legal 
technicalities. 

This  made  it  seem  necessary  that 
another  paper  should  be  established,  in 
the  interest  of  an  hone-t  administration 
of  local  affairs,  and  The  News  Letter 
was  gotten  out  in  a  wonderfully  short 
time,  about  two  days. 

It  is  under  the  management  of  Michael 
J  Kane,  who  had  been  connected  with 
The  Staten  Islander  since  its  inception 
and  with  Richmond  County  journalism 
all  his  life.  He  is  full  of  energy  and  am- 
bition and  seems  certain  to  score  a  suc- 
cess in  the  new  venture. 

The  News  Letter,  which,  by  the  way, 
has  also  a  New  York  city  edition  imder  the 
same  name,  is  beautifully  printed  and 
plentifully  adorned  with  half-tone  photo- 
engravings. 

The  first  number  contained  an  aston- 
ishing quantity  of  local  and  city  adver- 
tising, and  scored  a  great  point  by  using 
the  telephone  principally  for  securing  it 
The  telephone  company  gets  a  splendid 
editorial  send-off  for  its  share  in  this 
achievement. 

The  main  offices  of  the  new  paper  are 
at  St.  George,  Staten  Island,  but  a 
branch  is  maintained  in  the  Postal  Tele- 
graph Building,  New  York. 

MetropoUtan  retail  advertisers  are 
availing  themselves  liberally  of  the  op- 
portunity  afforded  by  The  News  Lelter 
for  reaching  intimately  the  residents  of 
this  important  suburb. 

The  local  newspaper  situation  is  ren- 
dered doubly  interesting  by  the  fact  that 
the  new  grand  jury  which  convened  on 
Monday  brought  in  another  indictment 
against  Captain  King,  it  having  been 
learned  that  he  expected  to  escape  the 
consequences  of  the  previous  indictment 
through  an  alleged  legal  flaw. 


BAD  MONEY  ORDERS. 
Publishers  and  advertisers,  especially 
those  who  are  doing  special  advertising 
on  account  of  the  holidays,  should  be  on 
guard  against  post-office  money  orders 
purporting  to  have  been  issued  at  Gran- 
ville, O.,  and  bearing  any  number  from 
5,321  to  5,500  inclusive.  The  blanks 
were  stolen  from  the  Granville  post-office. 
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ADVERTISING  MEDIUM. 


"T^HE  New  York  Evening  Post 
^  seems  to  have  a  stronger  hold  upon 
its  advertisers  now  than  ever  before.  It 
gets  its  rates  every  time,  is  less  yielding 
in  the  matter  of  special  positions  than 
any  other  New  York  daily;  but,  never- 
theless, it  holds  its  advertising  better 
than  most,  and  as  well  as  any. 

Extract  from  "How  Many  Copies,"  by  George  P. 
Rowell,  in  Printers'  Ink,  New  York. 


FROM  THE"AD"  FIELD 


MANY  ITEMS  OF  INTEREST  FROM 
NUMEROUS  AND  VARIED 
SOURCES. 


The  Welsbach  and  Sunlight  In- 
candescent Light  Companies 
Measure  Swords  —  Celery  Com- 
pounds— The  Singer  Sewing  Ma- 
chine Advertising  —  Financial 
Advertisements  in  Rhyme— Mis- 
cellaneous Notes. 


THE  LURID  LIGHTS  OF  WAR. 

Almost  simultaneously  with  the  declar- 
ation of  a  fine  dividend  to  stockholders 
in  the  Welsbach  Light  Company  of  Phil- 
adelphia as  a  reward  for  the  liberal  ad- 
vertising done  by  that  company,  comes 
the  report  that  the  company  has  begun 
suit  for  infringement  against  the  Sunlight 
Incandescent  Light  Company,  which  has 
already  begun  advertising  on  liberal 
lines.  As  the  latter  company  intended  to 
follow  the  Welsbach  Company's  ex- 
ample and  advertise  heavily,  the  sub- 
ject is  one  of  interest  to  the  press  of  the 
large  cities. 

The  Sunlight  Company  has  also 
brought  countersuits  against  the  Wels- 
bach Company  and  much  more  work 
seems  laid  out  for  lawyers. 


CELERY  EXTRACTS. 

The  recent  death  of  the  originator  of 
Paine's  Celery  Compound  brings  to 
mind  that  several  other  extracts  of  celery 
are  in  the  field  awaiting  a  wider  market. 

One  of  these,  a  "  Damiana  and  Celery 
Compound,"  is  the  property  of  a 
theatrical  manager  in  New  York  who 
has  now  and  then  considered  the  sub- 
ject ot  advertising  it  generally,  and  may 
at  any  time  decide  to  take  up  mediums 
of  general  circulation  as  well  as  local 
dailies. 

Another  preparation  is  a  "Compound 
Extract  of  Celery ' '  manufactured  by 
Nelson,  Baker  &  Company,  Detroit 
chemists.  This  also  remains  practically 
unadvertised,  and  in  both  articles  the 
germ  of  a  great  success  may  lie. 


IT  IS  A  SHREWD  IDEA. 

The  Monroe  County  Chemical  Com- 
pany, Fairport,  N.  Y.,  manufacturer  of 
the  Golden  Shield  Baking  Powder,  de- 
sires publicity  for  its  product  this  winter. 
It  hopes  to  get  some  at  reduced  expense 
by  making  deals  with  publishers  by  which 
periodicals  are  to  be  supplied  as  pre- 
miums with  the  company's  goods. 


CAREFUL  COOKS  FOR  DUMB 
DINERS. 

The  Pratt  Food  Company,  130  Wal- 
nut street,  Philadelphia,  will  use  me- 
diums that  reach  farmers  and  live  stock 
men  during  1897.    The  company  was 


established  in  1872  and  incorporated  in 
1887,  and  manufactures  foods  for  poul- 
try and  live  stock. 


ANTIBRULE  WILL  HARDLY  RULE. 

The  Antibrule  Chemical  Company, 
De  Soto  Building,  St.  Louis,  is  during 
the  winter  to  advertise  in  a  very 
moderate  way  a  compound  for  the  cure 
of  burns.  The  space  used  will  scarcely 
make  a  deep  impression. 


IT  IS  AN  OLD  FIRM. 

John  E.  Potter  &  Company,  publish- 
ers, No.  2127  Green  street,  Philadel- 
phia, are  using  a  line  of  weeklies.  The 
books  issued  by  the  firm  are  chiefly  edu- 
cational. 

COMPETITION  WAS  NO  DOUBT 
STRONG. 
The  contract  for  the  advertising  of 
Alfred  Peats'  wall  paper  has  been 
awarded  to  Lord  &  Thomas,  Chicago, 
who  are  said  to  have  "  figured  on  it "  in 
connection  with  a  number  of  other 
agencies. 

A   BUTTERFLY'S  METAMOR- 
PHOSIS. 

The  Butterfly  Bicycle  Seat  Company, 
No.  32  Clark  street,  Chicago,  is  to  be- 
come a  stock  company.  It  will  adver- 
tise in  the  course  of  two  or  three  weeks 
in  weeklies  and  monthlies. 


STAR  OF  EMPIRE  RISES. 
The  Empire  Advertising  Agency,  No. 
17 19  North  7th  street,  Washington,  D. 
C,  is  a  new  general  advertising  agency 
asking  for  rates  from  publishers. 


NEW  CANADIAN  AGENT. 

W.  J.  Dyas,  No.  11 J  Richmond 
street,  Toronto,  is  sending  orders  to  pa- 
pers of  various  kinds  as  a  general  ad- 
vertising agent. 


THEY  THUS  MAKE  "  EXTREMES 
MEET." 

A  stock  brokerage  firm  in  Boston  uses 
rhymed  advertisements  as  a  means  of 
inducing  investors  and  speculators  to 
utilize  the  firm's  services. 


A  BAY  CITY  BEGINNING. 

The  Fitch  Chemical  Company,  Bay 
City,  Mich.,  will  begin  advertising  pro- 
prietary goods  in  the  course  of  two  or 
three  weeks. 


SCHENECTADY    SALUTES  THE 
STATE. 

The  National  Art  Company,  Schenec- 
tady, N.  Y.,  is  sending  orders  to  week- 
lies in  New  York  state. 


HAVE  FINISHED  THE  SEAM. 

The  Singer  Sewing  Machine  Com- 
pany, New  York,  has  decided  to  do  no 
more  advertising  until  next  May. 


SPECfAL  NOTICE. 


SPECIAL  NOTICE. 


NOTICE  OF  REMOVAL. 

The  United  States  office  of 

The  TORONTO  GLOBE 

Has  been  removed  from  the  TIMES  BUILDING  to  the 
HARTFORD  BUILDING,  BROADWAY  and  17TH  ST.,  NEW  YORK  CITY, 

ADVERTISERS,  ADVERTISING  AGENTS  and  others  interested  will  kindly 
note  the  change,  and  address  correspondence  accordingly. 


ROY  V.  SOMERVILLE, 

United  States  Representative. 


THE  GLOBE  PRINTING  COMPANY. 


A  WOODEN  CHAIR,  OF  COURSE. 

Frank  A.  Wood,  Racine,' Wis.,  is  ad- 
vertising a  library  chair  in  religious 
papers. 

MISCELLANEOUS  NOTES. 

The  Webb  Manufacturing  Company, 
Sandy  Lake,  Pa.,  is  advertising  special- 
ties in  religious  and  monthly  mediums. 

The  Imperial  Bit  and  Snap  Company, 
Racine,  Wis.,  is  about  to  resume  adver- 
tising in  general  mediums. 

R.  M.  Ewing  &  Company,  No.  7543 
Adams  avenue,  Chicago,  are  advertising 
a  vapor  bath  in  monthly  papers.  The 
business  goes  to  publishers  "  direct." 

The  Sears  Jewelry  Company,  No. 
225  Dearborn  street,  Chicago,  is  again 
sending  out  advertising  to  monthly 
papers  in  the  West. 

Dr.  H.  W.  Streeter,  No.  920  Cham- 
ber of  Commerce,  Rochester,  N.  Y.,  is 

ORIENTAL  RUGS. 

It  pays  to  buy  at  Vantines. 

You  can 
make  money  by 
saving  it. 

"If  a  penny  saved  is  a 
penny  made,"  you  can  make 
many  a  dollar  by  buying 
your  Oriental  goods  at 
Vantine's. 

Compare,  for  instance, 
these  Oriental  rug  prices 
with  what  you  have  to  pay 
elsewhere. 

CARABAGH,  DAGHESTAN,  SHIR- 
VAN,  GUENDJEC  and  MISSOUL 
RUGS,  3  to  4  feet  wide  by  4  6  to  7-6 
feet  long,  at  $4.00,  $5.00,  $6  00,  $8.00, 
$10.00  and  $12,000. 

FINE  TEHERAN  RUGS,  very  closely 
woven  of  fine,  soft  wool;  beautiful  floral 
designs;  4  to  4  5  feet  wide  by  6-2  to  6- 10 
feet  long,  at  $35.00  and  $40.00;  worth 
nearly  double,  as  usually  sold. 

Send  for  our  little  book — 
"  Gifts  " — it  will  tell  yon  what 
to  give  for  Xtnas.  Mention 
The  Fourth  Estate. 

GOODS  BOUGHT  NOW  CAN  BE  STORED 
FREE  OF  CHARGE  AND  DELIVERED 
ANY  TIME  BEFORE  THE  HOLIDAYS. 

A.  VANTINE&CO., 

The  largest  Japanese, 
Chinese  and  India 
House  in  the  world, 

877-879  Broadway, 

NEW  YORK. 


advertising  in  dailies  and  weeklies 
direct. 

E.  T.  Parker,  Bethlehem,  Pa.,  is  ad- 
vertising in  religious  papers. 

Blair  &  Downey,  wholesale  druggists, 
Corry,  Pa.,  are  advertising  proprietary 
medicines  in  dailies  and  weeklies. 

Dr.  F.  L.  Peiro,  specialist.  No.  100 
State  street,  Chicago,  is  advertising  in 
stock  papers  and  monthlies. 


AN  OPTIMISTIC  JOURNAL. 

The  New  York  Catholic  News,  which 
has  long  been  recognized  as  one  of  the 
most  influential  papers  of  its  class,  is  one 
of  the  publications  that  look  forward  to 
better  times.  Its  large  circulation  cer- 
tainly entitles  it  to  share  in  the  increased 
advertising  business  of  1897. 

ADVERTISING  MEDIUMS. 

TO  ADVERTISER.S  : 

THE  MANANGEMENT  OF    I  HE 
NEW  YORK 

Morning 

Advertiser 

and 

Commercial 

Advertiser 

in  announcing  the  installation  of  their 
magnificent  new  web  perfecting  press, 
which  was  built  at  a  cost  of  $50,000, 
wish  to  emphasize  the  merits  of  both 
editions  as  advertising  mediums. 
CHRISTMAS 
ADVERTISERS 
should  see  to  it  particularly  that  these 
old-establiihed  papers  are  not  omitted 
from  their  lists.     The  Morning  Ad- 
vertiser is  growing  daily  in  circula- 
tion, while  the  Commercial  Adver- 
tiser maintains  its  high  character  and 
prestige. 

THE  ADVERTISER, 
29  Park  Row,  New  York. 


Canada's 


Paper. 


THE 

GLOBE, 

Foremost  Toronto. 

Sells  proved  circala- 
tion. 

Furnishes  figures  daily. 
Invites  Advertisers'  Inspection. 

350,000  DAILY 

is  the  guaranted  circulation  of  the 
SCRIPPS  McRAE  LEAGUE. 

CINCINNATI  POST. 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KENTUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERRY.  ST  Tribune  Building.  New  York. 

The  CATHOLIC 

GUARANTEED  PAID 
CIRCULATION 

145,000  WRITE  FOR  RATES. 
COPIES  PER  WEEK.     13  Barclay  St.,  N.  Y. 


NEWS. 


THE  FOURTH  ESTATE 


LITERARY  GRADUATE  OF  THE 
BLUE  PENCIL. 


Dragging  His  Profession  After 
Him  He  Succeeds  in  a  Very 
Hazardous  Field. 

The  man  of  letters  drags  his  former 
profession  after  him,  as  the  dragoon 
trails  his  sword.  It  is  easy  to  smoke  the 
parson  in  Charles  Kingsley;  Gifford 
traveled  far  from  his  last,  but  never 
quite  lost  touch  with  it;  it  did  not  need 
"  Round  the  Red  Lamp "  to  demon- 
strate thatConan  Doyle  was  an  M.  D.; 
the  novels  of  Black  prove  clearly  enough 
that  he  has  come  up  through  journalism, 
says  the  New  York  Commercial  Adver- 
tiser. 

Of  the  writers  who,  while  they  are 
essentially  journalists,  have  forsaken 
their  trade,  the  most  conspicuous  at 
this  moment  are  Kipling,  Barrie  and 
Harold  Frederic.  Read  any  of  their 
books.  Can  you  not  hear  the  blue 
pencil,  clattering  at  their  heels,  in  re- 
cognizable imitation  of  the  dragoon's 
sword?  They  are  experienced  craf's- 
men.  They  know  how  to  use  words. 
And  it  is,  by  the  way,  an  exceptional 
pleasure  to  read  the  writings  of  a  man 
who  knows  how  to  write.  For  the  rest, 
their  views  of  life  are  impressionistic. 
They  photograph  the  surface  of  things 
with  unexpected  realism.  Do  they  go 
deeper  ? 

Take,  for  instance,  J.  M.  Barrie  as  an 
example  of  the  journalist  who  has  "  evo- 
luted  "  into  the  man  of  letters.  He  has 
the  expert  pen,  the  photographic  faculty, 
the  minute  realism  of  the  man  trained  to 
a  measure  of  reverence  for  what  is;  he 
has  the  reportorial  faculty  of  forgetting 
himself  in  his  subject;  like  Lamb,  he 
makes  the  most  of  little  things.  The 
mere  externals  of  "Thrums"  he  de- 
picts with  an  accuracy  that  makes  for 
journalism  of  a  high  order.  And  what 
does  he  read  into  them?  Ah,  here  steps 
in  the  man  who  is  an  interpreter  as  well 
as  a  recorder  of  facts. 

The  quality  in  his  work,  which  is  in- 
dubitably  real  and  which  lifts  it  from 
journahsm  to  literature,  is  its  tenderness. 
He  has  a  gentle  hand  with  the  scalpel. 
The  tenderness  with  which  he  deals  with 
his  characters  infects  the  reader;  you  feel 
they  are  beyond  criticism — like  a  good- 
hearted  woman  who  squints. 

Mr.  Barrie  is  a  novelist  complicated 
with  journalism,  a  tender  heart  and  a 
knowledge  of  the  language  spoken  in 
certain  parts  of  Scotland. 

It  is  a  charming  complication — the 
eflect  is  that  of  freshness  and  originality. 


LOOKING  TOO  FAR  FORWARD. 

Already  the  jaded  reviewer  of  literary 
matters  is  asked  by  the  enterprising 
managers  of  the  magazines  to  put  him- 
self in  a  Christmas  mood,  says  the  Hart- 
ford Courant.  Thanksgiving  is  two 
weeks  in  the  future,  but  announcements 
of  the  holiday  numbers  of  monthlies 
come  to  hand  almost  daily  and  talk  of 
plum  pudding  and  the  hanging  of  stock- 
ings is  in  the  air. 

This  seems  to  be  an  inevitable  accom- 
paniment to  the  forehandedness  ol  pub- 
lishers, who  desire  to  be  first  on  the 
ground  with  their  wares.  The  December 
magazines  begin  to  appear  on  November 
15  and  keep  it  up  steadily  until  Decem- 
ber I,  when  Christmas  is  still  all  but  a 
month  away. 

The  worst  of  this  habit  is  that  it  pro- 
duces in  the  reader's  mind  a  sense  of 
insincerity  in  the  holiday  fare  offered; 
an  air  of  unreality  hangs  over  stories, 
sketches,  poems  and  pictures.  How 
can  one  believe  in  Christmas  jollifications 
that  one  reads  about  before  one  has 
eaten,  much  less  digested,  the  Thanks- 
giving gobbler?    It  is  asking  too  much. 

It  may  be  said  in  extenuation  of  this 
"  previousness  "  in  the  magazines  that 
a  great  monthly,  like  Harper'' s  or  the 
Century,  has  to  be  made  up  far  ahead, 
and  has  so  wide  a  constituency  all  over 
the  English- reading  world,  as  to  neces- 
sitate starting  the  numbers  out  for 
foreign  parts  days  and  weeks  before  the 
nominal  date  of  publication. 


RALPH  BOOTH, 

business  manager  of  the  CHICAGO  EVENING  JOURNAL. 

SEE  SEVENTH  PAGE. 


WOMEN  NEWSPAPER  READERS. 

One  of  the  unfounded  charges  which 
is  brought  against  woman  is  her  failure 
to  read  the  daily  papers.  So  well  rooted 
is  this  fallacy  that  even  the  newsboy 
hastens  through  a  car  where  women 
predominate,  supposing  that  he  has  no 
market  for  his  wares. 

But  this  idea,  like  so  many  others  of 
the  present  day,  is  founded  upon  an 
effete  principle.  In  days  gone  by  women 
were  supposed  to  know  only  so  much  of 
the  daily  record  of  events  as  their  hus- 
bands chose  to  tell  them. 

Indeed,  some  ten  years  ago  a  father 
was  heard  to  declare  that  he  never  per- 
mitted his  daughter  to  read  a  newspaper 
in  public.  He  regarded  it  as  untem- 
inine.  There  may,  of  course,  be  a  few 
like  this  man  left  in  the  land,  but  the 
specimens  ari  rare. 

A  woman  now  reads  the  papers  for 
herself.  She  buys  her  favorite  paper 
and  masters  its  contents,  and  even  if  she 
does  not  care  to  take  an  active  part  in 
deep  discussion  she  knows  what  people 
are  talking  about. 

Employees  find  great  advantage  in 
having  their  women  clerks  wide  awake 
as  to  the  way  the  world  is  going.  If 
she  would  be  really  useful,  every  woman 
employee  as  well  as  every  man  should 
read  the  papers  every  day,  at  least  so 
far  as  to  glean  all  possible  information 
in  her  own  special  line  of  work. 


A  UNIQUE  ST.  LOUIS  MONTHLY. 

A  publication  which  has  no  counter- 
part in  the  world  is  a  St.  Louis  monthly 
called  Word  and  Works.  It  is  edited 
by  the  Rev.  Ira  R.  Hicks,  and  is  de- 
voted to  weather  forecasts,  the  subject 
bemg  treated  in  an  intelligible  style  and 
after  close  study.  '1  he  contents  of  the 
paper  are  in  no  sense  severely  technical. 
The  publication  has  reached  a  circulation 
of  surprising  magnitude,  and  consists 
regularly  of  20  pages  or  more,  with  a 
tinted  cover. 


FIRST  PAPER  IN  AMERICA. 

The  first  newspaper  printed  in  Amer- 
ica, the  Boston  News  Letter,  was  pub- 
lished in  Boston  in  the  month  of  April, 
1704,  and  is  now  in  the  possession  of  A. 
F.  (ioss,  of  San  Francisco. 

It  consists  of  two  pages  only.  Evi- 
dently people  had  not  so  much  time  then 
to  devote  to  newspaper  reading  as  in  the 
present  day.  The  sheet  is  about  14 
inches  long  by  9  inches  wide,  and 
has  two  columns  of  printing  to  a  page. 

Owing  to  the  crude  machines  of  those 
times,  it  was  only  possible  to  use  one 
side  of  the  paper,  but  as  there  were  no 
reporters  to  catechise  every  available 
subject,  two  small  pages  a  week  was 
sufficient  to  record  their  limited  news. 

The  paper  is  yellow  with  age  and  has 
been  pasted  to  a  heavier  paper  to  hold 
it  together,  but  the  march  of  time  has 
left  its  imprint  upon  that  also.  The 
printing  is  still  legible  and  the  compo- 
sition good,  although  a  total  disregard 
to  capitalization  and  punctuation  seemed 
a  weakness  of  our  ancestors. 

Postmaster  John  Campbell  was  the 
editor-in-chief,  and  procured  most  of 
his  news  from  sailors. 


A  SERIOUS  OPERATION. 

Oscar  McDonell,  editor  of  Le  Temps, 
has  undergone  in  the  Royal  Victoria 
Hospital,  Montreal,  an  operation  for 
the  removal  of  a  cancerous  growth  from 
his  tongue.  When  informed  of  the 
hazardous  character  of  the  proposed 
surgical  expedient,  Mr.  McDonell 
pluckily  replied:  "All  right;  I  have 
talked  for  forty  years  and  can  probably 
get  on  without  talking  for  the  remainder 
of  my  life  if  you  can  only  save  it  by 
cutting  off  my  tongue." 

The  result  will  not  be  so  serious  as 
that,  however.  The  operation  of  cut- 
ting away  a  portion  of  the  tongue  was 
successful  and  the  talented  editor  of  Le 
Temps  will  continue  to  have  the  use  of 
his  organ  of  speech  in  an  imperfect  way. 


AN  EDITOR'S  DILEM.VIA. 

The  editor  of  a  popular  weekly  was 
placed  in  a  great  dilemma  the  other 
day.  Having  with  much  care,  says  the 
Westminster  Gazette,  selected  six  com- 
plete stories  for  publication,  he  placed 
them  for  safety  on  the  floor  underneath 
the  waste  basket. 

On  leaving  late  at  night  he  forgot  to 
change  their  position,  and  when  the  char- 
woman came  the  next  morning  she  swept 
them  up  with  other  Utter  and  put  them 
in  the  dustliin.  The  same  morning  the 
dustman  came  round,  and  the  paper,  in- 
cluding the  editor's  priceless  stories,  was 
placed  in  large  sacks  and  sent  off  to  the 
Salvation  Army  Depot. 

The  editor's  despair  at  discovering 
the  fate  of  his  manuscripts  may  be 
imagined,  but  he  is  a  man  of  much  de- 
cision, and,  having  learned  the  process 
of  collection,  he  chartered  a  hansom, 
and  taking  two  assistants  with  him,  set 
off  for  the  Salvation  Army  quarters.  It 
was,  of  course,  impossible  for  the  au- 
thorities there  to  tell  him  which  bag  con- 
tained  the  litter. 

The  huge  sacks,  forty  in  number, 
which  had  been  collected  during  the 
morning  were  without  any  mark  of 
identity,  and  it  was  at  once  apparent 
that  if  the  manuscripts  were  to  be  recov- 
ered it  would  be  necessary  to  search  the 
entire  litter.  Undismayed  at  the  pros- 
pect, the  editor  and  his  assistants  took 
off  their  coats  and  went  to  work. 

After  many  hours  of  weary  search 
five  of  the  six  were  ultimately  recovered. 
The  last  and,  according  to  the  editor, 
the  most  priceless,  evaded  all  search; 
but,  triumphant  at  the  result  of  the 
day's  labor,  the  editor  and  his  assist- 
ants returned  to  the  office,  and  the 
manuscripts  were  forthwith  handed  to 
the  waiting  printers. 


THE  NOSE  FOR  NEWS. 

Frank  Otterson  was  night  editor. 
About  1 1  o'clock  Horace  Greeley  said  to 
him:  "Otterson,  there  will  be  such  and 
such  a  paper  from  this  State  by  the  mail 
to-night,  and  there  will  be  a  nomination 
in  it,  and  1  want  you  to  get  it  in  the 
Tribune.^''  The  expected  nomination 
was  from  a  congressional  district  to 
which  there  was  a  great  deal  of  interest 
attached. 

The  paper  came  and  Otterson  looked 
over  it,  but  could  not  find  the  nomina- 
tion, so  the  Tribune  went  to  press  with- 
out it.  Next  morning  Greeley  asked  for 
Otterson.  He  went  to  Greeley,  who 
hailed  him  with:  "  Why  didn't  you  get 
that  nomination  up?" 

"  It  didn't  come." 

"  You  lie.  Here  it  is  in  the  Times.  I 
know  it  came." 

"Well,"  said  poor  old  "Ott."  "I 
don't  know  where  they  got  it.  I  looked 
all  through  and  couldn't  find  it." 

"Show  me  the  paper,"  said  Mr. 
Greeley. 

The  paper  was  hunted  up  and  Mr. 
Greeley  looked  at  it  and  immediately 
said: 

"There  it  is." 

"Well,  I  didn't  see  it,"  said  Otterson. 

"See  it!"  was  the  reply.  "You 
ought  to  smell  it.  You  ought  to  smell 
news. " — Exchange. 


AN  INNOVATION  INDEED! 

The  literary  journals  of  London  have, 
in  most  cases,  declined  to  print  illustra- 
tions, but  one  of  the  oldest  of  them,  the 
Acidemy,  has  at  last  concluded  to  adopt 
the  practice  of  printing  small  cuts  here 
and  there  in  its  text.  The  paper  has  a 
new  proprietor,  and  the  present  editor  is 
Lewis  Hind.  The  latter  was  editor  of 
the  late  Pall  Mall  Budget,  and  it  is  be- 
lieved that  he  will  introduce  some  of  the 
features  of  that  publication  into  the 
Academy. 

NEWSPAPER  FIRE. 

The  Beattie  (Kas.)  Eagle  suffered 
badly  recently  by  a  serious  fire.  S.  L, 
Wilson,  proprietor  of  the  Eagle,  lost 
Si, 000,  with  an  insurance  of  $300. 
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AN  UNUSUAL  COMPLIMENT. 


The  Chattanooga  Chamber  of  Com- 
merce Elects  Adolph  S.  Ochs  a 
Life  Member. 

Adolph  S.  Ochs,  of  the  New  York 
Times,  received  a  remarkable  tribute 
from  the  Chamber  of  Commerce  of  Chat- 
anooga.  He  was  elected  a  life  member 
and  resolutions  of  compliment  and  re- 
gret at  his  having  changed  the  scene  of 
his  usefulness  were  passed  at  the  annual 
meeting. 

The  resolutions  were  in  part  as  fol- 
lows: 

"  By  the  removal  of  Adolph  S.  Ochs 
to  New  York  this  Chamber  has  lost  one 
of  its  best  and  most  influential  members, 
and  the  city  of  Chattanooga  one  of  its 
most  valuable  citizens. 

"  His  consummate  ability  and  untiring 
energy  brought  the  Chattanooga  Times 
to  a  leading  position  in  the  state;  a  rec- 
ognized power  in  all  matters  domestic 
and  politic;  a  first-class  newspaper  and 
a  journal  of  the  highest  merit.  He 
made  it  one  of  the  chief  it  not  the  most 
important  factors  in  the  rapid  develop- 
ment and  growth  of  the  city. 

"As  a  member  of  this  Chamber  of 
Commerce  he  has  been  always  active 
and  efficient  in  every  movement  here  de- 
vised to  increase  the  growth  and  pros- 
perity of  the  community.  His  charities 
were  large,  though  unostentatious.  He 
believed  that  the  best  kindness  was  to 
give  labor  an  honest  opportunity  to  make 
a  dollar,  and  carried  it  into  extensive 
practice. 

"  It  is,  therefore,  the  opinion  of  this 
Chamber  that  no  man  who  ever  lived  in 
the  city  of  Chattanooga  has  had  a  more 
potential  or  beneficial  influence  upon  its 
fortunes  than  Adolph  S.  Ochs." 


SMALL  LOCAL  ADS. 

There  is  a  feeling  among  many  small 
merchants  that  small  advertising  space, 
such  as  their  business  would  warrant 
them  to  buy,  would  be  entirely  lost 
among  the  large  advertisements,  says 
Guy  S.  Osborn  in  the  Trade  Press. 

But  it  must  not  be  forgotten  that  the 
page  display  is,  itself,  made  up  of 
small  department  ads  which  may  not 
contain  as  large  a  stock  of  wares  as  the 
smaller  store. 

It  has  been  demonstrated  by  many 
advertisers  who  use  small  space  per- 
sistently that  it  does  pay.  To  establish 
this  fact  in  your  mind  you  have  but  to 
think  of  the  many  small  ads  you  have 
seen  until  the  name  of  the  advertiser  as 
well  as  the  wares  advertised  have  be- 
come familiar  to  you.  They  have  also 
achieved  success  notwithstanding  the 
fact  that  their  wares  have  been  placed 
upon  the  market  against  the  sharpest 
competition. 

But,  you  say,  these  people  advertise 
extensively.  True,  but  do  not  forget  the 
fact  that  each  advertisement  must  take 
care  of  itself  in  its  own  territory,  and 
if  these  smaller  advertisements  pay  in 
all  kinds  of  territory,  yours  should  pay 
in  your  own  territory. 

But  there  is  something  else  to  re- 
member, and  that  is,  these  advertisers 
keep  at  work  all  the  time,  while  others 
appear  for  a  few  times,  drop  out  and  are 
forgotten.  Thus  small  ads  are  steadily 
at  work  making  new  acquaintances  and 
keeping  all  the  old  ones.  It  is  like  the 
old  story  of  the  race  between  the  hare 
and  the  tortoise. 

Merchants  who  are  in  the  business 
centers  can  afford  to  advertise,  and 
regularly,  too.  Just  consider  the  great 
crowds  of  buyers  that  are  continually 
coming  to  these  centers  for  wares,  and 
your  ad,  be  it  small  or  large,  has  made 
many  friends  among  them. 

The  merchant  who  advertises  will 
always  have  his  name  on  the  buyer's 
programme  for  the  day's  shopping. 
Small  merchants  will  pay  high  rent 
for  a  small  room  so  as  to  be  among  the 
big  stores.  Why  not  take  a  small  ad 
among  the  big  ones  ?  One  is  as  reason- 
able as  the  other  and  there  is  more 
reason  for  advertising  if  your  neighbor 
does. 


THE  MAILING  OF  MONTHLIES, 


Publishers  in  Boston  Meet  to 
Discuss  a  Change  in  Postal 
Rates. 

At  a  meeting  of  publishers  recently 
held  in  Boston  to  agitate  a  change 
in  the  postage  on  monthlies,  it  was 
claimed  that  while  a  certain  small 
monthly  publication,  selected  as  an  ex- 
ample, could  be  sent  to  any  of  the  offices 
within  the  jurisdiction  ot  the  Boston 
post-office  for  i  cent  a  copy,  exactly 
thirty  copies  of  the  same  magazine  could 
be  sent  to  any  other  point  in  the  United 
States,  Canada  and  Mexico  for  only  I 
cent  for  the  lot. 

Donahoe' s  Magazine,  another  exam- 
ple, requires  2  cents  if  sent  to  an  address 
in  Boston,  but  is  sent  to  San  Francisco  and 
delivered  at  residences  in  that  city  for 
one-half  of  a  cent.  A  large  amount  of 
extra  postage  had  to  be  paid  annually  on 
account  of  Boston  deliveries  as  they  are 
now  made. 

Edwin  Ginn,  of  the  firm  of  Ginn  & 
Company,  declared  that  his  firm 
sent  material  by  express  companies  for 
which  perhaps  $50,000  were  paid  an- 
nually for  carriage.  This  method  they 
had  found  to  be  much  cheaper  than  that 
of  sending  by  mail.  If  the  laws  were 
different,  the  firm  would  send  more  by 
mail  than  it  now  does.  Catalogues 
which  are  supposed  to  be  in  the  interest 
ot  the  sender  or  publisher,  he  said,  are 
taken  as  fourth-class  matter.  If  these 
were  to  contain  a  few  pages  of  reading 
matter,  in  the  way  of  brief  articles,  the 
catalogues  would  come  under  the  head 
of  second-class  matter,  with  cheaper 
rates. 

Mr.  Ginn  stated  that  these  conditions 
appeared  to  be  an  encouragement  to  dis- 
honesty on  the  part  of  any  publisher 
who  might  take  advantage  of  this  chance 
to  send  out  catalogues  in  a  cheaper  class. 

William  A.  Wilde,  publisher  of  Our 
Sunday  Afternoon  and  other  journals, 
and  others  also  present,  urj^ed  the  neces- 
sity of  having  uniform  rates,  without  dis- 
tinction as  to  distance. 

Henry  Cabot  Lodge,  who  had  been 
invited  to  address  the  meeting,  further 
stated  that  in  April  last  he  had  intro- 
duced in  the  United  States  Senate  the 
following  "  Bill  to  equalize  the  postage 
on  monthly  publications  when  admitted 
to  be  carried  as  second  class  matter." 

Be  it  enacted  by  the  Senate  and  House  of 
Representatives  of  the  United  States  of 
America  in  Congress  assembled.  That  from  and 
after  the  passage  of  this  act  monthly  publica- 
tions, and  other  publications  less  often  than 
weekly  publications,  when  admitted  as  second- 
class  matter  under  the  postal  laws  of  the  United 
States  and  deposited  in  letter-carrier  post-offices, 
shall  be  charged  at  the  same  rate  and  no  more 
than  is  now  charged  under  existing  law  for  the 
carriage  of  weekly  publi:ations  admitted  as 
second-class  matter.  And  m  no  case  shall  a 
higher  rate  be  charged  such  publications  when 
delivered  in  a  post-office  nearest  to  the  office  of 
publication  than  is  charged  for  transmission  to 
the  most  distant  post-offices  in  the  United 
States. 

The  bill  received  two  readings,  after 
which  it  was  referred  to  the  Committee 
on  Post-Offices  and  Post-Roads.  Mr. 
Lodge  said  that  no  sweeping  change 
would  be  necessary  in  making  a  law 
which  could  meet  the  wishes  of  pub- 
lishers. 

This  matter  is  obviously  one  of  great 
importance  to  all  publishers  of  monthlies 
in  magazine  form. 


DECAY  OF  BEARDSLEYIS.M. 

The  rash  of  Beardsleyism  which  broke 
out  upon  the  theater  billboards  a  year 
ago,  says  the  Mail  and  Express,  when 
the  illustrator  of  the  Yellow  Book  was  a 
more  notorious  figure  than  he  is  to  day, 
has  happily  abated,  and  the  only  obvious 
survival  is  an  occasional  poster  heralding 
one  of  the  Sunday  papers. 

It  has  been  succeeded  by  a  saner 
phase  of  the  Japanese  school  of  decora- 
tive art  of  which  it  is  a  perversion.  The 
period  of  measles,  wall-eyes  and  un- 
certain legs  as  the  attributes  of  the 
human  figure  has  given  way  to  the  era 
of  floral  conventions  and  gimcracks.  A 
dozen  billboards  bear  evidence  of  this. 


RUSSIAN  NEWSPAPERS. 


In  the  Czar's  Country  There  Are 
Many  Journals  with  Singularly 
Odd  Names. 

Newspapers  printed  in  the  Russian 
language  are  not  circulated  nor  read 
generally  in  the  United  States,  says  the 
New  York  Sun,  and  any  one  who 
has  ever  made  even  a  cursory  examina- 
tion of  a  Russian  newspaper  printed  in 
Russian  characters  can  see  at  a  glance 
why,  as  far  as  this  country  is  concerned, 
they  do  not  "  fill  a  long-felt  want."  In 
the  naming  of  Russian  newspapers  such 
journalistic  titles  as  Sun,  Gazette,  Press, 
Observer,  Star,  Courier,  Bulletin,  Ad- 
vertiser and  Eagle  do  not  prevail,  but  in 
place  of  these  more  descriptive  titles  are 
used. 

The  humorous  newspaper  of  St. 
Petersburg  is  called  the  Weekly  Schut, 
or  translated,  the  Fool.  The  medical 
journal  of  St.  Petersburg,  published 
under  authority  of  the  War  Office,  is  the 
Russian  Invalid.  The  official  morning 
newspaper  of  Moscow  is  the  Viedomosti 
Gorodskoe  Politsii,  otherwise  the  Police 
Gazette.  The  Russian  newspaper  best 
known  in  this  country  is  the  daily 
Novoye  Vremya,  or  the  New  Times,  of 
St.  Petersburg. 

One  of  the  illustrated  St.  Petersburg 
weeklies  is  called  the  Neva,  after  the 
river  which  flows  through  that  capital, 
and  the  two  weekly  newspapers  longest 
established  in  the  city  of  Moscow  are  the 
Boudilnik  and  the  Krougozor,  otherwise 
the  Alarmer,  and  the  Horizon.  For 
some  reason  which  is  not  very  clear,  the 
word  "  wiedomosti,"  meaning  "news," 
is  popular  as  a  newspaper  designation  in 
the  city  of  Moscow.  There  are  four 
daily  newspapers  in  Moscow  having  this 
title — the  Russian  News,  Modern  News, 
Moscow  News  and  Old  News.  The  Old 
News  is  maintained  for  the  republication 
of  articles  from  other  newspapers. 
There  are,  perhaps,  some  newspapeis  in 
the  United  States  worthy  of  being  called 
the  Old  News,  but  it  is  certain  that  there 
is  no  newspaper  in  the  United  States 
which  formally  and  voluntarily  would 
assume  that  title. 

The  official  newspaper  of  Warsaw  is 
the  IVarsaw  Police  Gazette,  and  the  word 
"gazette"  (gazeta)  is  as  popular  with 
Warsaw  editors  as  the  word  "  news  "  is 
in  Moscow.  There  are  the  IVarsaw 
Police  Gazette,  the  IVarsaw  Polish 
Gazette,  the  IVarsaw  Gazette,  the  War- 
saw German  Gazette  and  the  Warsaw 
Gazette  Courier.  The  Gazette  Courier 
makes  a  specialty  of  telegraphic  in- 
formation, and  is  not,  therefore,  properly 
speaking,  a  gazette  courier,  whose  title 
comes  from  the  days  of  mail  coaches 
and  newspaper  deliveries  by  messengers 
on  horseback. 


WEEKLY  NEWS  FOR  CHILDREN. 

The  Great  Round  World  is  a  weekly 
newspaper  for  children  to  be  published 
shortly  by  William  Beverley  Hari- 
son  in  New  York.  This  paper  is 
to  contain  important  items  of  news,  told 
in  story  form  to  interest  children,  and 
to  enable  them  to  know  what  has  hap- 
pened during  the  week  in  their  own 
country  as  well  as  in  foreign  lands.  It 
is  presented  for  supplementary  reading 
in  schools,  with  the  belief  that  interest 
awakened  in  this  way  will  be  a  stimulus 
to  the  study  of  history,  geography  and 
science. 


A  SPLENDID  XMAS  ISSUE. 
The  New  York  Herald  announces 
that  its  Christmas  edition  will  appear  on 
December  13.  It  is  to  be  the  regular 
Sunday  issue  of  the  Herald,  containing 
all  the  news,  and  in  addition  there  will 
be  an  art  section  of  thirty-six  beautifully 
illustrated  pages  in  colors,  half-tones 
and  pen  and  ink. 


NEW  BAPTIST  MONTHLY. 

The  Christian  Workman  is  the  name 
of  a  monthly  started  in  New  York.  The 
office  is  in  the  American  Tract  Society 
Building. 


SHE  INTERESTED  ENGLAND. 


A  Bright  American  Girl  Taught 
Them  a  Trick  or  Two. 

With  a  whole  string  of  English  laurels, 
gained  by  up-to-date  journalism  on 
Briton's  isle.  Miss  Elizabeth  L.  Banks, 
a  clever  young  American  newspaper 
woman,  is  again  at  home. 

Miss  Banks  was  formerly  a  member 
of  the  Baltimore  Herald  staff,  and,  since 
leaving  that  city,  has  gained  for  herself 
considerable  reputation  in  London  by 
her  novel  work  and  bright  writing. 

Miss  Banks  showed  the  British  press  a 
few  things  and  set  all  London  talking 
about  things  she  did  and  the  clever 
stories  she  followed  them  up  with. 

It  will  be  remembered  that  Miss 
Banks  first  attracted  attention  by  writ- 
ing a  letter  to  the  London  Times  in 
answer  to  some  statements  made  by 
Rudyard  Kipling.  Then  she  advertised 
for  a  place  as  a  housemaid,  to  which  she 
received  one  hundred  and  eighty-five 
answers. 

She  went  to  two  places,  remaining  in 
each  a  week,  and  then  writing  articles 
describing  the  life  of  an  English  house- 
maid. Later  she  played  the  crossing 
sweeper  and  sold  flowers,  and  all  of  these 
experiences  she  embodied  in  a  charm- 
ingly written  little  book  called  "  In  Cap 
and  Apron,"  which  had  a  large  sale, 
which  caused  lots  of  talk  in  London 
society,  and  which  was  commented  on 
at  length  in  the  London  papers. 

As  a  trophy  of  her  experience  as  a 
housemaid  Miss  Banks  wears  a  bracelet 
made  of  the  money — six  shillings  in  all 
— which  was  paid  her  for  her  services. 

Miss  Banks  has  returned  to  America, 
not  only  to  write  her  impressions  of 
England,  but  to  contribute  letters  on 
America  to  three  English  papers  which 
she  will  represent,  as  well  as  being  com- 
missioned to  write  a  series  of  articles  for 
English  magazines  and  reviews. 


WICKED  ADS  IN  BRITAIN. 
During  the  past  month  the  London 
commissioner  of  police  has  been  warning 
the  public,  through  the  papers,  against 
fraudulent  advertisements,  such  as  the 
following,  by  which  many  people  have 
lately  been  victimized  in  England: 

Advertisements  offering  '*  home  employment " 
"home  work,"  etc. 

Advertisements  ab^ut  employment — farming, 
fruit  growing,  etc  — in  the  British  Colonies. 
The  crown  agents  of  the  various  colonies  afford 
information  on  such  subjects. 
•  Advertisements  offering  a  prize  (sometimes  a 
silver  watch)  to  any  person  who  guesses  some 
obviously  simple  cipher  or  puzzle. 

Advertisements  of  missing  word  competitions 
abroad.  All  such  schemes  are  illegal,  and  most 
of  them  are  fraudulent. 

Advertisements  offering  to  obtain  situations 
on  payment  ot  a  fee  by  the  applicants. 

Advertisements  offering  a  lucrative  sleeping 
partnership  in  a  good  business.  The  business 
relates  to  swindling  betting  transactions. 

Advertisements  asking  for  loans  on  the 
security  of  pawntickets.  The  articles  in  such 
cases  are  pledged  for  their  full  value. 

The  list  is  reproduced  here,  so  that 
those  who  are  interested  in  such  matters 
may  realize  how  much  the  great  Amer- 
ican cities  are  like  London  in  one  respect. 

VICTIM  OF  NIGHT  WORK. 
C.  A.  Niles,  who  was  for  years  the 
Atlanta  correspondent  of  the  Macon 
Telegraph,  and  later  became  managing 
editor  of  the  Columbus  Enquirer -Sun, 
is  the  victim  of  overwork.  His  nervous 
system  is  shattered  by  the  long  strain 
and  he  has  been  committed  to  an 
asylum.  Mr.  Niles'  disease  took  a  pe- 
culiar turn.  He  wandered  about  the 
streets  and  did  not  come  home  till  near 
daylight.  This  seems  to  be  the  result  of 
the  long  habit  of  working  till  3  o'clock 
in  the  morning. 

EDITOR  PAYS  ELECTION  BET. 
George  S.  Stanle  y,  ed  itor  of  the  Cad  iliac 
(Mich.)  Democrat,  has  cleaned  a  neigh- 
bor's chimneys  in  payment  of  an  election 
bet.  He  had  to  call  attention  to  his 
performance  by  making  a  speech,  and 
calling  for  three  cheers  for  McKinley. 
The  editor  took  his  medicine  like  a  man, 
and  though  he  needed  a  bath  after  his 
chimney  cleaning,  yet  both  friends  and 
enemies  acknowledge  he  covered  himself 
with  soot  and  glory. 
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ADVERTISING  MEDIUMS. 

YOU 

CAN  COVER 
THE  FIELD 

most  completely  as  far  as 

WASHINGTON 

is  concerned  by  placing 
an    advertisement   in  the 

STAR 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores — occupied  by  white 
persons,  A  RECORD  UNEQUALED  ELSE 
WHERE  IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  oi 
Washington  combined. 

L.  R.  HAMERSLY, 

Potter  Building, 

New  York  Representative. 

A  TRIFLE  CHEAPER: 

That   is  one   reason   why  the 

SAN 

FRANCISCO 


leads  in  the  evening 
field.  The  other 
reason  is  that  it  is  a 


POST 


GREAT  DEAL  BETTER 

than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  400,000  daily. 

Gross  rate,  75  cents  per  line.    Average  contract, 
about  50  cents  per  line. 

THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

"It  has  a  big  field  all  to  itself." 

The  Chicago 
Chronicle. 

A  sturdy  advocate  of  Democracy, 
To  reach  the  democrats  of  Chi- 
cago and  the  Northwest,  use  the 
Chronicle. 

A  DVERTISINGin newipapersof  "known cir- 
cnlation"  means  "businkss."   For  particu- 
lars address  A.  FRANK  RICHARDSCfN,  Tri- 
ban«  Bldg.,N.  Y.  Chambtrof  Commerce,  Chicago. 


NEW  YORK  PRESS  CLUB'S  DE- 
SERVED  PROSPERITY. 

The  annual  meeting  of  the  New  York 
Press  Club  was  held  last  Saturday.  It  was 
the  twenty  fourth  anniversary  of  the  birth 
of  the  organization.  The  new  officers, 
whose  names  appeared  in  our  last  issue, 
were  duly  installed.  President  Joseph 
Howard,  Jr.,  in  a  witty  speech,  formally 
handed  the  gavel  of  office  over  to  him- 
self as  his  own  successor,  and  promised 
to  see  that  the  old-time  social  features  of 
the  club  were  revived,  and  that  the 
membership  should  be  doubled. 

The  reports  of  Treasurer  Walter  O. 
Eschwege  and  Financial  Secretary 
George  F.  Lyon  showed  that  the  club 
receipts  were  greater  during  the  year 
just  closed  than  ever  before,  and  that 
the  organization,  in  addition  to  owning 
$125,000  worth  ot  real  estate  and  other 
assets,  was  seli-suttaining  from  the 
moneys  received  for  dues  and  initia- 
tions. There  are  five  hundred  and 
twelve  members  on  the  rolls,  nearly 
every  one  ot  whom  is  in  good  standing, 
and  forty-five  of  them  belong  to  the  as- 
sociate class.  The  cash  balance  Novem- 
ber 30  was  $1,931.44. 

It  was  decided  to  have  the  annual 
banquet  of  the  club  at  Delmonico's  on 
the  evening  of  Wednesday,  February  10. 
Invitations  have  been  issued  to  many 
prominent  public  men  and  editors,  and 
to  the  presidents  of  the  Boston,  Phila- 
delphia, Pittsburgh  and  Buffalo  press 
clubs.  It  is  proposed  to  make  the  event 
surpass  any  previous  banquet  of  the 
club. 

The  social  feature  is  by  no  means  the 
most  prominent  one  of  the  club.  Its 
corner  stone  is  charity,  and  during  the 
year  about  $1,200  was  distributed  among 
worthy  applicants  for  relief,  and  three 
newspaper  men  who  died  without 
means  were  decently  buried  in  the  club 
plot.  Not  one  of  the  latter  was  a  mem- 
ber of  the  club. 


ST.  LOUIS  POST-DISPATCH. 

Charles  Parsons,  president  of  the  State 
Bank  of  St.  Louis,  has  been  elected  di- 
rector of  the  Pulitzer  Publishing  Com- 
pany to  succeed  S.  S.  Carvalho,  re- 
signed. The  president,  William  L. 
Davis,  of  Denver,  Colo.,  was  in  attend- 
ance, as  were  also  Florence  White, 
formerly  managing  editor  of  the  Post- 
Dispatch,  now  of  the  New  York  World, 
Col.  Samuel  Williams,  Daniel  W.  Woods 
and  Charles  H.  Jones,  editor. 

The  elevation  of  Mr.  Parsons  to  his 
place  continues  the  board  in  control  of 
earnest  sound-money  men,  who  are  dia- 
metrically opposed  to  the  political  atti- 
tude at  present  maintained  by  the  Post- 
Dispatch. 

This  is  not  a  change  from  the  state  of 
affairs  that  has  prevailed  at  the  Post- 
Dispatch  office  for  many  months  past, 
but  it  increases  interest  in  the  litigation 
now  pending  before  the  Supreme  Court, 
and  in  which  a  decision  is  expected  soon. 


A.  N.  P.  A.  MEETING. 
The    Executive    Committee  of 


the 


American  Newspaper  Publishers'  Asso- 
ciation met  in  New  York  the  early  part 
of  this  week,  all  members  being  present, 
and  discussed  arrangements  for  the  next 
annual  meeting,  which  will  be  held  in 
New  York  City  in  February  as  usual. 


CINCINNATI  DAILY'S  MISHAP. 

The  Cincinnati  Times- Star  is  in 
trouble  over  the  publication  of  the 
President's  message  some  two  hours  be- 
fore the  specified  time  of  release.  Mr. 
Somerville,  press  agent  of  the  Western 
Union,  said  yesterday  that  as  a  result  of 
this  action  his  company  would  in  future 
refuse  to  carry  the  message  free,  as  it 
has  hitherto  done,  and  would  require 
the  respective  news  associations  to  look 
after  it  themselves.  The  Associated 
Press,  of  which  the  Times- Star  is  a 
member,  will  take  appropriate  action  of 
regard  to  this  breach  of  journalistic 
ethics. 


A  BICYCLE   CONCERN'S  DISAS- 
TROUS END. 

William  S.  Thompson  and  Alexander 
C.  McCauley,  alleged  principals  in  the 
management  of  the  Empress  Bicycle 
Company  of  Chicago,  have  been  indicted 
by  the  Federal  grand  jury  for  carrying 
on  fraudulent  business.  They  are  alleged 
to  be  guilty,  among  other  things,  of 
fictitious  word  competitions  in  endeavor- 
ing to  secure  agents  for  the  sale  ot  the 
wheel.  Mr.  McCauley  claims  to  be 
innocent  of  any  intentional  wrong  doing, 
and  says  that  the  evil  things  complained 
of  by  the  post-office  inspectors  occurred 
before  he  succeeded  Thompson  in  the 
enterprise. 

MEETS  AN  EARLY  DEATH. 

Tlie  latest  efforts  to  establish  a  new 
morning  paper  in  Cincinnati  came  to  an 
end  last  week,  when  an  assignment  was 
made  after  only  eleven  issues  of  the 
Record.  It  began  publication  November 
23  as  a  i-cent  daily.  M  C.  Reefer, 
representing  the  company  owners,  has 
assigned  to  Charles  L.  Coppock,  giving 
preferences  to  R.  Hoe  &  Co.  and  the 
American  Type  Foundry. 

Lack  of  tremendous  funds  and  a  dis- 
position to  print  a  too  high-class  paper 
made  of  the  Record  a  passing  dream.  It 
is  but  fair  to  say  of  the  dead  paper  that 
it  was  a  typographical  beauty. 


MINNESOTA  DAILY'S  HARDSHIP. 

Receiver  S.  B.  Howard,  of  the  Minne- 
apolis Penny  Press,  has  surrendered  pos- 
session of  the  six  type-setting  machines 
in  the  office  to  C.  W.  Somerby,  who 
acted  as  attorney  for  the  Mergenthaler 
Company.  The  receiver  was  notified 
some  time  since  that  unless  rentals 
amounting  to  $2,600  were  paid  by  No- 
vember 29  the  company  would  take  pos- 
session of  them.  A  lew  days  ago  Mr. 
Howard  notified  Mr.  Somerby  that  he 
would  voluntarily  relinquish  all  claim 
to  the  machmes.  The  composition  on 
the  Penny  Press  will  hereafter  be  done 
by  hand. 

A  DECEMBER  REMOVAL. 

The  New  York  office  of  the  Toronto 
Globe  has  been  removed  to  the  Hart- 
ford Building,  Broadway  and  17  th 
street,  Roy  V.  Somerville,  the  Globe^s 
representative,  having  decided  to  go 
"uptown  "as  an  economy  of  time  in 
reaching  the  various  advertisers  located 
in  New  York  city.  The  Globe^s  New 
York  office  has  for  six  years  been  in  the 
Times  Building. 

ADVERTISING  MEDIUM. 


18,070 


AVERAGE  CIRCULATION  OF  THE 

MILWAUKEE 

EVENING 

WISCONSIN 

FOR  ELEVEN  MONTHS. 


Milwaukee,  December  i,  1896. 
State  of  Wisconsin,  1  . 
Milwaukee  County,  ) 

P.  D.  O'Brien,  being  duly  sworn,  says,  that 
he  is  now  and  has  been  for  seventeen  years 
foreman  of  the  newspaper  pressroom  of  the 

EVENING  WISCONSIN, 

and  has  had  charge  of  the  presses  and  paper 
used  in  printing  the  Evening  Wisconsin  ;  that 
he  knows  of  his  own  knowledge  that  the  average 
daily  circulation  of  the  Evening  Wisconsin  for 
eleven  months,  fi-om  January  i,  1896,  to  Decem- 
ber 1, 1896,  was  Eighteen  Thousand  and  Seventy 
(18,070)  copies. 

The  average  daily  circulation  of  the  Evening 
Wisconsin  for  the  month  of  November,  last 
past,  was  eighteen  thousand  six  hundred  and 
thirty-four  (18,634)  copies, 

P.  D.  O'BRIEN, 

Subscribed  and  sworn  to  before  me  this  ist  day 
of  December,  1896,  A.  D.  W.  A.  BOOTH, 
Notary  Public,  Milwaukee  County, 

THE  EVENING  WISCONSIN  CO,, 

C.  H.  EDDY,  Representative, 
10  Spruce  Street,  NEW  YORK . 


ADVERTISING  MEDIUMS. 

Leads  all  New  England ! 

648,152 

was  the  circulation  of  the 

BOSTON 
HERALD 

on  November  4,  1896. 

This  is  the  new  "  High 
Water  Mark"  for  New 
England  Journalism. 

The  character  and  influence  of  this 
circulation  is  unsurpassed  by  that  of  any 
American  newspaper, 

theNEW 

YORK 
TIMES. 

"All  the  News  That's  Fit  to  Print." 

SUNDAY : 

Magazine  Supplement. 

SATURDAY : 

Literary  and  Art  Supple- 
ment. 

™"  NEW 
ORLEANS 
ITEM 


Makes  the  Following^  Statements, 
and  is  Prepared  To  Back  Them  : 

That  it  has  a  larger  circulation  and  is 
delivered  directly  into  more  homes 
daily  than  any  other  paper,  morning  or 
evening,  published  in  the  South.  Ad- 
vertisers who  contemplate  advertising  in 
the  South  should  WRITE  FOR  RATES. 


BOSTON 
JOURNAL 

LEADING    REPUBLICAN  NEWS- 
PAPER OF  NEW  ENGLAND. 

It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

CIRCULATION  82,622, 

JOURNAL 

Oldest  and  Best  Paper  in 

CHICAGO 
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THE  FOURTH  ESTATE 


DECEMBER  lO,  1 896 


The  fourth  ESTATE 

A  NKWSPAPBR  FOR  THB 
MAKBRS  OF  NBWSPAFBRS 

Edmand  Burlce  said  there  were  Three  EsUtes 
in  Parliament,  but  in  the  Reporteri'  Gallery 
yonder  there  sat  a  Fourth  Estate,  more  import- 
ant far  than  they  all.— Carlyle's  Htroes  and 
Htro  IVorship,  Lecture  V. 

Thursday,  December  10,  1896. 


ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 

ROBERT  HALSTEAD,  1  »„ociatks 
WILLIAM  WATrENBERG.f 


OFFICBS: 

Broadway  and  Murray  Street, 

OPPOSITE  CITY  HALL  PARK 
(POSTAL  TELEGRAPH  BUILDING). 

TKLKPHONK  "  I77O,  CORTLANDT." 


Pleaseaddress  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway.  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 

TWO  DOLLARS  A  YEAR,  IN  ADVANCE, 
t3  any  part  of  the  United  States  or  Canada;  to 
Poreign  Countries  in  the  postal  anion,  (4  a  year. 
Single  copies,  TEN  CENTS. 

Suiscribtrs  should  havt  their  copus  of  The 
Fourth  Estate  addrisstd  to  thtir  homts,  so 
as  to  avoid  chanct  0/  loss  in  the  mass  of 
exchanges  which  go  to  every  newspaper  office. 

ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measnre- 
ment  (14  lines  to  the  inch ;  160  lines  to  the  column). 

Discounts:  Od  monthly  cards,  10  percent.; 
two  months,  ao  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
percent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  lineeach  insertion,  with- 
out discount. 

Small  advertisements  under  classifiedheadings, 
such  as  Situations  Wanted,  Help  Wanted,  Foi 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 

WE  CAN  NOT  "EXCHANGE." 
It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

OUR   CHOICEST    "  BARGAINS." 
No.  I. — For  Is  we  will  send  three  annual  sub- 
scriptions. 

No.  3. — For  |3S  we  will  send  35  annual  sub- 
scriptions. 

BOUND  VOLUMES. 

For  ts-so  we  will  send  a  bound  volume  of  the 
last  half-year,  March  to  August,  inclusive; 
or  for  $s  we  will  send  a  bound  volume  of  the 
Ust  full  year,  March,  1895,  to  February,  1896, 
inclusive.  

FALSE  LEGAL  LOGIC. 

The  absurdities  of  the  legal  inind  in 
the  results  of  some  of  its  intricate  work- 
ings are  nowhere  more  apparent  than 
in  the  construction  of  the  libel  laws  in 
most  of  our  states. 

New  York  has  not  been  backward  in 
legislative  efforts  to  punish  the  publisher, 
with  a  seeming  wish  to  force  him  to  be 
modest  in  his  estimation  of  the  power  of 
the  press,  applied  personally. 

According  to  the  laws  ot  the  Empire 
State  and  the  statutes  of  several  other 
states,  there  is  a  legally  established 
censorship  of  the  press,  based  upon  the 
bullying  belief  that  to  confuse  responsi- 
bility is  to  intimidate  authority. 

This  censorship  works  well  as  a  shut- 
your- mouth  scheme,  for  the  theory  is 
capable  of  practicable  demonstration. 

According  to  the  law  the  printer  is  a 
party  to  a  libelous  statement.  The 
hammer  driving  the  nail  is  equally 
guilty  with  the  hand  that  misdirected 
the  instrument.  The  printer  is 
at  fault  with  the  malevolent  editor  who 
caused  and  created  a  libel,  and  just  as 
much  liable  to  damages. 

The  law  is  an  absurdity,  and  a  crude 
endeavor  to  restrict  the  freedom  of 
speech.  It  is  not  bold  enough,  or  brave 
enough,  to  say  distinctly  "thou  shalt  not" 
at  times  when  it  seems  necessary  to  re- 
strict those  who  would,  without  war- 
rant defame  others. 

Our  libel  laws  are  constructed  on  a 
Spanish  principle,  one  a  la  General 
Weyler. 

The  intimidation  of  the  printer  by  a 
law  that  makes  him  as  responsible  as 
the  editor  of  a  trade  paper  is  what  the 


latter  feels  he  should  say  is  an  outrage 
on  the  printer,  if  not  the  editor. 

There  is  a  large  number  of  weekly 
papers  throughout  the  country  that  find 
it  more  profitable  to  have  their  printing 
done  by  job  offices  than  to  print  from 
their  own  plant. 

Now,  the  law  says  to  the  printer  "  you 
are  liable,"  and  he,  in  a  natural  anxiety 
to  avoid  legal  difficulties,  makes  his 
proof-reader  the  press  censor,  with  the 
obvious  result  that  the  latter,  whose  oc- 
cupation is  in  close  attention  to  spelling 
and  punctuation,  becomes  alarmed  at 
some  line  telling  the  truth  of  some  one 
whom  the  trained  scribbler  has  written 
of  in  the  careful  diction  of  one  who 
knows  enough  to  know  that  a  man  can 
be  properly  described  without  giving 
him  the  opportunity  to  claim  damages  — 
an  artist  armed  against  blackmailers. 

When  the  horse  drives  the  wagon,  and 
the  streams  all  run  up  hill,  then  the 
logic  of  this  phase  of  our  statutes  of 
legal  stupidity  will  be  reasonable. 

We  hope,  from  time  to  time,  to  com- 
ment on  other  nonsensities  of  the  laws  of 
libel,  assured  that  our  printer  can  find 
no  objection  to  truth- telling  that  is  not 
personal.  The  whole  system  of  libel-re 
straining  laws  is  so  very  apparent  in  the 
light  of  lunacy  that  we  are  not  alarmed 
at  the  promise  we  have  made. 

PICTURE  PAPERS  AND  REVIEWS. 

The  records  of  one  of  the  leading  pub- 
lic libraries  of  the  country  give  a  strik- 
ing illustration  of  popular  taste  in  peri- 
odical literature.  During  a  typical 
month,  according  to  the  New  York 
World,  the  highest  number  of  calls  lor 
any  sinjjle  weekly  or  monthly  publica 
tion,  excluding  weeklies  or  monthlies 
published  in  connection  with  daily  pa- 
pers, reached  1,541. 

This  was  for  a  publication  which 
makes  little  pretense  of  being  sensible 
and  still  less  of  being  serious.  It  relies 
chiefly  on  pictures  and  humor  for  its 
success.  And  although  the  pictures  are 
not  always  the  best,  although  the  humor 
is  at  times  questionable,  it  serves  its 
purpose. 

This  is  made  apparent  by  the  highest 
figures  of  demand  for  any  unillustrated 
periodical  seeking  circulation  on  the 
grounds  of  depth.  The  most  popular  of 
the  unillustrated  reviews  had  hardly  one 
reader  for  every  ten  reading  the  illus 
trated  nonsense. 

As  both  were  equally  free,  the  ques- 
tion of  price  does  not  figure.  The  old- 
style  review  which  flourished  half  a  cen- 
tury ago— which  was  then  the  greatest 
power  in  politics  and  literature — has 
passed  away  forever.  Then  the  reviewer 
could  drive  Byron  into  exile  and  Keats 
into  his  grave.  But  now,  even  when 
the  best  reviews  can  be  had  for  nothing 
at  the  libraries,  they  are  read  only  by 
a  very  few. 

The  modern  newspaper  has  made  the 
change.  In  politics,  in  literature,  in 
science,  in  art,  in  every  department  of 
intellectual  and  industrial  activity,  it 
fills  the  demand  for  information  day  by 
day,  so  that  when  the  monthly  or  quar- 
terly review  does  appear  it  has  nothing 
new  in  it. 

This  is  one  lesson  of  these  figures. 
There  are  two  others:  (i)  That  people 
want  pictures;  (2)  that  they  do  not  want 
to  be  bored. 


ETHICS  OF  THE  ALPHABET. 

Physicians  have  made  us  familiar  with 
the  alleged  ethics  of  medicine,  which  for- 
bid the  use  of  paid  publicity.  The  col- 
leges also  speak  of  schools  of  ethics, 
while  Ruskin  has  even  given  us  the 
"  Ethics  of  the  Dust."  It  seems  to  have 
been  reserved  for  the  advertising  life  of 
the  current  year  to  introduce  a  sort  of 
ethics  of  the  alphabet. 

Every  one  knows  how  the  labor  and 
talent  of  the  proprietors  of  Hornby's 
Oatmeal,  and  especially  the  clever  work 
of  A.  E.  Rose,  have  made  the 
world  familiar  with  the  mystic  symbol 
"H.  O."  Those  letters  are  now  asso- 
ciated in  the  public  mind  with  an  article 
of  food  which  has  undeniable  merits. 

Were  a  rival  concern  in  the  same  line 
of  business  to  advertise  some  other  article 


of  food  under  the  name  of  "H.  O.,"  a 
very  palpable  case  of  infringement  would 
exist.  If  the  proprietors  of  a  new  cereal 
food  were  even  to  call  their  product  "O. 
H.,"  instead  of  H.  O.,  there  would  still 
probably  be  attempted  legal  interference, 
and  the  proprietors  of  "  H.  O."  might 
rise  in  their  wrath  and  make  the  inter- 
lopers cry  "  Oh  "  in  a  manner  they  had 
not  intended. 

In  Brooklyn,  however,  an  advertiser 
has  come  to  the  front  who  derives  ad- 
vantage quite  legally  from  the  lustre 
long  possessed  by  "  H.  O.,"  in  present- 
ing to  the  public  a  malt  (  xtract  which 
bears  the  trade-mark  "O.  H."  This 
legend  is  emblazoned  conspicuously  in 
liis  advertisements  and  on  his  bottles. 
The  advertiser's  name  is  Otto  Huber. 
It  will  be  seen,  therefore,  that  he  has  a 
perfect  right  to  use  the  letters  "  O.  H.," 
and,  as  his  article  can  hardly  be  con- 
sidered a  competitor  of  solid  cereal  food, 
the  question  is  raised  as  to  what  extent 
and  in  what  way  Mr.  Huber  is  liable  to 
the  Hornby's  Oatmeal  proprietors. 

As  before  suggested,  there  is  no  doubt 
that  Mr.  Huber  gets  some  benefit  from 
tho  advertising  done  on  "  H.  O.,"  and 
yet  he  has  a  perfect  right,  legally,  to  do 
what  he  is  doing  to  advertise  his  malt 
extract.  The  question  arises,  what  is 
the  nature  of  any  claim  which  the  pro- 
prietors of  Hornby's  Oatmeal  haveupon 
Mr.  Huber,  and  what  recompense  shall 
he  make  them  for  the  slate  of  things  de- 
scribed? The  best  way  out  of  the 
dilemma  is,  perhaps,  one  that  leads 
to  the  lestive  board  rather  than  to  the 
duelling  ground.  It  has  the  virtue  of 
simplicity,  for  it  is  no  more  than  a 
compact  on  Mr.  Huber's  part  binding 
him  to  supply  to  the  proprietors  of 
Hornby's  Oatmeal  as  many  bottles  of 
his  malt  extract  as  they  will  be  able  or 
desire  to  use  for  their  natural  term  of 
life.  IfMr.  Ellsworth  of  the  H.  O.  Com- 
pany can  point  out  a  better  expedient  let 
him  rise  in  the  forum! 


TRADE  JOURNALS  AND  POLITICS. 

During  the  past  political  campaign 
the  trade  journals  of  the  country  prob- 
ably for  the  first  time  in  their  history 
took  a  partisan  share  in  the  issues  at 
stake. 

As  a  rule,  the  papers  representing  the 
various  trades  and  pursuits  have  avoided 
political  questions.  According  to  the 
statements  made  by  the  trade  papers, 
the  sentiment  among  those  engaged  in 
many  lines  of  business  was  so  strongly 
in  favor  of  a  certain  one  of  the  two  sides 
fighting  for  success  at  the  polls  that 
many  trade  journal  publishers  were 
obliged  to  "come  out"  in  favor  of 
"  sound  money." 

Among  these  papers  was  the  Chicago 
Timberman,  which  claims  to  have  been 
the  first  trade  paper  which  "  went  into 
politics"  during  the  past  few  months. 
It  recently  issued  a  "  ratification  num- 
ber "  to  commemorate  its  share  for  a 
season  in  current  political  affairs.  This 
special  issue  contains  a  good  deal  of 
suitable  matter  and  many  illustrations. 

The  issues  of  the  Timberman  furnish 
another  illustration  of  the  great  growth 
in  trade  journal  advertising.  There  are 
over  one  hundred  pages  of  advertising  in 
the  Timberman' s  ratification  number, 
and  most  of  the  advertisements  show  an 
intimate  realization  of  the  most  modern 
requirements  of  publicity.  The  fact  that 
bright  wits  are  at  work  in  connection 
with  the  advertising  of  the  lumber  busi- 
ness is  evidenced  by  the  appearance 
among  the  illustrations  in  the  Timber- 
man's  advertising  pages  of  no  less  than 
eight  original  and  fanciful  ideas  con- 
nected with  timber.  J-  E.  Defebaugh, 
the  editor  and  proprietor  of  the  Timber- 
man,  has  made  a  record  as  a  successful 
trade  journal  publisher. 


NOTE  AND  COMMENT. 

Eighty-four  years  ago,  or,  to  be  exact, 
on  November  29,  1812,  steam  was  first 
used  as  the  motive  power  of  the  press. 
It  is  interesting  to  look  back  at  the  first 
use  of  steam  in  printing.  The  London 
Times  was  the  paper,  and  the  edition 


was  some  3,000  or  4,000  copies.  The 
leading  article  of  the  Times  follows: 

"Our  journal  of  this  day  presents  to 
the  public  the  practical  result  of  the 
greatest  improvement  connected  with 
printing  since  the  discovery  of  the  art 
Itself.  The  reader  of  this  paragraph 
now  holds  in  his  hands  one  of  the  many 
thousand  impressions  of  the  limes  news- 
paper which  were  taken  off  last  night  by 
a  mechanical  apparatus. 

"A  system  of  machinery,  almost  or- 
ganic, has  been  devised  and  arranged, 
which,  while  it  relieves  the  human  frame 
of  its  most  laborious  efforts  in  printing, 
far  exceeds  all  human  powers  in  rapid- 
ity and  despatch."  Alter  a  briel  re- 
sume of  the  method  of  printing,  the  ar- 
ticle concludes  with  the  statement  that 
"the  whole  of  those  complicated  acts  is 
performed  with  such  a  velocity  and 
simultaneousness  of  movement,  that  no 
less  than  1,100  sheets  are  impress«d  in 
an  hour. " 

Copy  readers  on  the  New  York 
IVorld's  local  desk  no  longer  have  a 
day  off  each  week,  unless  they  take  it 
at  their  own  expense.  Naturally,  the 
men  whose  duties  are  arduous  and  ex- 
citmg  look  upon  a  365-day  year  as  a 
successive  breaking  of  an  important 
Commandment.  The  all-work  and  no 
play  policy  has  often  been  shown  to  be 
a  stupid  one. 

The  San  Francisco  Examiner '\stTy\ng 
to  make  bets  with  other  newspapers  on 
its  circulation.  Is  it  right,  asks  the  Den- 
ver limes,  to  bet  on  a  sure  thing  ? 

Now  there  could  not  be  a  prettier 
compliment  or  one  more  gracefully  put. 
Sure  thing  circulations  are  the  ambitions 
of  publishers  with  an  eye  turned  towards 
success. 

So  many  publishers,  on  soliciting  ad- 
vertisements previous  to  the  election, 
were  told  to  "  wait  until  after  election," 
that  there  is  some  curiosity  as  to  how 
many  advertisers  have  actually  given 
orders  since  the  battle  of  the  polls  was 
ended.  Recreation,  the  New  York 
monthly,  is  one  of  the  publications  that 
has  no  fault  to  find  in  this  respect.  The 
December  number  contains  about  seven- 
teen pages  of  new  advertisements,  and 
this  looks  as  if  the  advertisers  had  ful- 
filled their  promises  with  regard  to  that 
paper  at  least. 

To  show  what  the  expectations  are  of 
advertisers  generally  regarding  the  out- 
look for  business,  it  may  be  mentioned 
that  many  of  these  new  advertisements 
in  Recreation  are  on  contracts  for  a  year, 
and  that  still  other  advertisements  have 
already  been  given  to  begin  with  the 
January  number.  Among  the  advertise- 
ments from  general  advertisers  are  full- 
page  announcements  of  Williams'  Shav- 
ing Soap,  Quaker  Oats,  Strawbridge  and 
Clothier,  the  Regal  Shoe,  Wing  Pianos 
and  others. 

The  pretty  typewriter  bids  fair  to 
drive  the  stenographer  out  of  his  field  of 
usefulness.  She  has  made  an  assault  on 
his  position  and  driven  him  back  and 
back  until  to-day  he  finds  himself  fight- 
ing in  his  last  ditch,  that  of  court  report- 
ing and  taking  verbatim  reports  of 
speeches.  Dictating  is  now  done  almost 
exclusively  to  the  typewriter  without  the 
intervention  of  the  middleman  with  his 
pot  hooks  and  outlandish  curves  and 
angles. 

After  all  that  they  have  gone  through, 
says  the  New  York  Tribune,  the  press 
agents  want  to  interest  the  newspapers 
in  a  mouse.  Strange  things  happen  in 
theatres  when  there  is  nobody  there  but 
the  press  agent,  but  it  is  rather  late  in 
dramatic  history  to  excite  the  public  over 
a  mouse. 

Now,  a  lion  cub  that  scratches  the  arm 
of  its  good,  kind  mistress  is  evidence  of 
a  press  agent  with  ideas.  A  runaway 
horse,  stopped  by  an  actress  on  a  bicycle, 
is  evidence  of  a  press  agent  with  a  touch- 
ing credulity  in  the  credulity  of  the 
newspapers  with  respect  to  the  credulity 
of  the  public. 

The  entry  of  a  horse  in  the  Horse 
Show  by  an  actor  who  hired  him  to  enter 


DECEMBER  lo,  1 896 


THE  FOURTH  ESTATE 


7 


R.  W.  BRYANT. 

York  before  the  Baptist  Social  Union 
last  week  on  "  Civic  Patriotism." 


Frederick  J.  Estes,  editor  of  the 
Columbus  (Ga.)  Evening  Call,  has  been 
appointed  by  President  Gompers  as 
Southern  organizer  for  the  American 
Federation  of  Labor,  and  will  enter  upon 
his  duties  at  once. 


A  BUSY  BOSTONIAN. 

Those  who  have  kept 
in  touch  with  the  achieve- 
n  enis  of  Boston  dailies 
during  the  past  few  years 
are  aware  that  in  the  ac- 
complishment of  the  good 
work  done  by  E.  A. 
Grozier  on  the  Boston  Post 
Mr.  Grozier  had  an  able 
helper  in  R.  W.  Bryant,  a 
portrait  of  whom  is  here- 
with given.  Mr.  Bryant's 
woik  in  the  newspaper 
business  began  with  the 
New  York  World,  for 
which  he  was  a  special  cor- 
respondent. It  was  as  a 
writer  on  the  West  and  its 
possibilities  that  he  gained 
most  attention.  One  of  his 
western  trips,  which  had 
been  planned  to  cover  six 
months,  was  extended  to 
two  years. 

In  1890  Mr.  Bryant  be- 
came proprietor  of  the 
Philadelphia  Daily  News. 
During  his  control  of  the 
paper  the  News  became 
conspicuous  throughout  the 
country  in  connection  with 
a  very  vigorous  and  suc- 
cessful participation  in  the 
politics  of  the  Keystone 
State. 

It  was  in  or  abjut  1B91  that  Mr.  Gro- 
zier's  enterprising  spirit  led  to  his  pur- 
chase of  the  Boston  Post.  His  iubight 
into  the  capacity  of  men  resulted  in  Mr. 
Bryant  being  invited  to  become  business 
manager  of  the  paper.  Ever  since  then 
Mr.  Bryant's  name  has  been  identified 
with  the  successes  through  which  Mr. 
Grozier  has  guided  it. 


in  the  show  is  evidence  of  a  press  agent 
who  is  ready  to  seize  upon  the  resources 
of  the  moment.  But  who  can  have  any 
respect  for  a  press  agent  who  can  find 
no  better  material  than  the  joke  which 
King  Rameses  refused  to  admit  to  his 
court  on  account  of  its  infirm  age,  about 
women  being  afraid  of  mice. 

The  story  is  that  a  mouse  got  loose  in 
the  theatre  and  all  the  women  were 
frightened  till  the  manager  killed  it. 
Mice  generally  show  themselves  only  in 
places  that  are  at  the  time  comparatively 
empty,  and  so,  as  a  performance  is  al- 
leged to  have  been  going  on  at  the  time, 
the  name  of  the  theatre  is  here  suppressed , 
lest  its  business  should  be  injured.  The 
omission  of  the  name  will  also  be  a  favor 
to  the  press  agent,  who  will  be  sorry 
that  he  started  the  thrilling  story  when 
he  thinks  it  over. 


About  ten  days  ago  The  Fourth  Es- 
tate received  numerous  clippings  from 
papers  published  over  the  country  an- 
nouncing the  death  on  November  14  of 
R.  H.  Thomas,  president  of  the  National 
Editorial  Association.  We  could  not 
understand  how  such  an  important  item 
had  been  missed,  but  the  clippings  came 
from  papers  considered  so  reliable  that 
it  was  natural  to  assume  that  the  item 
was  true. 

We  are  pleased  to  learn  from  Mr. 
Thomas  that  he  is  still  living.  In  fact, 
it  is  far  more  gratifying  to  record  his 
continued  existence  than  it  was  to  speak 
of  his  death.    Mr.  Thomas  writes: 

"Your  issue  of  December  3  makes 
the  very  inconvenient  announcement 
that  I,  R.  H.  Thomas,  of  Mechanicsburg, 
Pa.,  died  November  14.  I  beg  for  a  re- 
consideration of  the  subject.  Unless  I 
am  very  much  mistaken  I  am  not  dead 
but  very  much  alive— and  a  very  lively 
candidate  for  the  position  of  Public 
Printer  at  Washington  under  Mr.  Mc- 
Kinley,  with  the  support  of  a  majority 
of  influential  people  and  leaders  of  my 
own  state  and  other  states.  Hence  you 
will  see  at  once  the  inconvenient  demise 
I  would  have  made  at  this  time. 

If  you  will  kindly  correct  the  state- 
ment which  relegates  me  to  the  land  of 
shades,  and  send  marked  copy  to  W.  S. 
Cappellar,  Mansfield,  O.  I  shall  indeed 
deed  be  gratefully  yours." 


IT  WAS  A  GREAT  AFFAIR. 

The  dinner  to  John  E.  Redmond, 
M.  P.,  of  Ireland,  by  the  New  York 
Press  Club  last  week  was  attended  by 
many  notable  persons  outside,  of  news- 
paperdom,  Mayor  Strong,  Bourke  Cock 
ran  and  Recorder  Gofif  being  among 
those  present. 

Among  those  who  were  there  from 
newspaper  and  allied  ranks  were  John 
Beaufoy  Lane  of  the  London  Press 
Club,  R.  E.  A.  Dorr,  William  A.  Deer- 
ing,  M.  J.  Shaughnessy,  Patrick  Farrelly 
and  Edward  W.  Drew. 


ASSOCIATED  PRESS'  NEW  HOME. 

The  well-equipped  Washington  home 
of  the  Associated  Press  is  now  in  hand- 
some and  commodious  quarters  in  the 
Postal  Telegraph  Building,  just  west  of 
the  Washington  Post  building.  The 
move  from  the  Corcoran  Building  was 
made  last  week.  Beriah  Wilkins  and 
Charles  Boynton  are  now  within  hand- 
shaking distance. 


BINNER  IS  NOW  "  UP  TO  DATE." 

Chicago,  November  16,  1896. 
Publisher  Fourth  Estate. 

Sir  :  I  do  not  know  but  that  you 
think  me  a  "  back  number,"  and 
perhaps  I  am,  for  1  received  this  morn- 
ing two  back  numbers  of  the  Fourth 
Estate,  and  the  suggestiveness  is  so 
marked  that  I  enclose  herewith  my 
check  for  $2,  for  which  please  send  me 
The  Fourth  Estate  for  one  year,  be- 
ginning with  the  current  issue. 

Oscar  E.  Binner. 


PURELY  PERSONAL. 

Irving  L.  Spencer  has  become  con- 
nected with  Chicago  Daily  News  and 
Chicago  Record  and  will  represent  both 
papers  in  the  general  advertising  field  in 
Chicago  and  all  territory  west  of  Pitts- 
burgh. 

Mr.  Spencer  has  been  at  work  on 
western  papers  for  five  years,  having 
been  with  the  Ititer-Ocean  under  Mr. 
Kohlsaat,  with  Lord  &  Thomas,  and  lat- 
terly acted  as  special  representative  for 
Pierce  Underwood's  list  of  religious 
weeklies. 

Mr.  Spencer  is  a  young  man  of  pleas- 
ant personality  and  is  favorably  known 
to  the  advertisers  and  advertising  men  in 
and  about  Chicago.  The  Daily  News 
and  Record  will  no  doubt  have  a  faithful 
and  competent  representative.  With 
the  exceptional  merits  of  the  Chicago 
Daily  News  and  Record  as  advertising 
mediums  to  back  him  he  will  certainly 
accomplish  considerable. 


W.  L.  Allen,  one  of  the  best-known 
and  most  capable  newspaper  men  of 
Louisville,  has  gone  to  Washington, 
where  he  will  report  the  next  session  of 
congress  for  the  Times.  Mr.  Allen  has 
been  in  the  newspaper  business  in  Lou- 
isville for  a  number  of  years,  and  during 
that  time  has  held  every  position,  from 
reporting  police  work  to  holding  down 
the  managing  editor's  chair. 


Harlan  C.  Pearson,  of  the  editor, 
iai  staff  of  the  Concord  (Mass.)  Even- 
ing Monitor,  and  Miss  Laura  P.  Met- 
calf,  only  daughter  of  H.  H.  Metcalf,  a 
veteran  Massachusetts  journalist,  were 
married  last  week. 


Charles  S.  Scanlan,  popularly  and 
erroneously  known  as  the  "Colonel," 
who  for  many  years  was  the  New  York 
correspondent  of  the  Cincinnati  En- 
quirer, is  now  doing  a  lively  business  in 
"advertising  specialties."  Col.  Scan- 
lan's  office  is  in  Room  22,  Times  Build- 
ing, New  York. 


James  Creelman,  the  famous  war 
correspondent  of  the  New  York  World, 
has  joined  the  Journal. 


George  A.  Madden,  formerly  New 
York  correspondent  of  the  Pittsburg 
Dispatch,  has  been  called  to  Pittsburg  to 
assume  the  managing  editorship  of  that 
paper. 

Rose  Lawton  Douglass,  a  bright 
young  newspaper  woman  of  Atlanta, 
Ga.,  was  married  last  week  to  Colonel 
James  H.  Lewis,  a  congressman  elect. 


Harry  Gaither,  the  ex-managing 
editor,  goes  to  New  York  to  fill  Mad- 
den's  chair. 

Charles  A.  Hamilton,  the  well- 
known  Washington  correspondent,  spent 
a  few  days  in  New  York  last  week,  and 
temporarily  added  to  the  pleasure  of  life 
for  numerous  metropolitan  newspaper 
friends. 


Frederick  E.  S.  Tucker,  business 
manager  of  the  Battle  Creek  Daily  Moon, 
has  resigned  that  position  to  become  ad- 
vertising manager  for  the  Postum  Cereal 
Company  of  Battle  Creek. 


Charles  O'Connor  Hennessy, 
of  the  New  York  Daily  News, 
gave  another  evidence  of  his  grace 
and  tact  as  a  master  of  social  cere- 
monies at  the  dinner  last  week  at  the 
Press  Club  to  James  E.  Redmond,  M.  P., 
and  Editor  Edward  Byrne  of  the  Dub- 
lin Independent. 

Leslie  G.  Niblack,  editor  of  the 
Guthrie  Leader,  has  been  appointed 
quartermaster- general  on  the  staff  of 
Governor  Renfroe,  ol  Oklahoma,  with 
rank  of  major.  Mr.  Niblack  is  a  tal- 
ented newspaper  man, and  his  versatility 
will  be  equal  to  the  cheerful  duties  of  his 
new  office. 


Richard  Watson  Gilder,  editor  of 
the  Century,  made  an  address  in  New 


D.  J.  Raymond,  who  will,  after  Jan- 
uary I,  have  an  office  in  New  York  as 
eastern  agent  for  the  Louisville  Courier- 
Journal  and  Times,  has  a  thorough  ex- 
perience in  the  business  department  of 
newspapers. 

He  has  been  connected  with  a  number 
of  well-known  dailies  ,and  more  recently 
was  business  manager  of  the  Louisville 
Post,  in  which  he  was  a  stockholder. 
His  personality  is  such  as  to  make  it  cer- 
tain that  his  own  friends  and  those  of  the 
Courier-  Journal  and  the  Times  will  be 
increased  in  number  in  the  East. 


Colonel  Albert  Halstead,  fourth 
son  of  Murat  Halstead,  was  married  this 
week,  in  Washington,  to  Miss  Aline 
Wilcox.    The  colonel  was  for  some  years 


Washington  correspondent  of  the  Cin- 
cinnati Commercial  Gazette,  and  his 
abilities  have  moved  him  to  the  position 
of  editor  of  the  Springfield  (Mass.)  Union. 


NEW  LINOTYPES  FOR  THE  NEW 
YORK  HERALD. 


-MR.  DE  YOUNG  AND  THE  WASH- 
INGTON CABINET. 

The  use  of  M.  H.  de  Young's  name 
in  connection  with  the  position  of  Secre- 
tary of  Agriculture  gives  peculiar  inter- 
est at  this  time  to  the  personality  of  the 
proprietor  of  the  San  Francisco  Chron 
icle. 

It  is  noted  that  the  State  Horticul- 
tural Society  of  Michigan  appointed  a 
committee  last  week  to  draft  a  memorial 
to  President  elect  McKinley  protesting 
against  the  appointment  of  Mr.  de 
Young  This  would  seem  to  be  a  rather 
premature  step,  as  the  President-elect 
has,  of  course,  not  "  mentiored  names^" 
but  the  protest  is  said  to  be  grounded  in 
part  on  a  claim  that  a  practical  knowl- 
edge of  horticulture  should  be  included 
among  the  personal  attainments  of  the 
incumbent  of  the  position.  Mr.  de 
Young's  own  State  of  California  appears 
to  lead  all  others  in  the  importance  of  its 
horticultural  interest-:,  however,  and  this 
fact  will  no  doubt  have  some  influence  on 
the  question. 


A  BRIGHT  MAN'S  PORTRAIT. 

It  so nnetimes  happens  that  photographs 
of  men  who  are  appreciated  widely  do 
not  seem  to  their  friends  to  do  justice  to 
the  subject.  One  portrait  may  be  tried, 
and  yet  another,  and  still  the  idea 
that  the  likeness  is  not  true  remains. 
It  is  from  a  feeling  of  this  kind  that  The 
Fourth  Estate  presents  what  is  prob- 
ably the  best  portrait  yet  supplied  of 
Ralph  Booth,  business  manager  of  the 
Chicago  Journal. 

Of  Mr.  Booth's  capacities  and  talents 
as  a  practical  newspaper  man  it  is  not 
necessary  to  speak.  It  is  enough  to 
know  that  hundreds,  both  east  and  west, 
who  have  learned  to  value  Mr.  Booth's 
friendship,  will  appreciate  this  picture. 


PRESS  CLUB'S  TRIBUTE  TO 
WILLIAIM  STEINWAY. 


It  is  said  that  five  new  linotypes  will 
soon  be  installed  in  the  New  York 
Herald  office.  The  Herald  now  has 
fifty  two  linotypes,  the  largest  number 
of  any  newspaper  office  in  the  world. 
The  New  York  World  is  next,  with  fifty- 
one. 


Joseph  Howard,  Jr.,  Reginald  de 
Koven,  C.  Henry  Melfzer  and  Leon  N. 
Salmon  were  appointed  a  committee  of 
the  New  York  Press  Club  to  attend  the 
funeral  of  Wi  liam  Stein* ay,  the  piano 
I  manufacturer,  who  for  many  years  had 
'  been  a  helpful  friend  of  the  club. 
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ADVERTISING  AGENCIES. 

TF    "OUR  NEW  WAY"  is  good  enough 
for  experienced   and    critical  advertisers, 
isn't  It  good  enough  for  you  'i    We  want  you  to 
be  posted,  and  will  gladly  send  full  particulars 


DODDS 

ADVERTISING 
AND 
CHECKING 

AGENCY 


Water  Street, 


BOSTON. 


M.  B.  WILSON 

GENERAL 

ADVERTISING 

AGENCY,  CHICAGO, 

Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 

SEND  10  CENTS  for  the  20lh  edilion 
of  my  Advertisers*  Hand  Book. 

Yours  for  business 

(and  more  of  it). 

712  Tremont  Temple,  y  FVANS 
Boston,  Mass.        1  .  XJ-  V  r\. IN  O. 

Systematic  and  Pkrsistent  Adver- 
tising THE  Sure  Road  to  Success 
IN  Business. 

THE 

R.  WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  Iokk, 

will  place 

ADVERTISING 

for  first-class  firms  in  anv  field  or  medium. 


BUSINESS  HELPS. 


ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

A  LL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  .ind  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway. 

CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT. 
 LOGAN,  UTAH.  

SPECIAL  AGENTS. 

A  DVERTISING  LISl'S  are  now  being  pre- 
pared,  and  all  indications  point  to  a  rich 
harvest  for  the  early  and  persistent  bird.  Two 
thoroughly  up-to-date  young  men,  having  had 
many  years'  experience  with  leading  advertis- 
ing agencies  and  prominent  publications,  want 
a  few  good  papers  to  represent.  In  close  per- 
sonal tou  h  with  all  general  advertisers  and 
agencies  in  United  States  and  Canada,  and  abun- 
dantly possessed  of  energetic  business-building 
ability.  Everything  comes  to  the  timely  hustler 
who  employs  intelligence  and  grit.  If  not  satis- 
factorily represented  in  this  field,  address 
SPECIAL  AGENT,  Fourth  Estate.  

IVANTED  TO  PURCHASE. 

AX  T'ANTED. — Practical  newspaper  man  wants 
to  buy  interest  in  a  live  daily  that  is  mak- 
ing money.     Prefer  to  handle  editorial  end. 
Address  Box  27,  Murray,  Ky. 

AX  fANTED — To  lease  or   buy  daily  paper  ; 
*  *     town   not  less  20,000  ;   must  be  cheap. 
Address  "  Hustler,"  care  The  Fourth  Estate. 

AMUSEMENTS. 

Bijou  Theatre,  "The  Queen's  Proctor,"  8  15 

P.M. 

Casino,  "Jack  and  the  Beanstalk,"  8  p.m. 

Daly's,  "  The  Geisha,"  8.15  p.m. 

Fifth  Avknue  Theatre,  "  A  Fool  of  For- 
tune," 8.15  P.M. 

Garden  Theatre,  Richard  Mansfield,  8.15  p.m. 

Garrick  Theatre,  "Secret  Service,"  3.15  p.m. 

Herald  Square  Theatre,  "The  Girl  from 
Paris,"  8  P.M. 

Hoyt's  Theatre,  "  My  Friend  from  India," 
8.  v>  P.M. 

Knickeruocker Theatre,  "The  Dancing  Girl," 
8  P.M. 

Koster  &  Bial's,  Vaudeville,  8  p.m. 

Lyceum  Theatre,  "The  Courtship  of  Leonie," 

8.15  P.M. 

Olympia  Theatre,  "  Santa  Maria,"  8.15  p.m.. 

Music  Hall,  8.15  i-.m. 
Palmer's  Theatre,  "  Roaring    Dick  &  Co., 

8.15  P.M. 

Proctor's,  Vaudeville,  11  a.m.  to  ix  p.m. 


FOR  SALE. 


VALUABLE  NEWSPAPER  PROPERTY 
FOR  SALE. 
Owing  to  the  inability  of  the  stockholders  to 
agree  upon  the  management,  I  have  been  ap- 
piinied  receiver  of  The  Bi(IU<;epoht  Morning 
Union,  and  hereby  ofTer  the  entire  plant  for 
s.*le.  It  is  an  eight-column,  eij^ht  page  dady, 
and  has  an  actu.il  circulation  dad>  ot  more  than 
double  that  of  any  other  morning  paper  in 
Western  Connecticut,  and  stands  third  in  that 
respect  in  the  whole  state.  It  is  well  filled  with 
good  paying  advertisements  ;  has  commodious 
quarters,  ctnirally  located,  and  is  fitted  up  with 
all  modern  m.ichinery.  Under  proper  manage- 
ment it  will  e.irii  §5,000  a  year  above  all  reason- 
able expenses  and  salaries  Copies  of  the  piper 
and  other  information  furnished  on  application. 
J.  C.  CHAMBERLAIN,  31  S.<nford  Building, 
Bridgepoit,  Conn. 

pOR  SALE.— Several  Thome  Type-Setting 
Machines  (brevier),  complete  and  in  good 
running  order  One  of  ihem  has  been  over- 
hauled and  refitted  at  company's  factory,  Hart- 
ford. They  are  money-savers  and  a  great  bar- 
gain fjr  a  progressive  primer.  Address  X.  Y.  Z., 
Foi  kth  Estatk. 

P"()R  SALK — Seventeen  tons  ol  bodj-type 
^  (various  size^),  ^ecnnd  hand,  in  goid  con^Ji- 
ion.  Will  be  sola  in  Urge  or  small  loi.s,  cheap 
nrcash.  Also  news  stands  and  cases.  Address 
X.  V.  Z.,  Fourth  hstate. 

pOR  SALE. — A  first-class  weekly  country 
*•  newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down,  COUNTY 
SEAT,  care  of  Fourth  Estatr. 

P"OR  SALE. — An  established  daily  and  weekly 
newspaper  and  job  office  in  a  prospeious 
eastern  city.    SplenUid  oppoftunity  for  a  practi- 
cal man  with  $io,ooo.  Address  D.  &  W.,  Fourth 

Estate. 


■pOR  SALE — Complete  plant,  except  press, 
fora  country  daily  or  weekly:  net  cost  (and 
all  discounts  were  saved)  over  $i,ood:  usea  one 
year.  It  goe^  for  $325  c.ish.  Write  for  particu- 
lars.   Todd  &  Armstrong,  Springfield,  111. 

SITUATIONS. 


\X7  ANTED — An  advertising  solicitor  on  a 
''''  daily  in  a  small  but  prosperous  city. 
Salary,  $1,000;  must  lake  a  small  interest  in 
the  business  Address  with  full  pariiculars, 
SOLICITOR,  Room  3,  Studio  Building, 
Boston,  Mass. 


A NTED.  —  Writer  of  brilliant  editorial 
*  *  paragraphs  lor  a  New  York  newspaper. 
Address,  Hlf,  Box  2907,  City. 

SITUATIONS  WANTED. 

A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

A  YOUNG  NEWSPAPER  BUSINESS 
MANAGER  (healthy  and  ambitious:  aged 
35)  fifteen  years'  experience  on  m  Tning  daily 
of  over  20,000  circulation,  has  held  second  place 
seven  years,  desires  position  as  working  busi- 
ne^s  manager  (no  ornament)  of  morning  or 
evening  daily  with  circulation  of  15,0  o  or  over; 
hon-^sty  and  ability  unquestioned;  present  posi- 
tion permanent  at  good  salary,  hut  seeks  change 
on  account  of  illness  in  family;  very  best  letters 
from  present  employers  and  managers  of  well- 
known  dallies:  i'lso  New  York  references  and 
gilt  edged  letters  from  prominent  business  men, 
c  ty,  county  and  State  officials.  Address,  BUSI- 
NESS, care  The  Foukth  Estate. 

A  FIRST-CLASS  ALL-AROUND  MAN, 
called  a  terse  and  vigorous  writer,  who 
is  good  at  telegraph,  exchange  or  de-k  work, 
and  experienced  as  local  editor  ;  quick  to  pick 
up  local  count ctions,  accustomed  to  work  in  the 
West,  desires  position  as  local  or  managing  edi- 
tor, or  reporter, at  f  1  ir  salary  on  reputable  paper 
in  thrivme  western  city  after  January  r. 
Address  WESTERN,  Ciire  The  Fourih  Es- 
tate 

VX/^  ANTED,  POSITION,  by  first-class  news- 
paper  pressman,  20  years'  experience, 
have  been  foreman  of  several  leading  press- 
rooms in  the  West.  References  first  class, 
Adifres?,  Quad,  care  of  Fourth  Estate. 

piRST-CLASS  SPECIAL  WRITER,  bang- 
■'■  up  editorial,  experienced  reporter  wants 
job.  References ;  samples ;  moderate  pay. 
Mvron,  305  Manhattan  ave.,  Brooklyn. 

A    WELL-KNOWN   WRITER    for  young 
folks  is  open  to  edit  (through  mail)  Juven- 
ile columns  in  first-class  paper.  Address  LITER- 
ARV,  P.  O.  Box  2252,  New  York.  

A  REPORTER  who  can  sketch  desires  posi- 
^  tion;  metropolitan  experience;  references. 
P.  F.  A.,  care  Thr  Fourth  Estate. 

ASSOCIATION  CHANGES. 

The  Fort  Worth  (Tex.)  Register  re- 
cently joined  the  Southern  Associated 
Press  and  the  United  Associated  Presses. 

The  Troy  (N.  Y.)  Sunday  Observer 
has  joined  the  Associated  Press. 

The  Sunday  Fress,  the  only  Sunday 
paper  published  at  Lowell,  Mass.,  com- 
menced taking  the  leased  wire  service 
of  the  Associated  Press  last  Saturday. 


RECENT    RUMORS  REGARDING 
PITTSBURG  DAILIES. 

A  report  has  been  circulated  that  the 
Pittsburg  Daily  Ne^vs,  the  new  evening 
paper,  would  be  discontinued  after 
December.  Instead  of  being  in  such  a 
condition  as  to  make  discontinuance  a 
subject  of  discussion,  the  new  paper,  it  is 
said,  has  been  very  prosperous  indeed, 
and  gained  a  circulation  which  has  made 
material  changes  in  the  circulation  of 
some  other  evening  papers. 

Rumors  have  again  been  current  re- 
garding a  possible  sale  of  stock  in  the 
Post.  It  will  be  remembered  that  the 
management  of  the  Post  some  time  ago 
denied  a  report  referred  to  in  this  paper 
that  there  would  be  a  sale  of  stock  to 
outside  parties.  It  is  now  asserted  by 
third  parties  that  a  sale  of  a  portion  of 
the  stock  will  shortly  take  place  by 
order  of  the  Orphan's  Court,  and  one 
or  two  local  politicans  are  credited  with 
a  strong  desire  to  become  owners  of  any 
stock  that  may  be  offered.  In  this  con- 
nection it  has  also  been  asserted  that 
William  R.  Hearst,  of  the  New  York 
Journal  and  San  Francisco  Examiner, 
will  purchase  the  Post  and  make  it  a 
link  in  his  chain  of  papers  from  one 
side  of  the  continent  to  the  other. 


TRENTON'S  NEWSPAPER  NEWS. 

The  Emporium,  the  Trenton  paper 
which  has  been  without  an  owner  for 
some  time,  as  previously  mentioned  in 
The  Fourth  Estate,  has  been  dis- 
possessed, and  the  presses,  type  and 
other  property  put  into  the  street  by  the 
constable,  who  will  proceed  to  sell 
enough  of  the  machinery  to  pay  costs. 
The  alleged  owner  of  the  paper  is  St. 
George  Kempson,  who  publishes  three 
or  four  papers  in  Middlesex  County, 
N.  J .  Copies  of  the  Emporium  have 
been  circulated  regularly  among  adver- 
tisers, but  they  have  been  mailed  from 
Perth  Anib  )y  and  not  from  Trenton. 

The  Trenton  Sunday  News,  edited  by 
Col.  William  II.  Gilder,  did  not  appear 
last  Sunday.  It  is  announced  that 
Thomas  C.  Barr,  the  owner  of  the 
News,  will  start  the  Ne*v  Jersey 
Court  Register,  a  daily  devoted  to 
legal  matters,  in  its  place.  The  sus- 
pension of  the  Sunday  News  makes  the 
fourth  Trenton  paper  that  has  suc- 
cumbed within  the  past  two  months. 


IT  IS  A  GOOD-SIZED  STAR. 
The  St.  Louis  Star  just  now  exhibits 
an  unusually  brilliant  twinkle,  having 
ordered  another  three-decker  Goss 
press  in  order  to  do  justice  to  the  in- 
creased demand  for  the  paper.  It  will, 
it  is  said,  give  the  Star  a  capacity  of 
sixty  thousand  papers  per  hour.  It  is  the 
second  press  of  this  kind  ordered  within 
a  year. 

The  Star  has  also  proved  its  enter- 
prise recently  by  building  a  bicycle  path 
for  St.  Louis  wheelmen  on  the  thorough- 
fare called  King's  Highway,  between 
Forest  and  Tower  Grove  parks.  The 
money  for  the  building  of  this  path  was 
raised  by  the  Star,  and  the  completion 
of  it  was  celebrated  by  a  meeting  at- 
tended by  thousands  of  wheelmen  and 
wheelwomen,  at  which  speeches  were 
made  by  the  mayor  of  the  city  and 
other  well-known  people.  To  accom- 
modate the  increased  business  of  the 
paper,  additional  rooms  have  been  se- 
cured on  the  second  floor  of  the  fine 
building  in  which  it  is  located. 

OLD  MONTHLY'S  NEW  MERITS. 

The  recent  addition  of  a  young  folks' 
department  to  Frank  Leslie's  Popular 
Monthly  is  another  element  of  strength 
in  that  magazine. 

New  features  are  being  continually 
added,  and  the  publishers  say  that  the 
coming  year  will  show  an  even  more 
marked  improvement  in  its  character 
than  was  shown  during  the  past  year. 

KEEPS  WELL  IN  FRONT. 
The  Boston  Journal  has  recently 
added  to  its  fonts  some  more  of  the 
latest  type  designs.  Publisher  Stephen 
O'Meara  has  a  bright  habit  of  being 
"  way  up." 


LIFE  INSURANCE. 


IT  LEADS  THEM  ALL! 

THE 

MUTUAL 
LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDV,  President. 
Nassau,  Cedar  and  Liberty  Streei  s. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

AUo  a  Storage  Department  for  the  Storagtfor 
Tmnks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 


MISCELLANEO  US. 

XHE  LAWS  OF  MASSACHUSETTS 
i  PROVIDE  THAT  EACH  POLICY 
ISSUED  BY  THE  BERKSHIRE  LIFE 
INSURANCE  COMPANY  SHALL 
HAVE  A  DEFINITE  SURRENDER 
VALUE  IN  CASH,  OK  PAID-UP 
INSURANCE,  AVAILABLE  AT  THE 
END  OF  EVERY  YEAR  AFTER 
THE  FIRST. 

The  policy-holders  of  the  BERK- 
SHIRE are  absolutely  secured  against 
any  loss.  Every  policy  issued  by  the 
BERKSHIRE  becomes  practically  an 
endowment,  with  its  cash  values  availa- 
ble at  the  time  of  need.  Tables  of  cash 
values  endorsed  on  every  policy.  As- 
certain what  the  BERKSHIRE  can  do 
for  you  by  sending  your  age  to 

GEORGE  W.  ENGLISH, 

MANAGER  FOR  N.  Y.  &  N.  J., 

253  Broadway,  New  York. 

PUBLISHERS'  AIDS. 

Reasons  Why  the  Auto- 
matic News  Boy  Box  is 
Useful  and  Profitable. 

It  increases  Sales.  Reduces  Returns.  Gives 
special  Advertising  Display  over  Rival  Papers 
or  Magazines.  Protects  Papers  windy  or  stormy 
weather.  Increases  profits  to  Newsdealers  and 
Newspaper  owners.  Opens  up  newly  discover- 
ed channels  for  circulation  never  taken  advan- 
tage of  before,  for  instance :  Street  Railway 
service.  Drug  Stores,  Segar  Stores,  Barber  Shops, 
Hotels  and  Apartment  Houses,  Public  and  Office 
Buildings.  Restaurants,  Country  Post  Offices  in 
County  Seat?,  Towns  and  Cities  on  Trunk  Rail- 
ways.   Accommodates  the  I'ublic  at  alt  hours. 

New  York  Journal,  November3, 1896. — "  We 
have  no  doubt  that  the  Automatic  News  Boy  is 
an  excellent  contrivance — ^mechanically  viewed, 
a  marvel  of  ingenuity." 

Any  one  can  buy  i  or  1,000  Boxes,  regulated 
for  One,  Two  orThree  Pennies  or  a  Nickel  Coin, 
and  for  any  size  Paper  or  Magazine.  Address 
WM.  H.  HENRY,  Gen.  Manager, 

253  Broadway. 

BOSTON  TRAVELER  AFFAIRS. 

The  Traveler  Operating  Company  is 
seeking  a  Massachusetts  charter.  The 
object  of  the  company  is  to  publish  the 
Boston  Evening  Traveler.  The  officers 
are  as  follows:  President,  Torrey  E. 
Wardner;  treasurer,  William  G.  Rippey. 
The  capital  is  given  as  $50,000.  There 
have  been  reports  that  the  paper  would 
be  purchaseti  by  J.  Edward  Addicks  of 
Delaware. 


SERIOUS  IOWA  FIRE. 

The  office  of  the  McGregor  News  and 
bindery  was  destroyed  by  fire  last  week. 
The  loss  to  the  News  is  tully  $20,000,  as 
the  entire  newspaper  plant,  with  files  of 
the  paper,  machinery  and  all  were  de- 
stroyed. The  property  was  insured  for 
nearly  the  amount  of  loss. 
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PRINTERS'  SUPPLIES, 


PRINTERS'  SUPPLIES. 


BONNELL'S 

TNTT^Q  ALWAYS 
ii\  GIVE  THE 

UTMOST 
SATISFACTION. 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  an 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


THEJ.  HARPER  BONNELL  CO. 

Mirw  Vz-kUi^  .    520-522  AMERICAN  TRACT 
LN  EW    I  ORK  .        SOCIETY  BUILDING. 

Chicago  :  17  and  19  quincy  street. 
Philadelphia  :  13  south  seventh  street. 


PRESS  CLIPPINGS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  recent  number  THE 
TRADE  PRESS  SAID: 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  J  8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 

WITH  THE    CLUBS  AND  ASSO- 
CIATIONS. 

J.  W.  Maloy,  president  of  the  Penn- 
sylvania State  Editorial  State  Associa- 
tion, has  appointed  the  following  named 
delegates  to  the  National  Association  at 
Galveston,  Tex. 

Lucius  Rogers  Kane;  R.  R.  McKee, 
Freeport;  A.  N.  Pomeroy,  Chambers- 
burg;  E.  L.  Christman,  Washington;  F. 
Mortimer,  New  Bioomfield;  H.  C.  Dern, 
Altoona;J.  H.  Scheibly,  New  Bloom- 
field;  W.  C.  Kreps,  Green  Castle;  H.  P. 
Snyder,  Connellsville;  J.  H.  James,  Ash- 
land ;C.E.  Steel,  Minersville;  P.  Gray 
Meek,  Bellefonte;  Mrs.  J.W.  Stofer,  Mid- 
dletown;  H.  E.  Steel,  Shamokin;J.  S. 
Sanders,  Wilkes-Barre;  R.  T.  Wiley, 
Elizabeth;  W.  L.  Dewart,  Sunbury;  T. 
V.  Cooper,  Media;  William  B.  Given, 
Columbia;  A.  B.  Burke,  Philadelphia; 
Henry  Guimond,  Chambersburg;  J.  O. 
K.  Robarts,  Phcenixville;  J.  C.  Martin, 
Lancaster;  P.  C.  Boyle,  Oil  City;  J.  W. 
Maloy,  Lansford. 

The  Hocking  and  Ohio  Valley  Edi- 
torial Association  held  a  called  meeting 
in  Columbus  last  week  for  the  purpose  of 
electing  delegates  to  the  annual  meeting 
of  the  National  Editorial  Association, 
which  convenes  at  Galveston,  Tex., 
next  February  1 6,  17  and  18. 

1  he  following  delegates  were  selected  : 
P.  M.  CuDinan,  of  the  New  Lexington 
Herald;  W.  H.  McCabe,  Coshocton 
Standard;  W.  H.  Kussmaul,  Granville 


TRAVEL. 


No  Line  in  the  World 
Equals  the 

N.Y.  CENTRAL 

in  the  comtort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opmion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

%%  hours.  New  York  to  Buffalo ;  gX  hours.  New 
York  to  Niagara  Falls  ;  24  hours,  New  York 
to  Chicago;  21^  hours.  New  York  to  Cin- 
cinnati ;  29^  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Loub  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tra!, through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 


P 


THE 

ENNSYLVANIA 
RAILROAD. 

is  patronized  by  Metropolitans  because 
they  require  the 

VERY  BEST  OF  EVERYTHING, 
and  recognize  that  it  meets,  as  a  public 
carrier,  this  demand. 

LUXURY,  SPEED,  SECURITY, 
COMFORT,  RELIABILITY,  PRI- 
VACY AND  ALL  THE  MODERN 
CONVENIENCES  OF  TRAVEL, 

are  best  obtained  on  the  unequaled  Pas- 
senger trains  of  this 

GREATEST  OF  ALL  RAILROADS. 

Times.  President  D.  H.  Gaumer,  of 
Zanesville,  was  elected  a  delegate  ex 
officio. 

The  alternates  selected  are  Lewis 
Green,  of  the  Hocking  Sentinel,  Logan; 
C.  Fuechter,  of  the  Wachdeman,  Iron- 
ton;  C.  V.  Harris,  of  the  Journal, 
Athens,  and  F.  W.  Bush,  of  the  Mes- 
senger, Athens. 

At  a  meeting  of  the  Connecticut  Edi- 
torial Association  in  New  Haven,  H.  B. 
Hale  was  chosen  as  one  ot  the  delegates 
to  the  National  Editorial  Convention  to 
be  held  in  Galveston,  Tex.,  the  middle 
of  February  next.  He  accepted.  He 
represented  his  association  at  a  conven- 
tion held  in  California  four  years  ago. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


The  Kansas  State  Editorial  Associa- 
tion will  hold  its  annual  meeting  in 
Topeka  January  26. 

The  North  Dakota  Press  Association 
party  of  fifty-six  members  started  on 
its  second  annual  excursion  to  the  South 
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last  week.  The  party  traveled  in  a 
special  Pullman  car  attached  to  regular 
trains.  It  was  delayed  two  days  by 
heavy  snows  in  North  Dakota,  which 
prevented  members  from  reaching  the 
rendezvous  at  St.  Paul.  The  trip  in- 
cluded Dallas,  Galveston  and  New  Or- 
leans. 

The  California  Press  Association  held  its 
annual  meeting  in  Vallejo,  last  week  and 
elected  the  following  officers:  President, 
E.  B.  Willis,  Sacramento  Record- 
Union  ;  vice-president,  S.  M.  Haskell, 
Pomona  Progress;  Secretary,  W.  D. 
Pennycook,  Vallejo  Chronicle;  treas- 
urer, T.  C.  Daniels,  Alameda  Argus. 
Executive  committee:  A.  B.  Lemmon, 
Santa  Rosa  Republican;  George  M. 
Francis,  Napa  Register;  A.  J.  Pillsbury, 
Tulare  Register;  Raleigh  Barcar, 
Vacaville  Reporter;  C.  F.  Montgomery, 
Antioch  Ledger;  H.  Z.  Osborne,  Los 
Angeles  Express;  J.  A.  Filcher,  Au- 
burn Herald. 
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and  manufacturers  of  Electrotype  Machinery, 
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THE  INTERNATIONAL  LEAGUE. 

The  International  League  of  Press 
Clubs  has  received,  applications  for 
membership  from  the  New  Haven  Press 
Club  and  the  Pennsylvania  Women's 
Press  Association.  A  beautifully  en- 
grossed memorial  of  the  late  Col.  J.  A. 
Cockerill  has  been  secured  by  the  or- 
ganization, and  has  been  hung  in  the 
rooms  of  the  New  York  Press  Club, 
where  the  secretary 's  headquarters  have 
been  established. 

There  is  some  talk  of  having  St. 
Gaudens  or  some  equally  well  known 
sculptor  prepare  a  bronze  bust  of  Colonel 
i  Cockerill,  who  was  the  League's  third 
president,  and  have  smaller  casts  made 
for  the  members  of  the  organization. 

President  Vought  made  a  hurried  visit 
to  the  New  York  headquarters  last  Mon- 
day, but  was  summoned  home  to  Bufialo, 
I  owing  to  the  serious  illness  of  a  relative. 
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ADVERTISING  MEDIUMS. 

ADVERTISING  MEDIUMS. 

■    ADVERTISING  MEDIUMS. 

ADVERTISING  MEDIUMS. 

Up  and  Down  the  Hill. 


the\op  of  IVf  OST  daily  newspapers 
THE  HILL.  have  found  themselves 

on  the  up-grade  in  circulation  as  they 
approached  election.  '1  he  interest  in 
politics  has  made  many  temporary 
newspaper  readers.    Now  it's  over. 

HERE'S  THE  HILL 
WE'VE  CLIMBED: 


Average  Daily  Circulation.        ^he  Chicago  The  Chicago 


For  month  of  Jan'y,  1896,  138,760 


Feb'y 

March 

April 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 


145,757 
157  360 
207,378 
203,903 
209,5 1 5 
230,061 
240,61  I 
248,722 
251,345 
242,764 


20S,78i 
213,03^ 
2 1 6,542 
2  1 2,104 
209,945 

2  10, 265 
206,272 

193.853 
189,100 

1  90,700 
206,609 


347.541 

358.789 
373,902 
419,482 
413,908 
4  19.780 

436,333 
434,404 

437,828 

442,045 

449,373 


\1U  H  ET  H  E  R  at  the  foot  of  the  hill 
(347,541  copies  daily)  or  at  its 
crest  (449,373  copies  daily),  Chicago's 
BIG-2  offer  to  the  judicious  purchaser 
of  advertising  space  one  of  the  most 
remarkable  bargains  in  the  country. 
Both  papers  are  of  the  best  in  character, 
edited  with  the  utmost  regard  for  com- 
pleteness of  news  service  and  artistic 
and  literary  excellence,  thus  appealing 
to  the  intelligent  and  cultured  in 
Chicago  and  the  Northwest.  A  daily 
circulation  of  347,541  copies  at  a  maxi- 
mum rate  of  75  cents  per  line  is  cheap. 
When  that  circulation  is  increased  by 
30,000, 40,000,  50,000, 60,000  or  70,000 
daily,and  the  75  cents  per  line  subjected 
to  liberal  discounts  for  regular  advertis- 
ers, the  cheap  becomes  yet  cheaper. 


CHICAGO'S  BIG-2. 


UP 

THE 


From  January,  1896:     to  November,  1896: 


HILL.  347' 54'  copies  73  copies  daily. 


DOWN  From  November,  1896:  to  December,  1896: 

mLL.     449' 3 73  copies 'i^'iy-  400'000  (0 


NOVEMBER  CIRCULATION. 


THE  CHICAGO  RECORD. 

State  of  Illinois,  County  of  Cook,  ss.: 

VICTOR  F.  LAWSON,  publisher  of  the  CHICAGO  RECORD,  does 
solemnly  swear  that  the  actual  number  of  copies  of  the  paper  named  printed 
and  sold  during  the  month  of  November,  A.  D.  1896,  was  as  follows: 


DAYS.  COPIES. 

1   Sunday 

2   257,475 

3   262.979 

4    365,866 

5   283,925 

  270,920 

  274.752 

  Sunday 

  251,053 

  248,162 


6 

7- 
8. 

9 

10. 


DAYS.  COPIES. 

11   246,252 

12   241,204 

13    239,828 

14   247,328 

15    Sunday 

16   231,839 

17   231,892 

18   232,539 

19   229,823 

20    228,882 


DAYS.  COPIES. 

21   235,212 

22   Sunday 

23   225,590 

24    226,569 

25   226,462 

26   218,781 

27    218,145 

226,736 


28 
29. 
30. 


Sunday 
210,395 


Total  for  month.    6,132,609 

*Less  deductions   63,504 


Total  sold   6,069,  "^5 

Daily  average  sold    242,764 

*All  "exchanges,"  copies  used  by  employees  and  unsold  papers  are 
omitted  from  the  claimed  circulation.  VICTOR  F.  LAWSON. 

Subscribed  and  sworn  to  before  me  this  30th  day  of  November,  A.  D.  1896. 
[L.S.]  Samuel  R.  Wells,  Notary  Public. 


The  CHICAGO  DAILY  NEWS. 

State  of  Illinois,  County  of  Cook,  ss.: 

VICTOR  F.  LAWSON,  publisher  of  THE  CHICAGO  DAILY  NEWS, 
does  solemnly  swear  that  the  actual  number  of  copies  of  the  paper  named 
printed  and  sold  during  the  month  of  November,  A.D.  1896,  was  as  follows: 

COPIES. 


DAYS.  COPIES. 

1   Sunday 

2   200,426 

3   362,688 

4  

5  

6  

7  


248,665 
205,589 

207,393 
198,265 
Sunday 

9   203,970 

10   197,928 


DAYS.  COPIES. 

11   203,490 

12   202,040 

13   200,568 

14   193.999 

15   Sunday 

16   201,261 

17   201,796 

18   201,610 

19   200,387 

20   201,229 


195.SSI 
Sunday 
200,016 
203,154 


DAYS. 

21  

22  

23  

24   -  ^ 

25   199,980 

26   Holiday 

27   198,054 

28   190,165 

29   Sunday 

30   196,092 


Total  for  month   5. 014,296 

•Less  deductions   S5>668 

Total  sold   4.958.628 

Daily  average  sold   206,609 

*A11  "exchanges,"  copies  used  by  employees  and  unsold  papers  are 
omitted  from  the  claimed  circulation.  VICTOR  F.  LAWSON. 

Sworn  and  subscribed  to  before  me  this  30th  day  of  November,  A.D.  1896. 
[l.  s.]  Samuel  R.  Wells,  Notary  Public. 
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NEWSMEN  AT  FAULT? 


A  SLASH  UNDER  COVER  AT  SUB- 
SCRIPTION AGENTS. 


Advertisements  Soliciting  MailSub- 
CRiPTiONS  TO  Magazines  Get  Rough 
Treatment— Incidental  Damage 
TO  General  Advertisers— A  Curi- 
ous Warfare — A  Great  Deal  of 
Bitter  Feeling. 

A  situation  of  extreme  interest  to 
advertisers  and  publishers  of  magazines 
has  been  developed  during  the  past  few 
weeks. 

There  have  been  for  years  a  number  of 
agencies  which  make  it  a  business  to 
secure  subscriptions  to  magazines. 
They  issue  annually,  about  this  time  of 
the  year,  club  offers  which  are  printed 
in  a  large  num.ber  of  magazines  and 
other  publications,  and  which  give  the 
reader  the  privilege  of  subscribing  for 
one  or  a  number  of  magazines,  there 
being  usually  a  lump  price  per  year  for 
a  group  of  the  leading  publications. 

A  great  deal  of  bitter  feeling  has 
been  brewing  among  the  newsmen  for 
some  time  on  account  of  the  competition 
of  these  subscription  agents.  This  feel- 
ing seems  now  to  have  culminated  in 
acts  committed  by  individual  newsmen 
here  and  there,  but  which  are  hardly 
likely  to  be  approved  by  the  newsmen  as 
a  class. 

In  copies  of  Munsey^s  Magazine  for 
sale  on  the  news- stands  in  Chicago,  for 
example,  every  leaf  among  the  adver- 
tising pages  containing  announcements 
of  subscription  agencies  has  been  torn 
out  before  being  exposed  for  sale 
to  magazine  buyers.  The  same  thing 
has  occurred  in  other  places — in  San 
Francisco,  for  instance,  as  well  as  in 
such  small  towns  as  Ballston  Spa,  New 
York.  In  tearing  out  these  sheets  the 
advertisements  ot  innocent  general  ad- 
vertisers printed  on  the  same  page  or 
on  the  reverse  side  of  the  sheet  are,  of 
course,  also  destroyed. 

The  advertising  rates  are  naturally 
based  on  the  supposed  benefit  resulting 
from  the  appearance  of  an  advertise- 
ment in  every  copy  of  a  publication 
mailed  to  subscribers  or  sold  to  buyers 
at  news-stand  In  the  case  of  copies 
mailed  by  the.  publisher  of  a  magazine 
to  a  subscriber  there  can,  of  course,  be 
no  meddling  with  the  advertising  pages, 
as  the  publication  reaches  the  party  ad- 
dressed without  being  handled  by  a 
newsdealer.  When  it  is  considered, 
however,  that  the  news-stands'  sale  of 
many  magazines  is  considerably  larger 
than  the  circulation  by  mail,  it  will  be 
seen  how  important  the  matter  is  to  an 
advertiser  who  may  be  using  space  on 
one  side  of  the  leaves  which  the  news- 
dealer considers  objectionable. 

Among  the  publications  which  are  in- 
volved are  Munsey^s  Magazine,  the 
Delineator,  McClure^ s,  Godey's,  and  in 
fact  every  magazine  in  which  the  adver- 
tisements of  subscription  agencies  have 
appeared.  Among  the  recognized  sub- 
scription agents  are  the  following:  W.  H. 
Moore's  Club  Agency,  Brockport,  N. 
Y.;  J.  W.  Grumiaux,  Leroy,  N.  Y. ; 
Cottrell's  Subscription  Agency,  North 
Cohocton,  N.  Y.;  William  H.  Guild  & 
Company,  1 1  Bromfield  street,  Boston, 
Mass.,  and  the  Kenyon  News  Company, 
237  Fifth  avenue,  Chicago 

Demands  for  allowance  have  already 
been  made  by  the  Lyman  D.  Morse 
Agency  on  behalf  of  one  of  its  cus- 
tomers. 

There  must  be  strong  provocation  in 
this  case,  otherwise  the  trouble  would 
not  have  started. 


MELVILLE  E.  STONE, 
general  manager  of  the  associated  press. 

SEE  SEVENTH  PAGE. 


CHANGE  IN  WASHINGTON. 

The  daily  morning  and  evening  Times 
plant,  of  Washington,  D.  C,  has  been 
purchased  by  Stilson  Hutchins,  the 
founder  and  for  twelve  years  owner  of 
the  Washington  Post. 

Mr.  Hutchins  took  possession  at  once, 
and  has  placed  John  H.  Oberly,  of 
Illinois,  formerly  Civil  Service  Com- 
missioner, an  experienced  newspaper 
men,  in  charge. 

The  Times  has  had  a  remarkable 
career  under  Charles  G.  Conn,  late  mem- 
ber of  Congress  from  Indiana. 

Mr.  Hutchins  makes  no  announce- 
ment of  his  purposes,  but  it  is  under- 
stood he  will  make  the  Times  positively 
democratic  and  keep  it  to  the  front  rank 
as  a  newspaper.  The  price  paid  for  the 
paper  is  understood  to  have  been  in 
excess  of  $200,000. 


AUTHOR  OF  A  LIBEL  IN  JAIL. 

Dr.  John  S.  Shrawder  was  sentenced  at 
Norristown,  Pa.,  last  week  to  fifteen  days 
in  jail  and  costs  of  prosecution  for  libel- 
ing Reese  P.  Baldwin,  by  an  article 
which  he  published  in  a  local  weekly. 
This  is  the  first  conviction  in  Pennsylvania 
under  a  law  recently  passed  by  which 
the  person  furnishing  news,  and  not  the 
publisher,  is  liable. 


ASSOCIATION  CHANGES. 

The  Montreal  (Que.)  Herald  having 
changed  from  a  morning  to  an  even- 
ing paper,  joins  the  Associated  Press. 


ANOTHER  ONE-CENT  PAPER. 

The  Jamestown  (N.  Y.)  Morning 
News,  a  bright,  clever  and  clean  paper, 
has  reduced  its  rate  to  I  cent. 


ANOTHER  CHICAGO  PAPER. 

The  Chicago  Dispatch  announces  that 
after  the  first  of  the  coming  year  it  will 
issue  a  morning  edition  to  be  known  as 
the  Morning  Dispatch. 

The  new  paper  is  to  be  capitalized  at 
$500,000  in  stock  of  a  par  value  of  $io  a 
share.  Twenty  thousand  shares  of  the 
capital  stock  have  been  put  upon  the 
market,  and  it  is  asserted  that  they  have 
met  with  a  very  gratifying  buying. 
Joseph  R.  Dunlop  will  continue  in  con- 
trol, and  will  boom  the  paper  in  the 
light  of  one  opposed  to  all  monopolies 
and  appealing  directly  to  the  patronage 
of  workingmen. 

NOW  IN  ACTUAL  CONTROL. 

Barclay  H.  Warburton  has  become 
sole  proprietor  and  editor  of  the  Phila- 
delphia Evening  Telegraph,  and  he  has 
signalized  the  event  by  enlarging  the 
paper  to  the  original  size  of  the  single 
sheet  first  issued  when  the  paper  was 
founded  a  generation  ago,  but  with  the 
pages  many  times  duplicated. 

Mr.  Warburton  has  been  in  practical 
charge  of  the  Telegraph  during  the  last 
two  years,  and  he  has  exhibited  great 
energy  in  forcing  it  to  the  front  of  mod- 
ern journalism. 

BUFFALO'S  PENNY  PAPER. 
A  new  morning  paper  has  made  its  ap- 
pearance in  Buffalo.  It  is  the  Morning 
Enquirer,  and  is  published  by  W.  J.Con- 
ners  &  Company.  Mr.  Conners  is  the 
chief  proprietor  also  of  the  Evening  En 
quirer.  It  is  sold  for  a  penny,  and  is  the 
first  penny  morning  daily  in  Buffalo. 

THE  LOUD  POSTAL  BILL. 
Congressman  E.  F.  Loud  on  Tuesday 
brought  up  his  bill  to  amend  the  postal 
law.    Vigorous  action  is  expected. 


PROTECTED  PULP. 


PAPER  MANUFACTURERS  COME 
TO  AN  AGREEMENT. 


Interests  are  Pooled  and  there 
will  be  One  Agency  to  do  Busi- 
ness for  All  -Located  in  New 
York— Not  a  Trust  in  the  Ac- 
cepted Meaning  of  the  Term,  but 
will  Advance  Prices. 

The  paper  manufacturers  have  stood 
the  strain  of  selling  paper  at  less  than  2 
cents  as  long  as  they  could,  and  the  out- 
come of  a  series  of  meetings  in  New  York 
is  that  they  have  come  to  a  practical 
agreement  to  pool  interests,  and  to  deal 
with  consumers  only  through  a  general 
agency,  which  is  to  be  established  in 
New  York.  The  plan  involves  the  for- 
mation of  a  national  association,  capital- 
ized at  a  moderate  amount,  which  is  to 
control  the  product  of  all  the  mills. 

By  this  arrangement  the  manufac- 
turers expect  to  reduce  running  ex- 
penses, to  reorganize  the  trade,  and  to 
promote  friendlier  relations  between  all 
concerned. 

They  expressly  deny  that  prices  will 
be  advanced  as  a  result  of  the  proposed 
agreement,  but  contend  that  ihey  are 
obliged  to  follow  the  example  of  other 
men  directing  other  great  industries  and 
co-operate  to  prevent  ruinous  competi- 
tion. Thirty  companies  are  interested 
in  the  movement.  They  are  said  to 
control  the  industry  in  this  country. 
Among  those  interested  are: 

William  E.  Spier,  of  the  Glens  Falls  Paper 
Company  ;  William  A.  Russell,  of  the  Fall 
Mountain  Paper  Company  ;  H.  M.  Knowle«,  of 
the  Glen  Manufacturing  Company  ;  Warner 
Miller,  of  the  Herkimer  Paper  Company; 
Hugh  J.  Chisholm,  of  the  Otis  Falls  Paper 
Company  ;  William  H.  Parsons  and  David  S. 
Cowle?,  of  the  Bowdoin  Paper  Company,  and 
the  Lisbon  Falls  Paper  Company.  G.  W. 
Knowlton,  A.  D.  Remington  and  G.  S.  Sher- 
man, of  Walertown,  representing  Watertown 
companies ;  A.  Pagenstecher,  of  the  Fall 
Mountain  Paper  Company ;  Messrs.  FnllertoD 
and  Broclcelbank,  of  Manufacturers'  Paper 
Company  ;  W.  W.  Brown,  of  the  Berlin  Falls 
Paper  Company;  J.  Fred.  Webster,  of  the 
Webster  Paper  Company  ;  Garret  Schenck  and 
D.  F.  Emery,  Jr.,  of  the  Rumford  Falls  Paper 
Company,  and  Alvin  Record,  of  the  Jay  Paper 
Company. 

The  proposed  joint  company  will  con- 
duct its  business  on  a  pro-rata  basis. 
This  will  be  determined  by  the  extent  of 
previous  business  done  by  the  allied 
companies  and  the  capacity  of  the  mills 
they  control.  No  attempt  to  restrict  pro- 
duction is  contemplated,  as  the  foreign 
markets,  it  is  believed,  will  take  what- 
ever supplies  are  left  over  at  the  end  of 
the  year. 

The  saving  in  freight  rates,  it  is  said, 
will  be  enormous,  and  is  in  itself  almost 
a  sufficient  object  to  warrant  such  a 
movement.  Heretofore  all  the  compa- 
nies have  had  to  compete  with  distant 
markets,  those  farthest  away  from  the 
great  centers  suffering  most.  This  will 
be  obviated  under  the  new  arrangement 
by  having  manufacturers  supply  near-by 
markets  generally,  if  it  can  be  done  with- 
out difficulty  and  provided  the  grades  of 
paper  manufactured  at  these  points  are 
the  ones  desired. 

The  manufacturers  say  that  their  pres- 
ent plan  has  no  similarity  to  that  sug- 
gested about  two  years  ago,  when  some 
of  the  parties  to  these  negotiations  pro- 
posed an  absolute  consolidation  of  all  in- 
terests, with  the  sale  of  the  various  prop- 
erties to  a  general  company.  That  idea 
met  with  general  opposition  from  those 
most  interested  in  the  trade,  who  in- 
sisted upon  retaining  control  of  their 
properties,  but  were  not  unfriendly  to 
some  plan  of  co-operation  unattended 
with  the  objectionable  features. 
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FINE  ART  IN  ADS. 


THE  QUALITIES  OF  SOME  THAT 
PROVED  EFFECTIVE. 

A  Great  Philadelphia  Magazine's 
Achievements  for.  Users  of  Space 
— Artistic  Beauty  Made  an  Es- 
sential. 

The  Ladies'  Home  Journal  has  issued 
a  handsome  book  showing  in  fac- 
simile  the  nineteen  full-page  advertise- 
ments that  have  appeared  in  that  maga- 
zine during  1896.  The  book  must  cer- 
tainly have  the  strongest  kind  of  interest 
for  any  one  concerned  in  advertising 
either  as  a  commercial  transaction  or  as 
a  so-called  science.  Its  contents  appear 
to  express  in  distinct  form  a  truth  which 
has  become  evident  during  the  past  year 
or  two. 

This  truth  is  that  on  the  quality  and 
character  of  an  advertisement  the  adver- 
tiser's return  for  what  he  pays  for 
space  must  depend,  and  that  in  order 
to  meet  the  requirements  of  profitable 
publicity  the  advertiser  must  not  only 
use  liberal  space,  but  must  use  it  in  a 
certain  way. 

The  advertisements  in  the  Ladies' 
Home  Journal  epitomize  the  situation 
clearly.  It  may  be  taken  for  granted 
that  this  particular  journal,  among  the 
entire  group  of  monthlies  whose  con- 
stituency and  scope  are  about  the  same, 
is  the  one  best  adapted  to  serve  the  gen- 
eral advertiser.  That  constituency  is  so 
all-embracing,  or  cosmopolitan,  if  you 
so  choose  to  term  it,  that  the  work  of  a 
large  group  of  advertisers  in  its  pages — 
each  trying  to  do  his  best,  according  to 
the  best  light  that  he  has— is  quite  sure 
to  possess  that  general  or  average  char- 
acter which  long  experience  finds  to  be 
best  calculated  to  impress  the  greatest 
number  of  people. 

Judged  by  this  proposition,  the  de- 
mands of  the  readers  of  American  ad- 
vertisements are  high.  They  require  art, 
and  call  for  eloquence — at  least  that  form 
of  eloquence  which  is  able  to  put  pithily 
the  essence  of  a  thought,  even  when  the 
latter  applies  to  such  a  thing  as  the  se- 
lection of  silks  or  the  choice  ot  kitchen 
ware. 

The  influence  of  the  great  profusion 
of  illustrations  showered  upon  the 
people  of  late  by  all  sorts  of  publica- 
tions is  shown  in  these  page-advertise- 
ments from  the  Ladies'  Home  Journal. 
Three-quarters  or  so  of  the  entire  space 
used  by  the  advertisers  was  occupied  by 
pictorial  and  artistic  work,  the  reading 
matter  or  text,  although  remarkably 
cogent,  felicitous  and  vital,  being  only 
an  auxiliary  in  regard  to  the  amount  of 
space  used. 

The  need  of  ample  text  was  lessened  in 
this  case  no  doubt  by  the  fact  that  each 
advertiser's  page  formed  merely  a  link 
in  a  long  chain  of  what  is  called  cumu- 
lative advertising.  In  other  words,  the 
advertiser  "  has  his  say  "  in  other  adver- 
tisements reaching  the  same  readers,  and 
it  was  not  necessary  to  use  much  text, 
except  in  those  cases  in  which  details  had 
to  be  given  by  reason  of  specific  offers. 
But  the  fact  remains  that  abundant  illus- 
trations were  thought  imperative. 

The  nineteen  page  advertisements  in- 
clude an  unusually  good  one  of  Pears' 
Soap.  The  tinted  illustration  on  this 
page  is  quite  an  acknowledgment  that 
the  best  class  of  advertisement  readers 
among  the  American  people  would  not 
be  satisfied  with  inferior  artis  ic  work. 
The  five  pages  that  were  used  for  Pyles' 
Pearline  paid  the  same  tribute  to  the  pic- 
torial taste  of  the  people.  The  page  ad- 
vertisement of  Buttermilk  Toilet  Soap, 
and  that  of  Brown's  Dressing  for  shoes, 
are  also  well  worth  a  place  in  this  series 
of  remarkable  advertisements.  The 
page  advertisement  of  the  Christian 
Herald  furnishes  a  good  example  of  an 
advertisement  which,  from  its  nature, 
had  to  say  a  great  deal,  and  yet  said  it 
in  such  a  way,  with  the  aid  of  illustra- 
tion, that  the  text  is  neither  tiresome 
nor  monotonous. 

A  comparison  of  the  woik  accom- 
plished by  the  Ladies'  Hojne  Journal  on 


advertisements  shows  incidentally  the 
wonderful  progress  that  has  been  made 
in  the  construction  of  advertisements  in 
a  brief  period.  Furthermore,  the  fact 
that  the  extreme  of  artistic  beauty  in 
this  direction  has  not  been  reached  is 
evident  from  the  fact  that  the  cover 
pages  of  the  next  issue  of  the  Ladies' 
Home  Journal  will  contain  color  work 
which,  for  beauty  and  exquisite  deli- 
cacy, will  go  beyond  anything  yet  ac- 
complished. 

A  significant  circumstance  connected 
with  the  Ladies'  Home  Journal  adver- 
tising  patronage  is  that  the  advertisers 
who  use  pages  in  it  at  ihis  time  have 
used  the  magazine  as  a  medium  of 
publicity  for  many  years.  All  of  them 
began  with  a  moderate  employment  of 
space.  Their  use  of  space  has  increased 
from  year  to  year.  They  must,  there- 
fore, have  found  the  magazine  a  bringer 
of  profit,  and  the  reasonable  deduction 
is  that  the  general  style  of  advertise- 
ments that  the  Ladies'  Home  Journal 
has,  with  painstaking  care,  provided  for 
advertisers  strikes  the  right  key  for  an 
appeal  to  the  attention  of  American 
readers. 


FIFTY  YEARS  AN  EDITOR. 


The  Great  Newspaper  Banquet  to 
Col.  a.  K.  McClure  in  Phil- 
adelphia. 

Eminent  public  men  from  many  cities 
dined  at  the  Hotel  Walton  of  r'hiladel- 
phia  last  week  and  did  honor  to  Col. 
Alexander  K.  McClure,  editor  of  the 
Philadelphia  Tunes,  who  had  completed 
his  fiftieth  year  in  journalism,  he  having 
owned  a  newspaper  before  he  was  nine- 
teen.   Gov.  Hastings  presided. 

The  newspaper  world  was  represented 
by  a  large  out-of  town  contingent,  piom- 
inent  among  whom  were  Murat  Halstead, 
Gen.  Felix  Agnus  and  John  Russell 
Young.  The  proprietors  and  editors  of 
all  the  Philadelphia  newspapers  were  all 
present,  an  unusual  compliment  and  ex- 
pressions of  fraternity. 

When  the  speech-making  began,  Gov. 
Hastings  introduced  the  guest  of  the 
evening.  He  briefly  reviewed  Col.  Mc- 
Clure's  career  from  boyhood.  Col.  Mc- 
Clure followed.    He  said  in  part: 

"  I  cannot  express  the  measure  of  my 
grateful  appreciation  of  this  imposing 
greeting.  I  accept  it  as  a  tribute  to  the 
matchless  progress  made  by  our  newspa- 
pers during  the  present  generation  rather 
than  a  personal  tribute  to  a  humble  mem- 
ber of  the  profession,  whose  half  cen- 
tury of  editorial  labor  furnishes  the 
occasion  for  leading  men  of  state  and  na- 
tion to  pay  homage  to  American  jour- 
nalism, now  the  great  forum  of  our  free 
institutions. 

"  Charged  with  the  highest  of  civil 
trusts  in  the  most  enlightened  govern- 
ment of  the  earth,  the  editor  must  be 
honored  or  dishonored  here  by  the  meas- 
ure of  his  fidelity  to  his  exceptional  du- 
ties, and  must  be  so  judged  in  the  here- 
after, when  the  narrow  pathway  of  life 
that  divides  past  and  future  eternities  has 
been  traversed. 

"  Friends,  in  this  evening  twilight  ot 
my  journalistic  work,  so  sweetly  mel- 
lowed by  the  smiling  faces,  young  and 
old,  about  me,  I  answer  your  generous 
greeting  with  the  gratitude  that  can  per- 
ish only  when  the  gathering  shadows 
have  settled  into  the  night  that  comes  to 
purple  the  better  morn." 

It  is  needless  to  state  the  other  speakers 
gave  rein  to  their  eloquence  in  praise  of 
their  distinguished  brother. 


NOTED    LONDON  MONTHLY'S 
ENTERPRISE. 

The  American  edition  of  the  English 
Illustrated  Magazine  is  now  sold  at  10 
cents  a  copy.  The  name  of  the 
American  edition  has  been  changed  to 
the  New  Illustrated  Magazine.  The 
magazine  is  one  of  those  handled  by  the 
International  News  Company  and  the 
advertising  department  here  is  under 
the  charge  of  J.  Lawrence  Bradlee. 


ADVERTISING  MEDIUM. 


THE  NEWEST  PAPER. 


IT  IS  TO  BE,  IF  POSSIBLE,  AN 
IDEAL  ONE. 


Ministers  of  many  Denominations 
Would  Reform  the  Press,  but  are 
Still  Uncertain  as  to  the  Best 
Method  —  Another  Paper  with 
Sermons  Saved  from  the  Blue 
Pencil  Suggested. 

As  a  result  of  the  joint  meeting  of  the 
Ministerial  Association  held  in  New 
York  last  week  for  a  symposium  on 
"The  Ideal  Newspaper,"  a  committee 
has  been  appointed  to  carry  out  the 
suggestions  advanced  by  the  Rev.  Dr. 
David  James  Burrell,  that  a  body  of 
Christian  business  men  establish  an  ideal 
newspaper. 

The  first  step  in  this  direction  was  the 
appointment  of  the  following  committee 
of  ministers,  who  will  soon  meet  for  de- 
cided action:  Dr.  James  M.  Buckley, 
editor  of  the  New  York  Advocate;  Dr. 
H.  M.  Stimson.  Dr.  R.  S.  McArthur, 
Dr.  John  Hall,  Dr.  Burrell  and  Dr.  J. 
W.  Brown. 

The  committee  is  representative  of  six 
Protestant  church  denominations.  It  is 
declared  that  they  have  entered  in  all 
seriousness  on  the  plan  of  work  entrusted 
to  them,  and  that  from  now  on  decisive 
steps  will  be  taken  by  them.  The  idea 
is  said  to  be  to  establish  a  newspaper  if 
some  one  paper  will  not  submit  to  the 
positive  ideas  of  the  committee  in  regard 
to  the  performance  of  a  business  they 
know  nothing  about. 

The  new  paper,  if  it  is  finally  decided 
to  start  it,  will  be  one  of  greatest 
interest  to  wicked  "newspapers."  They 
will  want  to  watch  the  success  of  an 
ideal  paper. 


ADVERTISING  MEDIUM. 


NEW  YORK  CHRISTMAS  ISSUES. 


They  Were  Beauties,  but  Cost  More 
to  Mail  Than  Buy — Hubbard's  In- 
teresting Calculation. 
The  Christmas  issues  of  the  New  York 
papers  were  unusually  magnificent,  espe- 
cially in  bulk.     It  cost  6  cents  to  mail  a 
paper  costing  5  cents.   The  Journal  and 
World  rivalled  one  another  with  copious 
illustrations  of  interesting  and  startling 
subjects;  and  it  is  hinted  that  the  latter 
is  in  the  market  for  new  color  presses, 
the  old  ones  being  still  excellent,  but  in- 
adequate for  the  fine  work  the  World'' s 
artists  can  do. 

The  New  York  Herald  distinguished 
itself  with  a  magnificent  issue,  its  picture 
of  the  Boulevard  being  the  particular 
page  that  appealed  to  the  majority  of 
New  Yorkers  acquainted  by  the  associa- 
tion of  residence  with  the  scene. 

H.  P.  Hubbard,  the  widely  known 
advertising  man,  has  with  character- 
istic originality  estimated  that  the 
Herald  with  its  84  pages,  six  20-inch 
columns  to  the  page,  contained  10,080 
inches  of  matter  and  that  if  it  was  all 
measured  in  solid  nonpareil  type  it 
would  have  aggregated  nearly  121,000 
lines,  or  about  3,361,000  ems  of  type. 

Counting  eight  words  to  the  line,  if 
this  had  all  been  solid  matter,  there 
would  have  been  967,760  words,  or. 
equal  to  six  or  eigtit  ordinary  books. 
Ttiis  is  almost  a  million. 


HIGHER  PRICE,  BIGGER  PAPER. 

Eleanor  Kirk's  Idea,  Brooklyn,  has 
advanced  the  subscription  price  for  1897 
from  50  cents  to  $1.  The  number  of 
pages  is  increased  Irom  twelve  to  twenty- 
tour. 

THEY  VOTE  FOR  NINE  HOURS. 

Members  of  the  typographical  unions 
of  New  York  have  voted  for  a  nine-hour 
day. 


Hon.  THOS.  B.  REED 

knows,  if  any  one  does,  what  it 
means  to  be  a  Congressman.  In 

THE 
YOUTH'S 
COMPANION 


For  1897  the  Speaker  of  the  House  of  Representatives  will  write  of  the  respon- 
sibility  that  goes  with  power  and  the  hard  work  involved  by  high  position. 
His  article  is  instructive  as  well  as  entertaining,  and  it  gives  a  clear  idea  of 


The  Life  of  a  C 


ONGRESSMAN. 


During  1897  also  Hon.  Henry  Cabot  Lodge  will  picture  "  The  Life  of  a 
Senator;  "  Postmaster- General  Wilson  will  tell  about  "The  Early  Days  of  the 
Post  Oflice;  "  Attorney-General  Harmon  will  describe  the  duties  pertaining  to 
his  office;  and  Secretary  Herbert  will  contribute  a  striking  article  on  "Buildine 
a  War  Ship.' 

One  of  the  most  beautiful  CALENDARS  issued  this  year 
will  be  given  to  each  new  subscriber  to  The  Companion. 

It  is  made  up  of  Four  Charming  Pictures  in  Color,  beautifully  executed. 
Its  size  is  10  by  24  inches.  The  subjects  are  delightfully  attractive.  This 
Calendar  is  published  exclusively  by  The  Youth's  Companion,  and  could  not 
be  sold  in  Art  Stores  for  less  than  One  Dollar. 

Subscription  Price  of  The  Companion,  $1.75  a  Year. 


r  2-CoLOR 

Calendar 
FREE. 


New  Subscribers  who  will  cut  out  this  s'ip  and  send  it  at  once  with 
name  and  address  and  $1.75  will  receive  : 

FREE — The  Youth's  Companion  every  week  from  the  time  sub- 
scription is  received  till  January  i,  1897  : 

FREE — Chrislma".  New  Year  and  haster  IDnuble  Numbers. 

FREE — Our  Artistic  4-page  Calendar  for  1897,  a  beautifully  col- 
ored souvenir.  The  most  costly  gift  of  its  kind  The 
Companion  has  ever  offered. 

And  The  Companion  52  weeks,  a  full  year,  to  January  i,  1898. 


THE  YOUTH'S  COMPANION,  201  Columbus  Ave.,  Boston,  Mass, 
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IN  THE  FUTURE. 


HUMOR    TO  SUPERSEDE 
TORIAL  COMMENT. 


EDI- 


DoN  Piatt's  Views  of  the  Press, 
Present,  Past  and  Future — He 
Comments  Intelligently  on  Jour- 
nalistic History,  but  Grows  Be- 
fogged AND  Befuddled  Looking 
Ahead. 

Humor  Is  to  a  newspaper  what  a  tail 
is  to  a  kite — absurd  to  look  at,  but  that 
"  by  which  the  aerial  machine  rises  and 
soars.  I  can  say  successlully  that  no 
newspaper  in  the  United  States  has  suc- 
ceeded without  more  or  less  of  this  ele- 
ment. This  is  not  the  fact  because  of 
there  being  an  excess  of  humor  in  our 
people,  says  Don  Piatt  in  the  November 
Cosrnopolitan.  We  are,  if  anything, 
rather  deficient  in  this  as  compared  to 
the  French  or  Irish.  It  cannot,  how- 
ever, be  said  of  us,  as  a  shrewd  French 
observer  remarked  of  the  English,  that 
we  take  our  amusements  seriously. 

It  is  not  because  of  our  turn  for  fun 
that  to  make  a  newspaper  popular  its 
editors  must  deal  largely  in  wit;  it  is 
because  life  is  so  intense  with  us  that  we 
are  driven  to  relaxation  of  some  sort 
Our  climate  stimulates  the  nervous  sys- 
tem and  so  shortens  life.  To  this  we 
add  the  fact  that  we  have  conquered  a 
continent  in  a  space  of  time  that  makes 
its  results  seem  marvelous.  The  conse- 
quence  is  that  an  average  American  has 
no  time  for  study  and  no  time  for 
thought.  What  we  have  of  each  is 
given  to  that  which  develops  and  makes 
uselul  material  matter. 

A  newspaper  is  to  an  American  what 
its  name  implies — a  vehicle  for  the 
diffusion  of  news  and  a  medium  for  ad- 
vertising. Our  newspaper,  as  we  now 
have  it,  was  born  of  the  late  war.  Pre- 
vious to  that  armed  strife,  the  press  was 
made  up  mainly  of  essays  more  or  less 
heavy  and  always  serious. 

The  war  came  on,  and,  as  William 
Groesbeck  said,  "war  legislates,"  and 
has  legislated  the  "intelligencers"  out 
of  existence.  With  a  million  of  brave 
men  in  the  held  being  inhumanly 
slaughtered,  the  reports  from  the  strife 
were  intensely  exciting  in  their  brief 
records  of  bloody  disasters.  From  those 
the  people  got  a  taste  for  brief  state- 
ments of  facts.  In  consequence  the 
learned  essays  went  out,  never  to  return. 
The  journalist  now  edits  events,  and  the 
nearer  he  comes  to  paragraphs  and  the 
less  he  has  to  say  in  the  way  of  comment 
the  better  for  him. 

Looked  at  from  this  point  of  view,  the 
American  people  are  like  Saint  Paul, 
much  learning  makes  them  mad — too 
mad  to  subscribe  or  read.  Ot  course 
there  is  a  deal  of  excellent  discussion  in 
the  editorial  page,  but  to  get  it  read, 
and  it  is  seldom  he  can,  the  editor  has 
to  reduce  it  to  paragraphs  and  give 
it  a  volatile  turn.  When  the  average 
American  catches  the  editor  obtruding 
any  homilies  upon  him,  he  is  apt  to  dis- 
continue his  paper.  He  considers  it  not 
only  an  impertinence,  but,  what  is  far 
worse,  obtaining  his  attention  and  con- 
sequent loss  of  time  under  false  pre- 
tenses. 

The  late  Charles  Reade,  author  of  the 
most  charming  novels  in  the  English 
language,  first  called  my  attention  to  the 
peculiar  character  of  our  press.  "  The 
enterprise, "  he  said,  "  is  amazing.  An 
American  newspaper  is  a  daily  record  of 
everything.  Reading  such  is  like  put- 
ting one's  head  out  of  a  window— one 
takes  in  a  world — all  the  sights,  little 
and  big,  quiet  or  merry — one  takes  in 
the  bad  smells,  also.  But,"  he  con- 
tinued, "  such  publications  are  not  pos- 
sible in  England.  The  lack  of  rever- 
ence would  shock  our  people." 

"  Why,  listen  to  this,"  and  he  read: 
"  'Jacob  Thompson,  an  inestimable  cit- 
izen, who  accumulated  such  a  fortune  in 
dealing  with  pickled  pig's  tails,  entered 
Johnson's  blacksmith  shop  with  five 
pounds  of  Abraham  Sutter's  best  powder 
in  his  coat-tail  pocket.    He  went  out 
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through  a  hole  in  the  roof.  Funeral  an- 
nouncement as  soon  as  his  remains  can 
be  gathered  in  from  the  adjoining  coun- 
ties.' An  English  journal  that  would 
treat  such  a  horrible  event  as  that  in 
such  a  flippant  manner  would  be  prose- 
cuted." The  humor  of  this  is  found  in 
Charles  Reade  treating  the  item  as  a 
historical  fact. 

The  fact  of  the  form  remaining  with 
the  substance  gone,  misleads  many. 
Newspapers  to  me  resemble  the  kite,  as 
I  said  in  the  beginning  of  this.  It  soars 
majestically  and  gracefully  in  the  clouds, 
and  we  forget  that  it  is  held  in  its  pride 
of  place  by  a  slender  string  and  a  pre- 
posterous tail.  The  string  is  the  sub- 
scription list,  the  tail  the  advertisers. 

The  old-fashioned  style  of  editorial 
comment,  to  a  certain  extent,  clings  to 
the  newspaper,  but  it  gets  less  so  as  time 
wears  on.  I  believe  the  day  is  not  far 
distant  when  this  solemn  business  will 
cease.  We  shall  have  newspapers  ere 
long  in  which  even  the  form  of  editorial 
comment  will  be  dispensed  with.  In  the 
future  of  the  newspaper  humor  must,  of 
course,  be  more  marked  than  in  the  past, 
for  it  has  such  a  pronounced  influence  in 
the  evolution  now  going  on.  The  press 
is  forced  to  consult  the  tastes  and  wants 
of  its  patrons,  and  more  prominent  of 
these  is  the  love  of  personalities. 

From  this  comes  the  interview,  now 
so  popular.  Denounced  as  an  outrage 
upon  the  interviewed  and  as  an  attack 
on  the  privileges  of  private  life,  we  were 
amazed  to  learn  that  instead  of  such 
being  the  fact,  directly  the  reverse  is 
true.  In  ninety-nine  cases  out  of  a  hun- 
dred the  supposed  victim  seeks  the  in- 
terviewer, reserving  always  to  himself 
the  right  of  denial  should  such  interview 
prove  unfortunate. 

Humor  alone  gives  to  the  mind  its 
just  perception  of  perspective,  for  it 
really  means  the  grotesque  juxtaposition 
of  incongruous  ideas.  It  is  a  genius  able 
to  throw  the  logical  sequence  out  of  gear 
who  cannot  only  hold  tacts  to  their  true 
relation,  but,  in  briefest  and  brightest 
phraseology,  present  them  to  the  public. 


TOLEDO  PAPER  SOLD. 

The  Toledo  Commercial  has  changed 
ownership,  H.  C.  Vortriede,  S.  M. 
Heller,  J.  H.  Tyler,  W.  V.  McMaken 
and  R.  A.  Brinkerhoff  selling  their 
holdings  of  $100,000  of  stock  in  the 
company  to  Levi  A.  Cass,  formerly 
publisher  of  the  Bloomington  Leader, 
and  associates.  Mr.  Cass  is  a  thorough 
and  successful  publisher  and  will  enlarge 
and  improve  the  Commercial  at  once. 
Mr.  Vortriede  will  continue  the  man- 
agement of  the  daily  and  weekly  Ger- 
man Express  and  its  publishing  and 
printing  business,  which  is  a  long- 
established  one. 


PHILADELPHIA'S  GOOD  WORK. 

The  nine  excellent  full-page  illustra- 
tions in  Anthony  J.  Drexel  Biddle's  new 
Christmas  book — "The  Froggy  Fairy 
Book" — were  drawn  by  John  R. 
Skeen,  chief  artist  of  the  Philadelphia 
Times. 


LUCKY  THREE  FOR  CUBA. 


Bright  Men  Sent  to  Act  as  Corre- 
spondents IN  THE  Island  Fighting 
FOR  Liberty. 

Some  days  ago  the  Scripps-McRae 
League  called  for  volunteers  to  take  the 
hazardous  and  delicate  mission  of  Cuban 
correspondence.  A  dozen  of  the  League's 
bright  young  men  stood  ready  to  take 
up  the  work  and  carry  it  through. 

The  Scripps-McRae  League  papers 
will  get  authentic  and  direct  news  from 
the  Cuban  war,  if  such  news  can  be  got- 
ten. 

Last  week  three  trained  and  capable 
correspondents  of  the  League  started 
from  Cincinnati  with  instructions  to 
spare  no  reasonable  expense  to  the 
League's  proprietors,  and  to  secure  at 
the  earliest  moment  all  the  news  from 
the  seat  of  war. 

This  is  a  special  and  extra  under- 
taking of  the  League,  and  will  not  super- 
sede the  Cuban  news  service  of  the 
United  Press. 

The  three  men  selected  for  this  enter- 
prise are  Charles  F.  Mosher,  secretary 
of  the  League,  in  charge;  Edward  L. 
Keen,  telegraph  editor  of  the  Cincinnati 
Post,  and  Augustus  Holman,  a  special 
correspondent  engaged  for  the  occasion. 

CHARLES  DANA  GIBSON. 

Probably  the  most  popular  pictorial 
delineator  of  the  "American  Girl"  is 
Charles  Dana  Gibson,  whose  portrait  is 
given  in  this  issue  of  The  Fourth  Es- 
tate by  courtesy  of  the  New  York 
Metropolitan. 

Mr.  Gibson's  portrayals  of  American 
young  women  have  been  discussed  so 
often  and  so  widely  that  their  character 
and  tendencies  need  not  be  mentioned 
here.  Mr.  Gibson's  work  in  other  di- 
rections is  equally  clever,  and  his  draw- 
ings are  always  spirited,  whatever  the 
subject. 

He  is  barely  thirty  and  is  related  to 
numerous  persons  who  have  won 
fame  in  art  and  journalism.  That 
his  skill  is  appreciated  widely  is  evidenced 
by  the  fact  that  the  editor  of  Black  and 
White,  a  London  journal,  has  just  ar- 
ranged with  Mr.  Gibson  for  the  repro- 
duction in  that  journal  of  his  latest  work, 
which  consists  of  half  a  dozen  drawings 
illustrative  of  the  leading  characters  in 
Charles  Dickens'  novels. 


NEWSPAPER  FOR  SALE. 
The  mortgage  held  by  W.  S.  Woodson 
the  property  of  the  Kansas  City  World 
Newspaper  Company  was  foreclosed  in 
the  circuit  court  last  week,  and  the  prop- 
erty was  ordered  sold  by  auction  to  the 
highest  bidder.  The  mortgage  is  for 
$13,050  and  the  defaulted  interest  is  for 
$2,094.   

EDITOR  IS  ACQUITTED. 
James  S.  Madison,  of  the  Manistee 
(Mich.)  Advocate,  was  acquitted  in  the 
United  States  district  court  last  week  on 
the  indictment  of  printing  and  circulating 
papers  containing  an  unlawful  advertise- 
ment. 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


T^HE  New  York  Evening  Post 
seems  to  have  a  stronger  hold  upon 
its  advertisers  now  than  ever  before.  It 
gets  its  rates  every  time,  is  less  yielding 
in  the  matter  of  special  positions  than 
any  other  New  York  daily;  but,  never- 
theless, it  holds  its  advertising  better 
than  most,  and  as  well  as  any. 

by 


Extract  from  "  How  Many  Copies," 
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ADVERTISING  MEDIUMS. 

YOU 

CAN  COVER 
THE  FIELD 

most  completely  as  far  as 

WASHINGTON 

is  concerned  by  placing 
an    advertisement   in  the 

STAR 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\of  the  houses — whether 
residences  or  stores — occupied  by  white 
persons,  A  RECORD  UNEQUALED  ELSE- 
WHERE IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  ol 
Washington  combined. 

L.  R.  HAMERSLY,  Potter  Building, 

New  York  Representative. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  400,000  daily. 

Gross  rate,  75  cents  per  line.    Average  contract, 
about  50  cents  per  line. 

A  TRIFLE  CHEAPER: 

That   is  one   reason   wrhy  the 

SAN 

FRANCISCO 


POST 


leads  in  the  evening 
field.  The  other 
reason  is  that  it  is  a 


GREAT  DEAL  BETTER 

than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

"It  has  a  big  field  all  to  itself." 

The  Chicago 
Chronicle. 

A  sturdy  advocate  of  Democracy. 

To  reach  the  democrats  of  Chi- 
cago and  the  Northwest,  use  the 
Chronicle. 

A  DVERTISIN  G  in  newspapers  of ' '  known  cir- 
calation"  means  "business."   For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bant  BIdg.,N.Y.Chainb«rof  Commerce, Chicago. 


ADVERTISING  MEDIUM. 


BOSTON 
JOURNAL 

LEADING    REPUBLICAN  NEWS- 
PAPER  OF  NEW  ENGLAND. 

It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

CIRCULATION  82,622. 


FROM  THE"AD"  FIELD 


MANY  ITEMS  OF  INTEREST  FROM 
NUMEROUS  AND  VARIED 
SOURCES. 


Excellent  Book  Advertising — 
Bicycle  Advertising  Contracts 
Already  in  Evidence — New  Ad- 
vertisers—Various Contracts  on 
the  Way— Miscellaneous  Notes. 


BOOK  ADVERTISING. 

The  book  advertising  of  the  season  is 
progressive.  The  New  York  Evening 
Post,  Chicago  Evening  Post,  Philadel- 
phia Press  and  other  dailies  have  during 
the  season  carried  announcements  of 
this  sort  attractive  in  language,  artis- 
tic in  construction  and  liberal  in  magni- 
tude. The  periodicals  which  by  their 
character  draw  advertisements  of  books 
have  also  excelled  all  previous  seasons 
in  the  degree  of  .'•uccessful  attention 
bestowed  on  these  advertisements. 

Among  the  book  publishers  who  have 
recognized  the  advantages  of  publicity 
and  who  are  not  known  as  veteran  ad- 
vertisers, are  the  New  Amsterdam  Hook 
Company,  156  Fifth  avenue,  New  York; 
Edward  Arnold,  70  Fifth  avenue.  New 
York;  F.  Tennyson  Neely,  New  York; 
Copeland  &  Day,  Boston;  Curtis  & 
Cameron,  Boston;  R.  II.  Russell  &  Son, 
33  Rose  street,  New  York;  "The 
Bodley  Head,"  140  Fifth  avenue.  New 
York;  Burgess  &  Garnett,  San  Fran- 
cisco; Ward,  Lock  &  Company,  New 
York;  Stone  &  Kimball,  Chicago;  Lam- 
son,  Wolffe  &  Company,  Boston  and 
New  York;  Way  &  Williams,  Chicago; 
Arnold  &  Company,  420  Library  street, 
Philadelphia;  Henry  T.  Coates  & 
Company,  William  Doxey,  San  Fran- 
cisco; American  Baptist  Publication 
Society;  Merriam  Company,  67  Fifth 
avenue,  New  York;  R.  E.  Fenno  & 
Company,  112  Fifth  avenue.  New  York; 
Herbert  S.  Stone  &  Company,  Chicago; 
Arthur  Gray  &  Company,  105  Maiden 
lane.  New  York,  and  others. 

Of  the  advertising  of  book  firms  that 
are  considered  as  standard  users  of  pub- 
licity on  a  large  scale,  such  as  Harper 
Brothers,  Houghton,  Mifflin  &  Com- 
pany, Dodd,  Mead  &  Company  and 
others  of  that  rank,  it  may  be  said  that 
at  no  previous  period  have  the  an- 
nouncements been  more  vigorous,  taste- 
ful and  well  handled. 

The  triple  column  of  D.  Appleton  & 
Co.  in  the  New  York  Evening  Post  was 
ideal  in  its  arrangement  and  typography, 
showing  how  the  "intelligent  composi- 
tor," when  he  really  is  intelligent,  can 
help  make  an  ad  more  profitable  to  the 
advertiser. 

FINE  BITS  OF  GOOD  BUSINESS 
Captain  Homer  W.  Hedge  of  the  Pet- 
tingill  Agency  has  secured  a  contract 
from  J.  W.  Goddard  &  Sons  for  the  ad- 
vertising of  the  "  Feder  Brush  Skirt  Pro- 
tector." The  Tower  Manufacturing 
Company's  advertising  has  also  been  se 
cured,  and  the  agency  will  place  the 
Spencerian  Pen  business  for  New  Eng- 
land. 

CURRENT  PIANO  ADVERTISING. 

The  advertising  of  the  Fischer  piano 
is  to  be  done  this  season  through  the 
Morse  Agency,  and  the  same  agency  is 
to   handle  the  advertisements  of  the 


Hallet  &  Davis  piano.  The  latter  firm 
has  done  its  most  recent  advertising 
"  direct." 

The  advertising  of  the  Ivers  &  Pond 
piano  is  done  through  the  J.  Walter 
Thompson  Agency,  and  not  through 
another  agency,  as  reported  in  one  or 
two  papers. 

A  BIG  BICYCLE  CONTRACT. 

William  Bancroft,  who  joined  the 
Pettingill  Agency  of  New  York  and  Bos- 
ton recently,  as  stated  in  The  Fourth 
Estate  at  the  time,  has  secured  for  that 
agency  a  $100,000  contract  from  the 
Western  Wheel  Works  for  new  publicity 
for  the  Crescent  Wheel.  Evidently  this 
Crescent  is  one  that  will  not  be  allowed 
to  wane. 

VIGILANT   EYES  SERVE  THEM. 

The  Curtis  and  Speedwell  Company, 
Lynn,  Mass.,  is  advertising  elastic  stock- 
ings through  Dodd's  Advertising  and 
Checking  Agency,  Boston.  That  agency 
is  also  placing  the  advertising  lor  the 
Essex  Flower  Food  made  by  the  Russia 
Cement  Company,  Gloucester,  Mass. 


THE  CRAWFORD'S 
SWIM." 


IN  THE 


The  Crawford  Manufacturing  Com- 
pany has  made  a  contract  for  its  adver- 
tising through  William  Bancroft,  of 
the  Pettingill  Agency  of  Boston  and  New 
York.  The  advertising  for  the  season 
will  be  generous  in  quantity  and  excel- 
lent in  quality. 

LONG-LIVED  EXCHANGE  OFFER. 

The  Scientific  American,  New  York, 
is  sending  out,  as  usual,  its  yearly  offer 
for  an  exchange  of  its  issues  for  a  year 
for  advertising  space,  for  which  the  rates 
are  from  ten  to  a  hundred  times  higher 
than  a  year's  subscription  to  the  Scien- 
tific American. 


PROGRESS  IN  MONTREAL. 

The  Drexel  Medical  Company,  112 
St.  Francois  Xavier  street,  Montreal,  is 
emulating  the  example  of  enterprising 
light  advertisers  in  the  United  States 
and  uses  space  liberally  for  the  Drexel 
Light  for  gas  burners. 


MARGIN  OF  PROFIT  IS  SMALL. 

The  large  demand  for  cheap  dress 
patterns  is  bringing  new  advertisers  of 
such  patterns  into  the  field. 

The  Grant  Pattern  Company,  356 
South  Paulina  street,  Chicago,  will  use 
publicity  for  this  purpose. 


CANADA  CONTINUES  ACTIVE. 

The  Canadian  Advertising  Agency, 
Toronto,  is  sending  out  orders  to  Cana- 
dian papers  for  advertisements  of  J. 
Grant  Lyman,  the  Kootenay  Gold  Mine 
Company,  London  and  Lancashire  Fire 
Insurance  Company  and  others. 


OTHERS  HAVE  THAT  FAULT. 

The  Electro-Silicon  Company,  of  New 
York,  will  do  about  the  U5ual  volume  of 
advertising  during  the  ensuing  year.  Its 
announcements  are  dignified,  but  it 
seems  to  be  a  fault  of  the  company  that 
it  doesn't  do  advertising  enough. 


TOO  WISE  TO  "STAY  OUT." 

The  advertising  of  Oskamp, 
Nolting  &  Company,  Cincinnati,  will 
be  "  in  the  swim  "  this  season  as  usual. 
The  Procter  &  Collier  Agency  of  Cin- 
cinnati handles  the  advertisements. 


EITHER  WOULD  DO  IT  WELL. 
The  J.  Walter  Thompson  Agency  and 
the  Pettingill  &  Company  Agency  have 
both,  it  is  said,  been  "  figuring  "  on  the 
Columbia  bicycle  advertising. 


TRUE  RADIANCE  FOR  A  RADIUS. 

The  Marvin  Bakery,  located  in  Pitts- 
burg, which  advertises  extensively 
within  a  200-mile  radius,  has  placed 


its  advertising  contract  for  the  coming 
season  with  N.  W.  Ayer  &  Son,  of 
Philadelphia.  Dailies  and  weeklies  are 
used  in  the  radius  mentioned.  The 
firm  has  a  large  number  of  branches 
throughout  the  territory. 

GOOD  SENSE  IN  OHIO. 

The  Webb  C.  Ball  Company,  Cleve- 
land,  has  been  added  to  the  rapidly 
growing  list  of  firms  who  know  how  to 
use  space  effectively  on  holiday  and 
toilet  ware  advertising. 


MORE  "FINANCIAL"  ADS. 

Cornwall,  Beebe  &  Company  are  in- 
vestment brokers  who  are  starting  a 
large  office  at  I181  Broadway,  New 
York,  who  intended  to  advertise  liberally 
in  dailies  and  possibly  other  papers. 


O.SE  FORM   OF  "HONEYED 
WORDS." 

Allegretti  &  Company,  161  State 
street,  Chicago,  high-grade  confec- 
tioners, will  have  an  opportunity  to 
realize  the  sweets  of  publicity,  as  their 
advertisement  will  run  in  magazines. 


THE    WORK    INCLUDES  SOME 
STRIKING  ADS. 

New  orders  have  recently  been  sent 
out  for  Williams'  Shaving  Soap,  Glas- 
tonbury, Conn.  The  business  is  sent 
through  theW.  W.  Sharpe_ Agency,  Ben- 
nett Building,  New  York. 


CONTRACTS  IN  GOOD  HANDS. 

Joseph  Breck  &  Sons  are  doing  their 
seed  advertising  through  Pettingill  & 
Company  Boston's  office.  The  same 
agency  is  also  placing  the  business  of 
the  Hillside  Nursery. 


IT  IS  RENEWAL  ADVERTISING. 

The  Electric  Lustre  Starch  is  being 
advertised  through  Colin  Cameron, 
the  Boston  representative  of  J.  Walter 
Thompson.  Weeklies  and  monthlies  are 
used. 


THE  LADIES  CRY  "ENCORE!" 

Lowney's  candies  are  again  being 
advertised  by  Pettingill  &  Company's 
Boston  office.  The  best  confectionery 
advertising  yet  done  has  probably  been 
secured  on  this  "business." 


THEY  DON'T  ADVERTISE 
ENOUGH! 
The  various  insurance  companies  lo- 
cated in  Hartford,  Conn.,  are  busy 
with  prepara'ions  for  advertising  their 
annual  statements.  Most  of  the  orders 
will  be  placed  direct. 


EXPERIMENTAL  ADVERTISERS. 

Brown  &  Brown,  "Box  692,"  New 
Haven,  are  sending  orders  to  a  line  of 
monthly  and  weekly  papers  for  the  ad- 
vertisements of  proprietary  medicines. 

MUSIC  IS  ALWAYS  IN  FASHION. 

August  Pollmann,  70  Franklin  street, 
New  York,  is  to  test  the  benefits  of  pub- 
licity during  the  season  by  advertising 
musical  instruments. 


MICHIGAN'S  SORDID  GREETING 
TO  PLYMOUTH  ROCK. 
The    Terhune    Remedy  Company, 
Grand  Rapids,  Mich.,  is  advertising  in 
New  England  dailies. 


MISCELLANEOUS  NOTES. 
J.    Walter   Thompson's    New  York 
office  is  sending  out  advertisements  for 
the  Standard  Patent    Company,  950 
Broadway,  New  York. 

Dauchy  &  Company  will  place  the 
advertising  this  season  for  David  Brown, 
the  New  York  perfumer  and  soap  manu- 
facturer. 

Advertisements  have  been  sent  out  to 
a  list  of  papers  of  general  circulation  for 
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the  Merry  Maker,  a  New  York  publica- 
tion. It  is  not  likely  that  any  additions 
will  be  made  to  the  list.  The  Fireside 
and  Home  Weekly,  of  the  same  city,  is 
also  advertising  under  similar  con- 
ditions. 

Dr.  Louis  Derdiger,  Oshkosh,  Wis., 
i  s  advertising  in  the  Wisconsin  papers 
as  an  oculist. 

The  Wright  Medicine  Company, 
Front  and  Chestnut  streets,  Columbus, 
O.,  is  advertising  some  proprietary 
medicines  in  western  dailies  and 
weeklies. 

Daniel  F.  Beatty,  Washington,  N.  J., 
is  again  sending  out  orders  for  piano 
and  organ  advertising.  Monthly  papers 
and  weeklies  are  to  be  used. 

B.  H.  Bacon,  Rochester,  N.  Y. ,  is 
advertising  Otto's  Cure  and  other  pro- 
prietary medicine  in  daily  and  weekly 
papers  in  New  York  and  Pennsylvania. 

Ott  &  Armstrong,  641  State  street, 
Camden,  N.  J.,  are  sending  out  requests 
for  rates.  They  term  themselves  adver- 
tising agents. 

The  Reliable  Incubator  and  Brooder 
Company,  Quincy,  111.,  is  holding 
its  own  this  season  as  an  advertiser  in 
agricultural  papers.  The  Frank  B. 
White  Company,  Chicago,  handles  this 
advertising. 

John  G.  Hill,  of  the  J.  Walter  Thomp- 
son Agency,  has  secured  the  Peter  Hen- 
derson seed  advertising,  which  is  to  ap- 
pear chiefly  in  magazines  and  religious 
weeklies. 

The  Egyptian  Drug  Company,  New 
York,  will  be  advertised  to  a  considera- 
ble extent.  A  large  order  was  recently 
placed  through  the  J.  Walter  Thompson 
Agency. 

The  Lee  Medicant  Company,  108  Ful- 
ton street.  New  York,  will  endeavor  to 
largely  increase  the  demand  for  a  hair 
restorer  of  which  it  is  the  manufac 
turer. 

"Duel's  Desiccated  Ink,"  the  name 
of  which  seems  to  present  a  para- 
dox, will  be  advertised  by  the  Duel 
Chemical  Works,  107  East  27th  street, 
New  York. 

Herbaria,  a  remedy  for  kidney  and 
liver  troubles,  will  be  advertised  some- 
what for  an  indefinite  period  by  F.  G. 
Weber  &  Company,  21  Third  street, 
Brooklyn. 

The  Esmeralda  Velveteen  is  a  fabric 
which  will  be  advertised  in  an  enterpris- 
ing way  by  its  manufacturers,  Weiller  & 
Sons,  370  Broadway,  New  York. 

The  Arabian  Perfumo  Company  is  the 
name  under  which  an  advertiser  in 
Bridgewater,  Conn.,  is  advertising 
cheap  packages  of  perfumery  in  papers 
of  general  circulation. 

The  Hamilton  Myers  Company, 
Middletown,  Pa.,  is  advertising  fireside 
games  in  journals  that  reach  "the 
homes." 

The  Eureka  Chemical  and  Manufac- 
turing Company,  La  Crosse,  Wis.,  is 
employing  a  new  line  of  advertisements. 
The  Fuller  Agency  handles  it. 

The  Alonzo  O.  Bliss  Company, 
39  B  Street,  N.  W.,  Washmgton,  D. 
C,  is  advertising  proprietary  medicine 
in  New  England  dailies  and  weeklies. 

Vio-Ditur  is  about  to  be  further  ad- 
vertised by  Arvin  Lund,  1 131  Broad- 
way, New  York.  He  is  getting  rates 
from  a  number  of  New  England  dailies 
and  weeklies. 

Foster  &  Woodson,  84  Adams  street, 
Chicago,  are  advertising  the  Maywood 
Colonies  (located  in  California),  in  west- 
ern weeklies. 

L.  M.  Shute 'is  "announced  as  a  new 
advertising  agent  at  675  North  Broad 
street,  Philadelphia.  He  is  getting 
rates  from  western  papers. 

The  advertising  department  of  the 
New  York  Christian  and  Missionary 
Alliance  has  been  placed  in  charge  of 


E.  C.  Vick,  who  is  well  known  in  con- 
nection with  the  advertising  depart- 
ments of  a  number  of  metropolitan 
publications.  The  size  of  the  paper 
will  be  increased  with  the  first  issue  in 
January  and  a  new  dress  will  be  put  on. 

The  G.  Wilson  Chemical  Company, 
Dublin,  Tex.,  is  to  use  religious  issues 
on  a  small  advertisement  of  a  morphine 
cure. 

The  Standard  Paint  Company,  83 
John  street,  New  York,  is  extending  the 
market  for  and  advertising  a  "  rub- 
beroid  roofing." 

The  Sanitas  Company,  636  West  ssth 
street.  New  York,  an  old  advertiser,  is 
likely  to  resume  the  use  of  publicity  this 
season. 

Dr.  Tillman,  No.  738  East  Main 
street,  Rochester,  N.  Y.,  is  sending 
business  to  papers  in  New  York  state 
and  adjoining  territory. 

C.  B.  Ennis,  Fond  du  Lac,  Wis.,  is 
adding  to  a  list  of  agricultural  papers 
which  he  is  using. 

W.I.  Rush  &  Co.,  Macon,  Mo.,  are 
advertising  farm  lands  in  northern  agri- 
cultural papers. 

The  Sans  Chemical  Company,  a  con- 
cern at  No.  709  North  nth  street,  St. 
Louis,  has  begun  to  advertise  in  agri- 
cultural publications. 

The  Golden  Seal  Medical  Company  is 
the  name  of  an  "  unlocated  "  concern 
whose  post  office  address  is  Box  290,  St. 
Louis,  which  is  using  dailies  to  advertise 
medicines. 


BIGGER  FIELD  FOR  BIG  USERS 
OF  SPACE. 

The  Charles  E.  Hires  Company,  of 
Philadelphia,  manufacturers  of  Hires' 
Root  Beer,  has  decided  to  increase  its 
capital  stock,  as  foreshadowed  in  The 
Fourth  Estate  some  time  since.  The 
business  was  established  in  1870,  and  in- 
corporated in  iSgo  under  the  laws  of 
Pennsylvania.  Its  present  capital  it 
$300,000.  It  is  proposed  to  increase  ths 
amount  to  $500,000.  The  history  of  the 
company  shows  the  force  of  advertising. 
$100,000  of  the  stock  is  being  offered  to 
the  public  in  $10  shares. 

The  sale  of  Hires'  Root  Beer  the  first 
year  it  was  introduced  was  only  a  few 
hundred  packages.  The  second  year  it 
was  3,000,  and  so  on  upward  until  in 
the  tenth  year  the  output  was  nearly 
400,000  packages.  The  last  eight  years 
have,  however,  witnessed  still  greater 
and  more  rapid  growth,  the  figures 
going  upward  sometimes  in  jumps  of  50 
per  cent,  until  the  sale  last  year  was  over 
3,500,000  packages,  the  equivalent  of 
17,000,000  gallons  of  Hires'  Root  Beer. 
Liberal  advertising  did  it. 


OUTLOOK  FOR  ADVERTISERS. 

While  the  expectations  of  the  most 
sanguine  among  advertising  men  and 
advertisers  have  not,  and  could  hardly 
have  been  expected  to  be  realized,  it  is 
evident  that  the  general  feeling  in  all 
matters  pertaining  to  the  advertising 
business  has  been  so  much  better  since 
fhe  first  week  in  November  that  many 
firms  have  already  reached  a  point  at 
which  positive  plans  for  advertising. 

It  was  simply  impossible  that  the  hopes 
entertained  by  the  most  enthusiastic  of 
the  advertising  men  could  reach  fruition. 
In  striking  an  average  as  to  general  re- 
sults from  general  advertising,  it  must  be 
remembered  that  the  greatest  volume  of 
returns  from  advertisements  appealing 
directly  to  the  people  cannot  be  expected 
until  the  purses  of  the  latter  contain 
their  own  share  of  the  increased  revenue 
coming  to  manufacturers  and  employers 
who,  of  course,  will  feel  the  improved 
times  months  before  the  substantial 
results  are  "passed along  "  in  due  course 
to  the  people. 

In  many  trades  actual  business  has 
already  increased  largely,  and  "bills  re- 
ceivable "  are  growing  in  totals  from  day 
to  day.  In  the  drygoods  trade,  for  ex- 
ample, the  improvement  is  marked.  In 
the  stationery  trade,  which  has  always 


ADI'ERTISING  MEDIUM. 

THE  CHICAGO 
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enjoys  a  position  among 
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daily  newspapers 
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been  considered  quite  an  accurate  index  to 
intended  activity  among  business  men, 
larger  orders  are  being  booked. 

Firms  that  make  leather  belting  for 
machinery  report  more  orders  in  hand 
than  for  many  years. 

The  revival  of  business  in  such  lines, 
however,  will  naturally  bring  about  a 
growth  of  income  to  a  comparatively  lim- 
ited  part  of  the  community.  The  better 
feeling  among  business  firms  may  lead 
to  a  larger  number  of  advertisements  for 
trade  journals;  but  so  far  as  regards  the 
great  mass  of  people  from  whom  the 
retailers'  trade  must  come,  the  results  of 
the  improved  conditions  outside  of 
Christmas  trading  can  hardly  make 
themselves  felt  for  some  months. 

General  advertisers  doing  a  miscella- 
neous trade  over  the  country  would 
therefore  be  doing  better  than  could 
be  expected  if,  in  response  to  ad- 
vertisements now  inserted,  there  should 
be  an  immediate  response  in  gratifying 
measure.  It  will  be  at  a  somewhat  later 
period  that  the  rewards  will  come. 

This  should  not  by  any  means  restrict 
or  postpone  any  plans  for  advertising 
now  in  abeyance.  Advertisers  who  use 
space  with  judicious  generosity  now  will 
simply  "head  off"  those  advertisers 
who,  through  over  caution,  fail  to  go 
ahead  on  the  absolute  assumption  that 
success  is  sure  to  come. 


PUBLISHERS  SHOULD  INQUIRE 
CLOSELY. 
Publishers  who  receive  requests  for 
rates  or  for  credit  from  either  of  two 
concerns  located  in  the  Masonic  Temple, 
Chicago,  called  the  Burke  Advertising 
Company  or  the  International  News- 
paper Compiny,  should  refer  them  to 
some  competent  authority  on  commer- 
cial credit.  It  is  alleged  that  this  dual 
concern  is  under  the  auspices  of  one  or 
more  men  whose  dealings  with  the  news- 
paper press  heretofore  have  been  very 
unsatisfactory  to  publishers  One  of  the 
parties — Melvin  A.  Barringer — is  said  to 
have  been  concerned  in  the  Western 
Newspaper  Company  of  Chicago.  The 
International  Newspaper  Company  must 
not  be  confounded  with  the  International 
Newspaper  Advertising  Agency  of 
Chicago  and  New  York,  which  is  an  en- 
tirely separate  concern. 


CAN'T  SUCH  ADS  BE  STOPPED? 

W.  J.  Nickel  was  arrested  in  Grand 
Rapids  last  week  for  using  the  mails  for 
fraudulent  purposes.  He  advertised  in 
Detroit  pap;rsforone  hundred  railroad 
laborers,  the  candidates  to  address  him 
in  Grand  Rapids.  When  he  received 
applications  he  replied  in  a  circular  let- 
ter asking  them  to  remit  50  cents  as  an 
evidence  of  good  faith  and  to  cover  the 
expense  of  contract.  When  arrested  he 
had  thirty-eight  letters  and  more  were 
pouring  in  upon  him. 


ANOTHER  AGENCY. 

Harry  Bentz,  formerly  manager  of 
the  Allen  agency  of  New  York  city, 
owned  by  Frank  Seaman,  and  more  re- 
cently with  the  advertising  department 
of  the  New  York  Journal,  looking  after 
the  want  ads,  has  resigned.  Mr.  Bentz 
will  start  a  business  of  his  own  similar 
to  the  old  Allen  agency. 
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the  South  should  WRITE  FOR  RATES. 
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The  FOURTH  ESTATE 

A  NKWSPAPBR  FOR  THB 
MAKBRS  OF  NEWSPAPERS 


Edmund  Burke  said  there  were  Three  Estates 
in  Parliament,  but  in  the  Reporter!*  Gallery 
yonder  there  sat  a  Fourth  Estate,  more  import- 
ant far  than  they  all.— Carlvlb's  Heroes  and 
Hero  Worship,  Lecture  V. 

Thursday,  December  17,  1896. 
ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 

ROBERT  HALSTEAD,        1  »„„f.iATits 
WILLIAM  WATTENBERG.  ( 


offices: 

Broadway  and  Murray  Street, 

opposite  CITV  HALL  PARK 
(POSTAL  telegraph  BUILDING), 
LONG-DISTANCK   TELEPHONB,     1770  CORTLANDT. 


Pltaseaddress  all  communications  simply  to 
THE  FOURTH  ESTATE, 

aS3  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 

TWO  DOLLARS  A  year,  in  advance, 

1 1  any  part  of  the  United  States  or  Canada ;  to 
Foreign  Countries  in  the  postal  union,  $4  a  year. 
Single  copies,  TEN  CENTS. 

Subscribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  of 
exchanges  which  go  to  every  newspaper  office. 

ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  30  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  |i  per  lineeach  insertion,  with- 
out discount. 

Small  advertisements  under  classified  headings, 
such  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 3$  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 

WE  CAN  NOT  "EXCHANGE." 
It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list, 

OUR  choicest  "  bargains." 
No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  a. — For  fas  we  will  send  as  annual  sub- 
scriptions. 

BOUND  VOLUUBS. 

For  $3.50  we  will  send  a  bound  volume  of  the 
last  half-year,  March  to  August,  inclusive; 
or  for  $;  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inrlusive. 

FUTURE  OF  THE  EDITOR. 

Don  Piatt  has  been  telling  what  he 
thinks  about  the  journalism  of  the  future. 
We  have  reproduced  his  remarks  in  part 
on  another  page  and  recommend  them 
as  very  good  reading,  though  we  must 
differ  with  several  of  his  conclusions, 
jumped  at  with  the  rashness  of  one  who 
grasps  for  the  future  without  keeping 
hold  ot  the  past  and  present,  and  nat- 
urally falls  into  error. 

It  is  Mr.  Piatt's  idea  that,  as  the  lengthy 
essays  of  the  journalism  of  ante  bellum 
days  died  a  death  due  to  public  unwilling- 
ness to  wade  through  their  intricacies, 
so  the  bright  editorial  short  paragraphs 
preceding  and  surrounding  the  leader  of 
the  day  must  vanish.  According  to  the 
writer,  the  people  will  not  submit  to  the 
self-assumption  of  editorial  comment  or 
jlirection. 

The  facts,  so  far  as  anything  in  the 
hiture  may  be  regarded  as  certain,  seem 
to  point  not  to  an  editor-less  press  but 
rather  to  a  condensation  of  comment,  and 
it  is  very  evident  that  the  editor  whose 
brains  do  not  grind  out  dry  copy  by  the 
yard,  but  evolve  clever  and  knowing  opin- 
ions of  current  events  is  still  a  favorite, 
and  that  people  have  not  lost  the  habit 
of  looking  for  "  what  the  editor  has  to 
say." 

Not  only  will  the  short  editorial  para- 
graph remain  with  us,  but  the  lengthier 
articles  on  subjects  demanding  careful 
consideration  will  appear  on  appropriate 
occasions. 

The  idea  that  the  American  people  are 
usually  in  too  great  a  hurry  to  care  to 
read  what  the  ^itor  has  to  say  is  an  odd 


deduction  from  certain  characteristics 
of  our  people.  They  are  in  a  rush,  oc- 
cupied every  moment  with  their  restless, 
ahead  of-time  ways,  and  are  therefore 
willing  to  have  some  one  think  for  them, 
solving  the  riddles  of  difficult  problems. 

When  the  people  know  by  his  record 
that  the  editor  is  honest,  and  have  re- 
cognized his  ability,  they  want  to  know 
what  he  thinks  about  many  things,  and 
though  they  never  surrender  the  inde- 
pendence of  their  thinking  yet  they  are 
glad  to  find  in  the  newspaper  mental 
labor  simplified  by  suggestions  and  in- 
formation. 

It  is  very  easy  to  say  that  the  editor 
must  go,  but  it  is  harder  to  prove  that  he 
will  ever  be  forced  to  cease  his  labors. 

Editorial  pages  have  largely  changed, 
but  that  they  will  ever  be  but  memories 
of  the  past,  instead  of  daily  bright  read- 
ing, is  another  proposition  and  one  to 
which  we  cannot  assent. 


CONGRESSIONAL  JOURNALISTS. 

An  ugly  phase  of  laws  that  have  been 
passed  under  the  enthusiasm  of  a  sup- 
posed reform  has  always  been  the  motive 
dormant  until  legislators  had  approved 
and  unwittingly  set  the  seal  of  their  au- 
thority on  outrageous  measures. 

Equally  obnoxious  are  legislative 
enactments  designed  for  the  public  good, 
but  offering  opportunities  to  rascals  long- 
ing to  reap  princely  blackmail  from  the 
innocent. 

The  most  hideous  of  the  laws  of  re- 
cent years,  in  the  sense  that  it  offered  a 
bounty  to  people  an.\ious  to  mulct  the 
public,  was  the  one  relating  to  photo- 
graphs and  their  copyrighting.  The  cam- 
era crowd  were  protected  against  those 
who  without  the  written  consent 
of  the  proprietor  of  the  copyright  should 
publish  a  photograph,  "either  in  whole 
or  in  part  or  by  varying  the  main  design. ' ' 

According  to  the  law,  they  shall  forfeit, 
besides  "the  plates  on  which  the  same 
is  copied  and  every  sheet  thereof,"  $1 
"for  every  sheet  of  the  same  found  in 
his  possession." 

There  was  room  enough  in  this  law  to 
make  watchfully  avaricious  photograph- 
ers proprietors  of  great  papers,  but  the 
courts  have  held  that  the  number  of 
copies  found  in  possession  can  be  deter- 
mined only  by  an  actual  discovery  be- 
fore the  commencement  of  the  action. 
This  has  limited  the  damages  recover- 
able to  $5,000  for  each  offence,  and  the 
photographers  are,  therefore,  not  yet 
publishers. 

There  are  two  bills  now  before  the 
house,  however,  which  eliminate  the 
saving  clause  and  would  make  photog- 
raphy the  best  of  fraudulent  arts  bring- 
ing riches. 

All  that  will  be  necessary  will  be  to 
have  skill  enough  to  take  a  photograph 
and  capital  enough  to  pay  some  clipping 
bureau.  It  would  beat  the  shylock  law- 
yer scheme  one  hundred  to  one,  for  libel 
suits  do  not  all  end  in  damages  awarded 
to  plaintiff. 

There  are  enough  clever  newspaper 
men  in  Congress  to  see  to  it  that  these 
measures  are  squelched,  and  we  would 
like  to  see  James  Rankin  Young  at  the 
head  of  a  congressional  circle  devoted  to 
caring  for  the  press.  Congressman  Loud, 
whose  bill,  costly  to  publishers,  was  fa- 
vored by  them  as  a  public  necessity  ought 
to  assist  in  rcognition  of  good  treatment. 

Young  received  the  greatest  majority 
ever  cast  for  a  congressional  candidate. 
His  fame  and  his  name  were  won  as  a 
newspaper  man,  and  he  should  undoubt- 
edly champion  the  forces  opposed  to  laws 
aiding  blackmail. 

THE  SUNDAY  PAPER  QUESTION. 

Journalistic  circles  of  the  metropolis 
have  been  deeply  interested  in  the  re- 
vival of  Evangelist  Moody  and  the  meet- 
ing of  the  Ministerial  Association  of  New- 
York,  for  both  agreed  that  the  greatest 
evil  in  New  York  life  is  the  Sunday 
newspaper,  and  both  told  many  truths 
in  their  fanatical  denunciations  of  the 
Sabbath  sheets.  They  suggested  not 
only  a  boycott  of  the  Sunday  papers, 
but  of  the  merchants  advertising  in  them. 

No  newspaper  man  will  conscien- 
tiously deny  that  dime  museum  methods, 


the  exploiting  of  freaks,  moral  and  phy- 
sical, is  a  nauseating  nuisance,  degrad- 
ing to  reader  and  writer  alike.  There 
is  no  rhyme  or  reason  for  heroics  telling 
of  all  that  is  weak  and  vicious  other 
than  that  tales  of  wickedness  are,  unfor- 
tunately, attractive  to  the  public 

The  Rev.  Dr.  D.  J.  BurrcU  used 
strong  language  and  furnished  good 
food  for  reflection  when  he  said:  "The 
newspaper  we  are  after  must  be  clean 
and  wholesome.  Scandal  is  not  news. 
Vice,  murder,  inebriety  and  licentious- 
ness are  not  news.  These  are  old  as 
Noah,  drunken  in  his  tent,  and  weari- 
some as  the  iterative  chatter  of  a  magpie. " 

The  real  pity  is  that  these  reverend 
gentlemen  will  not  recognize  the  fact 
that  wholesale  denunciation  is  an  in- 
justice, harming  the  best  friends  and 
leaving  no  room  for  compromise,  the 
mightiest  weapon  in  the  hands  of  the 
strong. 

Both  Moody  and  Burrell  made  their 
greatest  pleas  against  the  Sunday  press 
and  the  assembled  ministers  have  planned 
a  daily  paper  to  be  printed  on  Christian 
lines.  Some  of  the  money  of  the 
churches,  it  has  h)een  suggested,  is  to  go 
into  such  an  enterprise. 

The  trouble  with  our  reverend  friends 
is  that  they  will  not  deal  with  facts  and 
figures.  They  cannot  contain  them- 
selves, or  rather  restrain  them'^elves,  from 
a  foolish  fanaticism  that  will  not  tolerate 
the  good  will  and  honest  work  of  those 
laboring  to  better  rather  than  to  debase 
mankind,  and  their  efforts  are  directed  in 
ways  that  positively  help  the  wicked  by 
weakening  the  strength  of  the  good. 

The  man  who  wou'd  bring  on  the  mil- 
lennium by  the  eloquence  of  denuncia- 
tion, damning  the  innocent  and  guilty 
alike,  and  who  insists  upon  his  way  to 
the  letter,  is  the  stupidly  true  steel  tool 
of  the  Devil,  when  he  is  at  work  on  his 
hardest  jobs.  The  ministers  in  the  preju- 
dice of  a  positive  belief  that  they  cannot 
be  mistaken  are  unwittingly  firing  into 
the  ranks  of  their  friends.  Their  insist- 
ance  upon  an  impossible  press  is  mentally 
an  absurdity  and  morally  a  crime. 

The  nearest  approach  to  reason  in  the 
recent  ministers'  meeting  was  on  the 
part  of  the  Rev.  Dr.  R.  S.  MacArthur, 
who  said  that  the  ideal  newspaper  would 
not  come  until  the  ideal  people  appeared, 
and  probably  not  until  Christ  came.  He 
declared  that  the  Sunday  issues  had 
come  to  stay. 

It  is  impossible  to  persuade  most  min- 
isters that  they  are  wrong  about  the 
Sunday  paper.  They  will  not  see  that 
the  Sabbath  sheet  is  made  on  Saturday 
and  that  the  Monday  issue  is  made  on 
Sunday.  They  will  mix  up  the  days  of 
the  week  and  insist  upon  refusing  to 
recognize  the  fact  that  it  is  a  physical 
impossibility  to  print  a  Monday  paper 
without  working  on  Sunday.  But  as  it 
is  useless  to  argue  with  our  good  friends 
let  us  quote  Scripture:  "  Finally,  breth- 
ren, whatsoever  things  are  true,  whatso- 
ever things  are  honest,  whatsoever  things 
are  just,  whatsoever  things  are  pure, 
whatsoever  things  are  lovely,  whatsoever 
things  are  of  good  report;  if  there  be 
any  virtue,  and  if  there  be  any  promise, 
think  on  these  things." 


NOTE  AND  COMMENT. 
Mary  Sherrand  Clark,  of  Belvidere, 
N.  J.,  ought  to  be  elected  an  honorary 
member  of  every  press  club  in  the 
United  States.  She  has  stood  up  for 
Benjamin  Franklin  in  a  style  command- 
ing both  commendation  and  congratu- 
lation. 

In  an  address  delivered  before  the 
Society  of  the  Daughters  of  the  American 
Revolution,  Miss  Clark  called  attention 
to  the  fact  that  not  many  months  ago 
Mrs.  Edward  Walsh  Humphreys,  the 
great-great-granddaughter  of  Benjamin 
Franklin,  applied  for  admission  to  one 
of  the  women's  patriotic  societies,  when 
admission  was  refused  her  because  her 
ancestor  named  was  not  a  gentleman. 

Miss  Clark  showed  conclusively,  by 
Burke's  Peerage,  that  the  brainy 
printer  was  entitled  to  the  title  of  gen- 
tleman. 

Better  still,  she  honored  Franklin  in 
the  hypothetical  light  of  a  Benjamin  not 


of  gentle  blood,  but  one  of  bold,  mas- 
terly, heroic  manhood.  She  shamed 
those  who  had  made  themselves  foolish 
in  snubbing  the  great-great-granddaugh- 
ter of  Franklin  with  the  fine  sarcasm  of 
the  following  couplet,  entitled  "A  Ques- 
tion of  Pedigree." 

'  Now  who  is  that  ?  "  asked  a  dignified  hen, 

"  That  chicken  in  white  and  gray. 
"She's  very  well  dressed,  but  whence  did  she 
come  ? 

"  And  her  ancestors,  who  are  they '(  " 

"  S'  e  never  can  move  in  our  set,  mv  dear," 
Said  the  old  hen's  frienH  (o  her,  later. 

"  I've  just  found  out,  you'll  be  shocked  to  hear, 
"She  was  hatched  in  an  incubator," 


The  Automatic  News  Boy  Company 
has  now  on  the  market  a  new  box,  one 
that  must  fill  every  requirement.  The 
new  box  is  an  improved  one  and  it 
seems  hard  to  have  bettered  the  old  one. 

It  will  deliver  the  carrier  fold  of  any 
big  paper  without  breaking  the  most 
delicate  lithograph  pages.  Of  course, 
the  mail-fold  boxes  are  still  manufac- 
tured, as  they  have  been  found  profitable 
in  many  places. 

The  new  practice  of  giving  to  New 
York  aldermen  the  sole  power  to  issue 
permits  for  newspaper  stands  under  the 
elevated  railway  stairs  has  already  re- 
sulted in  enough  abuses  to  justify  its 
speedy  abandonment. 

Hardworking,  worthy  dealers  find 
themselves  suddenly  ousted  from  stands 
at  which  they  by  enterprise  and  capacity 
had  built  up  a  profitable  personal  busi- 
ness, merely  that  the  heelers  of  the  local 
alderman  may  succeed  them. 

Others,  pursuing  an  occupation  the 
profits  of  which  are  at  best  slender,  find 
the  exactions  of  the  alderman  who  has 
suddenly  constituted  himself  the  land- 
lord too  heavy  to  be  met  with  any  hope 
of  solvency. 

Under  the  old  system,  by  which  the 
newsdealer  obtained  the  privilege  by 
consent  of  the  adjacent  property  owner, 
there  was  less  friction  and  vastly  less 
extortion.  There  was  no  logical  reason 
for  the  change,  says  the  New  York  Jour- 
nal. If  the  space  under  the  elevated 
railway  steps  belongs  in  fee  to  the  city, 
the  rentals  for  it  should  go  to  the  city 
and  not  into  the  pockets  of  aldermen. 
If,  as  is  in  fact  the  case,  it  belongs  to  the 
owner  of  the  abutting  property,  he 
should  control  its  disposition. 

There  are  some  celebrated  sayings 
worth  repeating  every  once  in  a  while; 
one  ot  them  is  Napoleon's  remark: 

"A  journalist  is  a  grumbler,  a  cen- 
surer,  a  giver  of  advice,  a  regent  of  sov- 
ereigns, a  tutor  of  nations.  Four  hos- 
tile newspapers  are  more  to  be  feared 
than  a  thousand  bayonets." 


A  Cleveland  man  of  literary  talents 
and  ad-writing  ability  has  decided  to 
leave  fiction  to  other  people  of  imagin- 
ative disposition,  and  will  devote  him- 
self entirely  to  constructing  advertise- 
ments for  several  retail  business  houses. 

The  scheme  is  a  good  one,  tried  and 
proven,  and  we  trust  that  C.  E.  Blan- 
chard,  the  gentleman  in  question,  will 
find  himself  equal  to  the  task,  one  de- 
manding continuous  originality,  per- 
suasive pen  eloquence  and  acutely  accu- 
rate knowledge  of  local  conditions. 

Mr.  Blanchard's  plan  is  to  divide  his 
time  between  several  firms  for  a  yearly 
consideration  and  give  his  entire  time 
to  their  advertising  interests,  writing 
their  ads  and  placing  them  with  the  dif- 
ferent papers.  Consulting  with  them 
every  day,  he  is  to  keep  in  touch  with 
their  interests.  His  intention  is  to  write 
for  but  one  firm  in  each  line,  avoiding 
the  danger  of  discriminating  against  or 
to  the  advantage  of  any  particular  firm. 


If  the  citizens  of  Ligonier.  Pa.,  had 
not  listened  too  late  to  an  editor  they 
would  not  now  be  mourning  the  severe 
loss  by  fire  which  came  last  week  close 
to  consuming  the  whole  town,  and  credit, 
which  was  secured  the  day  before  the  fire, 
would  not  have  been  damaged. 

The  Ligonier  Echo  for  two  years 
warned  its  readers  that  they  needed  a 
better  water  supply  and  fire  protection. 
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and  at  last  they  woke  up  to  the  editor's 
warning  cry  of  danger  and  the  town 
council  were  able  to  sell  the  bonds  to 
cover  the  expense  of  adequate  protec- 
tion. The  next  night  the  fire  raged, 
and  the  editor  could  have  said  "  I  told 
you  so"  with  great  delight,  if  it  had 
not  been  that  the  office  of  the  Echo  was 
consumed  in  the  flames. 


Meleville  E.  Stone,  general  manager 
of  the  Associated  Press,  is  on  his  way 
home  from  a  short  jaunt  in  Europe.  A 
delegation  of  newspaper  men  ought  to 
be  at  hand  to  receive  him,  each  with  a 
copy  of  the  issue  of  the  New  York 
Herald,  in  which  a  picture  of  Mr.  Stone 
and  a  long  and  laudatory  article  about 
him  and  his  abilities  appeared. 

Mr.  Stone  is  a  modest  man  with  a 
habit  of  peeping  over  the  top  of  his 
glasses,  and  the  look  he  would  give  the 
reporters  would  be  worth  columns  of 
descriptive  matter,  the  unfeigned  de- 
light and  concealed  triumph  making  a 
study  of  a  master  man  fitted  tor  the 
genius  of  a  master  writer. 

It  is  not  singular  that  any  one  should 
speak  well  of  Stone,  but  the  fact  that  his 
laudation  appeared  in  James  Gordon 
Bennett's  great  United  Press  paper, 
acknowledging  that  he  was  the  head  of 
the  Associated  Press  and  not  "  a  concern 
styling  itself  the  Chicago  Associated 
Press,"  is  an  occurrence  of  significance 
owing  to  the  suspicion  that  Stone  and 
Bennett  chatted  over  the  weather  in 
Paris. 

The  Rev.  A.  L.  Hudson,  of  Salt  Lake 
City,  says:  "  When  the  people  cease  to 
be  dishonest,  the  newspapers  will  become 
fair  and  independent.  When  the  people 
cease  to  demand  sensational  news,  its 
publication  will  be  jStopped.  But  until 
that  day  dawns  the  newspapers  will  re- 
main as  they  now  exist,  the  purveyors  of 
the  class  of  news  demanded  by  their 
readers." 

It  sometimes  happens  that  readers 
who  are  offended  at  the  course  of  a 
newspaper  attempt  to  annihilate  it  by 
writing  letters  full  of  withering  sarcasm 
to  the  editor,  but  a  Glasgow  editor,  at 
the  hands  of  Mrs.  Madge  Kendall,  an 
actress,  seems  to  have  been  chosen  as  the 
victim  of  a  particularly  blistering  brand 
of  contempt.  Mrs.  Kendall,  alter  cor- 
recting some  mistakes  regarding  her 
brother,  says: 

When  you  write  my  brother's  name  again — 
do  it  on  your  knees  I  with  your  hat  off  !  I  never 
knew  your  paper  existed-.-till  I  saw  it  one  day 
on  my  kitchen  table  !  when  I  told  my  house- 
keeper to  bum  it.  She  rang  for  the  groom — 
who  sent  for  the  stable  boy — who  did  so  I 

This  is  worthy  of  a  place  in  the  ready 
letter  writer  for  the  use  of  those  who  wish 
to  abuse  editors. 

It  is  a  sample  of  the  scorn  of  a  certain 
class— the  sort  of  which  the  Kendalls  are 
positive  types,  the  people  who,  having  re- 
ceived the  courtesies  of  a  nation,  owing 
to  their  alleged  respectability,  return  to 
the  mother  land  to  belittle  the  good  in- 
tentions of  their  hosts. 

Indeed,  it  is  a  fine  example  of  the 
meanness  of  the  too-good-to-read-the- 
paper  people.  Praise  them  and  they 
tolerate  kindliness  with  a  sulk. 


The  New  York  Times  very  properly 
says:  "Thirty  years  ago  there  was 
scarcely  a  morning  paper  in  New  York 
that  published  a  Sunday  issue.  The 
field  was  left  to  special  newspapers, 
which  tilled  it  very  badly.  Now,  the 
Sunday  issue  of  every  morning  paper  is 
the  most  voluminous,  the  most  profitable, 
and  the  most  important  issue  of  the  week. 
For  any  practical  purpose,  even  as  con- 
cerns the  vast  majority  of  church  mem- 
bers, general  denunciation  of  Sunday 
newspapers  is  perfectly  idle  and  futile." 


A  NOVELTY  IN  LONDON. 

Marshal  Halstead  is  in  London  en- 
gaged in  getting  out  a  Christmas  edition 
of  the  London  Mail,  an  unusual  enter- 
prise in  Great  Britain. 

A  special  edition,  and  particularly 
a  Christmas  edition,  is  an  absolute  nov- 
elty in  London  daily  journalism,  and 
the  Christmas  Mail,  with  its  colored 
cover  and  holiday  reading,  will  undoubt- 
edly create  a  stir  in  England. 


PURELY  PERSONAL. 

M.  H.  De  Young,  publisher  of  the 
San  Francisco  Chronicle,  left  for  Europe 
last  week  on  the  New  York.  He  was  ac- 
companied by  Mrs.  De  Young,  their 
daughter,  Phyllis  Mary  De  Young,  and 
Mamie  Deane,  a  relative.  Mr.  De  Young 
expects  to  be  gone  nine  weeks,  and  will 
travel  from  London  to  St.  Petersburg. 
The  politicians  have  it  that  if  he  is  not  in 
the  Cabinet,  he  is  to  be  an  ambassador, 
and  that  he  is  looking  over  the  ground 
preliminary  to  an  expression  of  his  choice. 


W.  L.  Thorndyke,  editor  of  the 
Loveland  (Colo  )  Reporter,  is  adding  to 
his  reputation  as  a  clever  pencil  pusher 
by  writing  songs  that  strike  the  popular 
fancy. 


J.  H.  Maddy,  the  new  press  agent 
of  the  Baltimore  and  Ohio  Railroad, 
is  the  riijht  man  in  the  right  place. 

His  journalistic  history  is  quite  a 
guarantee  of  his  abiliities.  Briefly  it 
may  be  stated  that  he  was  successlul  on 
the  Cincinnati  Commercial  Gazette,  Cin- 
cinnati Tribune  and  Cleveland  World. 

He  is  a  clever  writer  who  knows  his 
business  thoroughly,  and  if  he  does  not 
make  a  success  of  his  new  position — 
but  he  will. 


The  accompanying  portrait  of  Harry 
Furniss,  the  English  caricaturist,  is  re- 
produced from  the  Critic,  and  was  made 
from  a  two  minute  sketch  drawn  by  the 
artist  himself  at  the  request  of  the  editors 


of  that  journal.  Those  who  have  seen 
Mr.  Furniss'  work  since  his  arrival  in 
this  country  have  no  reason  to  question 
that  his  reputation  in  Great  Britain  was 
established  on  a  solid  basis.  Aside  from 
his  skill  as  a  draughtsman  he  certainly 
has  a  gift  of  humor,  satire  and  originality 
which  is  rare.  He  has  proved  himself 
worthy  of  the  kindest  American  hos- 
pitality. 


Rev.  Dr.  A.  B.  Thain  has  been 
made  editor  of  the  Advance,  the  power- 
ful Congregational  weekly  published  in 
Chicago,  and  read  throughout  the  na- 
tion. Dr.  Thain  is  one  of  the  most 
capable  and  best  known  Congregational 
ministers  in  the  country.  He  has  had  a 
long  and  a  happy  career  in  the  ministry, 
and  his  great  ability  as  a  thinker, 
preacher  and  minister  has  been  recog- 
nized wherever  he  has  lived  and  worked. 

"Joe"  Quail,  the  popular  ex-city 
editor  of  the  New  York  Journal,  who 
has  been  looking  over  his  mining  inter- 
ests in  the  West,  having  disengaged 
himself  entirely  from  newspaper  work, 
will  soon  return  to  the  Journal.  His 
exact  duties  have  not  yet  been  settled, 
but  Quail  has  the  local  experience  and 
knowledge  which  must  make  him  val- 
uable in  any  position. 


E.  K.  Beeks  has  taken  the  editorial 
management  of  the  Canton  (O.)  Morn- 
ing Record,  the  only  morning  daily  in 


President-elect  McKinley's  county.  Mr. 
Beeks  is  one  of  the  youngest  managing 
editors  in  Ohio.  He  has  been  connected 
with  the  Cincinnati  Eni/uirer,  Washing- 
ton Tost,  and  the  Washington  bureau  of 
the  Associated  Press. 


A.  E.  Richardson  and  W.  B.Jones, 
of  the  Wells-Richardson  Company, 
Burlington,  Vt.,  have  been  making  a 
trip  through  the  West  in  connection  with 
the  growing  business  of  the  company. 


Richard  Welsh,  late  of  the  New 
York  Weekly  World,  has  joined  the 
Evening  JournaPs  editorial  staff. 


Carter  H.  Harrison,  formerly 
editor  of  the  Chicago  Times,  is  a  candi- 
date for  the  democratic  nomination  to 
the  Chicago  mayoralty. 


Frank  B.  Stevens,  of  Boston,  has 
been  making  life  a  bit  brighter  for  some 
of  the  Western  publishers.  He  has 
recently  been  visiting  that  section,  and 
no  doubt  big  advertising  contracts  re- 
sulted. 


John  O.  Patten,  editor  of  the  Bath 
(Me.)  Times  and  representative-elect  to 
the  Maine  legislature,  has  notified  the 
city  government  that  on  account  of  ill 
health  he  must  decline  the  office.  He 
will  pass  the  winter  in  the  South. 


A.  K.  Hammond,  advertising  man- 
ager of  the  St.  Louis  Republic,  is 
quietly  adding  to  his  reputation  as  a 
"  good  man  to  get  advertisements." 


William  M.  Butler,  who  had  been 
mentioned  as  editor  of  Cincinnati's  recent 
short-lived  daily,  the  Record,  writes  that 
he  did  not  assume  any  duties  in  con- 
nection with  the  paper,  having  voluntarily 
withdrawn  from  the  enterprise  some  time 
before  the  first  issue. 


Roy  C.  Dawson,  whose  journalistic 
abilities  are  aided  and  abetted  by  his 
knowledge  as  a  practical  printer,  is  now 
in  editorial  charge  of  the  Hancock  (Pa.) 
Star. 

Morgan  J.  Flaherty  has  been  ap- 
pointed managing  editor  of  the  Lewis- 
ton  (Me.)  Sun.  Mr.  Flaherty  for  over  a 
year  has  been  editor  of  the  Bar  Harbor 
Record. 

William  H.  Harvey,  otherwise 
known  as  "Coin"  Harvey,  is  now  the 
editor  of  a  monthly  called  the  Patriot's 
Bulletin,  issued  by  the  Coin  Publishing 
Company  at  263  Washington  Boulevard, 
Chicago.    - 

Rev.  Dr.  J.  S.  Barrows,  editor  of 
the  Christian  Register,  of  Boston,  who 
has  been  elected  to  congress,  speaks 
modern  Greek,  and  at  a  recent  meeting 
of  Greeks  in  Boston  spoke  to  them  in 
their  native  tongue. 


SPHINX  CLUB. 

The  third  dinner  of  the  Sphinx  Club 
was  held  last  week  at  the  Waldorf  Hotel. 
A  large  number  of  members  were  present, 
all  being  prominent  men  in  the  advertis- 
ing business.  Among  the  guests  of  the 
evening  were  Charles  A.  Dana,  of  the 
New  York  Sun;].  Brisben  Walker,of  the 
Cosmopolitan;  and  Major  Richards,  of 
the  Indianapolis  Sun.  The  president  of 
the  chib,  Manly  M.  Gillam,  presided  and 
was  aided  and  abetted  in  the  entertain- 
ment by  George  P.  Rowell,  the  treasurer 
of  the  club,  and  C.  A.  Bates,  the  secre- 
tary. Among  the  merriest  of  the  crowd 
were  F.  J.  Gibson  and  Artemas  Ward. 


A  GEORGIA  TRADE  ISSUE. 

The  Rome  (Ga.)  Tribune  has  issued 
its  annual  Trade  Review  Number.  The 
edition  is  a  credit,  as  usual,  to  Editor 
W.  A.  Knowles  and  the  management  of 
the  Tribune.  The  business  men  of 
Rome  are  evidently  not  falling  back- 
ward, for  the  advertisements  in  the 
paper  are  abundant, 


A   "HUSTLER!'   FOR  RE.SULTS. 

There  are  not  many  men  as  well  enti- 
tled to  a  place  among  the  actual  creators 
of  new  advertising  as  William  H.  Tripp 
of  the  J.  Walter  Thompson  Agency. 
The  way  in  which  Mr.  Tripp  has  devel- 
oped the  advertising  of  good  firms  so 
that  irom  an  expenditure  of  a  few  hun- 


WILLIAM  H.  TRIPP. 

dred  or  so  .per  month  they  spend,  with 
great  profit  to  themselves,  an  amount 
twenty  or  thirty  times  larger,  has  fre- 
quently been  commented  on. 

The  man  in  the  advertising  business 
who  simply  acts  as  a  medium  for  trans- 
mitting to  publishers  a  volume  of  adver- 
tising which  would  be  sure  to  be  done 
any  way  if  the  advertiser  were  left  to 
himself  deserves  well,  of  course.  The 
man  who  "takes  hold  "  of  a  firm  that 
does  not  advertise  at  all,  or  to  a  very 
slight  extent,  and  guides  the  advertising 
so  that  it  brings  results  which  lead  to 
ten  dollars  being  spent  for  space  instead 
of  one  certainly  deserves  better. 

Mr.  Tripp  is  a  popular  man  as  well 
as  a  clever  one,  and  his  personality  and 
character  are  such  that  he  would  be  sure 
to  make  a  strong  impression  in  any  field 
of  activity. 


OBITUARY  NOTES. 

Robert  F.  Kerr,  for  many  years  ship 
news  editor  of  the  New  York  Herald, 
died  recently.  Mr.  Kerr  was  born  in 
Halifax,  N.  S.,  in  1828.  He  there 
learned  the  printer's  trade.  On  coming 
to  New  York  he  became  connected  with 
the  Herald,  and  for  forty  years  had  been 
with  the  paper. 

Felix  G.  D.  Fontaine,  who  for  many 
years  was  connected  with  New  York 
newspapers  and  who  during  the  late 
war  was  a  Southern  correspondent,  died 
last  week  in  Columbia,  S.  C. 


Franz  J.  Petsch,  editor  of  the  Hartford 
(Conn.)  German  Herold,  died  in  that 
city  December  2.  He  had  been  con- 
nected with  the  paper  for  twelve  years. 


John  L.  Wallace,  editor  of  the  Tusca- 
loosa (Ala.)  Times,  died  last  week  of 
pneumonia,  just  after  returning  from  his 
wedding  trip. 

Joseph  T.  Wells,  a  newspaper  man 
of  McKeesport,  Pa.,  is  dead.  Mr.  Wells 
was  formerly  editor  of  the  McKeesport 
Times. 


George  Y.  Coffin,  the  cartoonist  of  the 
Washington  Post,  is  dead.  He  was  one 
of  the  cleverest  artists  in  his  line  and  did 
good  work. 


Tames  H.  Preston,  editor  of  the  Amboy 
(III.)  News,  died  recently.  He  had 
published  the  News  since  18S4. 


Colonel  P.  E.  Edmondson,  editor  and 
proprietor  of  the  La  Grange  (Tex.) 
Journal,  is  dead, 
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PROSPEROUS  PAPER. 

THE   GREAT    INCOME  OF  THE 
LONDON  TIMES. 

It  Runs  Up  Into  the  Many  Thou- 
sands, Bur,  According  to  Ballard 
Smith,  is  Nor  What  it  Was  Be- 
fore THE  Unfortunate  Pigott 
Affair— Fractional  Calculating. 
Not  only  newspiper  men,    but  the 
public  generally,  will  be  interested  in  a 
case  in  the  courts  this  week  brought  by 
a  recent  purchaser  of  a  small  interest  in 
the  London  Times  property.   The  Times 
has  always  been   protoundly  secretive 
concerning  its  circulation  and  income. 
Its  enemies  and  the  Irishmen   at  the 
Parnell  inquiry  have  from  time  to  time 
made  determined  eflbrts  to  obtain  infor- 
mation on  these  points,  and  in  view  of 
the  fact  that  some  eighty  odd  persons 
have  minute  shares  in  the  paper,  it  is 
surprising  that  until  the  present  moment 
no  authentic  data  have  been  procurable. 

But  the  trial  of  the  suit  has  been  the 
accidental  means  of  giving  a  clear  index 
to  the  amount  distriijuted  in  dividends 
among  the  proprietors  of  this  famous 
newspaper. 

Birnie  Todd,  of  Brighton,  was  pro- 
ceeded against  for  misrepresenting  the 
income  derivable  from  a  fractional  share 
in  the  Times,  which  he  had  sold  to  the 
Rev.  Aurelian  Adams  for  £^,'^6,  ($)l,770. 
Mr.  Todd's  share  was  described  in  court 
as  one-fourteenth  of  two-thirds  of  one- 
ninth  of  two-sixteenths  of  the  paper  —or, 
reduced  to  a  simple  faction,  one-tifteen 
hundred  and  twelfth.  He  sold  it  to  the 
clergyman  on  the  representation  that  it 
was  worth  £2<~,  ($125)  per  annum, 
whereas  its  actual  income  in  1894  was 
only  £i'j  3s.  iid.,  abjut  $86. 

A  simple  calculation  made  by  Ballard 
Smith,  of  the  New  York  World,  based  on 
these  figures,  shaws  the  total  amount 
distributed  among  the  Times  proprietors 
in  dividends  in  that  year  _^26,oo6  ($130,- 
030).  From  similar  data  given  for  1893, 
it  seems  that  the  amount  distribu  ed  was 
;^27,973  ($139,860),  while  in  1892  the 
amount  was  ^36,288  ($181,440). 

Of  course  tliese  figures  do  not  repre- 
sent the  total  net  income,  as  probably  a 
substantial  percentage  is  carried  forward 
each  year.  But  it  is  certain  that  the  total 
net  income  is  less  than  ^^40,000  ($200,- 
000)  a  year.  Betore  its  disastrous  deal- 
ings with  Forger  Pigott  and  the  era  of 
the  Parnell  Commission,  the  net  income 
of  the  Times  was  commonly  reported 
to  be  ;^8o,OQO  ($400,000)  a  year,  but 
competition  of  late  years  has  grown 
much  keener,  whereas  the  expenditures, 
previously  liberal,  have  substantially  in- 
creased. 


ALLAN  FORMAN  GOES  AT  LAW. 

An  application  was  made  last  week  be- 
fore Justice  Van  Wyck  in  the  Supreme 
Court,  Brooklyn,  by  Allan  Forman,  for- 
merly the  editor  of  the  Journalist,  for  the 
appointment  of  a  commission  to  take 
charge  of  the  estate  of  his  father,  Alex- 
ander Forman,  who,  he  alleges,  is  in- 
sane. 

In  the  affidavits  acconpanying  the  pe- 
tition it  was  alleged  that  the  estate  was 
badly  handled,  and  that  the  petitioner 
feared  that  it  was  being  dissipated  by  his 
mother  and  younger  brother. 

In  reply  to  the  allegations  of  his  son, 
Alexander  Forman,  who  is  now  sixty- 
two  years  old,  acknowledge  that  he  had 
been  treated  by  specialists,  but  declare 
that  he  is  now  mentally  sound  and  com- 
petent to  manage  his  estate. 

The  mother,  Mrs.  Amelia  Forman,  in 
her  affidavit,  declares  that  the  action  was 
inspired  by  the  creditors  of  the  petitioner. 
Decision  on  the  application  was  in  favor 
of  Forman's  father. 


GOOD  NEWS  FOR  MANY  PEOPLE. 

It  will  directly  interest  and  please  the 
majority  of  New  Yorkers  to  know  that 
two  great  papers,  the  Journal  and  the 
World,  are  to  cease  their  rivalry  in  the 
line  of  presenting  too  frequently  the 
nether  limbs  of  females,  and  that  both 
have  resolved  to  cease  to  shock. 


WOULD    NOT    ANSWER  QUES- 
TIONS IN  COURT. 

More  than  two  years  ago  a  committee 
of  the  United  States  senate  began  an  in- 
vestigation of  rumors  and  charges  which 
implicated  members  of  the  senate  in  al- 
leged deals  in  sugar  stock. 

Six  witn'isses  before  the  cOTimittee  re- 
fused to  answer  questions  put  to  them 
respecting  the  alleged  speculation  by 
senators,  and  thus  effectually  blocked 
the  efforts  of  the  senate  to  accomplish 
anything. 

The  recalcitrant  witn"!sses  were  Elver- 
ton  R.  Chapman  and  J.  W.  McCartney, 
stock  brokers;  H.  O.  Havemeyer,  pres- 
ident of  the  sugar  trust;  H.  G.  Searles, 
secretary  of  the  su^ar  trust;  E.  J.  Ed- 
wards and  John  S.  Shriver,  newspaper 
correspondents. 

In  the  United  States  Supreme  Court 
Chief  Justice  Fuller  has  handed  down  a 
decision  in  the  case  of  Elverton  R.  Chap- 
man, who  was  sentenced  to  piy  a  fine  of 
$100  and  undergo  imprisonment  for  a 
term  of  three  months. 

Having  failed  to  consider  the  question 
of  constitutionally.  Chapman's  attor- 
neys, through  habeas  corpus  proceed- 
ings, may  endeavor  to  have  that  question 
decided.  Upjn  that  decision  depends 
the  fate  of  the  witness  in  contempt. 

Ttie  most  important  issue  involved  in 
thecise  is  the  right  of  newspaper  men 
to  refuse  to  disclose  the  source  of  their 
information  when  called  as  witnesses  in 
cases  where  such  information  was  given 
in  confidence. 

The  sacredness  of  confidential  com- 
munications to  lawyers,  ministers  and 
physicians  is  always  recognized  by  the 
courts,  and  that  the  sa  ne  sacredneis 
should  attach  to  inform  ition  imparted  to 
newspaper  men  is  conceded  practically 
by  the  bar  of  the  whole  country. 


CAVADIAN  XM.\S  ENTERPRISE. 

The  Toronto  Globe  his  done  many 
clever  and  enterprising  things,  exhibit- 
ing an  activity  not  generally  imagined 
to  be  characteristic  of  Canadian  journal- 
ism. In  fact,  the  Globe  is  absolutely 
American  in  its  method  of  giving  all  the 
news  promptly,  presenting  it  in  attrac- 
tive form. 

Its  latest  exhibition  of  enterprise  is 
shown  in  its  Christmas  number,  a  beau- 
tiful paper  of  many  pages,  filled  with 
profit  ible  advertising  and  unusually 
good  reading  matter.  Half  tones  are 
very  largely  used,  and  were  well 
printed. 

A  feature  of  this  Christmas  issue  was 
the  two  pages  filled  with  cuts  showing 
the  most  famous  of  the  battle  ships  of 
Great  Britain,  a  menace,  as  it  were,  to 
those  who  think  that  the  happiest  possi- 
ble event  would  be  war  between  the  two 
great  English-speaking  nations. 

The  Christmas  Globe  is  in  every  way 
attractive,  and  Charles  W.  Taylor  cer- 
tainly deserves  the  commend  ition  and 
congratulations  of  American  news- 
paper men. 


SOUTHERN  REPUBLICAN  DAILY. 

Arrangements  have  been  made  for  the 
starting  of  a  newspaper  enterprise  at 
Charleston,  W.  Va.  It  will  be  a  morning 
republican  daily,  and  will  take  a  full 
press  report.  It  will  be  owned  by  lead- 
ing republican  politicians,  among  whom 
are  named  such  men  as  Senator  Elkins, 
Governor-elect  Atkinson,  Congressman- 
elect  C.  P.  Dorr,  A.  G.  Dayton,  William 
Seymour  Edwards,  William  O.  Dawson 
and  John  L.  Freh.  Freh  is  to  be  the 
business  manager,  but  the  editor  has  not 
been  selected  yet.  The  first  issue  is  to  be 
out  in  January,  and  it  will  be  the  most 
metropolitan  paper  ever  issued  in 
Charleston. 


TOOK  HIS  TALENTS  WITH  HIM. 

Arthur  Meyer,  the  well-known  artist 
and  designer,  for  many  years  at  21 
Beekman  street.  New  York,  has  just 
moved  into  a  new  office  in  Room  1031 
Temple  Court  Building,  where  he  will 
continue  to  grind  out  ideas  in  pen  and 
ink  and  wash  drawings  for  book,  news- 
paper and  advertising  publishers, 


DEATH  OF  THE  FOUNDER  OF 
ILLUSTRATED  PAPERS. 

Frederick  Gleason,  who  died  in  the 
Old  Men's  Home  at  Boston  last  week, 
was  the  first  man  to  establish  an  illus- 
trated newspaper  in  this  country.  It  was 
called  Gleason's  Pictorial  Drawing 
Room  Companion,  was  "  literary  "  in 
character  after  its  own  standard,  and  was 
successful. 

Mr.  Gleason  had  previously  published 
a  paper  with  the  title  The  Flag  of  Our 
Union.  M.  M  Ballou,  who  atterwards 
founded  the  Boston  Globe,  and  was  the 
author  of  so  many  books  of  travel  later, 
was  the  editor  of  Mr.  Gleason's  Draw- 
ing Room  Companion.  He  wrote  a  great 
deal  for  it,  and  J.  T.  Trowbridge  was 
one  of  its  contributors. 

Finally  Mr.  Ballou  bought  the  paper, 
and  Mr.  Gleason,  who  had  acquired 
what  was  then  estimated  to  be  a  fortune, 
went  into  real  estate  speculation.  He 
built  himself  an  immense  house  in  Dor- 
chester, which  used  to  be  pointed  out 
as  a  sight  to  people  who  came  there, 
and  was  later  termed  "  Gleason's 
Folly."  Fortune  went  against  him  and 
he  lost  all  the  property  he  had  made. 

A  number  of  years  ago  he  sought 
refuge  in  the  Old  Men's  Home,  where 
he  had  long  led  a  quiet  life  after  his 
eventful  business  career.  Story  papers 
were  profitable  in  those  days.  Out  of 
The  Flag  of  Our  Union  grew  the  True 
Flag,  which  made  three  men  rich. 


TO  BE  RECAPITALIZED. 

The  Arena  Publishing  Company,  of 
Boston,  is  to  be  reorganized.  T  he  mag- 
azine is  in  the  hands  of  a  receiver  against 
the  wishes  of  many  stockholders. 

The  Arena  will  be  recapitalized  by 
experienced  business  men  and  placed  in 
new  hands  and  on  a  firm  financial  basis, 
the  magazine  to  be  an  open  court  for  the 
promulgation  of  all  authoritative  and 
important  opinions. 

The  business  of  the  Arena,  both  as  a 
masjazine  and  as  a  book  publishing 
house,  has  had  quite  a  phenomenal 
growth,  but  it  had  not  sufficient  capital  to 
handle  the  business  into  which  it  had  de- 
veloped. With  the  reorganized  company 
the  Arena  will  be  enabled  to  extend  its 
growth  and  add  to  its  reputation,  now 
so  well  established. 


A  GOOD  BOOK  FOR  PUBLISHERS. 

The  Publishers'  Guide  Company,  St 
Paul,  which  has  branch  offices  in  New 
York,  Pittsburg  and  Chicago,  has  issued 
a  list  of  advertisers  with  their  com- 
mercial rating.  It  seems  to  be  a  care- 
fully compiled  and  comprehensive  list, 
and  must  be  of  value  to  publishers.  Its 
title  is  the  "Encyclopedia  of  Adver- 
tisers. ' ' 


A  NEWSPAPER  NESTOR. 

Erasmus  A.  Norris,  of  Fitchburg, 
Mass.,  gave  a  reception  to  his  brother 
scribes  and  friends  on  the  occasion  of 
his  seventy-fifth  birthday  last  week. 

Mr.  Norris  has  been  engaged  in  active 
newspaper  work  for  54  years,  in  the 
various  capacities  of  reporter,  editor, 
owner  and  publisher. 


WISCONSIN  LAW  IN  THE  WAY. 

Attorney -General  Myorea,  of  Wiscon- 
sin, declares  the  combination  that  is  re- 
ported to  be  forming  in  the  East  to  con- 
trol the  production  of  paper  used  by 
newspapers  to  be  illegal  in  that  state. 
Wisconsin  is  the  largest  producer  of 
news  paper  after  New  York.  The  law 
of  1893  declares  illegal  every  combina- 
tion in  the  nature  of  a  trust  or  conspir- 
acy in  restraining  trade  or  commerce. 


ANOTHER  BRE.\CH  OF  CON- 
TRACT CASE. 

Nicolas  Flood  Davin  has  entered  suit 
against  Editor  Walter  Scott,  of  the  Re- 
gina  (Canada)  Leader,  for  $10,000  for 
breach  of  contract,  the  paper  not  having 
supported  the  conservative  member  at 
the  last  election,  for  persistent  libels  and 
for  malicious  persecution. 


PRINTERS'  SUPPLIES. 


ASK  ABOUT  THE 

Web-Success 

SELF-INKING 

Proof  Press. 

Just  the  thing  newspaper 
pubHshers  have  been  look- 
ing for. 

Many  prominent  papers  have  them  in 
successful  daily  use — for  example,  the 
New  York  Herald  (2),  Sun  (2),  Tribune, 
Evening  Post  and  Journal,  Brooklyn 
Eagle  (2),  Boston  Globe  (3),  Herald  {z^. 
Journal a.nd  Transcript,  Chicago  Times- 
Herald  and  Tribune,  Buffalo  News, 
Philadelphia  Telegraph  (2),  and  Press, 
Washington  Star,  San  Francisco  Ex- 
aminer and  others.  There  are  also  3  in 
the  Government  Printing  Office. 

SEND  FOR  ILLUSTRA- 
TED CIRCULAR. 

F.  WESEL  MFG.  CO., 

Noi.  82  and  84  Fulton  Street,  New  York  City. 


THE  EXCHANGE  FIEND. 

Excuse  m«>.  Mr.  Editor,  I  just  dropped  in  to  say 
That  if  you've  any  papers  you  are  goin'  to 
throw  away 

I'd  feel  most  mighty  gratified  if  somehow  I 
could  get 

A  fairly  recent  copy  ol  the  old  IVayl/ack  Ga- 
zette, 

or  course,  it  ain't  a  daily,  but  still  it  seems  to 
me 

A  paper  printed  once  a  week  is  just  the  right 
idee. 

I  always  find  within  it  all  the  news  I  really 
need, 

While  city  papers  dish  up  stuff  that  no  one 
wants  to  read. 

I've  been  here  now  a  fortnight  with  my  daugh- 
ter Mandy's  folks; 

Hain't  seen  a  thing  worth  readin'  but  a  lot  of 
chestnut  jokes, 

I  hope  it  ain't  presumin',  sir,  too  much  for  me 
to  say, 

I  don't  see  how  you  manage  so  to  let  news  get 
away. 

I've  read  your  paper  reg'lar,  but  it  makes  me 
fairly  foam 

When  1  never  find  a  cussed  word  about  the 

folks  at  home, 
I  hope  that  you'll  excuse  me  if  I  emphasiz:  my 

views — 

But  you  show  most  blamed  poor  judgment  in 
selectin'  of  your  news. 

Who  cares  about  the  Sultan  of  New  Jersey, 
anyway  ? 

I  want  to  know  how  Wayback  went  for  mayor 
t'other  day. 

Who  cares  for  Venezoola,  or  for  Cuba  or  for 
Spain  ? 

Who  cares  how  many  turkeys  Abdul  Hamid's 
folks  have  slain  ? 

We  all 'know  that  McKinley  was  elected  presi- 
dent. 

But  what  I  want  to  know  now  is  how  Wayback 

township  went. 
Who  cares  a  continental  how  they  build  the 

cabinet  ? 

Has  BlilTkins  sold  his  grocery?  Is  huskin' 
ended  yet? 

I've  read  your  special  telegrams  from  every 

foreign  soot. 
But  they  don't  tell  whether  Jenkins  is  a  justice 

now  or  not. 

Why  couldn't  you  just  spare  a  line  or  two  some 
time  to  say 

How  Bill  Jones  ran  for  ofiSce?  Did  the  office 
get  away  ? 

And  why  not  take  sulTicient  spice  to  add  upon 
the  side. 

If  old  man  Wilkins'  brindle  cow  got  well  at 

last  or  died  ? 
Confound  your  foreign  fixin's !    Give  me  the 

news,  you  bet  I 
And  the  only  paper  that  prints  it  is  the  old 

Wayback  Gazette. 

Chicago  Times-Herald, 


NEWSPAPER  MAN'S  INVENTION. 

James  P.  Dennis,  managing  editor  of 
the  New  Haven  Palladium,  has  in- 
vented a  mathematical  enigma  which  he 
terms  the  "  Trolley  Puzzle. " 

His  creation  has  attracted  much  at- 
tention, and  already  more  than  150,000 
have  been  put  on  the  market. 


A  BLAZING  STAR. 
The  office  of  the  Marion  (S.  C.)  Star 
was  destroyed  by  fire  last  week.  The 
loss  was  partially  covered  by  insurance. 
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RECENT  INCORPORATIONS. 

W.  H.  Hooker  &  Company  is  the 
name  of  a  new  corporation  whose  pur- 
pose is  to  manufacture  medicines  and 
druggists'  supplies  in  New  York  city; 
capital,  $25,000  The  directors  are 
Walter  H.  Hooker,  Wilmore  Anway  and 
James  F.  Sanlord.  The  old  firm  of 
W.  H.  Hooker  &  Company  existed  for 
many  years  and  for  a  long  time  did  a 
large  business. 

The  Household  Publishing  and  Print- 
ing Company  ot  New  York  has  been  in- 
corporated, to  publish  a  monthly  maga- 
zine called  the  Household  Companion. 
Capital,  $42,500;  directors,  Carrington 
Thompson,  John  Maclay  and  A.  L. 
Funk,  of  New  York  city. 

The  Love  Hadley  Publishing  Com- 
pany has  been  incorporated  in  St. 
Louis  with  a  capital  stock  of  $10,000 
in  100  shares  of  $Ioo  each,  full 
paid.  Dr.  I.  N.  Love,  an  old  medical 
journalist,  holds  98  shares;  W.  H.  Had- 
ley  and  L.  G.  Hadley,  one  share  each. 
The  object  is  to  publish  medical  books, 
journals,  etc. 

The  Memphis  (Tenn.)  Herald  Pub- 
lishing Company  has  filed  articles  of  in- 
corporation with  the  secretary  of  state. 
John  R.  Godwin,  W.J.  Chase,  Chas.  F. 
Woeller,  E.  T.  Byington  and  Hugh  R. 
Huhn  are  named  as  incorporators. 


RECENT  NEW  ENTERPRISES. 

The  first  issue  of  the  Journal  of 
Finance  and  Commerce  has  been  issued 
at  New  Orleans.  It  is  creditable  in  con- 
tents and  appearance  and  is  such  a  jour- 
nal as  New  Orleans  has  needed. 

The  Chappaqua  (N.  Y.)  Item  is  a  new 
weekly  paper  pubUshed  by  Edwin  Bidell. 

The  San  Juan  Miner  has  made  its  ap- 
pearance at  Telluride,  Colo.,  and  will 
be  published  in  the  interest  of  the  mining 
industry.  It  will  be  edited  by  L.  R. 
Whitmore. 

A  new  paper  has  entered  the  field  of 
journalism  at  Burlington,  Kan.,  called 
the  Daily  News.  It  will  be  edited  and 
published  by  John  Redmond. 

A  new  weekly  paper  has  begun  publi- 
cation at  New  Castle,  Pa.  It  is  called 
the  Lawrence  Record.  W.  B.  JCay  is 
editor  and  J.  F.  Quinn,  business  mana- 
ger. 

The  Owego  (N.  Y.)  Daily  Press  has 
made  its  appearance. 

George  Otis  is  the  publisher  of  a  new 
paper  at  Newtonville,  Mass.,  called  the 
Newton  Item. 

The  Clearfield  (Pa. )  Daily  Monitor  is 
the  latest  journalistic  enterprise.  S.  C. 
Watts  is  editor  and  publisher. 

Burhngton  County,  Pa.,  has  two  new 
newspapers.  The  Central  Record  has 
appeared  at  Marlton,  with  Heisler 
Clymer  as  publisher,  and  the  other,  the 
Sunshine,  is  published  at  Florence,  with 
Eugene  De  La  Roy  as  editor. 

The  Advance  is  the  name  of  a  new 
paper  at  Bartow,  Fla.  R.  J.  Morgan 
is  editor  and  publisher. 

The  Morning  Times,  the  fourth  daily 
newspaper  in  Chillicothe,  Mo.,  has  made 
its  appearance.  It  is  under  the  editorial 
and  business  management  of  G.  T.  and 
J.  P.  Sailor.  It  is  republican  in  politics 
and  has  a  semi-weekly  issue. 


CHANGES    ON   A    NEW  YORK 
MONTHLY. 

With  the  January  number  Romance 
begins  its  seventh  year.  It  has  recently 
changed  hands,  and  is  now  edited  and 
published  by  Gilson  Willets,  formerly 
editor  of  Current  Literature,  who  has 
reduced  it  to  the  regular  magazine 
size.  The  price  is  10  cents  a  copy. 
S.  R.  Hewlett  has  been  made  adver- 
tising manager  of  the  periodical. 


A  CLEVER  NEW  MONTHLY. 

The  Parisian,  which  was  started  about 
eight  months  since  in  New  York  for  the 
avowed  purpose  of  publishing  whatever 
might  be  likely  to  interest  American 
readers  in  current  European  literature, 
appears  to  be  accomplishing  with  zeal, 
and  no  doubt  with  gratification  to  itself, 
the  programme  adopted  with  the  initial 
issue.  The  December  number  includes 
a  portrait  of  Arsene  Houssaye,  a  French 
journalist,  who  at  one  time  was  a  corre- 
spondent of  the  New  York  Tribune. 


A  NEAT  THANKSGIVING  ISSUE. 

The  Missouri  Editor  celebrated 
Thanksgiving  by  issuing  its  November 
number  with  a  special  cover  which  was 
folded  with  the  flaps  in  front,  and  sealed 
with  wax  of  the  ordinary  crimson  color. 
A  metallic  seal  had  evidently  been  used 
in  sealing  the  flaps.  A  study  of  the  de 
sign  reveals  two  glasses  upside  downs 
which  obviously  implies  that  Missouri', 
editors  had  a  good  time. 


EDITOR  WON  EAGLE'S  PRIZE. 

The  $50  prize  offered  by  the  Brooklyn 
Eagle  for  the  most  conclusive  five  hun- 
dred-word  argument  in  favor  of  the  gold 
standard  has  been  awarded  to  the  Rev. 
Dr.  Joseph  N.  Hallock,  the  editor  of 
Christian  Work.  The  judge  was  Prof. 
Arthur  M.  Day,  of  Columbia  University, 
department  of  political  science. 


THE  BRIDGEPORT  FIGHT. 

Editor  Lynn  W.  Wilson  recently  filed  a 
petition  for  the  removal  of  Attorney  John 
C.  Chamberlain,  who  was  recently  ap- 
pointed receiver  for  the  Bridgeport 
(Conn.)  Publishing  Company.  He 

claims  that  Mr.  Chamberlain  will  not 
conduct  its  affairs  in  a  manner  impartial 
and  fair  to  the  other  stockholders. 


ANOTHER  CASE  OF  OVERWORK. 

W.  C.  Straughan,  a  well-known 
printer  and  publisher,  having  been  con- 
nected in  the  later  capacity  with  both 
Yost's  Weekly  and  the  late  Staunton, 
'.y a..,)  Daily  Times,  developed  symptons 
of  derangement  recently  and  was  sent 
to  an  asylum.  Worry  over  business 
reverses  and  ceaseless  work  is  attributed 
as  the  cause. 

PRAYER  BOOK  BY  FRANKLIN. 

In  a  collection  of  rare  and  curious 
books  sold  in  Boston  last  week,  was 
a  copy  of  the  Book  of  Common  Prayer 
of  the  Church  of  England,  abridged  and 
edited  by  Benjamin  Franklin,  which,  so 
far  as  can  be  ascertained,  is  the  only  one 
of  its  kind  in  existence.  It  brought 
11,250.   

PAST  HALF-CENTURY  MARK. 

With  last  week's  issue  of  the  Con- 
neautviUe  (Pa.)  C<7«riVr  it  entered  upon 
its  fiftieth  year.  J.  E.  Rupert,  the  pres- 
ent editor,  has  been  with  the  Courier  in 
an  editorial  capacity  for  over  a  third  of  a 
century,  and  still  wields  a  graceful  pen 
inspired  by  a  certain  large  circulation. 


NEWSPAPER  REVIVED. 

The  Manchester  (Va.)  Evening  Leader 
has  been  revived.  The  president  of  the 
publishing  company  is  A.  L.  Adamson. 
The  Leader  will  take  the  full  Southern 
Associated  Press  reports  and  will  also 
cover  the  local  news  completely  of  both 
Manchester  and  Richmond. 


COMPANY   CHANGES   ITS  COR- 
PORATE NAME. 

The  Syracuse  (N.  Y.)  Catholic  Publish- 
ing Company  has  certified  to  the  secre- 
tary of  state  at  Albany  that  its  corporate 
name  has  been  changed  to  the  Syracuse 
Printing  and  Publishing  Company. 


A  GOLDEN  OPPORTUNITY. 

A  petty  newspaper  in  Paris,  which  had 
long  been  at  the  point  of  death,  found  an 
ingenious  means  of  closing  its  career 


FOR  SALE. 


VALUABLE  NEWSPAPER  PROPERTV 
FOR  SALE. 
Owing  to  the  inability  of  the  stockholders  to 
agree  upon  the  management.  I  have  been  ap- 
pomted  receiver  of  The  Bkidgepokt  MoRNI^G 
Union,  and  hereby  offer  the  entire  plant  for 
sale.  It  is  an  eight-column,  eight- page  daily, 
and  has  an  actual  circulation  daily  of  more  than 
double  that  of  any  other  morning  paper  in 
Western  Connecticut,  and  stands  third  in  that 
respect  in  the  whole  state.  It  is  well  filled  with 
good  paying  advertisements  ;  has  commodious 
quarters,  centrally  located,  and  is  fitted  up  with 
all  modern  machinery.  Under  proper  manage- 
ment it  will  earn  $5,000  a  year  above  all  reason- 
able expenses  and  salaries  Copies  of  the  paper 
and  other  information  furnished  on  application. 
J.  C.  CHAMBERLAIN,  31  Sanford  building, 
Bridgeport,  Conn. 

pOR  SALE. — A  first-class  weekly  country 
^  newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 

pOR  SALE. — An  established  daily  and  weekly 
■*•  newspaper  and  job  office  in  a  prosperous 
eastern  city.  Splendid  opportunity  for  a  practi- 
cal man  with  Jio.ooo.  Address  D.  &  W.,  Fourth 

ESTATK. 

pOR  SALE  — Complete  plant,  except  press, 
fora  country  daily  or  weekly;  net  cost  (and 
all  discounts  were  saved)  over  $1,000;  used  one 
year.  It  goes  for  $325  cash.  Write  for  particu- 
lars.   Todd  &  Armstrong,  Springfield,  III. 

^JEWSPAPER  AND  JOB  OUTFIT  complete 
in  Missouri  City  of  6,000  inhabitants-  For 
particulars  address,  J    A.  S.,  care  of  The 
Fourth  Estate. 


SITUATIONS  WANTED. 

A  DVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

A  YOUNG  NEWSPAPER  BUSINESS 
MANAGER  (healthy  and  ambitious;  aged 
35)  fifteen  years*  experience  on  m  irning  daily 
of  over  20,000  circulation,  has  held  second  place 
seven  years,  desires  position  as  working  busi- 
ness manager  (no  ornament)  of  morning  or 
evening  daily  with  circulation  of  15,0  o  or  over; 
honesty  and  ability  unquestioned;  present  posi- 
tion permanent  at  good  salary,  but  seeks  change 
on  account  of  illness  in  family;  very  best  letters 
from  present  employers  and  managers  of  well- 
known  dailies;  ^Iso  New  York  references  and 
gilt-edged  letters  from  prominent  business  men, 
C'ty,  county  and  State  officials.  Address,  BUSI- 
NESS, care  The  Fourth  Estate. 

A  FIRST-CLASS  ALL-AROUND  MAN, 
called  a  terse  and  vigorous  writer,  who 
is  good  at  telegraph,  exchange  or  desk  work, 
and  experienced  as  local  editor  ;  quick  to  pick 
up  local  connections,  accustomed  to  work  in  the 
West,  desires  position  as  local  or  managing  edi- 
tor, or  reporter,at  f-ir  salary  on  reputable  paper 
in  thriving  western  city  after  January  i. 
Address  WESTERN,  care  The  Fourth  Es- 
tate. 

IVrEWSPAPER  MAN,  thoroughly  posted  in 
■'■  '  the  building  and  operating  of  all  modern 
machinery  used  in  the  getting  out  of  a  news- 
paper, desires  position  as  superintendent  with 
some  first-class  newspaper.  Either  this  or 
foreisn  country.  Address  SUPERINTEN- 
DENT, care  of  Fourth  Estate. 

\lir ANTED,  POSITION,  by  first-class  news- 
*  paper  pressman,  20  years*  experience, 
have  been  foreman  of  several  leading  press- 
rooms in  the  West,  References  first  class. 
Adriress,  Quad,  care  of  Fourth  Estate. 

piRST-CLASS  SPECIAL  WRITER,  bang- 
up  editorial,  experienced  reporter  wants 
job.     References ;    samples ;  moderate  pay, 
Myron,  305  Manhattan  ave.,  Brooklyn. 

A    WELL-KNOWN   WRITER    for  young 
folks  is  open  to  edit  (through  mail)  Juven- 
ile columns  in  first-class  paper.  Address  LITER- 
ARY,  P.  O.  Box  2252,  New  York.  

A  REPORTER  who  can  sketch  desires  post- 
tion;  metropolitan  experience;  references. 
P.  F.  A.,  care  Thk  Fourth  Estate. 


BUSINESS  OPPORTUNITIES. 

ANTED. — An  energetic,  experienced  busi« 
*  *  ness  manager  to  take  half  interest  in  an 
established  weekly  in  Colorado.  Exceptional 
opportunity.  Address,  GUIDE.  P.  O.  Box 
261,  Colorado  Springs,  Colo. 

brilliantly.  Its  last  issue  contained  the 
following  notice:  "Taking  advantage  of 
the  national  festivities  which  will  be  oc- 
casioned by  the  arrival  of  the  Czar,  the 
illustrious  friend  of  France,  this  journal 
will  cease  to  be  published." 

NOW  HAS  BUT  ONE  LOVE. 
B.  F.  Gilkison,  president  of  the  City 
Government  Publishing  Company,  New 
York,  has  severed  all  connection  with 
the  Publishers'  Collection  Agency  (of 
which  he  was  formerly  an  officer),  hav- 
ing disposed  of  his  stock  to  the  other 
members  of  the  agency. 


AD  VER  TISING  A  GENCIBS. 

(lA  MUTUAL  UNDERSTANDING  be- 
^  tween  publisher,  agfnt  and  advertiser 
for  mutual  benefit,"  is  a  good  definition  of  "  Our 
New  Way  '  of  business — bringing  advertising. 
Correspond  for  p;jrticulars- 

DODDS 

ADVERTISING 
AND 
CHECKING 

AGENCY 

Water  Street,  BOSTON. 


'•*^l^iSiiW 


M.  B.  WILSOiN 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 


THB  GOLDEN  OATK  TO 


w       Do  you  want  to 
Know  Something 
about 


KLOTZ' 


Write  The  Fred  E. 
Klotz  Advg.  Ag*cy 

CHicAoout^  PULLERS 


SEND  10  CENTS  for  the  20th  edition 
of  my  Advertisers'  Hand  Book. 

Yours  for  business 

(and  more  of  it). 

^"S!tri£7'^'T.  C.  EVANS. 

Systematic  and  Persistent  Adver- 
tising THE  Sure  Road  to  Success 
IN  Business. 

THE 

R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  Vork, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 
BUSINESS  HELPS. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Waltkr  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

A  LL  the  leading  English  Newspapers  and 
^  Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway. 

CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
 LOGAN,  UTAH.  

SPECIAL  AGENTS. 

A  DVERTISING  LISTS  are  now  being  pre- 
^  pared,  and  all  indications  point  to  a  rich 
harvest  for  the  early  and  persistent  bird.  Two 
thoroughly  up-to-date  young  men,  having  had 
many  years*  experience  with  leading  advertis- 
ing agencies  and  prominent  publications,  want 
a  few  good  papers  to  represent.  In  close  per- 
sonal tou  h  with  all  general  advertisers  and 
agencies  in  United  States  and  Canada,  and  abun- 
dantly possessed  of  energetic  business-building 
ability.  Everyihing  comes  to  the  timely  hustler 
who  employs  intelligence  and  grit.  If  not  satis- 
factorily represented  in  this  field,  address 
SPECIAL  AGENT.  Fourth  EsrATE.  

WANTED  TO  PURCHASE. 

ANTED. — A  second-hand  Magazine  for  a 
^*  Mereenthaler  Linotype,  without  ma- 
trices. Address  MAGAZINE,  care  Insurance 
Monitor,  137  Broadway,  New  York  City. 

"Vl  7'ANTED — To  lease  or   buy  daily  paper  ; 
**     town  not  less  20,000;  must  be  cheap. 
Address  "  Hustler,"  care  The  Fourth  Estate. 

DESK  ROOM  WANTED. 

VXTANTED,  desk  room  in  New  York  office 
'  ■     for  representative  of  foreign  advertising 
agency.    Give  terms  and  particulars  to  E,  care 
of  The  Fourth  Estate. 

SITUATIONS. 

AJT^ ANTED.  —  Writer  of  brilliant  editorial 
'  '     paragraphs  for  a  New  York  newspaper  . 
Address,  HT^,  Box  2907,  City. 
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IT  LEADS  THEM  ALL! 

THE 

MUTUAL 
LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  Prbsidbnt. 


Nassau.  Cbdar  and  Libkrtv  Strbbts. 


NATIONAL 

SAFE  DEPOSIT  CO. 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $30 
per  annum. 

Also  a  Storage  Department  for  the  Storage  fo' 
Tmnks,  Silverware,  Jewelry,  etc., 
at  the  lowest  ratei. 


TRAVEL. 

No  Line  in  the  World 
Equals  the 

N.Y.  CENTRAL 

in  the  comtort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

8Ji  hours,  New  York  to  Buffalo ;  9)^  hours.  New 
York  to  Niagara  Falls  ;  24  hours,  New  York 
to  Chicago;  ai}^  hours.  New  York  to  Cin- 
cinnati; 29?i  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cmcinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  m 
the  country. 

THE 

Pennsylvania 
^  railroad. 

is  patronized  by  Metropolitans  b  "cause 
they  require  the 

VERY  BEST  OF  EVERYTHING, 
and  recognize  that  it  meets,  as  a  public 
carrier,  this  demand. 

luxury,  speed,  security, 

COMFORT,  reliability,  PRI- 
VACY AND  ALL  THE  MODERN 
CONVENIENCES  OF  TRAVEL, 

are  best  obtained  on  the  unequaled  Pas- 
senger trains  ol  this 

GREATEST  OF  ALL  RAILROADS. 


CO-OPERATIVE  DAILY'S  END. 

The  Utica  Daily  Union,  which  was 
started  about  a  year  ago  by  printers  out 
of  employment,  passed  into  new  hands 
at  a  constable's  sale  last  week.  Here- 
after city  treasurer  Patrick  E.  Kelley, 
until  recently  the  publisher  of  the  Sun- 
day Tribune,  will  be  the  business  man- 
ager of  the  paper  and  for  the  present  the 
editorial  management  will  be  under  the 
control  of  John  Buckley,  who  has  acted 
as  managing  editor  since  the  paper 
started.  It  is  understood  that  the  paper 
will  soon  pass  under  the  control  ot  a 
stock  company. 


A  BRIGHT  TRADE  JOURNAL. 

The  portrait  of  R.  W.  Bryant  in  our 
last  issue,  like  several  others  that  have 
appeared  in  these  columns,  was  inserted 
by  courtesy  of  the  New  England  Printer. 
The  fact  that  The  Fourth  Estate  has 
several  times  availed  ilself  of  the  New 
England  Printer'' s  courtesies  in  this  way 
is  only  one  evidence  that  it  contains 
"  good  stuff." 


AMUSEMENTS. 


Casino,  "Jack  and  the  Beanstalk,"  8  p  M. 

Daly's,  "  The  Geisha,"  8.15  p.m. 

Fifth  Avrni;e  Thbatke,  "A  Fool  of  For- 
tune," 8.15  P.M. 

Garden  Thhatrr,  Richard  Mansfield,  8.15  p.m 

Garrick  Thkatrh,  "  Secret  Service,"  8.15  p.m. 

Herald  Squark  Thbatrb,  "The  Girl  from 
Paris,"  8  p.m. 

Hovt's  Theatre,  "My  Friend  from  India," 
8.  \o  P.M. 

Knickkrbockrk   Theatre,   "Trilby,"  8  p.m. 

Kosthr  &  Bial's,  Vaudeville,  8  pm. 

Lyceum  Theatrb,  "  The  Late    Mr.  Castello," 

8.15  P.M 

Olympia  Theatre,  "  Sanu  Maria,"  8.15  p.m.. 

Music  Hall,  8.15  p.m. 
Palmer's  Theatre,  "Roaring  Dick  &  Co.," 

8.15  P.M. 

PROtTTOR's,  Vaudeville,  11  a.m  to  11  p.m. 


M ISC  ELLA  NEOUS. 


'I- HE  LAWS  OF  MASSACHUSETTS 
I  PROVIDE  THAT  EACH  POLICY 
ISSUED  BY  THE  BERKSHIRE  LIFE 
INSURANCE  CO.MPANY  SHALL 
HAVE  A  DEFINITE  SURRENDER 
VALUE  IN  CASH,  OK  PAID  UP 
INSURANCE,  AVAILABLE  AT  THE 
END  OF  EVERY  YEAR  AFTER 
THE  FIRST. 

The  policy  holders  of  the  BERK- 
SHIRE  are  absolutely  secured  against 
any  loss.  Every  policy  issued  by  the 
BERKSHIRE  becomes  practically  an 
endowment,  with  its  cash  values  availa- 
ble at  the  time  of  need.  Tables  of  cash 
values  endorsed  on  every  policy.  As- 
certain what  the  BERKSHIRE  can  do 
lor  you  by  sending  your  age  to 

GEORGE  W.  ENGLISH, 

MANAGER  FOR  N.  Y.  &  N.  J., 

253  Broadway,  New  York. 


A  LONDON  EDITOR'S  SUCCESSES. 

A  conspicuous  figure  among  London 
journalists  is  Alfred  C.  Harmsworth, 
who,  though  not  yet  thirty  years  of  age, 
practically  owns  eighteen  publications, 
four  being  dailies.  Mr.  Harmsworth  has 
only  been  in  business  for  himself  for 
eight  years,  and  in  that  time  he  has 
amassed  a  fortune  of  many  hundred 
thousand  pounds. 

He  has  a  number  of  brothers  in  busi 
ness  with  him,  and  they  work  together 
as  one  man.  Within  a  few  weeks  Mr. 
Harmsworth  has  organized  a  company, 
capitalized  as  $5,000,000  in  $5  shares, 
of  which  he  and  his  brothers  own  a  ma- 
jority. This  corporation  includes  all  of 
the  periodicals  except  two  London 
dailies;  these  he  has  reserved  for  his 
private  business.  Mr.  Harmsworth  has 
never  touched  a  thing  that  failed. 

It  is  not,  however,  all  work  and  no 
play  with  him.  Most  ot  his  time  is  spent 
at  his  country  place  in  Kent,  which  has 
telephone  connection  with  London. 

The  shares  in  the  new  company  were 
eagerly  taken,  as  the  recent  succe^s  ot  a 
number  of  similar  companies — Pearson's 
and  Newnes— has  had  great  inflaence 
with  investors. 


NEWSPAPER  MAN'S  GIFT. 

Edwin  B.  Hill,  of  the  Detroit  Journal, 
has  pre-ented  to  the  New  York  Shakes 
peare  Society  his  unique  collection  of 
relics  and  remains  of  Edgar  Allan  Poe, 
consisting  of  between  six  hundred  and 
seven  hundred  copies  of  Poe's  first  edi- 
tions, contributions  to  magazines,  por- 
traits, newspaper  clippings,  etc.,  being 
the  collection  of  fifty  years.  The  collec- 
tion is  to  be  placed  in  the  Poe  cottage 
when  removed  to  Poe  Park  under  the 
act  ot  the  New  York  legislature  of  May 
last. 


NEWSPAPER  ADS  SUFFICIENT. 

Chicago  theatrical  managers  arc  again 
discussing  the  question  of  abolishing 
posters.  While  it  is  true  that  it  takes  a 
lot  of  swallows  to  make  a  summer,  and 
it  takes  a  lot  of  managers  who  are  will- 
ing to  sign  a  contract  and  keep  it  in  or- 
der to  accomplish  the  reform,  Klaw  & 
Erianger,  theatrical  managers,  have  an- 
nounced that  they  are  done  with  bill- 
boards. The  firm  decides  that  newspa- 
per advertising  is  sufficient,  and  it  will 
use  no  other  in  the  future. 


THE  LATEST  LIBEL  LITIGATIONS. 

Ths  Bridgeport  (Conn.),  Sunday  Her- 
ald is  defendant  in  a  suit  for  fio.ooo 
for  criminal  libel  brought  by  Miss  Lizzie 
Dougherty,  of  Danbury,  in  which  the 
sheriff  also  attached  the  Herald  plant  tor 
$12,000.  The  plaintiff  is  engaged  in  A. 
J.  Cammeycr's  shoe  store  in  New  York, 
and  November  18,  the  Herald  published 
a  story  about  her  under  the  caption 
"  Bowery  Liz  Bemoans."  They  accused 
her  of  being  a  notorious  character. 

The  sheriff  last  week  served  papers 
on  the  Herald  in  another  suit  for  $5,000 
for  criminal  libel  brought  by  John  T. 
Cox,  a  funeral  director  of  New  Haven. 
This  suit  is  aUo  brought  against  editor 
Roland  Tayleure,  and  a  body  writ  was 
served  upon  him. 

November  29,  the  Herald,  in  publish- 
ing an  account  of  the  Cannon  divorce 
suit  in  the  Superior  Court  at  New  Haven, 
mentioned  Mr.  Cox,  whose  name  had 
been  brought  into  the  suit,  and  charged 
him  with  being  intimate  with  one  Mary 
Judge,  who  also  figured  in  the  case. 

The  $50,000  damage  suit  of  Tyndale 
Palmer,  of  Philadelphia,  against  the 
Louisville  Press  Company,  publishers  of 
the  Commercial,  is  now  being  tried. 
The  claims  of  plaintiff  are  the  same  as 
in  the  other  suits  brought  against  other 
papers. 

In  its  answer  the  Commercial  states 
that  Palmer  is  speculating  in  damage 
suits,  and  has  brought  suits  for  an 
amount  aggregating  nearly  a  million 
dollars.  Palmer  is  represented  by  Ben- 
nett H.  Young.  Geo.  M.  Davie  repre- 
sents the  Commercial. 


The  case  of  Dr.  J.  M.  Fort  for  criminal 
libel  against  Dr.  J.  B  Cranfill,  editor  of 
the  Texas  Baptist  Standard,  was  dis 
missed,  the  doctor    having  previously 
signed  a  retraction. 

The  Cleveland  Tribune  has  been 
served  with  a  temporary  injunction  to 
prevent  the  paper  from  printing  a  story 
about  a  local  dentist.  The  latter  says 
the  publication  of  the  story  would  hurt 
his  business.  A  motion  to  dissolve  the 
injunction  has  been  taken  under  advise- 
ment. 

The  case  is  an  interesting  one,  and  in- 
volves the  right  of  a  person  to  restrain 
a  newspaper  from  publishing  an  article, 
true  or  untrue.  Application  was  first 
made  to  Judge  Lamson,  but  he  refused 
to  grant  any  restraining  order  in  the 
case.  The  matter  was  then  taken  to 
Judge  Dissette,  who  granted  a  temporary 
order. 

Judge  Atwater,  of  the  Elizabeth  dis- 
trict court,  has  decided  that  it  is  worth 
$50  to  accuse  a  person  of  "being  the 
meanest  man  in  the  world."  This  is 
what  Editor  John  A.  Potter,  of  the 
Cranford  Chronicle,  said  of  his  landlord, 
and  the  latter  sued  him  for  libel,  asking 
$300  damages. 

Editor  Potter  is  the  recipient  of  many 
congratulations,  for  his  friends  think 
that  half  a  hundred  was  a  small  sum  to 
pay  for  the  privilege  of  telling  one's  land- 
lord what  was  thought  of  him. 


The  case  of  W.  I.  Squire  vs.  the 
Toledo  Commercial  for  $50,000  damages 
for  alleged  libel,  was  submitted  to  the 
court  by  both  sides  waiving  a  trial  by 
jury.  No  evidence  was  introduced  on 
either  side.  Mr.  Squire  was  awarded  a 
verdict  of  $10,000.  A  journal  entry  to 
that  effect  was  filed. 

It  is  stated,  however,  that  Mr.  Squire 
pays  all  costs  in  the  case,  and  receipts 
the  judgment  without  asking  for  a  dol- 
lar. What  the  plaintiff  sought  was  a 
vindication. 


The  suit  of  J.  Edward  Thomas  against 
the  Seattle  Post- Intelligencer  has  been 
dismissed  by  Judge  Osborn.  The  plain- 
tiff sought  to  secure  a  continuance  of  the 
case,  but  the  judge  said  that  it  had  been 
dragging  along  lor  a  long  time,  and  un- 
less trial  was  proceeded  with  he  would 
dismiss  the  case. 


A.  J.  Steinman  and  Charles  S. 
FoKz,  proprietors  of  the  Lancaster  (Pa.) 
Intelligencer  are  defendants  in  a  suit 


PUBLISHERS'  AIDS. 


Reasons  Why  the  Auto- 
matic News  Boy  Box  is 
Useful  and  Profitable. 

It  increases Salss.  Reduces  Returns.  Gives 
special  Advertising  Display  over  Rival  Papers. 
Increases  profits  to  Newsdealers  and  Newspaper 
owners. 

The  papers  contained  in  the  box  are  protected 
from  rain  and  snow,  and  are  delivered  on  the 
mail  fold,  or  carrier  fold,  as  desired,  by  drop- 
ping in  a  penny,  two  pennies,  three  pennies  or  a 
nickel  coin,  accotding  to  price  of  newspaper. 
Address 

WM.  H.  HENRY, 
Room  318,  Postal  Telegraph  Building, 
233  Broadway,  N.  Y. 

^9- The  newspapers  using  the  boxes  can  also 
make  it  a  source  of  profit  from  the  sale  of  space 
on  the  boxes  to  general  or  local  advertisers. 


for  $5,000  damages  alleged  to  be  due  W. 
W.  Greist.  The  Intelligencer  intimated 
that  Greist  had  been  guilty  of  crooked- 
ness in  a  public  contract. 


The  Beaver  Falls  (Pa.)  Daily  and 
Weekly  Star,  and  the  Daily  and  Weekly 
Tribune  of  the  same  place,  have  each 
been  sued  for  $5,000  by  Mrs.  C.  McMul- 
len  for  alleged  ibel. 


WITH  THE  CLUBS  AND  ASSOCI- 
ATIONS. 

At  a  meeting  of  the  City  Editors'  As- 
sociation of  Philadelphia  held  last  week 
at  the  Pen  and  Pencil  Club,  the  follow- 
ing officers  were  unanimously  elected  to 
serve  tor  the  ensuing  year:  President, 
George  A.  Waite;  vice  president,  John 
J.  McKenna;  secretary  and  treasurer, 
W.  C.  Russell;  executive  committee, 
John  J.  McKenna,  Joseph  Robinson, 
Robert  Brannan,  Herman  Dieck,  George 
A.  Waite,  W.  C.  Russell. 

Henry  W.  Ewing,  president  of  the 
Mi-souri  State  Press  Association,  ap- 
pointed delegates  to  represent  the  asso- 
ciation at  the  meeting  of  the  National 
Editorial  Association  at  Galveston  in 
February,  1897,  as  follows:  W.  R. 
Painter,  of  the  Carrollton  Democrat ; 
John  Marens,  of  the  Hamilton  News- 
Graphic  ;  Hiram  J.  Groves,  of  the  Lex- 
ington Intelligencer;  i;.  J.  Conger,  of 
the  Linneus  Bulletin  ;  Frank  H.  Sosey, 
of  the  Palmyra  Spectator ;  L.  O.  Nel- 
son, of  the  Bunceton  Eagle ;  J.  W. 
Jones,  of  the  Brookfield  Gazette.  Presi- 
dent Ewing,  Secretary  Chinn  and  Na- 
tional Committeeman  R.  M.  White  are 
ex-officio  members  of  the  national  asso- 
ciation, and  will  form  part  of  the  Mis- 
souri delegation. 

Thirteen  of  the  Republican  news- 
papers of  Maryland  were  represented 
last  week  at  the  organization  in  Balti- 
more of  the  Republican  Editorial  As- 
sociation of  the  State  of  Maryland. 
The  following  officers  were  elected: 
President,  Major  James  Albert  Clark,  of 
the  Laurel  Free  Quill;  first  vice  presi- 
dent, Cyrus  F.  Flook,  of  the  Frederick 
Examiner;  second  vice-president,  L. 
Bates  Russell,  of  theChestertown  Enter- 
prise; secretary,  J.  Guest  King,  of  the 
Annapolis  Examiner;  treasurer,  N.  N. 
Nock,  of  the  Belair  Times. 

Executive  Committee  is  as  follows:  W. 
L.  W.  Seabrook,  of  the  Westminster 
American  Sentinel,  chairman;  Wilson 
N.  Taylor,  of  the  Easton  Gazette;  Ben- 
jamin H.  Sincell,  of  the  Oakland  Re- 
publican; W.  W.  Burton,  Ellicott  City 
Progress;  J.  W.  Post,  Elkton  Appeal. 

Representatives  chosen  to  the  na- 
tional committee  were  Major  James 
Albert  Clark  and  W.  N.  Taylor. 


A  NEW  MAGAZINE. 

A  monthly  will  appear  in  January  to 
be  published  by  Frank  A.  Munsey.  It 
will  have  four  columns  on  a  page  and 
contain  half-tone  engravings.  It  will  be 
be  called  the  Puritan.  The  printing  is 
to  be  done  in  New  York  for  the  present, 
and  later  it  is  to  be  issued  from  Munsey' s 
Magazine  plant  in  New  London. 
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PRINTERS'  SUPPLIES. 


BONNELL'S 

TNTIZQ  ALWAYS 
11\  rVO      GIVE  THE 

UTMOST 
SATISFACTION. 


To  Thb  J.  Harpbr  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books*  and  that  such  inks  are,  in  general, 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  an 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


THE  J.  HARPER  BONNELL  CO. 


520-522  AMERICAN  TRACT 
SOCIETY  BUILDING. 


New  York 
Chicago  :  17  and  19  quincy  street. 
Philadelphia  :  13  south  seventh  street. 


recent  changes  in  INTEREST, 
ETC. 

The  Oskaloosa  (la.)  Daily  Herald 
has  been  sold  by  Albert  Swalm  and 
wife  to  Charles  V.  and  Phil  Hoffman. 
The  price  paid  was  520,000. 

The  North  Mississippi  Democrat, 
published  at  Senatobia,  has  been  sold  by 
F.  T.  Raiford  to  J.  Buchanan,  of  the 
Grenada  Sentinel.  Mr.  Raiford  founded 
the  Democrat.  Mr.  Buchanan  will  run 
both  the  papers  in  the  future. 

Owen  Scott  has  purchased  the  interest 
of  Levi  A.  Cass  in  the  Bloomington 
•(III.)  Daily  Leader,  and  is  to  assume 
the  position  of  business  manager.  Dr. 
C.  H.  Demotte  remams  in  the  editorial 
management,  and  the  Leader  will  be 
conducted  as  heretofore,  on  republican 
lines,  and  as  an  afternoon  newspaper. 

Mr.  Scott  was  formerly  proprietor  of 
the  Daily  Bulletin,  the  democratic 
organ  of  Bloomington. 

The  St.  Joseph  (Mich.)  Evening 
yournal  has  been  sold  by  J.  N.  Klock 
to  R.  K.  Moulton  and  F.  E.  Janette. 

The  Alliance  (O.)  Daily  Critic  and 
Weekly  Leader  have  been  purchased  by 
B.  O.  Squier,  who  takes  charge  as  editor 
and  publisher. 

Mr.  Squier,  who  has  but  recently  re- 
turned from  a  trip  to  Japan,  is  an  ex- 
perienced newspaper  man,  having 
formerly  been  connected  with  the  New 
York  World  and  the  Toledo  Blade. 

The  Pleasantville  (O.)  Enterprise  has 
changed  hands,  C.  W.  Tannyhill  retir- 
ing from  the  hrm.  L.  M.  Helston  has 
purchased  the  stock,  and  with  his 
partner,  J.  L.  Brooke,  will  continue 
publication. 

A.  C.  Dickinson  succeeds  the  late 
Col.  Charles  F.  Baldwin  as  president  of 
the  Mt.  Vernon  (O.)  Republican  Publish- 
ing Company.  Charles  C.  lams  will  con- 
tinue as  editor  of  the  paper.  The  Re- 
publican is  a  good  newspaper,  and  the 
new  manager  is  a  young,  active  and 
able  man. 

The  Chillicothe  Constitution,  the  old- 
est newspaper  in  North  Missouri,  was 
sold  recently  by  W.  L.  Watkins,  who 
has  owned  it  for  the  last  two  years,  to 
F.  A.  Leonard,  of  the  Browning  (Mo.) 
Herald,  who  takes  charge  and  continues 
it  as  a  democratic  newspaper.  He  is 
well  known,  and  an  editor  of  ability. 
The  price  paid  for  the  Constitution  is 
understood  to  be  $5,300. 

Voigt  Brothers,  owners  of  the  Morris- 
town  (N.  J.)  True  Democratic  Banner, 
have  purchased  and  will  continue  the 
publication  of  the  Madison  Democrat, 


PRESS  CLIPPINGS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers, 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID: 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  y8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 

which  was  started  three  months  ago  to 
advocate  free  coinage  of  silver. 

The  Vassar  (Mich.)  Times  has  been 
sold  to  Preston  L.  Varnum. 

Judge  J.  C.  Chenault  has  purchased 
the  interest  of  D.  P.  Turner  in  the  Rich- 
mond (Ky.)  Climax.  Judge  Chenault 
now  owns  three-fourths  of  the  stock  in 
the  paper. 

F.  C.  Stephens  has  purchased  the 
Tampa  (Fla.)  Daily  News. 

The  Iron  Mountain  Press,  a  Michigan 
paper,  has  been  sold  to  Thomas  A. 
Hanna. 

The  Albion  (Pa.)  Blizzard  has  been 
sold  to  J.  W.  Skeels  and  A.  E.Salisbury. 

Charles  V.  and  Philip  Hoffman  have 
purchased  the  Oskaloosa  (la.)  Daily 
Herald.  j 

J.  W.  Travers  has  retired  from  his 
interest  in  the  Alameda  (Cal. )  Encinal, 
and  F.  K.  Krauth  is  again  the  sole  pro- 
prietor. 

The  Alameda  (Cal.)  Telegram  is  now 
issued  in  Oakland,  and  is  still  called  the 
Telegram.  It  is  a  morning  paper  owned 
by  E.  L.  Marshall. 

David  McCormick  has  bought  the 
Lehighton  (Pa.)  Press. 

The  Richmond  Kentucky  Register  has 
been  sold  to  B.  W.  Miller,  nephew 
of  the  late  proprietor,  Charles  F.  White. 
Clarence  E.  Woods  and  R.  Lee  Davis, 
who  operated  it  as  a  free-silver  organ, 
step  down  and  out,  to  be  succeeded  by 
French  Tipton,  a  sound-money  man. 
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PRINTERS'  SUPPLIES. 


It  has  No  Rival. 


CHEAP 
COMPOS- 
ITION 

Wanted  by  all  Printers. 


How  to  ofet  it!  Use  the  '- 


Adapted  for  ali.  Work 


LINOTYPE. 


Book,  Job  and  Newspaper  Work, 
one  machine  one  operator. 


Send  for  specimen  of  faces  and 
other  information. 
Questions  cheerfully  answered. 

MERGENTHALER 
LINOTYPE  CO., 
Tribune  Building,  New  York  City. 


Easily  OrERATED. 


P.  T.  DODGE, 

President  and  Manager. 


No  Type  Smasher. 


STANDARD  LINOTYPE  METAL 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  Lowenstein  &  Bro.,  Proprietors, 
Telephone,  829  38th  Street.  Thirteenth  Avenue  and  20th  Street,  NEW  YORK,  U.  S.  A. 


IF  you  are  in  need 
of  PRINTING  of 
any  kind  The 
Evening  Post  Job 
Printing  Office 
will  do  it  for  you 
Quick  and  Cheap. 
B'way  and  Fulton 
Street,  New  York. 


recent  SUSPENSIONS. 

The  Bowling  Green  (Ky.)  Evening 
yournal  has  suspended  publication. 

The  Oakley  (Mich.)  News,  which  has 
been  published  for  about  eighteen 
months,  suspended  publication  last 
week. 

The  Williams  (la.)  Reporter,  six  years 
old,  has  suspended  publication.  The 
plant  has  been  placed  in  storage  and  the 
list  consolidated  with  the  Graphic-Her- 
ald. T.  Leroy  Evans  was  publisher  and 
proprietor  of  the  late  enterprise. 

The  Coleman  (Mich.)  Enterprise 
suspended.  Mr.  Menery,  of  the  Indepen- 
dent, will  buy  the  Enterprise  plant. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

gPE^jj  PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory,  i6th  st.  and  Ashland  ave., CHICAGO. 

NEW  YORK  OFFICE.  312  Temple  Court. 
BOSTON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 

HENRY   LINDENMEYR  &  SONS 

PA  pT7  p  WARE- 
^  5^  HOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.Y. 

fj    F.  McCAFFERTY,  ELECTROTYPER, 

42  and  44  BoKD  Strbbt, 
FRANK  LESLIE  BUILDING,  New  York 


THE  LOVEJOY  CO.,      Established  1853. 

ELECTROTYPERS 

and  manufacturers  of  Electrotype  Machinery, 
44-46  Pearl  Street,  New  York. 


A  PAPER'S  TRIBUTE  TO  GOLF. 

The  Lakewood  (N.  J.)  Times  and 
Journal  has  presented  to  the  local  golf 
club  a  solid  silver  cup,  which  will  be 
played  for  each  Saturday  during 
December  and  January. 


DRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

LOUISVILLE'S  NEW  DAILY. 

The  silver  democrats  who  have  de- 
cided to  start  a  daily  and  weekly  news- 
paper in  Louisville  have  issued  a  pros- 
pectus and  call  for  subscriptions  to  the 
capital  stock  of  $ioo,cxx).  Ex-Con- 
gressman B.  A.  Enloe,  of  Tennessee, 
present  editor  of  the  Nashville  Sun,  is 
to  be  the  editor.  The  paper  will  be 
called  the  Dispatch. 

SHOULD  PREACH  ADVERTISING. 

Howard  Challen,  the  veteran  pro- 
ducer of  labor  saving  books  for  publish- 
ers, has  moved  from  10  Spruce  street 
to  150  Nassau  street.  New  York,  where 
he  will  conduct  a  "bureau  of  business 
information  "  for  business  firms. 
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INSURANCE. 


INSURANCE. 


INSURANCE,  INSURANCE. 


WHY  INSURE 
IN  THE 
NEW  YORK  LIFE? 


BECAUSE:    It  is  one  of  the  strongest  companies  in  the  world,  in  assets,  in 

surplus,  and  in  earnings,  for  its  policy-holders. 
BECAUSE:    It  is  purely  mutual,  and  all  of  its  assets,  surplus  and  earnings 

belong  to  its  policy-holders. 
BECAUSE  :    It  has  an  honorable  record  of  5i  years,  during  all  of  which  time 

it  has  steadily  increased  in  strength  and  prosperity. 
BECAUSE  :    Its  policies  as  now  issued  contain  no  restriction  as  to  residence, 

travel  or  occupation,  habits  of  life  or  manner  of  death. 
BECAUSE  :    The  sole  condition  is  that  if  premiums  are  paid  the  Company 

will  certainly  pay  tlie  policy  immediately  in  the  event  it  becomes  a  claim 

by  death,  and  thus  I  shall  leave  my  widow  or  my  estate  a  legacy  and  not 

a  lawsuit. 

BECAUSE  :    My  policy  cannot  be  forfeited  after  three  years,  and  if  I  allow  it 

to  lapse  I  shall  receive  the  full  benefit  of  my  payments  either  in  a  paid-up 

policy,  or  extended  insurance,  as  I  may  elect. 
BECAUSE  :    I  have  a  grace  of  one  month  in  the  payment  of  premiums. 
BECAUSE  :    My  policy  will  be  reinstated  at  any  time  during  the  five  months 

following  the  month  of  grace  if  I  pass  a  medical  examination  and  pay 

the  back  premium  with  interest. 
BECAUSE  :    I  can  borrow  money  from  the  company  at  5  per  cent,  per  annum 

or  surrender  for  cash  after  my  policy  has  been  three  years  in  force. 
BECAUSE  :    My  insurance  is  not  a  luxury,  nor  an  expense,  without  tangible 

return,  but  is  an  investment  of  a  small  sum  each  year,  to  mature  10,  i5 

or  20  years  hence,  if  I  live. 
BECAUSE  :    If  I  Hve  to  the  end  of  the  term  I  shall  have  made  a  substantial 

provision  for  myself  in  old  age,  and  if  I  die  before  the  end  of  the  term 

I  shall  have  made  a  substantial  provision  for  my  family  or  my  estate. 
BECAUSE  :  It  is  the  most  valuable  estate  I  shall  leave  me,  more  certain  in  its 

results  than  lands,  houses,  stocks  or  bonds,  as  its  value  does  not  rise  and 

fall  with  the  market. 

BECAUSE :  The  New  York  Life  Insurance  Company  is  the  only  company  in 
which  I  can  get  all  of  these  benefits. 

BECAUSE ;  I  want  the  very  best — the  most  privileges  and  the  fewest 
restrictions,  whether  small  or  great — and  the  New  York  Life's  Accu- 
mulation policy  furnishes  it. 

BECAUSE:  My  contract  is  guaranteed  to  be  as  represented  or  my  money 
refunded  at  any  time. 


JOHN   A.   McCALL,  PRESIDENT. 


For  Premium  Rates  and  Agencies  apply  at )      ,     g  brqADWAY,  NEW  YORK, 
the  Home  Orhce  01  the  Company,  J 
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GILLAM  IS  GLAD. 


HE  GOES  BACK  TO  HIS  FIRST 
TRUE  LOVE. 


Leaves  the  Cosmopolitan  to  Re- 
turn TO  THE  Advertising  Business 
— No  Hard  Feelings  —  Benefits 
TO  Local  Advertising. 

Manly  M.  Gillam  has  decided  to  de- 
vote himself  entirely  to  the  advertising 
agency  which  was  established  under  ,the 
name  of  Gillam  &  Shaughnessy  in  Temple 
Court,  New  York,  early  last  year. 

When  Mr.  Gillam  consented  to  carry, 
at  least  for  a  time,  a  part  of  the  respon- 
sibility connected  with  the  publication  of 
the  Cosmopolitan  Magazine,  it  was  in 
spite  of  his  conviction  that  the 
great  art  of  advertising — particularly 
local  advertising — had  so  thoroughly 
become  a  part  of  his  own  being  that  in 
that  field  of  labor  alone  could  his  activi- 
ties find  their  most  congenial  develop- 
ment and  continuance. 

This  conviction  was  not  blunted  by  the 
sense  of  success  and  satisfactory  environ- 


ment which  was  the  immediate  result  of 
Mr.  Gillam's  association  with  the  Cos- 
mopolitan, On  the  contrary,  in  spite 
of  the  fact  that  Mr.  Walker's  good  judg- 
ment as  to  Mr.  (jillam's  value  in  the  new 
sphere  of  work  was  vindicated  to  the 
utmost  degree,  Mr.  Gillam  has  not  been 
able  to  withstand  the  promptings  of  his 
first  love,  and  by  mutual  arrangement 
his  connection  with  the  Cosmopolitan 
terminated  December  15. 

Mr.  Gillam's  relations  with  the  Cos?no- 
politan  have  been  uniformly  of  the  pleas- 
antestand  most  gratifying  character  dur- 
ing his  two  months'  service.  It  is  seldom 
that  a  business  connection  terminates 
with  a  mutual  feeling  of  esteem  stronger 
than  that  which  exists  in  the  case  of  Mr. 
Walker  and  Mr.  Gillam,  and  probably 
no  publisher  ever  consented  to  part  with 
an  associate  with  more  sincere  regret. 

Mr.  Gillam  will  henceforth  devote 
himself  undividedly  to  the  advertising 
business  of  Gillam  &  Shaughnessy.  It 
cannot  be  doubted  that  his  work  in  that 
field  will  always  tend  to  raise  still  higher 
the  grade  and  atmosphere  of  local  ad- 
vertising in  New  York,  which  has  cer- 
tainly been  benefitted  by  the  new 
Wanamaker  advertising  in  the  New 
York  dailies. 


NEW  YORK  JOURNAL  CHANGES. 

There  have  been  several  changes  in 
the  management  of  the  New  York 
Journal  recently.  Morrill  Goddard  has 
given  up  his  work  as  Sunday  editor,  his 
position  now  being  filled  by  Edward 
Marshall,  a  clever  literary  man  formerly 
with  the  New  York  Press.  Mr. 
Goddard  acts  as  manager  of  the  morn- 
ing and  evening  paper.  F.  L.  H.  Noble 
occupies  a  similar  position  at  night.  The 
Sunday  Journal's  color  work  con- 
tinues to  win  admiration.  The  woman's 
supplement  is  printed  at  the  rate  of 
46,000  copies  an  hour  in  three  colors 
directly  from  the  stereotype  plates.  The 
conibination  of  colors  is  so  unusually 
good  that  it  gives  one  the  impression 
that  at  least  six  colors  have  actually  been 
used. 


THE  TIMES-HERALD  RUMORS. 

Persistent  rumors  have  been  going 
the  rounds  that  H.  H.  Kohlsaat  is  ne- 
gotiating for  the  sale  of  the  Chicago 
Times -Herald.  These  are  absolutely 
denied  on  authority,  it  being  stated  that 
the  only  sale  of  the  paper  is  the  one  that 
is  made  each  day,  and  of  every  copy. 


WAS  NOT  HARMED. 


ASSOCIATED   PRESS  DOES  NOT 
LOSE  ANYTHING. 


The  Chicago  Bank  Troubles  Did 
Not  Damage  the  Great  News- 
Gathering  Organization  —  Its 
Funds  Safe  and  Sound. 

The  National  Bank  of  Illinois,  which 
failed  at  Chicago  this  week,  was  one  of 
the  banks  of  deposit  for  the  Associated 
Press, and  made  the  weekly  collections  for 
that  association.  When  the  news  of  the 
failure  became  known,  the  collection  ac- 
count was  transferred  to  the  Globe  Na- 
tional Bank,  of  Chicago,  and  the  440 
newspapers  in  the  Associated  Press  were 
notified  at  once  to  honor  the  drafts 
made  by  that  bank. 

As  a  result,  the  collections  for  the  cur- 
rent week  were  made  without  any  delay 
or  confusion.  Checks  had  been  sent 
out  by  the  Associated  Press ,  in  the 
clearing  ap  of  the  current  monthly  ac- 
counts, and  those  which  had  not  already 
been  honored  by  the  National  Bank  of 
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Illinois,  were  immediately  honored  by 
the  new  bank  of  collection. 

The  work  of  transferring  the  large 
account  of  collecting  the  weekly  assess- 
ments was,  therefore,  made  with  re- 
markable celerity,  made  possible  by  the 
intimate  connection  between  the  general 
office  and  its  superintendents  throughout 
the  country,  over  the  leased  wire  system 
of  the  association,  and  without  any  con- 
fusion. 

The  clearing  house  at  Chicago  honored 
all  deposit  accounts  in  the  National  Bank 
of  Illinois  to  the  extent  of  75  per  cent, 
leaving  only  25  per  cent,  for  the  receiver 
of  the  bank  to  meet.  The  managers  of 
the  Associated  Press,  therefore,  by  this 
prompt  action,  were  not  only  able  to 
transfer  the  association  account  without 
any  delay  or  inconvenience,  but  also 
state  that  it  will  leave,  in  any  event, 
only  a  small  banking  balance,  and  that 
no  loss  whatever  is  likely  to  occur  by 
reason  of  the  bank's  suspension. 

George  Schneider,  who  was  presi- 
dent of  the  National  Bank  of  Illinois, 
was  also  treasurer  of  the  Associated 
Press.  This  was  a  position  almost  nom- 
inal in  its  functions,  as  all  the  payments 
of  the  association  are  made  with  vouch- 
ers attached,  approved  in  turn  by  the  ex- 
ecutive officers.  The  treasurer  was  re- 
sponsible for  the  surplus  moneys  on 
deposit  in  that  bank,  under  bond,  but 
the  character  of  the  failure,  and  the 
small  balance  in  the  bank,  will  leave  him 
free  from  the  necessity  of  making  good 
any  deficiency,  as  it  is  pretty  well  un- 
derstood that  the  bank's  assets  will  be 
sufficient  to  pay  all  the  depositors  in 
full. 


NEWSPAPER  TRAIN  SUIT. 

Charles  F.  Seddell  and  Charles  S. 
Clark  have  entered  suit  in  Pittsburg 
against  the  Pennsylvania  Railroad  Com- 
pany for  $100,000  damages  for  breach 
of  contract.  The  plaintiffs  and  defend- 
ant entered  into  an  agreement  whereby 
the  defendant  agreed  to  operate  a  news- 
paper special  train  between  Harrisburg 
and  Pittsburg  once  a  week  (Sundays)  at 
the  rate  of  $250  per  trip.  The  Pennsyl- 
vania Railroad  contract  is  dated  Sep- 
tember 8.  The  officials  admit  making 
the  contract,  but  claim  that,  owing  to  a 
prior  contract  with  the  Union  News 
Company,  they  discovered  that  they 
were  unable  to  fulfill  the  later  obliga- 
tion. 


STATE  TRACER  IS  BARRED. 

The  Inter  state  TVa^^r  of  Marshall- 
town,  la.,  publishing  a  big  list  of  debt- 
ors throughout  the  country,  has  been 
barred  through  the  mails  by  a  fraud 
order. 

Mr.  Burnell,  the  publisher,  was  very 
much  surprised.  Under  date  of  May 
20  he  had  received  a  letter  from  the  de- 
partment, to  which  he  had  sent  a  copy 
of  the  Tracer,  saying  that  the  publish- 
ing of  accounts  for  sale  is  not  prohibited. 

Further,  Mr.  Burnell  says,  the 
Tracer  had  previously  been  debarred 
from  circulation  as  second-class  matter, 
and  had  since  been  mailed  as  third-class 
matter,  which  compels  postage  of  I  cent 
for  every  two  ounces  of  printed  matter. 
He  does  not  see  how  his  paper  can  be 
debarred  from  this  class. 


PROMISED  REVIVAL  IN  BOSTON. 

Some  of  the  stockholders  of  the  de- 
funct Boston  Daily  Standard  AtoxA^A.  at 
a  meeting  last  week  to  begin  the  pub- 
lication of  another  paper  as  soon  as  they 
can  raise  $10,000  more.  They  have 
$15,000  now. 

The  paper  will  be  called  the  American 
Standard,  and  will  come  out  Saturdays 
only,  at  the  beginning.  They  will  in- 
corporate under  the  laws  of  Maine,  with 
a  capital  stock  of  $200,000. 


MORNING  EDITION  POSTPONED. 

Joseph  R.  Dunlop,  who  recently  an- 
nounced the  establishment  on  January  I 
of  a  morning  edition  of  the  Chicago  Z^z.?- 
patch,  now  states  that  it  will  not  appear 
until  the  middle  of  February. 


IN  HONOR  OF  A  NEWSPAPER 
HERO. 

The  erection  of  a  statute  of  the  late 
J.  A.  MacGahan,  the  famous  war  cor- 
respondent, is  the  task  which  a  com- 
mittee of  well-known  newspaper  men 
has  undertaken  and  is  carrying  on  with 
commendable  zeal.  The  statute  will  be 
executed  by  Charles  H.  Niehaus,  one  of 
the  foremost  American  sculptors,  and 


will  be  erected  in  New  York  city,  as 
soon  as  the  necessary  funds  have  been 
secured  by  subscriptions  from  the 
public. 

MacGahan  is  called  a  hero  of  journal- 
ism. His  career  began  in  the  Franco- 
Prussian  war,  and  then  followed  his 
wonderful  ride  through  the  desert  to 
Khiva,  when  the  Russians  were  pushing 
on  toward  India. 

During  the  Virginius  complications  in 
Cuba,  the  Carlist  war  in  Spain,  and 
with  the  last  Arctic  expedition  sent  in 
search  of  Sir  John  Franklin  he  won.  His 
ride  through  Bulgaria  to  reach  the  scene 
of  the  Turkish  massacres  in  1876  eclipsed 
even  his  earlier  ride  to  Khiva  in  point 
of  daring.  MacGahan's  letters  from  the 
scenes  of  pillage  and  outrage  stirred  the 
world. 

Then  came  the  Russo-Turkish  war, 
in  which  MacGahan  did,  perhaps,  his 
best  work.  The  life  of  this  remarkable 
man  was  brought  to  an  untimely  end 
June  8,  1878,  when  he  died  of  typhus 
tever,  contracted  while  nursing  a  tellow 
countryman  who  had  been  stricken  with 
the  disease. 

Murat  Halstead  is  the  chairman  of  the 
executive  committee  of  the  MacGahan 
Statue  Fund,  and  Charles  E.  Hasbrook 
the  secretary. 

Francis  V.  Greene  is  the  treasurer  to 
whom  subscriptions  are  to  be  sent,  and 
his  address  is  No.  29  Park  Row,  New 
York. 


HALF-TONE  SUPPLEMENTS. 

The  use  of  half-tones  in  connection 
with  the  Sunday  or  Saturday  issues  of 
leading  dailies  is  spreading.  The  Boston 
Journal  and  Herald  have  been  issuing 
hilf-tone  supplements  on  Sunday 
which  are  a  great  success  in  every  way. 
The  Rochester  Post-Express  has  also 
been  doing  well  in  this  line  in  connection 
with  its  Saturday  issue,  and  another 
paper  which  is  accomplishing  similar 
work  in  its  own  field  is  the  Louisville 
Courier  Journal. 


THE  HOBBS  MEDICINE  FAILURE. 


An  Investigation  into  the  Causes 
OF  THE  Former  Company's  In- 
solvency. 

A  judgment  was  obtained  by  Thomas 
H.  Owens  in  June,  in  Chicago,  against 
the  former  Hobbs  Medicine  Company 
for  $2,286.21.  Execution  was  issued 
and  the  writ  was  returned  by  the  sheriff 
unsatisfied.  Mr.  Owens  then  filed  a 
creditor's  bill,  with  a  view  of  bringing 
all  the  parties  interested  in  the  old  Hobbs 
Medicine  Company  into  court  for  the 
purpose  of  examining  them  under  oath 
as  to  what  disposition  had  been  made 
of  its  assets,  and  incidentally  to  learn 
what  connection,  if  any,  exists  between 
the  Hobbs  Medicine  Company  and  the 
present  Hobbs  Remedy  Company. 

The  bill  asked  that  a  receiver  be  ap- 
pointed and  a  prayer  that  an  injunction 
might  be  issued  against  H.  C.  Wilkin- 
son, Mrs.  H.  C.  Wilkinson,  W.  Knox 
Haynes,  A.  H.  Taylor,  Lord  and 
Thomas,  the  Hobbs  Remedy  Company, 
Daniel  M.  Lord,  Ambrose  L.  Thomas, 
the  Bank  of  Minnesota,  Wm.  Dawson, 
M.  P.  Halloran,  and  the  Chicago 
Household  Guest  Company,  restraining 
them  or  any  of  them  from  interfering 
with,  or  making  any  disposition,  of  any 
of  the  assets  of  the  flobbs  Medicine 
Company  which  might  be  in  their  hands. 

The  American  Trust  and  Savings  Bank 
was  lately  appointed  receiver  for  the 
estate,  and  the  injunction  asked  for  has 
been  granted.  The  pleadings  are  now 
in  a  form  that  will  permit  a  thorough  in- 
vestigation of  all  the  transactions  per- 
taining to  the  dissolution  of  the  Hobbs 
Medicine  Company,  the  sale  of  its  assets 
and  the  organization  of  the  Hobbs 
Remedy  Company.  That  the  whole 
transaction  was  perfectly  legitimate  of 
course  the  law  presumes. 


NEWSBOYS  REMEMBERED. 

By  the  terms  of  the  will  of  the  late 
Frederick  Gray  Frothingham  generous 
provision  has  been  made  for  the  News- 
boys' Reading- Room  Association  of  Bos- 
ton. The  will  has  been  filed  at  the 
probate  office,  and  $3,000  in  trust  is  to  be 
given  at  once  to  the  association,  and 
upon  the  death  of  either  of  the  testator's 
two  sisters,  an  additional  sum  of  $50,000 
is  to  be  given  to  the  same  association. 
This  is  to  be  known  as  the  "  Frothing- 
ham Fund,"  and  in  the  will  it  is  sug- 
gested that  the  money  be  used  for  the 
purchase  of  a  building. 


CHANGES  IN  BUFFALO. 

Joseph  O'Connor,  editor-in-chief  of 
the  Buffalo  Enquirer,  has  severed  his 
connection  with  that  paper.  He  will  be 
succeeded  by  Samuel  G.  BIythe,  editor 
of  the  Express. 

It  is  rumored  that  David  Gray,  now 
with  the  New  York  World,  will  soon  be 
managing  editor  of  the  Courier,  a  posi- 
tion which  his  father  ably  filled  some 
years  ago. 


BROTHER    AGAINST  BROTHER. 

The  Sioux  City  (Minn.)  Press  has 
passed  into  the  hands  of  its  new  pub- 
lishers, and  is  an  out-and-out  free  silver 
paper,  with  A.  E.  Caldwell,  a  brother 
of  its  late  editor,  on  the  tripod. 

E.  W.  Caldwell,  former  editor  of  the 
Press,  is  installed  as  city  editor  of  the 
Sioux  City  Journal. 


TWICE-A-WEEK  COURIER 
JOURNAL. 

Beginning  the  first  of  the  new  year, 
the  Weekly  Courier- Journal,  of  Louis- 
ville, Ky.,  will  be  changed  to  the  Twice- 
a-Week  Courier. Journal.  It  will  be 
published  Wednesday  and  Saturday 
mornings. 

The  paper  will  be  six  pages,  or  twelve 
pages  a  week,  instead  of  ten  pages 
weekly  as  at  present. 


ONE   YEAR'S  WORK. 


W.  R.  HEARST  AND  HIS  GREAT 
■  ACCOMPLISHMENTS. 


Youth,  Money  and  Experience  in 
His  Favor— Giving  all  the  News 
THE  Public  Wanted  -The  Success 
of  the  Morning  and  Evening  Jour- 
nals. 

It  looked,  when  W.  R.  Hearst  came 
out  of  the  west  and  began  his  self-im- 
posed task  of  revivifying  and  amplifying 
the  New  York  Journal,  as  if  he  had  en- 
tered on  a  path  certainly  of  labor,  and 
very  possibly  of  peril. 

Mr.  Hearst  had,  however,  three 
things  in  his  favor — youth,  money  and 
experience — for  he  had  taken  up  a  mori- 
bund San  Francisco  journal,  the  Ex- 
aminer, and,  by  dint  of  money,  energy 
and  an  instinct  as  to  the  sort  of  matter 
his  public  wanted,  had  won  success  and 
excited  the  envy  of  his  contemporaries. 

Probably,  too,  he  reflected  that  what 
had  been  done  could  be  done  again,  and 
that  the  capacity  of  the  public's  ab- 
sorbent powers  in  a  newspaper  way  was 
limitless  if  they  were  only  furnished  with 
the  sort  of  matter  that  their  mental  pal  - 
ates  craved. 

To  give  all  the  news  of  whatever 
description,  to  present  each  day  a 
thorough  view  of  the  social  kaleidoscope 
done  with  deft  pen  and  skilful  pencil, 
and  to  do  these  things  with  propriety, 
were  the  ends  which  Mr.  Hearst  meant 
to  attain,  and  there  can  be  no  question 
that  in  the  variety  of  points  touched 
upon,  and  in  their  presentment  in  a  form 
adapted  to  catch  the  public  eye  and 
thereby  to  win  the  public  support,  the 
ends  have  been  reached,  and  the  Journal 
is  a  success.  What  the  majority  wants, 
that  the  majority  will  have,  whether  it  is 
an  election  or  a  type  of  newspaper. 
This  fact  Mr.  Hearst  thoroughly  under- 
stands, and  he  has  given  to  the  many 
headed  their  de5ire--the  information  is 
crisp,  concise  diction,  and  the  illustrated 
part  done  by  the  cleverest  pencils. 

Another  reason  for  Mr.  Hearst's  suc- 
cess has  been  his  thorough  recognition 
of  the  fact  that  if  you  want  good  work 
you  must  select  good  workmen,  and  al- 
ways remember  that  the  laborer  is 
worthy  of  his  hire.  This  is  true  in  all 
lines  of  human  effort,  and  where  it  is 
practiced  with  skill,  success  follows. 

The  real  leader,  one  who  organizes  and 
keeps  in  motion  great  enterprises,  prac- 
tices judicious  extravagances.  Of  all 
these  things  Mr.  Hearst  is  thoroughly 
cognizant,  and  his  practice  has  been  in 
accordance  with  the  proper  precepts. 
No  sooner  had  he  taken  the  helm  of  the 
Journal  than  he  began  to  recruit  his 
ship's  company  by  means  of  careful 
selection  and  goodly  emoluments. 

It  is  not  an  impossibility,  in  fact,  it  is 
quite  on  the  cards,  that  the  public  may, 
some  time  or  another,  become  tired  of 
the  modern  journalism  with  its  sensa- 
tional and  pictorial  features,  and  demand 
something  different.  In  such  a  case  the 
owner  of  the  Journal  can  be  relied  on 
to  note  the  demand  and  supply  some- 
thing different.  At  present,  howe  ver, 
the  public  likes  the  new  journalism,  and 
the  Journal  is  a  very  energetic,  inclu- 
sive and  forward  example  of  its  school, 
and  has  before  it  a  prospect  of  great 
promise.  —  Town  Topics. 


The  Detroit  Journal  has  in  booklet 
form  issued  a  handsome  souvenir  of  the 
dinner  given  on  the  evening  of  November 
II  last  by  the  leading  business  and  pro- 
fessional men  of  Detroit  tendered  the 
Journal,  Free  Press  and  Abend  Post. 
It  was  given  in  recognition  of  the  ser- 
vices rendered  the  sound  money  cause 
during  the  campaign,  and  was  certainly 
unique  in  the  annals  of  journalism. 

In  recognition  of  the  high  compli- 
ment paid  the  Journal  it  decided  upon 
a  souvenir  of  the  occasion  for  circulation 
among  the  participants.  Subsequently 
it  was  decided  to  issue  a  few  extra  copies 
for  the  benefit  of  friends  outside  of  De- 
troit. 
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DAILY  COLOR  WORK. 


WHAT  BOSTON  PRESS  BUILDERS 
HAVE  ACCOMPLISHED. 


ADVERTISING  AGENCY. 


ADVERTISING  AGENCY. 


The  Kidder  Press  Manufacturing 
Company's  Remarkable  Achieve- 
ment—Rapid Printing  of  Colors 
ON  Big  Presses — New  Ideas  that 
Mean  Much  to  Publishers. 

After  color  work  had  been  made  a 
feature  on  a  few  publications  in  this 
country,  it  looked  for  a  time  as  though 
mechanical  difficulties  would  interfere 
with  a  rapid  advance  to  perfection  in 
such  work,  at  least  in  connection  with 
daily  papers  of  very  large  circulation. 
The  last  two  years  have  seen  great  pro- 
gress, however,  in  the  mechanical  facili- 
ties for  doing  fine  color  work  on  large 
and  fast  presses. 

One  of  the  most  notable  advances  in 
this  respect  has  been  achieved  in  the 
establishment  of  the  Boston  Herald. 
That  paper's  work  during  the  past  few 
months,  which  has  been  so  widely 
praised,  was  accomplished  on  a  color 
press  built  according  to  the  ideas  of  a 
Boston  inventor,  and  which  was  installed 
in  the  Herald  office  some  time  since. 
The  press  was  built  by  the  Kidder  Press 
Manufacturing  Company,  of  Boston. 
It  turns  out  a  super- calendered  sheet  of 
paper  printed  in  the  three  primary  colors 
and  various  combination  tints,  and  de- 
livers them  cut  and  folded  (also  pasted 
if  desired)  at  the  rate  of  eight  thousand 
eight  page  papers  every  hour. 

This  is  made  possible  by  the  use  of 
the  rotary  principle,  which  was  applied 
to  color  work  on  fine  paper  for  the  first 
time  by  the  Herald's  press.  In  other 
words,  for  the  first  time  in  the  history  of 
newspaper  making  the  Herald  prints  on 
a  web  of  paper  from  half  tone  plates  in 
colors.  It  also  prints  half  tones  in  black 
from  curved  plates,  a  thing  previously 
accomplished  by  only  one  newspaper. 

There  is  no  other  press  like  this  in 
existence,  doing  its  class  of  work.  The 
Herald  is  the  first  newspaper  and  the 
first  publication  of  any  kind,  barring  a 
weekly  periodical,  to  print  a  sheet  in 
colors  by  this  method,  which  the  Kidder 
Company  expects  to  supplant  all 
others. 

In  1894,  the  Kidder  Press  Manu- 
facturing Company  built  a  color  press 
for  the  David  C.  Cook  Publishing  Com- 
pany of  Elgin,  111.,  which  issues  several 
papers  of  large  circulation.  It  was 
found  so  satisfactory  that  the  Kidder 
Company  received  a  second  and  a  third 
order  from  the  same  company.  The 
splendid  things  accomplished  by  these 
successive  presses  for  the  David  C.  Cook 
Company  were,  of  course,  largely  re- 
sponsible for  the  order  given  to  the 
Kidder  Company  by  the  Boston  Herald 
for  its  present  magnificent  color  press. 

In  fact,  the  presses  sent  to  Elgin,  it 
appears,  completely  solved  the  problem 
of  multi-color  printing  on  web  presses. 
It  has  been  demonstrated  that  the 
largest  and  finest  half-tone  engravings 
in  four  colors  on  enameled  or  calendered 
paper  can  be  done  in  a  manner  fully 
equal  to  the  product  of  cylinder  Job 
presses.  The  owners  of  the  Elgin 
presses  do  not  attempt  to  enter  the 
realm  of  high  art,  owing  to  the  moderate 
price  of  their  publications,  but  it  has 
become  obvious  that  the  presses  built  by 
the  Kidder  Company  bring  out  all  the 
perfections  which  are  expected  in  this 
day  in  the  best  grade  of  such  work. 

The  design  and  construction  of  the 
press  admit  of  placing  and  running  it  on 
any  floor  of  a  buildmg  strong  enough 
to  sustain  its  weight.  No  pit  is  required. 
The  Herald's  press  is  on  the  fourth  floor 
of  the  Herald  emergency  office  (where 
an  auxiliary  plant  for  use  in  case  of  fire 
is  kept),  and  is  run  by  a  7-inch  belt  from 
a  counter  shaft  without  vibration.  The 
press  runs  very  easily.  A  boy  can  turn 
it  at  the  fly  wheel,  without  the  use  of 
bars.  It  can  use  electro  or  stereotype 
plates,  or  both  combined.  An  electro- 
type bending  machine,  simple  in  con- 
struction, which  does  not  injure  the 


IS  TRULY  SAID:  The  magic  wand  of 
publicity  brings  success.    The  fame  of  the 
  judicious  advertiser  who  uses  strong,  sen- 
sible and  striking  copy,  that  appeals  to  the  sense  of  the  people,  is  lasting 

*"'Th"better"the  "ad,"  and  the  better  the  mediums  used,  the  better  the  results. 
The  time  for  an  active  and  victorious  campaign  to  begin  is  January,  1897. 


Good  goods  will  sell 
to  good  people  con- 
stantly; poor  goods  only 
once. 


When  people  are  made 
to  think  they  want  a 
thing,  they  do  want  it, 
and  they  will  get  it. 

First-class  publica- 
tions will  bring  golden 
results.  Keep  them  in 
perpetual  motion  per- 
tinently, persistently, 
but  seasonably. 


"Mind  movesmalter." 
Therefore,  exercise 
your  mind  to  advertise 
so  as  to  stir  the  gray 
matter  of  the  brains  of 
the  people  and  affect 
their  pocket  books. 

The  value  of  an  "ad" 
is  in  the  completeness 
with  which  it  supplies  in- 
formation to  the  reader. 


Business  prospects  are 
bright,  as  confidence  is 
restored;  and  all  legiti- 
mate advertisers  who 
desire  the  patronage 
of  the  discriminating 
public  should  at  once 
make  due  appropriation 
and  preparation  for  the 
proper  publicity. 

Do  not  be  indifferent 
or  careless  in  copy  or  il- 
lustrations. The  cost  of 
best  work  is  small  as 
compared  with  results. 

Make  your  advertise- 
ment an  argument  de- 
riving its  force  from  the 
situation,  and  present 
it  clearly  to  all  to 
whom  it  is  addressed. 
Many  ads  in  many  pub- 
lications, many  buyers. 
A  thing  which  pleases 
is  already  half  sold,  if 
you  tell  the  masses 
■where  and  how  to  get  il. 


TRADE-MARK  SUITS. 


WE  AIM  to  advertise  for  our  customers  in 
such  a  way  as  to  bring  results.    We  get  up  "  ads" 

in  new  courses,  new  styles,  with  new  methods,  and  without  fossilized  ideas, 
to  reach  live  earnest  people  who  hive  eyes,  ears  and  taste,  as  well  as  money 
to  buy  good  things. 

J.  WALTER  THOMPSON  CO. 


BOSTON. 


NEW  YORK. 


CHICAGO. 


plates  in  the  least,  is  set  up  at  one  end 
of  the  room.  Near  it  is  a  routing  ma- 
chine, for  removing  certain  parts  of  the 
designs  from  the  faces  of  the  electrotype 
plates. 

Newspapers  that  have  been  furnishing 
fine  half-tone  color  supplements  hitherto 
have  been  obliged  to  start  in  September 
on  the  Christmas  issue,  and  on  other 
issues  proportionately,  on  account  of  the 
necessity  of  running  each  sheet  through 
once  for  a  color,  and  drying  it  between 
impressions,  entailing  an  immense  labor 
and  cost. 

Every  feature  of  the  Boston  Herald 
press  is  new — there  is  not  one  for  the 
use  of  which  a  royalty  is  paid  or  other 
consideration  is  given.  The  inventor, 
Mr.  Meisel,  superintends  the  construction 
of  the  presses,  being  the  vice-president 
and  manager  of  the  Kidder  Company. 
Additions  to  the  latter's  plant  are  now 
made  necessary  by  his  latest  inventions. 

This  color  press  is  only  the  first  for 
the  Boston  Herald.  The  public  evi- 
dently may  expect  a  steady  advance  in 
the  art  of  color  printing  as  applied  to  a 
daily  newspaper,  and  the  new  year  will 
witness  gratifying  changes. 


SHOT  DEAD  AT  HIS  FIRESIDE. 


PROPOSED  CANADIAN  GOVERN- 
MENT PAPER. 

An  effort  is  being  made  to  form  a 
company  to  be  known  as  the  Chaudiere 
Press  of  Ottawa,  to  publish  a  new  even- 
ing paper,  which  is  designed  to  be  the 
government  organ  there,  and  of  which 
A.  J.  Magurn,  Ottawa  correspondent  of 
the  Toronto  Globe,  is  to  be  editor. 

The  new  company  will  have  a  capital 
of  $75,000,  and  will  amalgamate  with  it 
the  Lounger  Company,  which  has  been 
getting  out  a  5-cent  monthly  magazine. 
The  new  paper  will,  it  is  said,  make  its 
appearance  in  about  two  months,  at  all 
events  before  the  meeting  of  parliament 
in  the  spring. 


Alabama  Editor  Suffers  for  His 
Denunciation  of  j  Lawlessness  — 
The  Shame  of  a  Great  State. 

John  J.  Thornton,  editor  of  the  Clay 
County  Advance,  at  Ashland,  Ala.,  was 
assassinated  at  his  home  last  week  in  the 
presence  of  his  family  and  a  visitor.  He 
was  singing  "The  Last  Serenade,"  ac- 
companying himself  on  the  mandolin,  and 
as  the  last  notes  died  away,  a  load  of 
buckshot  was  fired  through  the  window, 
tearing  off  the  top  of  his  head.  He  fell 
dead  at  his  mother's  feet. 

Thornton  had  only  recently  moved  to 
Ashland,  but  he  had  already  inaugurated 
a  crusade,  through  his  paper,  against  cer- 
tain lawless  bands  in  that  section,  par 
ticularly  moonshiners  and  "blind 
tigers." 


LATEST  LITIGATION  INVOLVING 
RIGHTS  TO  NAMES. 


Big  Book  Advertisers  Struggle  roR 
A  Title — An  Advertising  Confec- 
tionery Concern's  Troubles  in 
Chicago — An  Ohio  Fight  for  a 
Newspaper  Name. 

The  subject  of  trade-marks  continues 
to  receive  growing  attention. 

Among  the  more  recent  litigations  is 
one  that  involves  two  concerns  whose 
advertising  during  the  past  year  has 
reached  a  very  large  total.  This  suit 
was  brought  in  Philadelphia  by  Walter 
M.  Jackson  against  the  Syndicate  Pub- 
lishing Company  of  that  city.  Mr. 
Jackson,  in  his  complaint,  states  that  he 
does  business  under  the  name  of  the 
Encyclopsedia  Publishing  Company; 
that  he  published  an  encyclopaedia 
under  the  name  of  the  "Standard  Amer- 
ican Encyclopaedia."  He  claims  the 
exclusive  right  to  use  the  plates  by 
transfer  from  the  Methodist  Book  Con- 
cern. He  further  claims  that  prior  to 
his  advertising  his  own  work  the  Syndi- 
cate Publishing  Company  obtained  the 
right  to  publish  a  certam  other  ency- 
clopaedia; that  they  changed  its  name  to 
the  American  Standard,  which  he  claims 
was  a  mere  transposition  of  his  own  title. 

The  Syndicate  Publishing  Company 
claims  in  its  answer  that  it  acquired  its 
rights  by  purchase  from  T.  Elwood  Zell, 
an  old  Philadelphia  publisher,  who  in 
1889  copyrighted  a  book  known  some- 
times as  the  "New  American  Standard 
Encyclopaedia  "  and  at  other  times  as  the 
"American  Standard  Encyclopaedia," 
the  use  of  which  latter  name,  it  is  al- 
leged, antedated  by  many  years  the  use 
of  the  name  "Standard  American  "  by 
Jackson.  The  defence  in  this  case  seems 
to  be  very  earnest,  and  the  book  trade 
generally,  as  well  as  many  newspaper 
and  magazine  publishers,  are  interested 
in  the  future  developments  therein. 

Another  suit,  in  which  the  question  as 
to  the  right  to  use  a  certain  name  comes 
up  incidentally,  is  pendmg  in  Utica,  O. 
The  latter  litigation  is  attended  by  cir- 
cumstances that  make  it  a  question  of 
personal  rights  rather  than  a  trade-mark 
litigation,  but  the  right  of  H.  E.  Harris, 
who  established  the  Utica  Herald  nine- 
teen years  ago  and  has  owned  it  contin- 
uously for  fifteen  years,  to  use  the  name 
appears  to  be  established.  The  details 
of  this  case  are  somewhat  too  lengthy  to 
be  given  here. 

Last  week  the  fact  was  announced  in 
The  Fourth  Estate  that  AUegretti  & 
Company,  Chicago,  had  begun  advertis- 
ing confectionery  in  magazines.  It 
seems  that  a  litigation  has  already  begun 
in  Chicago  as  to  the  right  to  use  the 
name  AUegretti.  It  is  a  suit  brought  by 
Ignazio  AUegretti  against  the  firm  of 
AUegretti  &  Company  to  restrain  the 
latter  from  using  the  name.  The  litiga- 
tion appears  to  be  very  heated,  and  evi- 
dently interests  local  business  houses. 


EDITORIAL  HELPS. 


EDITORIAL  HELPS. 


THE  BROOKLYN  DAILY 

EAGLE  ALMANAC 

AND  GUIDE  TO  THE  GREATER  NEW  YORK. 


Published  on  January  I,  1897. 

A  GENERAL  COMPENDIUM  OF  NEW  YORK  STATE,  THE  UNITED  STATES  AND 
THE  WORLD,  AND  A  COMPLETE  ENCYCLOPEDIA  FOR  GREATER  NEW  YORK. 

The  Eagle  Almanac  this  year  will  cover  all  the  institutions,  organizations  and 
interests  of  every  kind  of  New  York  City,  Staten  Island  and  Long  Island. 

There  is  no  book  in  existence  that  will  give  so  much  information  about  the  great 
metropolis  of  America. 

The  features  which  have  made  the  Eagle  Almanac  indispensable  to  every  Brook- 
lynite  will  appeal  this  year  to  every  resident  of  the  Greater  New  York. 

Contains  over  500  pages. 

Colored  Maps  of  GREATER  NEW  YORK,  NEW  YORK  CITY,  BROOKLYN.  LONG 
ISLAND.    A  Street  directory  of  New  York  and  Brooklyn. 
The  Eagle  Almanac  will  be  a  valuable  reference  book  in  any  newspaper  office  in  the  lud. 


Price,  25  cents. 


By  mail,  30  cents. 
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PRINTERS'  SUPPLIES. 
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E  BUILD  many  different  styles  of  PRINTING  PRESSES— in  fact,  every  style  suited  to  high-grade  work. 
The  one  to  which  we  desire  particularly  at  this  time  to  call  the  attention  of  NEWSPAPER  and 
MAGAZINE  PUBLISHERS  is  our  new  Rotary  Web- Perfecting  Color  Press. 


THIS  m 


IS 


THE  NEW 
KIDDER 

ROTARY  WEB-PERFECTING 

COLOR 
PRESS 


^^E  are  permitted 
to  refer  freely 
to  Mr.  Wilfred  Pat- 
terson, business 
manager  of  the  Bos- 
ton Herald,  who 
states  that  this  press 
is  giving  the  utmost 
satisfaction.  It  is 
printing  every  week 
their  splendid  Sun- 
day supplement,  in 
four  colors  at  one 
operation. 


BOSTON  HERALD. 


An    American  invention. 
Built  by  American  labor. 
They  undoubtedly  mark  the  greatest  improvement 


now  being  operated 
so  successfully  by  the 

There  are  others  doing  equally  good  work  in  other  cities, 
the  art  of  printing  has  witnessed  in  many  years. 

We  wish  to  get  into  communication  at  once  with  publishers  who  are  progressive — who  are  alive  to  the  value 
of  color  work  as  a  means  of  INCREASING  PROFITS.  When  we  give  figures  on  the  cost  of  such  a  press,  it 
will  at  once  be  seen  that  no  such  great  expenditure  of  money  is  required  as  is  commonly  supposed. 

WRITE  FOR  FULLER  INFORMATION. 


Long-Distance  Telephone  "40  Roxbury." 


Address  THE  KIDDER  PRESS  MANUFACTURING  COMPANY, 

26,  28,  30,  32,  34  Norfolk  Avenue,  BOSTON,  MASS. 


THE  INTELLIGENT  "COMP." 


He  Didn't  Do  a  Thing  to  Mark 
Twain's  Copy — Simply  Fixed  It 
TO  Suit  Himself  and  Save  Clem- 
ens FROM  Dismissal. 

It  is  a  Denver  newspaper  tradition, 
says  the  Chicago  Timts- Herald,  that 
the  funniest  bit  of  journalistic  wrork 
ever  done  by  Mark  Twain  was  strangled 
by  a  too  friendly  proofreader.  Mark 
was  given  an  assignment  to  write  up  the 
opening  of  a  saloon  — quite  a  noteworthy 
event  in  those  days  in  the  Colorado  town. 

Hethought  it  would  be  funny  to  make 
his  account  of  the  festivities  bear  silent 
witness  to  the  potency  of  the  free  re- 
freshments dispensed.  The  article  be- 
gan soberly  enough,  but  soon  the  diction 
became  misty,  then  the  spelling  grew 
confused,  and  finally  the  whole  thing 
degenerated  into  a  maudlin,  incoherent 
eulogy  of  the  saloonkeeper. 

It  was  funny.  Mark  re;id  it  over  and 
laughed  until  he  cried.  But  the  next 
morning  when  he  eagerly  scanned  the 
paper  he  could  not  find  his  work.  In 
an  obscure  corner  he  saw  a  two  line 
item  stating  that  "  the  Alcazar  saloon 
was  opened  with  appropriate  festivities 
last  night."    That  was  all. 

He  rushed  down  to  the  office  and  in- 
quired about  his  article.  The  managing 
editor  knew  nothing  about  it.  The  city 
editor  couldn't  tell  what  had  become  of 
it.    The  foreman  said  he  hadn't  seen  it. 

As  Mark  was  snorting  about  the 
"outrage,"  and  was  running  about  the 
office  trying  to  get  tratk  ol  his  missing 
"copy,"  a  proofreader  slyly  nudged 
him  and  said  confidentially,  "You  owe 
me  a  cigar." 

"  How  is  that  ?"  inquired  the  humor- 
ist. 

"I've  earned  it,"  was  the  reply;  "I 
saved  your  job  for  you  last  night. 
May  be  you  don't  know  how  the  old 


man  here  feels  about  such  things,  but 
he  won't  have  it  if  he  finds  it  out.  He's 
fired  three  men  since  I've  been  here — 
just  that  way." 

"Just  what  way  ?" 

"  Why,  just  as  you  were  last  night, 
you  know.  Your  stuff  wouldn't  do  at 
all;  it  was  simply  awful.  I  knew  if  the 
old  man  saw  it  you  were  gone,  so  I  fixed 
it  up  myself." 


SINGULAR  SUIT  AT  LAW. 

The  M'lrrell  Liquor  Cure  Company 
has  brought  suit  in  the  United  States 
Circuit  Court  against  the  New  York  Mail 
and  Express  Publishing  Company  for 
Ijoo.ooo  damages. 

When  Elliott  F.  Shepard  was  alive,  the 
Mail  and  Express  give  much  space  to 
the  Morrell  Liquor  cure.  The  company 
occupied  offices  rent  free  in  the  Mail  and 
Express  Building. 

In  the  complaint  the  liquor  cure  com- 
pany claims  further  that  Mr.  Shepard 
eiitered  into  an  agreement  in  1892. 
whereby,  in  co  isideration  of  750  shares 
of  the  company's  stock,  vilu'-d  at  S75,- 
000,  he  pledged  the  Mail  and  Express 
to  boom  the  enterprise  by  printing  laud- 
atory notices.  According  to  the  com- 
plaint they  helped  to  increase  the  busi- 
ness of  the  company. 

After  Mr.  Shepard's  death,  according 
to  the  plaintiff's  allegations,  the  Mail 
and  Express  Publishing  Company  turned 
a  cold  shoulder  upon  the  cure,  business 
soon  tell  off,  and  the  offices  were  neces- 
s.rily  abandoned. 

The  Morrell  Liquor  Cure  Company, 
in  other  words,  attributes  its  fallen  lor- 
tunes  to  a  failure  on  the  part  of  the  Mail 
and  Express  Pu  ilishing  Company  to 
carry  out  the  agreement  made  by  the 
late  Mr.  Shepard  as  its  president 

The  Morrell  Liquor  Cure  Company  is 
no  longer  quartered  in  the  Matt  and  Ex- 
press Building.  It  was  evicted  for  non- 
payment of  rent  in  the  fall  ot  1895. 


POSTAL  REVENUE  REFORM. 

Facts   and   Figures   Show  What 
Could  be  Done  and  is  Done. 

The  Boston  Advertiser  has  some  very 
pertinent  things  to  say  in  regard  to  a 
reform  in  postage  rates.  The  Advertiser 
shows  that  the  average  revenue  from 
first  class  matter  is  93  cents  a  pound. 

On  the  other  hand,  the  amount  of 
second  class  matter  carried  by  the  gov- 
ernment during  the  last  fiscal  year 
reached  in  round  numbers  350,000,000 
pounds. 

The  government  received  about  I3,- 
000,000  for  handling  and  delivering  this 
amount  of  mail  matter.  The  govern- 
ment expended  about  18  cents  a  pound, 
so  that  on  the  business  of  a  single  year, 
the  second  class  matter  is  carried  at  a 
loss  of  about  $60,000,000. 

One  of  the  greatest  abuses  in  this  con- 
nection is  to  be  found  in  the  circulation 
of  mere  advertising  sheets,  "house 
organs,"  serial  libraries,  and  similar 
publications,  as  "second-class  matter." 
These  publications  are  no  more  news- 
papers than  a  comic  almanac  would 
be,  and  yet  the  country  is  flooded  with 
such  publications,  and  the  government 
pays  the  freight. 

It  should  be  possible  for  the  govern- 
ment to  take  some  action  in  this  matter 
on  its  own  account.  Those  who  are 
familiar  with  the  growth  of  the  abuses 
of  the  privilege  ot  ciiculation  of  second- 
class  matter  are  of  the  opinion  that  the 
postmaster-general  himself  might  do 
much  to  correct  some  of  the  most  fla- 
grant abuses.  Since  this  cannot  be 
done  the  Loud  bill  becomes  a  necessity. 


The  Arena,  Boston,  will  be  under  new 
management  during  1897.  B.  O. 
Flower  will,  it  is  said,  have  no  editorial 
or  other  connection  with  the  magazine. 
C.  Selden  Smart  is  to  be  business  man- 
ager. 


CO-OPERATION  FAILED  HERE. 

For  about  two  years  two  leading 
dailies  of  South  Dakota,  the  Argus 
Leader  and  Press,  of  Sioux  Falls,  have 
been  issued  by  the  same  plant  of  ma- 
chinery. The  Press,  since  it  became  a 
free  silver  organ,  has  been  considering  a 
change  and  will  hereafter  be  issued  from 
its  own  machinery  plant. 


ADVERTISING  MEDIUMS. 


Advertisers 

covering  NEW  ENGLAND  never  omit 
the  Boston  Herald,  Daily  and  Sunday. 

In  PHILADELPHIA  they  use  the  In- 
quirer, if  they  use  but  one  paper,  and, 
if  more,  the  Inquirer  heads  the  list. 

In  CHICAGO,  the  old  Evening  Jour- 
nal holds  all  its  old  readers,  and  has 
gained  enough  more  to  make  its  circu- 
lation about  75,000. 

In  PIT  rSBURGH  everyone  knows'the 
Chronicle  Telegraph  leads  them  all. 

In  CLEVELAND  the  Plain  Dealer 
and  Evening  Post  have  distanced  all 
competitors. 

In  DETROIT  every  one  concedes  that 
the  Evening  News,  with  the  Morning 
Tribune,  cover  the  field. 

In  GRAND  RAPIDS  the  Evening 
Press  has  more  than  double  the  com- 
bined circulation  of  all  the  other  papers 
there. 

C.  J.  BILLSON, 

Chamber  of  Commerce,  Tribune  Building, 

CHICAGO.  NEW  YORK. 
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T 


HIS  is  the  Merriest  Christmas  in 
all  our  history. 


CIRCULATION  FOR  DECEMBER 

40,000 

and  gaining  fast.    Advertise  in  the 

BOSTON 
TRAVELER. 


BEAUTIFUL  BOOKS. 


STORIES   THAT   PLEASE  BOTH 
PRESS  AND  PEOPLE. 


Thr  Three  Musketeers,  by  Alexandre  Du- 
mas; two  vols.  D.  Appleton  &  Co.,  New 
York. 

This  work  is  translated  by  William 
Robson,  and  is  richly  embellished  with 
two  hundred  and  fifty  illustrations,  by 
Maurice  Lelior,  engraved  on  wood  by  J. 
Huyot. 

It  is  prefaced  by  a  letter  of  eight  pages 
from  Alexandre  Dumas,  fils,  containing 
a  very  pathetic  account  of  the  last  days 
and  death  of  his  father.  Such  is  the  dis- 
tinguished renown  of  Dumas,  the  author 
of  the  "  Three  Musketeers,"  as  a  writer, 
that  mere  mention  of  the  volumes  as 
from  his  pen  is  sufficient  to  attract  atten- 
tion to  this  new  edition,  which  is  gotten 
up  in  the  usual  neat  and  sumptuous 
style  of  all  the  holiday  books  published 
by  the  Appletons,  and  for  which  that 
house  is  famous. 

Om  the  Trail  of  Don  Quixote,  by  August  F. 
Jaccaci:  Charles  Scribner's Sons,  New  York. 

All  who  have  read  Don  Quixote  will 

fratefully  welcome  this  work  of  Jaccaci. 
t  is  nicely  illustrated  by  Daniel  Vierge 
with  about  130  cuts.  The  artist,  Vierge, 
and  Jaccaci,  the  writer,  journeyed  in  the 
trail  of  the  author  of  their  hero  and  gath- 
ered the  documents  from  life  and  nature. 

This  they  found  quite  an  easy  task 
since  so  few  changes  have  taken  place  in 
La  Mancha.  The  book  will  revive  anew 
the  interest  in  Don  Quixote  and  delight 
lovers  of  fun  and  fiction. 

The  broad,  clear  page,  the  clear  type 
and  the  general  make  up  of  the  book 
commend  it  to  all  lovers  of  the  artistic. 


Colonial  Days  im  Old  New  York,  by  Alice 
More  Earle  :  Charles  Scribner's  Sons,  New 
York. 

"  Colonial  Days  in  Old  New  York  " 
carries  the  reader  back  to  the  quiet  old 
Dutch  town,  for  half  a  century  called 
New  Netherland,  or  the  original  New 
York.  Child  life  and  juvenile  educa- 
tion, the  wooing  and  wedding,  town 
life  and  country  scenes,  the  amusements 
and  sports,  crimes  and  punishments, 
Sunday  and  holiday,  the  home-life  and 
dress  of  the  Dutch ;  all  these  topics  are 
charmingly  depicted. 

To  appreciate  the  blessings  of  the 
present,  citizens  of  the  Greater  New 
York  should  read  these  sketches. 


Talks  on  Writing  English,  by  Arlo  BaCei. 
Houghton,  Mifflin  &  Co.,  Boston  and  New 
York. 

These  talks  were  delivered  in  the 
autumn  of  1894,  as  a  course  on  ad- 
vanced   English  composition,   in  the 


Lowell  free  classes.  The  satisfaction 
with  which  they  were  received  at  their 
delivery  was  the  inducement  to  put  them 
in  book  form.  The  work  is  not  a  school 
book,  but  a  treatise  on  the  all  important 
topic  of  the  art  of  good  classical  English 
composition  for  the  general  public,  and 
put  forth  in  an  interesting  and  captivat- 
ing style.  It  contains  an  ample  index 
which  forms  no  small  addition  to  the 
book  itself. 


The  Damnation  oif  Theron  Ware,  by  Harold 
Frederic.    New  York,  Stone  &  Kimball. 

This  book  must  interest  all  read- 
ers of  fiction.  The  hero  is  a  young 
clergyman  who  began  his  ministry  well, 
and,  lor  a  few  years,  was  successful  in 
his  church  labors  and  quite  acceptable  to 
his  parish.  Vanity,  ambition  for  prefer- 
ment and  a  love  affair  "switched  him 
off." 

The  characters  are  well  sustained,  and 
the  interest  is  kept  up  by  many  surprises 
and  beautiful  delineations  of  individual 
participants.  No  one  who  reads  twenty 
pages  will  be  willing  to  lay  it  aside  before 
finishing  the  story. 

The  book,  like  all  those  of  Stone  & 
Kimball,  is  neatly  gotten  up.  The  flex- 
ible back,  which  allows  it  to  lie  open 
without  effort  of  the  reader,  is  a  feature 
worth  mentioning.  Mr.  Stone,  the  senior 
member  of  the  firm,  is  a  son  of  Melville 
E.  Stone,  general  manager  of  the  Asso- 
ciated Press,  and  Harold  Frederic  is  the 
London  correspondent  of  the  New  York 
Timei. 

Mhg  McIntvre's  Raffle,  by  Alvan  F.  San- 
born.   Copeland  &  Day,  Boston. 

The  first  of  these  is  a  neatly  bound 
volume  of  two  hundred  pages,  contain- 
ing "Meg  Mclntyre's  Raffle"  and 
nearly  a  dozen  other  stories.  iVIeg  was 
a  jolly,  good-natured  young  Irish  widow, 
with  a  family  of  children  dependent  on 
her.  Straitened  circumstances  had 
obliged  her  to  dispose  of  her  household 
furniture,  lithograph  of  the  Pope,  and 
the  children's  Sunday  clothes. 

A  valuable  eight-day  clock,  an  heir- 
loom, remained.  This  she  determined 
to  disposed  of  by  a  raffle,  which  became 
a  merry-making  occasion,  accompanied 
with  music,  hard  drinking  and  dancing. 
The  clock  fell  to  Barney,  a  hitherto  re- 
pulsed suitor  of  the  young  widow.  Bar- 
ney turns  over  the  clock  to  Meg,  when 
they  two  close  up  the  festivities  with  a 
rollicking  dance  and  pledging  to  each 
other  to  be  husband  and  wile.  Any  one 
ought  to  get  75  cents  worth  of  amusement 
out  of  this  book,  the  price  at  which  it 
sells. 

A  Genuine  Girl,  by  Jeanie  Gould  Lincoln 
Houghton,  Mifflin  &  Co.,  Boston  and  New 
York. 

The  author  designates  this  as  a  con- 
tinuation of  her  former  work,  entitled, 


"  Marjorie's  Quest,"  which  had  pleased 
the  readers  so  greatly  as  to  request  her 
to  write  another  on  the  same  line.  This 
continuation  will  be  heartily  welcomed 
by  all  who  have  read  "Marjorie's 
Quest."  The  book  is  bound  in  a  neat 
and  attractive  style,  well  suited  for  a  holi- 
day gift. 


The  Listener  in  the  Town,  Vol.  i.  Copeland 

&  Day,  Boston. 
The  Listener  in  the  Country,  Vol.  2,  by 

Joseph  Edgar  Chamberlin.    Copeland  & 

Day,  Boston. 
"  The  Listener  in  Town  "  and  "  The 
Listener  in  the  Country,"  are  essays  and 
fragments,  with  some  modifications,  re- 
printed from  the  Boston  Transcript,  and 
those  who  read  the  originals  in  the 
Transcript  and  others  will  be  pleased  to 
have  them  published  in  this  better  and 
preservable  book  form. 


More  Songs  from  Vagabondia,  by  Bliss  Car- 
man and  Richard  Hovey.  Copeland  & 
Day,  Boston. 

"  More  Songs  from  Vagabondia " 
make  a  little  book  of  about  a  hundred 
pages,  on  a  great  variety  of  topics. 
The  song  "At  the  Road  House:  In 
Memory  of  Robert  Louis  Stevenson," 
will  please  his  admirers. 


The  A  B  C  of  the  X  Rays,  by  Wm.  H. 
Meadowcroft.  American  Technical  Book 
Company,  New  York. 

This  work  has  been  prepared  to 
afford  information  to  all  interested  in 
the  mysteries  of  the  X  rays,  and  also 
to  any  who  may  desire  to  make  investi- 
gations and  experiments  in  this  little- 
understood  branch  of  science.  The 
author  has  tried  to  put  his  explanations 
in  the  simplest  form  so  that  laymen 
even  may  be  able  to  choose  the  appar- 
atus necessary,  but  also  to  use  it  in  at- 
taining to  successful  results.  The  book 
contains  various  illustrations,  some  of 
them  full  page,  of  apparatus  to  explain 
its  u-es,  and  also  diagrams  representing 
the  results  obtained. 


Talks  About  Autographs,  bv  Ge'irge  Rirk- 
beck  Hill.  Huughton,  Mifflin  &  Co.,  Bos- 
ton and  New  York. 
The  author  has  made  a  unique  book 
and  packed  it  with  much  interesting 
matter  connected  with  autographs  and 
autograph  hunters.  The  reader  will  be 
surprised  to  find  that  a  subject  of  such 
comparative  insignificance  has  in  these 
"  Talks  "  been  invested  with  an  interest 
that  will  charm  others  than  autograph 
gatherers.  The  'Talks''  are  enriched 
with  illustrations  and  facsimile  letters 
of  many  distinguished  individuals. 
There  is  an  ample  indrx  of  more  than 
225  names  of  noted  authors,  statesmen 
and  others,  who  are  introduced  by  the 
author.  The  mechanical  work  of  the 
book  is  done  in  a  beautiful  and  sub- 
stantial manner. 


Sister  Tane,  by  Joel  '  handler  Harris.  Hough- 
ton, Miffl  n  &  Co.,  Boston  and  New  York. 

The  author  of  "Uncle  Remus" 
has  in  this  his  newest  novel  por- 
trayed southern  life  in  as  pleasing  a 
manner  as  in  his  shorter  sketches,  so 
well  known  to  the  public.  His  charac- 
ters and  scenes  are  described  in  a  lucid 
style  and  present  to  the  reader  a  vivid 
picture  of  life  in  the  old  south  land. 


RIGHTS  OF  NEWSDEALERS. 

Justice  Truax  has  continued  an  in- 
junction restraining  one  Edward  Fitz- 
gerald from  erecting  a  news-stand  under 
the  elevated  railroad  stairs. 

The  effect  of  this  decision,  for  the 
present  at  least,  will  be  to  prevent  any 
interference  with  newsdealers  who  now 
have  stands  on  the  streets,  and  is  a  direct 
slap  at  the  right  of  the  New  York  board 
of  aldermen  to  grant  permits  for  the  erec- 
tion of  stands  under  the  elevated  road 
stairs  without  the  consent  of  the  owners 
of  the  abutting  property. 


Tyndale  Palmer  has  received  six  and 
one  quarter  cents  damages  in  his  suit 
for  $50,000  against  the  Pittsburg  Leader. 


ADVERTISING  MEDIUM. 


COMMENT 
IS 

UNNECESSARY. 

THE  AMERICAN 

NEWS  COMPANY, 
39  &  41  Chambers  Street, 
Manager's  Office. 
New  York,  Dec.  i5,  '96. 
Publisher 

THE  TIMES, 

New  York. 

Dear  Sir  : 

Replying  to  your  inquiry, 
we  beg  leave  to  say  the  cir- 
culation of  your  paper 
through  our  channels  is 
Steadily  increasing.  An  ex- 
amination of  our  books 
shows  that  our  present  sale 
of  the  Daily  Edition  is 
about  30  per  cent,  more 
than  it  was  last  September. 
The  Sunday  Edition  is  do- 
ing still  better,  the  increase 
in  actual  sales  during  the 
past  three  months  being 
over  67  per  cent. 

Yours  truly, 

THE  AMERICAN 
NEWS  COMPANY. 
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Hon.  THOS.  B.  REED 

knows,  if  any  one  does,  what  it 
means  to  be  a  Congressman.  In 

THE 
YOUTH'S 
COMPANION 


For  1897  the  Speaker  of  the  House  of  Representatives  will  write  of  the  respon- 
sibihty  that  goes  with  power  and  the  hard  work  involved  by  high  position. 
His  article  is  instructive  as  well  as  entertaining,  and  it  gives  a  clear  idea  of 


The  Life  of  a  C 


ONGRESSMAN. 


During  1897  also  Hon.  Henry  Cabot  Lodge  will  picture  "  The  Life  of  a 
Senator;  "  Postmaster- General  Wilson  will  tell  about  "The  Early  Days  of  the 
Post  Office;  "  Attorney- General  Harmon  will  describe  the  duties  pertiining  to 
his  office;  and  Secretary  Herbert  will  contribute  a  striking  article  on  "  Building 
a  War  Ship."  ^  ^ 

One  of  the  most  beautiful  CALENDARS  issued  this  year 
will  be  given  to  each  new  subscriber  to  The  Companion. 

It  is  made  up  of  Four  Charming  Pictures  in  Color,  beautifully  executed. 
Its  size  is  10  by  24  inches.  The  subjects  are  delightfully  attractive.  This 
Calendar  is  published  exclusively  by  The  Youth's  Companion,  and  could  not 
be  sold  in  Art  Stores  for  less  than  One  Dollar. 

Subscription  Price  of  The  Companion,  $1.75  a  Year.  ■ 


r2-C0L0R 
Calendar 
FREE. 


New  Subscribers  who  will  cut  out  this  slip.and  send  it  at  once  with 
name  and  address  and  $1.75  will  receive  : 

FREE — The  Youth's  Companion  every  week  from  the  time  sub- 
scription is  received  till  January  i,  1897  ; 

FREE — Christmas,  New  Year  and  barter  Double  Numbers. 

FREE — Our  Artistic  4-page  Calendar  for  1897,  a  beaulifuUy  col- 
ored souvenir.  The  most  costly  gift  of  its  kind  The 
Companion  has  ever  oflfered. 

And  The  Companion  5a  weeks,  a  full  year,  to  January  i,  1898. 


THE  YOUTH'S  COMPANION,  201  Columbus  Ave.,  Boston,  Mass, 


ANOTHER  EDITOR  TO  GO. 

Charges  have  been  filed  in  the  post- 
office  department  against  Jacob  D.  Allen, 
postmaster  at  Butler,  Bates  county,  Mo., 
and  editor  of  the  Butler  Times,  and 
they  are  now  being  considered  by  the 
department.  The  impression  is  general 
that  there  is  enough  in  the  charges  to 
effect  Allen's  prompt  removal. 

In  connection  with  the  charges  of  per- 
nicious activity  in  politics,  it  is  claimed 
that  as  editor  of  his  paper  Allen  has  al- 
lowed no  opportunity  to  pass  for  roast- 
ing President  Cleveland  and  all  of  his 
friends,  and  ridiculing  and  deriding  the 
administration.  He  was  an  ardent  free 
silver  advocate  and  denounced  the  gold 
standard  democrats. 


ADVERTISING  MEDIUMS. 

THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

"It  has  a  big  field  all  to  itself." 

The  Chicago 
Chronicle. 

A  sturdy  advocate  of  Democracy. 

To  reach  the  democrats  of  Chi- 
cago and  the  Northwest,  use  the 
Chronicle. 


FROM  THE"AD"  field 


MANY  ITEMS  OF  INTEREST  FROM 
NUMEROUS  AND  VARIED 
SOURCES. 

Publicity  that  Will  Foster  the 
Flowers  of  Spring— A  Division 
OF  Advertising  Profits— Pacific 
Coast  Users  of  Space  Reach 
Eastward— Plenty  of  Ambitious 
New  Medicine  Advertisers — Mis- 
cellaneous Notes. 


VARIOUS  SEED  ADVERTISING, 
W.  W.  Hallock,   Tribune  Building, 
New  York  city,  is  placing  as  usual  the 
seed  advertising  done  at  this  season  by 
John  Lewis  Childs. 

W.  Atlee  Burpee,  the  Philadelphia 
seedsman,  is  advertising  through  N.  W. 
Ayer  &  Son. 

Storrs  &  Harrison,  seedsmen  of  Paines- 
ville,  O.,  are  placing  their  business 
through  Lord  &  Thomas. 

The  Fairview  Seed  Farm,  Rose  Hill, 
N.  Y.,  and  F.  B.  Mills,  seedsman,  both 
practically  the  same  concern,  are  adver- 
tising again  through  N.  W.  Ayer  &  Son, 
Philadelphia. 


PUBLISHER  USES  PUBLICITY. 

The  Home  Visitor  Publishing  Com- 
pany, 813  North  l6th  street,  Philadel- 
phia, is  advertising  in  a  line  of  monthlies 
of  large  circulation.  F.  Schwartz  is  the 
publisher  and  manager. 


POSSIBLE  NEW  ADVERTISER. 

It  is  said  that  the  Marsden  Develop- 
ment Company,  Rockford,  111.,  may 
shortly  begin  the  advertising  of  a  food 


product.  The  company  is  a  new  one, 
composed  of  Philadelphians  who  bought 
the  plant  of  the  Rockford  Folding  Bed 
Company.  Among  the  parties  concerned 
are  M.  W.  Marsden  and  E.  A.  Corbin. 


ADVERTISING  PAYS  WELL. 
The  Procter  &  Gamble  Company, 
Cincinnati,  which  manufactures  "  Ivory 
Soap,"  has  declared  a  regular  quarterly 
dividend  of  2  per  cent,  on  the  preferred 
stock. 

This  is  a  fair  dividend  at  a  time  when 
few  companies  have  done  well,  and 
shows  that  even  in  the  worst  times  ad- 
vertising pays. 


ITS  THRONE  IS  NOT  SOLID. 

The  Queen  Advertising  Agency,  113 
Madison  street,  Chicago,  is  attempting 
to  "boom  itself"  as  a  new  agency. 
Authorities  do  not  ascribe  any  sound 
foundation  to  the  alleged  new 
"agency,"  and  publishers  should  in- 
quire closely  into  any  proposed  trans- 
action. 


A  TOILET  CONCERN'S  ENDING. 

The  Recamier  Manufacturing  Com- 
pany, manufacturers  of  ladies'  toilet 
preparations,  formerly  at  No.  131  West 
31st  street.  New  York,  has  been  dissolved 
by  the  Supreme  Court,  and  Charles  M. 
Sprague  appointed  permanent  receiver. 
The  liabilities  are  $73,900,  and  assets 
$6,412. 

A  CURRENT  COINCIDENCE. 
The  Columbia  Chemical  Company, 
Marshalltown,  la.,  is  again  sending 
out  orders  to  western  papers.  This  is 
not  the  Columbia  Chemical  Company 
that  advertised  animal  extracts  from  the 
National  Capital. 


NEW  BRANCH  ON  AN  OLD  TREE. 

The  Ceylon  Tea  Company,  352  Dear- 
born street,  Chicago,  is  the  name  of  a 
department  started  by  the  National  Con- 
solidated Company  to  advertise  and  sell 
teas.  Western  papers  are  being  used  at 
present. 


AN  EXTENSION  OF  TERRITORY 
The  Chocolate  Emulsion  Company, 
221  Davis  street,  San  Francisco,  is  send- 
ing out  requests  for  rates  to  western  pa- 
pers of  general  circulation.  It  has  here- 
tofore advertised  on  the  Pacific  coast. 


A  NEW  STYLE  IN  NAMES. 
The  People's  Remedy  Firm,  108 
Wells  street,  Chicago,  is  a  new  proprie- 
tary medicine  which  is  about  to  adver- 
tise in  Illinois,  Iowa  and  other  western 
territory. 

GOOD  CHEER  FOR  SHORT  MEN. 

C.  H.  Guild  &  Company,  of  Boston, 
are  placing  the  advertising  for  the 
Height  Increaser  manufactured  by  C. 
Adams  &  Company,  Sixth  avenue  and 
22d  street.  New  York  City. 


MORE  SPACE  FOR  STAPLES. 

The  Great  Eastern  Coffee  and  Tea 
Company,  517  North  2d  street,  St.  Louis, 
is  advertising  in  western  papers.  The 
orders  are  placed  direct. 


DENVER'S  DOUBLE  DEALING. 
The  Consolidated  Realty  Company, 
Opera  House  Block,  Denver,  is  adver- 
tising in  western  dailies.  It  does  a  real 
estate  business  and  trades  in  mining 
stocks. 

AN  ALLITERATIVE  BOOK  TITLE. 

The  Leon  M.  Leslie  Company,  81 
Fifth  Avenue,  Chicago,  is  advertising 
Leslie's  Loose  Leaf  Ledger  in  mediums 
of  general  circulation. 


SECTION  ADVERTISING. 
An  example  of  a  kind  of  advertising 
that  will  be  multiplied  greatly  hereafter 
by  many  firms  is  that  done  just  now  by 
the  Washburn- Crosby  Company,  of 
Minneapolis,  in  Milwaukee  dailies.  It 


ADVERTISING  MEDIUMS. 


YOU 

CAN  COVER 
THE  FIELD 

most  completely  as  far  as 

WASHINGTON 

is  concerned  by  placing 
an    advertisement   in  the 

STAR 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  Cent,  of  the  houses  of  Washing- 
ton and  into  gb\of  the  htmses — whether 
residences  or  stores — occupied  by  white 
persons,  a  record  unequaled  else- 
where IN  the  world. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  Other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLV,  Po-ttkr  Building, 

New  Vork  Representative. 

FOR  " 
CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 
Over  400,000  daily. 


Grois  rate,  75  cents  per  line.    Average  contract, 
about  50  cents  per  line. 


THE  CHICAGO 

TIMES-HERALD 

enjoys  a  position  among  daily  newspapers 
second  to  none  in  America. 

independent  in  politics, 
influential  in  power, 

it  is  distinctively  the  people's  paper. 

Its  substantial  and  growing  circulation, 
BUILT  UPON  MERIT  ALONE, 
makes  it  an  invaluable  advertising  medium. 

Send  for  rate  card. 

SUBSCRIPTION  RATES  : 
Daily,  one  year,  -----  $4.00 
Sunday,     "  -----  2.00 

Chicago  Office,     |     New  York  Office, 
154  to  158  Washington  I  1512  and  1513  American 
Street.  |        Tract  Building. 

BOSTON 
JOURNAL 

LEADING    REPUBLICAN  NEWS- 
PAPER OF  NEW  ENGLAND. 

It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

CIRCULATION  82,622. 


consisted  of  quarter  pages  of  "Gold- 
Medal"  and  "Superlative"  flour, 
three  hundred  inches  being  assigned  for 
use  during  a  period  of  three  weeks. 


MISCELLANEOUS  NOTES. 

The  Eureka  Chemical  Company,  La 
Crosse,  Wis.,  is  figuring  on  some  more 
advertising  through  the  West. 

The  advertising  of  the  Franklin  Mills 
Company,  Lockport,  N.  Y.,  which  is 
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™^NEW 
YORK 
TIMES. 

"All  the  News  That's  Fit  to  Print." 

SUNDAY : 

Magazine  Supplement. 

SATURDAY: 

Literary  and  Art  Supple- 
ment. 

Leads  all  New  England ! 

648,152 

was  the  circulation  of  the 

BOSTON 
HERALD 

on  November  4,  1896. 

This  is  the  new  "  High 
Water  Mark"  for  New 
England  Journalism. 

The  character  and  influence  of  this 
circulation  is  unsurpassed  by  that  of  any 
American  newspaper. 


THE 


NEW 


ORLEANS 
ITEM 

Makes  the  Following  Statements, 
and  is  Prepared  To  Back  Them  : 

That  it  has  a  larger  circulation  and  is 
delivered  directly  into  more  homes 
daily  than  any  other  paper,  morning  or 
evening,  published  in  the  South.  Ad- 
vertisers who  contemplate  advertising  in 
the  South  should  WRITE  FOR  RATES. 


JOURNAL 

Oldest  and  Best  Paper  in 

CHICAGO 

350,000  DAILY 

is  the  guaranted  circulation  of  the 
SCRIPPS-McRAE  LEAGUE. 

CINCINNAll  POST, 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KENTUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERKY,  S3  Tribune  Building,  New  York 

CANADA'S  ™^ 

GLOBE, 

Foremost  Toronto. 

-j^^  Sells  proved  circula- 

Paper.  ^ 

turnishes  figures  daily. 
Invites  Advertisers'  Inspection. 


going  out  from  Charles  H.  Fuller  & 
Company,  is  being  handled  by  Blinn 
Yates,  at  the  Buffalo  office  of  that  firm. 

Dr.  D.  MacRae,  328  Tremont  street, 
Boston,  is  advertising  a  medical  and  sur- 
gical dispensary. 

The  Egyptian  Trading  Company,  170 
West  23d  street.  New  York,  will  intro- 
duce and  advertise  a  number  of  toilet 
preparations.  Local  advertising  only 
will  be  done  at  present. 

Keeler  &  Kirkpatrick,  publishers,  626 
Arch  street,  Philadelphia,  are  sending 
out  orders  direct  to  a  list  of  daily  and 
weekly  papers. 

There  is  a  possibility  that  Kirstein's 
Headache  Powders,  made  by  the  A.  F. 
Kirstein  Company  of  Rahway,  will  be 
advertised  during  the  coming  year  by 
Charles  H.  Otis,  selling  agent,  2084 
Lexington  avenue,  New  York. 

Leo  Galitzki,  Schiller  Theatre  Build- 
ing, Chicago,  is  advertising  specialties 
in  medicines  as  well  as  watches  and 
jewelry,  in  monthly  papers  of  general 
circulation. 

The  Henley  Shorthand  and  Business 
College,  Syracuse,  N.  Y.,  is  about  to  do 
some  advertising  in  general  mediums. 
Weeklies  and  monthlies  will  be  used. 
This  advertising  is  not  "new." 

The  Barlow  Advertising  Agency  is  the 
name  of  an  agency  located  at  34  Park 
Row,  New  York,  which  makes  a 
specialty  of  advertising  in  medical 
journals. 

A  number  of  parties  in  Chicago  pro- 
pose to  start  in  the  patent  medicine  busi- 
ness, and  advertise  during  the  next  few 
months.  Some  of  them  probably  do  not 
realize  all  of  the  risks. 

W.  Fullerton,  114  Yonge  street,  To- 
ronto, is  advertising  mining  stocks  in 
the  United  States,  using  papers  in  the 
northern  states. 

Dr.  Rea  &  Company,  306  Main 
street,  Keokuk,  la.,  formerly  of  Louis- 
ville, Ky  ,  are  now  advertising  in  western 
papers. 

John  G.  Allen,  292  Sibley  street,  St. 
Paul,  Minn.,  is  advertising  land  in 
western  weeklies. 

Dr.  J.  Guthrie,  Milwaukee,  Wis.,  a 
member  of  the  London  Medical  Insti- 
tute, the  office  ot  which  is  corner  4th 
street  and  Grand  avenue,  is  using 
western  dailies. 

The  Securities  Advertising  Agency, 
No.  261  Broadway,  New  York,  is  get- 
ting rates  from  a  list  of  weeklies  and 
monthlies. 

The  Digestine  Company,  Springfield, 
Mass.,  is  advertising  dyspepsia  tablets  in 
New  England  dailies. 

A.  Pretzinger  &  Bro.,  Dayton,  O., 
are  renewing  the  advertising  of  their 
catarrh  cure  in  western  papers. 

A  concern  calling  itself  the  "  Copper 
King  of  Arizona  "  is  sending  out  orders 
to  daily  and  Sunday  papers  in  New  Eng- 
land, from  No.  186  Remsen  street, 
Brooklyn,  N.  Y. 

The  Mount  Vernon  Mills,  Philadel- 
phia, will  advertise  during  the  year  a 
fabric  for  ladies'  garments. 

William  Bancroft,  of  the  New  York 
office  of  Pettingill  &  Company,  has  closed 
a  large  contract  for  advertising  the 
Worcester  cycle. 

Childs  &  Company,  Kansas  City, 
Kans. ,  are  advertising  proprietary  me- 
dicines in  the  dailies  and  weeklies  of  ad- 
joining states.  The  town  is  opposite 
and  practically  a  part  of  Kansas  City, 
Mo. 

Captain  Homer  W.  Hedge,  of  the 
Pettingill  Agency,  is  to  place  a  consider- 
able order  for  the  Spencerian  Pen  Com- 
pany in  religious  papers. 

The  Union  Advertising  Company,  83 
Myrtle  street,  Manchester,  N.  H.,  is  a 
new  agency  which  is  getting  rates  from 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


CIRCULATION  AND  NEWS- 
PAPER ADVERTISING. 

To  advertise  successfully,  the  quality,  as  well  as 
QUANTITY,  of  the  circulation  of  the  medium  used  must  be 
considered.  It  is  not  always  the  paper  with  the  largest 
circulation  that  is  the  BEST  advertising  medium,  but  it 
is  the  newspaper  whose  circulation  represents  the 
greatest  purchasing  capacity.  Such  a  medium,  in  its 
own  respective  territory,  is  the 

CHICAGO 
TIMES-HERALD 

Its  circulation  is  large  and  influential.  It  goes  to 
the  homes  of  the  working  and  well-to-do  classes — people 
who  have  money  to  spend.    It  is  the 

CLEANEST,  NEWSIEST  AND  BRIGHTEST 
of  all  Chicago  morning  dailies,  and  is  distinctively  the 
HOME  newspaper;  therefore, 

THE  GREAT  ADVERTISING 
MEDIUM  OF  CHICAGO 
AND  THE  WEST. 

(Advertising  rates  on  application.) 


154  to  158  Washington  Street, 
CHICAGO. 


1512  and  1513  American  Tract  Bdg. 
NEW  YORK. 


New  England  papers.  R.  M.  Parker  is 
the  manager. 

The  Ohio  Electric  Works,  Cleveland, 
will  advertise  motors  and  electric  bat- 
teries in  magazines  and  probably  other 
publications. 

The  familiar  advertisement  of  Redding 
&  Company,  masonic  publishers.  New 
York,  has  been  sent  to  a  list  of  several 
hundred  papers.  The  latter  are  selected 
in  advance. 

The  Puraqua  Company,  South  Fra- 
mingham,  Mass.,  will  advertise  water 
purifiers  at  a  cheap  price  on  a  restricted 
scale. 

The  Caldwell  Remedy  Company,  125 
Dearborn  street,  Chicago,  is  advertising 
a  line  of  homoeopathic  remedies  in  west- 
ern papers. 

J.  F.  Stewart,  who  left  the  Van  Doren 
Agency  as  a  result  of  changes  in  that 
office,  has  become  connected  with  the 
advertising  department  of  Sunbeams^ 
Little  Folks  and  Sunbeams^  Youn^ 
People,  two  monthlies  published  in  New 
York. 

Some  proprietary  remedies  are  being 
advertised  from  325  Dearborn  street, 
Chicago,  under  the  name  of  Kate  N. 
Terry.  Local,  religious  and  weekly 
papers  are  to  be  used. 

The  Durnos  Chemical  Company,  116 
North  Center  street,  Chicago,  is  advertis- 
ing a  proprietary  medicine  in  weekly 
papers  of  large  circulation. 


LINOTYPE'S  ONWARD  MARCH. 

Six  linotypes  have  been  installed  in 
the  publication  department  of  iht  Ladies' 
World  and  People's  Home  Journal, 
New  York.  These  linotypes,  it  appears, 
are  to  be  used  wholly  on  the  subscrip- 
tion lists  of  these  monthly  publications. 


ADVERTISING  MEDIUM. 


18,070 


PUBLISHING  UNDER  ARMS. 

During  the  trouble  in  Matabeleland 
the  Matabele  was  issued  under  difficul- 
ties. In  an  explanatory  note  the  editor 
of  that  paper  tells  of  the  full  military 
equipment  of  the  office.  Everybody 
from  editor  to  devil  carried  a  revolver, 
and  loaded  rifles  were  piled  at  conven- 
ient places  in  every  room  in  the  build- 
ing. 


AVERAGE  CIRCULATION  OF  THE 

MILWAUKEE 

EVENING 

WISCONSIN 

FOR  ELEVEN  MONTHS. 


Milwaukee,  December  i,  1896. 
State  of  Wisconsin,  I 
Milwaukee  County,  )  '^'^  ' 
P.  D.  O'Brien,  being  duly  sworn,  says,  that 
he  is  now  and  has  been  for  seventeen  years 
foreman  of  the  newspaper  pressroom  of  the 

EVENING  WISCONSIN, 

and  has  had  charge  of  the  presses  and  paper 
used  in  printing  the  Evening  Wisconsin  ;  that 
he  knows  of  his  own  knowledge  that  the  average 
daily  circulation  of  the  Evening  Wisconsin  for 
eleven  months,  from  January  i,  1896,  to  Decem- 
ber I,  i8q6,  was  Eighteen  Thousand  and  Seventy 
(18,070)  copies. 

'I'tie  average  daily  circulation  of  the  Evening 
Wisconsin  lor  the  month  of  November,  last 
past,  was  eighteen  thousand  six  hundred  and 
thirty-four  (18,634)  copies. 

P.  D.  O'BRIEN. 

Subscribed  and  sworn  to  before  me  this  ist  day 
of  December.  1896,  A.D.  W.  A.  BOOTH, 
Notary  Public,  Milwaukee  County. 

THE  EVENING  WISCONSIN  CO., 

C.  H.  EDDY,  Representative, 
10  Spruce  Street.  NEW  YORK. 

( t  'T'HE  FOURTH   ESTATE  is  brimful  of 
newspaper  news  and  is  interesting  to 
anyone." — San  YrMziKa  Ftrtster^  Advecait . 


THE  FOURTH  ES 


GEORGE  B.  LUKS,  OK  THE  NEW  YORK  WORLD,  IN  THE  ACT  OF  THOMAS  FLEMING,  OF  THE  COMMERCIAL  ADVERTISER,  GETS  A  GIFT  HE  DOES  M 

PICKING  KENEALY'S  POCKET  BY  HYPNOTIC  POWER.  WANT — AN  ASSIGNMENT  ON  CHRISTMAS  DAY. 

1 


W.  H.  SHINDLER,  OF  THE  NEW  YORK  PRESS,  LOSES  HIS  MIND  IN  TRYING  R.  F.  OUTCAULT,  OF  THE  NEW  YOR 

TO  DISCOVER  WHY  HE  IS  NOT  HAPPY,  SONG,  "  WITH  THE  "  YELLOV 


WHY   THE   FAMOUS  NEWSPAP! 


ISMBER  24,  1896 


ISTS   REJOICE  IN  CHRISTMAS. 


lO  THE  FOURTH  ESTATE  DECEMBER  24,  1 896 


The  fourth  ESTATE 

A  NEWSPAPER  FOR  THE 
MAKERS   OF  NEWSPAPERS 

£dmund  Burlce  said  there  were  Three  Estates 
in  Parliament,  but  io  the  Reporters'  Gallery 
jroader  there  sat  a  Fourth  Estate,  more  import- 
aat  far  than  they  all.— Carlyle's  Heroes  and 
Hero  Worship,  Lecture  V. 

Thursday,  December  24,  1896. 


KRNEST  F,  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 

ROBERT  HALSTE-VD,  1  assoc.ates 
WILLIAM  WATFliNBeRG.f 


offices: 

Broadway  And  Murray  Street, 

OPPOSITE  CITY  HALL  PARK 
(POSTAL  TBLSaRAPH  BUILDING), 
LONG-DISTANCE    TELEPHONE,    1770  CORTLANDT. 


PUaseaddress  all  communications  simply  to 
THE  FOURTH  ESTATE, 

353  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 

TWO  DOLLARb  A  year,  in  advance, 

to  any  part  of  the  United  States  or  Canada;  to 
Foreign  Countries  in  the  postal  anion,  (4  a  year. 
Single  copies,  TEN  CENTS. 

Subscribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  of 
exchanges  which  go  to  every  newspaper  office. 

ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  Od  monthly  cards,  10  percent.; 
two  months,  ao  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  jn  first  page,  \i  per  lineeach  insertion,  with- 
out discount. 

Small  advertisements  under  classifiedhtadings, 
such  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 35  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 
It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

oi;r  choicest  "bargains." 
No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  3. — For  (35  we  will  send  35  annual  sub- 
scriptions. 

bound  volumes. 
For  J3.50  we  will  send  a  bound  volume  of  the 
last  half-year,  March  to  August,  inclusive; 
or  for  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


PRESS  AND  MENTAL  ATROPHV. 

A  story  is  going  the  rounds  of  the 
press  to  the  effect  that  in  Massachusetts 
there  is  another  organization  with  a 
mission,  this  time  one  that  would  dis- 
courage the  reading  of  newspapers. 

There  is  said  to  be  no  sentiment,  re- 
ligious or  otherwise,  in  this  proposed 
crusade.  It  is  based  on  scientific  prin- 
ciples and  is  one  to  appeal  to  doctors  of 
various  degrees — those  who  diagnose  to 
the  best  of  their  abilities,  and  the  others 
who,  burdened  with  collegiate  degrees, 
believe  themselves  destined  to  declare 
just  what  their  fellows  should  do  in 
accordance  with  their  best  judgment. 

Somehow  or  other  the  disposition  of 
the  organization  formed  with  the  partic- 
ular object  of  dictating  to  the  press 
proves  to  be  one  with  a  puritanical  no- 
tion that  the  best  way  to  reform  the 
world  is  to  have  its  inhabitants  ignorant 
of  what  is  going  on  among  them  and 
anxious  only  to  be  energetic  in  their 
labor  of  attempting  to  keep  full  an  in- 
tellectual barrel  which  is  unfortunately 
honey-combed  with  leaks. 

Excessive  newspaper  reading,  they 
claim,  brings  on  mental  atrophy.  It 
undoubtedly  leads  to  a  confusion  of 
mind,  productive  of  paresis,  as  we  have 
been  led  to  imagine,  through  the  ina- 
bility of  some  exchange  readers  to  see 
that  what  we  have  said  is  frequently 
worthy  of  reproduction  and  should  al- 
ways be  credited. 

The  worst  of  it  is  that  the  poor  ex- 
change reader,  with  his  expectantly 
hungry  shears,  is  not  included  in  the 


eflForts  of  those  who  on  scientific  grounds 
would  warningly  cry  "beware  of  read- 
ing too  many  papers."  He  has  to  read 
them  all. 

We  would  not  deal  with  this  personal 
point  were  it  not  that  our  attention  has 
been  called  to  the  New  England  organi- 
zation with  a  purpose  to  limit  promis- 
cuous newspaper  reading  among  the 
public. 

It  is  fortunate  that  we  have  no  rival, 
for  if  we  had  we  might  agree  with  the 
New  England  movement  to  suppress  the 
too  promiscuous  reading  of  the  press. 

No  one  gets  too  much  of  The  Fourth 
Estate,  and  so,  though  we  may  be 
biased  from  our  point  of  view,  perhaps 
even  prejudiced  against  an  organization 
intended  to  drive  to  starvation  printers 
setting  up  worthless  papers  and  books, 
yet  we  are  still  opposed  to  the  Boston 
idea. 

The  survival  of  the  fittest  solves  the 
problem,  and  The  Fourth  Estate 
comes  under  that  classification.  We 
are  not  worrying  about  the  eyesight  or 
mental  atrophy  due  to  too  many  papers, 
for  there  is  no  other  paper  in  our  field 
that  is  really  read. 


THE  CHRISTMAS  SEASON. 

The  glad  season  of  good  Santa  Claus, 
when  most  of  us  spend  more  money  in 
one  day  than  we  have  made  in  several 
weeks,  is  at  hand,  and  to-morrow  we  re- 
joice in  the  giving  of  presents,  and  trust 
that  there  may  be  some  degree  of  reci- 
procity in  the  ceremony. 

The  only  thing  troubling  us  in  our 
desire  to  do  well  by  those  we  serve  is 
that  they  may  feel  it  incumbent  upon 
themselves  to  thrust  upon  us  additional 
ads  for  our  future  numbers. 

We  know  that  ads  in  The  Fourth 
Estate  pay  the  advertisers  handsomely. 
We  therefore  would  not  place  them  in 
the  position  of  the  "Indian  giver," 
unless  we  should  be  assured  that  they  un- 
derstand it  to  be  our  purpose  in  helping 
others  to  earn  the  rewards  of  the 
righteous. 

"  A  Merry  Christmas  and  a  Happy 
New  Year  "  is  again  the  watchword  of 
the  day,  and  we  extend  the  glad  saluta- 
tion, not  as  the  text  for  a  sermon,  but 
in  the  assurance  that  the  words  are  more 
welcome  than  they  were  last  year,  when 
there  was  a  prophetic  sarcasm  in  the 
old-time  exclamation  of  good  will  and 
brave  hopes. 

This  Christmas  ought  to  be  a  right 
merry  one,  for  in  truthfulness  it  may  be 
said  that  the  long-expected,  oft-deferred 
trust  that  good  times  were  to  come  is  re- 
alized. 

Last  year  we  said  in  our  Christmas 
greeting — and  the  sentence  is  worth  re- 
peating as  a  prophecy  fulfilled, 

Christmas  is  essentially  a  day  of  promise, 
and  the  prospects  are  that  with  its  next  advent 
the  bunness  world  will  have  entered  the  golden 
era  and  advertising  will  have  correspondingly 
increased. 

The  hope  we  offered  in  the  belief 
that  it  was  warranted  has  materialized 
to  the  degree  that  Christmas  was  never 
more  a  day  of  great  promise  and  the 
business  world  is  assuredly  entering  the 
golden  era. 

We  shall  not,  even  in  the  light  of  the 
realization  of  the  fortunate  prophecy, 
attempt  to  say  too  much  of  the  coming 
year,  for  in  the  same  Christmas  issue 
from  which  we  have  quoted  we  dealt 
directly  with  facts  in  a  way  that  dimmed 
the  light  of  prosperous  foretelling.  We 
said  truthfully,  but  perhaps  with  an  un- 
necessary disregard  of  chance: 

According  to  the  absolute  laws  of  nature 
there  is  a  shadow  to  accompany  every  ray  of 
light,  and  if  this  were  not  true  we  could  not 
gratify  our  readers  with  illustrations.  The 
brightness  of  love  that  gladdens  Christmas  time 
would  be  tame  were  it  not  for  its  shadow. 

The  shadow  that  makes  the  back- 
ground to  the  brilliancy  of  this  Christ- 
mas is  not  one  of  business  depression, 
but  rather  the  menace  of  war.  It  is, 
however,  like  the  black  veil  intensifying 
the  charms  of  a  beautiful  woman,  for 
though  war  may  be  cruelly  barbarous, 
yet  the  conflict  that  may  come  is  one  in 
which  the  United  States  will  win. 

The  press  is  but  waiting  to  give  the 
glad  tidings  that  Columbia,  veiled  in'the 


clouds  of  conflict,  has  opened  her  bright 
eyes  and  that  they  blaze  in  the  righteous 
cause  of  liberty.  The  American  press 
could  have  no  fairer  reason  to  rejoice  in 
its  power,  for  the  prestige  of  writing 
national  history  seems  again  to  be  about 
to  be  an  interesting  duty. 


AFTER-THOUGHTS  FOR  OTHERS. 

"  The  wit  of  the  stairs,"  properly 
collected  and  chronicled,  would  make 
the  liveliest  reading  ever  written.  We 
all  know  of  the  good  things  we  might 
have  said  had  we  been  clever  enough  to 
say  what  we  meant  to  before  the  oppor- 
tunity for  speaking  had  passed. 

If  we  had  been  as  smart  as  we  have 
sometimes  imagined  ourselves  to  be, 
there  would  have  been  no  occasion  for 
saying  on  this  day  before  Christmas 
what  should  have  been  properly  put 
last  week. 

How  positively  profitable  to  our 
readers  and  ourselves  it  would  have 
been  to  have  then  called  attention  to  the 
fact  that  the  cheapest  and  most  wel- 
come gift  one  newspaper  man  could  give 
to  another  would  be  a  paid-up  subscrip- 
tion to  The  Fourth  Estate. 

This  did  not,  however,  occur  to  us, 
and  we  doubtless  lost  an  opportunity  of 
considerably  increasing  our  circulation 
and  the  good  will  that  comes  to  us  from 
those  who  regularly  receive  The 
Fourth  Estate. 

It  is  a  pap<^r  that  must  appeal  to 
every  newspaper  man,  and  would  be 
read  by  them  all  if  they  were  not,  as  a 
class,  so  closely  confined  to  attending 
strictly  to  their  duties  that  they  cannot 
carefully  investigate  every  opportunity 
offered  that  does  not  appeal  to  them 
individually  as  a  chance  to  serve  the 
paper,  to  which  they  are  loyally  attached. 

We  shall  not  blow  our  own  horn  too 
loudly  in  this  Christmas  time,  but  we 
must  suggest  to  those  who  are  worried 
because  they  did  not  give  good  gifts  to 
newspaper  fi  lends  that  they  subscribe 
to  The  Fourth  Estate.  This  is  the 
happiest  form  of  an  after-thought,  and 
The  Fourth  Estate  as  a  New  Year's 
gift  would  certainly  be  a  most  appro- 
priate present. 


NOTE  AND  COMMENT. 

Very  significant  is  it,  says  the  Evening 
Post,  to  criticlings  on  the  other  side  of 
the  Atlantic,  that  so  many  Americans 
are  found  to  write  "  worshiped,  traveler 
and  hocusing,"  for  instance.  To  them, 
in  default  of  philological  inquiry,  spell- 
ings like  these  are  simply  tokens  of  con- 
ceited ignorance. 

For  the  enlightenment  of  such 
persons,  Alfred  Arlebach  contributes  to 
the  issue  of  the  Leisure  Hour  an  exhaus- 
tively complete  monograph.  Taking  his 
stand  on  analogy,  he  there  formulates, 
with  respect  to  vocables  not  compound, 
the  following  rule:  "A  word  of  two 
syllables  ending  in  a  single  consonant 
preceded  by  a  single  vowel,  before  the 
addition  of  such  suffixes  as  ed,  -er,  -ing, 
-y,  doubles  the  final  consonant  only 
when  the  accent  is  on  the  last  syllable  of 
the  word,  not  othsrwise." 

That,  in  the  case  of  certain  words  of 
recent  introduction.  Englishmen  mani- 
fest an  inclination  to  conform  to  this  gen- 
eral rule  is  shown  by  quotations  from 
authors  of  repute,  for  caucusing,  faceted 
and  focusing.  Gallopped  and  gossipped, 
oddly  enough,  never  had  existence;  and 
biased  is  no  longer  looked  upon  as  pe- 
culiar. 

To  pass  to  longer  words  than  those 
above  referred  to,  we  have  always  had 
paralleled  and  unparalleled,  analogous  to 
which  are  Dr.  Webster's  unequaled  and 
imperiled.  It  is  further  made  out,  with 
much  besides,  that  one  does  well  in  elect- 
ing bayoneted,  carbureted,  coroneted 
and  diagramed  as  orthographical. 
Handicapped,  kidnapped,  etc.,  their 
bases  being  composite,  are,  however, 
recommended  for  continued  approval. 

In  passing,  as  to  kidnapped,  -ing,  -er, 
though  Dr.  Webster  so  soelled,  his  edi- 
tors strangely  strike  out  their  second  p. 
Why,  then,  should  they  have  hesitated 
^t  horsewhipped?    Mr.  Erlebach,  it  i. 


observable,  following  the  advice  which 
has  recently  emanated  from  a  high 
quarter,  practically  favors  disyllabic,  in 
place  of  the  unetymological  dissyllable, 
which  seems  to  have  been  imitated  from 
the  French  dissyllable. 


The  views  of  the  several  New  York  min- 
isters in  regard  to  the  present  pertinent 
question  of  the  ideal  newspaper  can  be 
properly  condensed  as  follows: 

Dr-  John  Hall:  "The  ideal  paper  will 
eschew  sensationalism  and  tell  the  truth." 

Evangelist  Moody  will  not  touch  a 
Sunday  paper  and  has  sworn  his  sons  to 
leave  it  alone. 

Dr.  Burrell's  advice  is:  "No  Sunday 
edition,  but  print  Sunday's  news  Mon- 
day." 

Dr.  Judson's  opinion  is  that  a  news- 
paper office  is  not  a  place  for  ideals. 

Dr.  Mac  Arthur  believes  the  ideal  news- 
paper will  arrive  millennial  morning.  He 
does  not  say  anything  about  printing  it 
the  night  before. 


At  a  recent  meeting  in  New  York  E.  L. 
Godkin  made  a  lengthy  report  on  the 
illiteracy  of  American  youth.  He  had 
looked  over  the  Harvard  freshmen  exam- 
ination papers  and  found  them  ex- 
tremely defective  in  the  matter  of  good 
English,  and  in  accounting  for  the  gen- 
eral carelessness  in  the  use  of  language 
he  declared  that  the  newspapers  are  a 
formidable  obstacle  with  which  purists 
have  to  contend. 

It  must  have  been  modesty  on  his  part, 
or  the  remembrance  of  some  slip  of  his 
pen  that  haunted  with  a  hateful  obsti- 
nacy, and  forced  Editor  Godkin  to  the 
belief  that  the  press  was  responsible  for 
illiteracy. 

He  has  evidently  never  had  to  read 
much  manuscript  offered  by  lawyers, 
clergymen  and  doctors,  or  he  would 
have  known  that  slipshod  English  is  too 
often  a  habit  with  the  sharpest  critics  of 
the  press. 

He  should  remember  that  simple  sen- 
tences with  simple  words  are  the  rules 
of  writing  in  alt  the  great  newspaper 
offices,  and  that  the  reading  of  news- 
papers has  done  more  to  end  provincial- 
isms than  all  the  schools  in  the  land. 


We  are  indebted  to  the  New  York 
Journal  for  the  splendid  drawing  of 
Park  Row  in  a  snow  storm  which  ap- 
pears on  our  first  page.  This  is  a 
holiday  scene  with  a  vengeance,  and  is 
the  sort  of  view  one  gets  from  our  build- 
ing when  the  weather  is  seriously  in- 
clement. 

The  legislature  of  Colorado  this  win- 
ter will  be  called  upon  by  the  Colorado 
State  Editorial  Association  to  pass  a 
libel  law  that  at  once  will  protect  the 
public  against  reckless  and  damaging 
newspaper  publications  and  the  press 
against  the  injustice  of  the  law  as  now 
construed  and  administered  in  Colorado. 

Strange  as  it  may  seem,  there  are  no 
statutory  laws  in  Colorado  covering  libel 
in  civil  action;  but  cases  are  tried  under 
common  law  and  construed  according 
to  the  fancy  of  the  court  and  the  tem- 
perament of  the  jury. 

-A  similar  move  will  be  made  by 
many  other  associations,  and  if  Presi- 
dent Vought  of  the  International  League 
of  Press  Clubs  has  his  way  there  will  be 
a  concerted  action  in  every  state  where 
libel  laws  are  chiefly  beneficial  to  shyster 
lawyers. 

It  is  the  high  mission  of  the  church  to 
eliminate  sin  from  the  world,  and  just  as 
soon  as  it  shall  succeed,  the  newspapers 
will  record  the  good  news.  But  until  the 
pulpit  and  all  its  allied  moral  forces  shall 
succeed  in  inaugurating  the  millennium, 
the  newspapers  will  be  obliged  to  go  on 
reporting  events  as  they  actually  happen 
and  depicting  the  times  as  they  really 
are. 

We  assure  these  possibly  too-much- 
closeted  clergymen  that  sinners  and 
criminals  would  rejoice  at  nothing  so 
much  as  the  knowledge  that  the  news- 
papers would  take  no  note  of  their 
doings.    Not  even  the  abolition  of  street 
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lamps  would  be  so  great  a  boon  to  the 
criminal  and  vicious  classes  as  the  silence 
of  the  press  concerning  their  character 
and  deeds. 

The  fear  of  publicity  is  a  greater  deter- 
rent of  many  forms  ot  evil  than  even  the 
fear  of  a  future  hell  or  of  legal  punish- 
ment. It  is  the  search-light  of  the  press 
that  makes  it  a  handmaid  of  justice. — 
New  York  World. 


There  is  much  indignation  among  the 
members  of  the  New  York  Newsdealers 
and  Stationers'  Protective  and  Benevo- 
lent Association  at  the  way  in  which 
they  have  been  treated  by  the  board  of 
aldermen  under  a  new  law  which  was 
passed  at  the  last  session  of  the  legis- 
lature which  was  ostensibly  for  the 
newsdealers'  benefit,  but  has  been  used 
by  the  aldermen  to  give  places  to  poli- 
tical supporters  at  the  expense  of  men 
who  have  had  news-stands  at  the  foot  of 
the  stairs  of  the  elevated  roads  for  many 
years. 

The  newsdealers  worked  hard  to  have 
the  bill  passed  by  the  legislature,  and  it 
was  supposed  that  it  required  the  con- 
sent ot  property-owners  to  the  placing  of 
stands,  but  the  bill  was  so  worded  that 
a  judicial  construction  is  necessary  to 
determine  whether  the  consent  of  ad  - 
joining  property-owners  is  necessary. 

In  granting  licenses  lor  news-stands 
under  the  stairs  of  the  elevated  roads 
since  the  law  became  operative,  the 
owners  of  stands  at  the  foot  ot  the  stairs 
have  been  ignored  and  political  debts 
paid  by  giving  the  permit  to  ward 
hangers-on,  who  expect  to  make  money 
by  the  sale  of  the  privilege  to  the  highest 
bidder,  forcing  the  men  who  have  sold 
papers  there  for  years  to  pay  a  large 
sum  of  money  or  give  up  the  business 
they  have  so  laboriously  built  up. 


W.  R.  Nicoll,  in  an  article  on  the 
"Literary  People  of  New  York,"  in 
the  British  Weekly  says  : 

"  The  Sunday  newspapers  have  prac- 
tically killed  some  forms  of  weekly  jour- 
nalism in  America.  For  our  popular 
penny  papers,  or  others  like  them, 
there  is  no  market  in  America.  The 
penny  journals  for  women  that  circulate 
so  largely  here  are  quite  unknown 
there. 

"The  religious  press  in  America  is 
able,  influential  and  enterprising,  but  it 
is  singular  that  there  does  not  seem  to 
be  in  the  whole  country  a  cheap — or 
for  that  matter  a  dear — magazine  for 
Sunday  reading,  like  the  Quiver  or  the 
Sunday  Magazine. 

"  One  could  not  but  feel  that  the 
American  papers  and  magazines  are 
too  much  of  one  type,  and  that  a  jour- 
nalist with  ideas  and  capital  might  in- 
novate in  various  directions.  Very 
large  capital,  however,  would  be  neces- 
sary. America  is  not  a  very  manage- 
able country. " 


CHRISTMAS  WITH  THE  CLEVER 
CARTOONISTS. 

Seven  of  the  best  known  newspaper 
artists  of  America  have  kindly  con- 
tributed sketches  to  this  issue  of  The 
Fourth  Estate,  in  which  they  give 
their  individual  reasons  on  the  inter- 
esting question  why  a  newspaper  man 
should  be  happy  in  the  Christmas 
holidays. 

Each  artist  has  given  a  clever  idea  of 
his  own  work,  and  we  are  really  proud 
of  every  one  of  the  seven  and  highly 
pleased  with  their  Christmas  gifts.  The 
originality  of  the  seven  artists  makes 
most  appropriate  the  question,  "What 
is  news  without  a  picture?" 


THE  SUCCESS  OF  FASHIONS. 

Herbert  Booth  King  is  much  pleased 
over  the  remarkable  growth  of  Fashions 
as  shown  by  its  continued  increase  in  cir- 
culation and  advertising.  He  reports 
great  gains  in  the  circulation  over  what 
it  was  two  months  ago,  and  its  advertis- 
ing for  January  as  much  above  what  it 
was  for  the  same  month  last  year, 


PURELY  PERSONAL. 

Phil  May,  the  English  caricaturist, 
is  spoken  of  as  the  finest  black  and  white 
artist  in  England.  He  is  only  thirty- 
two  years  of  age.  At  twelve  he  showed 
wonderful  talent  as  an  artist.  He  picked 
up  some  training  in  London.  He  went 
to  Australia,  and  raised  the  Sydney 
Bulletin  to  wide  reputation.  Then  he 
returned  to  London  with  renown  and 
joined  the  staff  of  Punch.  From  that 
time  on  his  life  was  one  pronounced 
success. 


Andrew  Jackson  Stone,  a  clever 
American  newspaper  man,  who  is  now 
applying  his  talents  to  the  mechanical 
side  of  his  profession,  will  be  married  to 


Miss  Louise  O'Day,  daughter  of  Daniel 
O'Day,  vice-president  of  the  Standard 
Oil  Company,  on  December  29,  at  her 
home  in  New  York. 

Mr.  Stone  will  take  his  bride  with  him 
to  London,  where  he  holds  the  import- 
ant position  of  managing  director  of  the 
Condor  Agency,  Limited,  which  handles 
the  European  and  South  American  busi- 
ness of  F.  Wesel  &  Company,  manu- 
facturers of  printers'  supplies. 

F.  M.  Lamade,  advertising  manager 
of  the  Williamsport  Pennsylvania  Grit, 
wore  a  large  smile  on  a  recent  visit  to 
New  York,  for  he  had  good  tales  to  tell 
advertisers  of  his  paper's  big  circulation. 


St.  Clair  McKelway,  editor  of  the 
Brooklyn  Eagle,  returned  from  Europe 
last  week. 


J.  K.  Ohl,  assistant  managing  editor 
of  the  Atlanta  Constitution,  will  leave 
on  the  first  of  next  year  for  Washington, 
where  he  will  act  as  special  correspon- 
dent for  the  Constitution. 


E.  W.  Barrett,  who  for  eight  years 
has  been  the  correspondent  of  the  Con- 
stitution at  the  national  capital,  resigned 
some  months  ago  to  enter  the  daily 
newspaper  field  in  Danville,  Va. 

Both  Mr.  Ohl  and  Mrs.  Maude 
Andrews  Ohl,  editor  of  the  woman's 
department  of  the  Constitution,  will 
remove  to  Washington. 


John  W.  Carson  is  now  editor  and 
proprietor  of  the  Beaver  Falls  Repub- 
lican, and  under  his  management  is 
bright  and  full  of  news  readably  pre- 
sented. 

Miss  Sarah  MacBeath,  of  Philadel- 
phia, is  the  artist  responsible  for  the 
drawings  being  used  in  the  Wanamaker 
advertisements  in  Philadelphia  and  New 
York  papers. 


Colonel  Jack  Williams,  city  editor 
of  the  Columbus  (O.)  Press,  has  re- 
signed, and  will  take  charge  of  the  Cin- 
cinnati Enquirer  work  in  his  city. 

Mr.  Williams  is  a  bright  newspaper 
man  and  will  render  the  Enquirer  good 
service.  The  members  of  the  Press  on 
the  occasion  of  his  resignation  ten- 
dered him  a  banc^uet. 


Austin  Beach,  city  editor  of  the 
Pittsburg  Times,  has  been  sent  to  Cuba 
by  that  paper  as  its  special  war  corre- 
spondent. 

G.  W.  Smalley,  who  was  the  London 
correspondent  of  the  New  York  Tribune 
nearly  thirty  years,  has  written  for  the 
Youth'' s  Companion  an  article  describing 
the  work  of  the  representatives  of  great 
America  newspapers  in  London. 


Robert  S.  Davis,  proprietor  of  the 
Philadelphia  Call,  has  been  seriously  ill 
for  some  weeks.  Mr.  Davis'  many 
friends  unite  in  a  hope  for  his  speedy  and 
complete  recovery,  not  only  from  a  sense 
of  his  personal  qualities,  but  because  a 
man  of  his  character  cannot  well  be 
spared  from  journalism. 

Arthur  T.  Reed,  a  clever  newspaper 
man,  who  has  been  connected  with  the 
Grand  Rapids  (Mich.)  Evening  Press, 
has  accepted  an  offer  from  the  Mil- 
waukee yournal. 


W.  G.  Kaufman,  dramatic  critic  of 
the  Dispatch,  is  one  of  the  most  inde- 
fatigable of  Pittsburg's  literary  workers. 
Aside  from  his  regular  work,  he  does 
much  special  writing,  and  is  also  an 
artist  of  talent. 


Frank  G.  Carpenter,  the  news- 
paper correspondent,  has  recently  bought 
property  near  Snickersville,  Va.,  on 
which  he  will  build  a  large  dwelling  in 
the  colonial  style. 


Charles  M.  Palmer,  of  the  New 
York  Journal,  has  gone  to  Minneapolis 
to  spend  Christmas  with  his  family. 


OBITUARY  NOTES. 

Henry  L.  Pierce  died  in  Boston  last 
week.  He  was  seventy-one  years  old. 
He  entered  the  employ  of  Walter  Baker 
&  Company,  chocolate  manufacturers, 
in  1850.  In  1854  Baker  died,  and  since 
then  Mr.  Pierce  had  been  sole  manager 
of  the  business.  He  (Pierce)  served  two 
terms  in  Congress,  was  twice  mayor  of 
Boston  and  had  served  in  the  legislature 
and  as  a  member  of  the  city  government. 

H.  G.  Dillebs,  a  pioneer  journalist  of 
San  Francisco,  died  last  week  at  the  age 
of  61  years.  He  was  a  native  of  Boston, 
and  went  to  California  in  1856.  He 
soon  began  writing  for  the  Times  and 
Mirror,  and  latter  for  the  Democratic 
Press.  In  1870  he  joined  the  staff  of 
the  Bulletin,  remaining  with  that  paper 
until  January,  1895. 

Col.  L.  H.  Matthews,  editor  of  the 
Oneonta  News-Dispatch,  is  dead.  He 
was  the  oldest  newspaper  man  in  the 
State,  having  been  actively  engaged  in 
journalism  for  more  than  fifty  years. 

H.  H.  Woodal,  who  founded  the 
Franklin  (Ind.)  Review,  which  he  dis- 
posed of  a  few  months  ago  to  the 
People's  Register,  is  dead. 


Thomas  Telford,  for  many  years  ed- 
itor of  the  Pittsburg  Labor  Tribune,  died 
last  week  at  the  age  of  seventy-four 
years. 

Charles  P.  Neil,  editor  and  proprietor 
of  the  Medina  (O.)  Gazette-A'ews,  died 
in  his  office  last  week  of  heart  disease. 


T.  W.  Broendergest,  publisher  and 
proprietor  of  the  Langford  {S.  D.)  Bugle, 
died  last  week  of  pneumonia. 


H.  H.  Woodall,  former  editor  of  the 
Franklin  (Pa.)  Revie^v  and  the  Fulton 
Democrat,  died  last  week. 


E.  H.  Abell,  editor  of  the  Walden 
(N.  Y.)  Citizen,  is  dead. 


HAIL  TO  THE  CHIEF  ! 

George  P.  Rowell  in  Printer's  Ink 
says  he  has  up  his  sleeve  some  "appro- 
priate names  for  blackmailing  sheets, 
provided  anybody  cared  to  publish  any- 
thing of  that  kind," 


GOOD    INFLUENCE  EXTENDED. 


The  J.  Walter  Thompson  Company 
to  be  Represented  in  St.  Paul  by 
A  Well-Known  Newspaper  Man. 

H.  P.  Hall,  the  well  and  widely  known 
newspaper  man  of  St.  Paul,  has 
formed  a  connection  with  the  J.  Walter 
Thompson  Company,  of  New  York  and 
Chicago,  and  will  represent  them  in  his 
section  of  the  country. 

Mr.  Hall  has  httn  actively  engaged  as 
a  publisher  in  the  great  West  for  a  great 


HARLAN  PAGE  HALL. 

many  years.  He  was  the  founder  of 
the  St.  Paul  Dispatch  and  the  St.  Paul 

Globe. 

The  Minneapolis  yournal  very  prop- 
erly says  of  the  J.  Walter  Thomp- 
son Company  that  no  advertising 
agency  in  the  country  stands  higher, 
and  that  many  of  the  largest  ad- 
vertisers in  the  country  intrust  their  en- 
tire business  to  this  agency,  simply 
making  an  advertising  proposition,  leav- 
ing the  J.  Walter  Thompson  Company 
to  place  it  where  it  will  bring  the  greatest 
returns. 


MANY  SPLENDID  CHRISTMAS 
ISSUES. 

The  Christmas  issues  of  the  leading 
papers  generally  were  quite  up  to  the 
degree  of  merit  that  was  reached  last 
year.  Some  of  the  larger  Christmas 
issues  have  already  been  mentioned  in 
these  columns.  Among  those  not  already 
referred  to  may  be  mentioned  the  Brook- 
lyn Eagle,  whose  Christmas  number  ap- 
peared December  20.  A  comparison  of 
the  Eagle's  Christmas  issue  with  the 
corresponding  issue  of  a  year  ago  shows 
advances  that  have  been  made  in  color 
press  work.  The  Brooklyn  Times  also 
did  well  in  this  direction.  TheChristmas 
issue  of  the  Pittsburg  Post  included  some 
beautiful  work.  Scranton  Truth  issued 
an  excellent  numlier  in  honor  of  Santa 
Claus.  The  Christmas  issues  of  Judge 
and  Brooklyn  Life  were  beautiful. 

Among  the  papers  outside  of  the  large 
cities  that  did  well  in  connection  with 
Christmas  issues  is  the  Norwich  (Conn.) 
Post,  which  issued  its  Christmas  number 
last  Saturday.  The  Toronto  (Can.) 
Presbyterian  issued  a  Christmas  num- 
ber, which,  by  the  way,  was  at  the  same 
time  its  twenty-fifth  anniversary  num- 
ber. The  Atlantic  City  Daily  Union 
issued  a  twelve-page  holiday  number 
on  December  18. 


FURTHER  PROGRESS  ON  A  WELL- 

KNOWN  MONTHLY. 

Frank  Leslie's  Popular  Monthly  has  a 
new  cover,  and  is  greatly  improved  in 
other  ways.  The  magazine  is  now  dis- 
tinctly modern,  and  no  doubt  will  be 
more  popular  than  ever.  Its  advertis- 
ing patronage  is  also  evidently  increas- 
ing. 
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ADVERTISING  MEDIUMS. 


ADVERTISING  MEDIUMS. 


YOU  CAN'T  MATCH  liiE  HAND. 


SCRIPPS-McRAE  LEAGUE, 

rUBLISHERS. 


E.  T.  PERRY, 

Direct  Representative, 
S3  Tribl'nb  Building,  New  York. 


ADS  OF  LONG  AGO. 

AGAIN    SHOWN    THAT  THERE 
IS  NOTHING  NEW  UNDER 
THE  SUN. 


How  King  Charles  Found  His 
Stolen  Dog— Two  Women  Adver- 
tised TO  Fight  in  Public— Real 
Estate,  Patent  Medicine  and 
Other  Advertising  in  Old  Eng- 


Advertising  is  not  of  modern  origin. 
The  general  assumption  tends  that 
way,  but  cold  facts  controvert  the  as- 
sumption. 

It  is  believed  that  France  was  the 
first  nation  to  find  its  way  toward  news- 
paper advertising,  although  German 
merchants  early  saw  the  advantage  of 
presenting  their  wares  through  the 
newspaper. 

As  early  as  161 2  the  French  began  to 
advertise  in  a  paper  called  the  Petites 
Affiches,  and  ten  years  later  the  first 
bona  fide  attempt  at  printing  a  news- 
paper was  made  in  London.  Among 
the  very  earliest  mercantile  advertise- 
ments to  appear  in  England  was  one 
advertising  the  sale  of  tea.  It  appeared 
in  the  Mercurius  Politicus. 

Among  the  advertisements  which  pre- 
vailed most  extensively  during  the  latter 
years  of  the  seventeenth  century  may  be 
ranked  those  of  runaway  apprentices, 
servants  and  black  boys.  The  nobility 
of  that  era  used  negro  boys  as  pages,  in 
imitation  of  the  nobles  of  Italy. 

Smallpox  must  have  been  very  busy 
with  its  horrid  graving  tool  in  the  latter 
part  of  1600.  The  papers  of  London 
were  full  of  advertisements  of  dishonest 
servants  absconding  with  the  property 
of  their  masters.  Nine  out  of  every 
ten  were  "pock-pitted,"  "pock- 
fretted,"  "pockholed"  or  "pit- 
marked."  Hardly  a  rogue  is  de- 
scribed but  he  is  ugly  enough  to  wreck 
a  train. 

dog  thieves  made  ads. 
There  were  dog  thieves  in  the  seven- 
teenth century.  They  spied  a  val- 
uable dog,  owned  by  King  Charles, 
and  coaxed  him  away.  The  first  ad- 
vertisement, calling  attention  to  the  loss 
of  this  dog,  appeared  in  the  Mercurius 
Pui/icus  ot  Jane  2S,  1660.  It  undoubt- 
edly resulted  in  the  return  of  the  dog, 
for  not  a  month  had  passed  before  the 
same  dog  was  again  stolen.  The  M<rr. 
curius  JPublicus   was   directed  by  the 


king,  and  the  belief '  is  that  Charles 
himself  wrote  the  advertisement. 

King  Charles  was  a  great  dog  fancier, 
and  about  the  time  of  the  publication  of 
his  advertisement  was  described  as  stroll  - 
ing  daily  in  the  park  with  a  train  of 
dogs  at  his  heels.  The  dogs  were  con- 
stantly being  nabbed  by  dog  thieves, 
and  as  constantly  advertised. 

In  the  way  back  days  it  was  not  in- 
frequent that  both  the  editor  and  adver- 
tiser spoke  in  the  first  person  singular. 
Sometimes  the  advertiser  spoke  through 
the  editor,  as  will  be  seen  by  this: 

"  I  know  of  valuable  estates  to  be 
sold." 

Here  is  another:  "  I  know  of  several 
curious  women  that  would  wait  on  ladies 
to  be  housekeepers." 

This  is  another  "  ad,"  in  which  the 
editor  speaks:  "  I  want  a  genteel  foot- 
man that  can  play  on  the  viohn,  to  wait 
on  a  person  of  honor." 

patent  medicines. 

Patent  medicines  were  advertised  as 
long  ago  as  1660.  In  that  year  a  man 
named  Thophilus  Buckworth,  who  lived 
on  Mile-end  green,  made  for  the  "  pub- 
lick  good"  those  "famous  lozenges  or 
pectorals,  approved  for  the  cure  of  con- 
sumption, coughs,  catarrhs,  asthmas, 
hoarseness  and  strongness  of  breath." 
These  lozenges  were  also,  according  to 
the  advertiser,  a  "  sovereign  antidote 
against  the  plague,  and  all  other  con- 
tagious diseases,  and  obstructions  of  the 
stomach." 

Dentrifices  which  made  the  teeth  as 
"  white  as  ivory,  kept  them  from  be- 
coming loose,  and  prevented  toothache," 
were  also  advertised. 

In  1865  the  appearance  of  a  real  es- 
tate "ad"  was  somewhat  startling. 
The  subjoined  was  considered  unique: 

The  Earl  of  Berkeley's  house,  with  garden 
and  stables,  in  St.  John's  Lane,  not  fer  from 
Smithfield,  is  to  be  let  or  sold  for  building. 
Esquire  of  Mr.  Prestworth,  a  corn  chandler, 
near  the  said  house,  and  you  may  know  farther. 

Among  the  quaint  and  curious  adver- 
tisements which  gives  a  good  idea  of 
the  manners  and  customs  of  the  people 
toward  the  close  of  the  17th  century  is 
the  following  from  the  Flying  Post  of 
London.  The  "ad  "  was  printed  in  the 
issue  of  October  27,  1696.    Here  it  is: 

WHEREAS,  six  gentlemen  (all  of  the  same 
honourable  profession),  having  been  more  than 
ordinary  put  to  it  for  a  little  pocket  money 
did,  on  the  14th  inst.,  in  the  evening,  near 
Kentish  town,  borrow  of  two  persons  (in  a 
coach)  a  certain  sum  of  money,  without  staying 
to  give  bond  for  the  repayment.  And,  where- 
as, fancy  was  taken  to  the  hat,  peruke,  cravat, 
sword  and  cane  of  one  of  the  creditors,  which 
were  all  lent  as  freely  as  the  money;  these  are, 
therefore  to  desire  the  said  six  worthies,  how 
fond  soever  they  may  be  of  the  other  loans,  to 


unfancy  the  cane  again,  and  send  it  to  Willts 
coffee  house,  in  Scotland  yard;  it  being  too 
short  for  any  such  proper  gentlemen  as  they 
are,  to  walk  with,  and  too  small  for  any  of 
their  important  uses  and  withal,  only  valuable 
as  having  been  the  gift  of  a  friend. 

Advertising  had  progressed  to  a  con- 
siderable extent  before  the  play  house 
of  the  old  days  saw  fit  to  use  the  news- 
papers to  present  attractions,  and  it 
was  not  until  the  opening  of  the  l8th 
century  that  such  an  "ad"  appeared. 

PERSONALS. 

About  the  middle  of  the  eighteenth 
century  there  began  to  appear  in  the 
London  papers  advertisements  of  a  per- 
sonal nature,  many  of  them  of  a  bare- 
faced and  indelicate  description.  About 
that  time,  too,  the  promoters  of  matri- 
monial matches  used  the  newspapers  as 
a  medium. 

Lotions  for  removing  freckles  and 
making  the  skin  smooth  and  white  were 
advertised  as  early  as  1764  by  a  Mr. 
Gibson,  whose  bald-head  elixir  had  a 
scant  sale.  Freckles,  however,  were 
just  as  detestable,  and  what  he  lost  by 
the  non-sale  of  his  hair-coaxing  lotion  he 
more  than  made  up  by  the  sale  of  his 
beauty  paste. 

Among  the^  curious  and  eccentric  ad- 
vertisements of  the  old  days  was  one  in 
the  matrimonial  column  of  a  London 
paper.  A  lady  advertises  her  wish  to 
obtain  a  husband  with  "a  Roman  nose 
having  strong  religious  tendencies."  A 
minister  advertises  for  "  a  young  man 
to  look  after  a  horse  of  the  Methodist 
persuasion, "  and  an  old  maid,  "  particu- 
larly fond  of  children,"  informs  the  pub- 
lic that  she  "wishes  for  Jtwo  or  three, 
having  none  of  her  own." 

All  of  these  are  knocked  into  a  cocked 
hat  by  the  chemist  who  requested  that 
"the  gentleman  who  left  his  stomach 
for  analysis  will  please  call  and  get  it, 
together  with  the  result." 

Here  is  another  "ad"  worthy  of  place 
in  a  collection  of  curios — "  Lost,  a  cameo 
brooch,  representing;  Venus  and  Adonis 
on  the  Drumcondra  road,  about  10 
o'clock,  on  Tuesday  evening." 

It  so  happened  in  the  long  ago  that  a 
certain  housewife  in  Ireland  became 
tired  of  her  husband,  and  absconded 
with  another  man.  Her  husband  hur- 
ried to  post  her,  and  this  is  what  he  said: 

Run  away  from  Patrick  M'Dallagh — Whereas 
my  wife,  Mrs.  Bridget  M'Dallagh,  is  again 
walked  away  with  herself,  and  left  me  with 
her  tour  small  children,  and  her  poor  old 
blind  mother,  and  nobody  else  to  look  after 
house  and  home,  and,  I  hear,  has  taken  up  with 
Tim  Guigan,  the  lame  fiddler — the  same  that 
was  put  in  the  stocks  last  Easter  for  stealing 
Barday  Doody's  game  cock.  This  is  to  give 
notice,  that  I  will  not  pay  for  bite  or  sup  on  her 
or  his  account  to  man  or  mortal,  and  that  she  had 
better  never  show  the  mark  of  her  ten  toes  near 
my  home  again. 

Patrick  M'Dallagh. 
N.  B. — Tim  had  better  keep  out  of  my  sight. 

EDITORIAL  HELPS. 

THE  EDITOR'S 
BEST  FRIEND 

THE  WORLD 
ALMANAC 

AND 

ENCYCLOPEDIA 

FOR 


1897. 


2pJ  CTS.  POST-PAID 
J)  TO  ANY  ADDRESS 

FIVE  COPIES  FOR  $1.00. 


IT  WILL  ANSWER 
ANY  QUESTION  YOU 
MAY  ASK  IT! 


ADVERTISING  MEDIUMS. 


FASHIONS. 


The  original  merchant's  co-oper- 
ative woman's  paper. 

Easily  the  leader  and  head  of  its 
class. 

Has  a  permanent  place  in  the 
hearts  of  both  reader  and  advertiser. 

Has  gained  33^  per  cent,  addi- 
tional circulation  since  Election. 

Advertising  25  per  cent,  ahead  of 
last  year. 

Why  should  advertisers  use  imi- 
tative and  amateurish  papers  when 
they  can  advertise  in  FASHIONS? 

The  imitation  papers  can  only 
circulate  through  stores  that  fail 
to  secure  FASHIONS. 

Compare  FASHIONS  with  other 
papers  of  its  class  and  note  the 
difference  for  yourself. 

Send  for  list  of  editions  of  FASH- 
IONS and  be  convinced  of  its 
enormous  circulation. 

Ask  your  agent  about  it. 
HERBERT  BOOTH  KING, 

Manager  of  FASHIONS, 
32  East  23d  Street,  New  York. 

A  TRIFLE  CHEAPER: 

That   is  one   reason   why  the 

SAN 

FRANCISCO 


POST 


leads  in  the  evening 
field.  The  other 
reason  is  that  it  is  a 


GREAT  DEAL  BETTER 

than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

Brooklyn's  Leading  Republican  Paper. 

49TH  YEAR. 

Used  by  all  the  Leading 
Advertisers  in  the  Country. 
The 

BROOKLYN 
TIMES. 


A  DVERTISINGin  newspapers  of  "known  cir- 
cnlation"  means  ■■businbss."   For  particu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bnn*  Bldg..N. Y  Chamberof Commerce,  Chicago. 


NEXT!  AND  THE  NEWEST. 

The  Foolish  Man- 
He  failed,  and  no  one  was  surprised. 
Because  he  never  advertised. 

— Boston  Couritr. 

The  Wise  Man- 
He  retired,  rich  as  any  miser  ; 
He  was  an  Eagle  advertiser. 

— Saratoga  E»gU, 

The  Happy  Man — 

He  died,  and  heavenly  songs  did  hear  ; 
He  patronized  the  Mountaineir. 

— Gorham  Mountaineer. 

The  Sensible  Man- 
To  this  ofljce  he  flew  with  many  lines. 
And  now  has  several  barrels  of  dimes. 

—Buffalo  Times. 

The  Sagacious  Man- 
He  put  page  ads.  in  the  Inland  Printer  ; 
They  hustled  his  trade  both  summer  and 
winter. 

— Inland  Printer. 

The  Progressive  Man — 

His  biggest  ads.  go  in  The  Fourth  Estate, 
Thus  proving  that  he  is  up  to  date. 
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FOR  SALE. 


A  DVERTISEMENTS  under  this  classifica- 
•'^  Hon,  25  cents  per  line  each  insertion.  Count 

seven  words  to  the  line.  

VALUABLE  NEWSPAPER  PROPERTY 
FOR  SALE. 
Owing  to  the  inability  of  the  stockholders  to 
agree  upon  the  management,  I  have  been  ap- 
pointed receiver  of  The  Bridgeport  Morning 
Union,  and  hereby  offer  the  entire  plant  for 
sale.  It  is  an  eight-column,  eight-page  daily, 
and  has  an  actual  circulation  daily  of  more  than 
double  that  of  any  other  miming  paper  in 
Western  Connecticut,  and  stands  third  in  that 
respect  in  the  whole  state.  It  is  well  filled  with 
good  paying  advertisements  ;  has  commodious 
quarters,  centrally  located,  and  is  fitted  up  with 
all  modem  machinery.  Under  proper  manage- 
ment it  will  earn  $5,000  a  year  above  all  reason- 
able expenses  and  salaries  Copies  of  the  paper 
and  other  information  furnished  on  application. 
J.  C.  CHAMBERLAIN,  31  Sanford  iJuilding, 
Bridgeport,  Conn.  

FOR  SALE.— A  first-class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estatk.  

POR  SALE. — An  established  daily  and  weekly 
^  newspaper  and  job  oflice  in  a  prospeious 
eastern  city  Splendid  opportunity  for  a  practi- 
cal man  with $10,000.  Address  D.  &  W.,  Fourth 
ESTATE.  

■pOR  SALE — Complete  plant,  except  press, 
^  fora  country  daily  or  weekly;  net  cost  (and 
all  discounts  were  saved)  over  $1,000;  usea  one 
year.  It  goes  for  $325  cash.  Write  for  particu- 
lars.  Todd  &  Armstrong,  Springfield,  111.  

TVJEWSPAPER  AND  JOB  OUTFIT  complete 
'    in  Missouri  City  of  6,000  inhabitants.  For 
particulars  address,  J.   A.  S.,  care  of  The 
Fourth  Estate. 


ANOTHER  ALLEGED  "  PAPER 
TRUST." 

John  A.  Sleicher,  the  clever  super- 
visor of  New  York  city's  official  paper 
— the  Cily  Record — appears  to  have  in- 
curred the  enmity  of  various  paper  and 
stationery  men,  who  charge  him  with  a 
"paper  trust"  of  the  most  arbitrary 
kind. 

The  supervisor  of  the  City  Record  has 
official  supervision,  it  seems,  of  the  pur- 
chase of  stationery  supplies  for  city  de- 
partments, for  which  bids  have  to  be 
made  by  firms  desiring  to  furnish  such 
supplies.  These  bids  are  sent  in  to  the 
supervisor,  and  it  appears  that  one  set  of 
the  blank  estimates  furnished  to  bidders 
by  Mr.  Sleicher  contain  the  following 
stipulation: 

All  writing,  legal  cap,  typewriting  and  other 
paper,  envelopes,  etc.,  called  for,  excepting 
machine  pads,  shall  be  made  of  rags,  tub  sized 
and  loft  dried,  equal  in  weight  to  that  called 
for  by  the  samples,  and  the  paper  shall  contain 
the  regular  water  mark  of  an  established  mill  or 
manufacturer  mentioned  in  the  specifications, 
viz.:  I  he  Whiting  Company,  the  L.  L.  Brown 
or  the  Weston  Paper  Company. 

Some  of  the  manufacturers  or  bidders 
claim  that  the  necessity  for  using  paper 


EDITORIAL  HELPS. 


A  Timely 
Book-Gift 
For  Gentlemen. 

Until  now  there  never  has  been  an  exhaus- 
tive treatise  on  the  banking  systems  of  the 
world.  A  new  and  most  important  as  well 
as  timely  work,  entitled,  "  A  History  of 
Banking  in  All  Nations,"  has  just  been  is- 
sued. The  authors  are  all  men  of  world- 
wide reputation  as  financiers  or  economists. 
The  revision  of  our  banking  laws  is  a  subject 
which  bankers,  economists  and  statesmen 
must  prepare  to  meet. 

A  HISTORY  OF  BANK- 
ING IN  ALL  THE 
LEADING  NATIONS. 

Handsomely  bound  in  half  Morocco. 
LIBRARY  EDITION. 

Four  Vols.,  $24.00  Net. 

Contents  and  Indexes  mailed  on  Application. 

published  by 
THE  JOURNAL  OF  COMMERCE  AND 
COMMERCIAL  BULLETIN, 
17  and  19  Beaver  Street,  New  York. 


SPECIAL  AGENTS. 


A  DVERTISING  LISTS  are  now  being  pre- 
^  pared,  and  all  indications  point  to  a  rich 
harvest  for  the  early  and  persistent  bird.  Two 
thoroughly  up-to-date  young  men,  having  had 
many  years'  experience  with  leiding  advertis- 
ing agcncits  and  prominent  publications,  want 
a  few  good  papers  to  represent.  In  close  per- 
sonal tou  h  with  all  general  advertisers  and 
agencies  in  United  States  and  Canada,  and  abun- 
dantly possessed  of  energetic  business- building 
ability.  Everything  comes  to  the  timely  hustler 
who  employs  intelligence  and  grit.  If  not  satis- 
factorily represented  m  this  field,  address 
SPECIAL  AGENT,  Fourth  Estate. 


WANTED  TO  PURCHASE. 


AXrANTED.— A  second-hand  Magazine  for  a 
Meraenthaler  Linotype,    without  ma- 
trices.   Address  MAGAZINE,  care  Insurance 
Monitor,  137  Broadway,  New  York  City. 


VyANTED — To  lease  or  buy  daily  paper  ; 
'*  town  not  less  20,000;  must  be  cheap. 
Address  "  Hustler,"  care  The  Fourth  Estate. 


DESK  ROOM  WANTED. 


■XITANTED.  desk  room  in  New  York  office 
*  •  for  representative  of  foreign  advertising 
agency.  Give  terms  and  particulars  to  E,  care 
of  The  Fourth  Estate. 


SITUATIONS  WANTED. 


SITU  A  TIONS. 


\X7' ANTED.  —  Writer  of  brilliant  editorial 
paragraphs  for  a  New  York  newspaper. 
Address,  HIT,  Box  2(307,  City. 


p  ELIGIOUS  WEEKLY,  10,000,  wants  New 
■'^  York  representative  of  ability  and  morality. 
Address,  S.  J.  W.,  care  of  The  Fourth  Es- 
tate. 


of  either  of  the  three  firms  specified  tends 
to  put  up  the  price  they  have  to  pay  for 
paper. 

Mr.  Sleicher  says  that  his  only  object 
has  been  to  get  good  paper,  and  the 
three  companies  named  make  the  best 
he  knows  of.  He  says  that  he  has  adver- 
tised much  more  freely  this  year  than 
was  ever  done  before,  simply  to  get  the 
fullest  competition  and  good  paper. 

In  the  estimates  for  supplying  printed, 
lithographed  or  stamped  forms  and 
pamphlets,  the  contractor  is  required  to 
use  only  as  good  paper  as  the  firms  men- 
tioned in  the  estimates  supply.  Bids 
are  under  separate  estimates.  One  binds 
the  contractor  to  use  the  Whiting, 
Brown  and  Weston  papers,  the  other 
only  papers  that  come  up  to  their  stan- 
dards. 

A  BOGUS  BOOK-SCHEME. 

George  M.  Huss,  of  the  Vive  Camera 
Company,  of  Chicago,  for  whose  goods 
considerable  advertising  has  been  done, 
tells  a  story  which  is  another  warning  to 
advertisers  to  confine  themselves  to 
established  newspapers  and  periodicals 
in  their  use  of  space.    He  says: 

About  November  10  a  man  giving  his  name 
as  George  Fitz George  and  claiming  to  be  agent 
for  an  official  Women's  Christian  Temperance 
Union  souvenir,  came  to  my  office  and  offered 
me  halt  a  page  in  the  publication  for  $60. 
Later  he  reduced  the  price  to  $30,  and  I  ac- 
cepted the  offer.  He  was  on  his  way  to  St. 
Louis  from  New  York,  where  he  had  obtained 
all  the  advertisements  from  first-class  firms. 

He  guaranted  a  circulation  among  the  dele- 
gates and  members  generally  of  50,000  copies. 
About  a  week  after  the  convention  I  received  a 
copy  of  the  book  and  a  bill  made  out  on  ordinary 
paper,  without  heading,  and  in  the  name  ot 
Mrs.  G.  E  McQuaid,  i63  East  65th  street.  New 
York.  What  excited  my  suspicions  that  the 
book  had  not  been  circulated  was  the  fact  that 
there  came  no  requests  for  catalogues,  such  as 
invariably  follow  insertions  of  our  advertise- 
ments. So  I  made  inquiries  at  the  offices  in  the 
Women's  Temple  building. 

The  officers  of  the  Woman's  Temper- 
ance Union  pronounce  the  book  a  fraud, 
although  one  copy  came  to  light. 

One  aggravating  feature  of  the  matter, 
so  far  as  they  are  concerned,  is  that  the 
book,  as  printed,  contains  an  advertise- 
ment of  beer. 

A  CLEVER  INDUSTRIAL  JOURNAL. 

One  of  the  neatest  of  the  journals  de- 
voted to  southern  industries  is  the  South- 
ern Field,  of  Washington,  D.  C.  It  is 
printed  in  black  and  red  and  gives  num- 
erous illustrations.  Its  field  is  found  in 
the  agricultural,  manufacturing,  mining 
and  general  business  interests  of  the 
country  tributary  to  the  Southern  Rail- 
way. The  contents  are  well  edited. 
The  management  of  the  paper  is  in  the 
hands  of  M.  V.  Richards, 


A  DVERTISEMENTS  under  this  classifica- 
^  tion,  2$  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 


A 


YOUNG  NEWSPAPER  BUSINESS 
MANAGER  (healthy  and  ambitious;  aged 
35)  fifteen  years'  experience  on  m  irning  daily 
of  over  20,000  circulation,  has  held  second  place 
seven  years,  desires  position  as  working  busi- 
ness manager  (no  ornament)  of  morning  or 
evening  daily  with  circulation  of  15,0  o  or  over; 
honesty  and  ability  unquestioned;  present  posi- 
tion permanent  at  good  salary,  but  seeks  change 
on  account  of  illness  in  family;  very  best  letters 
from  present  employers  and  managers  of  well- 
known  dailies;  i<lso  New  York  references  and 
gilt-edged  letters  from  prominent  business  men, 
city,  county  and  State  officials.  Address,  BUSI- 
NESS, care  The  Foukth  Estate. 

A  FIRST-CLASS  ALL-AROUND  MAN, 
called  a  terse  and  vigorous  writer,  who 
is  good  at  telejraph,  exchange  or  de'k  work, 
and  experienced  as  local  editor  ;  quick  to  pick 
up  local  connections,  accustomed  to  work  in  the 
West,  desires  position  as  local  or  managing  edi- 
tor, or  reporter.at  fiir  salary  on  reputable  paper 
in  thriving  western  city  after  January  i. 
Address  WESTERN,  care  The  Fourth  Es- 
tate^  

EWSPAPER  MAN,  thoroughly  posted  in 
the  building  and  operating  of  all  modern 
machinery  used  in  the  getting  out  of  a  news- 
paper, desires  position  as  superintendent  with 
some  first-class  uewspiper.  Either  this  or 
foreign  country.  Address  SUfERIN  FEN- 
DENT,  care  of  Fourth  Estate. 

Vy  ANTED,  POSITION,  by  first-class  news- 
*•  paper  pressman,  20  years'  experience, 
have  been  foreman  of  several  leading  press- 
rooms in  the  West.  References  first  class. 
Address,  Quad,  care  of  Fourth  Estate. 


N' 


piRST-CLASS  SPECIAL  WRITER,  bang- 
■'■  up  editorial,  experienced  reporter  wants 
job.  References ;  samples ;  moderate  pay. 
Myron,  305  Manhattan  ave.,  Brooklyn. 


A  WELL-KNOWN  WRITER  for  young 
^  folks  is  open  to  edit  (through  mail)  Juven- 
ile columns  in  first-class  paper.  Address  LITER- 
ARY, P.  O.  Box  2252,  New  York. 

A  REPORTER  who  can  sketch  desires  posi- 
^  tion;  metropolitan  experience;  references. 
P-  F.  A.,  care  The  Fourth  Estate. 


BUSINESS  OPPORTUNITIES. 


XXT ANTED. — An  energetic,  experienced  busi 
'  *  ness  manager  to  take  half  interest  in  an 
established  weekly  in  Colorado.  Exceptional 
opportunity.  Address,  GUIDE,  P.  O.  Box 
261,  Colorado  Springs,  Colo. 


TIME  ON  LINOTYPES. 

Those  interested  in  the  amount 
of  composition  accomplished  on  lino- 
types will  obtain  an  idea  on  the  sub- 
ject from  the  following  record  of  lino- 
type composition  in  the  office  of  the 
Chronicle-  Telegraph,  Pittsburg,  for  one 
week.  Six  of  these  machines  set  minion 
and  six  machines  nonpareil.  The  mat- 
ter is  counted  solid  without  sub-heads  or 
other  "  fat." 
Machine 

Number.  Hours.       Ems,  Average. 

One   42  235.657  S.615 

Two   28  172,433  6,140 

Three  4:         264,61^9  6,305 

Four   31         213,146  6,870 

Five  35         210,782  6,025 

Six   36         208,672         5,8  J5 

Seven   34  192,074  5645 

Eight  42  213,564  5,095 

Nine  42  227,026  5,420 

Ten   20         109,719  5,500 

Sub   14  71,214  5»o7o 

Sub   55  26,416  5,200 


ENERGY  REWARDED. 

The  Bayonne  (N.  J.)  Herald  furnishes 
a  good  example  of  what  enterprise  and 
cleverness  will  do  on  a  suburban  paper. 
The  Christmas  number  consists  of  six- 
teen pages,  and  is  literally  "  crammed  " 
with  advertisements.  H.  C.  Page,  who 
has  edited  and  published  the  Herald  for 
many  years,  deserves  the  success  which 
has  come  as  a  return  for  his  labors. 


DEVOTED  TO  THE  BANKS. 

The  Banking  News  of  Boston,  a  pub- 
lication devoted  to  the  interests  of  the 
banking  people  of  Boston,  New  York 
and  other  large  cities,  has  issued  its  first 
number.  It  contains  a  number  of  bright 
articles  of  interest  to  banking  and  busi- 
ness men.  It  will  be  the  official  paper 
of  the  Boston  Bank  Officers'  Association 
which  has  considerable  influence  in 
banking  and  commercial  matters  in 
"  The  Hub,"  and  is  composed  of  many 
men  who  are  "up  to  date." 


ADVERTISING  AGENCIES. 

T"HE  CONCENTRATED  EXTRACT  of 
•'■  profitable  advertising  will  be  sent  you  on 
application.  Advertising  under  "Our  New 
Way  "  i  ho  longer  a  venture,  but  sure  of  results 
— particulars  for  asking. 

DODD'S 

ADVERTISING 
AND 
CHECKING 

AGENCY 


Water  Street, 


BOSTON. 


M.  B.  WILSON 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 

SEND  10  CENTS  for  the  20th  edition 
of  my  Advertisers'  Hand  Book. 

Yours  for  business 

(and  more  of  it). 

712  Tremont  Temple,  nr  FVANS 
Boston,  Mass.        1  •  V^.  C  V  rViN  O. 

Systematic  and  Persistent  Adver- 
tlsing  the  sure  road  to  success 
IN  Business. 

THE 

R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  Vork, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 


BUSINESS  HELPS. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  Publisher,  150  Nassau  St., 
New  York. 

A  LL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  st.,  NewYork, 
one  door  east  of  Broadway. 

CORRESPONDENCE. 

JOEL  SHOMAKER, 
JOURNALIST  AND  CORRESPONDENT, 
 LOGAN.  UTAH.  

AMUSEMENTS. 

Casino,  "Jack  and  the  Beanstalk,"  8  p.m. 

Daly's,  "The  Geisha,"  8.15  P.M. 

Fifth  Aveni/e  Theatre,  "A  Fool  of  For- 
tune," 8.15  P.M. 

Garden  Theatre,  Richard  Mansfield,  8.30  p.m. 

Garrick  Theatre,  "  Secret  Service,"  3.15  p.m. 

Herald  Square  Theatre,  "The  Girl  from 
Paris."  8.15  P.M. 

Hovt's  Theatre,  "  My  Friend  from  India," 

8.  (O  P.M. 

Knickerbocker  Theatre,  "  Trilby,"  8.15  p.m. 

Koster  &  Bial's,  Vaudeville,  8  p.m. 

Lyceum  Theatre,  "  The  Late    Mr.  Castello," 

8.20  P.M 

Olvmpia — Music  Hall,  Vaudeville,  8.15  p.m. 

Winter  Garden,  Bal  Champetre,  11  P.M. 
Wallack  s  Theatre,  E.  S.  Willard,  8.15  p.m. 
Proctor's,  Vaudeville,  11  a.m  to  n  p.m. 


NEWSPAPER  MOTTOES. 

A  Connecticut  man,  D.  M.  Redfield, 
of  New  Haven,  has  won  the  prize  of  $100 
offered  by  the  New  York  Times  for  a 
motto  of  not  more  than  ten  words  which 
should  more  aptly  express  the  distin- 
guishing characteristics  of  the  paper 
than  the  phrase,  "All  the  News  that's 
Fit  to  Print." 

Mr.  Redfield's  motto  was:  "All  the 
World's  News,  but  not  a  School  for 
Scandal."  Three  other  mottoes  were 
selected  by  the  judge,  Richard  Watson 
Gilder,  as  terse  and  striking.  They 
were:  "Always  Decent,  Never  Dull," 
"The  News  ot  the  Day;  Not  the  Rub- 
bish," and  "A  Decent  Jsewspaper  for 
Decent  People." 

The  Times,  however,  announces  that 
it  will  adhere  to  its  original  motto, 
"  All  the  News  that's  Fit  to  Print,"  as 
being  the  best  one  it  can  find  to  express 
its  intentions. 
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ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


About  the  NEW  YORK 
EVENING  POST: 

JT  is  noted  that  since  this  plan  was  adopted  (stating 
circulation)   the  circulation  of  The  Evening  Post 
has  slowly  increased,  and    its   advertising  patronage 
rapidly. 

It  seems  to  have  a  stronger  hold  upon  its  advertisers 
now  than  ever  before.  It  gets  its  rates  every  time, 
is  less  yielding  in  the  matter  of  special  positions  than 
any  other  New  York  daily;  but  nevertheless,  it  holds 
its  advertising  better  than  most,  and  as  well  as  any. 

Extract  from  "  How  Many  Copies,"  by  George  P. 
Rowell,  Printers'  Ink,  ]2iX\u2iry  i5,  1896. 


RECENT  NEWSPAPER  LIBEL 
LITIGATION. 

Two  $10,000  damage  suits  for  defa- 
mation of  character  have  been  filed  by 
ex-Lieutenant  Governor  William  C. 
Lyon,  editor  of  the  Newark  (O.)  Amer- 
ican. One  is  against  Sheriff  Chilcote 
and  the  Daily  Tribune ;  the  other 
against  J.  M.  Ickes  and  the  Newark 
Publishing  Company.  Mr.  Lyon  al- 
leges that  Mr.  Chilcote  wrote  a  letter 
appearing  in  the  Tribune,  making  false 
statements  against  himself. 


WITH  THE  CLUBS  AND  ASSO- 
CIATIONS. 

Members  of  the  Newspaper  Club,  of 
Boston,  last  week  had  their  eleventh  an- 
nual meeting  and  dinner  at  Hotel  Savoy, 
B.  Nason  Hamlin  presiding.  Frank  H. 
Stanyan,  of  the  Globe,  was  elected  ed- 
itor-in-chief (president);  J.  B.  Benton, 
of  the  Journal,  managing  editor  (vice- 
president),  and  J.  Irvmg  Estes,  of  the 
Herald,  reporter  (secretary).  There 
was  a  large  attendance  of  members 
and  guests,  and,  after  the  feast,  several 
good  stories  were  told  and  many  songs 
sung. 

The  Southern  Indiana  Press  Associa- 
tion has  elected  the  following  officers  for 
the  ensuing  year:  President,  A.  S.  Chap. 


PRINTERS'  SUPPLIES. 

Before  buying  PAPER 
send  to  us  for  samples  and 
prices. 

HENRY 

LINDENMEYR 

&  SONS, 

PAPER. 


WAREHOUSES  : 

Nos.  31  to  37  East  Houston  Street, 
No.  20  Beekman  Street, 
NEW  YORK. 


Note.— The  paper  on  which  this 
issue  of  The  Fourth  Estate  is  printed 
is  one  of  our  staple  grades.  We  wrill 
make  the  prices  right. 


man,  Madison  Democrat;  recording  sec- 
retary, J.  W.  Cockrum,  Oakland  City 
Journal;  financial  secretary,  E.  A. 
Kemey,  Seymour  Republican;  treasurer, 
Jasper  Packard,  New  Albany  Tribune; 
legislative  committee,  S.  E.  Haigh, 
Columbus  Republican;  H.  J.  Martin, 
Franklin  Republican;  E.  A.  Remey, 
Seymour  Republican.  A.  S.  Chapman, 
A.  J.  Dipboye  and  Josiah  Gwin  were 
appointed  a  committee  to  secure  prices 
on  newspaper  supplies  for  the  members 
of  the  association. 


The  Press  Association  of  the  Province 
of  Quebec  met  and  elected  officers  as  fol- 
lows: President,  H.  Mason,  Trade  Bul- 
letin; first  vice-president,  Godfrid  Lang- 
lois.  La  Patrie;  second  vice-president, 
Mulvena,  Sherbrooke  Gazette;  secretary- 
treasurer,  James  Harper,  Witness;  ex- 
ecutive committee,  Mr.  Price,  Insurance 
Chronicle;  R.  Bragg,  Property;  Mr.  C. 
Marcil,  Star;  Dunbar  Browne,  Share- 
holder; Henry  Harvey,  Trade  Review. 


RECENT  SUSPENSIONS. 

The  White  Plains  (N.  Y.)  Daily  Ga- 
zette has  suspended  publication.  In  its 
farewell  the  Gazette  very  properly  shows 
that  it  has  paid  out  more  money  in 
wages  that  went  to  merchants  than  any 
other  local  institution,  and  that  the  sales 
people  were  unappreciative  non-adver- 
tisers. 

The  Evening  Journal,  a  daily  paper 
published  at  Bowling  Green,  Ky.,  has 
ceased  publication.  This  leaves  the  field 
open  to  the  two  remaining  papers,  the 
Advocate  and  Times. 

The  Viroqua  (Wis.)  Enterprise,  a  free 
silver  populist  paper  established  at  the 
opening  of  the  campaign  by  E.  H. 
Brown  and  T.  H.  Houghton,  has  sus- 
pended publication. 

The  Milroy  (Ind.)  Press  has  suspended 
publication  after  an  existence  of  slightly 
over  one  year. 

The  Toronto  Week  has  suspended 
publication. 


NEWSPAPER  FIRES. 

As  the  Humboldt  (Iowa)  Independent 
was  running  off  its  weekly  edition,  the 
gasoline  tank  of  the  engine  exploded,  ac 
once  setting  fire  to  everything  on  the 
ground  floor.  Foreman  Minton  was 
severely  burned  in  the  face,  but  saved 
his  eyes.  The  building  is  only  damaged 
about  $400  and  the  stock  and  fixtures 
about  $600.  Insurance  will  just  about 
cover  the  minimum  loss. 

The  plant  of  the  Leeton  (Mo.)  Inde- 
pendent, a  weekly  newspaper  that  has 


PUBLISHERS'  AIDS. 


Reasons  Why  the  Auto- 
matic News  Boy  Box  is 
Useful  and  Profitable. 

It  increases  Sales.  Reduces  Returns,  Gives 
special  Advertising  Display  over  Rival  Papers. 
Increases  profits  to  Newsdealers  and  Newspaper 
owners. 

The  papers  contained  in  the  box  are  protected 
from  rain  and  snow,  and  are  delivered  on  the 
mail  fold,  or  carrier  fold,  as  desired,  by  drop- 
ping in  a  penny,  two  pennies,  three  pennies  or  a 
niclcel  coin,  accotding  to  price  of  newspaper. 
Address 

WM.  H.  HENRY, 
Room  318,  Postal  Telegraph  Building, 
253  Broadway,  N.  Y. 

4^  The  newspapers  using  the  boxes  can  also 
make  it  a  source  of  profit  from  the  sale  of  space 
on  the  boxes  to  general  or  local  advertisers. 


recently  been  launched,  was  totally 
destroyed  by  fire  last  week. 

Fire  damaged  the  office  of  the 
Clarksville  (Tenn.)  Daily  Times  to  the 
extent  of  $5,000,  which  was  covered  by 
insurance. 


LATEST  INCORPORATIONS. 

The  incorporation  papers  of  the 
Journal  Publishing  Company,  Akron, 
0-,  have  been  signed.  This  new  cor- 
poration has  acquired  the  Evening 
Journal  and  the  Sunday  Journal  and 
the  plant. 

The  officers  of  the  Journal  Publish- 
ing Company  are  C.  H.  Wright,  pres- 
ident, treasurer  and  editor;  D.  A.  Mc- 
Kenzie,  vice-president  and  secretary; 
and  W.  T.  Clark,  business  manager. 

The  Democrat  Publishing  Company 
has  been  organized  at  Waterbury,Conn., 
with  a  capital  of  $12,000  in  480  shares  of 
$25  each,  20  per  cent,  paid  in  cash  and 
the  rest  in  stock,  fixtures  and  good-will 
ot  C.  &  M.  T.  Maioney,  publishers  of 
the  Evening  Democrat.  The  subscribers 
are  Cornelius  Maioney,  Edward  L. 
Maioney,  E.  E.  T.  McMahon,  Eugene 
L.  Jacques  and  Martin  Scully. 

The  Gold  Creek  News  Company  has 
been  incorporated  by  Dunbar  Hunt,  T. 
F.  Crean,  B.  J.  Robertson,  Jr.,  Joseph 
Frankenthal  and  J.  T.  Richards,  with  a 
capital  stock  of  $5,000,  to  publish  a  news- 
paper, the  Weekly  News,  in  Gold  Creek, 
Elko  county,  Nev. 

The  Family  Journal  Publishing  Com- 
pany, of  San  Francisco,  has  been  incor- 
porated. The  capital  stock  is  $30,000, 
ot  which  $4,000  has  been  subscribed. 
The  directors  are  R.  A.  Gibbs,  J.  D, 
Bolton,  F.  R.  Hardy,  Mae  E.  Gates  and 
Gertrude  Zimdars. 

The  Chicago  Citizen  Company  has 
been  incorporated  with  a  capital  stock 
of  $20,000,  The  company  is  to  publish 
a  paper.  The  incorporators  are  John  F. 
Finerty,  John  J.  Mahoney  and  John  T. 
Keating. 

The  Standard  Publishing  Company, 
of  Cleveland.  O.,  was  incorporated  by 
J.  C.  Heald,  J.  J.  Laisy,  Edward  David, 
Samuel  Doerbler  and  L.  Z.  Tanney. 
Capital,  $1,000. 


CHANGES  IN  INTEREST,  ETC. 

Joseph  Ritter  has  purchased  the  Bron- 
son  (Kan.)  Pilot,  and  changed  it  to  the 
Record. 

The  Creighton  (la.)  News  has  been 
sold  to  W.  L.  Kirk. 

W.  H.  Woods  has  succeeded  Fred 
Ramey  in  the  editorship  and  publication 
of  the  Debeque  (Colo. )  Era. 

Joseph  A.  Weaver,  business  manager 
of  the  Reading  Herald,  has  resigned. 
Marcus  Eaches,  advertising  solicitor, 
will  have  charge  of  the  Herald's  busi- 
ness. 

The  Clearfield  Republican,  the  oldest 
democratic  newspaper  in  its  part  of  Penn- 
sylvania, has  been  bought  up  by  a  syn- 
dicate, of  which  James  Kerr,  George  I. 


MISCELLANEOUS. 


IT  LEADS  THEM  ALL! 

THE 

MUTUAL 
LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  Prbsidknt. 


Nassau,  Cbdak  and  Libbrtv  Strbbts. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storagafor 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  ratei. 


TRAVEL. 

No  Line  in  the  World 
Equals  the 

N.Y-  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

8X  hours.  New  York  to  Buffalo ;  hours,  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago;  31%  hours.  New  York  to  Cin- 
cinnati ;  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
firom  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  countrv. 

THE 

Pennsylvania 
^  railroad. 

is  patronized  by  Metropolitans  because 
they  require  the 

VERY  BEST  OF  EVERYTHING, 
and  recognize  that  it  meets,  as  a  public 
carrier,  this  demand. 

LUXURY,  SPEED,  SECURITY, 
COMFORT,  RELLVBILITY,  PRI- 
VACY AND  ALL  THE  MODERN 
CONVENIENCES  OF  TRAVEL, 

are  best  obtained  on  the  unequaled  Pas- 
senger trains  of  this 

GREATEST  OF  ALL  RAILROADS. 


MISCELLANEO  US. 


qPHE  LAWS  OF  MASSACHUSETTS 
1  PROVIDE  THAT  EACH  POLICY 
ISSUED  BY  THE  BERKSHIRE  LIFE 
INSURANCE  COMPANY  SHALL 
HAVE  A  DEFINITE  SURRENDER 
VALUE  IN  CASH,  OR  PAID-UP 
INSURANCE,  AVAILABLE  AT  THE 
END  OF  EVERY  YEAR  AFTER 
THE  FIRST. 

The  policy-holders  of  the  BERK- 
SHIRE are  absolutely  secured  against 
any  loss.  Every  policy  issued  by  the 
BERKSHIRE  becomes  practically  an 
endowment,  with  its  cash  values  availa- 
ble at  the  time  of  need.  Tables  of  cash 
values  endorsed  on  every  policy.  As- 
certain what  the  BERKSHIRE  can  do 
for  you  by  sending  your  age  to 

GEORGE  W.  ENGLISH, 

MANAGER  FOR  N.  Y.  &  N.  J., 

253  Broadway,  New  York. 


Thompson,  George  E.  Owens  and  Chat 
C.  Howe  are  said  to  be  a  part.  The 
paper  will  be  edited  and  managed  by 
the  latter-named  gentleman. 
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BONNELL'S 

TKIT^^Q  ALWAYS 

liN  jVO     give  the 

UTMOST 
SATISFACTION. 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasvire  in  saying  that  we  are  now  asing 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  an 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


THE  J.  HARPER  BONNELL  CO. 

N^^ttV^t^,^.    520-522  AMERICAN  tract 
Ew  York:  ^  society  building. 

Chicago  :  i?  and  19  quincy  street. 

Philadelphia  :  13  south  seventh  street. 


WHAT  ARE  YOU 


AFTER? 


CAPACITY? 
PROFITABLENESS? 
BEST  TYPOGRAPHY? 
SIMPLICITY  IN  MECHANISM? 

LASTING  QUALITIES? 
THE  BEST  IN  EVERY  WAY? 

You  Get  All 

These  in  the  THORNF^ 

Send  for  Catalogue.  -L    J-  X  X  V.  i.  ^  J — J  • 

Thorne  Type-Setting  Machine  Co., 

Factory:  Hartford,  Conn.  34  Park  Row,  New  York. 


The  Thorne  is  Unrivaled. 


PRESS  CLIPPINGS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID: 

' '  The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  fS  Park  Place, 
New  York.,  your  inquiry  will  receive 
prompt  attention. 

THE  PRESS  OF  FLORIDA. 

A  carefully  prepared  list  of  the  peri- 
odical publications  of  Florida  shows  that 
the  number  of  dailies  is  22;  semi- weeklies, 
3;  weeklies,  124;  semi-monthlies,  4,  and 
monthlies  16— making  a  total  ol  169. 

The  state  has  one  daily  newspaper 
for  every  51,119,  and  one  weekly  for 
every  3,747  of  its  inhabitants.  In  noth- 
ing has  Florida  developed  more  in  the 
past  ten  years  than  in  the  number  and 
quality  of  its  newspapers. 


RECENT  NEW  ENTERPRISES, 

The  Herald  will  soon  make  its  appear- 
ance at  Berlin,  Conn. 

Stamford,  Conn.,  is  to  have  a  new  pa- 
per known  as  the  Evening  News.  If 
will  be  published  by  George  T.  Long. 

A  new  paper  will  soon  be  established 
at  Elwood,  Ind.,  called  the  Daily 
Record.  Michael  Conway  will  be  presi- 
dent of  the  company  that  is  to  publish 
the  paper. 

The  Iowa  State  Citizen,  which  sus- 
pended a  few  weeks  ago,  has  been  suc- 
ceeded by  the  Ottumwa  (la.)  Chronicle. 
This  paper  will  be  devoted  to  the  inter- 
ests of  the  colored  people,  and  will  be 
published  by  John  Hewlett. 

The  Hon.  R.  K.  Jayne  is  the  editor 
and  proprietor  of  a  new  enterprise  at 
Jackson,  Miss.,  called  the  Southern 
Investor. 

The  Texas  Homeseeker  has  made  its 
appearance  at  Houston,  Tex.,  with  Mil- 
ton Everett  as  its  editor. 

Lapeer,  Mich.,  has  a  new  paper — the 
Edijier. 

The  first  issue  of  the  new  daily  demo- 
cratic paper,  the  Chillicothe  (O.)  Daily 
Advertiser,  which  has  been  in  process 
of  incubation  for  some  time,  has  made  its 
appearance. 

Heister  Clymer  has  started  a  paper 
at  Marlton,  N.  J.,  called  the  Central 
News. 

Midland  Virginian  is  the  name  of  a 
new  eight-page  weekly  paper  that  has 
ust  betn  started  at  Palmyra. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


Cheap  Composition 

WANTED   BY   ALL  PRINTERS. 
HOW  TO  GET  IT! 

USE  THE 

LINOTYPE. 

Book,  Job  and  Newspaper  Work, 
one  machine  one  operator. 

ADAPTED  FOR  ALL  WORK. 
IT  HAS  NO  RIVAL. 


Send  for  specimen  of  faces  and 
other  information. 
Questions  cheerfully  answered. 

MERGENTHALER 
LINOTYPE  CO., 
Tribune  Building,  New  York  City. 


Easily  Oferated. 


P.  T.  DODGE, 

President  and  Manager. 


No  TvPE  Smasher. 


STANDARD  LINOTYPE  METAL 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowENSTKiN  &  Bro.,  Proprietors, 
Telephone,  829  38th  Street.  Thirteenth  Avenue  and  20th  Street,  NEW  YORK,  U.  S.  A. 


MAY  YOUR 

WE         ^  ^ 
DO  PRINTING.? 

Should  you  desire  a  sample  of  our  work  we 
need  only  say  that  we  are  printers  of  The  Fourth 
Estate.   

EVENING  POST  JOB  PRINTING  HOUSE, 

JOHN  NOLTY,  Manager, 
No.  156  Fulton  Street,  NEW  YORK. 


HENRY   LINDENMEVR  &  SONS 

PAPER  Sf^^lEs 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.Y. 
THE  LOVEJOY  CO.,      Established  1853. 

ELECTROTYPERS 

and  manufacturers  of  Electrotype  Machinery, 
44-46  Pearl  Street,  New  York. 

PRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  qtiickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

EAVESDROPPING  REPORTER 
CAUGHT. 

Frank  Robbins,  a  reporter  of  the 
Cincinnati  Times- Star,  was  arrested 
last  week  by  order  of  the  court  of  ap- 
peals for  eavesdropping. 

Robbins  was  listening  through  a  hole 
in  the  floor,  which  is  just  above  the 
Judges'  chamber.  Robbins  confessed 
his  guilt,  and  was  fined  $5  and  sen- 
tenced  to  thirty  days'  imprisonment. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

SPEED.  PERFECTING 

DURABILITY,  rRESb. 
ECONOMY  OF  SPACE. 

Factory.  i6th  st.  and  Ashland  ave., CHICAGO. 

NEW  YORK  OFFICE.  312  Temple  Cotirt. 
BOSTON  OFFICE,  2  Herald  BoUding. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 

\J    F.  McCAFFERTY,  ELECTROTYPER, 

42  AND  44  Bond  Street, 
frank  lesus  building.  New  York. 

Saint  Andrew's  Cross,  published  in 
New  York  by  the  Brotherhood  of  St. 
Andrew,  has  won  good  words  during 
the  year  for  the  clever  way  in  which  it 
has  been  edited  and  the  value  of  many 
of  the  articles  printed. 
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INSURANCE. 


INSURANCE. 


INSURANCE. 


INSURANCE. 


WHY  INSURE 
IN  THE 
NEW  YORK  LIFE? 


BECAUSE:    It  is  one  of  the  strongest  companies  in  the  world,  in  assets,  in 

surplus,  and  in  earnings,  for  its  policy-holders. 
BECAUSE:    It  is  purely  mutual,  and  all  of  its  assets,  surplus  and  earnings 

belong  to  its  policy-holders. 
BECAUSE  :    It  has  an  honorable  record  of  5i  years,  during  all  of  which  time 

it  has  steadily  increased  in  strength  and  prosperity. 
BECAUSE  :    Its  policies  as  now  issued  contain  no  restriction  as  to  residence, 

travel  or  occupation,  habits  of  life  or  manner  of  death. 
BECAUSE  :    The  sole  condition  is  that  if  premiums  are  paid  the  Company 

will  certainly  pay  the  policy  immediately  in  the  event  it  becomes  a  claim 

by  death,  and  thus  I  shall  leave  my  widow  or  my  estate  a  legacy  and  not 

a  lawsuit. 

BECAUSE  :    My  policy  cannot  be  forfeited  after  three  years,  and  if  I  allow  it 

to  lapse  I  shall  receive  the  full  benefit  of  my  payments  either  in  a  paid-up 

policy,  or  extended  insurance,  as  I  may  elect. 
BECAUSE  :    I  have  a  grace  of  one  month  in  the  payment  of  premiums. 
BECAUSE  :    My  policy  will  be  reinstated  at  any  time  during  the  five  months 

following  the  month  of  grace  if  I  pass  a  medical  examination  and  pay 

the  back  premium  with  interest. 
BECAUSE  :    I  can  borrow  money  from  the  company  at  5  per  cent,  per  annum 

or  surrender  for  cash  after  my  policy  has  been  three  years  in  force. 
.  BECAUSE  :    My  insurance  is  not  a  luxury,  nor  an  expense,  without  tangible 

return,  but  is  an  investment  of  a  small  sum  each  year,  to  mature  10,  i5 

or  20  years  hence,  if  I  live. 
BECAUSE  :    If  I  live  to  the  end  of  the  term  I  shall  have  made  a  substantial 

provision  for  myself  in  old  age,  and  if  I  die  before  the  end  of  the  term 

I  shall  have  made  a  substantial  provision  for  my  family  or  my  estate. 
BECAUSE :  It  is  the  most  valuable  estate  I  shall  leave  me,  more  certain  in  its 

results  than  lands,  houses,  stocks  or  bonds,  as  its  value  does  not  rise  and 

fall  with  the  market. 

BECAUSE :  The  New  York  Life  Insurance  Company  is  the  only  company  in 
which  I  can  get  all  of  these  benefits. 

BECAUSE;  I  want  the  very  best — the  most  privileges  and  the  fewest 
restrictions,  whether  small  or  great — and  the  New  York  Life's  Accu- 
mulation policy  furnishes  it. 

BECAUSE  :  My  contract  is  guaranteed  to  be  as  represented  or  my  money 
refunded  at  any  time. 


JOHN   A.   McCALL,  PRESIDENT. 


For  Premium  Rates  and  Agencies  apply  at  I  g  BROADWAY,  NEW  YORK. 

the  Home  Ornce  of  the  Company,  )  "'^ 


THE  FOURTH  ESTATE 

A  NEWSPAPER  FOR  THE  MAKERS  OF  NEWSPAPERS 


lO  CENTS 


BREAKING  THE  NEWS. 


To-MORROW  will  be  the  beginning  of 
the  New  Year,  and  those  who  are  not 
sensible  to  the  blessings  of  the  past  three 
hundred  and  sixty-five  days,  when  it  was 
permitted  them  to  live,  say  that  it 
was  in  every  sense  a  most  miserably 
wretched  period,  one  only  worthy  of 
conjuring  up  oaths  in  case  of  iuture 
needs. 

It  is  the  true  black  pessimist  who 
must  dwell  in  the  past,  particularly  de- 
lighting in  groaning  over  days  that  were 


dark  and  dreadful,  and  unwilling  to 
forget  them.  It  is  the  true  blue  optimist 
who  puts  the  past  behind  him  and  strives 
ahead  for  the  bright  future. 

The  new  year  ought  to  be  a  glad  one. 
We  are  enjoying  a  healthy  winter  with 
a  white  Christmas,  a  large  holiday  trade 
and  there  is  every  promise  of  prosperity. 

Advertising  has  been  limited  to  the 
few  who  could  afford  to  keep  their  busi- 
ness going  and  the  many  who  have  been 
willing  to  watch  the  cobwebs  form  over 


their  mental  machinery  in  the  stillness 
of  silent  shops  and  the  hideous  hush  of 
paralyzed  industry  are  now  beginning  to 
untangle  the  silken  threads  that  they 
may  listen  again  to  the  hum  of  the  wheels 
evolving  successful  business  schemes. 

The  pendulum  indeed  had  swung  a 
long  way  backwards,  but  has  already 
begun  to  gain  forward  momentum.  The 
man  who  does  not  realize  that  the  business 
thermometer  is  on  the  rise  with  the 
lighting  up  of  manufacturing  furnaces  is 


in  desperate  danger  of  being  frozen  to 
the  bulb.  He  will  crystallize  to  memories 
of  a  wretched  year,  there  to  agonize  over 
the  joys  of  men  who  had  sense  enough 
to  first  detect  the  change  in  temperature. 

To  optimist  and  pessimist,  fortunate 
and  unfortunate,  happy  and  sad.  The 
Fourth  Estate  extends  its  compli- 
ments in  the  hope  for  their  welfare.  We 
wish  a  Happy  New  Year  to  all  who  can 
enjoy  it,  and  our  newspaper  friends  are 
certainly  of  that  sort. 
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THE   POSTAL  REFORM  MEASURE   NOW  BEFORE 
CONGRESS. 

To  amend  the  postal  laws  relating   to  second-class  mail 
matter: 

Be  it  enacted  by  the  senate  and  house  of  representatives  of 
the  United  States  of  America  in  Congress  assembled,  That 
mailable  matter  of  the  second  class  shall  embrace  all  newspa- 
pers and  other  periodical  publications  which  are  issued  at 
stated  intervals,  and  as  frequently  as  four  times  a  year,  and 
are  within  the  conditions  named  in  sections  three  and  four 
of  this  act;  provided  that  nothing  herein  contained  shall 
be  so  construed  as  to  admit  to  the  second-class  rate  pub- 
lications purporting  to  he  issued  periodically  and  to  sub- 
scribers, but  which  are  merely  books,  or  reprints  of  books, 
whether  they  be  issued  complete  or  in  parts,  whether  they  be 
bound  or  unbound,  whether  they  be  sold  by  subscription  or 
otherwise,  or  whether  they  purport  to  be  premiums  or  supple- 
ments or  parts  of  regular  newspapers  or  periodicals. 

Sec.  2.  That  publications  of  the  second  class,  except  as  pro- 
vided in  section  twenty  five  of  the  act  of  March  third,  eighteen 
hundred  and  seventy  nine,  when  sent  by  the  publisher  thereof, 
and  from  the  office  of  publication,  excluding  sample  copies,  or 
when  sent  from  a  news  agency  to  actual  subscribers  thereto,  or 
to  other  news  agents,  shall  be  entitled  to  transmission  through 
the  mails  at  l  cent  a  pound  or  fraction  thereof,  such  postage 
to  be  prepaid  as  now  provided  by  law:  provided,  neverthe- 
less, that  news  agents  shall  not  be  allowed  to  return  to  news 
agents  or  publishers  at  the  pound  rate  unsold  periodical  pub- 
lications, but  shall  pay  postage  on  the  same  at  the  rate  of  i 
cent  for  4  ounces. 

Skc.  3.  That  all  periodical  publications  regularly  issued  from 
a  known  place  of  publication  at  stated  inteivals  as  frequently 
as  four  times  a  year,  by  or  under  the  auspices  of  benevolent 
or  fraternal  societies  or  orders  organized  under  the  lodge 
system,  and  having  a  dona  fide  membership  of  not  less  than 
one  thousand  persons,  shall  be  entitled  to  the  privilege  of 
second-class  mail  matter:  provided  that  such  matter  shall  be 
originated  and  published  to  further  the  objects  and  purposes  of 
such  society  or  order. 

Sec.  4.  That  the  conditions  upon  which  a  publication  shall 
be  admitted  to  the  second  class  areas  follows: 

First.— It  must  regularly  be  issued  at  stated  intervals  as  fre- 
quently as  four  times  a  year,  bear  a  date  of  issue  and  be  num- 
bered consecutively. 

Second. — It  must  be  issued  from  a  known  office  of  publica- 
tion, which  shall  be  shown  by  the  publication  itself. 

Third.— It  must  be  formed  of  printed  paper  sheets  without 
board,  cloth,  leather,  or  other  substantial  binding,  such  as 
distinguish  printed  books  for  preservation  from  periodical 
publications. 

Fourth. — It  must  be  originated  and  published  for  the  dis- 
semination of  infoimation  of  a  public  character,  or  devoted  to 
literature,  the  sciences,  arts,  or  some  special  interest,  and 
must  have  a  legitimate  list  of  subscribers  wlio  voluntarily  order 
and  pay  for  the  same;  provided  that  nothing  herein  contained 
shall  be  so  construed  as  to  admit  to  the  second-class  rate 
regular  publications,  or  any  particular  issue  of  any  regular 
publication,  designed  primaiily  lor  advertising  purposes,  or 
lor  free  circulation,  or  for  circulation  at  nominal  rates;  and 
provided  that  all  extra  numbers  of  second-class  publications 
sent  by  the  publishers  thereof,  acting  as  the  agent  of  an 
advertiser  or  purchaser,  to  addresses  lurnished  by  the  latter, 
shall  be  subject  to  pay  postage  at  the  rate  of  one  cent  for  every 
four  ounces  or  fraction  thereof;  and  provided  further,  that  it 
shall  not  be  permissible  to  mail  any  given  article  or  articles,  or 
any  part  of  any  particular  number  of  a  newspaper  or  periodcal, 
segregated  from  the  rest  of  the  publication,  except  at  the  third- 
class  rate  of  postage. 

Sec.  5.  That  the  act  of  Congress  in  regard  to  second-class 
mail  matter  approved  July  filteenth,  eighteen  hundred  and 
ninety-lour,  be,  and  the  same  is  hereby,  repealed. 

Sec.  6.  1  hat  this  act  shall  take  effect  and  be  in  force  from 
and  alter  July  first,  eighteen  hundred  and  ninety-six. 

H.  R.  Bill  4566,  Known  as  the  "Loud  Bill." 


FOR  THE  LOUD  BILL. 


AN  HONEST  MAN'S  MEASURE  IN 
CONGRESSIONAL  HANDS. 


The  Proposed  New  Postal  Reform 
Measure  Endorsed  hy  the  Ameri- 
can Newspaper  Publishers'  As- 
sociation— To  Meet  Immedi- 
ATE  Legislative  Attention— Ham- 
pered BY  THE  Plutocratic  Bar- 
nacles OF  THE  Publishing  Busi- 
ness. 

The  proposed  measure  of  Congressman 
Loud  will  be  one  of  the  first  questions 
brought  before  congress  on  its  reas- 
sembling. Backed  by  the  great  organi- 
zation of  publishers  of  the  United  States, 
it  is  assailed  by  a  deeply  interested  few 
styling  themselves  "  publishers  and 
allied  trades."  The  title  is  twisted  and 
should  be  read  backwards. 

Several  people  deeply  and  desperately 
interested  in  the  suppression  of  the  meas- 
ure meant  to  save  the  government  from 
paying  the  greater  part  of  their  post- 
age, have  held  a  meeting  in  New  York 
under  a  misleading  name  and  passed 
resolutions  condemning  the  measure 
that  might  mash  them. 

A  meeting  of  the  real  publishers  should 
be  held  in  time  to  show  that  the  pub- 
lishers and  allied  trades  gathering  was 
unrepresentative  and  purely  personal  in 
its  assault  upon  the  Loud  bill. 

The  line  between  real  publishers, 
entitled  to  the  privileges  of  the  postal 
laws  tor  the  dissemination  of  intelli- 
gence, and  other  publishers  who  live 
by  the  generosity  of  a  government  too 
ready  to  grant  special  favors  to  the  few 
at  the  expense  of  the  many  has  never 
been  more  distinctly  drawn  than  in  the 
dispute  over  the  Loud  bill. 

Apart  and  distinct  from  the  real  pub- 
lisher is  a  coterie  of  alleged  publishers 
whose  very  life  is  dependent  upon  the 
continuation  of  the  old  law.  They  have 
prospered  and  grown  fat  at  the  public 
crib,  and  the  thought  of  being  driven  to 
the  husks  of  honest  endeavor  has  en- 
raged, but  did  not  madden  them.  They 
have  kept  their  wits  in  their  anger,  and 
are  scheming  scientifically  to  suppress 
the  conscience  of  Congress. 

The  rumor  to  the  effect  that  the  Har- 
per Brothers'  great  publishing  house  is 
opposed  to  the  bill  must  be  denied  in 
the  light  of  Harp(r''s  Weekly's  stand 
last  year,  when  it  said  the  bill  must  be 
passed. 


KANSAS  CITY  WORLD  SOLD. 


Bernard  Corrigan  Bought  It  in  the 
Interest  of  the  Scripps-McRae 
League  for  $20,000. 

Bernard  Corrigan  bought  the  entire 
plant  of  the  Kansas  City  World  last 
week  at  auction,  under  foreclosure  of  a 
deed  of  trust  and  mortgage.  Mr.  Corri- 
gan was  the  only  bidder,  and  he  bid  for 
the  Scripps-McRae  League,  though  he 
will  hold  some  stock  in  the  paper.  He 
paid  $20,000  for  the  property. 

Arthur  Grissom  resigned  the  position 
of  managing  editor  just  after  the  sale, 
and  it  was  temporarily  given  to  Frank 
G.  Graham. 


CORRESPONDENT  IS  SAFE. 

The  State  Department  at  Washington 
has  received  a  dispatch  from  Havana  in 
answer  to  the  inquiry  about  the  capture 
of  Henry  Delgado,  the  New  York  Mail 
and  Express  correspondent.  It  merely 
stated  that  Delgado  was  alive,  but  con- 
fined in  a  prison  outside  of  Havana  and 
not  in  Mot  ro  Castle. 

The  State  Department  was  informed 
that  there  need  be  no  apprehension  as  to 
his  safety.  The  dispatch  was  one  sim- 
ply to  assure  the  department  that  the 
Mail  and  Express  correspondent  was 
alive  and  not  executed  as  was  feared. 


FAMOUS  SUIT  SETTLED. 

For  acting  as  agent  of  the  Kansas 
City  (Mo.)  Sunday  Sun,  in  the  sale  of 
the  paper,  J.  W.  Vanwyck,  of  St. 
Joseph,  has  been  sentenced  to  serve  two 
years  in  the  penitentiary.  The  sentence 
of  the  criminal  court  has  been  confirmed 
by  the  higher  court,  and  the  opinion 
handed  down  by  the  Supreme  Court 
justice  says: 

"  Constitutional  liberty  of  speech  and 
of  the  press,  as  we  understand  it,  simply 
guarantees  the  right  to  freely  utter  and 
publish  whatever  a  citizen  may  desire, 
and  be  protected  in  so  doing,  provided 
always  that  such  publications  are  not 
blasphemous,  obscene  and  scandalous  in 
their  character,  so  they  become  an  of- 
fence to  the  public,  and  by  their  malice 
and  falsehood  injuriously  affect  the 
character,  reputation  and  pecuniary  in- 
terest of  individuals." 


EDITOR  DUNLOP'S  CASE. 

The  Supreme  Court  of  the  United 
States  heard  argument  last  week  in  the 
proceeding  of  the  government  against 
Joseph  R.  Dunlop,  publisher  of  the  Chi- 
cago Dispatch,  charging  him  with  send- 
ing obscene  literature  through  the  mails. 

He  was  sentenced  in  Chicago  to  im- 
prisonment for  two  years  and  to  pay  a 
fine  of  $2,000,  but  secured  a  stay  of  sen- 
tence pending  appeal. 

W.  S.  Forest  and  Ex- Attorney -Gen- 
eral Garland  appeared  for  Dunlop,  and 
Attorney-General  Harmon  for  the 
United  States.  The  court  took  a  recess 
until  January  4. 


PRESS  ASSOCIATION  CHANGES. 
The  Winsted  (Conn  )  Citizen,  the  only 
daily  paper  in  its  city,  and  a  long-estab- 
lished property,  has  begun  to  receive  the 
news  of  the  Associated  Press. 


NAMES  IN  PRINT  ONCE  MORE. 


St.  Louis  Medical  Society  Desires 
TO  Remove  the  Embargo  Against 
Reporters— Victory  for  the  Boys 
of  the  Pen. 

Unless  present  intentions  are  recon- 
sidered by  the  members  of  the  St.  Louis 
Medical  Society,  the  much-maligned  re- 
porters of  the  daily  papers  will  again  be 
admitted  within  the  sacred  portals  of  the 
meeting  room  of  the  society  during  the 
meetings.  A  resolution  to  that  effect 
has  been  prepared.  The  reporters  have 
been  barred  out  for  nearly  two  years. 

Now  a  change  has  come  over  the 
spirit  of  the  members  of  the  society. 
They  want  the  reporters,  and  want  them 
"bad."  At  first  the  reporters  resented 
the  rule  excluding  them  from  the  meet- 
ings, which  formerly  were  conducted 
with  so  much  personal  warfare  as  to 
make  interesting  news.  But  as  they  got 
the  news  just  the  same  the  resentment 
soon  died  away,  and  a  policy  of  ignoring 
the  society  unless  the  medicos  engaged 
in  a  war  of  words  was  adopted.  This 
has  told.  The  men  of  medical  knowl- 
edge and  a  physician's  code  ardently 
long  for  free  advertising. 


PRESS  CLUB'S  SANTA  CLAUS. 

B.  F.  Keith,  of  "continuous  perform- 
ance "  fame,  who  is  now  touring  Europe, 
has  cabled  from  Venice  a  generous  cash 
donation  to  each  of  the  press  clubs  of 
New  York,  Philadelphia,  Providence 
and  Boston,  in  which  cities  his  theatres 
are  located.  Mr.  Keith's  New  York 
manager,  Mr.  Fynes,  forwarded  a  check 
last  week  for  $500  to  the  president  of 
the  New  York  Press  Club,  with  a  letter 
stating  that  the  gift  was  Mr.  Keith's  per- 
sonal Christmas  remembrance  for  the 
club,  in  the  welfare  of  which  he  has  long 
felt  warm  interest.  The  press  clubs  in 
the  other  cities  mentioned  have  been 
similarly  remembered  by  Mr.  Keith. 
He  will  remain  abroad,  it  is  understood, 
until  late  next  spring,  thus  completing  a 
year's  travel  through  continental  Europe. 


AN  EDITOR  IN  HARD  LUCK. 

A  short  time  ago  William  R.  Thomp- 
son, the  poet  of  passion,  and  the  editor 
of  the  Nyack  Star,  obtained  a  verdict 
for  $io,OGO  against  George  A.  Blauvelt, 
for  the  alienation  of  his  wife's  affections. 
Justice  Wilmot  N.  Smith,  the  trial  judge 
in  the  case,  on  the  motion  of  counsel 
for  Blauvelt  has  set  the  verdict  aside 
and  ordered  a  new  trial. 

Thompson's  hard  luck  did  not  end 
there,  for  Mrs.  J.  Z.  Demarest,  his 
former  wife's  mother,  foreclosed  a 
chattel  mortgage  for  $6,600  on  his 
printing  establishment,  and,  to  make 
matters  still  worse,  he  was  dispossessed 
from  the  premises  where  he  carried  on 
his  business. 


OF  INTEREST  TO  MISSOURI 
EDITORS. 

At  the  request  of  the  Missouri  Press 
Association,  J.  West  Goodwin,  editor  of 
the  Sedalia  Bazoo,  has  prepared  a  bill 
which  will  be  introduced  in  the  Legis- 
lature early  next  month,  providing  that 
the  Secretary  of  State  shall  designate  two 
weekly  or  daily  newspapers,  of  different 
political  faiths,  in  each  county  and  in 
the  city  of  St.  Louis,  in  which  shall  be 
published  all  laws  of  a  general  nature 
enacted  at  each  session  of  the  Legislature. 
The  papers  are  to  receive,  as  compensa- 
tion, from  30  to  60  cents  per  loo  words. 


REPORTER  SUES  PUBLISHER. 

P.  J.  Hoban,  a  reporter  on  the  Phila- 
delphia Ledger,  has  sued  Barclay  H. 
Warburton,  publisher  of  the  Evening 
Telegraph,  on  the  charge  of  criminal 
libel.  The  prosecution  was  based  upon 
a  publication  in  the  Evening  Telegraph 
in  which  Mr.  Hoban  was  named  as  a 
member  of  a  newspaper  coterie  employed 
to  write  up  Senator  Quay  and  write 
down  his  political  opponents. 
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■IS  TRULY  SAID:  The  magic  wand  of 

publicity  brings  success.    The  fame  of  the 

judicious  advertiser  who  uses  strong,  sen- 
sible and  striking  copy,  that  appeals  to  the  sense  of  the  people,  is  lasting 
and  permanent. 

The  better  the  '  'ad, "  and  the  better  the  mediums  used,  the  better  the  results. 
The  lime  for  an  active  and  victorious  campaign  to  begin  is  January,  1897. 


Good  goods  will  i 
to    good    people  con- 
stantly; poor  goods  only 
once. 

When  Deople  are  mac'e 
to  think  th'-y  want  a 
thing,  they  do  want  ir, 
and  thiy  will  get  it. 

First-class  publica- 
tions will  bring  golden 
results.  Keep  them  in 
perpetual  motion  per- 
tinently, oersistently , 
but  seasonably. 


"Mind  moves  matter." 
Therefore,  exercise 
your  m'nd  to  advertise 
so  as  to  stir  the  gray 
matter  of  the  brains  of 
the  people  and  affect 
their  pocket  books. 

The  value  of  an  "  ad  " 
is  in  the  completeness 
with  which  it  supplies  in- 
formation to  the  reader. 


Business  prospects  are 
bright,  as  confidence  is 
restored;  and  all  legiti- 
mate advertisers  who 
desire  the  patron.ige 
of  the  discriminating 
public  should  at  once 
make  due  appropriation 
and  preparation  for  the 
proper  pub'icity. 


Do  not  be  indiflferent 
or  careless  in  copy  or  il- 
lustrations. The  cost  of 
best  work  is  small  as 
compared  with  results. 


Make  your  advertise- 
ment an  argument  de- 
riving its  force  from  the 
situation,  and  present 
it  clearly  to  all  to 
whom  it  is  addressed. 
Many  ads  in  many  pub- 
lications, many  buyers. 
A  thing  which  pleases 
is  already  half  sold,  if 
you  tell  the  masses 
where  and  htnv  to  get  it. 


WE  AIM  to  advertise  for  our  customers  in 
such  a  way  as  to  bring  results.    We  get  up  "  ads" 

in  new  courses,  new  styles,  with  new  methods,  and  without  fossilized  ideas, 
to  reach  live  earnest  people  who  hive  eyes,  ears  and  taste,  as  well  as  money 
to  buy  good  things. 

J.  WALTER  THOMPSON  CO. 


BOSTON. 


NEW  YORK. 


CHICAGO. 


PROMISE  FULL  PROTECTION. 


Trade  Journalists  Organize  to 
Prevent  the  Misuse  of  Railroad 
Transportation. 

Trade  journals  throughout  the  coun- 
try have  not  been  in  very  good  standing 
with  the  railroads  for  a  number  of 
years,  because  of  the  fact  that  adver- 
tising mileage  given  them  has  frequently 
found  its  way  into  the  hands  of  scalpers. 
Passenger  men  do  not  by  any  means 
condemn  these  publications  as  a  class, 
but  they  have  had  trouble  with  so  many 
that  they  are  inclined  to  cut  off  all  from 
the  advertising  lists. 

Publishers  of  such  journals  in  Chicago 
evidently  understand  this,  for  at  a  re- 
cent meeting  of  the  Chicago  Trade 
Press  Association  it  was  agreed  that 
strict  regulations  shall  be  enforced  to 
prevent  the  misuse  of  such  transporta- 
tion. 

Each  member  of  this  association  has 
pledged  himself  that  advertising  mileage 
given  shall  be  used  by  the  person  whose 
name  it  bears,  and  no  other,  and  that 
he  will  use  every  possible  means  to  pre- 
vent any  misuse  of  transportation  by 
any  publisher  outside  the  association. 
Copies  of  these  resolutions  and  regula- 
tions were  forwarded  to  all  passenger 
agents. 

HARM  IN  A  HEADLINE. 

Manager  T.  T.  Stockton,  of  the  Jack- 
sonville (Fla.)  Times  Union,  was  ar- 
rested December  5  to  face  a  charge  of 
contempt  of  court  before  Judge  Call  in 
the  Circviit  Court  at  Jacksonville.  The 
Times-Union  published  the  headline 
"Smith  Not  Ready  to  Swing,"  over  an 
article  in  reference  to  the  motion  apply- 
ing for  a  continuance  in  the  case  of  Gus 
Smith  charged  with  murder. 

Counsel  for  Manager  Stockton  stated 
to  the  court  that  his  client  was  entirely 
ignorant  of  the  appearance  of  the  head- 
line in  his  paper  until  he  was  served 
with  the  notice  of  the  court,  when  he 
investigated  the  matter. 

There  was  no  intention  to  treat  the 
court  with  contempt  by  the  publication 
of  the  headline  or  to  prejudice  Smith's 
case.  Judge  Call  in  dismissing  the  case, 
warned  the  newspapers  that  they  must 
exercise  care  in  publishing  news  touch- 
ing upon  cases  in  the  hands  of  the  court. 


EXCLUDING    FOREIGN  PAPERS. 

The  postmasters  at  New  York  and 
Chicago  have  excluded  from  the  mails  a 
number  of  European  newspapers,  as 
they  contain  lottery  advertisements  and 
are  not  entitled  to  transmission  in  United 
States  mails. 


EDITORIAL  HELPS. 

A  Valuable 
Reference  Work 
For  Editors. 

Until  now  there  never  has  been  an  exhaus- 
tive treatise  on  the  banking  systems  of  the 
world.  A  new  and  most  important  as  well 
as  timely  work,  entitled,  "  A  History  of 
Banking  in  All  Nations,"  has  just  been  is- 
sued. The  authors  are  all  men  of  world- 
wide reputation  as  financiers  or  economists. 
The  revision  of  our  banking  laws  is  a  subject 
which  bankers,  economists  and  statesmen 
must  prepare  to  meet. 

A  HISTORY  OF  BANK- 
ING IN  ALL  THE 
LEADING  NATIONS. 

Handsomely  bound  in  half  Morocco. 
LIBRARY  EDITION. 

Four  Vols.,  $24.00  Net. 

Contents  and  Indexes  mailed  on  Application 

fUBLISHBO  BY 

the  journal  of  commerce  and 
commercial  bulletin, 

17  and  ig  Beaver  Street,  New  York. 


ALBANY  ARGUS  CLAIMS. 

The  court  of  claims  has  dismissed  ihe 
motion  of  Deputy  Attorney-General 
Davies  to  dismiss  two  claims  of  the  Al- 
bany .,4 Company  aggregating  about 
$65,000. 

One  claim  for  $50,000  is  for  a  breach 
of  contract  on  the  part  of  the  state  rela- 
tive to  the  state  departmental  printing 
contract  awarded  to  the  Argus  Company, 
and  the  other  for  $16,000  for  the  publi- 
cation of  the  proceedings  of  the  consti- 
tutional convention. 

At  the  November  term  of  the  court  the 
deputy  attorney-general  moved  for  a  dis- 
missal of  the  claims  on  the  grounds  that 
the  board  had  no  jurisdiction  to  de- 
termine them.  The  court  decides  that 
it  has  jurisdiction  and  the  claims  will 
probably  be  heard  at  the  January  term 
of  the  court. 


NEW  AND  NOVEL  PAPER. 

It  is  a  novel  idea  to  provide  a  weekly 
newspaper  for  children  in  small  maga- 
zine form.  Young  readers  are  to  be 
informed  as  to  current  events,  local  and 
general.  The  Great  Round  World  and 
What  Is  Going  On  in  It,  of  New  York, 
is  the  title  of  such  a  little  publication. 
There  is  in  the  number  just  issued  a 
paper  on  the  condition  of  Cuba,  and  our 
great  extent  of  seacoast  is  shown,  and 
how  difficult  it  might  be  in  some  cases 
to  resist  a  sudden  inroad. 

Irish  matters  are  then  explained.  The 
little  newspaper  talks  about  the  Duchess 
of  Marlborough,  and  there  is  something 
about  Armenia,  Niagara  Falls  and  elec- 
tricity. There  is  a  clear,  straightfor- 
ward manner  in  the  writing,  as  is  neces- 
sary for  the  instruction  of  the  young. 


BID  IN  THEIR  OWN  PAPER. 

The  St.  Paul  Fenny  Press  was  bid  in 
last  week  by  its  stockholders  lor  $3,500 
in  an  auction  sale  by  order  of  the  court. 


THE   AMERICAN  QUEEN'S 
SALUTE. 

The  first  number  of  the  American 
Queen  has  been  issued.  The  contents 
are  well  adapted  to  the  winning  of  the 
favor  of  the  fair  sex,  and  the  publication 
will  no  doubt  take  its  place  quickly 
among  the  leading  fashion  journals  of 
the  country.  Considering  that  this  is  the 
first  issue  the  array  of  advertisements 
must  be  very  gratifying  indeed  to  its 
publishers.  The  advertising  depart- 
ment is  in  charge  of  D.  J.  Kelley,  who 
has  made  so  excellent  a  record  as  a 
builder  of  advertising. 


JOURNALS  FOR  TOURISTS. 

There  are  several  journals  in  America 
which  are  devoted  exclusively  to  tourist 
travel,  and  most  of  them  furnish  regularly 
half-tone  and  other  engravings  which 
would  not  be  discreditable  to  the  best  of 
periodicals.  The  San  Francisco  Trav- 
eler is  one  of  these.  Another  is  a  jour- 
nal entitled  The  Four  Hundred,  which 
is  issued  in  Chicago.  The  December 
number  of  this  publication,  besides  many 
half-tone  portraits  of  individuals,  has 
scores  of  beautiful  illustrations  of  hotels 
and  summer  resorts  in  Florida,  this 
issue  being  the  third  annual  Florida  num- 
ber. The  work  done  on  the  text  has 
evidently  been  as  painstaking  as  that 
accomplished  on  the  illustrations. 


MANY  ENDANGERED  BY  FIRE. 

The  job  rooms  of  the  Toledo  Bee 
were  gutted,  last  week  by  fire.  The  loss 
is  estimated  at  $50,000  on  stock  and 
machinery  and  $10,000  on  building. 
The  building  next  door,  occupied  by 
the  Toledo  Commercial  and  the  Toledo 
Express,  was  slightly  damaged.  The 
Bee  job  rooms  are  not  conducted  by  the 
paper,  but  by  a  local  printing  firm. 


SOME   CHRISTMAS  ISSUES. 


Color  Work  Is  a  Feature  of 
Nearly  All — The  Giants  Still 
Lead. 

The  advances  on  this  side  of  the  At. 
lantic  in  color  work  are  indicated  by 
comparison   of  current  Christmas  is 
sues  from  London  with  those  from  th 
United  States.    The  British  periodical 
can  hardly  be  said  to  have  excelled  thei 
previous  work.    The  current  holiday 
numbers  of  numerous  American  publi- 
cations,   on    the    other    hand,  show 
decided    progress.     The    colors  cer- 
tainly seem   to    be    yielding    to  the 
more    ambitious  manipulation  of  the 
American  color- press  builders. 

A  number  01  the  American  weeklies 
and  monthlies  have  already  been  named 
in  these  columns  in  this  connection. 
Among  the  dailies  not  previously  men- 
tioned are  the  Boston  Globe,  Cleveland 
Leader,  St.  Paul  Globe  and  New  Orleans 
Item. 

The  San  Francisco  Examiner  had  an 
unusually  beautiful  Christmas  number, 
the  prettiest  picture  being  that  of  a  little 
child  carried  in  the  friendly  arms  of 
California's  saint — a  grizzly  bear. 

The  Christmas  number  of  the  Church- 
man has  a  beautifully  colored  cover. 
The  first  page  contains  an  illustration 
which  is  the  work  of  Elliott  Dainger- 
field,  a  New  York  artist  whose  work  is 
attracting  attention  and  gives  promise  of 
even  better  results  in  future. 

The  beautiful  Christmas  issue  of  the 
Commonwealth,  published  by  the  well- 
equipped  American  Baptist  Publica- 
tion Society,  Philadelphia,  deserves 
warm  commendation.  The  holiday 
issues  of  Sunbeam' s  Young  People 
and  Sunbeam's  Little  Folks,  two  grow- 
ing monthlies  printed  in  New  York, 
are  handsome  examples  of  printing  in 
the  field  of  juvenile  literature.  The 
Presbyterian  Banner,  the  Pittsburg 
weekly,  had  quite  a  remarkable  special 
number.  The  Columbia  Missouri  Her- 
aid  issued  a  Christmas  number  which 
must  have  added  to  the  charm  of  Christ- 
mas for  thousands  of  its  readers  and  did 
credit  to  its  publishers. 

Of  course,  the  achievements  of  such 
pre-eminent  leaders  in  their  respective 
fields  as  the  Ladies^  Home  Journal  and 
the  Youth's  Companion  must  instinct- 
ively be  accorded  the  place  of  honor. 
The  exquisite  work  on  the  cover  of  Mr. 
Curtis'  great  Philadelphia  magazine 
should  give  an  impulse  in  many  quar- 
ters, while  the  Youth's  Companion  is 
not  falling  behind  by  any  means  in  its 
own  sphere  of  progressive  activity. 


A  REMARKABLE  ISSUE. 

The  final  number  of  the  Savoy,  which 
has  just  been  published  in  England,  is 
something  of  a  tour  de  force.  The  en- 
tire number,  which  is  of  the  usual  size, 
has  been  written  by  the  editor,  Arthur 
Symons,  and  all  the  illustrations,  to  the 
number  of  fourteen,  have  been  made  by 
Beardsley. 

WILL  DEAL  "DIRECT." 

The  St.  Paul  Globe  will  discontinue  its 
eastern  representation  after  this  date. 
It  states  that  its  dealings  with  its  New 
York  agent  have  been  very  satisfactory, 
but  it  has  been  thought  wise  to  adopt 
the  step  now  taken. 


PRINTING  PRESS  LITIGATION. 

Argument  was  heard  on  Tuesday  in 
the  United  States  Circuit  Court,  at 
Trenton,  N.  J.,  in  the  suit  of  the  Camp- 
bell Printing  Press  Company  against  the 
Newark  Freie-  Zeitung  to  restrain  the 
paper  from  using  the  Stonemetz  printing 
press,  on  the  ground  that  the  machine 
is  an  infringement  upon  the  Camph>ell 
patent  The  Freie-Zeitung  offered  the 
defence  that  they  are  protected  by  a 
bond  for  $25,000  given  by  the  Duplex 
Printing  Press  Company,  of  Battle 
Creek,  Mich.,  from  whom  they  bought 
their  press,  pending  a  decision  of  the 
infringement  case  brought  by  the  Cam- 
bell  company  against  the  Duplex  com- 
pany.   Decision  was  reserved. 
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ADVERTISING  MEDIUMS. 

YOU 

CAN  COVER 
THE  FIELD 

most  completely  as  far  as 

WASHINGTON 

concerned    by  placing 
advertisement   in  the 


IS 

an 


STAR 


Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\of  the  houses — whether 
residences  or  stores— occupied  by  white 
persons,  A  record  unequaled  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  ot 
Washington  combined. 

L.  R.  HAMERSLY,  Potter  Building, 

New  York  Representative. 

A  TRIFLE  CHEAPER: 

That   is  one    reason    why  the 

SAN 

FRANCISCO 


POST 


leads  in  the  evening 
field.  The  other 
reason  is  that  it  is  a 


GREAT  DEAL  BETTER 

than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

FX3R 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 
Over  400,000  daily. 

Gross  rate,  75  cents  per  line.   Average  contract, 
about  so  cents  per  line. 

Brooklyn's  Leading  Republican  Paper. 

49TH  YEAR. 

Used  by  all  the  Leading 
Advertisers  in  the  Country. 
The 

BROOKLYN 
TIMES. 

Tx-A  Circulation: 
HeLiLOBE,  Character: 

Toronto,  '™'^" 

daily, 

V_^ANADA      ILL  us.  SATURDAY 
WEEKLY. 


PACIFIC  COAST  JOURNALISM. 

Several  new  periodicals  are  to  begin 
publication  in  San  Francisco  early  in 
1897.    Art  features  will  be  included. 


ADVERTISING  MEDIUM. 

Leads  all  New  England ! 

648,152 

was  the  circulation  of  the 

BOSTON 
HERALD 

on  November  4,  1896. 

This  is  the  new  "  High 
Water  Mark"  for  New 
England  Journalism. 

The  character  and  influence  of  this 
circulation  is  unsurpassed  by  that  of  any 
American  newspaper. 


FROM  THE"AD"  FIELD 


MANY  ITEMS  OF  INTEREST  FROM 
NUMEROUS  AND  VARIED 
SOURCES. 


The  Mellins'  Food  Advertising 
Goes  to  the  Pettingill  Agency 
— More  Ads  in  Rhyme— Liberty 
Cycle  Company  to  Resume— In- 
dustry IN  Wish  Bones— Miscel- 
laneous Notes. 


AN  IMPORTANT  CONTRACT. 

The  Mellins'  Food  advertising  in  news- 
papers and  magazines  will  De  done  in 
luture  through  the  Pettingill  Agency  of 
Boston  and  New  York.  This  line  of  ad- 
vertising is  as  desirable  from  all  points 
of  view  as  any  that  is  handled  in 
America,  and  the  selection  of  the  Pettin- 
gill Agency  for  the  work  is  a  mark  of 
confidence  which  is  peculiarly  creditable. 


MENTION  MADE  MISCHIEF. 

The  Fourth  Estate  happened  in 
its  issue  last  week  to  mention  that  a 
Boston  broker  advertised  in  rhyme. 
The  innocent  paragraph  has  already 
evidently  done  mischief,  as  a  New  York 
firm  of  advertising  stock  brokers  at  56 
New  street  has  made  its  bow  in  New 
York  dailies  with  advertisements  in 
rhyme. 

A  TRIBUTE  UNTO  C^SAR. 

Four  of  the  leading  churches  in  Brook- 
lyn, N.  Y.,  have  united  in  a  plan  for  an 
important  evangelistic  movement  next 
month.  Three  committees  have  been 
appointed  to  direct  the  details.  One  of 
these  committees  is  a  "Committee  on 
Advertising." 

A    "  BIG  "    SOCIETY'S  LATEST 
MOVE. 

Some  attractive  book  advertising  has 
been  done  for  the  American  Baptist 
Publication  Society's  New  York  estab- 
lishment at  182  Fifth  avenue,  where  it 
is  located  as  successor  to  the  retail  book 
business  of  A.  D.  F.  Randolph  &  Com- 
pany. 

ITS  OWN  FOOD  IS  MEAGER. 

What  to  Eat,  the  handsome  new 
monthly  in  Minneapolis,  is  doing  a  little 
advertising  in  western  dailies.  Its  choice 
in  business  food  does  not  seem  to  be 
correctly  developed  thus  far,  otherwise 
it  would  use  larger  ads.  and  many  more 
papers. 

HOTEL  WILL  BE  ADVERTISED. 

The  Ocean  House,  Newport,  has  be- 
come the  property  of  the  William  J.  Mer- 


ritt  Company,  New  York,  a  real  estate 
and  building  corporation  of  which  Will- 
iam J.  Merritt  and  Franklin  Pettit  are  the 
principal  owners.  The  hotel,  it  is  re- 
ported, will  be  conducted  next  year  by 
Warren  Leland,  Jr.,  and  at  the  end  of 
the  season  will  be  torn  down,  to  make 
way  for  a  new  structure  to  cost  about 
$600,000. 

ADS  WOULD  CERTAINLY  HELP 
THE  "TRADE." 

A  Kansas  City  firm  that  makes  canned 
soups  will,  it  is  said,  endeavor  to  build 
up  a  business  in  "wishbones."  Hitherto 
the  skeletons  of  the  numerous  fowls 
used  have  been  ground  into  fertilizers, 
but  having  discovered  that  there  is  a  de- 
mand for  "  wish  bones  "  to  be  used  for 
various  decorative  and  sentimental  pur- 
poses, the  Kansas  City  men  think  that 
by  properly  pushing  the  trade  they  can 
get  more  tor  this  one  bone  than  they 
have  been  receiving  for  all  the  rest. 


CANADA  KEEPS  ON  DOING. 

The  Canadian  Advertising  Agency  is 
sending  out  orders  for  the  Goodyear 
Shoe  Machinery  Company  of  Canada, 
California-Mexico  Gold  Mming  Com- 
pany, the  Ever  Ready  Dress  Stay, 
the  Veeder  Cyclometers,  and  an  in- 
creased line  of  advertising  for  the  Mun- 
yon  Remedy  Company. 


TO  RETURN  TO  THE  FIELD. 

The  Liberty  Cycle  Company,  New 
York,  will  shortly  resume  business,  and 
will  no  doubt  advertise  as  in  past  years. 
The  management  will  practically  l)e  the 
same.  Old  diflerences,  however,  have 
been  amicably  settled. 


NEW  CHICAGO  ADVERTISER. 

The  Imperial  Bali-Bearing  Axle,  a 
patented  mechanical  device  for  reducing 
friction  in  the  movement  of  vehicles,  is 
to  be  advertised  somewhat  in  class 
papers,  the  manager  being  C.  B.  Von 
Biedenfeld,  190  Lake  street,  Chicago. 


A  TONIC  FOR  DAME  NATURE. 

The  Buck  Fertilizer  Company,  518 
Walnut  street,  Philadelphia,  is  likely  to 
use  space  for  a  time  in  dailies,  and  pos- 
sibly in  papers  that  reach  women,  for  ad- 
vertisements of  Buck's  Plant  Food. 


MORE  ADS  FROM  BALTIMORE. 

The  Geiger  Drug  Company  is  the 
name  of  a  concern  in  Maryland's  metrop- 
olis which  is  endeavoring  to  extend  the 
demand  for  an  asthma  and  catarrh  cure. 


CAPITAL   WAY   TO  CATCH 
CAPITAL. 

The  Kendrick  Promotion  Company, 
Mining  Exchange  Building,  Denver, 
will  probably  use  space  at  intervals  in  a 
few  eastern  dailies  that  reach  investors. 


IT  MAY  REALLY  BE  A  DAISY. 

Joseph  M.  Willis,  M.  D.,  Crawfords- 
ville,  Ind.,  is  advertising  a  proprietary 
remedy  called  Pansy  Compound  in 
monthly  papers  of  general  circulation. 


NEW  BUSINESS  FOR  NEW  YEAR. 

W.  F.  Simpson,  advertising  agent,  31 
Park  row,  New  York,  will  shortly  make 
contracts  for  the  advertising  of  a  foreign 


DAILY  PAPERS  ARE  USED. 

The  Journal  Advertising  Agency, 
New  York,  is  renewing  contracts  lor  the 
Benson  Plaster  advertising. 


MISCELLANEOUS  NOTES. 

The  Pettit  Manufacturing  Company, 
Canajoharie,  N.  Y.,  anticipates  an  in- 
crease in  Its  chocolate  and  bon-bon 
business  in  1897.  This  company  has 
practically  "  only  nibbled  "  so  far  at  the 


sweets  of  publicity,  and  an  extension  of 
its  advertising  is  in  order. 

Orders  for  Ferry's  Seeds  are  being 
handled  by  N.  W.  Ayer  &  Son,  Phila- 
delphia, who  have  had  charge  of  this 
advertising  for  years. 

Advertising  for  the  Troy  Nickel 
Works,  Troy,  N.  Y.,  will  run  in  a  list  of 
papers.  The  advertising  is  handled  by 
the  Charles  H.  Fuller  Agency. 

C.  A.  Van  Deusen,  Hudson,  N.  Y., 
will  for  a  short  time  use  a  list  of  dailies 
for  advertisements  of  the  Van  Deusen 
Sausages. 

The  publishers  of  the  Home  Treasury, 
a  monthly  issued  at  Augusta,  Me.,  will 
circulate  advertisements  during  January 
of  a  "word  contest." 

It  is  said  that  more  or  less  advertising 
will  be  done  during  the  next  twelve 
months  of  "  Apple  and  Honey,"  a  rem- 
edy for  coughs  and  colds.  It  is  manu- 
factured by  George  F.  Heublein  & 
Brother,  New  York  and  London. 

The  Pittsburgh  Plate  Glass  Company 
will  make  a  trial  of  the  benefits  of  maga- 
zine publicity  during  the  season.  Its 
advertisements  will  aim  to  influence 
public  taste  on  the  subject  of  window 
glass. 

The  Charles  Cluthe  Company,  De- 
troit, will  conduct  an  advertising  cam- 
paign  henceforth  for  the  benefit  of  a 
truss.  This  is  an  article  seldom  adver- 
tised with  profit  in  papers  of  general 
circulation. 

The  Ovamead  Manufacturing  Com- 
pany, Box  116,  Detroit,  Mich.,  is  adver- 
tising poultry  food  in  western  weeklies. 
E.  M.  Woodworth  is  the  manager  of  this 
concern  and  is  advertising  direct. 

C.  C.  Mclntyre,  an  Oskaloosa  (la.,) 
business  man  is  sending  to  western 
weeklies  for  rates. 

E.  B.  Hoy  &  Company,  1456  New- 
port avenue,  Chicago,  are  sending  to 
western  dailies  and  weeklies  for  rates. 

A.  W.  Elson  &  Company,  publishers, 
146  Oliver  street,  Boston,  are  asking 
rates  from  monthly  publications. 

L.  W.  Lincoln,  182  West  Adams  street, 
Chicago,  is  desirous  of  using  space  in 
monthlies. 

M.  J.  Phillips,  advertising  agent,  88 
Warren  street,  New  York,  is  sending  to 
western  monthlies  for  rates. 

The  Hagner  Drug  Milling  Company, 
corner  of  St.  John  and  Willow  streets, 
Philadelphia,  is  asking  publishers  for 
advertising  rates. 

W.  F.  Simpson,  advertising  agent. 
New  York,  has  an  appropriation  for  ad- 
vertising the  Mme.  Ruppert  Complexion 
Specialty  business. 

The  Murray  Hill  Publishing  Com- 
pany, New  York,  is  advertising  through 
Stanley  Day,  Newmarket,  N.  J.  Four 
hundred  lines  of  space  are  to  be  used 
monthly. 

The  Haulenbeck  Agency,  New  York, 
will  place  advertising  for  the  Syracuse 
Bicycle. 

The  Peruna  Drug  Manufacturing 
Company,  Columbus,  O.,  is  sending  to 
publishers  direct  for  rates  for  their  pro- 
prietary medicine  advertising. 

The  Vista  Toilet  Company,  Masonic 
Temple,  Chicago,  is  seeking  the  service 
of  local  advertising,  and  at  a  later  date 
may  employ  space  in  general  mediums. 

The  advertisements  of  the  Electro 
Silicon  Company,  New  York,  will  be 
confined  to  weeklies  and  monthlies.  It 
has  been  the  policy  of  this  company  to 
deal  with  papers  "  direct." 

It  is  said  that  the  advertising  done 
by  the  De  Laval  Separator  Company, 
New  York,  during  1897,  will  be  more 
vigorous  and  liberal  than  ever.  A  part 
of  it  is  placed  direct,  and  some  of  it  is 
handled  by  Louis  Urmy,  Times  Build/- 
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ing,  New  York.  It  will  be  inserted  only 
in  papers  that  reach  farmers. 

The  G.  S.  Rice  Music  Company,  Chi- 
cago, will  use  some  space  in  selected 
papers  during  1897.  The  company  ad- 
vertises musical  instruments,  and  meth- 
ods for  learning  music. 


NOVEL  ADVERTISING  SWINDLE. 

Henry  Mulher,  a  traveling  advertising 
agent,  is  under  arrest  in  Waukegan,  111., 
charged  with  swindling  several  business 
men  of  that  city.  Mulher  claimed  to 
represent  the  Chicago  Theatrical  Adver- 
tising Company,  rooms  23  and  24,  Mc- 
Vicker's  Theater  Building. 

He  proposed  to  put  up  an  advertising 
board  in  a  hotel,  and  parties  paying  for 
space  on  it  would  also  get  two  tickets  a 
month  to  a  Chicago  theater  for  one  year. 
It  was  found  that  there  was  no  such  firm 
at  the  offices  named  in  Chicago,  and 
McVicker  said  no  orders  for  tickets 
would  be  honored  there. 

They  said  that  they  had  many  in- 
quiries and  complaints  of  the  same  kind 
Irom  out  of  town,  so  it  would  appear 
that  the  scheme  had  been  widely  worked. 
The  man  was  held  for  obtaining  money 
under  false  pretenses.  His  victims, 
meanwhile,  will  buy  their  tickets  to  the 

play.   

BRITISH    PIANO  ADVERTISING. 

Pianos  have  been  advertised  in  Great 
Britain  for  many  years  with  liberality. 

Kirkman  &  Son,  the  oldest  firm  of 
piano  manufacturers  in  England,  and, 
next  to  J.  B.  Streicher  und  Sohne,  of 
Vienna,  probably  the  oldest  in  the  world, 
has  just  given  up  business,  sold  its  plant, 
and  become  merged  in  the  firm  ot  Collard 
&  Collard,  which  dates  from  1767.  The 
first  Kirkman  appeared  in  England  in 
1720,  and  in  1739  married  the  widow  of 
label,  who  had  established  his  harpsi- 
chord works  twenty-three  years  before. 
The  Broad  woods  go  back  to  1732,  and 
the  Erards,  the  oldest  French  manufac- 
turers, to  1772. 


BOOK    REVIEW  DEPARTMENTS. 

Book  numbers  and  book  review  de- 
partments are  becoming  conspicuous  this 
season.  Among  the  papers  containing 
such  departments  is  the  Evening  fVis- 
consin,  Milwaukee,  which  contains  from 
seven  to  eight  columns  of  book  reviews 
every  Friday.  This  is  said  to  be  a  greater 
quantity  of  such  matter  than  appears  in 
any  other  newspaper  in  the  Northwest. 
The  publishers  ot  the  paper  call  attention 
to  the  fact  that  its  readers  buy  and  read 
more  books,  it  is  believed,  than  are 
bought  by  the  readers  of  any  other  three 
newspapers  in  its  field  of  circulation. 


NON-PARTISAN  TROUBLE. 


THE  LATEST  BOGUS  DIRECTORY. 

William  Brown  and  Phoebe  Wolf  were 
arrested  in  New  York  last  week  on  a 
charge  of  grand  larceny  in  connection 
with  a  fraudulent  advertising  scheme. 
The  woman's  arrest  occurred  in  the 
Anchor  Fence  Post  Company's  office,  at 
No.  15  Cortlandt  street,  while  she  was 
endeavoring  to  collect  $7.50  for  an  ad- 
vertisement which  she  claimed  the  com- 
pany had  ordered  placed  in  the  "  United 
Traders'  Directory." 

Although  she  presented  a  contract 
signed  by  the  company,  the  latter's  ad- 
vertising manager  became  suspicious 
and  detained  her  until  the  detectives 
came.  She  was  induced  to  tell  where 
Brown  could  be  found,  and  he  was  ar- 
rested in  a  nearby  restaurant.  On  him 
were  found  150  alleged  bogus  contracts 
for  advertisements  in  directories,  and  all 
of  the  paraphernalia  of  his  scheme. 

The  method  was  to  take  an  old  direc- 
tory, put  in  an  1896  title  page  and  insert 
a  special  page  on  which  the  victim's  ad- 
vertisement was  printed.  Many  firms  in 
New  York,  Brooklyn,  Washington  and 
Philadelphia  are  said  to  have  been 
swindled  by  the  scheme. 


A  BRITISH  POINT  OF  VIEW. 

According  to  a  London  paper,  a  visitor 
who  was  in  America  during  the  recent 
elections,  says  that,  as  is  the  case  in 
British  elections,  there  was,  except  to 
those  immediately  engaged  in  the  poli- 
tical struggle,  not  much  visible  evidence 
of  an  exciting  election  elsewhere  than  in 
the  newspapers.  The  most  impressive 
sign  of  the  election  fever  which  he  could 
recall  was  the  marked  diminution  of  ad- 
vertising in  the  newspapers. 

To  encourage  the  advertisers  the  con- 
ductors of  Frank  Leslie's  journals,  he 
says,  hit  upon  this  plan.  The  public  were 
invited  to  continue  advertising  upon  the 
understanding  that  if  Mr.  Bryan  were 
returned  there  would  be  no  charge 
made;  the  bill  would  only  be  sent  in  if 
Mr.  McKinley's  return  was  secured,  and 
business  thus  saved  from  the  supposed 
danger  of  paralysis.  The  London  paper's 
informant  adds,  ingenuously,  "  The 
ingenious  device  was  attended  with 
success." 


SKANEATELES'  SINGULAR 
SHEET. 

E.  Norman  Leslie,  at  one  time  a  whole- 
sale grocer  in  New  York  city,  is  the 
president  of  the  village  of  Skantateles, 
N.  Y.  Mr.  Leslie  is  in  his  eightieth 
year,  but  his  advanced  age  did  not  deter 
his  founding  the  Skaneateles  Sun,  a 
single-page  paper,  9X  12  inches,  which  is 
a  personal  organ  of  the  president.  It 
contains  no  advertising,  and  the  four 
hundred  copies  printed  are  obtained 
gratis  at  the  village  store. 


J.  S.  Janes,  the  editor  of  the  Los  An- 
geles (Cal.)  Non- Partisan,  has  fallen 
foul  ot  the  investigations  of  the  United 
States  grand  jury.  He  has  been  ar- 
rested upon  the  charge  of  sending  ob- 
scene matter  through  the  mails,  and  was 
only  freed  irom  durance  upon  a  $1,000 
bond. 


ADVERTISING  MEDIUMS. 


JOURNAL 

Oldest  and  Best  Paper  in 

CHICAGO 


350,000  DAILY 

is  the  guaranted  circulation  of  the 
SCRIPPS  McRAE  LEAGUE. 

CINCINNATI  POST, 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KENTUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERRY,  53  Tribune  Baildine,  New  York 

A  D VERTIbIN Uin  aewspapersof "  known  cir- 
cnlation"  means  "businkss."  Forparticu- 
larsaddre«  A.  FRANK  RICHARDSON,  Tri- 
btintBIdg.,N,Y.Chamb«rof  Commerce, Chi  cage. 


AURORA'S  LIVELY  DAILY. 
The  Aurora  (III.)  Daily  News  is  a 
good  model  in  many  respects  for  those 
who  are  aiming  at  hard  work  success- 
fully done,  in  the  newspaper  line,  in  a 
comparatively  small  city.  The  issue  for 
December  17  consists  of  twenty-four 
pages,  and  is  so  full  of  display  ads  as  well 
as  news  that  it  is  quite  suggestive  of  a 
metropolitan  daily.  The  support  which 
the  local  business  men  evidently  give  to 
the  paper  is  quite  surprising,  even  after 
making  allowance  for  the  energy  and 
ability  with  which  the  publishers  of  the 
paper  have  long  been  credited. 


NEW  RELIGIOUS  MONTHLY. 

Congregational  Work  is  the  title  of  a 
new  monthly  in  Philadelphia  devoted 
to  the  home  and  foreign  missionary  oper- 
ations of  the  Congregational  churches 
in  the  United  States.  It  is  stated  that 
one  hundred  and  twenty-five  thousand 
copies  of  the  first  number  will  be  circu- 
lated. 


A  CUBAN  RELIEF  FUND, 
The  Mansfield  (O.)  News,  edited  by 
W.  S.  Cappeller  and  E.  S.  Hiestand, 
has  opened  a  popular  subscription  for 
the  cause  of  Cuba.  Names  and  amounts 
of  contributors  are  published  each  day. 


ADVERTISING  MEDIUMS. 


Advertisers 

covering  NEW  ENGLAND  never  omit 
the  Boston  Herald,  Daily  and  Sunday. 

In  PHILADELPHIA  they  use  the  In- 
QUIRER,  if  they  use  but  one  paper,  and, 
if  more,  the  Inquirer  heads  the  list. 

In  PITTSBURGH  everyone  knows  the 
Chronicle  Telegraph  leads  them  all. 

In  CLEVELAND  the  Plain  Dealer 
and  Evening  Post  have  distanced  all 
competitors. 

In  DETROIT  every  one  concedes  that 
the  Evening  News,  with  the  Morning 
Tribune,  cover  the  field. 

In  GRAND  RAPIDS  the  Evening 
Press  has  more  than  double  the  com- 
bined circulation  of  all  the  other  papers 
there. 

In  CHICAGO,  the  old  Evening  Jour- 
nal holds  all  its  old  readers,  and  has 
gained  enough  more  to  make  its  circu- 
lation about  75,000. 

C.  J.  BILLSON, 

Chamber  of  Commerce,         Tribune  Building 
CHICAGO.  NEW  YORK. 


THE  CHICAGO 

TIMES-HERALD 

enjoys  a  position  among  daily  newspapers 
second  to  none  in  America. 

INDEPENDENT  IN  POLITICS, 
INFLUENTIAL  I^  POWER, 
it  is  distinctively  the  peop'e's  paper. 
Its  sub«;tantial  and  growing  circula'ion, 
BUILT  UPON  MERIT  ALO.ME, 
mikes  it  an  invaluable  advertismg  medium. 
Send  f  if  rite  c.ird. 


SUBSCRIPnON  RATES  : 
Daily,  one  year,  .      -      .       -      .  $4.00 
Sunday,     "  -       -       .       .       .  2.00 


Chicago  Office,     |    New  York  Office, 
154  to  158  Washington    1512  and  1513  American 
Street.  |        Tract  Building. 


THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 


A  NEWSPAPER  OWNED  BY  A 
GREAT  CITY. 

Dresden,  one  of  the  German  capitals, 
owns  a  singular  piece  of  property, 
though  one  most  admirably  managed;  it 
is  a  morning  newspaper,  the  Dresdener 
Ameiger.  This  daily,  upon  the  death 
of  its  last  proprietor,  was  willed  to  the 
city  upon  the  condition  that  all  profits 
arising  therefrom  should  be  spent  upon 
the  public  parks. 

This  year  a  large  playground  of  nearly 
8  acres  was  purchased  from  Prince 
George,  the  king's  brother  and  heir  ap- 
parent, and  it  will  be  ready  for  use  next 
spring.  The  paper  continues  to  hold 
the  respect  of  all  citizens,  for  the  trust 
has  been  carried  out  in  its  broadest 
spirit,  and  the  power  has  never  been  em- 
ployed to  foster  any  school  of  opinions — 
social,  political,  or  religious. 


THE  PRESS  IS  GENEROUS. 

It  appears  that  almost  eighteen  hun- 
dred newspapers  contributed  free  space 
to  advertise  "  Field  Flowers,"  a  volume 
of  selections  from  Eugene  Field's  poems, 
the  proceeds  of  which  are  to  be  used  in 
erecting  a  monument  to  the  "poet  of 
childhood,"  the  Ladies'  Home  Journal 
and  other  well-known    papers  being 


ADVERTISING  MEDIUMS. 

YORK 
TIMES. 

"All  the  News  That's  Fit  to  Print." 

SUNDAY : 

Magazine  Supplement. 

SATURDAY: 

Literary  and  Art  Supple- 
ment. 

™"  NEW 
ORLEANS 
ITEM 

Makes  the  Following  Stntements, 
and  is  Prepared  To  Back  Them  : 

That  it  has  a  larger  circulation  and  is 
delivered  directly  into  more  homes 
daily  than  any  other  paper,  morning  or 
evening,  published  in  the  South.  Ad- 
vertisers who  contemplate  advertising  in 
the  South  should  WRITE  FOR  RATES. 

BOSTON 
JOURNAL 

LEADING    REPUBLICAN  NEWS- 
PAPER OF  NEW  ENGLAND. 

It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

CIRCULA.TION  82,622. 
"It  has  a  big  field  all  to  itself." 

The  Chicago 
CHRONICLE. 

A  sturdy  advocate  of  Democracy. 

To  reach  the  democrats  of  Chi- 
cago and  the  Northwest,  use  the 
Chronicle. 


among  the  number.  Eighteen  hundred 
publications  were  applied  to,  and  less 
than  a  dozen  refused  space. 


A   CENTENARIAN  PARAGRAPH. 

On  the  occasion  of  a  lord  mayor's 
show  about  a  century  ago,  the  London 
Times  was  officially  facsimiled  and  issued 
to  the  public.  This  is  said  to  be  the  first 
authentic  reproduction  of  an  issue  of  the 
Times,  the  so-called  facsimiles  which 
have  been  sold  Irom  time  to  time  often 
bearing  little  resemblance  to  their  sup- 
posed originals. 

It  consists  of  a  four- page  sheet.  It  is 
numbered  3,736,  and  its  price,  when 
originally  issued,  was  4M.  It  now  costs 
id. — the  first  copy  of  the  Times  ever 
sold  for  that  coin.  This  old  Times  con- 
tains this  piece  of  news:  — 

' '  We  are  sorry  to  announce  the  re- 
signation of  George  Washington,  Esq., 
of  his  situation  of  President  of  the  United 
States  of  America." 

The  Times,  of  course,  had  always 
treated  the  affairs  of  the  new  republic  in 
America  in  a  spirit  of  derision. 
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ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 

ROBERT  HALSTEAD.  >  associates 
WILLIAM  WATreNBERG.l 


offices: 

Broadway  and  Murray  Street, 

OPPOSITE  CITY  HALL  PARK 
(POSTAL   TELEGRAPH  BUILDING). 
LONG-DISTANCE    TBLHPHONE,     177O  CORTLANDT. 


Pleaseaddress  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 


TWO  DOLLARS  A  year,  in  advance, 

t>  any  part  ol  the  United  States  or  Canada;  to 
F  reign  Countries  in  the  postal  union,  $4  a  year. 
Single  copies,  TEN  CENTS. 

Subscribers  should  have  their  copies  of  Thb 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  0/ 
t  ichanges  which  go  to  every  newspaper  office. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  firsi  page,  |i  per  lineeach  insertion,  with- 
out discount. 

Small  advertisements  under  classified  headings, 
such  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 
It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

[our  choicest  "  bargains." 
No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  $25  we  will  send  25  annual  sub- 
scriptions. 

bound  volumes. 
For  ^2.50  we  will  send  a  bound  volume  of  the 
last  hall-year,  March  to  August,  inclusive; 
or  for  $s  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


NO  COMPROMISE. 

That  the  year  1896  has  not  been  a 
particularly  profitable  one  for  newspa- 
pers generally  requires  no  proof,  but 
perhaps  all  the  more  for  this  reason  it 
is  pleasant  to  reflect  that  there  are 
some  losses  which  they  might  have  sus- 
tained, but  from  which  an  all-wise 
Providence  protected  them  at  the  proper 
time. 

During  the  year  a  considerable  num- 
ber of  the  celebrated  series  of  libel 
suits  of  Tynd ale  Palmer  and  Joao  Fran- 
cisco De  Freitas  have  gone  to  trial,  and 
in  no  case  that  we  can  now  recall  have 
they  secured  enough  money  to  in  any 
considerable  degree  recompense  them 
for  the  expenses  incurred.  The  latest 
reported  judgment  is  one  of  6^  cents  in 
the  suit  of  Tyndale  Palmer  against  the 
Pittsburg  Leader. 

The  history  of  these  multitudinous 
suits  is  so  well  known  that  it  is  not 
worth  repetition  at  this  time.  SufKice  it 
to  say  that  some  time  in  the  early  part 
of  1894  a  news  item  was  sent  out  by  the 
United  Press  concerning  the  connection 
ot  Palmer  and  DeFreitas  with  some 
South  American  commercial  enterprise. 
The  original  article  that  caused  trouble 
appeared  in  the  Philadelphia  Times,  and 
that  is  the  only  paper  which  could  rea- 
sonably have  been  considered  in  any 
great  degree  responsible  even  for  care- 
lessness in  the  editing  of  matter  received 
in  the  ordinary  course  of  business. 
At  a  very  early  moment,  however,  the 


clever  gentleman  in  question,  not  satis- 
fied to  test  the  question  ol  a  vindication 
of  character  in  one  suit  against  the  orig- 
inal publisher,  proceeded  to  claim  dam- 
ages from  a  vast  number  of  newspapers, 
amounting  in  the  aggregate  to  many 
hundreds  of  thousands  of  dollars. 

In  dealing  with  this  problem,  which 
appealed  to  so  large  a  number  of 
publishers,  two  different  courses 
were  pursued.  Some  of  them  of- 
fered sxall  amounts  in  settlement,  which 
were  received  with  apparent  avidity  by 
the  plaintiff's.  Others  wisely  decided  to 
fight  the  suits  in  the  courts,  and  these 
latter  have  not  had  occasion  to  regret 
their  judgment  in  the  matter. 

In  October,  1894,  a  meeting  was  held 
in  Chicago  of  various  publishers  inter- 
ested, and  concerted  action  for  defence 
was  taken,  which  has  resulted  in  saving 
to  many  newspapers  the  payment  of 
sums  of  money  to  stop  litigation. 

The  American  Newspaper  Publishers' 
Association  has  also  done  good  work  for 
its  members  in  keeping  them  posted  in 
regard  to  the  various  suits  as  they  come 
up. 

An  important  feature  of  many  cases 
has  been  the  question  of  giving  security 
for  costs. 

In  many  instances  where  as  residents 
of  Pennsylvania  they  sued  newspapers 
in  other  states,  they  were  called  upon  to 
furnish  bonds,  which  they  failed  to  do, 
allowing  the  suits  to  go  by  the  board. 

In  one  case  they  sued  the  proprietor 
of  a  small  country  dail/  for  amounts 
aggregating  $100,000  in  all.  In  that 
instance  the  court  ordered  the  plaintiffs 
to  deposit  |200  cash  as  security  for  costs, 
which  they  failed  to  do,  and  the  suit  in- 
volving so  much  money  was  dismissed. 

Their  policy  all  the  way  through 
seems  to  have  been  to  secure  settlements 
by  compromise,  if  possible,  and  the 
record  of  cases  would  seem  to  indicate 
that  the  newspaper  man  who  stands  on 
his  rights,  refuses  to  settle,  and  goes  into 
court,  will  fare  the  best.  Juries  are,  in 
spite  of  all  that  is  said,  generally  inclined 
to  be  fair  in  their  verdicts. 

In  certain  cases  where  settlement  has 
been  made,  photographs  of  the  checks 
have  been  forwarded  to  other  publishers 
whose  cases  have  not  yet  come  to  trial, 
and  this  is  an  aspect  ol  the  case  that  un- 
doubtedly will  have  an  effect  the  reverse 
of  that  intended  by  the  plaintiffs. 

To  sum  the  whole  matter  up,  it  would 
seem  that  the  chances  are  more  and 
more  in  favor  of  those  publishers  who 
refuse  to  compromise. 


SUPPORT  THE  LOUD  BILL, 

With  the  reassembling,  after  the  holi- 
days, of  Congress,,  a  bill  of  the  deepest 
importance  will  come  up  before  the  Rep- 
resentatives, one  affecting  newspaper 
interests.  Congressman  Loud  will  then 
urge  to  the  utmost  the  measure  he 
struggled  for  in  the  last  session  of  the 
National  Legislature. 

"  I  believe  this  bill  will  save  the 
Government  $2,000,000,  and  may  pre- 
vent the  issuance  of  bonds  on  the  eve  of 
a  new  Administration."  Thus  Mr.  Loud 
closed  his  opening  argument  on  his 
postal  reform  bill — a  measure  to  restrict 
second  class  matter. 

His  statement  is  undoubtedly  true  and 
must  naturally  appeal  to  every  citizen 
anxious  for  the  admittance  of  Prosperity, 
too  long  banished  and  now  standing 
waiting  in  enticing  entreaty,  knocking 
at  the  gates  of  Common  Sense. 

The  arguments  of  the  clique,  again 
desperately  opposed  to  the  needed  re- 
form, that  the  government  must  loose 
millions  through  a  terrible  diminution  of 
the  revenue  from  carrying  letters  and 
merchandise  classed  as  second  and  third 
class  matter,  is  a  bugaboo  with  a  smiling 
face.  It  seems  strange  that  those  who 
are  desperately  in  earnest  in  their  efforts 
to  suppress  the  Loud  bill  should  not  have 
stirred  up  some  more  harrowing  specter. 

The  greatest  danger  to  be  appre- 
hended from  the  movements  of  those 
hostile  to  the  measure  is  the  sec- 
tional prejudices  they  are  appealing  to 
when  they  try  to  persuade  the  congress- 
men from  New  England  that  the  bill  of 


the  Californian  must  affect  disastrously 
many  great  industries  in  their  states. 
The  same  statement  is  made  to  the  men 
of  New  York  and  Pennsylvania.  It  re- 
mains to  be  seen  whether  those  chosen 
to  take  care  of  the  best  interests  of  their 
constituents  can  take  so  narrow  a  view 
of  their  manifest  duty. 

The  better  class  of  papers  all  over  the 
Union  are  in  favor  ol  the  Loud  bill,  call- 
ing attention  to  the  fact  that  it  is  true  in 
national  economy  as  in  individual  expe- 
rience that  a  penny  saved  is  a  penny 
made,  and  many  of  them  go  so  far  as 
to  state  that  this  bill  will  be  the  means 
of  saving  as  great  a  sum  as  $15,000,000. 

It  will  be  remembered  that  at  the  last 
annual  gathering  of  the  members  of  the 
American  Newspaper  Publishers'  Asso- 
ciation the  Loud  bill  was  indorsed  ab- 
solutely. The  publishers,  understanding 
that  it  meant  greater  costs  to  them,  did 
not  hesitate, but  frankly  acknowledged  its 
necessity.  Their  promise  of  approval 
in  view  of  the  self  sacrifice  that  would 
be  required  of  them  was  an  honest, 
honorable  act. 

It  now  largely  rests  with  these  same 
publishers  to  win  the  day  through  the 
power  of  their  pens,  and  we  expect  to 
see  them  stand  by  their  former  decis- 
ion. This  is  easier  for  them  to-day  than 
it  was  then,  for  through  their  great  or- 
ganization they  have  since  secured  con- 
cessions from  the  express  companies 
that  largely  reduce  the  cost  of  their  pat- 
riotism. 

Secretary  William  C.  Bryant,  ot  the 
American  Newspaper  Publishers'  Asso- 
ciation, has  sent  a  circular-letter  to  the 
members  of  the  association,  reminding 
them  that  the  Loud  postal  bill  now  be- 
fore congress  was  formally  approved  by 
the  members  early  in  the  year,  and 
urging  them  to  do  everything  in  their 
power  to  make  the  passage  of  the  bill  a 
certainty.  Publishers  are  asked  to  com- 
municate at  once  with  the  congressmen 
from  their  respective  districts,  and  make 
plain  the  necessity  for  the  passage  of  the 
bill. 

There  is  no  doubt  that  if  every  member 
of  the  association  will  at  once  take  pains 
to  enlist  the  active  support  and  co- 
operation of  local  men  of  influence,  and 
induce  the  latter  to  combine  their  own 
efforts  with  those  of  the  publishers,  much 
can  be  done  to  expedite  the  passage  of  the 
bill.  The  subject  should  also  be  vig- 
orously handled  in  the  editorial  columns. 

With  a  press  united  in  opposition  to 
a  lobby  that  is  backed  by  the  large  per- 
sonal interests  fearing  the  Loud  bill,  it 
will  become  a  law,  but  if  the  real  pub- 
lishers grow  faint-hearted,  the  fraud  due 
to  a  too  liberal  conception  of  the  laws 
relative  to  "  the  distribution  of  intellig- 
ence "  will  continue. 


OTHER  PEOPLE'S  THOUGHTS. 

An  interesting  question  in  the  minds 
of  newspaper  men  who  have  devoted 
some  thought  to  the  possibihties  of  their 
profession  is  the  extent  to  which  the 
journahst  by  the  nature  of  his  surround- 
ings lives  in  the  thoughts  of  others. 
Whether  the  newspaper  man  does  not 
lose  his  originality,  his  positive  individ- 
uality being  weakened  by  a  process  of 
thought  that  is  too  often  but  following 
the  reasoning  of  others,  is  the  suggestion 
interrogative. 

It  is  a  fact  that  the  newspaper  man  of 
any  consequence  must  read  not  only  his 
own  but  many  other  papers.  His  life  is 
spent  in  reading  and  writing  with  a 
rapidity  necessarily  precluding  any  idea 
of  serious  thought,  except  for  those  who 
save  time  by  seeing  things  at  a  glance, 
and  this  is  a  faculty  too  rarely  found. 

It  must  unfortunately  be  said  that  even 
those  who  grasp  a  subject  with  marvel- 
lous appreciation  acquire  an  abnormal 
appetite  for  reading  during  their  every 
spare  moment.  On  the  way  to  and 
from  the  office,  at  home  before,  during 
and  after  meals,  they  read  what  others 
have  written,  and  the  supposition  that 
they  live  chiefly  in  the  thoughts  of  others 
is  therefore  seemingly  backed  by  strong 
support. 

The  last  man  on  earth  for  the  most 
daring  to  attempt  to  dictate  to  is  the 


journalist,  for  he  is  too  busy  to  listen 
patiently  to  what  might  be  good  for 
him,  and  we  therefore  offer,  only  in  the 
form  of  suggestion,  the  hint  that  he 
occasionally  let  himsell  lapse  into 
thoughts  that  are  actually  his  own. 

All  work  and  no  play  has  been  always 
the  making  of  dull  men  as  well  as  boys 
and  the  man  who  cannot  consent  to 
enjoy  the  luxury  of  a  moment's  self 
thought  is  bound  in  the  end  to  run  in  a 
rut. 

The  serious  point  in  the  suggestion 
that  newspaper  men,  perhaps,  live  too 
much  in  the  thoughts  of  others,  is  that 
the  majority  of  them  drifted  into  the 
business  through  literary  temperament, 
the  longing  to  write,  and  an  ability  to 
tell  things  in  an  interesting  way.  But 
the  temptation  of  persistently  thinking 
the  thoughts  of  others  must  dull  the 
initiative  and  leave  men  with  a  passion 
for  reading  everything  that  appears  in 
type.  The  natural  result  is  that  litera- 
ture loses  many  a  bright  star  in  her  fir- 
mament, and  journalism  gains  but  a  neb- 
ulous uncertainty. 

We  would  not  suggest  that  our  friends 
quit  reading  thp  exchanges,  but  would 
urge  that  the  newspaper  man  allow  him- 
self a  few  moments  each  day  for  thought 
away  from  the  office,  and  that  if  his  hand 
be  not  too  fatigued  he  jot  down  a  few  of 
the  things  that  have  come  to  him. 

In  time  he  can  condense  and  shape 
them,  and  he  and  those  who  read  what 
he  writes  will  both  be  bettered,  for  in 
addition  to  an  improvement  in  daily 
work  there  is  the  fair  chance  that  the 
literary  world  will  not  lose  the  legacies 
that  go  astray. 


NOTE  AND  COMMENT. 

George  Ray,  of  the  house  of  represen- 
tatives of  New  York  State,  has  thought 
over  the  possibility  of  distinguish- 
ing himself  in  legislative  halls  until, 
muddle-headed,  he  has  proposed  a  bill  to 
prohibit  the  printing  in  the  newspapers 
of  news  in  regard  to  suicides. 

His  bill  allows  journals  merely  to 
make  the  simple  statement  of  death  by 
suicide,  giving  name,  date  and  place, 
and  that  without  illustrations  or  further 
comment. 

This  legislative  Ray  ought  to  be 
turned  inwardly  to  try  and  discover  if 
the  representative  cranium  is  not  cracked 
in  some  uncomfortable  spot.  The  pro- 
posed law  is  unconstitutional,  stupid  and 
unworthy  of  too  serious  consideration. 

The  San  Francisco  Chronicle  has  be- 
gun a  novel  charity  enterprise.  It  has 
solicited  and  secured  pictures  from  many 
papers,  using  them  in  the  Chronicle  and 
selling  the  originals,  the  money  going 
to  charity.  The  best  American  news- 
paper artists  contribute. 


Richard  Watson  Gilder,  editor  of  the 
Century  Magazine,  in  the  course  of  a 
brilliant  article  about  editing,  which 
appears  in  the  Independent,  very  prop- 
erly says: 

"The  higher  rewards  are  for  those 
who  realize  responsibility,  on  the  one 
side  as  purveyors  of  periodicals — daily, 
weekly  and  monthly;  on  the  other  as 
readers,  and  as  the  guardians  of  pure 
minds  and  decent  homes.  Editors,  pub- 
lishers, writers  and  readers — we  are  all 
builders  of  the  state,  that  living  organism 
which  will  admit  of  no  neglect.  And 
to  build  the  state  must  be  builded  the 
character  of  the  individual  citizen;  he 
should  be  saved"  from  the  flashy, 
hysterical  and  gross.  It  should  be  the 
privilege  of  the  press  to  conduce  to 
clean-mindedness,  good  taste  and  good 
conscience,  a  brotherly  disposition 
toward  all  men,  quietness  of  soul  and 
calmness  of  judgment." 


The  New  York  Evangelist  well  says: 
"  Let  the  good  people  of  our  city  who 
are  in  earnest  to  do  good  consider  not 
once,  but  twice,  and  three  times,  before 
they  rush  into  a  movement  to  start  anew 
daily  paper. 

"The  effect  of  such  a  proposal  is  to 
discredit  our  best  papers,  while  it  does 
not  check  the  circulation  and  influence 
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of  the  other  class  that  we  wish  to  drive 
out.  Wherefore,  our  advice  is,  if  you 
cannot  find  a  paper  that  is  ideally  perfect, 
take  the  best  you  can  get. 

"  If  a  man  does  not  wish  a  secular 
paper  to  come  into  his  house  on  a  Sun- 
day he  can  subscribe  only  for  the  week- 
day edition. 

"  But  all  this  sighing  for  the 'ideal' 
and  complaining  of  the  actual  has  the 
effect  only  to  weaken  the  best  papers  we 
have  and  to  strengthen  the  worst.  All 
of  which  is  respectfully  submitted  to  the 
sober  second  thought  of  the  good  Chris- 
tian people  of  our  city." 


There  are  some  postal  rules  worth  oc- 
casional repetition.  Newspapermen,  as 
well  as  others,  should  remember  that 
though  letters  are  always  forwarded  if 
accompanied  by  a  2  cent  st«mp  even  if 
it  is  not  sufficient,  yet  it  is  different  with 
newspapeis.  Newspapers  require  i  cent 
for  every  4  ounces. 


The  Pen  and  Pencil  Club  of  Philadel- 
phia is  perhaps,  if  not  certainly,  the  most 
active  news- 
paper man's 
organiz  a  t  i  o  n 
in  America.  It 
always  has  a 
good  thing  up 
its  sleeve, 
though  this 
might  properly 
b  e  explained 
by  the  fact  that 
the  club's  coat- 
of-arms,  as 
shown  on  its 
door,  No.  1026  Walnut  street,  has  under 
the  crossed  club,  pen  and  sword  the 
significant  words,  "The  Fourth  Estate. ' ' 
The  latest  thing  that  the  Pen  and 
Pencil  Club  evolved  was  the  idea  of 
opening  its  home  to  women  and  children 
when  ihey  accepted  the  invitation  to 
"comesee  the  club's  Christmas  tree." 

Of  course  everybody  invited  came  and 
saw  and  went  away  glad  that  they  had 
come  and  seen. 


POPULAR    PAPER'S  CALENDAR. 

One  of  the  handsomest  calendars  for 
1897  which  has  yet  appeared,  is  the  one 
issued  by  Perry  Mason  &  Company, 
publishers  of  the  Youth's  Companion. 
The  calendar  is  m  the  form  of  a  folder, 
io\  by  24  inches  in  size,  having  four 
leaves  or  panels,  on  each  of  which  is  the 
figure  of  a  beautiful  maiden,  litho- 
graphed in  twelve  colors  from  an  original 
painting. 

Perry  Mason  &  Company  give  it  free 
to  all  subscribers  to  the  Companion  who 
send  the  subscription  price  of  the  paper 
for  1897. 


ADVISED  PUBLISHERS  TO  GET 
TOGETHER. 

From  the  Ohio  f^'ewspapcr  Maker. 

Tyndale  Palmer,who  sought  a  year  or 
so  ago  to  institute  a  job  lot  of  libel  suits 
against  newspaper  publishers,  is  hot 
after  Ernest  Y.  Birmingham,  editor  of 
The  Fourth  Estate,  253  Broadway, 
New  York. 

Palmer's  grievance  against  The 
Fourth  Estate  seems  to  be  princi- 
pally because  that  paper  advised  all  pub- 
lishers to  get  together  and  fight  Palmer 
and  his  scheme. 

Publishers  having  anything  of  interest 
in  this  case  should  correspond  with  Mr. 
Birmingham. 


Editor  The  Fourth  Estate: 

Your  last  week 's  Fourth  Estate 
was  such  an  especially  good  number 
that  it  seemed  to  me  I  ought  to  let  you 
know  that  I  thought  so.  It  seemed  to 
cover  its  ground  very  cleverly.  The 
idea  of  getting  the  cartoonists  to  cartoon 
themselves  was  a  clever  and  enjoyable 
feature. 

George  French, 

Business  Superintendent  New  York  Journal. 


PURELY  PERSONAL. 

J.  M.  BuGBEE,  the  accomplished  ad- 
vertising manager  of  Walter  Baker  & 
Company,  was  recognized  by  Santa 
Claus  in  a  memorable  way.  He  re- 
ceives a  bequest  of  $50,000  by  the  will 
of  Henry  L.  Pierce,  late  chief  propri- 
etor of  the  famous  cocoa  companv, 
and  while  the  sorrow  which  Mr. 
Pierce's  death  has  brought  to  all  his  as- 
sociates must  outweigh  all  other  consid- 
erations, his  munificence  to  those  who 
have  worked  for  him  and  with  him  is  a 
striking  incident,  and  should  go  on 
record  for  his  perpetual  honor. 

Pierce  Underwood,  formerly  adver- 
tising manager  of  the  Chicago  Interior, 
will  be  married  in  Chicago  January  6  to 
Miss  Alice  Winslow  Head.    Mr.  Under- 


wood, who  is  as  popular  as  he  is  ener- 
getic, is  receiving  the  best  wishes  of 
many  friends  outside  of  Chicago  as  well 
as  in  it. 

L.  P.  Bradley,  the  clever  cartoonist 
of  the  Chicago  Inter  Ocean,  whose  work 
is  nationally  known,  sent  too  late  for  our 
last  issue  a  cartoon  representing  the 
reasons  newspaper  men  should  be  glad 
in  the  Christmas  holidays.  It  is  used 
this  week  as  still  appropriate  to  the  state 
of  mind  of  the  newspaper  artist  who 
struggled  for  originality  in  Christmas 
subjects. 

Charles  H.  Touzalin,  of  the  Lord 
&  Thomas  Advertising  Agency,  Chi- 
cago, was  married  December  23  to  Miss 
Mary  K.  Virtue. 

George  A.  Shives,  at  present  man- 
ager of  the  St.  Louis  Chronicle,  has 
been  promoted  to  the  position  of  assis- 
tant to  Milton  A.  McRae,  general  man- 
ager of  the  Scripps-McRae  League. 

It  is  rumored  that  E.  W.  Scripps  is 
shortly  to  retire  from  the  presidency  of 
the  league,  and  that  Col.  McRae  will 
succeed  him,  in  which  case  Mr.  Shives 
will  become  manager. 

E.  R.  Blaine,  until  recently  "out- 
side "  representative  of  the  Procter  & 
Collier  Agency  of  Cincinnati,  has  taken 
a  similar  position  with  Pierce  Under- 
wood, special  agent,  Chicago. 

Ralph  Roberts,  the  venerable  editor 
of  the  Belvidere  (111.)  Standard,  has 
closed  his  connection  with  that  paper 
after  forty  five  years'  continuous  work  as 
its  editor.  The  Standard  was  established 
in  1 85 1  by  Mr.  Roberts. 

H.  H.  Atherton,  Jr.,  the  Washington 
correspondent  of  the  Boston  Advertiser , 
has  been  selected  a  member  of  the  press 
committee  for  the  inauguration  exercises 
in  March.  Gen.  H.  V.  Boynton,  the 
dean  of  Washington  correspondents,  is 
its  chairman. 

Joseph  O'Connor,  editor-in-chief  of 
the  Buffalo  Enquirer,  will  sever  his  con- 
nection with  that  paper  January  11. 
Mr.  O'Connor  assumed  editorial  charge 
of  the  Enquirer  eleven  months  ago 
under  an  agreement  for  one  year  which 


will  expire  on  the  date  named  above,  and 
his  efforts  have  done  much  to  place  the 
Enquirer  in  the  high  position  it  now  oc- 
cupies. His  plans  for  the  future  are  not 
yet  fully  matured. 

R.  N.  Plummer,  for  many  years  the 
traveling  representative  of  the  Medical 
Record,  and  the  founder  of  the  American 
Medical  Review,  has  identified  himself 
with  the  George  H.  Regar  Advertising 
Agency,  Philadelphia,  in  which  agency 
he  will  conduct  a  special  department  of 
medical  journal  advertising. 


William  E.  Smvthe,  a  former  editor 
of  the  Brockton  (Mass.)  Gazette,  has  an 
interesting  article  in  the  Century  Maga- 
zine on  ^^0\xr  Great  Pacific  Common- 
wealth," by  which  he  means  the  state 
of  California.  Mr  Smythe  is  largely 
interested  in  California  and  believes  that 
it  will  be  the  great  state  of  many  small 
estates. 

William  B.  Rotch,  editor  and  owner 
of  the  Milford  (N.  H. )  Farmers^  Cabi- 
net, has  been  appointed  a  colonel  on  the 
staff  of  Governor- elect  Ramsdell.  The 
appointment  is  naturally  regarded  as  a 
most  fortunate  selection,  for  Colonel 
Rotch  is  a  gentleman  of  rare  abilities, 
large  fortune  and  true  social  instincts. 

Abram  Thomson,  the  oldest  active 
editor  in  Ohio,  will  retire  from  the  Dela- 
ware Gazette,  giving  way  to  his  son,  R. 
C.  Thompson.  Henry  C.  Thompson  of 
Dayton  will  be  taken  into  the  firm.  The 
senior  Thomson  has  been  an  editor  for 
over  sixty-eight  years. 


Stephen  W.  Bolles,  former  manag- 
ing editor  of  the  Toledo  (O.)  Blade  and 
later  proprietor  of  the  Erie  (Pa.)  Dis- 
patch, is  now  managing  editor  of  the 
Buffalo  limes. 


COURTEOUS  AND  CLEVER. 
Every  publisher  in  New  York  who  has 
had  occasion  to  come  in  repeated  con- 
tact with  the  officials  of  the  New  York 
post  office  has  probably  become 
aware  of  the  unfailing  courtesy  of  H. 
W.  Connelly,  the  superintendent  of  the 
newspaper  mailing  department.  While 
the  labor  and  responsibilities  connected 
with  Mr.  Connelly's  position  are  great, 


and  while  his  obligations  often  compel 
him  to  assume  a  strictly  impartial  atti- 
tude in  dealing  with  questions  that  come 
up  between  publishers  and  the  post-office 
department,  Mr.  Connelly's  efficient  ad- 
ministration of  his  duties  has  won  com- 
mendation from  thousands. 


"BREAKING  THE  NEWS." 
The  Minneapolis  Journal  always  does 
things  in  a  clever  way,  and  we  present 
this  week  with  pleasure  a  cut  entitled 
"  Breaking  the  News, "  which  the  Jour- 
nal used  on  the  occasion  of  its  benefit 
entertainment  for  the  Newsboys'  Club 
and  Home  for  Children  and  Aged 
Women,  which  it  will  be  remembered 
was  a  phenomenal  success.  The  idea  of 
the  cut  is  so  prettily  carried  out  that  we 
feel  warranted  in  using  large  space  for 
jts  reproduction. 


GENIUS  OR  SOMETHING  WORSE- 

William  Allen  White,  recently  made 
famous  by  his  vitriolic  attacks  upon  the 
people  of  Kansas,  is  the  editor  of  the 
Emporia  Gazette,  and  has  long  been  a 
worker  in  the  newspaper  field. 

He  first  attracted  widesprea*!  attention 
by  an  editorial  in  his  paper,  written  dur- 


WILLIAM  ALLEN  WHITE. 


ing  the  presidential  campaign  and  enti- 
tled "  What's  the  Matter  with  Kansas?" 

The  style  of  the  article  was  not  pre- 
cisely classic.  It  was  adorned  with 
figures  of  speech  not  to  be  found  in  the 
text  books  on  rhetoric.  It  abounded  in 
colloquallisms,  which  many  newspapers 
copied  as  an  example  of  what — to  quote 
Mr.  White's  own  words — "a  western 
editor  can  do  when  he  '  sloshes 
around.'  " 


HEAVEN  HELP  US! 

A  statistician  has  learned  that  the  an- 
nual aggregate  of  the  circulation  of  the 
papers  of  the  world  is  estimated  to  be 
12,000,000,000  copies.  To  grasp  the 
idea  of  this  magnitude  we  may  state  that 
it  would  cover  no  fewer  than  10,450 
square  miles  of  surface;  that  it  is  printed 
on  781,250  tons  of  paper,  and,  further, 
that  if  the  number  (12,000,000,000) 
represented,  instead  of  copies,  seconds, 
it  would  take  over  333  years  for  them  to 
elapse. 

In  lieu  of  this  arrangement,  we  might 
press  and  pile  them  vertically  upward  to 
gradually  reach  our  highest  mountains. 
Topping  all  these,  and  even  the  highest 
Alps,  the  pile  would  reach  the  mag- 
nificent altitude  of  490,  or,  in  round 
numbers,  500  miles.  Calculating  that 
the  average  man  spends  five  minutes 
reading  his  paper  in  the  day  (this  is  a 
very  low  estimate),  we  find  that  the  peo- 
ple of  the  world  altogether  annually  oc- 
cupy time  equivalent  to  100,000  years 
reading  the  papers.  —  j'vt^zVw  of  Re- 
views. 


OBITUARY  NOTES. 

Joseph  D.  Weeks,  the  editor  of  the 
American  Manufacturer,  published  in 
Pittsburg,  died  last  week  of  apoplexy. 

Mr.  Weeks  had  been  unusually  engaged 
recently  in  connection  with  his  duties  as 
chairman  of  the  State  Tax  Commission, 
and  had  been  rushing  to  completion  his 
report  that  it  might  be  ready  for  presen- 
tation to  the  legislature. 


Beton  H.  Jones,  of  Cortland,  N.  Y., 
died  last  week  of  Bright's  disease,  aged 
fifty-six  years.  He  was  editor  and  pro- 
prietor of  the  Cortland  Democrat.  In 
the  seventies  he  sold  a  half  interest  to 
Daniel  S.  Lamont,  but  repurchased  it. 
Mr.  Jones  was  a  democrat,  and  was  ap- 
pointed postmaster  by  President  Cleve- 
land. 

Edwin  W.  Bryant,  at  one  time  editor 
of  the  New  York  Banking  and  Insurance 
Chronicle,  died  last  week. 


John  A.  Nash,  for  forty-one  years 
editor  and  proprietor  of  the  Huntingdon 
(Pa.)  Jattmal,  is  dead. 
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THE  WAY  THEY- DO  BUSINESS  IN 
OLD  MEXICO. 


Poor  Pay  for  Workin-j  Obsolete 
Macihnery— Statistics  of  Real 
Interest  —  Nor  so  Hard  as  it 
Might  Seem,  Owing  to  Siestas. 

A  writer  in  the  Typographical  Journal, 
who  recently  visited  Mexico,  gives  many 
interesting  particulars  in  regard  to  the 
newspaper  business  in  that  country.  He 
says: 

"  While  American-made  type,  cases 
and  composing  sticks  are  used,  the  gal- 
leys are  boards,  stones,  and  in  some 
cases  the  bare  ground,  and  the  floor  of 
the  office,  a  window  ledge  or  a  shelf 
serve  as  an  imposing  stone.  The  presses 
are  generally  of  an  old-fashioned  Amer- 
ican make,  from  a  toy  card  press  to  a 
14  X  17  Gordon,  old  Washington  hand 
presses,  or  llat-bed  Taylor  presses,  with 
a  bed  24  x  36. 

"  The  first  printshop  visited  in  Mexico 
was  in  Ciudad  Juarez,  two  miles  south 
of  El  Paso,  Tex.,  where  two  Spanish 
four-page  papers  are  printed —one  page 
at  a  time— on  a  Gordon  press,  and  the 
compositor  works  ten  and  a  half  hours 
per  day  for  75  cents.  On  "  publication 
day"  he  also  takes  turns  kicking  the 
press.  In  Zacitecas  one  bi-weekly  and 
nine  weekly  papers  are  gotten  out.  The 
subicription  price  is  $2  and  $3  per  year. 

statistics  of  wages. 

"  Every  office  has  a  job  branch  in  con- 
nection, and  boys  who  kick  job  presses 
receive  from  18  to  25  cents  per  day,  as 
do  the  boys  who  ink  a  Washington  hand 
press,  and  the  man  at  the  lever  gets  50 
cents,  and  turns  out  150  to  225  sheets 
per  day.  In  Guanajuato  the  wages  on 
three  four-page  newspapers  were  about 
the  same. 

"  But  in  the  government  printing  office, 
where  eighteen  men  are  constantly  em- 
ployed, they  receive  $15  to  $ioo  per 
month,  with  a  "  b:)nu5  "  for  overtime. 
Here  the  Periodico  OJicial,  a  six-page 
semi-weekly,  is  issued,  in  which  the 
laws  of  the  state,  national  and  city 
governments  are  printed,  the  revenue 
receipts  and  expenditures,  legal  notices, 
etc.  The  printer  here  takes  his  turn  at 
setting  type,  making  up  forms,  feeding 
the  press,  turning  the  crank,  or  binding 
pamphlets,  just  as  his  services  may  be 
required. 

' '  In  one  printing  office  I  found  a  native 
perspiring  over  a  table  that  would  not 
lift.  On  examination  I  saw  that  the  figures 
used  were  from  nonpareil  to  long  primer, 
and  the  leaders  about  the  same,  and  to 
fill  out  some  pieces  of  brass  rule  had 
been  used.  No  wonder  it  would  not 
lift! 

"  With  the  assistance  of  some  adobe 
mud  and  the  bright  sun  we  soon  had  the 
form  ready  for  the  press;  after  it  was 
printed  the  intelligent  compositor  was  in 
a  quandary  how  to  distribute  the  form 
and  sent  to  the  hotel  for  me.  As  no  hot 
water  was  to  be  had  in  which  to  boil  the 
form,  the  compositor  came  to  his  own 
rescue  by  dropping  the  form  on  the  floor, 
thus  '  distributing  '  it  in  more  ways  than 
one. 

THE  DEVIL  AT  WORK. 

"  Later  the  '  devil'  was  set  to  work 
rubbing  each  letter  or  leader  on  a  stone 
until  the  adobe  mud  was  cleaned  off. 

"  In  the  City  of  Mexico  about  fifty  news- 
papers and  periodicals  are  published 
in  the  English,  German,  Spanish  and 
French  languages;  copy  tor  the  English 
papers  must  ht  gotten  up  very  plain;  all 
I's  must  be  dotted,  t's  crossed,  u's  under- 
scored, caps  and  small  caps  marked,  all 
points  put  in  in  their  proper  places,  and 
soon,  as  the  Mexican  compositor  sets  the 
copy  just  as  written  and  does  not  know 
a  word  of  what  he  is  setting  or  what  it  is 
all  about. 

"  They  usually  work  from  three 
o'clock  in  the  afternoon  until  the  paper 
is  out  the  next  morning,  and  the 
average  product  of  a  day's  work  for 


a  Mexican  printer  is  3,000  to  4,000 
ems  of  corrected  matter  per  day.  Here 
the  native  receives  from  62^  cents  to  $1 
per  day  for  his  work,  while  for  piece 
work  he  receives  30  cents  per  1,000  ems 
for  Spanish  work,  and  35  cents  per  1,000 
ems  for  foreign  languages.  Native 
foremen  in  composing-rooms  average 
$10  to  $15  per  week;  Americans,  $25  per 
week;  while  native  pressmen  receive  |8 
to  $10  per  week;  feeders,  $5  per  week, 
and  book-binders,  $6  to  $8  per  week. 

DINNER  AND  SIESTA. 

"  Like  every  other  business  house  in 
Mexico,  the  printing  offices  are  closed 
daify  from  one  to  three  o'clock  in  the 
afternoon  for  dinner  and  a  siesta.  The 
worst  excuse  for  a  printing  office  in  the 
Republic  of  Mexico  is  the  government 
printing  office  in  the  city  of  Mexico — 
the  Reforma.  The  hell  box  is  a  re- 
formatory for  youthful  offenders  in  which 
the  thief,  pickpocket  or  beggar  is 
'  taught '  the  art  of  printing  (typesetting, 
running  presses  and  bookbinding)  as  a 
punishment  for  past  oflences.  One 
English  paper,  the  Anglo-American,  is 
printed  here,  and  some  kind-hearted 
soul  ought  to  send  its  editor  a  primer  or 
send  him  to  a  night  school,  so  he  could 
learn  the  difference  between  the  English 
language  and  a  burro. 

"  Several  Spanish  papers  are  also 
printed  here.  The  institution  is  sup- 
ported by  the  government.  The  news- 
papers issued  from  here  are  free,  most 
of  the  job  or  commercial  work  is  done 
free,  and  if  a  merchant  has  any  work 
done  and  pays  anything  for  it,  the  price 
paid  is  retained  by  the  director  as  a 
bonus.  The  work  done  in  this  insti- 
tution is  the  poorest  kind  imaginable, 
and  the  average  printer  can  form  his 
own  conclusions  of  what  the  'printing' 
looks  like  when  I  say  that  the  type  for 
distribution  is  wet  with  a  sprinkling  can 
or  from  an  eaves-trough,  forms  are 
inked  with  a  pad  and  proofs  taken  with 
a  lye  brush. 

"  The  government  of  Mexico  still  ex- 
ercises considerable  censorship  over  the 
press.  If  anything  is  printed  in  any 
native  pap3r  derogatory  to  a  person's 
good  name,  character,  business  or  asso- 
ciates, or  the  country,  its  government 
or  its  officials,  on  complaint  being  made 
to  any  policeman,  guard  or  soldier, 
the  offending  party  is  immediately  ar- 
rested and  lodged  in  jail  until  the 
printed  statement  has  been  proven  to  be 
the  truth." 


IN  HONOR  OF  THE  LE.\GUE. 

Harriet  N.  Rolston  read  at  the  recep- 
tion in  Washington,  given  by  the 
Woman's  National  Press  Association,  a 
poem  in  honor  of  the  guest  of  the  even- 
ing, Harry  D.  Vou^ht.  The  poem  has 
been  very  generally  admired,  and  there 
have  been  so  many  requests  for  copies 
of  it  that  The  Fourth  Estate  takes 
pleasure  in  reproducing  it  as  follows: 

Fraternal  League!  whose  power  doth  bind 

The  attributes  of  miad  to  mind; 

Doth  blend  iheir  rays,  diffuse  their  light — 

Eradicating  Error's  blight; 

Doth  outline  with  a  facile  pen 

The  range  of  man's  exploring  ken; 

Doth  cast  upon  the  biased  thought 

A  truth  by  larger  wisdom  taught: 

Doth  wake  the  soul  to  powers  new-found. 

Where  Superstition's  cerements  bound 

Doth  clear  from  Time's  defacing  mould 

The  pages  of  the  Past,  unrolled; 

Doth  profifer  to  the  world's  wide  gaze 

Th«  secrets  wrapped  in  occult  haze; 

Doth  ply  in  mines  of  thought  its  probe 

To  flash  their  gems  around  the  globe! 

Fraternal  League!  upon  whose  screen 
A  mental  light  from  source  unseen 
Doth  picture,  as  a  glowing  page. 
The  calm  of  peace,  the  storm  of  rage; 
The  power  thst  chains  the  weaker  hand, 
The  force  that  breaks  the  galling  band ; 
Saints  Honor's  form  in  lofty  pride. 
Or  stalking  Vice,  to  Hell  allied; 
Shows  Youth  as  guarded  by  the  State, 
Or  prisoned  in  the  snares  that  wait; 
Shows  Manhood  strong  to  claim  its  share 
Of  common  right  to  earth  and  air; 
Shows  woman  with  advancing  tread 
In  paths  whenci  Prejudice  hath  fled. 

So,  as  electric  currents  run 
From  deep  to  deep,  from  sun  to  sun, 
The  subtle  forces  of  the  mind 
Create,  destroy,  or  loose,  or  bind — 
Their  measurements  the  circling  span 
That  marks  the  Brotherhood  of  man. 


HIS  DESERVED  COMPLIMENT. 


EiviPLOYEES  OF  THE  Springfield,  Mo., 
Leader-Democrat  Banquet  Their 
Employer. 

The  employees  of  the  Springfield 
(Mo.)  Leader- Democrat  recently  paid 
the  highest  compliment  in  their  power 
to  the  manager,  H.  S.Jewell,  by  tender- 
ing to  him  a  banquet  in  appreciation  oi 
their  regard  and  esteem. 

Mr.  Jewell  is  one  of  the  brainy  news- 
paper men  of  the  West,  his  position  in 
the  journalistic  ranks  being  already  an 
assured  one,  though  he  is  only  twenty- 
eight  years  old.    A  bit  of  his  history  and 


the  paper  of  which  he  is  the  proprietor 
as  well  as  manager  will  b;st  illustrate 
the  accomplishments  of  this  young  man. 

lie  went  to  Springfield  in  February, 
1892,  and  assumed  the  position  of  man- 
ager of  the  Democrat.  \\\  May,  1895, 
he  purchased  the  Springfield  Leader, 
and  in  July  of  the  same  year,  having  also 
bought  the  Democrat,  consolidated  the 
two  papers  under  the  name  of  the 
Lea  der-  Democrat . 

The  consolidation  of  the  two  papers 
was  a  rarely  splendid  business  move,  as 
there  has  been  since  a  steady  gain. 

The  Leader- Democrat  is  printed  on  a 
web  perfecting  press,  and  set  by  four 
linotype  machines.  Its  news  features 
make  it  a  great  favorite,  and  its  grow- 
ing circulation  is  to  day  one  of  which 
Mr.  Jewell  has  reason  to  be  proud,  for  it 
is  positive  testimony  of  the  appreciation 
in  which  the  paper  is  held  by  the 
people,  and  a  guarantee  of  even  a  still 
larger  advertising  patronage.  In  influ- 
ence it  is  but  fair  to  state  that  the 
Leader-Democrat  ranks  very  close  to  the 
St.  Louis  and  Kansas  City  papers. 


CHANGES  TO  ANOTHER  PAPER. 

William  S.  Rann,  who  has  been  min- 
aging  editor  of  the  BufFilo  Enquirer  for 
several  months,  has  resigned  to  become 
managing  editor  of  the  Times. 

Mr.  Rann's  work  on  the  Enquirer 
was  uniformly  conscientious  and  able, 
and  the  management  extended  to  him 
the  best  wishes  for  success  in  his  new 
field  of  labor.  Mr.  Rinn  used  to  be  the 
city  editor  of  the  Buffalo  Courier. 


ONE  EDITOR  SUES  ANOTHER. 

Joseph  Oppenheimer,  editor  of  the 
College  Point  (N.  Y.)  Reporter,  has 
caused  the  arrest  of  Edward  Frey,  pro- 
prietor  of  the  Freie  Presse,  for  alleged 
criminal  libel. 

Frey  was  arraigned  and  waived  exam- 
ination, giving  bonds  in  the  sum  of  $500. 


CLEVER  LITTLE  MONTHLY  DIES. 

The  Carson  Pirie  Monthly,  Chicago, 
has  suspended  publication.  The  periodi- 
cal, while  very  small,  was  a  tasteful 
and  attractive  one,  and  it  would  seem 
that  with  some  attention  it  could  have 
been  made  a  source  of  revenue. 


BUSINESS  TROUBLES. 

A  replevin  suit  for  $4,000  worth  of 
goods  was  begun  against  the  Ameri- 
can Ball  Nozzle  Company,  New  York, 
last  week,  by  E.  C.  Stearns  &  Com- 
pany, of  Syracuse,  N.  Y.  Other 
suits  against  the  concern  are  now 
pending.  The  company  has  done  con- 
siderable advertising. 

Several  weeks  ago  C.  F.  Meek,  then 
president  of  the  American  Ball  Nozzle 
Company,  and  a  large  holder  of  its 
stock,  made  a  personal  assignment,  and 
this  is  thought  to  have  precipitated  the 
present  difficulties  with  the  creditors. 


Several  judgments  have  been  entered 
against  the  Nutrolactis  Company  in 
New  York.  The  concern  undertook  to 
introduce  a  new  milk  food,  but  a  really 
fair  trial  of  publicity  was  not  secured. 
One  of  the  judgments  is  in  favor  of  the 
International  Board  of  Health  Journal. 


The  Whitman  Saddle  Company,  New 
York,  has  been  placed  in  the  sherifPs 
hands.  The  concern  has  advertised  for 
many  years,  but  could  not  adapt  itself 
to  modern  methods.  It  had  dealt  in 
bicycles  during  the  past  year,  and  one 
of  the  creditors  is  the  Combination  Cycle 
Company.  Estimable  men  conducted 
the  company,  and  it  deserved  "  better 
luck." 


EXAMPLE  FOR  OTHER  STATES. 

At  a  recent  meeting  of  the  Libel  Com- 
mittee of  the  Pennsylvania  State  Ed- 
itorial Association,  held  to  ascertain  what 
shall  be  done  with  a  view  to  securing 
the  passage  of  the  libel  bill  recently 
agreed  upon  at  a  meeting  in  Philadel- 
phia, it  was  agreed  to  enlarge  the  com- 
mittee so  as  to  have  a  member  for  each 
county,  and  to  have  the  bill  introduced  in 
both  houses  of  the  legislature  at  the  very 
opening  of  the  session. 


HE  MALIGNED  OUR  UNCLE ! 

A  newspaper  man  who  has  been 
chiefly  occupied  in  making  illegible  copy 
for  printers  clever  enough  to  decipher 
his  scrawl  has  taken  it  into  his  head  to 
draw  a  picture  for  The  Fourth  Estate. 
The  drawing  is  so  utterly  wretched  that 


we  would  condemn  it  to  the  always 
hungry  waste  basket  were  it  not  that 
there  is  something  in  the  idea  directly 
pertinent  to  a  momentous  question. 

In  explanation  of  the  cut  it  is  but  just 
to  our  readers  to  state  that  it  is  meant 
to  represent  Uncle  Sam  ready  to  throw 
down  "  gold  brick  "  second-class  postal 
matter  to  uphold  the  real  products  of 
the  press.  In  presenting  our  compli- 
ments to  those  who  differ  with  us  about 
the  Loud  bill,  we  offer  this  awful  picture 
knowing  that  their  wrath  will  descend 
upon  it  and  not  on  us. 
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FROM  THE  RANKS. 


THE   RISE  OF  A  NOW  FAMOUS 
REPORTER. 


"  Once  a  Journalist  Always  a 
Journalist  "— A  Phrase  with 
Limitations  —  Rudyard  Kipling 
AND  THE  Wonderful  Work  He 
Did  as  a  Newspaper  Man. 

The  Academy  tells  the  story  of  Kip- 
ling's journalistic  days  in  a  way  too 
interesting  to  escape  our  shears,  and  we 
therefore  re- tell  in  part  a  good  tale 
without  unnecessary  quotation  marks. 

Kipling  has  said  that  he  who  has  once 
been  a  journalist  remains  a  journalist  to 
the  end.  He  said  this  in  a  semi- auto- 
biographical sense.  But  when  a  man 
has  reached  the  point  of  having  it  even 
rumored  that  syndicates  are  formed  to 
buy  his  MSS.  at  the  rate  of  so  much  a 
word,  the  mill  of  daily  journalism  must 
go  round  without  him. 

But  once  Kipling  was  a  journalist  to 
the  marrow,  and  there  was  real  pathos 
in  his  parting  with  the  "  rag  "  in  India, 
which  he  had  for  so  many  years  done  so 
much  to  adorn.  When,  too,  after  fame 
was  his,  and  America  and  England  com- 
peted for  his  copy,  he  sent  many  a 
sketch  in  his  best  vein  to  the  old  paper 
at  the  old  low  rate  of  pay. 

The  early  hours  of  the  first  morning 
of  his  flying  return  visit  to  Lahore,  his 
City  of  Two  Creeds,  saw  him,  for  sheer 
love  of  the  old  work,  sitting  in  the  famil- 
iar office  chair  correcting  the  same  old 
proofs  on  the  same  old  yellow  paper, 
with  Mian  Rukhn-ud-din,  the  Moham- 
medan foreman  printer,  flying  round  the 
press  with  green  turban  awry,  informing 
all  hands  that  "  Kuppuleen  Sahib  "  had 
returned.  And  there  his  old  editor 
found  him  when  he  came  to  the  office. 
But  those  times  are  not  now. 

As  a  boy  from  school  Kipling  was 
brought  out  to  India,  and  began  at  once 
to  earn  his  modest  monthly  wage  at  the 
bottom  of  the  ladder  oi  Anglo-Indian 
journalism.  Newspaper  work  in  India 
is  carried  on  by  three  classes  of  men. 
The  natives  — Hindu,  Mohammedan  and 
Sikk — labor  side  by  side  in  setting 
up  the  type  and  working  the  machines. 
Europeans  and  domiciled  British  sub- 
jects supply  the  staff  of  "  readers," 
while  the  comparatively  expensive, 
because  imported,  Anglo-Indians  fill 
the  editorial  staff.  And  who  are 
the  shorthand  reporters  and  sub- 
editors? In  Kipling's  day  the  up- 
country  newspaper  had  none.  The 
editorial  staff,  comprising  two  men,  did 
the  entire  work  of  getting  out  the  daily 
paper  of  seven  reading  and  seven  adver- 
tising pages. 

As  a  journalist  he  was  the  man  whom 
all  editors  seek  and  few  find.  He  was  a 
staff  in  himself.  He  distrusted  his  own 
powers,  it  is  true,  so  much  that  to  de- 
mand a  leading  article  from  him  filled 
him  with  anguish.  He  said  it  was 
"above  him,"  and  he  scarcely  wrote  five 
in  as  many  years. 

But  for  every  other  kind  of  work, 
from  writing  editorial  "  notes  "  to 
putting  side  heads  to  paragraphs,  or  re- 
porting a  police  court  case,  he  was  as 
willing  as  he  was  gifted. 

To  every  grade  of  work  he  brought  a 
brilliance  of  happy  thought  which  placed 
his  topic  in  its  brightest  light,  a  dead- 
sure  aim  with  words  which  made  his 
headlines  fit  his  matter  with  that  com- 
plete aptness  which  satisfies  the  editorial 
heart;  a  command  of  abrupt  turns  of  ex- 
pressions which  supplied  humorous  side- 
headings  to  small  paragraphs  in  such 
taking  ways  that  the  reader  could  not 
help  but  read,  but,  more  than  all,  he  ex- 
hibited a  conscientious  industry  and  an 
inexhaustible  pluck  in  his  work  which 
made  his  friends  many  times  fear  that 
the  quick  wheels  of  his  mind  would  one 
day  whirr  and  stop.  He  went  near  to  it 
once  or  twice. 

But  he  never  slackened  in  his  work,  of 
which  on  "  high  collar"  days  there  was 
more  than  enough.  A  "  high-collar  " 
day,  it  may  be  explained,  was  one  on 


SITUATIONS  WANTED. 


THE  ARTIST  SAFE  FROM  OVERWORK. 


(she  seventh  page.) 


which  no  telegrams  from  England  were 
received  before  going  to  press,  and 
editorial  "  Notes  of  the  Day  "  had  to  be 
written  to  fill  the  column  which  the  tele- 
grams should  have  occupied,  thus  bring- 
ing the  editorial  matter  close  up  to  the 
head,  like  a  high- collar,  of  the  first 
column. 

At  other  times  a  multiplicity  of  tele- 
grams crowded  out  so  many  "  Notes  of 
the  Day  "  that  several  of  these,  dealing 
with  cognate  subjects,  had  to  be  strung 
together  into  what  Kipling  called 
"  patent  steamless  leaders." 

Besides  occasional  reporting  outside 
the  office,  Kipling's  daily  work  on  the 
Civil  and  Military  Gazette  was  briefly: 
I.  To  prepare  for  press  all  the  telegrams 
of  the  day;  2.  To  provide  all  the  extracts 
and  paragraphs;  3.  To  make  headed  ar- 
ticles out  of  official  reports,  etc. ;  4.  To 
write  such  editorial  notes  as  he  might 
have  time  for;  5.  To  look  generally  after 
all  sports,  outstation,  and  local  intelli- 
gence; 6.  To  read  all  proofs  except  the 
editorial  matter. 

He  may  have  had  to  do  more,  but, 
roughly  speaking,  for  a  few,  a  very  few, 
hundreds  of  rupees  a  month,  he  did  the 
work  of  at  least  two  men,  and  in  his  odd 
moments  of  leisure  wrote  his  verses  and 
sketches,  some  of  which  have  been  repub- 
hshed  in  "Departmental  Ditties," 
"Soldiers  Three,"  and  "Plain  Tales 
from  the  Hills." 

As  a  rule  they  were  much  too  good 
for  a  hack's  pay  on  a  paper  in  the  north- 
west of  India,  and  even  Kipling's  mod- 
esty, almost  a  fault,  could  not  blind  him 
to  the  fact  that  he  was  selling  his  brain 
work  far  below  its  market  value,  wasting 
its  razor  edge  on  blocks  of  literally 
worthless  and  perishable  matter;  but  he 
believed  that  he  owed  a  debt  of  gratitude 
to  the  newspaper  proprietors,  who  took 
him  on  credit  and  gave  him  a  salary 
when  he  was  a  boy  fresh  from  school, 
ana  he  determined  to  serve  them  for  a 
full  term  of  years. 


KATE  FIELD'S  ASHES  TO  REST 
IN  AUBURN. 

The  ashes  of  Kate  Field,  inclosed  in 
an  urn  of  burnished  copper,  were  trans- 
ferred on  Monday,  in  San  Francisco,  to 
the  care  of  Gen.  Charles  H.  Taylor,  of 
the  Boston  Globe,  who  departed  for  the 
East  on  the  Overland  express  the  same 
night.  Upon  his  arrival  in  Chicago, 
Gen.  Taylor  will  hand  over  the  urn  to 
H.  H.  Kohlsaat,  of  the  Times- Herald, 
who  will  deposit  the  ashes  in  the  Mount 
Auburn  Cemetery,  N.  Y. 


THE  NEW  REPLIES  TO  THE  OLD. 


Sharp  Retort  of  the  New  York 
Journal  to  the  Critics  of  New 
Journalism. 

The  "new  journalism"  is  not  ap- 
proved by  the  "  old  journalism."  And 
for  cause. 

The  new  journalism  was  feeding  the 
hungry  and  clothing  the  naked  on 
Christmas  day.  What  was  the  old 
journalism  doing  ? 

In  the  first  naval  fight  of  the  Cuban 
war,  off  the  mouth  of  the  San  Juan,  the 
new  journalism  had  correspondents  on 
board  the  American  ship  to  report  the 
engagement.  The  old  journalism  had 
none. 

The  country  is  interested  in  the  ques- 
tion of  what  Spain  is  likely  to  do  in  case 
the  United  States  gives  recognition  to 
the  Cuban  Republic.  The  new  journal- 
ism sends  a  commissioner  to  Madrid  to 
interview  Premier  Canovas  and  other 
Spanish  statesman  in  order  to  find  out. 
The  old  journalism  does  nothing. 

The  new  journalism  gives  brains  and 
money  to  the  task  of  getting  the  news 
always  and  everywhere.  The  old 
journalism  expends  neither.  It  waits 
for  the  new  journalism  to  tell  it  what  is 
happening,  and  then  the  old  journalism 
writes  about  it  when  it  can  spare  time 
from  sneering  at  the  new  journalism — 
which  is  better  journalism,  more  modern 
journalism,  more  costly,  intelligent  and 
human  journalism  than  the  old  journal- 
ism— which  is  a  compound  of  niggardli- 
ness, sloth,  narrowness,  incapacity  and 
envy. 

The  new  journalism  does  things;  the 
old  journalism  stands  around  and  ob- 
jects. The  old  journalism  is  a  back 
number,  and  the  people  don't  conceal 
their  comprehension  of  that  mossy  fact, 
which  is  what  hurts.  Circulation  to  a 
newspaper  is  what  circulation  is  to  the 
human  body.  The  old  journalism  has 
no  circulation  to  speak  of.  It  deserves 
none,  for  it  does  nothing  to  earn  circula- 
tion. The  old  journalism  has  degener- 
ated into  a  cheap  growl. 


EDITOR'S  POETS'  CORNER. 
The  busy  editor  looked  up  from  his 
work  and  gazed  at  the  long,  lanky  per- 
sonage who  stood  shrinkingly  before 
him,  a  bundle  of  manuscript  in  his 
hand. 

"  Have  we  a  Poets'  Corner?  " 
He  smiled  broadly  as  he  glanced  in 
the  direction  of  the  waste-paper  basket. 
"Oh,  yes." — New  York  Journal. 


A  YOUNG  NEWSPAPER  BUSINESS 
MANAGER  (heahhy  and  ambitious;  aged 
35)  fifteen  years'  experience  on  morning  daily 
of  over  20,000  circulation,  has  held  second  place 
seven  years,  desires  position  as  worthing  busi- 
ne'S  manager  (no  ornament)  of  morning  or 
evening  daily  with  circulation  of  is.o'o  or  over; 
honesty  and  ability  unquestioned;  present  posi- 
tion permanent  at  good  salary,  but  seeks  change 
on  account  of  illness  in  family;  very  best  letters 
from  present  employers  and  managers  of  well- 
known  dailies;  Aio  New  York  references  and 
gilt- edged  letters  from  prominent  business  men, 
city,  county  and  State  officials.  Address,  BUSI- 
NESS,  care  The  Foi;j<th  Estate. 

A  FIRST-CLASS  ALL-AROUND  MAN, 
called  a  terse  and  vigorous  writer,  who 
is  good  at  tele.;raph,  exchange  or  de  k  work, 
and  experienced  as  local  editor  ;  quick  to  pick 
up  local  connections,  accustomed  to  work  in  the 
West,  desires  position  as  local  or  managing  edi- 
tor, or  reporter.at  fjir  salary  on  reputable  paper 
in  thriving  western  city  after  January  i. 
Address  WESTERN,  care  The  Fourth  Es- 
tate, 

■NT  F.WSPAPEK  man,  thoroughly  posted  in 
the  building  and  operating  of  all  modern 
machinery  used  in  the  getting  out  of  a  news- 
paper, desires  position  as  superintendent  with 
some  first-class  newspaper.  Either  this  or 
foreign  country.  Address  SUPERINTEN- 
DENT, care  of  Fourth  Estate. 


A 


YOUNG  NEWSPAPER  ADVERTISING 
and  business  manager,  35  years  of  age, 
seven  years  on  one  of  Chicago's  largest  and 
best  known  weeklies  is  open  for  an  engagement 
on  or  before  February  i.  Gilt  edge-refer- 
ences, and  if  satisfactory  will  take  small  inter- 
est. Address,  INTEREST,  care  of  The 
Fourth  Estate. 

AS  ADVERTISING  MANAGER  I  can  earn 
$5,000  annually  for  any  high- class  publica- 
tion. Know  intimately  large  advertisers  and 
agencies.  Can  write  and  design  advertisements 
when  desired.  "  Results."  care  Fourth  Es- 
tate. 

CIIUATION  WANTED,  by  an  experienced, 
^  economical  and  thoroughly  practical  news- 
paper (business)  man.  Now  in  charge  of  circu- 
lation and  advertising  of  a  leading  daily.  Ad- 
dress W.  M.  M.,  care  of  Fourth  Estate. 

A  REPORTER  who  can  sketch  desires  posi- 
tion;  metropolitan  experience;  references. 
P.  F.  A.,  care  Thu  Fourth  Estate. 


BUSINESS  OPPORTUNITIES 

■VXT ANTED. — An  energetic,  experienced  busi- 
ness manager  to  take  half  interest  in  an 
established  weekly  in  Colorado.  Exceptional 
opportunity.  Address,  GUIDE,  P.  O.  Box 
261,  Colorado  Springs,  Colo. 


FOR  SALE. 


T-HE  WASHINGTON  FARMER,  esublish- 
ed  in  1847,  the  only  all-around  agricultural 
paper  in  the  State  of  Washington,  is  for  sale. 
Business,  steam  plant  and  real  estate  AT  A 
BARGAIN.  Reason,  old  age  of  owner.  Ad- 
dress IVashington  Farmer,  North  Yakima, 
Washington. 

pOR  SALE. — A  first-class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 

EWSPAPER  AND  JOB  OUTFIT  complete 
in  Missouri  City  of  6,000  inhabitants.  For 
particulars  address,  J  A.  S.,  care  of  The 
Fourth  Estate. 


SPECIAL  AGENTS. 


A' 


DVERTISING  LISTS  are  now  being  pre- 
pared, and  all  indications  point  to  a  rich 
harvest  for  the  early  and  persistent  bird.  Two 
thoroughly  up-to-date  young  men,  having  had 
many  years'  experience  with  leading  advertis- 
ing agcncifs  and  prominent  publications,  want 
a  few  good  papers  to  represent.  In  close  per- 
sonal tou'h  with  all  general  advertisers  and 
agencies  in  United  Slates  and  Canada,  and  abun- 
dantly possessed  of  energetic  business- building 
ability.  Everyihing  comes  to  the  timely  hustler 
who  employs  intelligence  and  grit.  If  not  satis- 
factorily represented  in  this  field,  address 
SPECIAL  AGKNT,  Fourth  Estate. 

WANTED  TO  PURCHASE. 

XXTANTED.— A  second-hand  Magazine  for  a 
Mergenthaler   Linotype,    without  ma- 
trices.   Address  MAGAZINE,  care  Insurance 
Monitor,  137  Broadway,  New  York  City. 


w 


ILL  PURCHASE  COUNTRY  REPUB- 
lican  newpaper.    "  F  "  care  Fourth  Es- 


DESK  ROOM  WANTED. 

■VXTANTED,  desk  room  in  New  York  office 
for  representative  of  foreign  advertising 
agency.    Give  terms  and  particulars  to  E,  care 
of  The  Fourth  Estate. 


SITUATIONS. 


XIT-ANTED.  —  Writer  of  brilliant  editorial 
paragraphs  for  a  New  York  newspaper . 
Address,  HH,  Box  2907,  City. 
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ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


About  the  NEW  YORK 
EVENING  POST: 

TT  is  noted  that  since  this  plan  was  adopted  (stating 
circulation)   the  circulation  of  The  Evening  Post 
has  slowly  increased,  and    its   advertising  patronage 
rapidly. 

It  seems  to  have  a  stronger  hold  upon  its  advertisers 
now  than  ever  before.  It  gets  its  rates  every  time, 
is  less  yielding  in  the  matter  of  special  positions  than 
any  other  New  York  daily;  but  nevertheless,  it  holds 
its  advertising  better  than  most,  and  as  well  as  any. 

Extract  from  "  How  Many  Copies,"  by  George  P. 
Rowell,  Printers  Inky]2sv\xdxy  i5,  1896. 


ADVERTISING  AGENCIES. 


THERE  ARE  MONTHS  when  advertising 
should  be  curtailed,  and  in  some  cases  dis- 
continmed,  but  this  is  not  one  of  them.  "Our 
New  Way  "  may  exactly  ht  your  case,  and  is 
worth  investigating.    Write  us. 


DODDS 

ADVERTISING 
AND 
CHECKING 

AGENCY 


Water  Street, 


BOSTON. 


M.  B.  WILSON 

GENERAL 

ADVERTISING 

AGENCY,  CHICAGO, 

Is  open  to  figure  on  any  line  ol  legitimate 
newspaper  advertising.  Write  for  estimates. 


THK  GOLD 


Do  you  want  to 

Know  Something 
about 

Write  The  F.ed  E.       1VJ_,W  1 
Klotz  Advg.  Ag'cy 

CHicco  a.  puj^LERS 

SEND  lo  CENTS  for  the  20th  edition 
of  my  Advertisers'  Hand  Book. 

Yours  for  business 

(and  more  of  it). 

'"I'oZTuZT'-'T.C.  EVANS. 

Systematic  and  Persistent  Adver- 
tising THE  Sure  Road  to  Success 
IN  Business. 

the 

R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  Vork, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 
BUSINESS  HELPS. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  Gborge,  Publisher,  150  Nassau  St., 
New  York. 

ALL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  Inteinational 
News  Company,  83  and  85  Uuane  St.,  NewYork, 
one  door  east  of  Broadway. 


PUBLISHERS'  AIDS. 


Reasons  Why  the  Auto- 
matic News  Boy  Box  is 
Useful  and  Profitable. 

It  increases  Sales.  Reduces  Returns.  Gives 
special  Advertising  Display  over  Rival  Papers. 
Increases  profits  to  Newsdealers  and  Newspaper 
owners. 

The  papers  contained  in  the  box  are  protected 
from  rain  and  snow,  and  are  delivered  on  the 
mail  fold,  or  carrier  fold,  as  desired,  by  drop- 
ping in  a  penny,  two  pennies,  three  pennies  or  a 
niclcel  coin,  accotding  to  price  of  newspaper. 
Address 

WM.  H.  HENRY, 
Room  318,  Postal  Telegraph  Building, 
253  Broadway,  N.  Y. 

aS-The  newspapers  using  the  boxes  can  also 
make  it  a  source  of  profit  from  the  sale  of  space 
on  the  boxes  to  general  or  local  advertisers. 

JOURNALISM  IN  PORTUGAL. 

Newspapers  with  Odd  Titles  Con- 
ducted ON  A  Primitive  Plan. 

There  are  fewer  than  fifty  newspapers 
published  in  the  entire  kingdom  ot  Por- 
tugal, the  population  of  which  is  nearly 
5,000,000,  or  about  the  same  as  that  of 
Pennsylvania,  in  which  the  total  number 
of  newspapers  published  is  1,433.  Jour- 
nalism in  Portugal  is  conducted  on  a 
somewhat  primitive  plan,  says  the  New 
York  Sun. 

The  weekly  newspaper  having  the 
largest  circulation  in  the  kingdom  is  the 
Pontos  Nos  I  /,  which  means  literally  in 
English,  "The  Dot  on  the  Eye."  It  is 
published  in  Lisbon.  Another  Lisbon 
paper  is  called  the  Island,  though  why  it 
has  a  geographical  designation  is  not  al- 
together clear.  The  medical  journal  of 
Lisbon  is  called  the  Contemporary  Sur- 
geon. 

The  city  of  Oporto,  better  known  to 
many  Americans  than  Lisbon,  the  capi- 
tal, has  a  number  of  daily  papers,  the 
chief  one  of  which  is  Actualidade,  a  Por- 
tuguese variation  of  the  sort  of  journal- 
ism represented  by  the  well-known 
phrase,  "If  you  see  it  in  The  Sun, 
it's  so."  It  is  not  the  only  Oporto 
journal  with  a  peculiar  name.  There 
is  another  daily,  claiming  a  cir- 
culation of  20,000,  the  title  of 
which  is  Des  de  Marzo,  which  is 
Portuguese  for  the  loth  of  March.  Siill 
another  daily  paper  of  Oporto  is  called 
the  Primerro  de  yaneriro,  otherwise 
the  1st  of  January.  The  humorous 
paper  of  Oporto  is  O  Sorvete  {the  Sher- 
bet) and  three  other  daily  papers  of  the 
same  city  are  known  as  A  Lucia,  A  Pal- 
avara  and  A  Justica,  otherwise  The 
Light,  The  World  and  Justice. 

There  is  one  daily  paper  pubhshed  at 
Valencia,  in  Portugal,  called'  the  Coun- 


AMUSEMENTS, 


Casino,  "An  American  Beauty,"  8.15  p.m. 

Daly's,  "  The  Geisha,"  8.15  p.m. 

Fifth  Avbnub  Theatre,  "  A  Fool  of  For- 
tune," 8.15  P.M. 

Garden  Theatre,  Richard  Mansfield,  8.30  p.m. 

Garrick  Theatre,  "  Secret  Service,"  8.15  p.m. 

Herald  Square  Theatre,  "The  Girl  from 
Paris,"  8.15  P.M. 

Hoyt's  Theatre,  "  My  Friend  from  India," 
8.  )o  p.m. 

Knickerbocker  Theatre,  "  A  Bunch  of  Vio- 
lets," 8.15  P.M. 

KosTBR  &  Bial's,  Vaudeville,  8  p.m. 

Lyceum  Theatre,  "  The  Late  Mr.  Castello," 
8  P.M. 

Olympia — Music  Hall,  Vaudeville,  8.15  p.m. 

Winter  Garden,  Bal  Champetre,  11  p.m. 
W allack's  Theatre,  "  In  Gay  New  York," 

8.15  P.M. 

Proctor's,  Vaudeville,  11  a.m.  to  11  p.m. 


try,  and  one  in  Lisbon  called  the  At- 
lantic. In  Colimbra,  one  of  the  oldest  of 
Portuguese  cities  and  long  known  as 
the  seat  of  a  university  founded  in 
1308,  there  is  one  daily  paper  called  the 
News. 

The  theory  upon  which  Portuguese 
papers  are  conducted  appears  to  be  that 
they  should  be,  above  all  things  else, 
vivacious,  and  it  is  for  this  reason,  per- 
haps, that  weekly  papers  are  at  a  dis- 
count in  Portugal,  the  tavoiite  plan  being 
to  divide  what  would  be  in  the  United 
.States  the  contents  of  a  weekly  paper 
into  sevenths,  and  publishing  it  on  the 
installment  plan,  so  to  speak,  every  day, 
and  excluding  from  its  columns,  so  lar 
as  possible,  anything  sensational. 

A  fair  and  proper  substitute  for  news 
is  found  in  jocose  and  harmless  allusions 
to  the  appearance  of  individuals,  such 
as  are  contained,  lor  instance,  in  the  Voz 
do  Fovo  (The  Voice  of  the  People).  In 
Lisbon  there  is  published  a  journal 
called  the  Public  Interest,  which  makes 
a  leature  of  book  reviews.  The  Liberal 
Circle  is  a  political  organ  of  the  more 
radical  opponents  of  the  local  govern- 
ment. Another  daily  paper  in  Lisbon  is 
called  O  Secuto  (The  Century). 


VERHOEVEN,  THE  EDITOR. 


Brief  History  of  the  First  Eu- 
ropean Editor  and  Some  of  His 
Work— Power  of  the  Press 
from  a  German  Standpoint. 

At  the  opening  of  the  law  courts  of 
Brussels  the  other  day  the  attorney- 
general  referred,  in  the  course  of  an 
eloquent  speech,  to  the  invention  of 
journalism.  It  was  in  Belgium,  he  said, 
and  not  in  France,  that  the  first  news- 
paper was  printed. 

Renaudot  was  not  the  first  editor  of  a 
periodical,  but  Abraham  Verhoeven,  a 
printer  at  Antwerp,  at  the  sign  of  The 
Golden  Sun,  who  published  in  1605  a 
journal  printed  in  Flemish  and  in  French 
entitled  Nieuwe  Tydinghen. 

It  was  about  12  or  14  centimeters 
long,  contained  engravings,  was  ap- 
proved by  the  censor,  Canon  Egbert 
Spitholdius,  and  was  invested  by  the 
sovereigns  with  the  exclusive  privilege 
ot  bringing  to  the  knowledge  of  the 
public  the  history  and  the  doings  of  the 
army,  its  victories,  its  sieges  and  its 
conquests. 

The  inventor  did  not  make  a  fortune. 
His  Hebrew  name  made  his  orthodoxy 
doubtful,  and  he  was  the  object  of  sev- 
eral persecutions.  In  1637  he  sold  out 
his  Nieuwe  Tydinghen  at  a  low  price, 
and  the  journal  then  assumed  the  sin- 
gular name  of  Gazette  Extraordinarisse 
Post  Tydinghen. 

The  Belgian  attorney -general  closed 
his  remarks  by  paying  the  following 
strange  compliment  to  the  power  of  the 
press: 

' '  In  the  evening,  when  sleep  flees 
from  our  agitated  eyelids,  deal  to  all 
our  appeals,  refractory  to  our  wishes, 
what  immense  assistance  we  derive  from 
the  attentive  reading  of  some  grave  and 
deep  leading  article,  such  as  many  a 
high-toned  journal  enriches  its  columns 
with.  Under  its  soothing  influence  a 
salutary  repose  closes  in  upon  us,  and 
the  enchanted  cup  of  the  queen  of  night 
pours  down  upon  us  its  treasures,  in 
obedience  to  the  mysterious  power  of 
the  press." 


FOUNDER  OF  A  GREAT  JOURNAL. 


Always  a  Field  for  a  Paper,  says 
General  Taylor,  if  the  Right 
Man  is  in  the  Office— Color  Pict- 
ures are  the  Coming  Thing— Indi- 
cations OF  Great  Prosperity  by 
Spring. 

General  Charles  H.  Taylor,  proprie- 
tor of  the  Boston  Globe,  arrived  in  San 
Francisco  last  week,  accompanied  by 
Mrs.  Taylor  and  his  two  daughters.  Miss 
Elizabeth  Taylor  and  Miss  Grace  Taylor. 
The  lamily  will  remain  in  California 
during  the  winter. 

General  Taylor  remains  about  two 
weeks.  It  is  his  first  visit  to  the  state. 
He  was  never  before  west  of  Chicago, 
and  the  size  of  the  land  toward  the  sun. 
set,  he  says,  has  made  a  vivid  impression 
on  him.  He  reached  San  Francisco  by 
way  of  New  Orleans  and  Texas. 

General  Taylor  took  the  Globe  when 
it  had  been  run  only  about  a  year  and 
began  to  put  life  into  it.  He  was  soon  a 
great  factor  in  all  the  afl^airs  of  New 
England. 

General  Taylor  holds  that  it  is  always 
the  inside  of  the  office  that  kills  it,  never 
the  outside.  lie  thinks  there  is  room 
for  any  paper  anywhere  that  has  a  good 
man  in  its  office.  There  may  be  better 
papers  there,  he  says,  but  this  one  will 
make  money  and  have  influence  and  be 
an  abiding  thing. 

It  is  his  opinion,  too,  that  illustrated 
papers  have  come  to  stay,  and  that  pretty 
soon  every  daily  in  the  country  of  any 
importance  will  have  colored  pictures. 

"  More  artists  will  also  be  employed," 
said  he  to  a  San  Francisco  Call  reporter. 
"Where  there  is  one  artist  now  there 
will  be  two  in  two  or  three  years.  Illus- 
trated papers  have  come  to  stay.  Pict- 
ures are  a  feature.  The  people  want 
them,  and  it  is  astonishing  how  the  daily 
papers  have  improved  in  making  pictures. 

"  I  picked  up  the  other  day  a  copy  of 
Harper's  Monthly  thirty  years  old. 
Why,  the  pictures  are  better  by  far  in  the 
dailies  now  than  in  the  periodical  of  that 
time.  I  remember  seventeen  or  eighteen 
years  ago  we  had  pictures  of  the  board 
of  aldermen  and  they  were  so  bad  that 
they  made  the  aldermen  look  like  a  lot 
of  thieves  and  thugs.  Newspaper  art 
has  improved  greatly  since  then,  and  it 
will  keep  improving." 


NOTES  CONCERNING  THE  CLUBS 
AND  ASSOCIATIONS. 

There  was  a  meeting  of  the  Woman's 
Press  Club  of  New  York  last  week  in  the 
chapter  room  at  Carnegie  Hall.  The 
subject  "  Does  Modern  Journalism 
Militate  Against  True  Literature?"  was 
discussed  by  Mrs.  Christine  Ladd  Frank- 
lin, Mrs.  C.  Weslover  Alden,  Mrs.  Ger- 
trude Eastman  Perkins  and  Mrs.  Miriam 
Mason  Greeley.  The  ladies  were  quite 
serious  in  their  discussion  and  in  drink- 
ing tea  after  oration  thoroughly  agreed 
to  disagree  amicably. 


The  annual  election  of  officers  in  the 
Pittsburg  Press  Club  took  place  last  week 
with  the  following  result:  president, 
Andrew  S.  McSwigan;  vice-president, 
Henry  Hall;  directors,  H.  L.  Reese,  L. 
D.  Bancroft,  H.  R.  Goshorn,  Stephen 
Hornett,  John  Reynolds,  W.  J.  Christy, 
C.  M.  Bixby  and  E.  G.  Criswell. 


The  annual  meeting  of  the  Ohio  Edi- 
torial Association  will  be  held  in  Colum- 
bus January  12  and  13.  The  Governor 
of  Ohio  will  deliver  an  address.  An  at- 
tractive programme,  including  addresses 
from  some  of  the  best  editors  of  the 
state,  is  being  arranged. 


SOUTHERN  READY-PRINT  HOUSE 
CLOSED. 

The  Southern  Newspaper  Company, 
Nashville,  Tenn.,  has  decided  to  discon- 
tinue the  ready-print  business.  After 
six  months'  experience  it  has  realized 
that  the  prices  paid  for  its  service  have 
not  met  the  cost  of  production. 


DECEMBER  31,  1896 


THE  FOURTH  ESTATE 


GOOD  LITERATURE. 


For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

VoL  I.,  March  to  August,  1894,  inclusive  {5  00 
Vol  II.,  September,  1894,  to  February, 


189s,  inclusive   5  00 

Vol.  III.,  March  to  August,  1895,  inclu- 
sive    2  50 

Vol.  IV.,  September,  1895,  to  February, 

1S96,  inclusive   2  50 

Vols.  I.  and  II.,  bound  together,  a  few 
left   10  00 

Vols.  III.  and  I V  ,  bound  together,  March, 

i89i;,  to  February,  1896,  inclusive   5  00 

Vol.  v.,  March  to  August,  1896,  inclusive.    2  50 


RECENT  NEWSPAPER  LIBEL 
LITIGATION. 

The  case  of  David  L.  Bradt  vs.  A.  G. 
Weeks  and  the  Weeks  and  Potter  Drug 
Company  of  Boston  came  up  in  the  Su- 
perior Court  in  Worcester  recently, 
arguments  being  made  on  demurrer. 
This  suit  is  an  action  of  tort  brought  by 
Mr.  Bradt  to  recover  $io,ooo  for  an 
alleged  libel  on  the  part  of  the  defend- 
ants and  alleged  injury  to  his  business. 

The  plaintiff  claimed  that  he  was  en- 
gaged in  the  business  of  publishing  the 
Ai^iZii  England  Druggist,  and  was  mak- 
ing money  from  advertising  by  firms 
whose  names  were  presented.  It  was 
alleged  by  the  plaintiff  that  by  malicious 
attacks  made  by  the  defendants  upon 
him  the  firms  in  question  were  disposed 
to  withdraw  their  patronage  and  cancel 
their  contracts.  After  hearing  the  argu- 
ments the  court  reserved  decision. 


Complaint  has  been  filed  in  an  action 
for  libel  in  which  John  Lind,  late  candi- 
date for  governor  of  Minnesota,  is  the 
plaintiff,  and  the  St.  Paul  Dispatch  the 
defendant.  Mr.  Lind  seeks  to  recover 
damages  in  the  amount  of  $20,000,  and 
bases  his  action  upon  a  news  article 
which  appeared  in  the  paper  named 
during  the  progress  of  the  campaign, 
relating  to  his  religious  belief  or  lack  of 
religious  belief. 


John  F.  Navin,  who  instituted  libel 
proceedings  a  year  ago  against  the  Tele- 
gram Publishing  Company  of  Grand 
Rapids,  Mich.,  has  discontinued  his  suit. 
Navin  obtained  a  judgment  against  the 
i/erald  ior  Si, OCX),  but  on  motion  of  the 
Herald  a  new  trial  was  granted.  Navin 
applied  for  a  change  of  venue,  which 
was  denied,  and  he  gave  up  the  fight. 
Judge  Grove  gave  defendant  a  judgment 
for  taxable  costs. 


The  jury  in  the  suit  of  Father  Mc- 
Donald against  the  Brooklyn  Eagle  for 
alleged  libel  brought  in  a  verdict  last  week 
awarding  the  plaintiff  damages  to  the 
amount  of  6  cents.  The  verdict  is  a  vic- 
tory for  the  defendant.  It  does  not  carry 
costs. 

Libel  was  alleged  by  plaintiff  owing  to 
a  Washington  dispatch  telling  of  the 
priest's  alleged  intemperate  habits. 


In  the  circuit  court  at  Tampa,  the  case 
of  Mrs.  Mary  H.  Gale  vs.  the  Tampa 
Tribune  Publishing  Company  was  tried 
on  a  suit  for  $20,000  damages.  The  plain- 
tiff alleged  that  the  defendant  injured 
her  by  publishing  an  article  to  the  effect 
that  she  was  suing  certain  parties  and 
that  her  case  was  nothing  but  black- 
mail. The  jury  returned  a  verdict 
assessing  the  damages  at  $250. 

The  United  States  Building  and  Loan 
Association  of  Louisville,  Ky.,  has  sued 
the  Times  of  that  city  for  $50,000  dam- 
ages. 


RECENT  INCORPORATIONS. 

The  firm  of  M.  H.  Mallory  &  Com- 
pany, publishers  of  the  Churchman,  has 
been  incorporated  under  the  name  of 
the  Churchman  Company.  The  capital 
is  $100,000.  Marshall  H.  Mallory  is 
president,  and  the  directors  are  Marshall 
II.  Mallory,  George  S.  Mallory  and 
Roland  H.  Mallory. 

The  Associated  Advertisers'  Club,  of 
Chicago,  has  been  incorporated,  with- 


MISCELLANBO  US. 


IT  LEADS  THEM  ALL! 

THE 

MUTUAL 
LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDV,  President. 
Nassau.  Cedar  and  Libbrtv  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  the  Storage  for 
Trunks,  Silverware,  Jewelry,  etc., 
at  the  lowest  rates. 


out  capital  stock.  The  incorporators 
are:  Philip  A.  Conne,  Robert  C.  Camp- 
bell and  William  Henry  Baker. 

C.  M.  Kenyon  and  others  have  incor- 
porated a  publishing  company,  with 
$20,000  capital  stock.  The  object  is  to 
establish  a  new  paper  in  Raleigh,  Md. 


CHANGES   AMONG  MONTHLIES. 

Home  and  Country  will,  with  its 
February  issue,  be  increased  in  size  and 
also  raise  its  price  to  10  cents  a  copy. 
New  departments  will  be  added  and  the 
old  ones  are  to  be  improved. 

The  Great  West,  Denver,  appears  of 
late  with  its  pages  reduced  in  size  to  that 
of  the  regular  magazines  and  correspond- 
ingly increased  in  number.  The  special 
field  of  this  magazine  is  that  of  articles 
dealing  with  the  West. 

The  Newspaper  West,  heretofore 
issued  at  Hiawatha,  Kans.,  by  Ewing 
Herbert,  has  been  consolidated  with 
Pointers,  Kansas  City.  S.  A.  Pierce 
and  W.  A.  Keithley  will  edit  the  latter 
paper. 

Beginning  with  the  January  issue, 
Cheerful  Moments,  New  York,  will  be 
a  sixteen-page  monthly.  The  paper  is 
now  under  the  business  management  of 
George  W.  Willis,  the  office  being  located 
at  113  West  31st  street. 

The  Gulf  Messenger,  formerly  of 
Houston,  Tex.,  is  now  issued  from  San 
Antonio. 


A  FINE  ART  PUBLICATION. 

One  of  the  finest  issues  of  the  London 
Studio  is  that  for  December.  The  issues 
during  the  year  have  been  uniformly 
deserving  of  the  highest  commendation, 
but  the  publishers  evidently  determined 
to  crown  and  end  the  work  of  the  year 
with  a  number  which  would  fitly  cap 
the  excellence  already  reached. 


AN  OLD-TIME  FIGHTING  EDITOR. 

The  announcement  of  the  death  of 
Coleman  E.  Bishop,  at  Jamestown,  N. 
Y.,  recalls  to  the  Rochester  (N.  Y.) 
Democrat  a  vigorous  personality  which 
was  more  than  ordinarily  conspicuous 
thirty  or  forty  years  ago,  but  among 
the  newspaper  men  of  to- day,  we  pre- 
sume, his  name  is  hardly  known.  Yet 
at  one  time  he  was  editor  of  the  Buffalo 
Express,  succeeding  Mark  Twain,  we 
believe,  and,  although  he  held  the 
position  little  more  than  a  year,  he 
managed  to  give  the  good  people  of 
that  city  several  new  sensations  from 
which  they  did  not  quickly  recover. 

Previous  to  his  Buffalo  experience, 
Mr.  Bishop  had  given  an  impetuous  life 
to  the  Oil  City  Derrick,  where  his 


TRAVEL. 

No  Line  in  the  World 

Equals  the 

N.Y.  CENTRAL 

in  the  comtort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  promment  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

8%  hours.  New  York  to  Buffalo ;  g)^  hours.  New 
York  to  Niagara  Falls  ;  24  hours,  New  York 
to  Chicago;  11%  hours,  New  York  to  Cin- 
cinnati ;  29X  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Kails  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 


THE 

Pennsylvania 
^  railroad. 

is  patronized  by  Metropolitans  b»cauie 
they  require  the 

VERY  BEST  OF  EVERYrHING, 
and  recognize  that  it  meets,  as  a  public 
carrier,  this  demand, 

LUXURY,  SPEED,  SECURITY, 
COMFORT,  RELIABILITY,  PRI- 
VACY AND  ALL  THE  MODERN 
CONVENIENCES  OF  TRAVEL, 

are  best  obtained  on  the  unequaled  Pas- 
senger trains  ot  this 

GREATEST  OF  ALL  RAILROADS. 


EDITORIAL  HELPS. 


"  HOW  TO 
AVOID 

LIBEL  SUITS." 

A  handbook  for  reporters  and  newspaper 
writers  l)y 

JOHN  D.  MISSIMER, 

for  25  years  managirg  editor  of  the  Reading 
(Pa  )  Eagl,:  Endorsed  by  ihe  leading  news- 
papers of  the  country. 

*'  A  most  valuable  handbook  for  voiin;^  re- 
porters and  newspaper  writers." — New  York 
Sun. 

"  Full  of  valuable  hints  to  editors  and  report- 
ers on  how  to  keep  from  being  dragged  into  the 
courts." — Pittsburg  '/>';««. 

"  Not  one  of  its  hundred  and  forty  pages  that 
does  not  present  some  valuable  thought.  *  •  * 
Many  plain  truths  succinctly  expressed." — 
I  hiladelphia  Kecoril 

Price,  5  1  cents,  postage  free. 

Published  by  P.  D.  X^khiami,  Eagle,  Reading, 
Pa. 


PRESS  CLIPPINGS. 


DO  YOU  WANT  YOUR 
PAPER.  QUOTED.? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU.  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID: 


greatest  exploit  was  a  battle  royal  with 
a  powerful  railway  corporation,  over 
which  he  secured  a  notable  victory. 

Mr.  Bishop  first  attracted  general 
attention  as  a  writer  when  he  was  editor 
of  the  Jamestown  yoiirnal,  and  it  was  in 
that  office  that  he  had  a  hand-to-hand 
encounter  with  Commander  Gushing,  of 
Albermarle  fame. 

Gushing,  then  a  lieutenant  in  the 
navy,  was  incensed  by  some  causti- 
comments  in  the  fournal  upon  some  of 
his  characteristics,  and  with  a  whip  in 
his  hand  called  upon  the  editor  for  satis- 
faction. Blows  were  exchanged,  and, 
although  no  great  damage  was  done  to 
either,  the  affair  caused  a  great  sensa- 
tion. 

Keen-witted,  original  and  resourceful, 
Mr.  Bishop  had  many  of  the  elements  of 
a  successful  newspaper  man,  but  the 
brilliant  promise  of  his  younger  days 
was  marred  by  a  lack  of  judgment  which 
proved  fatal  to  his  greatest  enterprises. 

Naturally  aggressive  in  his  writings, 
the  rampant  foe  of  sham  in  every  guise, 
no  man  could  strike  a  harder  blow,  but 
the  fighter  who  does  not  know  when  to 
withhold  his  hand  courts  disaster,  and 
Mr.  Bishop's  eventual  retirement  from 
active  journalistic  work  must  be  attri- 
buted almost  wholly  to  this  peculiarity 
in  his  character. 

Personally  Mr.  Bishop  was  a  warm- 
hearted, impulsive  man,  true  in  his 
friendships  and  clean  in  his  life.  He 
narrowly  missed  great  eminence  in  his 
profession,  and  in  the  later  years  of  his 
life  he  would  sometimes  say  with  a  rue- 
ful smile:  "If  I  had  only  known  when 
to  stop." 


OPEN  A  CHICAGO  OFFICE. 

The  Procter  &  Collier  Agency,  Cin- 
cinnati, will  open  an  office  in  Chicago 
next  week.  It  will  be  in  charge  of 
John  Lee  Mahin. 


FORTHCOMING  MAGAZINES. 

January,  1897,  will  introduce  several 
magazine  enterprises,  not  the  least  of 
which  will  be  the  new  Chap  Book.  Her-  I 
bert  Stone  &  Company  announce  their 
determination  to  model  the  Chap  Book  \ 
on  and  after  January  15  after  the  same 
p'an  and  size  as  the  English  weekly  re- 
j  views,  and  to  begin  the  criticism  of  im- 
portant new  books,  which  hitherto  has 


"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  j8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


MISCELLANEO  US. 


XHE  LAWS  OF  MASSACHUSETTS 
I  PROVIDE  THAT  EACH  POLICY 
ISSUED  BY  THE  BERKSHIRE  LIFE 
INSURANCE  COMPANY  SHALL 
HAVE  A  DEFINITE  SURRENDER 
VALUE  IN  CASH,  OK  PAID-UP 
INSURANCE,  AVAILABLE  AT  THE 
END  OF  EVERY  YEAR  AFTER 
THE  FIRST. 

The  policy-holders  of  the  BERK- 
SHIRE are  absolutely  secured  against 
any  loss.  Every  policy  issued  by  the 
BERKSHIRE  becomes  practically  an 
endowment,  with  its  cash  values  availa- 
ble at  the  time  of  need.  Tables  of  cash 
values  endorsed  on  every  policy.  As- 
certain what  the  BERKSHIRE  can  do 
for  you  by  sending  your  age  to 

GEORGE  W.  ENGLISH, 

MANAGER  FOR  N.  Y.  &  N.  J., 

253  Broadway,  New  York. 


been  curtailed  owing  to  the  dimensions 
of  its  pages. 

The  same  literary  matter  will  prevail 
as  before,  the  department  of  "  Notes  " 
will  be  enlarged,  and  the  illustrations 
limited  to  portraits,  pictures  of  literary 
interest  and  decorative  designs. 

Max  Beerbohm  will  continue  his 
series  of  caricatures  throughout  the 
spring.  The  serial  for  the  new  year 
will  be  Henry  James'  latest  story,  a 
novelette,  and  Clarence  Rook  will  con- 
tinue his  interviews  with  literary  men. 

Stone  &  Company  promise  that  the  new 
venture  will  be  both  "sane  and  enter- 
taining, and  invites  criticism  as  a  liter- 
ary and  critical  journal  of  the  first  rank." 
The  price  will  be  unchanged. 


Self  Culture,  a  popular  scientific 
monthly  issued  in  Chicago,  sef.ms  to 
understand  self-culture  sufficiently  to 
make  an  evident  success  of  itself.  A 
handsome  cover  has  been  adopted. 
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PRINTBRS"  SUPtLlBS. 


PRINTERS'  SUPPLIES. 


BONNELL'S 

TKIT^r^Q  ALWAYS 

ii\  rVO      GIVE  THE 

UTMOST 
SATISFACTION. 


To  Thh  J.  Harper  Bonnbll  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
^our  various  inks  on  our  periodicals  and  misceU 
lar  eous  books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  an 
work  from  the  printer's  standpoint. 

Harpbr  &  Brothbrs. 


T 
la 

THE  J.  HARPER  BONNELL  CO. 

N^,,r  V^^„.    520-522  AMERICAN  TRACT 
Ew  York:  ^  society  building. 

Chicago  :  i?  and  19  quincy  street. 

Philadelphia  :  «3  south  seventh  street. 

AMERICAN  TYPE  FOUNDERS'  CO. 

IJ  EST  ami  largest  Typc-fouiKliiig  concern  in  the  world.  Leads  the  Fashions  in  Type.  Snp- 
^  plies  the  leading  papers  and  magazines.  Leading  Merchant  in  Printing  Presses,  Folders, 
Motors,  Materials,  Wood  Goods,  and  all  Nevvspajier  Supplies.  Why  buy  the  second-best 
when  the  best  costs  you  tiomore^  Money  can  be  sa\'e<i  by  r)u\'ing  FL\'ervthiiig  ft)r  a  Printing 
Outfit  in  one  place.  Send  for  estimates  to  AMF;R1CAN  TYPE  FOUNUERS'  COMPANY, 
Boston,  150  Conirrcss  St.;  New  York,  Cor.  Rose  ami  Duanc  Sts.;  PHILADELPHIA,  606-614  .S.insoni  St.;  BALTI- 
MORE. Frederick  and  Water  Sts.;  BUFFALO.  81-85  Ellicott  St.;  PITTSBURGH.  3:3  Third  Ave.;  CLEVELAND,  139  St. 
ClairSt.;  CINCINNATI.  7-13  Lontjworth  St.;  CHICAGO,  130-141  Moiiroe  St.;  MILWAUKEE,  8<3  Huron  St.;  ST.  LOUIS, 
Fourth  and  Elm  Sts.;  MINNEAPOLIS.  =4  First  St..  South;  KANSAS  CITY.  533-535  Delaware  St.;  OMAHA.  1118 
Howard  St.;  DENVER,  t6i6  HIake  St.;  PUKTLANI),  ORE.,  Second  and  Stark  Sts.;  SAN  I-RANCISCo,  405  SansomeSt. 

AMERICAN  TYPE  FOUNDERS'  CO. 


™ARTiN  PAGE  CABINET 

PROTECTS  TYPE  MATTER, 

SAVES  FLOOR  SPACE, 

EXPEDITES  WORK. 
Same  height  and  size  as  regular  make-up  table. 
Accommodates  in  the  drawers  an  entire  eight- 
page  paper,  either  six  or  seven  columns  to  the 
page.    Renders  make-up  easy  and  quick. 


F.  WESEL  M'F'G  CO., 
82  and  84  Fulton  Street, 
Send  for  prices.  New  York. 

TJ    F.  McCAFFERTY,  ELECTROTYPER, 
^«            42  AND  44  Bond  Strkbt, 
FRANK  LKSUB  BUILDING.  New  York 

NEW  publications. 

The  first  edition  of  a  new  republican 
daily  paper,  the  Athens  (O.)  Daily  Ga- 
zette made  its  appearance  last  week. 
J.  M.  Allen  is  editor. 

The  Herald  is  the  title  of  a  new  news- 
paper at  Berlin,  Md.  It  is  published 
every  Tuesday  by  the  Herald  Publishing 
Company.  H.  W.  Mumford  is  the  local 
editor. 

Another  newspaper  will  enter  the  field 
of  journalism  in  Hoboken,  N.  J.,  during 
the  first  week  of  1897.  The  new  sheet 
will  be  a  republican  weekly,  managed 
and  owned  by  A.  J.  Volk,  and  will  be 
known  as  the  Hoboken  Eagle.  During 
the  various  political  campaigns  which 
will  be  held  in  Hoboken,  the  Eagle  will 
be  issued  semi-weekly. 

A  weekly  paper,  the  Spring  Grove 
(Pa.)  Riplet,  will  shortly  be  published, 
with  Charles  H.  Sprenkle  as  editor  and 
George  Hale  assistant  editor. 


THE 


GOSS 


PATENTED  STRAIGHT-LlNfi 

gp^^j,  PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory,  i6th  »t.  and  Ashland  ave.,CHICAGO. 

NEW  YORK  OFFICE.  312  Temple  Court. 
BOSTON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 

HENRY   LINDENMEYR  &  SONS 

p  A  PT7  P  WARE- 

A     r  -C-  rs.  HOUSES 

31-37  E.  Houston  St..  and  20  Beekman  St.,  N.Y. 


THE  LOVEJOY  CO..      Establishkd  1853. 

ELECTROTYPERS 

and  manufacturers  of  Electrotype  Machinery, 
44-46  Pearl  Street,  New  York. 

V.  K.  Vandaman  has  received  the 
material  for  his  new  paper,  the  Green- 
wood (Tenn.)  Commonwealth,  which  he 
will  start  shortly. 

Genoa,  O.,  will  have  a  newspaper  with 
J.  S.  Fouke  as  editor  and  proprietor. 
The  title  is  not  yet  announced. 

The  first  number  of  a  new  bicycle 
paper,  to  be  known  as  the  Western 
Wheelman,  has  made  its  appearance  in 
Grand  Rapids,  Mich.  Morris  White, 
Harry  C.  White  and  Henry  Schull  and 
Charles  G.  White  are  the  promoters. 

Fredonia,  N.  Y.,  has  a  new  paper 
called  the  Poultry  King,  edited  by  Allen 
Hilton.  It  is  published  in  magazine  form 
of  twenty  pages,  devoted  exclusively  to 
poultry  breeding  and  general  farm  news. 

The  Lancaster  (Pa.)  World  oj  Sport 
is  the  name  of  a  new  paper.  It  will 
make  its  first  appearance  in  a  few  days 
and  will  be  devoted  to  baseball,  foot- 
bail,  cycling,  cricket,  lacrosse  and  all 
kinds  of  sport.  The  paper  will  be  pub- 
lished weekly.  The  publishers  are  C.  J. 
Rhen  and  H.  B.  Swartzwelder. 

A  new  publication  has  made  its  ap- 
pearance in  Jacksonville.  It  is  called 
the  Florida  Echoes,  and  is  issued  weekly. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


Cheap  Composition 

WANTED   BY   ALL  PRINTERS. 
HOW  TO  GET  IT! 

USE  THE 

LINOTYPE. 

Book,  Job  and  Newspaper  Work, 
one  machine — one  operator. 

ADAPTED  FOR  ALL  WORK. 
IT  HAS  NO  RIVAL. 


Send  for  specimen  of  faces  and 
other  information. 
Questions  cheerfully  answered. 

MERGENTHALER 
LINOTYPE  CO., 
Tribune  Building,  New  York  City. 


Easily  OrsRATBD. 


P.  T.  DODGE, 

President  and  Manager.      No  Tvpb  Smasher. 


"STANDARD  LINOTYPE  METAL 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  bv  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowBNSTEiN  &  Bro.,  Proprietors, 
Telephone,  829  38th  Street.  Thirteenth  Avenue  and  20th  Street,  NEW  YORK,  U.  S.  A 

YOUl^ 

WE  A  w  ^  J.V 
DO  PRINTING.^' 

Should  you  desire  a  sample  of  our  work  we 
need  only  say  that  we  are  printers  of  The  Fourth 
Estate.   

EVENING  POST  JOB  PRINTING  HOUSE. 

JOHN  NOLTY,  Manager, 
No.  156  Fulton  Street,  NEW  YORK, 


SOME    RECENT   CHANGES  IN 
INTEREST. 

Stewart  &  Fentress,  publishers  of 
Good  Reading,  of  Norwalk,  O.,  write 
that  they  have  just  purchased  the  entire 
subscription  list  of  the  Great  Divide, 
of  Chicago. 

The  Houston  (Tex.)  Evening  Age  has 
recently  had  another  change  of  manage- 
ment. Under  the  new  arrangement,  C. 
H.  McMasters,  secretary  of  the  Galves- 
ton Chamber  of  Commerce,  becomes  a 
half  owner  of  the  property,  with  George 
H.  Teague  as  the  co-partner. 

The  new  deal  contemplates  that  Mr. 
McMasters  controls  the  editorial  depart- 
ment of  the  paper,  thiough  the  personal 
representation  of  Thomas  Finty,  Jr.,  a 
thoroughly  well  equipped  newspaper 
man,  whose  recent  newspaper  service  in 
Texas  has  been  with  the  Galveston 
Tribune. 

A  recent  issue  of  the  Eupora  (Tenn.) 
Progress  contains  the  valedictory  of  W. 


R.  Scott,  who  has  been  proprietor  and 
editor  for  several  years,  and  is  one  of 
the  most  vigorous  writers  in  his  state. 
Charles  Smith,  a  former  employee  of  the 
paper,  will  take  charge  on  January  I. 

The  Clearfield  (Pa.)  Republican, 
which,  by  the  way,  is  a  democratic 
paper,  has  passed  into  new  hands,  owing 
to  the  continued  illness  of  George  B. 
Goodlander,  who  has  been  at  the  helm 
for  many  years.  The  incoming  proprie- 
tors are  George  E.  Owens  and  C.  Howe. 

Daniel  E.  Soper  has  come  into  pos- 
session of  the  Newaygo  (Mich.)  Trib- 
une. Mr.  Soper  announces  that  he  will 
change  the  name  of  the  paper  to  the 
Nevjago  County  Democrat  and  will  is- 
sue his  first  number  on  New  Year's  day. 

The  Independent  and  the  Silver  Advo- 
cate, two  weekly  newspapers  published 
in  San  Bernardino,  Cal.,  have  consoli- 
dated, and  under  the  first-mentioned 
title  will  keep  up  an  agitation  for  free 
silver. 
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JOSEPH  PULITZER. 


IN  THE  BALANCE. 


DECISION    IN    THE  PULITZER- 
JONES  SUIT  IS  EXPECTED 
SOON. 


Joseph  Pulitzer  Sails  on  the  Medi- 
terranean Regardless  of  Results 
—Various  Rumors  of  a  Divided 
Court— Pulitzer  Said  To  Be  the 
Winner  in  His  Fight  to  Regain 
Possession  of  His  St.  Louis  Prop- 
erty, The  Post-Dispatch— W  C. 
Steigers'  Position. 

Joseph  Pulitzer,  proprietor  of  the  New 
York  IVorld  and  St.  Louis  Post-Dis- 
patch, though  sailing  on  the  Mediterra- 
nian  away  from  the  cares  of  his  great 
properties,  has,  nevertheless  been  largely 
m  the  mind  of  newspaper  men  recently, 
owing  to  the  long  deferred  and  expected 
decision  of  the  supreme  court  of  Miss- 
ouri involving  the  possession  of  the  Post 
Despatch  now  held  by  Colonel  C.  H. 
Jones.  At  the  hour  of  going  to  press  the 
decision  is  reported  to  be  momentarily 
expected. 

Various  rumors  have  had  it  that  the 
delay  was  due  to  the  fact  that  the  court 
was  divided.  According  to  this  rumor, 
a  majority  of  the  judges  reached  a  con- 
clusion and  that  Judge  Macfarlane  wrote 
the  opinion,  while  Judge  Barclay,  for  the 
minority,  had  the  opinion  in  his  hands 
for  review  for  the  preparation  of  a  dis- 
senting opinion.  The  rumor  went  so 
far  as  to  predict  that  the  majority  decis- 
ion sustained  Pulitzer  in  all  essential 
points. 

If  this  is  so  W.  C.  Steigers,  whose 
contract  with  Mr.  Pulitzer  to  act  as  ad- 
vertising manager  of  the  World  ended 
December  31,  will  return  to  St.  Louis. 


BOYCOTTED  BY  THE  CHURCH. 


Canadian  Newspaper  Compelled  to 
Suspend  Publication. 

The  mandament  issued  by  the  Roman 
Catholic  bishops  of  Quebec  forbidding 
faithful  Catholics  to  subscribe  for,  read, 
circulate  or  otherwise  encourage  the 
newspaper  L'  Electeur,  published  in 
Quebec  City,  under  pain  of  being  de- 
prived of  the  benefits  of  the  Church,  has 
created  intense  excitement  throughout 
the  province  and  is  denounced  in  strong 
terms  by  the  Liberal  French  and  Eng- 
lish papers. 

Mr.  Pacaud,  publisher  of  the  con- 
demned paper,  will,  it  is  understood, 
take  an  action  lor  $5,000  damages 
against  each  of  the  bishops  who  signed 
the  mandament,  and  a  number  of  prom- 
inent men  have  expressed  their  willing- 
ness to  subscribe  toward  carrying  the 
case  to  the  Privy  Council  if  necessary. 

The  offence  of  V  Electeur  consisted  in 
publishing  a  pamphlet  upholding  the 
doctrine  of  the  supremacy  of  the  state  in 
state  affairs  and  denying  the  right  of  the 
Church  to  dictate  to  electois  how  they 
shall  vote  upon  such  a  question  as  that 
of  the  restoration  of  separate  schools  in 
Manitoba. 

Mr.  Pacaud  ceased  thepublication  of 
his  paper  and  began  a  new  one  called 
Le  Loleil. 


THE  LOUD  POSTAL  BILL. 

The  House  of  Representatives  has 
taken  up  the  Loud  Bill.  One  day  was 
pevoted  to  general  debate,  and  at  the 
moment  of  going  to  press  voting  had 
begun 


THE  KANSAS  CITY  WORLD. 


It  is  Now  An  Active  Member  of  the 
Scripps-MacRae  League. 

The  exclusive  announcement  in  The 
Fourth  Estate  last  week  that  the  pur- 
chase of  the  Kansas  City  World  was  in 
the  interest  of  the  Scripps-MacRae 
League  aroused  wide  spread  interest. 
It  was  disputed  in  some  quarters,  but  it 
was  correct,  ot  course. 

A  new  corporation  has  been  formed 
under  the  laws  of  Missouri,  known  as 
the  World  Company. 

The  Kansas  City  World  will  be  an 
equal  sharer  in  the  league's  news  service 
and  will  in  addition  use  the  United 
Press  service.  Its  foreign  advertising 
will  naturally  be  in  the  hands  of  E.  T. 
Perry,  who  represents  the  other  papers 
of  the  league  in  New  York. 


CABLE'S  NEW  EDITORSHIP. 

George  W.  Cable  has  accepted  the 
editorship  of  Current  Literature.  Under 
this  arrangement  the  Symposium,  a 
monthly  magazine  which  Mr.  Cable 
started  in  New  York,  will  be  discon- 
tinued, and  all  the  author's  time,  outside 
of  what  is  given  to  imaginative  work, 
will  be  devoted  to  this  new  editorship. 


PRESS   ASSOCIATION  CHANGES. 

There  have  been  with  the  new  year  an 
unusual  number  of  changes  in  the  press 
association  services,  the  following  being 
important  ones: 

The  Hartford  (Conn.)  Post  has  be- 
come a  member  ot  the  Associated  Press, 
and  has  begun  to  receive  its  full  leased 
wire  service.  The  Post  was  founded  in 
1856,  and  is  published  by  John  Addison 
Porter,  one  of  the  best  known  of  New 
England's  editors. 

The  New  Haven  Morning  News,  one 
of  the  leading  morning  papers  of  Con- 
necticut, has  joined  the  Associated  Press 
and  now  receives  the  full-leased  wire 
service. 

The  Colorado  Springs  (Col.)  Gazette 
has  begun  taking  the  leased  wire  re- 
ports of  the  Associated  Press. 

The  London  (Ont.)  Evening  News  has 
began  taking  the  reports  of  the  As- 
sociated Press. 

The  St.  Paul  Volis-Zeitung  ha.s  joined 
the  Associated  Press. 

The  San  Francisco  California  Dem. 
ocrat,  the  oldest  German  paper  in  that 
city,  now  takes  the  overland  leased  wire 
service  of  the  United  Associated  Presses. 


THE  YEAR'S  RECORD. 


ITS  GOING  THE  OCCASION  OF 
GLADNESS  RATHER  THAN 
SADNESS. 

None  Worse  in  the  Memory  of 
American  Publishers— There  are 
However,  Some  Bright  Pages  in 
ITS  Miserable  Story — Attitude 
of  the  Papers  in  the  Recent 
Presidental Campaign — The  Loud 
Bill— Demoralization  of  the 
Paper  Trade. 

The  worst  year  in  the  memory  oi 
American  publishers  has  passed  away, 
to  leave  on  the  pages  of  journalistic  his- 
tory a  record  of  disaster  and  widespread 
distress.  Indeed,  the  black  year  ended 
with  a  tragedy,  in  keeping  with  its 
character,  for  on  its  last  day  J.  B.  Mc- 
CuUagh,  the  nationally  known  editor  of 
the  St.  Louis  Globe-Democrat,  met  a 
pitiful  death. 

There  are,  however,  bright  pages  in 
the  miserable  story  of  1896,  for  the  cour- 
age that  looked  hungry  ruin  in  the  face 
and  fought  off  failure  with  desperate 
endeavor,  turning  defeat  to  victory, 
must  always  be  remembered  among  the 
honorable  records  of  newspaperdom. 

The  inevitable  came  to  so  many  that 
it  makes  the  tale  ot  the  past  twelve 
months  but  a  sad  recital  of  suspen- 
sions and  receiverships,  and  yet  to 
offset  this  there  is  the  magnificent 
number  of  newspapers  that  withstood 
the  storm,  surviving  the  financial  troubles 
to  reap  the  rich  rewards  of  a  very  bright 
future. 

So  much  has  happened  of  direct  in- 
terest to  publishers,  advertisers  and 
newspaper  men  in  general  that  it  is  im- 
possible to  point  out  any  single  event  of 
supreme  importance,  unless  it  be  the  re- 
markable performances  of  the  papers  in 
their  dealing  with  partisan  politics. 

PAPERS  AND  POLITICS. 

The  attitude  of  the  papers  in  the  recent 
presidential  campaign  will  for  more  than 
one  generation  be  remembered  in  politi- 
cal discussions  and  quoted  as  a  positive 
proof  that  the  editorial  pen  is  a  power  in 
the  land. 

The  issue  between  the  gold  and  silver 
standard  was  squarely  drawn  between 
the  two  great  political  parties,  and  the 
editors  were  brought  face  to  face  with 
the  greatest  national  question  since  the 
civil  war. 

Without  political  bias  it  is  but  fair  to 
recall  that  the  majority  of  influential 
newspapers  rallied  to  the  candidates  on 
a  gold  standard  platform.  Editors 
whose  pens  had  always  been  persuasive 
on  the  democratic  side  boldly  repudi- 
ated their  party  and  worked  with  all 
their  vigor  for  the  election  of  a  presi- 
dent whose  very  name  was  a  synonym 
for  all  that  they  had  attacked  in  the  op- 
posing party. 

SERIOUS  QUESTIONS. 

It  was  a  question  of  personal  convic- 
tion and  conscience,  and  these  democra- 
tic editors  dared  to  write  exactly  as  they 
believed,  with  the  direct  danger  of  a  tre- 
mendous loss  in  political  influence,  and, 
even  worse,  the  large  likelihood  of  a 
terrible  falling  off"  in  the  circulation 
ot  their  papers. 

On  the  other  hand,  there  were  life- 
long republican  editors  who  were  con- 
vinced that  their  party  had  fallen  into 
grievous  error,  and  they  were  equally 
brave  in  reading  themselves  out  ot  their 
party. 

In  so  far  as  politics  are  connected  with 
editorial  labor,  the  editorial  courage 
of  the  two  sides  must  always  be  remem- 
bered and  referred  to  every  time  those 
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who  find  their  greatest  delight  in 
slandering  the  press  speak  of  editorial 
opinion  as  " paid  matter." 

As  regards  the  record  of  the  year  in 
the  advertising  business,  the  pessimist 
cannot  find  in  it  much  ground  for  dole- 
ful forecasts  of  the  future.  Considering 
the  unexampled  depression  in  all  lines 
of  trade,  and  the  acknowledged  poverty 
of  the  great  mass  of  the  people,  advertis- 
ing both  as  a  business  and  a  science  has 
done  wonderfully  well. 

From  the  artistic  point  of  view  the 
achievements  of  numerous  publishers  in 
printing  advertisements  have  been  (|uite 
surprising,  taking  all  things  into  account. 
In  no  previous  year  have  so  many  adver- 
tisements been  circulated  that  were  strik- 
ingly eloquent  or  agreeably  effective. 
General  advertisers  have  not  only  learned 
to  advertise  their  goods  with  greater 
force,  but  newspaper  publibhers  have 
themselves  advanced  several  grades  in  the 
art  of  advertising  their  own  publications. 
Any  one  who  has  leisure  for  the  study  of 
this  side  of  advertising  need  only  select 
a  dozen  of  the  leading  magazines  and 
other  monthlies  and  examine  their  files 
for  the  past  twelve  months. 

It  is  not  disputed  by  any  one  in  com- 
mand of  facts  that  advertisers  generally 
have  had  to  be  nimble  in  order  to  avoid 
financial  loss  in  their  position  as  users  of 
space.  There  have  been  repeated  ex- 
pressions, on  that  account,  of  a  wish  for  a 
general  reduction  of  advertising  charges. 
No  one  has  been  able,  however,  to  point 
out  a  way  by  which  this  demand  can  be 
complied  with  without  very  much  re- 
stricting the  means  of  publishers  for  the 
production  of  really  creditable  publica- 
tions, such  as  the  taste  of  the  people  now 
demands. 

ARE  PAPERS  TOO  CHEAP  ? 

The  claim  that  the  average  price  of 
papers  and  periodicals  to  readers  and  sub- 
scribers is  too  low  has  been  made  during 
the  year.  For  this  assertion  there  is  un- 
doubtedly good  ground.  If  all  papers 
and  periodicals  were  without  real  merit 
they  might  be  held  dear  at  any  price. 
Many  of  them,  however,  have  actual 
merit,  and  the  price  at  which  the  sub- 
scriber or  reader  secures  them  does  seem 
absurdly  low  when  analyzed. 

For  the  curing  of  this  condition, 
however,  no  single  group  of  men  can 
achieve  an  efficient  remedy.  Joint  action 
on  the  part  of  many  publishers,  working 
together  for  mutual  good,  is  necessary 
in  order  that  this  unfair  state  of  things 
may  be  righted.  When  this  is  accom- 
plished it  will  be  easier  to  decide  the 
question  as  to  whether  the  present  ad- 
vertising rates  constitute  an  actual  hard- 
ship on  either  local  or  general  adver- 
tisers. 

In  this  connection  it  may  be  noted 
that  the  year  has  witnessed  concessions 
to  advertisers  in  some  directions. 
Stephen  O'Meara,  the  well-balanced 
publisher  of  the  Boston  Journal,  rea- 
lizing the  needs  of  both  sides,  instituted 
a  commendable  change  in  the  adminis- 
tration of  his  own  paper  relative  to  the 
advertising  rates.  Early  in  the  autumn 
he  abolished  all  extra  charges  tor  cuts  or 
column  rules.  The  New  York  World, 
under  the  terms  of  a  new  advertising 
rate  card  not  long  ago  put  in  force,  pro- 
vides that  all  advertisements  half  a 
column  or  more  deep  are  free  from 
the  extra  charges  for  display  type, 
cuts,  borders,  or  broken  column 
rules,  while  all  advertisements  pre- 
sented for  consecutive  insertion  for  the 
period  of  one  year,  occupying  as  much 
as  fifteen  lines  agate,  are  also  free  from 
such  extra  charges. 

A  YEAR  OF  HARD  KNOCKS. 

In  view  of  the  bad  financial  condi- 
tions during  1S96  it  was  not  to  be  ex- 
pected that  business  troubles  should  be 
kept  out  of  the  field  occupied  by  adver- 
tising agents  or  advertisers.  Quite  a 
number  of  firms  that  had  long  been 
known  as  advertisers  have  quit  business. 
Others  of  more  recent  birth  ended  dis- 
astrously, for  example,  the  Columbia 
Chemical  Company  and  the  Hobbs 
Medicine  Company. 

The  Frank  H.  Alden  Agency  and 
the  Herbert  Booth  King  and  Brothers 
Agency  made  assignments.    A  number 


of  other  advertising  agencies  have  also 
been  forced  to  close.  The  process  of  set- 
tling their  affairs  has  gone  on  in  due 
course,  but  it  is  worthy  of  remark  that 
in  respect  to  one  of  them — the  Dearth 
Agency  of  St.  Paul— the  assignee  seems 
to  have  met  with  unexplained  delay  in 
making  a  final  report  for  which  many 
publishers  are  waiting. 

CHANGES  AMONG  AGENCIES. 

Early  in  the  year  the  old  S.  R.  Niles 
Advertising  Agency  of  Boston  was  pur- 
chased by  the  Pettingill  Agency  and  its 
business  combined  with  that  of  that 
gieat  agency.  The  year  also  wit- 
nessed the  incorporation  of  the  J.  Walter 
Thompson  Agency,  and  an  increase  in 
the  number  ot  its  offices  in  leading  cities. 
The  Dodd  Advertising  and  Checking 
Agency  moved  to  fine  new  offices  in 
Water  street,  Boston,  and  the  Pettingill 
Agency  itself  took  possession  of  an  ad- 
mirable new  business  home  in  Boston 
late  in  the  year,  while  its  offices  in  New 
York  were  also  removed  to  larger 
quarters.  Another  Boston  agency  that 
moved  to  larger  quarters  was  that  of  T. 
C.  Evans.  The  advertising  agency  of 
Remington  Bi others,  of  New  York  and 
Pittsburg,  became  an  individual  business 
instead  of  a  partnership,  and  E.  Pym 
Remington,  theretofore  of  that  agency, 
established  a  new  agency  of  his  own. 
The  year  also  witnessed  the  incorpora- 
tion under  the  name  of  the  L.  H.  Crall 
Advertising  Agency  of  the  business  car- 
ried on  by  Leander  H.  Crall  in  New 
York.  The  business  of  S.  C.  Beck- 
with  was  similarly  incorporated. 

SOME  EPISODES  OV  THE  YEAR. 

Publishers  who  have  not  the  good 
fortune  to  receive  as  many  "  gilt-edge  " 
advertisements  as  they  wish  will  be  in- 
terested in  the  reminiscence  that  the 
Ladies''  Home  Journal  found  it  neces- 
sary at  times  to  omit  advertisements  of  the 
most  desirable  character  simply  for  want 
of  space,  because  its  issues  are,  in 
point  of  size,  already  as  bulky  as  seems 
desirable.  Speaking  of  general  adver- 
tising, it  is  worth  putting  on  record  that 
quite  a  number  ot  papers  during  the  last 
months  of  summer  made  special  offers  to 
many  advertisers,  under  the  terms  of 
which  the  latter  would  not  have  been 
obliged  to  make  any  payment  in  case 
the  presidential  election  in  November 
had  resulted  in  victory  for  William  J. 
Bryan,  silver  candidate. 

The  war  between  various  local  retail 
dry  goods  merchants  and  various  New 
York  dailies  was  an  interesting  feature 
of  advertising  life  in  New  York  for  sev- 
eral months  during  the  year.  The  cir- 
cumstances of  the  struggle  appear  to 
have  accentuated  the  fact  that  the  retail 
stores  in  a  great  city  cannot  do  without 
the  service  which  the  daily  papers  can 
render.  At  the  same  time,  it  also  sug- 
gests  a  wish  that  by  making  concessions 
now  and  then  which  will  not  compro- 
mise the  dignity  of  the  papers  or  inter- 
fere too  greatly  with  their  revenues  it 
may  be  feasible  to  avoid  such  contests  in 
future. 

BAD  AND  GOOD  FORTUNE. 

The  failure  of  the  great  New  York 
firm  of  Hilton,  Hughes  &  Company 
put  some  $70,000  of  advertising  accounts 
in  jeopardy,  but  it  is  claimed  they  will 
eventually  be  paid. 

Among  the  less  conspicuous  events  of 
the  year  connected  with  advertising  was 
the  refusal  of  the  New  York  Tribune  to 
enter  as  a  competitor  into  the  annual 
contest  for  what  is  called  election  adver- 
tising. The  suit  of  C.  H.  Nicoll,  an  ad- 
vertising agent  and  publisher,  against 
the  Atlanta  Journal,  for  commissions  on 
advertisements  that  he  had  secured  for  a 
so-called  sound  money  issue  of  the  At- 
lanta Journal,  was  an  episode  connected 
with  the  political  affairs  of  the  season. 
Dr.  R.  V.  Pierces'  attack,  at  the  Na- 
tional Wholesale  Druggist's  meeting  in 
Philadelphia  in  October,  upon  the  news- 
papers in  general,  was  one  of  the  hap- 
penings that  excited  comment. 

LEGISLATION. 

Congressman  Loud,  of  California, 
proposed  a  bill  in  the  House  of  Repre 
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cash  receipts  from  circulation  have  been  for  six  months 
almost  $1,000  a  week  larger  than  in  the  corresponding 
weeks  of  1895. 

The  circulation  receipts  have  been  larger  since 
election  and  down  to  the  present  date  than  they  were 
even  in  the  height  of  the  campaign.    December  was 

AHEAD  OF  OcTO]!ER. 

The  Hotel  and  Railroad  News  Company,  which  is  the 
largest  single  dealer  in  Boston  newspapers  and  settles  weekly, 
paid  the  JOURNAL  more  money  for  its  sales  in  the  four  weeks 
of  December  than  for  its  sales  in  the  four  weeks  of  October. 

It  is  paying  the  JOURNAL  month  by  month  from  30  to  35 
per  cent,  more  than  in  the  corresponding  months  of  1895.  The 
same  is  true  of  other  dealers. 


I  A  WEEK. 

The  cash  value  of  the  advertising  printed  in  the 

BOSTON 
JOURNAL 


in  December,  1896,  was  $1,000  a  week  greater  than  in 
December,  1895. 

December,  1896,  broke  the  JOURNAL'S  record 
for  cash  value  of  December  advertising. 

This  was  in  spite  of  the  fact  that  the  advertisers  who  form- 
erly paid  double  price  for  cuts  and  one -third  extra  for  the 
omission  of  column  rules  got  the  benefit  of  the  JOURNAL'S 
flat  rate. 

The  Boston  Journal  abolished  all  charges  for 
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Dollar  for  Dollar  the-  JOURNAL  gives  better 
returns  to  advertisers  than  any  other  newspaper  in 
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sentatives  which  at  first  alarmed  and 
startled  the  newspaper  world.  Even 
after  the  hrst  surprise  had  passed  away 
it  was  the  subject  of  very  earnest  discus- 
sion, and  at  this  very  hour  its  ulti- 
mate fate  deeply  interests  the  publishing 
world.  To  some  persons  it  at  first 
looked  like  a  dangerous  assault  upon 
the  press,  increasing  the  cost  of  the 
dissemination  of  intelligence. 

Careful  reading  and  study  soon  con- 
vinced publishers  that  the  bill  was  an 
absolute  necessity,  and  at  the  annual 
meeting  of  the  American  Newspaper 
Publishers'  Association  in  New  York  it 
was  unanimously  endorsed. 

It  did  not  meet  with  the  same  treat- 
ment in  congressional  hands,  but  was 
laid  away  with  other  unfinished  busi- 
ness to  reappear  early  the  next  year. 

A  postal  bill  of  direct  importance  tj 
publishers  was  introduced  by  Represent- 
ative Brewster,  which  provides  that  the 
postage  on  monthly  publications  shall  be 
no  more  on  copies  addressed  to  people 
in  the  city  in  which  it  is  published  than 
on  copies  addressed  elsewhere.  Under 
the  present  law  the  publisher  must  pay  2 
cents  postage  on  his  city  copies,  while 
one-eighth  of  a  cent  r.ach  will  carry  them 
to  a  distant  place.  The  proposed  l<tw  has 
not  had  a  final  hearing. 

In  the  legislative  acts  of  the  past  year 
none  has  been  more  important  than  a 
bill  passed  in  Miry  land  largely  through 
the  personal  effort  of  Gener.il  Felix 
Agnus,  of  the  Baltimore  American.  This 
bill  protects  reporters,"  securing  the 
secrets  intrusted  to  them  from  the  scru- 
tiny of  the  courts.  There  should  be 
such  a  law  in  every  state. 

.  RUMORS  THAT  WERE  WRONG. 

The  first  months  were  filled  with 
rumors  and  denials  of  a  contemplated 
deal  consolidating  the  New  York  Times 
and  Recorder,  buch  a  scheme  was  ac 
tually  on  foot,  but  fortunately  tell 
through. 

George  W.  Spinney  and  Charles  R. 
Miller,  editor  of  the  New  York  Times, 
had  b;en  at  swords'  points  for  some 
months  over  the  policy,  both  editorial 
and  business,  of  the  paper,  and  the  re- 
tirement of  the  former  was  a  distinct 
victory  for  the  latter. 

THE  NEW  YORK  TIMES. 

Early  in  May  the  Times,  in  need  of 
reorganization,  went  into  the  hands  of 
Alfred  Ely  as  receiver,  and  in  July  he 
applied  to  the  courts  for  an  order  of  sale 
which  was  granted,  the  property  being 
bought  by  Adolph  S.  Ochs,  editor  of  the 
Chattanooga  Times,  who  assumed  con- 
trol in  August.  Mr.  Och's  brother, 
George  W.,  took  charge  of  the  Ten- 
nessee paper. 

The  history  of  the  New  York  Times 
since  that  time  has  been  one  of  bril- 
liant accomplishments,  Mr.  Ochs  tak- 
ing up  the  difficult  problem  of  publi- 
cation and  solving  it.  The  dryness  of 
the  old  issues  disappeared,  and  the 
paper  became  thoroughly  alive  and  en- 
terprising, but  preserved  its  dignity 
with  the  motto  ''All  the  news  that's  fit 
to  print." 

DEMISE  OF  THE  RECORDER. 

The  New  York  Recorder,  which  had 
been  connected  in  the  many  rumors  of 
the  reorganization  of  the  Times  as  a 
likely  partner  in  its  destinies,  was  ab- 
sorbed in  October  by  the  New  York 
'Tribune,  which  adopted  some  of  its 
features.  George  W.  Turner  Joined 
the  Tribune  and  continued  receiver  of 
the  Recorder.  Previous  to  this  the 
Recorder  had  been  in  the  throes  of  death, 
having  in  September  changed  from  a 
morning  to  an  evening  paper  that  for  a 
time  interested  New  Vorkers  with  its 
colored  cartoons.  The  demise  of  the 
Recorder  caused  no  particular  sorrow  in 
metropolitan  newspaper  circles,  as  it  had 
been  one  of  the  obstructions  to  the  pros- 
perity of  other  papers. 

A  happy  event  early  in  the  then 
new  year,  whose  record  is  irredeemably 
written,  was  the  announcement  that 
Stephen  O'Meara  had  regained  control 
of  the  Boston  yournal,  his  wide  popu- 


larity and  acknowledged  abilities  mak- 
ing his  return  an  occasion  for  general  re- 
joicing. 

He  was  the  right  man  returned  to  the 
right  place,  and  this  has  since  been 
abundantly  shown  in  his  management  of 
the  paper. 

One  of  his  most  important  acts  was 
the  abolishm.ent  of  extra  charge  for  ad- 
vertising cuts  and  breaking  the  column 
rule,  a  modern  method  of  doing  busi- 
ness fair  to  the  advertiser  and  a  benefit 
to  the  paper,  not  only  in  increased  adver- 
tising, but  in  improved  typographical 
appearance. 

Buffalo  early  in  January  furnished  a 
surprise  when  \V.  J.  Connors,  a  wealthy 
contractor,  entered  journali-.m,  buying 
the  Eni/iiirer.  A  man  of  very  positive 
character  and  wide  popularity  among 
workingmen,  he  applied  his  energy  in  a 
fierce  determination  to  succeed,  and  did 
so  well  that  before  the  year  was  up  he 
felt  justified  in  issuing  a  morning  I  cent 
paper,  which  is  also  called  the  Enquirer. 

SAVED  FROM  THE  SHYLOCKS. 

The  year  was  scarcely  begun  when 
interesting  newspaper  news  crowded  into 
the  calendar  of  events.  Joseph  Pulitzer 
editorially  announced  that  as  the  United 
States  w  is  forced  to  borrow  money,  it 
must  not  be  that  another  bond  syndicate 
reap  fabulous  sutis  in  furnishing  gold, 
and  by  offering  through  his  paper,  the 
New  York  World,  $1,000,000,  andinvit- 
ing  further  subscriptions,  he  succeeded 
in  raising  $50,000,000  of  the  hundred 
millions  needed,  broke  the  back  of  the 
syndicate,  and  saved  the  country  from 
absolute  submission  to  the  shylocks.  It 
was  a  marvelously  creditable  journal- 
istic accomplishment  in  direct  keeping 
with  the  many  good  public  acts  of  the 
World. 

About  this  time  the  St.  Louis  Star 
Sayings  grew  tired  of  its  double  name, 
and  changed  the  misleading  title  from  a 
seeming  astronomical  sheet,  when  it  was 
really  a  most  lively  teller  of  the  events 
on  earth,  to  the  simple  title  of  St.  Louis 
Star. 

The  shadows  of  coming  troublesome 
events  were  forecast  by  the  Minneapolis 
Penny  Press  going  into  a  receiver's 
hands,  and  a  foreclosure  of  the  Kansas 
City  Times  ordered  by  the  courts.  The 
Penny  Press  was  bought  by  Alden  J. 
Blethen,  who  soon  handed  over  the 
paper  to  the  employees.  They  have 
been  laboring  for  success  through  many 
visissitudes.  The  Kansas  City  Times 
was  finally  reincorporated. 

In  the  latter  part  of  January  the  Kan- 
sas City  World  changed  its  name  and 
time  of  issue,  appearing  in  the  morning 
instead  of  evening  and  calling  itself  the 
Herald.  It  has  just  been  bought  by  the 
celebrated  "  Scripps-McRae  League," 
the  old  nime  of  World  having  been  re- 
sumed in  the  meantime. 

ANOTHER  COLLAPSE. 

The  newspaper  struggle  in  New  York 
was  continued  in  bitterness,  and  m  Feb- 
ruir/  the  New  York  Mercury  com- 
menced to  show  signs  of  distress.  It  first 
endeavored,  by  printing  continuous  edi- 
tions, to  win  popular  favor,  but  this 
failed.  The  next  move  was  to  print  a 
5-cent  daily  dealing  chiefly  with  sporting 
matters.  At  first  this  seemed  a  success, 
but  all  news  of  sports  was  so  well  covered 
in  the  regular  papers  that  the  public, 
with  the  exception  of  a  small  number  of 
the  racing  men,  refused  to  buy  the  Mer- 
cury. 

In  the  latter  part  of  July  it  was  an- 
nounced that  the  paper  had  been  sold  to 
a  syndicate  of  silver  men,  and  that  it 
was  to  be  made  \he  organ  of  the  Na- 
tional democracy  and  Tammany  Hall. 
This  sale  was  never  consummited,  and 
in  August  the  Mercury  was  in  a  very 
bad  way,  its  printers  striking  tor  back 
pay,  and  its  business  manager  and  staff 
occupied  in  setting  up  the  type.  The 
end  was  close  at  hand.  Judgment  was 
entered  against  the  paper  by  the  United 
Associated  Presses,  and  a  few  days  later 
the  Mercury  as  a  real  newspaper  was  no 
more.  Its  Sunday  edition,  by  the  way, 
had  long  been  known  widely  as  one  of 
the  pioneer  Sunday  journals  of  America. 


It  has  since  bjen  revived  as  a  sporting 
daily. 

PRESS  ASSOCIATION  WAR. 

The  war  between  the  press  associa- 
tions was  as  bitter  as  ever  during  the 
past  year,  many  papers  changing  sides, 
the  majority  going  to  the  Associated 
Press. 

The  United  Press  achieved  a  great  vic- 
tory through  giving  William  R.  Hearst 
an  afternoon  franchise  in  New  York, 
and  he  changed  his  San  Francisco 
Examiner  over  to  the  United  Press. 
The  Associated  Press  broke  into  New 
England  territory,  securing  the  Boston 
yournal,  and  later  the  New  York  Mail 
aud  Express. 

The  change  in  name  of  the  United 
Press  was  a  move  much  commented  on, 
the  rival  organization  naturally  feeling 
that  United  Associated  Presses  was  a 
usurpation  of  its  own  title.  At  the  time 
of  its  change  in  name  Walter  Phillips, 
general  manager  of  the  United  Asso- 
ciated Presses,  organized  a  Western  As- 
sociated Press.  There  naturally  was  a 
confusion  in  titles.  Indeed  the  Asso 
ciated  Press  instructed  its  London 
solicitors  to  begin  suit  for  an  injunction 
to  restrain  the  other  organization  from 
an  alleged  attempt  to  confuse  its  business 
by  using  its  name,  the  United  Press 
having  had  registered  in  London  the 
title  of  Associated  Press  of  America. 

Perhaps  the  most  remarkable  achieve- 


ment in  the  newspaper  world  has  been 
the  singular  career  of  N.  T.  Weaver,  at 
present  sailing  on  his  yacht,  the  Noma, 
publishing  a  magazine  telling  of  the  ad- 
ventures of  his  party  and  selling  similar 
matter  through  a  syndicate  to  Western 
newspapers.  The  fact  that  he  has  been 
able  to  do  this  is  a  singular  evidence  of 
what  real  nerve  can  accomplish. 

He  had  been  charged  as  a  swindler 
who  defrauded  papers  through  his  Inter- 
national Edition  schemes,  was  arrested 
in  New  York,  where  it  was  shown  his 
picture  was  in  the  Rogues'  Gallery,  but 
no  paper  was  willing  to  press  the  charge 
against  him  and  he  was  released.  A 
little  later  he  launched  his  remarkable 
scheme  of  hunting  up  the  odd  places  in 
the  world,  and  having  them  described 
and  pictured  by  brilliant  newspaper 
men  and  artists  with  him  on  his  yacht. 

INTERESTED  NEW  YORKERS. 

An  event  of  deep  interest  in  New 
York  was  the  resignation  of  S.  S.  Car- 
valho  from  the  New  York  World,  he 
being  succeeded  as  publisher  by  John 
Norris.  For  some  time  there  was  a 
great  deal  of  interest  in  what  Mr.  Car- 
valho  would  do,  and  as  he  had  accumu- 
lated a  considerable  fortune  in  his  news- 
paper career,  it  was  generally  supposed 
that  he  would  take  a  much-needed 
rest. 

Vacations,  however,  are  not  agree- 
able   to  Mr.   Carvallio's  constitution, 
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and  it  was  not  a  great  while  before  he 
had  joined  the  New  York  Journal  in  an 
advisory  capacity.  With  the  starting  of 
the  evening  edition  of  the  Journal,  Mr. 
Carvalho  assumed  control  of  it,  showing 
his  great  ability  by  pushing  the  paper 
to  the  front  ranks. 

The  evening  edition  of  the  Journal 
has  been  conducted  with  the  same  lavish 
disregard  of  expense  as  the  morning 
paper  and  magically  won  a  vast  circula- 
tion. 

The  Cincinnati  Commercial-Gazette, 
after  various  changes  in  its  management 
in  the  latter  part  of  May,  was  consolidated 
with  the  Tribune.  The  latter  paper 
moved  into  the  Commercial  offices  and 
the  working  force  was  made  up  of  a 
combination  of  the  people  from  both 
offices,  the  majority  of  the  Commercial 
employes  being  retained.  It  was  de- 
cided by  a  committee  composed  of  Victor 
F.  Lawson,  of  the  Chicago  News  and 
Chicago  Record;  H.  W.  Seymour,  of  the 
Chicago  Chronicle,  and  Charles  Emory 
Smith,  of  the  Philadelphia  Press,  that 
the  combination  should  be  on  a  basis  of 
Commercial-Gazette  stock,  65  per  cent, 
to  35  per  cent.  Tribune  stock. 

ONE  CENT  WORLD. 

In  February  competition  was  so  keen 
that  the  New  York  World  reduced  its 
price  to  i  cent,  an  event  that  caused 
great  comment  at  the  time;  and  it  i  s 
proper  to  say  that  since  then  the  World 
and  Journal,  by  mutual  agreement, 
have  raised  their  prices  for  out-of-town 
sales  to  2  cents.  The  World's  change 
of  price  in  the  city  was  acknowledged 
by  even  its  enemies  to  be  a  stroke  of 
aggressive  strategy,  both  brilliant  and 
bold,  for  though  it  meant  a  cut  in  profits 
of  at  least  $500  a  day,  yet  it  promised 
an  increased  prestige,  bound  in  time 
through  the  gain  in  circulation  to  wipe 
away  the  loss.  At  the  time  it  was  stated 
that  the  New  York  Szm  and  Herald 
would  reduce  their  prices,  but  both  have 
held  out. 

NEW  YORK  CHANGES. 

Lemuel  E.  Quigg  resigned  the  editor- 
ship of  the  New  York  Press  and  was  suc- 
ceeded by  Ervin  Wardman,  one  of  the 
brightest  of  the  young  men  of  the  pro- 
fession. 

Early  in  January  W.  C.  Freeman, 
business  manager  of  the  Press,  resigned 
to  take  charge  of  the  advertising  of  the 
New  York  Journal  and  was  succeeded 
on  the  Press  by  J.  W.  MuUer  of  the  New 
York  World. 

The  New  York  Evening  Post,  perhaps 
the  most  conservative  of  the  prosperous 
American  papers,  made  a  radical  move  at 
the  end  of  June,  when  the  size  of  the 
paper  was  increased  by  one  column  to 
each  page,  and  J.  S.  Seymour,  the  busi- 
ness manager  of  the  Post,  has  had  every 
reason  to  be  pleased  with  the  change 
and  not  to  regret  the  purchase  of  three 
new  presses  with  a  capacity  of  72,000 
16-page  papers  per  hour. 

An  important  move  in  the  afternoon 
held  of  New  York  was  the  reduction  of 
the  price  of  the  Telegram  to  I  cent,  a 
move  that  meant  a  large  increase  in  the 
pink  color  of  the  newsboys'  bundles,  and 
greater  sales.  The  Telegram  also 
printed  a  ten  o'clock  sporting  edition, 
which  was  continued  until  the  fall,  when 
it  was  decided  that  the  venture  was  a 
losing  one  and  was  stopped. 

The  New  York  Advertiser  and  Com- 
mercial Advertiser  during  the  year  had 
several  changes  in  the  business  manage- 
ment, R.  C.  Corregan  resigning  and 
Robert  J.  Cook,  who  succeeded  him, 
lasting  until  October,  when  he  was  suc- 
ceeded by  W.  P.  Caruthers,  who  is  now 
in  energetic  charge  of  the  paper.  At  the 
time  of  the  resignation  of  Mr.  Corregan, 
Colonel  J.  Frank  Hawthorn,  forrrerly 
of  the  Jacksonville  (Fia. )  Times,  took 
editorial  charge  of  the  Advertiser. 

YELLOW  KID  TROUBLE. 

In  the  fight  between  the  New  York 
World  and  Journal,  the  "yellow  kid" 
has  played  a  prominent  part.  This  was 
one  of  the  funny  creatures  in  the  World's 
colored  Sunday  supplement,  and  was 
drawn  by  Richard  Outcault.  He  joined 
the  Journal  and  took  this  feature  over 
to  it.    Thereupon  George  Luks  of  the 


World  drew  regularly  the  rival  series  of 
"yellow  kid"  pictures,  and  Outcault 
sought  an  injunction  prohibiting  the 
World  from  using  his  idea.  This  has 
not  yet  been  decided  by  the  courts  and 
the  World  still  prints  its  "yellow  kid." 

In  the  war  between  the  New  York 
Journal  and  the  ^f'or/i/ the  proportion  of 
employees  from  the  latter  paper  which 
have  been  secured  by  the  former  has 
really  been  enormous.  Among  them 
must  be  mentioned  Joe  Quail,  R.  A. 
Farrelly,  James  Creelman,  Rudolph 
Block  and  a  host  of  others. 

There  was  a  big  quarrel  over  the  pro- 
posed  New  York  edition  of  the  Atlanta 
Journal.  Its  object  was  to  celebrate 
New  York  in  the  South,  and  it  was 
stated  that  the  Journal  would  be  in  the 
interest  of  a  gold  standard.  When  it 
came  out  on  the  other  side  of  the  politi- 
cal question,  the  New  Yorkers  interested 
in  "  sound  money  "  were  highly  indig- 
nant, and  the  proposed  edition  never 
came  out. 

WASHINGTON  NEWS. 

The  Washington  (D.  C.)  Evening 
News,  which  had  struggled  to  something 
like  success  in  a  short  career  only  to 
find  that  there  was  no  real  field  for  it, 
was  absorbed  in  March  by  the  Times  of 
that  city.  The  Times  was  sold  in  De- 
cember to  Stilson  llutchins,  the  found- 
er and  for  twelve  years  owner  of  the 
Washington  Post.  The  phenomenal 
success  of  that  paper  had  always  been  a 
cause  of  distress  to  Mr.  Hutchins,  who 
had  sold  it  and  longed  again  to  get 
into  the  Washington  territory. 

Among  the  various  suspensions,  that 
of  the  Boston  Standard  caused  perhaps 
the  greatest  interest,  as  it  had  been 
established  on  principles  of  the  A.  P.  A., 
and  all  over  the  country  newspaper 
men  had  been  watching  to  see  if  it  was 
possible  for  it  to  succeed.  After  the 
suspension  many  meetings  of  the  stock- 
holders were  held  at  which  they  quar- 
reled among  themselves  in  denunciation 
of  the  past  management,  and  many 
efforts  have  been  made  to  restart  the 
paper,  none,  however,  with  success. 

ANNUAL  MEETING  A.  N.  P.  A. 

The  annual  meeting  of  the  American 
Newspaper  Publishers'  Association  in 
New  York  was  perhaps  the  most  impor- 
tant in  the  history  of  its  business  sessions, 
and  as  pleasing  as  any  previous  one  in 
the  enjoyment  of  its  social  features. 

The  meeting  opened  on  February  19, 
and  continued  for  three  days.  As  pre- 
viously stated,  the  Loud  bill,  after  care- 
ful consideration,  was  unanimously  en- 
dorsed. The  association  was  entertained 
in  the  state  apartments  of  the  Waldorf 
by  The  Fourth  Estate.  The  session 
ended  with  a  banquet  at  the  Brunswick 
Hotel. 

reduced  express  rates. 

The  greatest  accomplishment  of  the 
American  Newspaper  Publishers'  Asso- 
ciation was  its  securing  through  a  com- 
mittee reduced  rates  from  the  express 
companies  for  carrying  newspapers. 
Colonel  Milton  A.  McRae  of  the  Scripps- 
McRae  League,  who  was  chairman  of 
the  committee,  has  been  properly 
credited  with  securing  the  remarkable 
concession  of  i  cent  per  pound. 

The  suit  of  Col.  C.  H.  Jones  for  con- 
trol of  the  St.  Louis  Post-Dispatch 
excited  much  interest,  and  was  bitterly 
contested  by  Joseph  Pulitzer.  Colonel 
Jones  won,  and  the  decision  has  been  re- 
garded in  every  way  as  a  most  remark- 
able one,  as  it  particularly  declared  that 
Joseph  Pulitzer  and  the  Pulitzer  Pub- 
lishing Company  of  St.  Louis  were  one. 
Colonel  Jones  had  a  contract  with  Mr. 
Pulitzer,  which  the  court  declared  was  a 
purely  personal  one,  which  gave  him 
absolute  control  for  five  years,  unless  dur- 
ing the  life  of  the  contract  it  should  ap- 
pear that  the  profits  of  the  concern  had 
fallen  below  those  of  the  year  previous 
to  the  forming  of  the  contract.  Mr. 
Pulitzer  appealed  against  the  decision, 
and  though  a  decision  on  the  appeal  was 
expected  for  months,  yet  lor  some 
reason  or  other,  it  was  delayed  again 
and  again. 

There  was  very  general  interest  at  the 
time  of  the  trial  of  Joseph  R,  Dunlop,  of 
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SUBSTANTIAL  ENCOURAGEMENT 

Decent 
Journalism. 

The  following  record  of  three  months' 
growth  of  the  circulation  of  The  New  York 
Times  is  convincing  proof  that  there  is  a  demand 
in  Greater  New  York  for  a  daily  morning  news- 
paper which  excludes  from  its  columns  every- 
thing that  a  self-respecting  m.an  would  not  read 
aloud  in  the  presence  of  the  women  and  children 
of  his  family;  a  newspaper— giving  all  the  news— 
that  can  be  admitted  in  the  home  without  fear 
of  presenting  to  young  and  i  mpressionable  minds 
daily  chapters  of  sensational  stories  of  vice, 
crimes  and  horrors;  a  newspaper  that  gives 
"  All  the  News  That's  Fit  to  Print."  Such  a 
newspaper  is  The  New  York  Times. 

A  GOOD  RECORD. 

The  following  schedule  of  percentages  shows  the  in- 
crease in  ACTUAL  SALES  of  the  daily  and  Sunday  edi- 
tions of  The  New  \ork  Times  within  the  first  three 
months  of  the  new  management.  The  percentages  refer  to 
ACTUAL  or  net  SALES  after  all  unsold  copies  have  been  de- 
ducted, and  the  news  companies  here  quoted  are  those  that 
serve  the  newsdealers  of  New  York,  Brooklyn,  and  vicinity. 


Daily 

Wholesale 

Sunday 

Increase. 

Newsdealers. 

Increase. 

30 

Per 

Cent. 

AMERICAN  NEWS  COMPANY, 
39-41  Chambers  Street,  N.  Y. 
Supplies  950  dealers. 

67 

Per  Cent. 

67 

Per 

Cent. 

ADAMS  NEWS  COMPANY, 
90  Park  Row,  N.  Y. 
Supplies  100  dealers. 

55 

Per  Cent. 

44 

Per 

Cent. 

BROOKLYN  NEWS  COMPANY, 
194  Fulton  Street,  Brooklyn. 
Supplies  500  dealers. 

52 

Per  Cent. 

30 

Per 

Cent. 

J.  J.  EGAN, 
144  36th  Street,  Brooklyn. 
Supplies  200  dealers. 

59 

Per  Cent. 

97 

Per 

Cent. 

JOS.  J.  GOODE, 
108  West  32d  Street,  N.  Y. 
Supplies  500  dealers. 

161 

Per  Cent. 

72 

Per 

Cent. 

HARLEM  NEWS  COMPANY, 
125th  Street, 
New  York  City. 

101 

Per  Cent. 

216 

Per 

Cent, 

MANHATTAN  NEWS  COMPANY, 
(Elevated  Railroad  News  Stands), 
35  Murray  Street, 
New  York  City. 
Doesn't  sell  Sundays. 

23 

Per 

Cent. 

NEWARK  NEWS  COMPANY, 
Washington  Street,  Newark. 
Supplies  150  dealers. 

39 

Per  Cent. 

69 

Per 

Cent. 

NASSAU  NEWS  COMPANY, 
10  Spruce  Street,  N.  Y. 
Supplies  SCO  dealers. 

ii5 

Per  Cent. 

56 

Per 

Cent. 

JOS.  SCHENKEL, 
851  Broadway,  N.  Y. 
Supplies  100  dealers. 

69 

Per  Cent. 

23 

Per 

Cent. 

A.  SCHLIKERMAN, 
139  Prospect  Avenue,  Brooklyn. 
•              Supplies  100  dealers. 

46 

Per  Cent. 

i5 

Per 

Cent. 

WILLIAMSBURGH  NEWS  COMPANY 
Broadway  and  South  8th  Street,  B'klyn. 
Supplies  500  dealers. 

io5 

Per  Cent. 

The  new  YORK  TIMES 

"All  the  News  That's  Fit  to  Print." 
Saturday  Book  and  Art  Review, 

Eight-page  Supplement. 

Sunday  Magazine  Supplement. 

Sixteen  Pages. 
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D.    J.  KELLEY, 

BUSINESS    MANAGER    OF    THE    AMERICAN  QUEEN. 


the  Chicago  Dispatch,  which  ended  in 
his  conviction  on  the  charge  of  sending 
obscene  matter  through  the  mails.  He 
was  sentenced  to  the  penitentiary,  but 
granted  a  stay,  pending  an  appeal  to  the 
Supreme  Court. 

PAPER  TRADE  TROUBLES. 

The  paper  trade  was  badly  demoral- 
ized through  the  year  until  finally  pri- 
vate contracts  were  made  at  the  unusual 
price  of  $1.85.  The  price  formerly  had 
been  considerably  above  2  cents.  As  was 
to  be  expected,  many  publishers  having 
this  chance  bought  great  quantities,  in 
fact,  as  much  as  they  could  possibly  keep 
in  stock,  in  contract  for.  Some  time 
after  this  the  manufacturers  renewed 
their  intention  of  a  year  ago  to  form  a 
combination  to  keep  up  the  price  of 
paper,  and  after  many  meetings  came 
upon  a  working  understanding  in  regard 
to  the  sale  of  paper.  It  remains  to  he 
seen  whether  this  combination  will  be 
successful. 

A  surprise  to  most  publishers  was  the 
receivership  of  the  Cleveland  World, 
which  had  been  under  the  manage- 
ment of  Robert  P.  Porter,  and  seem- 
ingly doing  well.  B.  F.  Bower,  who 
had  retired  from  newspaper  work  after 
the  consolidation  of  the  Cincinnati 
Tribune  and  Com>?tercial  Gazette,  joined 
the  Worla  to  aid  the  receiver  in  its 
management,  and  Mr.  Porter  retired. 

The  two  shortest  lived  new  papers  of 
the  year  were  the  Cincinnati  Record, 
started  by  M.  C.  Reefer,  which  lasted 
eleven  days,  and  the  Boston  Dispatch, 
which  had  a  similar  career. 

INTERNATIONAL  LEAGUE. 

The  annual  gathering  of  the  Inter- 
national League  of  Press  Clubs  was 
held  at  Buffalo  beginning  June  23,  and 
lasted  three  days.  Harry  D.  Vought  was 
elected  president,  and  has  since  then 
been  busy  keeping  up  the  interest  of  the 
League  in  a  combined  fight  in  the  vari- 
ous states  to  secure  better  laws  of  libel, 
and  to  promote  harmony  and  friendly 
feeling  among  the  clubs  and  individual 
delegates.  It  was  decided  to  hold  the 
next  meeting  in  New  York. 

The  offer  of  a  Baltimore  merchant  to 
establish  a  home  for  disabled  and  aged 
journalists  was  frowned  upon  as  not 
being  entirely  disinterested,  and  it  was 
reported  that  the  League  already  had  a 
fund  which  could  be  used  for  this  pur- 
pose. The  many  delegates  had  a  roy- 
ally good  time,  and  were  well  entertained 
by  the  City  of  Buffalo.  After  the  finish- 
ing of  the  business  of  the  organization,  a 
trip  was  taken  by  those  who  could  go  to 
Cleveland  and  return  by  one  ot  the 
mammoth  lake  steamers. 

The  National  Editorial  Association  of 
the  United  States  held  its  eleventh 
annual  convention  at  St.  Augustine,  Fla. ' 
when  R.  H.  Thomas  of  the  Mechanics- 
burg  (Pa.)  Farmer'' s  Friend  y/a.i  elected 
president. 

During  the  heat  of  the  political  cam- 
paign the  publishers  and  advertisers  ot 
New  York  organized  a  sound  money 
club.  The  organization  participated  in 
the  great  parade  held  on  Saturday  before 
election. 

PITTSBURG'S  NEW  PAPER. 

Among  the  new  papers  that  have 
sprung  up  during  the  past  year,  the 
Pittsburg  Daily  News  stands  in  par- 
ticular prominence.  W.  H.  Seif,  man- 
ager of  the  Times,  became  business 
manager  of  the  News,  and  C.  R.  Sut- 
phen,  advertising  manager  of  the  Times, 
joined  the  new  paper. 

Manley  M.  Gillam,  who  had  for  years 
been  the  advertising  manager  of  John 
Wanamaker  in  Philadelphia,  left  his 
store  in  March  to  become  the  general 
manager  of  Hilton,  Hughes  &  Co.,  of 
New  York.  The  failure  of  that  great 
concern  was  not  attributed  to  Mr. 
Gillam,  for  its  affairs  were  in  such  a 
state  at  the  time  of  his  joining  that  there 
was  no  hope  for  their  untangling.  He  af- 
terwards joined  the  Cosmopolitan  Maga- 
zine and  later  returned  to  the  advertis- 
ing business. 


An  enterprise  that  will  not  soon  be 
forgotten  was  that  of  the  Chicago  Rec- 
ord and  Daily  News.  When  people  all 
over  the  country  were  troubled  about 
the  election  these  papers  began  a  postal 
card  ballot,  receiving  thousands  of  re- 
plies, the  result  being  borne  out  by  the 
verdict  of  November. 

J.  L.  Watson,  active  business  manager 
and  founder  of  the  Houston  Post,  se- 
cured a  controlling  interest  in  the  paper 
from  Judge  E.  P.  Hill,  who  had  lor 
years  been  president  of  the  company 
publishing  the  Post. 

Early  in  May  Sheffield  Phelps,  owner 
of  the  Jersey  City  Journal,  bought  the 
Newark  Advertiser. 

Harper  &  Brothers,  the  well-known 
publishers,  having  incorporated,  mort- 
gaged the  property  ot  the  firm  for 
$3,000,000,  issuing  bonds  for  the  in- 
debtness,  payable  in  January,  1997. 

The  Boston  Traveller  changed  hands 
in  November,  being  purchased  and  con- 
trolled by  a  syndicate  formed  by  Torrey 
E.  Wardner. 

OBITUARIES. 

Among  the  many  deaths  of  the  past 
year  was  that  of  Colonel  John  A. 
Cockerill.  Colonel  Cockerill  died  in 
Egypt.  John  Stetson,  largely  interested 
in  the  Boston  Herald,  died  in  April. 
Baron  De  Grimm,  the  famous  cartoonist, 
died  at  about  the  same  time.  H.  C. 
Bunner,  editor  of  Puck;  George  Munro, 
Charles  R.  Deacon,  Kate  Field  and 
Charles  E.  Warburton  and  many  others 
are  now  of  the  illustrious  dead. 


A  GOOD  SPECIAL  NUMBER. 

The  Sterling  (111.)  Standard  issued  a 
really  fine  special  number  recently  in 
honor  of  the  industrial  and  other  feat- 
ures of  Sterling.  It  is  seldom  that  such 
good  work  is  done  by  a  paper  in  a  com- 
paratively small  city. 


CAUSE   AND  EFFECT. 


D.  J.  Kelley  and  the  American 
Queen's  Success — The  Result  of 
Ambition  and  Ability. 

If  the  effect  of  success  be  the  sequence 
of  ambition  and  ability,  then  the 
instantaneous  prosperity  of  'Oci^  American 
Queen  has  as  its  cause  the  hustling- 
every-second-active  personality  of  D.  J. 
Kelley,  the  business  manager  of  the  new 
publication. 

The  first  number  was  handled  by  over 
one  hundred  dry  goods  houses  of  the 
United  States,  whose  customers  could 
be  assured  that  the  American  Queen 
would  give  to  them  in  attractive  form 
the  latest  news  of  the  newest  styles. 

Everybody  in  any  way  acquainted 
with  the  business  of  publication  in  New 
York  knows  D.  J.  Kelley.  His  ceaseless 
activity  in  the  advertising  business  has 
made  him  a  host  of  acquaintances,  and 
as  Mr.  Kelley  is  as  amiable  as  he  is  able, 
it  stands  to  reason  that  those  who  know 
him  are  his  friends. 

He  and  the  gentlemen  of  the  Dry 
Goods  Economist  who  are  interested 
with  him  in  the  American  Queen  have 
every  reason  to  be  happy  over  the  recep- 
tion of  the  new  publication — one  so  cor- 
dial that  its  future  can  not  be  in  doubt. 
Their  joint  experience  applied  to  the 
American  Queen  made  certain  its  suc- 
cess. 


WILL  FACE  THE  CHARGE. 

The  grand  jury  of  the  District  of 
Columbia  has  indicted  Charles  G. 
Conn,  formerly  proprietor  of  the  Wash- 
ington Times,  for  criminal  libel,  on  com- 
plaint of  district  commissioner  Trues- 
dell. 

Mr.  Conn  charged  him  with  using 
his  public  office  for  private  gain.  Mr. 
Conn  is  now  in  Indiana,  and  will  return 
to  Washington  to  face  the  indictment 
without  waiting  for  a  warrant. 


FALLS  TO  DEATH. 


THE  TRAGIC  END  OF  A  FAMOUS 
WESTERN  EDITOR. 

J.  B.  McCuLLAGH  Dropped  From  a 
WiNuow— Had  Probably  Raised 
the  Sash  to  Get  Fresh  Air  When 
He  Lost  His  Balance— III  Nearly 
Three  Months  —  His  Brilliant 
Carf.er. 

Joseph  Burbridge  McCullagh,  editor 
in  chief  of  the  St.  Louis  Globe-  Democrat, 
was  found  dead  in  the  yard  of  the  home 
of  his  sister-in-law,  Mrs.  P.  P.  Manion, 
last  week.  He  had  fallen  from  a  second 
story  window. 

Rumors  were  rife  at  first  that  the  ed- 
itor had  committed  suicide,  and  color 
was  lent  to  this  theory  by  the  statement 
of  the  doctor  who  attended  Mr.  McCul- 
lagh during  his  recent  illness,  and  also 
by  the  statement  of  Mrs.  Manion. 

The  lormer  spoke  of  the  tendency 
shown  by  his  patient  to  melancholia, 
and  the  latter  said  she  had  noticed  the 
smell  of  gas  in  the  editor's  rooms  during 
the  night  and  therefore  believe  he  at- 
tempted asphyxiation. 

Careful  investigation,  however,  failed 
to  substantiate  ihe  suicide  theory. 

Mr.  McCullagh  had  been  very  ill  for 
nearly  three  months,  being  afflicted  with 
kidney  trouble  and  asthma.  The  latter 
trouble  gained  rapidly,  and  at  times  he 
found  it  almost  impossible  to  breathe. 

Those  who  were  summoned  to  his  bed- 
side during  the  editor's  illness,  especially 
during  the  last  fortnight,  had  frequently 
noticed  him  rise,  stagger  to  the  window, 
throw  up  the  sash,  and  gasp  there  a 
moment  for  fresh  air. 

This  is  what  he  evidently  did  about 
four  o'clock  in  the  morning,  when,  op- 
pressed  by  the  heavy  air  in  the  room,  he 
rose,  opened  the  window,  and  while 
seeking  relief  lost  his  balance  and  fell 
head  first  to  the  ground  below.  His 
head  struck  a  stone  coping  and  the  skull 
was  fractured.  Death  was  instanta- 
neous. 

J.  B.  McCullagh  was  born  in  Dublin, 
Ireland,  in  1843.  He  came  to  this  coun- 
try at  the  age  of  eleven,  and  soon  after- 
wards became  a  printer's  apprentice  in 
the  office  of  the  Freeman' s  journal,  in 
New  York  City. 

In  1858  he  drifted  to  St  Louis,  where, 
after  working  at  the  case  for  a  time,  he 
became  a  reporter  on  the  Democrat. 
Later  he  went  to  Cincinnati  and  joined 
the  reportorial  staff  of  the  Commercial  of 
that  city. 

On  the  breaking  out  of  the  war  of  the 
rebellion  McCullagh  was  sent  to  the 
front  as  a  correspondent,  and  thereafter 
the  letters  signed  "Mack"  were  a 
valued  feature  of  that  paper. 

After  the  war  "Mack  "continued 
with  the  Commercial  as  its  Washington 
correspondent,  and  his  letters  from  the 
national  capital  were  widely  quoted. 

From  Washington  he  went  to  Chicago 
and  invested  his  savings  in  the  Chicago 
Republican,  but  the  great  fire  there 
wiped  out  his  entire  possessions.  Then 
he  went  back  to  St.  Louis  and  be- 
came editor  of  the  Democrat,  continu- 
ing as  such  when  the  paper  was  after- 
wards consolidated  with  the  Globe.  In 
that  position  he  remained  until  his  death. 

J.  B.  McCullagh  was  the  father  of  the 
American  style  of  "interviewing. "  As 
Washington  correspondent  of  the  Cin- 
cinnati Commercial  he  interviewed 
everybody,  from  President  to  door- 
keeper. 


AND  THERE  ARE  OTHERS. 

Carlisle  N.  Greig,  publisher  of  Truth, 
is  a  pretty  shrewd  man,  but  somehow 
he  fell  a  victim  to  George  P.  Ro well's 
wiles  and  gave  the  latter  a  lot  of  adver- 
tising space  for  his  medicine  in  Truth 
in  exchange  for  some  space  in  Printers^ 
Ink,  to  be  used  in  advertising  Truth. 
He  now  publishes  a  statement  that  after 
using  five  pages  he  has  yet  to  receive 
the  first  reply. 
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INTERESTING  SIDE  LIGHTS. 

The  communication  printed  in  this 
issue  of  The  Fourth  Estate  irom  a 
general  advertiser  on  the  Loud  Postal 
bill,  and  on  some  of  the  conditions  re- 
sulting from  the  present  law,  will  inter- 
est many  persons  in  the  publishing  as 
well  as  the  advertising  business.  It 
touches  on  phases  of  the  matter  not  in- 
cluded in  the  previous  discussion,  and 
which  perhaps  could  not  have  been  pre- 
sented except  by  some  one  with  actual 
experience  as  an  advertiser. 

The  idea  that  the  present  system  is 
really  a  discouragement  in  the  end  to 
a  publisher  who  wishes  to  get  out  a  paper 
which  has  at  least  some  merit  seems  to 
have  novelty.  It  probably  is  a  fact  that 
while  this  is  supposed  to  be  an  age  of 
improvement,  and  literary  and  artistic 
progress  have  both  been  made  to  a  very 
perceptible  degree  in  the  preparation  of 
advertisements  and  advertising  matter  in 
general,  the  literary  grade  of  newspa- 
pers and  periodicals,  outside  of  a  com- 
paratively limited  class,  has  not  much 
advanced,  during  the  decade,  it  any  pro- 
gress has  been  made  at  all.  This,  of 
course,  does  not  apply  to  the  "great 
dailies,"  or  the  gathering  or  handling  of 
their  news.  The  possibility  that  such  a 
contradictory  state  of  affairs  is  due  at 
least  in  part  to  the  present  postal  laws  is 
an  interesting  one. 

The  communication  provokes  a  sug- 
gestion that  lies  about  circulation  would 
be  reduced  in  number  should  some  law 
like  the  Loud  bill  be  adopted.    At  this 


time,  when  there  is  so  much  talk  about 
"guaranteeing  "  circulations,  and  there 
is  so  much  struggling  for  some  criterion 
by  which  the  question  as  to  the  circu- 
lation of  newspapers  and  periodicals  at 
large  may  be  easily  answered,  the  re- 
marks of  this  correspondent  are  at  least 
timely. 

It  is  to  be  noted,  also,  that  from  the 
correspondent's  point  of  view  the  ques- 
tion of  quality  would  become  one  of 
leading  importance  in  the  advertising 
and  publishing  fields  if  the  present 
system  were  done  away  with.  This 
side  of  the  matter  also  "comes  pat," 
there  having  been  so  much  talk  lately 
concerning  the  desirability  of  quality  in 
circulation  rather  than  quantity. 


MOTE  IN  THINE  OWN  EYE. 

A  clergyman  has  been  publicly  be- 
moaning the  wickedness  of  the  news- 
papers, accusing  them  in  particular  of 
failing  to  print  religious  news,  while 
every  sporting  event  and  crime  is  duly 
noticed. 

Without  intending  any  rudeness  to 
our  reverend  friend  we  would  call  his 
attention  to  the  cousinship  of  prevari- 
cation and  e.xaggeration. 

Most  newspapers  print  sermons  that 
are  sure  to  be  read  with  interest  and 
are  really  worthy  of  circulation,  but 
the  idea  that  any  promiscuous  publi- 
cation of  sermons  would  benefit  people, 
pulpit  or  press,  is  too  often  founded 
on  a  vain  longing  to  see  in  the  papers 
what  one  has  said. 

The  sooner  the  good  clergyman 
learns  that  the  newspaper  appeals  to  all 
sorts  and  conditions  of  men  and  that  its 
circulation  is  due  to  interesting  as  well 
as  instructing  people, the  better  it  will  be 
for  him  and  his  work.  Stupid  sermons 
drive  more  people  from  the  churches 
than  the  newspapers  entice  away  from 
them. 

To  be  an  up  to-date  alive  and  success- 
ful preacher  is  to  be  a  close  reader  of 
current  events,  and  they  are  chronicled 
in  the  daily  press.  Religion  is  not  ruled 
out  of  the  newspapers,  for  every  success- 
ful sheet  is  ready  and  glad  to  pay  for  live 
news  of  the  churches. 

If  we  did  not  wish  to  avoid  every  ap- 
pearance of  discourtesy  to  the  reverend 
gentleman  we  would  say  that  it  is  stupid 
in  him  not  to  have  realized  in  his  career 
of  usefulness  that  the  newspapers  are 
really  eager  for  religious  news.  They 
want  bits  of  readable  gossip,  and 
good,  clean  news  of  the  church 
members  who  make  the  very  best  sort 
of  readers,  the  sort  of  subscribers  whom 
the  editor  is  proud  of  and  the  business 
manager  can  point  out  to  the  advertiser 
as  guarantees  of  good  faith. 

There  is  an  abundance  of  news  in  the 
churches,  legitimate  news,  stories  that 
make  the  world  better  and  the  house  of 
God  inviting.  The  newspapers  will 
print  that  news,  and  a  really  clever 
preacher  should  count  among  his  pas- 
toral duties  the  collection  of  such  news 
and  make  easy  for  the  reporter  the  ways 
of  finding  this  material. 

Every  New  York  reporter  knows  a 
good  minister,  who  has  made  it  an 
especial  point  to  be  gracious  with 
him,  and  he  is  not  one  whose  sermons 
appear  leaded  each  Monday  morning. 
He  is  modest  and  not  self-seeking. 
There  is  no  advertising  in  it  for  him,  but 
the  opportunity  to  do  good  deeds,  and  of 
adding  good  news  to  the  bad,  and  when 
the  sorrow  of  sin  appears  in  his  flock, 
the  newspaper  boys  deal  gently  with  it, 
and  the  man  of  God  has  the  chance  to 
save  the  erring  before  every  man  knows 
of  the  disgrace. 

It  is  not  wonderful  that  such  a  man 
sees  scattered  through  his  congregation 
Sunday  morning  a  dozen  newspaper 
men,  who  are  not  there  to  take  notes, 
but  to  participate  in  the  services  as 
members  of  the  church. 


SUCCESS  OF  THE  TIMES. 

The  wiseacres  who  predicted  failure 
for  the  New  York  Times  reorganization 
scheme  and  discredited  the  ability  of 
Adolt  S.  Ochs  because  he  came  Ircm  a 
Southern  town  are  now  anxiously  look- 


ing for  opportunities  to  "  hedge  "  grace- 
fully. 

Mr.  Ochs  combines  in  a  rare  degree 
the  essential  qualities  of  a  successful 
newspaper  publisher,  and  the  revivifying 
influence  of  his  guiding  hand  is  felt  in 
every  department  of  the  paper. 

The  growth  of  the  Times  in  circulation 
is  attested  by  the  news  companies,  and 
the  amplification  of  its  advertising  clien- 
tage is  shown  in  its  columns,  which  are 
snugly  filled  with  that  kind  of  adver- 
tising which  is  most  profitable  in  the 
long  run. 

In  its  issue  of  January  i,  by  the  way, 
its  exhaustive  reviews  of  the  financial 
and  commercial  doings  of  the  year,  by 
expert  authorities,  required  a  supple- 
ment of  no  less  than  16  pages,  of  which 
the  leading  banks  and  bankers  of  the 
city  were  glad  to  avail  themselves  as  an 
advertising  medium. 

It  is  a  source  of  no  l.ttle  satisfaction  to 
The  Fourth  Estate  to  note  Mr.  Ochs' 
steady  progress  in  the  metropolis,  be- 
cause it  was  first  to  name  him  as  the 
coming  man  on  the  Times,  some  months 
in  advance  of  his  actual  entrance,  and 
has  all  along  insisted  that  he  was  work- 
ing on  right  methods. 


NOTE  AND  COMMENT. 

The  talk  of  verifying  circulation 
statements  is  again  lively,  not  that  it  is 
ever  a  topic  missed  in  the  conversations 
between  publishers  and  advertisers,  but 
because  there  have  been  several  new 
schemes  of  proving  the  truth  of  sworn 
statements  and  the  circulation  figures 
that  are  given  daily. 

We  do  not  believe  the  English  to  be 
ahead  of  us  in  their  methods,  and  are 
quite  certain  that  we  can  give  them  cards 
and  spades  and  still  have  all  the  aces  and 
big  and  little  casino  up  our  sleeves.  Their 
method  of  showing  up  circulations, 
however,  has  its  advantages. 

When  there  is  a  question  of  circula- 
tion John  Bull  goes  to  a  "  chartered  ac- 
countant "  whose  occupation  is  in  inves- 
tigating and  then  giving  certificates. 

The  English  certificate  is  Issued 
alter  the  "  chartered  accountants"  have 
had  a  set  of  expert  bookkeepers  at  the 
ledgers  showing  the  actual  number  of 
papers  sold  to  the  public. 

To  avoid  killing  the  golden  egg-laying 
goose  the  "  cnartered  accountant" 
should,  of  course,  be  honest.  The 
scheme  is  seemingly  based  on  the  proverb 
about  the  best  policy.  There  are  tricks 
in  all  trades,  however,  and  maybe  the 
chartered  accountant  knows  a  thing  or 
two  in  addition  to  his  figures. 


The  editor  of  the  Newago  (Mich.), 
Republican,  E.  O.  Shaw,  is  a  gentleman 
with  attributes  of  genius.  He  evolved 
a  novel  plan  to  reward  subscribers  who 
had  paid  in  advance.  The  announce- 
ment that  he  would  invite  them  to  a 
New  Year's  Eve  ball  was  enough  to 
start  old  delinquents  rushing  to  his 
office  to  pay  up  and  in  advance.  The 
ball  was  a  success  and  1  editor  Shaw,  as 
he  now  contemplates  his  bank  account, 
smiles  knowingly. 


While  writing  the  story  of  the  past 
year  it  has  struck  us  with  considerable 
force  that  one  cause  for  serious  complaint 
against  the  press  by  those  who  have  its 
best  interests  at  heart  and  a  constant 
source  of  comfort  to  those  who  are  hap- 
piest when  ihey  are  fault- finding  is  rap- 
idly disappearing,  and  when  it  is  entirely 
gone,  there  will  be  the  best  reasons  for 
general  felicitation. 

The  casting  away  of  objectionable 
medical  advertising  by  American  papers 
which  began  some  lew  years  ago  has 
grown  into  almost  a  passion,  and  the 
temptation  to  make  profits  out  of  filth  is 
much  less  than  it  was.  'I  he  dishonor  of 
vile  ads  is  to  day  keenly  appreciated, 
and  the  nasty  medical  ad  is  growing  as 
rare  as  it  was  once  common. 


This  is,  of  course,  giving  allowance  for 
the  conditions  under  which  they  are 
published.  But  conditions  in  the  south 
are  changing,  and  the  time  is  not  far  dis- 
tant when,  with  equal  opportunity,  the 
southern  newspaper  man  shall  further 
show  what  he  can  do. 

The  charm  of  poetical  temperaments 
has  been  kept  even  in  the  fever  of 
labor  hurried  in  northern  fashion. 

The  exchange  reader  is  only  too  ready 
to  put  the  shears  at  work  on  the  south- 
ern sheets,  and  we  are  glad  to  say  that 
he  is  gracious  enough  to  K've  due 
credit  for  appropriated  matter. 


The  real  reason  why  William  J.  Bryan, 
late  candidate  for  president, suddenly  left 
the  lecture  platform  is  said  to  be  that  the 
advertisements  prepared  were  too  exag- 
gerated. 

It  seems  that  the  offer  of  $50,000  for 
fifty  lectures  was  made  to  Mr.  Bryan  on 
November  7  by  V.  E.  McDee,  of  At- 
lanta. The  proposition  was  made  No- 
vember  9.  Mr.  McDee  wrote  that  "the 
element  of  admiration  enters  largely  into 
the  motive  that  prompts  the  offer."  He 
added  that  there  was,  of  course,  a  spec- 
ulative idea,  "  but  only  from  the  stand- 
point of  legitimate,  honest  and  sincere 
endeavor."  A  check  for  $10,000 to  hind 
the  contract  was  enclosed. 

Mr.  Bryan,  it  is  explained,  was  dis- 
gusted with  the  advertising  matter  used 
to  announce  his  first  appearance  in  At- 
lanta. He  took  especial  objection  toa 
lithograph  in  which  he  was  pictured 
standing  beside  Jackson,  Jefferson,  Lin- 
coln and  Washington.  He  returned  the 
$10,000  to  McDee  and  refused  to  go 
ahead  with  the  proposed  tour. 


The  Cercle  Fran9ais  de  I' Harmonic 
ball  this  year  will  have  a  committee  of 
newspaper  men  to  decide  what  woman 
on  the  night  of  January  18  wears  the 
most  artistic  lancy  dress.  She  will  be 
awarded  a  diamond  necklace  valued  at 
$500.   

A  well-known  New  York  ad  expert 
received,  not  long  ago,  a  circular  letter 
from  a  business  house  engaged  in  the 
sale  of  California  dried  fruit,  inviting 
him  to  compete  for  a  prize  to  be  given 
for  the  best  design  to  be  used  in  adver- 
tising their  wares.  Only  one  prize  was 
to  be  given,  and  all  unsuccessful  desijns 
were  to  become  the  property  of  the  fruit 
men. 

After  reading  the  circular,  the  expert 
sat  down  and  wrote  the  following  letter: 

-  Dried  Fruit  Co. 


The  

Gentlemen  ;  1  am  offering  a  prize  of  50 
cents  for  the  best  ^pcctmen  of  dried  iruit,  and 
should  be  glad  to  have  ycu  take  part  in  the 
competition.  Twelve  dozen  boxes  of  each  kind 
of  fruit  should  be  sent  for  examination,  and  all 
fruit  that  is  not  adjudged  wo'thy  of  the  prize 
will  remim  the  property  ot  ihe  undersigned. 
It  is  also  required  that  the  express  charges  on 
the  fruii  so  lorwarded  be  paid  by  the  sender. 
Very  truly  yours. 


The  Syracuse  (N.  Y. )  Post  has  given  to 
each  of  the  fifty-two  carrier  boys  in  its 
employ  a  curious  Christmas  gift — a  full 
paid-up  membership  in  the  Syracuse 
Young  Men's  Christian  Association.  The 
membership  admits  them  to  every 
department  of  the  association,  including 
its  gymnasium  privileges  and  classes. 

Once  more  we  would  impressupon  our 
readers  that  there  is  only  one  place  to 
have  their  papers  sent,  and  that  is  home. 

The  Fourth  Estate  has  a  great  sin 
to  indirectly  answer  for,  and  that  is  that 
it  has  started  a  rage  of  kleptomania  in 
many  newspaper  offices,  and  yet  this  is 
not  our  fault. 

If  the  subscribers  would  only  give  us 
their  home  addresses  they  would  remove 
temptation  from  the  weak  and  save  us 
from  the  swearwords  of  those  who  cannot 
control  themselves  when  a  single  number 
of  The  Fourth  Estate  misses  them. 


We  would  call  attention  to  the  news- 
papers of  the  south.  They  are  doing 
wonderful  work,  and  it  is  to  be  said  in 
fairness  that  their  enterprise  surpasses 
that  of  other  sections  of  the  country. 


It  is  pleasing  to  notice  positive  evi- 
dence that  the  dime  museum  methods  of 
some  of  the  papers  are  being  discarded, 
particularly  pictures  of  freaks. 

The  common  sense  of  some  editors  has 
gotten  the  best  of  them  and  it  is  now 
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seen  as  it  should  have  been  at  first  that 
the  newspapers  intended  tor  home  read- 
ing are  hideous  and  criminal  when  they 
present  pictures  that  frighten  women 
who  are  to  become  mothers.  The  effect 
on  mother  and  child  is  barbarous. 

Carelessness  in  serious  matters  is  worse 
than  stupidity.  It  is  positively  and  cul- 
pably criminal. 


The  American  Newspaper  Afis  di- 
rectory for  1897  is  now  in  violent  course 
of  preparation.  Newspaper  publishers 
whose  circulation  was  misrepresented  in 
the  last  volume  have  had  nearly  a  year's 
time  in  which  to  apologize  tor  previous 
neglect  to  make  themselves  "solid" 
with  the  "  editor,"  who  will  be  in  daily 
attendance  from  8  a.  m.  to  7  p.  m.,  to 
give  advice  on  "  How  to  Get  a  Rating 
This  Year."    Open  evenings. 


The  Automatic  News  Company  claims 
that  the  advantages  of  its  improved 
carrier's  fold  box  gives  a  newspaper  more 
space  for  display  to  advertise  the  title 
page  and  headlines  of  news  features, 
also  sales  ot  larger  quantities  of  paper, 
and  will  deliver  any  size  newspaper, 
from  8  to  68  pages,  either  6  to  9  columns, 
simply  by  dropping  in  i,  2  or  3  pennies, 
or  a  5  cent  nickel  coin,  as  desired,  the 
mechanism  of  changing  slot  action  being 
almost  instantaneous. 


TRADE  PRESS  ENDORSEMENT. 

Indignant  at  the  action  of  a  few  paper 
manufacturers  and  others  who,  under 
the  title  of  "  Publishers  and  Allied 
Trades,"  held  a  meeting  recently  de- 
nouncing the  Loud  Postal  Reform  Bill, 
the  American  Trade  Pre^s  Association 
gathered  last  week  at  the  Hardware  Club 
to  pass  resolutions  favoring  the  pro- 
posed necessary  measure. 

Congressman  Loud  traveled  from 
Washington  to  New  York  to  address 
the  meeting,  and  was  warmly  received. 
The  trade  publishers  emphatically  as- 
sured him  of  their  heartiest  well  wishes 
for  his  bill,  and  elected  David  Williams, 
of  the  Iron  Age,  and  E.  N.  Root,  of 
the  Dry  Goods  Economist,  to  act  as  a 
committee  instructed  to  go  to  Washing- 
ton, there  to  voice  the  association's 
positive  feelings  in  favor  of  the  bill. 
The  following  resolutions  were  passed: 

Resolved,  That  the  American  Trade 
Press  Association  hereby  reaffirms  its 
endorsement  of  H.  R.  Bill  4,566,  known 
as  the  Loud  Bill,  for  reform  in  the  exist- 
ing laws  relative  to  second-class  mail 
matter; 

Resolved,  That  this  Association  re- 
spectfully urges  upon  members  of  Con- 
gress the  advisability  of  immediate  en- 
actment of  this  bill; 

Resolved,  Further,  that  the  action 
of  the  prominent  opponents  of  this  bill 
in  assuming  to  represent  the  newspaper 
fraternity  is  unwarranted  and  calculated 
to  mislead,  such  opposition  being  chiefly 
confined  (l)  to  manufacturers  of  white 
paper;  (2)  printers  of  paper-covered 
novels;  (3)  those  interested  in  the  sale 
and  distribution  of  such  matter,  when 
the  fact  is  that  an  overwhelming  ma- 
jority of  the  newspapers  which  have  ex- 
pressed themselves  on  the  subject  are  on 
record  in  favor  of  the  proposed  legisla- 
tion; 

It  is  Further  Resolved,  That  this 
Association  heartily  endorses  and  adopts 
as  its  own  the  resolution  passed  without 
a  dissenting  vote  by  the  American 
Newspaper  Publishers'  Association  on 
February  22,  1896. 

David  Williams,  Chairman. 
C.  H.  E.  Redding,  Secretary. 

W.  C.  Bryant,  secretary  of  the  Amer- 
ican Newspaper  Publishers  Association 
is  now  in  Washington  to  urge  the  pass- 
age of  the  bill. 

GAINS  ANOTHER  TRIAL. 
The  $45,000  verdict  which  ex-Mayor 
William  JJ.  Smith,  of  Philadelphia,  ob- 
tained in  common  pleas  court  against 
the  Philadelphia  limes,  for  alleged  libel, 
has  been  reversed  by  the  supreme  court. 
The  opinion  was  unanimous.  A  new 
trial  is  granted. 


PURELY  PERSONAL. 

Mrs.  Jessie  Forsyth  Cline,  whose 
portrait  aopears  in  this  issue  of  The 
Fourth  Estate,  is  known  to  readers 
of  a  number  of  publications  devoted  to 
out  door  sports  as  an  interesting  and 
successful  writer.    She  has  also  done 


work  as  a  newspaper  writer, 
ot  late  she  has  confined  herself  m 
to  magazine  lilerature.  She  does  a 
good  deal  of  her  work  under  a  mascu- 
line nom  de  plume,  and  resides  in  De- 
troit. We  are  indebted  to  Recreation 
for  the  cut. 


Charles  W.  Palfray,  of  the  Salem 
(Mass.)  Register,  is  said  to  be  the  oldest 
active  editor  in  New  England.  He  is  in 
his  eighty-fourth  year. 


Edward  L.  Allen,  cashier  of  the 
Rochester  (N.  Y.)  post-office,  has  re- 
signed his  position  to  become  an  edi- 
torial writer  on  the  Buffalo  Enquirer. 

Shortly  after  assuming  control  of  the 
Enquirer,  Editor  BIythe  offered  the  post 
to  Mr.  Allen,  who  was  employed  on  the 
Rochester  Herald  as  a  reporter  at  the 
time  that  Mr.  BIythe  was  filling  a  like 
position  on  the  Democrat  and  Chronicle. 


Stephen  O'Meara,  publisher  of  the 
Boston  Journal,  was  a  visitor  this  week 
within  the  gates  of  Gotham. 


M.  C.  Ayres,  editor  of  the  Boston 
Advertiser,  and  Mrs.  Ayres  observed 
the  twenty-fifth  anniversary  of  their 
marriage  last  week. 

Very  cordial  expressions  and  generous 
tokens  of  good  will  came  from  Mr. 
Ayres'  associates  on  the  business  and 
editorial  staff  of  the  Advertiser;  in  par- 
ticular, from  W.  E.  Barrett,  (he  pub- 
lisher; J.  W.  Dunphy,  business  man- 
ager; C.  H.  Adams,  cashier;  H.  S. 
Underwood,  managing  editor;  F.  H. 
Cashman,  city  editor,  and  Mrs.  Cush- 
man;  Mr.  G.  A.  Copeland  and  Mrs. 
Copeland,  Thomas  Tresilian  and  Mrs. 
Tresilian. 


B.  M.  HoLMAN,  manager  of  the  New 
York  office  of  the  Lord  and  Thomas 
Agency,  will  return  to  New  York  this 
week  from  a  trip  to  Chicago. 

James  W.  Faulkner  has  been  ap- 
pointed city  editor  of  the  Cincinnati 
Enquirer,  to  succeed  Charles  Christy, 
who  was  compelled  to  give  up  the  posi- 
tion on  account  of  his  eyes.  Mr.  Faulk- 
ner has  for  several  ye irs  past  been  the 
principal  political  correspondent  of  the 
Enquirer,  and  is  well  known  in  various 
parts  of  the  country. 


General  Felix  Agnus,  of  the  Balti- 
more American,  is  a  guest  of  President- 
elect McKinley  at  Canton  this  week. 


Miss  Alice  May  Gillam,  daughter 
of  Manly  M.  Gillam,  of  New  York,  de- 
signs some  of  the  illustrations  in  the  ad- 
vertisements of  the  Wanamaker  storein 
'  New  York.    She  also  draws  the  daily 


fashion  sketches  which  make  the  Mail 
and  Express  brighter  for  its  female 
readers. 

Harry  Ogden,  a  New  York  artist,  is 
credited  with  the  best  work  in  the  illus- 
trations that  appear  in  the  Wanamaker 
advertisements  in  New  York  papers. 
Miss  Sarah  MicBsath  does  the  art  work 
on  the  advertisements  of  the  Philadelphia 
store. 


James  G.  Gibbs,  of  the  Norwalk  (O.) 
Reflector,  is  spoken  of  as  the  choice  of 
Qhio  newspaper  men  for  the  position  of 
public  printer. 


WiLijAM  F.  Donovan,  of  the  Boston 
Herald's  editorial  department,  is  a  city 
alderman,  and  is  spoken  of  as  a  possible 
incumbent  of  the  mayor's  chair. 


WOOD  AND  PAPER  DUTIES. 


Arguments  Heard  by  the  Ways  and 

Means  Committee — The  Alleged 

Newspaper  Trust. 

The  two  industries,  woods  and  manu- 
factures of  wood  and  pulp,  papers  and 
books,  were  the  subjects  of  the  hearing 
last  week  at  Washington  by  the  Com- 
mittee on  Ways  and  Means. 

The  hearing  was  opened  on  behalf  of 
the  lumber  interests  by  C.  D.  Gojdyear 
of  Buffalo,  who  had  been  designated  fjr 
the  purpose  by  the  Cincinnati  lumber 
convention,  and  who  was  accompanied 
by  twenty-four  other  representatives  of 
that  industry. 

Mr.  Goodyear  said  that  the  lumber- 
men were  not  asking  anything  exorbi- 
tant or  beyond  whit  was  reasonable. 
What  they  asked  was  substantially  that 
white  pine,  hemlock,  basswood,  and 
sycamore  be  placed  on  the  same  footing 
as  spruce,  which  was  now  prote,;ted  by  a 
duty  of  $2  per  thousand,  while  the  others 
had  only  a  protection  of  $1. 

John  Norris,  manager  of  the  New 
York  World,  advocated  putting  paper 
on  the  free  list.  He  said  the  newspa- 
pers of  the  United  States  were  not  at  the 
mercy  of  a  combine  of  paper  mills  to 
keep  up  the  price  of  newspaper,  for  the 
proprietors  of  the  larger  papers  were 
able  to  and  did  build  mills  of  their  own. 
To  take  the  present  duty  off  paper,  he 
said,  would  be  a  check  upon  monopoly 
and  force  the  combine  to  keep  the  price 
down  to  a  nominal  figure.  Mr.  Norris 
said  the  large  mills  had  driven  the  smaller 
mills  out  of  the  business  ot  making  this 
paper. 

Ex-Representative  W.  A.  Russell,  of 
Massachusetts,  denied  the  statement  of 
Mr.  Norris.  No  combination,  he  said, 
had  been  formed  or  was  contemplated. 
Mr.  Norris,  he  said,  knew  this,  or 
should  know  it,  as  well  as  any  one. 

The  object,  he  said,  ol  the  fifteen  or 
twenty  gentlemen  wh  3  came  together  a 
year  and  a  half  ago  was  to  consider 
whether  they  could  not  put  their  plants 
together  and  operate  them  so  as  to  effect 
great  economies  and  be  better  able  to 
compete  with  outside  manufacturers. 

From  calculations  then  made  it  had 
been  found  that  from  $1,000,000  to 
$1,500,000  a  year  might  be  saved  on  the 
output  of  the  various  mills  by  combina- 
tion. They  did  not  contemplate  saving 
that  for  themselves.  They  did  not  ask 
for  it.  He  would  keep  the  present  duty 
on  book  and  newspaper.  On  wood  pulp 
he  would  place  a  specific  duty.  On  the 
last-named  article  he  asked  only  the  dif- 
ference between  wages  here  and  abroad. 


VERY  PROMPT  PUBLICITY. 

President  McCall's  Advertising 
Achievement  fo<  the  "  New  York 
Life" — Electric  Quickness. 

Those  advertisers  who  "point  with 
pride  "  to  instances  in  which  they  secure 
very  quick  insertion  of  some  material 
and  timely  announcement  must  feel 
inspired  by  what  President  McCall 
is  in  the  habit  ot  accomplishini;  for  the 
annual  statement  of  the  New  York  Life 
Insurance  Ojmpany.  Since  John  A.  Mc- 
Call has  been  president,  the  company 
has  led  in  the  promptness  with  which  its 
yearly  statements  are  given  to  the  public, 
and  this  season  is  no  exception. 

The  sta'ement  for  1896,  up  to  the  last 
day  of  the  year,  in  a  form  sufficiently 
complete  to  show  the  result  of  the  year's 
business,  appeared  in  the  afternoon 
dailies  on  the  evening  of  December  31, 
or,  in  other  words,  the  statistics  included 
the  business  don-  during  the  very  last 
hours  preceding  the  printing  of  the 
statement  by  the  papers.  The  morning 
papers,  of  course,  contained  the  state- 
ment the  following  morning. 

When  ttie  enormous  detail  con- 
necte  I  with  such  a  great  com- 
pany's business  is  considered 
the  merit  of  the  accomplishment  is  bet- 
ter realized. 

The  statement  must  have  had  a  per- 
sonal interest  for  many  ot  the  readers  of 
the  papers,  tor  the  Ne^f  York  Life  Com- 
pany is  composed  of  275,000  policy- 
holders, being  a  purely  mutual  com- 
pany, with  no  stockholders,  and  hence 
all  its  policy  holders  receive  the  profits 
of  the  company.  These  profit  sharing 
policy-holders  must  have  been  as  much 
gratified  at  the  showing  made  as  the 
managers  of  the  company. 


OBirUARY  NOTES. 

Michael  J.  McGrath,  manager  of  the 
Wall  street  bureau  of  the  Associated 
Press,  died  Tuesday.  He  was  forty- 
eight  years  old,  and  for  twenty-five  years 
had  been  in  the  employment  of  the 
Associated  Press. 

He  was  a  man  of  highest  standards, 
his  integrity  was  absolute;  his  life  and 
name  clean;  his  judgment  keen,  and  his 
industry  tireless.  Mr.  McGrath  was  one 
of  the  oldest  newspaper  workers  in  Wall 
street,  and  was  widely  known  as  the 
editor  of  the  Kings  County  yournal. 

J.  Ross  Jackson,  a  veteran  journalist 
of  San  Francisco,  died  last  week.  Two 
days  previous  he  submitted  to  a  painful 
operation  for  cancer,  from  the  effects  of 
which  he  never  rallied.  Mr.  Jackson 
was  born  in  Paterson,  N.  J.,  fifty-one 
years  ago,  his  father  being  a  prominent 
banker  of  that  city.  In  1875  he  went 
to  San  Francisco. 

Harry  G.  Forker,  formerly  managing 
editor  of  the  Chicago  Chronicle,  died 
last  week  of  consumption.  He  came  to 
tnis  country  from  Scotland  in  1888,  and 
found  employment  on  the  Chicago 
Herald,  on  which  paper  he  remained 
until  its  consolidation  with  the  Times. 


John  L.  Treat,  for  many  years  cashier 
for  H.  P.  Hubbard  at  New  Haven,  and 
later  treasurer  of  the  H.  P.  Hubbard 
Company,  died  at  his  residence  in  New 
Haven  last  week. 


A  SUCCESSFUL  GRADUATE. 

Colonel  George  B.  M.  Harvey  is  one 
of  the  really  successful  graduates  of 
newspaperdom.  He  first  jumped  into 
prominence  as  the  editor  of  the  New 
Jersey  edition  of  the  New  York  World. 
He  inaugurated  several  of  these  "edi- 
tions "  successfully,  and  then  entered 
the  newspaper  field  as  editor  and  man- 
ager of  the  Newark  Journal. 

He  returned  to  the  World,  became 
the  managing  editor,  and  later  entered 
into  business  relations  with  William  C. 
Whitney,  former  secretary  of  the  navy, 
which  relations  still  continue. 

Colonel  Harvey  is  now  president  of 
the  Staten  Island  Electric  Railroad  Com- 
pany and  has  had  charge  of  the  con- 
struction and  franchises  of  the  Atlantic 
Coast  line,  which  extends  along  the  New 
Jersey  shore. 


Thomas  McMechen,  a  well  known 
newspaper  man  of  Denver,  has  returned 
to  his  old  home  from  Butte  City,  Mont., 
where  he  was  engaged  for  a  year  past 
upon  the  Butte  Miner.  Mr.  McMechen 
will  become  identified  with  the  Salt  Lake 
Tribune. 


Sir  Edwin  Arnold,  the  auth  )r  of 
■  The  Light  of  Asia,"  has  been  a  con- 
stant contributor  to  the  London  Daily 
Telegraph,  his  contributions  aggregat- 
ing. It  is  said,  10,000  articles. 


8 


THE  FOURTH  ESTATE 


JANUARY  7,  1897 


ADVERTISER'S  VIEW. 


THE  LOUD  BILL  WOULD  BENEFIT 
HIS  BUSINESS. 


What  a  User  of  Space  Thinks  of 
THE  Subject  now  Interesting 
PuRLisHERS— The  Question  of 
Merit  as  Applied  to  Circulation 

Editor  The  Fourth  Estate: 

During  the  past  few  weeks  I  have 
seen  a  revival  of  the  discussion  relative 
to  the  new  postal  law  which  Congress- 
man Loud,  of  California,  has  been  trying 
to  put  through  Congress  in  order  to  do 
away  with  some  abuses  existing  under 
the  present  postal  regulations. 

It  has  occurred  to  me  that  those  inter- 
ested may  wish  to  know  how  this  matter 
is  looked  at  by  a  man  representing  a 
class  that  has  been  out  of  sight  altogether 
in  the  talk,  pro  and  con,  up  to  this  time. 
I  mean  the  advertisers,  ot  whom  I  am 
one. 

On  looking  back  I  find  that  at  the 
time  the  present  law  was  adopted  the 
entire  number  of  newspapers  and  peri- 
odicals issued  in  this  countrywas  only 
about  halt  of  the  number  now  published, 
if  as  much  as  that.  The  prices  for  all 
sorts  of  publications  and  newspapers 
were  very  much  higher.  The  total  pro- 
duction of  books  was  but  a  small  part  of 
the  present  production,  and  it  cost  a 
great  deal  to  get  out  publications. 

The  public  really  could  be  served  at 
that  time  by  a  system  which  would  facil- 
itate the  bringing  together  ot  the  men  who 
could  supply  newspapers  and  periodicals, 
and  that  large  portion  of  the  public 
which  either  read  few  newspapers  and 
periodicals,  or  read  none  at  all.  The 
present  law  was  really  inspired  by  con- 
siderations of  this  kind.  The  govern- 
ment, assuming  for  the  purpose  a 
somewhat  paternal  attitude,  was  willing, 
for  the  public  good,  to  do  gratuitously 
for  the  publishers  of  newspapers  and 
periodicals  a  service  which,  under  the 
conditions  then  ruling,  would  benefit  the 
general  public  really  more  than  it  would 
benefit  the  publishers. 

The  law  went  into  effect,  and,  no 
doubt,  accomplished  much  good.  The 
trouble  is  that  after  its  purpose  had  been 
accomplished,  the  law  went  on  of  its  own 
momentum.  At  this  point,  let  me  say, 
the  conditions  that  inspired  the  law  of 
1879  long  ago  ceased  to  exist.  The 
price  ot  paper,  the  cost  of  mechanical 
work  and  the  other  expenditures  involved 
in  producing  newspapers  and  periodicals 
have  been  reduced  enormously,  not  as  a 
result  of  the  operation  ot  the  present 
postal  law,  but  as  a  result  ot 
general  conditions,  and  in  sympathy 
with  forces  that  do  not  apply  to 
any  one  business  or  to  postal  laws  at  all. 
In  other  words,  what  might  have  served 
as  good  reasons  for  the  law  in  1879  can- 
not truthfully  perform  that  service  in 
1897. 

Now,  as  regards  my  views  of  the  mat- 
ter as  an  advertiser.  In  1879,  and  for 
some  years  after,  when  the  habitual  pur- 
chase ot  newspapers  and  periodicals  was 
practically  limited  to  a  portion  of  the 
population — even  if  a  very  large  portion 
— the  aggregate  output  of  all  the  presses 
then  running  really  did  an  advertiser  as 
much  service  as  the  aggregate  output  of 
all  the  presses  running  in  the  present 
year,  in  spite  of  the  immense  difference 
in  the  output. 

The  advertiser  secured  quality  in  the 
papers  used,  and  reached  all  the  persons 
worth  reaching.  The  advertising  rates 
he  had  to  pay  at  that  period  might  seem 
high  when  compared  with  the  tabulations 
ot  cost  per  line  per  thousand  copies  that 
some  papers  now  furnish  to  advertisers, 
but  the  truth  is  that  advertisers  made 
much  more  money  by  using  the  space 
they  could  get  in  1879  or  1884  than  they 
can  possibly  get  by  using  the  gener[B 
bulk  ot  papers  issued  in  1897. 

At  the  present  day  I  find  an  array  of 
publications  claiming  the  right  to  exist 
which  is  bewildering  in  its  arithmetical 
extent.  I  receive  such  startling  claims 
regarding  circulation,  from  papers  in- 
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Significant  in  appearance,  that  I  am 
almost  equally  bewildered  in  trying  to 
decide  as  to  tne  truth  of  any  publisher's 
claim  as  to  the  extent  ot  his  issue. 

FREE  papers  WHOLESALE. 

From  different  sources,  and  in  many 
ways,  I  learn  that  a  large  number  of  in- 
dividuals who  are  but  obscure  members 
of  the  communities  in  which  they  live 
receive  by  mail  all  the  way  from  six  or 
seven  to  twelve  or  fifteen  weekly  and 
monthly  papers  every  month.  For  only 
a  small  portion  ot  these  have  they  sub- 
scribed. The  inflow  of  literature — most 
ot  it  of  the  most  inferior  kind,  and  some 
of  it  actually  damaging — is  so  great  that 
the  recipient  of  all  these  papers  has  no 
time  to  read  more  than  a  small  portion 
of  the  publications  that  he  receives. 

I  have  frequently  paid  a  publisher  for 
space  on  the  supposition  that  so  and  so 
many  thousands  of  different  persons 
would  observe  andr  ead  my  advertise- 
ment. As  a  matter  of  fact  the  actual 
readers  that  were  supposed  to  exist  did 
not  exist,  and  my  advertisement  was  read 
by  only  a  small  portion  of  the  entire 
number  which  it  was  supposed  would 
peruse  my  appeal  for  orders. 

But  this  is  only  one  side  of  it.  Ten  or 
twelve  years  ago  an  advertiser  or  an  ex. 
pert,  familiar  with  the  publishing  busi- 
ness, could  judge  quite  well  of  the  prob- 
able circulation  of  a  paper  by  the  quality 
of  its  contents,  its  appearance,  and  so 
forth.  There  was  once  a  time  when 
papers  received  circulation  according  to 
their  merit.  Nowadays  it  is  simply  im- 
possible to  be  guided  by  any  such 
criterion.  Under  tne  amazing  and  super- 
annuated charity  of  the  present  postal 
law,  no  man  can  tell  from  an  inspection 
of  a  weekly  or  monthly  publication  how 
many  hundred  copies  or  how  many  hun- 
dred thousand  the  publisher  probably  cir- 
culates of  each  issue. 

A  paper  may  look  as  though  it  could 
never  get  more  than  one  thousand  cash 
supporters  m  the  wide,  wide  world.  But 
under  the  provisions  of  the  present 
law  the  publisher,  with  his  plant 
practically    secreted  in  some  far-away 


place  of  publication,  may  send  out  an 
enormous  number  of  sample  copies,  week 
after  week,  or  month  after  month,  to  the 
same  persons,  and  be  in  a  position,  by 
the  postal  receipts  and  otherwise,  to  in- 
dicate an  issue  so  large  that  it  paralyzes 
any  claim  that  the  public  will  support 
what  IS  worth  supporting. 

FOSTERING  CIRCULATION  LIES. 

But  this  is  not  the  worst.  The  pres- 
ent system  and  its  abuses  really  put  a 
premium  on  the  falsification  of  state- 
ments regarding  circulation.  It  makes 
it  easy  for  the  publisher  to  make  false 
claims.  It  being  conceded  that  intrinsic 
merit  is  no  longer  a  factor  to  be  con- 
sidered in  measuring  circulation,  the  ad- 
vertisers are  really  incapable  of  judging 
whether  a  particular  publication  has  so 
large  an  issue  as  it  claims  or  not. 

To  illustrate:  Suppose  there  is  a 
monthly  called  the  Story  Teller  in 
Trenton,  N.  J.  I  receive  a  copy  of  it 
from  the  publisher,  accompanied  by  a 
letter  requesting  my  advertising  orders 
at  so  much  a  line.  The  publisher  claim? 
an  average  monthly  issue  of  forty  thou- 
sand copies.  1  examine  the  paper  on  its 
receipt.  It  is  found  to  be  made  up  of 
ready  plate  matter.  There  are  evidences 
that  the  parties  running  it  are  illiterate 
and  even  worse. 

Under  ordinary  circumstances  any  in- 
telligent advertiser  would  say  to  himself, 
"  Why,  this  paper  cannot  possibly  have 
any  circulation.  It  has  no  merit  and 
cannot  secure  a  standing.  It  can  do  me 
no  good,  therefore,  and  I  will  not  pay 
the  publisher  any  money  for  advertising 
space." 

Such  is  the  present  situation,  however, 
that  the  publisher  of  this  very  sheet  may 
be  able  to  prove  to  me,  on  my  calling  at 
his  office  in  Trenton,  that  he  actually 
does  mail  forty  thousand  copies  a  month. 
He  has  purchased  large  lists  of  names  ot 
persons  scattered  all  over  the  country, 
and  will  keep  on  sending  to  that  same 
list  of  names,  although  there  may  not  be 
one  thousand  persons  in  all  the  forty 
thousand  that  will  ever  dream  of  sub- 
scribing for  the  Trenton  Story  Teller  on 


its  merits.  If  the  publisher  had  to  pay 
a  cent  postage  on  39,000  of  his  40,000 
papers  a  month,  he  would  stop  instanter. 

HOW  FRAUD  IS  HELPED. 

But  assume  that  the  publisher  of  the 
Trenton  Story  Teller  does  not  actually 
send  out  forty  thousand  copies  a  month. 
He  sends  out  only  one  thousand,  say,  al- 
though he  exacts  from  advertisers  a  rate 
which  is  based  on  the  theory  that  he 
does  issue  forty  thousand.  Now,  I 
cannot  tell  Irom  an  examination  of  his 
paper  whether  he  issues  one  thousand  or 
forty  thousand.  If  he  chooses  to  make 
false  statements  or  false  affidavits  there 
is  nothing  in  the  contents  of  his  publi- 
cation which  will  really  put  an  adver- 
tiser or  advertising  man  on  his  guard. 
This  is  what  I  mean  by  saying  that  the 
present  law  puts  a  premium  on  false 
statements  of  circulation. 

I  will  not  trespass  by  going  further 
into  this  subject,  at  least  at  this  time. 
There  is  a  great  deal  to  it.  I  assure 
you,  however,  that  among  many  of  the 
publishers  who  are  now  deriving  more 
or  less  benefit  from  the  present  law, 
and  among  advertisers  and  advertising 
agents  there  is  a  wish  that  something 
like  Congressman  Loud's  bill  may  be 
passed.  These  persons  cannot  very 
well  give  public  utterance  to  their 
wishes,  but  they  are  satisfied  to  have  a 
change  as  long  as  it  is  made  certain  that 
all  publishers  will  be  treated  equally 
under  whatever  law  may  be  substituted 
for  the  present  one. 

They  agree  with  me  that  there  are 
few  things  which  could  happen  which 
would  be  better  for  the  general  welfare 
of  the  publishing  business  and  of  the  ad- 
vertising business  than  such  a  change  as 
Congressman  Loud  has  been  fighting  so 
hard  to  inaugurate. 

A  General  Advertiser. 


BUSINESS  TROUBLES. 

Creditors  of  Rudolph  P.  Domschke, 
who  did  business  as  the  Hunter  Medical 
Company,  in  New  York,  which  failed 
a  month  ago,  have  been  unable  to  find 
him,  and  creditors  have  secured  an  order 
of  court  to  serve  summons  on  him  by 
publication. 


THE  MONTHLY  PURITAN'S 
FIRST  NUMBER. 

The  initial  issue  of  the  Puritan,  the 
monthly  for  "  gentlewomen,"  published 
by  Frank  Munsey,  in  addition  to  Mun- 
sey's  Magazine,  is  out.  It  is  profusely 
illustrated,  and  good  material  and  mat- 
ter are  used. 


ADVERT/SING  MEDIUM. 
THE 

Minneapolis  Times. 

LARGEST  MORNING  AND  THE 
LARGEST  SUNDAY  CIRCULA- 
TION  IN  THE  NORTHWEST. 


CIRCULATION  STATEMENT, 
NOVEMBER. 

Average  Daily,   -      -      -  25,415 

Paid,   23,647 

Free,     complimentaries,  ex- 
changes, advertisers,  corre- 

spondents.etc,     ...  1,768 

Average  Sunday,        -       -  44.747 

Paid,   44,163 

Free  (as  noted  above)  -       -  584 

Above  Circulation  Guaranteed  and  Bonded 
by  the  ADVERTISERS'  GUARANTEb;  CO., 
of  Chicago,  and  FIDELITY  AND  DEPOSIT 
CO.,  of  Maryland,  in  the  sum  of  $50,000  to 
Advertisers.  Bond  deposited  with  the  First 
National  Bank  of  Chicago. 


T.  B.  EIKER, 

Manager  Eastern  Oflice, 
48  Tribune  Building,  New  York. 

Chicago  office. 
Van  Dorbn  Agency,  E.  S.  Cone,  Mgr. 
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MISCELLANEO  US. 


IT  LEADS  THEM  ALL! 

THE 

MUTUAL 
LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Nassau.  Cedar  and  Liberty  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO. 

OF  NEW  YORK, 

THE  MUTUAL  LIFE  BUILDIN  ; 
Has  Safes  to  rent  from  $5  to  {30( 
per  annum. 

Also  a  Storage  Department  for  the  Storage  to 
Tmnks,  Silverware,  Jewelry,  etc.. 
at  the  lAwe«t  ratea 


iCTHE  FOURTH  ESTATE  is  brimful  of 
newspaper  news  and  is  interesting  to 
anvone." — San  Francisco  Forester's*  Adtmcate  , 


LIBEL  LITIGATION. 

Benjamin  S.  Wash  wants  $25,000  of 
the  Pulitzer  Publishing  Company,  be- 
cause of  the  publication  in  the  St.  Louis 
Post-Dispatch  of  an  article  headed 
"Wash  and  His  Typewriter."  Wash 
avers  that  the  publication  was  false  and 
malicious,  and  that  it  tended  to  provoke 
him  to  wrath,  and  did  expose  him  to 
public  hatred  and  contempt.  Of  the 
$25,000,  $15,000  is  for  actual  damages, 
and  $10, 000  for  exemplary  damages. 

Attorney  A.  H.  Case,  of  Topeka, 
Kas.,  has  brought  suit  against  John  R. 
Mulvane,  Harold  T.  Chase  and  Dell 
Keizer,  of  the  Topeka  Daily  Capital, 
for  $20,000  damages  for  an  alleged  libel- 
ous article  published  about  him  a  year 
ago. 

The  article  was  in  regard  to  a  disbar- 
ment proceeding  against  Case.  He  was 
charged  by  a  Mrs.  Brown,  a  client,  with 
having  withheld  money  collected  for 
her.  Case  takes  exception  to  the  head- 
lines, as  well  as  the  story. 

The  cases  of  Woodbury  vs.  Torrey  E. 
Wardner,  publisher  of  the  Boston  Trav- 
eler, and  Woodbury  vs.  Fred  D.  Cham- 
berlin,  in  which  criminal  libel  is 
charged,  have  been  continued  until 
January  11  by  agreement  of  counsel. 


TRAVEL. 


CONSOLIDATION  OF  RELIGIOUS 
PAPERS. 
The  St.  'ho\x\%  Mid- Continent  has  been 
consolidated  with  the  Cincinnati  Herald 
and  Presbyter.  The  St.  Louis  office,  in- 
tended to  accommodate  more  particu- 
larly the  editorial  and  subscription 
departments  of  the  Mid  Continent,  will  be 
continued.  Dr.  Meade  C.  Williams,  here- 
tofore the  editor  of  the  Mid-Continent, 
becomes  a  member  of  the  Herald  and 
Presbyter  staff.  The  Mid- Continent'' s 
business  force  remains  in  active  charge 
of  the  St.  Louis  office  of  the  consolidated 
paper. 


PRODUCTS  OF  THE  BOOK  PRESS. 

John  D.  Missimer,  managing  editor 
of  the  Reading  Eagle,  is  the  author  of  a 
book  entitled  "How  to  Avoid  Libel 
Suits."  It  is  a  handbook  for  reporters 
and  newspaper  writers,  and  published 
by  Philip  D.  Lauman,  of  the  Eagle's 
advertising  department.  Mr.  Missimer 
handles  the  subject  in  a  way  that  cannot 
be  otherwise  than  instructive  to  editors 
and  writers  in  any  part  of  the  country, 
and  the  volume  certainly  possesses  a 
capacity  for  preventing  trouble  for 
those  who  are  inclined  to  he  hasty 
writers. 

Mr.  Missimer  does  not  undertake  to 
furnish  ways  and  means  by  which  suits  for 
libel  can  be  positively  averted,  and  doe? 


No  Line  in  the  World 

Equals  the 

N.Y.  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  Englisn  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

i\  hours.  New  York  to  Buffalo ;  9)^  hours,  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago;  21%  hours.  New  York  to  Cin- 
cinnati ;  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central, 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Cen- 
tral, through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  m 
the  country. 


SITUATIONS  WANTED. 


P 


THE 

ENNSYLVANIA 
RAILROAD. 


is  patronized  by  Metropolitans  because 
thev  require  the 

VERY  B EST  OF  EVERY  rHI>JG, 
and  recognize  that  it  meets,  as  a  public 
carrier,  this  demand. 

luxury,  SPEED,  SECURITY, 
COMFORT,  RELIABILITY,  PRI- 
VACY and  all  THE  MODERN 
CONVENIENCES  OF  TRAVEL, 

are  best  obtained  on  the  unequaled  Pas 
senger  trains  ol  this 

GREATEST  OF  ALL  RAILROADS. 


not  lose  sight  of  the  fact  that  the  laws 
relating  to  libel  vary  so  much  in  different 
states  that  there  can  be  no  general  digest 
of  libel  laws  which  will  hold  good  in  all 
the  states.  He  points  out  with  wisdom 
that  the  best  law  for  the  guidance  of 
all  connected  with  ihe  making  of  news- 
papers is  the  law   of  common  sense. 

The  busy  editor  will  find  few  books 
this  season  which  will  better  repay  delib- 
erate perusal.  The  volume  is  inexpen- 
sive, the  price  being  only  50  cents. 


F.  Tennyson  Neely,  the  New  York 
publisher,  has  issued  a  volume  entitled 
"  Her  Rescue  from  the  Turks,"  by  St. 
George  Rathborne.  The  book  is  very 
readable.  The  type  is  clear,  and  the 
press- work  uniform.  The  volume  forms 
one  in  the  Neely  Library  of  Choice 
Literature. 


HAS  NOT  SUSPENDED. 

Through  a  mistake  in  a  clipping  from 
an  Indianapolis  daily,  announcement 
was  made  of  the  suspension  of  the  Mil- 
roy  (Ind  )  Press.  J.  P.  Stech,  the  pub- 
lisher, is  naturally  annoyed  at  the  error. 
His  paper  is  regularly  printed  and 
prosperous. 


CHANGES  IN  INTEREST,  ETC. 

The  Sentinel  Company  has  purchased 
the  Mount  Vernon  (N.  Y.)  News. 

The  Sunflower  has  been  absorbed  by 
the  Topeka  (Kans.)  Mail  and  Breeze. 

I.  B.  Nail,  who  has  been  editor  of  the 
Louisville  Farmers''  Home  Journal  for 
the  past  twenty  years,  has  sold  his  one- 
third  interest  in  that  paper  to  M.  W. 
Neal  and  John  W.  Vreeland,  his  asso- 
ciates. 


CHANGE  IN  NEWBURG. 

Francis  A.  Willard  has  sold  the  New- 
burgh  (N.  Y.)  Register  to  Harry  M. 
Friend,  who  has  been  business  manager 
of  the  paper  for  some  time. 


SAGINAW'S  "GLORY  "  ISSUE. 

The  Saginaw  Cotirier ■  Herald  TtceniXy 
issued  a  very  good  special  number  in 
honor  of  the  year's  progress  of  its  city. 
The  contents  are  ably  edited,  and  the 
issue  was  well  handled  by  all  depart- 
ments, 


A  YOUNG  NEWSPAPER  BUSINESS 
^  MANAGER  (healthy  and  ambitious;  aged 
35)  fifteen  years'  experience  on  morning  daily 
of  over  20,000  circulation,  has  held  second  place 
seven  years,  desires  posuion  as  working  busi- 
ne'S  manager  (no  ornament)  of  morning  or 
evening  daily  with  circulation  of  15,0' o  or  over; 
honesty  and  ability  unquestioned;  present  posi- 
tion permanent  at  good  salary,  but  seeks  change 
on  account  of  illness  in  family;  very  best  letters 
from  present  employers  and  managers  of  well- 
known  dailies;  also  New  York  references  and 
gilt-edged  letters  from  prominent  business  men, 
city,  county  and  State  ofiicials.  Address,  BUSI- 
NESS, care  The  Fouhth  Estate. 

A  FIRST-CLASS  ALL-AROUND  MAN, 
called  a  terse  and  vigorous  writer,  who 
is  good  at  tele::raph,  exchange  or  de*k  work, 
and  experienced  as  local  editor  ;  quick  to  pick 
up  local  connections,  accustomed  to  work  in  the 
West,  desires  position  as  local  or  managing  edi- 
tor, or  reporter, at  fiir  salary  on  reputable  paper 
in  thrivine  western  city  after  January  i. 
Address  WESTERN,  care  The  Fourth  Es- 
tate. 

IVTEWSPAPER  MAN,  thoroughly  posted  in 
the  building  and  operating  of  all  modern 
machinery  used  in  the  getting  out  of  a  news- 
paper, desires  position  as  superintendent  with 
some  first-class  newspaper.  Either  this  or 
foreien  country.  Address  SUPERINTEN- 
DENT,  care  of  Fourth  Estate. 

A  YOUNG  NEWSPAPER  ADVERTISING 
^  and  business  manager,  35  years  of  age. 
seven  years  on  one  of  Chicago's  largest  and 
best  known  weeklies  is  open  for  an  engagement 
on  or  before  Febru,^ry  i.  Gilt  edge-reter- 
ences,  and  if  satisfactory  will  take  small  inter- 
est. Address,  INTEREST,  care  of  The 
Fourth  Estatr. 

AS  ADVERTISING  MANAGER  I  can  earn 
$5,000  annually  for  any  high- class  publica- 
tion. Know  intimately  large  advertisers  and 
agencies.  Can  write  and  design  advertisements 
when  desired.  "  Results."  care  Fourth  Es- 
tate. 

CIIUATION  WANTED,  by  an  experienced, 
*^  economical  and  thoroughly  practical  news- 
paper (business)  man.  Now  in  charge  of  circu- 
lation and  advertising  of  a  leading  daily.  Ad- 
dress W   M.  M.,  care  of  Fourth  Estate. 

A  REPORTER  who  can  sketch  desires  posi- 
^  tion;  metropolitan  experience;  references. 
P.  F.  A.,  care  Thk  Foukth  Estate. 

DESK  ROOM  ANTED. 

VyANTED,  desk  room  in  New  York  office 
*  •  for  representative  of  foreign  advertising 
agency.  Give  terms  and  particulars  to  E,  care 
of  The  Fourth  Estate. 

BUSINESS  OPPORTUNITIES. 

Ai  C  C\r\Ci  *-^^l^  buys  daily  (8co  circulation) 
J))J,VJtJU  weekly   (1,200  circulation). 

County  seat,  5  000  population;  other  daily  dead. 
Subscription  price,  $5  and  $1.50  per  annum. 
Prefer  to  sell  one-hall  interest  to  practicil  man, 
as  it's  a  good  thing.  Address  L.,  care  Fourth 
EST'  te, 

AllT ANTED. — An  energetic*  experienced  busi 
'  '  ness  manager  to  take  half  interest  in  an 
established  weekly  in  Colorado  Exceptional 
opportunity.  Address,  GUIDE,  P,  O.  Box 
261,  Colorado  Springs,  Colo. 

FOR  SALE. 

T^HE  WASHINGTON  FARMER,  establish- 
ed  in  1847,  the  onlv  all-around  agricultural 
paper  in  the  State  of  Washington,  is  for  sale. 
Business,  steam  plant  and  real  estate  AT  A 
BARGAIN.  Reason,  old  age  of  owner.  Ad- 
dress Washington  Farmer,  North  Yakima, 
Washington. 

■pOR  SALE. — A  first-class  weekly  country 
'■  newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 

TVJEWSPAPER  AND  JOB  OUTFl  1'  complete 
'    in  Missouri  City  of  6,000  inhabitants.  For 
particulars  address,  J    A.  S.,  care  of  The 
Fourth  Estate. 

SPECIAL  AGENTS. 

A  DVERTISING  LISTS  are  now  being  pre- 
pared,  and  all  indications  point  to  a  rich 
harvest  for  the  early  and  persistent  bird.  Two 
thoroughly  up-to-date  young  men,  having  had 
many  years*  experience  with  leading  advertis- 
ing agencies  and  prominent  publications,  want 
a  few  good  papers  to  represent.  In  close  per- 
sonal tou' h  with  all  general  advertisers  and 
agencies  in  United  States  and  Canada,  and  abun- 
dantly possessed  of  energetic  business-building 
ability.  Everything  comes  to  the  timely  hustler 
who  employs  intelligence  and  grit.  If  not  satis- 
factorily represented  in  this  field,  address 
SPECIAL  AGENT,  Fourth  Estate.  

WANTED  TO  PURCHASE. 

■VSTANTED. — A  second-hand  Magazine  for  a 
*'  Mergenthaler  Linotype,  without  ma- 
trices. Address  MAGAZINE,  care  Insurance 
Monitor,  137  Broadway,  New  York  City. 

Al/ILL  PURCHASE  COUNTRY  REPUB- 
lican  newpaper.    •'F"eare  Fourth  Es- 

tatb, 


ADVERTISING  AGENCIES. 

(^ONTROL  YOUR  BUSINESS  destiny  by 
^  Judicious  advertising.  "Our  New  Way" 
will  aid  you  to  the  right  idea,  and  perhaps  fully 
fill  the  bill.    Write  us  and  see. 

DODD'S 

ADVERTISING 
AND 
CHECKING 

AGENCY 

Water  Street,  BOSTON 

M.  B.  WILSON" 

GENERAL 

ADVERTISING 

AGENCY,  CHICAGO, 

Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 

SEND  10  CENTS  for  the  20th  edition 
of  my  Advertisers'  Hand  Book. 

Yours  for  business 

(and  more  of  it). 

712  Tremont Temple,  X    C  F\/AM<^ 
Boston,  Mass.        1  .  V^.  rL\ 

Systematic  and  Persistent  Adver- 
tising THE  Sure  Road  to  Success 
IN  Business. 

THE 

R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  Vork, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 
BUSINESS  HELPS. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter W.  George,  150  Nassau  St.,  New  York 

A  LL  the  leading  English  Newspapers  and 
^  Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway. 

AMUSEMENTS. 

Daly's,  "  Much  Ado  About  Nothing,"  8.15  p.m. 
Fifth    Avenue    Theatre,   "A  Superfluous 

Husband,"  8.15  r.M. 
Garrick  Theatre,  "  Secret  Service,"  S.15  p.m. 
Herald  Square  Theatre,  "The  Girl  from 

Paris."  8.15  P.M. 
Hoyt's  Theatre,  "A  Contented  Woman," 

8.  lo  P.M. 

Knickerbocker  Theatre,  John  Hare,  8.13  p.m. 
Koster  &  Bial's,  Vaudeville,  8  pm. 
Lyceum  Theatre,  "  The  Late    Mr.  Castello," 
8  p.m. 

Olympia — Music  Hall,  Vaudeville,  8.15  p.m. 

Winter  Garden,  Bal  Champetre,  11  p.m. 
W.^llack's  Theatre,  "  Kismet,"  8.15  p.m. 
Proctor's,  Vaudeville,  11  a.m  to  11  p.m. 


A  NEW  HAMPSHIRE  DAILY'S 
WISE  MOVE. 

The  Manchester  Daily  and  Weekly 
Union  will  in  future  be  represented 
among  advertisers  outside  of  New  Eng- 
land by  Stephen  S.  Vreeland,  the  well- 
known  special  agent,  whose  office  is 
located  at  150  Nassau  street,  New  Vork. 

The  Union  is  a  long-established  paper, 
the  weekly  having  been  founded  in  1851, 
and  the  daily  in  1863,  and  has  strong  in- 
fluence. There  must  be  many  points 
about  it  that  will  appeal  to  the  general 
advertising  public  when  properly  pre- 
sented. 


BEGINNING  THE  YEAR  WELL. 

The  Thome  Type-Setting  Machine 
Company  has  during  the  past  week 
installed  its  machines  in  newspaper  oEBces 
in  Hartford,  Conn.,  Hancock,  Mich., 
Hammond,  Ind.,  and  Altoona,  Pa. 


MANISTEE  DAILY'S  NEW  HOME. 

The  Manistee  Daily  News  recently 
took  possession  of  new  quarters  In 
which  it  has  established  one  of  the  most 
complete  newspaper  and  job  printing 
offices  in  Michigan! 


lO 


THE  FOURTH  ESTATE 


JANUARY  7,  1897 


ADVERTISING  MEDIUMS. 

YOU 

CAN  COVER 
THE  FIELD 

most  completely  as  far  as 

WASHINGTON 

is  concerned  by  placing 
an    advertisement   in  the 

STAR 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  Cent,  of  the  houses  of  Washing- 
ton and  into  of  the  houses — whether 
residences  or  stores — occupied  by  white 
persons,  a  record  unequaled  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  oi 
Washington  combined. 

L.  R.  HAMERSLY,  Pottbr  Building, 

New  York  Representative. 

A  TRIFLE  CHEAPER: 

That   is  one   reason    why  the 

SAN 

FRANCISCO 


POST 


leads  in  the  evening 
field.  The  other 
reason  is  that  it  is  a 


GREAT  DEAL  BETTER 

than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  400,000  daily. 

Gross  rate,  75  cents  per  line.   Average  contract, 
about  50  cents  per  line. 


THE  CHICAGO 

TIMES-HERALD 

enjoys  a  position  among  daily  newspapers 
second  to  none  in  America. 

INDEPENDENT  IN  POLITICS, 
INFLUENTIAL  IN  POWER, 
it  is  distinctively  the  people's  paper, 
lis  substantial  and  growing  circulation, 
BUILT  UPON  MERIT  ALONE, 
makes  it  an  invaluable  advertising  medium. 
Send  for  rate  card. 


Daily^ 
Sunday, 


SUBSCRIPTION  RATES  : 
one  year,  - 


CANADA'S 


Chicago  Office,     |     New  York  Office, 
154  to  158  Washington    1512  and  1513  American 
Street.  |        Tract  Building. 

THE 
GLOBE, 

Foremost  Toronto. 

_^  Sells  proved  circula- 

Paper.    ^  f"- 

burnishes  figures  daily. 
Invites  Advertisers*  Inspection. 

A  DVERTISINGinnewspaperiof  "known cir- 
cnlation"  me...i    businbss."  Forparticu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
ban«  Bldg.,  N.  Y.  Chamber  of  Commerce,  Chicago 


ADVERTISING  MEDIUMS. 

THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 

350,000  DAILY 

is  the  guaranted    circulation  of  the 
SCRIPPS-McRAE  LEAGUE. 
CINCINNATI  POST, 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KENTUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERKY,  S3  Tribune  Building,  New  York 

JOURNAL 

Oldest  and  Best  Paper  in 

CHICAGO 


PROM  THE  'AD  "  FIELD 


many  items  of  interest  from 
numerous  and  varied 
sources. 


Reported  Reincorporation  of  a 
Medicine  Concern— Some  of  the 
Bicycle  Advertising  of  the  Year 
— New  Agencies— Boston  Agency 
Incorporated  —  Miscellaneous 
Notes. 


stock  company  rumors. 

The  rumors  among  advertising  men 
that  the  Carter  Liver  Pills  business 
would  shortly  be  turned  over  to  a 
new  stock  company  were  preceded 
some  time  since  by  similar  rumors  in 
the  drug  trade.  As  the  creation  of 
stock  companies  to  take  the  burden 
of  heavy  responsibilities  from  private 
shoulders  is  quite  a  fashion,  it  would 
be  no  wonder  it  the  particular  company 
referred  to  should  organize  itself  into  a 
stock  company,  as  well  as  a  number  oi 
other  firms  doing  a  large  business.  Some 
of  these  rumors  are  allowed  to  spread, 
however,  trom  a  willingness  to  receive 
free  advertising. 


BIG  THINGS  MIGHT  COME  OF  IT. 

Sherer  Brothers,  37  River  streets, 
Chicago,  are  credited  with  a  desire  to  do 
extensive  profitable  advertising  of 
"  Sherer's  Sun  Cured  Tea."  If  this  is 
as  "  grateful  and  comforting  "  as  it  is 
said  to  be,  its  proprietors  should  remem- 
ber that  lew  things  are  as  comforting  to 
publishers  as  an  advertising  contract 
from  a  reliable  house. 


A  NEW  "LOCAL"  AGENCY. 

The  American  Advertising  Company 
is  a  new  agency  which  has  been  started 
in  the  uptown  office  of  the  New  York 
Sun.  Theatrical  advertisements  and 
local  want  advertisements  will  be  the 
specialty  lor  some  time  to  come.  The 
manager  of  the  business,  H.  Bentz,  was 
for  a  time  associated  with  the  Allen  Ad- 
vertising Agency. 


A  ST.  LOUIS  FOOD  PRODUCT. 

David  Nicholson,  St.  Louis,  the  pro- 
prietor of  "Liquid  Bread,"  a  malt  ex- 
tract, will  use  the  medical  journals  dur- 
ing 1897.  While  this  is  well  as  far  as  it 
goes,  Mr.  Nicholson  should  extend  his 
use  of  publicity  to  many  other  mediums. 


Nothing  equals  the  solid  food  of  general 
advertising  as  a  "  business  builder." 


DID  WELL,  WILL  DO  BETTER. 
The  WollT-American  bicycle,  which  is 
made  by  the  corporation  known  as  R. 
II.  Wolff  &  Company,  located  at  the  foot 
of  ll8th  street,  New  York,  will  use  more 
space  during  1897  than  in  1896.  The 
company  has  considerable  resources,  and 
its  general  business  throughout  the 
country  has  steadily  increased. 


NEW  ADS  "ON  THE  CARPET." 
The  Bissell  Carpet  Sweeper  Com- 
pany, of  Grand  Rapids,  has  improve- 
ments in  its  sweepers  to  offer  the  public 
in  1897,  and  will  be  visible  believers  in 
advertising  space  during  the  year.  A 
half  tone  illustration  which  will  greet 
magazine  readers  consists  of  the  pan- 
tomimic figures  of  two  young  Japanese, 
who  are  inspecting  a  carpet  sweeper,  and 
hold  up  three  hands  with  the  usual  five 
fingers  each  in  admiration.  This  is  not 
understood  to  mean  that  the  sweeper  is 
"Japanned,"  but  to  imply  that  it  has  at 
least  fifteen  distinct  virtues.  The  Bissell 
people  are  "  good  fellows, "  and  deserve 
sweeping  success  "in  '97." 


NEW  PROPRIETARY  ARTICLE. 

The  Tri-Elixiria  Remedy  Company 
is  the  name  of  a  firm  in  Memphis  which 
is  introducing  a  new  remedy  lor  the 
opium  habit.  The  name  is  based  on  the 
fact  that  three  elements — hops,  lettuce 
and  celery — are  combined  in  the  remedy. 
For  the  present,  it  is  said,  the  com- 
pany's advertising  will  be  confined  to 
medical  journals. 


FORMAL  GUARD  FOR  FORMULAS. 

It  is  announced  that  the  Sultan  Drug 
Company,  St.  Louis,  has  obtained  a 
permanent  injunction  against  the  pub- 
lishers of  the  Western  Druggist.  Chi- 
cago, prohibiting  them  from  publishing 
a  formula  of  "Seng"  and  "  Cactina 
Pilets,"  two  proprietary  articles. 


A  BOSTON  INCORPORATION. 

The  C.  H.  Guild  Agency,  of  Boston 
and  New  York,  has  been  incorporated. 
The  proprietor  of  the  Londonderry 
Lithia  Water  business,  for  which  the 
Guild  Agency  has  placed  many  adver- 
tisements, is  credited  with  a  large 
amount  of  stock. 


ADVERTISING  MEDIUM. 


RECENT  QUAKER  CITY  AGENCY. 

Stewart  &  Cogili,  4118  Parkside  Av- 
enue, Philadelphia,  are  sending  to  vari- 
ous kinds  of  papers  lor  rates  on  adver- 
tising. This  IS  a  concern  of  general  ad- 
vertising agents  which  has  very  recently 
entered  this  field. 


"  SECTION  •'  ADVERTISING. 

Among  the  advertisers  who  will  use 
papers  this  year  issued  within  a  short 
distance  of  their  own  location  are  Dr.  J. 
J.  McLellan,  of  Columbus,  O.,  who 
will  use  Ohio  papers,  and  the  Globe 
Yeast  Company,  Newburgh,  N.  Y. 


ONE     E.MPIRE    THAT  FAVORS 
REVOLUTION. 

The  Empire  Cycle  Company,  Syracuse, 
will  use  magazine  and  other  advertising 
very  liberally  for  several  months  in  in- 
troducing a  $50  bicycle,  which  they  de- 
signate the  Princeton  Bicycle. 


AIDS  FOR  THE  DEVOUT. 

C.  J.  Burton,  Canton,  Mo.,  is  adver- 
tising a  "Correspondence  School"  in 
religious  papers.  The  advertisements 
are  for  a  short  method  of  Bible  study  in 
forty  lessons  and  a  "diploma  "  in  twenty 
months. 


VETERAN    SEED  ADVERTISER. 

Samuel  Wilson,  Mechanicsville,  Pa., 
is  advertising  seeds  in  agricultural 
papers,  placing  the  business  direct.  The 


17,748 


AVERAGE  CIRCULATION  OF  THE 

MILWAUKEE 

EVENING 

WISCONSIN 

FOR  TWELVE  MONTHS. 


Milwaukee,  January  r,  1897. 
State  of  Wisconsin,  1 
Milwaukee  County,  J  ' 
P.  D.  O'Brien,  bein?  duly  sworn,  says,  that 
he  is  now  and  has  been  for  seventeen  years 
foreman  of  the  newspaper  pressroom  of  the 

EVENING  WISCONSIN, 

and  has  had  charge  of  the  presses  and  paper 
used  in  printing  the  EvENI^fG  Wisconsin  ;  that 
he  knows  of  his  own  knoivledge  that  the  average 
daily  circulation  of  the  Evbning  Wisconsin  for 
twelve  months,  from  January  i,  1896,  to  January 
I,  i8g7,  was  Seventeen  Thousand  Seven  Hun- 
dred and  Korty-eighl  (17,748)  copies. 

The  average  daily  circulation  of  the  Evening 
Wisconsin  lor  the  month  of  December,  last 
past,  was  seventeen  thousand  and  fifty-five 
(>7.=55)  copies. 

P.  D.  O'BRIEN. 

Subscribed  and  sworn  to  before  me  this  ist  day 
of  January,  1897,  A.  D.  W.  A.  BOOTH, 
Notary  Public,  Milwaukee  County. 

THE  EVENING  WISCONSIN  CO., 

C.  H.  EDDV,  Representative, 
10  Spruce  Street.  NEW  YORK. 


orders  have  in  past  years  been  some- 
times handled  by  advertising  agents. 


WHY  NOT  CALL  IT  KOZERA  ? 

The  Kozy  Camera  Company,  44  Bed- 
ford street,  Boston,  will  "exploit"  a 
$7  camera  for  1897. 


CLASSIC   BIRD  IN  MINNESOTA. 

The  Phoenix  Advertising  Agency,  811 
Phoenix  Building,  Minneapolis,  is  send- 
ing out  requests  for  rates. 


MISCELLANEOUS  NOTES. 

The  Dey  Patents  Company,  Syracuse, 
N.  Y.,  will  make  strong  efforts  to  mul- 
tiply the  orders  for  their  "time  regis- 
ters "  for  workmen,  etc.  The  adver- 
tising they  are  to  do  in  periodicals  will 
fail  of  its  best  results,  however,  unless 
supplemented  by  the  personal  calls  of 
traveling  representatives. 

Babbitt's  Baking  Powder  is  likely  to 
be  advertised  with  greater  freedom  dur- 
ing the  coming  year. 

Levy  Hey  &  Company,  Rochester, 
N.  Y.,  will  make  a  test  of  publicity  on  a 
somewhat  restricted  scale  in  winning 
new  friends  for  their  radiator. 

A.  Van  Vranken,  Detroit,  is  advertis- 
ing what  is  known  as  the  State  Homoeo- 
pathic Institute  and  "  exploiting  "  differ- 
ent kinds  of  remedies.  He  is  using 
daily  and  weekly  papers  direct. 

J.  Northcott,  Atlanta,  is  sending  out 
inquiries  to  western  papers,  claiming 
that  he  is  an  advertising  agent.  He  is, 
it  is  said,  about  to  organize  a  stock  com- 
pany. 

The  National  Recorder  Publishing 
Company,  Washington,  D.  C,  is  a  com- 
pany managed  by  John  Wedderburn, 
who  is  also  conducting  the  John  Wed- 
derburn &  Company  Patent  Agency. 

Repass  &  Langley,  Rossland,  B.  C, 
are  advertising  real  estate  in  papers  in 
the  northern  states. 

Wm.  C.  Gordan,  745  Grand  street, 
Jersey  City,  N.  J.,  is  sending  two  and 
three  line  want  advertisements  to  papers 
in  Pennsylvania  and  adjoining  states. 

The  Garden  City  Medicine  Company, 
Elkhart,  Ind.,  is  sending  out  for  rates  to 
eastern  dailies  and  weeklies. 

The  Canadian  Advertising  Agency  is 
sending  out  orders  for  Walter  Cole, 
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Sawyer,  Murphy  &  Co.,  Eastern  Mining 
Syndicate  and  Baby's  Own  Tablets. 
1  hey  are  also  shortly  to  advertise  For- 
syth's Catarrh  Cure. 

W.  C.  Richardson,  who  has  heretofore 
been  connected  with  the  Morse  Agency, 
will  in  future  represent  the  New  York 
office  of  the  Frank  E.  Morrison  list  of 
weekly  and  monthly  publications. 

The  G.  H.  Haulenbeek  Agency  will 
send  out  some  clever  advertisements  dur- 
ing the  season  lor  the  American  Wal- 
tham  Watch  Company. 

It  is  expected  that  the  list  used  by  the 
Centaur  Company,  New  York,  will  be 
somewhat  increased  this  year,  although 
lower  prices  will  be  fought  for. 

The  Champlain  Cutlery  Company, 
Burlington,  Vt.,  is  advertising  in  western 
papers.  John  A.  Manson  &  Company, 
of  that  city,  are  sending  out  the  orders. 

Another  St.  Louis  advertising  agent  is 
sending  out  for  rates.  His  name  is 
Charles  W.  Bittmann,  1009  Chestnut 
street. 

W.  F.  Sebree,  253  Broadway,  New 
York,  will  do  some  real  estate  advertising 
for  a  time  in  New  York  dailies.  The 
orders  are  handled  by  Jules  P.  Storm, 
New  York. 

Cameron's  Home  Grown  Seed  Com- 
pany, Beaver  City,  Neb.,  is  advertis- 
ing seeds  in  the  west. 

Dr.  T.  Henri  Whiting,  Masonic 
Temple,  Chicago,  is  an  advertising 
specialist  who  is  sending  business  to 
western  dailies  and  weeklies. 

Curtis- Harrison  Advertising  Company, 
Wilcox  Building,  Los  Angeles,  Cal.,  is 
getting  rates  from  western  dailies  with  a 
view  to  placing  a  line  of  business  in  that 
class  of  mediums. 

F.  W.  Landfear,  doing  business  as  the 
Mascotte  Incubator  Company,  j  Bed- 
ford, O.,  is  sending  orders  to  agricul- 
tural papers. 

The  London  Chemical  Laboratory, 
392  Park  avenue,  Bridgeport,  Conn., 
will  do  some  active  advertising,  in  a  list 
of  selected  dailies,  for  a  complexion 
wash. 

The  Muoyon  Remedy  advertising  will 
be  very  liberal  during  1897,  particularly 
in  the  large  cities  and  most  populous 
districts.  The  advertising  is  unusually 
clever. 

The  advertising  done  by  the  Bates- 
Whitman  Company,  New  York,  for  the 
Sherwin-Williams  Company,  Cleveland, 
will  include  magazines. 

The  Baxter  Stove  Company,  Mans- 
field, O.,  will  use  class  papers  during 
1897. 

The  Positive  Cure  Company  is  the 
name  under  which  an  advertiser  located 
at  1,367  Broadway,  Brooklyn,  N.  Y.,  is 
handling  a  throat  tablet.  The  advertis- 
ing done  will  be  confined  to  dailies  for 
the  present,  but  mail-order  business  is 
also  desired. 


EDITORIAL  PASSES. 


INTERESTING  BLACK  LIST  JUST 
ISSUED  IN  THE  WEST. 


EDITOR  LEMON'S  BEQUESTS. 


He  Provides  for  the  Suspension  of 
His  Papers  and  Remembers  Em- 
ployees. 

The  will  of  Captain  George  E.  Lemon 
was  admitted  to  probate  last  week.  No 
estimate  is  given  ot  the  value  of  the 
estate  disposed  of,  but  it  is  supposed  to 
be  very  large — a  million  or  more. 

A  surprise  was  the  paragraph  in  the 
will  providing  for  the  immediate  sus- 
pension of  the  National  Tribune  ■axid,  the 
American  Farmer,  owned  and  published 
by  Mr.  Lemon  at  Washington,  D.  C. 

The  Tribune  was  one  of  the  best- 
paying  newspaper  properties  in  the 
country,  and  at  one  time  had  a  circula- 
tion ot  nearly  250,000.  Among  the 
special  bequests  are  the  following:  John 
McElroy,  editor  of  the  National  Tri- 
bune,  all  sums  due  by  him  to  the  testator; 
to  Byron  S,  Andrews,  associate  editor 
Tribune,  $5,000. 


Although  Most  Editors  Are  Hon- 
est, Some  Are  Not  Square  When 
IT  Comes  to  Railroad  Passes — 
Selling  Transportation. 

One  of  the  most  interesting  contribu- 
tions to  the  Hterature  of  the  day  is  the 
"  Blacklist  "  of  the  Western  railroads, 
which  is  a  thirty-page  pamphlet.  Offici- 
ally it  is  not  called  by  that  name.  "  Con- 
fidential Memorandum"  is  the  name 
which  it  bears,  and  between  its  covers 
are  secrets  about  the  way-erring  editors, 
advertising  agents  and  other  people 
abuse  the  confidence  of  the  railroad 
companies. 

A  revised  edition  of  the  "Blacklist," 
says  the  Chicago  Inter  Ocean,  ha^  just 
made  its  appearance,  and  bears  on  its 
cover  the  information  that  it  is  "  for  the 
exclusive  use  of  those  persons  to  whom 
it  is  sent."  It  is  jealously  guarded  by 
the  railroad  companies,  and  in  some 
offices  general  passenger  agents  think  so 
much  of  it  that  it  reposes  most  of  the 
time  in  a  safe  guarded  with  a  time  lock. 

The  pamphlet  is  divided  into  two 
parts,  the  "Individual  List"  and  the 
"Newspaper  List;"  and  the  latter  list 
contains  the  names  of  some  300  news- 
papers about  the  country,  which  make  a 
practice  of  "hawking"  transportation 
given  them  in  payment  for  advertising. 
Twenty. six  papers  in  Chicago  are  on  the 
blacklist;  all  of  them,  however,  with  one 
exception,  being  weekly  or  monthly 
papers  or  magazines,  with  no  standing 

In  the  entire  list  of  names  there  is  only 
one  instance  where  the  person  black- 
listed is  not  positively  accused  of  mis- 
using transportation.  The  exception  is 
the  case  ot  the  proprietor  of  a  prominent 
emigrant  paper  in  New  York  City, 
against  whose  name  appears  the  charge 
that  it  is  "believed  that  transportation  is 
being  used  by  improper  parties." 

A  majority  of  the  persons  who  are  so 
unfortunate  as  to  get  the  railroads  to 
think  enough  of  them  to  print  their 
names  in  the  list  got  there  for  selling 
editorial  mileage.  An  Indiana  editor, 
however,  was  a  star  performer,  and  he 
was  blacklisted  because  he  "published 
scandalous  articles  against  roads  that  re- 
fused him  transportation." 

The  former  editor  of  an  Illinois  paper, 
however,  tried  so  many  tricks  that  he  is 
termed  "  a  bad  man."  Hereiswhathe 
did:  Sold  1,000  mileage  ticket.  Ob- 
tained ticket  by  fraud.  Refused  to  give 
up  his  annual,  etc. 

Among  the  Ohio  papers  is  one  black- 
listed because  it  "misrepresented,  in 
particularly  aggravating  form,  condition 
of  road  declining  to  grant  free  transpor- 
tation." Several  papers,  so  the  black- 
list shows,  published  scandalous  reports 
about  roads  refusing  them  passes,  and 
they  now  hold  a  prominent  place  in  the 
blacklist. 

Opposite  the  names  of  a  long  list  of 
country  editors  is  found  the  remark  that 
they  "refused  to  return  transportation 
after  the  paper  suspended." 

Below  are  given  some  of  the  reasons 
for  blacklisting  persons  for  an  abuse  of 
the  courtesies  accorded  them: 

Selling  editorial  mileage  to  scalpers. 
Disposing  of  advertising  transportation. 
Scalping  passes. 

Altering  and  loaning  half-fare  permits. 

Offering  to  buy  editorial  mileage, 

Obtaining  editorial  and  advertising  transpor- 
tation by  false  pretenses. 

Riding  on  another's  pass. 

Requesting  parses  for  outside  parties. 

Trying  to  sell  passes  to  scalpers. 

Altering  dates  on  tickets,  editorial  or  other- 
wise. 

Threatening  to  publish  scandalous  reports 
about  roads. 

Abusing  editorial  courtesies. 

Violating  terms  of  advertising  contract. 

'Iraflicking  in  non-translerable  advertising 
tickets. 

A  Strenuous  effort  is  now  being  made 
to  end  some  of  the  abuses,  in  which  ef- 
fort various  trade  journals  are  taking  a 
leading  part. 


AN  EMBARRASSED  REPORTER. 


Was  Mistaken  For  An  Inebriate 
And  Made  To  Blush. 

A  recent  meeting  in  St.  Louis  of  the 
Woman's  Temperance  Union  caused 
some  embarrassment  to  one  of  the 
Republic' s  reporters,  who  had  been  as- 
signed to  accompany  the  ladies  and 
"write  up"  their  visit.  When  the 
ladies  entered  one  of  the  saloons  to  en- 
treat the  inmates  to  repent  and  lead 
better  lives,  the  young  reporter  crowded 
right  in  with  them.  The  temperance 
workers  scattered  through  the  rooms, 
exhorting  everyone  they  found  within, 
male  and  female,  to  reform. 

The  reporter  was  standing  in  one  of 
the  rooms,  taking  in  the  scene,  when  one 
of  the  W.  T.  U.  ladies  came  up  to  him, 
and,  grasping  him  earnestly  by  the  hand, 
said  with  tears  in  her  voice,  "  God  bless 
you,  my  boy.  Won't  you  reform  and 
lead  a  better  life?" 

"Why,  I — I — 1 — "  stammered  the 
reporter,  "I'm  with  you,  you  know." 

"  God  bless  you  for  those  words,"  re- 
plied the  good  lady,  misunderstanding 
him.  Then  she  went  away  in  search  of 
another  "brand."  The  reporter  blushed 
painfully  and  hurriedly  moved  away  to 
another  part  of  the  room. 

Six  separate  times  during  the  next 
forty-five  minutes  the  same  misguided 
lady  singled  out  that  unfortunate  re- 
porter, and,  after  showering  blessings 
upon  him,  and  wringing  his  hand,  be- 
sought him  to  promise  her  he  would  shun 
such  places  in  future  and  lead  a  better 
life.  She  always  caught  him  just  as  he 
was  trying  to  make  a  favorable  impres- 
sion on  some  of  the  young  and  good- 
looking  members  of  the  W.  T.  U.,  and 
his  subsequent  confusion  and  humiliation 
were  painful. 

The  young  man  is  not  particularly 
wicked  or  ungodly  looking,  but  he  was 
a  victim  of  circumstances  and  possibly 
astigmatism  on  the  part  of  his  tormentor. 
After  trying  in  vain  to  dodge  the  good 
lady,  he  gave  up  the  job  in  disgust,  and 
went  out  and  stood  with  the  rabble  on 
the  sidewalk  in  the  cold  rain  until  the 
workers  went  home. 


WITH  THE  EDITORIAL  ASSO- 
CIATIONS. 

The  annual  meeting  of  the  Ohio 
Editorial  Association  will  be  held,  as 
previously  annonnced,  in  the  banquet 
room  of  the  Neil  House,  Columbus,  O., 
Tuesday  evening  and  Wednesday,  Janu- 
ary 12  and  13,  1897. 

Samuel  G.  McClure,  manager  of  the 
Ohio  State  Journal,  Columbus,  will 
introduce  a  discussion  on  "The  Law  of 
Libel,  as  Applied  to  Newspapers." 

This  is  to  be  followed  by  a  report 
from  Hon.  W.  S.  Cappeller,  Mansfield 
News,  on  "Our  Efiorts  at  Securing 
Just  Legislation  at  the  Hands  of  the 
Ohio  General  Assembly  Last  Winter  in 
Amending  the  Libel  Law,  and  What 
Shall  be  Done  in  the  Future." 

The  New  York  State  Editorial  Asso- 
ciation will  be  the  guests  of  honor  at  a 
dinner  to  be  given  by  the  Union  League 
Club,  of  Brooklyn,  on  the  night  of 
Thursday,  January  21.  William  Berri, 
president  of  the  club,  is  president  of  the 
Editorial  Association,  and  the  gathering 
is  looked  forward  to  with  unusual  in- 
terest. Henry  Watterson,  editor  of  the 
Louisville  Courier-Journal,  will  be  one 
of  the  speakers.  There  will  be  speeches 
by  a  number  of  other  men  of  national 
reputation. 


MINNESOTA  DAILY'S  SPECIAL 
REPRESENTATION. 
The  Minneapolis  Times  will  be  repre- 
sented in  the  East  during  1897  by  T.  B. 
Eiker,  the  well-known  special  agent, 
whose  territory  includes  all  points  east 
of  a  line  drawn  from  Buffalo  to  Mobile. 
The  territory  westward  of  this  line  will 
be  in  charge  of  the  Chicago  office  of 
the  J.  E.  Van  Doren  Agency.  The 
efficient  handling  of  the  increased  ad- 
vertising business  for  the  Times  result- 
ing from  greater  circulation  is  thus  in- 
sured. 


ADVERTISING  MEDIUMS. 

™^NEW 
YORK 
TIMES. 

"All  the  News  That's  Fit  to  Print." 

SUNDAY : 

Magazine  Supplement. 

SATURDAY: 

Literary  and  Art  Supple- 
ment. 

Leads  all  New  England ! 

648,152 

was  the  circulation  of  the 

BOSTON 
HERALD 

on  November  4,  1896. 


This  is  the  new  "  High 
Water  Mark"  for  New 
England  Journalism. 

The  character  and  influence  of  this 
circulation  is  unsurpassed  by  that  of  any 
American  newspaper. 

™"  NEW 
ORLEANS 
ITEM 


Makes  the  Following  Statements, 
and  is  Prepared  To  Back  Them  : 

That  it  has  a  larger  circulation  and  is 
delivered  directly  into  more  homes 
daily  than  any  other  paper,  morning  or 
evening,  published  in  the  South.  Ad- 
vertisers who  contemplate  advertising  in 
the  South  should  WRITE  FOR  RATES. 


BOSTON 
JOURNAL 

LEADING  REPUBLICAN  NEWS- 
PAPER OF  NEW  ENGLAND. 

It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

CIRCULATION,  82,622. 
"It  has  a  big  field  all  to  itself." 

The  Chicago 
CHRONICLE. 

A  sturdy  advocate  of  Democracy. 

To  reach  the  democrats  of  Chi- 
cago and  the  Northwest,  use  the 
Chronicle. 


12 


THE  FOURTH  ESTATE 


JANUARY  7,  1897 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


Cheap  Composition 

WANTED   BY   ALL  PRINTERS. 
HOW  TO  GET  IT! 

USE  THE 

LINOTYPE. 

Book,  Job  and  Newspaper  Work, 
one  machine  one  operator. 

ADAPTED  FOR  ALL  WORK. 
IT  HAS  NO  RIVAL. 


Send  for  specimen  of  faces  and 
other  information. 
Questions  cheerfully  answered. 

MERGENTHALER 
LINOTYPE  CO., 
Tribune  Building,  New  York  City. 


Easily  Operated. 


P.  T.  DODGE, 

President  and  Manager. 


No  Type  Smasher. 


STANDARD  LINOTYPE  METAL 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowHNSTEiN  &  Bro.,  Proprietors, 
Telephone,  829  38th  Street.   Thirteenth  Avenue  and  20th  Street,  NEW  YORK.  U.  S.  A 


PRINTERS'  SUPILIES. 


PRINTERS'  SUPPLIES. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

^pg^j,  PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory,  i6th  st.  and  Ashland  ave., CHICAGO. 

NEW  YORK  OFFICE.  312  Temple  Court. 
BOSTON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 


RECENT  INCORPORATIONS. 

The  Chicago  Herald  Company  has 
increased  its  capital  stock  from  $1,000,- 
000  to  $1,400,000. 

Articles  of  incorporation  of  the  Re- 
publican Printing  and  Publishing  Com- 
pany of  Hoboken,  N.  J.,  have  been 
filed.  The  company  will  publish  a 
newspaper.  The  capital  stock  is 
$25,000,  divided  into  500  shares. 
The  company  will  begin  work  with 
$5,750,  subscribed  by  A.  J.  Volk,  Gus- 
tav  Spangenberg,  John  Schwartz  and 
Edward  Martin. 

The  Dodge  County  Publishing  Com- 
pany of  Mayville,  Wis.,  organized  to 
publish-  a  newspaper  and  to  carry  on  a 
general  job  printing  business,  has  filed 
articles  of  incorporation.  The  capital 
stock  is  $10,000,  divided  into  400  shares 
of  $25  each.  The  incorporators  are 
Charles  Barwig,  William  Schwartz, 
Charles  F.  Ju=tman  and  others. 

The  Daily  Union  Printing  Company 
ofUtica,  N.  Y.,  has  been  incorporated 
with  a  capital  of  $10,000.  The  directors 
are:  Patrick  E.  Kelly,  of  Plant  street, 
Utica;  John  Buckley  and  W.  E.  Lewis, 
of  Utica;  Russell  S.  Johnson,  of  Camden, 
and  Isaac  J.  Evans,  of  Rome. 


EDITOR  KILLS  ASSAILANT. 
Frank  Gray,  editor  of  the  Calhoun 
County  (La.)  Courier,  shot  and  killed 
Thomas  Lany  last  week.  The  evidence  at 
the  coroner's  inquest  showed  that  Lany 


HENRY   LINDENMEVR  &  SONS 

P  A  Ptr  P  WARE- 
^  A        JX  HOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.Y. 
THE  LOVEJOY  CO..      Established  1853. 

ELECTROTYPERS 

and  manufacturers  of  Electrotype  Machinery, 
 44-46  Pearl  Street,  New  York. 

T_I    F.  McCAFFERTY,  ELECTROTYPER, 
42  AND  44  Bond  Street, 

PRANK  UESUB  BUILDING,  New  Yoflc 

DRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Foi;rth  Es- 
tate, which  reaches  the  best  line  of  buyers, 

PRESS  CLIPPINGS. 

DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  as 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  «ow.  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  birreaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  j8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


was  the  assailant  and  had  struck  Gray 
twice  with  his  knife  before  the  latter  at- 
tempted to  shoot. 

The  examining  court  decided  that 
Gray  shot  in  self-defence  and  released 
him  from  custody. 


BONNELL'S 

TKTT^  Q  ALWAYS 
li\  rVO      GIVE  THE 

UTMOST 

SATISFACTION. 


To  The  J.  Harper  Bonnbll  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  nnhesi- 
tatingly  commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


THEJ.  HARPER  BONNELL  CO. 

New  York:  ^'^^^TS^l^^l^':^ 
Chicago  :  17  and  19  quincy  street. 
Philadelphia  :  ij  south  seventh  street. 

WHAT  ARE  YOU 

AFTFR? 

r^X    X  J-^iV  .  CAPACITY? 

PROFITABLENESS? 
BEST  TYPOGRAPHY? 
SIMPLICITY  IN  MECHANISM? 

LASTING  QUALITIES? 
THE  BEST  IN  EVERY  WAY? 

You  Get  All 

These  in  the  TWOPKf  p 

Send  for  Catalogue.  -L    -L  X  V_>'  XV  1  X — J  • 

Thorne  Type-Setting  Machine  Co., 

Factory:  Hartford,  Conn.  34  Park  Row,  New  York. 


The  Thorne  is  Unrivaled 


IF  you  are  in  need 
of  PRINTING  of 
any  kind  The 
Evening  Post  Job 
Printing  Office 
will  do  it  for  you 
Quick  and  Cheap. 
B'way  and  Fulton 
Street,  New  York. 


new  agent  for  an  old 
southern  daily. 

The  Montgomery  (Ala.)  Advertiser 
will  be  represented  among  the  adver- 
tisers of  the  East  by  Stephen  S.  Vree- 
land,  150  Nassau  street,  New  York. 
His  representation  dates  from  January 
I.  The  Advertiser  has  been  one  of  the 
brightest  of  Southern  dailies  and  is  evi- 
dently alive  to  the  advantages  of  active 
representation  among  advertisers. 


MISCELLANEO  US. 


XHE  LAWS  OF  MASSACHUSETTS 
i  PROVIDE  THAT  EACH  POLICY 
ISSUED  BY  THE  BERKSHIRE  LIFE 
INSURANCE  COMPANY  SHALL 
HAVE  A  DEHNITE  SURRENDER 
VALUE  IN  CASH,  OR  PAID-UP 
INSURANCE,  AVAILABLE  AT  THE 
END  OF  EVERY  YEAR  AFTER 
THE  FIRST. 

The  policy-holders  of  the  BERK- 
SHIRE are  absolutely  secured  against 
any  loss.  Every  policy  issued  by  the 
BERKSHIRE  becomes  practically  an 
endowment,  with  its  cash  values  availa- 
ble at  the  time  of  need.  Tables  of  cash 
values  endorsed  on  every  policy.  As- 
certain what  the  BERKSHIRE  can  do 
for  you  by  sending  your  age  to 

GEORGE  W.  ENGLISH, 

MANAGER  FOR  N.  Y.  &  N.  J., 

253  Broadway,  New  York. 

(  .T~*HERE  is  not  a  weekly  coming  to  my  desk 
•'■     out  of  which  I  get  more  meat  than  The 
Fourth  Estate" — W.  J.  K.    Kbnnv,  New 
York  Railway  Advertising  Company. 


MORTALITY,  BUT  PROMPT 
RESURRECTION. 

The  Manistique  (Mich.)  Democrat, 
owned  by  a  stock  company  of  demo- 
crats, has  gone  out  of  existence.  The 
plant  has  been  leased  by  J.  H.  McNaugh- 
ton,  who  will  establish  a  new  paper  to 
be  known  as  the  Manistique  Courier,  the 
policy  of  which  will  be  independent  re- 
publican. 


THE  FOURTH  ESTATE 

A  NEWSPAPER  FOR  THE  MAKERS  OF  NEWSPAPERS 


THE  FIRST  VICTORY. 


LOUD  BILL  IS  PASSED  BY  THE 
LOWER  HOUSE. 


Will  Now  Go  to  the  Senate— Op- 
ponents Rally,  Expecting  to  De- 
feat THE  Measure  in  the  Upper 
House— Their  Organization  is 
Strong  —  Senate  Flooded  with 
Petitions  Against  the  Measure. 

The  Loud  bill  after  earnest  debate 
passed  the  house  of  representatives 
last  week  by  a  vote  of  144  to  104.  It 
was  not  as  at  first  feared  a  sectional  or 
partisan  vote.  The  fight  now  goes  to 
the  senate. 

Petitions  are  pouring  in  in  an  inces- 
sant stream  both  for  and  against  the  bill, 
but  the  opponents  of  the  bill  are  more 
industrious  than  the  supporters  of  it.  If 
all  the  little  newspapers  that  are  some- 
what dependent  upon  advertising  agents 
in  large  cities  had  been  engaged  to  en- 
list against  the  bill,  which  contains  noth- 
ing to  hurt  the  real  weekly  newspaper, 
there  could  not  be  a  fuller  net  than  has 
been  drawn  by  the  men  on  the  outside 
who  have  organized  the  petition  fight 
against  the  measure. 

The  petitions  suggest  by  their  titles 
the  truth  ot  the  argument  by  Mr.  Loud 
in  the  house  ihat  the  abuse  of  the 
second  class  mailing  privilege  has  driven 
many  business  men  into  publication  and 
into  that  sort  of  enterprise  that  demands 
that  everything  that  is  printed,  from  serial 
novels  to  serial  advertisements,  shall  be 
distributed  by  the  post  office  department 
all  over  the  country  at  the  cost  to  the 
publisher  of  i  cent  a  pound. 

The  fight  against  the  bill  in  the  senate 
will  be  warm  and  active.  The  western 
senators  will  be  enlisted  against  it  as  far 
as  possible,  but  the  offenders  against  the 
law  do  not,  as  a  rule,  or  in  the  largest 
numbers,  reside  in  the  West.  This  is 
one  of  the  oddities  of  the  contest,  but  it 
is  believed  that  when  the  matter  is  clear 
to  the  westerners  they  will  vote  for  the 
bill. 


BOSTON  HERALD  HARMONY. 


Colonel  Wood  and  Mr.  Whiting 
Again  in  the  Management. 

Visitors  to  the  always  hospitable  busi- 
ness office  of  the  Boston  Herald  during 
the  past  week  have  been  pleased  to  find 
there  again  Colonel  E.  H.  Wood  and 
Frederick  E.  Whiting,  who  have  not 
been  giving  personal  attention  to  the 
business  affairs  of  the  paper  during  the 
past  year  or  more,  although  owners  of 
large  blocks  of  stock  in  the  Boston  Her- 
ald Company. 

It  was  stated  yesterday  by  those  most 
intimately  concerned,  that  the  differences 
which  formerly  existed  between  John  H. 
Holmes,  editor  and  largest  individual 
owner,  and  Messrs.  Wood  and  Whiting, 
and  which  led  to  the  resignation  of  these 
two  gentlemen  from  the  offices  of  busi- 
ness manager  and  assistant  business 
manager  respectively  in  1895,  have  been 
satisfactorily  adjusted  and  harmony  re- 
stored. 

Wilfred  Patterson  continues  as  busi- 
ness manager,  and  it  could  not  be 
learned  definitely  whether  the  return  of 
Messrs.  Wood  and  Whiting  would  in- 
volve his  eventual  retirement,  or 
whether  he  will  remain  to  work  in  con- 
junction with  them.  Mr.  Patterson  has 
made  many  friends  during  his  compara- 
tively short  residence  in  Boston. 

A  special  meeting  of  the  stockholders 
was  called  to  re  elect  Messrs.  Whiting 
and  Wood  as  directors. 


THE  FLAT  RATE. 


WORKS    WONDERFULLY  WELL 
ON  THE  BOSTON  JOURNAL. 

Interview  with  Stephen  O'Meara 
About  His  Experience  Since  Re- 
moving Extra  Charges  for  Cutsi 
Display  Type  and  Cutting  Col- 
umn Rules. 

Stephen  O'Meara,  publisher  of  the 
Boston  'Journal,  is  delighted  with  the  flat 
rate  as  it  has  worked  on  his  paper.  A 
representative  of  The  Fourth  Estate 
has  interviewed  Mr.  O'Meara  on  his  ex- 
perience since  the  change. 

"You  are  holding  me  to  pretty  strict 
account  in  this  matter  of  flat  rates," 
said  Mr.  O'Meara.  "You  must  re- 
member that  it  is  only  tour  months 
since  the  Journal  abolished  the  extra 
charges  for  cuts  and  display  type  and 
for  the  cutting  of  column  rules.  It  was 
a  radical  movement  and  it  was  worked 
out  in  the  closing  months  of  the  year  of 
our  Lord  1896,  which  The  F<  urth 
Estate  said  was  the  worst  year  in  the 
memory  of  American  publishers. 

"  Even  in  such  times  the  experience  of 
the  Journal  has  shown  beyond  question 
that  the  adoption  of  the  flat  rate  was  the 
right  thing  to  do.  It  would  be  easy  to 
quote,  as  circumstantial  evidence,  the 
course  taken  since  by  such  newspapers 
as  the  New  York  World  and  the  New 

(Continutd  on  third  page.) 


WORKING  UP  A  CIRCULATION. 


First  Case  on  Record  of  a  Paper 
IN  the  Fatherland  Attempting 
TO  Boom  its  Interests  in  America. 
As  far  as  known  it  has  never  before 
happened  that  a  Scandinavian  newspaper 
publisher  has  made  a  trip  across  the 
ocean  for  the  special  purpose  of  working 
up  a  field  for  his  publication  among  his 
countrymen  in  this  republic. 

The  first  man  to  conceive  such  a 
venturesome  idea  and  to  carry  it  out 
was  A.  Bjolstad  of  Christiania,  Norway, 
who  is  now  in  America. 

Mr.  Bjolstad  is  the  publisher  of  the 
Folkebladet  or  the  "People's  Paper," 
which  is  the  greatest  illustrated  paper 
published  in  Norway,  and  has  in  such 
capacity  become  widely  known,  not  only 
in  his  own,  but  also  in  this  country.  He 
is  furthermore  known  as  the  publisher  of 
several  very  important  historical  works. 

The  idea  of  visiting  America  has  long 
been  tempting  Mr.  Bjolstad.  His  paper 
was  largely  spread  here  and  he  was  firm 
in  his  belief  that  still  more  could  be  done. 
His  departure  was  considered  quite  a 
venture  by  the  Norwegian  press  and  was 
extensively  mentioned. 

TYNDALE  PALMER  WINS. 
In  the  suit  ot  J.  F.  De  Freitas  and 
Tyndale  Palmer  against  the  New  York 
Daily  News  for  $50,000  damages  for 
alleged  libel,  a  jury  in  the  United  States 
circuit  court  brought  in  a  verdict  award- 
ing the  complainants  $1,000  damages. 
The  Daily  Neius  has  appealed. 
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FOREIGN  JOURNALS. 


HOW  THEY  ARE  DISTRIBUTED 
IN  AMERICA. 


The  International  News  Co.mpany's 
Exclusive  Field  —  Well- Known 
English  Journals  and  Their  Sale 
In  the  United  States— Men  at  the 
Head  of  a  Great  Enterprise — 
Success  of  Systematic  Work. 

The  most  casual  observer  of  news- 
stands cannot  fail  to  be  impressed  with 
the  really  enormous  number  of  foreign 
publications  sold  in  the  United  States. 
The  American  public  consumes  more 
reading  matter  than  any  other  nation  on 
earth.  Not  satisfied  with  the  abundance 
and  excellence  of  their  own  publications 
the  people  of  this  country  buy  largely 
from  abroad. 

Their  appetite  craving  the  knowledge 
of  every  land,  told  in  its  own  tongue,  is 
appeased  by  the  energy  of  the  Interna- 
tional News  Company,  which  handles 
the  copies  of  papers  and  magazines  pub- 
lished abroad. 

By  its  branches  and  agencies,  the 
news  dealers  all  over  the  United  States 
are  promptly  supplied  with  the  popular 
foreign  publications;  and  in  fact  the 
public  can  on  demand  be  given  any 
monthly  or  weekly  published  any- 
where. It  is  a  case  of  "  if  you  don't  see 
it,  ask  for  it."  The  asking,  however, 
is  not  often  and  usually  comes  from 
out-of-the-way  places,  for  the  Inter- 
national News  Company  keeps  its  agents 
well  supplied. 

The  great  organization  has  practically 
an  exclusive  field,  which  it  has  kept  to 
itsell  by  fair  dealing  with  its  patrons.  By 
its  arrangements  with  certain  leading 
foreign  weeklies  and  monthlies,  the  In- 
ternational News  Company's  advertising 
department  has  proved  a  success.  Mr. 
Bradlee.  in  charge  of  this  end  of  the 
business,  has  secured  a  capital  trade. 
Indeed  he  has  done  better  than  he 
could  have  himself  expected. 

The  American  advertising  appearing 
in  the  Illustrated  London  A^ews,  for  in- 
stance, makes  a  splendid  showing,  prov- 
ing that  the  American  advertiser  knows 
a  good  thing  when  he  sees  it. 

The  Strand  Magazine,  exclusively 
handled  by  the  International  News 
Company,  certainly  needs  no  in- 
troduction, having  a  guaranteed  cir- 
culation in  America  of  over  100,- 
coo.  rhat  its  advertisers  should  look 
on  it  with  favor  is  not  surprising. 

The  Young  Ladies'  Journal  guaran- 
tees an  American  circulation  of  48,000, 
and  it,  too,  has  secured  a  liberal 
American  advertising  patronage. 

The  English  Illustrated  Magazine  an- 
nounced last  fall  an  American  circula- 
tion of  50,000  copies;  and  having  reduced 
its  price  to  10  cents  a  copy,  there  has 
naturally  been  a  lively  increase. 

With  the  February  number  the  Eng- 
lish Illustrated  Magazine  changes  its 
name  to  the  New  Illustrated  Magazine. 
A  steady  increase  in  the  popularity  of 
this  periodical  on  this  side  of  the  At- 
lantic has  been  noted  from  year  to  year. 
The  American  edition  has  long  been 
handled  by  the  International  News  Com- 
pany. 

The  Illustrated  London  News  makes 
some  changes,  beginning  with  the  first 
issue  in  January.  The  English  cover 
will  be  used  on  the  American  edition, 
the  two  editions  being  identical,  except 
that  the  American  advertising  appears 
in  the  body  of  the  United  States  edition, 
as  near  the  center  cartoon  as  possible, 
and  away  from  British  advertising.  A 
new  feature  is  introduced  by  the  in- 
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CHARLES  KNIGHT  ROGERS. 


sertion  of  American  reading  matter. 
This  is  on  theatrical,  financial  and  art 
subjects,  and  is  distributed  among  the 
advertising. 

The  International  News  Company,  in 
addition  to  the  papers  mentioned  above, 
has  facilities  for  accepting  orders  for 
advertising  to  reach  the  American  public 
through  many  foreign  periodicals. 

S.  S.  Blood,  general  manager  of  the 
International  News  Company,  is  widely 
known  for  his  sterling  business  ability 
and  his  constant  activity. 

Mr.  Blood  has  been  in  the  news  busi- 
ness since  he  was  a  very  young  man, 
and  is  probably  one  of  the  best  posted 
men  in  the  United  States  in  all  matters 
pertaining  to  his  line. 

Charles  Knight  Rogers,  the  London 
representative  of  the  company,  is  now  in 
this  country  on  a  trip  combining  busi- 
ness and  pleasure.  An  important  re- 
sult of  his  visit  must  be  a  closer  inti- 
macy with  American  affairs  and  methods 
of  greatest  value  to  his  work  abroad. 
He  is  a  son  of  the  late  Mr.  Rogers,  of 
the  firm  of  Willmer  &  Rogers,  who 
founded  the  business  out  of  which  devel- 
oped the  International  News  Company. 
Mr.  Willmer  is  at  present  secretary  of 
the  American  News  Company.  He  is 
C.  K.  Rogers'  uncle. 

J.  Lawrence  Bradlee  has  complete 
charge  of  the  advertising  business  in 
the  A  nerican  editions  of  a  number  of 
the  English  publications  and  it  is  to  be 
said  that  he  has  achieved  so  much  in 
this  line  through  personal  push  and  the 
power  of  presenting  to  advertisers  a 
number  of  indisputable  facts,  that  he 
and  the  company  have  reason  to  be  glad 
the  position  was  established  and  that  he 
was  chosen  to  fill  it. 

Through  the  systematic  work  of  the 
International  News  Company,  which 'is 
in  close  affiliation  with  the  American 
News  Company,  vast  circulations  have 
been  secured  for  foreign  publications. 
There  was  the  demand, and  the  company, 
ably  directed  by  its  president,  knew  how 
to  supply  and  foster  it. 


VOLUNTARY  SUSPENSION. 

Tho  oldest,  one  of  the  most  influential 
and  best  paying  daily  newspapers  in 
Mexico,  hi  Monitor  Republicano,  an 
nounces  its  volun(ary  suspension  on  the 
ground  of  dissatisfaction  with  the  exist- 
ing libel  laws. 

The  paper  is  liberal,  but  opposes  the 
government.  Its  owners  have  just  re- 
fused an  offer  of  $60,000  tor  it,  saying 
that  there  is  not  enough  gold  in  Mexico 
to  buy  it.  It  had  a  large  circulation, 
and  the  conduct  of  the  owners  in  refus- 
ing to  St  11  is  considered  quixotic. 


MURE  IN  NEW  ENGLAND. 

Tne  Lawrence  (Mass.)  Sun  has  begun 
to  receive  the  full  leased  wire  service  of 
the  Associated  Press. 

The  South  Norwalk  (Conn.)  Sentinel, 
the  leading  daily  paper  ot  South  Nor- 
walk, to  day  began  to  receive  the  news 
of  the  Associated  Press. 


JONES  TRIUMPHANT. 


WINS    DECISION   IN   THE  SUIT 
WITH  JOSEPH  PULITZER. 


Proprietor  of  the  St.  Louis  Post 
Dispatch  Loses  Control  but  Con- 
tinues TO  Receive  his  Share  of 
Profits  of  the  Paper. 

The  decision  of  the  State  Supreme 
Court  of  Missouri  in  the  Jones-Pulitzer 
case  was  handed  down  last  week. 
Judge  Macfarlane  wrote  the  opinion,  and 
it  was  concurred  in  by  Judges  Barclay, 
Brace  and  Gantt.  Judges  Sherwood 
and  Robinson  dissent.  Judge  Burgess 
did  not  sit,  because  of  relationship  to 
Col.  Sam  Williams,  one  of  the  parties 
to  the  controversy. 

Following  is  a  summary  of  the  de- 
cision sustaining  Judge  Valliant's  former 
decision: 

1.  In  making  the  contract  Mr.  Pulit- 
zer acted  as  the  authorized  agent  of  the 
corporation,  and  the  contract  was  bind- 
ing on  the  corporation  when  first  made 
"  because  Pulitzer  was  authorized  to 
make  it." 

2.  The  corporation  subsequently  rati- 
fied the  contract,  because,  after  being 
publicly  notified  of  its  essential  points, 
no  stockholder  made  a  protest,  and  the 
directors  acquiesced  therein  by  instalUng 
plaintiff  as  editor  and  manager,  by  elect 
ing  him  director  and  president  of  the 
company,  and  by  carrying  out  other 
essential  requirements  of  the  contract. 

3.  It  seems  that  Puli'zer,  and  with 
him  the  other  stockholders,  soon  re- 
pented of  the  contract,  and,  under  a 
resolution  voted  by  them  over  the  protest 
of  plaintiff,  undertook  to  modify  it  in 
respect  to  the  control  plaintiff'  should 
have  over  the  policy  of  the  paper.  This 
they  had  no  right  to  do.  A  corporation 
has  no  more  right  to  repudiate  its  valid 
contracts  than  an  individual  has. 

4.  The  contract  is  not  against  public 
policy. 

5.  Plaintiff  has  no  adequate  remedy  at 
law  in  an  action  for  damages  in  case  he 


is  denied  the  right  to  edit  and  manage 
the  paper  according  to  his  judgment. 

6.  A  mutuality  of  remedy  is  found  in 
the  contract  itself.  While  plaintiff  had 
the  right  under  the  contract  to  enter  a 
suit  in  a  court  of  equity  compelling  the 
corporation  to  perform  its  contract  and 
give  him  the  control  and  management  of 
the  Post- Dispatch,  the  corporation  had 
equal  right  to  bring  suit  asking  plaintifPs 
removal  from  his  position  for  failure  to 
perform  his  contract,  according  to  the 
test  provided  therein,  and  enjoining  his 
interference. 

7.  The  contract  is  not  a  mere  contract 
of  employment  of  plaintiff  as  editor  and 
manager  of  the  Post-Dispatch. 

8.  The  judgment  of  the  Circuit  Court 
is  affirmed. 


A  NEWSPAPER  TROUBLE. 


One  Stockholder  Charges  Another 
WITH  Drawing  More  Than  His 
Share. 

Frank  W.  Blair,  a  stockholder  of  the 
Worcester  (Mass.)  Telegram  Company, 
has  brought  an  equity  suit  against  Austin 
P.  Cristy,  managing  editor  of  the  paper. 

Cristy  owns  or  controls  one  hundred 
and  twenty  shares  of  the  stock  and  Blair 
the  other  forty.  Blair  alleges  that  when 
the  corporation  was  formed  in  1890  it 
was  agreed  that  Cristy  should  draw  $50 
per  week  salary,  and  that  Blair,  who  did 
most  of  the  editorial  writing,  should 
have  $30. 

Blair  claims  that  in  189 1  Cristy  began 
to  draw  $100  a  week  out  of  the  concrn. 
He  only  found  it  out  recently,  and  when 
he  made  a  fuss  about  it  there  was  a 
meeting  of  the  corporation  at  which  a 
formal  vote  was  passed,  against  Blair's 
written  remonstrance,  fixing  Cristy's 
salary  at  $100. 

He  now  wants  the  court  to  compel 
Cristy  to  return  money  received  by  him 
in  the  name  of  salary,  and  also  asks  that 
an  account  be  taken  ot  the  applications 
and  appropriations  of  certain  other  sums 
of  the  corporation  to  Cristy's  private 
use,  and  that  he  return  them  to  the  cor- 
poration. 


J,  LAWRENCE  BRADLBB. 


DOINGS  OF  PAPER  MEN. 

Some  interesting  facts  are  likely  to  be 
laid  before  the  American  Paper  Manu- 
facturers' Association  at  its  annual 
meeting,  which  has  been  called  for  Feb- 
ruary 23,  in  New  York.  There  have 
been  changes  in  the  paper  trade  situation 
within  the  past  few  months,  and  ques- 
tions of  lessening  the  cost  of  production, 
regulating  prices,  and  the  introduction 
of  novelties  in  the  paper  manufacturing 
business  will  doubtless  receive  consider- 
ation. 

The  reception  committee  for  this  an- 
nual meeting  is  composed  of  W.  H.  Par- 
sons, chairman;  Col.  Augustus  G. 
Paine,  Frank  Squier,  William  A.  Rus- 
sell, Wellington  Smith,  G.  W.  Wheel- 
wright, William  T.  Barker,  E.  C.  Rog- 
ers, Garrett  Schenck,  Thomas  Duncan, 
George  C.  Sherman,  Chester  W.  Ly- 
man, James  N.  Mohr,  Col.  J.  C.  Mor- 
gan, Arthur  C.  Hastings,  Col.  J.  W. 
French  and  Charles  D.  Mead. 


OBJECT  TO  FOREIGN  ADS. 
There  is  a  merry  war  on  in  Greens- 
burg,  Pa.,  between  the  newspapers  and 
some  of  the  merchants,  which  is  causing 
considerable  aiscussion  among  the 
newspaper  fraternity,  business  men  and 
others. 

A  few  of  the  merchants  presented  a 
petition  to  the  various  newspapers  ask- 
ing them  to  refuse  to  accept  all  foreign 
advertisements  that  in  any  way  con- 
flicted with  these  said  merchants'  busi- 
ness, and  threatening  that  in  the  event 
that  they  refuse  to  comply  they  will  take 
their  advertisements  from  the  papers. 

The  newspapers,  after  a  consultation, 
decided  to  ignore  the  petition  altogether, 
since  which  some  ot  those  who  signed  it 
have  relented  and  withdrawn  their 
names  from  the  petition. 


A  GRATIFYING  SHOWING. 

When  the  New  York  Life  Insurance 
Company  passed  into  the  hands  of  its 
present  management,  five  years  ago, 
John  A.  McCall,  the  president  of  the 
company,  announced  that  he  proposed 
to  take  the  public  into  his  confidence 
and  introduce  "daylight  into  the  very 
bottom  of  the  business." 

That  he  has  kept  his  promise  in  this 
respect  is  well  known  to  the  newspaper 
community  in  general,  to  whom  the 
company's  fifty-second  annual  statement, 
which  appears  on  another  page  ot  this 
paper,  is  a  familiar  and  gratifying  re- 
sume of  a  successful  year's  work. 


UNFOUNDED  REPORT. 

The  story  that  the  Cosmopolitan  Mag- 
azine Building  in  Tarrytown  was  to  be 
sold  is  said  by  John  Brisben  Walker  to 
be  without  foundation.  He  says  that 
there  has  been  no  meeting,  correspond- 
ence, or  negotiation  of  any  kind  which 
could  give  the  slightest  excuse  for  the  pub- 
lication of  such  a  rumor. 
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ADVERTISING  MEDIUM. 


SOME   INTERESTING  CORRESPONDENCE. 


THE  DETROIT  JOURNAL. 

Mr.  Bruce  Goodfellow,  Detroit,  Mich.,  December  22,  1896. 

Manager  Mabley  &  Goodfellow  Company,  City. 

Dear  Sir:— For  many  months  past  your  house  has  used  the  Evening,  News  five  days  each  week,  while  the  Detroit 
Journal's  advertising  columns  have  been  used  but  three  days  each  week.  We  believe  that  the  present  circulation  and  influ- 
ence of  the  Journal  will  warrant  you  in  increasing  the  volume,  both  in  days  and  inches,  of  your  business  in  its  columns.  Of 
course  you  appreciate  that  a  change  in  relative  positions  has  been  going  on  in  Detroit  newspaperdom.  People  generally  con- 
cede that  this  has  been  a  great  year  for  the  Journal,  but  wre  find  some  difficulty  in  convincing  merchants  and  advertisers  of 
the  real  position  of  the  Journal.  For  instance,  our  chief  competitor  has  claimed  "300, coo  readers,"  "60,000  circulation," 
"  over  three  times  the  circulation  of  any  other  Detroit  newspaper  "  so  loudly  and  long  and  without  challenge  that  people  have 
really  come  to  believe  these  statements  are  true.  We  are  not  anxious  for  a  "  newspaper  war,"  but  we  do  feel  that  advertisers 
should  know  what  they  are  paying  for  and  that  the  Journal  deserves  and  should  have  a  larger  portion  of  Detroit  advertising. 

To  this  end  we  submit  a  proposition  which  we  believe  will  appeal  to  your  high  sense  of  justice  and  fairness:  Provided 
the  Evening  News  Association  will  grant  you  the  same  rights  and  privileges  we  will  open  our  press  room,  our  mailing  room, 
our  circulation  department,  books  and  agencies  for  an  examination  of  our  circulation,  both  in  quantity  and 
quality.  If,  upon  examination,  it  is  proved  that  the  Evening  News  for  the  same  days  has  a  cash-paid-for  circulation  in  Michigan 
exceeding  that  of  the  Detroit  Journal  by  over  20,000  copies,  taking  a  reasonable  period,  say  thirty  days,  as  the  period  for 
examination,  the  Detroit  Journal  Company  will  give  to  Mabley  &  Goodfellow  Company,  as  a  consideration  for  the  time  and 
trouble  taken  in  making  said  examination,  10,000  lines  ot  display  advertising  to  be  used  at  your^pleasure  in  the  columns  of  the 
Detroit  Journal  during  the  ensuing  year. 

This  proposition  is  contingent  upon  the  Evening  News  Association  agreeing  to  the  sane,  viz. :  .That  if  it  is  proved  in  the 
examination  that  the  Detroit  Journal  shall  have  a  circulation  within  20,000  of  the  paid  circulation  of  the  Evening  News  for 
the  same  days,  then  the  Evening  News  Association  shall  give  the  Mabley  &  Goodfellow  Company  10,000  lines  of  display  adver- 
tising, to  be  used  at  your  pleasure  during  the  ensuing  year,  as  a  consideration  for  the  time  and  trouble  taken  in  making  said 
examination. 

We  would  suggest  that  the  Evening  News  Association  name  one  member  of  the  examining  committee.  The  Detroit 
Journal  the  second  member  of  the  committee  and  that  you  be  the  third  member  of  said  committee  to  make  said  examination. 

Trusting  that  you  have  tiine  at  your  disposal  to  take  up  this  work  at  once  and  believing  that  this  proposition  will  amply 
repay  you  for  the  time  involved,  we  respectfully  submit  the  same. 

Kindly  give  us  an  early  reply  and  oblige,  THE  DETROIT  JOURNAL  CO., 

(Signed)       A.  H.  Finn,  Assistant  Manager. 

THE  MABLEY  &  GOODFELLOW  CO.,  CLOTHING. 

Mr.  A.  H.  Finn,  Assistant  Manager  The  Detroit  Journal:  Detroit,  Mich.,  December  29,  1896. 

Dear  Sir:— I  am  in  receipt  of  a  letter  Irom  Mr.  George  G.  Booth,  manager  of  the  Evening  News,  bearing  date  of 
December  26th,  in  which  he  responds,  in  answer  to  my  communication  of  the  24th,  to  Mr.  H.  S.  Scott,  assistant  manager, 
notifying  him  of  your  challenge,  as  follows: 

THE  EVENING  NEWS. 

Mr.  Bruce  Goodfellow,  City.  Detroit,  Mich.,  December  26,  1896. 

My  Dear  Sir: — Acknowledging  the  receipt  of  your  favor  of  the  24th,  I  desire  to  say  that  it  has  been  the  custom  of  the 
News  since  it  commenced  business  to  make  known  to  its  advertising  patrons  the  daily  circulation.  It  has  repeatedly  given 
public  notice  to  them  that  its  records  and  accounts,  its  press  and  mail  rooms,  etc.,  were  open  at  all  times  when  they  might 
desire  to  acquaint  themselves  with  any  portion  of  our  business  of  vital  importance  to  them.  We  have  extended  to  you  a 
personal  invitation  some  time  since,  and  it  is  now  reissued  with  renewed  assurance  that  your  acceptance  at  this  time  is  most 
earnestly  solicited. 

We  have  never  known  of  any  other  Detroit  paper  making  a  public  statement  of  circulation.  Have  you  ?  The  methods 
of  the  Journal,  which  has  sought  by  every  means  to  bring  about  a  boycott  on  the  News  by  the  business  men  of  the  city,  and 
by  slanders  too  numerous  to  mention,  has  sought  to  bring  this  property  into  disrepute  in  the  community,  makes  it  impossible 
for  us  to  have  anything  to  do  with  them.  Yours  very  truly,  (Signed)  GEO.  G.  BOOTH,  Manager. 

In  view  of  Mr.  Booth's  reply  I  do  not  see  that  there  is  anything  further  that  I  can  do  in  the  direction  outlined  in  your 
original  communication  or  challenge  of  December  22;  however,  I  await  your  further  pleasure  in  the  matter. 

Respectfully  yours,  (Signed)  BRUCE  GOODFELLOW. 

THE  DETROIT  JOURNAL. 

C.  H.  Michell,  Detroit,  Mich.,  January  i,  1897. 

Clothier,  and  President  Michell  Table  Supply  House,  Detroit,  Mich.: 

Dear  Sir: — Just  as  we  are  entering  upon  the  New  Year  it  has  occurred  to  us  that  a  great  service  could  be  done  the  ad- 
vertisers of  Detroit  by  an  examination  into  the  basis  of  value  placed  upon  the  advertising  space  of  the  Detroit  newspapers. 
There  should  be  a  basis  ot  value  lor  advertising  space,  and  the  advertiser  should  know,  sometime,  what  he  is  getting  for 
his  money,  and  we  believe  that  we  have  a  plan  which  will  be  generally  accepted  as  fair  to  all  concerned,  even  to  the  party 
who  shall  become  the  third  member  ot  an  examining  committee. 

To  this  end  we  beg  to  submit  you  a  proposition  which  we  believe  you  will  readily  acknowledge  is  eminently  fair  to  all 
concerned:  Provided  the  .ffz/^wzw^  A'^wj  Association  will  grant  you  the  same  rights  and  privileges  we  will  open  our  press, 
room,  our  mailing-room,  our  circulation  department,  books  and  agencies,  for  an  examination  of  our  circulation,  both  in  quantity 
and  quality.  It,  upon  examination  it  is  proved  that  the  Evening  News  for  the  same  days  has  a  cash-paid-for  circularion  in 
Michigan  exceeding  that  of  the  Detroit  Journal  by  over  10,000  copies,  taking  a  reasonable  period,  say  thirty  days  as  the 
period  for  examination,  the  Detroit  Journal  Company  will  give  to  C.  H.  Michell,  as  a  consideration  for  the  time  and  trouble 
taken  in  making  said  examination  io,ooo  lines  of  display  advertising  to  be  used  at  your  pleasure  in  the  columns  of  the  Detroit 
Journal  during  the  ensuing  year.  This  proposition  is  contingent  upon  the  Evening  News  Association  agreeing  to  the  same, 
viz.:  That  if  it  is  proved  in  the  examination  that  the  Detroit  Journal  shall  have  a  circulation  within  10,000  of  the  paid  circu- 
lation of  the  Evening  News  for  the  same  days,  then  the  Evening  News  Association  shall  give  to  C.  H.  Michell  10,000  lines  of 
display  advertising,  to  be  used  at  your  pleasure  during  the  ensuing  year  as  a  consideration  for  the  time  and  trouble  taken  in 
making  the  examination. 

We  would  suggest  that  the  Evening  News  Association  name  one  member  of  the  Committee,  the  Detroit  Journal  name 
the  second  member  of  the  committee,  and  that  you  be  the  third  member  of  said  committee  to  make  said  examination. 

Trusting  that  you  will  have  time  at  your  disposal  to  take  up  this  work,  and  believing  that  this  proposition  will  amply 
repay  you  for  the  time  involved,  we  respectfully  submit  the  same. 

Kindly  give  us  an  early  reply  and  oblige,  Very  truly  yours, 

THE  DETROIT  JOURNAL  COMPANY,       (Signed)      A.  H.  Finn,  Asst.  Mgr. 

C.  H.  MICHELL,  CLOTHIER. 

The  Detroit  Journal  Co.,  City:  Detroit,  Mich,,  January  9,  1897. 

Gentlemen: —Regretting  the  delay  in  acknowledging  receipt  of  your  fair  and  liberal  proposition  for  investigating  the 
matter  of  circulation  as  set  forth  in  your  letter  of  January  i,  1897,  I  beg  leave  to  inform  you  that  the  matter  was  duly 
referred  to  the  Evening  News  Association  for  their  consideration  and  the  Evening  News  declined  the  proposition  on  the  basis 
proposed.  Respectfully  yours,  (Signed)  C.  H.  MICHELL. 


SOME  REASONS  FOR  THE  CHANGES  IN  DETROIT. 

The  Evening  News  and  Detroit  Tribune  were  among  the  most  vicious  of  the  Bryan  free-silver,  free-calamity  organs  in 
the  whole  country. 

Detroit  and  Michigan  are  strongly  republican.  The  Detroit  Journal  is  the  only  metropolitan  republican  newspaper 
in  Detroit  and  Michigan. 

The  Detroit  Journal  led  the  fight  in  Michigan  for  McKinley,  sound  money  and  prosperity  and  won  a  great  battle. 
Send  for  our  souvenir— it  tells  the  story.    Better,  come  to  Detroit  and  look  over  the  situation.    There  has  been  a  great 
change. 


THE  FLAT  RATE. 

{Coniinufd  from  first  page.) 

York  yournal.  They  have  taken  a  long 
step  in  the  direction  of  the  flat  rate. 

"Hut  circumstantial  evidence  is  not 
needed,  because  the  absolute  experience 
of  the  Journal  itself  can  be  quoted. 
There  was  a  steady  gain  through  the 
fall,  and  in  the  la^t  month  of  the  year 
the  Journal  beat  its  own  record  for  the 
cash  value  of  December  advertising, 
which  was  in  1894,  and  ran  8i,0CKDa 
week  ahead  of  December,  1895. 

"It  is  true  that  the  circulation  receipts 
as  compared  with  December,  1895,  im- 
proved in  equal  measure  so  that  the  in- 
fluence of  that  circumstance  might  have 
had  considerable  weight  in  the  adver- 
tising increase.  But  I  am  convinced 
that  certainly  three-fourths  of  the  gain 
in  advertising  was  due  to  the  freedom 
with  which  advertisers  could  express 
themselves. 

"  Evils  which  some  advertising  men 
believed  would  follow  the  adoption  of 
the  flat  rate  have  not  appeared. 

"  The  predicted  influx  of  black  and 
uncouth  cuts  has  not  come.  Advertisers 
have  at  least  as  great  an  interest  as  pub- 
lishers in  maintaining  the  beauty  and 
effectiveness  of  their  announcements. 
It  has  not  been  necessary  even  to  limit 
the  depth  of  an  advertisement 
in  order  to  exempt  it  from  extra  charge 
on  account  of  the  omission  of  column 
rules.  That  may  become  a  necessity 
in  the  future,  but  until  the  necessity 
arises  no  limit  will  be  fixed,  for  the  Jour- 
nal believes  that  the  fewer  the  restric- 
tions and  the  more  liberal  the  regula- 
tions the  better  it  is  for  both  sides. 

"  In  short,  advertisers  seem  to  have  ac- 
cepted the  change  in  good  faith  and  they 
certainly  have  made  no  attempt  to  take 
advantage  of  it  unduly.  Many  cases 
have  arisen  in  which  an  advertisement 
which  appeared  in  the  Journal  in  what 
may  be  called  its  natural  form  was  re- 
duced and  mutilated  for  use  in  other 
papers  in  order  that  the  advertiser  might 
avoid  the  extra  and  arbitrary  charges. 
Better  results  naturally  followed  the  use 
of  the  advertisement  in  its  full  form. 

"In  other  cases  advertisers  who  had 
been  accustomed  to  pay  the  extra 
charges  without  complaint  have  made 
up  and  sometimes  more  than  made  up, 
what  they  saved  under  the  new  rule,  by 
taking  larger  space,  or  by  using  more 
expensive  pages.  In  either  case,  na- 
turally, they  secured  better  results,  and 
an  advertisement  without  good  results 
is  of  no  value  to  paper  or  advertiser. 

"The  change  to  the  flat  rate  has  been 
so  great  a  success  for  the  Journal,  that 
I  wish  some  one  would  show  me  in 
what  direction  an  equally  decided  and 
effective  change  could  be  made." 


BOSTON'S  LATEST  LIBEL  SUIT. 

The  trial  of  Torrey  E.  Wardner,  edi- 
tor of  the  Boston  Traveler,  on  charges 
of  criminal  libel  made  by  Mrs.  Jose- 
phine E.  Woodbury,  was  thrown  out  of 
court  on  Tuesday,  and  the  defendant 
discharged. 

The  complaint  of  Mrs.  Woodbury, 
who  calls  herself  a  Christian  Scientist, 
was  based  on  articles  published  in  the 
Boston  Traveler,  denouncing  her  as  a 
fraud  and  stating  that  by  hypnotic  and 
other  influences  she  induced  weak  and 
confiding  persons  to  leave  their  homes, 
and  thus  broke  up  families,  etc. 

The  case  was  on  Monday  in  the  mun- 
icipal court  before  Judge  Dewey,  and  it 
was  supposed  would  occupy  all  the  week 
and  result  in  many  sensational  develop- 
ments. On  Tuesday  morning,  however, 
the  lawyer  for  the  prosecution  objected 
to  the  introduction  of  certain  evidence, 
and  when  his  objection  was  overruled, 
he  stated  that  he  would  not  continue 
the  case,  whereupon  Judge  Dewey  dis- 
charged the  defendant 


NEWSPAPER  CONSOLIDATION. 

The  Washington  Silver  Knight  has 
changed  its  name  to  the  Silver  Knight 
Watchman.  The  management  remains 
as  before,  Senator  William  M.  Stewart 
being  editor. 
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ADVERTISING  MEDIUMS. 

YOU 

CAN  COVER 
THE  FIELD 

most  completely  as  far  as 

WASHINGTON 

is  concerned  by  placing 
an    advertisement   in  the 

STAR 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  Cent,  of  the  houses  of  Washing- 
ton and  into  gb\of  the  houses — whether 
residences  or  stores — occupied  by  white 
persons,  A  record  unequaled  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY,  Pottkr  Building, 

New  York  Representative. 

A  TRIFLE  CHEAPER: 

That   is  one   reason   why  the 

SAN 

FRANCISCO 


POST 


leads  in  the  evening 
field.  The  other 
reason  is  that  it  is  a 


GREAT  DEAL  BETTER 

than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  400,000  daily. 


Grots  rate,  75  cents  per  line.    Average  contracti 
about  50  cents  per  line. 

THE  CHICAGO 

TIMES- 
HERALD 

enjoys  a  position  among  daily  newspapers 
second  to  none  in  America. 

INDEPENDENT  IN  POLITICS, 
INFLUENTIAL  IN  POWER, 
it  is  distinctively  the.  people's  paper. 
Its  substantial  and  growing  circulation, 
BUILT  UPON  MERIT  ALONE, 
makes  it  an  invaluable  advertising  medium. 
Send  for  rate  card. 

Chicago  Office,    |    New  York  Office, 
154  to  158  Washington  1  1512  and  1513  American 
Street.  |        Tract  Building. 


theTORONTO  GLOBE'S 

Average  sworn  sold  circulation  in  1896 
wasalmost  FIVE  THOUSAND  COPIES 
MORE  PER  DAY  than  in  1895. 

United  States  office,  41  Union  Square,  New 
York  City. 


A  DVERTISXNGin  newspapersof  "known cir- 
calation"  me»r.;    businbss."  Forparticu- 
lars address  A.  FRANK  RICHARDSON,  Tri- 
bonsBldg.iN.Y.ChambtrofCommerce, Chicago 


FROM  THE"  AD'TIELD 


MANY  ITEMS  OF  INTEREST  FROM 
NUMEROUS  AND  VARIED 
SOURCES. 


A  Rival  to  the  Welsbach  Light 
Company— Rumored  Combination 
OF  Cereal  Food  Manufacturers- 
American  Queen  Lining— New 
Cures  for  Dipsomania —Mis- 
cellaneous Notes. 


LUMINOUS  PUBLICITY. 
The  Sunlight  Incandescent  Lamp 
Company,  New  York,  will  presently  in- 
augurate an  active  advertising  campaign 
for  the  year  in  the  leading  dailies  in 
large  cities.  It  means,  if  possible,  to 
excel  the  success  of  the  Welsbach  Com- 
pany. The  Haulenbeek  Agency,  New 
York,  will  probably  handle  at  least  a 
part  of  the  orders. 

IN  THE  CEREAL  FIELD. 
Publishers  who  have  an  eye  on  the  ex- 
cellent advertising  done  in  1896  for  var- 
ious cereals  and  food  products  will  be 
interested  in  the  rumor  that  a  combina- 
tion by  manufacturers  of  such  articles 
located  in  the  West  and  South  is  pro- 
posed. It  is  likely,  however,  that  a 
union  if  formed  will  include  only  such 
firms  as  deal  in  oatmeal  goods. 

"YOUNG  LOCHINVAR  CAME  OUT 
OF  THE  WEST." 
The  veteran  shoe  advertisers  located 
in  the  East,  such  as  W.  L.  Douglas  and 
the  proprietors  of  the  Regal  Shoe,  may 
find  an  interesting  competitor  in  the 
Hamilton- Brown  Shoe  Company,  St. 
Louis,  which  is  a  quarter  of  a  century  old, 
and  is  starting  out  in  earnest  on  an  adver- 
tising campaign  for  general  business. 

MAY  BE  ADVERTISED  IN  1897. 

Cerealine  Flakes,  a  food  product 
manufactured  by  the  Cerealine  Manu- 
facturing Company,  Indianapolis,  may 
possibly  be  advertised  in  general  pub- 
lications. Space  is  at  present  used  in  a 
very  moderate  way.  A  similar  condition 
is  true  of  a  breakfast  food  made  by 
Cobb,  Bates  &  Yerxa,  Boston. 

MORE  LINING  FOR  THE  LADIES. 

The  "American  Queen"  is  the  name 
given  to  a  new  waist  lining  which  will 
be  put  on  the  market  this  month  by  the 
Gilbert  Manufacturing  Company,  New 
York.  It  will  be  advertised  generously, 
the  Gilbert  Company  being  believers  in 
the  value  of  publicity. 

A  CANADIAN  INVENTION. 
J.  D.  Hoffman,  Waterloo,  Ont.,  has 
invented  a  shoelace  fastener,  which  it 
would  seem  could  be  advertised  profit- 
ably on  a  large  scale.  There  appears 
to  be  abundant  opportunity  for  good 
work  by  an  enterprising  advertising 
agency. 

NEW  PROPRIETARY  REMEDIES. 

The  Hunyadi  Salts  Company,  St. 
Louis,  will,  it  is  said,  use  space  in 
selected  dailies  in  the  West  to  set  forth 
the  merits  of  "  Hunyadi  Salts,"  a  morn- 
ing tonic,  and  "  Hunyadi- Bromo,"  an 
evening  "  bracer." 

TOBACCO  ADVERTISING. 
Fred.  T.  Alder,  24  West  22d  street, 
New  York,  is  using  mediums  in  New 
York  State  and  Pennsylvania  for  some 
advertising  of  Buchanan  &  Lyall,  the 
tobacco  manufacturers. 


RESTORED  TO  MAIL  PRIVILEGES. 

Wilcox  &  Company,  529  Broadway, 
New  York,  investment  brokers,  whose 
mail  was  stopped  by  the  government, 
have  had  it  "restored"  and  will  con- 
tinue business  as  before. 


duce  and  advertise  a  new  cure  for  dip- 
somania called  "Anti-Potu."  The 
ofifices  are  in  the  Chamber  of  Commerce 
Building.  Some  very  clever  advertising 
will  be  done. 

The  officers  of  the  company  are  as 
follows:  President,  Dr.  A.  W.  Parsons; 
vice-president,  J.  W.  Sweet;  secretary 
and  treasurer,  C.  S.  Williams;  medical 
superintendent,  Dr.  Edward  C.  Will- 
iams. 

The  space  used  in  selected  dailies  is 
likely  to  foot  up  to  large  amounts.  , 

LEGAL  REAL  ESTATE  ADVER- 
TISEMENTS. 
The  New  York  Real  Estate  Exchange 
has  prepared  an  address  to  the  justices 
of  the  Supreme  Court,  asking  them  to 
change  the  present  methods  of  advertis- 
ing legal  sales  of  real  estate.  It  is 
claimed  that  the  present  system  of  adver- 
tising is  calculated  to  discourage  pros- 
pective buyers,  on  account  of  the  adver- 
tisement being  too  complicated.  The 
board  says  that  the  advertisements 
should  contain  concisely  and  clearly  the 
descriptions  of  the  property  to  be  sold, 
the  buildings  on  it,  if  any,  and  the 
amount  of  the  rental. 


GOOD  NEWS  FOR  THE  BIBULOUS. 

The  Celso  Drink  Cure  Company  is 
the  name  of  a  concern  formed  to  intro- 


MISCELLANEOUS  NOTES. 

The  Pope  Manufacturing  Company, 
Hartford,  Conn.,  is  sending  "  direct  " 
to  a  list  of  dailies  and  weeklies  adver- 
tisements of  the  Columbia  Bicycles 
through  the  advertising  manager  of  the 
concern,  J.  R.  Gait.  The  magazine 
advertising  is  going  out  through  J. 
Walter  Thompson's  Agency,  New  York. 

A  new  "  advertising  agent  "  is  R.  W. 
Bolton,  Haehnlen  Building,  Philadel- 
phia. Mr.  Bolton  is  to  place  the  ad- 
vertising of  Read's  Odorless  Retriger- 
ator,  manufactured  by  the  Keyser 
Manufacturing  Company,  Chattanooga. 

The  Merrymaker  is  being  advertised 
in  a  line  of  monthlies  and  weeklies  by 
H.  W.  Beecher,  of  the  Tribune  Build- 
ing, New  York. 

Gerald  Dalton,  who  was  formerly 
with  Hall  &  Ruckel,  and  placed  the 
Sozodont  advertising,  is  now  in  charge 
of  the  advertising  of  John  H.  Woodbury, 
New  York. 

Caramel  Cereal  is  the  substitute  for 
coffee  for  which  a  general  demand  is 
being  worked  up  by  the  Battle  Creek 
Sanitarium  Health  Food  Company. 
Periodicals  of  general  circulation  are  to 
be  used,  it  is  said,  during  the  year. 

G.  R.  Knapp,  Constable  Building, 
i8th  street  and  Fifth  avenue.  New  York, 
is  placing  some  business  for  one  of  the 
southern  steamship  lines,  and  is  getting 
rates  from  a  line  of  weeklies  and 
monthlies  for  a  bicycle  advertisement 
which  he  expects  to  place. 

The  Buckeye  Churn  Company,  Sid- 
ney, O.,  has  a  new  churn  which  will  be 
advertised  in  papers  that  reach  farmers. 

The  Pairpoint  Manufacturing  Com- 
pany, whose  chief  office  is  in  New  York, 
is  using  Chicago  dailies  through  its  office 
in  that  city  at  224  Wabash  avenue. 

A.  H.  Millett,  formerly  with  the 
Boston  Police  Neios,  is  now  the  business 
manager  of  the  Brockton  (Mass.)  Times. 

The  advertising  for  the  Waverly 
bicycles  will  be  placed  by  the  G.  H. 
Haulenbeek  Agency,  New  York,  in 
monthlies  and  weeklies  for  the  coming 
season. 

The  proprietors  of  the  Ocean  View 
Poultry  Yards,  Little  Silver,  N.  J.,  are 
sending  orders  to  a  line  of  monthly  and 
agricultural  papers. 

The  Bronx  Chemical  Company,  Yon- 
kers,  N.  Y..  is  sending  advertisements  to 
dailies  in  New  York  state.  This  is  a 
new  concern. 

The  Athletic  Machine  Company, 
Wilkesbarre,  Pa.,  is  getting  rates  from 
monthlies  and  weeklies  in  which  it  ex- 
pects to  advertise  athletic  goods. 

The  Renova  Chemical  Company,  66 
Broadway,  New  York,  will  advertise 
in  dailies.  It  manufactures  a  cure  for 
the  opium  habit,  and  one  for  drunken- 
ness. 


ADVERTISING  MEDIUM. 

IF  EVERY  BODY 
SAYS  SO. 

IT  MUST 

BE  SO. 


Ask  the  advertisers  of  Minneapolis 
which  is  the  best  paper  and  the  best  ad- 
vertising medium,  and  they  will  tell  you 

THE 

MINNEAPOLIS 

JOURNAL. 

The  Largest  circulation  and  the  only 
2-cent  paper  in  Minneapolis. 

IN  MINNEAPOLIS,  THE  JOUR- 
NAL is  the  favorite  want  advertising 
medium,  and  all  its  wants  are  paid. 

The  JOURNAL'S  advertising  col- 
umns speak  for  themselves. 

R.  A.  CRAIG, 

Eastern  Manager,       41  Times  Building,  N.  Y  . 

Van  Doren  Agency, 

Western  Office,        Masonic  Building.  Chicago. 

Send  for  sample  copies,  rates  and  tes- 
timonials. 

ADVERTISING  OF  PERIODICALS. 

Besides  the  superb  advertising  being 
done  for  the  Ladies''  Home  Journal 
considerable  advertising  is  current  for 
the  Black  Cat,  Boston;  IVoman's  IVor/d, 
New  York;  Housewife,  New  York,  and 
a  number  of  other  journals.  The  Puri- 
tan, Mr.  Munsey's  new  publication,  is 
represented  in  dailies  by  advertisements 
of  unusual  size,  although  in  respect  to 
the  amount  of  space  used  they  do  not  by 
any  means  equal  the  advertisements 
which  Mr.  Munsey  was  accustomed  to 
insert  a  dozen  years  or  so  ago  for  the 
Argosy. 

A  publisher  can  hardly  give  a  better 
proof  of  enterprise  than  by  employing 
plenty  of  newspaper  space  in  behalf  of  his 
own  publication.  Some  years  ago  a 
story  was  current  in  New  York  which 
is  not  without  interest,  although  it  does 
not,  of  course,  apply  to  the  periodicals 
mentioned  above.  A  New  York  monthly, 
which  had  at  one  time  enjoyed  a  really 
large  issue,  ran  down  to  such  an  extent 
through  poor  editing  that  its  circulation 
had  become  almost  nominal.  Its  con- 
tents were  unattractive.  No  amount  of 
"pushing  "  could  make  it  "sell." 

Liberal  advertising  was  done  by  dif- 
ferent methods,  but  still  the  circulation 
dwindled.  The  managers  were  shrewd, 
however,  even  if  they  did  not  have  a 
good  editor  to  make  a  good  paper.  Large 
advertisements  ot  the  journal  were  per- 
sistently inserted  in  leading  dailies  and 
monthly  magazines. 

As  no  increase  in  the  sales  resulted 
from  these  advertisements,  it  might  seem 
to  anyone  looking  on  the  surface  of 
things  that  the  policy  of  the  management 
of  the  papers  was  foolish.  The  man- 
agers reasoned,  however,  that  by  keep- 
ing large  advertisements  in  dailies  and 
monthlies  which  were  certain  to  be  seen 
by  general  advertisers  the  impression 
would  be  created  among  those  adver- 
tisers that  the  paper  was  doing  very  well 
indeed,  and  that  the  advertisements 
would  not  be  continued  unless  a  great 
army  of  readers  was  being  secured  and 
held. 

The  device  succeeded  in  creating  and 
holding  a  liberal  advertising  patronage 
for  the  paper  for  years  in  spite  of  its 
small  circulation.  Its  advertising  reve- 
nues were  so  large,  in  fact,  that  although 
there  was  no  income  worth  speaking  of 
from  the  subscription  department  some 
bitter  litigation  occurred  over  a  question 
of  proprietorship  to  a  part  interest  in 
the  paper. 

It  is  to  be  noted  by  the  publishers  of 
1897,  however,  that  at  the  period  cov- 
ered by  the  episode  related,  there  was 
no  Fourth  Estate  to  reach  the  world 
of  advertisers  effectually  and  at  a  com- 
paratively slight  cost.  If  the  managers 
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of  the  New  York  monthly  referred  to 
found  it  so  advantageous  to  use  a  large 
list  of  dailies  and  magazines  systemati- 
cally for  years  at  a  great  cost,  how 
much  more  profit  the  publisher  of  any 
meritorious  journal  of  to  day  can  secure 
by  the  systematic  use  of  space  in  The 
Fourth  Estate,  which  is  the  one 
paper  by  which  general  advertisers  are 
reached? 


THE  CHICAGO  RECORD'S 
"NIGHT  SCHOOL." 

The  "  campaign  of  education  "  which 
has  been  a  feature  of  a  number  of  prom- 
inent dailies  at  intervals  during  the  past 
year  or  two  is  in  peril  of  eclipse  at  the 
hands  of  Victor  F.  Lawson.  The  Chi- 
cago Record  has  just  introduced  a  daily 
department  designated  "The  Record's 
Night  School  at  Home,"  which  is  certain 
to  be  a  great  success.  The  department 
is  edited  by  Prof.  Seymour  Eaton,  of  the 
Drexel  Institute,  Philadelphia.  It  in- 
cludes a  course  of  sixty  lessons  in  double 
entry  bookkeeping,  etc.,  a  course  in  ele- 
mentary mathematics,  a  course  in  me- 
chanics' bids  and  estimates,  and  other 
important  courses. 


A  BRIGHT  HOLIDAY  IDEA. 

C.  E.  Ellis,  the  special  advertising 
agent,  New  York,  has  sent  a  holiday 
souvenir  to  advertisers  and  some  of  his 
friends  among  advertising  men  which 
combines  beauty  and  uselulness.  It  is 
a  very  handsome  and  no  doubt  a  good 
clock,  and  the  gift  therefore  has  one 
feature  in  common  with  a  good  adver- 
tisement— it  does  its  work  night  and 
day.  It  is  said  that  there  have  been  so 
many  calls  for  the  clock  that  the  large 
supply  has  been  exhausted,  but  no 
doubt  any  advertiser  who  is  to  use  Mr. 
Ellis'  papers  in  1897  will  be  provided 
with  this  clever  New  Year's  gift  if  he 
has  been  accidentally  overlooked. 


MICHIGAN  DAILY'S  ENTERPRISE. 

The  Grand  Rapids  Evening  Press  has 
issued  a  beautiful  souvenir  of  the  season 
in  th3  form  of  an  artistic  pamphlet  con- 
taining views  of  the  Evening  Press  News- 
boys Assembly  Hall,  in  Grand  Rapids. 
The  mechanical  work  is  excellent,  and 
the  contents  give  very  interesting  details 
in  regard  to  a  novel  institution. 


BIG  ADi  IN  CHICAGO. 

Space  in  Chicago  dailies  is  being  used 
freely  for  the  Munyon  Remedies  Com- 
pany, Copeland  Institute,  Professor  John 
H.  Woodbury,  Booths'  Dry  Air  Inhaler 
and  Hilton's  Specifics.  Dr,  George  W. 
Wolgamott,  Masonic  Temple,  is  using 
full  columns  on  an  advertisement  of  a 
rheumatism  cure. 


SOME  SPLENDID  WORK  FROM 
CHATTANOOGA 

The  eighteenth  annual  number  of  the 
Chattanooga  Tradesman,  the  well- 
known  trade  journal,  may  well  serve  as 
a  model  for  publishers  who  desire  to 
send  out  similar  special  issues. 

The  Tradesman  is  devoted  to  the 
industries  of  the  South.  In  most  cases 
each  of  these  industries  is  considered 
from  several  points  of  view,  experts, 
statisticians,  journalists  and  governors 
of  states  contributing  to  the  supply  of 
information.  There  is  a  long  list  of  ar- 
ticles prepared  and  signed  by  well- 
known  authorities,  and  leading  Southern 
journalists  write  about  industrial  de- 
velopment. The  72  pages  of  text  are 
illustrated  by  portraits  and  diagrams, 
and  there  are  178  pages  of  advertise- 
ments. 


CHANGES  IN  LONDON. 

The  editorship  of  Cassell's  Family 
Magazine  has  passed  into  the  hands  of 
Max  Pemberton.  Dr.  H.  G.  Bonavia 
Hunt,  who  had  edited  the  magazine 
since  1875,  will  devote  himself  exclu- 
sively to  the  Quiver,  Both  of  these 
monthlies  are  well  known  in  the  United 
States. 


A  TEXAN'S  "BEST  MEDIUM." 


He  Makes  a  Novel  Proposition  to 
AN  Advertiser. 

A  few  evenings  ago  a  quartet  of  well- 
known  advertising  men  sat  in  the  Wal- 
dorf Cafe  exchanging  tips  on  "special" 
and  "exclusive"  rates.  After  a  time 
their  conversation  drifted  into  the  sub- 
ject of  the  queer  and  absurd  propositions 
that  are  constantly  being  made  to  big 
advertisers. 

From  as  serious  a  discussion  of  the 
subject  as  its  nature  would  permit,  the 
party  dropped  into  a  reminiscent  strain, 
each  in  turn  relating  some  amusing  ex- 
perience he  had  encountered.  One  of 
the  most  mirth-provoking  experiences 
was  recounted  by  a  member  of  the  party 
who  had  successfully  advertised  a  safety 
razor  for  a  large  and  well-known  Eng- 
lish house. 

He  cited  an  instance  where  a  young 
woman  solicitor  approached  him  in  be- 
half of  a  magazine  devoted  exclusively 
to  kindergartening,  and  urged  him  very 
strenuously  to  give  her  a  page  for  a 
year.  On  this  occasion,  let  it  be  re- 
corded, the  solicitor  was  so  abashed  and 
embarrassed  when  asked  how  she 
thought  the  medium  she  represented 
would  increase  the  sale  of  a  razor,  in- 
asmuch as  it  circulated  solely  among 
women,  that  she  withdrew  from  his 
presence  without  answering  the  question 
or  making  any  further  claim  for  his 
patronage. 

The  story  of  the  evening,  however, 
was  told  by  the  advertising  manager  of 
the  Winchester  Repeating  Arms  Com- 
pany, who  was  one  of  the  quartette. 
Drawing  Irom  his  pocket  a  halt  page  of 
foolscap,  which  was  written  over  in 
almost  illegible  scrawls,  with  red  ink, 
he  passed  it  around  the  table.  The  lat- 
ter read: 

P  ,  Webb  Co.,  Texas. 

Winchester  Fire  Arms  Co., 

New  Haven,  Conn.,  U.  S.  A. 
Friends: 

i  jest  put  up  a  wood  fence  round  our 
semetary  out  of  my  own  pocket,  some 

of  the  citisens  of  P  have  give 

towards  it  but  its  my  fence  and  i  want 
to  sell  you  the  privilige  of  painting  a 
sine  of  your  gun  or  aminition  on  it. 
you  can  have  as  much  as  you  want  on 
the  main  road  side  of  the  fence  for  a  ten 
dollar  bill  in  advance  and  i  will  git  a 
man  whats  handy  to  do  the  job.  Now 
friends  you  aint  goin  to  let  this  chance 
slip  be  you,  for  its  the  best  place  on 
earth  for  a  sine  of  a  Winchester  becauz 
most  of  the  people  planted  in  the  seme- 
tary wuz  put  to  sleep  by  one  of  your 
guns,  rite  soon  and  send  the  money 
sure. 

respectable, 

 )  J 

The  citizen  of  Texas  is  probably  won- 
dering why  he  does  not  receive  an  ac- 
ceptance of  his  proposition. 


CLEVER  SPECIAL  ISSUES. 

It  is  rather  late  to  speak  of  holiday  is- 
sues, but  mention  should  be  made  of  the 
Christmas  Number  of  the  Des  Moines 
Record.  It  was  a  handsome  number, 
and  was  equally  creditable  to  Editor 
Frank  H.  Perry  and  Business  Manager 
Fred.  W.  Perry. 

Another  publication  which  should  be 
noted  is  the  Holiday  Number  of  the 
University  Forum,  Syracuse.  It  is 
really  an  unusually  admirable  achieve- 
ment for  a  college  journal,  and  deserves 
attention.  Half-tone  portraits  in  profu- 
sion were  a  feature. 

The  St.  Louis  Westlicke  Post,  the 
well  known  German  daily,  issued  a  very 
good  New  Year's  Number. 


AN  EVENING  EDITION. 

The  Atlanta  Constitution  has  an- 
nounced that  on  January  18  it  will  begin 
an  afternoon  paper  to  be  known  as  the 
Evening  Constitution.  It  has  been  long 
evident  from  the  morning  paper  that 
there  was  condensed  talent  enough  for 
two  papers. 
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THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD. 


350,000  DAILY 

is  the  guaranted  circulation  of  th 
SCRIPPS-McRAE  LEAGUE. 

CINCINNATI  POST, 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KENTUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERRY,  S3  Tribune  Building,  New  York 


JOURNAL 

Oldest  and  Best  Paper  in 

CHICAGO 


BUSINESS  TROUBLES. 

J.  H.  Johnston  &  Company,  an  old 

established  jewelry  firm  in  New  York, 
whose  advertising  had  been  restricted 
during  1896,  made  an  assignment  Jan- 
uary 7. 

All  persons  having  claims  against 
Hilton,  Hughes  and  Company,  must 
present  them  to  George  M.  Wright, 
assignee,  at  the  latter's  office,  280 
Broadway,  New  York,  on  or  before 
February  23. 

A  judgment  has  recently  been  entered 
on  a  transcript  from  Buffalo,  in  New  York 
county,  against  Pain's  Pyro  Spectacle 
Company  in  favor  of  George  Bleistein  as 
president  of  the  Buffalo  Courier  Com- 
pany. The  amount  is  $6,278.41.  The 
plaintiff"  furnished  lithograph  and  other 
advertising  work. 

The  committee  appointed  by  the 
creditors  of  the  Columbus  Buggy  Com- 
pany, Columbus,  O. ,  which  formerly 
advertised  a  great  deal,  recommend  in 
a  report  made  recently  that  the  credit- 
ors accept  the  proposition  recently  made 
by  the  company  to  pay  35  per  cent,  of 
the  claims,  12.]  per  cent,  cash,  12^  per 
cent,  in  ten  months,  and  10  per  cent,  in 
twenty  months. 

An  attachment  against  the  Press 
Fashion  Company,  127  to  133  Fourth 
avenue,  New  York,  for  $532  in  favor  of 
Woolworth  &  Graham,  and  an  execu- 
tion for  $274  in  favor  of  Wilkinson 
Brothers  &  Co.,  have  been  issued.  The 
company  made  paper  patterns  for 
ladies'  dresses,  etc.,  and  also  published 
Faulkner^ s  Magazine.  William  T.  Per- 
kins is  president,  and  Harry  C.  Faulk- 
ner treasurer. 

The  latter  started  the  business  and 
incorporated  it  on  March  13  last,  with 
a  capital  stock  of  $50,000.  It  had  a 
branch  in  Chicago.  The  attachment 
was  obtained  on  the  ground  that  the 
company  gave  a  chattel  mortgage  on 
its  principal  assets  on  January  5  to 
Harry  C.  Faulkner  for  $1,400  with  the 
intention  of  giving  him  a  preference 
while  the  insolvency  of  the  company  is 
imminent,  which,  it  is  claimed,  is  in 
violation  of  the  statutes.  The  sheriff 
closed  up  the  place  of  business. 

The  Stewart  Ceramic  Company, 
manufacturer  of  bath  tubs,  etc..  New 
York,  made  an  assignment  last  week 
to  Anthony  B.  Porter.  The  concern  is 
well  known  in  the  trade,  and  has  adver- 
tised for  years  in  magazines.  It  was 
understood  that  the  company  was  to 
change  from  a  New  Jersey  to  a  New 
York  corporation  on  January  i,  but  the 
transfer  was  not  made. 
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Leads  all  New  England ! 

648,152 

was  the  circulation  of  the 

BOSTON 
HERALD 

on  November  4,  1896, 

This  is  the  new  "  High 
Water  Mark"  for  New 
England  Journalism. 

The  character  and  influence  of  this 
circulation  is  unsurpassed  by  that  of  any 
American  newspaper. 


HAS  WON 

PUBLIC  APPROVAL. 


Office  of  Jos.  J.  GooDE, 
Wholesale  Newsdealer,  io8  W.  32d  St., 

New  York,  December  22,  1896. 
To  the  Publisher  of  the 

NEW  YORK  TIMES: 

Dear  Sir:  I  am  pleased  to  note  and 
call  your  attention  to  the  growth  of  your 
circulation.  Comparing  the  week  end- 
ing December  5  with  that  of  September 
13,  an  increase  in  actual  sales  is  shown 
of  161  PER  CENT,  on  my  books. 

You  are  to  be  congratulated  on  this 
great  improvement.  Your  Sunday  Maga- 
zine Supplement  has  helped  your  Sunday 
sales  wonderfully.  Your  motto,  "All 
the  News  That's  Fit  to  Print,"  seems  to 
have  won  the  approval  of  the  reading 
public.    J.  J.  GOODE. 

Mr.  Goode  supplies  about  700  of  the 
leading  Newsdealers  of  New  York  City. 

NEW 
ORLEANS 
ITEM 

Makes  the  Following  Statements, 
and  is  Prepared  To  Back  Them  : 

That  it  has  a  larger  circulation  and  is 
delivered  directly  into  more  homes 
daily  than  any  other  paper,  morning  or 
evening,  published  in  the  South.  Ad- 
vertisers who  contemplate  advertising  in 
the  South  should  WRITE  FOR  RATES. 

Boston 

JOURNAL 

LEADING  REPUBLICAN  NEWS- 
PAPER  OF  NEW  ENGLAND. 

It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

CIRCULATION,  82,622. 

THE 

Chicago  Chronicle. 


State  of  Illinois,!  . 
Cook  County.  J 

H,  W.  Seymour,  publisher  of  the  Chicago 
Chronicle,  being  first  duly  sworn,  on  oath,  says 
that  the  average  circulation  cf  the  Chicago  ChroK' 
icle,  for  the  year  ending  November  30,  1806,  is 

70,474  COPItS  DAILY, 

91,056  copies  bunday. 

H.  W.  SEYMOUR. 
Sworn  to  and  subscribed  before  me  this  22d 
day  of  December,  1896.    Lester  L.  Jones, 

Notary  Public. 
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The  fourth  ESTATE 

A  NRWSPAPBR  FOK  THK 
MAKBRS   OF  NKWSPAPBRS 


Kdmund  Burke  said  there  were  Three  Estates 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sat  a  Fourth  Estate,  more  import- 
ant far  than  they  all.— Carlyle's  Heroes  and 
Hero  Worship,  Lecture  V. 

Thursday,  January  14,  1897. 


ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 

ROBERT  HALSTEAD.  1  4s„„ciaths 
WILLIAM  WATTENBERO,  I  associatks. 


offices: 

Broadway  and  Murray  Street, 

OPPOSITE  CITY  HALL  PARK 
(POSTAL   TELEGRAPH  BUILDING), 
LONG-DISTANCE    TELEPHONE,     I77O  CORTLANDT. 


Pleaseaddress  all  communications  simply  to 
THE  FOURTH  ESTATE. 

253  Broadway.  NEW  YORK, 
so  that  immediate  attention  may  be  secured. 

TWO  DOLLARS  A  year,  in  advance, 

to  any  part  of  the  United  States  or  Canada ;  to 
Foreign  Countries  in  the  postal  anion,  (4  x  year. 
Single  copies,  TEN  CENTS. 

Subscribers  should  have  their  copies  of  The 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  of 
exchanges  which  go  to  every  newspaper  office. 

ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent,;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  (i  per  lineeach  insertion,  with- 
out discount. 

Small  advertisements  under  classified  headings, 
such  as  Situations  Wanted,  Help  Wanted,  For 
^le,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 
It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

OUR  choicest  "  bargains." 
No.  I. — For  Js  we  will  send  three  annual  sub- 
scriptions. 

No.  a. — For  $25  we  will  send  25  annual  sub- 
scriptions. 

BOUND  VOLUMES. 

For  42.50  we  will  send  a  bound  volume  of  the 
last  half-year,  March  to  August,  inclusive; 
or  for  $^  we  will  send  a  bound  volume  of  the 
laat  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


DID  NOT  OCCUR  TO  HIM. 

An  editor  whose  experience  is  that 
of  a  veteran  and  whose  success  has  not 
been  small,  writes  to  us  seeking  a  notice 
of  his  paper  in  connection  with  a  recent 
celebration. 

Though  there  is  really  no  real  news 
in  this  notice,  yet  we  can  afford  to  be 
gracious  and  take  time  to  extend  the 
compliments  of  the  season  to  the  gen- 
tleman and  his  really  good  newspaper 
in  another  column. 

It  has,  however,  occurred  to  us,  that 
it  might  have  seemed  worth  while  for 
him  to  have  subscribed  to  The  Fourth 
Estate  sometime  ago.  The  weekly 
pleasure  of  the  visits  would  have  been 
worth  far  more  than  the  trifling  cost. 

The  editor  must  know  how  it  is  him- 
self and  would  not  hesitate  to  state  that 
he  thinks  more  of  his  subscribers  than 
those  who  borrow  his  paper  and  then 
write  to  tell  him  of  things  they  believe 
would  appear  well  in  the  columns  he 
conducts. 

There  are  a  good  many  other  things 
which  would  certainly  occur  to  our 
friend  should  he  subscribe  to  The 
Fourth  Estate,  for  it  is  filled  with 
suggestions  and  news  of  the  newspaper 
world  that  ought  to  be  known  to  every 
live  editor. 

We  are  not  hungry  for  subscribers, 
but  we  would  like  to  have  on  our  books 
the  names  of  a  number  ol  gentlemen  who 
imagine  through  some  sort  of  singular 
reasoning  that  this  paper  is  published 
by  a  philanthropic  society.    Of  course, 


The  Fourth  Estate  looks  prosperous, 
but  that  is  no  reason  why  it  should  not 
continue  to  reap  the  rewards  of  recog- 
nized merit,  and  the  way  to  show  ap- 
preciation is  by  subscription. 

When  it  occurs  to  our  friend  that  the 
best  proof  of  the  fact  that  he  was 
thoughtless  rather  than  stupid  is  a  sub- 
scription, he  will  send  the  yearly  price 
at  once.  We  can  assure  him  by  the  ex- 
perience of  others  that  he  must  rejoice 
in  the  result  of  his  investment. 


LET  THE  SENATE  DO  AS  WELL. 

The  passage  of  the  Loud  bill  by  a  very 
substantial  majority  last  week  in  the 
House  of  Representatives  was  a  victory 
of  which  the  California  congressman, 
the  members  of  the  American  News- 
paper Publishers'  Association  and  the 
American  Trade  Press  Association  can 
justly  be  proud. 

The  organized  opposition  of  a  clique 
desperately  interested  in  the  defeat  of 
the  measure  was  exceptionally  powerlul, 
though  somewhat  careless  in  represent- 
ing that  magazines  and  men  were  with 
it  when  they  were  not 

Congressman  Quigg,  formerly  editor 
of  the  New  York  Press,  heading  the 
opposition,  gave  the  impression  that  the 
publishers  were  against  the  measure. 
The  appearance  of  William  C.  Bryant, 
secretary  of  the  A.  N.  P.  A.,  and 
David  Williams  and  E.  N.  Root  of  the 
A.  T.  P.  A  ,  was,  however,  a  complete 
offset  to  any  misleading  idea  as  to  the 
position  of  the  great  publishers  in  this 
matter. 

It  must  be  said  that  the  newspaper 
men  behaved  very  handsomely,  though 
it  would  be  unjust  to  their  intelligence 
to  assert  that  they  did  so  without  some 
self  interest.  The  measure  would  work 
to  their  disadvantage  in  depriving  them 
of  the  "sample  copy"  privileges, 
though  it  was  not  difficult  for  them  to 
believe  that  closing  the  mails  to  fake 
publications  must  benefit  their  adver- 
tising columns  by  easing  the  strain  on 
advertisers. 

The  Loud  bill  now  ^oes  to  the  Senate, 
and  its  passage  there  will  assure  its  be- 
coming a  law,  for  President  Cleveland 
in  his  message  urged  the  necessity  and 
rightfulness  of  the  measure.  It  would 
not  take  him  long  to  sign  the  Loud  bill. 

There  were  grave  fears  that  the  House 
of  Representatives  would  reject  it. 
Eloquence  was  abundant  on  the  part  of 
the  opposition,  but  the  facts  and  mani- 
fest duty  of  Congress  were  with  its 
friends.  The  New  York  Times  truth- 
fully says: 

Indeed,  it  was  amazing  to  see  the  frankness 
with  which  the  opponents  of  the  bill  confessed 
that  ihey  were  contending,  not  for  general 
rights,  or  even  for  the  rights  of  particular  per- 
sons, but  for  privileges  and  notliing  else. 

Two  pleas  covered  everylhinu  they  said.  One 
was  that  there  were  other  abuses  than  those 
aimed  at  by  the  bill — which  nobody  denies — 
and  the  other  was  that  a  large  number  of  per- 
sons profited  so  much  by  the  abu'^es  aimed  at 
that  if  the  bill  passed  these  would  be  forced  to 
change  their  business. 

The  defeat  at  the  hands  of  the  rep- 
resentatives has  made  the  clique  even 
more  desperate  than  they  were.  They 
are  now  in  the  last  ditch.  Their  reor- 
ganization has  been  accomplished  with 
startling  rapidity,  and  the  fight  in  the 
Senate  will  be  even  more  lively  than  it 
was  in  the  House.  The  opponents  are 
organized,  their  victorious  enemies  dis- 
organized, but  still  thoroughly  in  earnest. 

Gentlemen  interested  in  railways  have 
been  urged  to  use  their  influence  against 
the  bill,  because  it  would  put  a  stop  to 
the  transportation  of  large  amounts  of 
matter  which  would  not  be  sent  out  if 
freight  had  to  be  paid  on  it.  Every  in- 
terest is  being  urged  to  be  up  and  in  arms 
against  postal  reform. 

Now  is  the  time  the  Loud  bill  most 
needs  and  must  have  the  active  assist- 
ance of  those  who  have  pledged  them- 
selves to  its  support. 


FRAUDULENT  MANUSCRIPTS. 

Additional  instances  in  which  dis- 
honest writers  offer  for  sale  as  original 
manuscripts  made  up  of  matter  stolen 
from  books  or  periodicals  occasionally 
come  to  light.    Not  long  ago  Puck  re- 


ported a  case  of  this  kind,  and  others 
have  been  brought  to  the  attention  of 
newspaper  men  during  the  past  year. 

The  latest  case  has  just  come  to  light 
in  New  York.  The  Owl,  managed  by 
Frank  M.  Biggs,  is  one  of  the  literary 
monthlies  which  have  come  into  being 
during  the  past  year  or  two.  Consider- 
able effort  is  made  to  secure  good  read- 
ing matter,  and  Mr.  Biggs  has  en- 
deavored to  get  original  contributions 
from  the  best  sources. 

A  few  days  ago  Mr.  Biggs  was  offered 
a  manuscript  of  a  serial  story  bearing 
the  title  "In  Peril  of  Death."  The 
offer  came  from  a  writer  connected  with 
a  very  prominent  daily.  In  fact,  this 
daily  is  credited  with  so  earnest  a  desire 
to  get  none  but  the  best  men  on  its  staff 
that  Mr.  Biggs  was  startled  to  discover, 
on  examination,  that  the  manuscript 
was  a  plagiarism  ot  the  most  pronounced 
kind  from  a  volume  issued  some  years 
ago  by  a  firm  in  New  York. 

The  "  writer  on  the  daily"  laid  the 
responsibility  at  the  door  ot  a  "society 
woman,"  for  whom,  he  said,  he  had 
offered  to  act  as  agent  in  disposing  of 
the  manuscript.  Whatever  might  be  said 
as  to  the  culpability  of  the  party  at  fault, 
the  circumstances  show  that  publishers 
are  as  liable  as  ever  to  be  imposed  on  by 
unscrupulous  manufacturers  of  manu- 
scripts. 

At  present  some  periodicals  possess 
some  protection  against  imposition  in 
the  memory  of  the  editor  or  some  other 
member  of  the  staff.  This  protection, 
however,  is  largely  a  matter  of  luck. 
In  the  course  of  time  some  one  may 
create  a  literary  "clearing  house  "  or 
bureau  which  will  give  "guarantees  of 
originality"  in  some  such  fashion  as  the 
concerns  which  are  "guaranteeing" 
circulations. 


NOTE  AND  COMMENT. 

Stephen  Crane,  the  poet  and  novelist, 
has  during  recent  months  become  more 
or  less  of  a  newspaper  man.  Hunting 
for  types,  incidents  and  scenes,  he  has 
run  into  news  and  found  it  profitable  to 
sell  it  to  the  press,  not  only  in  actual  re- 
turns, but  in  the  valuable  advertising 
he  had  secured. 

By  this,  nothing  uncomplimentary  to 
Mr.  Crane's  genius  is  intended,  tor  The 
Fourth  Estate  is  a  sincere  admirer 
of  his  work.  We  like  his  method  of 
giving  himself  assignments,  going  out 
and  seeing  what  he  intends  to  describe. 

In  this  connection  it  is  worth  stating 
that  Crane  was  on  the  unfortunate  fili- 
buster, the  Commodore.  His  descrip- 
tion of  the  sinking  of  the  boat  and  th. 
struggles  for  life  of  the  shipwrecked 
which  appeared  in  the  New  York  Press 
was  a  masterpiece  of  newspaper  work 
It  was  the  most  vivid  news  story  that  has 
appeared  in  the  New  York  papers  in 
many  months. 

Simply  told  and  yet  graphically  pic- 
turesque, it  brought  the  disaster  directly 
to  the  reader  and  made  him  personally 
experience  the  struggles  of  the  Cuban 
filibuster. 

The  Philistine  announces  that  its  Jan- 
uary number  will  contain  a  prose  sketch 
by  Stephen  Crane,  when  he  is  at  his  best. 
The  story  is  entitled  "The  Men  in  the 
Storm."  If  it  is  as  good  as  his  story  in 
the  Press,  it  will  be  well  worth  reading. 


The  Fourth  Estate  has  a  number 
of  times  found  good  ground  for  com- 
mending the  advertising  done  by  the 
Ladies'  Home  Journal  in  daily  and 
other  publications  of  general  circula- 
tion. The  current  advertisements  are 
particularly  excellent,  and  corroborate 
with  force  the  statement  made  in  the  last 
issue  of  The  Fourth  Estate,  in  the 
review  of  the  advertising  field  for  1896, 
that  publishers  have  learned  how  to 
advertise  their  own  publications  with 
peculiar  ability. 

It  is  good  to  see  in  a  paper  devoted 
to  the  news,  space  given  to  the  sort  of 
reminiscence  that  cheers  the  heart  and 
stirs  the  blood.  The  New  York  World, 
on  January  8,  devoted  a  page  to  telling 


the  story  of  the  glorious  battle  of  New 
Orleans,  which  occurred  some  eighty- 
two  years  ago. 

The  amount  of  real  good  this  recital 
of  America's  greatest  triumph  of  arms 
has  accomplished  cannot  be  estimated, 
for  the  World,  being  essentially  a  paper 
of  the  people,  is  widely  read;  and  to  the 
boys  and  men  who  learned  for  the  first 
time  of  the  victory  at  New  Orleans,  it 
was  not  only  knowledge  but  news  of  the 
sort  that  makes  good  Americans. 

The  San  Francisco  Chronicle  pub- 
lishes an  annual  number  of  very  positive 
interest  and  valuable  information.  The 
history  of  the  progress  of  state  and  city 
is  presented  in  readable  but  condensed 
form.  This  review  of  the  year  is  not 
only  a  splendid  advertisement  of  Cali- 
fornia and  San  PVancisco,  calling  direct 
attention  to  both  through  the  wide  cir- 
culation of  the  paper,  but  locally  is  a  fine 
memory  refresher. 

The  New  York  Tribune  used  to  devote 
two  pages  to  the  year's  doings,  and  the 
review  was  rightly  regarded  as  an  im- 
portant and  valuable  feature.  If  we  are 
not  mistaken  with  the  exception  of  the 
Chronicle,  the  custom  has  to  day  died 
out  with  the  big  papers.  A  number  of 
the  weeklies  and  country  papers  con- 
tinue the  good  old  annual. 

Serious  complaint  is  made  by  scien- 
tists that  the  rapid  reading  ot  newspapers 
in  which  the  stories  are  seldom  com- 
pleted, leads  to  bad  memories,  and  re- 
views of  the  year  by  the  papers  are 
therefore  in  the  line  of  reform. 


There  is  an  anonymous  contributor  to 
the  New  York  Sun  who  is  honored  by 
every  member  of  the  staff.  Who  he  is  and 
where  he  lives  is  a  mystery.  Every  time 
there  is  a  story  of  misery  and  suffering, of 
hunger  and  want,  this  unknown  contrib- 
utor sends  a  one  hundred  dollar  bill  to 
the  Sun,  with  the  simple  statement  that 
it  is  for  the  relief  of  the  unfortunate.  The 
amount  of  good  this  modest  philanthro- 
phist  has  done  can  not  be  measured. 
The  only  earthly  reward  he  receives 
must  be  the  gratification  of  a  noble 
heart.  Appreciating  the  unknown  one's 
generosity  the  reporters  on  the  Sun  are 
careful  in  their  investigations  of  stories 
of  distress. 

It  is  claimed,  says  the  Philadelphia 
Press,  that  the  women  are  the  only 
readers  of  advertisements.  In  a  measure 
this  is  true,  and  necessarily  so,  for 
women  are  the  larger  purchasers  for  the 
household,  and  spend  most  of  the  money 
that  is  earned  by  business,  professional 
and  working  men. 

Even  in  the  larger  transactions  it  will 
probably  surprise  dealers  to  learn  how 
influential  a  voice  women  have.  The 
purchase  of  a  home  is  almost  invariably 
determined  by  the  women  of  the  house- 
hold, and  in  nine  cases  out  of  ten  their 
information  as  to  the  situation  and  de- 
sirability of  a  purchase  is  gained  from 
the  newspapers. 

And  every  furniture  dealer,  dry- 
goods  dealer,  groceryman  and  keeper 
of  any  sort  of  a  store  knows  that  he 
must  appeal  to  the  women  if  he  wishes 
to  sell  his  goods.  One  of  the  largest 
elements  in  the  success  of  one  of  the 
greatest  merchants  in  the  world  to-day 
is  the  fact  that  he  knows  how  to  appeal 
attractively  through  the  advertisement 
to  the  woman. 

Chauncey  M.  Depew,  in  his  Centen- 
nial speech  at  Albany,  said  of  the 
growth  of  the  press  in  New  York  State: 

"One  hundred  years  ago  New  York 
city  had  four  newspapers,  with  a  circu- 
lation of  a  few  thousand;  the  Adver- 
tiser, with  Noah  Webster  as  editor;  the 
Packet  and  Greenfield'' s  yournal  and 
the  Price  Current;  Albany  had  three. 
Orange  and  Ulster  two,  Columbia, 
Dutchess  and  Rensselaer  each  one,  and 
there  were  only  two  west  of  Albany — 
the  Herald  at  Otsego  and  the  Gazette 
at  Whitestown. 

"  In  the  span  of  a  century,  under  the 
inspiration  of  the  freedom  of  the  press, 
secured  first  in  our  state  by  judicial 
decision  and  legislation,  our  daily  papers 
number    183,   with    a    circulation  of 
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1,300,000,  while  our  weekly  papers 
number  1,080,  with  a  circulation  of 
about  1,000,000  copies." 

The  London  Mail  calls  attention  to  the 
fact  that  at  Einsiedeln,  Germany,  paper 
floors  are  manufactured.  In  the  form 
of  a  pasty  mass,  the  paper  is  spread 
upon  the  surface  to  be  covered  and  sub- 
mitted to  pressure.  It  behaves  like 
plaster  of  paris,  and  is  said  to  be  noise- 
less under  the  foot,  and  particularly 
effective  in  preserving  a  uniform  tem- 
perature. Having  no  joints,  it  presents 
a  perfectly  smooth  surface. 

Here  is  the  chance  to  dispose  of  the 
waste  paper  in  newspaper  offices,  witti 
the  very  positive  advantage  of  minimiz- 
ing the  continuous  noises  in  the  busy 
workshops,  where  ears  grow  deaf  that 
the  brain  may  be  undisturbed  in  its 
labors. 

Master  and  man  are  too  often  at 
loggerheads.  It  is  therefore  a  pleasure 
to  record  a  graceful  and  generous  act  of 
the  Minneapolis  y<nirnal to  the  printers. 
Many  of  ihem  are  out  of  employment, 
and  the  Journal  decided  to  print  an 
edition  for  their  relief. 

Newspapers  have  loaned  their  business 
facilities  to  all  kinds  of  worthy  objects. 
There  have  been  woman's  editions  and 
benefit  issues  and  charity  numbers  of  all 
sorts  for  the  good  of  worthy  causes  of 
almost  every  name  and  description.  As 
far  as  we  know  this  is  the  first  edition 
ever  given  wholly  to  the  benefit  of  the 
printer's  trade. 

The  day  selected  was  the  first  of  the 
new  year  and  the  best  advertising  day  of 
the  week.  The  columns  of  the  Journal 
demonstrated  how  heartily  and  hand- 
somely business  men  responded  to  the 
proposition.  The  money  paid  for 
advertising  went  entirely  to  the  printers' 
relief  fund. 

The  printers  were  at  no  expense  for 
the  publication  of  the  paper,  while  the 
entire  proceeds  were  turned  over  to 
them. 

Few  things  are  more  important  to 
newspaper  men  than  a  prompt  postal 
service.  The  Fourth  Estate  takes 
pleasure  in  calling  attention  to  the  fact 
that  it  took  just  forty  minutes  to  deliver 
at  its  office  a  letter  mailed  in  Brooklyn. 
A  maker  of  puns  who  often  afflicts  us 
was  present  at  the  time  and  when  it 
was  remarked  that  the  performance  was 
rare,  he  insisted  that  it  was  "well 
done." 

The  signing  of  a  contract  with  a  com- 
pany to  construct  a  pneumatic  tube  over 
the  Brooklyn  Bridge  will  shorten  the 
time  to  about  four  minutes.  The  mil- 
lennium of  the  metropolis  must  indeed 
be  close  at  hand. 


FELL  AMONG  THIEVES. 

Walter  Fell,  a  well-known  Trenton, 
N.  J.,  newspaper  man,  had  an  experi- 
ence in  Philadelphia  last  week  with  a 
pickpocket  which  cost  him  just  $30. 
He  was  in  a  store  when  he  felt  a  tug  at 
his  pocket,  and  the  next  instant  his 
pocketbook,  containing  $30  ra  bills,  a 
check  and  some  papers,  were  missing. 

Fell  accused  a  man  standing  by  him, 
but  his  purse  was  not  found,  although 
two  ladies'  purses  were  in  the  possession 
of  the  thief.  Fell  ordered  payment  stop- 
ped on  the  check,  which  was  from  the 
Standard  News  Association  of  New  York, 
and  was  greatly  surprised  later  to  re- 
ceive a  telegram  informing  him  that  his 
pocketbook  had  turned  up  at  the  office, 
with  the  check  and  papers  all  right,  but 
the  money  was  missing. 

Fell  says  he  is  sure  he  picked  out  the 
man  who  took  the  pocketbook,  but  the 
thief  undoubtedly  passed  the  pocketbook 
to  a  confederate. 


EIGHTY  YEARS  OLD. 
The  Dundee  (Scotland)  Courier  has 
celebrated  its  eightieth  birthday  with  an 
interesting  history  of  the  progress  of 
Great  Britain  during  the  reign  of  Queen 
Victoria  and  the  history  of  the  paper's 
growth.  D.  C.  Thomson  and  F.  Thom- 
son, editors  and  proprietors  of  the 
Courier,  have  every  reason  to  be  proud 
of  the  history  of  their  property.  D.  C. 
Thomson  lecently  visited  America. 


PURELY  PERSONAL. 

Michael  J.  Kane,  manager  of  the 
N^ws  Letter,  Staten  Island's  new  bright 
and  newsy  paper,  is  afflicted  with  the 
hustling  habit.  He  is  never  so  pleased 
as  when  he  is  busy,  but  he  is  never  too 


busy  to  cease  to  be  gracious  and 
amiable.  It,  therefore,  is  scarcely 
worth  saying  that  his  acquaintances  are 
his  friends  and  that  the  instantaneous 
success  of  the  Neivs  Letter  must  be 
largely  attributed  to  his  popularity  and 
his  undoubted  ability. 


St.  Clair  McKelway,  editor  of  the 
Brooklyn  Eagle,  writes  from  Rome  that 
he  has  recovered  his  health,  and  will 
soon  return  to  active  duty.  It  is  a 
pleasure  to  know  he  will  again  be  able 
give  his  services  to  the  editorial  page  so 
cleverly  conducted  in  his  absence  by 
managing  editor  George  Dobson. 


Kate  E.  Griswold,  editor  and 
publisher  of  Profitable  Advertising,  has 
reason  to  be  proud  of  the  January  issue, 
of  which  10,000  copies  are  to  be  issued. 
It  is  an  unusually  fine  number,  but 
everything  she  does  is  well  done,  so  that 
there  will  be  less  surprise  over  the 
issue  than  one  would  have  imagined  who 
was  not  acquainted  with  Kate  E.  Gris- 
wold and  her  Proji table  Advertising. 


L.  S.  Rogers,  formerly  connected 
with  the  Detroit  News,  has  assumed  the 
general  management  of  the  Voice  and 
Clevelander,  of  Cleveland.  Mr.  Rogers 
has  had  a  large  experience  in  newspaper 
work. 


C.  W.  DiCKERSON,  president  of  the 
Sterling  Cycle  Works,  Chicago,  is  spoken 
of  as  a  possible  successor  to  R.  L.  Cole- 
man in  the  presidency  of  the  National 
Cycle  Board  of  Trade.  It  is  quite  cer- 
tain that  the  incumbent  will  be  a 
thorough  believer  in  advertising,  as  all 
of  the  candidates  are  clever  and  liberal 
advertisers. 


William  J.  Arkell  is  one  of  the 
members  of  a  club  which  has  just  been 
incorporated  and  which  will  be  chiefly 
devoted  to  hunting  and  fishing  in  the 
Adirondacks. 


Joseph  Quail  has  returned  to  the 
city  editorship  of  the  New  York  Jour- 
nal. He  resigned  the  same  position 
some  months  ago  to  look  after  certain 
mining  interests  in  the  West.  "Joe" 
has  reason  to  rejoice  in  his  return,  for 
his  western  property  is  in  good  shape, 
and  he  is  again  in  the  real  sphere  of  his 
usefulness. 


C.  Mercer  Adam,  long  known  in 
Toronto  as  a  literary  man,  has  recently 
been  appointed  editor  of  the  magazine 
Self-Culture,  with  headquarters  in  New 
York. 


David  Gray,  whose  pleasing  person- 
ality gained  him  the  friendship  of  his 
associates  on  the  New  York  World,  has 
gone  to  Buffalo,  where  he  is  now  the 


managing  editor  of  the  Courier.  Mr. 
Gray  is  a  very  young  man  and  his  rapid 
rise  to  the  position  honorably  held  by  his 
father  for  many  years  is  a  distinct  tribute 
and  reward  of  ability. 


Captain  A.H.  Mattox, of  Cincinnati, 
has  been  appointed  the  New  York  corre- 
spondent of  the  Commercial  Tribune. 
Captain  Mattox  has  a  host  of  friends  in 
Cincinnati,  and  with  his  wide  acquaint- 
ance ought  to  make  a  capital  news- 
gatherer  in  the  metropolis. 


Chester  S.  lord,  managing  editor 
of  the  New  York  Sun  since  1880,  will 
likely  be  nominated  for  Regent  of  the 
University  of  the  State  of  New  York  by 
the  republican  caucus  which  meets  in 
Albany  to-day. 

A.  L.  FoWLE  has  discontinued  his 
connection  with  the  G.  H.  Haulenbeek 
Advertising  Agency  and  joined  the  J.  A. 
Hill  Publishing  Company.  Mr.  Fowle, 
before  going  to  New  York,  was  adver- 
tising manager  of  the  Boston  Journal. 


Egbert  E.  Carr,  editor  of  the  Marl- 
borough (N.  Y. )  Record,  began  life  work 
as  a  printer  in  1837.  For  years  he  has  been 
a  successful  publisher  and  recently  cele- 
brated the  diamond  anniversary  of  his 
career. 


Colonel  A.  B.  de  Frece,  whose 
newspaper  friends  are  legion,  was  the 
recipient  of  a  handsome  present  last 
week.  The  executive  committee  of  the 
Commercial  Travelers'  Fair,  attributing 
the  success  of  the  affair  to  the  Colonel, 
presented  him  with  a  handsome  silver 
tea  set  of  five  pieces. 


James  W.  King,  managing  editor  of 
the  Philadelphia  Press,h3i%  been  admitted 
to  practice  as  an  attorney. 

Robert  Brannan,  city  editor  of  the 
same  paper,  has  also  been  admitted  to 
the  bar. 

Luther  Price,  now  of  the  New  York 
Herald,  while  an  active  reporter  on  the 
Philadelphia  Press  graduated  third  in  a 
large  law  class  at  the  University  of 
Pennsylvania.  Evidently  there  is  a 
surplus  of  legal  talent  on  the  Press. 


George  Waugh  Arnold,  press  agent 
for  Hammerstein's  Olympia,  in  his  career 
as  a  newspaper  man  learnt  that  timeliness 
is  an  essential  to  success.  The  excite- 
ment over  the  Seeley  dinner  tempted 
him  to  get  up  a  "  Silly's  Dinner  "  with 
the  result  that  standing  room  has  been 
at  a  premium. 


NEW  YORK  HERALD'S  GREAT 
CARNIVAL. 

The  New  York  Herald  has  brought 
about  a  carnival  which  will  no  doubt 
prove  even  a  greater  success  as  an  ad- 
vertisement than  the  bicycle  parades 
provided  by  various  dailies  last  year. 
TYie.  Herald' s  present  "big  idea"  is  a 
military,  bicycle  and  athletic  carnival, 
which  was  opened  at  Madison  Square 
Garden  Monday  night.  This  enterprise 
was  undertaken  by  the  Herald  in  aid  of 
the  morement  to  endow  hospital  beds 
for  the  National  Guard  of  New  York 
city,  and  military  men  over  the  country 
have  given  it  their  most  cordial  support. 
Major-General  Nelson  A.  Miles,  com- 
manding the  army  of  the  United  States, 
has  co-operated  with  the  Herald,  and  it 
is  largely  through  his  influence  that  the 
champion  cavalry,  infantry  and  artillery 
companies  of  the  regular  army  will  be 
permitted  to  take  part. 


FOR  SWEET  CHARITY'S  SAKE. 

Two  great  newspapers  of  San  Fran- 
cisco have  inaugurated  measures  for  the 
relief  oJ  the  sick  and  needy. 

The  Examiner  is,  for  this  occasion, 
the  guardian  angel  of  the  sick  children, 
while  the  Chronicle  has  undertaken  to 
feed  and  clothe  the  needy  poor  of  all 
ages.  The  well-to-do  public  have  be- 
come greatly  interested  and  cheerfully 
help  supply  the  "sinews  of  war." 


THE  PRESS  AND  THE  STAGE. 

It  is  a  practice  with  successful  people 
in  theatrical  businesses  to  select  news- 
paper men  for  important  executive  posi- 
tions. B.  F.  Keith,  the  well-known 
public  entertainer,  is  a  firm  believer  in 
the  newspaper  man,  and  among  his 
most  fortunate  selections  was  that  of  M. 
J.  Keating,  press  agent  of  his  splendid 
Boston  Theatre. 

Mr.  Keating's  connection  with  the  press 
of  the  Hub  was  with  the  Globe,  Herald 
and  Traveler,  but  he  is  better  known  to 
the  newspaper  readers  of  Canada,  where 
his  weekly  letters  over  his  own  signa- 
ture were  widely  circulated. 

Some  seven  years  ago  he  withdrew 
from  regular  newspaper  work  to  prac. 
tical  advertising  and  press  work  for 
large  concerns.    He  joined  B.  F.  Keith 


M.  I.  KEATING. 

about  sixteen  months  ago.  He  has 
made  an  undoubted  success,  as  Mr. 
Keith  has  more  than  once  gladly  testi- 
fied. 

The  amount  of  detail  in  the  position 
of  press  representative  of  a  theatre  like 
Keith's  is  enormous.  And  yet,  when  in 
his  dainty  private  office  in  the  theatre, 
or  when  he  strolls  into  the  Press  Club 
early  in  the  evening,  Mr.  Keating  is 
never  ruffled,  never  flustered.  But 
Keith's  is  the  best  advertised  theatre  in 
Boston,  just  the  same. 

Mr.  Keating  is  a  candidate  for  vice- 
president  of  the  Boston  Press  Club. 

It  is  interesting  to  note  how  many 
good  newspaper  men  have  worked  with 
Mr.  Keith.  Phil  Nash,  of  the  Bijou, 
Philadelphia,  was  a  hustling  Quaker 
reporter;  J.  Austin  Fynes,  manager  of 
the  Union  Square,  New  York,  was  once 
with  the  Herald,  and  afterward  manag- 
ing editor  of  the  New  York  Clipper.  J. 
T.  Fynes,  manager  of  the  Providence 
Opera  House,  was  a  Boston  newspaper 
man,  and  W.  E.  Bryant,  assistant  gen- 
eral manager  of  Keith's  amusement 
enterprises,  was  for  almost  thirty  years 
with  the  Boston  Journal. 


OBITUARY  NOTES. 

Douglass  H.  Smith  died  last  week  of 
consumption.    He  was  thirty  years  old. 

He  began  his  newspaper  work  as  a  re- 
porter on  the  Terre  Haute  (Ind.,)  Ga- 
zette. Later  he  was  editor  of  the  Sat- 
urday  Mail,  and  then  city  editor  and 
managing  editor  of  the  Express  and  ed- 
itor-in-chief of  the  News.  He  was  also 
managing  editor  of  the  EvansvOle 
Standard. 

Mr.  Smith  at  one  time  also  had 
charge  of  the  editorial  department  of  the 
Evansville  Courier.  He  gained  quite  a 
reputation  while  editing  the  Standard, 
his  paragraphs  being  widely  copied  by 
exchanges. 


Dr.  Charles  Beardsley  is  dead.  He 
had  been  editor  and  owner  of  the  Bur- 
lington (la.)  Hawkey e,  and  a  successful 
politician,  for  many  years. 
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J.  B.  McCULLAGH'S  FUNERAL. 

He  Left  No  Will — His  Estate  to 
Be  Divided  Among  Seven  Sets  of 
Heirs. 

The  remains  of  the  late  J,  B.  McCul- 
lagh,  editor  of  the  St.  Louis  Globe-Dem- 
ocrat, were  interred  last  week  with 
simple  ceremonies.  His  fellow  editors 
and  staff  were  present. 

The  meetmg  to  take  action  on  Mr. 
McCullagh's  death  was  organized  by  the 
choice  of  Norman  J.  Colman,  editor  of 
the  Rural  World,  who  presided.  A  com- 
mittee on  resolutions  was  appointed,  the 
chair  selecting  Charles  W.  Knapp,  ed- 
itor and  manager  of  the  St.  Louis  Re- 
public; Frank  R.  O'Neil,  formerly  ed- 
itor of  the  old  Missouri  Republican; 
Colonel  Charles  H.  Jones,  editor  of  the 
Post- Dispatch;  William  Hyde,  who 
was  succeeded  by  Mr.  O'Neil  as  editor 
of  the  Missouri  Republican;  George 
Garrett,  city  editor  of  the  St.  Louis 
Chronicle;  John  Miller,  formerly  of  the 
Shoe  and  Leather  Gazette,  and 
John  Schroer  of  the  Anzeiger  des 
Westens.  They  drew  up  a  fitting  testi- 
monial to  the  dead  editor's  memory. 
McCuUagh  left  no  will,  and  his  estate, 
now  in  the  hands  of  Dr.  William  C. 
Richardson,  the  public  adminit-trator, 
will  be  divided  between  seven  sets  of 
heirs,  part  of  whom  live  in  Dublin,  Ire- 
land. 

These  heirs  consist  of  Mrs.  Rachel 
Souler,  a  sister,  living  in  Brooklyn, 
N.  Y. ;  another  sister  living  in  Dublin, 
and  the  children  of  five  brothers  and 
sisters  who  are  dead.  John  G.  Young 
and  little  Gladys  McCullagh,  the  adopted 
daughter  ot  John  W.  McCullagh,  the 
editor's  favorite  brother,  are  the  only 
heirs  living  in  St.  Louis.  The  others, 
so  far  as  their  names  can  be  learned, 
are  William  Armstrong,  a  nephew,  living 
in  Chicago;  Sarah  Rankin  and  Fanny 
Holtz,  children  of  a  sister  now  deceased, 
who  lived  in  Brooklyn,  and  the  children 
of  another  sister  who  died  in  Dublin  sev- 
eral years  ago. 

A  conservative  estimate  of  the  value  of 
the  estate  is  $210,000,  which,  divided 
among  the  seven  sets  of  heirs,  will  give 
each  about  $30,000.  Among  the  dead 
editor's  papers  was  found  stock  in  sev- 
eral mining  companies  with  a  face  value 
of  $10,000,000.  The  real  value,  how- 
ever, is  comparatively  little. 


CHANGES  IN  CHICAGO. 

W.  A.  Hutchinson  having  resigned  as 
advertising  manager  of  the  Chicago 
Tribune,  Business  Manager  Montgomery 
has  appointed  Charles  Knill,  who  was 
formerly  cashier,  to  take  Mr.  Hutchin- 
son's position.  Alfred  Goldsmith  and 
Frank  Hussey  have  been  promoted  to 
assist  in  the  advertising  department. 
Alfred  Ward,  heretofore  chief  clerk,  has 
been  selected  to  take  the  place  of  cashier 
vacated  by  Mr.  Knill.  Several  other 
promotions  on  the  business  staff  were 
made. 


UNUSUAL  GOOD  LUCK. 

The  Solomon  City  (Mo.)  Sentinel 
office  burned  on  Christmas  night.  Edi- 
tor Burnett  had  two  insurance  policies 
on  the  material — one  for  $1,000  and  one 
for  $500.  He  was  quite  sure  that  the 
policy  for  $500  had  expired,  but  when 
he  got  his  safe  door  open  he  discovered 
that  at  the  moment  of  the  fire  it  still  had 
three  hours  to  run. 

The  insurance  company  makes  no 
denial  of  its  liability,  and  Mr.  Burnett 
naturally  rejoices  at  the  Christmas 
present  which  he  found  in  the  smoking 
ruins  of  his  office. 


RANKS  WITH  THE  BEST. 

The  new  almanac  of  the  Chicago 
Daily  News  is  one  of  the  most  complete 
of  those  issued  by  newspapers  this  year. 
It  is  carefully  edited,  clearly  printed 
and  best  of  all  splendidly  indexed. 


A  CLEVER  WHEEL  ADVERTISER. 

There  are  few  men  better  known  in 
connection  with  bicycle  advertising  than 
William  Bancroft,  a  portrait  of  whom  is 
herewith  given.  Mr.  Bancroft  had  an 
opportunity  for  the  early  imbibing  of 
good  ideas  in  regard  to  newspaper  pub- 
licity, for  he  was  associated  three  years 
with  Manly  M.  Gillam  at  Wanamaker's 


WILLIAM  BANCROIT. 

Philadelphia  store.  For  another  period 
of  three  years  ending  quite  recently  he 
had  charge  of  the  writing  and  placing 
of  all  the  advertising  for  the  Pope  Manu- 
facturing Company — manufacturers  of 
the  Columbia  bicycle — and  the  Hartfoid 
Tires. 

A  few  weeks  ago,  as  mentioned  in 
The  Fourth  Estate  at  the  time,  he 
became  connected  with  the  advertising 
agency  of  Pettingill  &  Company,  and  is 
now  associated  more  directly  with  the 
New  York  office  of  that  agency.  The 
work  which  is  absorbing  his  chief  efforts 
just  at  present  is  on  the  advertising  of 
the  Western  Wheel  Works,  manufac- 
turers of  the  Crescent  wheel,  and  for  the 
Crawford  bicycle. 

There  is  no  doubt  that  the  great  suc- 
cess of  the  bicycle  has  been  a  golden 
opportunity  for  men  gifted  with  the 
talent  for  the  preparation  of  good  adver- 
tisements and  the  management  of  adver- 
tising campaigns. 


JOURNALISTS'  CONVENTION. 


German-American  NewspaperWork- 
ERS  to  Meet  in  Philadelphia — 
A  Beneficial  Organization. 

It  is  more  than  likely  that  this  year's 
convention  of  the  German  American 
Journalists'  Association  will  be  held  in 
Philadelphia.  St.  Louis  had  been  set- 
tled as  the  place,  but  the  devastating 
cyclone  there  destroyed  the  building  in 
which  it  was  proposed  to  assemble  it. 
A  proposition  was  then  made  to  substi- 
tute one  of  the  eastern  cities.  Phila- 
delphia has  been  named,  but  this  action 
is  not  final,  as  it  must  be  ratified  by  the 
executive  committee.  There  is  hardly  a 
doubt  that  this  will  be  done. 

The  main  idea  in  the  journalistic  asso- 
ciations among  English-speaking  news- 
paper workers  is  fraternity.  This  is 
shown  in  the  maintenance  of  regular 
club  houses.  The  German-American 
brother  is  more  practical. 

The  dues  go  into  a  benefit  fund,  which 
provides  for  a  weekly  payment  of  $7.50 
to  married  members  and  $6  to  single 
members,  when  out  of  work  or  ill,  and 
$300  at  time  of  death.  In  addition,  an 
employment  bureau  is  maintained, 
through  which  members  losing  their 
positions  through  no  fault  of  their  own 
are  secured  places  elsewhere,  the  money 
being  advanced  to  convey  them  to  more 
distant  cities  if  necessary. 

The  association  is  twelve  years  old, 
and  has  a  membership  of  between  600 
and  700,  found  in  every  city  in  the 
Union  in  which  a  German  newspaper  is 
published.  The  convention  will  be  held 
in  the  late  summer  or  early  fall. 


ASSESSED  VALUATION  OF  SOME 
NEW  YORK  NEWSPAPER 
HOMES. 

Newspaper  men  who  delight  in  the 
wealth  of  newspapers  in  large  cities  will 
be  edified  by  the  valuations  put  on  some 
New  York  newspaper  buildings  by  the 
tax  commissioners. 

The  valuation  for  1897  of  the  Pulitzer 
Building,  in  which  the  entire  work  on 
the  New  York  World  is  done,  is  $950,- 
000.  The  Times  Building  is  assessed  at 
$775,000,  and  the  Mail  and  Express 
structure  at  $575,000.  The  Evening 
Post  edifice  is  placed  at  $550,000, 
and  the  'Jribune  Building  at  $540,000. 
The  fact  that  judicious  humor  pays 
In  America,  as  well  as  judicious 
advertising,  is  attested  by  the 
valuation  put  on  the  building 
occupied  by  /V^^— $450,000.  The 
Staats  Zeitung  is  down  at  $400,000,  and 
the  Sun  Building  at  $155,000.  The 
Potter  Building,  which  contains  the 
establishment  of  the  New  York  Press 
and  the  offices  of  quite  a  group  of  smaller 
publications,  as  well  as  one  or  more  ad- 
vertising agencies,  is  assessed  at  $900,- 
000.  Temple  Court  building,  in  which 
are  located  the  offices  of  many  adver- 
tising agencies  and  advertising  men,  is 
valued  at  $800,000.  The  American 
Tract  Society  Building,  of  which  the 
same  thing  may  be  said,  is  assessed  at 
$1,000,000.  The  building  of  the  Ameri- 
can News  Company  is  assessed  at  $250,- 
000,  and  the  New  York  Ledger  building 
is  assessed  at  $105,000. 

One  item  in  the  published  list  of  the 
tax  commissioners  is  curious.  It  places 
a  valuation  for  tax  purposes  of  $200,000 
on  the  "old  Wsr/f/ building."  Theold 
World  building  was  burned  down  quite 
a  number  of  years  ago,  and  the  Potter 
Building  occupies  the  site.  There  is 
some  concern,  therefore,  among  the 
newspaper  men  as  to  where  the  tax  com- 
missioners have  found  the  old  World 
building  present  "  in  the  flesh." 


NEW  CUBAN  NEWSPAPER. 

The  American  Liberator,  a  weekly 
newspaper,  devoted  exclusively  to  the 
cause  oi  Cuban  independence,  has  made 
its  first  appearance  in  New  York, 

The  Liberator  is  edited  by  Charles  S. 
Salomon  and  is  published  by  Franz 
Mayer,  the  proprietor. 

It  consists  of  four  pages  of  neatly 
printed  matter,  and  the  initial  number, 
among  other  features,  contains  the  first 
of  a  series  of  articles  by  Jacob  E.  Salo- 
mon on  the  "Rights  of  Cuban  Revolu- 
tionists to  Recognition."  As  the  paper 
is  published  in  English,  it  is  intended 
to  appeal  more  directly  to  Americans 
than  to  Cubans. 


NEW   THEOLOGICAL  JOURNAL. 

The  American  Journal  of  Theology 
made  its  first  appearance  last  week.  The 
Journal  comes  from  the  University  of 
Chicago  press,  but  the  divinity  faculty 
does  not  try  to  propagate  any  particular 
set  of  ideas  through  this  medium. 

Any  writer  who  makes  any  real  con- 
tributions to  modern  research  and  in- 
vestigation along  scientific  lines  is  wel- 
come to  its  pages. 


ST.  LOUIS  PAPER  SOLD. 

The  St.  Louis  (Mo.)  Presbyterian, 
which  for  nearly  two  years  has  been  is- 
sued by  the  Presbyterian  Publishing 
Company,  with  Walter  Williams  as  man- 
ager and  Revs.  J.  R.  Bridges  and  W. 
R.  Dobyns  as  editors,  has  been  sold  to 
the  Christian  Observer  of  Louisville, 
Ky.,  and  will  be  consolidated  with  that 
paper. 


PRESS  CLUB  CRICKET  MATCHES. 

The  London  Press  Club  enlivens  the 
life  of  its  members  by  cricket  matches. 
Such  a  match  with  the  Authors'  Club 
of  London  was  recently  won  by  A. 
Conan  Doyle. 


A  PAIR  OF  BLOOMERS. 

Harlem,  the  upper  part  of  the  greatest 
part  of  the  Greater  New  York, has  a  lively 
interesting  paper  in  the  Harlem  Life. 
Its  sparkle  and  active  business  life  is  di- 
rectly due  to  two  brothers,  Millard  J. 
Bloomer,  the  editor,  and  Harvey  Nelson 
Bloomer,  the  manager. 

Millard  J.  Bloomer  has  made  Harlem 
Life  readable  in  the  best  sense  of  the 
term,  turning  his  literary  talents  to  di- 


MILLARD  J.  BLOOMER. 

rectly  interesting  his  readers,  while  Har- 
vey Nelson  Bloomer  must  be  given 
credit  for  having  discovered  the  idea,  as 
it  were,  of  establishing  Life  in  Harlem. 

As  business  manager  ot  the  important 
advertising  department  of  the  business, 
he  has  made  an  unusual  success,  and  is  so 


HARVEY  NELSON  BLOOMER. 

recognized  in  the  newspaper  field  of  to- 
day. He  is  earnest  in  purpose  and  de- 
termined in  effort. 

H.  E.  Bloomer  has  long  been  successful 
as  a  writer  for  the  comic  press,  and  made 
a  hit  with  a  Chinese  song  he  wrote  for 
Fanny  Rice  entitled  "Wing  Tee  Wee." 

The  latest  enterprise  of  the  Bloomer 
brothers  was  the  organization  of  the 
Harlem  Board  of  Commerce,  a  much- 
needed  organization,  with  which  Harlem 
Life  is  bound  to  be  popular. 


KANSAS  EDITORS  TAKING  CORN. 

The  following  notice  is  published  con- 
spicuously in  several  Kansas  country 
newspapers  and  referred  to  editorially: 

"Corn  is  legal  tender.  We  have  a 
large  amount  due  on  subscription.  We 
will  allow  20  cents  a  bushel  for  corn  on 
both  old  and  new  subscriptions." 


A  GENEROUS  GIFT. 
The  New  York  Sun  has  sent  to  the 
Rev.  Dr.  Leonard,  secretary  of  the 
Methodist  Episcopal  Missionary  Society, 
a  check  for  $100  as  a  contribution  to  the 
fund  for  transporting  a  donated  shipload 
of  corn  to  relieve  the  famishing  people 
of  India. 
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WITH  THE  CLUBS   AND  ASSO- 
CIATIONS. 

The  New  England  Women's  Press  As- 
sociation at  its  annual  election  in  Boston 
chose  the  following  officers:  president, 
Mrs.  May  Ward;  vice-president,  Mrs. 
Nellie  Daggett;  second  vice  president, 
Mrs.  Allie  Whittaker;  recording  secre- 
tary, Mrs.  Minna  Stanwood;  correspond- 
ing secretary,  Miss  Emily  Ransom;  treas- 
urer, Mrs.  Barbara  Galpin;  assistant 
treasurer,  Mrs.  Lulu  Upham;  auditor, 
Miss  Catharine  Wilde;  executive  com- 
mittee: one  year.  Miss  Helen  Winslow, 
two  years.  Miss  Katherine  Conway, 
three  years,  Miss  Mabel  Coffin;  finance 
committee;  chairman,  Mrs.  Jeannie Chal- 
oner,  Mrs.  Frances  Howard  and  Mrs. 
Mary  Sargent- Hopkins. 

Mrs.  Ward's  re-election  as  president 
gave  great  satisfaction,  as  she  has  proven 
herself  to  be  a  presiding  officer  of  ability 
and  tact. 

The  reading  of  a  letter  which  ac- 
companied B.  F.  Keith's  Christmas  gift 
of  $300  to  the  Press  Club  occasioned 
orreat  enthusiasm. 


The  Chicago  Trade  Press  Association 
held  its  annual  meeting  Monday  even- 
ing. The  programme  included  a  num- 
ber of  interesting  addresses  and  a  gen- 
eral discussion  of  the  Loud  bill. 

John  S.  Palmer,  of  Domestic  Engin- 
eering, spoke  on  "Trade  Journalism  in 
England;"}.  B.Waldo,  of  the  Chicago 
Apparel  Gazette,  on  "  A  Talk  on  Write 
Ups;"  J.  E.  Defebaugh,  of  the  Timber- 
man,  on  "  How  Trade  Papers  Can 
Help  in  a  Tariff  Fight,"  and  A.  H. 
Lockwood,  of  the  Shoe  and  Leather  Re- 
view, on  "  Trade  Papers  z/ J.  Daily  Pa- 
pers."   

The  annual  meeting  of  the  Michigan 
Press  Club  was  held  last  week.  The 
election  resulted  as  follows: 

President,  John  B.  Mills;  first  vice- 
president,  John  A.  Muchling,  second 
vice-president,  M.  A.  Aldrich;  treas- 
urer, Bert  Hall;  secretary,  Guy  A.  Van 
Alstyne;  director  for  three  years,  Fied. 
J.  Adams. 

The  club  is  in  good  financial  condi- 
tion, with  a  substantial  balance  in  the 
treasury.  The  annual  dues  were  re- 
duced from  $3  to  $2,  payable  in  advance. 


The  City  Editors'  Association  of  Phil- 
adelphia  has  elected  officers  for  the  en- 
suing year  as  follows:  president,  George 
A.  Waite;  vice-president,  John  J.  Mc- 
Kenna;  secretary  and  treasurer,  W.  C. 
Russell;  executive  committee,  John  J. 
McKenna,  Joseph  Robinson,  Robert 
Brannan,  Herman  Dieck,  George  A. 
Waite,  W.  C.  Russell.  An  association 
dinner  will  be  given  this  month. 


The  Michigan  Republican  Press  Asso- 
ciation has  appointed  a  committee,  con- 
sisting of  James  O'Donnell  of  Jackson, 
E.  O.  Dewey  of  Owosso,  E.  N.  Dingley 
of  Kalamazoo,  Robert  Smith  of  Lansing 
and  W.J.  Hunsaker  of  Detroit,  to  draft 
a  libel  law  for  submission  to  the  legisla- 
ture.   

The  annual  dinner  of  the  New  York 
Press  Club  will  take  place  in  Delmoni- 
co's  on  February  lo.  The  club  is  pros- 
perous, and  its  annual  big  spread  one  of 
the  events  of  the  season. 


The  semi-annual  meeting  of  the  New 
Haven  Press  Club  was  held  last  week. 
Officers  for  the  ensuing  six  months  were 
elected.  Alexander  Troup,  of  the 
Union,  was  chosen  for  president,  and 
Albert  S.  Johnson  was  elected  vice- 
president.  The  others  elected  were: 
Treasurer,  F.  A.  Southworth;  secretary, 
A.J.  Sloan;  financial  secretary,  Walter 
Pond:  Board  of  governors:  Alexander 
Troup,  Albert  S.  Johnson,  F.  A.  South, 
worth,  A.  J.  Sloane,  Walter  Pond,  M. 
G.  Clark  and  John  Hanafin.  House 
committee:  Joseph  E.  O'Brien,  F.  A. 
Southworth,  W.  D.  Hawkins:  Enter- 


BUSINESS  OPPORTUNITIES. 

/->00  buys  daily  (800  circulation) 
f\J'<j'0  g„j  weekly  (1,200  circulation). 
County  seat,  5,000  population;  other  daily  dead. 
Subscription  price,  $5  and  $1.50  per  annum. 
Prefer  to  sell  one-halt  interest  to  practical  man, 
as  it's  a  good  thmg.  Address  L.,  care  Foukth 
Estate,   

ANTED. — An  energetic,  experienced  busi 
'  '     ness  manager  to  take  half  interest  in  an 
established  weekly  in  Colorado.  Exceptional 
opportunity.     Address,  GUIDE,  P.  O.  Box 
261,  Colorado  Springs,  Colo.  

FOR  SALE. 

qpHE  WASHINGTUN  FARMER,  establish- 
ed  in  1847,  the  onlv  all-around  agricultural 
paper  in  the  State  of  Washington,  is  for  sale. 
Business,  steam  plant  and  real  estate  AT  A 
BARGAIN.  Reason,  old  age  of  owner.  Ad- 
dress Washington  Farmfr,  North  Yakima, 
Washington. 

T7OR  SALE. — A  first-class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 

lUEWSPAPER  AND  JOB  OUTFIT  complete 
'    in  Missouri  City  of  6,000  inhabitants.  For 
particulars  address,  J.   A,  S.,  care  of  The 
Fot;RTH  Estate.   

SPECIAL  AGENTS. 

ADVERTISING  LlSfS  are  now  being  pre- 
^  pared,  and  all  indications  point  to  a  rich 
harvest  for  the  early  and  persistent  bird.  Two 
thoroughly  up-to-date  young  men,  having  had 
many  years'  experience  with  leading  advertis- 
ing agencies  and  prominent  publications,  want 
a  few  good  papers  to  represent.  In  close  per- 
sonal tou^h  with  all  general  advertisers  and 
agencies  in  United  States  and  Canada,  and  abun- 
dantly possessed  of  energetic  business- building 
ability.  Everyihing  comes  to  the  timely  hustler 
who  employs  intelligence  and  grit.  If  not  satis- 
factorily represented  m  this  field,  address 
SPECIAL  AGENT,  Fourth  Estate.  

WANTED  TO  PURCHASE. 

\I7ANTED. — A  second-hand  Magazine  for  a 
'*  Mergenthaler  Linotype,  without  ma- 
trices. Address  MAGAZINE,  care  Insurance 
Monitor,  137  Broadway,  New  York  City. 

\17-ILL  PURCHASE  COUNTRY  REPUB- 
lican  newpaper.    "F"care  Fourth  Es- 
tate. 


taining  committee:  E.  A.  Allender,  Ed- 
ward Lounsbury,  H.  M.  Sedgwick. 

The  reports  of  the  officers  showed  the 
club  to  be  in  a  more  prosperous  condi- 
tion than  ever  before.  There  are  few 
outstanding  bills,  and  a  considerable 
balance  is  left  in  the  treasury. 


SITUATIONS  WANTED. 


A 


The  newspaper  editors  of  the  sur- 
rounding towns  met  at  Shenandoah,  Pa., 
last  week,  and  organiEed  a  society  for 
mutual  protection.  The  officers  elected 
were:  President,  William  E.  Van  Wert, 
of  the  Shenandoah  Miners''  Advocate; 
vice-president,  K.  J.  Campbell,  of  the 
Ashland  Daily  Local;  secretary,  Harvey 
H.  Hess,  of  Shenandoah  News- Budget; 
treasurer.  John  W.  Parker,  of  the  Ma- 
hanoy  City  Daily  Record. 


The  Reading  (Pa.)  Press  Club  elected 
the  following  officers  at  its  annual  meet- 
ing: President,  W.  Frank  Mohr;  vice- 
president,  Edwin  R.  Gerber;  secretary, 
John  H.  Early;  financial  secretary, 
Eugene  P.  Stofer;  treasurer,  Millford  N. 
Ritter;  directors,  L.  G.  Early,  William 
Sterrett  and  John  W.  Filer. 


RECENT  NEWSPAPER  FIRES. 

The  office  and  building  of  the  Rich 
Hill  (Mo. )  Mining  Review,  published 
daily  and  weekly,  was  destroyed  by  fire 
last  week.  The  fire  originated  in  the 
pressroom.  The  Review  is  the  oldest 
paper  in  the  city,  having  been  estab- 
lished in  1880.  The  building  contained 
four  presses,  a  large-size  paper  cutter 
and  a  full  line  of  newspaper  and  job 
printing  material.  The  property  was 
owned  by  C.  R.  Walters,  the  editor, 
who  is  well  known  to  the  newspaper 
fraternity  of  his  state.  The  loss  is  esti- 
mated at  $8,000;  insurance  on  material, 
$3,300.  The  Review  continues  to  ap- 
pear as  usual. 

Fire  broke  out  in  the  Chatham  (On- 
tario) Banner  newspaper  office  re- 
cently, and  before  it  was  extinguished 
the  ground  and  first  floors  were  badly 


YOUNG  NEWSPAPER  BUSINESS 
MANAGER  (healthy  and  ambitious;  aged 
35)  fifteen  years'  experience  on  morning  daily 
of  over  20,000  circulatioVi,  has  held  second  place 
seven  years,  desires  position  as  working  busi- 
ness manager  (no  ornament)  of  morning  or 
evening  daily  with  circulation  of  i5,oco  or  over; 
honesty  and  ability  unquestioned;  present  posi- 
tion permanent  at  good  salary,  but  seeks  change 
on  account  of  illness  in  family;  very  best  letters 
from  present  employers  and  managers  of  well- 
known  dailies;  also  New  York  references  and 
gilt-edged  letters  from  prominent  business  men, 
city,  county  and  State  officials.  Address,  BUSI- 
NESS, care  The  Fourth  Estate. 

A  FIRST-CLASS  ALL-AROUND  MAN, 
called  a  terse  and  vigorous  writer,  who 
is  good  at  telegraph,  exchange  or  de>k  work, 
and  experienced  as  local  editor  ;  quick  to  pick 
up  local  connections,  accustomed  to  work  in  the 
West,  desires  position  as  local  or  managing  edi- 
tor, or  reporter.at  fair  salary  on  reputable  paper 
in  thriving  western  city  after  January  i. 
Address  WESTERN,  care  The  Fourth  Es- 
tate. 

TVTEWSPAPER  MAN,  thoroughly  posted  in 
the  building  and  operating  of  all  modern 
machinery  used  in  the  getting  out  of  a  news- 
paper, desires  position  as  superintendent  with 
some  first-class  newspaper.  Either  this  or 
foreign  country.  Address  SUt'ERINTEN- 
DENT,  care  of  Fourth  Estate. 

A  YOUNG  NEWSPAPER  ADVERTISING 
^  and  busmess  manager,  35  years  of  age, 
seven  years  on  one  of  Chicago's  largest  and 
best  known  weeklies  is  open  for  an  engagement 
on  or  before  Februiry  i.  Gilt  edge-reler- 
ences,  and  if  satisfa'-tory  will  take  small  inter- 
est. Address,  INTEREST,  care  of  The 
Fourth  Estate. 

A  YOUNG  MAN  of  8  years'  experience  in 
both  business  and  editorial  departments  of 
a  newspaper  would  like  position  in  daily, 
weekly  or  monthly  journal.  Good  references 
as  to  character  and  ability.  Address  B  ,  36 
West  92d  Street.  New  York. 

AS  ADVERTISING  MANAGER  I  can  earn 
$5,000  annually  for  any  high-class  publica- 
tion. Know  intimately  large  advertisers  and 
agencies.  Can  write  and  design  advertisements 
when  desired.  "  Results."  care  Fourth  Es- 
tate. 

CIIUATION  WANTED,  by  an  experienced, 
economical  and  thoroughly  practical  news- 
paper (business)  man.  Now  in  charge  of  circu- 
lation and  advertising  of  a  leading  daily.  Ad- 
dress W.  M.  M.,  care  of  Fourth  Estate. 

V^OUMG  MAN   wants  position  in  any  depart- 
'     ment   newspaper  office  in  New  York  or 
vicinity.    Excellent  references.    Salary  moder- 
ate.   Address,  E.  G  .  25  Rutgers  Place,  N.  Y. 

A  REPORTER  who  can  sketch  desires  posi- 
^  tion;  metropolitan  experience;  references. 
P.  F.  A.,  care  Thk  Fourth  Estate. 


DESK  ROOM  WANTED. 

'ANTED,  desk  room  in  New  York  office 
for  representative  of  foreign  advertising 
agency.  Give  terms  and  particulars  to  E,  care 
of  The  Fourth  Estate. 


scorched.  It  is  the  opinion  of  many 
that  it  was  of  incendiary  origin.  Not- 
withstanding the  serious  loss,  the  paper 
was  published  on  time. 

Fire  at  Montpelier,  O.,  badly  dam- 
aged the  office  of  the  Leader.  The 
paper's  loss  was  $10,000. 


RECENT  INCORPORATIONS. 
The  News  Publishing  Company  of 
Altoona,  Pa.,  has  been  incorporated 
with  a  capital  of  $8,000.  Its  object  is 
to  publish  a  weekly  and  Sunday  news- 
paper. 

The  Denver  World  Printing  Com- 
pany has  been  incorporated  with  a  cap- 
ital stock  of  $5,000.  The  incorporators 
are  N.  C.  Merrell,  E.  M.  Hawkins,  J. 
S.  Temple  and  G.  S.  Redd. 

Articles  of  incorporation  of  the  Na- 
tional Banner  Publishing  Company  of 
Jersey  City  have  been  filed.  The  capital 
stock  is  $50,000.  The  incorporators 
are  Adolph  Miller,  Charles  Miller  and 
Richard  T.  Miller. 

The  Citizens^  Publishing  Company  of 
Mountain  Home,  Ark.,  has  been  incor- 
porated, with  capital  stock  of  $2,500. 

The  Louisville  (Ky.)  Star  Newspaper 
Company  has  been  organized,  with  a 
capital  of  $4,000.'  Allen  R.  Carter  is 
president  of  the  company,  and  Brent 
Altsheler  vice-president. 

A  corporation  entitled  Humber  & 
Company,  with  headquarters  in  New 
York,  has  been  formed  to  manufacture 


ADVERTISING  AGENCIES. 

'T'HE  NEW  ADVERTISER  with  his  list  ol 
only  a  dozen  papers  will  realize  his  propor- 
tionate business  increase — it's  our  business  that 
he  should.  Send  your  address  that  we  may 
submit  "Our  New  Way." 

DODD'S 

ADVERTISING 
AND 
CHECKING 

AGENCY 

Water  Street,  BOSTON 


M.  B.  WILSON 

GENERAL 

ADVERTISING 

AGENCY,  CHICAGO, 

Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimatei. 


TRB  QOLDBN  OATB  TO 


Do  you  want  to 

Know  Something 
about 


KLOTZ- 


rOBEION  LANOUAOE  PAPBUS. 

Write  The  Fred.  E. 
Klotz  Advg.  Ag'cy 

CH.cAco,a.^  PULLERS 

SEND  10  CENTS  for  the  20th  edition 
of  my  Advertisers'  Hand  Book. 

Yours  for  business 

(and  more  of  it). 

'"SttTMa^s^'^'T.  C.  EVANS. 

Systematic  and  Persistent  Adver- 
tising THE  Sure  Road  to  Success 
IN  Business. 

THE 

R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  York, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 
BUSINESS  HELPS. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter W.  George,  150  Nassau  St.,  New  York 

LL  the  leading  English  Newspapers  and 
-  Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway. 

ADVERTISING  HELPS. 


A' 


FREE 


New  PROOF  SHEET  of 
advertising  electros. 
33  best  books  for 
premiums  or  mail  order 
business.  Our  system  is  perfect;  orders  mailed 
same  day  received.  T.  J.  Carey  &  Co  ,  24 
City  Hall  Place.  New  York.  

and  sell  cycles  and  athletic  goods.  The 
capital  is  $5,000.  The  directors  are 
Elliott  Burris,  Charles  H.  Huscomb  and 
Isaac  S.  Bowdish. 

The  British  Humber  Company's 
business  is  very  large,  and  the  American 
trade  in  Humber  wheels  is  capable  of 
being  worked  up  to  larger  proportions 
than  would  be  assumed  from  the  amount 
stated  to  be  the  capital  of  the  New  York 
company. 

The  Whitfield  (N.  H.)  Publishing 
Company,  capital  $1,500,  has  been  incor- 
porated, 

BOTTLED  ALE  IN  COURT. 

The  firm  of  R.  H.  Macy  &  Com- 
pany, New  York,  are  defendants  in  a 
suit  brought  by  E.  W.  Day  and  others 
to  restrain  Macy  &  Company  from  using 
a  certain  white  label  on  bottles  of  "  Bass 
&  Company's  Ale,"  on  the  ground  that 
it  is  an  infringement  on  a  label  which 
the  plaintiflFs  claim  to  have  the  exclusive 
right  to  use. 
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PUBLISHERS'  AIDS. 


Reasons  Why  the  Auto- 
matic News  Boy  Box  is 
Useful  and  Profitable. 

It  increases  Sales.  Reduces  Returns.  Gives 
special  Advertising  Display  over  Rival  Papers. 
Increases  profits  to  Newsdealers  and  Newspaper 
owners. 

The  papers  contained  in  the  box  are  protected 
from  rain  and  snow,  and  are  delivered  on  the 
mail  fold,  or  carrier  fold,  as  desired,  by  drop- 
ping in  a  penny,  two  pennies,  three  pennies  or  a 
nickel  coin,  accotding  to  price  of  newspaper. 
Address 

WM.  H.  HENRY, 
Room  318,  Postal  Telegraph  Building, 
253  Broadway,  N.  Y. 

The  newspapers  using  the  boxes  can  also 
make  it  a  source  of  profit  from  the  sale  of  space 
on  the  boxes  to  general  or  local  advertisers. 


DO  YOU  WANT  ^ 
INCREASED  J 
CIRCULATION  i 

For  a  stated  and  reasonable  fee  I  will 
make  an  expert  examination  of  your  field, 
outline  a  programme  and  place  the  work 
in  charge  of  a  competent  assistant  or 
your  own  circulator  as  circumstances 
demand. 

1  am  familiar  with  the  best  and  most 
efi'ective  m<:thods  for  circulation  building; 
have  had  eighteen  years'  practical  ex- 
perience in  all  sections  of  the  country; 
and  have  been  publisher  of  two  New  York 
daily  papers. 

Correspondence  Solicited. 

JASON  ROGERS, 
1004  Boston  Avenue,  New  York. 

For  BOUND  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  #5  00 


Vol.  II.,  September,  1894,  to  February, 

1895,  inclusive   5  00 

Vol.  III.,  March  to  August,  1895,  inclu- 
sive  3  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive   a  50 

Vols.  I.  and  II.,  bound  together,  a  few 

left  10  00 

Vols.  III.  and  IV.,  bound  together,  March, 

1895,  to  Febniary,  1896,  inclusive   5  oc 

Vol.  v., March  to  August,  1896,  inclusive,    a  50 


RECENT  NEW  ENTERPRISES. 

The  stockholders  of  the  Raleigh  (N. 
C.)  Tribune  Newspaper  Company,  alter 
meeting  and  organizing,  with  C.  J. 
Harris  president  and  H.  M.  Kenyon 
secretary  and  treasurer,  began  the  pub- 
lication of  a  sound  money  republican 
sheet  last  week.  It  takes  the  des- 
patches of  the  Southern  and  United 
Associated  Presses. 

The  News  is  the  name  of  a  new  paper 
published  at  Auburn,  Ky.  H.  A.  Gillam 
IS  the  editor,  and  George  B.  Vanarsdall 
the  business  manager. 

The  Patriot,  a  prohibition  weekly,  has 
made  its  appearance  at  Binghamton,  N. 
Y.    G.  G.  Pendell  is  its  editor. 

Lawrence  &  Rogers  have  begun  the 
publication  of  a  new  paper  at  Markesan, 
Wis.,  called  the  Enterprise. 

Jasper,  Mo.,  has  a  new  paper  known 
as  the  Constitution.  It  is  edited  by 
Judge  Thomas  Seal,  and  published  by 
Thomas  Hardaway. 

The  Educational  Era,  a  monthly 
educational  journal,  has  been  started  at 
Kansas  City,  Mo. 

The  American,  with  N.  E.  Bugbee  as 
publisher,  has  begun  its  career  at  De 
Ruyter,  N.  Y. 

Jesse  Hartsfield  and  Charles  Andrews 
are  the  publishers  of  a  new  paper  called 
the  News,  at  Carrabelle,  Fla. 

The  Ledger  is  the  title  of  a  new  paper 
which  has  made  its  appearance  at  Frank- 
fort, Ky. 

The  Sun  Printing  Company,  Elsie, 
Mich.,  will  publish  a  monthly  story  pa- 
per called  the  Yankee  Clipper. 

Harry  B.  W.  Kantner,  formerly  the 
artist  ol  the  Denver  Times,  has  become 


AMUSEMENTS. 


Daly's,  "  The  Geisha,"  8.15  p.m. 

Fifth    Avbni;e    Theatre,   "A  Superfluous 

Husband,"  8.15  P.M. . 
Garrick  Theatre,  "Secret  Service,"  8.15  p.m. 
Herald  Square  Theatre,  "The  Girl  from 

Pari*,"  8.15  P.M. 
Hovt's  Theatre,  "A  Contented  Woman," 

8.  )0  P.M. 

Knickerbocker  Theatre,  John  Hare,  8.15  p.m. 

KosTKR  &  Bial's,  Vaudeville,  8  P.M. 

Lyceum  Theatre,  "  The  Late    Mr.  Castello," 

8  P.M. 

Olympia — Music  Hall,  Vaudeville,  8.15  p.m. 

Winter  Garden,  BjI  Champetre,  11  p.m. 
Wallack's  Theatre,  "  Kismet,"  8.15  p.m. 
Proctor's,  Vaudeville,  n  a.m.  to  ii  p.m. 


associated  with  James  B.  Bloor  in  the 
proprietorship  of  the  Argus,  a  new  paper 
at  Salt  City,  Utah. 

The  Herald  has  made  its  appearance 
at  Portlandville,  N.  Y.,  with  Eldridge 
Brothers  as  the  publishers. 

The  Groton  (N.  Y.)  News  has  entered 
the  field  of  journalism. 

Sharon,  Pa.,  has  a  new  paper  in  the 
Cactus  Guide.  It  is  edited  by  Frederick 
W.  Heinz. 

The  News  is  one  of  the  latest  addi- 
tions to  journalism.  It  is  published  at 
Linneville,  la. 

Thomasville,  Ala.,  has  a  new  weekly 
paper  in  the  Argus.  It  is  edited  and 
published  by  Mr.  Bickell. 

La  Republique'vs  the  name  of  a  French 
daily  published  at  Lewiston,  Me.  Vic- 
tor A.  Rouillard  is  the  editor  and  pub- 
lisher. 

The  San  Juan  Miner  has  been  started 
at  Telluride,  Colo.  It  will  appear  twice 
a  month. 

C.  C.  Lord  is  the  editor  and  publisher 
of  a  new  paper  at  Groton,  Vt.,  called 
the  Times. 

Another  paper  which  has  begun  its 
journalistic  career  is  the  Gold  Creek 
News,  published  at  Gold  Creek,  Nev. 

The  Meadville  Democrat  is  another 
Pennsylvania  weekly.  E.  P.  Brown  is 
the  publisher. 

The  Washington  Mining  Journal  has 
made  its  appearance  in  Seattle,  Wash., 
with  W.  D.  Pratt  as  editor. 

A  new  religious  paper  has  been  started 
at  Milwaukee,  Wis.,  called  Congrega- 
tional Work. 

Frank  M.  Gray  and  Mrs.  M.  A. 
Craddock  have  begun  to  issue  a  paper 
at  Pueblo,  Colo.,  called  the  Daily 
Evening  Call. 

Elgin,  Neb.,  has  a  new  paper — the 
Review.  E.  S.  Scolfield  is  editor,  and 
William  McCord  associate. 


SUSPENSIONS. 

The  Yonkers  (N.  Y.)  Daily  Gazette, 
a  republican  paper,  has  suspended  pub- 
lication. 

1  he  Daily  Caller  of  Corpus  Christi, 
Tex.,  has  been  discontinued. 

The  Holden  (Mo.)  Record  is  no  more. 

The  Georgetown  (Tex.)  Weekly 
Democrat  has  suspended  publication. 

The  Review,  of  Victoria,  Tex.,  is  no 
more. 

Another  recent  suspension  is  that  of 
the  Dover  (N.  H.)  Evening  Star  and 
Weekly  Times  Star. 

The  Navarre  (O.)  Times  has  discon- 
tinued publication. 

The  Union  Silver  Press  of  Lansing, 
Mich.,  is  dead. 

Der  Demokrat,  a  German  paper  pub- 
lished at  Covington,  Ky.,  has  suspended 
publication  after  an  existence  of  six 
months. 

The  Wrightsville  (Ga.)  Eagle,  a 
democratic  paper,  which  began  publi- 
cation in  the  summer  under  the  manage- 
ment of  William  Faircloth,  has  suspended 
publication. 


MISCELLANEO  US. 


IT  LEADS  THEM  ALL! 

THE 

MUTUAL 
LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 
Nassau,  Cedar  and  Liberty  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 

per  annum. 
Also  a  Storage  Department  for  tha  Storagafor 
Tmnks,  Silverware,  Jawelry,  etc.. 
at  th«  lowest  ratea. 


CHANGES  IN  INTEREST,  ETC. 

J.  D.  McKie  and  E.  C.  Booth  have 
purchased  an  interest  in  the  Biloxi 
(Miss.)  Review. 

The  Perth  Amboy  (N.  J.)  Republican 
has  been  purchased  by  a  stock  company 
composed  of  C.  W.  Boynton,  C.  W. 
Boynton,  Jr.,  and  H.  C.  Coleman. 

Arba  N.  Moulton  has  purchased  the 
Decatur  (Mich.)  Independent . 

The  Leader,  of  Hutchinson,  Minn., 
has  been  sold  to  Carlos  Avery, 

The  Central  City  (Neb.)  Nonpariel 
has  changed  hands,  having  C.  E.  Pes- 
singer  now  as  owner. 

The  Batavia  (N.  Y.)  News  has  ab- 
sorbed the  Batavian,  of  that  city. 

The  Portsmouth  (N.  H.)  Evening 
Post  has  been  sold  to  F.  W.  Hartford. 
The  paper,  which  has  heretofore  been 
republican  in  politics,  will  now  be  inde- 
pendent. 

G.  N.  Stille  has  sold  his  interest  in  the 
Unionville  (Mo.)  Republican  to  his 
partner,  Clarence  Conger.  He  will 
still  continue  to  do  editorial  work  for 
the  paper. 

Ward  L.  Swift  has  purchased  H.  W. 
McCourt's  interest  in  the  Rice  Lake 
Leader,  a  Wisconsin  paper. 

J.  T.  Bullock  and  R.  L.  Lawrence 
have  purchased  the  Russellville  (Ark.) 
Democrat. 

The  Corydon  (Mass.)  Democrat  has 
been  sold  to  Charles  W.  Thomas  and 
Charles  B.  Ellis. 

The  Cattaraugus  Union  of  Salamanca, 
N.  Y.,  has  changed  hands,  Frank  and 
W.  F.  Le  Roy  having  purchased  it. 

The  Haddam  City  (Mo.)  Clipper  has 
been  sold  to  H.  J.  Matteson. 

Connelly,  Palmer  &  Carnes,  publishers 
of  the  Bryan  (Tex.)  Eagle,  have  pur- 
chased the  Madisonville  Meteor  and  will 
hereafter  publish  that  paper  as  well  as 
the  Eagle. 

The  New  York  Produce  Review  and 
American  Creamery  and  New  York 
Butter  Trade,  two  dally  trade  papers, 
have  been  consolidated  and  will  hereafter 
be  known  as  the  New  York  Produce  Re- 
view and  American  Creamery . 


WILL  NOT  STOP  PUBLICATION. 

The  Washington  National  Tribune  is 
not  to  be  discontinued,  as  erroneously 
reported.  Arrangements  are  now  be- 
ing made  under  which  the  issue  will 
proceed  under  virtually  the  same  man- 
agement as  during  the  past  twelve  years. 
The  editorial  and  business  management 
are  to  be  more  vigorous  than  ever. 


TRAVEL. 

No  Line  in  the  World 
Equals  the 

N.Y.  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  tha 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

8Ji  hours.  New  York  to  Buffalo ;  9)^  hours.  New 
York  to  Niagara  Falls  ;  34  hours,  New  York 
to  Chicago;  21}^  hours,  New  York  to  Cin- 
cinnati ;  29X  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  ii  tha 
New  York  Central. 

The  best  line  to  Cinciimati  is  the  New  York  Cen- 
tral, through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Kails  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
firom  the  centre  of  the  city  of  New  York  and 
reach  the  centra  of  every  important  city  in 
the  country. 

THE 

Pennsylvania 
^  railroad. 

is  patronized  by  Metropolitans  because 
thcv  require  the 

VERY  BEST  OF  EVERYrHING. 
and  recognize  that  it  meets,  as  a  public 
carrier,  this  demand. 

LUXURY,  SPEED,  SECURITY, 
COMFORT,  RELIABILITY,  PRI- 
VACY AND  ALL  THE  MODERN 
CONVENIENCES  OF  TRAVEL, 

are  best  obtained  oa  the  unequated  Pas- 
senger trains  of  this 

GREATEST  OF  ALL  RAILROADS. 


PRESS  CUPPINGS. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID: 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  3iat  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  78  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


MISCELLANEO  US. 


THE  LAWS  OF  MASSACHUSETTS 
1  PROVIDE  THAT  EACH  POLICY 
ISSUED  BY  THE  BERKSHIRE  LIFE 
INSURANCE  COMPANY  SHALL 
HAVE  A  DEFINITE  SURRENDER 
VALUE  IN  CASH,  OR  PAID-UP 
INSURANCE,  AVAILABLE  AT  THE 
END  OF  EVERY  YEAR  AFTER 
THE  FIRST. 

The  policy-holders  of  the  BERK- 
SHIRE are  absolutely  secured  against 
any  loss.  Every  policy  issued  by  the 
BERKSHIRE  becomes  practically  an 
endowment,  with  its  cash  values  availa- 
ble at  the  time  of  need.  Tables  of  cash 
values  endorsed  on  every  policy.  As- 
certain what  the  BERKSHIRE  can  do 
for  you  by  sending  your  age  to 

GEORGE  W.  ENGLISH, 

MANAGER  FOR  N.  Y.  &  N.  J., 

253  Broadway,  New  York. 


(  .T^HERE  is  not  a  weekly  coming  to  my  desk 
•'■     out  of  which  I  get  more  meat  than  The 
Fourth  Estate." — W.  J.  K.    Kenny,  New 
York  Railway  Advertising  Company. 
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PRINTERS'  SU  Ft  LIES. 


PRINTERS'  SUPPLIES. 


BONNELL'S 

TKTT^Q  ALWAYS 
ii\  rVO      GIVE  THE 

UTMOST 

SATISFACTION. 


To  Thb  J.  Harper  Bonnbll  Co.: 

In  response  to  yonr  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpomt. 

Harper  &  Brothers. 


THEJ.  HARPER  BONNELL  CO. 


.^T^  .  521-523  AMERICAN  TRACT 
►  RK  .         SOCIETY  BUILDING. 


New  Yoi 
Chicago  :  17  and  19  quincy  street 
Philadelphia  :  13  south  seventh  street. 


TO  SAVE  THE  EYESIGHT. 


A  Suggestion  Suggesting  that 
Somebody  is  Mentally  Short- 
sighted. 

A  writer  in  the  Cincinnati  Enquirer 
offers  a  somewhat  novel  suggestion  for 
saving  wear  and  tear  on  the  eyesight. 
He  proposes  that  books  and  newspapers 
shall  be  printed  with  each  alternate  line 
reading  backwards,  so  that  when  one 
line  is  completed  the  reader  does  not 
have  to  jump  back  to  the  beginning  of 
another,  but  simply  drops  his  eye  and 
reads  backward  to  the  place  of  begin- 
ning. 

The  following  paragraph  will  illus- 
trate the  proposed  system  better  than  it 
can  be  explained: 

Dr.  Brewer,  in  his  "  Dictionary  of  Phrase 
is  It  :story  following  the  tells  "  Fable  and 
said  that  Spurgeon  used  to  practice  his  stu- 
only  text  <i  from  preaching  extempore  in  dents 
disclosed  in  the  pulpit,  and  that  one  of  his 
opening  and  desk  the  reaching  on  men  young 
the  note  containing  his  text  read  the  single  word 
two  or  minute  a  for  thought  He  ".Zaccheus" 
and  then  delivered  himself  thus:  "  Zaccheus 
made  Zaccheus  ;I  am  so  man,  little  a  was 
haste  and  came  down,  so  did  I."  He  suited  the 
.word  the  to  action 

It  is  contended  by  the  writer  that 
matter  prepared  in  this  way  facilitates 
rapid  reading  and  saves  a  great  deal  of 
eye  work,  and  that  a  few  hours'  prac- 
tice will  enable  any  reader  to  go  along 
with  ease.  In  computing  the  eye  work 
which  is  wasted  under  the  present  sys- 
tem the  writer  says: 

"A  million  letters  laid  side  by  side  will 
make  hardly  more  than  a  mile,  yet  in  a 
year  the  average  reader  covers  with  his 
eyes  almost  loo  miles,  and  in  a  lifetime  a 
great  reader  goes  over  2  000  miles  of 
print.  A  300-page  novel  has  a  mile  of 
reading,  and  the  common  set  of  Macau- 
lay's  '  History  of  England  '  leads  the 
eyes  a  chase  of  four  miles  and  a  half  to 
get  through. 

"  In  such  calculations  it  can  be  seen 
where  the  possible  utility  of  the  proposed 
change  can  come  in,  for  in  the  case  of 
Macaulay's  'History,'  lor  example,  the 
eyes  travel  not  the  mere  four  and  a  half 
miles,  but  nine  miles,  since  (or  every 
line  read  they  have  to  travel  backward 
just  as  tar  to  begin  the  next  one.  It  has 
been  calculated  that  it  takes  a  rapid 
reader  five  hours'  steady  reading  to  read 
a  mile  of  print,  or,  in  other  words,  a 
million  letters  in  print." 

One  thing  does  not  appear  to  have 
suggested  itself  to  the  writer.  Before 
his  proposed  system  could  go  into  eflPect 
there  would  have  to  be  a  radical  reor- 
ganization of  the  present  method  of  type- 
setting, either  by  hand  or  machine. 

The  printer  of  to-day  does  not  set 
lines  of  type  backward.  He  must  com- 
mence at  the  beginning  of  each  line.  Of 


LINOTYPE  SAW  TABLE 

Indorsed  and  Recommended  by  the 
MERGENTHALER  LINOTYPE  CO. 


82-8 


manufacti;red  bv 
F.  WESEL  M'F'G  CO., 

Fulton  Street,  cor.  Gold  St.,  New  York 


course,  if  his  copy  were  written  in  this 
backward  manner  and  the  exact  number 
of  words  which  each  line  would  contain 
were  kept  in  sequence  for  him  he  could 
get  along  without  difficulty,  but  this  is 
manifestly  impossible,  except  for  some 
brief  paragraph  such  as  is  presented 
above. 

anything    PRACTICAL  IN  IT? 

Alexander  T.  Brown,  ot  Syracuse, 
N.  Y.,  was  granted  last  month  a  patent, 
it  appears,  lor  a  typemaking  machine. 
It  consists  of  a  machine  for  making 
type  from  a  coil  of  wire,  with  a  re- 
ciprocating chuck  holding  a  type  blank 
severed  from  the  wire;  a  reciprocating 
and  rotating  cutter  engaged  with  the 
end  of  the  blank  projecting  from  the 
chuck,  and  a  matrix  die  adapted  to 
swage  the  type  character  upon  the 
pointed  end  of  the  blank. 

IT  WILL  BE  MAGNIFICENT. 
Cyrus  H.  K.  Curtis,  ot  the  Ladies'" 
Home  Journal,  has  taken  title  to  a  prop- 
erty on  the  west  side  of  6th  street,  above 
Walnut,  16  by  130  feet,  for  $18,000. 
This  is  in  addition  to  several  other  prop- 
erties acquired  within  a  year  or  two  as  a 
site  for  the  Ladies'"  Home  JournaP s  new 
publishing  house  in  Philadelphia. 

WEEKLY  DEVOTED  TO  POLITICS. 

The  Maine  Statesman  is  a  new  paper 
issued  every  Saturday  m  Lewiston.  It 
gives  special  attention  to  political 
measures  and  subjects,  particularly  such 
as  relate  to  Lewiston  and  the  state  of 
Maine  in  general. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


Cheap  Composition 

WANTED   BY   ALL  PRINTERS. 
HOW  to  get  IT! 

USE  THE 

LINOTYPE. 

Book,  Job  and  Newspaper  Work, 
one  machine  one  operator. 

adapted  for  all  work, 
it  has  no  rival. 


Send  for  specimen  of  faces  and 
other  information. 
Questions  cheerfully  answered. 

MERGENTHALER 
LINOTYPE  CO., 
Tribune  Building,  New  York  City. 


Easily  Operated. 


P.  T.  DODGE, 

President  and  Manager, 


No  Type  Smasher. 


STANDARD  LINOTYPE  METAL 

AND  FIRST-CLASS  stereotype  metal. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowENSTEiN  &  Bro.,  Proprietors, 
Telephone,  829  38th  Street.  Thirteenth  Avenue  and  20th  Street,  NEW  YORK,  U.  S.  A 


Now  THAT 

BUSINESS  IS  REVIVING 

YOU  will  need  to  call 
on  the  Printer  to 
help  you  to  get  your  goods 
and  wares  before  the  pub- 
lic. Printer's  ink  helps 
business  along  wonder- 
fully. When  you  are  in 
need  of  printing,  if  you 
will  telephone  to 
The  Evening  Post  Job 

Printing  Office, 
corner  of  Broadway  and 
Fulton  Street,  and  ask 
them  to  send  a  represen- 
tative, it  may  be  to  your 
and  their  advantage. 
Telephone,  2626  Cortlandt. 

BRIDGEPORT  PAPER'S   SALE  IS 
ORDERED. 

In  the  superior  court  Judge  Prentice 
has  granted  John  C.  Chamberlain,  re- 
ceiver for  the  Bridgeport  Union  Publish- 
ing Company,  permission  to  sell  the 
plant.  Mr.  Chamberlain  says  he  has 
received  nineteen  offers  for  the  business, 
some  from  different  parts  of  Connecticut. 
A  fair  price  will  probably  be  obtained 
for  the  paper. 


the 


GOSS 


PATENTED  STRAIGHT-LINE 

SPEED,  PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory,  i6th  st.  and  Ashland  ave.,CHICAGO. 

NEW  YORK  OFFICE.  312  Temple  Court. 
BOSTON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 


EDITOR  LACKED  CHEMICAL 
KNOWLEDGE. 

Charles  Webster,  local  editor  of  the 
Hunterdon  (N.  J.)  Republican,  had  an 
experience  recently.  He  had  some 
chloride  of  potash  tablets  and  some 
brimstone  matches  in  the  same  pocket. 
The  pocket  came  in  contact  with  a  table, 
causing  an  explosion.  It  all  occurred 
in  a  billiard  room,  and  the  local  editor, 
as  well  as  his  companions,  thought  their 
time  had  come. 


HENRY   LINDENMEYR  &  SONS 

P  A  P  F  R  WARE- 
^  HOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.Y. 
THE  LOVEJOY  CO.,      Estabi.;shed  1853. 

electrotypers 

and  manufacturers  of  Electrotype  Machinery, 
 44-46  Pearl  Street,  New  York. 

fj   F.  McCAFFERTY,  electrotyper,. 

•  42  AND  44  Bond  Strkkt, 

PRANK  LESLIE  BUILDING.  New  York. 


DRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  m  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

A  HARRISBURG  LIBEL  SUIT. 

The  Harrisburg  (Pa.)  Telegram  re- 
cently printed  a  story,  written  by  one  of 
its  reporters, but  mentioning  no  names,  to 
the  effect  that  a  certain  "knight  of  the 
cleaver,"  while  under  the  influence  of 
the  "cup  that  inspires,"  tried  to  carve 
his  wife  and  do  other  deeds  unbecoming 
a  first-cla>s  butcher. 

Butcher  Bogdanik,  who  was  evidently 
the  party  at  whom  the  reporter  threw 
the  stones,  inasmuch  as  he  takes  it  upon 
himself  to  feel  injured  to  the  extent  of 
$5,000,  of  course  denies  the  assertions 
made  in  the  Telegram,  and  asks  balm, 
for  his  wounded  heart. 

Neither  name,  street  number  or  local- 
ity were  mentioned  in  the  account  con- 
taining alleged  libeL 
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JANUARY  14,  ,897 


LIFE  INSURANCE. 


LIFE  INSURANCE. 


LIFE  INSURANCE. 


LIFE  INSURANCE. 


THE  FIFTY-SECOND   ANNUAL   STATEMENT  OF  THE 

NEW  YORK  LIFE 

INSURANCE  COMPANY, 

346  &  348  Broadavay,  New  York  City. 


JOHN  A.  McCALL,  President. 


BALANCE  SHEET,  JANUARY  ist,  1897. 


ASSETS. 

United  States  Bonds  ($10,515,766)  and  State,  City,  County  and 
other  Bonds  ($98,262,767);  cost  of  all,  $103,865,862;  market 
value   

Bond  and  Mortgages  (908  first  liens)  

Real  estate  (92  pieces,  including  twelve  office  buildings)  

Policyholders'  loans  and  liens  on  their  policies,  held  as  security 
(legal  reserve  thereon,  $9,500,000)  

Deposits  in  Trust  Companies  and  banks,  at  interest  

Stocks  in  Banks,  Trust  Companies,  etc.  ($3,704,73°.  cost  value), 
market  value  December  31,  1896  

Premiums  in  transit,  reserve  charged  in  liabilities  

Quarterly  and  semi- annual  premiums  not  yet  due,  reserve  charged 
in  liabilities  

Interest  and  rents  due  an  daccrued  

Premium  Notes  on  policies  in  force  (reserve  charged  in  liabilities, 
$2,500,000  

Loans  on  stocks  and  bonds  (market  value,  $1,352,403)  


Total. 


$108,778,533 
37,509,910 
16,852,400 

5.972,778 
5,401,000 

4,668,335 
2,582,378 

1,980,529 
1,422,730 

1,023,613 
984,200 

$187, 176,406 


LIABILITIES. 

Policy  Reserve  (per  attached  certificate  of  New  York  Insurance 

Department)   $158,115,938 

All  other  Liabilities:  Policy  claims  in  process  of  payment,  extra  re- 
serve voluntarily  held,  annuities  and  endowments  awaiting 

settlement   2,378,472 

Surplus  (per  attached  certificate  Insurance  Superintendent)  De- 
cember 31,  1896   26,681,996 


Total   $187,176,406 


CASH  INCOME,  1896. 

Premiums  on  new  insurances  ($121, 564,987). $4,752,934 
"        "    "    annuities   1,263,324 

Total  new  premiums    $6,016,258 

Renewal  Premiums   25,121,818 


Total  Premiums  . 

Interest,  etc  

Rents  

Total  


$31,138,076 
7,298,862 
702,620 

$39. '39.558 


EXPENDITURES,  1896. 

Paid  for  losses,  endowments  and  annuities  

Paid  for  dividends  and  surrender  values  

Commissions  on  new  business  of  $121,564,987,  medical  examiners' 
fees,  and  inspection  of  risks  

Home  and  branch  office  expenses,  taxes,  advertising,  equipment 
account,  telegraph,  postage,  commissions  on  $705,251,661  of  old 
business,  and  miscellaneous  expenditures  

Balance— Excess  of  Income  over  Expenditure  for  Year... 


Total. 


$13,310,766 
5.172,855 

3.099.036 


4,816,298 
12,740,603 

$39,139,558 


INSURANCE  ACCOUNT. 

On  the  Basis  of  Paid-for  Business  Only. 

Number  ol 
Policies. 

In  force  December  31st,  1895   277,693 

New  Insurances  paid  for,  1896   54.389 

Old  Insurances  revived,  1896   652 

Old  Insurances  increased,  1896  


Amount. 
$799,027,329 
121,564,987 
1,830.500 
417.378 


Deduct  Terminations: 


In  FORCE  December  31,  1896   299,785 


Gain  in  1896  in  the  United  States. 
New  Applications  Declined  in  1896. 


332.734 

$922,840,191 

32,949 

96,023,546 

299.785 

$826,816,648 

32,000 

$34,800,000 

7.103 

18,684,383 

COMPARISON  FOR  FIVE  YEARS. 

(1891-1896.) 

Dec.  31st,  iSgr.  Dec.  31st,  1896.  Gain  in  Five  Years. 

Assets  $125,947,290  $187,176,406  $61,229,116 

Surplus                                          15,141,023  26,657,332  11,516,309 

Income                                          31,854.194  39,139,558  7,285,364 

Dividends  of  Year  to  Policyholders.      1,260,340  2,165,269  904,929 

Number  of  Policyholders                      182  803  299,785  116,982 

Insurance  in  force  (premiums  paid).$575, 689,649  $826,816,648  $251,126,999 


Albany,  January  9th,  1897. 

CERTIFICATE  OF  SUPERINTENDENT,  STATE  OF  NEW  YORK  INSURANCE  DEPARTMENT. 


City 

obligaHons  of  the  said  Company,  outstanding  on  the  31st  day  of  December,  1896,  to  be  valued  as  per  the  Combined  Experience  Table  of  Mortality,  at  FOUR  PER 
CENT,  interest,  and  I  find  the  net  value  thereof,  on  the  said  31st  day  of  December,  1896,  to  be 

$i58,ii5,938. 

I  Further  Certify  that,  from  its  annual  Statement  for  December  31st,  1896,  filed  in  this  department,  the  NET  SURPLUS  TO  POLICY-HOLDERS  is  shown 

*°  ^  $26,68  1 ,996    on  the  basis  of  ADMITTED  ASSETS 

$187,176,406 

after  deducting  therefrom  the  NET  RESERVE  ($158,115,938)  as  calculated  by  this  Department,  and  all  other  Liabihties  ($2,378,472.00). 

In  Witness  Whereof,  I  have  hereunto  subscribed  my 
name,  and  caused  my  official  seal  to  be  affixed  at  the  City  of  Albany,  the  day  and  year  first 

above  written.  ^  _^  JAMES  F.  PIERCE,  Superintendent  of  Insurance. 
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WILLIAM  BERRI, 

PRESIDENT  OF  THE  NEW  YORK  STATE  REPUBLICAN  EDITORIAL  ASSOCIATION. 


FIGHT  IS  FIERCE. 


WAR  AS  IT  IS  WAGED  BY  PRESS 
ASSOCIATIONS. 

James  Gordon  Bennett  and  White. 
LAW  Reid  Said  to  Have  Refused 
to  Continue  on  the  Guarantee 
Fund  of  the  United  Press — The 
Organization  Is  Certainly  Too 
Great  to  Be  Easily  Vanquished, 
But  Suffers  Severely. 

The  war  between  the  two  great  press 
associations,  the  Associated  Press  and 
the  United  Associated  Presses,  has 
reached  its  most  critical  stage.  The 
former  organization  has  been  making  a 
large  number  of  important  gains  in  New 
England,  each  seemingly  pointing  to  a 
decisive  victory  all  along  the  line  that 
was  impregnable  up  to  the  time  when 
the  Boston  yaurna/ joined  the  Associated 
Press. 

The  latest  and  most  important  infor- 
mation in  regard  to  the  standing  of  the 
two  organizations  is  that  James  Gordon 
Bennett  and  Whitelaw  Reid  have  re- 
fused to  continue  to  pay  their  share  of 
the  guarantee  fund  of  the  United  Asso- 
ciated Presses. 

Just  what  move  that  organization  will 
now  make  cannot  be  stated,  but  it  is 
evident  on  the  face  of  the  facts  that  the 
United  Associated  Presses  has  been  dealt 
a  terrible  blow,  and  one  that  must  end 
disastrously  unless  the  organization  has 
behind  it  resources  not  apparent  at  pres 
ent.  It  is,  of  course,  too  great  a  con- 
cern to  be  easily  vanquished,  and  there 
may  be  many  moves  and  methods  for  its 
preservation. 

The  United  Associated  Presses  has 
shown  in  the  past,  when  it  was  in  seem- 
ingly the  greatest  difficulties,  that  it  had 
a  strong  vitality  backed  by  a  positive  de- 
termination to  win  out,  and  these  char- 
acteristics should  save  the  organization. 

There  have  been  many  rumors  to  tne 
effect  that  the  Herald  and  Tribune  would 
join  the  Associated  Press,  but  these  have 
not  been  confirmed.  On  the  other  hand 
the  probabilities  point  toward  such  ac- 
tion, as  the  two  proprietors  of  these 
papers  must  bear  strained  rela- 
tions towards  the  news  organi- 
zation which  they  have  supported  and 
used.  Inquiries  among  those  who  ought 
to  know  the  facts  about  the  latest  state 
of  affairs  have  been  met  with  a  refusal 
to  talk  about  them  at  the  Associated 
Press  and  at  the  headquarters  of  the 
United  Press  any  knowledge  of  the 
matter  was  denied.  It  is  asserted,  how- 
ever, that  the  Herald  and  Tribune  no 
longer  pay  anything  in  addition  to  the 
regular  cost  of  the  United  Associated 
Presses'  charges  for  news  services. 


MOTION  FOR  REHEARINlG. 

A  motion  has  been  made  for  a  rehear- 
ing of  the  Jones- Pulitzer  case  before  the 
Missouri  supreme  court.  Counsel  for 
Joseph  Pulitzer  have  prepared  the  mo- 
tion and  sent  it  to  the  clerk  of  the  su- 
preme court  at  Jefferson  City.  It  is  a 
lengthy  document,  covering  about 
twenty  pages  of  typewritten  matter. 
There  will  be  no  oral  argument  on 
the  latest  motion  for  a  rehearmg,  as 
the  custom  of  the  supreme  judges  is  to 
consider  the  motion  on  the  claims  made 
in  the  filed  document.  Y.  N.  Judson, 
of  counsel  for  Mr.  Jones,  has  been 
served  with  a  copy  of  the  motion.  He 
will  prepare  his  arguments  against  the 
motion  for  a  rehearmg  and  will  also  file 
them  with  the  supreme  court  clerk.  The 
attorneys  expect  a  decision  on  the  mo- 
tion  about  February  i,  or  a  week  later. 


THE  PAPER  DEAL  DID  NOT  GO 
THROUGH. 


Collapse  of  the  Paper  Manufac- 
turers' Combination— They  May 
Make  Another  Attempt. 

It  is  positively  stated  that  negotiations 
which  have  been  pending  for  several 
weeks  between  manufacurers  of  white 
papers  used  by  newspapers  to  effect  a 
pooling  arrangement  whereby  the  prod- 
uct of  ail  mills  should  be  handled  by 
a  stock  company,  with  head  offices  in 
New  York,  have  fallen  through  and  that 
the  project  has  been  abandoned. 

A  meeting  was  held  in  Boston  a  few 
days  ago  at  which  certain  manufacturers 
having  mills  in  process  of  construc- 
tion insisted  that  they  should  be  given 
representation  in  the  pool  upon  the  basis 
of  future  production,  and  that  others 
contemplating  such  improvements  should 
not  be  allowed  such  privileges. 

This  was  the  debatable  point  which 
the  manufacturers  have  been  since  con- 
sidering, with  the  result  that  negotiations 
are  said  to  have  been  declared  off". 

One  of  the  parties  to  the  recent 
negotiations  said  recently  that  it  was  un- 
likely that  another  effort  would  be  made 
to  bring  the  companies  together  on  the 
same  basis  at  once,  although  most  of  the 
manufacturers  expected  the  ultimate 
adoption  of  some  form  of  an  agree- 
ment. 

On  the  other  hand,  an  increase  in 
prices  may  eventually  be  secured  as  a 
result  of  the  efforts  to  combine. 


A  WISE  STRENGTHENING  OF 
HOLDINGS. 


Herbert  F.  Gunnison  and  William 
V.  Hester  Buy  Gilt-Edged  Stock. 

Herbert  F.  Gunnison,  the  business 
manager  and  assistant  publisher  of  the 
Brooklyn  Eagle,  has  just  become  one  of 
the  stockholders  in  the  paper.  A  few 
years  ago  William  Zeigler  purchased  the 
extensive  holdings  of  William  M.  Van 
Anden,  and  recently  decided  to  sell 
about  one-half  of  his  interest. 

Mr.  Gunnison  bought  a  few  shares 
and  the  rest  were  purchased  for  William 
V.  Hester  by  Col.  William  Hester,  his 
father,  the  president  of  the  Eagle 
Association.  Young  Mr.  Hester  is  the 
secretary  of  the  association.  The  new 
deal  still  further  strengthens  Col.  Hester 
in  his  control  of  the  Eagle.  Mr.  Gun- 
nison has  been  associated  with  the  Eagle 
for  the  past  fifteen  years,  and  his  advent 
as  an  owner  has  met  with  the  warm  in- 
dorsement of  Col.  Hester  and  the  other 
stockholders,  including  Mr.  Zeigler. 


ONE  CENT  IN  BALTIMORE. 

The  Baltimore  American  has  reduced 
its  price  to  i  cent,  it  being  the  belief 
of  General  Felix  Agnus  that  the  ten- 
dency of  the  times  is  toward  cheap  news- 
papers. The  reduced  cost  of  the  Ameri- 
can in  no  way  affects  the  excellence  of 
the  paper,  and  certainly  adds  to  its 
already  large  circulatioa. 


MEN  OF  ONE  MIND. 


ANNUAL  GATHERING  OF  REPUB- 
LICAN  EDITORS. 


Meeting  of  the  Republican  Edi- 
torial Association  of  the  State 
OF  New  York — Bent  on  Business 
AND  Social  Pleasure— Trip  to 
Berri's  Bailiwick  and  Big  Ban- 
quet IN  Brooklyn — Distinguished 
After-Dinner  Speakers. 

The  Republican  Editorial  Association 
of  the  State  of  New  York  holds  its  an- 
nual convention  in  New  York  City  to- 
day. The  convention  will  be  assembled 
and  business  will  be  transacted  at  the 
Fifth  Avenue  Hotel  this  morning. 

After  the  members  are  through  there, 
they  will  go  to  Brooklyn,  where  three 
palace  cars  of  the  Brooklyn  Heights 
Railroad  Company  will  be  waiting  to 
convey  them  to  the  Navy  Yard. 

The  Navy  Yard  will  be  thoroughly 
visited,  as  full  freedom  as  possible  being 
allowed  the  association  by  those  in  com- 
mand. After  the  inspection  of  the  yard 
the  party  will  return  to  the  cars  and  a 
trip  about  Brooklyn  will  be  started,  one 
pomt  of  interest  being  the  power  house 
on  Third  avenue.  Luncheon  will  be 
served  on  the  cars.  The  trip  may  ex- 
tend  to  Coney  Island. 

The  following  local  committee  will  be 
in  charge  of  this  part  of  the  programme: 
The  mayor,  Frederick  W.  Wurster, 
Lieutenant  Governor  Timothy  L.  Wood- 
ruff, William  C.  Bryant,  of  the  Times; 
H.  C.  Duval,  of  the  New  York  Central; 
Ctiarles  W.  Price,  J.  Henry  Dick,  Clin- 
ton L.  Rossiter,  Elwin  ,S.  Piper,  Frank 
Sperry,  Herbert  F.  Gunnison,  of  the 
Eagle;  H.  L.  Bridgman,  of  the  Stand- 
ard-Union; Colonel  George  A.  Price, 
Ernestus  Gulick  and  Thomas  H.  Peters, 
chairman. 

The  trolley  ride  will  terminate  at  the 
Union  League  club  house,  where  a  ban- 
quet will  be  given. 

William  Berri,  president  of  the  Union 
League  Club,  also  president  of  the 
Editorial  Association,  has  been  working 
very  hard  to  make  the  stay  of  the  mem- 
bers of  the  association  in  Brooklyn  a 
pleasant  one. 

Mr.  Berri  has  an  established  reputa- 
tion for  large  hospitality,  and  if  the  edi- 
tors do  not  thoroughly  enjoy  themselves 
it  will  be  because  they  are  lacking  in 
that  capacity. 

He  has  secured  the  acceptance  of  such 
prominent  gentlemen  as  Chauncey  M. 
Depew,  Henry  Watterson,  Paul  Dana, 
Arthur  F.  Bowers,  John  A.  Sleicher, 
Joseph  Howard,  Jr.,  Chester  S.  Lord, 
Lieutenant  R.  E.  Peary,  W.  J.  Arkell, 
Foster  Coates,  George  H.  Daniels  and 
others.  The  dinner  promises  to  be 
verylargely  attended. 

The  Republican  Editors'  Association 
has  been  in  existence  for  four  years  and 
holds  its  conventions  semi-annually,  one 
being  held  in  New  York  city  in  January 
and  the  other  on  the  night  before  the 
state  convention  at  the  place  where  the 
convention  meets. 


ATLANTA'S  NEW  PAPER. 
The  Atlanta  (Ga.,)  Evening  Constitu- 
tion made  its  first  appearance  Monday. 
In  style  and  service  it  is  something  en- 
tirely new  in  Southern  journalism.  A 
complete  force  of  bright,  well-trained 
young  men  have  been  secured  and  the 
news  service  will  be  that  of  the  United 
Associated  Presses  and  Southern  Asso- 
ciated Press,  supplemented  by  a  full 
special  service  covering  all  parts  of  the 
South,  particular  attention  being  paid  to 
State  news. 
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SENATE  HEARING, 


COMMITTEE  LISTENS  TO  LOUD 
BILL  ARGUMENTS. 


Odd  Statements  of  Opponents 
Particularly  that  of  "Coin" 
Harvey — Representatives  of  the 
American  Trade-Press  and  Their 
Earnest  Endeavor. 

A  sub- committee  of  the  senate  com- 
mittee on  post  offices  and  post  roads  had 
a  hearing  on  the  Loud  postal  bill  last 
Saturday. 

Among  those  who  appeared  were 
David  Williams,  of  the  Iron  Age;  Charles 
T.  Root,  of  the  Textile  Publishing  Com- 
pany, New  York;  Ernest  T.  Ellert, 
president  of  the  Luther  league  ot 
America;  Alexander  J.  Wedderburn,  of 
the  National  Intelligencer;  Mr.  Orr,  of 
the  Agricultural  Press  League;  Mr. 
Wheeler,  of  Houghton,  Mifllin  &  Com- 
pany, publishers,  and  Wilber  F.  Crafts. 

Mr.  Wheeler,  as  the  representative  of 
a  publishing  house,  read  a  paper  against 
the  bill. 

He  contended  that  the  books  were 
reprints  of  standard  works  or  original 
productions  of  a  high  order,  and  that 
only  since  the  law  had  been  passed  giv- 
ing them  access  to  the  mails  at  low  rates 
had  the  general  public  been  able  to 
secure  literature  of  a  high  class. 

Mr.  Wedderburn  opposed  the  bill, 
claiming  it  was  against  the  interests  of 
the  farmer,  who  was  not  able  to  get 
good  literature  without  the  aid  of  the 
mails.  If  there  was  a  deficit,  it  should 
be  charged  up  to  the  cause  of  education. 

Wilber  F.  Crafts  declared  the  existing 
postal  law  was  nothing  but  "socialism 
for  the  rich  and  granted  large  subsidies 
to  certain  industries,  compelling  the 
people  to  pay  the  bill."  The  existing 
law  was,  he  said,  special  legislation  in 
behalf  of  the  City  of  Augusta,  Me.  He 
was  sorry  to  see  Senator  Hale  and  Rep- 
resentative Milliken  championing  the 
cause  of  the  Augusta  publishers,  and  in- 
timated that  they  did  so  solely  because 
they  were  Maine  industries. 

W.  H.  (Coin)  Harvey  spoke  of  cheap 
postage  as  being  a  large  factor  in  the 
education  of  the  people.  He  referred  to 
the  circulation  of  300,000  copies  of  a 
book  recently  written  by  himself,  a  cir- 
culation that  possibly  could  not  have 
been  attained  with  higher  postage.  He 
warned  the  committee  that  we  were 
entering  upon  times  that  threatened  the 
life  of  the  country. 

It  developed  that  "Coin's  Financial 
School  "  book  was  made  one  ot  a  series 
that  appeared  quarterly,  thereby  giving 
it  the  I  cent  a  pound  rate,  whereat 
Senator  Vilas  remarked:  "There  is  no 
doubt  the  present  law  permits  the  per- 
petration of  a  fraud,  and  some  of  the 
affidavits  in  connection  with  these  publi- 
cations will  not  stand  the  scrutiny  of  a 
careful  conscience." 

David  Williams  and  Charles  T.  Root, 
representing  the  American  Trade  Press 
Association,  Mr.  Orr  and  E.  F.  Eilert, 
president  of  the  Luther  League,  strongly 
urged  the  necessity  of  the  Loud  bill. 

Mr.  Williams  was  listened  to  with  un- 
usual interest,  as  the  committee  thor- 
oughly appreciated  his  high  position  in 
trade  journalism  and  his  disinterested 
motives  in  speaking  for  the  bill.  He 
brought  out  a  number  of  new  arguments 
and  insisted  upon  the  absolute  necessity 
of  the  bill. 

Mr.  Root,  representing  the  great  dry 
goods  paper,  proved  with  his  first  sen- 
tence that  he  knew  exactly  what  he  was 
talking  about,  and  his  presence  was  a 
powerful  aid  to  those  favoring  postal 
reform. 

The  Senate  Committee  is  to  give 
another  hearing  on  the  bill  at  the  end 
of  this  week. 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


MINNEAPOLIS  PAPER  SOLD. 

The  Journal  Printing  Company  has 
sold  the  Minneapolis  Times  to  W.  E. 
Haskell,  who  has  been  the  manager  of 
that  paper  for  some  time  past.  Mr. 
Haskell  will  organize  a  company  for  the 


CIRCULATION,  1896, 

CHICAGO  JOURNAL. 


OF  THE 


Days. 


Monthly  totals. . . 


Daily  average   34,5" 


Jan.        Feb.      March.      April.        May.       June.       July.      August,      Sept.      October.  Nov 


33.»>7 
3".67S 
30,701 

30,870 
39,814 
33>32S 
40,674 

35.996 
32,276 

33.484 
31,226 
33.67« 
34.627 
36.833 
35.488 

33.290 
32,152 
35.854 
48,696 
36, 162 
36.635 

33.308 
32,588 
34.64' 
35.569 
36,165 


897.538 


33.865 

33.398 
36,133 
36,786 
36,410 
37.000 
36.540 

37.784 
37.788 
34.968 
39.405 
39.868 
36.830 

34.9°5 
34.580 
35.375 
37.087 
43."5i 
34.7" 

36,621 
36,027 
37.358 
39.385 
47.057 
37.49' 


930.532 


37,2«i 


37,265 
40,082 
37.570 
39.775 
4».4"3 
37.7'3 

40,543 
47.040 
44.929 
47.4"> 
47.968 
45. '73 

47,692 
49.728 
46,603 
49.782 
48,326 
44.705 

42.992 
43.402 
46,966 
48.495 
48,482 
44.812 

42,976 
42.436 


'.•55.279 


42.47° 
44.474 
43.552 
42,628 

41,822 
44.885 
45.961 
48.308 
48.758 
43.482 

42.777 
45,100 
45,oo2 
47.436 
47.543 
45.25' 

41,970 
46,046 
45,297 
47.209 
53.585 
44.775 

44,fi40 
45.960 
45.627 
48,006 


1,184,764 


45.568 


47.800 
45.702 

43.241 
44,880 
44.265 
55.401 
45.760 
44.760 

42,825 
43.200 
44.725 
47.330 
66,455 
42.590 

41,095 
42,096 
43.625 
44.934 
46,200 
42,885 

41,1  TO 
41,100 
40.565 
60,210 
43.627 
41,825 


1,188,106 


45.700 


42,700 
45.300 
41.325 
41.965 
59.200 
40,125 

40,410 
46,070 
40.050 
42.465 
41.877 
38.930 

39.'76 
47,612 
44.760 
53.970 
45. '54 
40.225 

38,405 
45.850 
44,000 
43.895 
46.795 
43.830 

41,817 
43.875 


1,139.78' 


43.838 


40,680 
4'.775 
45.552 

45.650 
56.4'8 
60,075 
62,227 
75.325 
51.650 

40,875 
43.450 
40.97  s 
43.200 
46,820 
42,025 

40.375 
43.492 
42,090 
44.705 
46,700 
43.895 

39.800 
42,600 
42,380 
44,175 

46.350 


1,213.257 


46,664 


42,600 

40,300 
43. '50 
40.150 
41,800 
43.825 
41.500 
40,400 

43.650 
41.250 
44.375 
46.550 
44,000 

40.725 
41.350 
42,775 
47.085 
50,125 
47.214 

46,825 
50,350 
47.950 
50,300 
52.525 
47.700 

50,600 


1,169,074 


44.964 


51.325 
50,150 
50,475 
53.575 
48,720 

54,000 
50.970 
53.975 
50.075 
54.5"o 
49.675 

53.000 
54.050 
5'.950 
54,150 
54.090 
52,825 

55.625 
55,600 
55,100 
57. '00 
90,800 
59,200 

59.990 
59.825 
79.550 


1,460,395 


56,165 


73.935 
67.975 
65,000 

63,360 
66,040 
78,150 
73.285 
68,700 
63,810 

67,200 
64,850 
78.785 
74.025 
68,350 
66,025 

65,985 
71,400 
63,750 
64,050 
69,900 
65,580 

65,050 
66,600 
68,525 
70,725 
81,875 
69,0^0 


1,861,950 


68,961 


70,025 
165,050 
1 1 1 , 1 50 
82,030 
79.825 
76.525 


78.450 

76.750 
71,800 
71.350 
74.300 
71,025 

71,100 
69.350 
71,150 
73.075 
70,000 
7 1 ,900 

69,700 
65,700 
68,950 

71,200 
73,150 

69,050 
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67,325 
70,400 
71,150 
73,600 
73,800 

75,100 
68,450 
75,150 
75,050 
74.500 
72,250 

71.450 
69,050 
71.350 
70,450 
73.300 
74,100 


72,400 
69,950 
69,990 
72,383 

71.463 

69.939 
72,715 
67,190 
69,600 


1,871,605  1,922,10^ 


77.983 


73.927 


Ralph  H.  Booth,  manager  of  'I he  Chicago  Journal,  being  duly  sworn,  drposes  and  says,  that  the  above  statement  of  circulation  covering  each 
issue  during  the  year  end'ng  December  31,  1^*96,  is  true  to  the  best  of  his  knowledge  and  belief.  Subscribed  and  sworn  before  me  this  ninth  day  ol 
January,  1897.    »•  RfcDERICK  C.  PIERCE,  Notary  Public,  Cooi<  County.  111.  RALPH  H.  BOOTH. 


purpose  of  continuing  the  publication  of 
the  Times.  He  has  retired  from  the 
vice-presidency  of  the  y<7j/r«a/ Printing 
Company,  and  will  hereafter  give  his  en- 
tire attention  to  the  Times. 


EDITOR  CHAPIN  WAS  READY. 

Editor  Chapin,  of  the  Urbana 
(111.)  News,  believes  in  the  free- 
dom of  the  press,  peacefully  if  possi- 
ble and  by  force  of  arms  if  necessary. 
Three  years  ago  he  was  terribly  beaten 
by  a  thug  who  escaped.  It  was  said 
that  the  editor  had  hurt  the  feelings  of 
people  who  had  hired  a  prize  fighter. 

Editor  Chapin  refused  to  be  silent  and 
kept  up  saying  what  he  wished  to  about 
people  and  things.  Recently  he  noticed 
that  he  was  being  shadowed  and  there- 
upon purchased  a  pistol.  Three  thugs, 
armed  with  clubs,  called  at  the  editor's 
house  the  other  evening  and  were  met 
by  the  bark  of  the  revolver.  Two  were 
winged  and  captured  by  the  police. 


A  PATENT  MEDICINE  BILL. 

A  bill  has  been  introduced  in  the  New 
York  Assembly  at  Albany  requiring  all 
manufacturers  of  patent  medicines  to  file 
with  the  State  Board  ot  Health  state- 
ments showing  the  ingredients  o(  their 
products.  Selling  patent  medicines  which 
are  not  thus  recorded  it  is  proposed  to 
make  a  misdemeanor.  Similar  bills 
have  been  before  the  legislature  nearly 
every  year  for  many  years. 


PRESS  ASSOCIATION  NEWS. 

The  Charleston  (W.  Va.)  West  Vir- 
ginian  has  begun  taking  the  news 
service  of  the  United  Associated  Presses. 

The  Herald,  Huntington,  W.  Va.; 
the  Sentinel,  Parkersburg,  W.  Va.,  and 
the  Blade,  Portsmouth,  O.,  now  receive 
the  news  service  of  the  Associated 
Press. 


BURGLARS  AND  FIRE. 

The  Charlotte  Observer  building  re- 
cently sustained  a  disastrous  loss  by  fire. 
Robbers  attempted  to  blow  open  the 
safe  in  the  office.  The  paper  stock  in 
the  room  was  instantly  ignited,  and  the 
fire  spread  with  such  rapidity  that 
the  men  in  the  newspaper  composing 
room  barely  had  time  to  get  out, 
losing  their  coats,  hats  and  other  effects. 

The  second  floor  was  wholly,  and  the 
third  partially,  gutted.  A  new  book 
bindery  plant  had  just  been  put  in  on 
the  second  floor,  and  this  was  entirely 
destroyed,  and  all  the  presses  were  more 
or  less  burned,  besides  the  loss  of  a 
$3,000  stock  of  paper. 

The  Observer's  battery  of  Mergen- 
thaler  type-setting  machines  was  swept 
by  the  fire,  the  belts  burned  ofi"  and  the 
ribs  melted.  The  loss  is  fully  covered 
by  insurance. 

With  its  usual  enterprise,  the  Observer 
appeared  in  the  morning  with  a  most 
creditable  issue. 


The  rumor  that  the  New  York  Stand- 
ard, with  which  Leander  Richardson  has 
recently  become  associated,  would  shortly 
begin  the  publication  of  a  daily  and  Sun- 
day paper,  dealing  with  theatrical  and 
sporting  matters  exclusively,  appears  to 
be  without  foundation. 


AN  OUTRAGE  RIGHTED. 
The  supreme  court  of  Nebraska  has 
reversed  the  sentence  of  one  year  im- 
posed upon  Editor  Raker,  of  the  Gretna 
Reporter,  convicted  of  criminally 
libeling  a  grand  juryman.  The  trial 
judge,  whom  Raker  had  previously  ex- 
coriated, evened  up  by  refusing  to  per- 
mit him  to  prove  the  truth  of  the  charges 
made  in  the  libelous  article,  and  other- 
wise acted  so  very  unfairly  that  the 
State  Editorial  Association  took  up  the 
cudgels  in  his  behalf  and  raised  funds  to 
prosecute  the  appeal.  Raker  being  a 
poor  country  editor. 

MANCHESTER  TROUBLE  AGAIN. 

Attorney  General  Eastman  has  filed  an 
exhaustive  brief  for  the  state  of  New 
Hampshire,  in  the  case  ot  Dr.  J.  C. 
Moore,  of  Manchester,  who  was  tound 
guilty  on  a  charge  of  over-issuing  stock 
of  the  Union  Publishing  Company. 

The  brief  is  a  reply  to  the  oral  argu- 
ment made  by  Moore's  counsel  at  the 
December  term.  The  brief  contends 
that  the  trial  of  Dr.  Moore  was  properly 
adjourned  from  Manchester  to  Nashua, 
and  that  the  jury  which  convicted  him 
was  legally  impanelled,  both  of  these 
points  having  been  denied  by  the  de- 
fence. 


KATE  FIELD'S  ASHES  BURIED. 

The  remains  of  Kate  Field  now  lie  in 
Mount  Auburn  Cemetery,  Boston,  by  the 
side  of  those  of  her  mother.  The  small 
copper  box  containing  the  ashes  of  the 
noted  writer  arrived  in  Boston  in  charge 
of  Mrs.  Whiting,  who  gave  it  in  charge 
of  an  undertaker.  The  ashes  were  in  a 
round  copper  box,  and  were  carried  in  a 
handbag.  The  bag  was  filled  with 
flowers,  the  offerings  of  friends  in 
Chicago. 

George  Riddle,  a  relative  of  the  dead 
woman  ;  the  undertaker,  and  a  reporter, 
were  the  only  people  present  when  the 
copper  box  was  lowered  into  the  small 
cavity  dug  beside  the  grave  of  the  dead 
woman's  mother. 


AN  EXCELLENT  CIRCULATION 
RECORD. 

While  many  newspapers  have  experi- 
enced a  "  slipping  back  "  on  the  average 
business  for  the  year  l8g6,  as  compared 
with  preceding  years,  there  are  some 
which  show  decided  advances  over  all 
previous  records.  The  Chicago  Journal 
is  one  of  the  papers  that  have  done  well, 
and  its  record  for  the  year — now  happily 
ended — which  is  quite  sure  to  be  long 
remembered  as  the  worst  that  American 
publishers  ever  had  to  go  through  up  to 
this  time,  is  certainly  a  glowing  one  in 
the  face  of  the  general  experience. 

The  Journar s  statement  of  circula- 
tion for  1896  is  given  elsewhere  in  this 
issue,  and  it  will  interest  advertisers  even 
more  than  newspaper  men.  Ralph  H. 
Booth,  the  business  manager,  writes  that 
the  Journal  now  stands  third  in  circula- 
tion among  Chicago  dailies. 


BROOKLYN  EAGLE  ALMANAC. 

The  Brooklyn  jS'a^/^  Almanac  for  1897 
accomplishes  something  which  might 
otherwise  have  been  thought  impossible, 
and  that  is  that  it  really  beats  its  own 
record  for  completeness,  extent  of  infor- 
mation and  able  handling  of  valuable 
details.  If  any  evidence  that  Editor 
Herbert  F.  Gunnison  is  equal  to  the 
most  exacting  demands  of  any  branch  of 
modern  publication  were  needed,  this 
year's  issue  of  the  almanac  would  fur- 
nish it.  No  one  who  intelligently  ex- 
amines the  contents  of  the  book  can 
withhold  high  praise  of  its  excellence. 


JANUARY  21,  1897 


THE  FOURTH  ESTATE 


3 


QUEER  MODERN  MUNCHAUSENS. 

Press  Agents  and  an  Association 
THAT  Sells  Sensations. 

The  ingenuity  of  the  press  agent  in 
getting  all  sorts  of  stories  in  the  news- 
papers has  never  been  more  marked 
than  this  season.  The  gentleman  in 
charge  of  the  free  advertising  bureau  of 
a  French  song-and-dance  performer 
started  the  epidemic. 

As  a  beginner  he  had  a  crowd  of 
waiters  at  her  first  exhibition  of  im- 
ported nastiness.  They  not  only  ap- 
plauded frantically,  but  at  the  end  ot  the 
show  cut  the  horses  from  the  woman's 
carriage,  dragged  it  to  the  wrong  hotel, 
the  dancer  gesticulating  and  protesting 
imtil  they  reached  the  right  place.  The 
men  being  in  dress  suits  they  were  rated 
as  heavy  swells  and  the  New  York 
papers  devoted  columns  to  the  extraor- 
dinary performance. 

The  next  move  was  to  have  the 
French  woman  sued  for  non-payment 
of  a  milk  bill,  it  being  alleged  that  the 
lacteal  fluid  used  for  bathing  was  ac- 
countable for  the  beauty  of  the  dancer 
and  the  charm  of  her  voice. 

Soon  the  woman  rescued  a  judge  from 
death.  His  horse  was  running  away 
and  she  on  her  bicycle  captured  and 
stopped  the  frantic  beast.  She  kept  on 
doing  wonderful  things  and  the  metro- 
politan press  continued  publishing  them 
imtil  she  started  on  a  western  tour, 
where  she  and  her  press  agent  continue 
to  startle  the  natives  with  wonders 
never  worked  before. 

The  success  of  the  dancer  and  her 
able  friend  led  to  the  formation  of  an 
association  to  furnish  for  actors  and 
actresses  amazing  matter  to  the  press. 

An  English  actor  on  arriving  in  New 
York  received  an  offer  from  the  con- 
cern to  place  him  immediately  before 
the  public  eye.  The  letter  read  as 
follows : 

Dear  Sir: — You  are  probably  aware  that 
nowadays  it  is  sensation  and  not  talent  that 
wins.  As  you  are  to  make  your  first  stellar 
appearance  in  New  York,  it  is  almost  necessary 
that  you  do  something  to  attract  attention,  and 
1  have  a  scheme  to  propose. 

On  Sunday  night,  January  10,  your  house 
will  be  entered  by  burglars.  They  will  turn 
the  place  upside  down,  and  upon  discove.y 
pistol  shots  will  be  hred.  They  will  escape, 
leaving  blood  stains  on  the  flDor.  You  will  get 
the  credit  of  fighting  single  handed  two  desperate 
robbers. 

The  New  York  H  raid's  and  other  morning 
daily  police  reporters  will  get  the  story,  and  the 
whole  town  will  be  talking  about  you.  I  will 
furnish  the  burglars  and  take  all  chances,  and 
will  only  charge  yen  $ioo  fjr  the  scheme. 

I  can  refer  you  to  a  dozen  managers.  I  am 
the  author  of  the  runaway  scheme  used  by  "  The 
Sporting  Duchess  "la§t  week,  and  I  got  them 
the  dead  horse  which  we  put  in  the  alley  for  the 
reporters  to  look  at.  Address 

EMPIRE  PRESS  ASSOCIATION, 
General  Delivery,  Post  Office. 

The  actor  turned  the  letter  over  to 
his  manager,  who  gave  it  to  the  New 
York  Herald.  A  reporter  did  the  rest, 
with  the  result  that  he  discovered  the 
concern  to  be  housed  at  No.  m  Nassau 
street,  where  one  Max  Marcin  manufac- 
tured sensations.  The  inventor  of  yarns 
may  be  forced  to  go  into  some  other 
business.  Ho  ought  to  succeed  as  a 
modern  Munchausen. 


ELECT  A  PUBLISHER. 

A  meeting  of  the  stockholders  of  the 
Boston  Herald  was  held  Monday  at 
which  Colonel  E.  H.  Woods  was  elected 
publisher.  This  is  a  new  title  on  the 
Herald. 


NEW  TRADE  JOURNAL. 

The  appearance  in  New  York  of  a 
weekly  entitled  Textile  America  is  an- 
nounced. Its  active  editorial  and  busi- 
ness management  is  in  the  hands  of  Max 
Jagerhubcr.who  has  long  been  connected 
with  various  trade  and  other  publica- 
tions. The  paper  is  published  by  a 
company  of  which  W.  H.  Cheney,  a 
silk  manufacturer,  is  president. 


It  is  reported  that  a  number  of  new 
class  and  trade  journals  are  contem- 
plated in  Chicago,  St.  Louis  and  New 
Orleans. 


WHO  INVENTED  INTERVIEWING  ? 

It  is  Now  Asserted  that  McCullagh 
WAS  Not  First  in  the  Field. 

In  many  of  the  obituaries  that  ap- 
peared after  the  death  of  Joseph  B.  Mc- 
Cullagh, the  distinguished  Missouri  jour- 
nalist was  credited  with  having  invented 
the  "interview"  as  it  now  exists,  and 
his  account  of  a  conversation  with  Presi- 
dent Andrew  Johnson  on  national  topics, 
printed  in  the  Cincinnati  Commercial  on 
February  13,  1 858,  has  been  mentioned 
by  many  papers  as  Mr.  McCullagh's  firs-  j 
effort  in  this  particular  kind  of  newst 
paper  work. 

It  may  seem  a  little  ungracious  to  de- 
prive the  late  editor  of  the  Globe-Demo- 
crat of  any  fame  that  has  been  ascribed 
to  him,  but  his  many  achievements  and 
high  character  won  for  him  so  much  de-  ' 
served  credit  that  he  can  well  spare  what 
is  not  rightly  his. 

If  the  Johnson  article  was  his  first 
interview,  it  is  absolutely  certain,  says 
the  New  York  Times,  that  he  did  not 
devise  this  expedient  for  making  public 
the  opinions  of  prominent  men.  On 
September  4,  1867,  there  appeared  in  the 
Boston  Advertiser  three  interviews,  each 
of  considerable  length,  and  each  bearing 
all  the  marks  by  which  this  form  of 
newspaper  writing  is  characterized  to- 
day. 

The  first  of  them  was  with  Senator 
Sumner,  and  in  it  he  talked  for  publica- 
tion and  with  great  frankness  about 
Johnson's  removal  of  Stanton,  Grant's 
motive  for  accepting  the  war  portfolio, 
the  duty  of  Congress  in  regard  to  im- 
peachment, and  the  characters  of  Fessen-  j 
den,  Seward  and  others. 

The  second  interview  was  with  Gen. 
B.  F.  Butler.  It  covered  much  the  same 
ground,  and  also  went  at  length  into 
national  finances.  The  third  gave  the 
views  of  Senator  Wilson  on  Johnson's 
policy. 

The  Advertiser  recognized  the  value 
of  these  interviews,  and,  perhaps,  their 
novelty,  for  it  printed  them  in  large 
type  on  its  first  page,  which  they  com- 
pletely covered.  Next  day  they  were 
reproduced  in  full  in  the  New  York 
Times,  and  doubtless  in  many  other 
papers. 


PROTECTION  FOR  NEWSPAPERS. 

A  circular  has  been  issued  by  P.  C. 
Boyle,  of  the  Oil  City  Derrick,  as  chair- 
man of  the  Pennsylvania  Editorial  Legis- 
lative Committee,  suggesting  that  the 
editors  and  publishers  of  his  state  take 
immediate  steps  toward  securing  neces- 
sary changes  in  its  libel  laws.  I 

It  is  stated  that  at  least  $50,000,000  is  j 
invested  in  the  publication  ot  newspapers  i 
in  Pennsylvania  and  that  no  other  busi-  1 
ness  in  the  state  with  the  same  amount  j 
of  capital  receives  so  little  protection  in 
legislative  enactments. 

Reference  is  made  to  the  fact  that 
within  the  past  twelve  months  libel  suits 
have  been  instituted  against  Philadel- 
phia publishers  alone  involving  damages 
aggregating  about  $1,000,000,  and  that 
excessive  verdicts  have  been  given  in 
cases  where  the  publishers  have  made 
every  effort  to  undo  any  wrong  that  has 
been  done  the  aggrieved  prosecutors.  No 
redress,  however,  can  be  found  under 
existing  laws. 


CANNOT  USE  THE  PRESS. 

Judge  Kirkpatrick  filed  a  decision  in 
the  United  States  circuit  court,  Trenton, 
N.  J.,  restraining  the  Newark  Freie  Zeil- 
ung  from  using  a  printing  press  made 
by  the  Duplex  Printing  Press  Company 
of  Battle  Creek,  Mich. 

The  patent  had  been  previously  de- 
cided by  the  United  States  court  of 
Massachusetts  as  belonging  to  the 
Campbell  Printing  Press  Company  of 
Ohio. 

The  Freie  Zeitung  claimed  the  right  to 
use  the  press  on  account  of  a  $25,000 
bond  given  by  the  Duplex  Company  to 
the  Campbell  Company  for  the  making 
ot  printing  presses.  The  court  held  that 
the  press  used  by  the  Freie  Zeitung  was 
not  included  in  the  bond. 


THE    MORAL    TAUGHT    BY  A 
NEWSPAPER  FILE. 

A  Discovery  Which  Interested  a 
Searcher  ok  Back  Numbers. 

A  lawyer  from  the  South  who  was  not 
long  ago  in  Philadelphia,  said  Leonard 
Darbyshire  recently  in  the  Cleveland 
World,  tells  an  advertising  story  that 
points  a  moral.  It  seems  he  had  been 
intrusted  with  the  commission  of  finding 
certain  possibie  American  heirs  to  the 
estate  of  an  English  decedent. 

"  In  making  this  inquiry,"  said  the 
lawyer,  "I  found  it  necessary  to  exam- 
ine the  files  of  leading  newspapers  in 
Philadelphia  and  New  York,  covering 
quite  a  long  period.  It  seemed  an  end- 
less task,  owing  largely  to  the  fact  that 
I  was  continually  getting  interested  in 
some  article  or  advertisement  that  had 
no  possible  connection  with  the  matter 
in  hand. 

"But  that  which  especially  engaged 
my  attention  while  perusing  those  back 
numbers  was  the  advertisements  of  cer- 
tain business  men  and  commercial 
houses  that  were  constantly  recurring 
throughout  the  files.  When  they  first 
attracted  my  attention  they  didn't  oc- 
cupy a  great  deal  of  space,  but  grew 
constantly  larger. 

"  In  these  well- worded  advertisements 
I  seemed  to  be  reading  the  history  and 
viewing  the  prosperous  growth  of  the 
houses  that  had  inserted  them.  Being 
a  stranger  in  both  cities  and  not  famil- 
iar with  the  places  of  business  about 
which  I  had  been  reading  so  much  in  the 
newspaper  files,  I  determined  to  gratify 
my  curiosity  by  visiting  some  of  them. 

"  This  I  did  and  found  colossal  build- 
ings, great  emporiums  of  trade,  employ- 
ing hundreds,  and  in  some  instances 
thousands  of  men  and  women.  From 
some  member  of  these  firms  I  would 
seek  information  regarding  the  history 
of  his  house,  telling  how  I  had  followed 
its  career  through  the  advertisements 
I  had  read  in  the  newspaper  files,  and 
without  exception  I  was  assured  that  the 
rapid  growth  and  extension  of  the  busi- 
ness was  due  more  to  judicious  newspa- 
per advertising  than  to  any  other  single 
factor." 


EDITOR  WAS  AFTER  WOLVES 
AND  SUBSCRIBERS. 
P.  A.  Badour,  editor  of  the  Me- 
nominee {lAich.)  Enttrprise,v{a%  arrested 
recently  on  a  charge  of  hunting  deer 
without  a  license.  He  says  that  he  was 
not  hunting  deer,  but  wolves,  and  that 
the  principal  object  of  his  visit  to  that 
section  was  in  the  interest  of  his  paper; 
in  other  words,  he  was  looking  for  sub- 
scribers as  well  as  wolves. 


JERSEY  CITY  JOURNAL'S  NEW 
YORK  OFFICE. 

J.  J.  Hundley  has  been  appointed 
manager  of  the  New  York  office  of 
the  Jersey  City  Evening  Journal,  A.  M. 
Foote  having  resigned,  and  full  facili- 
ties will  continue  to  be  extended  to 
present  and  prospective  advertisers  in 
the  yournal.  Until  February  i  Mr. 
Hundley  will  be  located  in  Room  73  in 
the  Pulitzer  Building. 


JAPANESE  NEWSPAPER. 
M.  S.  Matsumoto  has  filed  in  the 
post-office,  as  second-class  mail  matter, 
a  Japanese  newspaper,  known  as  the 
New  York  Japanese  News.  The  paper 
contains  everything  of  interest  to  the 
race  in  Greater  New  York,  and  will  be 
issued  weekly.  It  is  an  8  page  paper 
written  entirely  by  hand,  and  the  450 
copies  which  make  up  the  circulation 
are  then  run  off  by  the  mimeograph 
system. 

NOT  WORTH  THE  CANDLE. 

Several  newspaper  men,  says  the 
Newspaper  West,  have  learned  that 
puffing  George  P.  Rowell  doesn't  get 
them  anything. 

No,  indeed;  it  costs  more  than  a  puff 
to  get  anything  from  Rowell,  and  many 
newspaper  men  are  thinking  that  it 
isn't  worth  much  after  you've  got  it. 


AN  INVENTOR'S  BIG  CLAIMS. 

Frederick  Wicks,  an  English  inventor, 
has  patented  a  type-casting  machine 
which  it  is  claimed  can  make  types  *o 
cheaply  that  printers  will  find  it  more 
economical  to  use  them  once  and  melt 
them  down  than  to  distribute  them  and 
print  from  them  time  after  time. 

The  important  feature  of  the  machine 
lies  in  the  fact  that  the  matrices  in 
which  the  type  is  cast  are  disposed 
round  the  edge  of  a  wheel  revolving  hor- 
izontally, and  that  type,  cooled  and 
ranged  in  line  ready  for  use,  can  be  de- 
livered at  the  rate  of  about  50,000 
stamps  an  hour. 

Each  revolution  of  the  wheel  pro- 
duces a  fount  of  type  so  arranged  that 
the  sorting  for  the  purposes  of  any  com- 
posing machine  already  in  use  or  for  a 
machine  also  invented  by  Mr.  Wicks, 
and  particularly  adapted  to  them,  is  said 
to  be  a  matter  of  simplicity. 

The  Wicks  type  composing  machine, 
to  be  used  in  conjunction  with  the 
rotary  type-casting  machine,  it  is 
claimed  sets  combinations  of  letters  and 
whole  words  with  a  single  stroke  upon 
the  key-board  and  gathers  the  separate 
letters  together  and  places  them  in  posi- 
tion. 

The  separate  letters  permit  of  correc- 
tion and  variation  in  accordance  with 
the  common  practice  of  the  compositor 
and  the  line  is  "justified  "  or  regulated 
to  the  proper  length  by  the  turn  of  a 
lever  in  an  instant. 


PRESS  AGENT  SUES. 

George  Waugh  Arnold  is  suing  Oscar 
Hammerstein.  Mr.  Arnold  alleged  that 
he  was  employed  by  Hammerstein  to 
act  as  press  agent  at  Olympia  at  a 
weekly  salary  of  $60,  and  remained  in 
the  employment  of  the  defendant  until 
last  week,  when  he  resigned.  Arnold 
alleges  in  his  complaint  that  William 
Hammerstein  informed  him  that  Little 
Egypt  and  Cora  Routt  had  been  engaged 
to  appear  at  Olympia.  The  idea  then 
struck  him,  says  Arnold,  to  write  a 
sketch  portraying  the  scenes  at  Seeley's 
dinner. 

He  says  that  the  Hammersteins 
agreed  to  the  plan,  and  that  when  he 
asked  what  he  should  get  for  the  work 
William  replied:  "Oh,  we  will  fix  that 
all  right  and  take  care  of  you."  After- 
ward, when  he  asked  about  his  compen- 
sation, he  says  that  Hammerstein  made 
no  reply.  He  got  nothing,  and  re- 
signed. He  says  that  the  defendants 
have  the  right  to  play  the  sketch  only  at 
his  pleasure,  and  that  he  warned  them 
against  doing  so  on  January  13. 

Mr.  Hammerstein  states  that  the 
sketch  in  question  was  written  by  James 
Thornton  and  Edward  Latell,  two  of  the 
actors  in  it,  and  that  Arnold  had 
nothing  to  do  with  it. 


INTERESTING  CONTEMPT  CASE. 

An  interesting  contempt  case  is  soon 
to  be  decided  in  Tampa,  Fla.,  where 
Judge  Barron  Phillips  has  had  a  process 
issued  against  W.  F.  Stovall,  editor  of 
the  Tampa  Tribune,  and  Robert  Mugge. 

It  seems  that  Mugg-e  had  been  in- 
dicted as  keeping  a  disorderly  place, 
through  the  judge's  charge  made  to  the 
grand  jury.  He  inserted  an  advertise- 
ment in  the  Tribune  in  the  form  of  % 
reading  notice,  which  referred  to  the  ac- 
tions of  the  jury  as  based  on  "  ignorance, 
malice,  intolerance  and  hypocrisy." 

These  are  the  expressions  to  which 
the  judge  takes  exception,  and  he  pur- 
poses to  have  an  explanation  from 
Mugge  for  writing  them,  and  from 
Stovall  for  printing  them  in  his  paper, 
even  if  they  were  paid  for. 


FREE  PRESS  STILL  LIVES. 

Certain  journals  usually  reliable  in 
their  news  recently  announced  that  the 
Cheney  (Wash.)  Free  Press  had  sus- 
pended. The  publisher  of  the  paper 
writes  that  this  is  not  so,  and  that  the 
Free  Press  will  continue  to  be  pub- 
lished. 
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Leads  all  New  England! 

648,152 

was  the  circulation  of  the 

BOSTON 
HERALD 

on  November  4,  1896. 

This  is  the  new  "  High 
Water  Mark"  for  New 
England  Journalism. 

The  character  and  influence  of  this 
circulation  is  unsurpassed  by  that  of  any 
American  newspaper. 


HAS  WON 

PUBLIC  APPROVAL. 


Office  of  Jos.  J.  GooDE, 
Wholesale  Newsdealer,  io8  W.  32d  St., 

New  York,  December  22,  1896. 
To  the  Publisher  of  the 

NEW  YORK  TIMES: 

Dear  Sir:  I  am  pleased  to  note  and 
call  your  attention  to  the  growth  of  your 
circulation.  Comparing  the  week  end- 
ing December  5  with  that  of  September 
13,  an  increase  in  actual  sales  is  shown 
of  i6i  PER  CENT,  on  my  books. 

You  are  to  be  congratulated  on  this 
great  improvement.  Your  Sunday  Maga- 
zine Supplement  has  helped  your  Sunday 
sales  wonderfully.  Your  motto,  "All 
the  News  That's  Fit  to  Print,"  seems  to 
have  won  the  approval  of  the  reading 
public.   J.  J.  GOODE. 

Mr.  Goode  supplies  about  700  of  the 
leading  Newsdealers  of  New  York  City. 

™E  N  E W 

ORLEANS 
ITEM 

Makes  the  Following  Statements, 
and  is  Prepared  To  Back  Them  : 

That  it  has  a  larger  circulation  and  is 
delivered  directly  into  more  homes 
daily  than  any  other  paper,  morning  or 
evening,  published  in  the  South.  Ad- 
vertisers who  contemplate  advertising  in 
the  South  should  WRITE  FOR  RATES. 

Boston 

JOURNAL 

LEADING  REPUBLICAN  NEWS- 
PAPER OF  NEW  ENGLAND. 

It  has  a  field  of  its  owa,  not  covered  by 
any  other  newspaper. 

CIRCULA.TION,  82,622, 


THE 

Chicago  Chronicle. 

State  op  Illinois,  J  . 
Cook  County,  ) 

H,  W.  Seymour,  publisher  of  the  Chicago 
ChroniclCt  being  first  duly  sworn,  on  oath,  says 
that  the  average  circulation  c  fihe  Chicago  Chron- 
icle, for  the  year  ending  November  30,  1896,  is 

70,474  COPIES  DAILY, 
01,056  copies  Sunday, 

H.  W.  SEYMOUR. 
Sworn  to  and  subscribed  before  me  this  aad 
day  of  December,  1896.   Lester  L.  Jones, 

Notary  Public 


FROM  THE"AD"FIELD 


MANY  ITEMS  OF INTEREST  FROM 
NUMEROUS  AND  VARIED 
SOURCES. 


The  Big  Time  Coming  in  Omaha — 
Kolafra's  Publicity  for  1897 — 
New  Entries  in  the  World  of 
Space— Unwise  Advertisers  Who 
Use  Class  Papers  Only— Tobacco 
AND  Typewriters -Miscellaneous 
Notes. 


OMAHA'S  COMING  FAIR. 

An  important  fair  is  to  be  held  in  Oma- 
ha next  year.  It  will  be  known  as  the 
Trans-Mississippi  and  International  Ex- 
position. The  board  of  fifty  directors 
is  chiefly  composed  of  Omaha  business 
men.  It  will,  no  doubt,  be  a  success,  for 
Edward  Rosewater,  o(  the  Omaha  Bee, 
is  manager  of  the  department  of  publicity, 
and  G.  M.  Hitchcock,  of  the  Omaha 
World- Her  aid, "^zs  been  selected  as  man- 
ager of  the  department  of  promotion.  The 
advertising  will  be  placed  by  Mr.  Rose- 
wafer,  and  Mr.  Hitchcock  will  look 
to  the  securing  of  State  appropriations. 


OLD    COMPANY'S    NEW  CON- 
TRACTS. 

The  contracts  now  being  made  for  the 
Williams  Typewriter  will  be  handled  by 
the  National  Advertising  Company, 
New  York.  This  machine  has  been  ad- 
vertised for  quite  a  number  of  years, 
and  although  the  volume  of  publicity 
was  judiciously  curtailed  for  a  time  to 
meefcurrent  conditions,  the  managers 
of  the  company  deserve  a  share  of  the 
success  coming  to  all  good  men  in  1897. 


THE  POOR  BOOK  ADVERTISERS. 

The  H.  B.  Claflin  Company,  New 
York,  probably  the  most  important 
wholesale  dry  goods  house  in  the  world, 
has  opened  a  book  department.  Those 
who  have  fought  against  the  competi- 
tion of  department  stores  in  the  retail 
sale  of  books  are  evidently  to  have  at 
command  additional  grounds  for  the 
complaints  made  recently. 


PROPOSED   GALLERY    OF  THE 
HANDSOME. 

T.  W.  Morrison  &  Company,  Plain- 
field,  N.  J.,  are  sending  orders  to  pub- 
lishers ol  dailies  for  advertising  a  system 
of  photographing  in  oil  colors.  They 
ask  publishers  to  give  $5  worth  of  ad- 
vertising space  and  $10.75  cash,  for 
which  they  will  give  each  publisher  an 
"  oil  photo  "  of  himself. 


KOLAFRA  WILL  HOLD  ITS  OWN. 

Although  the  advertising  of  Kolafra 
has  not  been  so  conspicuous  recently  as 
it  was  ten  or  twelve  months  ago,  this 
does  not  by  any  means  signify  that  the 
progress  of  this  preparation  has  been 
checked.  The  Kolatra  remedies  will 
be  actively  pushed  for  1897  and  a  gen- 
erous amount  of  newspaper  and  maga- 
zine advertising  will  be  done. 


WHERE  KNOWLEDGE  COUNTS. 

The  Saver  Medicine  Company,  49  and 
51  Marion  street.  New  York,  has  pene- 
trated beyond  the  portals  of  the  mysteri- 
ous and  alluring  realm  of  publicity,  and 
is  incurring  some  initial  outlays  for 
publicity  of  various  kinds.  In  a  cam-  I 
paign  of  publicity  a  knowledge  of  the 
fact  that  newspaper  advertising  is  "the 
best"  is  quite  a  saver. 


A  NEW  TOILET  S3AP. 

James  H.  Hepburn,  M.  D.,  corner  of 
nth  and  F  streets,  N.  W.,  Washington, 
D.  C,  is  introducing  to  druggists  anew 
skin  soap  lor  which  attractive  claims 
are  made.  Advertising  in  local  papers 
will  undoubtedly  be  done  from  time  to 


time,  but  it  is  not  likely  that  papers  of 
general  circulation  will  be  used  outside 
of  trade  journals. 


AN  OLD  COMPANY'S  CHANCE. 

The  Frank  Miller  Company,  manu- 
facturer of  shoe  dressings,  has  spent  a 
good  deal  of  money  for  advertising  in 
past  years,  but  does  not  seem  to  have 
quite  lived  up  to  its  record  ot  late.  A 
friend  of  publicity  suggests  that  the  year 
1897  will  be  a  good  one  for  an  extension 
of  the  company's  advertising  plans. 


MISCELLANEOUS  NOTES. 

Additional  orders  are  being  given  for 
advertisements  of  the  Modes  Publishing 
Company,  New  York. 

The  Bryant  and  Stratton  Business 
College  of  Buffalo  will  do  somewhat 
more  aggressive  advertising  this  year 
than  has  Deen  its  custom  recently. 

T.  J.  King,  Richmond,  Va.,  is  send- 
ing orders  to  agricultural  papers  for 
seed  advertising. 

J.  F.  Hullet  &  Company,  715  West 
Lexington  street,  Baltimore,  will  do  a 
little  advertising,  for  a  time,  of  an  office 
novelty. 

The  Barrett  House,  New  York  city, 
is  sending  out  propositions  for  advertis- 
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17,748 

AVERAGE  CIRCULATION  OF  THE 

MILWAUKEE 

EVENING 

WISCONSIN 

FOR  TWELVE  MONTHS. 


Reinolts  &  Company,  Rossland,  Brit- 
ish Columbia,  are  using  a  few  daily 
issues  in  the  United  States  to  advertise 
the  Trail  Creek  mining  district. 

J.  C.  Suffern,  Voorhis,  III.,  is  about  to 
place  some  seed  advertising  in  the 
West. 

General  mediums  are  being  used  by 
the  Dunkley  Celery  and  Preserving 
Company,  of  Kalamazoo,  Mich. 

The  Coulter  Inhaling  Institute,  1298 
Broadway.  New  York,  is  in  quest  of 
"mail"  patronage.  It  manufactures 
an  inhaler  and  vaporizer  which  is  in  use 
in  federal  hospitals.  No  doubt  news- 
paper advertising  will  be  done. 

"Gray  &  Company,"  Columbus,  O., 
are  advertising  a  line  of  specialties  in 
religious  papers  and  general  mediums 


TRADE  ADVERTISING  IS  GOOD, 
BUT  IS  NOT  ALL. 

The  Kis-You  Company,  100  Lake 
street,  Chicago,  is  introducing  a  breath 
perfume.  It  will  use  trade  journals. 
This- is  wise,  of  course,  but  how  can  the 
company  get  along  without  at  least  a 
few  choice  magazines  and  a  few  dozen 
good  dailies? 


WILL   USE   NO  GENERAL 
MEDIUMS. 

It  is  again  announced  that  the  Im- 
perial Granum  Company,  New  Haven 
and  New  York,  will  use  no  newspapers 
or  periodicals  exclusive  of  the  mtdical 
press  during  1897.  Running  contracts 
in  magazines,  etc.,  will  be  allowed  to 
expire. 


OUGHT  TO  ADVERTISE. 

The  Goodrich  Polish  Manufacturing 
Company,  Campbello,  Mass.,  is  said  to 
have  met  with  great  success  in  introduc- 
ing several  shoe  polishes.  No  general 
advertising  has,  it  seems,  so  far  been 
done.  The  one  method  for  greatly  in- 
creasing its  business  has  therefore  obvi- 
ously been  neglected. 


AN  OLD  FIRM  REORGANIZED. 

The  seed  firm  of  James  Vick's  Sons, 
Rochester,  N.  Y.,  has  been  reorganized, 
W.  J.  Mandeville  being  now  the  treas- 
urer. It  is  putting  out  a  limited  line  of 
advertising,  divided  up  among  the  prom- 
inent advertising  agencies. 


A   COMPLIMENT  FROM  ST. 
LOUIS  TO  CHICAGO. 

A  line  of  advertising  is  being  placed 
by  Lord  &  Thomas,  in  dailies,  lor  the 
Anheuser-Busch  Brewing  Company  of 
St.  Louis. 


ADVERTISING  WILL  PAY. 

The  Quaker  Novelty  Company, 
Salem,  O.,  has  purchased  the  patent 
rights  for  a  bread  pan  which  marks  the 
loat  for  cutting  into  slicec. 


LITTLE  ITEM,  BIG  BUSINESS. 

The  regular  list  for  the  Durham  To- 
bacco advertising  will  shortly  be  made 
up.  The  orders  will  go  out  through  the 
N.  W.  Ayer  Agency  a  few  weeks  later. 


BIG  NAME,  LITTLE  BUSINESS  ? 

The  "Dr.  Edison  Company,"  Bloom- 
ington.  111.,  is  advertising  a  toothache 
cure  in  western  dailies  and  weeklies. 


MiLWAUKSB,  January  1,1897. 
State  of  Wisconsin,  1 
Milwaukee  County,  )  ' 

P.  D.  O'Brien,  being  duly  sworn,  says,  that 
he  is  now  and  has  been  for  seventeen  years 
foreman  of  the  newspaper  pressroom  of  the 

EVENING  WISCONSIN, 

and  has  had  charge  of  the  presses  and  paper 
used  in  printing  the  Evening  Wisconsin  ;  that 
he  knows  of  his  own  knowledge  that  the  average 
daily  circulation  of  the  Evening  Wisconsin  for 
twelve  months,  from  January  i,  1896,  to  January 
I,  1897,  was  Seventeen  Thousand  Seven  Hun- 
dred and  Forty-eight  (17,748)  copies. 

The  average  daily  circulation  of  the  Evening 
Wisconsin  lor  the  month  of  December,  last 
past,  was  seventeen  thousand  and  fifty-five 
(17.555)  copies. 

P.  D.  O'BRIEN. 

Subscribed  and  sworn  to  before  me  this  ist  day 
of  January,  1897,  A.  D.  W.A.  BOOTH, 
Notary  Public,  Milwaukee  County. 

THE  EVENING  WISCONSIN  CO., 

C.  H.  EDDY,  Representative, 
10  Spruce  Street,  NEW  YORK. 

THE  JERSEY  CITY 
EVENING  JOURNAL 

will  in  future  be  represented  in  New  York  by 
Mr.  J.  J.  Hundley,  who  will  be  the  manager  of 
the  Journal's  New  York  olTice,  which,  until 
February  i,  will  be  located  in  Room  73,  Pulitzer 
Building. 


ing.  Persons  who  have  had  dealings 
with  the  house  in  the  past  make  com- 
plaints that  call  for  caution  before  ac- 
cepting propositions. 

Thomas  P.  Simpson,   a  long-estab- 
lished patent  attorney  in  Washington, 
will  use  a  selected  list  of  papers  for  his 
usual  three- line  advertisement  during 
j  the  season. 

The  Grand  Union  Tea  Company, 
Rockford,  111.,  is  the  name  of  a  concern 
which  is  working  up  trade  in  teas  and 
coffees  through  agents.  Space  in  papers 
circulating  in  rural  districts  will  be  used 
to  a  slight  extent. 

H.  C.  Leech  &  Company,  183  Dear- 
born street,  Chicago,  are  advertising  in 
the  West  for  orders  for  mail  trade  in 
clothing,  harness  and  other  goods. 

F.  L.  Sweany,  M.  D.,  an  advertising 
physician  with  offices  in  a  number  of 
western  cities,  is  increasing  the  size  of 
his  advertisements.  His  St.  Louis  office 
is  at  Broadway  and  Market  streets. 

The  Wilcox  Specific  Company  and  Dr. 
Lobb,  of  Philadelphia,  will  shortly  send 
out  new  orders  lor  advertising.  They 
will  probably  go  through  an  agent, 
although  at  present  no  agency  has  been 
named. 

The  Stearns  Electric  Paste  Company, 
200  Randolph  street,  Chicago,  contem- 
plates a  liberal  use  of  newspaper  and 
magazine  space  during  the  year. 
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in  the  West.  This  concern  is  connec- 
ted with  the  World  Manufacturing  Com- 
pany, also  of  Columbus,  whose  adver- 
tising was  done  through  the  Chesman 
Agency  when  the  Alden  concern  failed. 

The  Palmer  Advertising  Agency  has 
changed  its  quarteis  from  the  Potter 
Building  to  377  Broadway,  New  York. 

Some  advertising  for  Pillsbury's  Flour 
is  being  placed  by  R.  P.  Tillman,  Globe 
Building,  Boston.  Papers  in  the  east- 
ern states  will  be  the  mediums  used. 

The  Henry  Clay  Publishing  Company, 
1  Park  Row,  New  York,  will  do  some  ad- 
vertising in  dailies  only,  in  introducing 
subscription  books  of  a  political  char- 
acter. 

James  Goldsmith,  Astor  Place,  New 
York,  is  seekmg  a  wider  market  for 
waterproof  collars,  cuffs,  etc. 

The  Victor  Tenderer  Company,  Cin- 
cinnati, is  a  concern  which  will  prob- 
ably make  use  of  advertising  in  intro- 
ducing a  patent  device  for  making  meat 
tender  without  pounding. 

The  Texas  Colonization  Company, 
Orange  City,  la.,  is  advertising  Texas 
real  estate  in  southern  and  western 
agricultural  papers. 

George  W.  Murphy  &  Company, 
Quincy,  111.,  doing  business  as  th« 
Noxall  Incubator  Company,  are  making 
contracts  with  agricultural  and  monthly 
papers. 

Joseph  M.  Neil,  nurseryman,  La 
Porte,  Ind.,  is  sending  out  orders  to 
monthly  papers  in  the  West. 

The  Raphael  Wine  Company,  of  64 
Broad  street.  New  York,  is  placing  a 
"Tonic  Wine"  in  drug  stores,  and  will 
shortly  advertise  it  in  general  mediums. 

The  Trenton  Sanitarium,  of  318 
Chestnut  street,  Trenton,  N.  J.,  is  being 
advertised  in  the  State  of  New  Jersey, 
the  business  going  direct. 

The  Mammoth  Cigar  Company, 
Winsted,  N.  C,  is  again  advertising  m 
monthlies  and  weeklies  direct. 

L.  White  &  Company,  209  State 
street,  Chicago,  are  again  sending  orders 
to  weekly  and  monthly  papers,  advertis- 
ing work  for  ladies  at  home. 

Young  America  is  the  name  of  a  pub- 
cation  in  Philadelphia  which  will  be 
advertised  in  a  very  modest  way  in  a 
few  publications. 

The  Luxury  Saddle  Company,  192 
Broadway,  New  York,  will  do  a  little 
advertising  for  a  bicycle  saddle. 

The  Erie  Medical  Company,  Buffalo, 
is  to  advertise  heavily  during  1897.  Its 
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orders  will  be  handled  by  a  number  of 
agencies,  and  if  the  expectations  of  the 
company  are  carried  out,  the  aggregate 
for  the  year  will  exceed  that  for  1896. 

Additional  space  is  being  contracted 
for  in  leading  dailies  for  the  Postum 
Cereal  Company,  of  Battle  Creek.  The 
contracts  are  made  by  the  Charles  H. 
Fuller  Agency. 

The  George  R.  Fuller  Company, 
Rochester,  N.  Y.,  will  advertise  artifi- 
cial limbs  in  selected  papers  during  the 
year. 

Publishers'  dealings  with  Ettinger  & 
Freed,  insurance  agents,  who  placed 
advertisements  in  a  list  of  papers  some 
months  ago,  are  claimed  in  most  cases 
to  be  unsatisfactory.  Publishers  still 
running  the  advertisements  should  make 
inquiries  before  continuing. 

The  advertising  for  F.  A.  Stuart, 
Marshall,  Mich,,  is  placed  by  the  Charles 
H.  Fuller  Agency. 

Among  the  advertisers  who  will  use 
space  during  the  year  is  the  Finlay 
Flameless  Gas  Stove  Company,  128 
West  23d  street.  New  York. 

The  Harper  Furniture  Company,  571 
Main  street,  Buffalo,  N.  Y.,  will  en- 
deavor to  attract  mail  orders  for  furni- 
ture by  a  little  general  advertising. 

The  Gillette  Shirt  Company,  Cort- 
land, N.  Y.,  is  the  name  of  a  concern 
which  is  credited  with  a  wish  to  build  up 
an  extensive  business  by  advertising  and 
other  methods. 


SPECIAL  AGENCY  NOTES. 

Ralph  McKee,  the  special  agent,  has 
become  eastern  advertising  representa- 
tive for  the  Christian  Endeavorer,  of 
Chicago,  a  paper  of  large  circulation. 
Mr.  McKee's  list  has  grown  until  it  in- 
cludes quite  a  number  of  papers,  which 
he  represents  exclusively  among  adver- 
tisers in  the  East.  It  embraces  the  Nash- 
ville American,  Norfolk  Virginian, 
Quincy  (III.)  Journal,  Spokane  Chron- 
icle, Dayton  Journal—^  dailies — be- 
sides  the  Dayton  Farmer'' s  Home  and 
Chicago  Prairie  Farmer.  His  office  is 
in  the  Times  Building,  New  York. 

Sports  Afield,  Chicago,  will  be  repre- 
sented among  advertisers  in  the  East  by 
Louis  V.  Urmy,  Times  Building,  New 
York.  Mr.Urmy 's  list  now  embraces  about 
twenty  papers,  among  them  being  the 
Cincinnati  American  Grange  Bulletin, 
Sioux  City  Journal  and  Times,  Dubuque 
Telegraph,  Davenport  Ti}nes,  Harris- 
burg  Call  and  others,  besides  severaly 
weeklies  and  monthlies. 

S.  S.  Vreeland  has  renewed  his  rep- 
resentation among  advertisers  of  the 
Albany  Journal  and  Albany  Express. 
He  anticipates,  from  what  he  learns  from 
advertisers,  that  the  year  will  witness  a 
generous  volume  of  advertising  for  well- 
established  papers  in  practically  all  sec- 
tions of  the  country. 

Active  and  continuous  representation 
in  Chicago,  among  advertisers,  of  east- 
ern and  southern  newspapers  is  now  so 
essential  that  it  is  somewhat  surprising 
that  a  larger  number  of  publications  do 
not  arrange  for  a  branch  advertising 
office  in  the  city  named.  The  volume 
of  advertising  handled  in  Chicago  will 
grow  from  year  to  year. 


WAR  DANCE  OF  MEDICINE  MEN. 

At  a  recent  hearing  in  the  suit  brought 
by  the  A.  J.  White  Company,  of  New 
York,  against  the  Ohio  Food  Commis- 
sioners, before  referees  in  New  York,  S. 
W.  Bowne  of  Scott  &  Bowne  was  cross- 
examined.  He  refused  to  testify  on 
many  points  raised  by  the  plaintiff.  The 
A.  J.  White  Company  is  charged 
with  the  rather  excusable  effort  to 
make  capital  out  of  Mr.  Bowne's  refusal 
to  answer  the  questions  put  to  him,  not- 
withstanding his  assertion  that  his  re- 
fusal was  based  on  the  fact  that  to  answer 
would  prejudice  his  own  case  in  the  libel 


suit  now  pending  between  the  A.  J. 

White  Company  and  the  firm  of  Scott  & 
Bowne. 

It  was  brought  out  in  the  course  of  the 
hearing  that  the  A.  J.  White  Com- 
pany had  obtained  copies  of  let- 
ters written  by  Mr.  Bowne  to 
his  partner  in  London,  which  con- 
tained statements  derogatory  to  the  in- 
terests of  the  plaintiffs  in  the  suit.  The 
letters  came  into  the  possession  of  the 
A.  J.  White  Company  through  the 
alleged  venality  of  a  former  employee 
of  Scott&  Bowne  who  was,  it  is  alleged, 
bought  over  by  the  complaining  firm 
for  the  work  of  purloining  the  docu- 
ments. Mr.  Scott  did  not,  however, 
admit  the  authenticity  of  the  letters  in 
question. 


NOTES  ON  CURRENT  ADS. 

The  use  of  the  outline  display  type 
introduced  by  the  New  York  Herald  is 
gradually  extending  over  the  country. 
There  is  certainly  less  objection  to  this 
style  of  display  than  there  is  to  the 
offensive  borders  of  heavy  build  which 
many  advertisers  have  thought  it  neces- 
sary to  use  to  get  attention. 

For  a  union  of  different  points  of  merit 
the  advertisements  of  the  Remington 
Typewriter  still  seem  to  lead  the  type- 
writer announcements.  That  company 
appears  to  have  acquired  the  talent  of 
putting  effective  advertisements  in  spaces 
of  moderate  dimensions. 

Advertising  men  in  New  York  are 
criticizing  very  favorably  many  of  the  ad- 
vertisements of  A.  A.  Van  Tine  &  Com- 
pany, whose  advertising  is  in  charge  of 
F.  J.  Gibson. 

An  advertisement  of  Pears'  Soap,  in 
which  the  initial  letters  of  that  name  are 
handled  so  as  to  serve  as  the  synonym  of 
"postscript,"  has  proved  effective  to 
such  an  extent  that  it  will  be  used  freely 
in  magazines  and  other  high-class  pub- 
lications. Appropriate  illustrations  have 
been  added  to  the  text.  The  advertise- 
ment was  originally  prepared  by  the 
Morse  Agency  for  insertion  in  the 
Christian  Nation. 


AN  EAST  INDIAN  AD  THAT 
BROUGHT  RESULTS. 

The  Amrita  Bazar  Patrika,  published 
in  Calcutta,  recently  contained  the  fol- 
lowing paragraph: 

Tlie  advertisement  columns  of  a  newspaper 
in  E;igland  will  show  that  people  in  that  coun- 
try have  more  wealth  than  they  require,  and  are 
at  a  loss  what  to  do  with  ihe  surplus.  They  try 
to  induce  borrowers  of  money  to  come  to  them 
by  offering  all  sorts  of  advantages. 

In  India  there  is  not  a  single  capitalist  who  is 
seen  to  come  forward  to  advertise  for  the  pur- 
pose of  securing  customers.  One  foolishly  did 
it  in  our  column*,  and  the  result  was  disastrous. 
He  was  besieged  by  such  a  large  number  of  ap- 
plicants for  loans  that  he  had  to  withdraw  the 
advertisement  at  once. 

This  glimpse  at  the  East  Indian  pub- 
lisher's point  of  view  certainly  possesses 
quaint  simplicity. 


REMARKABLE    SPECIAL  ISSUE. 

The  tenth  anniversary  number  of  the 
Pharmaceutical  Era  represents  one  of 
the  great  achievements  of  trade 
journalism  in  America.  From  the 
artist's  conception  of  the  "  Twentieth 
Century  Pharmacists "  on  the  front 
page  to  the  reproduction  of  crude  drugs 
in  colors  on  the  back  cover,  it  is  a  con- 
tinuous story  of  information  regarding 
the  drug  trade. 

It  contains  168  pages  of  text  matter, 
with  more  than  250  illustrations.  There 
are  64  pages  devoted  to  advertisements 
and  indexes,  6  pages  of  inserts  and  8 
pages  for  the  double  cover,  or  a  total  of 
246  pages.  The  entire  edition  consumed 
more  than  25  tons  of  paper,  40,000 
copies  being  printed.  The  Pharmaceuti- 
cal Era  is  published  by  D.  O.  Haynes  & 
Company,  New  York.  They  evidently 
endeavored  to  place  in  this  issue  a  greater 
and  more  varied  amount  of  information 
regarding  the  drug  trade  in  America 
than  was  ever  published  in  any  one 
volume  before. 
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Over  400,000  daily. 
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INDEPENDENT  IN  POLITICS, 
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THE  FOURTH  ESTATE 


JANUARY  21,  1897 


The  fourth  ESTATE 

A  NBWSPAPBR  FOK  THB 
MAKERS   OP  NBWSPAFBRS 


Edmund  Burke  said  there  were  Three  Estaiei 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sat  a  Fourth  Estate,  more  import- 
ant far  than  they  all. — Carlvlb's  Heroes  and 
Hero  Warship,  Lecture  V. 


Thursday,  January  21,  1897. 


ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 

ROBERT  HALSTEAD,  1 
WILLIAM  WATTENBERG.  i 


OFFicss: 

Broadway  and  Murray  Street, 

OPPOSITB  CITV  HALL  HARK 
'POSTAL  THLBGRAPH  BUILDING), 
LONS- DISTANCE    TBLHPHONE,    1 770  CORTLANDT 


Plcaseaddress  all  communications  simply  co 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
•o  that  immediate  attention  may  be  secured. 


TWO  DOLLARS  A  year,  in  advance, 

t-> any  part  ot  the  United  States  or  Canada;  to 
Poreifn  Countries  in  the  postal  nolon,  %^  a  year. 
Single  copies,  TEN  CENTS. 

Subscribers  should  have  their  copies  of  Thb 
Fourth  Estate  addressed  to  their  homes^  so 
as  to  avoid  chance  o/  loss  in  the  mass  of 
exchanges  which  go  to  every  newspaper  office. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  i6o  lines  to  the  column). 

Discounts:  Od  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  |i  per  lineeach  insertion,  with- 
out discount. 

Small  advertisements  under  classified  headings, 
•uch  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ants,  35  cents  a  line  (about  7  words)  each  in- 
lertion,  without  discount. 


WE  CAN  NOT  "EXCHANGE." 
It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

OUR    CHOICEST    "  BARGAINS." 

No.  I. — For  $5  we  will  send  three  annual  sub- 
(oriptiont. 

No.  a. — For  $25  we  will  send  25  annual  sub- 
toriptions. 

BOUND  VOLUMES. 

For  <2.so  we  will  send  a  bound  volume  of  the 
last  half-year,  March  to  August,  inclusive; 
or  for  $1;  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
taclasive. 


KEEPING  PORK  IN  THE  BARREL. 

Among  recent  suspensions  are  in- 
cluded a  number  of  monthly  papers 
whose  sudden  decease  must  have  been 
a  surprise  to  many  friends  of  the  pub- 
lishers, inasmuch  as  the  latter  had  Iseen 
hopeful  to  the  highest  degree  and  were 
obviously  quite  active  in  the  subscription 
department. 

There  are  several  instances,  indeed, 
in  which  the  managers  of  such  publica- 
tions have  boasted  continually,  until 
quite  near  the  final  issue,  of  the  amount 
of  cash  that  was  being  taken  in  on  sub- 
scriptions received.  There  is  no  doubt 
that  these  parties  really  did  what  is 
termed  "  a  big  trade,"  nor  is  there  any 
doubt,  on  the  other  hand,  that  they 
came  to  grief  largely  owing  to  a  want 
of  foresight. 

It  has  been  noted,  in  cases  in  which 
cash  yearly  subscriptions  were  being 
secured  for  a  periodical,  that  the  man- 
agers were  quite  carried  away  by  the 
daily  receipt  of  so  much  cash,  and  in- 
curred outlays  and  spent  money  with 
such  freedom  that  even  a  creditable  re- 
serve fund  would  have  been  unable  to 
stand  the  strain. 

It  is  now  too  often  the  case  that  pub- 
lishers forget  that  when  they  accept 
cash  subscriptions  to  a  paper  there  is  an 
ethical  prior  lien  on  the  receipts  for  an 
amount  at  least  sufficient  to  pay  all  the> 
expense  of  publication  for  a  year.  This 
is  a  part  of  the  obligation  which  a  pub- 
lisher assumes  which  is  too  often  lost 
sight  of.    The  managers  delude  them- 


selves  with  the  idea  that  the  inflow  of 
money  will  not  only  continue  forever, 
but  that  it  will  increase  in  volume  from 
day  b)  day,  whereas  the  fact  may  be  that 
the  maximum  of  eubscriptions  is  reached 
at  an  early  date,  and  then  the  income 
diminishes  while  the  outlays  still  keep  on. 

The  case  of  the  Imperial  Publishing 
Company,  of  Poughkeepsie,  under  a 
former  management,  was  very  probably 
one  of  this  kind,  and  two  or  three 
such  cases  in  New  York  city  were  others. 
A  fact  which  publishers  who  are  about 
to  start  new  publications  should  keep  in 
mind  is  that  even  when  a  good  deal  of 
money  is  received  during  the  first  few 
months  of  a  paper's  publication  pru- 
dence absolutely  requires  that  the  re- 
ceipts should  be  husbanded  with 
the  greatest  care,  in  order  that  the 
inevitable  obligations  resulting  to  sub- 
scribers may  be  met. 

If  a  new  publication  were  certain 
nowadays  of  a  liberal  advertising  pat- 
ronage, sufficient  at  least  to  cover  the 
cost  of  publication,  there  would  be  no 
stringent  need  for  frugality,  but  the 
paper  which  can,  under  present  condi- 
tions, secure  enough  advertising  during 
the  first  two  years — not  to  speak  of  one 
year — to  cover  all  the  cost  of  publication 
is  quite  a  phenomenon.  There  is  not 
one  publication  in  fifty  which  can  really 
afford  to  lay  out  its  ready  cash  as  fast  as 
it  comes  in  if  it  wishes  to  keep  out  of 
debt. 


COMMON  SENSE  LEGISLATION. 

The  final  victory  of  the  Loud  bill  is 
not  yet  assured,  its  opponents  fighting 
tooth  and  nail  against  it.  They  have 
the  advantage  in  a  great  many  ways, 
particularly  in  the  fact  that  the  bill  is  so 
little  understood  that  it  is  easy  to  bring 
almost  any  sort  of  accusation  against  it 
without  immediate  danger  of  refutal. 

As  an  instance  of  this  it  is  worth  re- 
calling that  Congressman  Amos  J.  Cum- 
mings,  first  editor  of  the  New  York 
Evening  Sun,  recently  said  that  the 
claim  made  by  the  friends  of  the  Loud 
bill,  that  it  had  the  support  of  the  news- 
paper profession  because  of  its  indorse- 
ment by  the  American  Newspaper  Pub- 
lishers' Association  practically  amounted 
to  but  little. 

"Eighty-five  per  cent,  of  the  newspa- 
per circulation  in  the  United  States,"  he 
said,  "  was  that  of  papers  of  less  than 
1,000  copies,  and  it  was  against  this 
class  of  publications  that  the  Loud  bill 
would  operate."  Mr.  Cuinmings  char- 
acterized the  Loud  bill  as  one  drawn 
in  the  interest  of  express  companies 
and  to  facilitate  the  circulation  of  loose 
books. 

The  passage  of  the  Loud  bill  through 
Congress  certainly  showed  that  the  en- 
dorsement of  the  A.  N.  P.  A.  amounted 
to  a  great  deal  more  than  a  little,  and 
the  inference  that  it  could  possibly  harm 
the  country  papers  instead  of  proving  a 
God-send  was  the  sort  of  statement  calcu- 
lated to  deceive  rather  than  instruct. 

The  country  editor  is  not  a  sentiment- 
alist over  his  own  affairs,  but  is  ac- 
customed to  reasoning  and  coming  to 
common  sense  conclusions.  He  knows 
that  this  measure  would  kill  the 
bogus  papers  that  through  the  absurd 
generosity  of  Uncle  Sam  are  furnished 
practically  free  to  his  subscribers, 
grievously  hurting  not  only  his  circula- 
tion but  the  advertising  patronage 
which  should  be  his  but  goes  to  fake 
sheets  competing  with  him. 

He  ought  not  to  be  persuaded  by 
any  false  logic  that  the  Loud  bill 
would  do  other  than  immensely  benefit 
him.  With  the  large  number  of  publi- 
cations that  are  scattered  in  his  territory, 
with  serial  books  and  every  other  thing 
that  can  possibly  be  mailed  as  second 
class  out  of  the  way,  the  country  pub- 
lisher would  reap  the  rewards  really 
belonging  to  him. 

The  most  dangerous  obstacle  in  the 
way  of  the  passage  of  the  Loud  bill  by 
the  senate  is  the  unnecessary  and  exceed  - 
ingly  harmful  amendments  offered  by 
Senator  Chandler  of  New  Hampshire, 
one  of  which  fixes  the  rate  on  Sunday 
newspapers  at  3  cents  a  pound  and 
another   allows  sample  copies  to  be 


carried  at  second-class  rates  when  they 
do  not  exceed  one  in  ten  of  the  number 
of  any  issue  sent  to  actual  subscribers. 

The  first  amendment  is  evidently  in- 
tended to  attack  the  members  of  the 
American  Newspaper  Publishers'  Asso- 
ciation and  to  force  them  into  hostility 
against  the  measure,  while  the  second 
amendment  would  leave  an  opening  for 
every  sort  of  evasion  of  the  law,  leav- 
ing loopholes  for  the  existence  of  the  con- 
cerns that  have  fought  the  measure  with 
the  fierceness  of  self-preservation. 

Fortunately,  ferocity  is  a  form  of  mad- 
ness, and  we  all  know  that  "  whom  the 
gods  would  destroy  they  first  make 
mad."  The  appearance  of  "  Coin  " 
Harvey  as  the  champion  of  the  opposi- 
tion would  seem  to  show  a  disregard  for 
the  finesse  of  diplomacy.  It  will  be  re- 
membered that  Uncle  Sam  paid  the 
freight  bills  on  the  book  that  made  him 
a  fortune. 

A  bitter  fight  was  expected,  but  the 
danger  of  amendments  practically  ruin- 
ing the  reform  intended  had  not  been 
anticipated.  It  now  remains  for  the 
Senate  to  show  whether  it  is  made  of  the 
stuff  that  sent  the  bill  through  the  House. 


PRESERVING  CONFIDENCES. 

There  are  in  the  newspaper  business 
men  who  believe  that  their  calling  gives 
a  license,  in  matters  of  honorable  deal- 
ing with  other  men,  not  allowable  or 
tolerable  in  any  other  profession.  In 
fact  they  look  upon  honor  in  preserving 
a  confidence  as  a  sort  of  Quixotic  blind- 
ness to  self-interest. 

Their  ears  are  receptive  and  their  in- 
stinct is  to  repeat  everything  told  them 
that  is,  in  a  news  sense,  worth  retelling. 

Experience  has  shown  that,  though 
some  of  this  class  have  succeeded,  yet 
they  are  distrusted,  disliked  and  usually 
distanced  by  rivals  who  hold  confidences 
as  sacred. 

It  is  not  difficult  to  see  that 
men  having  information  to  give 
are  really  bound  to  be  secretive 
in  the  presence  of  reporters  whose  rep- 
utation is  that  of  printing  everything 
they  hear,  and  if  they  talk  at  all  it  is 
with  singular  care. 

On  the  other  hand,  public  men  and 
others,  whose  acquaintance  is  the  stock 
in  trade  of  the  newspaper  men,  are  at 
ease  when  they  know  that  the  reporter 
is  certain  to  keep  silent  about  every- 
thing which  is  not  to  be  repeated.  They 
talk  freely,  one  topic  suggesting  another 
in  a  succession  of  news  material. 

In  addition  to  this,  the  man  talking  to 
a  reporter  he  trusts  and  to  whom  he  has 
told  something  which  he  does  not  want 
to  appear  in  print  naturally  feels 
under  an  obligation  to  give  him  some- 
thing he  can  use,  and  in  this  way 
many  a  scoop  has  been  landed 
by  men  who  did  not  find  honesty  and 
fair  dealing  a  drawback  to  their  pro- 
fession. 

There  is,  however,  in  this  question, 
not  from  an  ethical  standpoint,  but  rather 
with  a  view  to  the  results  of  news- 
gathering,  another  side  where  honorable 
men  do  not  always  find  that  they  have 
the  best  of  it.  Every  newspaper  man 
knows  that  many  men  will  enjoin 
secrecy  when  they  are  most  anxious  for 
publicity. 

The  over-conscientious  are  sometimes 
blind  to  this  and  are  beaten,  but  the  re- 
porter of  the  real  sort  soon  reads  men 
with  a  readiness  which  would  surprise 
others.  Knowing  his  man,  he  is  in  a 
position  to  judge  the  proper  course. 

Lack  of  confidence  on  the  part  of  the 
public  is  almost  always  certain  ruin  to 
the  newspaper  man.  Without  trust  he  is 
as  hopeless  and  helpless  as  the  business 
man  who  has  blasted  his  own  credit. 

There  is  a  well-known  newspaper  man 
who  has  a  habit  of  warning  people  that 
he  will  tell  everything  he  hears.  This 
has  not  kept  the  news  from  coming  his 
way,  but  the  warning  has  saved  him 
from  accusations  of  betrayal. 

The  fact  remains,  however,  as  a  great 
majority  of  newspaper  men  will  testify, 
that  the  man  who  is  absolutely  trusted 
is  the  fellow  finding  the  greatest  amount 
of  news.  His  honorable  reputation  is 
of  actual  value  to  him. 


NOTE  AND  COMMENT. 

Everybody  who  has  had  anything  to 
do  with  newspaper  work  knows,  says 
the  New  York  Times,  that  no  printed 
statement,  however  innocent  and  harm- 
less it  may  have  seemed  to  the  writer,  is 
safe  from  the  criticism  of  irascible  read- 
ers, and  that  indignant  protests  are 
likely  to  be  excited  in  the  most  unex- 
pected ways  and  from  the  most  unex- 
pected quarters. 

Veritas  and  Old  Subscriber  and  Fiat 
Justitia  and  The  Father  of  a  Family  are 
always  on  the  watch  for  grounds  of 
offence,  and  no  amount  of  caution  will 
prevent  them  from  finding  them. 

Yet  one  cannot  blame  the  Richmond 
Times  for  expressing  mild  surprise  that 
it  should  have  grieved  anybody  by  haz- 
arding the  supposition  that  the  home 
of  the  prodigal  son  was  probably  a 
rather  dull  place,  and  that  the  boy's 
lather  may  have  been  more  severe  than 
was  absolutely  necessary. 

It  founded  this  theory  on  the  words, 
"  Lo,  these  many  years  do  I  serve  thee, 
neither  transgressed  1  at  any  time  thy 
command,  yet  thou  never  gavest  me  a 
kid  that  I  might  make  merry  with  my 
friends,"  and  proceeded  to  preach  a 
little  sermon  to  the  effect  that  perhaps 
there  was  in  the  parable  a  lesson  for  par- 
ents as  well  as  for  children. 

Next  day  arrived  a  letter  declaring 
this  to  be  most  heterodox  doctrine,  de- 
priving the  sacred  story  of  its  chief 
beauty,  and  doing  wrong  to  a  good 
father  in  search  of  an  excuse  for  an  un- 
grateful son. 

The  Richmond  paper,  possibly  be- 
cause its  editor  has  a  sense  of  humor, 
takes  the  lecture  very  calmly,  and, 
while  clinging  to  its  view  of  the  father's 
character,  admits  that  the  correspondent 
may  be  quite  right  after  all. 


In  the  recent  political  compaign  in 
Illinois  Governer  Allgeld  was  beaten  for 
another  term  by  the  violent  hostility  of 
the  press.  He  took  occasion  in  his  fare- 
well address  to  the  legislature  to  have 
his  say,  and  naturally  advised  laws  that 
would  cripple  the  newspapers.  More 
stringent  libel  laws  with  greater  oppor- 
tunity for  shyster  lawyers  and  client 
blackmailers  struck  Altgeld  as  the  most 
necessary  legislation  tending  towards  a 
better  civilization. 


Senator  Lodge  suggested  the  other 
day  that  the  Congressional  Record  be 
abolished.  He  urged  against  that  rather 
prosy  publication  that  it  encourages  tire- 
some statesmen  in  speech-making  by 
holding  before  them  the  chance  of  get- 
ting copies  of  their  utterances  for  dis- 
tribution to  admiring  constituents.  This 
IS  indisputable,  but  Mr.  Lodge  thinks 
that  the  printing  of  the  speeches  in  full 
in  the  Record,  without  respect  to  their 
interest,  deters  the  newspapers  from 
giving  as  much  attention  to  congressional 
oratory  as  they  otherwise  would. 

Every  newspaper  publisher  will  agree 
that  the  point  is  not  well  taken,  and  one 
of  them  very  properly  says:  "The 
newspapers  print  the  news  as  quickly  as 
they  can  get  it,  and  without  regard  to 
the  Record." 

It  makes  no  more  difference  to  the 
newspaper  what  the  Record  does  than 
if  the  Record  were  merely  a  rival  jour- 
nal. The  Record  is  often  useful  to  news- 
paper offices  for  reference. 

Those  individuals  who  receive  the 
Record  by  the  courtesy  of  a  senator  or 
representative — and  over  a  frank — prob- 
ably pay  little  heed  to  it.  The  news- 
papers take  the  cream  off  before  the 
Record  reaches  its  readers,  and  there  is 
nothing  for  which  the  American  public 
has  so  little  use  as  stale  news. 


A  copyright  bill  for  periodicals  and 
newspapers  is  being  prepared  by  the 
English  Copyright  Association,  and  will 
soon  be  presented  in  parliament.  This 
is  a  new  departure  in  copyright  law,  and 
covers  a  kind  of  literature  which  has  al- 
ways been  pillaged  at  will. 

As  the  bill  now  stands  the  copyright 
on  newspapers  will  apply  only  to  the 
strictly  literary  contents,  and  will  pre- 
vent the  cribbing  of  extracts  as  well  as 
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of  whole  articles.  The  editorial  scissors 
will  grow  rusty  if  the  bill  ever  becomes 
a  law. 

A  radical  change  in  regard  to  maga- 
zines consists  in  leaving  articles  printed 
in  them,  unless  it  is  specially  stipulated 
to  the  contrary,  the  property  of  the 
writer,  who  is  allowed  to  reprint  them 
after  three  years. 

Lectures  and  sermons  are  fully  pro- 
tected, but  a  newspaper  has  a  right  to  re- 
print them  fully  in  the  following  issue 
unless  the  lecturer  or  preacher  specially 
states  that  what  he  says  is  not  for  pub- 
lication. If  this  bill  is  passed,  the  pilfer- 
ers of  sermons  will  have  to  go  to  quaint 
old  authors  for  their  supplies. 

The  New  YorV.  Heraia  &n]oyedL  a  grat- 
ifying week  during  the  grand  military 
tournament  in  Madison  Square  Garden, 
which  was  given  in  aid  of  the  fund  to 
endow  beds  for  the  National  Guard  of 
Greater  New  York.  It  was  the  first 
event  of  the  kind  in  the  country,  and 
it  was  due  to  the  Herald  and  the 
courtesy  of  the  officers  that  this  novel 
entertainment  was  so  successful.  It  is 
expected  that  $15,000  will  be  realized 
from  the  exhibition. 


There  is  no  real  freedom  of  the  col- 
lege press,  for  there  is  probably  no  man 
quite  so  fretful  under  criticism  as  the 
professor.  Standing  in  loco  parentis  he 
assumes  all  the  powers  of  the  parent  and 
demands  the  can-do-no  wrong  trust  of  the 
student  which  is  really  only  lelt  toward 
the  real  father  and  mother.  It  is  this 
assumption  that  makes  even  truthful 
comment  of  a  faculty's  faults  almost 
impossible  in  the  college  press. 

At  the  close  of  the  last  term  E.  J. 
Sylvester,  editor-in-chief  of  the  Lantern, 
the  organ  of  the  students  of  the  Ohio 
State  University,  received  a  letter  from 
the  faculty  informing  him  that,  on  ac- 
count of  an  editorial  censuring  mem- 
bers of  the  faculty  for  non-attendance  at 
chapel  exercises,  his  relations  with  the 
university  will  be  severed. 

At  the  first  meeting  of  literary  so- 
cieties of  the  university  by  which  the 
editors  are  elected,  strong  resolutions 
were  adopted  indorsing  Editor  Sylves- 
ter, condemning  the  action  of  the  faculty 
and  requesting  that  it  be  reconsidered. 

Frank  Leslie's  Popular  Monthly  has 
taken  great  strides  and  is  to-day  a 
splendid  magazine.  It  is  running  a 
capital  series  of  articles  on  American 
Universities  which  attract  the  widest  at- 
tention. 


It  is  a  noticeable  fact,  says  an  ex- 
change, that  many  good  items  are  lost  to 
the  newspapers  every  day  by  the  mod- 
esty of  the  people  who  hesitate  to  tell  the 
reporter  matters  concerning  themselves. 
The  right  thing  to  do  is  to  tell  the 
newspaper  man  on  the  street  or  any 
other  place  you  happen  to  meet  him, 
and  tell  him  that  you  have  been  on  a 
visit,  have  relatives  visiting  you,  that 
your  wife  entertained  friends, or  anything 
that  is  in  any  way  a  matter  of  news.  It 
you  have  done  anything  mean,  of  course 
you  can  keep  that  to  yourself.  Others 
will  make  it  their  business  to  tell  that. 


IS  GLAD  HE  SUBSCRIBED. 

Exiitor  of  The  Fourth  Estate: 

1  wish  to  write  you  how  sincerely  I 
enjoy  your  valuable  paper  and  the  great 
amount  of  information  and  edification  I 
get  out  of  its  columns. 

Your  field  is  certainly  a  broad  one, 
and  yet  covered  so  comprehensively. 
May  your  Estate  broaden  and  become 
richer  as  each  issue  goes  out,  for  you 
deserve  it.  Each  issue  is  thoroughly 
read  and  appreciated  by  me,  and  I  am 
glad  I  have  subscribed. 

Charles  Pyle  Evans. 
Milwaukee,  Wis. 


REASON  OF  CONGRATULATION. 

Crimsonbeak — There's  a  man  who 
was  congratulated  by  his  employer  for 
being  short  in  his  accounts. 

Yeast — That's  curious. 

"  Not  at  all;  he's  a  newspaper  writer." 
—  Yonkers  Statesman. 


PURELY  PERSONAL. 

Charles  Emory  Smith,  editor  of  the 
Philadelphia  Press,  will,  it  is  quite  con- 
fidently expected,  be  Secretary  of  War 
in  President  McKinley's  Cabinet.  He 
was  editor  of  the  Albany  Express  when 
he  was  twenty-three  years  of  age;  held 
that  position  for  five  years,  when  he  re- 
signed to  become  private  secretary  to 
Governor  Fenton.  After  the  term  of  his 
service  expired  he  became  the  editor  of 
the  Albany  yournal,  and  remained  at 
the  head  of  that  paper  until  1880,  when 
he  succeeded  John  W.  Forney  as  editor 
of  the  Philadelphia  Press. 

Mr.  Smith  is  an  habitual  delegate  to 
political  conventions,  and  has  written 
more  platforms  and  resolutions  than  any 
other  man  of  his  age  on  either  hemi- 
sphere. He  is  a  popular  orator,  and  one 
of  the  most  graceful  and  charming  after- 
dinner  speakers  in  the  country.  During 
the  Harrison  administration  he  was  min- 
ister to  Russia,  and  filled  that  important 
post  with  great  credit. 

Joseph  Pulitzer  has  started  back  for 
America,  and  on  his  arrival  will  go  to 
Lakewood,  N.  J.,  where  he  will  direct 
the  destinies  of  the  New  York  World. 


Everard  Jack  Appleton  has  just 
been  made  literary  editor  of  the  Cincin- 
nati Commercial-  Tribune.  For  the  past 
few  months  he  has  been  on  the  local  staff 
of  the  paper,  but  he  is  better  fitted  for 
his  new  position. 

He  has  been  a  contributor  for  various 
magazines  and  periodicals.  Although 
scarcely  twenty-four  \  ears  of  age,  Mr. 
Appleton  has  great  talent,  is  a  particu- 
larly bright  and  clever  writer,  and  the 
Commercial-  Tribune  is  to  be  congratu- 
lated on  securing  his  services. 

Elmer  H.  Dearth,  of  the  Dearth 
Advertising  Agency,  of  St.  Paul,  has 
been  appointed  insurance  commissioner 
for  Minnesota. 

John  B.  Locke,  formerly  city  editor 
of  the  Staunton  Daily  News,  has  ac- 
cepted a  similar  position  with  the  Daily 
Press  of  Newport  News. 

P.ICHARD  Burton,  editor  of  the  Hart- 
ford Courant,  is  an  entertaining  lecturer 
as  well  as  talented  newspaper  man.  The 
lecture  course  of  the  Brooklyn  (N.  Y.) 
Institute  included  one  delivered  by  Mr. 
Burton  on  December  31.  The  subject 
was  historical,  and  related  to  Hartford 
and  its  neighborhood. 

George  F.  Spinney,  for  many  years 
connected  with  the  New  York  limes, 
is  now  Albany,  correspondent  for  the 
New  York  World. 

Charles  J.  Hailes,  who  recently 
severed  his  connection  with  the  Hudson 
Register,  of  which  he  has  been  editor  for 
the  past  year,  has  accepted  the  position 
of  editor  of  the  Albany  Law  yournal, 
one  of  the  oldest  and  most  influential 
publications  of  its  class  in  this  country. 

Addison  B.  Burk,  assistant  man- 
ager of  the  Philadelphia  Ledger,  was 
the  recipient  of  numerous  testimonials 
from  his  associates  last  Monday  on  the 
occasion  of  the  celebration  of  his  silver 
wedding. 

George  S.  Nixon,  editor  of  the 
Winnemucca  (Nev.)  Silver  State,  was 
put  forward  by  his  friends  as  a  candidate 
for  the  United  States  Senate,  to  succeed 
Senator  John  P.  Jones. 

O.  H.  Williams,  for  several  months 
business  manager  of  the  Canton  (O.), 
Record,  has  resigned  his  position  and  is 
said  to  be  considering  an  eastern  propo- 
sition. Mr.  Williams  made  many  friends 
during  his  stay  in  Canton. 

W.  F.  Gray,  who  for  years  edited  the 
Meridian  (Tenn.)  News,'?i.wA  later  the  Bil- 
oxi  Herald,  and  who  is  one  of  the  most 
graceful  and  forceful  writers  of  his  state, 
has  accepted  a  position  as  traveling  cor- 
respondent  of  the  Houston  (Tex.)  Busi- 
ness Record. 

Louis  G.  Quackenbush  has  become 
advertising  manager  for  the  Indiana 
Bicycle  Company,  Indianapolis,  which 


manufactures  the  Waverley  Bicycle. 
Mr.  Quackenbush  was  formerly  adver- 
tising manager  for  E.  C.  Stearns  and 
Company,  Syracuse,  and  during  the  past 
season  was  connected  with  the  Monarch 
Cycle  Company  as  manager  and  press 
agent  for  the  Monarch  Racing  Team. 


PATRIOTIC  TRADE  PRESS. 

At  the  present  time,  when  a  desperate 
effort  is  being  made  by  numerous  pub- 
lishers of  what  we  may  fairly  term  illegi- 
timate publications  to  evade  the  postal 
laws,  or  to  go  as  near  the  line  as  pos- 
sible, it  is  interesting  to  note  that  there 
is  at  least  one  association  of  really  im- 
portant publishers  which  is  sufficiently 
patriotic  and  loyal  to  actually  include 
in  its  pledge  of  membership  the  very  re- 
quirements which  the  Loud  bill  aims  to 
supDort. 

From  the  pledge  of  membership  of  the 
American  Trade  Press  Association,  of 
New  York,  we  quote  the  following 
paragraphs: 

I  hereby  state  that  this  journal  is  free  and  in- 
dependent of  ali  business  and  "  house  *'  con- 
nection^,  associations  or  control,  and  that  it  is 
published,  edited  and  managed  impartially  in  the 
interest  of  the  trade  which  it  represents. 

I  hereby  slate  that  this  periodical  has  been, 
and  will  continue  to  be,  conducted  as  an  inde- 
pendent business  enterprise  for  its  owners  from 
the  receipts  from  subscribers  and  advertisers, 
andthat  its  circulation  is  based  upon  paid  sub- 
scriptions, and  not  upon  the  dibtribution  of 
sample  or  other  free  copies. 

I  also  state  that  its  advertising  columns  are 
open  on  the  same  terms  and  conditions  to  all 
competing  houses,  or  any  reputable  adverti'-e- 
ment  appropriate  to  our  Journal,  and  that  we 
will  not  accept  any  advertisements  on  (con- 
dition that  they  will  be  the  only  ones  of  their 
kind  in  the  paper. 

I  also  state  that  it  will,  without  exception,  ex- 
clude from  its  columus  all  free  or  decoy  adver- 
tisements. 

I  also  state  that  this  Journal  will  not  make 
contracts  to  be  paid  with  merchandise  of  any 
kind  for  sale,  or  to  be  disposed  o(,  to  dealers. 

I  also  state  that  this  Joural  will  not  insert  any 
advertisements  to  be  paid  for  in  any  way  from 
a  percentage  of  the  prospective  profits  or  sales 
resulting  from  the  same. 

The  officers  of  the  American  Trade 
Press  Association  are  as  follows: 

President,  E.  C.  Brown,  Progressive 
Age;  first  vice-president,  M.  T.  Rich- 
ardson, Boots  and  Shoes  Weekly;  second 
vice-president,  F.  E.  Saward,  Coal 
Trade  Journal;  third  vice  president, 
G.  H.  Abbott,  Cloak  and  Suit  Review; 
treasurer,  C.  T.  Root.  Dry  Goods 
Economist;  secretary,  C.  H.  E.  Redding, 
Harness. 

David  Williams,  Iron  Age;  R.  P. 
Rothwell,  Engineering  and  Mining 
Journal;  L.  J.  Mulford,  Jewelers''  Cir- 
cular, and  L.  D.  Gallison,  American 
Hatter,  directors. 


SPHINX  CLUB  MEETING. 

The  Sphinx  Club  held  an  interesting 
meeting  and  dinner  at  the  Waldorf  last 
week,  the  chair  being  occupied  by  M. 
M.  Gillam. 

The  club's  custom  is  to  have  a  regu- 
lar subject  for  discussion  at  each  din- 
ner, and  this  time  it  was:  "How  Can 
Advertising  be  Freed  from  Impurity?" 
It  was  introduced  by  Artemas  Ward. 

Messrs.  Lewis,  Miller  and  Jennings, 
of  the  Advertisers'  Club  of  Washington 
were  present  as  guests. 

The  next  dinner  will  be  at  the  Wal- 
dorf February  10  and  the  subject  will 
be:  "Substitution — How  to  Prevent 
It?" 

The  club  is  composed  of  thirty  of  the 
leading  advertising  men  of  New  York. 
The  officers  are:  President,  M.M.  Gillam; 
vice-president,  George  P.  Rowell;  treas- 
urer, Charles  Austin  Bates;  secretary, 
F.  James  Gibson. 


THE  MEDICAL  PRESS. 

The  American  Medical  Review  has 
changed  to  the  Medical  Review  of  Re- 
views, and  Dr.  Daniel  Lewis  again 
becomes  its  editor. 


The  weekly  American  Medico-Surgi- 
cal Bulletin  has  changed  to  a  semi- 
monthly, and  Dr.  R.  G.  Eccles  will  be 
editor. 


A  MICHIGAN  ADVERTISER. 

Although  (|uite  a  number  of  firms 
have  endeavored  during  the  extremely 
hard  times  of  the  past  three  or  four  years 
to  gain  and  maintain  a  record  as  very 
successful  advertisers,  a  large  portion 
who  have  set  out  with  this  ambition 
have  had  to  curtail  their  advertising  until 
better  trade  conditions  exist.  Conse- 
quently the  new  advertisers  who  have 
actually  been  able  to  extend  their  ad- 
vertising have  Ijeen  few. 

One  of  the  advertisers  of  the  latter 
class  is  F.  A.  Stuart,  of  Marshall,  Mich., 
who  began  advertising  in  1893,  at  the 
very  worst  period  of  all  for  new  enter- 
prises. It  seems  that  he  has  not  only 
been  justified  in  keeping  up  his  adver- 
tising season  alter  season  on  the  same 


F.  A.  STUART. 

scale  on  which  it  was  started,  but  that 
he  anticipates  greater  outlays  for  the 
next  twelve  months  than  for  any  pre- 
vious year. 

Mr.  Stuart,  by  the  way,  advertises  a 
proprietary  medicine  which  has  one 
merit  which  is  necessary  in  order  to  in- 
sure permanent  success  in  advertising 
any  proprietary  medicine,  or  almost  any 
article,  and  that  is  that  its  excellence 
appears  to  be  such  that  the  purchaser 
will  order  it  not  only  a  second  but  an 
indefinite  number  of  times. 

Veteran  advertisers  invariably  claim 
that  medicine  advertising  cannot  pay 
unless  continued  purchases  from  the  con- 
sumers obtained  by  advertising  are 
secured,  and  Mr.  Stuart's  own  business 
may  reasonably  be  considered  a  fixture 
in  the  advertising  field.  His  advertising, 
while  successful,  has  been  conservative, 
and  he  is  personally  almost  a  stranger 
among  publishers  and  newspaper  men. 
Heretofore  the  mediums  used  have  been 
confined  to  daily  and  weekly  news- 
papers, but  magazines  and  other  classes 
of  journals  are  shortly  to  be  added. 


OBITUARY  NOTES. 
William  Moore,  in  point  of  service  the 
oldest  editor  in  Kansas,  died  last  week 
aged  79  years.  He  began  his  career  on  the 
Berks  County  Journal,  Reading,  when 
18  years  of  age,  and  starting  the  first 
daily  published  in  Terre  Haute,  Ind. ; 
subsequently  established  the  Beacon  at 
Paris,  III.,  and  finally  became  editor 
of  the  Pittsburg  (Kas.)  Headlight. 

James  Hanan,  the  well-known  shoe 
manufacturer  and  founder  of  the  adver- 
tising house  of  Hanan  k.  Son,  died  at 
his  home  in  Brooklyn  recently.  He 
was  seventy-seven  years  old,  and  for  the 
past  year  was  in  failing  health. 


NEW  YORK'S  NOTED  YEAR  BOOK. 

The  superb  adequacy  of  the  New  York 
World  Almanac  for  1897  will  still  further 
increase  its  prestige  as  one  of  the  great 
year  books.  This  sterling  work  is  pub- 
lished by  men  who  are  accustomed  to 
handling  big  enterprises,  and  their 
ability  in  the  field  of  annual  statistics 
and  political  lore  is  as  strongly  attested 
as  it  is  in  the  stirring  realm  of  daily 
journalism. 
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SITUATIONS  WANTED. 


ADVERTISEMENTS  onder  thi»  claisifica- 
tion,  25  cents  per  line  each  insertion,  Count 
laven  words  to  the  line.  

YOUNG  NEWSPAPER  BUSINESS 
MANAGER  (healthy  and  ambitious;  aged 
35)  fifteen  years'  experience  on  morning  daily 
of  over  20,000  circulation,  has  held  second  place 
seven  years,  desires  position  as  working  busi- 
ness manager  (no  ornament)  of  morning  or 
evening  daily  with  circulation  of  15,000  or  over; 
honesty  and  ability  unquestioned;  present  posi- 
tion permanent  at  good  salary,  but  seeks  change 
on  account  of  illness  in  family;  very  best  letters 
from  present  employers  and  managers  of  well- 
known  dailies;  also  New  York  references  and 
gilt-edged  letters  from  prominent  business  men, 
city,  county  and  State  officials.  Address,  BUSI- 
NESS, care  The  Fourth  Estate.  

A FIRST-CLASS  ALL-AROUND  MAN, 
called  a  terse  and  vigorous  writer,  who 
is  good  at  telegraph,  exchange  or  desk  work, 
and  experienced  as  local  editor  ;  quick  to  pick 
up  local  connections,  accustomed  to  work  in  the 
West,  desires  position  as  local  or  managing  edi- 
tor, or  reporter,at  fiir  salary  on  reputable  paper 
in  thrivine  western  city  alter  January  1. 
Address  WESTERN,  care  The  Fourth  Es- 
tate. 


FOR  SALE. 


A 


YOUNG  NEWSPAPER  ADVERTISING 
and  business  manager,  35  years  of  age, 
seven  years  on  one  of  Chicago's  largest  and 
best  known  weeklies  is  open  for  an  engagement 
on  or  before  Febru  iry  i.  Gilt  edge-reter- 
ences,  and  if  satisfa-tory  will  take  small  inter- 
est. Address,  INTEREST,  care  of  The 
FouKTH  Estate.   

BOOKKEEPER  AND  CASHIER.— A  com- 
petent  and  reliable  young  lady  of  eight 
years'  experience  with  present  employrrs,  who 
are  closing  their  business,  desires  another  en- 
gagement.   Address  M.  P.,  care  The  Fourth 

!■  STATE. 

YOUNG  MAN  of  8  years'  experience  in 
both  business  and  editorial  departments  of 
a  newspaper  would  like  position  in  dally, 
weekly  or  monthly  journal.  Good  references 
as  to  characier  and  ability.  Address  B ,  36 
West  92d  Street,  New  York. 

AS  ADVERTISING  MANAGER  I  can  earn 
^  $$,000  annually  for  any  high-class  publica- 
tion. Know  intimately  large  advertisers  and 
agencies.  Can  write  and  design  advertisements 
when  desired.    "  Results."  care  Fourth  Es- 


A 


SI  rUATION  WANTED,  by  an  experienced, 
economic.1l  and  thoroughly  practical  news- 
paper (business)  man.  Now  in  charge  of  circu- 
lation and  advertising  of  a  leading  daily.  Ad- 
dress W.  M.  M.,  care  of  Fourth  Estate. 

YOU.VG  MAN  wants  position  in  any  depart- 
ment newspaper  office  in  New  York  or 
vicinity.  Excellent  relerences.  Salary  moder- 
ate.    Address.  E.  G  .  as  Rutgers  Place,  N.  Y. 

A REPORTER  who  can  sketch  desires  posi- 
tion; metropolitan  experience;  references. 
P.  F.  A.,  care  Th*  Fourth  Estate.  

SfTLTA  TIONS. 

ADVERTISEMENTS  under  this  classifica- 
tion, 25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line.  

WANTED.— A  BRIGHT 
MAN— A  YOUNG  MAN 

preferred — who  wants  to  edit  and  manage  a 
good,  fairly  successful  home  print  weekly  in  a 
New  Jersey  town  adjacent  to  New  York.  Pub- 
lished regularly  for  ten  years.  Can  buy  the 
paper,  presses  and  job  office  cheap.  Family 
wish  to  close  estate.  Address  immediately,  F. 
L.  C,  Box  443,  Englewood,  N.J. 

VARIOUS  LIBEL  LITIGATIONS. 

The  judgment  awarding  $1,000  to 
Xene  Chapman  in  his  suit  for  libel 
against  W.  H.  Bailey,  publisher  of  the 
Houston  (Tex.)  Herald,  has  been  af- 
hrmed.  The  Herald  denounced  Chap- 
man as  "a  professional  beat  and  bilker, " 
a  "choice  and  cheerful  liar,"  "a 
scoundrel  and  political  mountebank  and 
a  thief,"  who  "  if  he  had  his  just  deserts 
would  be  in  convict's  stripes  behind 
prison  bars,  with  his  head  shaved." 

The  evidence  offered  to  sustain  these 
charges  was  that  he  had  failed  to  pay 
a  hotel  bill,  and  had  denied  making  cer- 
tain statements  in  a  pretended  interview 
published  in  the  Galveston  News,  and 
afterward  admitted  that  he  had  made 
them. 

The  grand  jury  has  indicted  Editor 
Joseph  M.  Ickes,  of  the  Newark  (O.) 
Tribune,  for  alleged  criminal  libel  in 
publishing  a  card  reflecting  upon  the 
character  of  William  C.  Lyon,  editor  of 
the  American.    Ickes'  bond  is  $1,000. 

The  trial  of  the  action  for  libel  in 
which  John  T.  McMahon  sought  to  re- 
cover heavy  damages  from  the  New 


A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

BIG  CHANCE 
FOR  A  MAGNIFICENT  PRESS. 
■pOR  SALE. — A  four-deck  straight-line  press; 
^  prints  6  or  7  columns  13  or  i3>i  ems  wide 
and  2o  inches  in  length.  Prints,  4,  6,  8,  10  •r  12 
pages  at  the  rate  of  24,000  per  hour.  This  press 
has  been  used  but  a  short  time,  and  is  in  every 
way  as  good  as  new.  It  is  boxed,  ready  for 
immediate  delivery. 

A  full  stereotype  outfit  of  the  latest  design 
goes  with  this  machine. 

For  further  particulars  and  price,  address  F 
A.  Shaw,  care  of  The  Fourth  Estate. 

pOR  SALE. — A  first-class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 

WANTED  TO  PURCHASE. 


A  DVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 


COX  DUPLEX  PRESS. 
UST  be  good  as  new  and  very  low  for 
Spot  Cash.  State  size  and  give  full 
description.  Press  must  be  complete  and  to 
include  all  extras  belonging  to  it.  Address  S. 
R.  W.,  care  of  The  Fourth  Estate. 

ILL?  PURCHASE  COUNTRY  REPUB- 
lican  newpaper.   "F"care  Fourth  Es- 


W 


SPECIAL  AGENTS. 


A  DVERTISING  LISTS  are  now  being  pre- 
pared,  and  all  indications  point  to  a  rich 
harvest  for  the  early  and  persistent  bird.  Two 
thoroughly  up-to-date  young  men,  having  had 
many  years'  experience  with  leading  advertis- 
ing agencies  and  prominent  publications,  want 
a  few  good  papers  to  represent.  In  close  per- 
sonal tou  h  with  all  general  advertisers  and 
agencies  in  United  States  and  Canada,  and  abun- 
dantly possessed  of  energetic  business-building 
ability.  Everything  comes  to  the  timely  hustler 
who  employs  intelligence  and  grit.  If  not  satis- 
factorily represented  in  this  field,  address 
SPECIAL  AGENT,  Fourth  Estate.  

BUSINESS  OPPORTUNITIES. 

^  C  Onn  '^^^^  buys  daily  (800  circulation) 
}f  J^VJUU  weekly   (1,200  circulation). 

County  seat,  5,000  population;  other  daily  dead. 
Subscription  price,  $5  and  $1.50  per  annum. 
Prefer  to  sell  one-halt  interest  to  practical  man, 
as  it's  a  good  thing.  Address  L.,  care  Fourth 
Est  -  te. 

'THE  FOURTH  ESTATE  is  the  best  medium 
to  reach  buyers  in  the  newspaper  line.  Ad- 
vertise in  it.  Advertisements  under  thisclassi- 
fication  25  cents  a  line  each  insertion.  Count 
seven  words  to  the  line. 


York  Daily  News  was  concluded  last 
week  in  Long  Island  City.  The  jury, 
after  considering  the  matter  for  an  hour, 
returned  a  verdict  for  damages,  in  the 
sum  of  $600.  The  amount  of  damages 
allowed  was  cut  down  to  this  sum,  be- 
cause it  was  shown  that  the  paper  in 
which  the  libelous  matter  was  printed 
made  an  ample  retraction  when  the  true 
facts  were  ascertained. 

Joseph  A.  Trapp  sued  the  New  York 
World  to  recover  $100,000  for  alleged 
libel  in  printing  articles  accusing  him  of 
trying  to  bribe  jurors  in  the  trial  of  John 
Y.  McKane. 

George  Winters  has  sued  Charles  M. 
Shortridge  to  recover  $100,000  damages 
for  alleged  libel.  Winters  was  spoken  of 
in  the  San  Francisco  Call  as  being  the 
notorious  Nevada  county  bandit  who 
was  shot  and  killed  by  Sheriff  Douglass 
in  a  fight,  which  also  cost  the  sheriff  his 
life. 

It  has  since  developed  that  Winters  is 
very  much  alive.  He  denounces  the 
Call  article  as  false  and  defamatory,  and 
says  that  by  reason  of  its  publication  he 
has  suffered  damage  in  the  amount  for 
which  he  sues. 

The  Easton  Company  and  William 
Easton  entered  suit  against  the  Spirit  of 
the  Times  Company  and  the  publishers, 
Henry  A.  and  John  F.  Buck,  for  dam- 
ages amounting  in  all  to  $225,000.  The 
Easton  Company  sues  Henry  A.  Buck, 
John  F.  Buck  and  the  Spirit  of  the 
Times  Company  each  for  $25,000  dam- 
ages, and  William  Easton  sues  each  of 
the  persons  named  and  the  company  for 
$50,000.  The  foundation  of  the  suit  is 
an  alleged  libel  published  in  the  issue  of 
the  Spirit  of  the  Times  on  the  editorial 
page. 


AMUSEMENTS. 


Daly's,  "  The  Geisha,"  8.15  p.m. 

Fifth  Avkni/e  Theatre,  "  Social  Highway- 
man," 8.15  P.M. 

Garrick  Theatre,  "  Secret  Service,"  3.15  p.m. 

Herald  Square  Theatre,  "The  Girl  from 
Paris,"  8.15  P.M. 

Hovt's  Theatre,  "  A  Contented  Woman," 
8.  (o  P.M. 

Knickerdocker  Theatre,  John  Hare,  8.15  p.m. 
Koster  &  Bial's, Vaudeville,  "  La  Belle  Oiero," 

8  P.M. 

Lyceum  Theatre,  "  The  Late    Mr.  Castello," 

8  P.M 

Olympia — Music  Hall,  Vaudeville,  8.15  p.m. 

Winter  Garden,  Bal  Champetre,  n  P.M. 
Proctor's,  Vaudeville,  11  a.m.  to  1 1  p.m. 
Wallack's  Theatre,  "  Kismet,"  8.15  p.m. 


WITH  THE  VARIOUS  CLUBS  AND 
ASSOCIATIONS. 


Vigorous  Resolutions  Concerning 
Libel  Laws — Numerous  Annual 
Elections. 

The  members  of  the  Massachusetts 
Press  Association  and  their  wives  and 
friends  made  merry  last  week  at  the  28th 
annual  meeting,  reunion  and  banquet  of 
the  organization. 

The  following  officers  for  the  coming 
year  were  elected:  President,  Benjamin 
Anthony,  of  the  New  Bedford  Standard; 
vice  presidents,  R.  S.  Barrows,  Jamaica 
Plain  News;  George  W.  Prescott,Ouincy 
Patriot;  Everett  H.  Pierce,  Revere 
Journal;  Alexander  Starbuck,  Waltham 
Free  Press;  A.  C.  Dowse,  New  England 
Grocer;  secretary,  Howard  B.  Smith, 
Rockland  Standard;  treasurer,  J.  S. 
Smith,  Rockland  Standard;  auditor,  C. 
S .  Parker,  Arlington  Advocate;  historian, 
George  II.  Proctor,  Daily  Times,  Glou- 
cester. 

The  following  resolutions  were  passed 
by  the  association: 

Whereas,  At  the  session  of  the  Massachusetts 
Legislature  of  the  year  i896,the  bill  amendatory 
ol  the  libel  law  in  this  State  as  relating  to  news- 
papers, after  passing  the  Senate  without  debate, 
and  unanimously,  was  killed  in  the  House  by 
what  we  belive  to  have  been  an  altogether  un- 
justifiable and  unfair  ruling  of  the  Speaker; 
tiierefore,  be  it 

Resolved,  That  at  this,  the  annual  meeting  of 
the  Massachusetts  Press  Association,  we  re- 
affirm our  defence  of  the  bill  of  last  year,  which 
will  again  be  presented  in  the  Legislature  this 
year. 

Resolved,  That  we  assert  our  belief  that 
newspaper  publishers  ought  to  be  accorded 
equal  chance-,  at  least,  in  courts  of  justice,  as 
are  extended  thieves  and  murderers. 

Resolved,  That  we  do  not  ask  for  undue  im- 
munity nor  *' license  "  under  the  law,  but  sim- 
ply for  justice  in  line  with  other  citizens  of 
the  Commonwealth. 

Resolved,  That  newspaper  men,  in  common 
with  the  rest  of  humanity,  know  and  appreciate 
their  friends. 

Resolved,  That  they  also  know  and  appre- 
ciate their  enemies. 

Resolved,  That  they  also  know  and  appre- 
ciate the  difference  on  the  part  of  public  men, 
between  pretty  words,  lame  excuses  and  a 
course  of  action  which  means  justice  to  the 
newspaper  tratemity. 

Resolved,  If  there  are  any  who  doubt  this 
statement  of  fact,  they  have  only  to  wait  and 
find  out  ils  truth. 

Resolved,  That  we  hereby  extend  our  thanks 
to  all  the  many  Legislators  and  other  public 
men  who  have  shown  us  consideration  in  the 
past. 

The  Editorial  Association  of  Ohio,  in 
session  last  week  at  Columbus,  elected 
the  following  officers:  General  R.  B. 
Brown,  of  Zinesville,  president;  vice- 
president,  J.  M.  Amos,  Cambridge;  sec- 
retary, C.  B.  McCoy,  Coshocton;  trea- 
surer, E.  R.  Alderman,  Marietta.  Ex- 
ecutive committee:  R.  B.  Brown,  Zanes- 
ville;  B.J.  McKinney,  Marietta;  K.  S. 
Harris. 

A  resolution  was  adopted  formiily 
pledging  the  members  of  the  asso- 
tion  not  to  work  for  or  countenance  the 
candidacy  of  any  legislative  candidate 
not  favorable  to  the  passage  of  a  proper 
law  concerning  libel.  James  G.  Gibbs, 
editor  the  Norwalk  Reflector,  was  en- 
dorsed for  the  office  of  public  printer. 

Postmaster  Washington  Hesing  was 
elected  president  of  the  Chicago  Press 
Club  at  the  annual  election  held  last 
week.  Other  officers  were  elected  as 
follows:  First  vice-president,  John  J. 
Lane;  second  vice-president,  Herman 
Reiwitch;  third  vice-president,  William 
E.  Ray;  financial  secretary,  T.  S.  Deni- 
son;  recording  secretary,  Charles 
French;  librarian,  Fred  Benzinger; 
treasurer,  E.  J.  Baker;  directors,  W.  H. 


ENGRAVINGS. 


DON'T 


THINK 
OF  CiETTING  OUT  A 
SPECIAL  EDITION  OF 
ANY  KIND 

until  you  have  written  to  us  in 
regard  to  the  engraving  work,  par- 
ticularly half-tones,  suitable  for 
rapid  presses.    We  can  suit  you. 

BIRMINGHAM  ENGRAVING 
COMPANY, 

253  Broadway,  New  York. 


DON'T 


WRITE 


UNLESS  YOU  MEAN  BUS- 
INESS. 


Harper,  A.  S.  Leckie,  J.  T.  Bramhall, 
C.  McAuliffe  and  Richard  H.  Little. 

The  annual  meeting  of  the  New  York 
Correspondents'  Club,  last  week,  elected 
the  following  officers:  President,  Leo  L. 
Redding,  Chicago  Times- Herald;  Vice- 
president,  Charles  H.  George,  Baltimore 
American;  secretary-treasurer,  Arthur 
A.  Fisk,  Boston  Transcript.  Executive 
committee;  M.  J.  Sullivan,  Providence 
Journal;  Isaac  Allen,  San  Francisco 
Examiner;  T.  E.  Perkins,  Boston  Globe, 
and  Handler  Hudgins,  St.  Louis  Repub- 
lic. 

At  the  annual  meeting  of  the  Old 
Dominion  Press  Club  of  Richmond,  Va., 
the  following  officers  were  elected  for 
the  year:  President,  B.  M.  Bushong; 
vice-presidents,A.  Janney  Pleasants,  John 
Howard,  Jr.,  and  A.  R.  Mayo;  secretary, 
John  W.  Stamper;  treasurer,  E.  C. 
Boupar;  sergeant-at-arms,  J.  S.  Knox; 
board  of  governors,  George  D.  Carter, 
W.  R.  Harwood  and  John  G.  Winston. 

At  the  annual  meeting  of  the  Milwau- 
kee  Press  Club  the  following  officers 
were  elected  for  the  ensuing  year:  Pres- 
ident, John  G.  Gregory;  first  vice-presi- 
dent, Charles  K.  Lush;  second  vice- 
president,  W.  T.  Walthall;  treasurer,  A. 
G.  Wright;  secretary,  M.  D.  Kimball; 
board  of  directors,  George  F.  Kerr  and 
John  Poppendieck,  Jr.,  C.  W.  Emerson, 
Julius  Bleyer  and  A.  G.  Wright. 

The  following  officers  were  elected  by 
the  Toledo  Press  Club  last  week:  Presi- 
dent, C.  G.  Wilkinson;  vice-president, 
George  W.  Pearson;  secretary,  Kevin 
O'Dwyer;  treasurer,  Charles  Caughling; 
trustees,  the  above,and  Archie  Fleming, 
E.  G.Johns  and  F.  J.  Oblinger. 


AN  IDEA  THAT  PAYS. 

A  number  of  publications  have  de- 
rived great  benefit  from  the  custom  of 
changing  the  style  or  design  of  the  cover 
at  every  issue.  Leisure  Hours,  Phila- 
delphia, adopted  the  practice  some  time 
ago,  and  its  sales  and  advertising,  al- 
ready large,  have  no  doubt  both  been 
increased  very  materially  as  a  result. 

With  the  leading  New  York  magazines, 
including  Munsey's,  Scribner' s,  and 
others  equally  well  known,  that  make 
monthly  changes  in  the  designs  for  the 
cover,  most  people  are  familiar.  Among 
periodicals  that  have  more  recently  fol- 
lowed these  examples  are  Sunbeam'' s 
Little  Folks  and  Sunbeam'' s  Young  Peo- 
ple, which  are  published  in  New  York. 
These  journals  have  for  some  months 
made  it  a  rule  to  change  the  cover  de- 
sign, and  a  decided  growth  in  the  sub- 
scriptions is  announced.  That  the  prac- 
tice aids  the  work  done  among  advertis- 
ers to  secure  orders  for  the  last-named 
papers  is  evident  from  the  increased 
amount  ot  advertising  reported  by  the 
advertising  manager,  J.  F.  Stewart,  to 
whose  known  abilities  as  a  "hustler" 
the  increase  is,  no  doubt,  also  due. 


JANUARY  21,  1897 


THE  FOURTH  ESTATE 


9 


TRAVEL. 


MISCELLANEO  US. 


No  Line  in  the  World 

Equals  the 

N.Y.  CENTRAL 

in  the  comfort  and  speed  of  its  (rains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

S\ hours.  New  York  to  Buffalo ;  hours,  New 
York  to  Niagara  Falls  ;  24  hours,  New  York 
to  Chicago;  11%  hours.  New  York  to  Cin- 
cinnati ;  2g\  hours.  New  York  to  St,  Louis, 
via  the  New  York  Central, 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

THE 

PENNSYLVANIA 
RAILROAD. 

is  patronized  by  Metropolitans  because 
they  require  the 

VERY  BEST  OF  EVERY  CHI  VG, 
and  recognize  that  it  meets,  as  a  public 
carrier,  this  demand. 

LUXURY,  SPEED,  SECURITY, 
COMFORT,  RELL\BILITY,  PRI- 
VACY AND  ALL  THE  MODERN 
CONVENIENCES  OF  TRAVEL, 

are  best  obtained  on  the  unequaled  Pas 
senger  trains  ot  this 

GREATEST  OF  ALL  RAILROADS. 

GOOD  Ll  TERA  TV  RE. 

For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  prmt. 

VoL  I.,  March  to  August,  1894,  inclusive  $5  00 
Vol.  IL,  September,  1894,  to  February, 

1895,  inclusive   5  00 

Vol.  111.,  March  to  August,  1895,  inclu- 
sive  2  so 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive   2  50 

Vols.  I.  and  IL,  bound  together,  a  few 

left   10  00 

Vols.  XXL  and  IV.,  bound  together,  March, 

1895,  to  February,  1896,  inclusive   5  oc 

Vol.  v.,  March  to  August,  1896,  inclusive.    2  50 

(('\I7'HEN  a  newspaper  man,  be  he  ol  (he  city 
'  •  or  country  press,  has  read  a  copy  of 
The  Fourth  Esi.\te  for  the  first  time,  the 
thought  that  immediately  presents  itself  to  his 
mind  is; 

"  '  That  is  a  paper  I  cannot  afford  to  do  with- 
out.' 

"  He  is  right.  And  usually  he  forthwith  be- 
comes a  patron  and  reader  regularly. 

**  The  newspaper  maker,  in  counting  room, 
editorial -room,  composing-room  or  press-room 
who  does  not  read  The  Fourth  Est.\te,  does 
not  know  how  much  valuable  information  is 
getting  away  from  him." — Pittsburg  Post. 

RECENT  INCORPORATIONS. 

The  Tammany  Times  Company  of 
New  York  city  has  filed  articles  ot  in- 
corporation. Its  capital  stock  is 
$250,00x3.  Its  incorporators  are:  George 
T.  Leach,  August  T.  Docharty,  Elliott 
Danforth,  George  J.  Schoeffel  and  J.  M. 
Feigl. 

The  A.  E.  Blunck  Company,  of 
Johnstown,  N.  Y.,  has  been  incorpor- 
ated to  publish  the  Johnstown  Daily  Re- 
publican; capital,  $40,000.  The  direct- 
ors are  A.  E.  Blunck,  John  H.  Dreven- 
stedt,  Albert  R.  Harth,  John  A.  Haga- 
dorn,  George  Mead  and  Edward  Bart- 
lett,  of  Johnstown,  and  John  B.  Rog- 
ers, of  New  York. 

The  Remarques  Company  of  Syracuse, 
N.  Y.,  has  been  incorporated  for  the 
purpose  of  publishing  a  magazine.  Cap- 
ital, $3,000,  and  directors,  Percy  Mc- 
Carthy Emory,  Martin  A.  Luescher  and 
Fred.  R.  Luescher. 

The  Public  Spirit  Publishing  Com- 
pany, of  Baltimore,  Md.,  has  been  in- 
corporated by  James  M.  Warwick, 
George  D.  Magruder,  Addison  R.  Rose, 
Thomas  J.  Boram,  Andrew  M.  Geis- 
bert,  Lewis  O.  Meyls,  J.  Henry  Baker, 
Charles  B.  Scheminant,  J.  Oliver  Ar- 
lington, Harry  E.  Goodwin,  George  W. 
Ritter  and  Charles  H.  Pardee.  The 


IT  LEADS  THEM  ALL! 

THE 

MUTUAL 
LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  President. 


Na'vsau.  Cedar  and  Liberty  Streets. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 

THE  MUTUAL  LIFE  BUILDIN(i, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Storage  Department  for  th«  Storage  toi 
Trunks,  Silverware,  Jewelry,  etc.. 
af  tb*  Mw»»«t  rates 

company  will  publish  the  Public  Spirit 
newspaper.    Its  capital  stock  is  $3,000. 

The  World  Publishing  Company,  of 
Kansas  City,  has  been  incorporated  in 
Missouri  with  a  capital  of  $50,000.  The 
incorporators  are  Theo.  Hirkert,  Will- 
iam Kellogg,  Milton  A.  McRae,  and 
others. 

The  National  Illustrating  Company  of 
New  York  city  has  been  incorporated  to 
conduct  the  business  of  photographing, 
lithographing,  electrotyping  and  print- 
ing, with  a  capital  of  $25,000.  The 
directors  are  Oscar  Dykeman,  of  New 
Haven,  and  W.  A.  Miner  and  George  J. 
Pierson  of  New  York. 


PRESS  CLIPPINGS. 


BUSINESS  TROUBLES. 

A  meeting  of  the  creditors  of  the 
Stewart  Ceramic  Company,  New  York, 
was  held  last  week  at  the  office  of  An- 
thony B.  Porter,  the  assignee,  in  the 
Tribune  Building.  The  creditors  de- 
cided to  grant  the  company  an  exten- 
sion of  two  years,  one-half  of  the  in- 
debtedness to  be  paid  in  one  year  and 
the  balance  in  two  payments  at  eighteen 
and  twenty-four  months.  The  liabilities 
are  $26,000,  and  nominal  assets  $ioo,coo. 

Advertisers  and  publishers  concerned 
in  the  question  of  dress  linings  and  fab- 
rics and  in  paper  production  will  be  in- 
terested in  the  news  that  the  Ramie 
Fibre  Company,  New  York,  has  applied 
for  the  voluntary  dissolution  of  the  cor- 
poration. The  company  was  incorpor- 
ated on  July  I,  1895,  with  a  capital 
stock  of  $10,000,  and  had  a  factory  at 
515  to  521  Kent  avenue,  Brooklyn, 
where  it  manufactured  into  linings  sul- 
phite pulp.  The  company  has  been 
winding  up  business  tor  two  months 
past.  The  styles  changed,  sales  of 
goods  received  a  sudden  setback,  and 
many  European  orders  were  counter- 
manded. The  company  was  also  sued 
lor  alleged  infringement  of  patents  by 
another  company. 

The  Illinois  Paper  Company,  of 
Chicago,  has  gone  into  the  hands  of  a 
receiver  to  day;  assets  are  about  $65,- 
000;  liabilities,  $60,000. 

Judgment  against  the  Press  Fashion 
Company,  New  York,  for  $184,  in  favor 
of  the  Photo- Engraving  Company,  was 
entered  January  14. 

The  Standard  Tire  Company,  New 
York,  has  made  an  assignment  to  Will- 
iam Dallas  Goodwin.  The  company  is  a 
West  Virginia  corporation,  organized  in 
January,  1896,  and  capitalized  at  $1,- 
000,000,  of  which,  it  was  reported, 
$15,000  cash  was  paid  in.  Howard  M. 
Du  Bois  is  president,  and  William  H. 
Gray  secretary.  The  company  made 
bicycle  tires.  The  sheriff  has  received 
an  attachment  against  it  for  $220  in 
favor  of  John  McCormick. 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID: 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  j8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 

RECENT  SUSPENSIONS. 

The  Burlington  (N.  Y.)  Sunday  Sun 
after  a  short  career  is  no  more. 

The  Daily  Argus,  of  Petaluma,  Cal., 
has  suspended  publication. 

After  a  continuous  daily  publication 
for  nearly  twenty-six  years,  the  Houston 
(Tex.)  Evening  Age  sailed  to  make  its 
usual  appearance  January  6. 

The  suspension  is  thought  to  be  tem- 
porary, but  there  have  been  numerous 
changes  in  the  paper's  management  dur- 
ing the  past  few  years. 

The  Sunday  edition  of  the  Galveston 
Tribune  has  suspended. 

The  English  publishers  of  the  Quest 
have  decided  to  discontinue  its  issue. 
The  number  dated  September  (issued  in 
October)  concludes  the  edition,  of  which 
Mr.  Updike  is  the  publisher. 


A  PRINTER'S  LINEN  LARCENY, 

The  boys  of  Yale  in  the  old  days 
used  to  bribe  the  printers'  "  devils  "  to 
get  proofs  of  the  examination  papers  for 
them.  When  the  college  authorities  put 
a  stop  to  this  practice,  a  bright  idea 
seized  one  fellow,  and  he  saved  the 
whole  suffering  party. 

He  hired  one  of  the  printers  (it  was 
summer)  to  wear  a  pair  of  white  trous- 
ers t'o  the  office,  and  at  noon  to  sit  down 
on  the  "form"  in  which  were  locked 
the  precious  questions.  The  inky  seat 
of  that  pair  of  trousers  sold  for  a  deal 
more  than  the  clothes  were  worth  in  their 
original  spotlessness. — San  Francisco 
Argonaut. 

BELLIGERENT  BRITISH  ADVER- 
TISEMENTS. 

Back  in  the  last  century  the  disgusting 
spectacle  of  women  fighting  in  the  ring 
was  by  no  means  an  unusual  one. 
Challenges  were  issued  and  replied  to 
just  as  they  are  to-day  between  men 
fighters.  Here  is  one  printed  in  a  Lon- 
don paper  in  1722,  with  the  reply  of  the 
person  challenged: 

Challenge— I,  Elizabeth  Wilkinson,  of  Clerk- 
enwell,  having  had  some  words  with  Hannah 
Hyfield,  and  requiring  satisfaction,  do  invite 
her  to  meet  me  upon  the  stage,  and  box  me  lor 
three  guineas;  each  woman  holding  half  a  crown 
in  each  hand,  and  the  first  woman  that  drops  the 
money  to  lose  the  battle. 

Answer — X,  Hannah  Hyfield,  of  Newgate  Mar- 
ket, hearing  of  the  resoluteness  of  Elizabeth 
Wilkinson,  will  not  fail,  God  willing,  to  give 
her  more  blows  than  words,  desiring  home 
blows,  and  from  her  no  favour;  she  may  expect 
a  good  thumping. 

It  may  seem  strange  to  modern  box- 
ers that  a  challenge  issued  by  one  woman 
to  another  should  stipulate  that  a  piece 
of  money  be  held  in  each  hand,  and  the 
first  one  to  let  go  of  it  to  lose  the  battle. 


ADVERTISING  AGENCIES. 


WHICH  ?  Will  you  have  the  benefit  of  our 
30  years'  experience,  our  ad.  writers, 
our  designers  and  our  checking  department  or 
place  your  advertising  direct — both  cost  the 
same.    The  publishers  pay  our  bills. 


DODD'S 

ADVERTISING 
AND 
CHECKING 

AGENCY 


Water  Street, 


BOSTON 


M.  B.  WILSON 

GENERAL 

ADVERTISING 

AGENCY,  CHICAGO, 

Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 

SEND  10  CENTS  for  the  20ih  edition 
of  my  Advertisers'  Hand  Book. 

Yours  for  business 

(and  more  of  it). 

''^?™k£7''='T.  C.  EVANS. 

Systematic  and  Persistent  Adver- 
tising THE  Sure  Road  to  Success 
IN  Business. 

THE 

R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  York, 

will  place 

ADVERTISING 

for  first-class  firms  in  anv  field  or  medium. 
BUSINESS  HELPS. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
WaltkrW,  George,  150  Nassau  St.,  New  York 

ALL  the  leading  English  Newspapers  and 
^  Periodicals  for  sale  by  the  International 
NewsCompany,  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway, 

ADVERTlSmG  HELPS, 


FREE 


»  New  PROOF  SHEET  ot 
advertising  electro  s. 
33  best  books  for 
premiums  or  mail  order 
business.  Our  system  is  perfect;  orders  mailed 
same  day  received.  T.  J.  Carey  &  Co  ,  24 
City  Hall  Place,  New  York.  

D  r  ISJ  P  p  C  for  The  Fourth  Estate 
JJ 1  i>l  L,  IN.  O  ^yjtf,  patent  extensible 
back,  capable  of  holding  a  year's  supply  if  de- 
sired, will  be  supplied  at  o6Sce  for  $1.00,  or  by 
mail,  prepaid  Si. 21;. 


But  it  has  always  been  said  that  women 
pull  hair  and  scratch  when  in  battle, 
and  the  holding  of  money  in  the  bands 
was  thought  in  those  days  to  be  the  best 
method  for  keeping  the  combatants 
from  displaying  a  tendency  to  scratch. 


PROGRESS  IN  BELGIUM. 

The  representatives  of  the  leading 
foreign  journals  resident  in  Belgium 
have  at  last  succeeded  in  organizing,  at 
Brussels,  "The  Syndicat  de  la  Presse 
Etrangere,"  which  has  as  its  object  the 
obtaining  of  recognition  by  the  author- 
ities and  a  greater  enjoyment  of  the 
usual  facilities  necessary  for  the  obtain- 
ing of  reliable  information.  Heretofore 
the  foreign  journalists  in  Belgium  have 
been  entirely  ignored,  and  have  been 
only  able  to  obtain  courtesies  through 
their  own  personal  influence  or  connec- 
tions, so  that  a  fresh  arrival  unfamiliar 
with  Brussels  could  obtain  no  help  to- 
wards the  accomplishment  of  his  mission. 

The  membership  is  strictly  limited 
to  the  duly  accredited  Brussels  corre- 
spondents of  the  leading  foreign  journals, 
and  the  committee  reserve  to  themselves 
the  absolute  right  to  judge  as  to  the  im- 
portance of  the  journal  demanding  ad- 
mission, and  also  the  value  of  the  creden- 
tials presented  by  the  candidate. 
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PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


Cheap  Composition 

WANTED   BY   ALL  PRINTERS. 
HOW  TO  GET  IT! 

USE  THE 

LINOTYPE. 

Book,  Job  and  Newspaper  Work, 
one  machine — one  operator. 

ADAPTED  FOR  ALL  WORK. 
IT  HAS  NO  RIVAL. 


Send  for  specimen  of  faces  and 
other  information. 
Questions  cheerfully  answered. 

MERGENTHALER 
LINOTYPE  CO., 
Tribune  Building,  New  York  City. 


Easily  OrERATED. 


P.  T.  DODGE, 

President  and  Manager. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


No  Type  Smasher. 


STANDARD  LINOTYPE  METAL 


AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowKNSTEiN  &  Bro.,  Proprietors, 
Telephone,  829  38th  Street.  Thirteenth  Avenue  and  20th  Street,  NEW  YORK,  U.  S.  A 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

SPEED.  PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory,  i6th  st.  and  Ashland  ave., CHICAGO. 

NEW  YORK  OFFICE.  312  Temple  Court 
BOSTON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 

HENRY   LINDEN MEYR  &  SONS 

P  A  PI7  P  WARE- 
-t^  ^  -C^  IZ.  JX  HOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.Y. 
THE  LOVEJOY  CO.,       Established  1853. 

ELECTROTYPERS 

and  manufacturers  of  Electrotype  Machinery, 
44-46  Pearl  Street,  New  York. 

TJ    F.  McCAFFERTY,  ELECTROTYPER. 
•  42  and  44  Bond  Street, 

FRANK  LESLIE  BUILDING.  New  York 

PRESSES  AND  PRINTING  MACHINERY 
^  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 


CHANGES  IN  INTEREST,  ETC. 

The  Breeze  (111.)  Times  has  changed 
hands,  Charles  A.  Burton  having  as- 
sumed control. 

E.  C.  Ross  has  purchased  the  Syra- 
cuse (Kan.)  Republican.  The  politics  of 
the  paper  are  changed  from  republican 
to  democratic. 

The  Streator  (111.)  Times  will  here- 
after be  published  by  B.  S.  Barlow. 

The  Rocky  Mountain  Editor,  Denver, 
will  hereafter  be  issued  twice  a  month. 

The  Maine  Democrat  is  to  be  moved 
to  Portland  from  Augusta,  and  pub- 
lished as  a  daily  evening  and  weekly 


Now  THAT 

BUSINESS  IS  REVIVING 

VOU  will  need  to  call 
on  the  Printer  to 
help  you  to  get  your  goods 
and  wares  before  the  pub- 
lic. Printer's  ink  helps 
business  along  wonder- 
fully. When  you  are  in 
need  of  printing,  if  you 
will  telephone  to 
The  Evening  Post  Job 

Printing  Office, 
corner  of  Broadway  and 
Fulton  Street,  and  ask 
them  to  send  a  represen- 
tative, it  may  be  to  your 
and  their  advantage. 
Telephone,  2626  Cortlandt. 


democratic  sheet  under  the  supervision 
of  William  A.  Roberts,  of  Biddeford, 
and  Fred  Emery  Beane,  of  Hallowell. 

Griswold  &  McWain,  proprietors  of  the 
Batavia  (N.  Y.)  News,  have  purchased 
the  Batavian  of  that  city.  The  Bata- 
vian  will  be  continued  as  a  republican 
weekly,  and  the  News,  heretofore  inde- 
pendent, will  also  be  republican. 

John  Wasson  and  Willard  Goodwin 
have  dissolved  partnership,  and  the 
Pomona  (Cal.)  Times  will  be  published 
in  the  future  by  Wasson  and  Messenger. 

The  Hallstead  (N.Y.)  Herald  has  been 
changed  to  a  semi-weekly. 

The  Princeton  (III.)  ^^<rt>ri/ has  been 
sold  to  Miss  Ada  Smith. 

The  Cascade  (la.)  Courier  has  passed 
into  the  hands  ot  a  company  with  P.  H. 
McQuillan  as  president,  J.  H.  Klinker 
secretary,  and  H.  W.  Beatly  treasurer. 

The  Bellville  (O.)  Messenger  has  pur- 
chased the  plant  of  the  Independent  of 


BONNELL'S 

TKTT^Q  ALWAYS 
ii\  rVO      GIVE  THE 

UTMOST 

SATISFACTION. 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  an 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


THEJ.  HARPER  BONNELL  CO. 

New  York:  '"t^^^Tf^l^^S:'' 
Chicago  :  17  and  19  quincy  street. 
Philadelphia  :  13  south  seventh  street. 


MISCELLANEO  US. 


T"HE  LAWS  OF  MASSACHUSETTS 
1  PROVIDE  THAT  EACH  POLICY 
ISSUED  BY  THE  BERKSHIRE  LIFE 
INSURANCE  COMPANY  SHALL 
HAVE  A  DEFINITE  SURRENDER 
VALUE  IN  CASH,  OK  PAID-UP 
INSURANCE,  AVAILABLE  AT  THE 
END  OF  EVERY  YEAR  AFTER 
THE  FIRST. 

The  policy-holders  of  the  BERK- 
SHIRE are  absolutely  secured  against 
any  loss.  Every  policy  issued  by  the 
BERKSHIRE  becomes  practically  an 
endowment,  with  its  cash  values  availa- 
ble at  the  time  of  need.  Tables  of  cash 
values  endorsed  on  every  policy.  As- 
certain what  the  BERKSHIRE  can  do 
for  you  by  sending  your  age  to 

GEORGE  W.  ENGLISH, 

MANAGER  FOR  N.  Y.  &  N.  J., 

253  Broadway,  New  York. 

that  place,  and  the  two  papers  will  be 
consolidated. 

H.  A.  Peed  has  purchased  the  half 
interest  of  J.  G.  Coe  in  the  Warrensburg 
(Mo.)  Journal- Democrat. 

The  Hackensack  (N.  J.)  Index  has 
been  changed  from  a  tri- weekly  to  a 
weekly  publication. 

N.  H.  Downing  has  purchased  his 
partner's  interest  in  the  Santa  Clara 
(Cal.)  "Journal. 

The  Carrollton  (111.)  Gazette  is  now 
controlled  by  James  McNabb,  his  partner 
having  retired. 

G.  Ellwood  Martin  has  purchased  the 
Honeybrook  (Pa.)  Graphic. 

The  Wave  Printing  Company,  com- 
posed of  J.  B.  Searcy,  W.  R.  Shuck  and 
David  L.  Bales,  has  leased  the  Current 
Wave,  of  Eminence,  Mo. 

William  Wilmot  has  purchased  the 
Valley  Record,  of  Catasauqua,  Pa.  It 
will  be  continued  as  heretofore  under  the 
management  of  Hiram  F.  Helman. 

B.  A.  Langdon  has  purchased  his 
partner's  interest  in  the  Morrison  (111.) 
Record. 

The  Port  Morgan  (Colo.)  Times  is 
now  in  control  of  Mr.  Kinyon. 


PLAYING  WITH  WORDS. 
A  visitor  with  blood  in  his  eye  called 
upon  a  Springfield  editor  the  other  day 
and  made  four  attempts  to  introduce  the 
latest  edition  of  Smith  &  Wesson's  work 
on  "Perforation."  He  succeeded  in 
putting  a  scare  head  on  the  editor,  but  no 
crape  on  the  sanctum — Chicago  Times- 
Herald. 


SOME  NEW  ENTERPRISES. 

Clarence  E.  Woods  has  started  a  pa- 
per in  Richmond,  Ky.,  known  as  the 
Bulletin. 

The  Times,  of  Groton,  Vt.,  has  made 
its  appearance  with  C.  C.  Lord  as  pub- 
lisher. 

Russell,  Kan.,  has  a  new  paper,  the 
Reformer.  It  is  edited  and  published 
by  Frederick  L.  Smith,  formerly  of 
Clay  Centre. 

The  Academy  Balloon  is  a  unique 
paper  which  has  made  its  appearance  at 
Owego,  N.  Y.  Beneath  the  title  of  the 
paper  are  the  words  "  Liable  to  Go  Up 
Any  Minute."  It  is  published  by  Stuart 
Smythe. 

The  Telfair  Yeoman  has  just  begun 
life  at  McRae,  Ga.,  having  as  man 
J.  A.  Peacock. 

M.  K.  Zimmerman  is  manager  of  a 
new  paper  at  Steubenville,  O.,  called 
the  Morning  Journal. 

A  new  religious  publication  is  the 
Religious  IVorld,  published  monthly  by 
the  Rev.  G.  R.  Streeter. 

The  Latrobe  (Pa.)  Clipper  has  begun 
to  issue  a  weekly  edition. 

The  Month,  which  is  to  be  a  sedate 
companion  of  the  Critic,  has  issued  its 
first  number. 

The  Recorder  is  a  new  weekly  paper, 
published  at  Coldwater,  Mich. 


NEW  FLORIDA  PAPERS. 

Among  recent  newspaper  ventures  in 
Florida  are  the  News,  weekly,  at  Car- 
rabelle,  taking  the  place  of  the  Times, 
discontinued;  the  Recorder,  daily,  at 
Palatka;  the  Mail  and  Express,  daily, 
at  Ocala,  taking  the  place  of  the  News, 
discontinued ;  and  the  Day  Ionian,  daily, 
at  Daytona,  a  new  enterprise,  pub- 
lished by  the  Daily  Daytonian  Pub- 
lishing Company,  of  which  B.  F.  Hough 
is  president,  and  C.  K.  Weller  is  sec- 
retary.   

A  TRADE  PAPER'S  BIRTHDAY. 

The  American  Druggist,  New  York, 
has  just  entered  on  its  twenty-seventh 
year.  The  advertising  pages  show  that 
the  good  work  done  in  the  business  and 
editorial  departments  is  appreciated  by 
the  drug  trade. 


AN  ELEGANT  TRADE  MONTHLY. 

The  Inland  Printer  for  January  is 
sumptuous  and  succulent.  The  use  of 
very  heavy  borders  in  the  advertising  is 
also  not  quite  as  conspicuous  as  it  has 
been  in  past  issues. 
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NEW  ASSOCIATION  ? 


RUMORS  THAT  ANOTHER  NEWS- 
GATHERING  ORGANIZATION 
IS  FORMING. 


Report  That  the  New  York  Jour- 
nal, San  Francisco  Examiner,  Cin- 
cinnati Enquirer,  Chicago  Dis- 
patch  and  Omaha  World  Her- 
ald  Will  Combine. 

A  story  comes  from  the  West  which  is 
not  easy  to  verify,  and  yet  seems  to  be 
backed  by  strong  probabihty.  It  is 
stated  positively  that  a  new  press  asso- 
ciation is  to  be  formed  with  headquarters 
in  New  York,  and  that  the  papers  which 
will  form  the  nucleus  of  what,  it  is 
hoped,  may  be  a  great  organization  are 
the  New  York  Journal,  San  Francisco 
Examiner,  Cincinnati  Enquired,  Chi- 
cago Dispatch  and  the  Omaha  IVortd- 
Herald.  William  R.  Hearst,  John  R. 
McLean  and  Joseph  R.  Dunlop  are 
alleged  to  be  the  leading  spirits  in  the 
movement. 

It  is  said  that  two  or  three  new  silver 
dailies,  to  be  members  of  the  new  asso- 
ciation, will  be  established  in  some  of 
the  larger  cities.  This  seems  unlikely, 
owing  to  the  large  expenses  necessary 
for  running  new  papers  where  there  is 
no  certain  field  for  them. 

The  wide  circulation  of  this  rumor 
has  caused  large  interest  in  newspaper 
circles  and  very  general  comment, 
the  general  opinion  being  that  it 
is  not  an  impossible  possibility. 
It  is  believed  that  the  new  organization, 
if  there  is  to  be  one,  will  not  be  started 
before  next  fall.  The  claim  is  made  by 
those  alleging  themselves  to  be  au- 
thorities in  giving  out  the  story  that 
there  are  a  number  of  papers  willing  to 
join  the  new  press  association,  in  the 
belief  that  they  now  pay  too  much  for 
services  which  are  not  exclusive,  but  are 
sold  at  cheap  rates  to  the  papers  of  small 
and  tributary  towns,  thereby  limiting 
the  fields  for  circulation  of  the  big 
dailies. 


SUCCESSOR  TO  THE  LATE  JOSEPH 
B.  McCULLAGH. 

Captain  Henry  King,  chief  editorial 
writer  of  the  St.  Louis  Globe-Democrat, 
has  been  appointed  to  succeed  the  late 
Joseph  B.  McCullagh  as  editor  of  the 
paper. 

Captain  King  has  been  in  practical 
charge  of  the  paper  for  the  last  two 
years.  No  change  will  be  made  in  the 
policy  or  style  of  the  paper. 

Captain  King  was  born  at  Silem, 
O.,  in  1841.  His  parents  later  moved 
to  Quincy,  111.  Captain  King  gained 
his  first  knowledge  of  the  news- 
paper business  on  the  Quincy  Whig,  on 
which  paper  he  held  successively  every 
position  from  copy  boy  to  editorial 
writer.  When  the  war  broke  out  he 
was  editor  of  the  Whig,  but  resigned  to 
join  the  army. 

In  1869  Captain  King  removed  to 
Topeka,  Kas.,  and  established  a  paper 
there.  In  1883  he  was  offered  and  ac- 
cepted an  editorial  position  upon  the  St. 
Louis  Globe-Democrat, 


KANSAS  CITY  WORLD  IS  NOW 
ONE  CENT. 

The  latest  acquisition  of  the  Scripps- 
McRae  League,  the  Kansas  City  World, 
has  added  one  to  its  seven  columns  and 
reduced  the  price  to  i  cent. 


Colonel  E.  H.  WOODS, 
Publisher  of  the  Boston  Herald. 


THE  LOUD  POSTAL  BILL. 


Beneficiaries  of  Existing  Abuses 
Continue  the  Fight  Against  Its 
Passagk. 

The  senate  committee  on  post  oflfices 
and  post  roads  resumed  its  hearing  on 
the  Loud  second-class  mail  bill  Saturday, 
O.  J.  Victor,  chairman  of  a  New  York 
committee  of  paper  dealers  and  others 
who  created  so  much  amusement  by  call- 
ing themselves  "publishers,"  being  the 
first  to  be  heard.  He  said  the  bill  was 
in  the  interest  of  express  companies  and 
opposed  to  the  interests  of  the  public, 
which  demands  good  and  cheap  litera- 
ture. 

John  Elderkin,  of  the  New  York  Led- 
ger,  claimed  that  under  the  proposed  law 
such  papers  as  the  Ledger  would  be  ex- 
cluded from  the  privilege  of  being 
entered  as  second-class  matter,  a  propo- 
sition so  evidently  absurd  and  unwar- 
ranted by  the  facts  that  no  one  took  time 
to  answer  it. 

S.  S.  McClure  addressed  himself  es- 
pecially to  Senator  Chandler's  proposed 
amendments  to  the  Loud  bill.  He  as- 
serted that  one  of  these  (that  referring 
to  distribution  through  the  news 
agencies)  would  have  the  effect  of  re- 
quiring publishers  of  magazines  to 
organize  their  own  system  of  distribu- 
tion and  thus  both  increase  their  cost  as 


well  as  decrease  their  publications.  Any 
addition  to  the  cost  would  render  it  im- 
possible to  publish  10  cent  magazines. 
To  advance  the  price  of  magazines  to 
15  cents  would  be  to  cut  circulation 
in  half. 

Senator  Chandler  settled  this  by  say- 
ing that  he  did  not  propose  to  pass  his 
amendment,  which  removed  Mr.  Mc- 
Clure's  objection  to  the  bill. 

An  able  and  forcible  paper  in  favor  of 
the  bill  was  read  before  the  committee 
by  David  Williams,  publisher  of  the 
Iron  Age  and  other  New  York  journals. 


THE  CHANGES  IN  BOSTON. 


The  Old  Management  Restored  to 
THE  Office  of  the  Herald. 

The  Boston  Herald  is  again  in  the 
hands  of  its  old  management.  As  an- 
nounced in  last  week's  Fourth  Estate, 
Colonel  E.  H.  V\  oods  has  been  elected  to 
the  new  office  of  publisher. 

Since  then  Frederick  E.  Whiting  has 
taken  charge  of  the  duties  of  business 
manager,  recently  in  the  hands  of  Wil- 
fred Patterson,  who  has  resigned.  J.  J. 
Wohllman  has  resigned  the  position  of 
advertising  manager,  but  the  vacancy  has 
not  been  filled.  Walter  H.  Woods  has 
resumed  his  old  position  as  circulation 
manager,  in  place  of  B.  C.  Slocum,  re- 
signed. 


BROOKLYN'S  BIG  DAY 


FOURTH  ANNUAL  MEETING  OF 
NEW  YORK  REPUBLICAN 
EDITORS. 


Two  Business  Sessions— Interesting 
Papers  Read— The  Banquet  in 
Brooklyn— Clever  Speeches  Ad- 
dressed TO  Clever  Men— Election 
OF  New  Officers. 

The  meeting  of  the  Republican 
Editorial  Association  of  the  State  of 
New  York  last  week  was  in  every  sense 
a  success.  A  business  session  was  held 
Thursday  morning  at  the  Fifth  Avenue 
Hotel,  which  was  followed  by  a  trip  to 
Brooklyn. 

There  the  editors  were  shown  the 
many  points  of  interest,  and  in  the  even- 
ing were  dined  and  wined  by  the  Union 
League  Club,  of  which  William  Bern, 
president  of  the  association,  is  also 
president. 

Mr.  Berri,  after  a  graceful  talk,  in 
which  he  welcomed  the  editors  in  his 
dual  presidential  position,  introduced 
Chauncey  M.  Depew,  the  speaker  of  the 
evening,  who  said  in  part: 

"  I  have  always  been  impressed  with 
the  cheerful  vitality  of  journalists.  No 
matter  how  many  bad  nights  and  uncom- 
fortable days  they  give  to  anxious  politi- 
cians and  dubious  speculators,  the  writh- 
ings  of  the  victims  enhance  the  serenity 
of  the  editors. 

"  The  profession  is  famous  for  the 
number  of  its  members  who  not  only 
reach  old  age,  but  retain  to  the  last  the 
fires  of  their  youth.  The  brief  biogra- 
phies which  note  the  departure  day  by 
day  to  join  the  majority  of  men  of  note 
rarely  record  the  death  of  a  journalist. 
Every  other  pursuit  is  represenied.  This 
simply  illustrates  and  enforces  the  fact 
that  few  editors  ever  die. 

"And  yet  at  Albany,  at  Washington, 
and  at  the  City  Hall  I  have  heard  more 
fervent  prayers  for  your  departure  from 
the  scenes  of  your  activities  than  were 
ever  offered  for  any  other  cause.  Fort- 
unately for  you  it  is  only  the  prayers  of 
the  righteous  which  are  ever  answered. 

"I  have  always  wondered  why  an  old 
editor  did  not  write  his  reminiscences. 
If  he  should  truthfully  tell  the  stories 
of  the  men  who  in  his  time  have 
filled  a  large  place  in  the  public 
eye,  who  have  craved  his  sup- 
port, who  have  sought  to  mitigate 
the  punishment  he  was  inflicting,  and 
have  tried  to  induce  him  to  change  the 
course  of  his  paper;  and  if  he  should 
reveal  also  the  number  of  the  wives  and 
the  sisters  and  the  sweethearts  who  have 
brought  their  blandishments  to  bear  upon 
him,  he  could  present  to  the  world  a  pict- 
ure of  the  weakness  of  human  nature  in 
its  best  estate  which  would  justify  the 
doctrines  of  Calvin." 

Elihu  Root  followed  with  a  talk  of 
much  interest  on  the  necessity  of  uniting 
all  of  the  forces  that  fought  together  in 
the  last  campaign  in  the  interest  of  the 
election  of  McKinley. 

Henry  Watterson,  the  distinguished 
orator  and  editor  of  the  Louisville 
Courier-Journal,  followed  and,  in  ex- 
planation of  his  flocking  with  so  mani- 
festly a  republican  ciowd,  told  the  story 
of  the  man  who  at  his  » ife's  funeral  was 
asked  to  ride  in  the  same  carriage  with 
his  mother-in-law.  The  newly  made 
widower  at  first  very  much  objected  to 
such  an  arrangement,  and  was  only  pre- 
vailed upon  to  accept  the  inevitable  when 
it  was  represented  to  him  that  any  other 
arrangement  would  give  rise  to  a  scan- 
(Continmd  on  iiehth  ^age.) 
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ADVERTrSING  MEDIUM.  ADVERTISING  MEDIUM. 


THE  PROFITABLE 

EXPERIENCE  of  an 

ADVERTISER  IN 


Outing 


THE  MONTHLY 
ILLUSTRATED 
MAGAZINE  OF 
AMATEUR  SPORTS. 


The  Hydro-Carbon  Launch  Company,  of  Noroton, 
Conn.,  and  i5o  Nassau  Street,  New  York,  builders  of 
Steam  Yachts,  Launches,  etc.,  had  an  advertisement 
in  the  January  OUTING  (the  only  one  they  publish- 
ed), and  Mr.  Arthur  K.  Hiscox,  Treasurer,  writes: 

"It  may  interest  you  to  know  that  since  the 
advertisement  appeared  over  500  replies  have  been 
received  by  us  and  replies  are  being  received  daily. 
Several  of  these  requests  for  our  catalogues  have 
come  from  Mexico  and  Canada,  and  every  state  has 
been  heard  from,  from  Maine  to  Oregon.  Already 
one  boat  has  been  sold  as  a  result  of  the  advertise- 
ment and  three  sales  arepending,  almost  completed. 

"Among  the  many  writing  for  catalogues,  who 
mentioned  OUTING,  were  the  General  Passenger 
Agent  of  the  Grand  Trunk  Railroad,  of  Montreal, 
the  Commodore  of  the  Plymouth  Mass.  Yacht  Club, 
Col.  Albert  A.  Pope  of  Hartford,  Conn. ,  andothers 
of  similar  standing,  showing  that  the  people  OUT- 
ING had  reached  were  not  mere  idle  inquirers,  but 
probable  buyers  of  the  highest  quality." 
NOTE  THAT 

the  advertisement  of  the  HydfO-Carbon  Launch  Company  appeared  only 
in  OUTING  and  that  5  cents  was  required  with  each  request  for  a 
Catalogue. 

MORAL  : — When  you  have  anything  good  to  offer,  advertise  it  in  OUTING. 
CIRCULATION     For  rates  address 

Q      r>i.r\r\        '^^^  ouTiNG  publishing  company, 

O  -CjIJCJO  239  Fifth  Avenue,  New  York. 


FROM  THE"AD"FIELD 


MANY  ITEMS  OF INTEREST  FROM 
NUMEROUS  SOURCES. 


Large  Contracts  from  Philadel- 
phia—Better Business  for  Mail 
Order  Advertisers— New  Adver- 
tising Agents— Fig  Syrup  Orders 
— Miscellaneous  Notes. 


SUNSHINE  FROM  QUAKER  CITY. 

New  contracts  for  the  advertising  of 
Williams'  Pink  Pills  are  being  made  by 
the  N.  W.  Ayer  &:  Son  Agency.  While 
a  few  of  the  large  advertisers  in  the  coun- 
try announce  an  intention  of  somewhat 
restricting  their  new  contracts  during  the 
next  few  months,  this  will  not  apply  to 
the  Williams  business,  or  in  fact  to  either 
of  the  large  advertisers  handled  through 
the  Ayer  Agency. 


MAIL  ORDERS  ARE  INCREASING. 

Better  returns  from  mail  order  adver- 
tising are  reported,  and  considerable 
advertising  of  this  kind  will  be  sent  out 
by  the  agencies,  more  particularly  the 
Charles  H.  Fuller  Agency,  the  Nelson 
Chesman  Agency,  and  one  or  two 
others. 


RAILROAD  ADVERTISING. 

James  D.  Brown,  the  energetic  city 
ticket  agent  of  the  Lake  Shore  road  at 
237  Superior  street,  Cleveland,  is  be- 
coming interested  in  the  subject  of  ad- 
vertising. Publicity  has  done  more  for 
railroads  during  the  past  year  than  it 
ever  did  before,  and  Mr.  Brown  is  on 
"the  right  road."    Any  advertising  or 


newspaper  manager  in  Cleveland  who 
will  take  the  trouble  to  give  Mr.  Brown 
"pointers"  may  creatf  a  permanent 
advertiser. 


PUSH  IT  BY  ALL  MEANS. 

The  Salt  Lake  City  Soda  Water  Com- 
pany,  a  Utah  corporation,  is  bottling  a 
Lithia  mineral  water  which  it  claims 
positively  contains  more  lithia  than  any 
other  water  known.  If  this  is  so,  why 
not  advertise  the  water  in  eastern 
journals  through  some  judicious  adver- 
tising agency? 


SHOULD  ADVERTISE  FREELY. 

Reney,  Schmidt  &  Pleissner,  43  White 
street,  New  York,  report  very  good 
sales  in  this  country  of  several  French 
blackings  of  which  they  are  importers. 
If  this  is  accomplished  without  general 
advertising  the  firm  would  probably  be 
amazed  at  results  should  the  aid  of 
newspaper  publicity  be  utilized. 


A  NEW  ORLEANS  AGENCY. 

A  new  firm  in  the  advertising  agency 
business  is  composed  of  Henry  McEn- 
erny  and  William  Norris  Bucklin.  They 
have  started  a  general  advertising  agency 
recently  in  New  Orleans  and  are  doing 
business  from  the  Daily  Picayune  Build- 
ing.   


LIST    IS  ALREADY  COMPLETE. 

The  New  York  Board  of  Trade  and 
Transportation,  203  Broadway,  has  been 
sending  to  large  dailies  for  rates.  Frank 
S.  Gardner,  the  secretary  of  the  com- 
pany, has  charge  of  the  matter. 


NONE  ARE  BOUND  TO  ACCEPT. 

Propositions  continue  to  be  sent  direct 
to  publishers  from  Mr.  Kramer  of  the 
Indiana  Mineral  Springs  Company  and 


the  Sterling  Remedy  Company.  This 
business,  as  previously  stated  in  these 
columns,  formerly  went  out  through  the 
Lord  &  Thomas  Agency  of  Chicago. 


HIGH  GRADE  MEDICAL  ADS. 

New  advertisements  of  one  or  more  of 
the  proprietary  lemedies  for  which  the 
Charles  N.  Crittenton  house  is  New 
York  sales  agent  will  soon  be  sent  out. 
The  Morse  Agency  places  the  orders  for 
the  advertising. 


THIS  IS  THE  RIGHT  SEASON. 

The  Household  Publishing  and  Print- 
ing Company,  56  Bleecker  street,  New 
York,  publisher  of  the  Household  Com- 
panion, expects  to  advertise  moderately 
in  general  mediums.  Philip  Ascher  is 
the  manager  ot  the  concern. 


OAKS  GROW  FROM  ACORNS. 

The  Flag  Salt  Remedy  Company, 
Savannah,  N.  Y.,  is  anxious  to  extend 
the  sale  of  its  cure  for  headache.  It  is 
open  to  any  advertising  proposition 
which  will  show  a  profit  for  the  adver- 
tiser. 


GOLDEN  GATE  TO  LARGE  ADS. 

Lists  of  papers  are  now  being  prepared 
for  the  advertising  of  the  California  Fig 
Syrup  Company.  The  Golden  Gate  Ad- 
vertising Agency,  San  Francisco,  will 
send  out  the  orders. 


WISE  MEN  IN  GOOD  HANDS. 

The  Dodd  Advertising  Agency  will 
handle  part  of  the  advertising  of  the 
Omo  Dress  Shield,  whose  proprietors,  at 
a  meeting  not  long  since,  decided  on 
very  liberal  advertising  for  1897. 


FROST  CREATING  CABINET. 

The  Chocolate  Cooler  Company, 
Grand  Rapids,  Mich.,  will  introduce 
this  year  a  new  cabinet  for  ice  cream. 
At  present  advertising  in  class  journals 
has  been  decided  on. 


GOOD  WHEEL  TO  HAVE  A  GOOD 
SHOW. 

The  Cleveland  Bicycle,  manufactured 
by  H.  A.  Lozier  &  Company,  Cleveland, 
is  likely  to  be  advertised  with  the  usual 
liberality  this  season. 


THESE  ADVERTISERS  KEEP  ON. 

Some  of  the  more  recent  advertising  of 
the  Modes  Publishing  Company,  New 
York,  is  placed  by  the  Nelson  Chesman 
Agency. 


AN  ECCENTRIC  NEW  IDEA. 

E.  Krauser  &  Brother,  Milton,  Pa., 
will  advertise  somewhat  during  the  year 
a  liquid  substitute  for  smoke.  This  odd 
preparation  is  used  in  curing  hams. 


MISCELLANEOUS  NO'lES. 

H.  A.  Dubois,  Cobden,  III.,  is  adver- 
tising fruit  boxes  in  western  agricultural 
papers. 

The  managers  of  the  Wilson  Iron 
Works,  171  East  Randolph  street, 
Chicago,  are  advertising  a  drinking 
fountain  for  stock  in  western  papers. 

Edward  T.  Sumwalt  is  a  new  adver- 
tising agent  in  the  Byrne  Building,  Los 
Angeles,  Cal.  He  is  getting  rate  cards 
from  newspapers. 

The  American  Patent  and  Investment 
Company  of  Detroit  is  extending  its 
advertising  to  western  dailies. 

The  Cleveland  Laundry  Machine 
Company,  1 335  Lexington  avenue, 
Cleveland,  is  sending  out  orders  to  west- 
ern  papers.    This  concern  is  the  succes. 


sor  to  the  La  Fountane  Laundry  Ma- 
chine Company. 

La  Porte  Medical  Company,  La  Porte, 
Ind.,  is  advertising  a  line  of  medicines 
in  western  mediums  of  general  circula- 
tion. 

The  Clifford  Chemical  Company, 
Marquette  Building,  Chicago,  is  about  to 
do  more  advertising.  The  Charles  H. 
Fuller  Advertising  Agency  handles  this 
business  from  its  Chicago  office.  West- 
ern dailies  and  weeklies  are  to  be  used. 

The  Eureka  Fence  Company  of  Rich- 
mond, Ind.,  is  sending  out  orders  to 
western  agiicultural  papers. 

H.  F.  Lutz  &  Company,  Toledo,  Ohio, 
are  sending  to  western  papers  for  rates. 

Dr.  E.  Brinkman,  1630  Pine  street,  St. 
Louis,  is  using  western  weeklies  and 
monthlies  for  the  advertising  ol  his  sani- 
tarium at  the  above  address. 

Willis  Sharpe  Kilmer,  Binghamton, 
N.  Y.,  is  treating  with  papers  in  the 
middle  states  for  the  advertising  of  Kil- 
mer's Swamp  Root  Remedy. 

Pennsylvania  papers  are  being  used  by 
the  Consolidated  Country  Press  Agency 
of  Buffalo,  N.  V . 

Charles  W.  Held,  music  publisher, 
311  Fulton  street,  Brooklyn,  is  using  a 
few  papers. 

Tha  Hewlin  Medical  Company  is  the 
name  under  whic'.i  an  advertiser  in  Buf- 
falo is  advertising  in  "mail  order  pa- 
pers." 

C.  M.  Russell,  128  Water  street.  New 
York,  is  using  papers  of  general  circula- 
tion to  advertise  Long  Island  real  estate. 

The  Griffith  &  Turner  Company,  205 
North  Paca  street,  Baltimore,  is  a  pros- 

(Continucd  on  fifth  page.) 


ADVERTISING  MEDIUM. 


FASHIONS, 

AN  ILLUSTRATED  JOURNAL  FOR  AMERICAN  WOMEN. 

The  original  merchant's  co-operative  woman's 
piper. 

FASHIONS  is  as  distinctively  th;  head  of  its 
class  as  the  Ladies'  Home  Journal  and  the 
youths'  Companion  are  of  theirs. 

It  is  six  years  old  and  has  won  its  way  into 
the  very  hearts  of  its  readers. 

It  has  done  more  to  bring  di.ect  returns  to 
advertisers  and  to  introduce  and  promote  the 
sale  of  goods  and  specialti-;s  than  any  other 
medium  published.  It  h\s  no  competitor — only 
two  or  three  imitators,  who  have  not  yet  reached 
the  point  where  FASHIONS  stood  hve  years 
ago. 

The  day  has  gone  by  when  the  method  ot  cir- 
culating a  fashion  journal  which  originated  with 
FASHIONS  is  not  understood  and  appreciated. 

The  hundred  and  more  shrewd  merchants 
who  publish  editions  of  FASHIONS  do  not  pay 
out  money  for  a  high-class  paper  and  then  dis- 
tribute it  carelessly. 

Every  copy  goes  to  a  person  with  money  to 
spend  and  living  in  a  trade  center  where  goods 
brought  to  her  attention  can  be  readily  pur- 
chased. 

Unlike  other  mediums,  it  has  no  waste  cir- 
culation among  people  who  mean  well  but  have 
no  funds,  or  among  those  who  live  in  out-of-the- 
way  and  inaccessible  places. 

Has  gained  33^  per  cent,  additional  circula- 
tion in  two  months. 

Advertising  40  per  cent,  ahead  of  last  year. 

Advertising  rate^  have  not  been  increased 
since  it  was  fir-t  started,  although  its  editions 
have  gone  ahead  six- fold. 

It  is  to-diy  the  cheapest  advertising  medium 
in  America. 

It  gives  more  direct  results  than  anv  other 
and  has  influenced  the  introduction  and  sale  of 
more  goods. 

Send  for  a  list  of  editions  of  FASHIONS  and 
beconvinced  of  its  enormous  circulation. 
Ask  your  agent  about  it. 

HERBERT  BOOTH  KING, 

ivfanager  of  FASHIONS, 

32  East  23d  Street,  New  York 


THE  FOURTH  ESTATE 


THE  OLD  AND  NEW. 


JOURNALISM  FROM  THE  EARLY 
TIMES  TO  THE  PRESENT. 


Interesting  Chronicles  of  the  Pa- 
pers OF  THE  Past — The  World's 
Publications — Oldest  American 
Journals. 

Whatever  changes  the  next  century 
may  bring  to  us,  we  feel  assured  that 
the  newspaper  will  remain.  Journalism 
is  old  enough  to  have  a  history,  and  a 
very  interesting  one. 

Printing  was  known  and  in  use  for 
centuries  before  America  was  discov- 
ered. We  cannot  be  certain  that  the 
superior  quality  of  American  printing 
was  not  arrived  at  by  the  ancients.  If 
so,  there  has  not  been  the  great  advance 
in  this  art  which  many  suppose. 

Newspapers  were  preceded  by  the  ir- 
regular publications  of  news,  a  speci- 
men of  the  oldest  of  which,  dated  in  1 494, 
is  preserved  at  Leipsic.  The  first  regu- 
lar newspaper  was  a  weekly  paper, 
established  in  1615  by  Emmel,  a  book- 
seller, at  Frankfort,  and  published  at 
his  own  expense,  one  hundred  and 
sixty-three  years  before  the  discovery 
of  printing  from  metal  types  had  been 
made. 

The  news  sheets — already  referred  to 
— in  circulation  in  China  and  Rome  and 
Venice  previous  to  this  time  were  printed 
from  rude  wooden  type,  though  in 
Europe  the  earliest  news  sheets  were 
manuscript  papers,  prepared  with  some 
regularity.  Some  800  of  these  oc- 
casional news  sheets,  all  issued  before 
1610,  are  preserved  in  the  libraries. 

In  imitation  of  this,  says  Mr.  Ripley, 
the  Frankfurter  Oberpostamts-Zeit- 
ung,  the  oldest  successful  German  paper, 
was  founded  in  1616  by  the  postmaster 
von  der  Birghden.  According  to  Hud- 
son, the  same  year  a  journal  was  pub- 
lished at  Antwerp,  and  in  1622  the  first 
newspaper  in  the  English  language, 
the  Weekly  Ne^us,  was  begun  by 
Nathaniel  I5utters  on  the  23d  of  May, 
that  year.  Butters'  genius  was  shown 
in  the  employment  of  several  of  the 
nobility  and  gentry  as  gatherers  of  news, 
which  he  regularly  dispatched  to  his 
patrons  in  the  country. 

It  is  said  that  this  system  of  manu- 
script news  letters  in  England  did  not 
disappear  with  the  establishment  of 
printed  newspapers.  Those  who 
insisted  most  on  precise  and  full 
information  continued  to  depend  more 
or  less  upon  them  until  nearly  the  mid- 
dle of  the  eighteenth  century. 

The  Gazette  0/  France,  first  issued  in 
163 1,  has  been  published  ever  since. 
The  publisher,  Renaudat,  was  a  physi- 
cian and  a  gossip,  and  became  one  of 
the  best  informed  men  of  his  time.  Like 
Butters,  he  sold  his  papers  in  the  streets 
by  newsboys  and  newswomen,  who  were 
known  as  "hawkers."  Richelieu  was 
its  patron  and  manager. 

The  following  is  a  list  of  a  number  of 
the  earliest  newspapers  which  are  still 
in  existence: 

1665,  London  Gazette;  1695,  Stam- 
ford (Eng.)  Mercury;  1705,  Edinburgh 
Courant; \-j II,  Newcastle  (Eng.)  Cottr- 
ant;  1722,  Berlin  Gazelle;  1755,  Dublin 
Freeman's  Journal;  1785,  London 
Times. 

In  1788  the  last  named  became  a 
morning  daily,  just  nineteen  years  be- 
fore the  Public  Ledger  had  appeared, 
followed  in  1772  by  the  Morning  Post, 
a  fashionable  journal.  In  1794  the 
Morning  Advertiser  was  founded.  In 
1803  the  first  evening  paper  in  London, 
perhaps  in  the  world,  appeared,  the 
Evening  Standard,  which  now  forms  an 
evening  edition  of  the  Standard,  being 
then  established. 

A  little  later  two  morning  papers  were 
added,  the  Daily  Telegraph  and  the 
Standard.  Le  Petit  Journal,  Paris, 
which  often  prints  over  six  hundred  and 
fifty  thousand  copies  a  day,  sold  at  a 
half  cent,  is  the  most  widely  circulated 
paper  in  the  world. 

Harlan  P.  Hubbard,  the  well-known 
advertising  man,  is  authority  for  the 


HISTORY  WORTH  REPEATING. 


VICTOR  F.  LAWSON, 

publisher  of  the  CHICAGO  DAILY  NEWS  AND  CHICAGO  RECORD 


following  very  interesting  summary  of 
direct  interest  to  statisticians  and  all 
who  ar;  interested  in  newspapers  and 
their  history: 


Daily 
newspapers. 

Other 
piiblicaiions. 

Number. 

Circulaiion 
per  issue. 

Number. 

Circu'ation 
per  issue. 

North  Amer 
South  Amer- 
Australasia  

2,403 
154 

25 

1. 136 

208 
94 

15,68?, }2S 
550.736 
55.475 

4.758.223 

317.49° 
246  850 

10.730 

337 
125 

9.656 

427 
471 

33,901,400 
257,000 
167,220 

22,073,000 

354.860 
483,000 

Total  

4,020 

21,641,199 

21,746 

57.236.480 

The  most  remarkable  field  for  news- 
paper enterprise  and  newspaper  litera- 
ture has  been  the  United  States,  and  in 
proportion  to  population  the  develop- 
ment of  newspapers  has  been  far  greater 
here  than  anywhere  else. 

The  colonial  press  first  appeared  in 
Boston  in  1690.  On  September  25  of 
that  year  Benjamin  Harris  published  a 
sheet  with  the  title  of  Publick  Occur- 
rences both  Foreign  and  Domestick. 
The  Boston  News  Letter,  published  by 
John  Campbell,  appeared  in  1704  and 
continued  to  be  issued  weekly  until 
1776. 

It  was  followed  by  the  Boslon  Gazette 
and  the  American  Weekly  Mercuric,  at 
Philadelphia,  in  1709. 

On  August  17,  1 72 1,  an  elder  brother 
of  Benjamin  l^ranklin  established  at 
Boston  the  New  England  Courant, 
a  weekly.  In  the  Courant  he  began  his 
literary  career.  The  following  is  a 
chronological  list  of  a  number  of  the  ear- 
liest publications  in  the  United  States: 

When 

Names.  Established. 

New  York  Gazette  ,   1725 

Maryland   Gazette   1727 

Pennsylvania  Gazette   1728 

Virginia  Gazette   1736 

Boston  Gazette   1755 

Massachusetts  Spy   1771 


Foyal  Gazette   1773 

Commercial  Advertiser   1797 

National  inteltts;encer   1800 

The  first  daily  paper  in  America  ap- 
peared in  1784,  the  Daily  Advertiser, 
but  it  was  discontinued  in  1837.  In  1801 
the  EveningPost  was  founded.  In  1813 
the  Washington  National  Intelligencer 
was  first  issued  as  a  daily.  It  ceased 
in  1869. 

In  1833  a  penny  paper,  called  the 
Sun,  was  established  in  New  York.  It 
was  at  first  about  10  inches  square,  and 
being  sold  for  I  cent,  grew  rapidly  into  a 
circulation  of  60,000  copies.  It  was  af- 
terward enlarged,  and  its  management 
and  character  having  been  changed  in 
1867,  its  circulation  was  greatly  in- 
creased, the  price  being  2  cents.  The 
following  is  a  summary  of  the  more  im- 
poitant  publications  since  established: 
New  York  Herald,  1835;  Tribune,  1841; 
New  York  Titnes,  1850;  New  York 
World,  i860. 


TRADE  JOURNAL'S  ENTERPRISE. 

The  "Weaving  Edition"  of  the  Bos- 
ton Journal  of  Commerce,  dated  Jan- 
uary 9,  shows  how  cleverly  the  publish- 
ers of  this  well-known  trade  weekly 
handle  any  subject  connected  with  the 
manufactures  of  the  country.  The  ex- 
hibit of  the  importance  of  the  looms  of 
Arn erica  is  quite  imposing,  and  yet,  after 
all,  it  is  not  so  impressive  as  the  power 
of  the  press,  as  attested  in  thousands  of 
papers  daily. 

ACxED  BUT  STILL  ACTIVE. 
The  Ballston  .)  Journal \%  almost  a 
centenarian.  On  the  last  day  of  the  past 
year  it  began  its  ninety  ninth  volume. 
In  its  infancy  it  was  called  the  Saratoga 
Register,  or  Farmtrs'  Journal,  and  was 
for  years  printed  on  a  wooden  press.  H. 
L.  Grose  is  the  present  editor  and 
proprietor,  and  with  his  versatile  abilities 
he  keeps  the  venerable  paper  young  in 
spirit  and  enterprise. 


The  Story  of  the  Success  of  Victor 
F.  Lavvson. 

There  are  times  when  a  little  reflec- 
tion over  known  facts  is  an  appropriate 
act,  and  this  is  never  more  true  than  dur- 
ing the  holidays.  It  is  well  for  those 
who  have  succeeded  and  those 
who  have  not  to  hear  of  the  good  fortune 
that  has  come  to  others,  especially  those 
who  have  worked  hard  and  well  in  ac- 
complishing great  results. 

A  little  less  than  twenty-one  years  ago 
three  young  men  founded  in  Chicago  an 
afternoon  newspaper,  which  they  called 
the  Daily  Nevis .  These  young  men 
were  Melville  E.  Stone,  now  general 
manager  of  the  Associated  Press;  Will- 
iam E.  Dougherty,  now  doing  reporter'* 
work  on  a  New  York  newspaper,  and  an 
Englishman  named  Percy  R.  Meggy. 

1  here  were  only  two  other  afternoon 
papers  in  the  city.  They  sold  for  3  and 
5  cents  respectively,  and  the  Daily  News 
was  sold  for  i  cent  a  copy.  The  en- 
terprise did  not  prosper.  Dougherty 
sold  his  one-third  interest  to  Stone  for 
$40.  Meggy  parted  with  his  third  for  a 
small  sum.  At  the  end  of  six  months 
Stone  was  sorry  he  had  bought  them  out, 
and  he  sought  a  purchaser  for  the  whole 
concern. 

The  building  in  which  the  News  was 
published  was  owned  by  a  Norwegian 
newspaper.  The  manager  of  this  paper 
was  Victor  F.  Lawson,  a  young  man  of 
twenty-five,  who  had  gone  into  the 
office  at  the  time  of  his  father's 
death,  a  few  years  before,  because  an 
interest  in  the  paper  formed  a  part  of  his 
father's  estate.  To  Mr.  Lawson  went 
the  proprietor  of  the  News  and  offered 
it  for  a  nominal  sum.  It  was  then  six 
months  old,  and  it  had  neither  circula- 
tion nor  advertising  enough  to  give  it 
any  value. 

Mr.  Lawson  knew  nothing  about  the 
editorial  management  of  a  newspaper 
and  after  deliberation  he  said  he  would 
buy  on  one  condition — that  Mr.  Stone 
remain  as  editor.  Under  this  arrange- 
ment the  publication  of  the  paper  con- 
tinued. 

Within  two  years  Mr.  Lawson  sold 
Mr.  Stone  a  one- third  interest  in  the  pa- 
per at  cost  as  an  inducement  for  him  to 
remain  in  editorial  charge  of  it.  The 
paper  then  was  prospering.  It  gained 
in  strength  month  by  month.  Believing 
a  i-cent  morning  paper  would  pay,  the 
partners  in  1886  got  out  a  morning  edi- 
tion, first  as  the  Morning  News,  then  as 
the  News-Record  and  finally  as  the  Rec 
ord,  the  name  under  which  it  is  pub- 
lished to-day. 

In  1888  Mr.  Lawson  gave  Mr.  Stone 
$350,000  for  his  interest  in  the  two 
papers. 

Mr.  Lawson's  annual  income  from  the 
property  now  is  more  than  $500,000, 
and  the  joint  circulation  of  the  two 
papers  is  more  than  450,000  copies  a  day. 

This  in  brief  is  the  history  of  the 
Chicago  Daily  News  and  its  oflspring, 
the  Chicago  Record.  It  is  a  signal  illus- 
tration of  what  a  man  with  a  genius  for 
newspaper  making  can  do  with  a  small 
opportunity  by  perfectly  clean,  legiti- 
mate means. 

TRIED  TO  BURN  A  NEWSPAPER 
OFFICE. 
An  attempt  was  made  to  destroy  the 
office  of  the  Meadville  (Pa.)  Iribune- 
Republican  recently.  A  man  was 
caught  in  the  act  of  setting  fire  to  abag 
of  waste  paper  by  a  policeman.  The 
officer  seized  the  incendiary,  but  he 
broke  away,  although  several  shots  were 
fired  by  the  officer. 


A  BROOKLYN  INVENTION. 
William  Berri,  of  the  Brooklyn  Stan- 
dard- Union,  has  received  a  patent  on 
matrices  and  apparatus  for  distributmg 
same. 


THE  CARDINAL  ON  THE  PRESS. 
To  the  Editor  of  the  World: 

The  press  is  the  great  vehicle  of  public 
sentiment  in  our  day.  Its  influence  for 
good  or  for  evil  cannot  be  overestimated. 
It  penetrates  every  walk  of  life.  A  free 
and  independent  press,  guided  and  con- 
trolled  by  principles  of  truth  and  justice, 
is  the  greatest  of  boons  to  a  popular 
government  like  ours. 

James,  Cardinal  Gibbjns. 


THE  FOURTH  ESTATE 


SCOOPS  AND  SCALPS. 


A  STORY  OF  REPORTING  THE 
WARS  AGAINST  THE 
REDSKINS. 

The  Custer  Massacre  and  How  the 
News  Was  Given  to  Civiliza- 
tion— Desperaie  Ride  of  Two 
Correspondents  on  the  Plains— 
The  Omaha  Bee's  Great  Scoop. 

Few  persons  comprehend  the  dangers 
that  were  attached  to  the  work  of 
western  newspaper  correspondents  back 
in  the  days  when  Indian  fighting  was  the 
principal  occupation  of  soldiers  on  the 
borderland. 

General  Nelson  A.  Miles  says  that  one 
of  the  first  men  he  met  on  his  recent  visit 
to  Chicago  was  Edward  Rosewater, 
editor  of  the  Omaha  Bee. 

The  meeting  was  significant,  for  it  re- 
called an  incident  of  the  early  seventies, 
and  how  the  Nebraska  newspaper  se- 
cured a  meritorious  scoop. 

Intimately  connected  with  the  Indian 
uprisings  were  Frank  Grouard  and 
Captain  "Jack"  Crawford,  the  latter 
being  better  known  as  the  "Poet 
Scout."  Both  did  good  service  as 
scouts  with  the  Seventh  cavalry,  Gen- 
eral Custer  commanding. 

Captain  Crawford,  says  the  Chicago 
journal,  which  tells  the  story,  acted  at 
this  time  also  as  a  correspondent  for  the 
Bee,  then  a  small  daily  struggling  for 
existence.  During  Custer's  last  stand 
Crawford  was  with  Colonel  Benteen, 
who  commanded  a  part  of  Custer's  com- 
mand at  Slim  Buttes,  and  Grouard  was 
with  Colonel  Reno,  who  commanded  an- 
other detachment  of  Custer's  forces. 

After  the  Custer  massacre  Reno  de- 
spatched Grouard  to  the  nearest  tele- 
graph station  to  notily  the  War  De- 
partment of  the  terrible  affair.  At  about 
the  same  time  Captain  Crawford  con- 
cluded to  ride  to  the  telegraph  point 
and  despatch  to  the  Bee  the  particulars 
of  the  fight  and  scoop  the  entire  country. 

A  dangerous  ride. 
The  majority  of  the  great  papers  had 
correspondents  with  the  troops,  but  none 
of  them  dared  to  ride  through  a  country 
filled  with  hostile  Indians,  nor  could  they 
get  any  one  to  do  it  for  them.  Even 
had  they  had  the  courage  to  do  this,  they 
could  not  have  withstood  the  hardships 
of  a  three  hundred  mile  ride  over  a  rough 
country. 

Both  Crawford  and  Grouard  met  at 
the  stage  station  at  Rock  Springs,  Wyo., 
and  each  divined  the  other's  intention  of 
getting  oft  the  news  of  the  massacre 
first.  Both  were  superbly  mounted  on 
thoroughbred  cavalry  horses,  and  both 
were  equally  matched  as  to  physical 
strength  and  endurance. 

It  was  tacitly  agreed  to  ride  together 
for  mutual  protection.  Hour  after  hour 
they  rode,  sometimes  exchanging  shots 
with  straggling  Indians  and  again  rest- 
ing their  tired  horses. 

On  the  morning  of  the  last  day  of  their 
ride  both  stopped  for  a  short  nap  and  to 
rest  their  hones.  Each  kept  an  eye  on 
the  other,  however,  to  prevent  him  from 
stealing  a  march.  When  they  got  ready 
to  go  Grouard  broke  his  chinch  while 
saddling  his  horse,  and  before  he  could 
repair  it  Crawford  was  rounding  out  of 
sight  in  a  deep  gulch.  They  had  entered 
the  foothills  of  the  Black  Hills.  Grouard 
galloped  after  him. 

borrowing  a  broncho. 

As  the  cabins  of  the  little  town  of 
Spearfish  loomed  into  view  Crawford 
was  half  a  mile  ahead.  As  he  entered 
the  town  his  jaded  horse  was  ready  to 
fall.  Seeing  a  cowboy's  broncho  hitched 
in  front  of  a  house  he  leaped  from  his 
horse  and  upon  the  cowboy's,  and  was 
off  ju«t  as  Grouard  rode  into  the  town. 
The  distance  between  Spearfish  and  the 
telegraph  operator  was  soon  covered. 

When  Grouard  rode  up  to  the  tele- 
graph office,  Crawford  had  sent  half  of  a 
2,000  word  despatch,  and  the  people  in 
Omaha  were  reading  the  details  of  the 
slaughter.  The  Omaha  Bee  thus  secured 
the  biggest  "scoop"  any  paper  in  the 


country  had  ever  had  up  to  that  time.  In 
this  ride  the  two  scouts  covered  300 
miles  in  thirty-six  hours  with  but  three 
changes  of  horses. 


WHAT    POST    OFFICE  "FRAUD 
ORDERS"  ARE. 


How  Swindling  Devices  are  Stopped 
BY  the  Postmaster.General. 

The  Fourth  Estate  now  and  then 
contains  the  news  that  some  fraudulent 
advertiser's  mail  has  been  "stopped." 
As  the  exact  method  followed  is  not 
familiar  to  many  publishers,  the  follow- 
ing particulars  concerning  the  process 
will  not  be  amiss. 

Under  certain  acts  of  Congress  the 
postmaster-general  is  empowered  to 
stop  the  mail  of  any  person  or  persons 
in  the  United  States,  or  under  its  juris- 
diction, against  whom  evidence  has  been 
received  showing  that  the  post  office  is 
being  used  for  the  transmission  of  mail 
matter  intended  for  the  commission  of  a 
fraud  upon  the  general  public,  or  for 
any  other  illegal  purpose.  This  stop- 
page of  the  mail  is  done  by  ineans  of  an 
order  directed  to  the  po^tmaster  at  a 
certain  place  or  places  where  the  fraud 
has  its  headquarters,  or  where  it  may 
be  in  operation.  It  is  on  a  regular  form 
with  blanks  to  be  filled  in  specifying  the 
persons  and  places  of  the  parties  whose 
mail  is  to  ba  stopped. 

suppressing  a  lottery. 

It  was  by  virtue  of  this  power  invested 
in  him  by  congress  that  the  postmaster- 
general,  says  the  Salt  Lake  Tribune, 
has  been  enabled  to  suppress  the  Louis- 
iana lottery,  which  is  considered  to-day 
by  the  postal  authorities  to  have  been 
one  of  the  greatest  frauds  ever  perpe- 
trated on  the  American  public. 

It  was  also  under  this  power  that  the 
"green  goods"  frauds  have  been  denied 
the  use  of  the  mails,  and  the  correspond- 
ence stopped  when  its  purport  was  found 
out.  Other  minor  frauds  have  been 
suppressed  in  the  same  manner,  until  it 
has  become  unprofitable,  if  not  actually 
dangerous,  for  any  one  to  attempt  the 
mailing  of  fraudulent  circulars,  even 
when  sealed  and  addressed  in  the  reg- 
ular way. 

FORM  of  the  order. 

The  following  is  the  form  of  the  order 

as  used  in  the  case  of  the  so-called  W  

&  Co.,  or  A.  H.  W  ,  of  No.  529 

Broadway,  advertising  brokers.  New 
York,  whose  mails  were  recently  forbid- 
den transmission  through  the  post  office. 

"  It  having  been  made  to  appear  to  the  post- 
master-general, upon  evidence  satisfactory  to 
him,  that  ,  at  No.  ,  New  York,  are  en- 
gaged in  conducting  a  scheme  or  device  for 
obtaming  money  through  the  mails  by  m;ans 
of  false  and  fraudulent  pretenses,  repre- 
sentations and  promises,  in  violation  ol 
the  aci  of  congress,  entitled  '  An  act  to  amend 
certain  sections  of  the  revised  statutes  relating 
to  lotteries,  and  for  other  purposes,'  approved 
September  19,  1S90. 

",Now,  therefore,  by  authority  vested  in 
him  by  said  act,  and  by  the  act  of  congress 
entitled  'An  act  for  the  suppression  of  lottery 
traffic  through  international  and  interstate 
commerce  and  the  postal  service  subject  to  the 
jurisdiction  and  laws  of  the  United  States,' 
approved  March  2,  1895,  the  postmaster-general 
hereby  forbids-you  to  pay  any  postal  money 
order  drawn  to  the  order  of  said  parties,  and 
you  are  hereby  directed  to  inform  the  remitter 
of  any  such  postal  money  order  that  payment 
thereof  has  been  forbidden,  and  that  the 
amount  thereof  will  be  returned  upon  the  pre- 
sentation of  a  duplicate  money  order  applied 
for  and  obtained  under  the  regulations  of  the 
department, 

"  And  you  are  hereby  instructed  to  return  all 
letter?,  whether  registered  or  not,  and  other 
mail  matter  which  shall  arrive  at  your  office, 
directed  to  the  said  parties,  to  the  postmasters 
at  the  post  offices  at  which  they  were  originally 
mailed,  to  be  delivered  to  the  senders  thereof, 
with  the  word  'fraudulent*  plainly  written  or 
stamped  upon  the  outside  of  such  letters  or 
matter.  Provided,  however,  that  where  there 
is  nothing  to  indicate  who  are  the  senders  of 
letters  not  registered,  or  other  matter,  you  are 
directed  in  thjt  case  to  send  such  letters  or 
matter  to  the  Uead  Letter  Office,  with  the 
word  '  fraudulent '  plainly  written  or  stamped 
thereon,  to  be  disposed  of  as  other  deed  mas- 
ter under  the  laws  and  legulations  applicable 
thereto." 

The  power  which  the  postal  authori- 
ties possess  is  exercised  in  such  a  way 
that  many  thousands  of  persons  are  pro- 
tected from  robbery  every  month. 


COUN  IRY  EDITOR'S  WOES. 


They  Were  Many,  but  the  Carl- 
STADT  News  Cai«e  Out  Nearly  on 
Time. 

One  of  the  diificulties  in  country  jour- 
nalism, says  the  New  York  World,  is 
that  it  is  necessary  to  have  type  and  a 
printing  press  to  get  out  a  paper.  It  is 
also  almost  as  necessary  to  have  com- 
positors who  do  not  have  fits  at  the 
critical  hour  of  going  to  press,  for  such 
persons  may  wreck  the  composing-room 
and  disturb  the  current  of  editorial 
thoughts  upon  the  tariff  and  the  proper 
planting  of  hubbard  squash. 

Take  the  Carlstadt  (N.  J.)A^«w  for 
an  instance.  It  has  triumphed  over  ter- 
rible troubles,  beginning  with  the  falling 
out  of  the  editors,  Groff  and  Holleisteinn. 

Four  months  ago  the  two  took  hold  of 
the  News.  Until  a  week  ago  all  was 
harmony,  and  then  the  two  had  a  dif- 
ference over  a  trivial  matter.  What  this 
was  no  one  knows.  But  the  partnership 
was  dissolved.  Here  the  difficulties  be- 
gan and  multiplied.  Groff  seized  both 
type  and  press. 

HOPE  NOT  CRUSHED. 

other  editors  might  have  abandoned 
all  hope  at  this,  but  Holleisteinn  was 
made  of  other  metal.  He  had  until  Sat- 
urday to  get  out  the  paper.  So  hurry- 
ing to  the  telegraph  office,  he  blistered 
the  wire  with  an  urgent  appeal  to  a 
printers'  supplies'  firm  to  ship  on  a  new 
outfit  post  haste. 

On  the  following  day  came  a  telegram 
announcing  the  wrecking  of  the  train  on 
which  his  outfit  had  been  despatched. 
Even  at  this  blow  the  journalistic  spirit 
of  the  editor  rose  triumphant.  Rushing 
to  the  railroad  station,  he  caught  the 
first  train  to  New  York,  and  that  night 
he  was  returning  with  a  new  and  com- 
plete plant  for  the  News. 

"  We'll  show  'em,"  said  he,  and  as  a 
starter  he  sat  down  and  wrote  a  red-hot 
editorial  of  the  "  we-point-with-pride  " 
order,  calculated  to  sow  all  sorts  of  dis- 
order in  the  enemy's  camp. 

A  DECIDED  MISFIT. 

On  Friday  afternoon  Mr.  Holleisteinn 
adjourned  to  the  press-room  to  put  the 
paper  to  press.  He  was  just  gathering 
in  all  the  standing  matter  when  the  en- 
tire composing  room  force,  whose  name 
is  Louis  Fisher,  let  forth  an  unearthly 
yell.  With  that  he  proceeded  to  have  a 
fit  of  the  most  destructive  character. 

Before  he  could  be  restrained  he 
caromed  into  the  type- case,  spilled  its 
contents  upon  the  floor  and  hurled  a  can 
of  ink  into  the  chaos  of  letters. 

Even  then  the  journalistic  spirit  was 
not  dead,  and  ere  night  had  come  the 
type  was  flying  swiftly  back  to  its  cases, 
the  galleys  were  once  more  swelling  out 
and  the  process  of  getting  out  the  paper 
had  begun  anew.  And  on  Saturday  — 
only  six  hours  late — the  News  came  out 
to  cast  derision  upon  the  enemy. 

To  be  sure,  the  undertaker's  sign  was 
under  the  head  of  amusements  and  the 
doctor's  notice  under  the  head  of  deaths 
and  the  marriages  under  the  head  of  co- 
partnerships. But  the  paper  was  out, 
nevertheless,  and  the  townspeople  did 
homage  to  the  editor,  even  though  he 
was  somewhat  skittishly  subscribed  as 
"Yo8rx  T$uGly"  in  his  letter  to  the 
public. 

A  BUDGET  OF  BIJOU  BOOKS. 

The  Excelsior  Publishing  House,  26 
City  Hall  Place,  New  York,  has  issued 
a  little  series  of  four  volumes,  in  flexible 
leather  covers,  which  are  so  useful  and 
attractive  that  they  would  have  hard 
work  to  succeed  in  being  "lost  in  the 
shuffle."  One  of  the  volumes  is  called 
"  The  Excelsior  Webster  Pocket  Speller 
and  Definer,"  by  F.  M.  Payne.  It  con- 
tains definitions  of  about  22,000  words. 
Another  of  the  books  is  called  "  How  to 
Pronounce  10,000  Difficult  Words." 
The  other  two  are  entitled  respectively 
"The  Expert  Calculator,"  and  "  Book- 
keeping at  a  Glance."  The  books  are 
very  neatly  printed,  and  bound  with 
considerable  taste. 


NEWSPAPER  PAY  IN  LONDON. 


It  is  a  Great  Deal  Better  than 
Most  Americans  Imagine,  But 
Nor  Too  Lu.kuriantly  Lucrative. 

There  can  be  little  doubt  that  the 
great  literary  boom,  concerning  which 
that  veteran  journalist,  James  Payn, 
prophesied  some  sixteen  years  ago,  is 
now  among  us.  It  is  still,  however,  the 
custom  to  spsak  slightingly  of  journalism 
as  an  ill-paid  and  half-starved  profes- 
sion. 

Mr.  Stead  has  said  that  a  man  must 
be  unusually  mentally  active,  and  ever 
on  the  alert,  to  make  £4  or  a  week; 
but  the  latter  observation  was  made 
some  few  years  ago,  and  hardly  applies 
to  the  present  state  of  affairs  in  the  jour- 
nalistic world. 

In  fact,  an  energetic  and  capable 
"free  lance"  can  pick  up  a  very  snug 
little  income,  untrammeled  by  any  of  the 
drawbacks  of  an  office  life;  and  while 
all  cannot  be  members  of  the  regular 
staff  of  a  newspaper,  it  should  be  re- 
membered that  there  is  always  room 
for  good  copy,  even  in  the  most  exclu- 
sive  of  journals. 

Unquestionably  most  of  the  best  writ- 
ing for  the  press  is  done  by  the  "free 
lance;"  his  articles  must  be  good  or 
they  will  be  rejected. 

The  Times  will  pay  from  5  to  10 
guineas  for  an  article  contributed  by  a 
correspondent,  and  rather  than  lose  a 
good  one,  considerably  more.  The 
rate  on  the  other  great  London  dailies 
is,  as  a  rule  2  guineas  per  column,  the 
Daily  Telegraph,  the  Daily  News,  the 
Standard,  the  Daily  Chronicle  and  the 
Morning  Post  all  paying  that  sum. 

Among  the  London  evening  news- 
papers the  Pall  Mall  Gazette  holds  pride 
of  place  for  most  munificently  rewarding 
its  contributors,  2  guineas  per  column 
being  the  usual  rate,  while  for  special 
articles  a  good  deal  more  is  given. 

The  Evenitig  Standard,  whose  literary 
matter  is  practically  confined  to  the  en- 
tertaining essa.s  that  form  the  leading 
feature  of  its  outside  page,  pays  for  them 
at  the  rate  of  2  guineas  a  column. 

The  St.  Jameses  Gazette  at  one  time 
was  said  to  pay  as  much  as  3  guineas 
for  an  article;  now  the  remuneration  is 
a  guinea  and  a  half,  while  should  the 
copy  submitted  be  converted  into  a 
"leader,"  2  guineas  will  be  allowed. 

The  weekly  reviews,  the  Spectator, 
the  Saturday  Review,  etc.,  give  as 
much  as  5  guineas  for  accepted  articles. 
One  guinea  per  column  is  the  rate 
throughout  Tit-Bits,  and  quite  recently 
a  special  premium  page  has  been  insti- 
tuted on  which  the  remuneration  is 
double  the  above. — The  Edinburg 
Chambers'"  Journal. 


GEORGIA  NEWSPAPER  NEWS. 

L.  M.  Harris,  for  a  number  of  years 
identified  with  the  Columbus  (Ga.)  En- 
quirer-Sun, has  severed  his  connection 
with  that  paper  and  will  connect  himself 
with  the  Evening  Call,  a  paper  started 
by  printers  who  struck  on  the  Enquirer - 
Sun. 

The  Columbus  Evening  Ledger  an- 
nounces in  an  editorial  that  it  will  enter 
the  morning  field,  but  does  not  state 
when.  Page  and  Jones,  the  proprietors, 
have  recently  put  in  two  Thome  ma- 
chines. 

Charles  L.  Groover,  sole  owner  of  the 
Enquirer-Sun,  will  not  let  that  old  paper 
in  any  way  lag.  He  has  ample  backing 
and  is  equipped  with  a  Mergenthaler 
plant. 

It  is  also  rumored  that  there  will  be 
a  change  in  the  Columbus  Sunday 
Herald,  a  journal  which  stands  well  in 
popular  favor.  If  this  change  takes 
place  the  Herald  will  be  enlarged. 


The  building  occupied  by  the  Boscobel 
(Wis.)  Daily  Enterprise  caught  fire  re- 
cently by  the  explosion  of  a  gasoline  en- 
gine. H.  J.  Johnson,  the  junior  editor 
of  the  paper,  was  very  badly  burned  on 
the  head  and  face.  The  building  was 
badly  damaged  by  fire  and  water. 
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ADVERTISING  PAYS. 


WHAT  IT  HAS  DONE  FOR  THE 
WOMAN'S  WORLD. 


C.  E.  Ellis  and  the  Success  of  His 
Now  WellKnown  Monthly. — 
Believes  in  Publicity  More  Ar- 
dently Fhan  Ever. 

The  building  up  of  circulation,  even 
for  a  paper  whose  quality  is  good,  is  very 
difficult.  To  secure  a  large  circulation 
rapidly  is  a  species  of  achievement  which 
makes  every  newspaper  man  interested 
in  the  personality  of  the  successful  pub- 
lisher. 

The  Jenness  Miller  Monthly  was  long 
familiar  to  the  advertising  public,  but 
while  the  paper  was  in  one  sense  a  suc- 
cess the  general  circulation  was,  how- 
ever, comparatively  limited. 

A  great  change  has  now  occurred  in 
this  publication.  Some  seven  months 
ago  C.  E.  Ellis,  ot  New  York,  well- 
known  as  a  special  agenf,  became  owner 
of  the  yeiuic'ss  .Miller  Monthly,  and  the 
form,  style  and  make  up  ot  the  publica- 
tion were  at  once  changed,  the  improve- 
ments being  on  the  general  lines  that 
distinguish  such  publications  as  the 
Ladies^  World,  etc.  J'he  subscription 
price  was  fi.xed  at  $1. 

Mr.  Ellis  was  thoroughly  experienced 
in  the  advertising  field,  not  only  as  a 
general  agent,  but  as  special  representa- 
tive of  the  Minneapolis  Housekeeper, 
Park' s  Floral  Magazine,  the  Vickery  and 
Hill  List,  Success  With  the  Garden  and 
others,  his  business  as  a  special  agent 
being  so  successful  that  it  is  said  to 
reach  something  like  $250,000  per  an- 
num. 

On  making  the  purchase  he  person- 
ally assumed  the  duties  of  publisher. 
The  immediate  advances  made  in  the 
publication  proved  his  unusual  capaci- 
ties in  that  department.  In  June  the 
name  of  the  publication  was  changed  to 
the  Woman's  World  and  Jtnness  Miller 
Monthly,  the  words  Woman's  World 

ADVERTISING  MEDIUMS. 


YOU 


CAN  COVER 
THE  FIELD 

most  completely  as  far  as 

WASHINGTON 

is  concerned  by  placing 
an    advertisement   in  the 

STAR 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  Cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores— occupied  by  white 
persons,  a  record  unequaled  else- 
where IN  the  world. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  oi 
Washington  combined. 

L.  R,  HAMERSLY,  Potter  Building, 

New  York  Representative. 

theTORONTO  GLOBE'S 

SATURDAY  ILLUSTRATED 

edition  gives  a  high-class  magazine  circulation 
among  the  best  citizens  of  Canada  of  35,000 
and  over  EACH  ISSUE.  The  finest  halftone 
advenisemcnts  e«quisitely  printed.  S.mples 
from  United  States  cffic?,  41  Union  Square, 
New  York  Ciiy. 

A  DVERTISINGin  newtpaperiof "  known  cir- 
^  cnlation"  me  . .-.  business."  Forparticu- 
lari  address  A.  FRANK  RICHARDSON,  Tri- 
boo*  BIdg.,N.  Y.  Cbambvr  o/Commerce,  Chicago 


C.  E.  ELLIS, 
PROPRIETOR  OF  THE  WOMAN'S  WORLD. 


being  made  the  prominent  part  of  the 
title. 

At  the  time  of  his  purchase  the  circu- 
lation called  for  an  edition  of  only 
25,000  copies.  From  that  time  the 
growth  has  been  remarkable.  The  way 
for  a  great  increase  was  first  made 
easier  by  producing  a  publication  which 
would  bear  favorable  comparison  with 
any  similar  publication.  Able  and  ex- 
perienced artists  and  editors  were  se- 
cured, and  no  expense  was  spared  to 
win  the  permanent  support  of  the  largest 
possible  number  of  readers  among 
American  women. 

Extensive  advertising  was  then  begun. 
The  unusual  success  that  followed  is  best 
shown  by  figures  indicating  the  exact 
circulation  monthly  tor  the  past  seven 
months.  The  figures  are  as  follows: 
June,  25,000  copies;  July,  37,000  copies; 
August,  45, ooocopies; September.  57,000 
copies;  October,  67,000  copies;  Novem- 
ber, 100,000  copies;  December,  125,000 
copies. 

That  the  circulation  should  be  25,000 
copies  greater  for  December  than  for 
November  is  not  so  surprising,  for 
it  is  at  this  particular  time  of  the 
year  that  publishers  look  for  their 
largest  increase  in  issues.  A  rise  from 
25,000  in  June  to  57,000  in  September 
was,  however,  very  unusual.  Mr.  Ellis 
states  that  the  figures  represent  the  ac- 
tual number  of  papers  sent  to  paid-in- 
advance  subscribers;  that  they  do  not 
include  sample  copies,  and  that  he 
doubts  whether  he  has  sent  out  during 
the  entire  seven  months  as  many  as  five 
thousand  sample  copies  in  all. 

While  the  excellence  of  the  publication 
itself  had  much  to  do  with  the  success 
achieved,  Mr.  Ellis  ascribes  it  chiefly  to 
the  expensive  advertising,  and  he  is  now 
even  better  convinced  than  at  any  previ- 
ous time  that  publicity  is  the  one  great 
means  for  the  achievement  of  success. 
He  realized  that  by  extensive  and  per- 
sistent advertising  the  gates  would  be 
opened  to  an  almost  unexampled  suc- 
cess. He  has  followed  up  this  simple 
proposition  to  see  it  demonstrated 
triumphantly. 

Mr.  Ellis'  programme  for  the  future 
involves  an  even  greater  outlay  for  ad- 
vertising, and  he  expects  that  the  circu- 


lation of  his  paper  will  bf.  doubled,  and 
perhaps  even  quadrupled. 

One  circumstance  that  Mr.  Ellis  has 
noted  in  connection  with  the  advertising 
done  on  the  Woman' s  World  and  Jen. 
ness  Miller  Monthly  is  that  those  publi- 
cations which  are  them^^elves  liberal 
advertisers  in  other  publications  have 
proved  to  be  the  ones  that  brought  him 
the  greatest  returns.  He  speaks  par- 
ticularly of  the  Christian  Herald  as  one 
of  the  papers  that  proved  in  his  case  to 
be  one  of  the  best  mediumt,  for  the 
manifest  reason  that  its  own  circulation 
has  been  built  up  to  so  great  an  extent 
by  its  own  use  ot  publicity. 

If  the  growth  in  the  circulation  of  Mr. 
Ellis'  paper  is  surprising,  the  increase  in 
the  advertising  patronage  is  not  less  so. 
From  a  very  meager  advertising  patron- 
age the  paper,  since  Mr.  Ellis  took 
control,  has  advanced  at  such  a  rate 
that  there  were  no  less  than  fifty-three 
columns  of  advertising  in  the  December 
issue.  The  contrast  between  this  ex- 
hibit and  the  total  of  advertisements 
that  appeared  in  the  pages  earlier  in  the 
year  is  really  remarkable  when  the  gen- 
eral conditions  of  business  are  taken  into 
account. 

Mr.  Ellis'  expenditure  for  advertising 
the  paper  has  reached  a  total,  he  says, 
of  $26,000  up  to  December  i,  while  the 
amount  expended  on  the  publication  it- 
self and  its  improvemeut  has  reached 
about  $60,000.  Over  two  thousand  sub- 
scriptions, it  seems,  are  now  coming  in 
per  day. 


ATLANTA'S  BABY  NEWSPAPER. 

The  Evening  Constitution,  the  new 
edition  of  the  Atlanta  Constitution, 
shows  in  its  issues  thus  far  that  the  force 
engaged  for  the  heavy  work  entailed  is 
industrious  as  well  as  talented.  The 
paper,  to  be  sure,  is  not  handsome 
from  a  typographical  point  of  view, 
but  no  doubt  it  will  add  to  its  outward 
graces  as  it  grows  older. 


AN  INCREASE  IN  PRICE. 

The  yearly  subscription  price  of  the 
Cincinnati  Weekly  Enquirer  will  be  75 
cents  after  March  i . 


FROM  THE"AD"FIELD 

{Continued  from  st^cond  pngem) 

pective  user  of  space  in  papers  that 
reach  farmers,  provided  a  satisfactory 
investment  be  shown. 

Hall  &  Company,  4th  anrl  Washington 
avenue,  St.  Louis,  are  increasing  their 
Anti-Fat  advertising  and  several  agen- 
cies are  now  figuring  on  placing  the  bus- 
iness. 

Van  Deusen  &  Carter,  Jackson,  Mich., 
are  sending  out  for  rates  to  papers  of 
various  kinds.  This  concf  rn  has  started 
in  business  as  a  general  advertising 
agency. 

The  season's  business  for  the  Bon  Ami 
Washing  Powder  has  been  started  by 
Fettingill  &  Company. 

King,  Giltner  &  Company,  Murfrees- 
boro',  Tenn.,  are  using  western  stock 
and  agricultural  mediums  for  the  adver- 
tising of  stock. 

Large  advertisements  of  H.  A.  Gripp, 
Tyrone,  Pa.,  are  being  sent  out  by  the 
Charles  H.  Fuller  Agency. 

The  Rudolph  Wurlitzer  Company  is 
the  name  ot  a  concern  at  125  East  4th 
street,  Cincinnau,  which  has  recently 
entered  the  field  as  an  advertiser  of 
musical  instruments. 

The  contracts  placed  for  the  Dayton 
Spice  Mills  are  handled  by  the  Lord  and 
Thomas  Agency's  Chicago  office. 

Knapp  &  Company,  a  concern  in 
Jeannette,  Pa.,  is  using  the  classified 
columns  of  dailies.  The  advertisement 
offers  employment. 

The  A.  C.  Cattell  Company  is  the 
name  of  .advertisers  in  Cincinnati  who 
are  endeavoring  to  do  "  mail  order  busi- 
ness "  in  garments.  For  the  present,  at 
least,  only  dailies  will  be  used. 

Hendry  &  Knight,  Tampa,  Fla.,  are 
advertising  real  estate  in  a  few  daily  and 
weekly  papers  in  the  West. 


ADVERTISING  MEDIUMS. 


THE 

DETROIT 
JOURNAL. 


The  only  metropolitan 
Republican 

newspaper 
in  Michigan, 


The  only  clean  front  p.ige. 

The  only  woman's  and  society  page. 

The  best  markets  page. 

A  NEWSPAPER 
FIT  FOR  THE  HOME. 

BOSTON 
JOURNAL 

LEADING  REPUBLICAN  NEWS- 
PAPER OF  NEW  ENGLAND. 

It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

CIRCULATION,  82,622. 

THE 

Chicago  Chronicle. 

St.\te  of  Illinois,)  . 
Cook  County,  J 

H,  W.  Seymour,  publisher  of  the  Chicago 
Chronicle,  bemg  first  duly  sworn,  on  oath,  says 
that  the  average  circulation  of  the  Chicago  Chron- 
icle, for  the  year  ending  November  30,  1896,  is 

70,474  COPIES  DAILY, 

01,056  copies  Sunday. 

H.  W.  SEYMOUR, 
Sworn  to  and  subscribed  before  me  this  33d 
day  of  December,  1896.    Lester  L.  Jones, 

Notary  Pabli* 
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THE  FOURTH  ESTATE 


JANUARY  28,  1897 


The  fourth  ESTATE 

A  NBWSPAPI  R  FOR  THE 
MAKK}  S  or  NawSPAPERS 


Edmund  Burke  said  there  were  Three  Estatei 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sat  a  Fourth  Estate,  more  import- 
ant far  than  they  all.— Carlyle's  Htroes  and 
Hero  Worship,  Lecture   

Thursday,  January  28,  1897. 


ERNEST  F.  BIRMIKGHAM, 

KBITOK  AND  PUBLISHER. 

ROBERT  HALSTEAD,  l  AssocrAiBS 
WILLIAM  WATTENBERC.i 


OFFICHS: 

Broadway  and  Murray  Street, 

orrosiTB  ciTV  hall  park 

(postal  telegraph    BUILD)  NG), 
LONG- DISTANCE   TBLEPHONE,    1770  CORTLANUT 


Plaaseaddn  ss  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
to  that  immediate  attention  may  be  secured. 

TWO  DOLLARS  A  YEAR,  IN  advance, 

to  any  paitot  the  United  States  or  Canada;  to 
For<igD  Countries  in  the  postal  anion,  I4  a  year. 
Smgl«  copies,  TEN  CENTS. 

tuhsirilers  shcula  have  thiir  copiis  0/  The 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  of  loss  in  the  mass  0/ 
exchanges  which  go  to  every  newspaper  office. 

ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
ceni.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  firsi  page,  $1  per  lineeach  insertion,  with- 
out discount. 

Small  advertisements  under  classified  headings, 
such  as  Situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 

WE  CAN  NOT  "EXCHANGE." 
It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

OUR  choicest  "bargains." 
No.  I. — For  Js  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  I25  we  will  send  25  annual  sub- 
scriptions. 

BOUND  volumes. 

For  $2.50  we  will  send  a  bound  volume  of  the 
last  halt-year,  March  to  August,  inclusive; 
or  for  $s  we  will  send  a  bound  volume  of  the 
Ust  full  year,  March,  1895,  to  February,  1896, 
inclusive. 

SHALL  HONEST  REFORM  BE 
PREVENTED  ? 

The  opponents  of  the  Loud  bill,  lacking 
in  diplomacy,  are  nevertheless  skillfully 
fighting  against  the  postal  reform  meas- 
ure now  in  the  senate.  Not  an  oppor- 
tunity is  allowed  to  pass  when  those  per- 
sonally interested  in  the  defeat  of  the  bill 
can  possibly  talk  against  it. 

The  fact  that  they  can  give  few  rea- 
sons for  suppressing  the  proposed  reform 
is  hardly  the  weakness  it  might  seem  to 
those  who  imagine  logic  a  neccessity  in 
legislative  affairs. 

Friends  of  Congressman  Loud's 
measure  arc  too  busy  attending 
strictly  to  their  own  affairs  to  spend 
much  time  in  Washington,  with  the  re- 
sult that  those  to  whom  the  bill  is  a 
matter  of  life  and  death  have  better 
chances  of  success,  with  the  field  all  to 
themselves. 

Common  sense  ought  to  win  the  day 
at  Washington,  but  that  must  be  a  rare 
article  in  the  capital  when  the  time  of  a 
committee  of  senators  is  taken  up  in 
listening  to  the  lengthy  talks  of  one  paper 
manufacturer,  and  others  directly  in- 
terested in  upholding  a  law  that  forces  the 
government  to  carry  tons  of  printed 
matter  for  practically  nothing  in  order 
that  a  few  can  be  benefited  at  the 
expense  of  the  many." 

There  is  a  real  danger  in  the  light 
of  the  awful  lack  of  interest  appar- 
ent in  the  senate  that  the  Loud  bill  may 
not  reach  the  President's  pen.  In  addi- 
tion to  the  concerted  action  of  the  oppo- 
ition  and  the  lack  of  support  expected 


from  friends,  there  is  a  powerful  com- 
bination of  Maine  statesmanship  that 
skillfully  deals  with  the  deadly  art  of 
delay. 

The  State  of  Maine  is  the  hot-bed  of 
one  class  of  publications  which  the  Loud 
bill  aims  to  throw  out  of  the  second  class 
mail.  Maine  men  at  both  ends  of  the 
capifol — with  the  possible  exception  of 
the  Speaker,  who  has  taken  no  side  in 
the  contest — have  very  actively  opposed 
the  bill  from  the  start,  says  the  Wew 
York  Evening  Post. 

Every  possible  excuse  to  delay  the  bill 
in  its  presentation  in  the  senate  and  to 
crowd  it  off  the  calendar,  or  into  the  im- 
possible hours  of  the  last  days  of  the  ses- 
sion, is  being  made  by  the  belligerents. 

There  is  a  good  deal  of  reason  for 
hopelessness  about  the  Loud  bill,  unless 
the  congressman  who  fought  it  through 
the  lower  house  shall  devote  his  talents  to 
enlightening  the  senators. 

It  may,  however,  come  to  pass  that  an 
honest  purpose  to  serve  the  country  by 
saving  money  now  squandered  shall  re- 
sult in  the  concurrence  of  the  senate 
with  the  house,  and  then  the  signature  of 
President  Cleveland  will  make  the  Loud 
bill  a  law. 


HALF-TONES   FOR  PERFECTING 
PRESSES. 

The  latest  surprise  perpetrated  by  the 
New  York  Tribitne  is  a  novelty  in  news- 
paper accomplishments.  In  its  issue  of 
January  21,  announcing  on  the  first 
page  the  election  of  Thomas  C.  Piatt 
to  the  United  States  Senate,  the  Tribune 
printed  a  half-tone  portrait  of  the  new 
senator. 

This  was,  undoubtedly,  a  new  step  in 
the  art  of  newspaper  illustration,  prov- 
ing that  a  half-tone  could  be  used  suc- 
cessfully, not  only  in  a  supplement,  but 
in  the  news  pages. 

The  picture  of  Senator  Piatt  appeared 
in  excellent  shape,  being  very  clear  and 
a  fairly  reputable  example  of  half-tone 
illustration,  even  under  belter  auspices. 

The  stcreotypers  bungled  horribly  in 
their  part  of  the  work,  the  white  mar- 
gin around  the  cut  being  far  from  clean. 
That  trouble  will  disappear  on  a  second 
trial. 

The  most  interesting  point  in  regard 
to  this  overcoming  of  the  seemingly  im- 
possible is,  of  course,  the  method  by 
which  it  was  done. 

The  method  was  in  brief  as  follows: 
Nine  half- tones  were  made  of  the  por- 
trait. One  of  them  was  used  in  the 
form  from  which  the  matrix  was  made,  in 
the  usual  manner.  The  other  eight  half- 
tones were  mounted  on  curved  blocks  of 
wood,  conforming  exactly  to  the  curve 
of  the  cylinder  of  the  press. 

When  the  papier-mache  matrix  was 
put  in  the  curved  casting  box,  one  of  the 
original  half  tones,  mounted  on  its 
curved  wooden  base,  was  inserted  in  its 
place  in  the  matrix.  The  molten  stereo- 
type metal  being  poured  into  the  casting 
box  surrounded  the  wooden  block,  so 
that  when  the  curved  stereotype  was 
taken  from  the  castingf  box  the  wooden 
block  supporting  the  original  half-tone 
was  embedded  in  the  stereotype  metal. 

In  this  way  each  of  the  eight  stereo- 
type plates  for  the  front  page  of  the 
Tribune  was  made. 

Just  what  is  next  to  be  expected  of  the 
venerable  Tribune  is  a  serious  question, 
one  agitating  metropolitan  journalistic 
minds,  and  it  is  lair  to  say  that  if  the  sur- 
prise is  of  the  same  sort  as  this  latest  one 
the  revelation  must  prove  a  benefit  and 
admirable  example  to  other  newBpapers. 


THE  ALDEN  FAILURE. 

A  reader  of  The  Fourth  Estate 
wishes  to  know  why  it  is  that  nothing 
further  has  been  heard  concerning  the 
aftairs  of  the  Alden  Agency  of  Cincin- 
nati. The  latest  published  statement 
on  the  subject  included  grave  charges 
in  connection  with  the  assignment  made 
by  the  firm  last  year. 

If  these  charges  can  be  disproved,  it  is 
due  to  Alden  that  they  should  be  finally 
investigated,  so  that  the  stigma 
need  not  rest  where  it  is  not  deserved. 


If  they  are  true,  it  is  due  to  the  pub- 
lishers— who  had  extended  credit  to  him 
so  long — that  the  facts  should  be 
brought  out  clearly,  so  that  the  property 
may  be  legally  turned  over  for  distri- 
bution among  the  creditors,  hardly 
any  of  whom  can  afford  in  such  times  as 
these  to  lose  their  money. 

Publishers  having  accounts  against  the 
concern  should  for  their  own  advantage 
act  concurrently  in  a  movement  to  get 
at  the  bottom  facts.  There  must  be 
enough  of  them  within  fifty  miles  of  Cin- 
cinnati to  form  an  efficient  committee  of 
investigation  without  entailing  great 
loss  of  time  or  expense  on  any  one  of 
them.    Why  not  form  such  a  committee? 


NOTE  AND  COMMENT. 

J.  Walter  Thompson,  in  addition  to  his 
proven  business  ability,  has  a  large  share 
of  humor  in  his  makeup.  Some  time 
since  he  was  in  the  far  west,  where  certain 
citizens  looked  upon  his  neat  attire  with 
suspicion,  and  were  inclined  to  class  him 
as  a  dude.  Then,  too,  Mr.  Thompson's 
voice  is  low,  and  like  all  eastern  men  he 
uses  in  his  conversation  words  that  are 
lacking  in  the  Oklahoma  vocabulary, 
an  offence  in  the  eyes  of  men  who  believe 
that  every  immediate  need  can  be  served 
by  the  use  of  a  list  not  exceeding  a  few 
hundred  words. 

It  struck  two  of  the  leading  lights  of 
the  place  as  a  great  scheme  to  try  and 
confuse  the  eastern  advertising  man,  and, 
retiring  to  one  side,  they  agreed  that  in 
conversation  they  would  coin  a  new  word 
to  spring  upon  Thompson,  in  the  hope 
that  it  would  impress  him  with  the  idea 
that  the  Oklahoma  man  knew  of  things 
undreamed  of  in  the  effete  East. 

Returning  to.the  group,  one  of  them 
said  to  Mr.  Thompson:  "Don't  you 
think  that  Kansas  is  the  most  ospinarious 
place  on  earth  ?" 

Thompson  looked  the  inquirer  straight 
in  the  eye,  detected  the  trick  as  quick  as 
a  flash,  and  quietly  replied: 

"  Mr.   ,  I  believe  you  are  right." 

And  they  are  still  wondering  whether 
"  ospinarious  "  is  a  frequently  used  term 
in  the  East,  or  whether  Mr.  Thompson 
proved  himself  one  of  the  greatest  jolliers 
they  had  ever  met. 


than  they  did  before  any  of  the  outline 
type  was  used.  The  latter  appears 
"  in  spots,"  and  the  contrast  is  not  a 
happy  one.  All  of  the  advertisements 
should  be  reset. 


In  the  course  of  one  of  his  recent  Bos- 
ton exhortations  Evangelist  Moody 
paused  to  praise  the  newspapers  for  the 
excellent  reports  of  his  meetings,  and, 
going  further,  expressed  a  devout 
thankfulness  that  there  was  such  a  med- 
ium as  the  press  through  which  the 
message  of  religion  could  reach  the 
countless  thousands  who  were  unable  to 
attend  the  revival  services. 

At  the  same  time  the  evangelist  -con- 
demns the  great  Sunday  newspaper, 
and  advises  his  auditors,  in  the  name  of 
religion,  to  follow  his  example  of  indig- 
nant protest  against  its  publication. 

Mr.  Moody  has,  according  to  the 
Manchester  (N.  H.)  Union,  efTectually 
answered  his  own  criticism  of  the  Sun- 
day newspaper. 

If  it  reasonably  appears  that  the  Sun- 
day newspaper  improves  the  condition 
of  society  by  carrying  a  message  of 
good  to  its  millions  of  readers,  Mr. 
Moody  is  answered.  And  who  shall  say 
that  the  wealth  of  excellent  literature, 
the  helpful  sermons  of  great  ministers, 
the  educative  papers  by  eminent  schol- 
ars which  make  up  in  large  measure  the 
Sunday  newspaper,  are  not  inestimably 
helpful  to  the  multitude  who  find  in  the 
seventh  day  their  only  time  for  the  study 
of  these  things? 

It  is  to  be  hoped  that  papers  adopting 
the  outline  type  introduced  by  the  New 
York  Herald  will  make  a  "  clean 
sweep"  of  the  old  type  at  the  outset. 
A  number  of  papers  that  have  supplied 
themselves  with  fonts  of  the  outline  type 
are  using  it  only  on  new  advertisements, 
the  heavy-faced  type  of  the  old  style 
being  permitted  to  remain  in  those 
standing. 

The  result  is  that  for  the  time  being 
the§e  papers  look  worse  typographically 


There  is  an  awful  poetical  wretch  con- 
nected with  the  editorial  department  of 
the  Boston  Advertiser.  He  is  given  to 
writing  verse  in  the  form  of  editorial 
comment  and  he  does  the  trick  very 
cleverly.  We  quote  a  few  lines  of  a 
column  editorial  to  show  how  simple  it 
is  when  one  knows  how  : 

"There  is  a  groaning  down  in  Cuba, 
like  the  moaning  of  a  tuba,  and  the 
hearers'  blood  with  horror  is  congealed. 
There  is  hurry  and  a  flurry  and  a  vast 
amount  of  worry  at  the  news  that  Gen'- 
ral  Weyler's  in  the  field.  He  has  gone, 
the  reckless  fighter,  and  he's  taken  his 
typewriter  and  his  other  horrid  panoply 
of  war. 

"Let  him'  bluster,  brag  or  vapor, 
furnish  typewriters  and  paper,  and  his 
well  trained  secretaries  do  the  rest.  Let 
him  be  a  second  Nero,  he  can  always 
pose  as  hero,  and  the  rebels  at  his  frown 
will  always  yield.  He  will  be  a  figure 
glorious  and  will  always  be  victorious 
while  his  versatile  typewriters  hold  the 
field."   

The  Cleveland  Leader  does  not  belie 
its  title.  Believing  that  good  times  are 
close  at  hand,  it  leads  the  spirit  of  the 
coming  carnival  of  returned  prosperity. 
If  every  advertiser  and  every  publisher 
had  the  same  horse-sense,  there  would 
be  no  further  obstacles  to  the  return  of 
good  times. 

According  to  the  Leader,  now  is  the 
time  to  take  advantage  of  the  improved 
condition  of  affairs.  The  merchant 
must  do  it  by  letting  the  public  know 
what  he  has  to  sell.  He  can  do  that  by 
advertising. 

Times  are  perhaps  better  than  the 
people  realize.  Many  workmen  who 
have  been  idle  during  the  greater  part 
of  the  past  two  or  three  years  are  re- 
gaining lost  employment.  Many  of  ihem 
are  paying  debts  that  have  accumulated. 

The  future  is  full  of  hope  for  every- 
body, and  the  more  that  hopefulness 
finds  expression,  the  better  it  will  be  for 
all.   

A  new  fireproof  paper,  made  in  Berlin 
by  L.  Frobeen,  is  reported  to  be  capable 
of  resisting  even  the  direct  influence  of 
flame,  while  it  may  be  placed  in  a  white 
heat  without  harm. 

It  consists  of  ninety-five  parts  of  the 
best  asbestos  fiber,  which  is  washed  in  a 
solution  of  permanganate  of  calcium, 
and  then  treated  with  sulphuric  acid, 
and  five  parts  of  ground  wood  pulp,  the 
entire  mass  being  placed  in  the  agitating 
box,  with  the  addition  of  some  lime 
water  and  borax. 

After  thorough  mixing,  the  material  is 
pumped  into  a  regulating  box  and 
allowed  to  flow  out  of  a  gate  into  an 
endless  wire  cloth,  where  it  enters  the 
usual  paper-making  machinery. 


Some  years  ago,  says  the  San  Fran- 
cisco Argonaut,  General  Philip  Sheri- 
dan was  explaining  the  wonders  of  the 
railroad  to  a  number  of  Indians  through 
an  interpreter.  "What  do  they  say?" 
he  asked  the  interpreter.  "They  say 
they  don't  believe  it,"  was  the  answer. 

Sheridan  then  described  the  steamboat, 
and  the  interpreter  repeated  this.  "What 
do  they  say  to  that  ?"  the  general  again 
asked,  seeing  the  Indians'  faces  all  im- 
passive. "  They  say  they  don't  believe 
that,  either." 

Then  the  general  gave  an  account  of 
the  telephone,  and  told  how  a  man  at 
the  end  of  a  long  wire  had  talked  to  a 
man  at  the  other  end  of  it.  The  inter- 
preter remained  silent.  "Well,"  said 
the  general,  "why  don't  you  interpret 
that  story  to  them?"  "Because  I 
don't  believe  that  story  myself,"  an- 
swered the  conscientious  man. 

This  story  is  repeated  in  The  Fourth 
Estate  not  because  we  wish  to  be 
humorous,  but  it  certainly  gives  opening 
to  the  thought  that  the  press  and  its 
ally,  the  railroad,  are  too  apt  to  forget 
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how  really  new  this  country  is,  and  how 
much  both  have  contributed  to  its 
civilization. 


Four  Buffalo  reporters  were  caught 
by  the  police  at  a  prize  fight  the  other 
day,  and  were  run  in  with  the  gang. 
But  Judge  King  dismissed  the  reporters, 
saying  it  was  a  principle  of  law,  as  well 
of  common  sense,  that  three  kinds  of 
men  were  permitted  to  go  anywhere 
without  blame— doctors,  clergymen  and 
reporters. 

The  outcome  of  the  whole  business 
was  that  badges  were  issued  to  the  Buf- 
falo reporters  to  protect  them  against 
arrest. 

We  trust  that  at  the  next  banquet  ot 
the  Buffalo  Press  Club,  Judge  King  will 
be  an  honored  guest.  He  is  of  the  right 
sort,  a  rare  judicial  example. 


The  Loud  Postal  Reform  bill  can  be 
killed  in  the  senate  by  delay.  Senators 
Hale  and  Frye,  of  Maine,  are  doing 
everything  they  can  to  produce  delay. 
The  concerns  which  profit  most  by  the 
abuses  under  the  present  law,  which  the 
Loud  bill  would  abolish,  are  in  Maine. — 
New  York  Times. 


The  newspaper  men  who  went  to 
Moscow  to  report  the  coronation  festivi- 
ties have  received  from  the  Czar  the 
medal  of  St.  Andrew,  but  they  are  not 
particularly  proud  of  the  decoration. 
Free  Russia,  the  organ  of  the  Friends  of 
Russian  Freedom  (the  society  which  in- 
troduced George  Kennan  to  the  English 
people),  says  that  the  medal  of  St.  An- 
drew is  bestowed  in  Russia  on  a  well- 
conducted  footman,  a  tradesman  who 
has  given  satisfaction,  a  forester  who 
has  managed  a  successful  hunt,  or  any 
person  of  analogous  position  whom  it  is 
desired  to  reward. 


It  is  stated  by  an  exchange  that  $25,- 
000,000  have  been  lost  in  attempting  to 
start  daily  papers  in  New  York  during 
the  last  fifty  years.  This  does  not  mean 
that  there  is  not  $25,000,000  for  the 
fellow  who  strikes  the  fancy  of  the  people 
of  the  metropolis. 


FASHIONS  FOR  FEBRUARY. 

The  February  number  of  that  up-to- 
date  woman's  publication,  Fashions,  is 
bright  and  interesting  in  its  reading 
matter,  which  seems  to  have  demanded 
a  number  of  additional  pages,  and  car- 
ries a  splendid  lot  of  advertising.  Her- 
bert Booth  King,  the  publisher,  reports 
that  the  advertising  is  40  per  cent,  ahead 
of  the  corresponding  number  last  year, 
and  that  the  prospects  for  spring  busi- 
ness are  first  class. 

Fashions  is,  as  most  of  the  readers  of 
The  Fourth  Estate  are  a?;are,  a  co- 
operative publication  issuing  regularly 
monthly  editions  in  all  of  the  principal 
cities  of  the  country  under  the  auspices 
of  some  great  dry  goods  establishment 
or  mercantile  concern  in  its  locality. 

This  gives  the  general  advertiser  a 
splendid  field  to  work  in,  of  which  they 
are  apparently  not  slow  to  avail  them- 
selves. 


PROHIBITING  SIGNS. 

Senator  Ford  of  New  York  has  intro- 
duced at  Albany  a  bill  prohibiting  the 
placing  of  advertisement  signs,  posters, 
devices,  etc.,  on  any  structure,  wall,  tree 
or  fence  within  350  feet  of  any  park  or 
public  pleasure  ground  within  the  limits 
of  New  York  city,  under  penalty  of 
$250,  which  penalty  is  made  a  lien  on 
such  property. 


ENDORSED  THE  LOUD  BILL. 

The  Military  Tract  Press  Association 
held  its  annual  meeting  at  Galesburg, 
111.,  last  week.  The  association,  by  a 
vote,  endorsed  the  Loud  postal  bill. 
These  officers  were  elected  :  President, 
Van  L.  Hampton,  Macomb;  vice-presi- 
dent, O.  L.  Campbell,  Knoxville;  secre- 
tary, W.  H.  Taylor,  Roseville. 


PURELY  PERSONAL. 

David  Gray,  editor  of  the  Buffalo 
Courier,  has  met  with  unusual  recogni- 
tion in  the  columns  of  the  New  York 
World.  Mr.  Gray  was  recently  em- 
ployed on  the  World.  It  is  a  rule  with 
that  paper,  or  perhaps  a  custom,  to  avoid 
talking  of  those  who  have  gone  else- 
where. The  exception  was  made  with 
Gray. 

According  to  the  World,  when 
Buffalo  says  "  Now  I  lay  me,"  it  adds, 
"  I  wonder  what  the  Coztrier  will  do  to- 
morrow." Mr.  Gray  is  a  graduate  of 
the  World,  and  is  now  the  recipient  of 
numerous  assaults  from  the  other  papers 
that  fail  to  appreciate  the  art  he  acquired 
in  the  metropolis. 

Brent  Good,  of  the  Carter  Medicine 
Company,  sailed  yesterday  for  Europe 
on  the  Teutonic.  His  trip  is  a  business 
one,  being  chiefly  connected  with  a 
pending  sale  of  his  company's  business. 


IsiDOR  Wise,  long  connected  with  the 
Chicago  Israelite,  has  severed  his  con- 
nection with  it  to  accept  the  position  of 
managing  editor  of  the  New  York  Tunes. 
Mr.  Wise's  first  experience  was  on  the 
American  Israelite,  of  Cincinnati,  and 
then  on  the  Chattanooga  Times,  after 
which  he  edited  the  Sabbath  Visitor  dur- 
ing the  most  successful  period  of  the 
career  of  that  now  defunct  publication. 
He  has  written  most  happily  for  children, 
and  his  short  and  long  stories  have  proved 
widely  popular. 


Clark  Howell,  of  the  Atlanta  Con- 
stitution, is,  according  to  the  New  York 
Press,  the  George  D.  Prentice  of  Georgia. 
He  is  a  more  able  man  than  Prentice  was 
at  his  age,  for  he  has  had  a  great  deal 
more  experience,  not  only  in  journalism, 
but  in  politics. 

Colonel  Sanders  D.  Bruce,  who  in 
1865  founded  the  Turf,  Field  and  Farm, 
and,  after  years  of  struggles  which  would 
have  completely  discouraged  a  less-de- 
termined man  than  he,  established  the 
American  Stud  Book,  was  complimented 
by  his  friends  at  a  testimonial  dinner  at 
the  New  York  Press  Clubhouse  on  Satur- 
day evening.  Colonel  Bruce  is  one  of 
the  veterans  among  city  newspaper 
writers,  an  authority  on  the  thorough- 
bred horse  in  America,  and  a  veteran  of 
the  civil  war. 


Charles  A.  Dana,  editor  of  the  New 
York  Sun,  delivered  at  Ann  Arbor  last 
week,  for  the  first  time,  a  lecture  on  the 
socialistic  movement  in  this  country  be- 
tween the  years  1835  and  1850. 


Franz  Fuenfkirchen,  a  member  of 
the  editorial  staff  of  the  New  York 
Staats  Zeitung,  a  few  days  ago  cele- 
brated the  twenty-fifth  anniversary  of 
his  entering  newspaper  work.  His 
colleagues  of  the  Staats-Zeitting  pre- 
sented to  him  a  silver  loving  cup,  bear- 
ing an  appropriate  inscription.  Otto 
Hubsch,  the  city  editor,  made  the  pre- 
sentation speech. 


H.  P.  Waugh,  Jr.,  who  for  the  past 
two  years  has  been  employed  on  the  local 
staff  of  the  Knoxville  (Tenn  )  Evening 
Sentinel,  has  joined  the  staff  of  the  new 
Atlanta  Evening  Constitution. 


J.  Clyde  Oswald,  who  has  been  the 
eastern  representative  of  the  Inland 
Printer  for  several  years,  has  resigned 
that  position  to  take  charge  of  the  Amer- 
ican Bookmaker  after  February  13. 
Mr.  McQuilkin,  editor  of  the  Inland 
Printer,  announces  that  its  eastern  of- 
fice will  be  discontinued. 


Robert  J.  Wynne,  Washington  cor- 
respondent of  the  New  York  Press,  is 
mentioned  as  the  probable  secretary  of 
President-elect  McKinley. 


John  Henderson  Garnsey  will  re 
sume  the  practice  of  law  this  week  at 
Joliet,  III.  He  will  continue  on  the  stafl 
of  the  Alkahest,  to  which  magazine  he 


will  contribute  during  the  year  a  series 
of  sketches  on  southern  authors,  but  will 
give  up  other  active  journalism. 

Stephen  Beckwith  Ayres,  of  the 
Haulenbeek  Advertising  Agency,  has 
the  happy  faculty  of  hustling  without 
fussing  and  pleasing  people  by  his  ami- 
ability and  ability.  He  is  now  placing 
the  advertising  of  C.  T.  Ham  lanterns. 

George  Waugh  Arnold,  formerly 
assistant  editor  of  the  New  York  World, 
who  resigned  his  position  to  become  the 
hustling  press  agent  of  Hammerstein's 
Olympia  and  then  disagreed  with  the 
Hammersteins,  again  ably  fills  his 
former  position  on  the  World. 

W.  Mill  Butler,  for  several  years 
the  able  editor  of  the  Hinghamton 
Home  Magazine,  the  organ  of  the  com- 
mercial travelers,  tendered  his  resigna- 
tion, which  was  with  regret  accepted. 
Associate  editor  A.  T.  Vance  was  ap- 
pointed to  succeed  Mr.  Butler. 

Senator  Peffer  announces  that 
when  his  term  in  the  senate  expires  he 
will  resume  the  editorship  of  theTopeka 
Advocate. 

Edgar  D.  Shaw,  news  editor  of  the 
Springfield  (Mass.)  Union,  was  married 
recently  to  Miss  Anna  J.  Hill.  Mr. 
Shaw  is  popular  and  able,  and  his  happy 
marriage  was  the  occasion  of  many 
congratulations. 


OBITUARY  NOTES. 

The  many  friends  of  Blinn  Yates, 
manager  of  the  Buffalo  office  of  the 
Charles  H.  Fuller  Advertising  Agency, 
have  learned  with  deep  regret  of  the 
death  of  his  father,  Henry  Jones  Yates, 
and  extend  to  him  their  sincere  sympa- 
thy.   

Henry  Delgado,  the  newspaper  cor- 
respondent who  has  recently  been  a 
prisoner  in  a  Spanish  hospital,  and  upon 
whom  an  operation  was  performed  a 
few  weeks  ago  in  an  effert  to  save  his 
life,  died  last  week  near  Havana. 

John  H.  Beadle  is  dead.  He  began 
his  newspaper  career  by  writing  of  the 
Wild  West  when  it  was  the  Wild  West 
for  the  Cincinnati  Commercial. 

For  several  years  he  published  the 
Rockland  (Ind.)  Tribune. 

Charles  S.  Kirk,  a  member  of  the 
widely  advertised  soap  firm  of  James  S. 
Kirk  &  Company  of  Chicago,  died  at 
Omaha  last  week. 


Thomas  Harris,  the  senior  partner  of 
the  firm  of  Harris  Brothers,  proprietors 
of  the  Mercer  (Cal.)  Star,  died  last  week 
after  a  long. illness. 

Travis  C.  Leggett,  editor  and  pub- 
lisher of  the  Sioux  City  (Ta.)  Sun,  is  dead. 


GETS  A  VALUABLE  GIFT. 

Old  Chicago  Newspapers  Turned 
Over  to  the  Historical  Society. 

Forty-six  volumes  of  old  Chicago 
newspapers,  long  since  out  of  print, 
have  been  presented  to  the  Chicago  His- 
torical Society  by  Moses  G.  Wentworth, 
in  accordance  with  a  request  of  the  late 
John  Wentworth,  who  provided  in  his 
will  that  newspapers  covering  the  local 
history  of  Chicago  should  be  given  to 
some  institution  with  a  fireproof  build- 
ing. 

The  papers  date  from  1835  to  1862, 
and  include  the  Weekly  a.x\A.  Daily  Dem- 
ocrat, Daily  American,  Hard-Cider 
Press,  Express,  and  Gem  of  the  Prairie. 


The  regular  election  of  the  Pen  and 
Pencil  Club  of  Philadelphia  will  be  held 
next  week. 

Claude  G.  Whetstone,  president  of 
the  club,  refuses  to  run  again,  and  Louis 
N.  Megargee  is  a  candidate  for  the 
office.  Edison  B.  Burke  will  probably 
be  the  opposition  candidate. 

H.  H.  Colclazer,  of  the  Record,  was 
rged  to  run,  but  withdrew  his  name. 


A  GOOD  APPOINTMENT, 

T.  W.  Crosby,  who  has  hitherto 
been  advertising  manager  for  the  Mon- 
arch Cycle  Company,  has  been  appointed 
advertising  manager  for  N.  K.  Fairbanks 
&  Company,  Chicago.  Although  a 
young  man  JVIr.  Crosby  has  had  very 
ample  experience  in  the  preparing  and 
placing  of  ad  vertiseiiients  and  advertising 


T.    W.  CROSBY. 


matter.  The  excellence  of  his  work  for 
the  Monarch  Cycle  has  been  a  matter  of 
common  knowledge. 

Mr.  Crosby  has  been  in  the  newspaper 
business,  having  been  with  the  Detroit 
News  for  two  years,  and  advertising 
manager  of  the  Detroit  Times  in  1891, 
as  well  as  advertising  manager  of  the 
Detroit  Tribune  in  1892.  He  brings  a 
very  thorough  equipment  to  his  present 
work. 

Although  the  Monarch  Cycle  Com- 
pany is  one  of  the  heaviest  bicycle  ad- 
vertisers, Mr.  Cro-by's  opportunities  and 
scope  are  much  increased  in  his  new 
position.  The  advertising  of  N.  K. 
Fairbanks  &  Company — whose  manu- 
factures include  Cottolene,  Santa  Claus 
Soap,  Gold  Dust  Washing  Powder,  and 
other  articles — naturally  reaches  a  much 
larger  aggregate,  and  probably  approxi- 
mate $500,000  annually,  including  the 
various  forms  of  publicity  used. 


WAS  A  FAMOUS  EDITOR. 

John  C.  Reid,  whom  the  newspaper 
men  of  a  recently  past  generation  re- 
garded as  the  greatest  managing  editor 
of  the  metropolis,  is  dead.  He  was  for 
years  managing  editor  of  the  New  York 
Times,  and  was  recognized  as  one  of  the 
strong  men  in  the  newspaper  world. 

Reid  began  his  brilliant  career  as  a 
printer,  after  active  service  in  the  Union 
army. 

Early  in  the  70's  he  secured  a  place 
in  the  proof  room  of  the  New  York 
Times.  It  was  in  the  TimcS  ofBce  that 
his  great  ability  began  to  manifest  itself, 
and  in  1872  he  succeeded  George  F. 
Williams  as  manager-editor. 

He  continued  to  act  as  managing  ed- 
itor until  after  the  close  of  the  election 
in  1880.  Reid  worked  hard  for  the 
election  of  Rutherford  B.  Hayes  for 
president.  On  the  <'zy  following  the 
election  in  1876,  the  Times  was  the  only 
paper  in  the  United  States  that  properly 
insisted  that  Hayes  had  been  elected 
president. 

President  Garfield,  in  1880,  offered 
Mr.  Reid  the  office  of  United  States 
marshal.  He  promptly  declined  the 
office. 

He  was  appointed  editor  of  the  Lon- 
don edition  of  the  New  York  Herald  in 
the  following  year.  Going  to  London 
he  assumed  charge  of  the  paper,  but 
returned  later  to  New  York.  Subse- 
quently he  became  editor  of  the  New 
Haven  Palladium. 

In  the  last  compaign  he  was  associ- 
ated with  the  republican  state  conr. 
mittee, 
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ADVERTISING  MEDIUMS. 

Leads  all  New  England! 

648,152 

was  the  circulation  of  the 

BOSTON 
HERALD 

on  November  4,  1896. 

This  is  the  new  "  High 
Water  Mark"  for  New 
England  Journalism. 

The  character  and  influence  of  this 
circulation  is  unsurpassed  by  that  of  any 
American  newspaper. 

TRUTH  IS  MIGHTY 
AND  WILL  PREVAIL! 

Office  of  Truth, 
New  York,  January  21,  1897. 

To  the  Publisher  of  the 

NEW  YORK  TIMES: 

Dear  Str:  It  may  interest  you  to 
know  that  our  initial  advertisement  of 
Truth's  special  introductory  offer 
brought  us  a  much  larger  number 
of  inquiries  and  cash  orders  for 
subscriptions  from  the  New  York 
Times  than  from  any  other  daily 
published  in  New  Vork  City.  We  pre- 
sume this  is  partly  because  Truth  nat- 
urally appeals  to  persons  who  have  no 
thirst  for  newspaper  knowledge  beyond 
"  all  the  news  that's  fit  to  print." 
Very  truly  yours, 

C.  N.  Greig,  President. 

™E  NEW 
ORLEANS 
ITEM 

Makes  the  Following  StaiementSt 
and  is  Prepared  To  Back  Them  : 

That  it  has  a  larger  circulation  and  is 
delivered  directly  into  more  homes 
daily  than  any  other  paper,  morning  or 
evening,  published  in  the  South.  Ad- 
vertisers who  contemplate  advertising  in 
the  South  should  WRITE  FOR  RATES. 

THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD 

LEADING  NEWSPAPER  ANNUALS. 

The  handsome  cotipendiums  of  valu- 
able and  often  indispensable  informa- 
tion published  by  various  leading 
journals  each  year  have  been  making 
their  appearance  for  1897. 

The  Brooklyn  Eagle  almanac  and  the 
New  York  World's  valuable  "volume 
of  the  year"  have  already  received 
mention  in  these  columns.  The  Chicago 
News,  the  Boston  Globe,  the  Philadel- 
phia Record,  the  Philadelphia  Ledger  and 
the  other  journals  that  have  won  com- 


ADVERIISING  MEDIUMS. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  400,000  daily. 

Groi.<i  rate,  7  ;  cents  per  line.    Average  contract, 
about  50  cent!  per  line. 


A  TRIFLE  CHEAPER: 

That    is  one    reason    why  the 

SAN 

FRANCISCO 


POST 


leads  in  the  evening 
field.  The  other 
reason  is  that  it  is  a 


GREAT  DEAL  BETTER 

than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 


THE  CHICAGO 

TIMES- 
HERALD 

enjoys  a  position  among  daily  newspapers 
second  to  none  in  America. 

INDEPENDENT  IN  POLITICS, 
INFLUENTIAL  IN  POWER, 
it  is  distinctively  the  people's  paper. 
Its  substantial  and  growing  circulation, 
BUILT  UPON  MERIT  ALONE, 
mikes  it  an  invaluable  advertising  medium. 
Send  (it  rate  card. 

Chicago  Office,    |    New  York  Office, 
154  to  158  Washington    151a  and  1513  American 
Street.  |        Tract  Building. 


mendation  in  past  years  for  their  efforts 
in  this  direction  have  issued  creditable 
books. 

Among  the  many  beautiful  and  useful 
almanacs  issued  by  the  newspapers  none 
is  handsomer  or  more  crowded  with  val- 
uable information  than  that  of  the 
Philadelphia  Press.  It  is  the  first  ever 
issued  by  that  paper  and  in  compiling  it 
a  magnificent  political  and  general  man- 
ual was  given  to  the  people  of  Philadel- 
phia and  Pennsylvania.  J.  B.  Town- 
send,  the  business  manager  of  the  Press, 
is  naturally  the  recipient  of  many  well- 
merited  congratulations. 

Speaking  of  almanacs,  a  few  words 
relative  to  the  year  books  printed  in 
Germany  will  not  be  out  of  place,  and 
the  truth  is  that  we  know  little  of 
them.  The  comic  ones  we  know, 
perhaps,  but  not  the  trade  ones.  These 
latter  are  bought  by  German  craftsmen 
because  they  serve  as  diaries,  contain- 
ing, besides,  useful  information  as  to 
the  various  occupations.  Brentano,  of 
New  York,  has  a  great  variety  of  such 
kalendars,  comic  or  serious,  such  as  the 
Muenchener  Kalender,  with  its  charac- 
teristic heraldic  emblems;  Muenchener 
Fliegende  Blaetter  Kalender,  Schalk 
Kalender,  Humoristische  Kalender, 
Gartenlaube  Kalender,  Daheim  Kalen- 
der, Lahrer  Hinkenden  Bote,  Hebel's 
Rheinlaendischer  Hausfreund,  the  Gotha 
Almanack,  and  the  Musik- Kalender. 
The  special  almanacs  of  professions  or 
trades  are  in  use  in  Germany  as  direc- 
tories. 

In  France,  almanacs  are  innumerable 
and  mostly  devoted  to  caricature,  the 
names  of  the  artists  generally  giving  the 
title  to  the  pamphlets,  as  Grevin's, 
Guillaume's,  Mars's  Almanacs.  The  Fin 
de  Steele  is  a  well-known  almanac.  The 
Almanack  Hachette  is,  however,  a 
serious  publication,  corresponding  with 
the  English  Whittaker. 


BROOKLYN'S  BIG  DAY 

(Continued  from  first  page.) 

dal.  In  a  resigned  tone  he  exclaimed: 
"  Well,  if  I  must,  let  it  be  so;  but  I  assure 
you  it  will  spoil  all  the  pleasure  of  the 
occasion." 

W.  J.  Arkell,  of  Judge,  was  the  funny 
man  in  the  list  of  speakers.  He  assailed 
Chauncey  Depew,  saying  that  the  latter's 
jokes  were  all  culled  from  Judge  of  four 
weeks  ago,  and  said  that  Elihu  Root's 
speech  was  stolen  from  the  newspapers. 

Joseph  fioward,  Jr.,  president  of  the 
New  York  Press  Club,  then  made  a  brief 
and  characteristic  speech. 

General  Passenger  Agent  George  H. 
Daniels,  of  the  New  York  Central,  made 
an  earnest  address  in  behalf  of  fair  play 
to  the  railroad. 

l^resident  W.  F.  Holwill,  of  the  Dela- 
ware, I^ackawanna  and  Western  Rail- 
road, spoke  briefly,  emphasizing  the  re- 
marks of  Mr.  Daniels. 

Paul  Dana,  of  the  New  York  Sun, 
made  a  brief  address. 

Capt.  Jack  Crawford,  the  poet-scout, 
described  the  Western  journalist  in  or- 
iginal verse. 

Friday  was  spent  in  exe:utive  session 
at  the  Fifth  Avenue  Hotel.  A  number 
of  papers  were  read  touching  upon  a 
wide  range  of  subjects.  The  first  one 
was  by  A.  H.  Colvin,  the  state  treasurer, 
and  was  entitled  "A  Sound  Policy  for 
the  Republican  Press."  Louis  McKins- 
try,  of  the  Fredonia  Censor,  read  a 
paper  on  "  Populism  Among  the  Farm- 
ers,"  and  Exlwin  B.  Hard  one  on  "New 
York's  White  Elephant."  "The 
Country  Press  in  the  Late  Campaign  " 
was  the  title  of  a  paper  by  Charles  J. 
Shults,  of  the  Buffalo  Enquirer,  while 
John  C.  Piatt,  of  the  Poughkeepsie 
Eagle,  discussed  ' '  How  to  Keep  What 
We  Have  Attained." 

E.  H.  Butler,  of  the  Buffalo  Evening 
News,  was  elected  president  of  the  asso- 
ciation, L.  McKinstry  first  vice  presi- 
dent, and  A.  O.  Bunnell,  of  the  Dansville 
Advertiser,  secretary  and  treasurer. 

These  members  were  elected  to  serve 
on  the  executive  committee  for  a  term  of 
one  year:  William  Berri,  of  the  Brooklyn 
Standard- Union;  W.  A.  Smyth,  of  the 
Owego  Times;  Thomas  P.  Peters,  of  the 
Brooklyn  Times;  W.  J.  Arkell,  of  Judge, 
and  H.  A.  Brockway,  of  the  Watertown 
Times. 


AN  INTERESTING  MEMENTO. 

The  Chicago  Evening  Post  has  issued 
a  book  which  includes  a  fac-simile 
of  its  second  annual  book  number,  is- 
sued November  28.  The  fac  simile  is 
accompanied  by  comments  on  the  issue 
by  competent  authorities.  They  are 
beautifully  printed,  and  so  artistic  that  no 
one  will  regret  that  the  fac-simile  has 
been  issued. 

This  book  number  of  the  Chicago 
Evening  Post  was  singularly  successful 
and  certainly  warrants  the  attention 
which  it  has  received.  As  the  Evening 
Post  itself  remarks,  the  issue  bore  elo- 
quent testimony  to  the  success  of  high- 
class  journalism  in  Chicago,  and  it  con- 
veys Its  own  message  to  the  advertising 
public,  of  the  esteem  in  which  the  paper 
is  held  by  that  most  fastidious  and  con- 
servative class  of  advertisers — the  book 
publishers. 

AN  EDITOR  SENTENCED. 

James  B.  Wilson,  editor  of  the  In- 
dianapolis People,  convicted  in  the  lower 
court  at  Indianapolis  on  the  charge  of 
sending  obscene  literature  through  the 
mails,  his  paper  being  held  of  that  class, 
was  denied  a  new  trial  and  the  Supreme 
Court  has  refused  to  reverse  the  lower 
court's  decision. 

As  a  consequence,  Editor  Wilson 
must  serve  a  term  of  two  years  in  state's 
prison  and  pay  a  fine  of  $200. 


NEWSPAPER  TROUBLES. 

John  C.  Keeffe  has  been  appointed  by 
Justice  Hiscock  receiver  for  the 
Syracuse  News,  a  democratic  daily 
paper  with  no  telegraph  franchise.  The 


ADVERTISING  MEDIUMS. 


17,748 


AVERAGE  CIRCULATION  OF  THE 

MILWAUKEE 

EVENING 

WISCONSIN 

FOR  TWELVE  MONTHS. 


MiLWAUKBB,  January  r,  1897. 
State  of  Wisconsin,  1 
Milwaukee  County,  J 
P.  D.  O'Brien,  beioi;  duly  sworn,  says,  that 
he  is  now  and  has  been  for  seventeen  years 
foreman  of  the  newspaper  pressro  >m  of  the 

EVENING  WISCONSIN, 

and  has  had  charge  of  the  presses  and  paper 
used  in  printing  the  Evening  Wisconsin  ;  that 
he  knows  of  his  own  knowledge  that  the  average 
daily  circulation  of  the  Evening  Wisconsin  for 
twelve  months,  from  January  i,  1896,  to  January 
I,  1897,  was  Seventeen  Thousand  Seven  Hun- 
dred and  Forty-eight  (17,748)  copies. 

The  average  daily  circulation  of  the  Evening 
Wisconsin  lor  the  month  of  December,  last 
past,  was  seventeen  thousand  and  fifty-five 
(■7.^55)  copies. 

P.  D.  O'BRIEN. 

Sabscribed  and  sworn  to  bifore  me  this  ist  ilay 
of  January,  1897,  A  D.  W.  A.  BOO  TH, 
Notary  Public,  Milwaukee  County. 


THE  EVENING  WISCONSIN  CO., 

C.  H.  EDDV,  Representative, 
10  Spruce  Street.  NEW  YORK. 


350,000  DAILY 

is  the  guaranted    circulation   of  th 
SCRIPPS-McRAE  LEAGUE. 
CINCINNATI  POST, 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KEN  rue KY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERRY,  S3  Tribune  Building,  New  York 

JOURNAL 

Oldest  and  Best  Paper  in 

CHICAGO 


paper  is  five  years  old.  Ex-Mayor 
Thomas  Ryan  was  its  promoter  and 
backer. 

Assets  are  placed  at  $jo,ooo,  and  the 
liabilities,  mostly  to  Mr.  Ryan  for  money 
advanced,  amount  to  $50,ocx). 

Francis  B.  Lee  has  been  appointed 
receiver  of  the  Trenton  (N.J.)  Timet 
Association,  which  publishes  the  only 
evening  paper  in  Trenton.  C.  W. 
Smith  has  been  the  editor  and  manager 
for  the  last  four  years.  The  paper  will 
continue. 

NEW  MONTHLY  IN  MAINE. 
The  American  Woman  is  a  monthly 
whose  appearance  is  announced  in 
Augusta,  Me.  It  is  an  addition  to  the 
Vickery  &  Hill  list,  being  published  by 
the  John  F.  Hill  Publishing  Company. 
The  American  Woman  is  abundantly 
illustrated,  half-tone  pictures  being  a 
feature,  and  the  reading  matter  is  very 
cleverly  handled.  A  branch  office  of  the 
paper  is  located  at  1 19  Nassau  street, 
New  York. 

COLUMBIA  ADVERTISING. 
The  management  of  the  Pope  Manu- 
facturing Company's  publicity  is  in  the 
hands  of  J.  P.  McKinney.  Owing  to  the 
fact  that  the  name  of  J.  R.  Gait,  who  is 
connected  with  the  department  men- 
tioned, has  been  appended  to  recent  com- 
munications connected  with  the  adver- 
tising, an  erroneous  impression  has  been 
created. 

NEWEST  COMIC  SUPPLEMENT. 
The  Louisville  Courier- Journal  will 
hereafter  issue  an  eight-page  comic  sup- 
plement in  colors  with  its  Sunday  ed- 
ition. For  a  time  it  will  take  the  place 
of  the  half-tone  supplement  to  the  Sun- 
day issue,  which  has  called  out  so  much 
approval. 
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MISCELLANEO  US. 


IT  LEADS  THEM  ALL! 

XHK 

MUTUAL 
LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 


RICHARD  A.  McCURDY,  Prbsidbnt. 


Nassau,  Ckdar  and  Liberty  Strbkts. 

NATIONAL 

SAFE  DEPOSIT  CO, 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDIN  i 
Has  Safes  to   rent  from  $5  to  $30{ 

per  annum. 
AIjo  a  Storage  Department  for  the  Storage  to 
Tmnks,  Silverware,  Jewelry,  etc.. 
at  the  lowest  rate*- 

CHANGES  IN  INTEREST,  ETC. 

The  Wisconsin  Botschafter,  published 
at  Madison,  has  changed  hands,  Frank 
C.  Blied  having  purchased  his  partner's 
interest. 

Mark  Forrest  and  Fred.  P.  Tibbits, 
owners  of  the  Milwaukee  Illustrated 
News,  have  dissolved  partnership,  Mr. 
Forrest  retiring. 

The  Walla  Walla  (Wash.)  Gazette 
was  sold  on  January  1 1  to  John  J. 
Shick,  of  Clarion,  Pa.  Wilbur  F. 
Brock,  the  founder  of  the  paper  and  the 
proprietor  at  the  time  of  this  transfer,  will 
return  to  his  special  study,  descriptive 
and  feature  writing.  Mr.  Schick  until 
recently  had  been  a  publisher  in  the 
Keystone  State,  having  resided  there 
for  twenty  years.  He  is  a  vigorous  and 
fearless  writer.  As  editor  of  the  Clarion 
yacksonian  he  had  been  somewhat  har- 
rassed  lor  a  year  or  so  on  account  ot 
several  libel  cases  which  were  being 
waged  against  him  in  the  courts. 

The  Horicon  (Wis.)  Reporter  hdiS,  been 
sold  to  W.  D.  Powel  and  A.  E.  Chase. 

D.  Davis,  publisher  of  the  Benson 
(111.)  Post,  has  purchased  the  Register, 
of  Minonk. 

The  Sheffield  (Tenn.)  Standard  and 
the  Lauderdale  jfournal,  of  Florence, 
have  been  consolidated.  The  place  of 
publication  hereafter  will  be  Florence. 

O.  B.  Fuller  has  sold  his  interest  in 
the  Wenatchee  (Wash.)  Advance  to  E.  T. 
Balch. 

V.  A.  McGilvray,  formerly  proprietor 
of  the  Bloomington  Leader,  has  pur- 
chased the  Lexington  (III.;  Unit. 

The  Myers  Press  and  the  Tropical 
News,  published  at  Fort  Myers,  Fla., 
have  been  consolidated  and  will  be 
known  in  the  future  as  the  Myers  News, 
published  by  Messrs.  Selby,  Rose  and 
Isaacs. 

S.  P.  Gebhart  has  purchased  a  con- 
trolling interest  in  the  Pratt  (Kan.) 
Union. 

The  Enterprise,  of  Wellington,  O., 
has  been  sold  to  the  French  Printing 
Company,  proprietors  of  the  Courier, 
that  paper  being  discontinued. 

Major  E.  L.  Christman,  president  of 
the  Christman  Publishing  Company, 
owners  of  the  Daily  and  Semi-  Weekly 
Reporter,  Washington,  Pa.,  has  sold  his 
interest  in  that  paper  to  his  two  sons — 
William  and  Harry — and  his  daughter 
Miss  Liilie  Christman. 

The  Port  Townsend  (Wash.)  Daily 
Call  has  passed  into  the  hands  of  J.  C. 
Pringle  and  W.  T.  D.  Hutchinson. 

The  Daily  Commercial,  of  Rome,  Ga., 
is  now  controlled  exclusively  by  James 
Banks  Nevin. 

C,  N.  Whittaker  has  purchased  the 
Belle  Plaine  (la.)  Lever. 


SITUATIONS  WANTED. 


A  YOUNG  NEWSPAPER  BUSINESS 
^  MANAGER  (healthy  and  ambitious;  aged 
35)  fifteen  years*  experience  on  morning  daily 
of  over  20,000  circulation,  has  held  second  place 
seven  years,  desires  position  as  working  busi- 
ness manager  (no  ornament)  of  morning  or 
evening  daily  with  circulation  of  15,0-0  or  over; 
honesty  and  ability  unquestioned;  present  posi- 
tion permanent  at  good  salary,  but  seeks  change 
on  account  of  illness  in  family;  very  best  letters 
from  present  employers  and  managers  of  well- 
known  dailies;  also  New  York  references  and 
gilt-edged  letters  from  prominent  business  men, 
city,  county  and  State  ofliciAls.  Address,  BUSI- 
NESS, care  The  Fourth  Estate. 


A 


YOUNG  NEWSPAPER  ADVERTISING 
and  business  manager,  35  years  of  age, 
seven  years  on  one  of  Chicago  s  largest  and 
best  known  weeklies  is  open  for  an  engagement 
on  or  before  Febru<ry  i.  Gilt  edge-reler- 
ences,  and  if  satisfa'tory  will  take  small  inter- 
est. Address,  INTEREST,  care  of  The 
Foukth  Estatr. 

DOOKKEEPER  AND  CASHIER.— A  com- 
^  petent  and  reliable  young  lady  of  eight 
years'  experience  with  present  employers,  who 
are  closing  their  business,  desires  another  en- 
gagement.  Address  M.  P.,  care  The  Fourth 

f  STATE. 

A  YOUNG  MAN  of  8  years'  experience  in 
both  business  and  editorial  departments  of 
a  newspaper  would  like  position  in  daily, 
weekly  or  monthly  journal.  Good  references 
as  to  character  and  ability.  Address  B  ,  36 
West  92d  Street,  New  York. 


AS  ADVERTISING  MANAGER  I  can  earn 
85,000  annually  for  any  high  class  publica- 
tion. Know  intimately  large  advertisers  and 
agencies.  Can  write  and  design  advertisements 
when  desired.  "  Results."  care  Fourth  Es- 
tate. 

CIIUATION  WANTED,  by  an  experienced, 
economical  and  thoroughly  practical  news- 
paper (business)  man.  Now  in  charge  of  circu- 
lation and  advertising  of  a  leading  daily.  Ad- 
dress W.  M.  M.,  care  of  Fourth  Estate. 

pIRSrCLASS  all-round  newspaper  man 
^  wan's  responsible  position.  Long  experi- 
on  metropolitan  daily  papers.  C.  H.  F.,  care 
Fourth  Estate. 

■WOUVG  MAN  wants  position  in  any  depart- 
*     mem   newspaper  office  in  New  York  or 
vicinity.    Excellent  references.    Salary  moder- 
ate.   Address,  E.  G  ,  25  Rutgers  Place,  N.  Y. 

QUALITY  IN  CIRCULATION. 

The  interest  exhibited  by  advertisers 
who  are  seeking  quality  in  circulation  in 
the  Chicago  Evening  Post's  success  as  a 
medium  for  book  advertisements  brings 
to  mind  that  in  its  own  field  the  Mil- 
waukee Evening  Wisconsin  has  quietly 
been  making  a  record  in  a  similar  re- 
spect. The  Evening  Wisconsin  has  a 
reputation  for  carrying  an  aggregate  of 
book  advertisements  which  far  exceeds 
the  total  contained  in  any  other  daily  in 
its  own  section. 

To  the  growing  number  of  advertisers 
who,  as  before  intimated,  are  studying 
the  question  of  quality,  this  feature  re- 
garding the  Evening  Wisconsin  must  be 
an  important  one,  particularly  as  it  ap- 
pears to  have  "quantity"  as  well  as 
"  quality." 

RECENT  NEWSPAPER  FIRES. 

The  office  of  the  Syracuse  (N.  Y.) 
Sunday  Times  was  badly  damaged  by 
fire  last  week.  The  loss,  it  is  believed, 
will  not  exceed  $5,000. 

A  fire  which  started  in  the  editorial 
rooms  of  the  Fishkill  (N.  Y.)  Standard 
at  two  o'clock  in  the  morning  one  day 
last  week  did  $12,000  damage.  John 
W.  Spaight  is  editor  of  the  paper. 

The  office  of  the  Charleston  (Mo.) 
Weekly  Call  was  totally  destroyed  by 
fire  last  week,  and  it  is  unlikely  that 
H.  D.  Lutz  will  continue  publishing  the 
paper,  owing  to  his  very  heavy  loss. 

The  office  of  the  Grand  View  (Tex.) 
Graphic  was  wiped  out  by  fire  last  week. 


WITH  THE  CLUBS   AND  ASSO- 
CIATIONS. 

The  fourth  annual  meeting  of  the  City 
Editors'  Association  of  Iowa  was  held 
last  Monday  in  Sioux  City. 

Numerous  topics  of  great  interest  were 
discussed.  The  proceedings  included 
the  reading  of  papers  and  addresses  as 
follows: 

"  HeadUnes  and  the  Art  of  Writing 
Them,"  by  Fred  W.  Colvin,  Sioux  City 
Tribune;  "  The  Moral  or  Social  Influ- 
ence of  the  Local  Columns,"  by  A.  H. 


FOR  SALE. 


A  DVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

BIG  CHANCE 
FOR  A  MAGNIFICENT  PRESS. 
T7OR  SALE. — A  four-deck  straight  line  press; 

prin  ts  6  or  7  columns  13  or  13)^  ems  wide 
and  30  inches  in  length.  Prints,  4,  6,  8,  10  ©r  12 
pages  at  the  rate  of  24,000  per  hour.  This  press 
has  been  ased  but  a  short  time,  and  is  in  every 
way  as  good  as  new.  It  is  boxed,  ready  for 
immediate  delivery. 

A  full  stereotype  outfit  of  the  latest  design 
goes  with  this  machine. 

For  further  particulars  and  price,  address  F 
A.  Shaw,  care  of  The  Fourth  Estate. 

T7OR  SALE. — A  first-class  weekly  country 
*•  newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 


WANTED  TO  PURCHASE. 

A  DVERTISEMENTS  under  this  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

COX  DUPLEX  PRESS. 
ly/rUST  be  good  as  new  and  very  low  for 
^  SroT  Cash.  State  size  and  give  full 
description.  Press  must  be  complete  and  to 
include  all  extras  belonging  to  it.  Address  S. 
R.  W.,  care  of  The  Fourth  Estate. 

ILL  PURCHASE  COUNTRY  REPUB- 
lican  newpaper.    "F"care  Fourth  Es- 


w 


EDITORIAL  HELPS. 


IVTEW    YORK    GOSSIP,    Social,  Personal, 
Dramatic,  Political,    furnished   by  well- 
known  writer.    Literary,   P.  O.  Box  2252, 
New  York. 


SITUA  TIONS. 


ADVERTISEMENTS  under  this  claisifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

WANTED.— A  BRIGHT 
MAN— A  YOUNG  MAN 

preferred — who  wants  to  edit  and  manage  a 
good,  fairly  successful  home  print  weekly  in  a 
New  Jersey  town  adjacent  to  New  York.  Pub- 
lished regularly  for  ten  years.  Cin  buy  the 
paper,  pre-ses  and  job  office  cheap.  Family 
wish  to  close  estate.  Address  immediately,  F. 
L.  C,  Box  443,  Englewood,  N.J. 

BUSINESS  OPPORTUNITIES. 

M.  C  (-.f->/-\  cash  buys  daily  (800  circulation) 
w^f^^'^  and  weekly  (1,200  circulation). 
County  seat,  5  000  population;  other  daily  dead. 
SQbscription  price,  $5  and  $1.50  per  annum. 
Prefer  to  sell  one-half  interest  to  practical  man, 
as  it's  a  good  thing.  -Address  L. ,  care  Fourth 
Est  ^  te. 

Sniff,  Missouri  Valley  News;  "  The  Ad- 
vantages or  Disadvantages  of  a  Plain 
Style  of  Writing,"  by  W.  V.  Tuflford, 
Clinton  Age,  and  "Sensational  News," 
by  Frank  P.  Clarkson,  Des  Moines 
Register. 

The  directors  of  the  Chicago  Trade 
Press  Association  have  elected  the  fol- 
lowing officers  for  the  next  year:  Presi- 
dent, A.  H.  Lockwood,  of  the  S/ioe  and 
Leather  Revie^v;  vice-president,  J.  B. 
Waldo,  of  the  Chicago  Apparel  Gazette; 
secretary,  Leonard  Tillotson,  of  the 
Western  Druggist;  treasurer,  G.  L. 
McKean,  of  the  Independent. 

The  annual  meeting  of  the  Colorado 
State  Editorial  Association  was  held 
last  week,  the  meeting  being  closely 
timed  with  the  legislative  session,  as 
there  were  matters  to  discuss  with  refer- 
ence to  legislation  which  it  is  proposed 
to  introduce. 

Among  the  prospective  legislation  dis- 
cussed was  a  proposition  to  change  the 
libel  laws  in  several  particulars,  espe- 
cially so  that  malice  must  be  proven 
before  there  can  be  a  recovery  of  dam- 
ages. 

The  officers  elected  for  the  ensuing 
year  are:  President,  C.  S.  Sprague, 
Telegraph,  Colorado  Springs;  first  vice- 
president,  Will  J.  Orange,  Rustler,  Sil- 
ver Cliff;  second  vice-president,  Edwin 
Price,  News,  Grand  Junction;  secretary, 
H.  M.  Rhoads,  Rocky  Mountain  Herald, 
Denver;  treasurer,  R.  H.  Tilney,  Crip- 
ple Creek.  Executive  committee:  K. 
G.  Cooper,  Republican,  Denver;  Lute 
Wilcox,  Pield  and  Farm,  Denver,  and 
J.  S.  Temple,  Western  Newspaper 
Union,  Denver. 


ADVERTISING  AGENCIES. 

T"HE  FAR.MER  who  planted  his  seed  with- 
out fertilizing  the  soil  is  like  the  man  who 
attempts  10  create  demand  for  his  commodity 
without  advertisini;.  We  have  a  lertilizer  that 
will  bring  a  good  crop — "Our  New  Way." 

DODD'S 

ADVERTISING 
AND 
CHECKING 

AGENCY 

Water  Street,  BOSTON 


M.  B.  WILSON 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 

.j^^    Do  you  want  to 
Know  Something 
about 


POBBIQN  LANOCAOK  PAPEUS, 

Write  The  Fred  E. 
Klotz  Advg.  Ag'cy 
Chicago,  111. 


KLOTZ' 
PULLERS 


SEND  10  CENTS  for  the  20th  edition 
of  my  Advertisers'  Hind  Book. 

Yours  for  business 

(and  more  of  it). 

712  Tremont Temple,  T"  X!\T  \  MC 

Boston,  Mass.        1  .         H  V  AiN  b. 

Systematic  and  Persistent  Adver- 
tising THE  Sure  Road  to  Success 
IN  Business. 

THE 

R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  Nhw  Vork. 

will  place 

ADVERTIShNG 

for  first-class  tirms  in  any  field  or  medium. 
BUSINESS  HELPS. 


ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
Walter  W.  George,  150  Nassau  St.,  New  York 

A  LL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company.  83  and  85  Duanest.,  NewYork, 
one  door  east  of  Broadway. 


ADVERTISING  HELPS. 


FREE 


New  PROOF  SHEET  of 
advertising  electros. 
33  best  books  for 
premiums  or  mail  order 
business.  Our  system  is  perfect;  orders  mailed 
same  day  received.  T.  J.  Carey  &  Co  ,  24 
City  Hall  Place,  New  York.  

RTMnFR^  for  The  Fourth  Estate 
JJlINl-yi^lVO  patent  extensible 

back,  capable  of  holding  a  year's  supply  if  de- 
sired, will  be  supplied  at  office  for  Ji.oo,  or  by 
mail,  prepaid.  Slzi;. 

AMUSEMENTS. 

Daly's,  "The  Geisha,"  8.15  p.m. 

Fifth  Avbnue  Theatre,  "Social  Highway- 
man," 8.15  P.M. 

Garden  Theatbe,  "  Heartsease,"  8,15  p  .m. 

Garrick  Theatre,  "  Secret  Service,"  8.15  p.m. 

Herald  Square  Theatre,  "The  Girl  from 
Paris,"  8.15  P.M. 

Hoyt's  Theatre,  "  A  Contented  Woman," 

8.  iO  P.M. 

Knickerbocker  Theatre,  John  Hare,  8.15  p.m. 
KosTER  &  Bial's, Vaudeville, "  La  Belle  Oiero," 
8  p  M. 

Lyceum  Theatre,  "When  a  Man's  Married," 

8  10  P.M 

Olympia — Music  Hall,  Vaudeville,  8.15  p.m. 

Winter  G.a.rden,  Bal  Cha-npetre,  11  p.m. 
Proctor's,  Vaudeville,  11  a.m  to  ■■  p.m. 
Wallack's  Theatre,  "  Cymbeline,"  8.15  p.m. 


AN  ADVANCING  TRAVELER. 

The  Boston  Traveler  has  ordered  a 
new  Goss  press  similar  to  that  which 
it  already  has  in  successful  operation, 
as  well  as  two  more  linotypes. 
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PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS 

of  the  present  day,  in  order  to  properly  figure  on  all 
classes  of  work,  have  to  secure  as  cheap  composition 
as  possible  in  order  to  meet  competition.    It  is 
daily   demonstrated    by    over  SEVEN 
HUNDRED  printing  offices  that  the 


LINOTYPE 


reduces  the  cost  of  composition  from  30  to  60  per  cent. 
Why  not  try  it  ?    As  it  is  also  adapted  for  all 
classes  of  work  it  will  certainly  enable  you  to 

SAVE  MONEY. 

Write  or  call  for  terms,  specimen  of 
faces,  list  of  small  Linotype 
Plants,  etc. 

MERGENTHALER 
LINOTYPE  CO., 
Tribune  Building,  New  York  City. 


Easily  Operatbd. 


P.  T.  DODGE, 

President  and  Manager. 


No  Type  Smasher. 


>> 


STANDARD  LINOTYPE  METAL 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactukhd  bv  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowENiTBiN  &  Bro.,  Proprietors, 
Telephone,  829  38th  Street.  Thirteenth  Avenue  and  aoih  Street,  NEW  YORK,  U.  S.  A 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

SPEED,  PERFECTING 

DURABILITY,  PRESS 
ECONOMY  OF  SPACE. 

Factory,  i6th  st.  and  Ashland  ave., CHICAGO. 

NEW  YORK  OFFICE.  312  Temple  Court 
BOSTON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 

HENRY   LINDEN MEVR  &  SONS 

A  r\  r  XL  IV  HOUSES 

31-37  E.  Hou-ton  St.,  and  20  Beekman  St  ,  N  Y. 
THE  LOVEJOY  CO.,       Established  185 

ELECTROTYPERS 

and  manufacturers  of  Electrotype  Machinery, 
44-46  Pearl  Street,  New  York. 

TJ  F,  McCAFFERTY,  ELECTROTYPER, 
^  ■'■  ■  42  AND  44  Bond  Street, 

FRANK  LESLIE  BUILDING.  New  York 

DRESSES  AND  PRINTING  MACHINERY 
^  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 

RECENT  NEW  ENTERPRISES. 

A  new  weekly  paper  called  the  Hum- 
mer has  made  its  appearance  at  George- 
town, Tex.  It  is  edited  and  published 
by  L.  W.  Tubb  and  L.  C.  Tanner. 

The  Daily  Chronicle  is  the  name  of  a 
new  paper  published  at  IngersoU,  Ont., 
by  Robert  Elliott. 

Montgomery,  Ala.,  has  added  a  new 
paper  to  its  list  called  the  Sun.  The 
head  of  the  enterprise  is  E.  J.  Wiley. 

The  Star  of  the  South  is  a  new 
monthly  published  at  Baltimore,  Md. 

A  Polish  paper  called  the  Katolik  has 
begun  publication  in  Milwaukee.  It  is 
published  by  the  Polish  Publishing  Com- 
pany with  Frank  Niezorawski  as  prcs- 


LINOTYPE  SAW  TABLE 

Indorsed  and  Recommended  by  the 
MERGENTHALER  LINOTYPE  CO. 


PRINTERS  SUPtLIES. 


PRINTERS'  SUPPLIES. 


MANUFACTlfRED 

F.   WESEL  M'F'G  CO., 

82-84  Fulton  Street,  cor.  Gold  St.,  New  Yofk. 

ident;  M.  Huntowski,  vice-president; 
John  Kuk,  secretary,  and  Jan  Szramba, 
treasurer. 

Grand  Marais,  Mich.,  has  a  new 
paper — ih.&  Leader.  George  H.  Miles  is 
its  publisher. 

A  new  Catholic  monthly  paper,  pub- 
lished in  the  interest  of  the  Young  Men's 
Institute,  has  made  its  appearance  in 
Pittsburg.  It  is  known  as  the  K  M.  I. 
News,  with  John  J.  McMahon  as  editor. 

Timely  Topics  has  entered  the  field  of 
journalism  at  Jackson,  Mich.  H.  R. 
Pattengill  is  the  publisher. 

The  Thorntown  (Ind.)  Enterprise  is  a 
late  addition  to  journalism.  It  is  owned 
and  edited  by  L.  D.  Woodcock,  with  A. 
T.  Morgan  as  associate  editor. 

Addison  &  Althouse  are  the  pro- 
prietors of  a  new  weekly  paper  at  Sellers- 
ville,  Pa.,  called  the  Herald. 

The  Herald  has  begun  its  career  at 
Plymouth,  Pa. 


BONNELL'S 

TNTL^Q  ALWAYS 
li\  rS.0      GIVE  THE 

UTMOST 
SATISFACTION. 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general, 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


THE  J.  HARPER  BONNELL  CO. 

N  Kw  York  :  '"sSdit^fTut^oTJo*^^ 
Chicago  :  17  and  19  quincy  strkkt. 

PhILADRLPHIA  :   13  south  seventh  street. 


Now  THAT 

BUSINESS  IS  REVIVING 

YOU  will  need  to  call 
on  the  Printer  to 
help  you  to  get  your  goods 
and  wares  before  the  pub- 
lic. Printer's  ink  helps 
business  along  wonder- 
fully. When  you  are  in 
need  of  printing,  if  you 
will  telephone  to 
The  Evening  Post  Job 

Printing  Office, 
corner  of  Broadway  and 
Fulton  Street,  and  ask 
them  to  send  a  represen- 
tative, it  may  be  to  your 
and  their  advantage. 
Telephone,  2626  Cortlandt. 

RECENT  INCORPORATIONS. 

Articles  of  incorporation  have  been 
filed  respectively  for  the  Western,  Pa- 
cific Coast,  Pennsylvania  and  New  Eng- 
land Newspaper  Syndicates,  of  Jersey 
City.  The  capital  stock  of  each  syndi- 
cate is  $10,000.  The  incorporators  are 
Richard  S.  Peale,  Peter  C.  Keaveny, 
Frank  B.  Olmstead  and  Edwin  G.  Ma- 
turin. 

The  Meany  Printing  Company  of  New 
York  City  has  been  incorporated  with  a 
capital  stock  of  $50,000.  The  directors 
are  Frank  Meany,  A.  C.  Wynne,  Will- 
iam F.  Lynch,  Joseph  E.  Smith  and  Pat- 
rick H.  Standford. 

The  News-Democrat  Printing  and 
Publishing  Company  of  Columbus,  O., 
has  been  incorporated  with  a  capital  of 
$4,500.  The  incorporators  are:  H.  B. 
McGruder,  Hugh  Montgomery,  W.  H. 
Alehoff,  J.  E.  Althoff  and  W.  W.  Mont- 
gomery. 

The  Baltimore  (Md.)  Daily  Press  Com- 
pany has  been  organized,  with  a  capital 
stated  to  be  $5,100.  The  incorporators 
are:  H.  M.  Lash,  C.  E.  Thacker  and  F. 
C.  Lash. 


PRESS  CUPPINGS. 


BUSINESS  TROUBLES. 

F.  E.  Langley,  publisher  of  the  Glov- 
ersville  (N.  Y.)  Daily  Standard,  has 
made  a  general  assignment  without  pre- 
ferences, except  help.  James  W.  Filmer 
is  assignee. 

The  New  York  Life  Insurance  Com- 
pany has  made  application  in  the  District 
Court  in  Kansas  City,  Kas.,  for  the  ap- 


DO  YOU  WANT  YOUR 
PAPER  QUOTED.? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU.  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

IJ  you  address  them  at  78  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 

MISCELLANEO  US. 

THE  LAWS  OF  MASSACHUSETTS 
I  PROVIDE  THAT  EACH  POLICY 
ISSUED  BY  THE  BERKSHIRE  LIFE 
INSURANCE  COMPANY  SHALL 
HAVE  A  DEFINITE  SURRENDER 
VALUE  IN  CASH,  OR  PAID-UP 
INSURANCE,  AVAILABLE  AT  THE 
END  OF  EVERY  YEAR  AFTER 
THE  FIRST. 

The  policy-holders  of  the  BERK- 
SHIRE are  absolutely  secured  against 
any  loss.  Every  policy  issued  by  the 
BERKSHIRE  becomes  practically  an 
endowment,  with  its  cash  values  availa- 
ble at  the  time  of  need.  Tables  of  cash 
values  endorsed  on  every  policy.  As- 
certain what  the  BERKSHIRE  can  do 
for  you  by  sending  your  age  to 

GEORGE  W.  ENGLISH, 

MANAGER  FOR  N.  Y.  &  N.  J., 

253  Broadway,  New  York. 

pointment  of  a  receiver  for  the  Gazette 
Printing  and  Publishing  Company  of 
Kansas  City,  Kas. 

The  Gazette  leases  the  first  floor  and 
basement  of  the  life  insurance  company's 
building,  and  the  company  says  it  owes 
$1,072  for  rent. 

Eugene  C.  Adt,  of  Waterbury,  Conn., 
has  been  appointed  receiver  of  the 
Waterbury  Democrat.  It  is  expected 
that  there  will  be  an  amicable  settlement 
of  the  present  difficulties,  and  that  the 
paper  will  continue  to  be  published. 


THE  FOURTH  ESTATE 

A  NEWSPAPER  FOR  THE  MAKERS  OF  NEWSPAPERS 


BUGABOO  BEATEN. 


DRYGOODS    COMBINATION  EX- 
POSES ITS  WEAKNESS. 


Latest  Absurd  Demands  of  The 
League  of  Seven  and  How  They 
ARE  Met  by  the  Advertising 
Managers  of  the  Metropolitan 
Press— Desperate,  Daring,  De- 
feated, But  Still  Fighting. 

The  drygoods  combination,  the  buga- 
boo of  the  metropolitan  newspaper  world, 
is  in  a  bad  way,  not  that  the  credits  of  ihe 
great  firms  bound  in  a  league  of  seven 
to  secure  their  own  advertising  rates  are 
impaired,  but  the  futility  of  efforts  to  run 
things  with  a  high  hand  has  been  illus- 
trated within  the  past  week  in  a  way 
provoking  even  the  seriously  minded  to 
mirth. 

Every  advertising  manager  of  a  New 
York  paper  has  had  occasion  to  smile, 
for  the  drygoods  people  have  shown 
their  hand  in  an  attempt  at  bluffing,  dis- 
guised as  a  serious  proposition,  but  ap- 
parent in  the  light  of  common  sense. 

The  seven  who  have  been  indulging 
in  a  boycott  against  the  newspapers  that 
would  not  insert  ads  at  other  than  the 
rates  demanded  by  them  have  been 
alarmed  at  the  continued  advertising  of 
other  firms,  until  it  has  seemed  wise  to 
attempt  in  one  desperate  assault  to  bring 
the  papers  to  terms  and  weaken  the  con- 
fidence of  those  outside  of  the  combina- 
tion so  that  invitations  to  join  would 
not  be  disregarded  as  in  the  past. 

The  latest  move  on  the  part  of  the 
combination  is  skillful  in  the  sense 
that  the  proposition  is  not  put  on 
paper.  Newspapers  are  approached 
wiih  a  mighty  manifest  orally  made. 
The  advertising  managers  of  the  papers 
are  informed  that  the  combination  can 
not  deal,  except  as  an  individual,  the 
several  members  pledging  themselves  to 
deal  only  as  a  unit  and  through  one 
representative.  Demanding  the  usual 
concessions  given  an  advertiser  who  con- 
tracts for  large  yearly  business,  the 
seven  hope  to  get  retail  rates  at  less  than 
the  wholesale  price. 

This  time  the  combination  has  in- 
cluded in  its  demands  one  clearly  in- 
tended to  whip  into  the  fold  the  dry- 
goods  houses  which  have  not  yet  joined. 
The  combine  demands  that  its  seven 
members  be  treated  as  one,  and  that 
each  member,  irrespective  of  how  little 
advertising  he  may  do,  get  the  advan- 
tage of  the  newspaper's  lowest  rate 
made  for  the  amount  of  business  done  by 
the  entire  combine. 

This  puts  a  house  like  Cammeyer's  on 
a  most  advantageous  footing.  As  a 
member  of  the  combine  it  would  enjoy  a 
rate  which  could  be  earned  by  no  ad- 
vertiser outside  of  the  combination 
using  as  comparatively  limited  an 
amount  of  space  as  Cammeyer  uses.  To 
make  this  still  more  certain  the  combine 
demands  that  the  newspaper  which 
agrees  to  give  the  combine  a  combine 
rate  shall  agree  also  not  to  give  an 
equally  low  rate  to  any  individual  ad- 
vertiser outside  ot  the  combination. 

This  is  aimed  at  Wanamaker,  Mc- 
Creery,  Altman,  Lord  &  Taylor  and 
Stern  Brothers,  who  have  not  joined. 
They  all  use  more  space  than  Cam- 
meyer, yet  they  could  not  get  as  low  a 
rate  as  he  gets  unless  they  took  as  much 
advertising  as  the  eniire  combine  to- 
gether, providing  any  paper  is  weak 
enough  to  make  the  deal. 

It  is  to  the  credit  of  the  newspaper  ad- 
vertising managers  of  New  York  that 
they  have  met  the  proposition  with  the 
statement  that   they  could  not  accept 


the  business,  first,  because  it  would  be 
dishonest  to  those  paying  the  regular 
price  of  publicity,  and  second,  because 
papers  do  not  care  to  pave  the  way  to 
prosperity  by  a  general  reduction  in  ad- 
vertising rates. 


FIGHTING  FOR    THE  LOUD 
POSTAL  REFORM  BILL. 

The  National  Board  of  Trade  at  its 
meeting  last  week  in  Washington  re- 
ceived the  report  of  the  committee  on 
postal  reforms. 

The  actual  cost  of  letter  postage  was 
shown  to  be  93  cents  per  pound,  of  fourth- 
class  matter  15.6  cents  per  pound,  of 
third  class  13. 1  cents  per  pound,  and  of 
second-class  matter  17-20  of  a  cent. 

Mr.  Loud,  the  report  said,  had  agreed 
with  the  committee  that  it  was  nothing 
short  of  an  outrage  that  the  people  ot 
the  country  should  be  charged  $40,000,- 
000  a  year  more  than  the  cost  of  handling 
their  letter  mail. 

The  report  concluded  with  resolutions 
to  the  effect  that  as  losses  on  second-class 
postage  are  $25,000,000 a  year;  as  it  was 
never  intended  that  books  should  be 
carried  at  I  cent  a  pound,  and  as  the 
present  evasions  threaten  an  advance  of 
postage  for  bona  fide  newspapers  and 
compel  the  payment  of  double  rates  on 
letters,  the  Loud  bill  should  be  passed. 
The  resolution  was  adopted. 

At  the    hearing  before  the  senate 


committee  Saturday,  Governor  Cleaves, 
of  Maine;  R.  N.  Wheeler,  representing 
Houghton,  Mifliin  &  Company,  propri- 
etors of  the  Riverside  Press,  Cambridge, 
Mass. ;  Norman  J.  Colman,  of  Missouri, 
and  Patrick  Farrelly,  of  New  York,  op- 
posed the  bill.  Vernon,  the  paper  dealer, 
was  also  in  evidence  as  usual. 

William  C.  Bryant,  secretary  of  the 
American  Newspaper  Publishers'  Asso- 
ciation, told  in  simple,  straightforward 
English  the  reasons  tor  the  bill. 

David  Williams,  of  the  Iron  Age,  made 
a  brilliant  address  in  favor  of  the  passage 
of  the  bill.  His  forceful  talk  received  a 
most  attentive  hearing. 

Another  who  spoke  in  favor  of  the  bill 
was  Finley  Acker,  chairman  of  the 
postal  committee  of  the  National  Board 
of  Trade,  who  presented  the  resolutions 
of  that  body  insisting  on  the  necessity  of 
the  measure. 

At  the  close  of  the  meeting  Senator 
Chandler  stated  that  there  would  be  no 
further  hearings  on  the  subject  unless 
by  order  of  a  majority  of  the  committee. 


TROUBLE  IN  TOLEDO. 

The  Toledo  Bee  went  into  the  hands 
of  a  receiver  last  week,  upon  application 
of  T.  A.  Starr,  president  of  the  Bee  Pub- 
lishing Company.  William  Beatty  was 
appointed  receiver  and  gave  a  bond  of 
$20,000.  The  liabilities  are  about  $35,- 
000,  and  assets  the  same. 


"  $2  '^J^^      10  CENTS 


THE  LIBEL  LAWS. 


CONTRASTS  IN    THE  LEGISLA- 
TURES OF  THREE  STATES. 


Illinois  Has  a  Legislature  Seek- 
ing Revenge  and  the  Suppression 
OF  the  Press— Pennsylvania  and 
New  Jersey  are  in  the  Line  of 
Advancement — Lawyers  in  Legis- 
lature Make  Work  Difficult. 

Libel  laws  are  the  subject  of  active 
hostilities  in  several  state  legislatures. 
The  most  acute  agony  is  in  the  state  of 
Illinois,  where  the  Revell  bill  "  for  the  re- 
peal of  the  reform  libel  bill  of  the  state  " 
is  conspicuously  wretched  in  inception 
and  distinctly  a  move  to  resent  editorial 
comment  objectionable  to  those  who 
have  felt  the  comments  of  the  press  in 
the  way  of  people  with  shoes  that  pinch. 

The  libel  law  as  passed  at  the  last 
session  provided  that  no  person  can 
collect  punitive  damages  from  a  news- 
paper in  case  of  libel,  and  that  malice 
must  be  shown. 

It  provided  that  a  certain  number  of 
days  must  be  given  the  newspaper  in 
which  to  retract  the  libel.  As  explained 
by  Azel  F.  Hatch  in  the  Chicago  Inter- 
Ocean,  the  law  that  is  to  be  repealed, 
leaving  the  old  statute  of  the  English 
law  founded  on  lese  majeste,  appears 
on  our  tenth  page. 

The  law  is  a  protection  to  both  press 
and  public  against  shyster  attorneys  and 
politicians,  and  at  the  same  time  pub- 
lishers of  bad  intentions  are  kept  from 
courting  the  expense  of  actual  damages. 

The  Chicago  papers  properly  say 
that  the  measure  is  meant  to  get  even 
with  newspapers  for  telling  the  truths 
about  a  corrupt  legislature. 

The  measure  was  urged  with  undue 
haste  in  the  Illinois  Legislature,  but  was 
held  over  last  week  for  consideration  by 
a  fairly  large  vote. 

IN  PENNSYLVANIA. 

Differing  entirely  from  the  situation 
in  Illinois  is  that  of  Pennsylvania,  where 
last  week  members  of  both  branches  of 
the  legislature  gathered  in  the  hall  of 
the  House  of  Representatives  to  hear  ar- 
guments on  the  libel  act  proposed  by  the 
State  Editorial  Association. 

Lieutenant-Governor  Lyon  was  in  the 
chair  and  introduced  the  speakers  in  a 
brief  address.  The  closest  attention  was 
given  to  the  discussion. 

Col.  A.  K.  McClure,of  the  Philadelphia 
Times,  somewhat  startled  the  members 
of  the  judiciary  committees  of  the  two 
houses  when  he  demonstrated  the  strange 
and  oppressive  discriminations  of  the 
laws  ot  Pennsylvania  against  editors 
and  publishers  who  are  charged  with 
libel.  He  showed  that  editors  and  pub  - 
Ushers  are  denied  the  rights  accorded  to 
the  humblest  citizen  of  the  state  in  both 
the  civil  and  criminal  courts  when  called 
to  answer  the  charge  of  libel. 

most  ABLY  stated. 

Charles  Emory  Smith,  of  the  Philadel- 
phia Press,  emphasized  the  necessity  of 
libel  law  reforms  with  his  usual  elo, 
quence,  saying  in  part: 

"We  are  not  here  asking  for  any 
special  privileges  or  immunities.  We  are 
here  only  to  ask  for  just  protection  against 
special  and  adverse  discriminations. 

"No  honorable  journalist  seeks  to 
remove  any  just  restraints  upon  reck- 
less, wanton  and  licentious  journalism. 

"  We  only  ask  for  fair  and  reasonable 
protection  against  oppressive  discrimina- 
tions which  do  not  apply  to  any  other 
class  and  against  speculative  harpies 
who  undertake  to  prey  upon  joumal^m. 
(Continued  on  tenth  pagt.) 
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"NEW  JOURNALISM  " 

EVOLVES  NEW  IDEAS  IN  RATE 
CARDS. 

The  Advertising  Problem  as  Solved 
BY    W.    R.   Hearst— Free  from 
Complex  and  Irritating  Condi- 
tions—Equal Advantages  to  Ad- 
vertisers Large  and  Small. 
W.  R.  Hearst  has  solved  the  problem 
of  newspaper-making  and  circulation 
building,  and  it  looks  now  as  though  he 
had  also  solved  the  advertising  problem. 

The  new  rate  card  of  the  New  York 
Journal  for  all  three  of  its  editions, 
morning,  evening  and  Sunday,  is  printed 
in  full  in  the  advertisement  on  another 
page.  It  is  well  worth  a  careful  exam- 
ination by  advertisers  and  publishers  as 
well. 

It  is  a  remarkably  clear  rate  card,  and 
is  very  free  from  complex  and  irritating 
conditions,  a  fault  with  many  newspaper 
rate  cards.  In  readjusting  the  rates,  the 
New  York  Journal  has  taken  a  bold 
stand,  and  one  which  should  win  for  it 
many  friends  among  local  and  general 
advertisers.  In  the  first  place  the  line 
rate  in  the  morning  edition  has  been  re- 
duced from  40,  45  and  50  cents  per  agate 
line  to  30,  35  and  40  cents  per  agate 
line.  The  evening  rate  card  remains 
the  same — 25,  30  and  35  cents  per  agate 
line. 

The  rate  in  the  news  section  or  main 
sheet  of  the  Sunday  Journal  remains 
the  same  as  at  present,  40,  45  and  50 
cents  per  agate  line.  The  rates  in  the 
Sunday  supplements,  except  in  those 
sections  printed  in  color,  have  been  re- 
duced from  40,  45  and  50  cents  per  agate 
line  to  35,  40  and  45  cents  per  agate 
line.  All  advertisements  printed  in  color 
in  any  of  the  art  sections  of  the  Sunday 
Journal  are  charged  for  at  $250  to  $300 
per  column.  The  three  rates  mentioned 
for  each  of  the  editions  are  explained  as 
follows: 

The  lowest  rate  calls  for  run  of  paper 
position;  the  next  rate  calls  for  one  posi- 
tion (next  to  reading  matter);  the  next 
higher  rate  calls  for  two  positions  (next 
to  and  following  reading  matter).  The 
scale  of  discounts  is  as  follows: 
78  insertion'!,  or  5,000  lines  within 

a  year   5  per  cent. 

156  insertions,  or  10,000  lines  within 

a  year  10  " 

224  insertions,  or  15,000  lines  within 

a  year  15  " 

312  insertions,  or  20,000  lines  within 

a  year  20  " 

The  minimum  of  space  that  can  be 
contracted  for  on  the  time  basis  in  order 
to  carry  above  discounts  is  28  lines, 
single  column,  or  69  lines  across  two 
columns.  The  conditions  governing 
the  use  of  display  type  and  cuts  and 
advertisements  set  in  broken  column 
are  very  clearly  set  forth  in  the  rate 
card,  There  is  no  extra  charge  for  cuts 
or  display,  and  no  extra  charge  for 
broken  column,  except  that  advertise- 
ments must  occupy  at  least  69  lines  across 
two  columns  and  139  lines  across  three  or 
more  columns;  otherwise  double  rates  will 
be  charged.  Sixty-nine  lines  across  two 
columns  seems  an  odd  measurement  to 
exact  for  a  broken  column  advertise- 
ment in  order  to  escape  double  charge, 
but  this  is  explained  by  the  fact  that 
this  space  is  just  one-quarter  the  depth 
of  a  column  ot  the  Journal. 

The  lowering  of  the  gross  rate  and 
the  lessening  ot  discounts  give  all  ad- 
vertisers a  chance  to  use  any  of  the 
editions  of  the  Journal  on  an  equable 
basis.  The  maximum  discount  that  any 
advertiser  can  obtain  on  any  amount  of 
business,  no  matter  how  large,  is  20  per 
cent.  An  advertiser  whose  business 
will  permit  the  use  ot  a  large  amount  of 
space  pays  exactly  the  same  rate  as  he 
who  uses  20,000  lines  within  a  year, 
or  28  lines  single  column  every  day  for 
a  year. 

Take  the  morning  edition  of  the 
Journal  as  an  illustration  of  the  equality 
of  the  rates.  The  transient  advertiser 
who  buys  space  without  position  re- 
quirements or  exactments  gets  it  at  30 
cents  per  line.  The  advertiser  who 
uses  from  20,000  to  200,000  lines  within 


a  year  gets  it  at  24  cents.  There  is 
only  a  difference  of  6  cents  per  line.  In 
a  great  many  papers,  the  rates  charged 
the  big  advertiser  are  anywhere 
from  15  to  21  cents  per  line  less 
than  the  rate  charged  the  smaller 
advertiser,  which  is  unfair  discrimina- 
tion against  "the  little  fellow."  The  big 
advertiser  cannot  complain  of  the  rate 
charged  by  the  Journal  because  he  gets 
a  very  large  circulation  at  a  very  much 
fairer  rate  than  he  can  buy  space  for  in 
any  other  paper  printed  in  New  York, 
and  the  smaller  advertiser  is  not  barred 
from  advertising  enterprises  because  the 
gross  rate  is  within  his  reach. 

Advertisers  will  undoubtedly  appre- 
ciate this  move  of  the  Journal. 

The  entire  Journal  management  is 
enthusiastic  over  this  rate  card,  and 
Advertising  Manager  Freeman,  who 
is  mainly  responsible  for  it,  be- 
lieves that  it  is  sure  to  bring  to  the 
paper  a  great  volume  of  business.  The 
Journal  has  won  a  reputation,  and  de- 
servedly so,  for  absolutely  maintaining 
rates.  There  is  a  feeling  of  confidence 
among  advertisers  generally  that  when 
they  ask  for  rates  in  the  Journal  they 
get  the  facts  at  once,  and  there  are  no 
suggestions  from  advertisers  of  pay- 
ing a  lower  price  than  that  which  is 
called  for  by  the  card  rates. 


FROM  THE"  AD  'FIELD 


MANY  ITEMS  OF  IN  TEREST  F  ROM 
NUMEROUS  SOURCES. 


The  Wheel  Shows  in  Chicago  and 
New  York— Work  in  the  Boston 
Agencies— New  Orders  from  the 
Thompson  Agency— Miscellaneous 
Notes. 


THE  BICYCLE  EXHIBITIONS. 

The  Chicago  Bicycle  Show  opened 
last  Saturday.  The  number  of  exhib- 
itors was  very  large,  and  the  display  made 
shows  that  the  manufacturers  of  bicycles 
and  of  bicycle  sundries  are  as  eager  as 
ever  to  make  a  good  impression  on  the 
buying  public.  In  spite  ol  occasional 
rumors  to  the  contrary,  it  is  likely  that 
the  various  manufacturers  of  wheels, 
lanterns  and  other  bicycle  goods  will 
advertise  quite  as  liberally  in  the  future 
as  heretofore. 

The  New  York  Bicycle  Show  will  open 
next  Saturday  and  will  last  one  week. 
At  the  New  York  exhibition  the  manu- 
facturers will  also  make  a  very  fine  dis- 
play. As  is  the  case  with  the  Chicago 
papers,  the  New  York  papers  will  no 
doubt  carry  a  good  deal  of  special  bi- 
cycle advertising  during  the  exhibition. 
For  the  dailies  throughout  the  country 
the  conclusion  of  these  bicycle  shows 
will  probably  mark  the  beginning  of  the 
busy  season  for  local  bicycle  advertising. 


WINTER  RESORT  ADVERTISING. 

The  advertising  of  winter  resorts  has 
not  only  been  unusually  liberal  during 
the  current  season,  but  in  quality  it 
probably  equals  any  other  class  of  adver- 
tising, excepting  that  done  by  a  few 
journals  in  other  mediums.  The  Sea- 
man-Presbrey  Agency  is  largely,  if  not 
chiefly,  responsible  for  the  advance  in 
this  kind  of  publicity.  Railway  an- 
nouncements in  periodicals  of  general 
circulation  also  received  their  first  "  lift  " 
in  a  material  degree  through  Frank  Sea- 
man's work. 


GOOD  RENEWAL  BUSINESS. 

Pettingill  &  Company,  Boston,  have 
secured  the  advertising  contract  for 
this  season  from  the  Boston  Woven  Hose 
and  Rubber  Company.  The  business  is 
now  being  placed. 


HYGIENIC  FOOD  ADVERTISING. 

The  success  of  various  tea  and  coffee 
advertisers  should  serve  as  a  practical  in- 
vitation to  other  firms  in  allied  lines. 
The  Kneipp  Malt  Food  Company,  Man- 


itowoc, Wis.,  has  a  hygienic  substitute 
for  coffee  called  the  Kneipp  Malt  Coffee, 
which  seems  capable  of  very  wide  adver- 
tising. Thus  far  only  a  few  class 
journals  have  been  used. 


A  CHANCE  RUNNING  TO  WASTE. 

A  Philadelphia  advertising  man  points 
out  that  a  firm  in  that  city  which  might 
well  imitate  the  example  of  Young  & 
Smiley,  of  New  York,  in  the  liberal  ad- 
vertising of  licorice,  appears  to  confine 
its  advertising  to  class  journals.  The 
Quaker  City  concern  alluded  to  is  the 
Mellor  ik  Rittenhouse  Company,  218 
North  22d  street. 


GOOD  BUSH  FOR  GOOD  WINE. 

Vin  Mariani,  the  tonic  wine  for  which 
the  Mariani  Company,  New  York,  is 
United  States  agent,  will  be  advertised 
quite  liberally  during  the  year.  Adver- 
tising in  Canada  is  also  being  done  on 
an  appropriate  scale,  the  Canadian 
agents  for  the  sale  of  the  wine  being 
Lawrence  A.  Wilson  &  Company,  Mon- 
treal. 


A  GENERAL  AGENCY  CHANGE. 

Frank  Presbrey,  whose  connection 
with  and  share  in  the  business  of  the 
Seaman  Agency  were  recently  termina- 
ted, has  established  a  general  advertising 
agency  on  his  individual  account  at  108 
Fulton  street,  New  York. 


THE  CONTRACTS  WILL  SOON 
"  GO  OFF." 

Smith  &  Wesson,  of  Springfield,  Mass., 
will  make  up  a  list  at  the  end  of  Febru- 
ary for  their  fire-arms'  advertising  for 
the  year.  This  business  will  be  handled 
by  one  of  the  larger  agencies,  a  selection 
not  having  yet  been  made. 


NO  LION'S  DEN  TO  CONFRONT. 

Gustave  Daniel,  27  Ann  street.  New 
York,  has  an  appropriation  for  the  ad- 
vertising of  Huyler's  Chocolates.  The 
business  is  to  go  in  daily  papers  through- 
out the  country  generally,  and  the  orders 
are  for  half  inch  advertisements  and  six 
two-line  readers. 


POSSIBLE  ADVERTISERS. 

It  is  said  that  the  C.  S.  Mather  &  Sons 
Company,  Chicago,  may  take  up  general 
advertising  for  menthol  drops,  a  remedy 
for  asthma,  colds,  and  other  ailments. 


CLIMBING  PUBLICITY'S  LADDER. 

D.  B.  Robinson,  Havana,  O.,  will  use 
a  little  advertising  space  for  the  benefit 
of  a  combination  ladder  lor  use  in  and 
about  the  house. 


MISCELLANEOUS  NOTES. 

The  J.  Walter  Thompson  Agency  will 
send  out  the  advertising  of  the  L.  C. 
Chace  Rubber  Company,  129  Washing- 
ton street,  Boston.  The  same  agency 
has  secured  the  contract  for  the  "  M.  & 
W.  1897  Bicycle  Lamps"  advertising  for 
monthlies  and  weeklies,  the  list  being  in 
the  hands  of  Elson  Hill. 

The  Cycle  Show  in  Chicago  has  been 
attended  by  an  impressive  array  ot  bi- 
cycle advertisements  in  the  Chicago 
papers. 

Wright,  Maccaffil  &  Company,  Edi- 
son Building,  New  York,  are  using  a 
list  of  dailies  for  advertisements  of  their 
brokerage  business. 

The  Fittz  Alcohol  Cure  Company,  155 
Washington  street,  Chicago,  is  still  an- 
other addition  to  concerns  that  will 
seek  publicity  for  a  cure  for  dipsomania. 
The  cure  is  a  home  treatment  and  conse- 
quently can  be  advertised  in  almost  any 
section. 

Rounds  &  Warner,  Benton  Harbor, 
Mich.,  are  using  a  little  daily  space  for 
advertisements  of  fruit  and  grain  farms. 

The  Hygienic  Refrigerator  Company, 
35  Hanover  street,  Boston,  may  take  up 


the  subject  of  general  advertising  if  some 
apostle  of  publicity  will  point  out  the 
profits. 

The  Department  Store  Review  is  a 
new  monthly,  published  in  Buflalo  by 
Edwin  Rose.  Its  field  is  indicated  by 
its  title,  and  the  subject  of  advertising  is 
naturally  one  o.*^  its  topics. 

The  Merchant's  Gargling  Oil  Com- 
pany, Lockport,  N.  Y.,  is  sending  some 
busmess  to  farm  and  stock  papers. 

The  Ohio  Rotary  Plow  and  Manufac- 
turing Company,  Westerville,  O.,  is 
sending  orders  to  agricultural  papers  for 
the  season's  advertising. 

The  Union  Benefit  Association,  Tren- 
ton, N.  J.,  is  still  sending  out  orders  to 
papers  over  the  country.  There  are 
conflicting  accounts  as  to  the  concern's 
responsibility. 

The  United  States  Distributing  Bureau, 
Caxton  Building,  Chicago,  is  ordering  a 
line  of  advertising  in  western  mediums 
ol  general  circulation. 

Dr.  A.  F.  Kalkhoff,  Toledo,  O.,  is 
advertising  in  westtrn  papers  a  German 
health  institute  which  he  conducts. 

C.  Matthai  &  Company,  advertising 
agents,  64  Wabash  avenue,  Chicago, 
are  sending  to  western  papers  lor  rates 
for  some  proprietary  medicine  advertis- 
ing. 

The  Puncturoid  Manufacturing  Com- 
pany, of  Chelsea,  Mass.,  is  contemplat- 
ing additional  advertising  and  is  getting 
rates. 

The  Anaphrodisic  Manufacturing 
Company,  385  State  street,  Chicago,  is 
sending  out  some  advertising  direct  to 
southern  papers. 

The  Peerless  Remedy  Company,  30 
Broad  sireet.  New  York,  is  likely  to  use 
space  in  dailies. 

Advertisers  in  Washington,  N.  J.,  are 
sending  out  advertisements  ol  cigars.  The 
name  ol  the  Cuban  Cigar  Company  is 
used. 

The  Angle  Lamp  Company,  76  Park 
place.  New  York,  is  using  class  journals 
at  present  for  advertising  of  a  new  style 
of  lamp,  which  is  so  constructed  that  the 
light  is  not  obstructed  in  any  downward 
direction. 

Newspapers  in  various  New  England 
Slates  are  being  used  by  the  New  Eng- 
land Newspaper  Syndicate,  Boston, 
which  is  handling  and  advertising  the 
Encyclopedic  Dictionary. 

S.  A.  Donachy,  Hanover,  Pa.,  is  in 
quest  of  profitable  publicity  for  a  washing 

machine. 

J.  L.  Prescott  &  Company's  Enamel- 
ine  and  the  New  York  Condensed  Milk 
Company  are  receiving  renewed  pub- 
licity through  A.  R.  Elliott,  64  West 
Broadway,  New  York. 

The  H.  J.  Tibbals  Company,  2130 
Race  street,  Philadelphia,  is  introducing 
and  will  advertise  more  or  less  a  patent 
shoe  fastener. 

The  Springfield  Knitting  Company, 
Springfield,  Mass.,  is  about  ready  to  be- 
gin its  advertising  for  the  season. 

The  Rex  Manufacturing  Company, 
1220  W.  Lafayette  avenue,  Baltimore, 
is  putting  out  advertising  of  the  Rex 
Rheumatism  Cure,  and  is  using  a  line  of 
religious  papers  as  well  as  general 
mediums. 

H.  Montague  Maddock,  213  Chamber 
of  Commerce,  Rochester,  N.  Y.,  is  ad- 
vertising a  dermatological  business  in 
dailies  and  weeklies  in  New  York  and 
adjoining  states. 

Whitenack  &  Cotton,  Crawfordsville, 
Ind.,  doing  a  pharmacy  business  in 
that  city,  are  advertising  a  proprietary 
remedy  in  the  weeklies  of  adjoining 
states. 

A.  L.  Leubuscher,  formerly  the  New 
Y  ork  representative  of  a  list  of  journals 
advocating  special  or  advanced  ideas,  is 
now  connected  with  Werner' s  Magazine, 
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The  above  letter,  received  in  due  course  of  business,  will  be  of  more  than  passin?  interest  to  adver- 
tisers. The  increase  in  the  orders  of  ths  American  News  Company  for  the  Tribune  is  indicative  of 
its  growth  in  all  other  directions— a  growth  that  continues  surely  and  steidlly  upward.  The 
Tribune's  influence  is  largely  exerted  within  the  home  circle,  upon  which  fact  its  value  is  based  by 
merchants  who  use  the  Tribune's  columns  for  commercial  purposes. 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


CIRCULATION  DOUBLED  IN  90  DAYS 

THE   RECORD   OF  THE 

NEW  YORK  SUNDAY  TRIBUNE 

READ   THIS    LETTER  ! 


fA"nT;tte=:sS.        The  American  News  Company, 

New  York,  Dec.  16,  1896. 

HENRY  HALL,  Esq., 

Business  Superintendent  New  York  Tribune. 

Dear  Sir: — As  you  are  undoubtedly  aware,  the  orders  of 
The  American  News  Company  for  the  Sunday  Tribune  have  been  practically 
doubled  within  the  past  ninety  days,  and  while  congratulating  the  Tribune 
upon  this  increase,  I  must  impress  upon  you  the  necessity  of  a  much  earlier 
delivery  of  the  Sunday  Edition,  entailed  by  the  increase  in  the  copies  that  we 
have  to  handle.    This  will,  of  course,  be  to  our  mutual  advantage. 

Yours  truly, 
PATRICK  J.  FARRELLY,  General  Manager. 


New  York,  and  is  actively  at  work  in 
the  editorial  as  well  as  the  business  de- 
partment. 

Typewriter  advertisers  will  be  inter- 
ested in  the  fact  that  McDonald  &  Wil- 
son, 191  Yonge  street,  Toronto,  are  ad- 
vertising in  Canadian  papers  a  type- 
writer—the "New  Era"  —  which  is 
offered  at  $12. 

The  Vendome  Manufacturing  Com- 
pany, 225  Franklin  avenue,  Brooklyn, 
N.  Y.,  is  getting  rates  from  weekly 
papers.  This  concern  intends  to  adver- 
tise a  line  of  household  remedies. 

Phillip  T.  Dodge,  patent  attorney. 
Loan  and  Trust  Building,  Washington, 
D.  C,  is  taking  up  a  line  of  weeklies  in 
which  to  advertise. 

The  Knowlton  Danderine  Company, 
Masonic  Temple,  Chicago,  is  sending 
orders  to  daily  papers  in  western  states. 
Frank  J.  Dolcater  is  the  manager. 

The  National  Advertising  Exchange, 
Gibson  Block,  Tiffin,  O.,  is  announceci 
as  a  new  general  advertising  agency.  It 
is  getting  rates  from  Ohio  and  other 
papers. 

The  Horix  Manufacturing  Company, 
1058  Hamilton  street,  Cleveland,  is 
using  a  line  of  general  mediums  for  the 
advertising  of  novelties. 

The  Bacon  Manufacturing  Company, 
Pontiac,  Mich.,  is  about  to  advertise 
agricultural  implements  in  farm  papers. 

Hiram  Howard,  Marshall,  Mo.,  is 
sending  out  orders  to  a  line  of  western 
agricultural  papers  for  his  seed  business. 

Additional  Puritana  Compound  ad- 
vertising for  New  England  is  go'ng 
through  Dodd's  Advertising  and  Check- 
ing Agency,  Boston.  That  agency,  it 
is  stated,  will  handle  all  future  con- 
tracts for  Omo  Dress  Shield  advertising. 

Peter  B.  Armstrong,  Bluffton,  O.,  is 
advertising  a  patent  hay  fork  in  stock 
and  agricultural  papers. 

Edward  A.  Green,  the  advertising 
manager  of  the  Overman  Wheel  Com- 
pany, which  will  place  an  extensive  line 
of  advertising  this  year,  will  shortly 
make  up  its  lists.  The  headquarters  are 
at  Chicopee  Falls. 

L.  N.  Cushman,  of  Boston,  who  has 
liberally  advertised  his  paper,  the  Col- 
umbian, will  send  out  additional  adver- 
tisements through  the  New  York  office 
of  Nelson  Chesman  &  Company. 

The  People's  Remedy  Firm,  108 
Wells  street,  Chicago,  is  doing  some  ad- 
vertising in  western  mediums  of  general 
circulation.  The  business  is  managed 
by  a  Dr.  Bassett,  of  109  Adams  street, 
Chicago. 

John  E.  Peterson  &  Company,  87 
Washington  street,  Chicago,  are  adver- 
tising a  "Health  Generator"  in  some 
mediums  of  general  circulation.  The 
orders  go  "  direct." 

The  Dinsmore  Remedy  Company,  78 
State  street,  Chicago,  is  making  another 
endeavor  to  advertise  in  western  dailies 
and  weeklies. 

The  International  Importing  Com- 
pany, Brockville,  Ont.,  has  begun  the 
advertising  of  cheap  watches  in  Cana- 
dian weeklies  and  monthlies. 

The  New  York  and  London  Electric 
Association,  11 18  Walnut  street,  Kansas 
City,  Mo.,  is  sending  out  some  more 
business  to  papers  in  the  West  and 
South. 

Considerable  advertising  will  probably 
be  done  for  the  American  Woman,  Au- 
gusta, Me.,  in  various  classes  of  medium. 
It  is  likely  to  be  divided  among  the  ad- 
vertising agencies. 


THE  WANAMAKER  FIRE. 

The  Philadelphia  fire  which  injured 
John  Wanamaker's  store  gave  the  Dela- 
ware Fire  Insurance  Company  an  oppor- 
tunity to  do  prompt  advertising  work.  A 
Jarge  advertisement  of  tlje  company  was 


inserted  in  the  papers  containing  partic- 
ulars of  the  fire. 

Excitement  resulting  from  the  fire 
caused  the  death  in  a  neighboring  store 
of  James  A.  Felt,  formerly  connected 
with  the  Boston  firm  ol  John  H.  Pray  & 
&  Sons,  who  have  long  been  liberal  ad- 
vertisers. 

The  fire  in  the  Wanamaker  establish- 
ment was  confined  practically  to  the  tower 
and  one  of  the  Philadelphia' advertising 
men  remarked  that  in  this  respect  the 
flames  had  been  forced  to  follow  the 
practice  of  the  Wanamaker  advertise- 
ments and  keep  "  at  top  of  column." 


MAIL  ORDER  ADVERTISING. 

A  very  large  business  is  done  by  many 
of  the  dry  goods  and  department  stores 
in  mail  orders,  and  complete  illustrated 
catalogues  bring  the  business  in  close 
touch  with  people  all  over  the  country. 
New  York,  Boston,  Philadelphia,  Chi- 
cago and  other  cities  reach  out  far  for 
out-of-town  trade. 

There  are  various  retail  firms  with 
whom  the  mail  order  department  has 
long  been  a  feature,  and  for  whom  the 
aid  of  advertising  in  newspapers  and 
magazines  is  continually  called  in.  The 
Chicago  firm  of  Montgomery  Ward  & 
Company  is  exclusively  a  mail  order 
house.  Strawbridge  &  Clothier,  Phila- 
delphia, Schlesinger  &  Mayer,  Chicago, 
and  various  other  concerns  use  space  in 
the  press  liberally  for  their  mail  order 
departments.  In  Canada,  a  Toronto 
firm — the  T.  Eaton  Company — has  de- 
veloped such  a  business  to  considerable 
magnitude.  One  of  the  most  careful  of  all 
the  users  of  space  for  mail  order  advertise- 
ments is  the  firm  of  Boggs  &  Buhl,  of  Al- 
legheny, Pa  This  concern  has  been 
in  business  twenty-eight  years.  Adver- 
tising has  been  one  of  the  chief  reliances 
in  extending  the  business,  and  the  suc- 
cess of  this  kind  "of  publicity  in  general 
may  be  inferred  from  the  fact  that  the 
business  of  Boggs  &  Buhl,  for  1896,  was 
the  largest  in  its  history. 

There  appears  to  be  no  reason  why  a 
large  increase  in  the  number  of  retail 
houses  carrying  mail  order  departments 
should  not  be  witnessed  before  the  end 
of  the  year.  If  the  papers  are  wisely 
selected  the  outlay  for  advertising  may 
be  continuous  for  a  long  time  and  yet  be 
comparatively  inexpensive. 


AN  EXCELLENT  INSURANCE 
ADVERTISEMENT. 

While  general  progress  has  marked 
the  work  of  the  New  York  Herald  in 
color  printing,  perhaps  the  finest  single 
example  of  its  success  in  this  direction 
was  furnished  by  the  full  page  advertise- 
ment of  the  Prudential  Insurance  Com- 
pany in  its  issue  of  last  Sunday.  The 
advertisement  included  a  picture  of  the 
magnificent  building  in  Newark  used  by 
the  Prudential  Company  as  its  home 
office,  and  the  effect  of  this  picture,  with 
the  tints  used  by  the  Herald,  was  re- 
markably artistic. 

The  Prudential  Company,  by  the  way, 
has  received  much  excellent  advertising 
during  the  past  few  months,  and  the  J. 
Walter  Thompson  Agency,  which  has 
charge  of  the  advertising,  has  certainly 
done  some  of  its  best  work  this  season 
on  the  Prudential  Company's  business. 


WANT  TWO  DOLLARS  A  LINE. 

G.  Milkman  and  W.  H.  Heath,  Jr., 
who  are  partners  as  the  Monterey  Chem- 
ical Company,  sue  the  publishers  of  the 
St.  Louis  Republic  for  $10,000  damages. 

They  allege  that  on  January  2  they 
contracted  with  the  publishers  to  take 
5,000  lines  of  space  on  terms  stated  in 
the  contract,  and  they  began  supplying 
"copy,"  which  the  paper  published  for 
two  weeks,  and  then  the  publishers  re- 
fused to  take  any  more  "copy,"  and 
declined  to  continue  the  advertising. 

The  plaintiffs  allege  that  they  ex- 
pected an  enormous  increase  of  trade 
from  the  advertising,  and  they  reckon 
that  to  be  "  shut  out "  has  damaged 
'  them  in  the  sum  stated, 


PAPERS  DEVOTED  TO  BANKING. 

There  are  about  fifty  journals  and 
periodicals  in  the  United  States  devoted 
to  banking  and  financial  subjects.  The 
places  of  publication  include  cities  as  far 
north  as  Buffalo,  as  far  west  as  Los  An- 
geles, and  as  far  south  as  Atlanta.  The 
great  majority  are  issued  in  New  York. 
There  are  no  less  than  six  dailies  in  New 
York  devoted  to  finance,  one  of  .them 
having  been  established  as  far  back  as 
1869.  One  of  the  oldest  of  the  monthlies 
is  Rhodes'"  Journal  of  Banking,  which 
was  established  in  1874,  and  has  been 
published  ever  since  by  Bradford  Rhodes 
&  Company. 


GOOD  WORK  IN  BOSTON. 
Speaking  of  handsome  advertisements, 
few  of  those  seen  this  season  are  as  strik- 
ing as  the  "Marguerite  "  advertisement, 
in  colors,  in  last  Sunday's  edition  of  the 
Boston  Herald.  Col.  Frank  B.  Stevens, 
who  places  this  advertising,  did  an  extra 
good  thing  on  this  advertisement,  and 
the  Herald  naturally  comes  off  with  fly- 
ing colors  for  its  own  share  of  the  good 
work. 


A  CLIPPING  CONCERN'S  MAIL  TO 
BE  "CLIPPED." 
It  is  reported  that  the  postal  author- 
ities are  about  to  stop  the  mail  of  the 
News  Clipping  Company,  304  West,i39th 
street,  New  York,  charges  having  been 
made  against  the  concern  which,  if 
proved,  will  lead  to  the  closing  up  of  its 
business. 


SAGACITY  IN  SYRACUSE. 

The  Syracuse  Standard  has  invited 
business  men  of  that  city  to  lis':en  to  a 
lecture  on  advertising.  The  latter  will 
be  delivered  by  Nathaniel  C.  Fowler, 
Jr.,  at  the  Bastable  Theatre  in  Syracuse 
on  the  evening  of  February  8, 


A  SCHOOL  OF  JOURNALISM. 

A  concern  located  recently  at  121 
West  42d  street.  New  York,  doing  busi- 
ness as  the  "United  States  Press  Asso- 
ciation," has  come  to  an  end.  It  pro- 
fessed to  teach  journalism  and  to  secure 
positions  for  those  wishing  to  enter  that 
field  of  work. 


NEWARK  NEWS  BRANCH  OFFICE 

The  New  York  office  of  the  Newark 
Evening  News  is  now  located  on  the 
sixth  floor  of  the  new  St.  Paul  Building, 
at  the  corner  of  Broadway  and  Ann 
Streets,  and  is  under  the  management  of 
R.  F.  R.  Huntsman. 


APPOINTED  AN  AGENT. 

The  Wichita  (Kan.)  Beacon,  of  which 
H.J.  Hagnyis  editor  and  proprietor, 
has  appointed  H.  D.  LaCoste,  of  New 
York,  as  its  special  foreign  advertising 
representative. 


A  "BIG"  FIRM'S  BIG  IDEA. 
Siegel,  Cooper  &  Company,  the  great 
dry  goods  house  of  Chicago,  have  a 
unique  way  of  remembering  their  em- 
ployees and  one  that  is  bound  to  be 
pleasing.  Last  Christmas  the  firm  gave 
to  its  employees  565  one-thousand-dollar 
life  insurance  policies,  and  for  this  pur- 
pose selected  the  Mutual  Life  Insurance 
Company  of  New  York. 

We  would  like  to  hear  of  some  news- 
paper showing  equal  generosity  and 
good  sense  and  would  suggest  that  the 
one  moved  to  do  so  make  Washington's 
Birthday  the  occasion  of  doing  good 
work. 


PIONEER  COLOR  WORK. 
The  Fourth  Estate  in  a  recent 
issue  complimented  the  Tribune  on  the 
half-tone  printing  which  it  has  done  on 
a  fast  perfecting  press.  A  correspondent 
has  reminded  us  that  the  Boston  Jour- 
nal did  similar  work  quite  successfully 
three  or  four  years  ago  and  that  the  half- 
tone supplement  of  the  JournaPs  Sunday 
edition,  printed  now  on  flat  presses,  was 
the  pioneer  of  Sunday  half-tone  supple- 
ments as  they  have  become  popularized 
in  their  present  form. 


GLOBE-DEMOCRAT  DIRECTORS. 

At  the  recent  annual  meeting  of  the 
stockholders  of  the  St.  Louis  Globe  Print- 
ing Company  they  elected  the  following 
board  of  directors  for  the  ensuing  year: 
Daniel  M.  Houser,  Ellen  J.  McKee,  John 
C.  Porter,  William  M.  Houser  and 
Charles  H.  McKee.  W.  M.  Houser  was 
elected  to  succeed  the  late  editor  of  the 
Globe- Democrat,  Joseph  B.  McCuUagh, 
on  the  board. 


GEORGE  NEWNES'  NEW  PAPER. 

The  George  Newnes  Company,  Lon- 
don, has  recently  issued  a  new  weekly 
called  Country  Life.  It  is  to  be  de- 
voted to  country  pursuits  and  sports. 
So  much  has  been  said  in  American 
journals  in  connection  with  Sir  George 
Newnes  that  newspaper  men  here  are 
likely  to  be  interested  in  the  news  of 
another  addition  to  his  list  of  journals. 


AMERICAN  QUEEN  COMPLETING 
ITS  ORGANIZATION. 

A  general  meeting  of  the  stockholders 
of  the  American  Queen  will  be  held  at 
the  office  of  the  company ,  78  Walker 
street.  New  York  city,  on  February  8, 
1897,  at  2.30  p.  M.,  at  which  a  resolu- 
tion to  issue  preferred  stock  on  such 
terms  and  conditions  as  to  the  stockhold- 
ers may  seem  proper  will  be  offered. 


A  MISTAKE  IN  TITLE. 

Contrary  to  report,  Isidor  Wise,  for- 
merly of  the  Chicago  Israelite,  has  not 
been  made  managing  editor  of  the  New 
York  Times.  It  is  true,  however,  that 
he  has  joined  the  staff  of  the  paper. 
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TWO  DOLLARS  a  year,  in  advance, 

to  any  part  of  the  United  States  or  Canada;  to 
Foreign  Countries  m  the  postal  union,  $4  a  year. 
Single  copies,  TEN  CENTS. 

Subscribers  should  have  their  copies  0/  The 
Fourth  Estate  addressed  to  their  homes,  so 
as  to  avoid  chance  0/  loss  in  the  mass  0/ 
exchanges  which  go  to  every  newspaper  o_ffice. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  line,  agate  measure- 
ment (14  lines  to  the  inch ;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  line  each  insertion,  with- 
out discount. 

Small  advertisements  under  classified  headings, 
such  as  situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  "EXCHANGE." 
It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  newspaper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

OUR   choicest  "  BARGAINS." 

No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  $25  we  will  send  23  annual  sub- 
scriptions, 

BOUND  VOLUIHES. 

For  $2.50  we  will  send  a  bound  volume  of  the 
last  half  year,  March  to  August,  inclusive ; 
or  for  $5  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  1896, 
inclusive. 


THE  NEWS  OF  A  GREAT  WAR. 

In  the  discharge  of  its  duties  as  the 
newspaper  printed  for  newspaper  men. 
The  Fourth  Estate  has  told  the  news 
of  the  war  between  the  great  news- gath- 
ering associations,  carefully  recounting 
their  movements  in  the  big  battle,  avoid- 
ing every  seeming  chance  of  an  accusa- 
tion of  favoritism  and  sticking  strictly ' 
to  the  truth. 

Events  have  proven  that  this  is  so, 
though  there  has  been  once  in  a  while 
*.  cry  from  a  clique,  absurdly  denying  the 
news  as  we  told  it,  in  the  emphatic  and 
unparliamentary  language  that  relies 
only  on  the  superlative  negative. 

Dreaming  of  no  denial,  for  we  had  the 
documentary  evidence  of  the  truthful- 
ness of  our  story  in  regard  to  the  con- 
ferences between  the  United  Press  and 
the  Associated  Press  looking  to  a  con- 
solidation of  the  two  organizations,  we 
told  at  the  time  the  news,  and  were  then 
answered  with  a  paragraph  in  the  New 
York  Sun  stating  that  we  lacked  the 
qualification  of  truth.  It  is  easy  to  say 
that  somebody  lies,  when  somebody  else 
has  said  something  not  pleasing  to  the 
first- mentioned  somebody.  Indeed,  it  is 
as  easy  as  it  is  for  the  child  accused  of 
an  evident  offence,  when  it  dares  to  say 
"I  didn't." 

The  Sun  said  to  The  Fourth  Estate 
"You  lie!"  in  the  self  assurance  that 
some  people  might  be  induced  to  be- 
lieve it  to  be  so,  but  the  "  You  lie  "  has 
since  died  away  with  the  echoes  which 
it  was  intended  to  provoke  to  prevarica- 
tion, until  to-day  the  "  You  lie"  is  but 
a  hissing  whisper,  too  far  off  to  be  dis- 
tressing.   The  Fourth  Estate  is  not 


boastful  enough  or  sufficiently  foolish  to 
answer  to  the  dying  echo,  "  I  told  you 
so."  It's  mean  enough  to  love  to  listen 
to  the  far  away  "You  lie!" — a  sweet 
discord  in  the  harmony  of  an  American 
press  declaring  that  "The  Fourth 
Estate  was  right." 


EDITORIAL  FAIR  PLAY. 

Newspaper  editors,  not  only  in  New 
York  state,  but  elsewhere  throughout 
the  country,  will  find  much  food  for 
thought  in  the  points  brought  out  by 
George  H.  Daniels,  general  passenger 
agent  of  the  New  York  Central  Rail- 
road, in  his  remarks  at  the  banquet  of 
republican  editors  in  Brooklyn  the  other 
evening. 

Mr.  Daniels  called  to  the  attention  of 
the  assembled  editors  the  fact  that  the 
railroads  cannot  successfully  withstand 
the  adverse  legislation  which  is  prompted 
by  corrupt  lobbies  in  the  various  states, 
and  he  urged  the  newspapers,  in  his 
state  at  least,  where  they  have  every 
reason  to  feel  friendly  disposed  towards 
the  railroads,  to  come  to  the  delence  of 
the  latter  to  such  an  extent  as  to  enforce 
fairness  and  justice. 

"  The  howl  for  legislation  against 
railroads,"  said  Mr.  Daniels,  "which  in 
some  states  amounts  to  confiscation,  will 
in  time  bankrupt  the  whole  country  if  it 
is  kept  up.  If  the  great  corporations 
are  not  treated  fairly,  they  will  go  down, 
and  you  with  them.  Like  Samson  when 
he  pulled  down  the  pillars  of  the  temple, 
they  will  pull  down  the  temple  of  pros- 
perity." 

There  are  two  sides  to  every  story, 
and  there  must  certainly  be  reason  lor 
us  to  listen  to  what  a  railroad  man  has 
to  say  in  defence  of  the  great  business 
with  which  he  is  interested. 

We  are  glad  that  Mr.  Daniels  took  the 
opportunity  to  talk  common  sense  to  the 
assembled  editors,  and  we  know  that 
they  must  have  profited  by  what  he  had 
to  say,  for  these  editors  are  not  accus- 
tomed to  let  wisdom  knock  at  their  doors 
without  extending  a  proper  wecome. 

The  real  truth  is  that  there  is  an  awful 
lot  of  rot  written  about  grasping  monop- 
olies and  columns  devoted  to  attacking 
corporations  which  might  properly  be 
omitted  from  well  conducted  newspapers. 
Of  course,  there  is  often  the  occasion  and 
the  manifest  duty  to  call  a  halt  to  avar- 
icious enterprise,  but  it  is  well  to  be  spe- 
cific and  not  to  rush  into  promiscuous 
condemnation. 

The  best  thing  that  can  be  said  of 
these  editorial  meetings  is  that  they  bring 
together  in  a  personal  sense  men  who 
are  in  continuous  contact  where  com- 
bativeness  is  more  apt  to  be  rampant 
than  reasonable  consideration  of  the  in- 
disputable fact  that  there  are  two  sides 
to  every  question.  Coming  together, 
there  is  a  chance  for  reason. 


FOOLISH  AND  FUTILE. 

We  are  sorry  to  note  that  the  interde- 
nominational committee  of  ministers  ap- 
pointed in  New  York  by  their  brothers  to 
do  something  towards  reforming  the 
press  has  ended  its  labors  with  glittering 
generalities. 

The  cleverest  thing  they  did  do  was 
to  decide  that  the  starting  of  a  new 
paper  was  inadvisable.  Indeed,  in  the 
light  of  experience  this  would  have  been 
an  utterly  absurd  and  extravagant  pro- 
ceeding. 

The  declaration  of  the  ministers  that 
religion  should  be  treated  with  respect, 
and  that  adequate  reports  of  meetings 
should  be  published,  was  certainly  a 
form  of  intellectual  accomplishment 
similar  to  baying  at  the  moon. 

The  ministers  ought  to  know  that  the 
editor  or  reporter  that  ridiculed  religion 
would  meet  with  a  speedy  call  for  a 
"  down-stairs  "  consultation. 

They  ought  to  know  also  their  reports 
of  all  that  is  interesting  in  meetings  of 
ministers  are  constantly  published  and 
particularly  cultivated, 

This  latest  gathering  was  so  foolishly 
futile,  so  barren  of  any  possible  good  or 
evidence  of  real  determination  to  discover 
some  remedy  for  certain  undoubted 
faults  of  the  press,  that  we  trust  it  will 


not  be  regarded  as  a  sample  of  the  meet- 
ings ministers  desire  to  have  given  pub- 
licity. 

Of  course,  the  usual  tirade  against  the 
Sunday  papers  was  indulged  in.  The 
newspapers  were  bad  enough,  but  the 
Sunday  papers  should  be  abolished. 
This  was  the  sense  of  the  meeting. 

We  are  glad  that  there  was  one  minis- 
ter courageous  enough  to  insist  upon 
being  heard.  An  attempt  was  made  to 
silence  him  when  he  stated  that  the 
Monday  paper  is  necessarily  the  product 
of  Sunday  labor. 

He  at  least  is  not  deserving  of  the 
deadly  caricature  which  the  report 
called  attention  to,  for  what  purpose  no 
one  can  imagine  unless  it  be  thit  an  idea 
struck  the  committee  that  a  little  humor 
would  brighten  up  its  report.  "  Clergy- 
men ought  not  to  be  caricatured  "  is  a 
sentence  certainly  tempting  to  irreverent 
cartoonists  with  minds  bent  on  mischief. 

The  press  that  caricatures  a  preacher 
for  singular  methods  and  mannerisms  in 
the  pulpit  is  not  ridiculing  the  Christian 
religion.  It  is  the  man,  not  the  religious 
spirit,  which  he  misrepresents,  that  is 
held  up  to  ridicule. 

We  mean  to  be  fair  with  the  ministers, 
and  yet  it  does  strike  us  that  the  plea 
against  caricature  is  in  line  with  the 
personal  prejudice  that  can  see  no  good 
in  any  paper  not  perfect  in  the  eyes  of 
the  pulpit  censor. 

The  ministers  by  talking  about  a  ^ 
press,  "subsidized  by  the  race  track  and 
the  play  house  "  make  it  difficult  to  be 
even-tempered  with  them.  The  meekness 
that  is  mean  is  not  Christian  like,  and 
the  intelligence  indulging  in  baseless 
accusations  has  been  said  to  be  related 
to  the  powers  of  evil  rather  than  those 
of  good. 

A  little  practical  knowledge  of  the 
workings  of  any  newspaper  office,  a 
slight  regard  for  the  fact  that  men  are 
not  vile  because  they  care  to  be  amused, 
a  tendency  towards  the  liberal-minded- 
ness  which  can  appreciate  that  the  daily 
press  could  not  succeed  as  a  chronicler 
of  church  affairs  only,  the  thought  of 
trying  to  help  the  papers  by  giving  them 
the  news,  and  the  suspicion  that  it  is 
wiser  to  get  at  the  bottom  of  facts  and 
deal  honestly  and  fairly  with  affairs  as 
they  are,  than  to  waste  words  of  vain 
protest,  would  add  to  the  respect  due  the 
ministry  as  a  body  of  citizens  active  in 
doing  their  duty. 

There  are  commendable  points  in  the 
report  of  the  Committee  with  which  all 
will  agree.  But  wholesale  attacks  on 
the  press  because  of  the  low  grade  of 
some  papers  will  fail  to  meet  the  case. 

The  good  should  be  encouraged.  The 
vile  and  immoral  should  be  stigmatized 
as  unworthy  of  patronage. 

We  need  clean,  wholesome  journals 
every  day  in  the  week.  If  the  Sunday 
paper  has  come  to  stay,  as  it  seems  it 
has,  let  it  be  as  pure,  as  spiritually  up- 
lifting as  the  sacred  day  itself.  Then 
pulpit  and  press  will  not  antagonize  each 
other,  but  both  be  preachers  of  right- 
eousness. 


A  TEXAS  PAPER'S  GRIEVANCE. 

The  publishers  of  the  Crucible,  a 
weekly  which  is  to  be  published  in  Paris, 
Tex.,  ask  from  the  press  the  courtesies 
of  the  usual  mention  of  a  new  venture. 
The  Crucible  is  to  be  a  journal  of  a  class 
hitherto,  it  is  said,  unrepresented  in  the 
Southwest.  Its  scope  is  somewhat  sim- 
ilar to  that  of  the  Boston  Arena. 

The  editors  of  the  forthcoming  period- 
ical say  that  the  district  west  of  the 
Mississippi  River  and  south  of  the 
Missouri  has  been  overlooked  by  the 
recorders  of  American  thought,  and  has 
been  denied  a  place  in  the  annals  of 
social  and  religious  progress.  Of  this 
region  the  Crucible  seeks  to  be  an  in- 
tellectual exponent.  It  seems  to  fear 
that  its  ambitions  may  not  be  looked  on 
with  favor  by  the  press  generally. 

Its  conductors  are,  of  course,  wrong 
in  supposing  that  the  favors  of  the  press 
will  be  extended  from  any  other  con- 
sideration than  the  merit  or  want  of 
merit  presented  in  their  periodical. 
Their  claim  that  their  section  of  country 
does  not  receive  much  attention  from  the 
periodical  press  seems  to  be  put  forward 


as  a  grievance,  and  indicates  a  somewhat 
erroneous  impression. 

The  newspapers— daily  and  weekly- 
issued  in  the  section  mentioned  are  quite 
equal  in  number  to  those  issued  in  the 
North  or  elsewhere  in  districts  of  equal 
population.  They  regularly  reach  many 
newspaper  and  other  offices  in  the 
northern  and  eastern  cities,  and  the 
conclusion  seems  reasonable  that  if 
the  affairs  of  the  Southwest  do 
not  cut  a  great  figure  in  the  chroni- 
cles or  intellectual  life  of  the  time  it  is 
because  the  papers  from  that  section, 
which  are  naturally  supposed  to  reflect 
and  convey  the  life  and  characteristics  of 
their  own  constituencies,  contain  noth- 
ing which  the  writer  in  a  distant  state 
can  utilize  as  material  of  the  kind  which 
the  publishers  of  the  Crucible  have 
found  to  be  missing. 

If  people  living  in  the  field  which  the 
Crucible  has  chosen  were  in  the  habit 
of  doing  things  which  would  set  willing 
pens  in  motion,  their  performances  or 
actions  would  no  doubt  find  abundant 
mention  in  our  periodicals.  The  existing 
state  of  affairs  is  not,  however,  the  fault 
of  the  Southwest.  The  area  involved  is 
very  great.  The  aggregate  population, 
though  scattered  widely,  is  numerous. 

It  is  a  fact,  however,  that  the 
material  development  of  the  section 
has  been  very  slow,  and  in  most  places 
has  not  gone  beyond  an  initial  stage. 
If  some  of  the  capital  in  the  northern 
cities  which  is  seeking  investment  were 
to  be  diverted  to  the  development  of 
the  southwestern  states,  changes  would 
be  wrought  which  would  make  the  life 
of  their  people  as  full  of  topics  for  the 
writer  as  the  life  of  the  most  active  dis- 
trict in  the  East  or  North. 

It  is  probably  a  reproach  to  our 
moneyed  men  that  while  they  are 
seeking  to  employ  money  in  Japan, 
Mexico,  Africa  and  other  places  "away 
from  home  "  they  overlook  undoubted 
opportunities,  within  the  limits  of  our 
own  country,  in  which  the  quiet  power 
of  money,  used  in  industrial  enterprises, 
could  work  revolutions  which  would  be 
of  material  benefit  to  the  whole  land. 

The  advances  accomplished  in  por- 
tions of  Tennessee  and  Alabama  could 
be  imitated,  on  a  modest  scale,  in  many 
hundreds  of  places  in  the  Southwest. 
There  would  be  differences  in  natural 
resources,  but  in  the  end  many  ambi- 
tious cities  would  be  seen  where  there 
are  now  but  undeveloped  opportunities. 

Should  such  a  development  be  once 
set  in  motion,  the  newspapers  of  the  sec- 
tion would  also  be  revolutionized.  They 
would  rise  with  the  rising  interests  of 
the  region.  Periodicals  with  plenty  of 
funds  would  be  published,  and  they 
would  attract  men  of  brains  and  literary 
ability.  A  lack  of  any  mention  of  the 
Southwest  would  then  no  longer  be  ob- 
served in  Northern  periodicals. 


NOTE  AND  COMMENT. 

Two  boys  were  arrested  last  week 
in  New  York  charged  with  disturbing 
the  peace  by  shouting  late  at  night, 
"  Night  Extra."  They  were  discharged 
by  the  magistrate,  who  said  they  had  the 
right  to  sell  newspapers. 

The  trouble  that  led  to  the  complaint 
of  citizens  is  that  newsboys  of  loud  lung 
capacity  late  in  the  evening  rush  through 
the  residence  streets,  crying  in  alarm, 
"All  about  the  something  or  other," 
in  a  way  that  cannot  be  understood. 

The  papers  are  bought  in  the  belief 
that  something  alarming  has  happened. 
The  boys  reap  a  rich  harvest,  charging 
five  cents  a  copy  for  their  papers.  The 
trick  does  not  do  the  papers  any  good, 
owing  to  the  natural  resentment  of  those 
who  have  been  swindled,  and  should 
certainly  be  suppressed. 


Dr.  NicoU,  who  came  to  this  country 
with  Mr.  Barrie,  read  the  American 
newspapers  while  he  was  here,  and  au- 
daciously admits  that  he  liked  them, 
says  a  writer  in  Harper'' s  Weekly.  He 
has  confessed  to  the  Westminster  Budget 
that  in  his  opinion  no  American  institu- 
tion is  morp  understood  abroad  than  the 
press.  He  thinks  our  newspapers  less 
sensational  than  they  seem  to  be,  and 
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says,  very  truly,  that  you  may  look  in 
vain  in  them  for  such  matter  as  the 
divorce  reports  which  the  most  proper 
Engh'sh  papers  publish. 

"  Undoubtedly,"  says  the  New  York 
Mail  and  Express,  "we  Americans  like 
the  newspapers  we  have  better,  on  the 
whole,  than  any  others  in  the  market; 
but  we  are  so  continually  advised  that 
our  passion  for  them  is  guilty,  that  while 
we  satisfy  it  with  prodigality  we  seldom 
attempt  to  justify  or  even  to  excuse  it, 
so  that  to  hear  our  journals  praised  by  a 
visitor  excites  emotions  of  considerable 
novelty. 

"After  all,  a  liking  for  newspapers  is, 
like  a  liking  for  one's  fellow-creatures, 
apt  to  concentrate  itself  on  individuals. 
If  Dr.  NicoU  had  been  impolitic  enough 
to  say  which  American  papers  he  liked, 
his  comments  would  have  gained  in  in- 
terest all  that  they  lost  indiscretion." 


The  newspapers  throughout  the  coun- 
try have  done  splendid  work  in  relieving 
the  terrible  distress  due  to  a  hard  winter 
following  hard  times. 

The  Detroit  iVews,  announcing  that  ) 
none  need  starve  in  its  city,  started  the 
sentiment  of  charity  among  the  citizens 
by  giving  10,000  loaves  of  bread  to  be 
distributed  by  the  pastors  of  the  city. 


Harper's  Weekly,  after  showing  that 
the  present  postal  laws  cost  the  govern- 
ment nearly  $25,000,000  a  year,  calls 
attention  to  the  class  opposed  to  it — per- 
sons making  money  out  of  an  abuse  of 
the  mails. 

' '  They  assert  that  the  perversion  of 
the  law  enables  them  to  supply  the 
farmer  with  cheap  literature;  but  the 
business  of  supplying  people  with  cheap 
literature  is  profitable  to  those  who  pub- 
lish it,  and  especially  profitable  if  the 
government  pays  from  $8,000,000  to 
$10,000,000  a  year  towards  its  ex- 
penses. All  publishers  would  profit  it 
the  government  should  pay  seven- 
eighths  of  the  cost  of  distributing  their 
books,  but  no  publisher  ought  to  ask 
the  government  to  tax  the  people  thus 
for  his  benefit. 

"  The  truth  is  that  the  Loud  bill  is  in 
the  interest  of  economy,  and  for  the 
prevention  of  the  misuse  of  the  mails, 
while  the  opposition  to  the  bill  grovrs 
out  of  a  natural  desire  to  increase  the 
profits  of  private  enterprise  at  the  ex- 
pense of  the  taxpayer." 


Holding  up  the  public  through  the- 
press  is  an  industry  of  recent  establish- 
ment in  New  York,  and  one  that  needs 
the  remedy  of  immediate  suppression. 

The  Associated  Syndicate  News  Com- 
pany, of  No.  34  Park  Row,  which  fur- 
nished sensations  through  connivance 
with  people  looking  for  cheap  advertis- 
ing, has  flourished  for  some  time. 

It  would  be  hard  to  kill  the  nuisance 
if  it  dealt  only  with  the  theatrical  crowd, 
but  since  it  has  attempted  to  do  direct 
business  with  the  public  it  has  met  with 
so  many  discouragements  in  the  way  of 
exposure  that  it  is  positively  discredited. 

The  danger  in  the  scheme  is  in  its 
former  success,  and  the  chance  that  with 
other  people  now  unknown  to  city 
editors  and  reporters,  it  may  flourish 
again. 

We  do  not  like  to  waste  space  and  yet. 
feel  it  proper  to  print  in  part  a  letter 
from  the  fakirs  to  a  business  man.  His 
natural  indignation  led  to  the  exposure. 
The  letter  is  as  follows: 

Our  object  is  to  advertise  business  men  in  aj 
novel  and  sensational  way  by  nianu/acturingr 
fake  stories,  and  take  tlie  liberty  to  suggest  the- 
following  scheme.  I  will  make  a  written  or 
verbal  contract  to  furnish  you  with  a  series  oP 
twelve  sensational  and  thrilling  stories  at  $20 • 
each,  or  $200  for  the  twelve. 

For  the  first  story  I  would  suggest  that  some 
night  I  place  dynamite,  burglars'  tools,  dark, 
lantern.",  etc.,  alongside  the  safe  and  mutilate  the 
back  door  with  an  axe  to  make  it  appear  real. 

YoQ  should  disturb  the  electric  protection  1 
company's  alarm  and  hastily  return  to  bed.  In' 
two  minutes  the  policemen  will  have  arrived,, 
and,  of  course,  you  will  be  informed  of  the 
boldest  of  bold  attempts. 

While  all  this  is  taking  place  I  will  be  hurry- 
ing to  the  newspaper  offices  with  the  stories, 
which  will  be  written  two  or  three  hours  before- 
hand. 

The  idea  is  certainly  ingenious  even  if 
reprehensible. 


PURELY  PERSONAL. 

John  Addison  Porter,  editor  of  the 
Hartford  (Conn.)  Post,  is  reported  as 
having  been  offered  the  position  of  sec- 
retary to  President  William  McKinley. 

Whether  or  not  Mr.  Porter  will  accept 
the  place  is  not  known,  because  that 


JOHN  .-VODISON  PORTER. 


gentleman  has  been  endorsed  by  the  en  - 
tire Connecticut  delegation  for  the  posi- 
tion of  Minister  to  Rome. 

Mr.  Porter,  however,  is  a  very  close 
friend  of  Major  McKinley,  and  has  had. 
considerable  experience  in  Washingtoa 


MuRAT  Halstead,  editor  of  the 
Brooklyn  Standard  Union,  is  lecturing 
through  the  West  and  South  on  Cuba, 
the  island  he  visited  as  correspondent 
of  the  New  York  Journal,  and  the 
tragedy  of  whose  history  he  has  graph- 
ically told  in  his  book  on  the  unfortun- 
ate island. 


M.  H.  De  Young,  who  has  been  stay- 
ing in  Berlin  with  his  family,  has  started, 
for  Washington,  leaving  his  family  in. 
Berlin. 


William  Hopkins,  ot  the  Boston 
Globe,  is  one  of  the  most  enthusiastic  of 
the  workers  for  a  thorough  reform  of  the 
libel  laws.  He  is  the  Globe'' s  news  editor 
and  also  conducts  the  "Under  the  Rose" 
department  in  that  paper  under  the 
noni  de  plume  of  Bud  Brier. 


N.  A,  S.  Ross,  advertising  manager  of 
the  Philadelphia  Practical  Farmer, 
passed  through  New  York  recently  on 
an  extended  trip  in  quest  of  space  con- 
tracts. 


Julian  Hawthorne  has  been  secured 
by  the  Cosmopolitan  to  write  up  the 
actual  condition  and  cause  of  the  plague 
in  India.  He  sailed  yesterday  on  his 
way  to  India. 


Fred.  H.  Nichols,  treasurer  of  the 
Lynn  Press  Association,  of  Lynn,  Mass., 
has  invented  a  new  railroad  crossing 
gate,  which  may  effect  a  revolution  in 
present  methods. 


Jay  B.  Lippincott,  of  the  Philadel- 
phia publishing  firm  of  J.  B.  Lippincott 
Company,  and  Miss  Camilla  Hare,  eld- 
est daughter  of  Captain  Luther  R.  Hare, 
U.  S.  A.,  were  married  recently  in  St, 
John's  Church,  in  Washington. 


A  NOTED  MAINE  JOURNALIST. 

Nelson  Dingley,  Jr.,  has  represented 
the  press  so  creditably  in  various  ways 
that  newspaper  men  will,  "without  re- 
gard to  politics,"  be  pleased  to  see  his 
portrait  in  The  Foukth  Estate. 

Mr.  Dingley  has  been  identified  with 
journalism  in  Maine  for  many  years. 
He  purchased  an  interest  in  the  Lewis- 
ton  Journal  as  early  as  1856,  and  the 
high  standing  and  wide  circulation  of 
that  paper  are  matters  with  which  ad- 
vertisers have  been  as  familiar  as  news- 
paper men. 

He  has  served  in  the  Maine  legislature 
for  a  number  of  terms,  and  has  also 
been  governor  of  the  Pine  Tree  State. 
He  appears  to  be  now  a  recognized 
leader  in  the  House  of  Representatives  in 
Washington.  The  high  estimate  placed 
upon  his  personality  as  well  as  upon  his 
influence  and  capacity  has  been  evi- 
denced in  a  number  of  ways  recently  by 
the  highest  ofificial  authorities.  A  son 
of  Mr.  Dingley — Edward  N. — is  proprie- 
tor of  the  Kalamazoo  Daily  Telegraph, 
and  appears  to  be  establishing  for  that 
paper  an  influence  in  Michigan  which 
promises  to  emulate  that  which  the 
Lewiston  Journal  gained  in  Maine.  We 
are  indebted  to  the  Publishers'  Guide 
for  the  cut  of  Mr.  Dingley. 


A  BOSTON  DAILY'S  GROWTH. 

The  Journal  Newspaper  Company, 
which  publishes  the  Boston  Journal, 
has  sent  to  the  Massachusetts  legislature 
through  its  directors.  Col.  William 
D.  Sohier,  Eben  S.  Draper, and  Stephen 
O'Meara,  a  petition  asking  authority  to 
increase  the  capital  stock  of  the  company 
to  Si, 000,000,  and  also  for  the  right  to 
hold  real  estate  to  the  value  of  $500,  - 
000.  The  Journal  Newspaper  Com- 
pany was  organized  under  a  special 
charter  in  1857,  and  though  that  char- 
ter contains  valuable  privileges,  it  limits 
the  capital  stock  to  $150,000,  and 
real  estate  ownership  to  $50,000. 

The  present  owners  of  the  Journal, 
who  bought  the  property  a  year  ago,  are 
so  well  satisfied  with  their  first  year's 
operations  and  see  so  great  a  future  for 
the  paper  that  they  have  determined  to 
make  as  extensive  an  additional  invest- 
ment as  may  be  needed  from  time  to 
time.  The  lease  of  the  building  which 
the  Journalhas  occupied  for  thirty  years 
will  expire  in  three  years,  so  that  the 
provision  for  authority  ito  Jjald  real  estate 
is  not  premature. 

The  present  building  is  valued  at 
$250,000,  and  the  Journal  not  only 
occupies  every  inch  of  it,  but  has  been 
forced  to  establish  annexes  in  adjoining 
buildings.  For  a  new  building,  there- 
fore, properly  situated  and  of  the  highest 
character,  the  provision  of  $500,000  is  not 
excessive.  Such  issues  of  stock  as  shall 
be  made  from  time  to  time  will  be  ab- 
sorbed by  the  present  owners  in  propor- 
tion to  their  existing  interests,  so  that 
the  control  will  continue  as  at  present. 


THE  EAGLE'S  GALLANTRY. 

The  Brooklyn  Eagle,  which  has 
carried  out  so  mahy  bright  journalistic 
ideas,  has  just  adopted  one  or  two  which 
seem  particularly  clever,  in  view  of  its 
being  to  so  thorough  a  degree  a  "  home 
paper. "  It  will  issue  a  one-  sheet  fashion 
supplement  in  colors  with  its  Sunday 
issue,  and  also  proposes  to  furnish  its 
many  feminine  readers  with  cooking  re- 
ceipts and  other  suitable  matter  con- 
nected with  the  culinary  department  of 
every  civilized  home.  The  fashion  sheet 
issued  last  Sunday  was  an  inviting  speci- 
men of  artistic  and  delicate  printing. 


NEWSPAPERS  IN  BELGIUM. 

The  old  controversy  as  to  the  first 
newspaper  has  broken  out  afresh,  and 
in  respect  of  uncertainty  and  intensity, 
according  to  the  New  York  Sun,  it  is  to 
be  compared  only  with  the  discussion  of 
the  questions  as  to  where  Homer  was 
born,  what  became  of  Morgan,  and  who 
struck  W.  Patterson,  Esq. 

The  latest  ebullition  comes  from  Bel- 
gium, the  claim  having  been  made  there 
that  one  Verhoeven,  an  Antwerp  printer, 
established  in  1605  a  Flemish  paper  with 
an  unpronounceable  name,  and  that  this 
paper  antedates  by  some  years  the  first 
of  the  French  papers,  the  Mercure 
Francais,  which  has  for  a  long  time  en- 
joyed the  distinction  of  having  been  the 
first. 

The  truth  of  the  mitter  so  far  as  the 
date  of  its  establishment  is  concerned  is 
that  the  Mercure  Francais  was  estab- 
lished by  the  French  printer  Renaundot 
in  1605,  the  same  year  that  the  Flemish 
paper  was  established  in  Antwerp,  and 
that,  therefore,  honors  were  easy  be- 
tween the  two. 

The  difficulty  of  arriving  at  a  satisfac- 
tory solution  ot  the  question  of  antiquity 
among  newspapers  is  due  to  the  fact  that 
there  is  no  concurrence  of  opinion 
among  the  disputants  as  to  what  was  a 
newspaper.  The  original  newspapers 
were  bulletins  in  manuscript  sent  out  to 
a  few  favored  individuals,  and,  later,  the 
appearance  of  news  letters  was  regulated, 
not  by  the  calendar,  but  by  events. 

If,  therefore,  there  should  be  several 
matters  of  interest  in  a  week,  several 
copies  of  the  news  letter  would  appear, 
but  if  there  was  nothing  of  interest  oc- 
curring ten  days  or  a  fortnight  might 
elapse  between  the  appearance  of  two 
numbers. 

The  difficulty  of  arriving  at  a  proper 
solution  of  the  question  therefore  turns 
upon  what  is  to  b;  considered  a  news- 
paper, and  no  general  agreement  upon 
this  question  seems  to  be  probable.  The 
oldest  authentic  English  newspaper  was 
what  was  known  as  the  Weekly  Newes 
from  Italy,  Germanie,  and  Other  Places, 
published  in  London  in  1622,  a  sort  of 
foreign  edition  of  an  English  paper,  the 
peculiar  notion  prevailing  at  that  time 
that  the  columns  of  a  newspaper  to  be 
interesting  should  be  filled  with  the  nar- 
ratives ot  matters  occurring  away  from 
home. 

CHANGES  ON  THE  EVANGELIST, 
Marshall  J.  Shaw  has  been  elected 
secretary  and  treasurer  of  the  Evangelist 
Publishing  Company,  Henry  R.  Elliott's 
connection  with  the  Evangelist  having 
terminated.  Otis  F.  Presbrey  is  now 
business  manager. 

FUNERAL  OF  JOHN  C.  REID. 

The  funeral  of  John  C.  Reid  was  held 
on  January  28.  The  pallbearers  were 
Thomas  C.  Piatt,  Gen.  Howard  Carroll, 
Joseph  Howard,  Jr.,  D wight  Lawrence, 
Edward  Lauterbach,  Hugh  Hastings, 
Edward  S.  Riggs,  Lemuel  E.  Quigg, 
George  F.  Spinney,  Gilbert  Jones,  C.  S. 
Lord,  C.  S.  Wilbur  and  Henry  AUaway. 


OBITUARY  NOTES. 
Thomas  Harris,  editor  of  the  Merced 
(Cal.)  Star  and  senior  member  of  the  firm 
of  Harris  Brothers,  proprietors  of  the 
Merced  Star,  who  died  a  few  days 
since,  was  one  of  the  best-known  print- 
ers and  newspaper  men  in  California. 

Louis  H.  Hart,  the  secretary  of  the 
American  Society  of  Heating  and  Venti- 
lating Engineers,  and  business  manager  of 
Heating  and  Ventilation,  died  last  week. 

Clark  W.  Bryan,  the  venerable  pub- 
lisher of  the  Paper  World  and  Good 
Housekeeping,  has  the  sympathy  of  a 
large  circle  of  friends  in  the  death  of  his 
wife,  which  occurred  last  week  at  their 
home  in  Springfield,  Mass. 

George  E.  La  Faye,  formerly  proprie- 
tor and  editor  of  the  Sunday  Democrat, 
a  New  York  Catholic  weekly,  died  last 
week.   

D.  V.  Smith,  editor  of  the  Madrid 
(la.)  Register  and  News,  is  dead. 


W.  C.  Harris,  editor  of  the  American 
Angler,  has  just  returned  from  the 
Pacific  Slope,  where  he  has  been  engaged 
in  taking  portraits  of  fish. 


J.  F.  Mack,  editor  of  the  Sandusky 
(O.)  Register,  is  a  full-fledged  candidate 
for  the  position  of  commander-in-chief 
of  the  Grand  Army  of  the  Republic. 
Editor  Mack  has  a  large  chance  of 
election. 


NEW  ADVERTISING  ^MANAGERS. 

George  H.  Owen,  recently  of  the 
New  York  Evening  Post,  has  been 
made  advertising  manager  of  the  New 
York  Commercial  Advertiser. 

William  T.  Blaine,  formerly  adver- 
tising manager  of  the  St.  Louis  Post-  I 
Dispatch,  has  taken  the  same  position  on  [ 
the  Chicago  Journal. 
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commltfee  of  new  voric  ministers 
Report  Against  Starting  a  New 
Paper  and  Make  Suggestions. 

The  committee  appointed  by  an  inter- 
denominational meeting  of  ministers 
to  consider  the  subject  of  the  reform 
of  the  daily  newspapers  duly  reported 
last  week.  The  Committee  was  com- 
posed of  Rev.  Drs.  J.  M.  Buckley  and 
Wesley  Johnson,  Methodist  Episcopal;  J. 
B.  Remensnyder,  Lutheran;  R.  S.  Mac- 
Arthur,  Baptist;  William  T.  Sabine,  Re- 
formed Episcopal;  John  Hall,  Presby- 
terian, and  David  J.  Burrell,  Reformed 
Church;  but  it  was  Dr.  Buckley  who 
wrote  and  presented  the  report. 

This  advised  ajjainst  starting  a  new 
paper,  and  declared  that  religion  should 
always  be  treated  with  respect  in  the 
papers;  that  adequate  reports  of  meet- 
ings ought  to  be  published;  that  religious 
undertakings  should  be  treated  with 
respect;  that  clergymen  ought  not  to  be 
caricatured: 

The  Sunday  papers  tended  to  break 
down  the  distinction  between  Sunday 
and  weekdays,  and  that  as  the  Sunday 
paper  is  altogether  undesirable,  it  is  use- 
less to  consider  ways  of  improving  it; 
that  an  appeal  should  be  made  to 
religious  people  to  unite  in  using  their 
influence  to  stop  the  Sunday  papers: 

That  the  people  use  their  influence  to 
encourage  clean  papers;  that  if  any  of 
the  leading  papers  should  discontinue  its 
Sunday  edition,  that  paper  should  have 
the  immediate  and  hearty  support  of  all 
religious  people;  that  race  track  and 
theatrical  news  was  printed  owing  to 
subsidy. 

The  recommendations  were  adopted 
substantially  as  reported,  and  the  com- 
mittee will  now  endeavor  to  induce  some 
New  York  daily  paper  to  discontinue  its 
Sunday  edition. 

GRATIFVING  SUCCESS  OF  A 
WORTHY  SCHEME. 

The  enterprise  of  the  San  Francisco 
Chronicle  in  arranging  for  a  great  ex- 
hibition of  the  works  of  newspaper  art- 
ists has  met  with  gratifying  and  deserved 
success.  It  was  intended  to  hold  the 
exhibition  early  in  the  year,  but  so  gen- 
eral has  been  the  desire  of  the  newspa- 
pers to  be  represented  that  larger  accom- 
modations have  been  secured  and  the 
exhibition  postponed  until  March. 

A  very  large  and  well-lighted  hall 
has  been  hired  where  the  drawings  will 
be  hung,  arranged  in  groups  represent- 
ing the  various  papers. 

The  Chronicle  s  plan,  which  includes 
the  donation  of  the  proceeds  of  the  ex- 
hibition to  the  poor  ot  San  Francisco, 
has  been  heartily  approved  by  the  lead- 
ing papers  of  the  country.  The  pictures 
after  the  exhibition  are  to  be  sold  at  pub- 
lic auction,  this  money  also  to  go  to  the 
aid  of  the  needy. 


PRESS  ASSOCIATION  CHANGES. 

The  Sacramento  (Cal.)  Record- Union 
has  resumed  the  full  leased  wire  service 
of  the  Associated  Press  under  a  member- 
ship contract. 

The  Worcester  (Mass.)  Evening  Post 
has  become  a  member  of  the  Associated 
Press,  and  has  begun  to  receive  the  full 
leased  wire  service. 

The  Naugatuck  (Conn.)  News  has 
begun  to  receive  the  news  service  of  the 
Associated  Press. 

The  Roanoke  (Va.)  Times  has  re- 
sumed the  full  leased  wire  service  of  the 
Southern  Associated  Press  and  the 
United  Associated  Presses. 


A  NEW  CINCINNATI  JOURNAL. 

Current  Events,  a  new  weekly,  has 
appeared  in  Cincinnati.  Its  purpose  is 
to  give  a  summary  of  the  news  of  the 
v/eek  and  of  the  comments  made  thereon 
by  leading  journals.  This  sort  of  service 
is  already  so  adequately  performed  by  a 
number  of  publications  that  it  would 
seem  somewhat  of  a  venture  for  others 
to  enter  the  held,  but,  of  course,  there  is 
always  room  at  the  top  for  the  best. 


LESE  MAJESTE  ABROAD. 


Much  the  Same  Sort  of  Nonsense 
IN  THE  American  REruBnc,  Mary- 
land EXCEl'TEI). 

Cables  from  Berlin  announce  two  in- 
cidents of  interest  to  American  news- 
paper men,  showing  that  in  many  ways 
our  legislators  arealilicted  with  the  same 
sort  of  nonsense  when  dealing  with  the 
preis.  In  the  Reichstag  both  incidents 
provoked  spirited  discussion. 

The  first  was  brought  about  by  Herr 
Munckel,  who  called  attention  to  the 
arrest  of  the  editor  of  the  Frankfort 
Gazette  for  refusing  to  reveal  the  name 
of  the  writer  of  an  article  published  in 
his  paper,  which  the  authorities  char- 
acterized as  an  act  of  lese  ma/este,  and 
his  subsecjuent  release  upon  the  failure 
of  the  authorities  to  extract  from  him  the 
information  desired. 

Herr  Munckel  demanded  that  editors 
of  newspapers  be  relieved  from  any  obli- 
gation to  disclose  the  identity  of  the 
writers  of  articles  appearing  in  their 
journals. 

Dr.  Schoenstedt,  minister  of  justice, 
declared  that  revelation  on  the  part  of 
editors  of  the  names  of  contributors  of 
articles  upon  demand  of  the  proper 
authorities  was  a  legal  necessity.  No  one 
but  government  officers,  he  contended, 
ought  to  be  exempted  from  giving  in- 
formation, and  only  then  when  they 
were  ordered  by  their  superiors  in  office 
to  observe  silence. 


TO  BUILD  A  NEW  HOME. 

The  erection  of  new  buildings  for  the 
Press  Publishing  Company,  of  Philadel- 
phia, which  has  been  under  considera- 
tion for  some  time,  is  about  to  be 
started.  A  large  modern  structure  is  to 
take  the  place  of  the  present  building  at 
the  southwest  corner  of  7th  and 
Chestnut  streets,  following  the  con- 
struction of  another  building  in  the  rear 
at  7th  and  Sinsom  streets.  The  prop- 
erties there  have  been  torn  down  and 
the  site  is  now  cleared. 

The  plans  and  specifications  call  for 
an  eight  story  and  basement  build- 
ing, having  a  frontage  of  92  feet  on 
7th  street  and  50  feet  on  Sansom 
and  Bennett  streets.  It  is  to  be  built  of 
brick,  stone  and  iron,  and  will  be  fire- 
proof throughout.  The  front  will  be 
composed  of  light-colored  dressed  brick, 
with  terra  cotta,  limestone  and  granite 
trimmings. 

Two  passenger  elevators  will  be  put 
in.  The  building  will  go  up  on  the 
skeleton  plan.  The  main  entrance  is  to 
be  on  7th  street,  with  three  large 
windows  on  either  side.  The  work  will 
begin  as  soon  as  the  contract  is  awarded, 
and  the  building  is  to  be  completed  and 
ready  for  occupancy  by  October  i. 


NEW  HOME  FOR  THE  SAN  FRAN- 
CISCO EXAMINER. 
The  plans  of  the  architects  who  are  to 
build  a  new  home  for  the  Sin  Francisco 
Examiner  have  been  approved  by  the 
city  authorities.  The  old  Nucleus  Build- 
ing is  to  be  changed  to  a  modern  fire- 
proof newspaper  office  of  eight  stories. 
The  front  is  to  be  of  marble,  and  will 
certainly  prove  a  handsome  addition  to 
the  architectural  structures  of  the  Golden 
Gate  City. 


AN  EDITOR  MISSING. 

Friends  and  relatives  of  Dr.  Clarence 
E.  Edwords,  formerly  managing  editor 
of  the  Kansas  City  journal,  are  much 
worried  because  nothing  has  been  heard 
from  or  of  him  for  over  two  months.  On 
October  14,  1896,  he  left  for  the  West, 
stating  that  he  intended  to  join  a  party 
who  were  to  explore  certain  hitherto  un- 
explored parts  of  Old  Mexico  in  the 
interest  of  the  International  Ethnological 
Society. 

A  CHANGE  IN  CHICAGO. 

With  the  [anuary  issue  the  Chicago 
Open  Court  celebrated  its  decennial 
anniversary  and  renewed  its  career  as  a 
monthly  publication. 


VARIOUS  LIBEL  LITIGATIONS. 

W.  J.  Johnson,  editor  of  the  Rock- 
ford  (111.)  Recorder,  has  been  in- 
dicted by  the  grand  jury  for  criminal 
libel,  the  complaining  witness  being 
L.  A.  Trowbridge,  who  alleges  that 
he  was  libelled  in  an  article  printed  in 
the  Recorder  charging  that  Trowbridge 
had  been  dishonest  in  his  dealing  with 
the  Chicago  and  Northwestern  Railroad; 
that  he  obtained  free  rides  by  collusion 
with  a  conductor,  and  that  by  reporting 
this  to  the  office  of  the  road  conductor 
Lou  Atkinson  was  discharged. 

Police  Officer  John  O'Brien  has 
brought  suit  against  the  Pawtucket 
(R.  I.)  "Times  Publishing  Company  for 
$10,0  >o  damages  for  libel,  and  writs  of 
summons  have  been  served  on  two 
members  of  the  company.  The  action 
is  the  result  of  certain  articles  which 
appeared  in  the  news  and  editorial  col- 
umns of  the  Times  during  the  past  few 
days  relative  to  the  condition  of  the 
officer  when  he  reported  for  duty. 

R.  C.  Collins,  a  justice  of  the  peace, 
has  been  awarded  $650  in  his  suit  for 
$5,000  against  the  Lancaster  (Pa.) 
News.  The  trouble  came  from  a  mis- 
statement of  fact,  the  story  in  the  News 
naming  Collins  as  a  defendant  in  jail, 
when  he  was  standing  surety  for  a 
prisoner. 

The  aggrieved  justice  succeeded  in 
convincing  the  jury  that  sufficient  dili- 
gence had  not  been  used  by  the  offend- 
ing newspaper  in  ascertaining  the  facts 
in  the  first  place.  The  suit  will  be 
appealed. 

A  verdict  of  $75  for  libel  was  given  by 
a  Philadelphia  jury  last  week  in  the  suit 
of  Israel  C.  Becker  against  the  Public 
Ledger.  The  evidence  showed  that  the 
alleged  libel  resulted  from  a  confusion  of 
names  in  the  Ledger  story. 

C.  T.  Yerkes,  an  aspirant  for  metro- 
politan social  honors,  the  cable-road 
magnate  ol  Chicago,  has  begun  a  suit 
for  libel  against  the  New  York  Press. 
The  story  on  which  Mr.  Yerkes  bases 
his  libel  suit  against  the  Press  alleged 
that  Yerkes  had  been  blackballed  by  the 
Metropolitan  Club. 

The  Manchester (N.  H.)  Mirror  has 
been  sued  for  $10,000  alleged  damages 
by  Mrs.  E.  H.  Dixon,  who,  the  paper 
alleged  in  a  story,  was  desperately  cruel 
to  her  stepson. 

Joseph  A.  Trapp,  who  sued  the  New 
York  World  for  libel,  based  on  the 
paper's  story  that  he  had  attempted  to 
bribe  jurors  in  the  John  Y.  McKane  trial, 
was  awarded  $6,250  damages  by  a  jury. 

The  decision  of  the  grand  jury  of  the 
District  of  Columbia  failed  to  sustain  the 
charge  of  criminal  libel  against  Hobart 
Brooks,  Marshall  Gushing,  Ben  Woog 
and  Harry  C.  Bursley,  all  connected 
with  the  Washington  Capital.  These 
gentlemen  were  accused  by  ex-repre- 
sentative C.  G.  Conn  of  responsibility 
for  an  alleged  libelous  publication  in  the 
Capital,  setting  forth  a  letter  purporting 
to  have  been  written  by  Mr.  Conn  to  a 
certain  silver  leader  in  regard  to  alleged 
terms  on  which  the  support  of  the  Wash- 
ington Times  might  be  secured  in  behalf 
of  the  silver  movement.  Mr.  Conn  de- 
nied the  authorship  of  this,  and  brought 
a  criminal  prosecution  against  those 
named. 


SORRY  FOR  HIS  F'OLLY. 

State  Senator  Kennedy,  of  Pennsyl- 
vania, is  eager  to  disclaim  responsibility 
for  a  bill  introduced  by  him  to  prevent 
newspapers  from  publishing  the  names 
of  persons  arrested  for  crimes  until  after 
the  prisoners'  conviction. 

To  the  remark  that  this  was  a  scheme 
to  muzzle  the  press,  and  that  under  such 
a  law  embezzlers  and  thieves  would  not 
be  shown  up,  and  even  a  murderer 
would  have  action  against  a  newspaper, 
Mr.  Kennedy  has  stated  that  he  did  not 
expect  the  bill  to  be  seriously  consid- 
ered, but  had  felt  it  his  duty  to  intro- 
duce it  when  requested  to  do  so  by  some 
of  his  constituents. 


24-2/10  percent,  of  2,01 5 
houses  in  the  section  bound- 
ed by  Madison  and  Fifth 
Avenues,  and  34th  and  64th 
Streets,  receive  the  New 
York  Times  daily.  Only 
one  other  newspaper  has  a 
larger  home  circulation  in 
this  territory. 

THE 

NEW  YORK 
TIMES. 

"  All  the  news  that's  fit 
to  print." 


was  a  great  year 

for  The 

DETROIT  JOURNAL. 
All  records  beaten. 
Send  for  our  souvenir. 


350,000  DAILY 

is  the  guaranted  circulation  of  the 
SCRIPPS  McRAE  LEAGUE. 

CINCINNATI  POST, 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRESS, 
KEN  rUCKY  POST. 
For  rates,  umple  copies,  etc.,  write 
E.  r.  PERRY,     Tribune  Bgtldin?.  New  York 

theTORONTO  GLOBE'S 

SATURDAY  ILLUSTRATED 
EDITION 

gives  a  high-class  magazine  circulation 
among  the  best  citizens  of  Canada  of  35,000 
and  over  EACH  ISSUE.  The  finest  half  tone 
advertisements  exquisitely  printed.  Samples 
from  United  States  cfTic-,  41  Union  Square, 
New  York  City. 


OUTING'S  MARVELOUS  ADVER- 
TISING  RECORD. 

That  judicious  advertisements  have 
not  lost  efficacy  in  making  both  a 
strong  and  an  immediate  impression  on 
the  reading  public  is  evidenced  by  the 
experience  of  one  of  the  advertisers  in 
the  January  issue  of  Outing.  This  ex- 
perience was  set  forth  by  the  advertiser 
himself  in  a  letter  printed  in  an  advertise- 
ment of  that  magazine  which  appeared 
in  the  last  issue  of  The  Fourth  Estate. 

The  receipt  of  five  hundred  replies  to 
an  advertisement  in  an  issue  bearing  so 
recent  a  date  that  it  could  hardly  be 
considered  to  have  shown  more  than  a 
mere  portion  of  its  attracting  power  is 
certainly  very  creditable  to  Outing. 

Advertisers  who  are  delaying  their 
campaign  for  the  year  from  a  lack  of 
confidence  may  take  a  lesson  from  this 
experience,  while  to  those  who  are 
going  ahead  with  their  plans  for  1897  it 
serves  as  a  new  assurance  of  success  in 
their  own  enterprises. 


A  WINTER  RESORT  NUMBER. 

The  issue  of  Brooklyn  Life  for  Jan- 
uary 16  was  a  Winter- Resort  Numt)er. 
It  was  naturally  devoted  chiefly  to  illus- 
trations and  text  relating  to  those  re- 
sorts, both  in  the  North  and  South, 
which  by  appropriate  publicity,  as  well 
as  their  own  merits,  attract  the  visits  of 
people  of  taste. 


NEW  DRUG  TRADE  WEEKLY. 

The  Practical  Druggist  is  a  new  phar- 
maceutical monthly  published  by  Ben- 
jamin Lillard,  108  Fulton  street,  New 
York.  Mr.  Lillard  is  an  experienced 
trade  journal  publisher,  and  the  Prac- 
tical Druggist  will  undoubtedly  be  as 
successful  as  his  other  publications. 
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ADVERTISING  MEDIUMS. 

YOU 

CAN  COVER 
THE  FIELD 

most  completely  as  far  as 

WASHINGTON 

is  concerned  by  placing 
an    advertisement   in  the 

STAR 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82 J  per  Cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores — occupied  by  white 
persons,  a  record  unequaled  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  oi 
Washington  combined. 

L.  R.  HAMERSLY,  Potter  Building, 

New  York  Representative. 

BOSTON 
JOURNAL 

LEADING  REPUBLICAN  NEWS- 
PAPER  OF  NEW  ENGLAND. 

It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

CIRCULATION,  82,622. 


ADVERTISING  MEDIUMS. 

ADVERTISING  MEDIUMS. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 
Over  400,000  daily. 

Gross  rate,  75  cents  per  line.    Average  contract, 
about  50  cents  per  line. 

™E  NEW 
ORLEANS 
ITEM 

Makes  the  Following  Statements, 
and  is  Prepared  To  Back  Them  : 

That  it  has  a  larger  circulation  and  is 
delivered  directly  into    tnore  homes 
daily  than  any  other  paper,  morning  or 
evening,  published  in  the  South.  Ad- 
vertisers who  contemplate  advertising  in 
the  South  should  WRITE  FOR  RATES. 

A  TRIFLE  CHEAPER: 

That    is  one    reason    why  the 

SAN 

FRANCISCO 

1   )  /\  C/^     1      leads  in  the  evening 
1      1  ^     1      field.      The  other 

J_                        JL    reason  is  that  it  is  a 

GREAT  DEAL  BETTER 

than  its  contemporaries,  which,  how- 
ever, are  both  good  new^pape^s.  San 
Francisco  and  the  Pacific  Coast  give 
good  returns  to  advertisers. 

THE  CHICAGO 

TIMES- 
HERALD 

enjoys  a  position    among    daily  newspapers 
second  to  none  in  America. 

tNOEPEVDENT  IN  POLITICS. 

INFLUENTIAL  IN  POWER, 
it  is  distinctively  the  people's  paper. 
Its  substantial  and  growing  circulation^ 

BUILT  UPON  MERIT  ALONE, 
makes  it  an  invaluable  advertising  medium. 

Chicago  Office,     I     New  York  Office, 
154  to  'S8  Washington  1  1512  and  1513  American 
Street.            |        Tract  Building. 

THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD 

JOURNAL 

wiaesr  ana  Desc  i  aper  in 

CHICAGO 

ADVERTISING  MEDIUMS. 

Leads  all  New  England! 

648,152 

was  the  circulation  of  the 

BOSTON 
HERALD 

on  November  4,  1896. 

This  is  the  new  "  High 
Water  Mark"  for  New 
England  Journalism. 

The  character  and  influence  of  this 
circulation  is  unsurpassed  by  that  of  any 
American  newspaper. 

THE 

CHICAGO 
CHRONICLE. 


State  of  Illinois,)  . 
Cook  County,  ) 

H,  W.  Seymour,  publisher  of  the  Chicago 
Chronicle,  being  first  duly  sworn,  on  oath,  says 
that  the  average  circulation  of  ihe  Chicago  Chron- 
icle, for  the  year  ending  November  30,  1896,  is 

70,474  COPIES  DAILY, 

01,056  copies  Sunday. 

H.  W.  SEYMOUR, 
Sworn  to  and  subscribed  before  me  this  aad 
day  of  December,  1896.    Lester  L.  Jones, 

Notary  Public 


\  DVERTISINGin  newspapers  of ' '  known  cir- 
culation"  metT.    business."  Forparticu- 
lars  address  A.  FRANK  RICHARDSON,  Tri- 
bainBldg..N.Y  Chamber  of  Cotnmerce.  Chicago 


DID 
YOU  KNOW 
THAT 


STATEN  ISLAND 


HAS 
70,000 
POP.? 


1'  f  ■ 


THEIR 
HOME 
PAPER 
IS 


THE  NEWS  LETTER 


GET 
YOUR 
ADS 
IN  NOW 
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PRINTERS'  SUPfLIBS. 


PRINTERS'  SUPPLIES. 


BONNELL'S 

TKTI/'Q  ALWAYS 
ii\  rVO      GIVE  THE 

UTMOST 
SATISFACTION. 


To  The  J.  Harper  Bonnell  Co.: 

In  responie  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  laying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  misceN 
laneous  books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  ase  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  an 
work  from  the  printer's  standpoint. 

Hakfer  &  Brothers. 


THE  J.  HARPER  BONNELL  CO. 

New  York:  '^'^^h^^^^^lJil'^'' 
Chicago  :  '7  and  19  quincy  street. 
Philadelphia  '3  south  seventh  street. 


INSURANCE. 

IT  LEADS  THEM  ALL! 

XHE 

MUTUAL 
LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 
RICHARD  A.  McCURDY,  President. 
Nassau.  Cedar  and  Liberty  Streets. 

THE  LAWS  OF  MASSACHUSETTS 
i  PROVIDE  THAT  EACH  POLICY 
ISSUED  BY  THE  BERKSHIRE  LIFE 
INSURANCE  COMPANY  SHALL 
HAVE  A  DEFINITE  SURRENDER 
VALUE  IN  CASH,  OR  PAID-UP 
INSURANCE,  AVAILABLE  AT  THE 
END  OF  EVERY  YEAR  AFTER 
THE  FIRST. 

The  policy-holders  of  the  BERK- 
SHIRE are  absolutely  secured  against 
any  loss.  Every  policy  issued  by  the 
BERKSHIRE  becomes  practically  an 
endowment,  with  its  cash  values  availa- 
ble at  the  time  of  need.  Tables  of  cash 
values  endorsed  on  every  policy.  As- 
certain what  the  BERKSHIRE  can  do 
for  you  by  sending  your  age  to 

GEORGE  W.  ENGLISH, 

MANAGER  FOR  N.  Y.  &  N.  J., 
253  Broadway.  New  York. 

GOOD  LITERATURE. 

For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 
most out  of  print. 

Vol.  I.,  March  to  August,  1894,  inclusive  $5  00 
Vol  II.,  September,  1894,  to  February, 

1895,  inclusive   5  00 

Vol.  III.,  March  to  August,  1895,  inclu- 
sive    2  5° 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive   2  5° 

Vols.  I.  and  II.,  bound  together,  a  tew 

left   10  00 

Vols.  III.  and  IV  ,  bound  together,  March, 

189s,  to  February,  1896,  inclusive   5 

Vol.  v.. March  to  August,  1896,  inclusive.    2  50 

,(■111 7 HEN  a  newspaper  man,  be  he  of  the  city 
*  *  or  country  press,  has  read  a  copy  of 
The  Fourth  Estate  for  the  first  time,  the 
thought  thit  immediately  presents  itself  to  his 
mind  is: 

"  "That  is  a  paper  I  cannot  afford  to  do  with- 
out.' 

"  He  is  right.  And  usually  he  forthwith  be- 
comes a  patron  and  reader  regularly. 

**  The  newspaper  maker,  in  counting  room, 
editorial -room,  composing-room  or  press-room 
who  does  not  read  The  Fourth  Estate,  does 
not  know  how  much  valuable  information  is 
getting  away  from  him."— Pittsburg  Post. 


TRAVEL. 


THE 

Pennsylvania 
^  railroad. 

is  patronized  by  Metropolitans  because 
they  require  the 

VERY  BEST  OF  EVERYTHING, 
and  recognize  that  it  meets,  as  a  public 
carrier,  tliis  demand, 

LUXURY,  SPEED,  SECURITY, 
COMFORT,  RELIABILITY,  PRI- 
VACY  AND  ALL  THE  MODERN 
CONVENIENCES  OF  TRAVEL, 

are  best  obtained  on  the  unequaled  Pas- 
senger trains  ol  this 

GREATEST  OF  ALL  RAILROADS. 

No  Line  in  the  World 
Equals  the 

N.Y.  CENTRAL 

in  the  comlort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  ol  block  signals  in  the  world. 

8Ji  hours.  New  York  to  Buffalo ;  9)^  hours.  New 
York  to  Niagara  Falls  :  24  hours.  New  York 
to  Chicago;  21 hours.  New  York  to  Cin- 
cinnati; 29  ?i  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  m 
the  country. 


PRESS  CLIPPINGS 


IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  J 8  Park  Place, 
New  Vork,  your  inquiry  will  receive 
prompt  attention. 

MISCELLANRO  US. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 

THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 

per  annum. 
Also  a  Department  for  the  Storage  for  Trunks, 
Silverware,  Jawtlry,  etc.,  at  lovrest  rate* . 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS 

of  the  present  day,  in  order  to  properly  figure  on  all 
classes  of  work,  have  to  secure  as  cheap  composition 
as  possible  in  order  to  meet  competition.    It  is 
daily   demonstrated    by    over  SEVEN 
HUNDRED  printing  offices  that  the 

LINOTYPE 

reduces  the  cost  of  composition  from  30  to  60  per  cent. 
Why  not  try  it  ?    As  it  is  also  adapted  for  all 
classes  of  work  it  will  certainly  enable  you  to 

SAVE  MONEY. 


Write  or  call  for  terms,  specimen  of 
faces,  list  of  small  Linotype 
Plants,  etc. 

MERGENTHALER 
LINOTYPE  CO., 
Tribune  Building,  New  York  City. 


Easily  Operated. 


P.  T.  DODGE, 

President  and  Manager.      No  Type  Smasher. 


STANDARD  LINOTYPE  METAL 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LowBNSTBiN  &  Bro.,  Proprietors, 
Telephone,  829  38th  Street.  Thirteenth  Avenue  and  aoth  Street,  NEW  YORK,  U.  S.  A 


Now  THAT 

BUSINESS  IS  REVIVING 

Y/OU  will  need  to  call 
on  the  Printer  to 
help  you  to  get  your  goods 
and  wares  before  the  pub- 
lic. Printer's  ink  helps 
business  along  wonder- 
fully. When  you  are  in 
need  of  printing,  if  you 
will  telephone  to 
The  Evening  Post  Job 

Printing  Office, 
corner  of  Broadway  and 
Fulton  Street,  and  ask 
them  to  send  a  represen- 
tative, it  may  be  to  your 
and  their  advantage. 
Telephone,  2626  Cortlandt. 

PUBLISHERS'  AIDS. 

Reasons  Why  the  Auto- 
matic News  Boy  Box  is 
Useful  and  Profitable. 

It  increases  Sales.  Reduces  Returns.  Gives 
special  Advertising  Display  over  Rival  Papers. 
Increases  profits  to  Newsdealers  and  Newspaper 
owners. 

The  papers  contained  in  the  box  are  protected 
from  rain  and  snow,  and  are  delivered  on  the 
mail  fold,  or  carrier  fold,  as  desired,  by  drop- 
ping io  a  penny,  two  pennies,  three  pennies  or  a 
nickel  coin,  accotding  to  price  of  newspaper. 
Address 

WM.  H.  HENRY, 
Room  318,  Postal  Telegraph  Building, 
253  Broadway,  N.  Y. 

43"  The  newspapers  using  the  boxes  can  also 
make  it  a  source  of  profit  from  the  sale  of  space 
on  the  boxes  to  general  or  local  advertisers. 

((  'T'HE  founder  of  sush  a  valuable  adjunct  to 
^  the  j  )urnalistic  world  as  The  Fourth 
Estate  is  certainly  entitled  to  the  gratitude 
and  friendship  of  every  newspaper  man  in 
America." — Frank  Leroy  Blanchard,  New 
York  Evening  Telegram. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

gpggj^  PERFECTING 

DURABILITY,  PRESS, 
ECONOMY  OF  SPACE. 

Factory,  i6th  st.  and  Ashland  ave.,CHICAGO. 

NEW  YORK  OFFICE,  312  Temple  Court. 
BOSTON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION.- 
LOOK  IT  UP. 

HENRY  LINDENMEYR  &  SONS 

PAPFR  ^^^E 

A  J-'rV  HOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.Y. 
THE  LOVEJOY  CO.,      Established  1853. 

ELECTROTYPERS 

and  manufacturers  of  Electrotype  Machinery, 
44-46  Pearl  Street,  New  York. 

TJ    F.  McCAFFERTY,  ELECTROTYPER, 

4*  AND  44  Bond  Street, 
prank  LESLIE  building.  New  Vork. 

PRESSES  AND  PRINTING  MACHINERY 
^  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 


PRESS  CLIPPING:: 

DO  YOU  WANT  YOUR 
PAPER  QUOTED.? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 
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ADVERTISING  AGENCIES. 

ANY  DEALER  on  earth  is  more  than 
anxious  to  sell  your  goods — if  he  finds  his 
cunomers  are  anxious  to  get  them,  and  it's  our 
business  to  make  people  talk.  We've  done  it 
for  others— we'll  do  it  for  you. 

DODD'S 

ADVERTISING 
AND 
CHECKING 

AGENCY 

Water  Street,  BOSTON 

M.  B.  WILSON 

GENERAL 

ADVERTISING 

AGENCY,  CHICAGO, 

Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertiimg.  Write  for  estimates. 

SEND  10  CENTS  for  the  20th  edition 
of  my  Advertisers'  Hand  Book. 

Yours  for  business 

(and  more  of  it). 

^"?™1&'^'T.C.  EVANS. 

Systematic  and  Persistent  Adver- 
tising THE  Sure  Road  to  Success 
IN  Business. 

THE 

R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Sireet.  Nkw  York, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 
BUSINESS  HELPS. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
WaltbrW.  Ghorge,  150  Nassau  St.,  New  York 

A  LL  the  leading  English   Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company,  83  and  85  Duane  St.,  NewYork, 
one  door  east  of  Broadway. 


FREE 


ADVERTISING  HELPS. 

New  PROOF  SHEET  ot 
advertising  electros. 
33  best  books  for 
premiums  or  mail  order 
business.  Our  system  is  perfect;  orders  mailed 
same  day  received.  T.  J.  Carey  &  Co  ,  24 
City  Hall  Place,  New  York. 

RI  V  n  R  R  fo""  t'ouRTH  Estate 
l^L-lvo  ^ith  patent  extensible 
back,  capable  of  holding  a  year's  supply  if  de- 
sired, will  be  supplied  at  office  for  $1.00,  or  by 
mail,  preoaid  ii.tt,. 

TUITION  IN  SHORTHAND. 

.  CHORTHAND   by  mail.     Boys    and  girls 
earn  good  salaries  in  offices  ;  reporting, 
corresponding.    Full  course,  S 10.    First  lesson, 
10  cents.     Address,  D.    Randolph,    Ph.  B., 
Himrods,  N.  Y.  

WITH    THE  CLUBS  AND  ASSO- 
CIATIONS. 


Numerous  Annual  Meetings — Many 
Talented  Newspaper  Men  Elected 
as  Officers. 

The  Capital  Press  Club,  a  chartered 
institution,  was  organized  last  week  at 
Austin,  Tex.,  with  a  membership  of 
thirty.  The  following  officers  were 
elected:  B.  M.  Vanderhurst,  president; 
Jefferson  McLemore,  first  vice  president; 
L.  A.  Petit,  second  vice-president,  and 
George  McDonnell,  secretary  and  treas- 


At  the  annual  meeting  of  the  New 
Hampshire  Press  Association  the  follow- 
ing officers  were  elected:  President, 
Colonel  Arthur  Clarke,  Manchester; 
vice-presidents,  O.  H.  A.  Chamberlin, 
Manchester,  Howard  F.  Hill,  Concord, 
W.  H.  Topping,  Manchester;  recording 
secretary,  W.  Bourlet,  Concord;  corre- 
sponding secretary,  S.  C.  Gould,  Man- 
chester; treasurer,  Thomas  W.  Lane, 


FOR  SALE. 


A  DVERTISEMENTS  under  this  classifica- 
•'^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

BIG  CHANCE 
FOR  A  MAGNIFICENT  PRESS. 
T7OR  SALE. — A  four-deck  straight-line  press; 
^  prints  6  or  7  columns  13  or  ems  wide 
and  ao  inches  in  length.  Prints,  4,  6,  8,  10  er  12 
pages  at  the  rate  of  24,000  per  hour.  This  press 
has  been  used  but  a  short  time,  and  is  in  every 
way  as  good  as  new.  It  is  boxed,  ready  for 
immediate  delivery. 

A  full  stereotype  outfit  of  the  latest  design 
goes  with  this  machine. 

For  further  particulars  and  price,  address  F 
A.  Shaw,  care  of  The  Fourth  Estate. 

pOR  SALE. — A  first-class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estate. 


SITUATIONS  WANTED. 


A  YOUNG  NEWSPAPER  ADVERTISING 
and  business  manager,  35  years  of  age, 
seven  years  on  one  of  Chicago's  largest  and 
best  known  weeklies  is  open  for  an  engagement 
on  or  before  Febrmry  i.  Gilt  edge-reter- 
ences,  and  if  satisfa  tory  will  take  small  inter- 
est. Address,  INTEREST,  care  of  The 
FouKTH  Estate. 

DOOICKEEPER  AND  CASHIER.— A  com- 
petent  and  reliable  young  lady  of  eight 
years'  experience  with  present  employers,  who 
are  closing  their  business,  desires  another  en- 
gagement. Address  M.  P.,  care  The  Fourth 
f  state. 

A  YOUNG  MAN  of  8  years'  experience  in 
both  business  and  editorial  departments  of 
a  newspaper  would  like  position  in  daily, 
weekly  or  monthly  journal.  Good  references 
as  to  character  and  ability.  Address  B  ,  36 
West  92d  Street,  New  York. 

AS  ADVERTISING  MANAGER  I  can  earn 
$5, 000  annually  for  any  high-class  publica- 
tion. Know  intimately  large  advertisers  and 
agencies.  Can  write  and  design  advertisements 
when  desired.  "  Results."  care  Fourth  Es- 
tate. 

CIlUATION  WANTED,  by  an  experienced, 
^  economical  and  thoroughly  practical  news- 
paper (business)  man.  Now  in  charge  of  circu- 
lation and  advertising  of  a  leading  daily.  Ad- 
dress W.  M.  M.,  care  of  Fourth  Estate. 

'C'IRST-CLASS  all-round  newspaper  man 
^  wants  responsible  position.  Long  experi- 
on  metropolitan  daily  papers.  C.  H.  F.,  care 
Fourth  Estate. 

V/'OU  XG  M,\N  wants  position  in  any  depart- 
^     ment    newspaper  office  in  New  York  or 
vicinity.    Excellent  references.    Salary  moder- 
ate.   Address,  E.  G  ,  25  Rutgers  Place,  N,  Y. 

Manchester.  Executive  committee:  Hon. 
William  Clark,  Manchester,  John  M. 
Hill,  Concord,  Hon.  Henry  Putney, 
Manchester.  Auditors:  Edson  C.  East- 
man, Concord;  James  M.  Adams, 
Nashua.  Edward  S.  Pearson,  of  Con- 
cord, and  O.  F.  Livingston,  of  Manches- 
ter, were  appointed  as  delegates  to  at- 
tend the  next  meeting  of  the  National 
Press  Association. 


The  Utah  Press  Association  has  elected 
the  following  officers:  President,  D.  P. 
Felt;  vice-president,  E,  G.  Ragnon, 
secretary,  Mansfield  Snow,  treasurer; 
S.  I.  Paradice;  corresponding  secretary, 
C.  P.  Diehl;  historian,  Warren  Foster. 
The  association  is  in  need  of  enlighten- 
ment, having  passed  a  measure  opposed 
to  the  Loud  bill. 


The  Indiana  Republican  Editorial 
Association  held  its  annual  meeting  last 
week.  The  following  officers  were  elected 
for  the  commg  year: 

President,  J.  A.  Kemp,  Salem;  vice- 
presidents,  J.  H.  Rerick,  Lagrange,  and 
Fred.  H.  Nauer,  North  Vernon;  secre- 
tary, Julian  D.  Hogate,  Danville;  treas- 
urer, H.  B.  McCain,  Crawfordsville. 
Executive  committee,  J.  A.  Kemp,  J.  D. 
Hogate,  W.  S.  Montgomery,  Greenfield; 
G.  H.  Hamilton,  Thorntown,  and  A. 
W.  Howard,  Spencer. 

A  resolution  was  passed  endorsing  the 
Loud  bill,  and  the  secretary  was  di- 
rected to  telegraph  the  action  taken  to 
the  Senate  Committee  at  Washington. 

At  the  recent  meeting  of  the  Repub- 
lican Editorial  Association  of  Maryland, 
of  which  Major  James  Albert  Clark,  of 
the  Laurel  Free  Quill,  is  president;  J. 
Guest  King,  of  the  Annapolis  Examiner, 
is  secretary,  and  N.  N.  Nock,  of  the 
Belair  Times,  is  treasurer,  Phillips  Lee 
Goldsborough,  of  the  Dorchester  Stand. 


WANTED  TO  PURCHASE. 

A  DVERTISEMENTS  under  this  classifica- 
^  tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

COX  DUPLEX  PRESS. 
[VTUST  be  good  as  new  and  very  low  for 
Spot  Cash.  Slate  size  and  give  full 
description.  Press  must  be  complete  and  to 
include  all  extras  belonging  to  it.  Address  S. 
R.  W.,  care  of  The  Fourth  Estate. 

ILL  PURCHASE  COUNTRY  REPUB- 
lican  newpaper.    "F"care  Fourth  Es- 


w 


EDITORIAL  HELPS. 

NTEW    YORK    GOSSIP,    Social,  Personal, 
Dramatic,  Political,   furnished   by  well- 
known  writer.    Literary,   P.  O.  Box  2252, 
New  York. 

SITUA  TIONS. 

A  DVERTISEMENTS  under  thii  classifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

WANTED.— A  BRIGHT 
MAN— A  YOUNG  MAN 

preferred — who  wants  to  edit  and  manage  a 
good,  fairly  successful  home  print  weekly  in  a 
New  Jersey  town  adjacent  to  New  York.  Pub- 
lished regularly  for  ten  years.  Can  buy  the 
paper,  pre-ses  and  job  offi:e  cheap.  Family 
wish  to  close  estate.  Address  immediately,  F, 
L.  C,  Box  443,  Englewood,  N.J. 

(-CIRCULATION  HUSTLER  wants  position, 
^  thoroughly  acquainted  with  trade  through- 
out United  States.  Address,  Boomer,  Fourth 
Estate. 


BUSINESS  OPPORTUNITIES. 

#  C  Ono  '-^^^  buys  daily  (800  circulation) 
fliJjVJUU  weekly   (1,200  circulation). 

County  seat,  5  000  population;  other  daily  dead. 
Subscription  price,  $5  and  $1.50  per  annum. 
Prefer  to  sell  one-half  interest  to  practical  man, 
as  it's  a  good  thing.  Address  L.,  care  Fourth 
Estate. 

ard;  Adrian  Posey,  of  the  La  Plata  In- 
dependent; B.  H.  Warner,  of  the  Ken- 
sington Press;  and  H.  C.  Rank,  of  the 
Lonaconing  Review,  were  added  to  the 
membership. 

The  National  Editorial  Convention 
will  meet  at  Galveston,  Tex.,  on  Feb- 
ruary 16  and  17,  and  Major  Clark,  W. 
N.  Tyler  of  Easton,  Benjamin  H.  Sin- 
cell  and  Phillips  Lee  Goldsborough  vvere 
elected  delegates. 

Messrs.  Clark,  Rank  and  Golds- 
borough were  appointed  to  confer  with 
the  National  Republican  Committee 
and  request  them  to  continue  the  cam 
paign  plan  of  furnishing  syndicate  matter 
to  the  papers  of  the  state. 

The  next  meeting  of  the  association 
will  be  at  Annapolis  on  March  15. 

The  St.  Paul  Press  Club  has  elected 
the  following  officers:  President,  I. 
C.  Tichenor;  vice-presidents,  George 
Thompson,  W.  J.  Driscoll,  C.  E.  Flan- 
dreau,  Austin  Halstead;  secretary, 
George  W.  Dodds;  financial  secretary, 
H.  P.  Hall;  treasurer,  A.  M.  Knox;  di- 
rectors, Winn  Powers,  C.  W.  Hall,  J. 
E.  King,  Stephen  Conday,  F.  C.  Listoe, 
C.  J.  Glasier  and  J.  W.  Taylor. 

The  officers  of  the  Associated  Adver- 
tisers' Club  of  Chicago,  an  organization 
recently  formed,  are  as  follows:  P.  A. 
Conne,  president;  W.  H.  Baker,  secre- 
tary; and  R,  C.  Campbell,  treasurer. 

The  annual  meeting  of  the  Florida 
Press  Association  was  held  last  week  at 
Green  Cove  Spring.  A  number  of  the 
members  arrived  Tuesday,  and  were 
given  an  excursion  on  the  St.  Johns 
River.  After  the  boat  ride,  an  im- 
promptu ball  was  given  at  Wilson's  Hall. 

President  T.  T.  Stockton  in  his  ad- 
dress discussed  at  length  the  importance 
to  newspapers  of  the  one  price  principle 
as  regards  advertising  and  subscriptions. 

General  O.  O.  Howard  of  Chicago, 
publisher  and  editor  of  the  Farm,  Field, 
and  Fireside,  appeared  before  the  con- 
vention, and  gave  a  short  and  interesting 
address. 

The  secretary's  report  showed  that 
the  association  is  in  a  prosperous  con- 
dition, out  of  debt,  and  with  a  small  but 
creditable  cash  balance  on  hand. 

The  officers  elected  for  the  ensuing 
year  are:  President,  T.  T.  Stockton,  re- 


AMUSEMENTS. 


Daly's,  "  Much  Ado  About  Nothing,"  8.15  p.m. 
Fifth  Avunue    Theatre,    "Dr.  Claudius," 
8.15  P.M. 

Garden  Theatre,  "  Heartsease,"  8,15  p. m, 
Garkick  I'HEATRa,  "  .secret  Serv.ce,"  S. is  p.m. 
Herald  Square  Theatre,  "The  Girl  from 

Paris,"  8.15  P.M. 
Hovt's  Theatre,  "A  Contented  Woman," 

8.  (O  P.M. 

Knickerbocker  Theatre,  John  Hare,  8.15  p.m. 
Koster  &  Bial's, Vaudeville, "  La  Belle  Otero," 

8  P.M. 

Lyceum  Theatre,  "When  a  Man's  Married," 

8  .10  P.M 

Olympia — .Music  Hall,  Vaudeville,  8.15  p.m. 

Winter  Garden,  Bal  Champctre,  11  p.m. 
Proctor's,  Vaudeville,  1 1  a.m  to  1 1  p.m. 
Wallack  s  Theatre,  "Cymbeline,"  8.15  p.m. 


elected;  vice-president.  Colonel  Fred- 
erick L.  Robertson,  vice  J.  W.  White; 
secretary,  T.  J.  Appleyard,  re  elected; 
and  treasurer,  E.  O.  Painter.  The  elec- 
tion of  the  officers  was  followed  by  the 
election  of  delegates  to  the  National  Edi- 
torial Association  Convention. 

The  delegates  are  J.  W.  White,  Miss 
E.  Nellie  Beck,  H.  J.  Drane,  W.  D. 
Randall,  and  H.  H.  McCreary.  W.  E. 
Pabor,  being  a  life  member  of  the  asso- 
ciation, is  also  a  delegate  to  the  Na- 
tional Editorial  Association. 

The  next  meeting  will  be  held  at  De 
Land. 

The  annual  dinner  of  the  Boston  Press 
Club  was  held  last  week,  and  as  has  always 
been  true  of  its  meetings,  the  pervad- 
ing spirit  was  one  of  good  temper,  com- 
petitive wit  and  general  gayety.  In 
addition  to  the  guests,  politicians  and 
actors  there  was  a  large  attendance  of 
the  Boston  newspaper  men,  who  in- 
dulged in  after-dinner  speeches,  songs, 
poems  and  appropriate  songs. 


AN  EDITOR'S  HANDSOME  GIFT. 

Crosby  S.  Noyes,  of  the  Washington 
Star,  graduated  from  Bowdoin  College  in 
the  class  of  188;.  He  has  presented  the 
institution  with  two  gifts,  one  of  $1,600 
and  the  other  of  $4,000. 

The  $4,000  is  to  establish  a  fund  the 
interest  ot  which  is  to  be  given  to  assist 
needy  and  deserving  students  at  Bow- 
doin— preference  being  given  to  students 
from  Minot,  Me., — the  same  to  be  known 
as  the  Crosby  Stuart  Noyes  scholarship. 
The  income  from  the  fund  of  $1,000  is 
to  be  given  as  a  prize  each  year  to  the 
student  securing  the  highest  rank  in  po- 
litical economy. 


CARELESS  PHRASEOLOGV. 

A  temperance  editor  recently  stood 
up  to  speaic  before  a  western  audience 
and  was  taken  to  task  for  publishing  to- 
bacco advertisements.  The  temperance 
editor  explaiaed  that  the  ad  appeared  in 
the  ready-print,  and  remarked  that  he 
was  not  always  accountable  for  what  got 
into  his  patent  inside,  and  then  wondered 
why  the  people  laughed. 

♦  •  

A  PAPER  3,484  WEEKS  OLD. 

The  Ravenna  (O.)  Republican  has  just 
completed  its  sixty-seventh  year.  Its 
publishers  would  certainly  be  justified 
in  claiming  thatitis  "no  longer  an  ex- 
periment." Under  the  management  of 
such  clever  men  as  General  Manager  C. 
W.  S.  Wilgus  it  is  quite  sure  to  live 
many  years  more. 


THRIFTY  BAY  STATE  DAILY. 

The  Salem  Gazette  has  ordered  a 
Goss  Clipper  Model  Web  Perfecting 
Press.  The  publishers  evidently  keep 
an  eye  open  for  the  latest  suitable  im- 
provements, and  deserve  the  continued 
prosperity  of  which  this  new  purchase 
is  an  evidence. 


POSTMASTER  SAW  STARS. 
The  Kansas  City  Star  announces  with 
pardonable  pride  that  it  paid  postage 
during  1896  on  1,933,311  pounds,  out  of 
4,807,831  pounds  of  mail  matter  issued 
by  ninety  publications  in  that  city,  or  40 
per  cent,  ot  the  total.  It  also  announces 
that  960,922  pounds  of  Stars  additional 
to  the  above  were  sent  out  by  express 
during  the  year. 
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ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


NEW   YORK  JOURNAL 


W.  R.  HEARST. 


The  new  advertising  rate-card  of  the  JOURNAL  is  the  result  of  careful  study  of  all  the  conditions  governing  newspaper 
advertising,  and  the  changes  made  are  believed  to  be  in  the  interest  of  all  classes  of  advertisers.  While  the  NEW  YORK 
JOURNAL  is  more  vituable  as  an  advertising  medium  than  ever  before,  we  have  endeavored  in  making  this  rate-card  to  con- 
sider the  question  of  the  profit  to  the  advertiser,  having  in  view  the  present  condition  of  business,  and  have  so  adjusted  the 
rates  as  to  assure  him  large  returns,  rather  than  to  secure  the  rate  per  line  per  thousand  of  circulation  the  JOURNAL  would 
be  entitled  to  receive  if  the  rates  charged  by  other  newspapers  of  large  circulation  were  alone  considered. 

It  will  be  observed  that  the  gross  rate  is  lowered,  and  discounts  are  in  some  instances  decreased,  bringing  the  small 
advertiser  niore  nearly  on  a  par  with  those  who  are  the  users  of  a  large  amount  of  space. 


NEW  RATE-CARD  IN  EFFECT  FEBRUARY  i 


THE  LIBEL  LAWS. 

(Continued  from  first  pnen.) 

Nor  do  we  come  here  asking  for  any- 
thing new  or  exceptional  or  untried. 

"  The  essential  provisions  of  the  pro- 
posed reform  law  have  already  been  em- 
bodied in  the  statutes  of  Minnesota,  In- 
diana, Illinois,  Ohio  and  many  other 
states.  We  ask  only  what  has  been  en- 
acted in  those  states  without  objection, 
because  its  essential  justice  was  univer- 
sally recognized. 

"The  central  principle  running 
through  this  reform  legislation  is  that 
while  actual  damages  resulting  hom  a 
libelous  publication  should  be  paid, 
punitive  damages  should  not  be  allowed, 
unless  there  is  clear  proof  of  malice  and 
unless  a  prompt  and  adequate  correction 
was  asked  for  and  refused." 

IN  NEW  JERSEY. 

The  activity  of  the  newspaper  men  of 
New  Jersey  is  evident  in  the  reform 
measure  now  before  its  legislature. 

Strange  to  say,  there  is  not  in  New 
Jersey  a  single  line  of  statutory  law  on 
this  important  subject.  There  the  press 
is  working  under  the  ancient  common 
law  imported  from  England  when  jour- 
nalism was  regarded  with  hostility  as  an 
invasion  of  the  kingly  prerogative  laws 
since  changed  in  Great  Britain. 

THE  ILLINOIS  LAW  OF  LIBEL  IN  DANGER 
OF  REPEAL. 

1.  It  compels  a  full  and  fair  retraction  in  as 
conspicuous  a  manner  and  place  as  the  article 
compljined  of,  instead  of  an  evasive,  shitty,  and 
equivocal  statement  m  5mall  type  in  an  obscure 
p  irt  of  the  new-paper.  A  newspaper  which  shall 
refuse,  under  this  statute,  to  make  correction 
is  necessarily  put  in  a  very  embarrassing  and 
dangerous  position  before  any  jury  in  case  of 
suit. 

2.  This  statute  compeN  a  prompt  publication 
of  the  correction  and  publication  in  "  the  next 
two  regular  issues  of  said  ncw^p.iper  alter  said 
mistake  or  miiapprehension  was  brought  to  the 
knowledge  ol  the  publislier.''  This  provi>ioQ 
puts  into  the  mind  ol  the  reader  the  correction 
while  the  libel  is  Iresh  in  recollection  and  stops 
its  further  currency, 

3.  The  publication  of  the  retraction  and  cor- 
rection IS  eminently  distasteful  to  any  publisher 
and  tends  to  fasten  upon  ntwspapers  a  greater 
degree  of  responsibility  for  their  anonymous 
contributors  and  writers.  A  newspaper  writer 
who  compels  his  newspaper  to  make  many  lull 
and  complete  reiraciions  m  the  manner  contem- 
plated by  this  statute  will  soon  be  called  to  an 
account  by  the  newspaper  proprietor  and  warned 
to  proceed  with  greater  caution. 

4.  ihis  statute  brings  the  publisher  and  the 
person  libeled  together  promptly  and  often 
opens  the  w.iy  to  mutual  explanations  and 
harmonious  adjustment  ol  differences. 

5.  It  discour.iges  speculative  suits,  brought  by 
champertous  lawyers  and  busybodies  in  cases 
where  there  are  no  merits  in  the  controversy. 


GREATER  NEW  YORK  EDITION. 

The  New  York  Tribune  issued  a 
"  Greater  New  York  Edition"  last  Satur- 
day. It  was  a  voluminous  issue,  and  its 
quality  was  high,  as  the  I'ribune's 
rank  demands. 

The  edition  consisted  of  sixty  pages, 
profusely  illustrated,  and  included  a 
splendid  16  page  colored  cover. 

The  business  end  of  this  edition*  was 
looked  after  by  W.  S.  Harrison,  who 
can  be  justly  proud  of  his  work. 

The  editorial  and  historical  part  is 
due  to  the  energy  and  experience  of 
Frank  S.  Tunison,  long  of  the  Tribune 
staff. 

Mr.  Tunison's  staff  of  reporters  in- 
cluded Edward  Madden,  F.  E.  Sim- 
mons, John  Fleming,  Roderick  E.  Cher- ' 
rill,  James   Metcalt,    Edward  Taylor 
and  others. 


PUNISHED  FOR  ADVERTISING. 

"  Unfraternal  conduct  "  and  its  proper 
punishment  are  said  to  have  caused 
heated  discussion  in  Chicago  last  week. 

The  occasion  was  the  meeting  of  a 
society  composed  ot  Chicago  tooth  sur- 
geons. The  most  important  subject 
under  discussion  was  a  charge  against 
Dr.  M.  A.  Payne  ot  unfraternal  conduct. 
Dr.  Payne,  it  is  said,  has  violated  the  eti- 
quette prescribed  by  advertising  in  a 
newspaper. 


INSTALS  NEW  PRESSES. 
The  Toledo  Blade  is  now  printed  on 
the  first  of  its  two  new  Goss  three-deck 
straight-line  presses. 


GENERAL 

ADVERTISING 

RATES. 


READING  NOTICES. 

ALL  READING  NOTICES  on  any  page  in 
Morning,  Sunday  or  Evening,  excepiine;  editor- 
ial or  lust  page  (where  no  advertisements  are 
accepted),  will  be  charced  lor  at  $1,50  per 
agate  line,  and  will  be  marked  "  advt." 


SUMDAY  EDITION.  Cents 
Per  Line 

General  advertising,  first  section   40 

One  position,  next  to  readi.ig  matter. ...  45 
Two  positions,  next  to  and  following 

reading  matter   50 

General  advertising,  in  Sunday  supple- 
ments   35 

One  position,  next  to  readme  matter. ...  40 
Two  positions,  next  to  and  following  read. 

ing  matter   45 

Color  advertising  in  atiy  part  of  the  Art 
Scctio  is  ijf  the  Sunday  Journal,  per 

column  (set  double  h.ilf)  $250  00 

(No  advertisement  smaller  than  a  double  hilf 
column  will  be  accepiei  in  color;  the  next 
larger  will  be  ihree  half  columns,  and  so  on, 
in  half-column  measure,  up  to  a  hall  page.  If 
a  lull  page  of  color  advertising  should  be  made 
up  of  separate  d  ouble  half  column  and  three 
half  column  announcements,  those  given  posi- 
tion above  the  fold  will  be  charged  (or  at  the 
rate  01  S300  p^r  column.  One  auveniser  may 
buy  a  wiiole  page  in  color  for  St.75o.) 


MORNING  EDITION.  Cents 
Per  Line 

General  advertising— run  of  paper   30 

One  position,  next  10  readi  g  matter   35 

Two  positions,  next  10  and  following  read- 
ing matter   40 

No  advenisement  accepted  on  nrsi,  editorial 
or  last  page. 


EVENING  EDITION.  Cents 
Per  Line. 

General  advertising — run  of  paper   25 

One  position,  next  to  reading  matter   30 

Two  positions,  next  to  and  following  read- 
ing matter   35 


No  advertisement  accepted  on  first  or  last 
page. 

Note. — A  special  discount  of  10  per  cent,  will 
be  given  on  an  advertisement  of  15  lines  or 
mote  (without  special  position),  to  run  3  times  a 
week  tor  6  months. 


TIME  DISCOUNTS.  Per 
Cent. 

78  insertions  within  12  months   5 

156  insertions  within  12  months   10 

234  insertions  within  12  months   15 

312  insertions  wi  hin  12  months   20 


No  position  guaranteed  nor  any  discount 
given  on  an  advertisement  making  less  than  28 


lines  single  column,  or  69  lines  across  two  col- 
umns. 

Time  discount  not  allowed  if  space  discount 
is  taken  advantage  of. 


SPACE  DISCOU.VTS.  Per 
Cent. 

5,000  lines  to  be  u«ed  within  12  months ....  5 
10,000  lines  10  be  used  within  12  months. ...  zo 
15,000  lines  to  be  used  within  iz  months. ...    15  . 
20,000  lines  to  be  used  within  12  months....  20 


Space  discount  not  allowed  it  time  discount  is 
taken  advantage  of. 


CONDITIONS. 

There  is  no  extra  charge  for  display  or  for  ac- 
ceptable cuts.  There  is  no  extra  charge  for 
broken  columns,  excepc  where  advertisements 
make  less  ihjn  tg  li.ics  across  two  columns  or 
139  lines  deep  across  two,  or  three,  or  four,  or 
five,  or  six,  or  seven  columns.  If  less  space  is 
used  in  any  of  the  editions,  double  price  will  be 
charged. 

All  advertisements  are  pl.iced  in  the  Journal 
commencing  at  ihe  bottom  of  ihe  page. 

T'he  right  is  reserved  to  use  such  type  as  the 
Journal  may  select  lor  all  adveriisements. 

Lengtri  ol  columns,  278  lines. 

Width  of  columns,  30  agate  lines. 


CLASSIFIED  RATES. 
(Morning  and  Sunday  Editions  Only) 
No  discounts  or  contracts  lor  classified  adver- 
tising. 

Per  agate  line,  8 
ordinary  words. 


A — Amusements  (Sunday,  50c.)   45 

Astrology  (Sunday,  35c.)  30 

Auction  sales  10 

A — Bicycles  (Sunday,  3SC  )  30 

B — Births,  engagements,  marriages,  deaths,  i.oo 
Exceeding  5  lines,  25c.  each  additional  line. 

B — Boaiders  or  board  wanted  10 

Business  personals  (Sunday,  35c)  30 

A — Business  notices  (Sunday,  50c  )  40 

Business  property  to  let  or  wanted  10 

Business  opportunities  15 

Country  board  15 

Copartnerships  15 

Dancing  academies  15 

Dogs  and  birds  15 

A — Election  notices  40 

Educational  15 

B — Employment  and  board  agencies  50 

A — Excursions  (sunday,  35c.)  30 

For  sale  15 

B — Furnished  rooms  to  let  or  wanted  10 

A — Financial  (Sunday,  35c.)  30 

B — Help  wanted  (male  or  female). . . .  ic.  a  word 
(No  advertisement  taken  for  less  than  20c.) 

Hotels  and  restaurants  15 

Hoi  ses  and  carriages  *  *  • '  15 

Houses,   flais,   apartments   to  let  or 

wanted  10 

A — Insurance  40 

(One  position,  45c.;  two  positions,  50c) 

Legal  notices  10 

Lectures  15 

Lawyers  15 

Loans  15 

Lost,  found  and  rewards  15 

Machinery  15 


B— Medical  (il  acceptable)  50 

A — Meetings,  not  political  (Sunday,  35c.). .  .30 

B — Millinery  and  dressmaking  15 

A — Publications  (Sunday,  35c.)  30 

Real  estate  15 

Steamships,  steamboats  and  railroads..  .15 

Patents  15 

A — Proposals  40 

B — Personal,   ,50 

Pianos  and  org.ins  iS 

A— Political  40 

Purchase  and  exchange  15 

A — Public  notices  40 

Rcligio.is  notices  15 

li— Situaiions  wanted  (male  or  female)  ic.  a  word 
(No  advenisement  taken  for  less  than  »oc.) 

A — Savings  Banks  (Sunday,  35c.)  20 

A— Special  notices  (Sunday,  50C.)  40 

Storage  JS 

Summ-r,  aulumn  and  winter  resorts...  .15 

A — **porisman's  goods  (Sunday,  3';c.)  30 

A — Suoriing  or  turf  (Sunday,  35c  )  30 

Yachting,  boats,  etc  15 


CLASSIFIED  RATES. 
(Evening  Edition  Only.) 

All  classifications  in  the  evening  edition  are 
charged  for  at  25  cents  per  agate  line  (eight 
ordinary  word  ),  except  the^  following  :  hotels 
and  re»taurants,  steimships,  steamboats,  and 
ra  lroads,  summer,  autumn  and  winier  resort?. 
I  he  rate  for  the.e  cla^sificatlOns  will  be  15 
cents  per  line. 

Note  — General  advertising  display  allowed 
on  all  classification  in  the  evenin;  edition. 


RULES  FOR  CLASSIFIED 
ADVERTISEMEN  IS. 

A— Classifications  marked  "A"  allow  general 
advertisuig  display. 

B— Classifications  marked  "B"  allow  no  dis- 
play. 

Unlettered  classifications  allow  display  type 
as  designated  by  the  Journal  without  any  extra 
charge,  and  no  advertisement  will  be  accep  ed 
on  "want'*  pages  at  any  price  that  does  not 
conform  to  t  is  rule.  No  borders  allowed. 
Double  charge  for  entire  advertisement  if  cuts 
are  used.    Agate  caps,  5  words  to  a  line. 

Display  restrictions  are  waived  on  the  sum- 
mer resort  classification  in  the  June  summer 
resort  number. 

No  double-column  advertisement  will  be  ac- 
cepted on  *■  want"  pages  which  is  less  than  69 
lines  across  two  columns,  or  139  lines  deep 
across  three,  four,  five,  six  or  seven  columns. 

Eight  oroinary  words  count  a  line.  No  ad- 
vertisement taken  tor  less  than  the  cost  of  two 
lines.  If  agate  caps  are  used,  five  words  will 
count  a  line.  A  word  in  agate  caps  used  in 
the  body  of  an  advertisement  will  be  counted  as 
two  wot  ds. 

Any  advertisement  appearing  under  another 
classification  than  the  one  to  which  it  properly 
belongs  must  be  charged  for  at  the  rate  of  the 
higher  classificatio  ". 

Want  advertisements  calling  for  stamps,  or 
worded  so  as  to  be  misleading  to  the  reader, 
will  not  be  accepted. 

Ten  cents  per  line  will  be  charged  for  white 
space  or  agate  caps  under  Help  and  Situations 
Wanted. 


The  circulation  of  the  JOURNAL  is  more  valuable  to  advertisers  than  ever 
before,  and  is  steadily  growing  in  volume  and  in  value,  especially  as  regards  the  City 
of  New  York  and  the  adjacent  territory.  All  the  facts  of  the  circulation  are  at  the 
disposal  of  any  advertiser  at  all  times. 

The  Morning  Edition  of  the  JOURNAL  has  undoubtedly  the  largest  circulation  of  all  newspapers  printed  in  the 
English  language,  while  the  Evening  Edition,  though  but  four  months  old,  is  exceeded  by  but  one  evenmg  newspaper  in 
New  York,  and  the  Sunday  JOURNAL  is  also  a  very  close  second. 


Wm.  C.  Freeman, 

Advertising  Manager. 
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THE  VITAL  MOMENT. 


PRESS  ASSOCIATIONS  CLOSE  FOR 
THEIR  FINISH  FIGHT. 

Important  Meeting  of  the  New 
England,  New  York  and  South- 
ern Associated  Presses— Recent 
Changes — The  Diplomatic  Fail- 
ure—Laffan's  Odd  Proposition. 

The  present  hand  to-hand  fight  to  a 
finish  between  the  Associated  Press  and 
the  United  Associated  Presses  is  now  of 
much  greater  interest  than  it  has  been 
at  any  time  since  the  opening  of  hostil- 
ities. 

At  the  moment  of  going  to  press  the 
New  England  Associated  Press,  the 
New  York  State  Associated  Press,  and 
the  Southern  Associated  Press,  all  affil- 
iated with  the  United  Press,  are  in  ses- 
sion in  New  York,  holding  a  counsel  of 
war. 

They  unanimously  voted  to  stand  to- 
gether but  will  confer  with  the  Associ- 
ated Press. 

The  latest  movements  of  the  chief 
factors  in  the  contest  show  how  really 
crucial  is  the  present  situation.  James 
Gordon  Bennett  asked  Melville  E.  Stone 
by  cable  to  open  communication  with 
W.  M.  Laffan.  Mr.  Laffan  declined  a 
meeting  on  the  ground  of  sickness,  but 
asked  lor  a  proposition. 

Mr.  Stone  offered  to  take  into  the  As- 
sociated Press  all  papers  not  conflicting 
with  those  of  his  organization  and  to 
open  up  consideration  of  the  ways  and 
means  lor  taking  care  of  the  oihers. 

Mr.  Laffan  refused  the  offer  on  any 
other  plan  than  that  the  Associated  Press 
should  desert  the  eastern  field,  a  propo- 
sition so  contrary  to  Mr.  S'one's  ideas  of 
the  situation  that  the  correspondence 
ceased,  leaving  the  controversy  just 
as  it  was. 

The  Associated  Press  during  the  past 
month  has  been  winning  a  number  of 
important  points  in  New  England,  a  tide 
of  victory  that  seems  to  have  spread 
westward  and  southward.  The  latest 
additions  to  this  organization  are: 

The  Pittsburgh  Leader^  The  Meriden 
(Conn.)  Daily  Journal,  The  Pawtucket 
(R.  I.)  Sunday  Post  and  the  Macon 
(Ga.)  Telegraph. 

Changes  to  the  United  Associated 
Presses  are: 

The  Leadville  (Colo.)  Miner,'Ca&  New- 
port News  (Va.)  Daily  Press,  the  Dav- 
enport (la.)  Der  Demokrat  and  the  Col- 
orado Springs  (Colo.)  Evening  Tele- 
graph. 


THE  LOUD  POSTAL  REFORM 
BILL. 


Large  Chances  that  Fly- by-Nights 
Will  Win  the  Fight  Against  a 
Fair  Measure. 

It  now  looks  very  doubtful  whether 
the  Loud  bill  can  possibly  pass  the  sen- 
ate at  this  session,  although  a  majority 
of  the  senate  committee  are  apparently 
in  favor  of  it. 

Senator  Stewart  of  Nevada  is  said  to 
have  notified  the  committee  that  he 
should  feel  compelled  to  prevent  the 
pas'age  of  the  measure  by  talking  it  to 
death  if  neces!^ary,  and  Marion  Butler  of 
North  Carolina  said  substantially  the 
same  thing  a  week  before. 

With  only  three  weeks  of  the  session 
remaining  there  is  abundant  opportunity 
to  kill  oft  almost  any  measure  against 
which  there  is  bitter  opposition  on  the 
part  of  even  a  few  senators.  All  friends 
of  the  bill  should  strain  every  nerve  for 
its  passage. 


CHANGE  IN  ROCHESTER. 

Charles  T.  Chapin  has  been  elected 
director  of  the  Rochester  Herald  Pub- 
lishing Company,  and  also  appointed  to 
fill  the  new  office  of  managing 
director.  The  retiring  director  is  M. 
H.  Briggs.  '1  he  principal  stockholders 
are  now  Charles  T.  Chapin,  Erickson 
Perkms,  John  N.  Beckley,  Oilman  H. 
Perkins  and  Eli  M.  Upton. 

There  have  been  rumors  of  other 
changes  and  resignations,  but  they  ap- 
pear to  be  without  foundation.  The 
paper  will  continue  to  be  democratic. 
Mr.  Chapin,  the  new  managing  di- 
rector, has  been  police  commissioner 
for  the  past  year. 


MARK  A.  HANNA  WITNESS  IN  A 
LIBEL  SUIT. 

Mark  A.  Hanna  was  last  week  the 
leading  witness  in  a  libel  suit  growing 
out  of  heated  political  discussion  in  Pitts- 
burg, Pa.,  during  the  last  campaign. 

Last  March  the  Commercial  Gazette 
and  one  other  journal  charged  State  Sen- 
ators Magee  and  Flinh  with  receiving 
money  from  Chairman  Hanna  to  pay 
campaign  expenses  in  consideration  of 
their  support  of  Major  McKinley  for 
president. 

The  senators  denied  this  and  entered 
suit  for  criminal  libel.  Mr.  Hanna's 
deposition  was  taken,  and  he  denied  that 
he  ever  made  any  such  proposition  to 
Magee  or  Flinn. 


THE  J.  E.  VAN  DOREN  AGENCY'S 
AC(^>UISITIONS. 

The  J.  E.  Van  Doren  Special  Agency, 
located  in  the  New  York  Tribune  Build- 
ing, has  always  been  a  concern  of  high 
standing,  and  recent  events  are  adding 
to  its  repute. 

In  addition  to  the  acquisition  of  the 
Kansas  City  Journal,  the  agency  now 
includes  in  its  list  of  papers  the  Buffalo 
Evening  Enquirer,  the  morning  edition 
of  which  is  now  known  as  the  Record. 


SUIT  OF  UNUSUAL  INTEREST. 

The  Bridgeport  {Qowix.) Sunday  Herald 
has  instituted  proceedings  in  a  suit  for 
$50,000  against  the  New  York,  New 
Haven  and  Hartford  Railroad  Company, 
alleging  conspiracy.  The  newspaper 
plaintiff"  alleges  that  the  road  company 
instructed  the  New  York  and  Eastern 
News  Company  not  to  handle  the  Sunday 
Herald  on  its  trains.  The  case  is  made 
returnable  in  Massachusetts  as  the  news- 
paper people  will  wish  to  have  the  case 
jury  tried. 


ILLUSTRATIONS  EXCLUDED. 

A  combination  has  been  formed,  it  is 
said,  between  the  afternoon  papers  of 
Buffalo — the  News,  Times,  Enquirer zxA 
Commercial — to  discontinue  the  use  of 
illustrations. 


ELEVENTH  MEETING. 


COMING    GATHERING    OF  THE 
A.  N.  P.  A. 

Hoffman  House  to  be  the  Scene  of 
Business  and  Festivity— Confer- 
ENCE  with  Proprietary  People- 
Topics  of  Unusual  Interest  to  be 
Presented— May  Incorporate. 

The  eleventh  annual  meeting  of  the 
American  Newspaper  Publishers'  Asso- 
ciation lakes  place  next  week,  at  the 
Hoffman  House,  New  York,  and  every 
indication  points  to  another  successlul 
gathering.  It  will  not  only  be  a  sequence 
of  delightful  social  evtnts,  but  will 
undoubtedly  prove  as  important  in 
results  attained  of  positive  advantage  to 
the  publishers  as  those  of  the  past. 

The  regular  three  days  of  the  meeting 
will  be  prelaced  on  February  16  by  an  im- 
portant conference  with  the  proprietors  of 
proprietary  articles,  when  the  question 
of  substitution  will  be  considered,  the  pub- 
Ushers  and  proprietary  people  seeking  the 
ways  and  means  ot  stopping  the  vicious 
methods  of  dealers  in  drugs,  who  handle 
and  urge  medicines  that  have  secured 
the  benefits  of  the  advertising  of  others 
by  appearing  in  similar  wrappers  and 
under  names  as  nearly  akin  to  the  real 
article  as  the  law  will  allow. 

Wednesday  the  first  regular  meeting 
will  begin,  to  be  continued  through 
Thursday  and  Friday,  when,  in  the  eve- 
ning, the  annual  banquet  will  take  place. 

This  meeting  should  be  an  unusually 
happy  one,  for  the  association  has  a  record 
for  effective  mutual  aid  in  a  very  bad 
year,  which  it  would  be  hard  to  surpass. 
It  is  only  necessary  to  recall  the  fact  that 
the  American  Newspaper  t'ublishers' 
Association,  in  addition  to  doing  its 
regular  duties  by  the  members,  has 
secured  reduced  rates  for  carrying 
papers  from  the  express  companies. 

William  CuUen  Bryant  and  Herbert  F. 
Gunnison  are  the  committee  on  the  propo- 
sition to  incorporate  the  association. 

The  present  officers  of  the  American 
Newspaper  Publishers'  Association  are 
as  follows: 

Charles  W.  Knapp,  St.  Louis  Repub. 
lie,  president;  J.  Ambrose  Butler,  Buf- 
falo News,  vice-president  ;  William  C. 
Bryant,  Brooklyn  Times,  secretary  ; 
Herbert  F.  Gunnison,  Brooklyn  Eagle, 
treasurer.  The  executive  committee 
consists  ot  these  officers  and  S.  H. 
Kauffmann,  Washington  Star;  Milton 
A.  McRae,  Cincinnati  Post ;  Charles 
H.  Taylor,  Jr.,  Boston  Globe;  W.  H. 
Seif,  Pittsburg  Times,  and  Frederick 
Driscoll,  St.  Paul  Pioneer  Press. 

A  number  of  very  important  subjects 
will  be  considered  and  voted  upon  at  the 
coming  meeting.  The  Fourth  Estate 
gives  these  topics  in  the  order  of  their 
presentation. 

INCORPORATION. 

1  The  queslion  of  incorporating  the  Associa- 

tion.   Report  of  the  committee, 

ADVERT  ISIKG. 

2  The  custom  of  members  in  extending  cre- 

dit to  advertising  agents  three  months, 
which  is  the  time  agents  seem  to 
claim  as  the  ordinary  custcm.  Would 
there  be  any  difficulty  m  changing  to  the 
monthly  collections,  provided  all  the  daily 
papers  agreed  to  it? 

3  What  IS  the  best  method  for  compensating 

advertising  solicitors?  Should  they  be 
paid  by  salary  or  commission? 

4  The  advantages  of  paying  advertising  Folici- 

tors  straight  salaries  instead  of  commis- 
sion, or  commission  and  salary. 

5  Has  the  employment  ol  former  newspaper 

men  as  the  advance  agents  of  theatrical 
companies  reduced  the  amount  of  money 
spent  in  advertising? 

6  Should  not  an  advertising  agent  who  fails  be 

forced  out  of  the  business? 

7  Resolved  that  the  leading  advertising  agen- 

cies and  general  advertisers  be  invited  to 
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meet  a  special  commiitee  of  five  members 
of  the  A.  N.  P.  A.  for  the  purposing  of 
agreeing  upon  a  code  of  rule*  defining 
and  regulatmg  the  rights  of  advertisers  in 
respect  to  the  points  upon  which  claims 
of  mcorrect  insertions  are  generally  found- 
ed under  contracts  requiring  advertise- 
ments to  be  given  special  or  preferred 
positions. 

The  following  topics  will  be  discussed 
under  tlie  above  resolution: 

1  The  time  within  which  the  monthly  accounts 

of  advertising  agents  should  be  settled  as 
a  matter  o(  general  routine. 

2  The  time  within  which  advertising  agents  or 

advertisers  should  be  privileged  to  make 
claims  on  account  of  wrong  insertions,  so 
that  no  claims  would  be  considered  if 
submitted  at  a  later  date, 

3  Method  to  be  followed  when  "  stop  orders  " 

for  the  discontinuance  of  advertising  are 
forwarded  to  newspapers.  Should  **stop 
orders"  be  sent  invariably  by  maiiV 

4  What  is  meant  by  the  terms  '*  reading  mat 

ter,"  "  pure  read  ng  matter,"  "  abso- 
lutely pure  reading  matter,"  "  news  mat- 
ter? 

a,  Do  these  phrases,  or  any  of  them,  ex- 
clude paid  reading  notices  from  the 
columns  adjoining  a  position  adver- 
tisement? 

/>,  Do  these  phrases,  or  any  of  them,  ex- 
clude news  illustrations  from  that 
part  of  the  column  immediately 
alongside  a  position  advertisement? 

c.  Do  these  phrases,  or  any  of  them,  ex- 
clude rending  matter  or  news  illus- 
trations from  the  entire  column  next 
to  the  position  advertisement? 

5  In  the  case  ol  advertisements  required  by 

contract  to  be  placed  in  preferred  posi- 
tion, with  reaf  ing  matter  following  or 
with  reading  matter  preceding  the  adver- 
tising, what  amount  ol  reading  matter  is 
necessary  to  make  a  fulfilment  of  the  con- 
tract? What  will  constitute  a  "  reasonable 
amout  *'  in  such  cases? 

6  Iq  the  case  of  orders  calling  for  "body 

type "  or  for  an  advertisement  to  be 
set  in  type  exactly  like  surrounding 
type,"  is  it  necessary  that  the  advertis- 
ment  should  be  leaded  if  the  reading 
matter  is  leaded  or  that  it  shall  be  set 
solid  if  the  reading  matter  is  net  solid? 

7  Where  orders  call  for  display  advertisements 

with  headings  "  simihtr  to  news  head- 
ings." must  this  heading  be  exactly 
identical  with  the  news  heading,  or  may 
there  be  a  slight  variation? 

8  What  is  meant  by  the  words  "  main  sheet?" 

If  a  paper,  as  is  the  case  with  all  metro- 
politan papers  on  Sunday,  is  printed  in 
two  or  more  parts  or  sections,  what  is  the 
"  main  sheet?" 

9  Do  the  phrases  "alongside  reading"  and 

"alongside  pure  news  matter"  mean  the 
same  thing,  or  is  there  any  diflference  in 
the  meaning? 

10  Does  an  order  for  an  advertisement  "  top  of 

column  next  reading "  mean  that  there 
must  be  reading  matter  along  (he  entire 
length  of  the  advertisement?  Does  this 
phrase  mean  that  reading  matter  shall 
follow  the  advertisement  as  well  as  be 
along^de. 

11  In  cases  of  contracts  for  preferred  position, 

where  insertions  are  not  in  accordance 
with  the  position  specifications  of  the 
contract,  must  tne  whole  charge  for  the 
insertion  be  cancelled,  or  may  a  charge 
at  a  less  rate  be  made? 

12  What  is  the  responsibility  of  a  newspaper 

where  typographical  errors  occur  in  pub- 
lication calculated  to  cau^e  damage  to 
the  advertisers? 

13  Are  there  any  circumstances  which  justify  a 

newspaper  in  charging  one  advertiser  a 
higher  price  than  is  charged  another  for 
exactly  the  same  character  of  advertis- 
ing?   


8  What  objection  is  there  to  the  A.N.  P.  A.  hav- 

ing a  standard  advertising  rule  made 
which  will  show  standard  measurements 
(or  agate,  nonpareil,  and  minion  ? 

9  What  rules  prevail  in  different  cities  as  to 

the  depth  of  adveriisements  running 
across  two  or  move  columns.  Have  such 
rules  been  adopted  in  any  city  by  all  the 
newspapers  and  rigidly  enforced  by  all? 

10  Is  it  customary  in  any  city  to  charge  adver- 
tisers for  a  page  advertisement,  occupying 
the  title  page  or  first  page  of  any  section 
of  a  paper,  for  more  space  than  the  actual 
meisurement  ?  In  other  words,  is  it  fair 
to  charge  an  arbitrary  space  for  a  short- 
column  page  the  same  as  the  actual  space 
of  a  long  column  page,  in  consideration  of 
the  special  value  of  the  first  page  ? 

XI  II  an  agent's  or  advertiser's  name  is  on  the 
regular  mail  list,  and  a  paper  is  mailed 
each  issue,  have  either  a  right  to  deduct 
the  cost  of  an  advertisement  for  any  one 
or  more  insertions  on  the  ground  ol  non- 
receipt  of  paper  and  therefore  lack  of 
proper  voucher  ? 

j2  What  is  the  general  practice  in  charging 
space  occupied  by  advertisers  taking  lull 
title  page  of  a  newspaper  or  the  first  p-^ge 
of  any  one  of  the  sections  of  the  Sunday 
paper  ? 

13  Is  there  not  a  growing  tendency  on  the  part 

of  some  advertisers  to  aitempt  lo  pay  in 
part  or  the  whole  for  their  advertising  in 
goods  which  they  manufacture  or  sell  ? 
Should  not  publishers  discourage  in 
every  way  possible  trade  advertising  ? 

14  Do  newspapers  in   any  city  cooperate  to 

compile  records  of  the  anicunt  of  adver- 

( Coniinued  on  fifth  page.) 


FROM  THE"AD"FIELD 


MANV  ITEMS  OF  INTEREST  FROM 
NUMEROUS  SOURCES. 


The  Warner  Safe  Cure  Advertis- 
ing —  Concerning  the  Scott's 
Emulsion  and  the  Munyon  Busi- 
ness—More Trade  Offers— Mis- 
cellaneous Notes. 


OLD  SHIP  IN  SHIFTING  SURGES. 

The  advertising  affairs  of  the  Warner 
Sale  Cure  have  excited  unusual  attention 
recently.  The  business  had  long  been 
handled  by  the  National  Advertising 
Company,  New  York.  The  present 
prospect  is  that  few,  if  any,  of  the 
orders  will  hereafter  be  sent  out  by  that 
agency. 

In  the  meantime  the  Remington 
Brothers  Agency,  New  York,  and  the 
Nelson  Chesman  Agency  are  handling 
some  of  the  new  orders. 

It  is  asserted  that  matters  of  finance 
remain  unsettled  between  the  Rochester 
Company  and  the  National  Advertising 
Company,  but  as  the  Remington  and 
Chesman  agencies  have  been  looked  on 
as  conservative  there  would  seem  to  be 
no  definite  cause  for  alarm. 


TWO  WRONGS  MAKE  NO  RIGHT. 

It  is  said  that  the  advertising  of  Scott's 
Emulsion  is  hereafter  to  be  omitted 
from  papers  in  large  cities,  owing  to 
the  extent  to  which  the  "sin  of  substi- 
tution "  has  bt;en  practised  by  city 
druggists.  It  is  hardly  likely,  however, 
that  A,  E.  Rose,  advertising  manager  for 
Scott  &  Bowne,  will  really  utilize  the 
sin  of  the  druggists  as  an  excuse  lor  the 
sin  of  omission. 


THE  MUNYON  ADVERTISING. 

The  Munyon  Specifics  Company, 
Philadelphia,  has  recently  given  some 
orders  to  the  Remington  Brothers 
Agency,  New  York,  which  will  reach  a 
very  considerable  sum. 


FAME  FOR  A  FIRE  ARM. 

The  Andrew  Schoch  Grocery  Com- 
pany, St.  Paul,  a  concern  which  has 
built  up  quite  a  mail  order  business  in 
the  northwestern  states,  is  now  intro- 
ducing  a  "revolver  "  that  shoots  water. 
The  advertising  is  adapted  to  almost 
any  medium  of  general  circulation,  but 
it  is  not  likely  that  papers  in  the  East  or 
South  will  be  used. 


WILL  BE  LIBERAL  PUBLICITY. 

"O.  H.,"  the  malt  tonic  made  by 
the  Otto  Huber  Brewing  Company  of 
Brooklyn,  N.  Y.,  is  being  handled  by 
Duryea  &  Company,  Gerken  Building, 
Chambers  street  and  West  Broadway, 
New  York.  Dailies  and  some  weeklies 
and  monthlies  are  to  be  used. 


LIST  IS  COMPLETE,  HOWEVER. 

Frederick  L.  Perrine  is  going  to  take 
up  weeklies  and  monthlies  again  for  the 
'97  advertising  for  Hall  &  Ruckel,  New 
York.  Sozodont  will  be  the  article  ad- 
vertised. 


ADVERTISING  PLAN  UNWINDS. 

A  line  of  magazines  will  get  the  ad- 
vertising of  the  Blaisdell  Paper  Pencil 
Company,  Wayne  Junction,  Pa.,  which 
manufactures  the  pencil  which  "  un- 
ravels." 


HURTING  KANSAS  PAPERS. 

A  bill  to  prohibit  the  sale  of  patent 
medicmes,  drugs  or  nostrums  until  the 
formula  is  presented  to  and  favorably 
passed  upon  by  the  state  board  of  health 
is  one  of  the  measures  now  before  the 
Kansas  legislature.     A  heavy  license  is 


also  proposed  upon  all  drug  stores 
handling  proprietary  medicines. 


A  GERM  FOR  NEXT  SEASON. 

It  is  said  that  Dale  &  Sempill,  corner 
of  Clark  and  Madison  streets,  Chicago, 
have  found  their  local  advertising  of  this 
season  so  profitable  that  they  are  likely 
to  use  space  on  a  larger  scale  in  future, 
a  probable  result  of  which  would  be  the 
use  of  general  mediums.  The  firm 
make  a  cough  remedy. 


IF  ACCEPTED  FOR  ONE,  WHY 
NOT  FOR  ALL? 

Advertising  offers  under  which  pub- 
lishers are  to  do  advertising  payable  by 
one-year  notes  of  Eisner  &  Mendelson, 
New  York,  continue  to  be  sent  out 
through  the  Haulenbeek  Agency. 


A  CHALLENGE  TO  NICOTINE. 

Wellman  &  Minsel,  Defiance,  Ohio, 
are  advertising  under  the  name  of  the 
Defiance  Gum  Company  an  anti-tobacco 
chewing  gum.  This  business  is  going 
into  western  weeklies. 


HINDOOS  ARE  ALWAYS  ORIEN- 
TAL. 

Requests  are  being  sent  to  papers  for 
rates  by  the  Hindoo  Remedy  Company, 
Chicago,  a  successor  to  the  Oriental 
Medical  Company. 


NO  MORE  THAN  THEY  DESERVE. 

New  York  city  dailies  will  be  included 
in  the  appropriation  tor  daily  newspaper 
advertising  made  by  the  Singer  Sewing 
Machine  Company. 


THE  LIST  MAY  BE  ELASTIC. 

Beeman's  Pepsin  Chewing  Gum  will 
again  be  advertised  by  G.  ri.  Haulen- 
beek, New  York,  who  has  secured  a  re- 
newal contract. 


MINERAL  WATER  ADVERTISING. 

Isham's  California  Water  Company,  3 
Union  Square,  New  York,  is  disposed  to 
become  a  liberal  advertiser  in  newspa- 
pers. 


SHOULD  USE  MORE  PAPERS. 

The  Weber  Gas  and  Gasoline  Engine 
Company,  418  S.  W.  Boulevard,  Kansas 
City,  will  do  a  little  advertising  this  year. 


MISCELLANEOUS  NOTES. 

TheJ.  Walter  Thompson  Agency  will 
place  some  advertising  for  the  Clinton 
Safety  Pin,  the  contracts  being  in  the 
hands  ot  Elson  Hill. 

The  Miller  Lock  Company,  1607 
Olive  street,  St.  Louis,  is  advertising  a 
sash  lastener  in  monthly  and  weekly 
papers.   The  orders  are  given  "  direct." 

The  Hall-Mack  Company,  religious 
publishers,  406  Arch  street,  Philadelphia, 
are  to  use  religious  weekly  and  monthly 
publications. 

A  list  for  the  advertising  for  1897  of 
the  De  Long  Hook  and  Eye  and  the 
Cupid  Hairpin  is  being  made  up  by 
Richardson  &  De  Long  Brothers,  Phila- 
delphia. 

Salvation  Oil  and  Bull's  Cough  Syrup 
are  being  advertised  by  A.  C.  Meyer  & 
Company,  Baltimore. 

Another  list  of  mediums  and  new  con- 
tracts are  being  made  by  the  Syndicate 
Publishing  Company  of  Philadelphia. 

Hale's  Honey  of  Horehound  and  Tar 
is  being  advertised  in  a  line  of  general 
mediums  by  Charles  N.  Crittenton  & 
Company  through  the  Lyman  D.  Morse 
Advertising  Agency. 

The  firm  of  Tone  Brothers,  Des 
Moines,  is  extending  the  demand  in 
Iowa  and  adjoining  states  for  a  baking 


powder  which  the  firm  manufactures. 
Moderate  publicity  in  the  section  men- 
tioned  will  be  used. 

The  Harris-Emery  Company,  Des 
Moines,  is  building  up  a  mail  order  de- 
partment in  dry  goods  in  its  section. 
It  is  understood  that  this  firm,  like  some 
other  retail  houses  in  the  Middle  West, 
is  disposed  to  complain  of  the  competi- 
tion of  Chicago  mail  order  concerns. 
The  remedy  would  seem  to  be  easy — 
advertise  Ireely  and  excel  the  "other 
people  "  at  their  own  methods. 

H.  M.  Fechheimer,  Free  Press  Build- 
ing, Detroit,  is  sending  out  requests  for 
rates  and  advertisements  to  western 
publishers  as  a  general  advertising  agent. 

Joseph  H.  Bolton,  Mankato,  Minn., 
is  advertising  bee  supplies  in  weeklies 
and  monthlies  in  the  West  that  reach 
farmers. 

The  Malydor  Manufacturing  Com- 
pany, Lancaster,  O.,  is  about  to  place 
some  advertising  in  western  papers  of 
general  circulation. 

The  Standard  Music  Company,  Wa- 
basha, Minn.,  is  sending  out  orders  to 
dailies  and  weeklies  in  adjoining  states. 

The  English  Medical  Institute  and 
Remedy  Company,  Kalamazoo,  Mich., 
is  about  to  advertise  in  western  papers. 
The  orders  are  sent  direct. 

Lyon  Brothers  &  Company  (subscrip- 
tion books),  Cincinnati,  are  advertising 
in  monthlies  and  weeklies  in  the  Middle 
West. 

A  new  list  is  being  made  up  for  the 
Pratt  Fastener  adveitising  by  Francis 
A.  Wilson,  Boston. 

Kellogg  Ak  Company,  brokers,  of  66 
Broadway,  New  York,  are  going  to  ad- 
vertise in  general  mediums  through  the 
International  Advertising  Agency,  No. 
108  Fulton  street,  New  York. 

An  inch  advertisement  for  the  Stand- 
ard Strainer  is  being  sent  to  weeklies 
and  monthlies  by  ijweet  &  Ellsworth, 
39  Maiden  Lane,  New  York. 

Way  &  Williams,  Monadnock  Block, 
Chicago,  publishers  of  books,  are 
placing  some  advertising  in  western 
dailies  and  weeklies. 

Peck  Brothers,  Majestic  Building,  De- 
troit, Mich.,  have  announced  themselves 
as  general  advertising  agents  and  are 
getting  rates  Irom  publishers. 

Dr.  G.  W.  Robbin'!,  Richmond,  Ind., 
is  advertising  some  patent  medicines  and 
extending  his  business  to  the  East. 
Monthlies  and  weeklies  are  being  consid- 
ered. 

Foster  &  Wilson,  of  San  Diego,  Cal., 
are  getting  rates  from  a  line  ot  monthly 
publications. 

New  advertisements  are  still  being 
sent  out  tor  John  H.  Woodbury,  New 
York. 

The  N.  W.  Ayer  &  Son  Agency  has 
recently  sent  out  more  advertising  tor 
the  Buffalo  Lithia  Water. 

Lord  &  Thomas  have  secured  a  con- 
tract for  the  advertising  of  Peter  Hen- 
derson's seeds  in  religious  and  agricul- 
tural papers. 

Archer,  Aiton  &  Archer,  271  Broadway, 
New  York,  are  an  addition  to  the  grow- 
ing list  of  advertising  patent  attorneys. 
Sunday  papers  in  leading  cities  are  used. 

Alfred  P.  Knight,  3300  State  street, 
Chicago,  is  likely  to  continue  advertis- 
ing, on  a  restricied  scale,  a  medicine  of 
which  he  is  the  manufacturer. 

It  is  not  unlikely  that  the  Christian 
Endeavorer,  Chicago,  will  use  some 
advertising  space  during  the  next  few 
months  in  its  plans  lor  increasing  its 
circulation. 

Dr.  H.  Herr,  331  East  83d  street, 
New  York,  is  an  advertiser  who  is  to  use 
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space  on  a  moderate  scale  for  a  cure  for 
epilepsy. 

VV.  R.  Stewart,  Youngstown,  O.,  is  a 
patent  and  pension  attorney  for  whom  a 
good  deal  of  advertising  is  contemplated. 

Arthur  L.  Dobie  &  Company,  211 
Wabash  avenue,  Chicago,  will  advertise 
a  kitchen  utensil,  it  is  said,  in  local  pi- 
pers in  the  Middle  States. 

The  Tonsiline  Company,  Canton,  O., 
is  reported  to  be  contemplating  addi- 
tional advertising  during  this  season. 

David  W.  Marion,  Baltimore,  is  the 
proprietor  of  germ-killing  remedies  for 
the  sale  of  which  agents  are  desired 
throughout  the  country. 

D.  D.  Richardson,  M.  D  ,  155  State 
street,  Chicago,  is  to  advertise  liberally 
as  a  specialist  in  the  cure  of  rupture. 
The  advertising  is  at  present  to  be  lim- 
ited, it  is  said,  to  Illinois  papers. 

The  Farmer  Seed  Company,  which 
moved  not  long  since  from  Chicago  to 
Faribault,  Minn.,  will  use  a  liberal 
aggregate  of  space  this  season  in  papers 
reaching  farmers  and  graziers. 

The  proprietors  of  the  Women's  Medi- 
cal Depot,  640  Elm  street,  Cincinnati, 
will  use  a  few  selected  papers  for  a  time 
for  mail-order  business. 

T.  H.  Snyder  &  Company,  340  3d 
street,  Cincinnati,  are  open  to  profita- 
ble advertising  in  the  mail  order  line. 


SPECIAL  AGENCY  NOTES. 
The  J.  E.  Van  Doren  Special  Agency, 
New  York,  has  added  a  good  paper  to 
its  list  in  the  Kansas  City  Journal.  The 
paper  was  an  effective  factor  in  the 
growth  of  Kansas  City.  Few  people 
realize  that  it  has  been  published  over 
forty  years. 

Charles  H.  Eddy  believes  that  good 
advertising  business  is  in  store  for  good 
dailies  in  good  cities,  and  that  first-class 
dailies  are  the  last  mediums  that  the  most 
frugal  of  advertisers  can  afford  to  skip. 

E.  Katz,  the  champion  of  Pacific  Coast 
papers  among  advertisers,  is  convinced 
that  the  habitual  circulation  among  ad- 
vertisers of  complete,  exact  and  abso- 
lutely truthful  statements  of  circulation 
by  a  paper  is  one  of  the  best  things  its 
publishers  can  do  to  secure  advertising 
patronage. 


A  DAINTY  ADVERTISEMENT. 

Charles  M.  Snyder,  advertising  man- 
ager for  Richardson  &  De  Long  Brothers, 
Philadelphia,  is  the  writer  of  a  little 
volume  of  rhymes  about  children  en- 
titled "Little  Miss  Fidget  and  Her 
Friends."  It  is  meant  to  advertise  the 
patent  hook  and  eye  in  connection  with 
which  the  firm  has  become  noted.  The 
contents  show  that  Mr.  Snyder  is  tal- 
ented as  a  versifier  as  well  as  a  con- 
structor of  advertisements.  The  volume 
is  beautifully  printed  and  bound,  and 
the  twelve  or  fifteen  half-tone  illlustra- 
tions  in  it  were  evidently  handled  with 
enthusiastic  care. 


A  TORON  TO  DAILY'S  HOME. 

The  Toronto  Globe  has  issued  a  very 
tasteful  book  entitled  "  A  Modern 
Newspaper  Office,"  in  which  the  vari- 
ous departments  of  the  Globe  are  vividly 
presented  by  handsome  half-tone  illus- 
trations and  graphic  text.  The  com- 
pleteness of  the  Globe'' s  office  is  quite 
generally  understood,  but  this  de- 
scriptive volume  is  so  attractive  that 
even  those  who  have  visited  the  Globe 
office  in  Toronto  will  no  doubt  take 
pleasure  in  traversing  it  once  more,  in 
fancy,  through  the  medium  of  this 
volume. 


HANDSOME  SPECIAL  ISSUE. 
The  Baldwinsville  (N.  Y.)  Gazette  re- 
cently issued  a  special  number  in  honor 
of  its  fiftieth  anniversary.  It  contained 
sixty  pages,  including  many  handsome 
illustrations,  and  was  an  unqualified 
credit  to  the  paper. 


GOOD  MONEY  GONE. 


ARE    BICYCLE     EXHIBITS  EX- 
PENSIVELY BARREN  OF 
RESULTS? 


NtwspAPER  Advertising  Strikes 
Knowing  Ones  as  the  Best  Medium 
— Nonsense  and  Booklets  go 
Together — Reasons  Given  for 
Ending  the  Exhibitions. 

The  bicycle  show  now  in  progress  in 
New  York  is  well  attended.  .Some  of 
the  exhibitors,  however,  are  not  happy. 
Last  fall,  when  so  many  bicycle  manu- 
facturers were  renewing  their  notes  or 
discussing  a  receivership,  the  wheel 
business  received  something  of  a  check. 
It  has  proved  the  usual  case  of  the  sur- 
vival of  the  fittest,  however,  and  this 
year  bicycle  advertisers  in  general 
will  be  stronger  financially  than  ever 
before. 

The  publishers  are  expecting  advertis- 
ing contracts  galore  from  the  wheel 
manufacturers. 

The  show  itself  is  the  "  same  old 
thing," — yesterday,  to-day  and  for- 
ever—glitter, expense  and  worry.  The 
wheels  go  round,  the  bills  pile  up,  and 
the  manufacturers  realize  that  exhibit- 
ing is  a  dismal  indiscretion.  Yet  they 
are  apprehensive  about  staying  out. 
Some  of  them  had  resolved  not  to  go  in 
for  the  '97  exhibits,  but  were  talked 
over;  so,  swearing  they  would  ne'er  con- 
sent, consented. 

Of  the  four  hundred  and  sixty  ex- 
hibitors, three  hundred  give  expensive 
catalogues,  these  books  being  generally 
very  costly  and  yet  of  doubtful  value,  as 
they  are  scattered  without  the  slightest 
discretion.  If  a  person  interested  in 
cycling  got  one  at  a  time,  it  might  be  of 
service,  but  the  bushels  that  are  thrust 
upon  him,  containing  specifications,  de- 
tails and  rhapsodies,  weary  the  eye  and 
the  arm  and  cause  mental  confusion  and 
atrophy. 

The  covers  of  the  catalogues  are 
striking,  but  the  insides,  Laertes? — 
words,  words,  words.  There  are  last 
year's  thoughts  warmed  over,  and  the 
thoughts  haven't  kept  very  well  either. 

The  Beardsley  school  is  there  with  its 
shrieking  insistence,  discordant  color- 
chords  and  glaring  perversion  of  pig- 
ments, all  merged  into  one  uproar  of 
color.  One  thinks  of  the  "  barkers"  at 
Coney  Island  who  imagine  that  noise  is 
eloquence. 

There  is  nothing  new;  no  good  catch- 
phrase  or  design  or  advertising  novelty. 
Buttons  and  pin  souvenirs  and  cata- 
logues are  given  away  lavishly,  and  one 
industrious  boy  can  collect  three  dollars' 
worth  of  cycle  show  "advertising," 
which  reaches  the  ash-barrel  in  short 
order,  born  to  blush  unseen. 

The  expensive  and  handsome  cata- 
logues are  so  numerous  that  the  stands 
having  cheap  insignificant  affairs  are  ap- 
parently wasting  what  money  they  do 
spend,  but  they  disgorge  their  efforts  as 
confidently  as  the  large  concerns. 

A  visit  to  the  show  certainly  confirms 
the  impression  that  the  cycle  business  is 
a  huge  industry,  and  that  many  millions 
of  dollars  are  invested  in  it.  A  talk  with 
the  manufacturers  shows  that  they  are 
themselves  beginning  to  realize  that  the 
best  and  most  profitable  publicity  they 
can  get  is  that  obtained  through  the  me- 
dium of  the  newspapers  and  magazines. 

Many  exhibitors  this  year  voice  the 
opinion  of  the  large  manufacturer  who 
said  in  1896,  when  asked  if  cycle  shows 
paid  him,  "  I  don't  think  that  they  do, 
but  we  exhibit  because  the  other  fel- 
lows do." 

BICYCLE  AD  NOTES. 

The  Elgin  Cycle  Company,  Elgin, 
111.,  will  advertise  in  daily  papers. 

The  Beck's  Bicycle  Saddle,  Newark, 
N.  J,,  will  be  advertised  through  the  G. 
H.  Haulenbeek  Agency,  N.  Y.,  and 
will  go  into  weeklies  and  monthlies. 

The  advertising  of  Surpless,  Dunn  & 
Company,  17  Murray  street,  has  been 


secured  by  Mr.  Chapin  of  the  J.  Walter 
Thompson  Agency,  New  York.  Bicycle 
lamps  will  be  advertised. 

The  Aladdin  Limp  Company,  518 
Broad  street,  Newark,  N.  J.,  will  con- 
tinue to  advertise.  The  advertising 
manager  is  J.  C.  Eno. 

Some  bicycle  goods  will  be  advertised 
in  weeklies  and  monthlies  by  Phil 
Moscher,  manufacturers'  agent,  621 
Broadway,  New  York. 

The  Garmully  &  Jefferey  Company, 
manufacturers  of  the  Rambler  Bicycle, 
will  advertise  very  extensively  through 
C.  E.  Raymond,  the  Chicago  repre- 
sentative of  the  J.  Walter  Thompson 
Agency. 

H.  L.  Drulard,  the  president  of  the 
March- Davis  Cycle  Company,  who  is 
attending  to  the  advertising  of  his  com- 
pany, will  be  at  the  cycle  store  at  23 
Park  Place,  New  York,  for  some  time. 

A  rust  preventive  for  bicycles  will  be 
advertised  in  magazines  in  a  very  short 
time  by  the  ^Etna  Wax  Manufacturing 
Company,  313  Elizabeth  street,  Newark, 
N.  J. 

The  advertising  of  the  Humber  wheel 
will  be  sent  out  only  from  the  Boston 
headquarters  of  the  Humber  Bicycle 
Company. 

The  Manhattan  Brass  Company,  338 
East  28th  street.  New  York,  is  putting  a 
bicycle  lamp  on  the  market.  H.  L.  Coe 
is  in  charge  of  the  advertising  depart- 
ment of  the  Manhattan  Brass  Company 
and  the  J.  Walter  Thompson  Advertis- 
ing Agency,  New  York,  has  secured  the 
business.    Magazines  will  be  used. 

Among  the  bicycle  houses  whose  busi- 
ness is  still  being  handled  by  the  Hau- 
lenbeek Agency  is  the  Waverley  Cycle 
Company  and  the  Syracuse  Bicycle 
Company. 

A  wooden  bicycle  rack,  manufactured 
by  Frederick  Hawley,  40  Gold  street, 


New  York,  will  be  advertised  in  medi- 
ums of  general  circulation. 

The  "Three  in  One  "  bicycle  oil  will 
be  advertised  by  G.  W.  Cole  &  Com- 
pany, New  York,  through  Walter  Jervis, 
150  Nassau  street. 

A  bicycle  lamp  will  shortly  be  adver- 
tised through  the  J.  Walter  Thompson 
Agency  by  the  Place  &  Terry  Manufac- 
turing Company,  247  Center  street,  New 
York. 

The  Eclipse  Bicycle  Company,  El- 
mira,  N.  Y. ,  has  given  its  advertising 
contract  to  the  G.  H.  Haulenbeek  Ad- 
vertising Agency,  New  York. 

Mr.  Fiaacke,  in  charge  of  the  adver- 
tising department  of  R.  H.  Ingersoll  & 
Brother,  65  Cortlandt  street.  New 
York,  will  advertise  a  bicycle. 

A  patent  bicycle  saddle,  manufactured 
by  the  King  Manufacturing  Company, 
35  Warren  street.  New  York,  will  be 
advertised  in  weeklies  and  monthlies. 
Mr.  King  is  in  charge  of  the  advertising. 

H.  A.  Dill,  the  advertising  manager 
of  the  Richmond  Cycle  Company,  Rich- 
mond, Ind.,  is  about  to  make  up  a  list 
shortly.  Mr.  Dill  was  formerly  with 
the  Waverley  Company.  The  George 
P.  Rowell  Advertising  Company  re- 
cently placed  some  of  the  Richmond's 
business. 

The  Wolff- American  Cycle  Company, 
ii8lh  street  and  East  River,  New  York, 
will  advertise  direct. 

The  Spaulding  bicycle  advertising  is 
done  by  James  E.  Sullivan,  of  the  Amer- 
ican Sports  Publishing  Company,  241 
Broadway,  New  York. 

The  Pope  Manufacturing  Company 
will  advertise  Columbia  bicycles  largely. 
The  magazine  advertising  will  go 
through  the  J.  Walter  Thompson 
Agency  and  other  mediums  will  be 
handled  by  the  Pettingill  Agency, 
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SECRETARY  TO  THE  PRESIDENT 
OF  THE  UNITED  STATES. 

John  Addison  Porter,  editor  of  the 
Hartford  (Conn.)  Post,  is  to  be  the  pri- 
vate secretary  of  President  McKinley. 
The  Fourth  Estate  announced  the 
more  than  strong  likehhood  of  this  ap- 
pointment last  week,  though  there  were 
many  rumors  that  either  R.  J.  Winne  or 
Perry  S.  Heath  would  be  selected. 

Mr.  Porter  is  a  newspaper  man  of 
brilliant  attainments  and  thoroughly 
fitted  by  his  experience  for  this  respon- 
sible position.  If  it  is  the  purpose  of 
President  McKinley  to  elevate  the  pri- 
vate secretaryship  to  the  dignity  of  a 
cabinet  portfolio,  Editor  Porter  will  still 
fill  the  bill.  He  would  not  be  comforta- 
ble as  a  clerk,  but  will  be  effective  as  the 
President's  right-hand  man. 


REFORM  IN  WISCONSIN. 
A  bill  has  been  mtroduced  changing 
the  existing  libel  laws  in  Wisconsin.  It 
provides  that  when  a  paper  publishes  a 
libelous  article,  the  publication  of  a  re- 
traction may  be  pleaded  by  the  publisher 
in  mitigation  of  damages.  It  also  pro- 
vides that  no  action  ol  libel  shall  be  based 
on  reports  of  legislative  or  judicial  pro- 
ceedings, and  that  before  any  action 
shall  be  begun  for  libel,  notice  shall  be 
served  on  the  newspaper  publishers.  In 
cases  of  retraction  only  actual  damages 
can  be  recovered,  and  the  retraction 
must  be  considered  by  the  jury  in  esti- 
mating these.  In  cases  of  retraction, 
the  latter  must  be  published  in  the  same 
type  as  the  original  article. 


CLEVER  CANADIAN  PERIODICAL. 

The  advances  made  in  Canadian 
journalism  have  a  counterpart  in  the 
improvements  which  seem  to  have  set  in 
in  the  publication  of  Canadian  periodi- 
cals. Massey^s  Magazine,  a  Toronto 
monthly,  shows  how  cleverly  the 
mechanical  and  editorial  departments  of 
a  magazine  can  be  handled  in  Canada. 
The  price  of  Massey^s  Magazine  is  10 
cents,  and  its  publishers  need  not  blush 
to  have  it  compared  with  the  magazines 
sold  in  the  United  States  at  the  same 
price.  The  literary  grade  of  the  maga- 
zine is  good,  and  the  subjects  are  well 
selected.  The  half-tone  illustrations,  of 
which  there  are  quite  a  number,  are 
fair. 

SOME  RECENT  JUDGMENTS. 

A  judgment  for  $113  was  entered  in 
New  York  on  Friday  against  Charles 
Austin  Bates  in  favor  of  the  Cook  & 
Bernheimer  Company. 

Judgment  was  entered  in  New  York 
on  Tuesday  for  $55,000  against  Albert 
B.  Brady  (of  McClure^s  Magazine)  in 
favor  of  the  Edison  Electric  Company 


HOPE  IN  CALIFORNIA. 

Two  bills  have  been  introduced  in  the 
California  legislature.  They  are  in  the 
interest  of  the  newspaper  publishers. 
I'he  first  is  a  verbatim  transcript  of  the 
Massachusetts  law  on  libel,  which  gives 
the  publisher  the  chance  to  retract  and 
mitigate  damages  unwittingly  caused. 

The  second  bill  defines  a  newspaper  of 
general  circulation  as  one  published  for 
the  dissemination  of  local  news  and  in- 
telligence of  a  general  character,  having 
a  bona  fide  subscription  list  of  paying 
subscribers  and  established  for  at  least 
one  year. 


CHANGES  TO  A  DAILY. 

The  Atlantic  yournal,  of  Hammonton, 
Pa.,  which  has  been  published  weekly 
for  nearly  thirty-nine  years,  will  be  pub- 
lished daily  in  the  future.  It  will  be 
under  the  management  of  E.  Sterling 
Hann. 

CHANGE  IN  CANADA. 

The  Liberals  have  bought  Le  Tempi, 
Ottawa's  French-Canadian  daily,  and  it 
will  be  run  in  the  Liberal  interest  in 
future.  Oscar  Macdonell  will  remain 
editor. 


GOING  AWAY  ASSURED— ALL  IS 
WELL  AT  HOME. 

Crosby  S.  Noyes,  editor  of  the  Wash- 
ington Star,  started  on  Saturday  on  a  trip 
to  the  West  indies.  He  will  be  gone  nearly 
seven  weeks.  The  consciousness  that 
the  Star  has,  during  the  past  year, 
quietly  kept  on  adding  to  its  fame, 
influence  and  profit  will  certainly  be  no 
drawback  to  the  pleasures  of  his  holiday. 

The  position  of  the  Washington  Star 
is  peculiarly  unique.  Its  conductors 
not  only  obviously  solved  the  hard  prob- 
lem of  publishing  a  successful  daily  at 
the  National  Capital,  but  have  the  satis 
faction  of  issuing  a  paper  which  is 
recognised  as  Washington's  "  great  home 
paper  " — the  sort  of  medium  which  care- 
ful advertisers  so  zealously  desire. 


DROWNED  WHILE  ON  DUTY. 

Harrison  P.  Hester  and  F.  B.  DeBles- 
ine,  reporters  of  the  New  Orleans  Picay- 
une, were  drowned  last  week. 

The  Rivers  and  Harbors  Committee  of 
the  House  of  Representatives  went  down 
the  Mississippi  from  New  Orleans  last 
week,  preparatory  to  an  inspection  of  the 
jetties. 

There  was  no  room  aboard  their  boat 
for  representatives  of  the  press.  The 
Picayune  chartered  a  yacht  for  the  ac- 
commodation of  two  of  its  reporters. 

Boarding  the  craft  shortly  after  mid- 
night, tired  from  their  day's  work,  the 
two  newspaper  men  soon  fell  asleep.  On 
their  way  a  steamer  ran  down  and  sunk 
the  yacht.  The  crew  was  saved,  but 
the  two  newspaper  men  were  lost. 


FOUND  WORDS  INADEQUATE. 

Thomas  Flynn,  the  editor  of  the  San 
Francisco  Wasp,  and  James  H.  Barry, 
editor  of  the  Star,  had  an  encounter  on 
the  street  last  week  as  the  result  of  re- 
cent personalities  published  in  their 
respective  pap>ers.  Flynn  belabored 
Barry  with  a  black  thorn  stick,  striking 
him  on  the  head  and  face. 

Barry  is  much  the  smaller  of  the  two, 
but  he  attacked  his  assailant  with  his 
fists.  Both  fell  to  the  ground.  Flynn 
denies  he  was  knocked  down,  although 
admitting  that  his  foot  slipped.  Each 
claimed  to  have  the  best  of  the  encounter. 


ON  THE  BEST  OF  AUTHORITY. 

Charles  Emory  Smith,  editor  of  the 
Philadelphia  Press,  is  taking  life  se- 
renely, and  says  that  he  is  not  a  candi- 
date for  any  office  in  the  gift  of  Major 
McKinley,  all  reports  to  the  contrary 
notwithstanding. 

"I  have  heard,"  he  said  recently, 
"numerous  inquiries  as  to  where  the 
good  times  are  that  were  promised  when 
McKinley  was  elected.  All  lean  say  i?, 
be  patient.  We  didn't  promise  to  work 
wonders,  and  you  must  wait  until  we 
get  in  entire  control  of  the  government. 
Once  let  us  have  a  republican  president 
and  congress,  and  I  think  we  will  come 
out  all  right." 


DETROIT'S  NEW  BUREAU. 

Donald  J.  McDonald,  who  has  done 
such  excellent  work  as  advertising  man- 
ager for  Mabley  &  Company  and  their 
successors  the  Mabley  and  Goodfellow 
Company  of  Detroit,  will,  in  a  few  days 
establish  a  general  advertising  bureau. 

He  will  continue  in  full  charge  of  the 
Mabley  and  Goodfellow  Company's 
advertising,  and  in  addition  will  attend 
to  the  advertising  and  printing  of  a 
number  of  manufacturers,  wholesalers 
and  retailers.  He  will  have  a  corps  of 
experienced  writers  and  artists,  and 
make  a  specialty  of  newspaper,  cata- 
logue and  booklet  work. 

His  offices  will  be  located  in  the  new 
Majestic  Building,  which  is  said  to  be 
the  most  costly  edifice  in  Michigan,  and 
eight  floors  and  the  basement  of  which 
will  be  occupied  by  the  Mabley  and 
Goodfellow  Company. 


WITH  THE  CLUBS  AND  ASSOCIA- 
TIONS. 

The  twelfth  annual  convention  of  the 
National  Editorial  Association  to  take 
place  in  Galveston,  Tex.,  promises  to  be 
one  of  unusual  interest.  The  pro- 
gramme for  the  three  days  beginning 
February  16  is  filled  with  interesting  dis- 
cussions, dealing  with  every  department 
of  a  newspaper  and  a  number  ol  pleasant 
social  features  are  included,  such  as  sails 
down  Galveston  Bay  to  the  Gulf  of  Mex- 
ico, surf  bathing,  banqueting  and  danc- 
ing. 

President  R.  H.  Thomas  of  Mechan- 
icsburg.  Pa.,  will  deliver  the  annual  ad- 
dress, and  great  things  are  expected  of 
J.  M.  Paige  in  his  report  as  secretary, 
and  after  the  Galveston  meeting  a  num 
ber  of  the  editors  will  make  a  Mexican 
trip. 

The  Pen  and  Pencil  Club  of  Phila- 
delphia held  its  annual  meeting  at  the 
club  house  last  week  and  e'ected  the 
following  officers  for  the  ensuing  year 
without  opposition:  President,  Louis  N. 
Megargee;  vice-president,  Henry  Young; 
secretary,  T.  Henry  Martin;  treasurer, 
'James  S.  McCartney;  board  of  govern- 
ors, Albert  E.  Hunt,  Richard  A.  Foley. 
Daniel  Mills,  Jr.,  Daniel  Patton  and 
George  Schaeffer. 


The  Westchester  Press  Club,  which 
has  its  headquarters  in  Yonkers,  has 
established  itself  in  the  Deyo  building, 
corner  of  Warburton  and  Wells  avenues. 
It  is  composed  of  newspaper  men  of 
Westchester  county  along  the  Hudson. 


The  following  officers  were  elected  at 
the  annual  meeting  of  the  Editorial  As- 
sociation of  the  state  of  New  Jersey: 
President,  Colonel  H.  C.  Page,  Bay- 
onne;  vice  president,  Benjamin T.  Ladd, 
Vineland;  secretary,  Charles  Betchel, 
Trenton;  treasurer.  Major  James  S. 
Yard,  Freehold.  Executive  committee; 
Sinnickson  Chew,  Camden;  Edward  D. 
Stokes,  Mount  Holly;  Frank  W.  Bald- 
win, Orange;  Josiah  Ketchum,  Belvi- 
dere;  Charles  Starr,  East  Orange. 


A  press  club  was  organized  last  week 
at  Paterson,  N.  J.,  under  flattering 
auspices.  The  following  officers  were 
selected:  President,  John  Keegan;  vice- 
president,  George  Burke;  secretary, 
John  O'Rourke.  and  treasurer,  Jam»"s 
D.  O'Brien.  The  chairman  of  the  ex- 
ecutive committee  is  Fred.  J.  Buckley. 


The  Journalists'  Club,  Baltimore, 
has  elected  officers  as  follows  for  the  en- 
suing year:  President,  A.  B.  Cunning- 
ham; vice-president  and  chairman  of 
the  house  committee,  W.  F.  A.  Hasson; 
secretary,  W.  J.  Casey;  financial  secre- 
tary, Albert  H.  Buck;  treasurer,  John  S. 
Stillman;  house  committee,  F.  D.  Ma- 
deira, Paul  Winchester,  A.  O'D.  Hay- 
ward  and  H.  I.  Harman.  Delegates  to 
the  International  League  of  Press 
Clubs,  S.  C.  Appleby  and  J.  C.  Ran- 
som. 


THE  BIG  ANNUAL  DINNER. 

The  annual  dinner  of  the  New  York 
Press  Club,held  at  Delmonico's  last  night, 
was  one  of  the  most  notable  and  success- 
ful that  has  occurred  under  the  auspices 
of  the  club.  Among  the  invited  guests 
were  Bishop  Potter,  Senator  David  B. 
Hill,  Mayor  Strong,  District  Attorney 
Olcott,  Recorder  Gofif,  John  Jacob  Astor, 
John  Swinton,  John  E.  Searles,  Chaun- 
cey  M.  Depew  and  others. 

At  the  hour  of  going  to  press  it  was 
impossible  to  get  the  speeches,  but  the 
occasion  was  a  most  joyful  one. 


GIVEN  TO  THE  PRESS  CLUB. 

A  bronze  bust  of  William  E.  Cramer, 
the  veteran  editor,  whose  long  connec- 
tion with  the  Evening  Wisconsin  has 
given  joint  distinction  to  himself  and 
the  paper,  has  been  presented  to  the  Mil- 
waukee Press  Club  by  Mrs.  Cramer.  It 
is  the  work  of  Signor  Trentanove,  and 
will  be  unveiled  with  proper  ceremony. 


The   ACTUAL  SALE 

of  the  New  York  Times, 
through  the  news  com- 
panies of  New  York  and 
Brooklyn,  have  increased 
forty-three  per  cent  on  the 
daily  edition  and  over  sixty 
per  cent,  on  the  Sunday 
edition  within  the  last  five 
months. 

THE 

NEW  YORK 
TIMES. 

"  All  the  news  that's  fit 
to  print." 


THE 

DETROIT 
JOURNAL. 


The  only  metropolitan 
Republican 
newspaper 
in  Detroit  and 
Michigan, 


The  only  clean  front  p.ige. 

The  only  woman*s  and  society  page. 

The  best  markets  page. 

A  NEWSPAPER 
FIT  FOR  THE  HOME. 

350,000  DAILY 

is  the  guaranted  circulation  of  the 
SCRIPPS  McRAE  LEAGUE. 

CINCINNATI  POST, 

ST.  LOUIS  CHRONICLE, 
CLEVELAND  PRF.SS, 
KENTUCKY  POST. 
For  rates,  sample  copies,  etc.,  write 
E.  r.  PERRY.  ssTr.bjne  Building,  New  York 

theTORONTO  GLOBE'S 

SATURDAY  ILLUSTRATED 
EDITION 

gives  a  high-class  magazine  circulation 
among  the  best  citizens  of  Canada  of  35,000 
and  over  EACH  ISSUE,  The  finest  half  tone 
advertisements  exqu'S  tely  printed.  S  "mples 
from  United  States  offic",  41  Union  Square, 
New  York  City. 

COLONEL  BRUCE  HONORED. 

The  dinner  in  New  York  to  Colonel 
S.  D.  Bruce,  the  founder  of  Turf,  Field 
and  Farm,  at  the  Press  Club  House,  was 
a  decided  success  in  menu,  musical  pro- 
gramme and  attendance. 

Among  the  well-known  men  present 
were  President  Joseph  Howard,  Jr., 
John  S.  Wise,  General  John  B.  Castle- 
man  of  Louisville,  Colonel  A.  R.  Brasher, 
Colonel  W.  L.  Brown  and  General  W. 
H.  Jackson  of  Nashville. 

The  banquet  was  presided  over  by 
General  Horatio  C.  King,  who  paid  a 
warm  tribute  to  the  guest  of  the  evening 
and  the  sons  of  Kentucky.  He  spoke 
glowingly  of  the  value  of  Colonel  Bruce's 
work  in  bringing  about  honest  racing 
methods  and  improving  the  breed  of 
horses  on  both  sides  of  the  Atlantic. 
General  King  was  followed  by  Colonel 
Bruce,  whose  speech  was  greeted  with 
hearty  cheers. 

FORTUNE  FOR  A  FOREMAN. 

L.  E.  Murray,  foreman  of  the  Garrett 
(Ind.),  Herald,  has  just  learned  through 
inquiring  attorneys  that  he  is  heir  to  a 
large  fortune. 


La  Patrie,  of  Montreal,  has  been  sold 
to  L.  J.  and  E.  Tarte,  sons  of  J.  Israel 
Tarte,  Minister  of  Public  Works.  It  is 
said  that  the  price  paid  Mr.  Beaugrand 
is  in  the  neighborhood  of  $30,000.  It 
is  understood  that  G.  Langlois  will  re- 
main on  the  editorial  staff. 
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ELEVENTH  MEETING. 

(Continued front  second  page.) 

tising  done  in  each  local  paper  by  the 
principal  advertisers  of  the  city  1 

15  How  long  after  the  regular  monthly  account 

has  been  rendered  to  an  advertising 
agent  or  an  advertiser  should  a  claim  for 
an  improper  insertion  be  received  and 
allowed  ? 

16  Positions    asked   for    by    advertiser  and 

granted  by  publishers. 

17  What  is  a  just  advertising  rate  per  1,000  of 

actual  circulation,  per  insertion,  on  a 
yearly  basis? 

18  Should  an  extra  price  be  added  to  card  rates 

fnr  contracts  that  call  for  the  insertion  of 
Numbered  advertisements  on  special 
days,  where  full  space  is  to  be  dedu;ted 
lor  errors  of  insertions? 

19  Should  the  growing  practice  of  advertisers 

and  advertising  agents  of  sending  matrices 
to  papers  instead  of  electros,  throwing 
the  e>pense  and  iroubleof  making  stereo 
type  cuts  on  to  the  papers, be  discouraged? 

20  What  is  the  most  practical  method  in  com- 

posing-room and  counting-room,  of  keep 
ing  run  of  and  guarding  against  wrong  in- 
sertions of  contract  advertisements  thnt 
run  by  numbers,  and  on  special  days  wiih 
special  positions? 

MECHANICAL. 

21  What  is  a  fair  average  product  per  hour  for 

competent  linotype  operator.-.? 

22  What  can  be  substituted  for  gas  to  keep  the 

linotype  metal  pots  hot  in  case  the  gas 
supply  is  suddenly  cut  off? 

23  Has  the  user  of  linotype  machines,  whether 

owner  or  renter,  the  legal  right  to  have 
new  parts  manufactured  bv  others  than 
the  M  ergenthaler  Compan j  ?  If  ;o,  would 
there  be  economy  in  uniting  to  send 
crders  to  an  outside  shop? 

24  Have  any  newspapers  yielded  to  the  demand 

of  the  I.  T.  U.  that  linotype  machinists 
shall  be  selected  from  the  membership  of 
the  local  I.  T.  U. 

25  Can  presses  be  driven  successfully  by  electric 

motors  attached  direct  to  the  press,  with 
out  belting?  Is  there  enough  loss  of  power 
in  driving  presses  by  electric  motors  to 
make  a  material  increase  of  expense? 

26  Folding,  wrapping  and  mailing  machines. 

27  Rubber  press  rollers  instead  of  composition 

rollers. 

28  Improvements  of  healing  linotype  metal. 

EDITORIAL. 

29  Typewriters  for  editorial  departments.  Do 

they  lower  the  literary  grade  of  the  work 
done  by  reporters? 

30  Should  a  newspaper  furnish  members  of  the 

editorial  staff  with  stationery  supplies, 
particularly  lead  pencils  ? 

31  Is  a  city  news  press  association,  making  a 

common  report  of  city  news  to  all  the 
newspapers  in  the  same  city,  a  desirable 
form  of  co-operation  ? 

32  What  is  the  rule  in  regard  to  paj  ing  car 

fare  for  reporters  on  the  local  staff  of 
newspapers  ?  Is  it  the  custom  to  pay  all 
expenses  for  car  fare  ? 

CIRCULATION. 

33  What  is  tne  best  method  of  keeping  sub- 

scription lists  ? 

34  Provinz  newspaper  circulation,  guarantee 

bonds,  etc. 

35  Is  the  drift  toward  1  cent  papers,  or  is  the 

experience  of  these  who  changed  from 
2  cents  to  I  cent  so  unsalL-factory  that 
they  are  likely  to  go  back  ? 

36  A  remedy  for  the  extortion    practiced  by 

news  companies  by  asking  5  cents  for  i 
and  2  cent  papers. 

37  Ought  subscribers  to  a  weekly  to  be  taken 

for  shorter  periods  than  one  year — for 
example,  for  six  months,  three  months  or 
one  month  ? 

38  The  best  means  of  building  up  the  local  cir- 

culation of  a  morning  paper  in  a  city 
where  the  people  have  become  accus- 
tomed to  reading  evening  papers? 

39  The  best  means  of  building  up  the  local  cir- 

culation of  an  evening  paper  in  a  city 
where  the  people  have  become  accus- 
tomed to  reading  morning  papers? 

40  What  benefits,  if  any,  come  from  the  pub- 

lishing of  special  editions,  like  "  Christ- 
mas Number,"  "  Fourth  r  f  July  Number," 
"  Bicycle  Number,"  etc? 

41  The  success  of  newspapers  using  colored 

covers  to  increase  circulation? 

42  What  is  present  status  in  reftrer.ce  to  colored 

supplements,  books,  pictures,  music,  art 
and  fashion  supplements,  and  all  other 
calculat'on  schemes? 

MISCBLLANHOUS. 

43  Would  it  be  advisable  to  hold  the  annual 

meetings  of  the  Publishers'  Association 
in  sections,  to  consider  separate  lines  of 
topics  in  each  section,  several  sections 
holding  meetings  at  a  time? 

44  Is  it  practicable  to  establish  a  joint  collec- 

tion agent  to  make  the  American  News- 
paper Publishers'  Associaticn  the  regular 
agency  to  collect  the  advertising  accounts 
of  its  members,  so  as  to  eniorce  prf  mpt 
payments  to  all  newspapers  at  a  fixed  and 
uniform  date  each  month? 
46  When  a  perfectly  straight  account  is  sent  to 
the  New  York  office  for  colleciion,  by  a 
member,  why  is  it  not  collected  ? 

46  Can  the  newspapers  prevent  telegraph  and 

telephone  companies  from  peddling  elec- 
tion, prize  fighting  and  other  news  ?  How 
can  ihey  be  induced  to  stop  selling  news 
bulletins  to  the  general  public  ? 

47  Why  should  the  Western  Union  Telegraph 

Company  enter  the  field  in  competition 


with  newspapers,  by  selling  election 
bulletins" ,so  covering  by  bulletin  any  spe- 
cial or  extraordinary  news  feature  ?  What 
action  should  be  taken  by  this  Associa- 
tion, to  bring  the  matter  before  the  man- 
agement of  that  corporation — by  petition, 
or  by  the  appointment  of  a  committee  ? 

48  Is  it  possible    for  the  newspapers  of  the 

country  to  stop  the  circulation  and  publi- 
cation of  news  by  the  telegraph  and  tele- 
phone companies  ? 

49  Protection  against  the  Photographers'  Copy 

right  League. 

50  Free  pulp  and  paper. 

51  Our  abominable  libel  laws. 

52  What  is  the  quickest  way  to  bulletin  electi  jn 

returns  ? 

53  The  benefits  of  newspaper  bulletins  and  the 

best  method  for  displaying  the  same. 

54  Can  a   newspaper  enforce  an  advertising 

contract  by  collecting  the  full  amount  due 
for  the  space  contracted  for,  if  the  adver- 
tiser stops  before  the  contract  has  been 
completed  ? 

55  How    should  a  newspaper  determine  its 

profits — by  considering  the  money  earned 
or  the  money  collected  ? 
56.  Can  newspapers  agree  upon  a  code  of  ethics 
to  be  followed  in  the  matter  of  employes, 
so  that  one  paper  will  not  tempt  away  an 
employe  of  another  paper  by  offering 
higher  wages  ? 

57  Counting-room  methods. 

58  Does  any  office  run  a  loan  society  for  em- 

ployes ? 

59  What  is  the  general  rule  of  newspapers  in 

respect  to  making  cash  contributions  in 
aid  of  charitable  institutions  or  works  of 
charity?  Advertising  in  charity  papers 
and  programmes,  etc,? 

60  Should    mail    containing    remiitances  of 

nioney  be  received  by  newspapers  at 
night  and  opened  by  night  clerks? 

61  Lower  prices  lor  miscellaneous  or  syndicate 

plates  or  matrices. 

O2  The  substitution  by  different  dealers  through- 
out the  country  of  other  goods  than  those 
called  for  by  customers,  the  demand  for 
which  has  been  created  by  extensive  ad- 
vertising in  the  columns  of  daily  news- 
papers. For  example,  customers  calling 
for  Paine' s  Celery  Compound  are  given  a 
substitute  called  Payne's  Celery  Com- 
pound; Good's  Sarsaparilla  instead  of 
Hood's:  Emulsion  of  Codliver  Oil  instead 
of  Scott's;  Harter's  Little  Liver  Pills  in- 
stead of  Carter's,  etc.  ' 

63  Experience  of  members  using  presses  thit 
make  only  two  folds.  Do  they  find  it 
necessary  to  have  the  papers  for  their 
mail  list  folded  by  hand?   If  not,  how  do 


they  overcome  the  objection  of  postmas- 
ters who  cite  Article  No.  307,  P.  L. 
and  R.? 

64  Fxpeiience  of  mtmbers  in  making  arrange- 
ments to  have  the  United  States  mail 
wagons  call  at  newspaper  office  for  paper 
mail.  Are  arrangements  made  locally,  or 
is  it  by  special  permission  of  the  De- 
partment at  Washington  ? 


BROOKLYN  NEWSBOYS  PROP- 
ERLY BARRED. 

Brooklyn,  in  the  spirit  of  metropolitan 
experience,  has  found  it  necessary  to  ex- 
clude newsboys  from  the  street  cars. 
The  New  York  cable  road  people  avoided 
accidents  long  ago  by  keeping  the  news- 
boys off  the  cars. 

The  trolley  roads  ot  Brooklyn,  after 
several  experiences  with  the  courts,  have 
decided  to  avoid  payment  of  damages 
by  enforcing  rules  excluding  newsboys 
from  the  cars.  Amputated  nether  limbs 
of  newsboys  cost  more  than  their  weight 
in  gold,  and  the  public  is  now  asked  to 
buy  its  papers  before  entering  the  cars. 


EDITOR  IN  SERIOUS  TROUBLE. 

Charles  H.  Slack,  editor  of  the  Bristol 
(Tenn.)  Daily  Courier,  has  been  bound 
over  to  the  Federal  Court  on  a  charge 
of  sending  obscene  matter  through  the 
mails.  Slack  is  one  of  the  best  known 
newspaper  men  in  Tennessee  and  has 
been  very  popular.  His  offence  lies  in 
some  personal  editorials  published  over 
his  signature. 


The  charitable  people  of  New  Haven 
have  seen  the  advantage  of  putting  in 
the  hands  of  the  local  press  club  the 
funds  and  provisions  they  wish  to  have 
distributed  to  the  needy  poor. 

A  better  medium  tor  distributin.^ 
charity  could  not  be  iinagined,  for  the 
members  of  the  New  Haven  Press  Club 
are  all  active  workers  who  have  seen 
suffering  in  the  pursuit  of  duty. 


NEWSPAPER  PROPRIETORS 
DINED. 

Colonel  E.  H.  Woods  and  Fred  E. 
Whiting,  publisher  and  business  manager 
"f  the  Boston  Herald,  were  dined  at 
Young's  last  week  by  a  company  of 
aljout  fifty  of  their  friends  in  Boston  and 
vicinity.  The  dinner  was  a  testimonial, 
especially  celebrating  their  return  to  the 
active  management  of  the  Herald.  Frank 
B.  Stevens  presided. 

The  table  was  decorated  beautifully 
with  flowers,  one  of  the  largest  pieces 
bearing  the  card  of  U.  K.  Petiinglll,  who 
was  unable  to  be  present. 

In  introducing  the  guests  Mr.  .Sic 
vcns  paid  a  high  tril)Uie  to  the  //i-r- 
flA/ as  a  paper  of  tremendous  influence, 
politically  and  socially,  remarking  that 
it  was  honor  enough  for  any  man  to  be 
publisher  of  so  great  a  newspaper. 

Col.  Woods  responded  in  happy  vem. 
siying  good  words  of  the  paper  on 
which  he  started  as  a  boy,  and  thanking 
the  company  for  its  good  wishes,  ex- 
piessed  in  freciuent  applause. 

Mr.  Whiting,  in  response  to  an  elo 
quent  tribute  to  his  good  fellowship  and 
business  ability,  thanked  his  friends  most 
heartily  for  their  messages  of  good  will 
and  congratulation.  He  tol  1  a  laugh- 
able story,  and  closed  with  an  eloquent 
tribute  to  Col.  Woods. 

Everybody  had  something  handsome 
to  say,  and  the  dinner  ended  at  a  kie 
hour  with  "Auld  Lang  Syne"  sung  in 
chorus. 

For  our  excellent  portrait  of  Mr. 

Whiting  we  are  indebted  to  the  New 
England  Printer.  It  will  be  remem- 
bered that  an  equally  excellent  portrait 
of  Col.  Woods  was  presented  in  our  issue 
of  two  weeks  since. 


RECENT  LIBEL  LITIGATIONS  OF 
REAL  INTEREST. 

The  libel  suit  against  the  Ottawa 
(Can.)  Citizen  which  grew  out  of  a 
quarrel  between  two  local  coroners, 
who  both  wanted  to  hold  inquests  on 
one  body,  ended  in  a  victory  for  the 
newspaper  attacked.  Coroner  Free- 
land  asked  for  damages  because  the 
Citizen  commented  upon  the  difficulty 
as  "a  ghoulish  dispute,"  "a  case  of 
watching  a  body  all  night  to  secure  a 
paltry  fee,"  "an  unseemly  quarrel 
between  two  coroners."  Damages 
were  also  asked  because  the  Citizen 
published  an  extract  from  the  Hamilton 
Herald,  suggesting  "  the  body  be  cut  in 
two,  so  each  could  hold  an  inquest." 

The  jury  in  the  $10,000  libel  suit  of 
Mrs.  Lucy  Likens  against  the  proprie- 
tors of  the  Henderson  (Ky.)  Daily 
Gleaner,  returned  a  verdict  for  the 
plaintiff,  awarding  her  damages  for 
S300  and  costs.  An  appeal  will  prob- 
ably be  taken  by  the  defendants.  The 
suit  was  based  on  an  article  in  the 
Gleaner  over  a  year  ago  in  reference  to 
a  shooting  scrape  between  the  plaintiff's 
husband  and  one  Samuel  Griffin.  The 
jury  stood  five  for  I  cent  and  costs,  while 
seven  ranged  from  $1,000  to  $7,000. 

The  Carthage  (Mo.)  Democrat  has 
been  sued  for  $10,000  damages  for 
an  alleged  libelous  story  connecting  P. 
D.  McBride  with  an  abortion  case  in 
which  another  McBride  was  involved. 

The  libel  case  of  Mrs.  Mamie  Roberts 
against  Editor  McKee  of  the  Lebanon 
(Ind.)  Pioneer,  for  $10,000  damages, 
has  resulted  in  a  verdict  for  $1  in  favor 
of  the  woman.  The  editor,  in  publish- 
ing a  news  item,  mixed  Mrs.  Roberts' 
nanJe  with  that  of  another  woman.  He 
made  an  immediate  retraction. 

James  W.  Maloy,  editor  of  the  Sum- 
mit Hill  (Pa.  has  been  arrested 
and  released  on  bail.  Joseph  Fischer, 
an  ex  district  attorney,  charged  Maloy 
with  libeling  him  in  the  Record. 


THE  PRESS  HONORED. 

George  M.  Francis,  editor  of  the  Napa 
(Cal.)  Register,  one  of  the  California  re- 
publican electors,  was  chosen  by  his  col- 
leagues to  carry  to  Washington  the  of- 
cial  returns  of  the  presidential  election. 
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ADVERTISEMENT  RATES. 

Tkansient,  50  cents  a  line,  agale  measure- 
ment (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position',  75  cents, 
and  on  first  page,  $1  per  line  each  insertion,  wiih- 
out  discount.  « 

Small  advertisements  under  classified  headings, 
such  as  situations  Wanted,  Help  Wanted,  For 
Sile,  To  L^t,  Instruction,  Writers,  Correspond- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 

WE  CAN  NOT  "EXCHANGE." 
It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  new  piper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

OUR  CHOICEST  "bargains."' 

No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  $25  we  will  send  25  annual  sub- 
scriptions, 

BOUND  VOLUMES. 

For  $2.50  we  will  send  a  bound  volume  of  the 
last  half-year,  March  to  August,  inclusive ; 
or  for  $5  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  iSg*;, 
inclusive. 


ILLINOIS  LEGISLATION. 

The  attempt  to  railroad  through  the 
two  houses  of  the  legislature  of  Illinois 
a  law  repealing  the  present  just  statutes 
in  regard  to  libel  has  met  with  a  set- 
back, one  severe  enough  to  suggest  ulti- 
mate defeat. 

There  is  still  a  chance  that  the  legal 
fraternity  of  an  order  which  is  asso- 
ciated with  politics  of  the  quotation  kind 
— afraid  of  public  print — may  succeed  in 
restoring  to  Illinois  the  ancient  English 
Common  Law  as  it  relates  to  libel  litiga- 
tion. 

This  was  founded,  of  course,  on  the 
idea  that  the  power  of  the  press  inter- 
fered with  the  prerogatives  of  royalty, 
and  that  the  divine  right  was  in  danger 
of  democratic  truth  telling — the  dyna- 
mite destined  to  awaken  men  to  a  proper 
conception  ot  the  fact  that  trembling  at 
tyranny  is  a  foolish  fear  due  to  ignor- 
ance  of  social  affairs  as  seen  in  the  light 
of  common  sense  and  mutual  muscle. 

Repealing  the  libel  law  of  Illinois 
would  have  put  the  state  on  the  basis  of 
the  ancient  English  law  which  has  been 
changed,  even  in  conservative  Great 
Britain,  and  the  idea  of  repeal  was  one 
of  revenge  against  a  diligent  press.  The 
papers  of  Illinois  may  rightly  be  proud 
that  they  caused  the  hostility  and  also 
that  they  stopped  the  scheme  of  railroad- 
ing the  repeal  through  the  Legislature. 

The  law  of  libel  in  Illinois,  enacted  in 
1895,  protects  newspaper  publishers 
from  merely  malicious  or  mercenary 
prosecution.  It  provides  that  if  a  wrong- 
ful statement  shall  be  made  regarding 
personal  character,  a  fair  acknowledg- 
ment by  the  publisher  that  injustice  has 


been  done  and  a  full  retraction  shall  be  a 
bar  to  demands  for  any  punitory  verdict. 

The  Chicago  Chronicle  has  expressed 
the  reasons  of  the  Legislature  for  trying 
to  turn  back  to  medijeval  methods  in  a 
couplet  which,  running  as  follows,  tells 
the  truth  in  a  sentence: 

No  thief  e'er  felt  the  halter  draw 
Wiih  good  opinion  of  the  law. 

In  further  explanation  of  the  attempt 
to  destroy  the  good  work  of  a  previous 
legislature,  the  Chronicle  and  the  other 
Chicago  papers  point  out  very  properly 
that  an  honest  jury  always  will  protect 
a  publisher  against  malignant  prosecu- 
tion. Few  convictions  occurred  even 
under  the  old  law.  < 

The  new  law  is  evidence  of  progress 
in  legislation.  It  recognises  the  modern 
daily  press,  with  its  multiplied  processes 
for  procuring  news  and  its  methods  of 
editorship  and  publication.  The  attempt 
of  a  machine  and  political  gang  to  pro 
cure  its  repeal  because  they  had  been 
lampooned  and  caricatured  is  impudent 
beyond  description. 

It  looks  now,  since  the  railroading  pro- 
cess is  ended,  as  if  common  sense  would 
rule  the  day,  and  Illinois  hold  to  her 
just  law  of  libel. 

A  CONFUSED  COMBINE. 
The  New  York  dry- goods  combination 
people  find  themselves  to  day  in  the 
awkward  position  of  the  children  who, 
in  a  game  of  "tag,"  could  not  find  an 
"it." 

The  combination,  through  its  agent, 
has  made  another  attempt  to  bring  into 
its  fold  the  big  firm  of  Ludwig  Bauman. 

They  found  in  David  Froelich  a 
tartar,  one  who  in  the  language  of  the 
profane  might  have  told  them  to  go  to 
an  elsewhere  that  is  sometimes  spoken 
ot  as  "  downward,"  but  contented  him- 
self with  remarking  that  he  and  his  firm 
were  not  ot  the  leather  of  certain  birds 
now  flocking  together. 

Other  firms  laughed  at  the  representa- 
tive of  a  clique,  and  referred  him  to 
Wanamaker's,  where  he  learned  that 
the  big  combination  was  looked  upon 
as  a  scheme  born  of  brains  looking  only 
for  all-the-best-of-it  on  a  purely  personal 
basis. 

The  situation  as  explained  in  last 
week's  Fourth  Estate  has  been  com- 
mended to  the  combine  as  an  instruc- 
tive study.  Unless  something  marvel- 
ously  impossible  happens  before  many 
moons,  the  combination  of  dry  gooJs 
firms  allied  in  an  effort  to  break  down 
legitimate  advertising  rates  will  find 
itself  in  the  very  awkward  position  of 
having  to  acknowledge  its  mistake  when 
again  seeking  individual  rates. 

A  "  Chinese  wall "  combination,  that 
keeps  from  the  affiliated  dry  goods  stores 
the  large  trade,  due  to  liberal  advertis- 
ing, the  crowds  surging  elsewhere,  is 
bound  to  come  to  grief  and  be  broken 
sooner  or  later. 

The  present  combination  was  skillfully 
planned  at  a  time  when  the  competition 
between  the  newspapers  was  more  fierce 
than  it  had  been  in  a  half  generation. 
It  was  clever  enough  in  theory.  It  is 
not  working  well  in  practice. 


BICYCLE  ADVERTISING. 

The  current  bicycle  shows  have  at- 
tracted a  good  deal  of  attention.  It  is 
natural  for  dailies  issued  in  a  city  in 
which  one  of  these  shows  is  in  progress 
to  devote  much  news  space  to  it,  lor  a 
large  volume  of  extra  advertising  in  the 
local  dailies  is  usually  a  result  while  the 
show  continues. 

It  will  be  strange,  however,  if  a  de- 
cided movement  does  not  soon  set  in 
against  bicycle  exhibitions  of  this  de- 
scription. Although  the  managers  of 
these  exhibitions  have  hitherto  found 
them  very  profitable,  there  is  a  growing 
sentiment  among  the  exhibitors  that  the 
money  they  are  compelled  to  devote  to 
the  exhibition  of  their  goods  is  too  great 
for  the  benefit  derived. 

The  expenses  incurred  by  the  makers 
of  bicycles  and  bicycle  goods  are  heavy, 
and  the  same  amount  of  money  would 
certainly  bring  very  much  better  return 
in  the  end  if  it  were  devoted  to 
newspaper  advertising.  The  money  used 


by  a  concern  to  cover  a  display  lasting 
six  or  seven  days  would  pay  for  a  good 
advertisement  for  many  weeks  in  a  good 
list  of  papers.  The  moral  effect  of  the 
bicycle  show  is  fleeting,  whereas  the 
newspaper  advertising,  secured  at  the 
same  expense,  would  cover  a  long  period. 

It  would  seem  also  that  the  effect  of 
these  bicycle  shows  on  some  of  the  news- 
papers themselves  is  not  l)eneficial.  A 
number  of  daily  papers  will  insert  adver- 
tisements of  bicycles  at  a  greatly  reduced 
rate,  although  there  seems  to  be  no  good 
reason  why  this  peculiar  discrimination 
should  be  made  in  favor  of  the  bicycle 
manufacturers. 

It  there  is  one  field  of  manufacture 
which  has  been  profitable  in  this  country 
(luring  the  past  four  or  five  years  it  is 
certainly  the  making  of  bicycles.  The 
profits  have  been  enormous.  That 
the  bicycle  makers  should,  notwith- 
standing, receive  a  rate  which  is 
so  much  less  than  the  ordi- 
nary rate  seems  illogical. 

One  class  of  advertising  medium, 
which  has  been  ignored  almost  wholly 
by  bicycle  manufacturers,  is  found  in 
dailies  published  in  cities  of  the  second 
or  third  rank.  As  a  rule,  these  dailies 
have  not  been  used.  The  service  they 
can  render  in  extending  the  trade  in 
bicycles  must  be  considerable.  This  class 
of  dailies  is  only  one  of  the  channels  to 
which  a  portion  of  the  money  spent  on 
bicycle  exhibitions  could  very  wisely  be 
diverted. 

WHEN  THEY  ARE  AT  HOME. 

Since  the  days  of  Dickens,  who  suf- 
fered with  the  notion  that  the  shop  keep- 
ing American  nation  loved  to  entertain 
British  "  lions,"  that  barked  only  on 
their  native  soil,  there  have  been  a  num- 
ber ot  visiting  English  artists  of  the  pen- 
cil-pushing profession,  for  surely  we  can 
count  in  that  class  the  novelist  soiling 
hii  fingers  in  recording  inspirations  just 
as  the  reporter  does  when  on  a  fire,  mur- 
der, or  suicide  assignment,  and  most  of 
them  have  forgotten  the  courtesies  ex- 
tended them. 

Space  limits  and  the  time  of  our 
readers  prohibits  any  enumeration  of  the 
clever  men  of  England  who  since 
Dickens  acquired  asses'  ears  while  in 
our  country. 

In  recent  years  there  was  here  a  host 
of  good  fellows  from  the  old  country 
whose  yenius  we  recognized  even  before 
it  had  met  with  moderate  regard  at 
home,  and  we  hive  loved  them  until  we 
lost  them  and  learned  later  that  returned 
to  their  own  soil  they  brayed  out  their 
remembrances  of  the  land  they  had  seen. 

Ian  Maclaren,  the  Rev.  John  Wat- 
son, D.  D.,  has  returned  to  England 
with  his  Scotch  dialect  unimpaired  by 
the  "  patois  "  of  America. 

Responding  to  the  toast,  "Journal- 
ism" at  a  banquet  in  l.iverpool,  Ian 
Maclaren  spoke  of  the  American  press 
as  he  thought  he  had  found  it. 

Stating  that  the  American  press  was 
not  appreciated  abroad  he  went  on  to 
say  that  the  Americans  make  it  "  un- 
commonly uncomfortable  for  those  not 
liked."  Incidentally  it  is  worth  stating 
that  he  was  handsomely  received. 

The  following  is  quoted  as  a  fair 
sample  of  what  this  visitor  had  to  say  of 
American  newspaper  men: 

Of  course,  they  have  a  [lively  imagination, 
because  ihe  climate  is  electric  and  the  people 
are  vivacious.  I  may  say  that  I  did  not  leave 
my  ship  and  land  upon  the  quay  in  a  full  suit  of 
kilts.  I  did  notoescend  the  gangway  waving 
salutations  in  Gaelic. 

If  there  does  happen  to  be  a  little  effer- 
vescence of  imagination,  a  graceful  humor 
playing  round  you,  it  is  always  most  kindly  and 
most  genial. 

Then  take  the  interviewers  about  whom 
such  terrible  things  are  said  in  this  country. 
They  really  don't  ask  the  questions  imputed  to 
them,  as  to  how  often  you  have  been  married? 
\Vhat  your  income  ii?  What  you  prefer  for 
dinner?  and  such  matters? 

Occasionally  (hey  do  ask  questions  which  it 
IS  not  prudent  for  a  man  to  answer,  but  which 
they  are  at  perfect  liberty  to  ask;  but  they  don't 
put  answers  into  your  mouih  which  you  never 
gave  them. 

They  put  down  what  you  said,  gracefully 
touching  It  up,  but  in  subslance  quiie  correct. 

Many  of  them  are  exceedingly  bright  men 
and  an  increasing  number  of  them  are  university 
men. 

What  strikes  one  so  much  in  the  American 
press  is  the  tendency  to  brevity.  Everything 


they  do  is  governed  by  brevity,  not  only  in 
their  papers  but  in  their  conversation.  This  is  a 
characteristic  of  the  people. 

The  brevily,  which  is  the  soul  of  wit, 
would  have  tempted  an  American  author 
to  say  a  few  good  words  without  further 
foolish  comment  on  the  people  who  en. 
tertained  him. 

The  truth  in  a  nutsh  II  is  undoubted 
that  our  Scotch  visitor  to  please  the  Eng- 
lish audience,  welcoming  him  home,  had 
to  say  every  now  and  then  in  his  speech 
a  stupid  thing  to  gain  the  appla  use  ap- 
propriate to  the  champagne  and  general 
joy  due  to  his  return. 

We  cannot  say  that  we  are  sorry  he  is 
gone  from  us,  for  we  are  filled  with  the 
fear  that  if  he  had  remained  climatic 
conditions,  combined  with  the  character- 
istics of  his  birthplace,  would  have  usurped 
the  laurels  of  the  imaginative  men  here 
who  deal  in  phrases  rega  dless  of  facts. 


NOTE  AND  COMMENT. 

The  Detroit  Journal,  believing  that 
actions  speak  louder  than  words,  has 
given  an  example  this  month  of  practical 
chanty  which  should  interest  every 
newspaper  publisher.  The  fact  that  its 
business  was  disturbed  to  the  extent 
that  its  delivery  wagons  were  in  con- 
stant use  in  distributing  food  and  fuel  to 
the  cold  and  hungry  ought  not  to  mean 
a  loss  in  circulation,  unless  the  citizens 
of  Detroit  are  blind  in  believing  that  it 
costs  nothing  to  do  good  deeds,  and 
this  is  certainly  not  so  of  a  city  like 
Detroit. 

The  Journal  advertised  that  it  would 
send  its  wagons  anywhere  in  its  city  to 
collect  contributions  of  clothing,  pro- 
visions and  food.  The  citizens  saw  the 
point  and  the  Journal  was  busy  in  do- 
ing good. 

The  same  paper  fostered,  boomed  and 
made  successful  an  entertainment  which 
enlisted  the  charitable  people  of  talent 
and  proved  that  big  hearts  beat  in  the 
breasts  of  Detroit's  people.  The  poor 
were  splendidly  aided. 

A  clever  idea  of  creating  needed 
charity  comes  from  Kalamazoo,  where 
the  Daily  Telegraph  started  a  bread 
contest.  Hundreds  of  loaves  were  re- 
ceived in  the  competition  and  all  were 
given  to  the  poor.  The  awards  were 
diplomatically  made,  and  the  non-prize 
winners  were  all  highly  commended. 
No  single  case  of  deatli  from  indigestion 
was  reported,  though  the  paper  took 
large  chances  in  its  practical  charity. 
The  Telegraph  evidently  knew  the 
ways  of  the  women  of  Kalamazoo. 


The  newspaper  artist  who,  since  the 
craze  of  illustration  stamped  its  tyrant 
heel  upon  the  hopes  of  space-writers,  has 
considered  himself  the  equal,  if  not  the 
superior,  of  his  brother,  the  reporter, 
should  read  with  interest  the  stories  of  the 
great  newspaper-art  exhibition,  to  be  held 
in  San  Francisco  by  the  Chronicle. 

It  will  further  interest  the  artists  to 
learn  that  the  success  of  the  scheme  is  so 
overwhelming  that  some  of  the  sketches 
will  be  hung  "high"  with  the  chance 
that  they  will  sell  better  when  they 
are  brought  down  to  be  sold  at  auction. 

The  San  Francisco  Chronicle  is  the 
recipient  of  congratulations  from  almost 
every  newspaper  in  the  country,  and  its 
idea  of  the  exhibition  will  prove  a  great 
charity. 

All  the  pictures  exhibited,  after  being 
displayed  for  four  days,  will  be  sold  for 
the  benefit  of  the  Chronicle' s  Relief 
Fund,  the  artists  exhibiting  having  gen- 
erously directed  that  such  disposition 
should  be  made  of  their  work. 


The  Cleveland  (O.)  Plaindealer  h^s 
gone  to  work  to  aid  the  worthy  poor  in 
plain-dealing  fashion.  The  paper  is  co- 
operating with  the  Salvation  Army  in 
the  distribution  of  aid.  Further  remark 
is  unnecessary,  for  we  are  told  that  good 
works  speak  lor  themselves. 

Charles  A.  Cooper,  editor  of  the 
Edinburgh  Scotsman,  has  lately  pub- 
lished a  volume  of  recollections,  his 
anecdotes  being  mostly  illustrative  of  a 
journalist's  experiences.    He  tells  one 
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delicious  story  of  a  dissipated  editor 
who  was  found  by  his  aid  every  evening 
at  his  potations. 

From  these  he  was  detached  for 
a  time,  in  order  that  he  might 
write  the  leader — which  he  wrote 
very  well— and  the  assistant  then  de- 
parted. 

One  night  the  tipsy  editor  was  fain  to 
be  let  alone.  "Give  me  the  Times," 
growled  he,  and  cut  the  leader  from  its 
broad  pages.  Pasting  this  on  a  bit  of 
paper  he  wrote  above  it:  "  What  does 
the  Times  mean  by  this?"  and  with 
this  marvellous  introduction  the  leader 
was  printed  next  morning. 

The  fine  sarcasm  could  not  have  been 
more  acute,  and  notwithstanding  Mr. 
Cooper's  story  we  are  inclined  to  the 
belief  that  the  editor  was  far  from  in- 
to.Kicated  when  he  executed  this  stroke 
of  genius,  unle  s  it  be  that  the  Latin 
proverb  " ///  Vino  Veritas"  was  ap- 
propriate on  that  occasion. 


The  Century  for  February  has  an  in- 
teresting and  instructive  article  on  the 
subject  of  monotypes,  an  old  art  re- 
cently reviewed.  It  is  written  by  Will- 
iam A.  Coffin,  who  evidently  knows 
what  he  is  talking  about. 


In  a  volume  of  personal  recollections 
which  has  recently  been  privately  issued 
there  is  an  amusing  story  told  of  an  old 
English  journalist,  Frederic  Guest  Tom- 
lin.  This  gentleman  edited  JerrohV s 
Newspaper,  and  one  day  found  his  office 
locked  and  the  office  boy  missing. 

When  the  boy  appeared  Tomlin  re- 
proved him  for  oversleeping,  a  charge 
which  the  boy  tearfully  refuted.  "It's 
this  way,  sir,"  he  said.  "  My  uncle  was 
hung  at  the  Old  Bailey  this  morning,  and 
although  we  weren't  on  speaking  terms 
with  him,  I  thought,  as  one  of  the  family 
I  ought  to  be  there." 

" Quite  right,"  said  Tomlin,  "never 
neglect  your  family  duties;  but  when 
another  of  your  relations  is  to  be  hanged, 
please  to  leave  the  office  key  under  the 
mat."   

The  Fourth  Estate  cannot  help 
feeling  a  sense  of  personal  loss  in  ihe 
death,  which  occurred  last  Saturday, 
after  a  brief  illness,  of  David  Ellis. 
Mr.  Ellis  was  a  compositor  in  the  office 
where  this  paper  is  printed,  and  had 
much  to  do  with  the  especial  care  of  it. 
He  was  one  of  those  men,  unfortunately 
only  too  rare,  who  are  always  anxious  to 
do  more  and  better  work,  and  his  early 
taking  off  is  much  regretted  by  many 
who  had  learned  to  respect  him  for  his 
manly  qualities. 

An  advertisement  that  was  striking, 
not  only  for  its  typography,  but  for  the 
sentiments  expressed,  appeared  in  the 
Staten  Island  News  Letter  for  February 
6.  The  advertiser,  a  local  corporation, 
says: 

One  of  the  most  successful  rail- 
road corporations  in  the  United 
States  is  the  Pennsylvania,  and  it 
owes  its  success  in  a  large  measure 
to  its  popularity,  which  is  due 
mninly  to  the  unfailing  courtesy  of 
its  management  and  it-t  employees. 

The  New  York  and  Staten  Island 
Electric  Com  iany,  which  proposes 
to  do  the  electric  lighiing  of  S  alen 
Island,  has  adopted  the  policy  of 
the  Pennsylvania  Company,  and 
will  prevent  comp  -tition  by  entirely 
satisfying  its  patrons. 

This  is  quite  a  compliment  to  the 
Pennsylvania  Railroad,  and  the  best  of 
it  is  that  it  is  true. 


Instructive  to  the  youth  fired  with 
journalistic  ambitions  and  interesting  to 
those  who  have  experienced  the  news- 
paper sensation  is  an  article  in  a  Penn- 
sylvania paper  headed:  "Journalism: 
Advice  to  New  Beginners." 

There  is  a  good  deal  of  common- sense 
in  the  article  with  the  headlines  as 
quoted  above,  but  there  has  been  in 
some  critical  minds  a  disposition  to 
resent  the  headline.  The  tautology 
may  be  due  to  a  printer's  desire  to  fill 
the  line,  but  has  left  the  paper  open  to 
the  ridicule  of  those  who  grow  funny 
when  they  discover  a  fault.  In  fact 
many  of  us  are  only  happy  in  fault- 
finding. 


PURELY  PERSONAL. 

J.  L.  Watson,  of  the  Houston  Post 
and  Mergenthaler  Linotype  Company, 
will  "take  a  holiday"  for  a  time  at 
Asheville,  N.  C. 

Just  what  Watson  will  do  with  a  holi- 
day his  friends  do  not  know  unless  he 


J.  L.  WATS3N, 

shall  occupy  himself  with  planning 
further  business  successes.  The  vaca- 
tion will  be  an  experience  to  this  man 
who  has  never  been  happy  uAess  hust- 
ling-   

William  Berri,  president  of  every- 
thing worth  b-ing  president  of,  has  been 
apppointed  by  the  mayor  of  Brooklyn  to 
a  trusteeship  of  the  Brooklyn  Bridge. 
Of  course  he  was  made  president  of 
the  board  of  trustees.  AH  good  things 
drop  "Bill"  Berri's  way,  among  others 
having  been  his  interests  in  the  Brooklyn 
Standard  Union. 


Joseph  Pulitzer  has  returned  to 
America  to  see  that  his  paper,  the  New 
York  World,  shall  do  better  than  doing 
well. 

Major  Z.  K.  Pangb  mN,  formerly 
editor  of  the  Jersey  City  Evening  Jour- 
nal, is  prominently  mentioned  and  urged 
as  minister  to  Honolulu.  One  of  his 
supporters,  it  is  said,  is  Vice-President- 
elect Hobart.  After  disposing  of  his 
interest  in  the  Evening  Journal  to  Shef- 
field Phelps  Mijor  Pangborn  visited 
Honolulu,  and  he  delivered  the  Fourth 
of  July  oration  there  last  year. 

M.  H.  de  Young,  of  the  San  Francisco 
Chronicle,  has  returned  to  America  after 
a  short  foreign  jaunt.  He  is  in  time  to 
take  part  in  the  Publishers'  meeting,  and 
will  participate  unless  other  important 
business  calls  him  away. 

WiLHELM  Rapp,  editor  in  chief  of  the 
Chicago  Staats-Zeitung,  celebrated  the 
twenty-fifth  anniversary  of  his  connection 
with  that  journal  last  week.  During  the 
day  he  received  many  callers  and  con- 
gratulatory messages.  Among  the  tes- 
timonials of  esteem  was  the  presentation 
of  poem  dedicated  to  the  veteran  writer 
and  inclosed  in  a  silver  frame  of  ornate 
design. 

St.  Clair  McKelway,  the  brilliant 
editor  of  the  Brooklyn  Eagle,  has  re- 
turned from  his  health-seeking  tour 
abroad  and  is  in  such  good  shape  that 
he  is  again  ready  to  electrify  Brooklyn 
and  the  rest  of  the  Greater  New  York 
with  his  genius. 

Rev.  Charles  Cuthbert  Hall, 
D.  D.,  who  was  recently  called  to  the 
presidency  of  Union  Theological  Semin- 
ary, New  York,  is  to  eiit  the  American 
edition  of  the  Expositor,  which  is  to  be 
published  by  Dodd,  Mead  and  Com- 
pany. 

John  Armstrong,  advertising  man- 
ai;er  of  the  Oxford  University  Press, 
New  York,  has  sailed  to  Europe.  He 
will  return  in  four  or  five  weeks. 


M.  C.  Reefer,  formerly  of  New 
York  and  more  recently  of  Cincinnati, 
is  now  located  in  Kansas  City,  where 
he  will  conduct  a  bureau  for  the  prepa- 
ration of  advertising  matter. 


George  B.  Luks,  the  widely-known 
artist  of  the  New  York  World,  was  mar- 
ried last  week  to  Miss  Emma  L.  Noble. 
Miss  Noble  is  a  sister  of  Mrs.  A.  C. 
Kenealy,  wife  of  "Alec"  Kenealy,  a 
newspaper  man  of  distinguished  ability. 


John  P.  Cozine,  editor  of  the  Shelby- 
ville  (Ky.)  News,  is  dead. 


D.  V.  Smith,  editor  of  the  Madrid 
(Ind.)  Register  News,  is  dead. 


WHO  HOLDS   THE  HALF-TONE 

RECORD  ON  FAST  PRESSES? 

The  following  letters  suggest  the  sus- 
picion that  the  air  of  the  effete  East  leads 
men  to  error: 


William  F.  Cody,  otherwise  known  as 
"Buffalo  Bill,"  has  gone  out  of  the 
newspaper  business,  the  Duluth  (Minn.) 
Press,  in  which  he  was  interested,  hav- 
ing been  merged  into  another  paper. 


John  L.  Smith,  editor  of  the  Win- 
chester (Ind.)  Democrat,  has  severed  his 
connection  with  that  paper  to  take  the 
editorial  management  of  the  Richmond 
(Ind.)  Sun.  He  has  been  succeeded  on 
the  Democrat  by  A.  C.  Hindsley. 


Louis  Spallings,  who  has  been 
identified  with  newspaper  work  in  Louis- 
ville, Ky.,  during  the  past  three  years, 
has  joined  the  New  York  Evening  Jour- 
nal. 


E.  B.  McKay,  who  has  won  his  way 
by  faithful  work  and  a  strict  attention  to 
business,  is  the  new  managing  editor  of 
the  Tampa  (Fla.)  Times. 


Reverend  Dr.  G.  H.  Dryer,  of 
Rochester,  N.  Y.,  has  been  appointed 
editor  of  the  Roman  World,  the  only 
American  journal  in  Italy.  Dr.  Dryer 
succeeds  Bishop  Hurst's  son  in  the  ed- 
itorship of  the  paper. 


J.  Flournoy  Crook  has  become  edi- 
tor of  the  Columbus  (Ga.)  Enquirer-Sun. 
Mr.  Crook  was  editor  of  the  Ledger. 

George  L.  Fielder,  formerly  of  the 
New  York  Evening  Post  and  later  of  the 
Times,  has  secured  the  position  of  busi- 
ness manager  of  the  Hartford  (Conn.) 
Post. 


SUCCESS  AND  ABILITY. 

Colonel  Charles  S.  Diehl,  Assistant 
General  Manager  of  the  Associated 
Press,  has  been  an  important  figure  in 
the  fight  between  the  new  press  associa- 
tions while  discharging  his  duties  in 
New  York,  in  a  cool-headed,  c>nscien- 
tious,  clever  manner. 

Those  who  have  had  dealings  with 
Colonel  Diehl,  including  his  enemies, 
have  recognized  in  him  a  square,  fair 
man.  The  old  saying  that  honesty  is 
the  best  policy  seems  to  be  the  motto  of 
his  make  up. 

Colonel  IJiehl  showed  his  inclination 
towards  newspaper  work  at  an  early  age 
when  he  began  publishing  a  paper  in 
Chicago  called  Our  Boys,  an  amateur 
effort  that  was  widely  quoted. 

As  a  young  man  he  joined  the  Chicago 
Times  as  a  reporter  and  rapidly  won 
promotion.  His  activity  in  the  Illinois 
militia  won  him  an  adjutant  generalship 
with  the  title  of  Colonel.  During  the 
last  of  the  great  Indian  wars  he  repre- 
sented the  Chicago  Times. 

For  some  years  he  was  the  San  Fran- 
cisco agent  of  the  Associated  Press. 

In  1S93  he  was  called  from  the  coast 
by  General  Manager  Melville  E.  Stone 
and  made  assistant  general  manager, 
with  offices  in  New  Vork.  His  record 
in  that  position  is  a  matter  of  current 
journalistic  history. 


OBITUARY  NOTES. 

The  Rev.  H.  C.  Benson,  D.  D.,  for 
some  years  editor  of  the  Pacific  Chris- 
tian Advocate,  Portland,  Ore.,  and  later 
also  editor  of  the  California  Christian 
Advocate,  San  Francisco,  and  for  a  term 
of  fifty-five  years  a  distinguished  clergy- 
man in  the  Methodist  Episcopal  Church, 
died  the  other  day  at  his  home  in  Santa 
Clara,  Cal.,  at  the  age  of  eighty-two. 


Matthew  G.  Upton,  the  veteran  San 
Francisco  journalist  and  editorial  writer, 
is  dead.  Upton  was  a  native  of  Ireland 
and  a  graduate  of  Dublin  University. 
He  went  to  California  in  1882,  but  com- 
menced his  journalistic  career  in  New 
York  several  years  earlier. 


E'iitor  The  Fourth  Estate: 

I  no'.e  with  some  interest  the  editorial 
in  your  current  issue  (28th)  concerning 
the  half-tone  work  attempted  liy  the 
New  York  Tribune.  We  have  been 
doing  half  tone  work  right  along,  not  only 
in  our  Sunday,  bu^  also  our  daily  issue. 
My  press  equipment  consists  of  three  3- 
deck  Sevmour-Brewer  presses,  which 
turn  off  a  24page  piper  in  book  form  at 
the  rate  of  15  000  an  hour. 

Ten  yeirs  ago  I  established  the  first 
photo-engraving  plant  in  the  Northwest, 
and  conceived  at  the  time  the  idea 
of  ultimate  photographic  reproduc- 
tion in  the  daily  press.  Our  first 
work  was  naturally  very  crude 
but  about  a  year  ago  we  got  tlie  process 
in  such  shape  that  we  were  able  to  turn 
out  pissable  and  creditable  work  in  the 
Sunday  paper  after  considerable  prepar- 
ation. 

Since  last  summer  I  have  further  de- 
veloped my  process,  so  that  I  am  able 
now  to  get  a  photograph  of  any  promi- 
nent person  mentioned  in  telegraph  as 
late  as  midnight,  and  have  a  half  tone 
portrait  in  my  paper  next  morning,  our 
presses  starting  promptly  at  3  A.  m.  I 
of  course  have  to  work  several  duplicate 
plates,  but  this  we  do  with  facility  in  our 
own  engraving  establishment. 

I  want  to  mention  two  instances 
which  show  the  value  of  my  day-to-day 
halftone  work.  A  short  time  ago  there 
was  a  great  deal  of  highway  ro'ibery  in 
the  city,  and  it  was  di-covered  that  the 
work  was  being  done  by  two  or  three 
young  men,  who  used  a  well  known  girl 
about  town  as  a  stool  pigeon. 

They  were  arreste  1  and  my  reporter 
learned  from  the  girl  in  the 
lock-up  that  there  was  but  one 
picture  of  her  extant,  and  that 
was  in  a  photograph  show  case,  in  a 
distant  part  of  the  city.  He  burglar- 
ized the  show-case,  and  at  m'dnight 
brought  in  the  photograph,  and  an  ex- 
cellent half  tone,  in  the  paper  next  morn- 
ing, presented  the  familiar  features  of 
the  young  woman. 

In  another  case  there  was  a  notorious 
bank  robber,  who  was  shot  at  Ada, 
Minn.  His  body  had  not  been  identi- 
fied. We  had  a  tip  that  he  was  a  cer- 
tain party  whose  picture  was  in  the 
Rogues'  Gallery.  At  midnight  we 
secured  his  picture,  presented  the  half- 
tone to  the  Northwest  the  next  morning, 
and  this  picture  in  our  paper  identified 
the  man. 

W.  E.  Haskell,  Manager 
Minneapolis  Times. 


Editor  The  Fourth  Estate: 

I  have  read  with  much  interest  and 
more  surprise  your  editorial  of  January  28 
on  "  half  tones  for  perfecting  presses." 
The  half-tone  process  which  you  char- 
acterize as  "anew  step  in  the  art  of 
newspaper  illustration "  has  been  in 
use  in  the  Dispatch  office  for  two  years. 
We  embed  the  half  tone  in  the  stereo- 
type plate  in  the  casting  box  by  a  much 
more  simple  and  rapid  process  than  that 
you  described  as  in  use  by  the  Tribune. 
We  use  these  half  tone  plates  daily  on 
our  three  perfecting  presses,  occasionally 
varying  their  appearance  with  the  use  of 
color,  also  on  the  same  presses. 

We  have  been  able  to  take  photo- 
graphs in  the  morning,  reproduce  in 
quadruplex,  and  print  in  our  afternoon 
editions  on  the  same  day,  completing 
every  detail  of  the  work  in  our  own 
plant. 

H.  T.  Black,  St.  Paul  Dispatch. 
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ADVERTISING  AGENCIES. 

AN  AD.  that  is  properly  located  in  the  right 
publication,  that  catches  the  eve  and  in- 
vites inspection,  in  nine  cases  out  of  ten  is  the 
work  of  the  expert.  We  furnish  experts  in  every 
depiriment.    Send  for  '  Our  New  Way.' 

DODD'S 

ADVERTISING 
AND 
CHECKING 

AGENCY 

Water  Street,  BOSTON 


M.  B.  WILSON 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 


THE  OULDEN  GATE  TU 


w.^       Do  you  want  to 
Know  Something 
about 

WriteTheFred.  E.        IvLw  1 
Klotz  Advg.  Ag'cy 

CH.c.oo.a.  pujLLERS 

SEND  10  CENTS  for  the  20th  edition 
of  my  Advertisers'  Hand  Book. 

Yours  for  business 

(and  more  of  it). 
712  Tremont  Temple,  HT    p    T7  XT'  A  M 
Boston,  Mass.        i  •  V-'.        V  /A.1N  O. 

Systematic  and  Persistent  Adver- 
tising THE  Sure  Road  to  Success 
IN  Business. 

XHE 

R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  Vork, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 
BUSINESS  HELPS. 

ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 
CHALLEN'S  RECORD  BOOKS 
Ruled,  printed  and  indexed  for  quick  entry  and 
reference.    Descriptive  circular  on  application. 
WaltkrW.  George,  150  Nassau  St.,  New  York 

A  LL  the  leading  English  Newspapers  and 
Periodicals  for  sale  by  the  International 
News  Company.  83  and  85  Duanest.,  New  York, 
one  door  east  of  Broadway. 

ADVERTISING  HELPS. 

New  PROOF  SHEET  ot 
advertising  electros. 
33  best  books  for 
prf  miums  or  mail  order 
business.  Our  system  i-;  perfect;  orders  mailed 
same  day  received.  T.  J.  Carey  &  Co  ,  24 
City  Hall  Place,  New  York 


FREE 


TUITION  IN  SHOR  THAND. 


CHORTHAND  by  mail.  Boys  and  giils 
earn  good  salaries  in  offices  ;  reporting, 
corresponding.  Full  cour^e,  $10.  First  lesson, 
10  cent?.  Address,  D.  Randolph,  Ph.  B., 
Himrods,  N.  Y. 


THE  SALE  WAS  VALID. 

Judge  Joseph  Hemphill  has  declined 
to  grant  the  petition  of  Congressman 
John  B.  Robinson,  asking  that  the 
sheriff's  sale  of  the  Morning  Republican, 
of  West  Chester,  Pa.,  be  set  aside.  Mr. 
Robinson  was  one  of  the  largest  stock- 
holders in  the  concern,  and  was  also  an 
endorser  on  its  note  for  $10,000. 

The  other  stockholders,  however, 
combined  against  him,  and  last  summer 
advocated  the  election  of  Judge  Thomas 
S.  Butler  to  congress.  Samuel  D.  Hall, 
of  Philadelphia,  subsequently  pushed 
the  corporation  and  then  purchased  the 
plant. 

STILL  ANOTHER  REMEMBERED. 

Mrs.  Lenore  Sherwood,  of  Canton,  O., 
assistant  editor  of  the  woman's  depart- 


FOR  SALE. 


BIG  CHANCE 
FOR  A  MAGNIFICENT  PRESS. 
■pOR  SALE. — A  four-deck  straight- line  press; 

prints6or7  columns  13  or  13X  ems  wide 
and  20  inches  in  length.  Prints,  4,  6,  8,  10  vr  12 
pages  at  the  rate  of  24,000  per  hour.  This  press 
has  been  used  but  a  short  time,  and  is  in  every 
way  as  good  as  new.  It  is  boxed,  ready  for 
immediate  delivery. 

A  full  stereotype  outfit  of  the  latest  design 
goes  with  this  machine. 

For  further  particulars  and  price,  address  F 
A.  Shaw,  care  of  The  Fourth  Estate. 


MODERN  PRINTING  OFFICE. 
Long  established;  good  location  (near  N.  Y. 
Post  Oflicc);  low  rent;  three  cylinder  and  three 
job  presses;  large  slock  of  job  and  body  type, 
etc.;  all  in  good  condition  for  best  work;  valued 
at  $12,000. 

CHEAP  FOR  CASH. 

Address  L  R.,  care  of  P.O.  Box  2752,  New  York. 

TTOR  SALE. — There  has  been  placed  in  my 
hands  for  immediate  disposal,  the  best 
weekly  newspaper  properly  in  ihe  Southern 
States.  It  is  located  at  Atlanta,  Ga.;  is  paying 
handsomely  now,  and  has  an  unlimited  field  ex- 
clusively its  own.  Owner  has  other  interests 
which  makes  sale  necessary.  Address,  C.  C. 
NiCHoi  p.  liox  435,  Atlanta,  Ga. 

pOR  SALE. — Newspaper  plant,  consisting  ol 
6-coIumn  quarto  Campbell  press,  three 
platen  presses,  140  fonts  of  job  and  advertising 
type,  full  newspaper  dress,  brevier  and  non- 
pareil.— Box  444,  Winona,  Minn. 

prOR  SALE. — A  first-class  weekly  country 
*■  newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Foi;rth  Estatb. 

BUSINESS  OPPORTUNITIES. 

*C  OnO  '■^''^  buys  daily  (Sco  circulation) 
ff^^V^UVJ  and  weekly  (1,200  circulation). 
County  seal,  5,000  population;  other  daily  dead. 
Siibsciiption  price,  $5  and  Si. 50  per  annum. 
Prefer  10  sell  onc  hall  interest  to  practical  man, 
as  it's  a  good  thing.  Address  L.,  care  Fourth 
Esto  te. 


WANTED  TO  PURCHASE. 

A  DVERTISEMENTS  under  this  clasiifica- 
tion,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

COX  DUPLEX  PRESS. 
V/rUST  be  good  as  new  and  very  low  for 
^  Spot  Cash.  Siate  size  and  give  full 
description.  Press  must  be  complete  and  to 
include  all  extras  belonging  to  it.  Address  S. 
R.  W.,  care  of  The  Foukth  Estate. 

\xriLL  PURCHASE  COUNTRY  REPUB- 
lican  newpaper.    "F"care  Fourth  Es- 


EDITORIAL  HELPS. 

NJEW    YORK    GOSSIP,    Social,  Personal, 
Dramatic,  Political,   furnished   by  well- 
known  writer.    Literary,   P.  O.  Box  2252, 
Nev  York. 


ment  of  the  National  Tribune,  was  not 
forgotten  by  its  deceased  proprietor. 
Captain  George  E.  Lemon.  She  is,  by 
his  will,  a  beneficiary  to  the  extent  of 
f  10,000. 


SITUATIONS  WANTED. 


BUSINESS  TROUBLES. 
The  International  Permanent  Exhibi- 
tion Company,  New  York,  has  made  an 
assignment  to  John  J.  McKelvey.  It  is 
a  New  Jersey  corporation  and  was  incor- 
porated in  April,  1895,  with  a  capital 
stock  of  $300,000.  It  succeeded  to  the 
business  ot  the  Pan  American  Company. 
The  Tropical  Decorating  Company, 
New  York,  has  also  made  an  assign- 
ment to  John  J.  McKelvey.  Albert  P. 
Bradstreet,  who  is  president,  is  the  vice- 
president  of  the  International  Permanent 
Exhibition  Company. 

Two  attachments  have  been  obtained 
against  the  Manhattan  Optical  Com- 
pany, manufacturers  of  photo  lenses, 
etc..  New  York,  with  a  factory  at  Cress- 
kill,  N.  J.,  one  for  $40,249  in  favor  of 
Cecilia  F.  Weber,  and  the  other  for 
$4,200  in  favor  of  Joseph  N.  Goldbacker. 
The  company  is  a  New  Jersey  corpora- 
tion, organized  in  May,  1892,  with  a 
capital  stock  of  $100,000.  It  has  adver- 
tised somewhat,  but  evidently  not  on  a 
sufficiently  enterprising  scale. 

Humes  Hall  has  been  appointed  re- 
ceiver for  the  R.  N.  Plummer  Company, 
publisher  of  the  American  Medical  Re- 
view, New  York.  The  company  was 
incorporated  in  August,  1 895,  with  a 
capital  stock  of  $12,000.  For  the  past 
»even  months  the  publication  has  been 


AXTANTED. — A  position  as  manager  or 
'  '  expert  solicitor  of  advertising  on  a  daily 
paper,  magazine  or  high-class  trade  paper  in  or 
near  New  York  City.  Have  had  15  years*  experi- 
ence and  can  furnish  unquestioned  references. 
Address  G  H.  H.,  care  The  Fourih  Estate 

OOOKKEEPIiR  AND  CASHIER.— A  com- 
^  peteiit  and  reliable  young  lady  of  eight 
years*  experience  with  present  employcris,  who 
are  closing  their  business,  desires  another  en- 
gagement. Address  M.  P.,  care  The  Foukih 
!•  state. 

A  YOUNG  MAN  of  8  years*  experience  in 
both  business  and  editorial  dcpirtme  its  of 
a  newspaper  would  like  position  in  daily, 
weekly  or  monthly  journal.  Good  references 
as  to  character  and  ability.  Address  B  ,  36 
West  92d  Sirce',  New  York, 

pIRSrCLASS    all-round    newspaper  man 
wants  responsible  position.    Long  experi- 
on  metropjlitan  daily  papers.    C.  H.  F  ,  care 

Fourth  Estate. 

V^OU  VG  M  VN  wants  position  in  any  depart- 
*     ment   newspaper  office  in  New  York  or 
vicinity.    Excellent  relerences.    Salary  moder- 
ate.   Address,  E.  G  ,  25  Rntgers  Place,  N.  Y. 

(-CIRCULATION  HUSTLER  wants  position, 
^  thoroughly  acqaainted  with  trade  through- 
out United  Slates.  Addres;,  Boomer,  Fourth 
Estatf. 

run  at  a  loss,  the  average  income  per 
month  having  been  $101,  and  cost  of 
publication  $276.  The  liabilities  are 
$1,923,  and  the  assets  quite  nominal. 

The  plant  of  the  Syracuse  Specialty 
Company,  Syracuse,  has  been  placed  in 
the  hands  ol  the  sheriff  on  executions  for 
$43,276,28.  The  company  manufac- 
tuied  the  Frontenac  Bicycle. 


AMUSEMENTS, 


MANY  RECENT  NEWSPAPER  IN- 
CORPORATIONS. 

Articles  incorporating  the  Graphic 
Publishing  Company,  ot  Louisville,  have 
been  filed.  The  Graphic  will  be  a  Sun- 
day paper,  and  will  make  its  first  ap- 
pearance February  14.  The  incorpor- 
ators are  F.  W.  Schaefer,  George  W. 
Smith  and  John  II.  Davidson. 

The  Merchants'  Illustrating  Company, 
of  Chicago,  has  been  incorporated  with 
a  capital  stock  of  $2,500,  to  furnish  mer- 
chants' illustrative  advertising;  incor- 
porators, Edgar  B.  Carrick,  Henry  M. 
Seligman,  E.  L.  Levi. 

The  Owl  Publishing  Company  of  New 
York  has  been  incorporatetl  with  a  cap- 
ital of  $10,000.  The  directors  arejud- 
son  Harmon,  Florence  B.  Harmon, 
Josephine  A.  Briggs,  George  Sykes  and 
Thomas  H.  Howree. 

The  Wholesale  Grocer  Publishing 
Company  has  been  incorporated  at  Chi- 
cago; capital  stock,  $5,000.  The  in- 
corporators are  R.  H.  Hobart,  L.  W. 
Phelps  and  C.  S.  Thoma?. 

The  Austin  (Tex.)  Gleaner  Company, 
of  Austin,  has  been  incorporated  with  a 
capital  stock  of  $5,000  by  A.  A.  Stiles 
and  others.  The  company  will  conduct 
a  printing  and  publishing  business. 

The  Research  Publishing  Company 
has  been  incorporated  at  Chicago,  III., 
with  a  capital  stock  of  $1,500  to  publish 
a  trade  journal.  The  incorporators  are: 
C.  F.  Davis,  R.  A.  Davis  and  W.  M. 
Davis. 

The  Little  Rock  Arkansas  Staats 
Zeitung  Publishing  Company  has 
been  incorporated  with  a  capital  stock 
of  $2,000.  E.  C.  Wehrfritz,  presidenl; 
F.  Rossner,  vice-president  and  G. 
Doerner,  secretary. 

The  Weeks  Publishing  Company,  Chi- 
cago, has  been  incorporated  with  a 
capital  stock  of  $30,000.  Theincorpora- 
tors  are  Alexander  Schraig,  William  Mil- 
lard and  Howard  Craig. 

The  National  Publishing  Company 
has  been  organized  at  Portland,  Me., 
for  the  purpose  of  carrying  on  a  pub- 
lishing, advertising,  book  and  binding 
business.  The  capital  stock  is  $100,- 
000.  Howard  G.  Scarborough,  of  Port- 
land, is  president,  and  Walter  C.  Scar- 
borough is  treasurer. 

The  Columbia  Realistic  Advertising 
Company  of  New  York  city  has  been  in- 
corporated with  a  capital  of  $30,01x1. 


Dalv*s,  Miss  Ada  Rehan,  8.15  p.m. 

Fifth  Avenue    Theatre,   "Dr.  Claudiu'," 

8.15  P.M. 

Garden  Thbatke,  "  Heartseasp,"  8,15  p  m. 
Garrick  I'heatke,  "  secret  Service,"  3.15  p.m. 
Herald  Square  Theatre,  "The  Girl  from 

Paris,"  8.15  P.M. 
Hovt's  Theatre,  "A  Contented  Woman," 

8.  )o  P.M. 

Knickerbocker  Theatre,  Ji,)hn  Hare,  8.15  p.m. 
KosTKR  &  Bial's, Vaudeville,  "  La  Belle  Oiero," 

8  P.M. 

Lyceum  Theatre,  "When  a  Man's  Married," 

8  10  p.M 

Olvmpia — .Music  Hall,  Vaudeville,  8.15  p.m^ 
Winter  Garden,  Bal  Champetre,  ti  p.m. 

Proctor's,  Vaudeville,  it  a.m  to  11  p.m. 

Wallack  s  Theatre,  "  Romeo  and  Juliet," 
8.15  P.M. 


The  directors  are  Effingham  H.  Nichols, 
Charles  A.  Galloney,  William  Harrison 
Brown,  Amos  H.  Calif  and  Charles  G. 
West  of  44  Broad  street.  New  York. 


RECENT  SUSPENSIONS. 

The  Evening  News  of  Finley,  O., 
has  suspended  publication  after  a  very 
short  existence. 

The  Milliken  (Mich.)  Express  is  dead. 

The  Manchester  (N.  H.)  Daily  Mir. 
ror  announces  the  suspension  of  its 
morning  edition. 

The  Jamestown  (N.  Y.)  Sunday  Sun, 
after  an  existence  of  twelve  years,  is  dead. 
The  Standard,  a  weekly  published  in 
connection  with  the  Sun,  will  be  con- 
tinued. 

The  Mt.  Cory  (O.)  fress  has  sus- 
pended. 

The  Buford  (Ga.)  Herald  has  been 
discontinued.  Edward  A.  Caldwell, 
the  editor,  is  to  begin  the  publication  of 
a  new  paper  at  Monroe,  Ga.,  to  be 
known  as  the  Messenger. 

The  Lacona  (la.)  Sentinel  has  sus- 
pended publication. 

The  Herald,  of  Bayard,  la.,  is  no 
more. 

The  St.  Joseph  (Mo.)  Daily  Journal 
has  suspended  after  an  existence  of  less 
than  a  year. 

NEW  ENTERPRISES. 

The  Texas  Country  School  Teacher 
is  the  name  of  a  new  paper  started  at 
Beeville,  Tex.  It  is  edited  by  J.  L. 
Lancaster. 

The  Hanson  Exchange  is  a  new  Ken- 
tucky paper  published  by  a  stock  com- 
pany. Prof.  K.  McCully  is  editor,  and 
T.  M.  Looch  secretary. 

The  Autocrat  is  about  to  commence 
publication  at  Denver,  Col. 

The  Daily  Star  has  begun  to  twinkle 
at  Cuero,  Tex. 

Barnesville,  Minn.,  has  a  new  paper — 
the  Record.  It  is  published  by  Charles 
E.  Colby. 

C.  O'Connell  Galvin  is  the  editor  and 
publisher  of  the  Worcester  (Mass.) 
Argus,  a  new  journalistic  venture. 

A  new  weekly  paper  has  made  its 
appearance  at  Tamaqua,  Pa.,  called  the 
Herald. 

The  Pendletonville  Phone  is  a  new 
Texas  paper.  W.  D.  Gilliam  is  pro- 
prietor, and  W.  L.  Wayland  managing 
editor. 

A.J.  Whitney  is  about  to  commence 
the  publication  of  a  paper  at  Bettsville, 
O.,  called  the  Sentinel.  There  ought  to 
be  a  field  for  the  paper,  as  Bettsville  has 
been  without  a  paper  for  six  years. 

Sellersville,  Pa.,  has  a  new  paper,  the 
Herald.  C.  R.  Addison  and  E.  E, 
Althouse  are  at  the  head  of  the  new  en- 
terprise. 

The  Democrat  is  a  new  democratic 
paper  which  has  entered  the  field  of 
journalism  at  Burlington,  la. 

The  Daily  Times,  with  C.  Walter 
Hawn  as  editor,  is  a  new  paper  pub- 
lished at  Woodbury,  N.  J. 
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PRINTERS'  SUPtLIES. 


PRINTERS'  SUPPLIES. 


BONNELL'S 

TKTT^Q  ALWAYS 
11\  GIVE  THE 

UTMOST 
SATISFACTION. 


To  Thh  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneous books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  printer's  standpoint. 

Harper  &  Brothers. 


THEJ.  HARPER  BONNELL  CO. 

New  York:  '"tSi.^^^^'SJ^,.^" 
Chicago  :  ■?    '9  quincy  street. 
Philadelphia  ;  '3  south  seventh  street. 


lySURAffCE. 

IT  LEADS  THEM  ALL! 

THE 

MUTUAL 
LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 
RICHARD  A.  McCURDY,  President. 
Nassau.  Cedar  and  Liberty  Streets. 

'PHE  LAWS  OF  MASSACHUSETTS 
A  PROVIDE  THAT  EACH  POLICY 
ISSUED  BY  THE  BERKSHIRE  LIFE 
INSURANCE  COMPANY  SHALL 
HAVE  A  DEFINITE  SURRENDER 
VALUE  IN  CASH,  OK  PAID-UP 
INSURANCE,  AVAILABLE  AT  THE 
END  OF  EVERY  YEAR  AFTER 
THE  FIRST. 

The  policy-holders  of  the  BERK- 
SHIRE are  absolutely  secured  against 
any  loss.  Every  policy  issued  by  the 
BERKSHIRE  becomes  practically  an 
endowment,  with  its  cash  values  availa- 
ble at  the  time  of  need.  Tables  of  cash 
values  endorsed  on  every  policy.  As- 
certain what  the  BERKSHIRE  can  do 
for  you  by  sending  your  age  to 

GEORGE  W.  ENGLISH, 

MANAGER  FOR  N.  Y.  &  N.  J., 

253  Broadway,  New  York. 

GOOD  LITERATURE. 

For  bound  VOLUMES 

of  The  Fourth  Estate  prompt  application 
shsuld  be  made,  as  the  earlier  volumes  are  al- 
most out  of  prmt. 

Vol.  I.,  March  to  August,  1894,  inclusive  $5  00 
Vol.  II.,  September,  1894,  to  February, 

1895,  inclusive   5  00 

Vol.  111.,  .Vlarch  to  August,  1895,  inclu- 
sive  .«   2  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive   2  50 

Vols.  I.  and  II.,  bound  together,  a  tew 

left  •  •  . .  xo  00 

Vols,  III.  and  IV  ,  bound  together,  March, 

1895,  to  February,  1896,  inclusive   5  oc 

Vol.  v.,  March  to  Ausu^t,  1896,  inclusive.    2  50 

i  ( AllT H EN  a  newspaper  man,  be  he  of  the  city 
*  •  or  country  press,  has  read  a  copy  of 
The  Fourth  Esiate  for  the  first  time,  the 
thought  thit  immediately  presents  itself  to  his 
mmd  i^: 

'  'Ttiat  is  a  paper  I  cannot  afford  to  do  with- 
out.' 

"  He  is  right.  And  usually  he  forthwith  be- 
comes a  patron  and  reader  regularly. 

*•  The  newspaper  maker,  in  counting  room, 
editorial -room,  composing-room  or  press-room 
who  does  not  read  The  Fourth  Estate,  does 
not  know  how  much  valuable  information  is 
getting  away  from  him."— Pittsburg  Post, 


TRAVEL. 


THE 

ENNSYLVANIA 
RAILROAD. 


P 


is  patronized  by  Metropolitans  because 
they  re  quire  the 

VERY  BEST  OF  EVERYTHIVG. 
and  recognize  that  it  meets,  as  a  public 
CArrier,  this  demand, 

LUXURY,  SPEED,  SECURITY, 
COMFORT,  RELIABILITY,  PRI- 
VACY AND  ALL  THE  MODERN 
CONVENIENCES  OF  TRAVEL, 

are  best  obtaine  i  on  the  unequaled  Pas 
senger  trains  ot  this 

GREATEST  OF  ALL  RAILROADS. 

No  Line  in  the  World 
Equals  the 

N.Y.  CENTRAL 

in  the  comlort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  bloclc  signals  in  the  world. 

iX  hours.  New  York  to  Buffalo ;  9!^  hours,  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago;  11%  hours,  New  York  to  Cin- 
cinnati; 29?^  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

PRESS  CLIPPINGS 

IN  a  RECENT  NUMBER  THE 
TRADE  PRESS  SAID: 

"The  Hotel  IVor/d  \ia,s  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  Park  Place, 
New  York.,  your  inquiry  will  receive 
prompt  attention. 

M ISC  ELL  A  NEOUS. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Department  for  the  Storage  lot  Trunkf , 
Silverware,  Jewelry,  etc.,  at  lowest  rates. 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS 

of  the  present  day,  in  order  to  properly  figure  on  all 
classes  of  work,  have  to  secure  as  cheap  composition 
as  possible  in  order  to  meet  competition.    It  is 
daily   demonstrated    by    over  SEVEN 
HUNDRED  printing  offices  that  the 

LINOTYPE 

reduces  the  cost  of  composition  from  30  to  60  per  cent. 
Why  not  try  it  ?    As  it  is  also  adapted  for  all 
classes  of  work  it  will  certainly  enable  you  to 

SAVE  MONEY. 


Write  or  call  for  terms,  specimen  of 
faces,  list  of  small  Linotype 
Plants,  etc. 

MERGENTHALER 
LINOTYPE  CO., 
Tribune  Building,  New  York  City. 


Easily  OrERATED. 


P.  T.  DODGE, 

President  and  Manager. 


No  Type  Smasher. 


''STANDARD  LINOTYPE  METAL" 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LoWENSTEiN  &  Bro.,  Proprietors, 
Telephone,  829  38th  Street.  Thirteenth  Avenue  and  20th  Street,  NEW  YORK,  U.  S.  A 


Now  THAT 

BUSINESS  IS  REVIVING 

\/0U  will  need  to  call 
on  the  Printer  to 
help  you  to  get  your  goods 
and  wares  before  the  pub- 
lic. Printer's  ink  helps 
business  along  wonder- 
fully. When  you  are  in 
need  of  printing,  if  you 
will  telephone  to 

The  Evening  Post  Job 

Printing  Office, 
corner  of  Broadway  and 
Fulton  Street,  and  ask 
them  to  send  a  represen- 
tative, it  may  be  to  your 
and  their  advantage. 
Telephone,  2626  Cortlandt. 

LINOTYPE  SAW  TABLE 

Indorsed  and  Recommended  by  the 
MERGENTHALER  LINOTYPE  CO. 


THE 


GOSS 


MANUFACTURED  BY 

F.  WESEL  M'F'G  CO., 
-84  Fulton  Street,  cor.  GoM  St.,  New  York. 


PATENTED  STRAIGHT-LINE 

spggj3  PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory,  i6th  st.  and  Ashland  ave., CHICAGO. 

NEW  YORK  OFFICE.  312  Temple  Court. 
BOSTON  OFFICE,  2  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 

HENRY   LINDEN MEYR  &  SONS 

PAPFR  ^^^^E 

-t-Av  HOUSES 

3X-37  E.  Houston  St.,  and  20  Beekman  St.,  N.Y. 
THE  LOVEJOY  CO.,      Established  1853. 

ELECTROTYPERS 

and  manufacturers  of  Electrotype  Machinery, 
44-46  Pearl  Street,  New  York. 

\\    F.  McCAFFERTY,  ELECTROTYPER, 

4»  AND  44  Bond  Strekt, 
PRANK  LESLIE  BtnLDiNG.  New  Yorlt. 

PRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 


PRESS  CUPPING.: 

DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 
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ADVERTISIMG  MEDIUMS. 

YOU 

CAN  COVER 
THE  FIELD 

most  completely  as  far  as 

WASHINGTON 

is  concerned  by  placing 
an    advertisement   in  the 

STAR 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores — occupied  by  white 
persons,  A  RECORD  UNEQUALED  ELSE- 
WHERE IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY,  Pottbr  Building, 

New  York  Representative. 

"boston' 

JOURNAL 

LEADING  REPUBLICAN  NEWS- 
PAPER  OF  NEW  ENGLAND. 

It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

CIRCULATION,  82,622. 


ADVERTISING  MEDIUMS. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  400,000  daily. 

Grots  rate,  75  cents  per  line.    Average  contract, 
about  50  cents  per  line. 

A  TRIFLE  CHEAPER: 

That   is  one   reason    why  the 

SAN 

FRANCISCO 


POST 


leads  in  the  evening 
field.  The  other 
reason  is  that  it  is  a 


GREAT  DEAL  BETTER 

than  its  contemporaries,  which,  how- 
ever, are  both  good  newspapers.  San 
Francisco  and  the  Pacific  Cfoast  give 
good  returns  to  advertisers. 

THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD 


ADVERTISING  MEDIUMS. 


THE 


NEW 


ORLEANS 
ITEM 

Makes  the  Following  Statements, 
and  is  Prepared  To  Back  Them  : 

That  it  has  a  larger  circulation  and  is 
delivered  directly  into  more  homes 
daily  than  any  other  paper,  morning  or 
evening,  published  in  the  South.  Ad- 
vertisers who  contemplate  advertising  in 
the  South  should  WRITE  FOR  RATES. 

THE  CHICAGO 

TIMES- 
HERALD 

enjoys  a  position  among  daily  newspapers 
second  to  none  in  Ameiica. 

INDEPEVDENT  IN  POLITICS, 
INFLUKN  riAL  IN  POWER, 

it  is  distinctively  the  people's  paper, 
lis  substantial  and  growing  circulation, 
BUILT  UPON  MERIT  ALONE, 

mikes  it  an  invaluable  advertising  medium. 


Chicago  Office,  | 
154  to  158  Washington 
Street. 


New  York  Office, 
i5ii  and  1513  American 
Tract  Building. 


JOURNAL 

Oldest  and  Best  Paper  in 

CHICAGO 


ADVERTISING  MEDIUMS. 

Leads  all  New  England! 

648,152 

was  the  circulation  of  the 

BOSTON 
HERALD 

on  November  4,  1896. 


This  is  the  new  "  High 
Water  Mark"  for  New 
England  Journalism. 

The  character  and  influence  of  this 
circulation  is  unsurpassed  by  that  of  any 
American  newspaper. 

THE 

CHICAGO 
CHRONICLE. 


Statb  of  Illinoi«,  I  „  . 
Cook  County,  } 

H,  W.  Seymour,  publisher  of  the  Chicago 
Chrorticte,  bemg  first  duly  sworn,  on  oaih.  says 
that  the  averagecirculation  of  the  Chicago  Chrtnt- 
icte.  for  the  year  ending  November  30,  1896,  is 

70,474  COPItS  DAILY, 

91,056  copies  Sunday. 

H.  W.  SEYMOUR. 
SwDrn  to  and  subsciibed  before  me  thi-i  sad 
day  of  December,  1896.    Lester  L.  Jonbs, 

Notary  Public 


A  DVERTISINGin newspapersof  "known cir- 

culation"  me  1 .-.  business."  Forparticu- 
lars  address  A.  KRANK  RICHARDSON,  Tri- 
ban«BIdg.,N.YChamb*ror  Commerce,  Chicago 


DID 
YOU  KNOW 
THAT 


STATEN  ISLAND 


HAS 
70,000 
POP.? 


THEIR 
HOME 
PAPER 
IS 


THE  NEWS  LETTER 


GET 
YOUR 
ADS 
IN  NOW 
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BENT  ON  BUSINESS. 


ANNUAL     MEETING     OF  THE 
AMERICAN  PUBLISHERS' 
ASSOCIATION. 

Gathering  of  Men  who  Direct  the 
Great  National  Enterprise  or 
Printing  the  News —Splendid 
Representation  ok  the  Publish- 
ing Profession  —Now  Actively  at 
Work  —  Their  Ban<,)Uet  Friday 
Night  at  the  Hoffman  House- 
Incorporation  Decided  On. 

The  eleventh  annual  meeting  of  the 
American  Newspaper  Publishers'  As- 
sociation, now  in  session,  promises  to 
eclipse  the  former  successful  gatherings 
not  only  in  point  of  numbers,  but  in  the 
activity  of  the  business  sessions. 

These  annual  gatherings  of  publishers 
of  America  are  a  feature  of  the  melro- 
politan  calendar,  not  in  the  public  light 
of  furnishing  a  spectacle,  but  in  the  busi- 
ness sense  of  a  body  of  men  gathered 
together  to  solve  by  mutual  conference 
the  many  perplexing  problems  of  one  of 
the  greatest  enterprises  in  the  country, 
involving  millions  of  money  and  billions 
of  brains. 

The  publishers  are  representative  of 
an  industry  which  once  prompted  a 
a  man  of  more  wit  than  prudence  to 
remark  that  it  gives  more  food  for 
thought  and  opportunity  for  denuncia- 
tion than  the  Devil  himself. 

It  might  further  be  said  in  the  light 
of  Edwin  Burke's  address  to  the  House 
of  Commons,  when  he  gave  to  the  world 
of  newspaperdom  the  title  of  the 
"  Fourth  Estate, "  that  these  publishers 
furnish  the  sinews  of  war  making  bold 
the  editorial  utterance  which  tells  the 
truth  of  governments  and  rules  nations. 

Filled  with  the  idea  of  "business  be- 
fore pleasure"  and  the  hope  that  the 
latter  will  compensate  for  the  toil  of 
dealing  with  great  problems,  the  mem- 
bers of  the  A.  N.  P.  A.  arrived  in  large 
numbers  on  Monday  and  assembled 
Tuesday  afternoon  at  the  Hoflfman 
House  to  confer  with  the  proprietors  of 
proprietary  articles  on  the  question  of 
substitution. 

The  regular  session  opened  yesterday 
when  the  business  was  begun  as  outlined 
in  The  Fourth  Estate  last  week. 

It  has  been  decided  to  incorporate  the 
association  under  the  New  York  laws. 

The  great  banquet  will  be  Friday 
night  at  the  Hoffman  House  when  con- 
gratulations will  be  in  order. 


CHARGED  WITH  EMBEZZLING. 
Benjamin  O.  Flower,  formerly  editor 
and  treasurer  of  the  Arena  Magazine 
Publishing  Company,  and  C.  Zeldon 
Smart,  former  business  manager  of  the 
company,  were  arraigned  m  Boston 
Tuesday,  charged  with  embezzling 
82,700  fiom  H.  D.  Campbell,  of  Lynn. 
Both  pleaded  not  guilty,  and  the  case  was 
adjourned  for  a  week. 


GEORGIA  CHANGES. 
The  directors  of  the  Jackson  (Ga.) 
Herald  have  selected  J.  M.  Holden  to 
edit  the  paper  for  the  present  year. 

The  Albany  (Ga.)  Herald  has  been  or- 
ganized into  a  stock  company  to  be 
known  as  the  Herald  Publishing  Com- 
pany. The  president  is  H.  M.  Mcin- 
tosh; manager,  C.  G.  Link,  and  the 
secretary  and  treasurer  is  H.  T.  Mcin- 
tosh. The  directors  are  H.  M.  Mcintosh, 
Edward  L.  Wright,  C.  W.  Tift,  J.  R. 
Whitehead  and  II.  A.  Tarver,  Jr. 


A  CONSOLIDATION. 
Every  Saturday,  published  at  Vine- 
land,  N.  ].,  has  been  purchased  by  Mrs. 
E.  M.  C.  Webster  and  George  W. 
Crosscup.  Mr.  Crosscup  is  pub'isher 
of  the  Recorder  and  Guest,  another 
Vineland  weekly,  and  that  paper  will  be 
consolidated  with  Every  Saturday. 


BAD  BLAZE  IN  PITTSBURG. 


Destruction  of  the  Post's  Home 
AND  Damage  to  the  Commercial 
Gazette. 

The  office  of  the  Pittsburg  Post  was 
almost  totally  destro;  ed  by  hre  Sunday 
morning,  causing  a  loss  to  the  newspaper 
of  about  $6o,oco.  The  loi^s  on  the 
building  is  not  yet  known. 

The  Commercial  Gazette,  next  door  to 
the  Post,  was  in  imminent  danger,  but 
good  work  by  the  firemen  saved  that 
plant,  the  only  damage  being  caused  by 
water. 

The  Commercial  Gazette  presses  and 
engines  are,  for  the  lime  being,  dis- 
abled .  Both  the  Post  and  the  Comm<  rcial 
Gazette  were  promptly  tendered  the  use 
and  services  ol  machines,  presses  and  the 
office  of  the  other  newspaper  in  the  city. 

The  /'<7j/ will  be  issued  from  the  office 
of  the  Z«;(/i'r  until  anew  plant  can  be 
establis-hed.  The  temporary  busmess 
office  of  the  Post  will  be  on  the  first  floor 
of  the  Carnegie  bui'ding. 

On  the  lourth  floor  of  the  J^ost  was 
the  composing-room  where  the  linotype 
machines  (ten  in  number)  were.  They 
are  all  so  badly  danlagcd  that  they  will 
have  to  be  rebuilt.  Type  and  other 
material  were  also  complete  losses. 

In  the  editorial  rooms,  on  the  third 
floor,  the  complete  files  of  the  papers 
were  destroyed  and  everything  in  the 
room  drenched  with  water  or  consumed 
by  the  flames.  The  I  usiness  office  is  a 
wreck.  The  large  safe  broke  through 
the  floor  and  crashed  down  upon  one 
of  the  presses  which  was  immediately 
under  it. 


EDITOR  M'CULLAGH'S  ESTATE. 

Within  the  past  two  weeks  Public  Ad- 
inintrator  Richardson,  of  St.  Louis,  has 
had  filed  with  him  claims  which  go  to 
show  that  the  late  Editor  Joseph  B.  Mc- 
Cullagh  was  one  of  twenty  children,  nine 
sisters  and  eleven  brothers.  These 
claims  come  Irom  alleged  or  real  heirs 
in  Ireland,  various  sections  of  the  Unite  I 
States  and  Canada  and  number  over 
half  a  hundred. 

The  letters  are  from  nieces  and 
nephews,  all  showing  an  intimate  ac- 
quaintance with  the  birth  and  career  of 
the  dead  editor,  and  all  demand  their 
pro  rata  of  his  fortune.  The  estate  of 
several  hundred  thousand  dollars  was 
in  the  act  of  being  wound  up  and  divided 
between  the  sister,  living  in  Brooklyn, 
N.  Y.,  and  a  senior  brother  in  Ireland. 
The  deluge  of  claimants  stops  matters 
and  the  claims  have  been  ordered  in- 
vestigated. 

The  administrator  expects  a  contest, 
and  a  number  of  the  claimants  have  re- 
tained lawyers  to  look  after  their  inter- 
ests. He  believes  many  of  the  claims 
are  bogus. 


THE  SUGAR  FIGHT. 

The  great  coffee  and  sugar  firm  of 
Arbuckle  Brothers,  Brooklyn,  is  quoted 
as  saying,  in  connection  with  its  present 
conflict  with  business  rivals: 

"  For  the  information  of  all  our  well- 
wishers  and  the  public  generally,  we  de- 
sire to  say  that  we  are  in  the  roasted 
coffee  business  to  stay.  While  having 
full  confidence  in  our  ability  to  care  for 
our  own  interests,  it  is  none  the  less  a 
matter  of  great  encouragement  to  know 
that  we  have  the  business  community  as 
well  as  the  '  plain  people'  on  our  side." 

The  firm's  ideas  are  sound,  so  far  as 
they  go.  It  does  not  appear,  however, 
that  it  realizes  sufficiently  the  tremendous 
aid  that  newspaper  advertising  gives  to 
a  firm  in  gaining  supremacy  in  such  a 
line  of  trade  as  that  in  which  it  is  en- 
gaged. The  best  way  to  keep  the  good 
will  and  loyalty  of  business  men  is  to  ad- 
vertise in  the  press  with  enterprise  and 
intelligence,  for  the  idea  of  energy 
forms  an  almost  irresistible  appeal  to  the 
business  community.  With  the  people 
themselves,  moreover,  the  saying  "Out 
of  sight,  out  of  mind,"  applies  with 
greater  force  at  this  time  than  ever  be- 
fore. 


TIME  TO  THINK. 


A  PECULIAR  KANSAS  CLUB. 

The  advertisement  of  "a  piano  for 
sale  by  a  maiden  lady  with  carved 
mahogany  legs"  finds  its  counterpart 
in  a  local  notice  in  a  Solomon  City, 
(Kan.)  paper,  which  declares  that  "the 
flagpole  is  over  60  feet  long  and  was 
a  gift  from  the  Bryan  Free  Silver  Club 
to  which  the  school  trustees  have 
had  several  feet  added." 


CHANGE  IN  SPANISH  PAPERS. 

The  publication  office  of  Modern  Mex- 
ico has  been  changed  from  Topeka,  Kas., 
to  St.  Louis,  Mo.  William  C.  Smith, 
the  manager,  has  purchased  Las  Dos 
Naciones,  the  only  Spanish  weekly  pub- 
lished at  St.  Louis,  and  consolidated  it 
with  Modern  Mexico,  making  a  com- 
bined English  and  Spanish  monthly. 


DUNLOP  is  DOOMED. 


Supreme  Court  Sustains  His  Sen- 


WASHINGTON  times  CHANGES. 

Under  a  recent  arrangement,  John  H. 
Oberly  and  Walter  Stilson  Hutchins 
have  become  associated  in  the  editorial 
and  business  management  of  the  Wash- 
ington Times.  Mr.  Hutchins  some  years 
ago  was  editor  of  the  Washington  Post, 
when  his  father,  Stilson  Hutchins, 
owned  that  paper,  and  after  a  long  rest 
he  again  returns  to  journalism  in  Wash- 
ington on  another  paper  belonging  to 
his  father. 

EDITOR  killed  BY  A  TRAIN. 

A.  B.  Clark,  for  many  years  editor  of 
the  Newark  (O.)  Daily  American,  was 
killed  last  week  by  a  railroad  train.  He 
was  seventy- two  years  old,  and  had  re- 
tired from  newspaper  work  three  years 
ago. 


CONFERENCE    BETWEEN  THE 
TWO  GREAT  NEWS  GATHER- 
ING  ORGANIZATIONS. 

CejMMiTrEES  on  Each  Side  Now  in 
CoNFFKE^CE— Latest  Attempt  at 
ENDI^G  a  War  Lasting  Too 
Long  and  Cosiing  Too  Much- 
Associated  Press  Rejects  the 
Territorial  Proposition  and 
Will  Not.  Recognize  Separate 
Organizations. 

Since  the  request  of  James  Gordon 
Bennett  to  Melville  E.  Stone  that  he 
( ffer  a  way  to  the  United  Associated 
Presses  to  confer  with  the  Associated 
Press  on  terms  not  offensive  to  the 
former  organization  met  with  the  abrupt 
disapproval  of  William  M.  Laffan,  whose 
response  to  Mr.  Stone's  letter  was  that 
no  conference  could  occur  unlefs  the 
Associated  Press  would  give  up  the  east- 
ern field,  other  means  of  attaining  the 
desired  meeting  weie  found  by  the  or- 
ganizations affiliated  with  the  United 
Press. 

The  conference  which  Mr.  Laffan 
would  not  consent  to  is  now  in  active 
session.  W.  M.  Reick,  of  the  New 
York  Herald;  Donald  Nicholson,  of  the 
'Iribune,  Charles  R.  Miller,  of  the 
limes,  and  General  Charles  H.  Taylor,  I 
of  the  Boston  Globe,  are  the  members  of 
the  United  Associated  Presses'  com- 
mittee, the  Associated  Press  being  repre- 
sented by  Victor  F.  Lawson,  of  the 
Chicago  Pecord  and  Chicago  News; 
Colonel  McMichael,  of  the  Philadelphia 
American;  Frederick  Driscoll,  of  the  St. 
Paul  Pioneer  Press;  Frank  B.  Noyes,  of 
the  Washington  Star,  Stephen  O'Meara, 
of  the  Boston  Journal  and  Melville  E. 
Stone. 

It  will  probably  take  the  two  commit- 
tees many  days  to  come  to  any  decision,  [ 
the  large  chance  being  that  they  will  agree 
to  disagree.  In  the  event  ot  a  confedera-  | 
tion,  the  United  Press  people  insist  that 
every  member  of  their  organization  be 
taken  care  of,  while  the  Associated  Press 
is  understood  to  agree  to  any  proposi- 
tion, admitting  papers  all  along  the  line 
so  far  as  it  can  be  consistently  done. 

The  Associated  Press  will  not  consent 
to  any  divisional  or  separate  territorial 
news  organizaticns  in  the  contemplated 
general  concern. 

The  seemingly  impossible  may  be 
accomplished,  as  the  committees  are 
most  anxious  to  settle  the  war,  which 
has  lasted  too  long  and  is  costing  too 
much. 


A  HANDSOME  JOURNAL. 
Some  of  the  handsomest  half-tones 
printed  this  year  are  contained  in  the 
Photographic  Times  for  January.  The 
great  advances  in  photography  are 
agreeably  proved  in  this  publication,  and 
several  ot  the  illustrations  in  the  January 
number  are  particularly  excellent.  The 
advertising  patronage  accorded  to  the 
Photographic  limes  is  quite  liberal,  it  is 
observed,  considering  the  natural  limi- 
tations of  the  field. 


tence  to  Impriso.^men  r  For  Send- 
ing OnscENE  Matter  Through  the 
Mail. 

The  Supreme  Court  of  the  United 
States  has  decided  against  Joseph  R. 
Dunlop,  of  the  Chicago  Dis[<atch,  in  his 
appeal  to  set  aside  the  verdict  of  the  dis- 
trict court,  where  he  was  sentenced  tc 
two  years  in  Joliet  prison  and  a  fine  of 
$2,000. 

Dunlop  was  charged  with  sending 
obscene  matter  through  the  mails  through 
his  daily  newspaper. 

The  opinion  of  the  Supreme  Court 
was  delivered  for  the  court  by  Justice 
Brown,  and  there  was  no  dissent.  Justice 
Brown  said  that  the  law  had  been  cor- 
rectly construed  in  Mr.  Dunlop's  case, 
and  that  no  error  had  been  committed  in 
the  judgment. 


N.  E.  A.  ANNUAL  CONVENTION. 

Meeting  of  the  National  Editoriai^ 
Association  at  Galveston. 

The  twelfth  annual  convention  of  the 
National  Editorial  Association  is  now 
being  held  at  Galveston,  Tex.  The 
meeting  was  called  to  order  by  R.  H. 
Thomas,  president  of  the  association,  on 
Tuesday,  when  the  assembled  editors 
were  welcomed  by  the  local  officials  and 
the  organization  was  perfected. 

Wednesday  morning  was  occupied  in 
regular  business  and  the  reading  of  a 
number  ot  interesting  papers.  In  the 
afternoon  a  bird's-eye  view  of  Galveston, 
island  and  city,  and  the  Gulf  of  Mexico, 
from  one  of  the  loftiest  buildings  in  the 
city,  was  a  treat  which  were  followed  by 
an  electric  car  ride  on  special  summer 
cars. 

To-day  will  be  devoted  to  business 
until  the  afternoon,  when  there  will  be  a 
sail  down  Galveston  Bay,  surf  bathing 
and  a  general  good  time. 

The  meeting  will  continue  on  Friday 
and  then  there  will  be  the  trip  to  Mexico 
for  those  who  can  go. 


NEW  HAVEN  NEWS  SOLD- 
The  capital  stock  of  the  New  Haven 
News  Publishing  Company  has  been  in- 
creased from  $5,000  to  $25,000  and  a  new 
board  of  directors  has  been  chosen,  con- 
sisting of  General  E.  E.  Bradley,  ex- 
Senator  James  Graham,  Israel  A.  Kelsey, 
Frederick  M.  Ryder  and  Colonel  E.  S. 
Cornell. 

Graham,  Kelsey  and  Ryder  are  direc- 
tors in  the  Evening  Leader  Company, 
and  they  have  bought  stock  in  the 
Morning  News  Company.  This  is  taken 
to  mean  that  the  Leader  is  now  in  con- 
trol of  the  News,  and  that  the  News 
will  soon  be  published  on  the  Leader'' s 
plant. 

It  is  said  that  the  contract  is  for  ten 
years  and  that  it  provides  that  the  Leader 
can  buy  the  News  outright  if  it  so  desires. 
The  Leader  will  not  control  the  policy  of 
the  News,  which  will  remain  an  inde- 
pendent democratic  paper.  It  is  under- 
stood that  the  mercantile  outfit  of  the 
News  will  be  sold,  and  there  are  already 
parties  negotiating  for  the  purchase  of 
the  News''  press. 
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R.  E.  (JUEEN. 


THOMAS  DOLIBER. 

THREE   WELL-KNOWN   GENERAL  ADVERTISERS. 


JOSEPH  LEEMING. 

[see  seventh  page.] 


A   SPLENDID  FEAST. 


THE  ANNUAL  DINNER  OF  THE 
NEW  YORK  PRESS  CLUB. 


Best  Banquet  of  a  Long  Series- 
Guests  OF  Various  Sorts  — Swinton 
Misses  Depew— Singing  Patrioti- 
cally AND  Speaking  Philosophi- 
cally— Swinton  Again  the  Star. 

The  annual  dinner  of  the  New  York 
Press  Club  last  week  surpassed  every 
previous  effort  of  any  committee  on  en- 
tertainment. It  wras  a  splendid  ban- 
quet. Delmonico  never  showed  greater 
skill.  The  worst  case  of  dyspepsia 
found  something  to  be  swallowed  with- 
out fear,  while  the  gourmand  had  a 
grand  chance  to  gratify  his  gluttony. 

There  was,  however,  more  than 
plenty  to  eat.  There  were  speeches  to 
satisfy  the  assembled  intellectuality  with- 
out regard  to  the  inner  man. 

There  was  a  surprise  and  entertain- 
ment in  seeing  Bishop  Potter,  John 
Swinton,  Recorder  Goff  and  Richard 
Croker,  John  Jacob  Astor  and  Lieut. 
Perry,  M.  H.  De  Young  and  Warner 
Miller,  with  two  venerable  judges  and 
the  sword  of  the  law  flanking  President 
Joseph  Howard,  whose  audacities  were 
as  glittering  as  usual,  and  varied  through 
adventurous  amiabilities  relieved  from 
monotony  by  startling  pyrotechnics  of 
devilment. 

In  the  language  of  one  lacking  literary 
attainments,  it  was  the  sort  of  a  high  old 
time  which  surpasses  every  descriptive 
expression,  other  than  the  well-worn 
superlatives  that  suggest  adverbial 
swearing. 

Chauncey  M.  Depew  was  missing 
because  he  was  very  ill,  and  all  present 
regretted  the  absence  of  the  great  after- 
dinner  speaker  until  they  had  heard 
John  Swinton,  when  they  realized  that 
though  they  had  missed  intellectual 
pastry  yet  they  had  enjoyed  terrapin 
served  to  the  champagne  that  sparkles 
with  a  ready  wit;  inspired  by  the 
poetic  imagination  of  a  rarely  clever 
man.  The  suspicion  that  "  Chauncey  '' 
was  not  present  through  a  dread  of 
Swinton  would  have  been  prevalent  had 
it  not  been  known  that  Depew  was 
really  ill. 

The  "few  remarks"  of  President 
Howard  were  well  received  and  his  in- 
troductions happy,  though  he  did  speak 
of  Bishop  Potter  as  "His  Nibs"  and 
present  Mayor  Strong  in  a  familiar  fash- 
ion, which  gave  an  opening  to  the  tea- 
drinking  official  to  refer  to  the  different 


sort  of  drinks  the  president  and  he  could 
consume. 

After  the  address  of  the  president  the 
company  arose  to  drink  to  the  Presi- 
dent of  the  United  States  and  to  sing 
the  chorus  of  the  Star-Spangled  Banner 
while  waving  beautiful  silk  flags.  Col. 
A.  B.  De  Frece  was  responsible  for  this 
innovation,  and  he  would  be  wonderfully 
proud  of  it  if  he  were  a  less  modest  man. 

Mayor  Strong's  speech  was  received 
with  deep  interest,  as  he  spoke  to  the 
newspaper  men  with  the  sense  of  one 
who  knows^that  his  hearers  are  worth 
addressing.  He  told  them  of  honest 
government  as  he  believed  in  it  and 
closed  with  a  pathetic  story  of  the  pov- 
erty encountered  by  the  chief  magistrate 
of  New  York  city. 

Bishop  Potter  proved  himself  not  un- 
equal to  Howard's  introduction  of  "  His 
Nibs,"  and  said  what  he  had  to 
say  of  the  press  in  language 
which  could  not  be  mistaken,  avoiding 
direct  allusion  to  papers  he  would  con- 
demn, and  yet  fully  commending  the 
press  of  which  he,  as  a  clergyman,  ap- 
proved. 

Lieutenant  Peary  spoke  to  the  boys 
of  his  experiences  in  the  Arctics,  adding 
to  the  enjoyment  of  the  banquet  by  tell- 
ing of  starvation  as  he  had  experienced 
it. 

William  Berri,  with  his  usual  self-pos- 
session, spoke  of  what  he  would  do  if  he 
were  a  rich  man  and  how  he  would  give 
the  needed  $150,000  to  make  Peary  the 
discoverer  of  the  North  Pole. 

John  Swinton,  to  whose  address  we 
have  referred,  followed,  and  there  were 
others  who,  understanding  that  remarks 
are  not  appreciated  when  the  wine 
bottles  are  empty,  contented  themselves 
with  but  a  few  words  of  appropriate 
acknowledgment. 


A  DISPUTED  CLAIM. 


AMERICAN  CORRESPONDENTS 
AT  CZAR'S  CORONATION. 


SPECIAL  AGENCY  CHANGES. 

Henry  Bright  has  resigned  the  New 
York  representation  of  the  Rochester 
Post- Express.  Mr.  Bright  has  agreed 
to  a  compromise  in  his  suit  against  the 
Albany  Argus.  He  was  the  New  York 
representative  of  the  paper  at  the  time 
of  its  sale  some  time  since  and  was  sum- 
marily dismissed  by  the  new  manage- 
ment. His  suit  was  for  breach  of  con- 
tract. 

Frank  S.  Gray  has  given  up  his  posi- 
tion as  New  York  agent  of  the  Washing- 
ton Times. 


A  CLEVER  WESTERN  MONTHLY. 

The  Midland  Monthly,  Des  Moines, 
is  showing  unusual  enterprise  in  its  field, 
and  deserves  liberal  support. 


Richard  Harding  Davis  Taken  to 
Book  by  a  Fellow  Correspondent 
— His  Admittance  to  the  Cere- 
mony WAS  as  Representative  of 
THE  New  York  Journal  and  not 
Harpers'  Monthly. 

Henry  W.  Fischer,  Berlin  correspond- 
ent of  the  New  York  jFournal,  has  writ- 
ten to  The  Fourth  Estate  in  regard 
to  a  statement,  printed  by  Richard  Hard- 
ing Davis,  that  he  had  indirectly  repre- 
sented  the  New  York  Journal  at  the  coro- 
nation of  the  Czar  of  Russia.  Mr.  Davis, 
in  an  article  which  appeared  in  the  Feb- 
ruary number  of  Harper's  Monthly,  says 
of  the  admittance  of  newspaper  men: 

"  In  the  end  'the  Ceremonies'  turned 
away  such  men  as  Frederick  Villiers, 
who  had  been  present  at  the  last  corona- 
tion, and  who  was  one  of  the  four  corre- 
spondents who  had  followed  the  Russian 
army  from  the  beginning  of  the  Russian- 
Turkish  war  to  the  fall  of  Plevna;  so  that 
those  who  got  in  cannot  feel  that  they 
did  so  on  the  prineiple  of  the  selection 
of  the  fittest. 

"  It  was  represented  in  my  behalf  that 
anything  that  was  written  in  a  magazine 
would  be  more  easy  of  access  in  the  fu- 
ture, and  would  have  a  more  lasting 
quality  than  that  which  appeared  in  the 
more  ephemeral  columns  of  a  daily 
paper;  so  I  was  admitted  because  I  rep. 
resented  a  magazine,  and  in  spite  of  the 
fact  and  not  on  account  of  the  fact  that  I 
was  also  cabling  to  a  New  York  paper. 
But  without  the  help  of  the  American 
minister,  and  the  members  of  the  visiting 
and  resident  American  legations— and 
Trowbridge— I  could  not  have  got  in." 

Mr.  Fischer  takes  exception  to  this  as 
follows: 

Editor  The  Fourth  Estate: 

Mr.  Richard  Harding  Davis,  in  his 
article  entitled  "  The  Coronation," 
says  in  Harper's  Magazine:  "  I  was 
admitted  (to  the  coronation  chapel)  be- 
cause I  represented  a  magazine,  and  in 
spite  of  the  fact  and  not  on  account  of  the 
fact  that  1  was  also  cabling  to  a  New 
York  paper  (the  This  is  not 

so,  possibly  Mr.  Davis  is  mistaken. 

As  the  New  York  Journal's  corre- 
spondent at  the  coronation  who  covered 
the  entire  campaign,  so  to  speak,  while 
Mr.  Davis  was  engaged  only  for  two  spe- 
cials, I  did  as  much  to  help  him  to  get  into 
the  chapel  as  anybody  else  pamed  in  his 


article,  and  when  a  day  or  two  before  the 
coronation  the  names  of  the  favored  ones 
were  to  be  announced  at  the  newspaper 
headquarters  I  was  promptly  on  hand  to 
hear  the  news,as  I  had  orders  from  New 
York  to  cable  whether  Davis  would 
get  in  or  not. 

Besides  that,  Davis  had  told  me  he 
would  throw  up  his  job  and  let  me  report 
the  coronation  ceremonies,  if  he  should 
fail  to  gain  admission  to  the  chapel. 

I  stood  by  the  side  of  the  privy  coun- 
cillor, who  read  off  the  names  of  those 
chosen  among  the  hundreds  of  appli- 
cants, and  was  startled  as  well  as 
pleased  when  I  heard  him  say,  after 
pronouncing  five  or  six  other  names — 

"Richard  Harding  Davis,  de  Jour- 
nal, a.  New  York." 

Immediately  afterward  I  rusheA  to 
another  part  of  the  room,  where  Davis 
was  pacing  the  floor,  and  taking  hold  of 
his  arm,  I  cried: 

"  Haven't  you  heard?  The  Journal 
is  in.  The  councillor  has  just  an- 
nounced your  name." 

Davis  was  first  inclined  to  disbelieve 
me,  and  asked  me  to  repeat  the  words 
the  official  had  pronounced.  I  did  so, 
and  advised  him  where  to  obtain  his 
credentials. 

Mr.  Davis  also  says:  "Several  other 
Americans  have  since  stated  that  they 
were  also  in  the  coronation  chapel. 
They  were  not." 

I  know  every  American  who  was  in 
Moscow  during  the  coronation  festivities, 
and  not  one  of  them  has  boasted  in  print 
or  otherwise  of  having  attained  the  im- 
possible there.  Only  a  great  daily  news- 
paper's influence  could  have  done  for 
Mr.  Davis  what  was  done  for  him  in 
Moscow.  The  authorities  there  knew 
no  more  of  Harper's  Monthly  than  we 
know  of  the  magazines  published  in 
Russia  or  Asia. 

Speaking  of  influence,  by  the  way, 
reminds  me  of  the  fact  that  as  the 
Journal's  representative  I  was  permitted 
to  take  Mr.  and  Mrs.  E.  O.  Thompson, 
of  Philadelphia,  and  another  lady  into 
the  Kremlin  on  the  morning  of  the  cor- 
onation, and  give  them  seats  on  the 
principal  tribune  where  the  imperial  pro- 
cession passed  so  closely  that  we  could 
have  taken  the  crown  from  his  majesty's 
head,  barring  interference,  of  course. 

This,  despite  fact  that  I  did  not  repre- 
sent a  magazine,  and  on  account  of  the 
fact  that  I  was  cabling  to  a  New  York 
paper. 

Henry  W.  Fischer. 

Whatever  may  have  been  the  consid- 
erations influencing  the  Russian  govern- 
ment in  specific  cases,  it  is  a  triumph  for 
newspaperdom  that  the  press  received 
such  signal  recognition  at  the  coronation. 
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ADVERTISING  MEDIUMS. 

YOU 

CAN  COVER 
THE  FIELD 

most  completely  as  far  as 

WASHINGTON 

is  concerned  by  placing 
an    advertisement   in  the 

STAR 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  96J  of  the  houses — whether 
residences  or  stores — occupied  by  white 
persons,  a  record  unequaled  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  other  daily  papers  of 
Washington  combined. 

L.  R.  HAMERSLY,  Pottkr  Building, 

New  York  Represenlativ*. 


THE 


NEW 


ORLEANS 
ITEM 

Makes  the  Following  State  men  ts, 
and  is  Prepared  To  Back  Them  : 

That  it  has  a  larger  circulation  and  is 
delivered  directly  into  more  homes 
daily  than  any  other  paper,  morning  or 
evening,  published  in  the  South.  Ad- 
vertisers who  contemplate  advertising  in 
the  South  should  WRITE  FOR  RATES. 


THE  CHICAGO 

TIMES- 
HERALD 

enjoys  a  position   among   daily  newspapers 

second  to  none  in  America. 

INDEPENDENT  IN  POLITICS, 
INFLUENTIAL  IN  POWER, 

it  is  distinctively  the  people's  paper. 
Its  substantial  and  growing  circulation, 
BUILT  UPON  MERIT  ALONE, 

makes  it  an  invaluable  advertising  medium. 

Chicago  Office,    |    New  York  Office, 
154  to  158  Washington    1512  and  1513  American 
Street.  |        Tract  Building. 

JOURNAL 

Oldest  and  Best  Paper  in 

CHICAGO 

A  CALIFORNIA  DECISION. 

The  publisher  of  the  Avoca  (Cal.) 
Herald  r&ctn\.\y  sued  a  delinquent  sub- 
scriber and  recovered  judgment  for  seven 
years'  subscription,  with  costs,  amount- 
ing to  $24.  The  paper  had  been  ordered 
stopped  and  had  been  returned  from  the 
post-office  as  refused,  but  the  subscriber 
had  not  paid  up  arrearages  and  his  name 
was  continued  on  the  books  and  the 
paper  mailed  to  his  address.  The  deci- 
sion of  the  court  was  that  a  subscriber 
could  be  held  for  subscription  until  all 
arrearages  were  paid. 


FROM  THE"  AD'TIELD 


MANY  ITEMS  OF  INTEREST  FROM 
NUMEROUS  SOURCES. 


Affairs  of  the  American  Cereal 
Company  —  The  Change  in  the 
Woodbury  Business  —  Warner 
Company's  Reorganization— Mis- 
cellaneous Notes. 


CHANGES  IN   AN  OHIO  ADVER- 
TISING COMPANY. 

The  American  Cereal  Company, 
Akron,  O.,  having  passed  back  to  the 
control  of  parties  who  managed  it  sev- 
eral years  ago,  is  likely  to  resume  adver- 
tising in  newspapers  and  magazines  be- 
fore many  months. 

While  there  is  a  complaint  that  those 
recently  in  charge  have  expended  enor- 
mous sums  for  publicity,  it  will  b;  foand 
on  investigation  that  the  bulk  of  the 
money  was  used  on  forms  of  publicity 
that  were  inferior.  The  rational  course 
to  pursue  under  the  new  state  of  affairs 
is,  of  course,  to  be  faithful  to  newspaper 
advertising,  and  thus  make  sure  of  the 
one  profitable  form  of  publicity. 


SUIT    BETWEEN  ADVERTISERS. 

Dr.  Hercules  Sanche,  261  Fifth  ave- 
nue. New  York,  whose  advertisements 
in  magazines  were  much  in  evidence  a 
year  or  two  ago,  is  elated  at  the  result 
of  a  suit  which  has  been  pending  some 
years.  It  was  brought  against  him  by 
the  Electrolibration  Company,  of  Wash- 
ington and  New  York.  It  appears  to 
involve  the  right  to  use  certain  electrical 
methods,  and  Dr.  Sanche  points  out 
that  a  decree  recently  entered  in  the  suit 
is  a  triumph  for  himself. 


POSSIBLE  TRIANGULAR  FIGHT. 

The  fact  that  a  New  York  concern 
named  the  Sunlight  Incandescent  Light 
Company  had  set  out  to  vanquish  the 
Welsbach  Light  Company,  which  has 
been  so  cleverly  advertised,  has  been 
mentioned  in  these  columns.  It  now 
appears  that  a  third  concern,  styled  the 
Apollo  Incandescent  Gas  Light  Com- 
pany, will  enter  the  same  field  in  rivalry. 
The  office  of  the  third  company  is  at  510 
West  53d  street,  New  York. 


A  DIVISION  OF  BUSINESS. 

The  manufacture  and  sale  of  Professor 
John  H.  Woodbury's  facial  soap  and 
facial  cream  has  been  assumed  by  the 
Andrew  Jergens  Company,  Cincinnati, 
which  also  recently  purchased  the  plant 
of  the  Eastman  Perfume  Company,  Phil- 
adelphia. The  arrangement  will  not 
interfere  with  the  Dermatological  Insti- 
tute which  Dr.  Woodbury  conducts  in 
New  York. 

When  Mr.  Jergens  returns  from 
Mexico,  where  he  is  at  present,  one  of 
the  first  things  he  should  do,  according 
to  a  friend  of  publicity,  is  to  authorize  a 
liberal  outlay  lor  advertising  the  various 
articles  produced  by  the  excellent  plant 
of  his  company. 


CONDITIONS  Da  NOT  FAVOR. 

Piano  advertising  from  Chicago  is  not 
likely  to  be  considerable  in  amount  for 
some  years.  Three  establishments  in 
that  city,  which  have  been  branches  of 
eastern  piano  concerns,  are  closing  up 
because  of  a  lack  of  business,  in  spite  of 
energetic  methods.  The  piano  advertis- 
ing from  eastern  houses  is  likely,  on  the 
other  hand,  to  be  somewhat  more  liberal 
in  its  aggregate  than  for  some  time. 


SELLING  DRUGS  IN  NEW  YORK 
DEPARTMENT  STORES. 

A  slight  indication  of  the  fertility  and 
cleverness  of  the  managers  of  the  ordi 
nary  department  store  in  New  York 
seems  to  be  supplied  by  an  incident  that 
occurred  last  week  in  the  proceedings  of 
the  state  senate  in  Albany. 

Senator  Grady  said  that  his  attention 
had  been  called  to  a  bill  recently  passed 


by  the  State  senate  and  sent  to  the  as- 
sembly. This  was  &  bill  introduced  by 
Senator  Higbie,  which  he  understood  at 
the  time  of  its  passage  was  simply  to 
permit  the  sale  of  domestic  remedies  in 
rural  retail  stores. 

Upon  examination  he  found,  he  said, 
that  the  bill  provided  just  the  opposite  to 
what  had  been  represented,  and  merely 
struck  out  of  the  bill  the  words,  "rural 
district,"  and  permitted  the  sale  of  drugs 
in  all  retail  stores  of  the  state.  He 
offered  a  resolution  that  the  bill  bs  re- 
called from  the  assembly  for  the  purpose 
of  permitting  Senator  Higbie  to  justify 
his  statements. 


A  WELL-KNOWN  COMPANY'S 
FINANCIAL  CONDITION. 

The  annual  statement  of  the  Weeks 
and  Potter  Company,  filed  in  Boston, 
makes  the  following  exhibit:  Fixed  cap 
ital,  $200,000;  assets — machinery,  $6,- 
000;  cash  and  debts  receivable,  $121,- 
914;  manufactures  and  merchandise, 
$159,321;  miscelUneous,  $11,026;  total, 
$298,262.  Labilitiei— capital  stock, 
$200,000;  debts,  $98,262;  total,  $298,- 
262. 

IMPORTANT  ROCHESTER  REOR- 
GANIZATION. 

The  concern  selling  Warner's  Safe 
Cure  at  Rochester,  N.  Y.,  has  been  re- 
organized and  is  now  entitled  the  War- 
ner's Safe  Cure  Company.  An  English 
syndicate  is  interested,  and  Mr.  Ives,  the 
secretary,  reports  an  excellent  business. 

The  Warner's  Safe  Yeast  Company  is 
a  branch  business  of  the  Warner's  Safe 
Cure  Company. 


AROMATIC  ADVERTISING. 

A  new  perfume,  to  which  the  name  of 
"  Violets  "  has  been  given,  is  being  in- 
troduced by  the  Violet  Manufacturing 
Company,  59  Dearborn  street,  Chicago. 
Every  one  knows,  of  course,  that  in 
order  to  be  in  good  odor  with  the  buy- 
ing public  the  company  will  have  to  ad- 
vertise liberally. 


NOW  LET  IT  BE  ADVERTISED! 

The  business  of  Jimes  E.  Pepper, 
Lexington,  Ky.,  has  passed  into  the 
hands  of  Mrs.  Pepper  and  a  syndicate  of 
British  capitalists.  A  company  styled 
James  E.  Pepper  &  Company  has  been 
organized  to  conduct  the  manufacture 
of  the  Pepper  Whiskey.  Mrs.  Pepper 
will  be  president  of  the  compiny. 


ALL  IT  NEEDS  IS  ENOUGH  PUB- 
LICITY. 

The  Eisy  Spring  Hook  and  Eye  Com- 
pany, Garfield  Building,  Cleveland,  will 
advertise  a  patent  hook  and  eye  liberally. 
Reports  agree  that  the  company  intends 
to  be  a  successful  rival  of  the  De 
Long  Hook  and  Eye  Company. 


CLEVER  FIRMS  IN  CONFLICT. 

The  antagonism  between  the  De 
Laval  and  the  United  States  and  vari- 
ous other  cream  separators  will  be  at- 
tended by  liberal  advertising,  by  most  of 
the  contending  firms,  in  all  papers  that 
reach  farmers. 


ANOTHER     MEDICAL  ADVER- 
TISER. 

The  Home  Medical  Association,  4605 
Champlain  avenue,  Chicago,  is  taking 
up  a  line  of  religious  papers  and  sending 
the  business  "direct."  The  concern  is 
advertising  a  line  of  homoeopathic  prepa- 
rations similar  to  the  Munyon's  Specifics. 


GROWING  MAIL  ORDER  HOUSE. 

The  firm  of  William  F.  Gable  &  Com- 
pany, Aloona,  Pa.,  is  one  of  the  energetic 
c  oncerns  that  are  building  up  an  increas- 


ADVERTISING  MEDIUMS. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


Over  40D,0DD  daily. 

Grots  rate,  75  cents  per  line.    Average  contract, 
about  50  centa  per  line. 


A  TRIFLE  CHEAPER: 

That   it  one   reason    why  the 

SAN 

FRANCISCO 


POST 


leads  in  the  evening 
field.  The  other 
reason  ii  that  it  is  a 


GREAT  DEAL  BETTER 

than  its  contemporaries,  which,  how- 
ever, are  both  good  newipapers.  San 
Francisco  and  tne  Pacific  Coast  give 
good  returns  to  advertisers. 


ing  mail  order  trade  in  dry  goods  and 
similar  line). 


FORTHCOMING  ORDERS. 

The  Guild  Advertising  Agency,  Bos- 
ton has  secured  a  contract  for  the  ad- 
vertising of  Libby,  McNeil  and  Libby, 
Chicago. 

OLD  ADVERTISERS'  NEW 
ORDERS. 

The  Wilcox  Specific  Company,  228 
South  8th  stre«t,  Philadelphia,  is  about 
to  give  a  large  contract  for  advertising, 
which  will  probably  no  through  Stanley 
Day,  of  Newmarket,  N.  J. 


G03D  THINGS  BEAR  REPEATING. 

The  G.  H.  Haulenbeek  Agency  of 
New  York  is  about  to  place  another  line 
of  ads  for  Heublein's  Cocktails  in 
weeklies  and  monthlies. 


MISCELLANEOUS  NOTES. 

The  outflow  of  Ptnkham  advertising 
contracts  from  the  Boston  office  of  the 
Pettingill  Agency  is  at  present  consider- 
able. 

The  J.  C.  Ayer  advertising  for  the 
ensuing  twelve  months  is  being  pro- 
vided for  quite  liberally  by  L.  C.  PuUen, 
the  progressive  advertising  manager  at 
Lowell,  Mass. 

The  Lyon  Celery  Tonic  Company, 
Dunkirk,  N.  Y.,  which  has  just  moved 
into  larger  quarters,  is  reported  to  be 
considering  the  subject  of  advertising  in 
papers  of  general  circulation. 

The  George  Tileston  Milling  Com- 
pany, St.  Cloud,  Minn.,  is  likely  to  be- 
come a  permanent  advertiser  in  the 
upper  Mississippi  Valley.  It  manufac- 
tures flour. 

The  Standard  Manufacturing  Com- 
pany, 934  Cedar  avenue,  Cleveland,  is  in 
the  market  for  profitable  advertising. 

The  Hunter  Curry  Comb  Company, 
Racine,  Wis.,  is  advertising  in  western 
country  weeklies  and  monthlies. 

T.  W.  Heller,  Chokio,  Minn.,  is  ask- 
ing rates  from  western  agricultural 
papers  with  a  view  to  advertising  real 
estate. 

The  Koneto  Manufacturing  Company, 
Providence,  R.  I.,  will  "take  a  shot" 
at  the  advantages  of  advertising  a  $2 
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hair  destroyer.  The  Germicide  Inhaler 
Company,  Toronto,  will  also  do  the 
same  in  connection  with  a  remedy. 

The  Root  Brothers  Company,  Ply- 
mouth, O.,  will  continue  during  the 
year  its  advertising  of  its  "  home  re- 
pairing outfits."  A'  number  of  con 
cerns  have  during  the  past  few  years 
begun  advertising  similar  outfit?,  but  no 
really  thorough  advertising  campaign 
has  ever  been  carried  out  on  them. 

H.  Traiser  &  Company,  Boston,  will 
use  New  England  papers  to  some  extent 
in  advertising  cigars. 

The  contract  for  advertising  given  to 
the  G.  H.  Haulenbeek  Advertising 
Agency,  New  York,  by  the  Worcester 
Cycle  Company,  17  Warren  street,  New 
York,  is  considerable  in  amount. 

The  Acme  White  Lead  and  Color 
Works,  Detroit,  will  advertise  enamel 
for  household  use  in  selected  journals. 

The  Companion  Company,  Fairfield, 
Me.,  will  use  space  freely  in  a  list  of 
papers  in  adveriising  the  Pleasant  Com- 
panion. 

The  Paraguay  Tea  Company,  Lynn, 
,     Mass.,  is  an  addition  to  the  list  of  parties 
who  are  endeavormg  to  build  up  trade 
in  tea  and  coffee  through  agents  scattered 
throughout  the  country. 

The  space  used  by  the  Fro-t  Remedy 
Company,  Springfield,  Mass.,  in  New 
England  dailies  will  aggregate  many 
thousands  of  lines. 

The  Wheeler  Saddle  Company,  192 
Lamed  street,  Detroit,  which  manufac- 
tures a  bicycle  siddle,  will  advertise  in 
papers  that  reach  ladies. 

The  John  M.  Smyth  Company,  145 
West  Madison  street,  Chicago,  will 
henceforth  be  an  advertiser  of  furniture 
in  selected  papers  of  general  circulation. 

Drs.  Ball  and  Maple,  87  East  Market 
street,  Indianapolis,  are  advertising  an 
electric  cure  institute  or  sanitarium. 

The  Hindoo  Remedy  Company  adver- 
tising is  now  being  sent  to  dailies  and 
weeklies  throuj;h  Lord  &  Thomas,  of 
Chicago. 

W.  F.  O'Connor  &  Company,  10 
Wall  street,  New  York,  are  brokers  who 
are  using  western  d lilies  to  reach  "in- 
vestors."   L.  L.  Kellogg  &  Company, 


ADVERTISiyC  MEDIUMS. 

There  are  SIXTEEN 
HUNDRED  newsdealers 
in  New  York.  They  ALL 
report  marked  increase  in 
the  sales  of  the  New  York 
Times.  Here  is  a  specimen 
report:  Newsdealer  Mines, 
4th  Ave.,  near  28th  Street: 

"  We  are  now  taking  about 
eighty  daily,  and  Sunday  one 
hundred.  Last  year  at  this 
time  the  daily  order  was 
thirty,  and  the  Sunday  fifty." 
the 

NEW    YORK  TIMES. 

All  the  news  that's  fit 
to  print." 

the  scripps-mcrae  league. 

Cincinnati  Post, 
St.  Louis  Chronicle, 
Cleveland  Press, 
Kentucky  Post, 
Kansas  City  World. 

Combined  daily  circulation,  400,000. 
For  rate?,  sample  copie«,  etc.,  write 
E.  T.  PERRY,  Manager, 
53  Tribune  Bldg  ,  New  York. 

A  DVKRriSIlJbia  le 

^  eolation"  ms  > busikbss."  Forparticu- 
lanaddrew  A.  c  RANK  RICHARDSCJN,  Tri- 
baa«  Bldg.,  N.  y .  Cbambtr  of  Commoros,  Cbioago 


Rialio  Building,  Chicago,  will  appeal  to 
men  and  women  with  money  for  the 
same  purpose. 

Pettingill  &  Company  are  sending  out 
orders  for  the  Capitol  Drug  Company, 
of  Augusta,  Me. 

A  free  silver  daily,  which  is  to  start 
in  Louisville,  Ky.,  March  15,  to  be 
known  as  the  Dispatch,  is  advertising 
$25  shares  in  the  concern  in  Kentucky 
papers. 

The  Warn  Publishing  Company, 
Wadsworth,  111.,  is  getting  rates  from 
some  weeklies  and  monthlies  for  adver- 
tising. 

I.  Risley,  Pleasantville,  N.  J.,  is  adver- 
tising material  for  heat,  light  and  power 
plants  in  a  line  of  general  mediums  in 
the  East. 

Whale  &  Pinckney,  No.  924  19th 
street,  Watervliet,  N.  Y.,  are  advertis- 
ing window  shades,  pole  hangers  and 
brass  castings  of  various  kinds  in  house- 
hold publications.  The  manager  is 
Frank  G.  Macomber. 

A.  Blanc  &  Company,  No.  3x4  North 
nth  street,  Cincinnati,  O.,  is  sending 
orders  for  novelty  advertising  to  mail 
order  papers. 

In  one  of  the  New  York  dailies  the 
three-page  account  of  the"Bradley  Martin 
Ball  "wound  up  with  an  advertisement  of 
Hood's  Sarsaparilla,  but  through  some 
oversight  there  was  no  allusion  to  "  that 
tired  feeling." 


WISCONSIN  MEDICINE  LAWS. 

Manufacturers  of  proprietary  medi- 
cines have  heretofore  been  at  a  great  dis- 
advantage in  Wisconsin  owing  to  a  law 
which,  if  strictly  construed,  would  pro- 
hibit the  selling  of  medicines  in  the  state 
by  any  one  but  a  regularly  licensed 
pharmacist.  As  so  large  a  portion  of 
the  sales  of  the  best  known  and  most 
meritorious  medicines  in  rural  districts 
is  made  through  general  stores,  it  will 
be  seen  how  important  a  b3aring  the 
Wisconsin  law  has  on  the  sale  of  medi- 
cines in  that  state. 

The  Milwaukee  Evening  Wisconsin  is 
making  an  urgent  effort  for  the  passage 
of  a  law  amending  the  one  now  on  the 
books,  so  that  the  disadvantage  pointed 
out  will  be  done  away  with.  The  sub- 
ject is  one  to  which  A.  J.  Aikens,  gen- 
eral manager  of  the  Evening  Wisconsin, 
has  given  much  personal  attention  and 
time,  and  his  work  obviously  deserves 
success.  Mr.  Aikens  has  brought  the 
matter  to  the  attention  of  all  the  Wis- 
consin publishers,  and  has  in  other  ways 
agitated  the  matter  in  every  way  pos- 
sible. C.  H.  Eddy,  the  New  York 
agent  for  the  Evening  Wisconsin,  in- 
forms The  Fourth  Estate  that  the 
amendment  has  already  been  presented, 
and  that  from  a  canvass  taken  there  is 
little  doubt  that  it  will  pass. 


A  BRIGHT  NEWSPAPER  WOMAN. 

Mrs.  A.  B.  Thompson,  editor  of  the 
St.  Louis  Truth,  has  recently  been 
spending  some  days  in  New  York. 

Mrs.  Thompson  is  one  of  the  most 
successful  newspaper  women  of  the  West. 
She  began  her  career  twenty  years  ago 
on  the  old  St.  Louis  Republican,  and 
since  then  has  written  for  all  the  leading 
papers  of  that  city.  Seven  years  ago 
she  established  Truth  and  has  edited  it 
continuously  since,  making  it  a  finan- 
cial and  literary  success. 

The  late  Editor  McCuUagh,  of  the 
Globe- Democrat,  said  of  her:  "  She  is 
the  best  woman  writer  in  St.  Louis." 
Mrs.  Thompson  is  a  niece  of  Senator 
Joe  Blackburn  of  Kentucky. 


A  DAILY'S  PREMIUM  LIST. 

It  is  so  common  to  associate  a  premium 
list  only  with  weeklies  and  monthlies  that 
publishers  of  dailies  will  be  interested  in 
the  premium  list  j  ust  issued  by  the  Phila- 
delphia daily  Press. 

This  is  a  book  of  134  pages,  and  shows 
what  a  variety  of  useful  and  valuable 
rewards  can  be  given  to  those  who  get 
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The  challenges  of 
the  DETROIT 
JOURNALad- 
dressed    to  the 

DETROIT 

EVENING 

NEWS, 
through  some  of 
Detroit's  leading 
advertisers,  have 
not  as  yet  been 
met. 

The  alleged  in- 
vestigation of  the 
circulation  of  the 

EVENING 

NEWS 
by  their  hired  man 
was  a  delusion  on 
its  face. 

The  investiga- 
tion desired  by  the 

JOURNAL 
would    have  in- 
volved weeks  in- 
stead of  hours  of 
time.  The 

JOURNAL 
will  not  knowing- 
ly be  drawn  into 
a  trap  intended  to 
make  it  a  party  to 
deception. 
The  DETROIT 
JOURNAL  is 
fighting  for  hon- 
est journalism. 


up  clubs  of  subscribers  anywhere.  As  a 
proof  of  enterprise,  the  book  is  quite 
unique,  and  Business  Manager  J.  B. 
Townsend  is  warranted  in  looking  for  a 
large  return  from  this  clever  and  judi- 
cious idea. 


SWINDLED  HIS  EMPLOYERS. 

Alonzo  Thornton,  a  subscription  agent 
employed  by  the  publishers  of  the  maga- 
zine known  as ,  Health  Culture,  was 
charged  in  a  New  York  police  court  the 
other  day  with  having  forged  names  to 
subscription  blanks  and  collecting  fraudu- 
lent commissions  from  the  publishers. 

Thornton  was  recognized  in  court  as 
an  old  offender  whose  picture  adorns  the 
Rogues'  Gallery.  He  was  held  under 
$300  bail  for  examination. 
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Leads  all  New  England! 

648,152 

was  the  circulation  of  the 

BOSTON 
HERALD 

on  November  4,  1896. 

This  is  the  new  "  High 
Water  Mark"  for  New 
England  Journalism. 

The  character  and  influence  of  this 
circulation  is  unsurpassed  by  that  of  any 
American  newspaper. 

THE 

CHICAGO 
CHRONICLE. 

State  of  Illinois,  1  . 
Cook  County,  ) 

H,  W.  Seymour,  publisher  of  the  Chicago 
Chronicle,  being^  first  duly  sworn,  on  oalh,  says 
that  the  average  circulation  of  the  Chicigo  Chron- 
icle, for  the  year  ending  November  30,  1896,  is 

70,474  COPIES  DAILY, 

91,056  copies  Sunday. 

H.  W.  SEYMOUR, 
Sworn  to  and  subscribed  before  me  this  22d 
day  of  December,  1896.    Lester  L.  Jones, 

Notary  Public 

THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD 

BOSTON 
JOURNAL 

LEADING  REPUBLICAN  NEWS- 
PAPER OF  NEW  ENGLAND. 

It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

CIRCULATION,  82,622. 
theTORONTO  GLOBE'S 

SATURDAY  ILLUSTRATED 
EDITION 

gives  a  high-class  magazine  circulation 
among  the  best  citizens  of  Canada  of  35,000 
and  over  EACH  ISSUE.  The  finest  half-tone 
advertisements  exquisitely  printed.  Samples 
from  United  States  office,  41  Union  Square, 
New  Yoijc  City. 


PUBLISHERS  ACCUSED  ;OF  MIS- 
USING THE  MAILS. 

John  A.  Reilly,  Jr.,  and  H.  J.  Burke, 
proprietors  of  the  Daily  News,  of  She- 
nandoah, Pa.,  have  been  arraigned 
before  a  United  States  commissioner  to 
answer  to  a  charge  of  misuse  of  the 
mails. 

The  charge  is  brought  against  them 
for  sending  through  the  mails  copies  of 
their  publication  of  January  12  last, 
which  contained  sensational  testimony 
of  the  Bogart  case,  tried  at  Pittsburg. 


A  large  number  of  monthlies  of  the 
sort  that  send  out  many  free  sample 
copies  are  being  established. 
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The  fourth  ESTATE 

A  NBWSPAPBR  FOR  THI 
MAKERS    OF  NEWSPAPERS 

Edmund  Burke  said  there  were  Three  Estites 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sat  a  Fourth  Estate,  mire  import- 
ant far  than  they  all. — Carcylb's  Heroes  and 
Hero  IVorsht^,  Lecture  V. 

Thursday,  February  18,  1897. 


ERNEST  F.  BIRMINGHAM, 

EDITOR  AND  PUBLISHER. 
ROBERT  H\LSrEAD,         1  . 
WILLIAM  WATTENBERG,  (  Associates. 


offices: 

Broadway  and  Murray  Street, 

opposite  city  hall  park 
(postal  telegraph  building), 
long'distance  telephone,  i770  cortlandt. 


Please  address  all  communications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
80  that  immediate  attention  n;ay  be  secured. 

TWO  DOLLARS  A  year,  in  advance, 

to  any  part  of  the  United  States  or  Canada;  to 
Foreign  Countries  in  the  postal  union,  $4  a  year. 
Single  copies,  TEN  CENTS. 


Subscribers  should  have  th<'ir  cofiiet  0/  The 
Fourth  Kstatb  addressed  to  their  homes,  so 
as  to  avoid  chance  of  loss  in  the  mass  0/ 
excha  nges  which  go  to  every  newspaper  office. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  Ime,  agate  measure- 
ment (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  yeir,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  line  each  insertion,  with- 
out discount. 

Small  advertisements  under  classified  headings, 
such  as  situations  Wanted,  Help  Wanted,  For 
Sale,  To  Let,  Instruction,  Writers,  Correspond- 
ents, 35  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAN  NOT  EXCHANGE." 
It  will  be  reidily  understood  that  a  news- 
paper of  this  kind,  which  must  1  )ok  to  new -paper 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

our   CHOICEST  "BARGAINS."' 

No.  I. — For  J5  we  will  send  three  annual  sub- 
scriptions. 

No.  1. — For  $25  we  will  send  25  annual  sub- 
scriptions, 

BOUND  volumes. 

For  $2.50  we  will  send  a  bound  volume  of  the 
last  half  year,  March  to  August,  inclusive; 
or  for  $5  we  will  send  a  bound  volume  of  the 
last  full  year,  March,  1895,  to  February,  189'), 
inclusive. 


WELCOME  TO  THE  A.  N.  P.  A. 

The  Americaa  Newspaper  Publishers' 
Association  was  not  organized  as  a 
society  with  annual  gatherings  intended 
as  a  means  of  letting  off  steam  in  the 
sociability  suggestive  of  a  continuous 
popping  of  champagne  corks. 

The  members  of  the  association,  now 
assembled  in  New  York,  have  heard  the 
explosions  incident  to  festivity  and  men 
of  positively  antagonistic  minds  and  pur- 
poses have  grasped  hands  in  the  en- 
thusiasm of  the  occasion,  but  they  have 
understood  that  they  were  brought  to- 
gether for  business  purposes,  based  on 
common  interests. 

The  Fourth  Estate  welcomes  the 
assembled  publishers  as  a  body  intent 
upon  the  art  of  newspaper  publication, 
and  at  the  same  time  it  extends  the  right 
hand  of  fellowship  to  each  and  every 
member. 

In  welcoming  the  American'  News- 
paper Publishers'  Association  on  the  oc- 
casion of  its  eleventh  annual  meeting,  we 
trust  that  the  organization  will  continue 
to  be  as  successful  in  the  discharge  of  its 
affairs  as  it  has  been  during  the  past, 
and  that  in  this  year,  which  all  men 
hope  and  pray  will  be  marked  by  a 
revival  of  business  activity,  each  mem- 
ber will  enjoy  the  deserved  rewards 
of  increased  circulations,  with  additional 
advertising,  proportionate  to  individual 
deserts. 

The  best  welcome  to  old  friends  is  a 
heartfelt  "  How  do  you  do?"  and  in 
giving  this  interrogative  salutation  we 
are  assured  that  doing  well  ourselves  we 
have  touched  upon  no  sore  spot  of  any 
sufferer  from  the  hard  times  which  we 


and  the  members  of  A.  N.  P.  A.  have 
suffered  together  to  survive  for  the  good 
times— delayed  by  the  sleepiness  of  the 
Goddess  of  Good  Fortune. 

We  have  seen  her  eyelids  quiver  as  if 
about  to  open  to  the  awaking  of  her 
manifest  duties,  and  then,  with  our 
friends,  we  have  waited  only  to  hear  the 
deep  breath  of  her  sleep.  Thk  Fourth 
Estate  and  the  American  Newspaper 
Publishers'  Association,  if  not  too  eager- 
eyed,  ought  now  to  see  thit  Hard  Luck 
has  tired  of  its  rough  play  and  that  Good 
Fortune,  though  still  yawning,  has  the 
merry  twinkle  in  her  half  opened  eyes, 
which  seems  to  ask,  "Why  have  you 
been  so  impatient  ?  Let  me  yawn  again 
and  I  will  then  smile  upon  you." 

Seeing  these  prophetic  signs.  The 
Fourth  Estate  extends  its  welcome 
to  the  publishers,  not  in  the  timid  way 
that  tells  the  tale  of  bad  times  that  have 
lasted  too  long,  but  in  the  assurance  that 
invites  a  heirty  shake. 


A  SERIOUS  PROBLEM. 

A  flojd  of  advertising  offers,  other 
than  on  a  cash  basis,  has  interested 
thousands  of  publishers  during  the  past 
two  or  three  months.  A  number  of 
concerns  have,  for  example,  sent  in  ad 
vertising  and  offered  to  pay  for  it  by 
promissory  notes  having  a  year  to  run. 
A  number  of  others  have  offered  stock 
in  companies  of  recent  formation. 

Whether  the  publishers  will  in  the  end 
receive  any  compensation  whatever  in 
these  cases  of  course  depends  upon  the 
honesty  of  the  advertisers  making  these 
offers,  but  no  doubt  they  are  a  tempta- 
tion to  some  publishers.  It  does  not 
seem,  however,  that  any  publisher  who 
deliberately  considers  the  matter  can 
well  consent. 

They  should  not  forg«t  that  the  suc- 
cess of  new  advertisers  in  securing  ac- 
ceptance of  these  propositions  may  impel 
the  old  established  advertisers  to  demand 
the  privilege  of  making  payments  in  the 
same  way.  As  old  advertisers,  accus- 
tomed to  paying  cash  promptly,  are  cer- 
tain to  die  out,  the  publishers  who 
encourage  the  new  idea  will  find  event- 
ually that  their  income  in  cash  from 
foreign  advertising  is  nominal. 

A  publisher  may  run  as  much 
trade  advertising,  of  course,  as  he 
pleases;  but  if  he  means  to  thus  reduce 
his  revenue  he  should,  in  justice  to  him- 
self, fortify  his  own  stability  by  making 
a  change  in  another  direction,  and  make 
up  for  the  loss.  He  should  by  all  means 
increase  his  subscription  price,  for  with 
reduced  advertising  income  it  will  not 
be  possible  for  him  to  meet  the  expenses 
of  publication. 

As  The  Fourth  Estate  has  pre- 
viously pointed  out,  the  average  price 
charged  for  American  newspapers  and 
periodicals  at  this  time  is  altogether  too 
low.  If,  therefore,  publishers  will  insist 
upon  the  luxury  of  accepting  trade 
offers,  they  should  by  all  means  unite  in 
an  effort  to  increase  the  subscription 
price. 

Even  without  a  special  incentive,  one 
of  the  wisest  steps  that  publishers  in 
general  can  decide  on  would  seem  to  be 
an  increase  in  the  selling  prices  of  news- 
papers and  magazines. 


THE  PRESS  AND  WAR. 

The  news  from  the  war  in  Cuba  is  so 
constantly  contradictory  that  usually 
there  seems  no  chance  of  straightening 
it  out.  Particularly  interesting  to  news- 
paper men  has  been  the  report  of  two 
German  correspondents,  who,  free  from 
the  assumed  predisposed  prejudice  of 
Americans  in  favor  of  the  revolutionists, 
say  that  the  war  as  carried  on  by  the 
Spaniards  is  brutal  beyond  imagination 
and  absolutely  hopeless. 

These  German  correspondents  are  Dr. 
William  Donnell  and  Arthur  Thretheil, 
both  representing  Hamburg  newspapers. 

What  is  inconceivable,  they  say,  is  that 
such  a  barbarous  war  can  be  waged  so 
near  the  United  States,  while  the  Amer- 
ican public  looks  upon  it  with  indiffer- 
enoe. 

Fortunately  the  facts  are  that  the  peo- 
ple of  the  United  States  do  not  look  upon 


the  Cuban  cruelties  with  indifference. 
They  want  to  see  the  war  ended,  and 
their  newspapers  voice  this  sentiment  in 
declaring  that  it  must  stop. 

But  seldom  has  the  power  of  the  Amer- 
ican press  been  so  impotent.  Editorially 
it  has  cried  aloud  the  glad  cry  that 
will  some  day  be  a  reality —"  Cuba 
Libre." 

The  trouble  is  that  the  United  States, 
with  extreme  regard  for  international 
law  as  interpreted  by  Spain,  hav  in  the 
light  of  legal  obligations,  been  deaf  to 
the  entreaty  of  a  nation  struggling  for 
Us  independence,  while  acute  in  hearing 
Spanish  protests  against  aiding  Cuba. 

The  actual  and  vital  facts  are  that  the 
censorship  at  Havana  has  forced  the 
imaginative  Cubans  of  Key  West  to  in- 
vent a  series  of  impossible  events  to  take 
the  place  of  real  news. 

The  power  of  the  press  has  be?n  par- 
alyzed by  the  Spanish  censorship.  We 
have  not  been  able  to  judge  news  except 
on  the  basis  that  everything  happening 
in  Cuba  is  comparatively  true  as  told  at 
Havana  or  Key  West. 

Spain  lives  largely  in  the  glories  of  a 
past,  made  rich  l)y  its  stealings  from  the 
abariginal  American,  and  it  is  but  nat- 
ural that  in  fighting  for  the  last  of  its 
precious  western  colonies  it  should  bit- 
terly resent  the  truth  as  told  by  the 
newspaper  men  of  this  and  other  coun- 
tries. 

This  is  especially  true  since  with  a 
tremendous  army  Spain  has  been  unable 
to  conquer  a  force  so  far  inferior  in  nu 
merical  strength  that  the  news  of  the 
war  is  ridiculous  even  from  the  censor- 
controlled  Havana  standpoint. 

It  is  not  true  that  the  American 
correspondents  have  been  blinded  to  the 
facts  through  their  natural  sympathy 
with  the  insurgents,  and  we  are  glad 
to  have  confirmation  of  the  truth  from 
the  two  German  newspaper  men. 


NOTE  AND  COMMENT. 

Type-?etting  is  the  hardest  work  in- 
vented by  man,  according  to  those  who 
ought  to  know— the  msn  who  have  worked 
at  the  case.  Though  mechanical  con- 
trivances have  made  this  to  day  a  simple 
accomplishment,  like  playing  on  the 
typewriter,  yet  it  is  not  well  for  us  to 
forget  in  this  rapid  age,  when  forgetting 
is  sometimes  regarded  as  an  art,  that  the 
men  who  set  up  the  types  in  the  past  are 
worthy  of  a  place  in  the  history  of  civil- 
ization. 

Type  setting,  gathering  together  the 
letter-  making  words,  must  last  longer  than 
this  generation,  though  the  old-time 
"  comp "  is  rapidly  growing  into  a 
mythical  creature,  food  for  novelists  and 
poets. 

It  is  well,  however,  to  now  and  then 
recall  the  great  men  whose  judgment  of 
the  fitness  of  things  made  countless  edi- 
tors mourn  over  their  penmanship  and 
the  perversity  of  the  printer. 

Indeed,  it  is  customary  in  obituaries  of 
many  great  editors  to  call  particular  at- 
tention to  the  fact  that  they  first  felt  the 
inspiring  power  of  the  press  when,  with 
printers'  ink  smeared  upon  their  ex- 
ternal intellectuality  they  picked  from 
the  case  the  well-shufBed  alphabet,  ar- 
ranging the  letters  in  an  order  approxi- 
mate to  what  the  copy  called  for. 

There  is  to-day  a  question  of  record 
aroused  by  the  Woonsocket  (R.  I.)  Re- 
porter, which  must  interest  every  printer 
in  the  land,  and  one  that  will  appeal  to 
the  publishers  who  began  by  standing 
the  office  towel  against  the  wall. 

The  Reporter  prints  the  story  of  a 
printer,  one  Thomas  O' Flanagan,  of 
honorable  memory,  who  spent  seventy- 
six  years  at  the  case,  and  the  best  of  it  is 
that  he  was  never  in  all  that  time  more 
happy  than  in  setting  up  matter  deroga- 
tive to  the  British  Empire. 

Born  in  the  year  of  the  declaration  of 
American  independence,  he  knew  noth- 
ing of  any  idea  of  arbitration. 

The  Woonsocket  (R.  I.)  Reporter  c\\.3\- 
lenges  any  living  printer  to  show  a  record 
equal  to  O' Flanagan's  seventy. six  years 
at  the  case,  or  to  even  mention  any  man 
who  ever  worked  so  long  at  typesetting. 


We  are  inclined  to  the  belief  that  the 
Reporter  has  the  best  of  it,  but  just  for 
the  sake  of  argument  we  print  in  another 
column  the  remarkable  record  of  O'Flan- 
agan  in  the  hope  of  stirring  up  competi- 
tive records. 


Everybody  knows  the  thriftiness  of  the 
German  race,  and  no  newspaper  man  is 
unaware  of  the  general  prosperity  of  the 
German-American  press.  With  an  eye 
to  business  results,  burglars  last  week 
broke  into  the  office  of  the  St.  Louis 
Amtrika,  rifling  the  cash  drawer  to  the 
extent  of  $77,  all  of  which  goes  to  prove 
the  original  proposition  thit  Teutonic 
journalism  in  America  piys  handsomely. 

Too  much  gush  is  a  positive  danger  to 
newspapers  employing  too  talented  de- 
scriptive writers;  at  least  this  was  the 
opinion  expressed  by  W.  W.  Canfield, 
city  editor  of  the  Utica  Observer,  in  an 
address  before  the  Press  Club  of  Col- 
gate University.  He  gave  a  geographical 
title  to  his  lecture,  calling  it  "  Islands 
of  News  in  Seas  of  Gush. " 

There  was  something  sensational  in  this 
title,  suggestive  of  the  sort  of  journalism 
the  speaker  was  berating,  and  it  would 
not  be  wonderful  if  those  he  sought  to 
wou^id  should  be  pleased  with  this  de- 
scription, graphic  of  the  fact  that  the 
news  is  the  most  prominent  feature  of 
their  pages. 

The  two  sides  of  every  question  are 
again  shown  in  a  way  Mr.  Canfield 
could  not  have  thought  of,  and  differences 
of  view  are  again  illustrated. 


The  subject  of  public  printing  has 
during  the  past  week  or  two  received  a 
good  deal  of  attention.  In  Washington, 
for  example,  rather  indefinite  charges 
have  been  made  that  printing  done  for 
the  agricultural  department  has  been 
done  extravagantly,  besides  being  un- 
workmanlike. In  Albany  it  was  claimed 
that  the  legislative  printer  had  delayed 
public  printing  to  such  an  extent  as  to 
delay  the  proceedings  of  the  legislature. 
This  charge  was  denied. 

It  has  been  frequently  remarked  that 
the  work  done  under  the  supervision  of 
the  public  printer  in  Washington  has 
been  done  well  and  economically.  The 
annual  report  of  the  public  printer  last 
year  bore  plenty  of  evidence  that  the 
public  printing  office  was  conducted  effi- 
ciently and  faithfully. 

There  appears  to  be  no  reason  why 
the  public  printing  in  the  various  states 
cannot  be  conducted  in  a  satisfactory 
way.  Complete  printing  equipments 
are  now  so  common,  even  in  sections 
with  a  sparse  population,  that  there  is  no 
excuse  for  any  other  sort  of  work. 


Massachusetts  journalism  is  active  in 
an  endeavoi  to  get  just  laws  of  libel, 
particularly  in  making  it  necessary  to 
prove  malice  on  the  legal  ground  that 
no  man  is  guilty  until  he  is  so  proven. 


The  Brockton  (Mass.)  Enterprise  docs 
not  believe  that  all  that  was  worth  liv- 
ing for  was  in  the  past.  Pleased  with 
the  present  and  hopeful  of  the  future, 
the  Enterprise,  in  a  vein  of  fine  sarcasm, 
says  of  an  address  by  the  Rev.  Dr. 
Charles  H.  Eaton,  of  New  York,  in 
which  he  made  the  past  the  model  for 
the  present: 

"The  'palmy  days 'are  always  the 
days  that  are  past.  The  good  are  al- 
ways the  dead.  The  able  man  is  never 
on  earth,  but  in  heaven. 

"  In  the  times  of  Greeley,  Raymond, 
Webb,  the  elder  Bennett,  Prentiss  and 
other  great  editors  of  their  times,  the 
great  newspapers  of  the  country  fought 
each  other  savagely,  personalities  were 
common,  cutting  and  slashing  were  the 
correct  thing,  and  no  newspaper  of  to- 
day except  the  Arizona  Kicker  could 
print  what  was  printed  in  the  editorial 
columns  of  the  noted  newspapers  of  the 
'  good  old  days.' 

"Journalism  to-day  is  not  all  that  it 
might  be,  but  it  is  quite  ap  to  the  level 
of  the  journalism  ot  the  good  old  days, 
and  in  enterprise,  willingness  to  spend 
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money  to  get  news,  and  wide  scope  of 
achievement,  it  beats  the  old  newspapers 
out  of  sight  and  mind." 

An  exchange  brings  out  the  following 
point  that  ought  to  interest  advertisers. 
It  says: 

' '  Business  men  who  advertise  should 
be  interested  in  the  welfare  of  the  local 

newspaper  and  so  far  as  possible  assist 
in  increasing  its  circulation,  because  in 
doing  so  they  are  directly  helping  to 
spread  their  own  announcements  before 

the  public." 

Arlo  Bates,  in  his  "Talks  On  Writing 
English  "  very  truly  says: 

"  Flippancy  is  the  prevailing  literary 
vice  of  the  age.  The  periodicals  are 
perhaps  more  largely  to  blame  tor  this 
than  any  other  single  cause,  but  news- 
papers and  magazines  by  no  means  have 
the  whole  responsibility  in  this  matter. 
The  desire  for  amusement  has  eaten  us 
up. 

"  The  overworked  and  nervous  public 
desires  entertainment  which  shall  make 
no  call  on  the  intellect  and  as  little  as 
possible  on  the  perception.  '  Variety 
shows  '  to  day  lake  the  place  which  real 
plays  held  once;  short  stories,  with  only 
fo  much  substance  as  admits  of  their  be- 
ing beaten  up  like  the  white  of  an  egg 
or  a  custard,  are  languidly  read  by  the 
million:  and  we  have  even  replaced 
criticism  by  a  sort  of  a  shallow  flippancy 
for  which  no  other  name  seems  to  me  so 
appropriate  as  literary  skirt-dancing. 

"  To  be  clever  in  the  most  superficial 
sense  of  that  word,  to  be  vulgarly  glib, 
to  reverence  nothing,  and,  above  all,  to 
be  smart  and  amusing,  seems  to  be  the 
sum  and  substance  of  the  creed  of 
writers  who  practice  this  art." 

The  industrial  issue  of  the  New  York 
Tribune  was  and  continues  to  be  a  sur- 
prise to  those  who  had  grown  to  suppose 
that  the  conservatism  of  the  paper  was 
onlv  another  case  of  hanging  on  by  the 
eyelids  to  the  prestige  of  the  past. 

Since  three  large  editions  have  been 
swallowed  up  by  an  eager  demand  and  a 
fourth  is  in  prospect,  a  popular  question 
has  been  asked  as  to  who  vas  responsible? 

Tuttle  is  the  one  generally  accused 
with  the  guilty  conscience  of  having 
done  well.  He  and  the  paper  continue 
to  receive  the  congratulations  of  those 
who  were  surprised  and  the  others  who 
knew  enough  to  know  that  the  prosper- 
ous Tribune  was  capable  of  any  enter- 
prise not  inconsistent  with  its  conserva- 
tive well  doing. 


UGLY    BUSINESS  DISCOVERED. 

Three  New  York  newspapers  were 
approached  last  week  by  a  man  seeking 
to  buy  at  advertising  rates  a  page  to  be 
used  for  pure  reading  matter.  The  New 
York  Press  agreed  to  sell  the  space,  re- 
serving the  right  to  throw  it  out  if 
deemed  objectionable. 

To  the  astonishment  of  the  Press  it 
soon  learned  that  the  man  had  canvass- 
ers out  offering  to  print  pictures  of 
society  women  attending  the  Bradley- 
Martin  ball,  with  descriptive  matter,  at 
$200  a  head.  Of  course  the  Press  put  a 
stop  to  this  business. 

The  man  with  the  scheme  had  been 
using  New  York  yournal  letter  heads. 
Just  how  he  got  these  is  not  known,  and 
the  Journal  has  naturally  taken  legal 
steps  to  find  out 


WIT  OF  A  LOUISVILLE  EDITOR. 

Once,  when  George  D.  Prentice,  of 
the  Louisville  yournal,  was  coming  out 
of  a  public  building  in  Louisville,  he 
was  about  to  pass  through  a  double  door 
which  opened  both  ways.  He  started 
to  push  at  the  door  on  his  right.  A 
young  man  coming  from  the  opposite 
direction  was  pushing  at  the  same  door, 
being  his  own  left.  Prentice  lost  pa- 
tience, and  throwing  himself  against  the 
door,  it  flew  open,  and  the  young  man 
went  sprawling  on  the  floor.  Assisting 
the  youth  to  arise.  Prentice  remarked: 
"  Take  my  advice,  my  son,  keep  to  the 
right  in  your  way  through  life,  and 
you'll  never  run  against  anybody  but  a 
blamed  fool,  and  you  needn't  apologize 
to  him." 


PURELY  PERSONAL. 

General  Charles  H.  Taylor,  of 
the  Boston  Globe,  is  one  of  the  few  great 
editors  who  can  lecture  interestingly  on 
the  subject  of  journ- 
^Mlf  *  alism.    He  is  never 

trite    and  always 
■Wi  -f^       happy  in  both  ex- 
■jJ^^^W^      pression  and  intent. 
^^^Bflp'      His  recent  address 
^mj^^Kfff       before  the  Woman's 
.j^^^B^Hp         Boston  Business 
I^^HB^     i    League  was  of  un- 
^^IH^Hfa^l,  usual  interest.  One 
^B^^^   felicitous  point  was 
his    description  of 
the  triumvirate    Horace  Greeley,  the 
first  political   editor   to  see  the  vast 
financial   increase   derived    by  a  party 
paper;  James  Gordon  Bennett,  whom  he 
described  as  the  pioneer  newspaper  man 
of  the  world,  and  Joseph  Pulitzer,  who 
picked  up  a  losing  venture  to  make  of 
himself  a  millionaire. 

Henry  Labouchere,  M.  P.,  the 
proprietor  of  Truth,  has  spent  ^^40,000 
in  successfully  defending  vexatious  ac- 
tions for  libel  brought  against  him.  He 
is  entitled  to  the  thanks  of  the  English- 
speaking  world  for  having  exposed  so 
many  abuses. 

Chester  S.  Lord,  city  editor  of  the 
New  York  Sun,  was  the  guest  of  honor 
at  the  Montauk  Club,  Brooklyn,  last 
week,  the  occasion  being  the  celebra- 
tion of  his  recent  election  as  a  regent  of 
the  University  of  New  York.  Among 
those  present  were  H.  H.  Benedict, 
William  Berri,  Walter  B.  Gunnison, 
Lieutenant  Robert  Peary,  Virgil  D. 
Bogue,  William  Hester,  General  Stewart 
L.  Woodford,  C.  W.  Seamans,  George 
A.  Price  and  Willard  Bartlett. 


Charles  J.  Christie,  formerly  city 
editor  of  the  Cincinnati  Enquirer,  is  now 
city  editor  of  the  Cincinnati  Commercial 
Tribune.  He  relieves  W.  H.  Eggle- 
ston,  who  will  take  charge  of  the  Wash- 
ington bureau  of  that  paper. 

Herbert  S.  Underwood,  managing 
editor  of  the  Boston  Daily  Advertiser, 
delivered  a  lecture  last  week  to  the  Will- 
iams College  Press  Club.  It  was  a  good 
thing  for  the  youngsters,  Mr.  Underwood 
putting  the  truths  of  journalism  to  his 
hearers  in  pointed,  though  sometimes 
picturesque,  phrases.  He  dwelt  at 
length  on  the  unfaltering  loyalty  of  the 
newspaper  corps  of  the  country  to  the 
papers. 

Lyman  D.  Morse,  the  New  York  ad- 
vertising agent,  is  ill  with  pneumonia, 
and  is  likely  to  be  confined  to  his  home 
for  a  week  or  two. 


G.  C.  Bradt,  of  Chattanooga,  has 
joined  the  advertising  staff  of  the  New 
York  Times.  Mr.  Bradt  was  for  many 
years  the  advertising  representative  of 
the  Chattanooga  Times. 

A.  Cressy  Morrison,  advertising 
manager  of  the  Pabst  Brewing  Company, 
Milwaukee,  is  an  enthusiastic  wheelman, 
and  is  active  in  the  organizations  com- 
posed of  those  who  are  devoted  to  the 
bicycle. 

Frederick  T.  Meyer,  advertising 
manager  of  New  York  Vogue,  is  before 
long  to  take  to  himself  a  wife.  An- 
nouncement of  his  engagement  to  Miss 
Edith  M.  Wells,  of  Hackensack,  N.  J., 
has  just  been  made. 

Dr.  J.  H.  Worm  AN,  of  Outing,  had  an 
interesting  illustrated  article  on  Philip 
Melancthon  in  the  Christian  Advocate 
last  week. 

Walter  H.  Page  has  left  his  position 
as  advertising  manager  of  Godey^s  Mag. 
azine,  New  York. 

Arthur  W.  Browtn,  heretofore  ad- 
vertising manager  of  the  New  Orleans 
Item,  is  now  connected  with  the  Daily 
States. 

Jeter  C.  Pritchard,  United  States 
senator  from  North  Carolina,  was  for  a 
time  the  editor  of  a  paper  at  Bakersville 
in  the  state  named. 


CANADIAN  PRESS  ASSOCIATION. 

Thirty-ninth    Annual    Meeting — 
Discussing  Postal  Rates. 

The  question  of  postage  rates  on  news- 
papers is  agitating  Canada  as  well  as  the 
United  States.  Postmaster- General  Mu- 
lock  has  announced  his  intention  of  im- 
posing a  rate  of  some  kind. 

At  the  thirty-ninth  annual  session  of 
the  Canadian  Press  Association,  held  in 
Toledo  last  week,  the  postal  question  was 
prominently  brought  before  the  pub- 
lishers. They  passed  the  following  reso- 
lutions in  the  matter: 

Resolved,  that  this  association  as  a  body  lake 
no  action  in  regard  to  the  postmaster-general's 
proposition  to  reimpose  postal  rates,  except  to 
send  a  copy  of  this  resolution  to  every  publisher 
in  Canada,  suggesting  that  sho  ild  this  question 
come  before  parliament  each  pirliamentary 
representative  should  be  asked  to  insist  upon 
the  reduction  or  abo'ition  of  the  customs  duties 
on  publishers'  materials  as  a  necessary  correla- 
tive to  the  reimp  sition  of  postage. 

That,  whereas  the  removal  of  postage  from 
newspapers  fifteen  years  ago  was  not  solicited 
by  publishers,  that  value  was  given  to  the  com- 
munity at  the  time  of  the  reduction  of  newspaper 
prices,  and  that  since  that  the  scale  of  newspa- 
per expenditures  has  been  graded  to  the  existing 
conditions;  and  whereas  the  fi  cal  system  of  this 
country  recognizes  the  promotion  of  home  inter- 
ests, and  that  newspaper  publishers,  without 
receiving  any  p  otection  themselves  in  any 
shape,  save  by  the  present  postal  law,  are  forced 
to  contribute  to  ilie  advantage  of  other  manu- 
facturer^  and  interests  by  the  customs  duties  on  i 
type,  printing  presses,  printing  machinery  of  all  i 
kinds,  type  furniture,  paper,  ink,  stereotype  j 
plates,  newspaper  cuts — in  short,  absolutely 
every  product  that  enters  into  the  manufacture 
of  a  newspaper . 

The  following  officers  were  elected  by 
acclamation  for  the  ensuing  year:  Presi- 
dent, Major  J.  B.  McLean,  of  the 
McLean  Publishing  Company,  Montreal; 
first  vice-president,  Robert  Holmes, 
Clinton  New  Era  ;  second  vice-presi- 
dent, W.  L.  Dingman,  Stratford  Herald ; 
secretary-treasurer,  John  A.  Cooper, 
Canadian  Magazine,  Toronto  ;  assistant 
secretary- treasurer,  A.  H.  U.  Colqu- 
houn.  Printer  and  Publisher  ;  auditors, 
S.  Stephenson,  Chatham  Planet,  and  A. 
S.  Forster,  Oakville. 

The  balloting  for  members  of  the  exe- 
cutive committee  resulted  in  the  election 
of  the  following:  W.  Ireland,  North  Star, 
Parry  Sound  ;  J.  S.  Willison,  Globe, 
Toronto  ;  J.  T.  Clark,  Saturday  Night, 
Toronto  ;  D.  McGillicuddy,  Signal , 
Goderich;  A.  G.  F.  Macdonald,  News, 
Alexandria. 


THREE  WELL-KNOWN  GENERAL 
ADVERTISERS. 

Those  who  are  aware  of  the  important 
bearing  exerted  on  newspaper  publicity 
by  the  Association  of  Manufacturers  and 
Dealers  in  Proprietary  Articles  in  the 
United  States,  or  at  least  by  many  of  its 
members,  will  naturally  be  interested  in 
the  accompanying  portraits  given  here- 
with of  three  well-known  members  of 
the  association.  Each  is  well  known  as 
a  thorough  believer  in  advertising,  and 
is  connected  with  concerns  whose  outlay 
for  advertising  reaches  a  very  large  sum 
every  year. 

Thomas  Doliber,  president  of  the  as- 
sociation named,  is  a  member  of  the 
Doliber-Goodale  Company,  manufac- 
turers of  Mellin's  food,  Boston,  whose 
advertisements  are  so  much  in  evidence 
in  papers  of  a  good  grade,  and  whose 
advertising  was  recently  placed  in  the 
hands  of  the  Pettingill  Agency. 

R.  E.  Queen,  Mr.  Doliber's  predeces- 
sor as  the  association's  president,  is 
president  of  the  California  Fig  Syrup 
Company,  of  San  Francisco,  whose  con- 
tracts involve  thousands  of  papers.  His 
company  is  now  making  up  its  lists  for 
advertising  for  1897,  and  they  will  prob- 
ably exceed  in  total  the  amount  ex- 
pended in  any  previous  year. 

Joseph  Leeming,  the  secretary  of  the 
association,  is  a  member  of  the  firm  of 
Leeming  Brothers,  New  York.  The 
latter  are  agents  for  a  number  of  high 
grade  prepared  foods  and  other  articles, 
including  Suchard's  Chocolate.  The 
firm  is  a  believer  in  persistent  publicity, 
and  it  is  likely  that  its  own  expenditures 
for  space  will  be  largely  augmented 
during  the  year. 

We  are  indebted  to  the  New  York 
Pharmaceutical  Era  for  the  excellent 
cuts. 


SPHINX  CLUB  TALKS  AND  DINES. 

The  usual  monthly  dinner  of  the 
Sphinx  Club  took  place  at  the  Waldorf 
Hotel  last  week.  Thirty  of  the  club's 
members  and  guests  wtre  present. 

Among  the  latter  were  Col.  A.  A. 
Pope,  of  the  Pope  Manufacturing  Com- 
pany, Hartford,  Conn. ;  Mr.  Bowne,  of 
Scott  &  Bowne;  Herbert  F.  Gunnison, 
of  the  Brooklyn  Eagle,  F.  J  Gibson  and 
Mr.  Phillips,  of  the  Dry  Goods  Economist. 

The  subject  of  discussion  for  the  even- 
ing was,  "'Substitution;  How  to  Pre- 
vent It?"  It  was  introduced  by  Mr. 
Perine,  of  "  Sozodont  "  fame,  who  made 


I  .  j.  GIBSON. 

out  a  strong  case  in  favor  of  united 
action  by  all  advertising  men,  with  a 
view  of  stamping  out  this  great  evil. 

Artemas  Ward,  Mr.  Bowne,  Alfred  E. 
Rose,  Col.  Pope,  Charles  Austin  Bates 
and  others  spoke  from  the  standpoint  of 
the  general  advertiser. 

The  publishers'  side  of  the  question 
was  ventilated  by  A.  Frank  Richard- 
son, J.  Sherwood  Seymour,  of  the  New 
York  Evening  Post;  Herbert  L.  Gun- 
nison, Horace  Dumars,  of  the  Ladies'' 
World,  and  Henry  Drisler,  of  the  Har- 
per publications. 

The  next  dinner  will  be  March  10, 
and  the  subject  of  discussion  for  the 
occasion  will  be,  "The  Morality  of 
Selling  Goods  Without  a  Profit." 

F.  j.  Gibson,  the  talented  advertising 
manager  of  Vantine  &  Company,  is  an 
enthusiastic  member  of  the  Sphinx 
Club. 


OBITUARY  NOTES. 

Joseph  E.  Taggart,  a  well  known 
newspaper  man,  died  last  week  from 
pulmonary  disease,  from  which  he  had 
suffered  for  several  years. 

Early  in  life  he  developed  a  taste  for 
literary  work,  and  on  reaching  manhood 
he  became  connected  with  the  New  York 
Tribune,  with  which  paper  he  remained 
for  several  years,  until  failing  health 
caused  him  to  resign  and  seek  a  milder 
climate  than  that  of  New  York. 

In  1883  he  went  to  Virginia  City,  Nev., 
where  he  was  made  the  manager  of  the 
Enterprise,  a  paper  with  which  Samuel 
L.  Clemens  ("Mark  Twain")  was  at 
one  time  connected.  His  health  was 
not  much  benefited  by  the  change,  and 
after  a  few  years  he  returned  east. 


Geo.  W.  Shanklin  is  dead.  For  nearly 
a  quarter  of  a  century  he  was  associated 
with  his  brother,  John  G.  Shanklin,  in 
the  editorship  of  the  Evansville  (Ind.) 
Courier,  a  leading  democratic  paper  in 
southern  Illinois. 


W.  B.  Masser,  one  of  the  oldest  edit- 
ors in  Pennsylvania,  died  last  week. 
He  was  eighty-eight  years  old  at  the 
time  of  his  death.  In  1840  he  estab- 
lished the  Sunbury  Sunday  Advertiser, 
and  edited  the  paper  up  to  the  time  of 
his  death. 


Charles  S.  Drew,  a  well-known  Boston 
newspaper  man,  died  last  week. 
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PJtmTERS'  SUPPLIES.  PRINTERS'  SUPPLIES. 


CAUTION! 
LINOTYPE  USERS:  -^rr.: 

cautioned  against  space  bands  or  other  supplies  made  or  repaired  by 
others  than  the  Linotype  Company. 

It  has  been  discovered  that  injury  to  matrices  and  other  troubles 
have  arisen  from  the  use  of  space  bands  constructed  or  repaired  in  a 
most  defective  manner  by  outside  parties  who  are  without  the  proper 
tools  or  f.xcilities  for  doing  the  accurate  work  necessary  on  the  space 
bands. 


CAN  HIS  RECORD  BE  EQUALED? 

Thomas      0'Fla.nag.\\  Worked 
Seventy-six  Years  Setting  Type. 

Thomas  O' Flanagan  was  born  near 
Enniskillen,  Ireland,  in  the  year  ot  the 
declaration  of  American  independence, 
and  at  the  age  of  fourteen  he  com 
menced  his  career  as  a  printer  in  the 
office  ot  the  I'reeinan's  yournal,  in  Dub 
lin,  and  after  serving  an  apprenticeship 
continued  work  as  a  journeyman  on 
that  paper  until  1797. 

Then  he  went  to  work  on  the  I\ess,  a 
paper  published  in  the  interest  of  the 
United  Irishmen,  which  was  suppressed 
by  the  government  on  March  6,  1798. 

After  the  seizure  of  this  paper  by  the 
government  O'Flanagan  left  Ireland  and 
proceeded  to  London,  went  to  work  in 
the  composing  room  of  the  Mornins; 
Chronicle,  where  he  remained  until  1816, 
when  he  returned  to  Dublin  and  found 
employment  in  the  office  of  a  paper  there, 
where  he  continued  until  1824. 

He  then  set  up  business  as  a  general 
printer  on  his  own  account,  in  which  he 
continued  for  twelve  succeeding  years. 
He  went  again  to  work  in  a  newspaper 
office,  and  continued  there  until  the 
Nation,  the  great  Irish  national  paper, 
was  started  by  Charles  Gavan  Duffy, 
Thomas  Davis  and  John  Dillon  in  1843. 

There  O'Flanagan  found  congenial 
work.  He  was  given  full  charge  of  the 
"  Poet's  Corner  "  on  that  paper. 

O'Flanagan,  who  was  personally  ac- 
quainted with  Irish  patriots  and  their 
work  through  three  generations,  re- 
mained at  his  case  until  August,  1866, 
when  he  died  on  the  24th  ot  that  month, 
in  the  90th  year  of  his  age,  having 
worked  as  a  printer  from  May  i,  1790,  to 
August  23,  1866,  a  period  of  over 
seventy-six  years.  Hi  worked  on  the 
day  preceding  his  death. 


SAMPLE  OBJECTION  FOR  SEN- 
SIBLE SENTATORS. 

A  Massachusetts  paper  contains  the 
following  in  its  local  news: 

"  M.  F.  Charles  has  at  his  store  a 
remonstrance  petition  against  the  Loud 
Bill  now  pending  in  Congress,  which 
he  would  like  to  have  signed  by  every 
voter  in  town. 

"This  bill  is  to  increase  the  postage  on 
all  second-class  matter,  i.  e.,  newspapers 
and  weekly  periodicals  of  all  descrip- 
tions. The  passage  of  this  act  would 
have  the  direct  tendency  to  increase  the 
price  ot  these  magazines  and  drive  many 
of  the  smaller  of  them  to  the  wall." 


A  BARGAIN   DAY   FOR  ADS. 

The  Chicago  Tribune  has  made  an 
interesting  innovation  in  its  advertising 
department.  Friday  happens  to  be  the 
"  ijargain  day  "  for  Chicago  advertisers, 
and  in  recognition  of  this  fiCt  the  Tri- 
bune announces  that  until  further  notice 
every  customer  who  advertises  to  the  ex- 
tent of  two  full  columns  or  more  on 
Friday  will  be  charged  only  two-thirds 
of  the  regular  rates,  no  extra  charge  to 
be  made  for  breaking  columns  rules  or 
for  cuts. 

DON'T  PAY  TO  BE  TOO  FRANK. 

Editor  Kirchen  of  a  German  paper 
published  at  Cascade,  la.,  has  been 
bound  over  to  the  federal  grand  jary 
for  sending  a  postal  card  to  a  subscriber 
in  which  the  latter  was  designated  as  a 
swindler. 


BANQUET  OF  THE  BUSY  BOYS. 

The  New  York  Correspondents'  Club 
held  its  annual  dinner  Tuesday  evening 
at  the  Holland  House.  It  was  not  only 
the  most  magnificent,  but  the  merriest, 
dinner  of  an  organization  formed,  not 
only  with  the  idea  of  good  fellowship, 
but  founded  on  the  rights  of  those  who 
write  for  the  out  of  town  press,  to  see 
what  is  going  on  as  the  representatives 
of  their  papers  and  affiliated  to  oppose 
the  advertisement  securing  end  of  the 
out  of-town  business. 

The  clul)  has  been  successful  in  its 
scheme  of  securing  the  recognition  due 
its  members,  and  so  prosperous  that  it 
has  been  able  to  give  up  holding  its  an- 
nual dinners  m  out  of  the  way  places, 
where  the  police  are  prone  to  prowl. 

I(  it  were  not  for  the  characteristic 
simplicity  of  its  hard-working  s*ay-up- 
all-night-to  get  lhe-news  members,  the 
Correspondents'  Club,  in  its  present 
state,  might  be  ranked  with  organiza- 
tions styled  trusts,  and  it  might  even  be 
termed  plutocratic. 


A  WESTERN  CLUB'S  COMPLAINT. 

Failing  to  understand  the  limitations 
of  space  and  the  peculiar  constituencies 
of  the  metropolitan  press  the  Com- 
mercial Club  of  Omaha,  Neb.,  has 
passed  resolutions  in  regard  to  the  news 
of  their  State  which  appears  in  the  New 
York  papers,  and  the  press  has  been 
apprised  of  the  action  of  the  Commercial 
Club  by  copies  of  the  resolutions  which 
are  as  follows: 

Whereas:  members  of  thi<  club,  who  make 
f.eq  ient  trips  to  the  larger  cities  of  the  East, 
have  noticed  the  faihire  of  eastern  papers  to 
print  Nebraska  new-',  other  than  the  highly 
sensational,  while  news  of  other  cities  of  the 
We't  IS  published  by  the  newspapers  of  the 
East;  therefore 

Be  it  resolved:  Thit  it  is  the  sense  of  the 
Commercial  Club  ol  Omaha  that  the  thousands 
of  Nebraskans  who  visit  the  East  annually,  as 
well  as,  the  material  inierests  of  this  state,  are 
entitled  to  more  generous  treatment  at  the 
hands  of  the  metropolitan  press;  that  we 
believe  the  lault  of  which  we  complain  is  not  a 
matter  of  design  upon  the  part  of  eastern  editors, 
but  rather  one  of  oversight;  that  we  believe 
the  legitimate  claims  of  this  state  will  be  re- 
cognized by  eastern  publishers  generally  if  put 
before  them  in  the  proper  light;  that  the 
secretary  is  directed  to  have  copies  of  this 
resolu:ion  sent  to  the  metropolitan  press. 


PRODUCTS  OF  THE  BOOK  PRESS. 

The  Externals  of  Modern  New  York,  bv 
Mrs  Burton  N.  Harrison.  A.  S.  Barnes  & 
C  ompany,  New  York. 

To  the  New  Yorker  in  general  and 
the  metropolitan  newspaper  man  in 
particular,  this  volume  is  of  real  interest 
and  suitable  as  a  gift.  It  is  mag- 
nificently bound,  profusely  and  artistic- 
ally illustrated  and  contains  matter  of 
direct  and  pertinent  interest. 


MoNRTARV  SvsrHMS  OP  THE  WoRLD.  by  Maur- 
ice D.  Muhleman.  Charles  H.  Nicoll, 
New  York, 

This  work,  which  is  a  revised  edition, 
contains  a  vast  amount  of  statistical  in- 
formation  in  regard  to  the  volume  of  the 
money  now  in  use,  and  an  abstract  of 
various  plans  proposed  for  the  solution 
of  the  currency  problem  in  the  United 
States.  Mr.  Muhleman,  as  Deputy  As- 
sistant Treasurer  of  the  United  States, 
has  ample  opportunity  to  inform  himself 
and  is  regarded  as  one  of  the  foremost 
experts  upon  the  history  of  currencies 
and  governmental  finances. 


THE  JOURNALISM  OF  GREECE. 


It  Will  Have  to  be  Modernized 
TO  Give  the  News  op  the  Great 
War  Greece  iivs  Seemingly 
Started. 

The  newspapers  ot  Greece,  the  King- 
dom of  George  I,  do  not  take  very  high 
rank  in  Europe,  either  in  respect  to  their 
progressive  features  or  their  extensive 
circulation,  says  a  writer  in  the  New 
York  Sun. 

The  standard  size  of  a  Greek  paper  is 
12J  by  9  inches,  and  there  are  usually 
four  pages  devoted  to  the  discussion  of 
political  and  theological  matters,  with  an 
occasional  reference  to  local  occurrences, 
when  adequate  corroboration  has  been 
obtained. 

Athens,  the  capital  of  Greece,  has 
about  the  same  populatijn  as  Grand 
Rapids,  Mich.  The  ancient  Greek  city 
maintains,  however,  nine  da  ly  news- 
papers, not  one  of  which  has  more  than 
5,000  circulation. 

The  names  of  these  papers  are  them- 
selves a  fair  indication  of  the  solemnity 
which  covers  the  periodical  publication 
business  in  Greece.  There  are  the  Ora 
(I he  Hour),  the  Plinghenesia  (Regenera- 
tion), /Vtai  Ideal  (New  Ideas),  Aion  (the 
People),  Tola  (Morning)  and  Telegrafus 
(the  Telegram).  There  are,  however, 
in  Athens  two  weekly  pipers  published 
in  the  French  language — jlournal 
d'Alhenes  and  Le  Messager  d  Athenes. 

These  two  newspapers  are  designed 
especially  for  the  enlightenment,  instruc- 
tion and  perusal  of  tourists  and  resident 
diplomatists.  The  partiality  of  such 
diplomatists  for  a  weekly  newspaper 
published  in  a  language  other  than 
Greek  may  be  understood  when  the  fact 
is  known  that  the  title  of  the  chief  Athe- 
nian weekly  newspaper  is  as  follows: 
Epitheorisis  Philologika  KaiPoliliki. 

The  circulation  ot  this  journal  is  not 
so  extensive  as  its  n'jme  would  indicate. 
In  Corfu,  a  city  larger  than  Athens,  and 
which  does  an  extensive  commerce  with 
foreign  countries,  there  is  published  the 
Amersliptos  (The  Voice),  and  in  the 
town  of  I'ripolis  is  publishe  l  a  journal 
with  the  title  of  the  Provisional  Voice. 

The  town  of  Zante  is  chiefly  known  in 
the  United  States  on  account  of  its 
currants,  and  it  would  be  a  not  unrea- 
sonable inference  that  at  least  one  of 
the  two  papers  published  in  Zante  had  a 
commercial  or  at  least  conventional  title. 
But  the  Greeks  in  journalism,  as  in  other 
literature,  are  nothing  if  not  serious,  and 
so  the  publishers  of  these  two  papers  call 
them  respectively  Agon  and  Elpis. 

The  English  equivalent  of  the  former 
is  "The  Struggle;"  of  the  latter,  the 
English  equivalent  is  "  Hope."  There 
is  a  marked  lack  of  originality  in  news- 
paper nomenclature  in  the  Greek  town 
of  Pireus.  It  has  three  newspapers — 
one  daily,  one  weekly  and  one  bi-weekly. 
They  are  published  separately,  and,  in 


EDITORIAL  HELPS. 


fact,  in  opposition  to  each  other,  and 
their  titles  are  the  Globe,  the  Hemisphere 
and  the  World. 

In  the  town  of  Patras,  which  has  about 
the  same  population  as  New  Bedford, 
there  is  one  newspaper  with  the  ex- 
tensive title  of  Emporikos  Paratiritis, 
and  in  the  ancient,  illustrious  and  historic 
town  of  Sparta  there  are  the  Pelopon- 
nisiakos  Astir  and  the  Loponnisiakos 
Eos. 

Journalism  in  modern  Sparta  is  some- 
what astronomical,  the  significance  of 
one  of  the  Sparta  papers  being  the 
"  Peloponnesian  Star  "  and  of  the  other 
"  Peloponnesian  Aurora."  The  Greek 
newspapers  deal  sparingly  with  the 
commodity  of  news,  and  uncorroborated 
narratives  obtain  space  in  Greek  dailies 
only  under  the  head  of  advertisements. 


EXCITEMENT  IN  THE  NEW  YORK 
SUN  BUILDING. 

A  commotion  was  caused  in  the  Sun 
Building  by  the  bursting  of  a  steampipe 
in  the  cellar.  With  the  cloud  of  escap- 
ing steam  there  was  a  smell  of  fire,  coals 
from  the  furnace  having  been  blown  out 
upon  waste  material.  Compositors 
and  other  men  on  the  upper  floors  of 
the  building  were  alarmed.  Some  of 
them  (led  down  the  fire  escapes  in  front 
of  the  building,  and  others  climbed  out 
into  the  Tribune  Building. 

An  alarm  of  fire  was  sounded,  and 
the  engines  soon  arrived,  but  the  fire- 
men found  no  work  for  them  to  do. 
The  waste  on  the  cellar  floor  had  burned 
up  in  a  moment.  The  fire  had  not 
spread,  and  no  damage  had  been  caused 
by  the  bursting  of  the  steampipe. 


PHCENIX-LIKE  FREDONIAN. 

The  offices  of  the  New  Brunswick  (N. 
J.)  Fredonian  vi&TC  destroyed  something 
over  a  month  ago,  but  the  paper  has 
continued  to  appear,  though  it  was 
printed  under  the  greatest  difficulties. 
It  will  be  good  news  to  the  many  friends 
of  the  Fredonian  to  know  that  its  entire 
plant  has  been  restored  and  that  its  big 
press  is  rumbling  again  as  it  prints  the 
Fredonian. 


ANOTHER  SCIENTIFIC  MONTHLY 

Current  Thought,  a  magazine  devoted 
to  scientific,  educational,  religious  and 
sociological  topics,  has  appeared  in  New 
York.  It  aims  to  give  circulation  to  the 
best  contemporary  thought  on  vital 
topics,  expressed  in  non-technical  lan- 
guage. It  is  issued  by  the  Continental 
Publishing  Company  of  New  York. 


CRITICIZED  THE  COURT. 

J.  L.  Patterson,  editor  of  the  Ports- 
mouth (O.)  Times,  was  sentenced  to  jail 
last  week  for  three  days  and  fined  $100 
for  publication  of  a  contemptuous  crit- 
icism of  a  decision  of  the  court. 


EDITORIAL  HELPS. 


R 


EMINGTON 
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TANDARD   I  YPEWRITER 


Adopted  May,  1892,  by  the  American 
Newspaper  Publishers'  Association. 


For  Superiority  of  Design, 
Excellence  of  Workmanship, 
Great  Simplicity, 
Durability,  and 
Easy  Manipulation. 


THE  NEW 
Number  SIX  Model 

Contains  everything  that  is  Latest! 
and  Best  in  well-tested  improve- 
ments. 

WYCKOFF,  SEAMANS  &  BEMEDICT, 

327  Broadway,  New  York. 
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EDITORS'  RIGHTS;  AUTHORS' 
WRONGS. 

A  correspondent  recently  addressed  to 
the  New  York  Journal  the  following  in- 
quiry: 

Will  you  please  inform  me  how  much  liberty 
may  be  exercised  by  aa  editor  in  altering  an 
article  sent  to  him  for  publication?  1  can 
understand  lh.it  ungrammatical  sentences 
should  be  corrected,  but,  aside  from  thai,  I 
wish  to  know  if  alterations  are  permissible,  and, 
ifso,  to  what  extent.  Can  the  tenor  of  a  piece 
of  information  be  changed  to  suit  an  over- 
fastidious  taste,  thereby  making  of  it  a  different 
thins  altogethei?  This  is  a  di-puted  point  which 
I  refer  t   you  for  decision. 

It  is  very  difficult  to  fortnulate  an  ex- 
act definition  of  the  respective  rights  of 
author  and  editor.  In  each  case  that 
arises,  the  special  circumstances  must  be 
taken  into  consideration.  But  the  funda- 
mental principle  of  the  matter  is,  accord- 
ing to  the  Journal,  that  every  author 
may  exercise  his  right  to  insist  on  exact 
adherence  to  his  manuscript,  even  in 
matters  of  grammar,  as  a  condition  ol 
publication. 

Nevertheless,  so  uniform  is  the  custom 
of  editorial  revision  that  this  right  of  the 
author  is  considered  to  be  waived  unless 
he  explicitly  asserts  it.  When  not  as- 
serted, it  may  fairly  bs  assumed  by  the 
editor  that  the  author  relies  on  his  judg- 
ment and  his  honor. 

An  editor  deserving  such  trust  will  be 
guided  largely  in  the  exercise  of  his  dis- 
cretion by  the  degree  of  the  author's 
competence,  as  known  to  him  in  general, 
or  as  displayed  by  the  particular  manu- 
script under  consideration. 

When  an  editor  clearly  perceives  that 
his  author  is  a  lucid  thinker,  a  man  of 
method,  and  a  practical  and  careful 
writer,  he  will  be  very  cautious  in  his 
use  of  the  blue  pencil,  even  in  minor 
deiails. 

But,  having  to  deal  with  a  manuscript 
prepared  by  a  novice  or  a  bungler,  or 
without  care,  which  yet  may  contain 
matter  of  essential  worth,  he  will  not 
hesitate  to  eliminate,  alter  or  expand,  in 
any  manner  that  his  judgment  may  dic- 
tate, always  bearing  in  mind  that  it  is 
dishonorable  to  make  even  a  novice  re- 
sponsible for  that  to  which,  if  he  could 
be  consulted,  he  would  refuse  to  affix  his 
signature. 

It  is  perhaps  truer  of  the  work  of  an 
editor  than  of  any  other  work  whatso- 
ever that  "nothing  succeeds  like  suc- 
cess." If  he  proves  worthy  of  authors' 
confidence,  he  will  get  it;  if  he  shows  poor 
judgment  and  unfitness  for  his  task,  au- 
thors will  discover  the  fact  and  refuse  to 
suffer  further  at  his  hands.  And  in  this 
refusal  lies  their  remedy. 


FOR  SALE. 


A  DVERTISEMENTS  under  this  classifica 
tion,  i;  cents  per  line  each  insertion.  Count 


i;  cents  pe 
seven  words  to  the  line 


JOHN  REID'S  OFFICE  BOY, 

When  John  C.  Reid  was  managing 
editor  of  the  New  York  Times  he  hid 
an  office  boy  whose  nerve  was  colossal. 
Greatness  never  embarrassed  him,  tor 
he  was  no  respecter  of  persons. 

One  day,  says  the  New  York  Press, 
he  entertained  in  the  reception  room  a 
waiting  visitor,  whose  patronizing  way 
nettled  him.  All  kinds  of  questions  were 
fired  at  him,  and,  finally,  he  was  asked 
how  much  he  earned  a  week.  His  reply 
was  "  $50." 

At  that  moment  the  visitor  was  sum- 
moned by  Reid,  to  whom  he  related  his 
experience  with  an  office  boy  who  said 
he  made  $50  a  week. 

Reid  rang  bell;  enter  boy. 

"IJid  you  tell  this  gentleman  that  you 
made  $50  a  week  here  ?" 

"I  did  not  tell  him  any  su;h  thing." 

"What!"  exclaimed  the  gentleman. 
"You  mean  to  say  you  didn't  tell  me  a 
moment  or  two  ago  that  you  made  $50  a 
week  ?" 

"Never  said  any  such  thing." 

"  Why,  you  little  liar  !    You  " 

"What  did  you  tell  the  gentleman?" 
put  in  Reid. 

"  I  told  him  I  earned  $50  a  week,  but 
you  pay  me  only  S3." 

When  the  visitor  had  taken  leave  of 
the  office,  Reid  raised  the  boy's  salary  to 
$6. 

A  pertinent  question,  suggesting  a 
tedious  research,  would  be  just  what 
editorial  chair  the  bright  boy  now  oc- 
cupies. 


A  DESIRABLE  BARGAIN. 

NEWSPAPER  PROPERTY  FOR  SALE 
Because  of  disinclination  of  owner  and  man- 
ager 10  longer  continue  in  active  business 
will  sell  part  .interest  in  profitable  news- 
paper plant  to  a  gentleman  competent  to  edit  or 
man.ige.  It  is  located  in  a  prosperous  commu- 
nity in  Pennsylvania;  is  Denocratic  in  politics 
and  is  printed  both  daily  and  weekly.  Wiih  it 
is  connected  a  well  equipped  job  office  with  a 
good  patronage,  A  cash  investment  of  not  less 
than  from  $3,000  to  $5,000  will  be  required. 
Address,  A.  B.  Raymond,  attorney,  care  The 
Fourth  Estatc,  New  York. 

MODERN  PRINTING  OFFICE. 
Long  established;  good  location  (near  N.  Y. 
Post  Office);  low  rent;  three  cylinder  and  three 
job  presses;  large  stock  of  job  and  body  type, 
etc.;  all  in  good  condition  for  best  work;  valued 
at  $12,000. 

CHEAP  FOR  CASH. 

Address  L.  R.,  care  of  P.O.  Box  8752,  New  York. 

■pOR  SALE, — There  has  been  placed  in  my 
■'■  hands  for  immediate  disposal,  the  best 
weekly  newspaper  property  in  ihe  Southern 
States.  It  is  located  at  Atlanta,  Ga.;  is  paying 
handsomely  now,  and  has  an  unlimited  field  ex- 
clusively its  own.  Owner  has  other  interests 
which  makes  sale  necessary.  Address,  C.  C. 
NiCHOis,  Box  435,  Atlanta,  Ga. 

pOR  SALE. — Newspaper  plant,  consisting  ot 
^  6-column  quarto  Campbell  press,  three 
platen  presses,  140  fonts  of  job  and  advclising 
type,  full  newspaper  dress,  brevier  and  non- 
pareil.— Box  444,  Winona,  Minn. 

pOR  SALE. — A  first-class  weekly  country 
newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  away  down.  COUNTY 
SEAT,  care  of  Fourth  Estatb. 


WANTED  TO  PURCHASE. 

A  DVERTISEMENTS  under  this  classifica- 
^  tion,  25  cenhi  per  line  each  insertion.  Count 
seven  words  to -the  line. 

COX  DUPLEX  PRESS. 
lyrUST  be  good  as  new  and  very  low  for 
^'^  Spot  Cash.  State  size  and  give  full 
description.  Press  must  be  complete  and  to 
include  all  extras  belonging  to  it.  Address  S. 
R.  W.,  care  of  The  Fourth  Estate. 


ADVERTISING  MAKES  BUSINESS. 

Aside  from  departures  in  policy  and 
innovations  on  a  large  scale,  the  origin- 
ality of  the  department  store  is  largely 
supplied  by  two  departments  to  some 
extent  correlated.  These  are  the  adver- 
tising department  and  the  window  dress- 
ing department.  One  is  the  literature  of 
the  great  store;  the  other  its  art. 

The  shop  windows  are  a  great  stimulus 
for  the  department  whose  goods  are  dis- 
played in  them.  A  good  showing  will 
often  wonderfully  increase  the  sale  of  the 
stock,  as  well  as  attract  customers  to  the 
store  who  are  new  to  it. 

Frequently  the  head  advertising  man 
is  the  general  manager  of  the  store. 
Whether  this  is  the  case  or  not,  he  is  a 
general  supervisor  of  the  establishment, 
with  a  complete  knowledge  of  its  ever- 
changing  detail. 

Every  day  he  holds  consultations  with 
heads  of  departments  to  find  out  what 
particular  lines  ot  articles  they  want 
"bo>med,"  and  about  those  articles  he 
writes  alluring  statements  for  the  shop, 
ping  public  to  read,  sometimes  arrang- 
ing for  illustrations  with  them. 

The  amount  of  money  spent  for  ad- 
vertising is  appalling  when  looked  upon 
as  an  expense.  One  great  store  in 
Philadelphia  spends  on  an  average 
fi.ooo  every  day  in  the  year,  and  a 
good  many  spend  $500  a  day.  The 
advertising  receives  probably  more  of 
the  personal  attention  of  the  head  of 
the  house  than  any  other  department. 

The  head  of  the  firm  which  expends 
the  great  sum  just  mentioned  person- 
ally suggests  and  frequently  writes  the 
leading  lines  in  the  daily  announcement. 
The  proprietor  of  a  great  store  in 
Brooklyn  does  this  invariably,  and 
thinks  the  time  well  spent  which  the 
work  daily  requires. 

The  mail  department  tends  to  enlarge 
this  expenditure,  as  the  store  reaches 
out  to  the  utmost  parts  of  the  country, 
and  the  future  will  no  doubt  see  an  even 
greater  development  in  the  effort  to 
secure  mail  customers  in  the  small  towns 
and  in  country  places. — Scribner^s, 


SITUATIONS. 


ADVERTISING  MAN 

W  A  M  T  P  n  f-""  »  Chicago  Special 
VVrVlNlCi./  Agency  Must  have  abil- 
ity and  character,  and  be  willing  to  grow  with 
the  business.  Refsrences  required.  No  capital 
needed,  only  the  right  man.  Give  experience 
and  references,  and  state  salary  required.  Ad- 
dress P.  O.  Box  259,  New  York  City. 


YjyANrED. — Energetic  advertising  solicitor 
by  a  new  trade  paper,  exclusive  in  a  rich 
and  prosperous  field.  Good  thing  lor  the  right 
man.  Give  full  particulars.  Address,  Winner, 
care  The  Fourth  Estate. 


XXTANrED.— Gentleman  in  editorial  work  on 

•  *  monthly.  Must  have  some  acquaintance 
with  wholesale  grocery  trade,  or  be  able  to  ac 
quire  same  speedily.  Give  full  deiails  in  writing. 
Address,  B.  C,  care  The  Fourth  Estate. 

AXTAN TED,  night  editor  for  republican  paper. 

*  •  Must  be  a  terse  and  vigorous  writer.  Also 
would  like  to  hear  from  Mr.  Wilson,  formerly  of 
the  Omaha  Times- Herald  and  Norwich  Index. 
Address  the  Norwich  Post,  Norwich,  Conn. 

ANTED. — A  New  York  newspaper  desires 
'  •  a  writer  on  local  subjects  who  can  lur- 
nish  ten  or  twelve  short  and  pithy  ediiorials 
every  week.  Address,  Manhattan,  Box  2907, 
City.  

SITUATIONS  WANTED. 

AATANrED — \  position  as  manager  or 
expert  solicitor  of  advertising  on  a  daily 
paper,  magazine  or  high-class  trade  paper  in  or 
near  New  York  City.  Have  had  15  years'  experi- 
ence and  can  furnish  unquestioned  references. 
Address  G  B.  H.,  care  The  Fourth  Estate 

DRIGHT  young  man,  eight  years'  experience 
editor  and  reporter,  wants  position  with  city 
or  country  daily;  would  buy  interest  in  paying 
journal.    Mac,  Fourth  Estate. 

piRST-CLASS  all-round  newspaper  man 
^  wants  responsible  position.  Long  experi- 
on  metropolitan  daily  papers.  C.  H.  F.,  care 
Fourth  Estate.  

CIRCULATION  HUSTLER  wants  position, 
^  thoroughly  acquainted  with  trade  through- 
out United  States.  Address,  Boomer,  Fourth 
Estate.   

BUSINESS  OPPORTUNITIES. 

VTEWSPAPER  INVESTMENT. —Controlling 
■'■  '  or  eniire  interest  will  be  sold  to  competent 
and  satisfactory  party  in  a  successful  and  long- 
established  morning  newspaper  in  a  prospe  ous 
Pennsylvania  city  of  upwards  of  50,000  people 
with  populous  adjacent  connections.  An  import- 
ant railway  center.  Buyer  may  be  either  edi- 
itor  or  business  manager.  Equipment  complete. 
Desirable  opportunity.  Present  owner  would 
retain  an  interest  if  preferable.  Residence  in 
another  city  reason  for  offering.  Good  terms. 
Address,  Garrettson  Bros.,  agents,  care  The 
Fourth  Estate,  New  York. 


A  PRIMTER'S  BEQUESTS. 

Nicholas  Mirkey,  knoArn  to  every 
printer  in  Chicago  and  to  many  of  friends 
as  "Nick,"  died  recently. 

He  was  a  bachelor,  and  when  his  will 
was  opened  by  his  attorney,  Edward  T. 
Cahill,  it  was  found  thit  in  the  dis- 
posal of  the  estate  valued  at  $40,000  left 
by  him,  old  "Nick"  had  not  forgotten 
the  printers  with  whom  he  spent  the 
Utter  part  of  his  life. 

He  orders  that  $1,000  be  paid  the 
Sisters  ot  Charity  of  St.  Joseph's  Hos- 
pital for  the  purchase,  fitting  up  and 
maintenance  ot  a  bed  for  sick  union 
printers.  This  bed  is  to  be  dedicated 
by  the  typographical  union. 

Another  $1,000  is  left  forthe  purchase 
of  a  bed  and  furnishing  a  room  in  the 
Childs-Drexel  Printers'  Home  at  Colo- 
rado Springs.  This  bed  is  to  be  oc- 
cupied by  infirm  union  printers  and 
shall  be  dedicated  to  the  Church  of  the 
Immaculate  Conception. 

PROGRESS  OF  THE  GOSS  PRESS. 

The  presses  built  by  the  Goss  Press 
Company  seem  to  be  getting  a  good  deal 
of  attention,  particularly  since  the 
triumph  recently  achieved  by  the  Goss 
Press  in  breaking  down  the  hither-to  im- 
passable barrier  that  seemed  to  shut  all 
but  one  particular  "make"  of  presses 
out  of  New  York. 

Fred  Goss  is  at  present  in  New  York, 
and  members  of  the  American  News- 
paper Publishers'  Association  calling  at 
the  office  of  the  Goss  Company,  at  312 
Temple  Court,  will  no  doubt  be  agree- 
ably and  profitably  interested  in  the 
exhibit  of  the  press's  mechanical  ac- 
complishments. 


ADVERTISING  AGENCIES. 

CHOW  US  THE  MAN  who  pushes  his  bus- 
iness  in  the  dullest  limes,  who  succeeds 
where  others  fail  and  we'll  show  you  an  untir- 
ing advertiser.  If  he  places  his  advertising 
through  areliable  agency ,  iho  better  ihe  service. 


DODD'S 

ADVERTISING 
AND 
CHECKING 

AGENCY 


Water  Street,  BOSTON 


M.  B.  WILSON 

GENERAL 

ADVERTISING 

AGENCY,  CHICAGO, 

Is  open  to  figure  on  any  line  of  legitimate 
newspaper  advertising.  Write  for  estimates. 

SEND  10  CENTS  for  the  20th  edition 
of  my  Advertisers'  Hand  Book. 

Yours  for  business 

(and  more  of  it). 

^"^^TtrMar'^'T.  C.  EVANS. 

Systematic  and  Persistent  Adver- 
tising THE  Sure  Road  to  Success 
IN  Business. 

THE 

R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  York, 

will  place 

ADVERTISING 

for  first-class  firms  in  any  field  or  medium. 
BUSINESS  HELPS. 
ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
reference.  Descriptive  circular  on  application. 
WalterW.  George,  150  Nassau  St.,  New  York 

A  LL  the  leading  English  Newspapers  and 
^  Periodicals  for  sale  by  the  International 
News  Company,  83  and  83  Duanest,,  NewYork, 
one  door  east  of  Broadway. 


TUITION  IN  SHORTHAND. 

CHORTHAND  by  mail.  Boys  and  girls 
*^  earn  good  salaries  in  offices  ;  reporting, 
corresponding.  Full  course,  J 10.  First  lesson, 
10  cents.  Address,  D.  Randolph,  Ph.  B., 
Himrods,  N.  Y. 


EDITORIAL  HELPS. 

NTEW    YORK    GOSSIP,    Social,  Personal, 
Dramitic,  Political,   furnished  by  well- 
known  writer.    Literary,   P.  O.  Box  2252, 
Ne*-  York. 


AMUSEMENTS. 

D.A^Lv's,  Miss  Ada  Rehan,  8.15  p.m. 
Garden  Theatre,  "  Heartsease,"  8,15  p  m. 
Garrick  Theatre,  "  Secret  Service,"  8.15  p.m. 
Herald  Square  Theatre,  "The  Girl  fi-om 

Paris,"  8.15  P.M. 
Hoyt's  Theatre,  "A  Contented  Woman," 

8.  !0  P.M. 

Knickerbocker  Theatre,  John  Hare,  8.15  p.m. 
KosTHR  &  Bial's, Vaudeville,  •'  La  Belle  Otero," 

8  P.M. 

Lyceum  Theatre,  "When  a  Man's  Married," 
8  10  P.M 

Olympia — Music  Hall,  Vaudeville,  S.ts  p.m. 

Winter  Garden,  Bal  Champetre,  11  p.m. 
Proctor's,  Vaudeville,  it  a.m  to  ii  p.m. 
Wallack's  Theatre,    "  For    Bonnie  Prince 

Charlie."  8.15  P.M. 


PROGRESSIVE  PENNSYLVANIA 
PUBLISHERS. 

Among  Pennsylvania  dailies  that  have 
recently  adopted  the  Thorne  Typeset- 
ting Machine  are  the  Pottsville  Miners'' 
Journal,  Doylestown  Republican  and 
Altoona  Daily  News.  The  Thorne  Type- 
setting Machine  Company  reports  a  de- 
cided increase  in  orders  since  the  begin- 
ning of  the  new  year,  which  indicates 
that  in  spite  of  discouraging  general 
conditions  publishers  will  not  allow  im- 
provement to  be  checked  in  newspaper 
offices. 
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BATTLE  OF  PRESS  ASSOCIATIONS. 

Publishers  have  two  Press  Associations  to  choose  from,  but  only  one  choice  if  the  best  Typographical 
Appearance  is  wanted.  Advertisers  demand  that  their  ads  must  have  the  benefit  of  good  display.  It  is 
as  important  to  have  a  stylish  dress  of  type  as  it  is  to  have  your  advertising  managers  well  clothed. 
It  pays  to  study  type  style.  Buy  type  that  attracts  space-buyers  to  your  columns.  Such  type  is  obtainable  only 
from  the  Leaders  and  Originators  of  Type  Fashions.  Why  buy  the  second-best  when  the  Best  costs  you  no  more? 

ALL  MEMBERS  OF  THE  A.  N.  P.  A.  KNOW  THIS. 


AMERICAN 


TYPE-FOUNDERS- 
COMPANY, 


ST.  LOUIS,  Fourth  and  Elm  Sts.  OMAHA,  1118  Howard  St. 

MINNEAPOLIS,  24-26  First  Ave.,  South.  DENVER,  1616  Blake  St. 

KANSAS  CITY,  533  Delaware  St.  PORTLAND,  Second  and  Stark  Sts. 


A  BIG  MISTAKE 

for  the  Publisher  or  Printer  to  think  that 

CHEAP 

COMPOSITION 

alone  will  save  him.     He  must  have  besides 

GOOD  TYPOGRAPHY, 
SIMPLE  MECHANISM, 
A  MACHINE  THAT  WILL  LAST. 

ALL  OF  WHICH  r-k    x  T 

ADVANTAGES  THE      T  H  O  R  N   E  OFFERS. 

Write  for  Prices  and  Terms. 


Thorne  Type-Setting  Machene  Co., 

Factory:  Hartford,  Conn.  34  Park  Row,  New  York. 


RECENT  NEWSPAPER  LIBEL  LITI- 
GATION. 


Conclusion  of  an  Interesting  Case 
IN  Pittsburg — There  Were  Less 
Libel  Suits  in  Evidence  During 
the  Past  Week  than  Usual. 

"  Guilty  as  indicted,"  was  the  find- 
ing of  the  jury  which  tried  Alfred  Reed, 
manager  of  the  Pittsburg  (Pa  ),  Com- 
mercial Gazelle,  and  Walter  Christy,  a 
political  reporter  in  his  employ,  accused 
of  libeling  Senators  C.  L.  Magee  and 
William  Flinn.  E.  W.  Bartlett,  the  third 
defendant,  city  editor,  was  acquitted. 

Mr.  Reed  testified  that  he  had  se- 
cured the  information  for  ttie  article 
which  caused  the  suit  and  that  he  wrote 
the  substance  of  it.  He  secured  the  in- 
formation from  Richard  Quay,  the  sen 
of  Senator  Quay,  who  told  him  that  after 
the  deal  between  his  father  and  Flinn 
had  fallen  through,  Flinn  and  Magee  had 
made  a  trade  with  Hanna  whereby  the 
expenses  for  the  county  fight  would  be 
supplied  in  return  for  their  support  of 
McKinley's  candidacy. 

Mr.  Reed  said  that  he  had  made  no 
attempt  to  secure  an  interview  with  Mr. 
Magee  and  Mr.  Flinn  before  the  article 
was  printed.  Witness  admitted  that  the 
Commercial  Gazelle  was  supporting  Sen- 
ator Quay  when  the  article  was  printed. 

Judge  White  in  his  charge  to  the  jury 
spoke  severely  of  the  paper's  course  in 
connection  with  the  printed  article. 


The  libel  suit  of  Washington  Hastings 
against  the  Dover  (Del.)  Sentinel  has 
ended  in  the  imposition  of  a  fine  of  $10 
and  costs  of  prosecution.  This  is  an  ap- 
parent farcical  ending  of  a  much- talked 
oi  suit  for  libel. 


A  LIVE  QUAKER  CITY  NEWSBOY. 

The  newsboy,  as  an  "idealized" 
being,  has  naturally  had  much  promi- 
nence in  and  about  newspaper  offices. 
Various  statuettes,  portraits,  photo- 
graphs and  fancy  delineations  have  been 
provided  for  the  edification  of  editors, 
publishers  and  newspaper  readers,  and 
in  some  cases  a  pronounced  poetic  licence 
has  been  taken  by  the  artists. 

One  of  the  most  modest  and  yet  suc- 
cessful "newsboy  ideas"  was  carried 
out  by  the  Philadelphia  Inquirer  last 
Sunday.  It  published  a  supplement  in 
colors  consisting  of  a  picture  ot  a  "  news- 
boy at  work."  Of  course,  the  paper  he 
is  selling  is  the  Inquirer.  A  good  point 
about  this  particular  newsboy  is  that  he 
is  represented  in  a  really  natural  atti- 
tude of  thorough  action,  the  right  arm, 
with  a  copy  of  the  Inquirer  in  hand, 
being  thrown  forward  in  such  a  way  as 
to  give  the  idea  of  zealous  action  to  the 
entire  figure. 


A  CIRCULATION  IDEA. 

A  news  bureau  in  New  York  has  just 
introduced  an  artangement  under  which 
a  visitor  to  the  city,  on  registering  at 
his  hotel,  promptly  receives  a  printed 
notice  from  the  bureau  that  a  paper 
from  his  own  town  is  on  sale  in  the  hotel. 
This  special  service  is  rendered  by  the 
bureau  for  only  one  paper  in  a  city,  its 
name  being  given,  of  course,  in  the 
printed  notice. 


EDITORS  ARE  IMPRISONED. 

After  a  trial  which  has  attracted  atten- 
tion throughout  the  Japanese  Empire,  the 
editor  and  the  pul)lisher  of  the  Tokio 
Skimiun  have  been  convicted  of  pub- 


BOSTON,  150  Congress  St. 

NEW  YORK,  Rose  and  Duane  Sts. 

PHILADELPHIA,  606-614  Sansom  St. 

BALTIMORE,  Frederick  and  Water  Sts. 

BUFFALO,  83  Ellicott  St. 

SAN  FRANCISCO,  405  Sansome  St. 

ATLANTA,  23  E.  Mitchell  St. 

DALLAS,  256  Commerce  St. 


GOOD  LITERA  TURE. 


For  BOUND  VOLUMES 

of  Tub  Fourth  Estate  prompt  application 
should  be  made,  as  the  earlier  volumes  are  al- 


most out  of  print. 
VoL  I.,  March  to  August,  1894,  inclusive  $5  00 
Voi.  II.,  September,  1894,  to  February, 

1895,  inclusive   5  00 

Vol.  111.,  March  to  August,  1895,  inclu- 
sive  a  50 

Vol.  IV.,  September,  1895,  to  February, 

1896,  inclusive   3  50 

Vols.  \.  and  II.,  bound  together,  a  few 

left   . .  10  00 

Vols.  III.  and  IV.,  bound  together,  March, 

189s,  to  February,  1896,  inclusive   j  oc 

Vol.  v., March  to  August,  1896,  inalusive.    2  50 


(lAXTHEN  a  newspaper  man,  be  he  of  the  city 
or  country  press,  has  read  a  copy  of 
The  Fourth  Estate  for  the  first  time,  the 
thought  thit  immediately  presents  itself  to  hU 
mind  W. 

'■ '  That  is  a  paper  I  cannot  afford  to  do  with- 
out.' 

"  He  is  right.  And  usually  he  forthwith  be- 
comes a  patron  and  reader  regularly. 

'*  The  newspaper  maker,  in  counting  room, 
editorial -room,  composing-room  or  press-room 
who  does  not  read  The  Fourth  Estate,  does 
not  know  how  much  valuable  information  is 
getting  away  from  him." — Pittsburg  /W. 


lishing  in  that  paper  an  article  showing 
contempt  of  the  various  ministers  of 
state.  They  have  been  sentenced  to  two 
months'  impirisonment  with  labor  and 
to  pay  a  fine  of  5  yen  each. 

This  result  is  but  one  stage  of  an  agita- 
tion which  has  seriously  embarrassed 
the  Ministry  and  stirred  up  an  intensity 
of  feeling  upon  the  question  of  the 
liberty  of  the  press  and  the  right  of  free 
speech. 

The  result  of  the  matter  is  likely  to  be 
legislation  that  is  more  in  accord  with 
the  advanced  position  which  Japan  as- 
sumes to  hold  among  nations. 


COLORADO  CHANGES. 

The  Evening  Telegraph  of  Colorado 
Springs  announces  an  important  change 
in  its  organization.  Charles  S.  Sprague 
becomes  president  and  general  manager, 
Mrs.  B.  S.  Sprague  vice-president,  and 
Lewis  Gaylord,  secretary  and  treasurer, 
to  succeed  T.  W.  Jones.  In  addition  to 
the  foregoing,  David  Elliot,  H.  S. 
Rogers  and  F.  J.  Kasdort  become 
stockholders  and  directors  in  the  com- 
pany. 

The  editorial  stafT  of  the  paper  will  be 
constituted  as  follows:  Charles  S. 
Sprague,  founder  of  the  paper,  will  con- 
tinue as  editor  and  David  Elliot  will  con- 
tinue to  be  associate  editor. 

H.  S.  Rogers,  for  many  years  city 
editor  of  the  Gazelle,  will  become  city 
editor  of  the  Telegraph.  F.  J.  Kasdort, 
mining  editor  of  the  Gazette,  will  be- 
come mining  editor  of  the  Telegraph. 


A   RECENT  NEWSPAPER  INCOR- 
PORATION. 

The  Daily  Journal  Company,  of 
Birghamton,   N.  Y.,  has  been  incor- 


PITTSBURG,  323  Third  Ave. 
CLEVELAND,  St.  Clair  and  Ontario  Sts. 
CINCINNATI,  13-17  Longworth  St. 
CHICAGO,  139-141  Monroe  St 
MILWAUKEE,  89  Huron  St. 

LEADERS  OF  TYPE 
FASHIONS. 


PRESS  CLIPPINGS. 

IN  A  KECENF  NUMBER  THE 
TRADE  PRESS  SAID  : 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  78  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


MISCELLANEO  US. 

NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

AUo  a  Department  for  the  Storag*  (or  Trtinks, 
Silverwara,  Jewelry,  etc.,  at  lowest  rate*. 


porated  for  the  purpose  of  publishing  a 
daily  newspaper.  The  capital  is  $10,- 
000.  The  directors  are  Owen  J.  Cough- 
lin,  Charles  H.  Turner  and  George  W. 
Brainard. 


THOSE  RUSSIAN  MEDALS. 

Editor  of  Thk  Fourth  Estate: 

Free  Russia  is  mistaken  a*  to  the  character  of 
the  decoration  which  the  Czar  conferred  upon 
the  American  newspaper  men  who  attended  the 
coronation  festivities,  As  one  of  the  two  Ameri- 
can correspondents  present  on  that  occasion  I 
will  point  out;  noi  the  medal  of  St.  Andrew  was 
presented  to  u-,  but  a  medal  commemorating 
the  great  event  we  witnessed  and  especially 
designed  and  struck  off. 

This  medal  was  only  given  to  members  of  th» 
royal  houses  represented  at  the  coronation  and 
to  the  newspaper  men.  It  may  be  worn  on  the 
ribbon  of  the  decoration  of  St.  Andrew,  which 
is  not  usually  given  to  "  well-conducted  foot- 
men," as  Free  Russia  says,  but  only  to  members 
of  sovereign  families. 

When  the  Czar  made  his  grand  entry  into 
Moscow  on  the  day  preceding  the  coronation 
he  wore  no  other  decoraiion  but  the  band  of  St. 
Andrew  across  his  breast.  It's  all  very  well  to 
make  fun  about  orders  and  decorations,  and  I 
am  certainly  the  last  person  in  the  world  to 
take  such  royal  favors  seriously,  but  Frte 
Russia  might  as  well  lell  the  truth  as  not. 

Very  truly  yours, 

Henry  W.  Fischer. 


INFORMATION  WANTED. 

Managing  Editor  Ansel  E.  Beckwith, 
of  the  Norwich  (Conn.)  Post,  informs 
The  Fourth  Estate  that  he  would 
be  pleased  to  learn  of  the  present  where- 
abouts of  a  newspaper  man  named 
Wilson,  who  was  at  one  time  connected 
with  the  Omaha  Times-Herald  and  the 
Norwich  Index.  Mr.  Wilson  will  learn 
of  something  to  his  advantage  by  com- 
municating with  Mr.  Beckwith  as 
promptly  as  possible.  Any  newspaper 
man  able  to  furnish  Mr.  Wilson's 
address  will  confer  a  favor  by  notifying 
Mr.  Beckwith. 
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PRINTERS'  SUPPLIES. 


BONNELL'S 

TKILr^Q  ALWAYS 

li\  rS.O      GIVE  THE 

UTMOST 
SATISFACTION. 


To  The  J.  Harper  Bonnell  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
'have  pleasure  in  saying  that  we  are  now  using 
your  various  inks  on  our  periodicals  and  miscel- 
laneDus  books*  and  that  such  inks  are,  in  general, 


highly  satisfactorv.  We  can,  theretore.  unhesi- 
tatingly commend  their  u^e  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  art 
work  from  the  prmter's  siandpomt. 

H/VRKER  &  BrOTHBSS. 


THEJ.  HARPER  RONNELL  CO. 

New  York:  '"i^Sl.^ri'i'^lJ^^" 
Chicago  :  i?  and  19  quincy  street. 
Philadelphia  :  -3  south  seventh  street. 


INSURANCE. 


IT  LEADS  THEM  ALL! 

THE 

MUTUAL 
LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 
RICHARD  A.  McCURDY,  Prssidkmt. 


Nassau.  Cbdar  and  Libbktv  Strebi  s. 

•THE  LAWS  OF  MASSACHUSETTS 
*  PROVIDE  THAT  EACH  POLICY 
ISSUED  BY  THE  BERKSHIRE  LIFE 
INSURANCE  COMPANY  SHALL 
HAVE  A  DEFINITE  SURRENDER 
VALUE  IN  CASH,  OK  PAID  UP 
INSURANCE,  AVAILABLE  AT  THE 
END  OF  EVERY  YEAR  AFTER 
THE  FIRST. 

The  policy  holders  of  the  BERK- 
SHIRE are  absolutely  secured  against 
any  loss.  Every  policy  issued  by  the 
BERKSHIRE  becomes  practically  an 
endowment,  with  its  cash  values  availa- 
ble at  the  time  of  need.  Tables  of  cash 
values  endorsed  on  every  policy.  As- 
certain what  the  BERKSHIRE  can  do 
for  you  by  sending  your  age  to 

GEORGE  W.  ENGLISH, 

MANAGER  FOR  N.  Y.  &  N.  J., 

253  Broadway,  New  York. 

RECENT  CHANGES  IN  INTEREST. 

The  Warren  County  Democrat,  con- 
trolled by  Delos  P.  Phe!p3,  and  the 
Evening  Gazette  of  Monmouth,  111  ,  are 
merged,  and  in  the  hands  of  the  Warren 
County  Publishing  Company. 

The  Kaukauna  (Wis.)  Times  has 
passed  mto  the  hands  of  Charles 
Raught. 

E.  M.  Pike  has  purchased  the  entire 
plant  oftheChenoa  (III.)  Gazette.  It 
will  continue  as  heretolore  under  the 
management  of  H.  O.  Hedges. 

The  Gladbrook  (la.)  Leader  has  been 
sold  to  John  G.  Palmer. 

J.  W.  Frame  has  purchased  the 
Everett  (Wash.)  Herald,  consolidating 
it  with  the  Democrat oUaAl  town  and  the 
Independent  Snohomish.  The  Inde- 
pendent will  be  the  name  of  the  paper. 

I.  B.  Eshelman  has  purchased  a  half 
interest  in  the  Green  Spring  (O  )  Echo 


PR  A  VBL. 


THE 

'ENNSYLVANIA 
RAILROAD. 

is  palronizsd  by  Metropolitans  bscause 
thev  require  the 

VERY  BEST  OF  EVERYTHING, 
and  recognize  that  it  meets,  as  a  public 
carrier,  this  demand. 

LUXURY,  SPEED,  SECURITY, 
COMFORT,  RELIABILITY,  PRI- 
VACY AND  ALL  THE  MODERN 
CONVENIENCES  OF  TRAVEL, 

are  best  obtained  on  the  unequaled  Pas- 
senger trains  of  this 

GREATEST  OF  ALL  RAILROADS. 

No  Line  in  the  World 

Equals  the 

N.Y.  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  >cenery. 

In  the  opmion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  world. 

85i  hours.  New  York  to  Buffalo  ;  9  >^  hours.  New 
York  to  Niagara  Falls  ;  24  hours.  New  York 
to  Chicago;  hours,  New  York  to  Cin- 
cinnati; 29  3i  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cincinnati  is  the  New  York  Con- 
tral,  through  Buffalo  and  Cleveland. 

The  direct  line  to  Niagara  Kails  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 

and  assumed  the  editorial  management. 
The  new  firm  is  Eshelman  &  Kenan. 

J.  K  Almon  has  retired  from  the  edi- 
torial and  business  management  of  the 
Canton  (O. )  Daily  and  Weekly  Picket. 

The  plant  of  the  Anderson  (Ind.) 
Telegram  his  bjen  sold  to  W.  P.  Camp- 
bell, and  it  will  bs  removed  to  Albany. 

The  Himlet  (Ind.)  7>/i«»z^  has  been 
sold  to  Mr.  and  Mrs.  E.  B  Mitchell.  Mrs. 
Mitchell  will  edit  the  p  iper  while  Mr. 
Mitchell  will  act  as  publisher. 

Edward  E.  Kersh  has  assumed  edi- 
torial and  business  control  of  the  Tuska- 
loosa  (Ala.)  Times. 

The  Republicatt  and  Daily  Press  of 
New  Castle,  Ind.,  have  been  purchased 
by  W.  G.  Cameron  oi  Winona,  Minn. 

The  Nashua  (la.)  Post  has  changed 
hands,  J.  W.  Bradford  being  now  in 
charge. 

Seth  B.  Jackobs  and  Edward  Town 
have  purchased  the   Brighton  (Mich.) 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS  of  the  present  day,  in  order 

to  properly  figure  on  all  classes  of  work,  have  to 
secure  ^is  cheap  composition  as  possible  in  order 
to  meet  competition.    It  is  daily  demon- 
strated   by    over   SEVEN  HUN- 
DRED printing  offices  that  the 

LINOTYPE 

reduces  the  cost  of  composition  from  30  to  60  per  cent. 
Why  not  try  it  ?    As  it  is  also  adapted  for  all 
classes  of  work  it  will  certainly  enable  you  to 

SAVE  MONEY. 


Write  or  call  for  terms,  specimen  of 
faces,  list  of  small  Linotype 
Plants,  etc. 

MERGENTHALER 
LINOTYPE  CO., 
Tribune  Building,  New  York  City. 


Easily  Ophratbd. 


P.  T.  DODGE, 

President  and  Manager,      No  Type  Smashed. 


"STANDARD  LINOTYPE  METAL" 

AND  FlRSr-CLASS  STEREOTYPE  METAL. 

Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  vlergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  by  phs  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.'LowKNjTEiN  &  Bro.,  Proprietors, 
Telephone,  Szq  38th  Street.  Thirteenth  Avenue  and  20th  Street,  NEW  YORK,  U.  S.  A 


Now  THAT 

BUSINESS  IS  REVIVING 


Y' 


OU  will  need  to  call 
on  the  Printer  to 
help  you  to  get  your  goods 
and  wares  before  the  pub- 
lic. Printer's  ink  helps 
business  along  wonder- 
fully. When  you  are  in 
need  of  printing,  if  you 
will  telephone  to 
The  Evening  Post  Job 

Printing  Office, 
corner  of  Broadway  and 
Fulton  Street,  and  ask 
them  to  send  a  represen- 
tative, it  may  be  to  your 
and  their  advantage. 
Telephone,  2626  Cortlandt. 

Argus  from  Charles  E.  Placeway,  who 
has  published  that  paper  for  a  number 
of  years. 

The  Tunica  (Miss.)  Democrat  has  pur- 
chasf  d  the  Tunica  Commercial,  and  will 
continue  under  the  name  of  the  former 
paper. 

TIRED  AND  QUIT  THE  RACE.  j 
Frederick  Masson,  an  advertising  | 
agent, thirty-five  years  old,  was  taken  to 
the  New  York  Hospital  recently  suffer- 
ing from  the  effects  of  a  dose  of  corro- 
sive sublimate,  taken  with  suicidal  in- 
tent, and  died. 

It  is  supposed  that  separation  from 
his  wife  and  lack  of  success  in  business 
were  the  reasons  for  his  altempted  sui- 
cide. He  had  been  canvassing  for  ad- 
vertisements for  a  Bjston  publication. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory,  16th  st.  and  Ashland  ave., CHICAGO. 

NEW  YORK  OFFICE.  312  Temple  Court. 
BOSTON  OFFICE,  2  Herald  Building. 


BUSINESS  TROUBLES. 
A  judgment  for  $1,393  against  the 
American  Belgian  Lamp  Company  was 
entered  in  New  York  February  12  in 
favor  of  J.  Enright. 


THE  LATEST  INVENTION. 
LOOK  IT  UP. 

HENRY    LINDEN MEYR  &  SONS 

PAPFR  ^^^^^ 

IZ^  JX  HOUSES 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.Y. 
THE  LOVEJOY  CO.,      Establishbd  1833. 

ELECTROTYPERS 

and  manufacturers  of  Electrotype  Machinery, 
44-46  Pearl  Street,  New  York. 

IJ    F.  McCAFFERTY,  ELECTROTYPER, 
•  42  AND  44  Bond  Strkbt, 

PRANK  LBSUB  BUILDING.  New  York. 

PRESSES  AND  PRINTING  MACHINERY 
of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 


PRESS  CLIPPING:. 

DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
list. 

All  newspapers  and  periodicals  sent  to  us 
receive  thorough  reading  for  the  discriminating 
service  we  render  our  customers. 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 
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The  Goss  Perfecting  Press 

IS  USED   BY  SUCH    NEWSPAPERS  AS  THESE: 


New  York  Tribune. 
Boston  Herald  (2). 
Boston  Advertiser. 
Boston  Record. 
Boston  Standard. 
Boston  Traveler  (2). 


Providence  Telegram  (2). 
Brooklyn  Citizen. 
Chicago  Journal  (3). 
Chicago  Abend  Post. 
Syracuse  Herald. 
Kansas  City  World. 
C'^'i'mbi"=  nicT^ntrh. 


Columbus  Press  Post. 
Buffalo  Times  (2). 
Detroit  Free  Press. 
St.  Louis  Star  (2), 
Toledo  Blade  (2). 
Cincinnati  Times-Star  (2). 
Montreal  La  Presse  (2). 


Houston  Post. 
Denver  Republican. 
Cincinnati  Enquirer. 
Hamilton  (Ont.)  Herald. 
Bridgeport  (Conn.)  Post. 
Paterson  (N.  J.)  Call. 


The  above  cut  represents  the  GOSS  PATENTED  STRAIGHT-LINE  COMPOUND  PRESS,  which  is  in  itself  a  marvel  of  ingenuity, 
comprising  a  number  of  presses  so  constructed  that  one  machine  will  produce  a  product  up  to  24  or  48  pages  according  to  its  size  in  one  opera- 
tion. The  different  webs  are  printed,  assembled,  placed  in  register,  and  are  associated  without  the  use  of  any  mechanism,  thus  insuring  speed, 
the  most  essential  part  in  fast  newspaper  presses. 

The  floor  space  occupied  is  reduced  to  a  minimum  in  comparison  to  others  heretofore  constructed,  while  the  output  is  materially  increased. 

The  construction  and  operation  is  fully  covered  by  Letters  Patent,  owned  by  this  company.    Patented  and  manufactured  by  the 

GOSS  PRINTING  PRESS  CO., 

i6th  street  and  ASHLAND  AVE.,  CHICAGO,  ILL. 


David  City,  Neb.,  has  a  new  weekly 
called  the  Republican. 

H.  D.  de  Gia  is  the  editor  of  anew 
paper  at  Williams,  Cal.,  called  the 
Promoter. 

The  Daily  News  has  started  publica- 
tion at  Dowagiac,  Mich. 


weather.  It  is  announced  that  the 
paper  will  bj  published  for  four  weeks, 
\  to  take  advantage  of  the  free  rural  de- 
livery of  miil.  Its  object  is  to  promote 
Christian  earnestneis  and  charity.  It 
is  the  only  daily  paper  of  its  kind  in  the 
country,  and  its  uniqueness  has  gained 
much  advertising  patronage. 


CLUB  AND  ASSOCIATION  NOTES. 

The  annual  meeting  of  the  Northeast- 
ern Iowa  Press  Association  will  be  held 
at  Independence,  February  25  and  26 
President  Ham,  of  the  Dubuque  Herald, 
and  Secretary  Sloane,  of  the  Charles 
City  Citizen,  have  arranged  tor  special 
rates  at  the  Gedney  Hotel.  The  meet- 
ing will  be  devoted  entirely  to  the  dis- 
cussion of  business  of  importance  to  pub- 
lishers and  election  of  officers. 


A  special  meeting  of  the  Milwaukee 
Society  of  German  Journalists  was  held 
last  week  to  act  on  a  motion  to  dissolve 
the  organization.  It  was  decided  to  con- 
tinue and  a  new  board  of  officers  and  the 
following  were  chosen:  President,  Hans 
von  Kessel;  vice-president,  Arthur 
Koenig;  secretary,  William  Lietzau; 
treasurer,  August  Ross;  directors.  Chris- 
tian Koerner  and  Oswald  Rosenkranz. 


NEW  ENTERPRISES. 

The  Genoa  (O.)  Times  is  the  name  of 
a  weekly  that  has  made  its  appearance. 
J.  S.  Fouke  is  the  publisher. 

The  Railway  jfournal,  a  monthly 
paper,  has  just  made  its  appearance  at 
St.  Paul,  Minn.  J.  E.  Rhodes  is  its 
editor. 


A  BRIGHT  SPECIAL  NUMBER. 

The  man  who  cannot  associate  the 
idea  of  winter  with  southern  California 
will  be  somewhat  electrified,  perhaps,  on 
seeing  a  "midwinter  number"  from 
the  office  of  the  Los  Angeles  Times.  The 
mid-winter  of  Los  Angeles  may,  how- 
ever, be  assumed  to  be  a  mid-winter  of 
the  calendar,  and  not  a  mid  winter  of 
sensation. 

This  special  number  of  the  Los  Angeles 
Times  consists  of  about  fifty  pages,  with 
a  handsome  cover  in  colors.  A  great 
many  attractive  half-tone  illustrations  are 
given.  The  Times  bears  evidence  of  a 
liberal  outlay  ot  energy  and  money;  and, 
to  judge  from  the  general  excellence  of 
the  piper,  life  is  perpetual  summer,  in  a 
financial  sense,  fur  at  least  one  news- 
paper establishment  in  Los  Angeles. 


UNCLE  SAM  HIS  CARRIER. 
The   initial   number   of    the  Daily 
Countryman  has  lately  been  issued  at  Sun 
Prairie,  Wis.,  by  the  Rev.  C.  M.  Stark- 


EDITOR  WINS  HIS  BET. 

A  New  York  driver  of  a  truck  was  in 
great  distress  in  front  of  the  Judge 
Building  last  week,  because  his  horse 
balked  crosswise  of  the  street  and  caused 
not  only  a  loss  of  tiis  time,  but  also 
blocked  traffic.  All  the  usual  devices  to 
get  the  stubborn  animal  to  move  were 
unavailing,  and.  a  crowd  had  gathered 
of  considerable  size  to  watch  the  pro- 
ceedings. 

W.  J.  Arkell,  proprietor  of  Judge, 
was  attracted  to  the  scene,  and  he  said 
to  his  brotlier,  Bartlett,  who  sat  in  the 
office:  "  I  will  bet  $100  to  16  cents  that  I 
can  go  out  and  start  that  horse  in  two 
minutes." 

Bartlett  immediately  took  the  bet,  the 
money  was  placed  in  the  hands  ot  the 
private  secretary,  W.  J.  Merrill,  and  the 
two  Arkells  started  for  the  street. 

W.  J.  Arkell  picked  up  two  handfuls 
of  sand,  and  asked  the  driver  to  hold 
the  horse's  head  still.  Then  he  packed 
each  of  the  horse's  nostrils  full  of  the 


sand,  and  almost  instantly  the  horse 
began  to  sneeze  and  start  with  a  rush, 
to  the  great  delight  of  the  driver,  amid 
the  shouts  of  the  bystanders.  Mr. 
Arkell,  the  winner,  says  he  doesn't  read 
the  London  Lancet  for  nothing. 


A  PAPER'S  BIRTHDAY. 

The  Baltimore  (Md.)  yournal,  a  Ger- 
man morning  paper,  celebrated  ils 
fifteenth  anniversary  on  Saturday.  The 
Journal  is  one  of  the  most  successful 
daily  German  papers  established  during 
the  past  two  decades,  and  it  has  survived 
a  great  number  of  contemporaries  whose 
birth  has  occurred  since  its  own  creation. 


THE  REPAIR  OF  LINOTYPES. 

The  ordinary  jobber  employed  to  re- 
pair a  linotype  is  about  as  effective  as  a 
bull  in  a  china  shop.  Give  him  the 
chance  to  trifle  with  the  machine  and  the 
damage  he  can  do  is  something  marvel- 
ous. The  linotype  is  one  of  the  wonders 
of  the  age,  and,  though  it  is  marvelousiy 
strong,  yet,  like  other  things,  it  is  liable 
to  accident.  Repairs  should  be  made 
by  the  Linotype  Company  which  a-l- 
vises  especially  against  the  space  bands 
made  or  repaired  by  outsiders.  Accurate 
work  is  not  consistent  with  bungling 
repairs. 
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THE  WAR  NOT  OVER. 


UNITED    ASSOCIATED  PRESSES 
TO  BE  REORGANIZED  ON  A 
BETTER  BASIS. 


Conference  Between  the  Asso- 
ciated Press  and  Its  Ally  Ends, 
AND  Without  Results  —  Bolting 
New  York  Papers  Brought  Back — 
The  Situation  About  the  Same  as 
IT  WAS  Before  the  Sensation 
Sprung  by  the  New  York  Sun. 

The  attempt  at  settling  the  difficulties 
between  the  Associated  Press  and  the 
United  Associated  Presses  has  ended  in 
no  truce  of  peace,  and  the  organizations 
are  as  distinctly  hostile  to-day  as  they 
were  before  the  many  recent  conferences 
held  last  weeK.  The  United  Press  in- 
sisted  that  all  its  members  must  be 
cared  for  in  case  of  its  surrender,  and 
that  the  obligations  incurred  in  the  run- 
ning of  its  organization  should  be  as- 
sumed by  the  Associated  Press. 

This  was  not  according  to  the  ideas  of 
the  Associated  Press  people.  Though 
the  ground  was  thoroughly  gone  over  by 
the  two  committees,  acting  in  a  most 
friendly  spirit,  and  with  full  determina- 
tion to  settle  their  difficulties  if  possible. 

The  seemingly  impossible  has  not 
been  accomplished,  and  the  conlerence 
committees  have  held  their  final  session, 
at  least  for  the  present. 

On  Friday  the  New  York  Sun  gave 
up  the  fight,  with  an  editorial  notice  to 
the  United  Press  that  it  would  no  longer 
continue  in  that  organization,  and 
created  a  sensation  which  startled  the 
members  of  both  associations  assembled 
in  New  York  city  at  the  annual  confer- 
ence of  the  American  Newspaper  Pub- 
lishers' Association.  The  Sun's  editorial 
was  as  follows: 

Our  associates  in  the  conduct  of  the  United 
Press,  the  Tribune,  the  Herald  and  the  Times, 
having  entered  upon  negotiations  for  the  sur- 
render of  the  United  Press  to  the  Associated 
Press  without  consultation  with  the  Sun,  and 
without  even  asking  for  our  consent,  it  becomes 
proper  that  we  sh  uld  now  give  public  notice 
to  whom  It  may  concern  that  the  Svn  has'  no 
part  in  these  negotiations,  but  firmly  rejects 
them,  believing  them  to  be  conceived  in  bad 
faith  and  conducted  in  folly.  Furthermore, 
the  Sun  makes  known  that  thirty  days  from  the 
date  thereof  it  will  cease  to  be  a  member  of  the 
United  Press. 

Well-posted  publishers  of  course  saw 
that  the  Sun  was  making  a  virtue  of 
what  it  then  conceived  to  be  a  necessity, 
but  the  editorial  was  intended  not  for 
them  but  for  the  public,  which  would 
not  and  could  not  know  the  real  state  of 
affairs. 

Afterwards  the  bolting  papers  were 
induced  to  remain  in  the  United  Press, 
and  conferences  of  the  members  of  that 
organization  led  to  a  reorganization  on 
mutual  lines.  The  members  are  said  to 
have  contributed  $50,000  to  the  support 
of  the  organization. 

It  is  announced  that  the  deficit  is  made 
up,  and  that  under  the  new  plan  receipts 
are  to  equal  expenses.  The  committee 
of  the  United  Press,  which  has  straight- 
ened out  the  recent  snarl  in  its  affairs, 
had  Milton  A.  McRaeas  its  chairman,  and 
the  other  members  were  General  Charles 
H.  Taylor,  of  the  Boston  Globe;  Charles 
R.  Miller,  of  the  New  York  Times; 
George  Bleistein,  Buffalo  Courier;  Theo- 
dore EUyson,  of  the  Richmond  Dispatch, 
and  Barclay  Warburton,  of  the  Philadel- 
phia Telegraph. 

The  committee  will  meet  again  in  New 
York  in  two  weeks,  when  it  will  for- 
mulate a  plan  of  reorganization  to  be 
submitted  to  the  various  members  of  the 
United  Press  within  sixty  days. 


DISASTER  IN  CHICAGO. 

Seven  explosions  of  natural  gas  last 
week  in  the  engine  room  of  the  Chicago 
Chronicle  badly  shattered  the  base- 
ment and  business  office  and  injured 
seven  persons. 

The  pipes  leading  from  the  street 
sprung  a  leak  and  the  explosion  was 
caused  by  ignition  from  electric  light 
wires. 

John  McMillan,  the  foreman  of  the 
press  room,  was  the  most  seriously  in- 
jured, and  his  recovery  is  doubtful.  He 
was  blown  against  the  wall  and  badly 
burned.  One  arm  was  so  badly  crushed 
that  it  will  probably  have  to  be  ampu- 
tated. 

The  others  hurt  less  seriously  were 
the  engineer  and  drivers  of  newspaper 
delivery  wagons.  The  fire  was  quickly 
put  out. 

LONDON'S  DAILY  AMERICA. 

Mr.  Cordova  left  England  the  other 
day  for  New  York,  to  complete  ar- 
rangements for  a  new  London  daily, 
called  Daily  America,  which  he  will 
edit  and  which  will  be  published  by  C. 
Arthur  Pearson,  the  owner  of  Pearson's 
Weekly,  Pearson's  Magazine  Home 
Notes,  and  other  successful  publications. 

It  is  understood  that  the  above  editor- 
ship was  offered  to  Robert  Barr,  the 
novelist,  at  a  large  salary,  but  he  saw  fit 
to  decline. 


PITTSBURG  NEWS'  AGENT. 

Charles  H.  Eddy,  10  Spruce  street, 
New  York,  has  been  appointed  special 
representative  among  eastern  advertisers 
for  the  Pittsburg  daily  News.  This  ap- 
pointment insures  energetic  representa- 
tion for  a  paper  which  has  won  large 
circulation  in  a  short  time. 


THE  1.0UD  BILL  ASSASSINATED. 

Senator  Chandler,  from  the  committee 
on  post-offices  and  post-roads,  has  re- 
ported the  Loud  bill  in  relation  to  sec- 
ond-class mail  matter.  He  filed  a  writ- 
ten report,  detailing  the  fact  that  there 
was  such  general  interest  in  the  matter 
on  both  sides  as  to  render  hearings 
necessary. 

"As  time  has  passed,"  the  report 
continues,  "  it  has  seemed  to  the  com- 
mittee that,  with  the  wide  difference  of 
opinion  existing  between  the  various  in- 
terests, and  also  among  members  of  the' 
committee  as  to  the  extent  of  existing 
abuses  and  the  proper  method  of  pro- 
viding remedies,  it  will  not  be  possible 
to  secure  the  passage  of  the  bill  through 
the  senate  at  the  present  session.  The 
committee,  however,  report  the  bill  to 
the  senate  in  order  that  it  may  be  taken 
up  for  consideration,  if  time  permits." 

The  committee  also  recommended  the 
creation  of  a  postal  commission  to  con- 
sider the  alleged  abuses  in  connection 
with  second-class  matter,  and  also  to  in- 
vestigate the  subject  of  the  extension  of 
the  free  delivery  system  to  rural  regions, 
the  reduction  of  the  cost  of  the  railroad 
transportation  for  the  mails,  the  adop- 
tion of  I  cent  postage  for  letters,  and 
other  like  questions.  It  is  to  report  to  the 
next  congress.  The  commission  is  to 
be  composed  of  the  chairman  of  the 
senate  and  the  house  post-office  commit- 
tees, the  postmaster-general  and  two 
civilians. 


PAPER  MAKERS'  CONVENTION. 

The  midwinter  convention  of  the 
American  Paper  Manufacturers'  Associ- 
ation was  begun  in  New  York  yesterday 
at  the  Hotel  Waldorf.  An  unusual  num- 
ber of  subjects  have  been  set  down  tor 
discussion. 


WORK  WELL  DONE. 

AMERICAN     NEWSPAPER  PUB- 
LISHERS'  ASSOCIATION  TO 
BE  INCORPORATED. 


The  Eleventh  Annual  Meeting  of 
the  Organization  was  Another 
Success — Rowell  Turned  Down- 
Regular  Business— Re-election  of 
Officers— The  Big  Banquet  and 
Those  Who  Talked  Wisely  to 
the  Merry-Makers  at  the  Tables. 

The  members  of  the  American  News- 
paper Publishers'  Association  assembled 
last  week  in  unusual  numbers  at  the 
Hoffman  House,  and,  after  spending 
three  days  and  a  half  in  active  business, 
wound  up  their  eleventh  annual  meeting 
with  a  splendid  banquet. 

The  meeting  was  characteristic  of  the 
organization  in  its  attention  to  both  the 
business  and  social  sides  of  the  occasion. 
Topics  ot  real  interest  were  discussed, 
and  some  of  them  gave  opportunity  for 
the  positive  opinions  of  the  members  as 
to  the  proper  course  of  action  on  the 
part  of  the  members  of  the  association. 

The  annual  election  of  officers  re- 
sulted in  the  choice  of  the  able  gentle- 
men who  were  given  the  same  honorable 
duties  a  year  ago.  The  officers  of  the 
American  Newspaper  Publishers'  Associ- 
ation are  therefore  again  as  follows: 

Charles  W.  Knapp,  St.  Louis  Repub. 
lie,  president;  J.  Ambrose  Butler,  Buf- 
falo News,  vice-president;  William  C. 
Bryant,  Brooklyn  Times,  secretary; 
Herbert  F.  Gunnison,  Brooklyn  Eagle, 
treasurer. 

The  executive  committee  consists  of 
these  officers  and  S.  H.  Kauffmann, 
Washington  Star;  Milton  A.  McRae, 
Cincinnati  Post;  Charles  H.  Taylor,  Jr., 
Boston  Globe;  W.  H.  Seif,  Pittsburg 
Times,  and  Frederick  Driscoll,  St.  Paul 
Pioneer  Press. 

The  Fourth  Estate's  illustrated 
slate  of  last  Thursday  was  correct  with- 
out exception. 

The  special  meeting  was  held  on 
Tuesday,  when  some  time  was  devoted 
to  the  question  of  substitution.  The 
publishers  met  the  members  of  the  Asso- 
ciation of  Manufacturers  and  Wholesale 
Dealers  in  Proprietary  Articles. 

Committees,  of  three  members  each, 
were  appointed  by  the  two  associations 
to  confer  and  seek  some  method  of 
handling  the  substitution  difficulty. 

They  talked  over  the  important  point 
at  a  dinner  presided  over  by  Frederick 
Whiting,  of  the  Boston  Herald,  when 
there  were  present  Milton  A.  McRae, 
of  the  Scripps  McRae  league;  Major 
Richards,  of  the  Indianapolis  News; 
Frank  B.  Stevens,  Samuel  M.  Bowne, 
Arthur  F.  Bowers,  Thomas  Doliber  and 
Professor  Munyon. 

*  The  greatest  good  feeling  was  shown, 
but  nothing  practicable  was  accomplish- 
ed, the  question  of  substitution  prov- 
ing too  difficult  for  immediate  solution. 

President  Knapp  called  the  regular 
meeting  to  order  Wednesday  morning 
when  the  question  of  incorporation  was 
brought  up  and  decided  upon  in  the 
affirmative  as  exclusively  announced  in 
last  week's  issue  of  the  Fourth  Estate. 

This  important  move  will  undoubtedly 
prove  of  direct  benefit  in  the  handling  of 
business. 

Wednesday  afternoon  was  devoted 
to  the  scheduled  business  of  the 
association.  In  answer  to  the  question: 
"  Should  not  an  advertising  agent  who 
fails  be  forced  out  of  the  business, ''  it  was 
resolved  that  the  failing  agent  be  given 
no  further  credit  until  his  case  had  been 
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considered  by  the  executive  board,  who 
should  decide  to  give  him  credit  if  they 
deemed  his  failure  legitimate. 

It  was  the  sense  of  the  meeting  that 
free  notices  of  theatrical  afiairs  be  dis- 
couraged, the  employment  of  former 
newspaper  men  as  advance  agents  of 
theatrical  companies  saving  them  adver- 
tising expenses. 

ROUT  OF  GEORGE  P.  ROWELL. 

A  great  deal  of  valuable  time  was 
wasted  in  keeping  the  impetuous  George 
P.  Rowell  out  of  the  Thursday  morning 
meeting.  He  begged  for  a  hearing. 
At  first  it  was  arranged  to  listen  to  him, 
but  the  task  was  so  really  alarming,  and 
Mr.  Rowell's  attitude  toward  the  vari- 
ous members  of  the  association  has  been 
so  unwarranted  and  regularly  unjust 
that  the  matter  was  reconsidered,  and 
the  chance  to  see  and  hear  him  in  his 
pathetic  effort  to  please  was  lost. 
.  Another  futile  attempt  to  gain  the  ear 
of  the  association  was  made  by  the  Ad- 
vertisers' Guarantee  Company  of  Chi- 
cago. 

The  Loud  bill  was  reindorsed,  the 
publishers  again  pledging  themselves  to 
the  support  of  the  measure  at  this  or 
the  coming  sessions  of  the  National 
Legislature. 

A  resolution  was  passed  asking  Con 
gress  to  allow  the  introduction  of  free 
wood  pulp. 

The  election  of  officers  occurred 
Friday  morning.  There  had  been  a 
good  deal  of  talk  about  an  expected  con- 
test for  the  presidency,  the  candidates 
named  being  J.  Ambrose  Butler  and 
Milton  A.  McRae.  Neither  of  these 
gentlemen  consented  to  a  nomination, 
and  the  election  resulted  in  the  return  of 
the  old  officers. 

THE   BIG  BANQUET. 

The  eleventh  annual  meeting  ended 
with  the  splendid  banquet  given  at  the 
Hoffman  House.  That  it  was  an  hilari- 
ously happy  event  was  in  no  sense 
astonishing,  as  Herbert  F.  Gunnison, 
chairman  of  the  Committee  on  Entertain- 
ment, knows  how  to  do  things  hand- 
somely, and  had  as  his  associates  on  the 
committee  J.  Ambrose  Butler  and  Will- 
iam C.  Bryant. 

There  were  only  two  drawbacks  to  the 
complete  success  of  the  banquet  and  the 
committee  were  not  responsible  for  them. 
The  hall  is  wretchedly  ventilated  and  is 
constructed  on  outraged  acoustic  prin- 
ciples. Indeed  the  early  sessions  of  the 
association  had  to  be  held  in  the  beauti- 
ful roof  garden  of  the  hotel,  that  the 
members  might  hear  what  was  said, 
while  breathing  pure  air. 

The  menu  is  as  worthy  of  printing  as 
the  fare  was  excellent.  It  was  as  fol- 
lows: 

HUITRES. 

Sherry. 

POTAGBS. 

Printanier  a  la  Baumanoi?, 
Creme  d'Asperges  a  la  Comtesse. 
HORS  d'ceuvres. 
Sauterne. 

VARIES.  VARIES. 

Croustade  de  ris  de  veau  a  la  Piemontaise, 

POSSION. 

Aiguilletles  de  sole  a  la  Margueret. 
Pommes  Dauphine. 

RELEVB. 

Filet  de  Boeuf  pique  a  la  Richemont. 
Timbales  de  riz  au  gras. 
Petitis  pois  a  la  Francaise. 

ENTREES. 

Bordeaux. 
Boudin  de  dinde  a  la  Richelieu. 
Fonds  d'artichauts  farcis. 


Cotelettes  d'agneau  a  la  Maintenon. 
Haricots  panaches. 

SORBETS  AOSTA. 
GIBIER. 

Champagne. 
Becassines  roties  sur  canapes  au  cresson. 
Salade  de  laitue. 

GLACES  FANTAISIES. 

Apollinaris,  White  Rock,  Miles  Standish, 

DESSliRT. 

Gelee  au  marasquin.     Bavarois  au  chocolat. 
Nougat  Parisienne,    Piece    d'orange,  Fille 
Neapolicain,  Gateaux,  Fruit*,  Petits 
lours.  Mottoes,  Mendiants. 

CAFE. 

Liqueurs. 

Before  the  introduction  of  the  speakers, 
as  is  the  fashion  ot  this  day,  two  vaude- 
ville artists,  a  woman  with  a  wicked  eye 
and  a  comedian  of  commendable 
courage,  sang  songs,  which  were  up- 


roariously applauded  by  those  who 
could  hear. 

President  Charles  W.  Knapp  presided, 
introducing  the  various  speakers  in  his 
happiest  humor. 

General  Charles  H.  Taylor  was  the 
first  speaker,  his  assigned  toast  being 
"American  Journalism."  He  dealt 
with  the  three-headedness  of  the  news- 
paper, the  editorial,  business  and  news 
heads,  stating  that  the  editorial  depart- 
ment makes  the  paper,  in  giving  it  its 
character,  and  that  the  three  depart- 
ments should  never  be  divided  among 
themselves,  each  being  of  vital  import- 
ance to  the  other. 

The  custom  of  looking  for  great 
men  in  other  cities  was  deprecated  by 
the  publisher  of  the  Boston  Globe,  who 
insisted  that  the  men  of  the  force  should 
be  educated  by  experience  and  perfected 
by  their  knowledge  of  local  affairs. 
Continuing,  General  Taylor  said: 

OUTSIDE  MAN   A  MISTAKE. 

"The  outside  man  is  a  mistake. 
When  you  have  good  men  on  your 
paper,  it  is  not  well  to  serve  notice  by 
going  outside  for  help  that  you  have  no 
other  man  in  the  place  with  brains. 

"  You  should  have  back  of  your  best 
man  a  man  equal  to  him,  an  understudy 
who  could  assume  the  position  of  best 
man  at  any  moment." 

General  Taylor  defended  the  Sunday 
newspaper,  cleverly  comparing  it  to  a 
bill  of  fare  where  every  man  picks  out 
what  he  wants  and  no  one  is  disap- 
pointed. 

Victor  F.  Lawson.of  the  Chicago  News 
and  Chicago  Record,  followed,  speaking 
on  the  subject  of  "  The  Newspaper  as  a 
Political  Census  Taker."  The  theme 
was  hardly  fair  to  Mr.  Lawson,  who  is 
not  given  to  self  praise.  He  handled 
the  matter,  however,  with  characteristic 
modesty. 

Stephen  O'Meara  was  given  a  wild 
welcome  when  introduced  by  President 
Knapp,  who  tendered  to  him  well-de- 
served congratulations  on  the  success  of 
the  Boston  Journal  since  his  return 
to  the  directorship. 

Mr.  O'Meara  departed  from  his  text, 
which  was  on  "The  Recent  Phases  of 
Newspaper  Publication."  Assuming 
that  so  broad  a  title  gave  him  the 
right  to  deal  particularly  with  any 
one  phase  of  it,  he  expressed  his 
keenest  sympathy  and  love  for  the 
advertiser,  a  love  of  self-interest,  as  he 
styled  it.  Mr.  O'Meara  emphasized  his 
belief  that  one  of  the  latest  phases  in  the 
business  of  newspaper  publication  is 
the  change  in  the  relations  between  the 
advertiser  and  the  publisher. 

ADVERTISER   AND  PUBLISHER. 

"In  the  past,"  he  said,  "the  relation 
was  one  of  suspicion  and  greed  on  the 
one  side  or  the  other,  and  there  were 
occasional  attempts  at  over-reaching. 

"The  publisher  and  the  advertiser 
have  been  drawn  together.  The  former 
realizes  that  he  is  responsible  in  getting 
results  for  the  advertiser's  money.  The 
publisher  must  acknowledge  his  obliga- 
tion to  the  advertiser,  but  both  must  be 
responsible  to  the  public." 

This  concise  statement  of  the  real  re- 
lations between  the  advertiser  and  the 
publisher  was  appreciated  and  applauded 
with  a  vigor  corresponding  to  Mr. 
O'Meara's  popularity  with  the  publish- 
ers and  the  advertisers  present  as  guests. 

"The  Paper-Maker  and  the  Pub- 
lisher "  was  the  toast  assigned  to 
Hugh  J .  Chisholm,  who  endeavored  to 
prove  that  the  publisher  had  the  best 
of  it. 

THE   PRESS   NEWS  SERVICE. 

Phil.  T.  Dodge,  president  ol  the  Mer- 
genthaler  Linotype  Company,  spoke  of 
"  Slugging  as  a  Fine  Art,"  a  toast  ap- 
propriate to  his  successful  business,  and 
one  which  he  cleverly  handled. 

Melville  E.  Stone,  general  manager  of 
the  Associated  Press,  spoke  on  "  The 
Press  News  Service."  Mr.  Stone  is  a 
diplomat,  and  succeeded  in  his  difficult 
undertaking  of  offending  no  one  by  say- 
ing nothing  in  a  five  minutes'  talk  that 
pleased,  and  yet  he  came  no  nearer  to 
his  subject  than  to  say  he  could  imagine 
no  more  malapropos  toast,  as  the  late  un- 


pleasantness was  so  recent  that  he  was 
alraid  of  offending. 

Colonel  Harrison  Gray  Otis,  of  the 
Los  Angeles  Times,  wound  up  the 
evening  with  a  logical  and  inspiring 
declaration  for  "  Newspaper  Independ- 
ence." 

The  register  of  the  American  News- 
paper Publishers'  Association  shows  that 
137  papers  were  represented,  a  gain  of  9 
over  last  year.  Those  registered  were 
as  follows  : 

W.  C.  Bryant,  Brooklyn  Tinns. 

A.  1.  Aikens,  Milwaukee  Evi  tiin^  IViscoHsin. 

Robert  Ansley,  Chicago  Times- lleratd. 

E.  L.  Preelonous,  St.  Louis  Westlichi-  Post. 

D.  McCarthy,  Indianapolis  Sentinel. 
H.  W.  Irving,  Detroit  Frre  P'ess. 
R.  W.  Patterson,  Chicago  Tribune. 
Frederick  Driscoll,  St.  Paul  Pioneer  press. 
Albert  Huegin,  Milwaukee  Si  ntinel. 

J.  B.  Carrington,  New   Haven    Journal  and 

Courier. 
Ambrose  Butler,  BufTalo  Keius. 
C.  H.  Hastings,  Lynn  (Mass  )  Item. 
Victor  F.  Lawson,  Chicago  Daily  Ni  ws. 
S.  L.  Look,  Evan.sville  (Ind.)  Courier. 
Arthur  Jenkins,  Syracuse  (N  Y.)  Herald. 
A.  P.  Langtry,  Springfield  (Mass.)  Union. 
Charles  W.  Knapp,  St.  Louis,  (Mo.)  RtMlic 
W.  B,  Carr,  St.  Louis  (Mo.)  Republic. 
Ralph  H.  Booth,  Chicago  Journal. 
J.  C.  Seacnst,  Lincoln  (Neb.)  State  Journal 
Jas.  S.  McCartney,  Philadelphia  Record. 
Jas.Elverson,  Jr  ,  Philadelphia  Inquirer. 

F.  K.  Misch,  San  Francitco  Bul/rtin. 
J.  D.  Lorentz,  Galveston  Daily  News . 
M.J.  Lawrence,  Cleveland,  Ohio  Farmer 
C.  S.  E  Holland,  Houston  Post. 

G.  J.  Palmer,  Houston  Post. 
Geo.  H.  Courier,  BufTalo  Cburirr. 
Geo.  C.  Hitt,  Indianapolis  Journal. 
C.  A.  Kook,  Pittsburg  Dispatch. 

W,  W.  Howe,  Burlington  (Vt,)  Free  Press 
C.  H.  Keach,  Waterbury  (Conn.)  American. 
Chas.  P.  Talt,  Cincinnati  Timrs-Star, 
Francis  Ahraler,  Meriden  (Conn  )  Journal. 
Chas.  H.  Taylor,  Jr.,  Boston  Globe. 
Dell  Keizer,  Topeka  Gifiital. 
W.  H.  Seif,  Pittsburg  Times  and  Daily  Netvs 
R.  P.  Murdock,  Wichita  (Kan.)  E,jgle. 
Fred.  B.  Whitney,  Boston  transcript. 
Milton  A.  McRae,  Cincinnati,  Scripps-McRae 
League. 

Frank  B.  Noyes,  Washington  (D.  C.)  Evening 

St  a  r. 

A.  W.  Laughlin,  Portland  (Me.)  Evening  Ex- 
press, 

Oscar  R.  Wish,  Portland  (Me.)  Fastern  Argus. 

W.J.Richards,  Indianapolis  A'i-wx. 

Hugh  R.  Richards,  Indianapolis  .Veins. 

Chas.  J.  Stein,  Cincinnati  Post. 

M.  E.  Mudgett,  Bangor  (Me  )  Commercial. 

W.  H.  Mathews,  Rochester  (N.  Y.)  Democrat 

and  Chronicle, 
F.  P.  Glass,  Montgomery  Advertiser, 

E.  G.  Denning,  Columbus  Dispatch. 

H.  Theodore  Ellysoo,   Richmond  (Va.)  Dis- 
patch. 

J.  W.  Goddard,  Baltimore  American 
Otto  H.  Meyer,  Ulica  (N.  Y.)  Press. 
Bert  McKevett.  Syracuse  (N.  Y.)  Herald 
Harold  Smith,  St.  Paul  Globe. 
H.  L.  Bridgman,  Brooklyn  Standard  Union. 
H,  Gaylord,  Kansas  City  Journal, 
Frank  Hart,  Kansas  City  S/ar. 
W.  E.  Haskell,  Minneapolis  Times. 
John  T.  Nevin,  Pittsburg  Leader. 
A.   H.   Hershman,   Pittsburg   Chronicle  Tele- 
graph. 

Alex  P.  Moore,  Pittsburg  Chronicle  Telegraph. 
C.  E.  Kennedy.  Cleveland  Plain  Dealer. 
Geo.  S.  Fox,  New  Bedford  (Mass.)  Standard. 
W.  A.  Magee,  Piltsbure  Times. 
Fred  Whiting,  Boston  Herald. 
Stephen  O.  Meara,  Boston  Journal. 
W.J.  Lowenstein,  St.  Louis  Star. 

E.  Anthony.  Jr.,  New  Bedford  Standard. 
P.  C.  Boyle,  Oil  Ciiy  Derrick. 
Samuel  Bowles,  Sprinefield  Republican 
H.  F.  Gunnison,  Brooklyn  Eagle. 

W.  Livineston,  Detroit  Journal. 

T.  M.  Hollingshead,  St.  Louis  Glebe- Democrat. 

F.  St.  J.  Richards.  St.  Louis  Globe-  Democrat. 
Jno.   A.   McCarthy,   Albany    Press- Knicker- 
bocker. 

J.  J.  Jordan,  Scranton  (Pa.)  Truth. 

W.  J.  Murphy,  Minneapolis  Tribune. 

Beriah  Wilkins,  Washington  (D.  C.)  Post, 

Roy  V.  Somcrville,  Toronto  Globe, 

W.  H.  Kentor,  St.  Louis  U  'estliche  Post. 

S.  A.  Agnew,  Chicago  Times-Herald. 

Clayton     McMichael,     Philadelphia  North 

American. 
Wm.  L.  McLean,  Philadelphia  Bulletin. 
C.  F.  Flynf,  Augusta  (Me.)  Kennebec  Journal. 

E.  M.  Hoopes,  Philadelphia  Call 
Adolph  S.  Ochs,  New  York  Times. 
Louis  Wiley,  New  York  Times. 
John  W.  Kauch.  Reading  (Pa.)  .51^/?. 
Harrison  Gray  Otis,  Los  Angeles  Times. 
L.  E.  Bartlett,  BuflFalo  Courier. 

A.  A.  McCormick,  Chicago  Evening  Post. 
J.  S.  Seymour,  New  York  Evening  Post. 
Geo.  Thompson,  St.  Paul  Dispatch. 

Samuel    G.  McClure,  Columbus   Ohio  State 
Journal. 

Geo.  S,  Rowell,  Portland  Advertiser. 

B.  F.  Taylor,  St.  Louis  Chronicle. 

Charle.s  I.  Clark,  New  Orleans  Picayune  and 
Times  Democrat. 

F.  H.  Sanderson,  Minneapolis  Journal. 
L.  T.  Boyd,  Milwaukee  Journal. 

J.  A.  Dear,  Jersey  City  Evening  Journal. 
J.  S.  Lindsay,  Albany  E.xpress  and  Journal. 
VVallace  G.  Brooke,  St.  Loui-  Republic. 
A.  K.  Hammond,  St.  Louis  Republic. 
Eugene  H.  Perdue,  Cleveland  1  eader. 


John  Norris,  New  York  U^orld. 
Herman  Ridder,  New  York  Staats  Z-itung. 
S.  H.  Wilder,  Cincinnati  Commercial  Tribune, 
C.  M.  Palmer,  New  York  Jonrnal. 
C.  B.  Edgar,  St.  Joseph  (Mo.)  News. 
J,  S.  Baldwin,  Worcester  (Mass.)  Spy. 
B.  H.  Anthony,  New  Bedford  Standard. 
W.  P.  Gates,  Milwaukee  Si  ntinel. 
W.  H.  Turner,  Grand  Rapids  (Mich.)  Evening 
F ress. 

H.  S.  Stitt,  Grand  Rapids  (Mich.)  Evening 
Press. 

John  D.  Jackson,  New  Haven  Registtr. 
W.  M.  Scudder,  Newark  News. 
Frank  P.  MacLennan,  Topeka  State  Journal. 

E.  D.  C'  nger,  Grand  Rapids  Herald. 
W.  V.  Hester,  Brooklyn  Eagle. 

H.  S.  Kingsley,  Brooklyn  Eaxle. 
A.  Frank  Richardson,  Omaha  Bee. 
John  F.  Frost,  Brooklyn  Citizen. 
r.  J.  Dunne,  Brooklyn  /iagle. 

F.  F.  Peard,  Baltimore  News. 

W.  M.  Ramsdell,  BuflTJo  Express. 

L.  E.  Holden,  Cleveland  Plain  Dealer. 

H.  M.  Young,  Cleveland  Press. 

Geo.  N  Owen,  New  York  Advertiser, 

B  G.  Wells,  Philadelphia  Press. 

W.  E.  Murphy,  Minneapolis  Tribune. 


THE  LOVE  OF  ENEMIES. 


.Journalistic  Amenities  as  Illus- 
TRATED  IN  Pittsburg. 

Newspapers  usually  demonstrate  for 
each  other  an  affection  whose  warmth 
is  in  inverse  ratio  to  their  distance  apart, 
their  love,  unlike  that  of  individuals,  be- 
ing one  which  propinquity  mars  rather 
than  makes.  Strenuous  as  journalistic 
rivalries  are,  however,  and  sharp  as  are 
the  expressions  to  which  they  often  give 
rise,  when  grave  misfortune  overtakes 
a  paper  its  neighbors  almost  invariably 
forget  their  more  or  less  academic  hos- 
tility and  come  to  its  aid  with  prompt 
and  generous  kindness. 

This  has  just  been  demonstrated 
at  Pittsburg.  The  building  occupied 
by  the  Post  of  that  city  was 
wrecked  by  fire,  and  its  entire 
plant,  including  the  editorial,  com- 
posing, stereotyping  and  press  rooms, 
was  destroyed.  Yet  the  Post  appeared 
at  the  usual  hour,  and  its  columns  bore 
no  evidences  of  the  recent  disaster 
except  a  long  and  well-illustrated  article 
telling  all  about  the  fire,  and  on  the 
editorial  page  a  few  appreciative  para- 
graphs in  which  the  possibility  of 
this  speedy  rising  from  the  ashes  was 
explained. 

It  seems  that  while  the  Pastes  building 
was  in  flames  the  facilities  of  each  of 
the  other  Pittsburgh  papers  had  been 
placed  at  his  disposal,  and  that  it  had 
accepted  the  hospitality  of  the  Leader 
until  arrangements  could  be  made  for 
new  offices  and  plant. 

This  will  be  done  at  once,  and  mean- 
while the  Post  will  be  published  <svery 
day  and  keep  all  its  contracts  with  sub- 
scribers and  advertisers.  Incidents  of 
this  sort  illustrate  a  phase  of  journalism 
which  the  New  York  Times  says  en- 
ables one  to  write  of  journalistic  ameni- 
ties without  putting  the  phrase  in  quota- 
tion marks. 


THE  TARIFF  AND  THE  ART  OF 
PRINTING. 

The  republican  members  of  the  Ways 
and  Means  Committee  of  Congress  have 
made  important  progress  on  the  tariff 
bill  as  affecting  the  materials  used  in 
making  newspapers.  They  decided 
upon  the  rates  for  pulp  and  printing 
paper  and  fixed  several  important  items 
in  the  metal  schedule. 

The  duties  on  pulp  were  changed 
from  ad  valorem  as  in  the  Wilson  bill, 
which  makes  them  10  per  cent.,  to 
specific  duties  somewhat  below  the 
McKinley  rates.  The  new  rates  com- 
pare with  the  McKinley  rates  as  follows: 

Chemical  wood  pulp  unbleached,  new 
rate  1-6  cent  per  pound;  McKinley  rate 
$6  per  ton. 

Mechanically  ground  wood  pulp,  new 
rate  I-I2;  McKinley  rate  $2.50. 

Chemical  wood  pulp  bleached,  new 
rate  \  cent  per  pound;  McKinley  rate 
$7  per  ton. 

On  printing  paper  suitable  only  for 
books  and  newspapers  the  Wilson  rate, 
which  is  15  per  cent,  ad  valorem  on 
both  classes,  unsized  and  sized,  or 
glued,  is  retained. 


FEBRUARY  25,  1897 


THE  FOURTH  ESTATE 


J.  HARPER  BONNELL  AGAIN 
VINDICATED. 

The  Suit  Against  the  Well- Known 
Manufacturer  of  Ink  Collapses  — 
An  Apology  from  the  Prosecu- 
tion. 

The  action  brought  by  H.  H.  Stewart, 
a  stockholder  of  the  J.  Harper  Bonnell 
Company,  manufacturers  of  printers'  ink, 
against  J.  Harper  Bonnell  and  Margaret 
C,  his  wife,  charging  that,  "  unlaw- 
fully conspiring, "  they  withdrew  $45,- 
000  from  the  company,  has  been  discon- 
tinued. 

The  plaintifTs  attorney,  William  H. 
Stayton,  has  written  Mr.  Bonnell  an  ex- 
planatory letter  saying  that  the  charges 
of  fraud  and  conspiracy  were  made  in  a 
legal,  "Pickwickian"  sense,  and  that 
investigation  shows  that  the  withdrawals 
of  money  were  legitimate  drafts  on 
salary  account  of  sums  smaller  than  were 
lawfully  due  Mr.  Bonnell. 

Mr.  Stayton  wrote  as  follows  : 

New  York,  February  4,  1897. 
J.  Harper  Bonnell,  Esq  ,  City. 

Dear  Mr.  Bonnell:  In  closing  up  the  matteis 
which  have  been  in  liiigaiion  between  yourself 
and  Mr.  H,  H.  Stewart,  for  whom  I  have  ap- 
peared as  counsel,  I  should  not  have  the  com- 
fortable feeling  of  having  done  my  duty  with 
entire  fairness  did  I  not  write  you  about  several 
matters  that  have  arisen  in  the  course  of  the 
litigation. 

The  particular  matters  that  I  have  in  mind 
are: 

tirst,  the  statement  in  the  newspapers  that 
Stewart  alleged,  Mrs.  Bonnell  and  yourself 
were  conspirators  to  defraud  the  company 

Second,  the  allegation,  similarly  published, 
that  the  corporation  was  insolvent. 

Third,  the  fact  of  the  publication  itself  and 
of  the  publicity  which  our  litigation  thereby 
obtained. 

Taking  these  matters  up  in  order,  I  desire 
to  say,  as  lo  the  first,  that  it  is  true  I  did,  as 
Mr.  Stewart's  counsel,  set  out  in  my  com- 
plaint in  legal  phraseolo4y  a  statement  that 
you  and  Mrs.  Bonnell  had  conspired  to  do 
certain  things;  but  it  is  necessary  that  the 
layman  should  carefully  di  tingutsh  between  a 
plain  statement  of  fact  and  a  legal  statement  of 
the  same  fact. 

For  instance,  if  a  man  threw  a  jfiece  of 
newspaper  -at  me,  and  I  wanted  to  proceed 
against  him  under  the  common  law  form  of 
•  pleading  it  would  be  necessary  that  I  should 

allege  the  assailant  had  "assaulted,"  beat  and 
maltreated  the  plaintifiF,  so  that  his  life  "  was 
despaired  of,  and  other  grievous  wrongs  to  him 
then  and  there  did." 

Legal  aliegaiions  as  to  conspiracy  are  to  be 
taken  in  a  Pickwickian  sense.  If  two  people 
unite  to  do  anything  which  is  afterwards 
brought  in  question  in  court,  it  is  necessary 
to  say  that  they  conspired,  which  really  ought 
not  to  convey  an  offensive  imputation.  It 
it  mean;  no  more  and  no  less  than  that  the  two 
persons  acted  in  concert. 

As  to  the  facts  concerning  which  we  made 
this  allegation,  it  appears  from  an  investigation 
of  the  company's  books  that  for  reasons  which 
are  and  ought  to  be  private  to  you,  and  which 
are  I  have  no  doubt  entirely  good,  you  did  not 
take  any  salary  directly  from  the  company,  and 
that  you  drew  your  salary  when  the  books  were 
balanced  and  took  it  in  larger  or  smaller  sums, 
according  to  the  success  of  the  business,  and 
that  instead  of  taking  the  money  in  a  lump  you 
credited  to  Mrs.  Bonnell,  and  thereafter  drew 
against  it  at  times  when  the  company's  funds 
would  permit  the  payment  without  embarrass- 
ment. 

From  a  lawyer's  point  of  view  I  might  and 
did  claim  that  you  had  no  regular  salary,  and 
that  the  taking  of  these  sums  in  irregular  lumps 
was  wrongful.  From  the  point  of  fairness, 
however,  it  is  necessary  to  say  that  the  fact  is, 
after  the  question  had  been  raised,  the  stock- 
holders definitely  fixed  your  compensation  for 
your  services  10  the  company  at  an  amount 
which  was  considerably  above  the  average 
amount  you  had  voluntarily  accepted.  In  other 
words,  it  appears  therefore  that  your  taking  of 
salary  in  irregular  lumps  resulted  from  your 
willingness  to  take  smaller  lumps  than  you 
deserved,  and  not  from  your  desire  to  take 
unduly  large  ones.  So  much  for  the  allegation 
as  to  conspiracy. 

The  second  matter  is  as  to  the  insolvency  of 
the  company.  As  to  this  I  can  only  say  that  I 
never  alleged,  and  never  believed,  that  the  com- 
pany was  insolvent  There  is  no  such  statement 
in  the  papers;  and  had  I  be'ieved  that  the  com- 
pany was  insolvent  it  would  have  been  my  duty 
to  have  ii.-imediately  applied  for  the  appoint- 
ment of  a  receiver  on  the  ground  of  such  insol- 
vency, and  I  certainly  should  have  pursued  thit 
course  had  I  for  a  moment  believed  your  com- 
pany insolvent. 

The  accountant  who  has  recently  examined 
your  books,  Mr.  Townsend,  has  performed  like 
services  for  me.  He  is  a  man  who  stands  high 
in  the  community,  and  while  I  have  not  the 
lime  to  make  so  complete  an  examination  of  the 
books  as  would  enable  me  to  speak  from  per- 
sonal knowledge  as  to  their  status,  I  have  no 
hesitation  in  accepting  the  report  of  Mr.  Town- 
send,  which  shows  that  your  company  is  in  a 
very  prosperous  condition. 

Third:  As  to  the  fact  ol  publication,  I  haye 
DO  doubt  that  both  Mis.  Bonnell  and  yourself 


have  felt  aggrieved  at  the  publicity  which  the 
newspapers  gave  to  this  suit,  and  I  have  learned 
wilhin  the  last  few  days  with  a  good  deal  of 
shock  that  it  had  been  supposed  at  first  I  had 
given  ihe  article  to  the  press  and  that  the  pub- 
lication  was  due  entirely  to  me. 

The  fact  is  that  Mr.  Stewart  and  myself  had 
a  consultation  concerning  the  possibility  of  the 
matters  becoming  public,  and  we  decided  that 
the  actual  state  of  affairs  was  so  dilTerent 
from  the  legal  state  of  affairs  set  up  in  our 
papers  that  a  publication  would  be  a  gross  in- 
justice to  Mrs.  Bonnell  and  yourself,  as  well  as 
to  the  company  in  which  Mr.  Stewart  was 
financially  interested.  We  endeavored,  there- 
lore,  to  take  every  precaution  to  see  that  ths 
matter  of  litigation  did  not  becoma  public,  and 
the  press  finally  obtained  it  solely  through  the 
action  of  your  own  counsel  who  required  me  to 
file  the  original  complamt  in  court — a  procceed- 
ing  which  was  wholly  unnecessary  and  which 
never  results  in  anything  but  unpleasant  pub- 
licity. 

It  is  in  this  connection,  perhaps,  pertinent 
to  say  that  if  your  company  had  been  on  the 
verge  of  insolvency,  as  was  intimated,  the 
publication  of  this  article  would  have  given  it 
^.ti^  coup  de  grace.         Very  truly  yours, 

W.  H.  Stayton. 


THE  CHANGE  IN  SYRACUSE, 
The  Syracuse  (N.  Y.)  Sunday  Times 
has  been  turned  over  to  a  new  manage- 
ment. The  present  owners  are  James 
Devine  and  James  E.  Ratchford,  and 
the  price  they  paid  for  the  plant  is  un- 
derstood to  have  been  $4,500,  which  the 
sellers  consider  is  about  one  quarter  its 
value. 

The  old  company  was  composed  of 
Frank  B.  Garrett,  Moses  B.  Robbins 
and  Daniel  Candee.  The  name  of  the 
paper  is  to  remain  the  same,  although 
the  new  promoters  say  they  are  to  ele- 
vate its  tone.  The  new  company  will 
probably  be  capitalized  at  $25,000,  each 
of  the  old  stockholders  receiving  i  share. 


PAPER  HAS  NOT  BEEN  SOLD. 

A  statement  printed  that  the  Newark 
[li.}.)  Daily  Advertiser  had  been  sold 
to  E.  B.  Haines,  of  Paterson,  is  abso- 
lutely denied. 


EAGLE  SPREADS  ITS  WINGS. 


Cramped  For  Room  in  Seemingly 
Commodious  Quarters,  The  Big 
Brooklyn  Paper  Buys  New  Land 
Space. 

The  Brooklyn  Daily  Eagle  has  pur- 
chased a  plot  of  property  adjoining  its 
present  site,  giving  it  an  architectural 
frontage  of  60  feet  on  Washington  street 
and  extending  back  107  feet  to  Flood's 
Alley.    The  cost  was  $130,000. 

In  closing  this  transaction  the  Eagle 
simply  reclaimed  its  own,  smce  its  orig- 
inal purchase  at  the  corner  of  Washing- 
ton and  Johnson  streets  included  the 
plot  which  has  again  changed  hands. 
Along  in  the  '80s,  when  the  Eagle  de- 
termined to  move  uptown  from  the  old 
site  on  lower  Fulton  street,  where  for 
over  forty  years  its  business  had  cen- 
tered, the  present  location  was  selected. 

Believing  that  the  plot  purchased  was 
much  larger  than  could  possibly  be 
needed  by  even  its  rapidly  growing  busi- 
ness, the  Eagle  was  induced  to  part  with 
nearly  half  of  it,  accepting  $90,000  for 
the  property  now  costing  $130,000. 

On  that  portion  of  the  property  which 
was  retained  by  the  Eagle  it  erected  a 
model  eight-story  buildmg,  one  of  the 
finest  newspaper  offices  in  the  country. 

Although  at  first  three  floors  were 
fitted  up  for  office  purposes  and  rented, 
nearly  all  of  this  great  building  is  now 
occupied  by  the  Eagle's  active  and  ever 
growing  departments,  and,  indeed,  so 
wonderful  has  been  the  development  of 
the  Eagle  that  the  need  for  more  land 
had  already  reached  an  imperative  stage 
when  the  new  purchase  was  made. 

It  is  now  only  a  question  of  a  short 
time  when  the  new  addition  must  be 
utilized  for  Eagle  purposes,  a  fact  which 
speaks  well  for  the  paper's  prosperity 
and  rapid  growth  since  its  removal  from 
the  old  site. 


HOPEFUL  PUBLISHERS. 


They  See  the  Good  Times  to  Come 
AND  Almost  Present — Interviews 
WITH  Busy  Men  o.n  Business. 

Several  of  the  visiting  publishers  were 
interrogated  last  week  by  reporters  for  the 
New  York  Times  as  to  the  outlook  for 
business  in  general  in  their  respective 
localities.  Of  five  asked  to  talk  upon 
the  subject  only  one  was  inclined  not  to 
picture  bright  prospects.  The  others 
spoke  words  of  hope  and  encourage- 
ment, giving  reasons  for  their  belief  in 
better  times. 

"Missouri,  particularly  that  section  in 
which  St.  L'juis  is,"  said  Charles  W. 
Knapp,  "  has  suffered  less  frorn  1893  up 
to  the  present  time  than  any  other  part 
of  the  country.  However,  there  is  a 
general  tendency  toward  better  condi- 
tions. 

"  The  post-office  business.for  instance, 
has  shown  a  gratifying  increase  in  St. 
Louis  within  the  last  six  weeks,  and  this 
is  regarded  on  all  sides  as  an  indication 
of  coming  prosperity.  The  banks  of  St. 
Louis  are  overloaded  with  funds,  and  in 
their  loan  departments  there  is  still 
shown  the  spirit  of  caution  characteristic 
of  the  depression  in  business  during  the 
last  few  years. 

"Standing  forth  in  the  list  of  large 
manufacturing  cities  of  the  country,  the 
renewed  activity  in  the  shops  and  fac- 
tories of  St.  Louis  is  a  pretty  good  indi- 
cation of  the  revival  in  business." 

Being  from  one  of  the  greatest  agri- 
cultural states  in  the  Union,  it  was  quite 
natural  for  George  Thompson  of  the  St. 
Paul  Dispatch  to  dwell  upon  the  re- 
sources of  the  soil  in  Minnesota.  "This 
winter,"  said  he,  "has  brought  us  the 
biggest  fall  of  snow  we've  had  in  ten 
years,  which  means  a  benefit  to  every 
acre  of  land  in  the  State. 

"  It  insures  great  crops,  and  when  it  is 
taken  into  consideration  that  more  acres 
of  ground  have  been  prepared  for  culti- 
vation than  in  any  previous  season,  it  is 
easy  to  see  why  the  people  throughout 
the  State  take  a  rosy  view  of  things. 
We  believe  business  ot  all  kinds  will  be 
better  this  year  than  at  any  time  since 
1893. 

"  We  have  found  in  China  and  Japan  a 
new  market  for  our  wheat,  and  this  has 
had  a  tendency  to  increase  the  price  of 
that  staple." 

In  Wisconsin  the  manufacturers  as 
well  as  the  farmers  are  gratified  at  the 
outlook  for  the  year. 

A.  J.  Aikens  of  the  Evening  Wis- 
consin of  Milwaukee,  always  a  close 
observer  of  men  and  affairs,  does  not 
predict  a  great  boom,  but  rather  a  healthy 
revival  in  all  branches  of  business. 
Several  manufacturers  in  Milwaukee 
have  lately  increased  their  working 
forces,  and  large  orders  from  business 
houses  for  catalogues,  something  almost 
entirely  lacking  last  year,  have  been 
placed  since  January  i. 

Charles  H.  Taylor,  Jr.,  said  business 
was  simply  dead  in  the  Bay  State,  and 
he  did  not  believe  there  would  be  a 
tendency  toward  or  against  better  times 
until  the  tariff  bill  is  settled.  "After 
that,"  he  added,  "men  will  know  what 
to  do." 


CONSOLIDATION  IN  SYRACUSE. 

The  Syracuse  (N.  Y.)  Post  announces 
that  the  Standard  will  consolidate  with 
it  on  March  i,  the  paper  to  be  known  as 
the  Post-Standard  and  issued  from  the 
Post  office.    It  will  be  republican. 


BUSINESS  TROUBLES. 

An  attachment  has  been  issued  in 
New  York  against  Eugene  Vallens  & 
Company,  cigar  manufacturers,  of  New 
York  and  Chicago,  for  $2,925  in  favor 
of  George  Bliss  on  a  claim  for  advertising 
on  the  Manhattan  Elevated  Railroad 
stations. 

Judgihent  for  $415,  for  advertising 
done  by  the  G.  H.  Haulenbeek  Agency, 
has  been  entered  in  New  York  against 
the  Ducker  Portable  House  Company 
an  old  concern. 
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ADVERTISING  MEDIUMS. 

Leads  all  New  England  I 

648,152 

was  the  circulation  of  the 

BOSTON 
HERALD 

on  November  4,  1896. 

This  is  the  new  "  High 
Water  Mark"  for  New 
England  Journalism. 

The  character  and  influence  of  this 
circulation  is  unsurpassed  by  that  of  any 
American  newspaper. 

THE 

CHICAGO 

CHRONICLE. 


State  of  Illinois,)  . 
Cook  County,  J 

H,  W.  Seymour,  publisher  of  the  Chicago 
Chronicle,  being  first  duly  sworn,  on  oath,  says 
that  the  average  circulation  of  the  Chicago  Chron- 
icle, for  the  year  ending  November  jo,  1896,  is 

70,474  COPIES  DAILY, 
91,056  copies  Sunday.      H.  W.  SEYMOUR. 

Sworn  to  and  subscribed  before  me  this  aad 
day  of  December,  1896.    Lester  L.  Jones, 

Notary  Public 


"Amid  all  the  vicissitudes 
"and  changes  in  journalism, 
"  the  advertiser  still  finds  the 
''Herald  the  greatest  of  New 
"York  dailies,  and  in  Canada 
"  has  still  to  accord  the  lead- 
"  ing  position  to  the 

"TORONTO  GLOBE. 
"  This  was  true  in  1867  and 
"  is  as  true  in  1897.'' — Printers 
Ink,  Feb.  17,  1897. 

THE  NEW  YORK 

JOURNAL 

GREATEST 
ONE-CENT 
NEWSPAPER 

IN  THE  WORLD 

BOSTON 
JOURNAL 

LEADING  REPUBLICAN  NEWS- 
PAPER  OF  NEW  ENGLAND. 

It  has  a  field  of  its  own,  not  covered  by 
any  other  newspaper. 

CIRCULA.TION,  82,622. 

JOURNAL 

Oldest  and  Best  Paper  in 

CHICAGO 


ADVERTISING  MEDIUIU. 


SO  SAY  THEY  ALL: 

•**My  business  is  such  as  necessitates, 
familiarity  with  several  thousand  news- 
papers and  I  am  pleased  to  reiterate 
without  any  hesitation,  whatever  my 
former  statement,  that  the  New  York 
Times  of  to-day  is  in  my  judgment  the 
nearest  approach  to  an  ideal  metropolitan 
newspaper  published  in  this  country. 

W.  W.  HA.LLOCK, 

Manager  A.  N.  Kel.logg  News 
PAPER  Company,  Tribune  Building, 
New  York. 

THE 

NEW    YORK  TIMES. 

"All  the  news  that's  fit  to  print." 


FROM  THE"AD"FIELD 


MANY  ITEMS  OF  INTEREST  FROM 
NUMEROUS  AND  VARIED 
SOURCES. 


The  medicines  for  a  number  of  proprie- 
tary medicine  advertisers  are  put  up  by 
this  firm. 


The  Discontinuance  of  National 
Cycle  Shows  —  Advertising  or 
Tobacco  "Cures"— The  Monarch 
Wheel  Contracts — Incandhscent 
Light  Companies  and  Their  Ad- 
vertising—Retirement OF  a  New 
York  Dry  Goods  House— Miscel- 
laneous Notes. 


NATIONAL  CYCLE  SHOWS. 

The  stand  taken  by  The  Fourth 
Estate  in  regard  to  the  cycle  shows, 
which  have  consumed  so  much  money 
that  could  have  been  spent  more  advan- 
tageously for  space  in  newspapers  and 
magazines,  has  received  wide  approval. 

The  New  York  Evening  Sun  for  Feb- 
ruary 18  says,  for  example: 

"At  the  next  meeting  of  the  national 
board  the  question  of  the  advisability  of 
continuing  the  annual  cycle  shows  will 
be  discussed. 

"  As  a  matter  of  fact,  dealers  do  not 
visit  the  show  as  formerly,  for  they  are 
patronized  mainly  by  the  general  public. 
The  exhibitions  have  for  several  years 
been  of  steadily  decreasing  benefit  to  those 
making  the  display,  while  the  expenses 
have  steadily  increased,  the  shows,  be- 
sides, interfering  more  and  more  with 
regular  business.  The  expense  of  the 
two  shows  (Chicago  and  New  York)  to 
some  of  the  more  prominent  firms  this 
year  will  be  not  less  thin  $15,000." 


TWO  MORE  LIGHT  COMPANIES. 

Another  incandescent  light  company 
is  in  the  field,  and  is  likely  to  advertise 
to  at  least  a  slight  extent.  It  is  the  Star 
Incandescent  Light  Company,  25  Third 
avenue.  New  York.  Still  another  inven- 
tion of  the  same  kind  is  about  to  be  in- 
troduced by  Portheim  &  Neufeld,  New 
York. 

PUBLISHERS  SHOULD  LOOK 
CLOSELY. 

Large  advertisements  are  being  of- 
fered to  papers  throughout  the  country 
for  Dr.  Charles  Thomas'  Cure  for  throat, 
lunp,  and  other  troubles,  by  F.  Williams 
&  Company,  ii  Victoria  street,  London 
(S.  W.),  England. 


TOBACCO  ANTIDOTES. 

The  extent  to  which  trade  and  other 
offers  are  being  made  to  publishers  for 
the  advertising  of  cures  for  the  "  tobacco 
habit"  gives  special  interest  to  the  state- 
ment (from  another  source)  that  the  de- 
mand for  these  "cures"  has  fallen  off 
considerably.  Publishers  accepting  trade 
offers  for  this  sort  of  advertising  can 
judge  to  some  extent  of  the  final  value  of 
the  stock  they  are  taking  in  exchange 
for  their  space.  As  a  veteran  adver- 
tising man  expresses  it:  "  When  I  see 
this  stuff  in  big  space  in  papers  supposed 
to  have  a  big  circulation,  I  am  made  to 
feel  like  a  '  chump '  for  paying  cash 
for  any  advertisement. 


THE  MONARCH  WHEEL  ADVER- 
TISING. 

The  J.  Walter  Thompson  Agency 
will  place  the  advertising  for  the  Mon- 
arch Cycle  Company,  the  quality  of  whose 
publicity  has  drawn  so  many  commenda- 
tions. 

PLEASANT  NEWS  FROM  DETROIT. 

Parke,  Davis  &  Company,  the  whole- 
sale medicine  manufacturers  and  drug 
jobbers,  are  quoted  as  saying  that  the  de- 
mand for  advertised  goods  has  greatly 
increased  during  the  past  few  months. 


CANADIAN  NOTES. 
The  Canadian  Advertising  Agency, 
Toronto,  is  covering  Canada  for  the 
Canada  Salt  Association,  of  Clinton,  and 
is  also  using  extra  space  for  the  Gold 
Hills  Gold  Mininf^  Company,  and  plac- 
ing new  business  for  Campbell,  Currie  & 
Company. 

LAND  CONCERN  IN  TROUBLE. 

The  Western  Land  Company,  adver- 
tising in  various  publications  under  an 
address  at  167  Bridge  street,  Brooklyn, 
has  been  investigated  by  the  post  office 
department  and  its  mail  has  been 
"  stopped." 

POSSIBLE   NEW  ADVERTISERS. 

Parker,  Stearns  &  Sutton,  228  South 
street.  New  York,  are  introducing  a  new 
dress  shield.  As  the  firm  is  a  believer 
in  publicity,  it  is  not  impossible  that 
general  advertising  in  publications  that 
reach  ladies  will  be  done. 


DO  NOT  HANDLE  "O.  H." 

Duryea  &  Company, Gerken  Building, 
New  York,  state  that  "O.  H.,"  a  malt 
tonic,  is  not  handled  by  the  firm,  and 
applications  for  advertising  contracts 
should  not  be  made  to  them. 


MEDICINE  CONCERN  DISSOLVED. 

The  stock,  formulas  and  trademarks 
of  the  Home  Tablet  Company,  New 
York,  who  adverli  ed  somewhat  last 
year,  will  hi  sold  by  the  receiver,  March 
5,  at  78  Beekman  street.  New  York,  in 
proceedings  for  voluntary  dissolution. 


OLD  NEW  YORK  FIRM  RETIRES. 

The  old  dry  goods  firm  of  Le  Boutillier 
Brothers  will  soon  retire  from  business. 
It  has  done  considerable  advertising, 
but  never  adopted  in  sufficient  measure 
the  most  advanced  ideas  of  publicity, 
lis  mail-order  department  at  one  time 
promised  to  be  a  permanent  feature  in 
American  advertising  columns. 


MISCELLANEOUS  NOTES. 

Fleer  &  Company, Philadelphia,  chew- 
ing gum  manutacturers,  are  to  use  week- 
lies and  monthlies  for  the  advertising  of 
Guru  Kola  chewing  gum,  for  which 
some  forms  of  publicity  are  already 
being  used. 

Orders  are  being  sent  to  dailies  and 
weeklies  in  the  South  and  West  by  the 
Davol  Medicine  Company,  418  Parrott 
Building,  San  Francisco. 

The  business  of  the  Franklin  Hart 
Drug  Company  will  be  pushed  by  John 
F.  Phillips,  who  has  removed  to  32d 
street,  near  Sixth  avenue,  New  York, 
from  88  Warren  street. 

Dauchy  &  Company  are  sending  out 
orders  to  dailies  in  Pennsylvania,  New 
York  and  adjoining  states  for  Grain-o. 

Hewitt  &  Hosier,  44  Court  street, 
Brooklyn,  are  again  sending  out  their 
tea-set  proposition  to  publishers  in  ex- 


change for  space.  Publishers  are  not 
likely  to  accept  this  proposition  a  second 
time,  even  if  disposed  to  look  with  kindly 
eyes  on  trade  offers  in  general. 

E  E.  Brinkley  &  Company,  367  East 
Ohio  street,  Chicago,  are  a  new  concern 
who  are  about  to  start  a  mail  order 
business  in  cutlery,  shoes,  jewelry, etc.  It 
is  their  intention  to  advertise  quite  ex- 
tensively. 

The  Niapon  Remedy  Company,  167 
Dearborn  street,  Chicago,  is  organizing 
a  stock  company,  after  which  advertis- 
ing contracts  will  be  made  with  dailies 
and  weeklies  in  the  West. 

Orders  are  being  sent  to  a  line  of 
weeklies  and  monthlies  of  general  circu- 
lation by  the  Agnew  Medical  Company, 
of  Chicago,  whose  laboratory  is  located 
at  Plymouth,  Ind. 

The  Caws  Pen  and  Ink  Company, 
New  York,  is  about  to  test  a  limited  list 
of  religious  papers. 

Louis  Richard  Smith  is  now  con- 
nected with  the  advertising  of  the  IVkeel, 
a  bicycle  publication  in  New  York. 

The  returns  from  the  advertisements 
of  publishers  soliciting  subscriptions  are 
reported  to  be  decreasing  in  volume. 

The  Charles  H.  Fuller  Agency  is 
sending  from  its  Chicago  office  orders,  to 
a  limited  list  of  papers,  for  the  advertis- 
ing of  the  Home  Granula  Company, 
Dansville,  N.  Y. 

Advertising  orders  have  been  sent  out 
for  F.  C.  Fowler,  Moodus,  Conn.,  an  old  , 
advertiser,  who  has  for  some  time  kept 
aloof  from  the  arena. 

Western  dailies  are  being  used  by  the 
E.  S.  Dean  Company,  brokers,  55 
Broadway,  New  York. 

R.  E.  Chalmers  &  Co.,  No.  356  Dear- 
born street,  Chicago,  are  about  to  ad- 
vertise cigars  in  monthly  publications. 

The  Southern  Teachers'  Bureau,  No. 
852  West  Main  street,  Louisville,  is  tak- 
ing up  a  line  of  dailies  and  weeklies. 
Religious  and  educational  papers  have 
already  been  used. 

The  Chicago  Photo  Company,  No.  38 
E.  Randolph  street,  Chicago,  is  about  to 
advertise  a  photographic  outfit  in  maga- 
zines. 

Bruce  Bennett,  No.  i  i;3  LaSalle  street, 
Chicago,  is  getting  rates  from  a  line  of 
western  daily  papers  with  the  intention 
of  placing  some  advertising  as  a  general 
agent. 

George  Kelly,  No.  2330  N.  Front 
street,  Philadelphia,  is  conducting  an 
installment  house  at  that  address  and  is 
sending  orders  to  some  weeklies  and 
monthlies. 

Sawhill  c&  Company,  proprietors  of 
Father  Mollinger's  Remedies,  Alle- 
gheny, Pa.,  are  making  some  advertis- 
ing contracts  through  the  Pittsburg 
ofifice  of  the  Remington  Brothers 
Agency. 

The  Perfection  Furnace  Pip>e  Com- 
pany, Toledo,  O.,  is  taking  up  a  line 
of  magazines. 

Dr.  Matthew  H.  Kollock,  Nashville, 
Tenn.,  is  advertising  his  method  of  treat- 
ing chronic  diseases  in  western  dailies. 

The  Ajax  Company,  Auditorium 
Building,  Chicago,  is  advertising  pro- 
prietary medicines  and  sending  orders  to 
dailies  in  various  parts  of  the  country. 

The  Chicago  office  of  the  J.  Walter 
Thompson  Agency  is  placing  the  adver- 
tising of  Sears,  Roebuck  &  Company. 

The  Eureka  Chemical  Company,  La 
Crosse,  Wis.,  is  advertising  Baco-Curo 
direct  in  monthlies  of  large  circulation. 
The  company  formerly  placed  its  busi- 
ness through  the  Charles  H.  Fuller 
Agency. 

B.  T.  Babbitt  &  Company  are  making 
some  contracts  for  western  county  seat 
papers  through  Remington  Brothers, 
No.  309  Broadway,  New  York.  The 
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same  agency  is  placing  considerable 
advertising  for  the  H.  W.  Johns  Manu 
facturing  Company,  New  York,  and  is 
also  renewing  some  contracts  for  the 
Cleveland  Baking  Powder  Company. 

The  company  at  Cortland,  N.  Y.,  re- 
ferred to  in  these  columns  recently  as 
about  to  advertise,  is  the  Gillette  Skirt 
Company.  It  manufactures  ladies' 
skirts  and  some  similar  goods,  but  does 
not  manufacture  shirts. 

The  Morse  Agency  will  handle  adver- 
tising of  the  Stearns'  Bicycle  this  season. 
Some  of  the  advertisements  prepared  for 
the  Stearns'  wheel  are  among  the  best 
bicycle  advertisements  that  have  ap- 
peared. 

The  Great  American  Tea  Company, 
New  York,  has  recently  been  making 
some  advertising  contracts.  It  has 
seemed  to  many  newspaper  men,  by  the 
way,  that  the  company's  advertising  has 
been  too  conservative. 

The  Consolidated  Chemical  Company 
Grand  Rapids,  Mich.,  will  advertise 
Page's  Asthmatic  Cigarettes  to  some 
extent  in  dailies. 

The  advertising  for  Dr.  Agnew's 
Catarrh  Cure,  which  is  running  in  dai- 
lies in  large  cities,  is  sent  out  by  S.  G. 
Detchon,  Toronto. 

The  Imperial  Hair  Regenerator  wil 
receive  renewed  advertising  during  the 
season. 

The  advertising  for  the  Liberty  Bicycle 
will  probably  be  done  in  future  by  the 
Charles  H.  Fuller  Agency's  New  York 
office. 

The  signature  of  Charles  H.  Fletcher, 
presiiJent  of  the  company  that  manu- 
factures Castoria,  is  being  advertised 
very  widely. 

Duncan  &  Keller,  publishers  of  Fash- 
ions and  Fixing,  will  do  additional  ad- 
vertising. The  Fuller  Agency  and  Nel- 
son Chesman  Agency  will  handle  new 
orders. 

L.  M.  Porter,  recently  an  advertising 
agent  on  his  own  account  in  New  York, 
is  now  connected  with  the  Bates-Whit- 
man Agency  in  that  city. 

E.  C.  Stearns  &  Company,  Syracuse, 
N.  Y.,  are  introducing  more  generally  a 
patent  book- holder  (with  stand),  but  it  is 
not  likely  that  space  will  be  used  outside 
of  a  few  class  papers. 


A  UNIQUE  CAMPAIGN  AD. 


SPECIAL  AGENCY  NOTES. 

The  Duluth  News  -Tribune  and  Ches- 
ter (Pa.)  Times  have  been  added  to  the 
list  of  papers  represented  by  S.  S.  Vree- 
land,  150  Nassau  street,  New  York. 

D.  W.  Raymond,  New  York  agent  for 
the  Courier- Journal,  is  pleased  with 
the  season's  business  for  that  paper,  and 
takes  a  buoyant  view  of  future  advertis- 
ing conditions. 


Telephone  Corporation  "Takes  a 
Slap"  at  the  New  York  Legis- 
lature. 

One  of  the  most  astonishing  adver- 
tisements that  ever  appeared  was  re- 
cently placed  in  daily  and  weekly  papers 
by  the  New  York  Telephone  Company. 
It  is  audacious  to  the  verge  of  impro- 
priety, if  not  of  danger  to  a  corpora- 
tion which  is  vulnerable  in  several  im- 
portant respects. 

The  telephone  charges  in  New  York 
are,  as  everybody  knows,  excessive,  and 
last  winter  they  were  the  subject  of  legis- 
lative inquiry  at  Albany.  A  bill  to  re- 
duce the  rates  to  a  reasonable  figure 
came  so  near  enactment  that  the  tele- 
phone company  is  said  to  have  been 
badly  frightened,  and  statements  were 
openly  made  that  it  cost  the  company 
an  enormous  sum  to  prevent  its  passage. 

As  a  plausible  excuse  to  the  legis- 
lators, whose  plain  duty  it  was  to  pass 
the  bill,  for  letting  the  matter  drop 
until  this  winter,  the  company  put  into 
efifect,  in  a  hurry,  a  so-called  sliding 
scale  of  charges,  which  is  more  or  less 
of  a  delusion,  while  certainly  the  ad- 
vertisements based  upon  it  are  a  deliber- 
ate snare. 

Now,  however,  it  is  confidently  be- 
lieved that  the  co.-npany  is  more  prosper- 
ous than  ever,  and,  having  found  that 
the  "  sliding-scale  "  is  highly  successful 
in  the  way  it  was  intended  to  be,  it  is  in- 
judicious enough  to  do  in  public  the 
crowing  which  it  might  better  have  re- 
served for  private  ears. 

"Telephone  Rates,"  says  the  adver- 
tisement above  referred  to,  in  large  type, 
"Are  a  Favorite  Study  with  Ama- 
teurs— of  Other  People's  Business." 

It  may  be  that  the  New  York  Tele- 
phone Company  merely  "  has  the  cour- 
age of  its  convictions,"  and  that  it  is 
safe  in  thus  throwing  down  the  gaunt- 
let to  the  present  legislature,  but  the  ad- 
vertisement referred  to  will  certainly 
stand  as  a  most  unique  bit  of  "  cam- 
paign literature"  in  the  never-ending 
contest  between  the  public  and  the  cor- 
porations that  serve  it,  or  prey  upon  it, 
according  to  the  point  of  view. 


RECENT  INCORPORATIONS. 

The  Plaindealer  Company  has  been 
organized  at  Portland,  Me.,  with  a  cap- 
ital stock  of  $10,000.  President,  John 
M.  Todd;  treasurer,  Lewis  W.  Little- 
field. 

Another  incorporation  at  Portland, 
Me.,  is  the  New  England  Druggist 
Publishing  Company.  The  capital 
stock  is  $25,000.  The  president  of  the 
new  company  is  Milton  W.  Bradbury, 
and  the  secretary  David  L.  Bradt. 

EDITORIAL  HELPS. 

FULL  TEXT 

OF  THE 

GREATER  NEW  YORK 
CHARTER 

IN  THE 

Brooklyn  Eagle  Library. 

PRICE,  10  cents. 
For  Sale  by  all  Newsdealers. 


ADV^ERTISING  MEDIUMS. 

FOR 

CHICAGO 

RELY  UPON  THE 
RECORD  AND  THE 

DAILY  NEWS. 


ADVERTISING  MEDIUMS. 


Ovei  40D,0DD  daily. 


Gronrate,  yjcenH  p^rlia;.    Average  contract, 
absut  so  cents  per  liae. 


A  TRIFLE  CHEAPER: 

That   ii  one   reason    why  the 

SAN 

FRANCISCO 


investigating  DEPARTMENT 
STORES. 

There  seems  to  be  a  danger  that  legis- 
lators impelled  by  various  motives — 
some  of  them  artificial — will  really 
damage  legitimate  business.  To  be  in 
the  fashion  which  is  now  "making 
trouble  "  for  various  alleged  "trusts,  " 
a  New  York  senator  has  introduced  at 
Albany  the  following  resolution: 

Whereas,  great  complaint  has  been  made 
that  the  large  department  stores  in  the  city  of 
New  York  and  other  cities  of  the  state  are  grad- 
ually crushing  out  the  smaller  stores  by  uniting 
in  one  establishment  nearly  every  kind  of  buii- 
ness,  and  are  consequently  ruining  the  smaller 
merchants  and  shopkeepers:  and. 

Whereas,  the  retail  trade  is  thus  being  con- 
centrated into  the  hands  of  large  companies, 
who  are  by  this  means  enabled  to  sell  certain 
lines  of  merchandise  under  cost,  or  pretend 
to  do  so,  to  the  great  injury  of  the  trade  gener- 
ally: and, 

Whereas,  the  tendency  of  these  practices  is 
to  deprive  persons  of  employment,  and  to  re- 
duce the  saUry  of  those  employed  in  said  de- 
partment stores: 

"  Resolved,  If  the  Assembly  concur,  that  the 
committee  appointed  to  investigate  the  trusts 
are  hereby  authoi  ized  and  directed  to  inve<tigate 
fully  the  manner  in  which  these  department 
stores  are  conducted  and  to  learn  what  effect 
they  have  on  b  isincss  generally  and  upon  the 
wages  of  employes,  and  to  report  such  measures 
as  in  its  judgment  are  proper." 

This  resolution  is  pending,  and  may 
shortly  create  much  discussion,  the  New 
York  dailies  being  particularly  con- 
cerned. In  Chicago  a  very  strong  move- 
ment of  a  similar  kind  exists.  Anti- 
department  store  bills  have  also  been 
introduced  in  the  legislatures  of  some  of 
the  western  states,  and  the  movement 
against  this  modern  method  of  combina- 
tion retail  business  is  active  in  some 
localities.  One  side  of  the  question  is 
expressed  clearly  by  a  dry  goods  paper. 
It  says: 

Why  do  people  patronize  these  big  over- 
grown iaftitutions?     First,  because  they  can 


POST 


leads  in  the  evening 
field.  The  other 
reason  is  that  it  is  a 


GREAT  DEAL  BETTER 

than  its  coatemporaries,  which,  how- 
ever, are  both  good  newspapers.  Sao 
Francisco  and  the  Pacific:  Coast  give 
good  returns  to  advertisers. 


The  only  metropolitan 
Republican 
newspaper 
in  Detroit  and 


THE 

DETROIT  Michigan. 

JOURNAL.  ^"te^^.1„«^y^te"- 

publican. 


buy  the  same  goods  cheaper  ihm  elsewhere. 
Thit  means  either  that  these  concerns  buy 
cheaper,  are  contented  with  less  profit,  or  it  is 
because  they  b  ly  and  sell  for  cash  Only,  Now, 
the  department  store  has  no  patent  on  that 
way  of  doing  business.  Any  one  can  adopt  it 
who  wants  to. 

If  competitors  want  to  retain  their  own  cus- 
tomers and  prevent  them  from  going  to  these 
places  to  make  purchases,  rather  than  get  up 
meetings  for  the  purpose  of  getting  laws  passed 
to  restrict  their  trade  or  boycotting  manufac- 
turers who  sell  them  goods,  the  bitter  and 
wiser  way  in  our  opinion  is  to  "  take  a  leaf  out 
of  their  book  " — te  adopt  their  methods. 

Whatever  may  be  said  as  to  the 
abuses  incident  to  actual  monopolies, 
there  are  limits  to  the  right  of  "investi- 
gation," and  over-zealous  "  inquirers  " 
are  sure  to  throw  discredit  on  what,  in 
the  right  cases,  is  a  desirable  power  to 
make  inquiry. 


IMPERIAL  GRANUM  MATTER. 

The  medical  journals  are  naturally 
elated  over  the  action  of  the  Imperial 
Granum  Company,  which,  as  stated  in 
The  Fourth  Estate  some  time  since, 
decided  to  omit  its  advertising  from  the 
lay  press  in  future.  The  company  is 
incidentally  getting  a  good  deal  of  free 
reading  notice  advertising  in  the  medical 
papers,  on  which  the  officers  of  the 
company  no  doubt  counted. 

According  to  one  advertising  man,  after 
"working"  the  lay  press,  it  is  now 
' '  working  "  the  medical  journals. 

The  company's  food  product  was  first 
introduced  in  1874.  The  first  advertis- 
ing done  on  it,  by  the  way,  was  done 
through  Harlan  P.  Hubbard.  It  also 
happened  to  be  his  first  order  as  a 
general  advertising  agent,  his  commission 
as  agent  being  the  full  25  per  cent. 


SALE  OF  A  BRIDGEPORT  PAPER. 

The  plant  and  good  will  of  the 
Bridgeport  Morning  Union,  which 
paper  has  been  in  a  receiver's  hands  for 
some  months,  have  been  purchased  by 
F.  A.  Bartlett,  who  represents  persons 
now  connected  with  the  paper  and  local 
capitalists.  The  paper  will  be  ener- 
getically pushed. 


YOU 

CAN  COVER 
THE  FIELD 

most  completely  as  far  as 

WASHINGTON 

is  concerned  by  placing 
an    advertisement   in  the 

STAR 

Careful  records,  street  by  street,  show 
that  a  copy  of  THE  STAR  goes  into 
82J  per  cent,  of  the  houses  of  Washing- 
ton and  into  gb\  of  the  houses — whether 
residences  or  stores  —occupied  by  white 
persons,  A  record  unequaled  else- 
where IN  THE  WORLD. 

The  circulation  of  THE 
STAR  is  equal  to  that  of 
all  the  Other  daily  papers  ot 
Washing^ton  combined. 

L.  R.  HAMERSLY,  Pottbr  Building, 

New  York  Representative. 


THE 


NEW 


ORLEANS 
ITEiM 


Makes  the  Following  StaiemeniSt 
and  is  Prepared  To  Back  Them  : 

That  it  has  a  larger  circulation  and  is 
delivered  directly  into  more  homes 
daily  than  any  other  paper,  morning  or 
evening,  published  in  the  South.  Ad- 
vertisers who  contemplate  advertising  in 
the  South  should  WRITE  FOR  RATES. 


THE  CHICAGO 

TIMES- 
HERALD 

enjoys  a  position   among   daily  newspapers 

second  to  none  in  America. 

INDEPE'JDE>fr  IN  POLiriCS, 
INFLUENriAL  IV  POWER, 

it  is  distinctively  the  people's  paper. 
Its  substantial  and  growing  circulation, 
BUfLT  UPON  MERIT  ALOXE, 

makes  it  an  invaluable  advertismg  medium. 

Chicago  Officb,     |     New  York  Office, 
15410  158  Washington  I  151J  and  1513  American 
Street.  |        Tract  Bailding. 

PROFITABLE  ADVERTISING 

The  Advertiser^ s  Trade  yoiirnal. 

Is'sued  monthly  ia  the  interests  of  publishers 
and  advertisers.    Brigh*.  original,  up  to  date. 
Fully  illustrated.    Subscription  price,  $i.oo  per 
year.    (Sample  copy  io  cevts  ) 
K.\TE  E.  Gruwold,  E-diior  and  Publisher, 
Boston,  Mass. 
Advertisers  get  good  returns.      Write  for  rates. 

THE  SCRIPPS-McRAE  LEAGUE. 
Cincinnati  Post, 
St.  Louis  Chronicle, 
Cleveland  Press, 
Kentucky  Post, 
Kansas  City  World. 

Combined  daily  circulation,  365,000. 
For  rates,  sample  copies,  etc.,  write 
E.  T.  PERRY,  Manager, 
S3  Tribune  Bld^.,  New  York 


A  D  VERTISING  in  newspapers  of ' '  known  cir- 
cnladon"  men-   businsss."  Forparticu- 
laria4dress  A.  FRANK  RICHARD30N,  Tri- 
6an(  Bldg^N.Y.  Chambtrof  Commerce,  Chicago 
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The  fourth  ESTATE 

A  NKWSPAPSR  FOR  THt 
M/VK8RS   OP  NEWSPAPgRS  

Edmuad  Burke  said  there  were  Three  Eitates 
in  Parliament,  but  in  the  Reporters'  Gallery 
yonder  there  sit  a  Fourth  Estate,  m->re  import- 
ant fjir  than  they  all  — Carlylb's  Heroes  and 
Hero  Worshiii,  Lecture  V.  

TnaRSDAY,  February  25,  1897. 


ERNEST  F.  BLRMINGHAM, 

EDITOR  AND  PUBLISHER. 


ROBERT  HALSTEAD, 
WILLIAM  WAT^E^BERG, 


Associates. 


OPFICKS: 

Broadway  and  Murray  Street, 

oppositb  city  hall  park 
(postal  trlbgraph  building), 
long-distanck  telephone,  1770  cortlanor. 


Please  aHdress  all  omoiunications  simply  to 
THE  FOURTH  ESTATE, 

253  Broadway,  NEW  YORK, 
SO  that  immediate  attention  maybe  secured. 

TWO  DOLLARS  A  year,  in  advance, 

to  any  part  of  the  United  States  or  Canada;  to 
Foreign  Countries  m  the  postal  union,  $4  a  year. 
Single  copies,  TEN  CENTS. 

Subscribers  should  have  their  co/>ie<  0/  The 
Fourth  EIstate  addressed  to  their  homes,  so 
as  to  avoid  chance  of  loss  in  the  mass  of 
txchaxges  which  go  to  every  newspaper  office. 


ADVERTISEMENT  RATES. 

Transient,  50  cents  a  Ime,  agate  measure- 
ment (14  lines  to  the  inch;  160  lines  to  the  column). 

Discounts:  On  monthly  cards,  10  per  cent.; 
two  months,  20  per  cent.;  three  months,  30  per 
cent.;  six  months,  40  per  cent.;  one  year,  50 
per  cent. 

Advertisements  in  special  position,  75  cents, 
and  on  first  page,  $1  per  line  each  insertion,  with- 
out discount. 

Small  advertisements  under  classified  headings, 
such  as  situations  Wanted,  Help  Wanted,  For 
Sile,  To  L'lt,  Instruction,  Writers,  Corresp ind- 
ents, 25  cents  a  line  (about  7  words)  each  in- 
sertion, without  discount. 


WE  CAV  NOT  "EXCHANGE." 
It  will  be  readily  understood  that  a  news- 
paper of  this  kind,  which  must  look  to  new-p»per 
men  for  cash  subscriptions,  cannot  maintain  an 
exchange  list. 

OUR  CHOICEST  "bargains." 
No.  I. — For  $5  we  will  send  three  annual  sub- 
scriptions. 

No.  2. — For  $25  we  will  send  25  annual  sub- 
scriptions, 

BOUND  VOLUMES. 

For  $2.50  we  will  send  a  bound  volume  of  the 
last  half  year,  March  to  August,  inclusive ; 
or  for  $5  we  wilt  send  a  bound  volume  of  the 
last  (uU  year,  March,  1895,  to  February,  1896, 
inclusive. 


CHARACTERISTICS  OF  A  CITY. 

New  York  was  treated  last  week  to  a 
look  at  the  assembled  publishers  of  the 
United  States.  New  York  is  accused  of 
the  notion  that  the  rest  of  the  nation  is 
made  up  of  provinces  tributary  to  her. 
This  is  true  in  the  sense  that  New  York 
is  the  great  seaport  and  a  place  where 
many  men  congregate  in  the  vain  belief 
that  their  real  success  can  only  be  at- 
tained on  Manhattan  Island,  where  the 
very  many  fail  and  the  exceptionally  few 
succeed. 

New  York  in  so  far  as  she  is  not 
wrapped  up  in  her  own  affairs  must 
sometime  realize  that  when  the  Creator 
made  the  sun  he  did  not  command  that 
the  life-giving  rays  in  the  abundance  of 
their  warmth  should  show  on  any  particu- 
lar part  ot  the  globe  a  people  superior  to 
those  of  other  sections. 

Mathematical  precision  was  a  part  of 
this  vast  conception  of  the  Creator,  and 
there  was  therefore  no  thought  that  the 
sun  should  stop  in  his  course  to  glorify 
the  assumed  by  great  to  the  detriment  ot 
the  rest  of  mankind. 

At  the  recent  meeting  of  the  American 
Newspaper  Publishers'  Association,  held 
in  New  York  city,  the  metropolitan  pub- 
lishers, with  a  very  few  exceptions,  were 
conspicuous  by  their  absence.  This  is 
to  the  credit  of  the  exceptions,  two  of 
whom  were  not  so  long  ago  transplanted 
from  distant  parts. 

The  great  majority  of  publishers  from 
other  states  would  have  been  somewhat 
astonished  at  the  lack  of  eastern  appre- 
ciation and  hospitality  had  not  many  of 
them  been  in  New  York  before.  They 
realized  that  the  metropolitan  publisher 


usually  lives  behind  a  glass  door  marked 
"  private,"  and  that  he  gains  his  largest 
knowledge  of  what  happens  in  the  out- 
side world  by  careful  reading  of  the 
proofs  of  what  his  reporters  have  written, 
the  telegraph  has  told  and  the  cable 
chronicled. 

Notwithstanding  the  apathy  of  many 
New  York  publishers,  the  meeting  of 
the  "A.  N.  P.  A."  was  a  huge  success. 
The  members  were  on  both  business  and 
pleasure  bent. 

New  York  is  a  singular  old  city,  the 
best  in  the  world  for  those  who  have 
learned  to  love  it,  and  yet  it  is  too  in- 
timately engaged  in  its  own  happiness 
to  devote  more  than  a  paragraph  or 
or  two  to  those  who  come  to  visit.  There 
are  too  many  excursionists  to  make  the 
coming  of  even  so  conspicuous  an  organ- 
ization as  the  American  Newspaper  Pub- 
lishers' Association  more  than  an  in- 
centive for  briel  comment. 

The  Stock  Exchange,  the  latest  birth 
among  the  animals  of  Central  Park,  a 
murder  or  two,  an  attack  on  an  effi;ient 
official  whose  teeth  are  large  enough  to 
catch  the  eye  ot  the  cartoonist,  or  whose 
mustache  may  be  waxed  while  he  sees 
that  the  streets  are  clean,  make  enough 
excitement  for  the  New  York  newspaper 
man,  whose  dreams  are  nightmares, 
where  "  yellow  kids  "  dancing  with  two- 
headed  bibies,  four-footed  females  and 
the  other  attractions  of  the  dime  mu- 
seums, give  inspiration  for  the  morrow. 


THE  TWO  PRESS  ASSOCIATIONS. 

The  war  between  the  Associated  Press 
and  the  United  Press,  the  two  great  news 
gathering  and  disseminating  orginiza- 
tions  of  the  country,  which  is  ot  pres- 
ent interest  centered  in  the  recent  at- 
tempt to  disentangle  the  complications 
that  have  bound  the  members  of  both 
organizations,  brings  directly  to  mind 
the  fact  that  the  right  principle  is  in  the 
ascendant. 

The  Associated  Press  was  founded  on 
the  co  operative  plan,  the  cost  of  getting 
and  giving  the  news  to  be  shared  ac- 
cording to  an  equitible  arrangement  of 
dues,  scaled  according  to  the  power  to 
pay,  based  on  location  and  opportunity. 

The  United  Press,  now  called  the 
United  Associated  Presses  in  rec- 
ognition of  the  fact  that  the  great 
world  was  accustomed  to  the  word  "as- 
sociated" in  connection  with  the  distri- 
bution of  news,  was  formed  as  a  stock 
company  whose  profits  were  to  be  shared 
by  a  controlling  few. 

The  prestige  of  the  New  York  Sun  was 
the  backbone  of  this  corporate  collect- 
or and  distributor  of  news,  its  brilliant 
attainments  as  a  great  literary  daily 
blinding  many  publishers  to  the  fact 
that  there  was  danger  in  the  scheme. 

The  shadow  of  a  trust  thit  could 
control  the  news  worried  the  clients  of 
the  United  Press,  and  a  growing  fear  of 
a  monopoly  controlling  the  news  was 
felt.    It  is  now  a  mutual  organizition. 

The  United  Press  has  given  a  good 
report  ot  the  happenings  in  the  world, 
but  its  rival  did  at  least  as  well  and  had 
back  of  it  the  mutual  sentiment  which 
proved  a  tempting  factor  to  a  freedom 
loving  press. 

The  recent  history  of  the  war  of  the 
news  organizations  has  been  one  where 
there  was  a  constant  addition  to  the 
ranks  of  the  Associated  Press  and  a 
correspondingly  increased  cost  to  its 
rival. 

The  guarantee  fund  exacted  by 
the  Associated  Press  during  the 
days  when  the  fight  was  most  desperate 
and  doubtful  is  going  back  to  those  levied 
upon.  It  was  seen  that  the  Associated 
Press  was  running  on  successful  lines. 

Then  as  exclusively  announced  in 
The  Fourth  Estate  at  the  time  the 
New  York  Herald  and  Tribune  refused 
to  continue  paying  the  expenses  of  the 
United  Press  other  than  the  cost  of  the 
service,  and  the  New  York  Sun  made 
a  grand  bluff  of  alleged  independence. 
The  Sun  is  again  in  the  ranks,  but  no 
longer  dominates  the  other  dailies. 

We  have  had  and  continue  to  hold 
good  friends  on  both  sides  of  this  press 
association  fight,  our  only  enemies  hav- 


ing been  the  clique  whose  private  inter- 
ests were  not  served  by  the  publicity  we 
gave  to  the  news. 

It  is  proper  and  essential  for  us  to  em- 
phasize our  belief  that  there  must  always 
be  two  news  associations.  Their  rivalry 
is  a  positive  benefit  to  the  reading  public; 
indeed,  it  is  essential,  unless  the  expense 
of  getting  the  news  largely  through  spe- 
cials is  to  be  resumed. 

Every  publisher  has  experienced  the 
devastation  of  the  recent  conflict  where 
franchises  have  become  worthless  paper. 
Many  have  found  their  fields  running 
over  with  interlopers  establishing  papers 
just  long  enough  to  ruin  themselves, 
while  disturbing  both  the  advertiser,  the 
papers  and  their  readers. 

We  believe  in  two  organizations 
founded  on  the  mutual  plan,  and  advise 
that  the  Associated  Press  and  the  United 
Press  come  to  some  agreement  which 
will  stop  the  practice  of  giving  gratis 
a  franchise  to  every  fellow,  too  ready 
to  establish  a  new  paper,  often  with 
the  hope  that  the  old  concerns,  to 
avoid  ugly  obstructions  to  their  business, 
will  be  forced  to  buy  him  out.  Then 
there  will  be  but  a  memory  of  a  bitter 
and  costly  war. 


THE  PROBLEM  OF  THE  HOUR. 

Half-tone  work  on  fast  presses  is  to 
the  makers  of  Sunday  newspapers  in 
particular  the  problem  of  the  hour.  To 
avoid  printing  blotches  with  a  singular 
resemblance  to  the  \  Ray  photograph  is 
the  attempted  art  of  many,  and  it  is  but 
fair  to  state  that  the  greatest  success  is 
claimed  in  Minneapolis  and  St.  Paul. 

The  New  York  Tribune  has  done 
singularly  well,  being  followed  on  a 
more  pretentious  scale  by  the  IVorld and 
Journal,  The  Tribune  startled  New 
York  with  a  really  splendid  halt  tone 
portrait  of  Senator-elect  Piatt,  and  then 
the  World  followed  with  a  brave  sup- 
plement, which  gave  the  suggestion  of 
great  possibilities.  The  Journal  did 
better  with  the  advantage  gained  by  the 
experience  of  its  rival,  though  neither 
have  attained  the  results  of  the  work  in 
St.  Paul  and  Minneapolis. 

All  over  the  country  newspapers  are 
striving  to  excel  in  half-tone  work, 
especially  for  their  Sunday  supplements, 
the  trouble  usually  being  that  their 
large  circulations  require  rapid  press 
work. 

It  has  been  averted  that  half-tone 
work  cannot  be  done,  but  this  was  cer- 
tainly said  not  in  the  light  of  present 
accomplishment,  but  in  a  sort  of  pro- 
crastinating spirit,  avoiding  any  attempt 
to  do  what  can  and  will  be  done  and 
has  already  been  very  largely  accom- 
plished. 

Few  things  of  greater  difficulty  than 
the  printing  of  half-tones  have  bothered 
the  printer.  One  of  these  days  he  will 
see  the  simple  way  which  can  only  be 
the  right  way  to  print  half  tones  on 
presses  that  roar  and  grumble  as  they 
turn  out  great  editions  with  lightning 
speed. 

When  the  mysteries  of  the  obstinate 
half-tone  are  solved  there  will  again 
appear  the  question  whether  line  draw- 
ing by  real  artists  is  not  superior  in  its 
simplicity. 

In  portrait  work,  the  half-tone,  prop- 
erly printed,  cannot  be  surpassed,  but 
the  strong  outline  work  of  capable  artists, 
dealing  with  immediate  news  work, 
should  be  more  realistic  than  the  efforts 
of  the  half-tone.  Its  adherents  must 
principally  rely  on  snap-shot  photog- 
raphy, a  difficult  accomplishment,  owing 
to  the  uncertainty  of  the  camera  as  to 
its  proper  focus  at  the  necessary  moment 
of  picture-taking. 

Half-tone  work  by  the  daily 
press  is  at  present  a  growing 
fad.  It  will  have  its  run  with  the  cou- 
pon schemes  and  other  popular  fashions, 
but  the  outline  drawer  will  continue  to 
find  a  living  in  portraying  events  where 
the  camera  could  not  come  into  play  and 
imagination  can  only  picture  scenes  un- 
seen, but  told  with  sufficient  accuracy 
to  warrant  their  drawing. 

We  do  not  say  that  the  half-tone  will 
not  earn  long-lived  favor,  but  must 


assert  that  it  will  never  force  to  the  wall 
the  artists  whose  regard  of  detail  is  in 
drawing  only  enough  to  rapidly  illustrate 
events  where  the  slower  half-tone  process 
is  impossible. 

NOTE  AND  COMMENT. 

There  are  minds  pitifully  ignoble, 
which  through  over-indulgence  in  self- 
study  impute  petty  motives,  consistent 
only  with  characters  longing  for  the 
good  fortune  that  others  would  regard 
as  disgraceful. 

A  certain  loud-mouthed  Lilliputian  has 
been  strutting  about  shouting  nonsense 
in  regard  to  the  "  salaried  mouthpiece  " 
of  the  General  Manager  of  the  Associated 
Press,  and  suffering  from  the  indigestion 
of  starvation,  while  foaming  at  the 
mouth  in  a  frenzy  for  the  sort  of  food 
which  is  not  and  has  not  and  could  not 
be  given  to  him  or  any  other  creature 
that  craves  for  what  does  not  exist. 

The  Fourth  Estate  has  been  ab- 
solutely non-partisan  in  the  war  be- 
tween the  press  associations. 

Every  reputable  publisher  in  the 
country  knows  that  it  has  and  did  and 
will  continue  to  tell  the  truth. 

It  has  not  jumbled  dates  of  the 
happenings  of  the  big  war. 

To  misconstrue,  mislead,  and  misrepre- 
sent is  not  regarded  in  The  Fourth 
Estate  as  the  road  to  the  reward  of 
merit. 

The  happenings  of  the  world  of  jour- 
nalism will  continue  to  appear  exclu- 
sively m  The  Fourth  Espate.  The 
twaddle  and  tomfoolery  must  in  justice 
to  common  sense  be  relegated  among 
the  relics  of  the  useless. 


The  Detroit  JournaPs  charity  concert 
netted  over  $1,500  in  cash  for  the  De- 
troit Association  of  Charities.  This*  is  a 
splendid  accomplishment,  and,  added  to 
what  the  Journal  has  done  tor  charity 
in  other  ways,  makes  its  name  a  particu- 
larly bright  one  in  the  list  of  papers  that 
have  rendered  public  service  this  winter. 


The  recent  annual  meeting  in  New 
York  of  the  A.  N.  P.  A.  brought  out 
more  than  one  thing  of  real  interest  to 
newspaper  men,  and  very  prominent 
among  other  things  was  the  emphasizing 
again  of  the  fact  that  George  P.  Ro  well's 
way  of  putting  his  foot  in  it  with  an  im- 
perial tread  is  not  a  healthy  habit. 

His  attempt  to  cast  a  shadow  upon 
the  well-earned  reputation  of  Ambrose 
Butler  as  not  only  one  of  the  most  per- 
sistently active  members  of  the  associa- 
tion, but  the  practical  founder  of  the 
organization,  made  the  young  fellows 
smile  and  the  old  fellows  sad. 

Figuratively  speaking,  George  P.  could 
not  steal  the  purse  of  Ambrose,  which 
should  be  trash  according  to  Shakes- 
peare, but  is  cash  with  an  upper  case  C 
as  the  great  success  of  the  Buffalo  Mews 
has  shown.  The  royal  Rowell  attempted 
to  steal  Mr.  Butler's  title  as  the  original 
A.  N.  P.  A.  man.  Geo.  P.  failed.  Am- 
brose Butler  does  not  boast.  He  does 
not  need  to.  His  formation  of  the  great 
publishers'  association  is  a  matter  of 
common  knowledge. 


The  newspapers  of  Massachusetts  are 
again  actively  urging  reforms  in  the  un- 
just state  laws  of  libel.  The  Springfield 
Republican  puts  the  case  of  the  news- 
papers cleverly  and  concisely,  saying: 

"To  presume  malice  where  none 
exists  and  to  award  damages  on  such 
fiction  is  a  clear  injustice  that  is  both  op- 
pressive and  needless.  Thereby  good 
men  are  made  to  suffer  for  uncommitted 
sins  in  violation  of  the  foundation  prin- 
ciples of  justice. 

"  Honest  newspapers  stand  ready  to 
fight  any  proposition  to  enlarge  the 
license  of  the  press,  but  this  is  not  a 
question  of  license.  Actual  damages 
resulting  from  a  libelous  publication 
should  be  paid,  but  punitive  damages 
should  not  be  allowed  unless  there  is 
clear  proof  of  malice  and  unless  a  prompt 
and  adequate  correction  was  asked  for 
and  refused. 

"  Such  a  unanimous  appeal  by  the 
Massachusetts  newspapers  to  the  good 
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sense  and  fairness  of  the  legislature  can- 
not but  lead  to  the  reasonable  action  de- 
sired."   

A  German  statistician  estimates  that 
12,000,000,000  copies  of  newspapers  are 
printed  every  year.  The  Germans  are 
good  at  figures,  and  this  particular  one 
is  in  danger  of  a  flood  of  propositions 
from  those  in  great  need  of  a  circulation 
liar. 


On  the  occasion  of  its  one  hundi  ed  and 
fiftieth  anniversary,  the  Aberdeen  (Scot- 
land) Journal,  boasts  that  it  was  founded 
by  a  fellow-apprentice  of  Benjamin 
Franklin. 

The  first  number  contained  an  ac- 
count of  the  battle  of  CuUoden.  The 
Jiurnal  was  a  weekly  until  1876,  when 
it  became  a  conservative  daily. 

One  hundred  and  fifty  years  of  active 
publication  is  a  record  that  must  appeal 
to  every  publisher  as  an  example  and 
precedent  for  assurance  in  the  pursuit 
of  his  honorable  occupation. 

Appropriate  to  the  Aberdeen  Jour- 
nal's celebration  is  a  story  of  such 
ancient  date  that  its  inception  is  lost  in 
the  legends  of  mythology. 

An  ancient  architect  once  asked  of  his 
fellows  how  it  was  that  the  old  walls 
were  the  best  and  was  answered  with  the 
statement  that  if  they  were  not  the  best 
they  would  not  have  lasted  to  be  so  old. 
This  applies  to  good  old  papers  with  the 
reputation  of  continuous  well  doing. 


In  concluding  a  review  of  G.  W. 
Steevens'  recently  published  volume  of 
letters  from  America,  Dr.  Wm.  Robert- 
son NicoU,  editor  of  the  British 
Weekly,  and  lately  a  visitor  in  this 
country,  says: 

"Mr.  Steevens  agrees  with  everybody 
in  denouncing  the  American  newspaper. 
For  expressing  a  more  favorable  opinion 
(with  qualifications),  I  have  been  taken 
to  task  alike  in  America  and  in  this 
country.  Well,  I  am  open  to  evidence 
which  I  have  not  yet  received.  I  wish 
that  some  one  would  send  me,  if  he  can, 
any  American  newspaper  containing  a 
parallel  to  certain  reports  of  the  recent 
lawsuit  bet^eea  Lord  Russell  and  Lady 
Scott." 


THE  QUAINT  CLUB  AT  DINNER. 

The  first  dinner  given  by  the  Quaint 
Club  this  year  was  held  at  the  Waldorf 
last  evening.  The  same  Quaint  Club 
is  pretty  well  known,  and  it  goes  with- 
out saying  that  the  dinner  was  a  merry 
one.  George  H.  Daniels,  the  president 
of  the  club,  presided,  and  he  has  a 
quaint  way  of  keeping  the  humor  at 
the  highest  tension. 

Among  those  present  were  William  J. 
Arkell.  C.  A.  Barattoni,  William  Barnes, 
jr.,  William  Berri,  Theodore  Baetten- 
hausen,  John  S.  Beecher,  George  L. 
Connor,  Joseph  Leeming,  Grant  E. 
Hamilton,  H.  L.  Heiter,  F.  B.  Hibbard, 
J.  W.  Keller,  Charles  E.  Lambert, 
Theodore  H.  Lee,  Chester  S.  Lord,  P. 
T.  Murphy,  R.  vV.  Parsons,  Dr.  Charles 
J.  Perry,  Charles  W.  Price,  E.  J. 
Richards,  Alfred  Rindskopf,  W.  S. 
Rodie,  Dr.  L.  L.  Seaman,  John  A. 
Sleicher,  O.  H.  Taylor,  Francis  M. 
Scott,  O.  M.  Shepard,  S.  M.  Williams, 
Charles  Dana  Gibson,  James  Metcalfe, 
Charles  R.  Pope  and  James  Elverson, 
Jr. 

Mr.  Elverson  had  as  his  guests  at  the 
dinner  J.  S.  McCartney,  of  the  Phila- 
delphia Record,  who  is  also  secretary  of 
the  Clover  Club;  Robert  Ansley,  of  the 
Chicago  Times  Herald,  and  W.  L.  Mc- 
Lean, proprietor  of  the  Philadelphia 
Evening  Bulletin. 


THE  ILLINOIS  LIBEL  LAW. 

The  press  of  Illinois  is  rejoicing,  for 
the  Revell  bill  repealing  the  present 
libel  law  failed  to  pass  with  the  emer- 
gency clause,  which  would  have  left  only 
the  old  English  common  law  in  regard 
to  libel. 

Under  the  present  law,  a  retraction 
of  libel  within  twenty-four  hours  pre- 
yents  action  for  punitive  damages. 


PURELY  PERSONAL. 

WiLLARD  B.  Stevens,  who  has  long 
been  known  as  one  of  the  most  energetic 
of  the  metropolitan  advertising  men,  has 
joined  the  New  York  office  of  the  Pet- 
tingill  Agency,  and  will  no  doubt  prove 
again  that  he  can  accomplish  effective 
work. 

Mr.  Stevens'  pleasant  personality  has 
made  him  popular,  and  he  has  a  varied 
knowledge  of  advertising  and  advertising 
affairs.  He  was  connected  with  the  old 
agency  of  J.  H.  Bates  over  a  dozen 
years  ago,  and  afterwards  was  identified 
in  turn  with  the  National  Advertising 
Company  and  the  Rowell  Agency. 


Blakei.y  Hall,  the  well-known  news 
paper  man,  went  to  Europe  the  other 
day  to  be  gone  several  weeks. 


Ellis  F.  Drai'ER,  who  resigned  as 
an  officer  of  the  Rowell  Advertising 
Company,  New  York,  last  week,  will 
spend  a  few  weeks  on  a  western  trip, 
and  on  his  return  will  establish  himself 
in  New  York  as  a  general  advertising 
agent. 

Mr.  Draper  has  been  for  years  one  of 
the  most  popular  men  in  the  metropolitan 
advertising  district,  and  has  gained 
much  practical  experience  in  the  hand- 
ling of  general  advertising.  He  is  ener- 
getic, and  his  friends  wish  him  success 
in  his  forthcoming  work. 


R.  H.  Thomas,  editor  of  the  Farmers^ 
Friend,  at  Mechanicsburg,  Pa.,  and  sec- 
retary of  his  state  and  president  of  the 
National  Editorial  Association,  is  still  an 
active  candidate  for  the  position  of  Pub 
lie  Printer.  Mr.  Thomas  is  a  practical 
printer. 


Linn  Boyd  Porter,  of  Cambridge, 
better  known  as  Albert  Ross,  the  author 
of  numerous  novels,  and  a  former  Bos- 
ton newspaper  worker,  is  down  with 
nervous  prostration.  Mr.  Porter's 
trouble  was  brought  on  by  worriment 
and  insomnia,  and  while  his  condition  is 
of  a  serious  nature,  under  careful  treat- 
ment he  will  doubtless  recover. 


Frank  A.  Wheeler,  railroad  editor 
of  the  Pittsburg  News,  has  been  ap- 
pointed government  inspector  of  steel  at 
Homestead. 


J.  H.  GiBBS,  of  Norwalk,  O,,  who  was 
indorsed  by  the  Ohio  Editorial  Asso- 
ciation for  the  position  of  public  printer 
under  the  McKinley  administration,  has 
been  again  indorsed  by  the  Buckeye 
Weekly  Press  Association. 

This  makes  four  associations  that  have 
indorsed  Mr.  Gibbs  for  the  position.  The 
other  associations  indorsing  him  are  the 
Ohio  Press  Association,  Daily  Press 
Association  and  the  Select  Daily  Press 
Association. 


W.  H.  Elliott,  a  newspaper  man 
from  Newcastle,  Ind.,  who  was  formerly 
in  the  Navy,  and  is  a  graduate  of  the 
U.  S.  Naval  Academy,  is  a  candidate 
for  the  position  of  assistant  secretary  of 
the  navy.  Elliott  is  endorsed  by  many 
prominent  men  of  his  own  and  other 
states. 


A.  J.  Leitch,  recently  connected  with 
the  Morse  Agency,  New  York,  has  joined 
the  Haulenbeek  Agency. 


W.  Ward  Damon,  the  energetic  spe- 
cial advertising  agent,  has  been  absent 
from  New  York  on  an  effective  trip  in 
the  interest  of  his  papers. 


Theodore  Wiese,  of  the  Chicago 
Press  Clipping  Bureau,  has  been  making 
a  visit  to  the  East,  and  has  no  doubt  ac- 
complished the  union  of  business  and 
pleasure. 


George  Frederic  Hinton,  formerly 
of  the  New  York  World,  has  become 
press  agent  for  Hanimerstein's  Olympia, 
New  York. 


A    WINNING  ADVERTISEMENT. 


HIS  POLICY  IS  PUBLICITY. 


It  Was  Written  dv  E.  H.  Butler,  of 
THE  Buffalo  News,  and  "  Pulled 
Big." 

In  these  days,  when  so  many  adver- 
tisements  are  written  that  fail  to  do  what 
they  are  meant  to  do,  this  story  of  an 
advertisement  that  was  a  "  big  winner' 
is  interesting,  and  the  fact  that  its  draw- 
ing power  was  due  to  the  talent  of  a 
well-known  newspaper  proprietor  does 
not  lessen  its  interest. 

O.  W.  Crawford,  in  a  letter  to  Brains, 
speaks  of  an  experience  in  advertising 
that  he  had  in  Buffalo.  In  1879,  he 
says,  after  serious  business  losses  which 
"  wound  him  up,"  he  tried  life  in- 
surance for  a  time  in  Bjffilo— where  he 
was  a  stranger — and  gave  it  up.  In  his 
own  words: 

"One  afternoon  in  July  I  boarded  a 
Main  street  car  coming  down  town. 
Noticing  a  gentleman  to  whom  I  hid 
been  introduced  I  moved  over  beside 
him  and  timidly  asked  how  much  insur- 
ance he  carried. 

"  He  was  a  brusque  business  man,  in- 
stantly saw  my  lead,  and  said:  'You 
can't  insure  me.  Your  friend  D.  has 
loaded  me  with  policies.  Insurance  is 
the  one  thing  I  don't  want.' 

"  '  Is  there  anything  you  do  want  ?'  I 
asked  dispiritedly.  'Yes,' he  promptly 
replied.  'I  want  someone  to  buy  11 
acres  of  land  on  Ferry  street.  You  can 
make  some  money  if  you  sell  that,  but 
you  can't  insure  me.' 

"  '  Tell  me  about  it.' 

"'Well,  it's  an  old  brickyard,  with 
three  or  four  old  tenement  houses  and  a 
big  birn.  It  was  platted  by  a  former 
owner  into  190  lots.  My  mother  took 
it  by  foreclosure.  I  am  settling  her 
estate  and  will  sell  it  for  $10,000,  give 
good  terms  and  long  time  at  6  percent.'  " 

Crawford  made  him  a  proposition, 
to  which  he  assented,  and  at  2  o'clock  a 
contract  was  signed.  "  An  hour  later," 
continues  Crawford,  "  E.  H.  Butler,  of 
the  Buffalo  News,  was  writing  me  a 
double  column  ad.  for  the  outside  page 
of  his  Sunday  paper,  offering  lots  for 
sale.  I  wish  I  had  a  copy  of  that  ad. 
It  gave  me  the  cue  to  good  adver- 
tising and  made  it  possible  for  me  and 
my  client  to  make  thousands  of  dollars. 
I  did  not  ask  the  rate  or  the  price  of 
the  ad. 

' '  I  had  only  go  cents  in  my  pocket. 
When  I  explained  my  purchase  and  plan 
to  Mr.  Butler  he  declared  that  I  would 
sell  every  lot  in  four  months. 

' '  That  Sunday  was  the  Fourth  of  July 
and  the  anniversary  was  celebrated  on 
Monday.  Eugene  Sue  could  not  depict 
the  torturing  anxiety  which  racked  my 
soul  those  two  days.  If  that  ad.  failed, 
how  woi^ld  I  get  another  ?  I  was  a 
stranger,  and — from  Texas. 

"Tuesday  morning,  when  at  7-30 
I  opened  the  door  of  our  little  back 
office  in  Brown's  Building  more  than 
twenty  five  grimy  members  of  Buffalo's 
dinner  bucket  brigade  crowded  in,  ask- 
ing where  those  lots  were  that  Crawford 
advertised  for  $50;  $10  down  and  $5  a 
month  until  paid  for,  with  no  payments 
expected  if  purchasers  were  sick  or  out 
of  work  (I  made  a  leader  of  $50  lots). 

"That  night  I  paid  my  hotel  bill. 
I  sold  as  many  as  seventeen  lots  that 
day.  People  in  Washington  Territory 
in  the  next  week  bought  lots  by 
wire.  Every  lot  was  sold  at  a  good 
price,  and  I  was  over  $6  000  in  on  the 
deal." 


LATEST  LEGISLATIVE  LUNATIC. 

Senator  Ellsworth  has  introduced  a 
bill  in  the  New  York  senate  which,  if  it 
becomes  a  law,  will  prohibit  the  publica- 
tion of  cartoons  of  any  person  in  news- 
papers and  periodicals.  The  bill  pro- 
vides that  no  portrait  or  alleged  portrait 
of  any  individual  shall  be  printed  or  pub- 
lished in  any  newspaper,  periodical, 
magazine,  pamphlet  or  book  without  the 
written  consent  of  such  individual.  A 
violation  of  the  act  is  punishable  by  a 
fine  of  $1,000  and  imprisonment  for  one 
year. 


Those  who  have  noticed  the  recent 
advertising  of  the  Mutual  Reserve 
Life  Insurance  Company,  New  York, 
will  be  interested  in  the  accompanying 
portrait  of  HilUry  Bell,  who  is  in 
charge  of  the  press  and  advertising  de- 


illLLAl<\     iiELI  . 

partment  of  the  company.  Mr.  Bell 
not  only  knows  how  to  handle  life  in- 
surance advertising  with  ability,  but  he 
is  a  talented  newspaper  man  of  wide 
experience  as  well.  He  is  connected 
to  a  certain  extent  with  the  New  York 
Press  and  the  Home  Journal,  and  is 
also  New  York  correspondent  for  the 
London  Era.  It  is  needless  to  remark 
that  he  is  a  man  of  versatility. 


JOURNALISTIC  GENIUS. 

When  Maurice  Jokai,  in  1843,  was  a 
law  student  of  eighteen,  he  was  a  dram- 
atist of  no  mean  powers.  In  1847  he 
became  editor  of  the  Pesth  newspaper 
Eletkepek.  When  the  Hungarian  revo- 
lution came  and  recourse  was  had  to 
arms,  the  editor  and  staff^  of  the 
Eletkepek  dropped  pens  and  took  mus- 
kets. 

At  the  beginning  of  1848  Jokai  mar- 
ried Rosa  Labarfalvy,  a  famous  actress. 
With  her  husband  she  shared  the  priva- 
tions and  dangers  of  three  hard  cam- 
paigns. 

"  Within  the  last  twenty-two  years," 
R.  Nisbet  Baines  says,  "Jokai  has 
written  no  fewer  than  200  volumes  of 
romances,  besides  a  multitude  of  shorter 
stories,  essays,  etc.,  every  line  of  which 
he  has  written  with  his  own  hand." 
Harper  &  Brothers  produce  Maurice 
Jokai's  last  romance,  "The  Green 
Book." 


OBITUARY  NOTES. 

Motte  L  SchafiF,  of  J.  G.  SchafiPs  Sons 
&  Co.,  publishers  of  the  Chambersburg 
(Pa.)  People'' s  Register,  died  last  week 
in  Denver. 

'  Mr.  Schaff  was  one  of  the  best  known 
newspiper  men  in  Pennsylvania,  and 
had  built  up  the  large  property  in  which 

1  he  had  been  raised  from  boyhood. 

He  went  west  in  November  to  re- 
cuperate, and  his  sudden  death  was  a 
great  surprise,  as  it  was  thoughthe  was 
improving.    His  body  will  be  brought 
home  for  interment. 


Charles  S.  Upton,  president  of  the 
Rochester  Lamp  Company,  whose  main 
j  office  is  in  New  York,  and  whose  liberal 
ideas  in  advertising  were  evidenced  by 
abundant  publicity,  died  last  week. 


N.  B.  Shurtloff,  a  well-known  news- 
paper man,  and  one  of  the  proprietors 
of  the  Trinity  (Cal.)  Journal,  died  last 
week. 

John  H.  Detker,  editor  of  the  Pitts- 
burg Star,  died  a  victim  of  trichinosis. 
He  was  forty-one  years  and  leaves  a 
widow  and  three  children, 
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FELLOWCRAFT  CLUB 


DETROIT'S  MAGNIFICENT  NEWS 
PAPER  MAN'S  HOME. 


Oriental  Luxury  in  Beautiful  Sur- 
roundings—All THE  Comforts  OF 
Home  with  Addiiional  Joys  -  De- 
scription OF  THE  Many  Attrac- 
tions. 

The  Fellowcraft  Club  of  Detroit, 
founded  by  active  newspaper  men — and 
we  all  know  that  the  men  of  Michigan 
are  workers  of  the  sawing- wood  sort — 
would  be  a  credit  to  any  city  in  the  land. 
Indeed,  it  would  startle  the  bit;  ones. 

Oriental  luxuriance  and  the  easy  life 
that  loves  to  linger  in  sweet  furround- 
ini;S  is  suggested  in  every  corner  of  the 
Detroit  Press  Clul)  building.  From  its 
exterior  to  its  interior  it  is  superb  and 
surprising. 

We  give  with  great  pleasure  some  in- 
terior views  ot  the  Fellowcralt  Club  of 
Detroit.  They  are  eloquent  enough  as 
mute  witnesses  to  the  possibilities  of 
merriment  in  such  surroundings,  but  the 
club,  in  an  inviting  circular,  puts  the 
matter  so  successfully  that  we  cannot 
avoid  reprinting  it  in  part  as  follows: 

"Diogones  lived  in  a  tub  and  snarled, 
but  it  is  not  recorded  that  the  world  has 
loved  him  more  than  it  has  loved  Horace, 
who  laughed  at  men  and  with  men  and 
among  men,  and  sought  the  companion- 
ship of  kindred  souls.  If  Horace  were 
alive  to  day  he  would  belong  to  the 
Fellowcraft  club. 

"There  is  a  well-conducted  cafe,  a 
library  with  all  the  current  literature, 
billiard  and  card  tables,  a  bowling  alley, 
and  all  the  comforts  of  home. 

"The  men  who  like  their  fellows,  who 
like  to  know  what  their  fellows  are 
doing  in  art,  in  literature,  in  music, 
the  men  who  like  a  game  of  billiards, 
who  take  a  hand  at  whist,  who  stir  up 
their  systems  with  gloves  or  foils,  who 
like  to  hear  the  pins  go  tumbling  down 


IHE  I'EI-l-OWCRAlT  HOME. 


large  reception  rooms,  a  billiard  room 
with  eight  billiard  and  pool  tables,  card 
rooms,  a  large  and  well  stocked  library, 
readin^;  rooms  provided  with  every  im- 
portant current  publication,  private 
meeting  room  for  the  governors,  large 
drawing  room  and  small  parlors,  barber 
shop,  coat  rooms  on  the  dififerent  floors, 
a  hall  capable  of  seating  1,200  persons,  a 
large  dining  room  with  bufTit  and 
kitchen  sleeping  rooms  for  the  help. 

The  whole  establishment  challenges 
the  competition  of  any  other  press  club 
in  the  county.  It  meets  the  needs  of 
the  Fellowcraft 'and  it  is  not  too  much 


THE  RECEPTION  ROOM. 


at  the  end  of  the  alley,  in  short,  the  men 
who  are  social  and  human,  and  not 
afraid  to  meet  other  intelligent  beings — 
with  an  interest  in  daily  life." 

The  newspaper  writers  and  workers  of 
Detroit  are  naturally  much  elated  over 
the  acquisition  of  their  new  home.  The 
location  is  a  very  desirable  one.  It  is 
convenient  to  the  most  populous  business 
and  professional  districts  of  the  city. 

The  new  home  of  the  Fellowcraft  Club 
is  a  four-story  red  sand  stone  building, 
designed  to  be  occupied  exclusively  as  a 
club.  The  original  cost  of  the  building 
and  ground  was  $114,000.  This  in- 
cludes the  furniture  and  fine  equip- 
ment. 

In  the  basement  and  a  portion  of  the 
first  floor  is  a  large  gymnasium  with  hand 
ball  courts  and  a  gallery  for  spectators, 
ab)wling  alley  and  baths.  In  the  re- 
mainder of  the  building  are  to  be  found 


to  say  that  it  is  the  most  pretentious 
and  well- equipped  newspaper  club  in 
America. 

Newspaper  men  generally  in  the 
United  States  will  doub.less  be  inter- 
ested in  knowing  how  those  of  Detroit 
have  been  able  to  provide  for  themselves 
so  sumptuously.  The  object  of  the 
Fellowcraft  is  broad  and  practical.  It 
was  founded  by  the  active  newspaper 
men  there  to  be  the  meeting  place  of 
men  of  affairs.  It  was  established  for 
the  purpose  of  permitting  reporters 
and  editors  to  become  imtimately  ac- 
quainted with  the  active  men  in  other 
lines  of  work. 

It  was  the  first  intention  to  form  a 
club  that  would  attract  lawyers,  doctors 
and  other  professional  people,  musicians, 
artists,  actors  and  their  kind,  bankers 
and  financiers,  merchants  and  traders, 
manufacturers  and   men  of  commerce 


and,  in  a  phrase,  busy  and  useful  work- 
ers in  the  community. 

This  intention  took  tangible  form  some 
four  yeais  ago,  when  energy  and  tact 
gave  the  club  a  membership  of  four  hun- 
dred. That  the  institution  might  not 
get  away  from  the  newspaper  men's  in- 
terests, it  was  provided  that  at  all  times 
seven  of  the  nine  members  of  the  board  of 
governors  should  be  working  newspaper 
men,  and  the  articles  of  organization  in- 
sist that  the  spirit  of  the  early  intentions 
shall  be  preserved. 

The  club  is  for  newspaper  men  and 
its  functions  are  in  their  interest.  It 
is  gratifying  to  be  able  to  state  that 
the  club  has  never  degenerated  into 
a  mere  news- getting  place.  The  busi- 
ness men  who  are  ordinarily  disposed  to 
look  upon  newspaper  men  as  irritating 
interrogation  points  are  not  at  all  back- 
ward in  cultivating  friendly  acquaint- 
ances with  them  through  the  club. 

The  first  mistake  was  a  serious  one. 
The  club  was  of  the  vaudeville  order.  Bi- 
monthly entertainments  were  given  at 
which  the  chief  contributors  were 
theatrical  play  folk  who  happened  to  be 
in  the  city  with  current  attractions. 


THE  ENTRANCE. 


rooms,  which  were  extensive,  convenient 
and  desirable  fell  into  disuse. 

Last  summer  a  new  board  of  governors 
was  installed  with  vigorous  instructions. 
William  Livingstone,  the  publisher  of  the 
Journal,  was  made  president,  and  John 
Penton,  the  editor  of  the  Foundry, 
became  the  secretary.  The  result  was 
quick  in  coming,  the  Fellow  Craft  being 
now  one  of  the  strong  social  institutions 
of  the  city. 

The  formal  opening  of  the  club  rooms 
took  place  Friday,  February  12,  when  a 
reception  was  given  General  R.  A.  Alger, 
the  coming  Secretary  of  War.  It  is 
noteworthy  that  the  conspicuous  cele- 
brated event  should  have  been  in  the 
hands  of  newspaper  men. 


AN  ARTISTIC  SPECIAL  ISSUE. 

The  special  edition  of  the  Youths' 
Companion  in  honor  of  Washington's 
Birthday  has  a  very  artistic  cover  in 
colors.  The  tints,  while  sombre  to  a 
slight  degree,  are  successfully  handled 
in  printing.  The  general  contents  are 
up  to  the  Youths^  Companion' s  high 
standard. 


ONE  OF  THE  PARLORS. 


They  were  good  advertisements  but  bad 
in  their  tendencies.  Being  the  chief 
features  of  the  club,  men  only  came  when 
something  was  on.  These  entertainments 
palled  and  for  a  time  there  was  but  little 
interest  in  the  club's  aflfairs.    The  old 


DAILY  COLLEGE  PAPERS. 

Daily  newspapers  are  now  published 
by  students  in  ten  colleges  and  univer- 
sities in  the  United  States,  iucluding 
Princeton,  Yale,  Harvard  and  Cornell. 
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THE  BILLIARD  ROOM. 


THE  READING  ROOM. 


BOWLING  ALLEYS.  THE  BIG  AUDITORIUM. 

OTHER  VIEWS  IN  THE  FELLOWCRAFT  CLUB   HOUSE  IN  DETROIT. 


NEWSPAPER  CRITICISM  NOT 
CONTEMPT  OF  COURT. 


Interesting  Measure  is  Introduced 
IN  the  California  Legislature — 
Places  State  and  Federal  Courts 
on  the  Same  Plane  as  to  Criti- 
cism. 

There  was  introduced  last  week,  in 
both  houses  of  the  California  legislature, 
the  following  constitutional  amendment: 

Every  citizen  may  freely  speak,  write  and  pab- 
lish  his  sentiments  on  all  subjects,  being  respon- 
sible for  the  abuse  of  that  right:  and  no  law  shall 
be  passed  to  restrain  or  abridge  the  liberty  of 
speech  or  of  the  press.  [No  speech  or  publication 
re flect'ng  upon  or  concerning  any  court  or  any 
officer  thereof  shall  be  treated  or  punished  as  a 
contempt  of  court  unless  made  in  the  immediate 
presence  of  such  court  while  m  session  and  in 
such  a  manner  as  to  actually  inter/ere  with  its 
proceedings  ]  In  all  criminal  prosecutions  for 
libels  the  truth  may  be  given  in  evidence  to  the 
jury;  and  if  it  shall  appear  to  the  jury  that  the 
matter  charged  as  libelous  is  true  and  was  pub- 
lished with  good  motives  and  for  justifiable  ends, 
the  party  shall  be  acquitted  and  the  jury  shall 
have  ihe  right  to  determine  the  law  and  the  fact. 
Indictments  found  or  information  laid  for  publi- 
cations in  newspapers  shall  be  tried  in  the  county 
where  such  newspapers  have  iheir  publicati  n 
office,  or  in  the  county  where  the  party  alleged 
to  be  libeled  resided  at  the  time  of  the  allegtd 
publication,  unless  the  place  of  irial  shall  be 
changed  for  good  cause. 

The  amendment  consists  of  the  follow, 
ing  inserted  in  the  present  law: 

No  speech  or  publication  refleciing  upon  or 
concerning  any  court  or  any  officer  thereof 
shall  be  treated  or  punished  as  a  contempt  of 
court  unless  made  in  the  immediate  presence 
of  such  court  while  in  session,  and  in  such  a 
manner  as  to  actually  interfere  with  its  pro- 
ceedings. 

This  language  is  the  gist  of  the  con- 
tempt law  of  1 89 1,  and  is  an  exact  copy 
of  the  federal  staiute  now  governing  all 
the  federal  courts  of  the  United  States. 


The  new  measure  was  formulated  by  the 
Free  Press  Defence  League  of  San  Fran- 
cisco, of  which  James  G.  Maguire  is 
president  and  James  H.  Barry,  editor 
of  the  Star,  secretary.  The  necessity 
for  the  introduction  of  this  constitutional 
amendment  is  indicated  by  the  follow- 
ing statement  of  facts: 

Judge  A.  P.  Catlin,  of  the  Superior 
Court  of  Sacramento  County,  in  a  recent 
decision  fining  the  editor  of  the  Sacra- 
mento Bee  $500  for  a  criticism  of  the 
court  made  in  the  newspaper,  declares 
that  the  Barry  contempt  law  of  1891  is 
unconstitutional. 

An  appeal  in  the  matter  was  taken  to 
the  Supreme  Court,  but  has  not  been 
reached. 

The  action  of  Judge  Catlin  drew  forth 
an  almost  unanimous  expression  from 
the  press  and  the  public  of  California, 
which  resulted  in  the  reorganization  of 
the  Free  Press  Defence  League  of  San 
Francisco  and  the  formulation  by  it  of 
the  present  measure.  It  covers  fully 
the  ground,  insuring  ample  protection 
to  every  citizen  who  criticizes  the  acts 
of  a  judge,  whether  he  does  it  by  speech 
or  through  the  newspaper. 


A  MONTHLY  FOR  CLUB  WOMEN. 

The  Period  is  a  publication  which  has 
just  made  its  appearance  in  Buffalo.  It 
is  issued  in  the  interest  of  ' '  club  women ' ' 
— women  who  are  members  of  literary, 
social  and  other  clubs — and  is  edited  and 
published  by  J.  S.  Hubbard. 


CLEVER  JOURNAL  BORN  AGAIN. 

The  Missouri  Editor,  Columbia,  has 
changed  its  name  to  the  Country 
Editor.  This  change  is  intended  to  per- 
mit the  covering  of  a  wider  field. 


A  VALENTINE  DINNER. 

A  delightful  dinner  was  given  last 
week  by  the  Woman's  Press  Club  of 
New  York  at  the  Windsor  Hotel.  There 
were  250  persons  present,  and  each  re- 
ceived a  valentine.  The  menu  cards 
were  decorated  with  hearts,  cupids'  ar- 
rows and  various  emblems  of  St.  Valen- 
tine. Each  guest  wore  a  red  pasteboard 
heart,  and  the  informal  spseches  were 
devoted  to  love  and  valentines. 

Mrs.  Jennie  June  Croly  presided. 
Among  those  present  were  Mrs.  Eliza- 
beth Cady  Stanton,  William  Gillette, 
Mrs.  M.  E.  Cory,  Miss  Ethel  Morse, 
Mrs.  A.  M.  Palmer,  Mrs.  Mary  E.  Bryan, 
Mrs.  M.  O.  Lawrence,  Dr.  and  Mrs. 
William  Tod  Helmuth,  Prof.  C.  S. 
Smith,  Murat  Halstead,  Mrs.  Ella 
Wheeler  Wilcox,  General  Benjamin 
Tracy,  Mr.  and  Mrs.  Theodore  Sutro, 
Dr.  and  Mrs.  Pierce,  Mrs.  Julia  T.  Lin- 
coln, Mme.  Volda,  Mme.  Olitzka,  Will- 
iam Tupper,  Edmund  Low,  Edith  Tun- 
per  Sessions,  Miss  Marie  Dacie,  Miss 
Emma  Dunning  Banks,  Donald  McLean, 
General  and  Mrs.  Ferdinand  P.  Earle, 
Mrs.  Anna  Randal  Diehl,  Mrs.  Frank 
Leslie  and  Miss  Josephine  M.  Robb. 


A  SENSIBLE  LIBEL  LAW  IN  NEW 
HAMPSHIRE. 


IOWA  WEEKLY'S  CLEVER  WORK. 

The  Des  Moines  Record  is  showing 
some  spirited  artistic  work.  Portraits 
of  many  residents  of  its  section  appear  in 
its  issues,  and  while  the  ./?^cfr (/does  not 
profess  to  vie  with  magazines,  its  enter- 
prisf  is  undeniable. 


A  JOINING  OF  PAPERS. 

Sunbeams'  Little  Folks  and  Sunbeams' 
Young  People,  two  monthlies  published 
in  New  York,  have  been  consolidated. 


A  Measure  Which  Will  Prevent  Un- 
just Persecution  of  Publishers. 

Representative  A.  T.  Pierce,  of  Dover, 
N.  H.,  has  introduced  a  bill  designed  to 
relieve  publishers  of  newspapers  and 
periodicals  of  certain  liabilities.  It  pro- 
vides that  anyone  bringing  a  suit  for 
libel  must  make  a  written  demar.d  with 
specification  for  the  retraction  of  the 
alleged  libel,  and  if  within  three  days  or 
in  the  case  of  a  weekly  the  next  issue, 
said  retraction  is  given  equal  prominence 
to  the  alleged  libel  in  the  newspaper,  or 
if  the  plaintiff  fails  to  prove  malice,  or 
the  defendant  shows  that  the  publication 
of  the  alleged  libelous  statement  was 
made  in  good  faith,  the  plaintiff  can  re- 
cover only  the  actual  loss  or  damage  he 
has  suffered  and  shall  claim  and  prove. 
It  also  provides  that  in  the  case  of  no  re- 
traction, proof  of  the  truth  of  the  alleged 
libel  shall  be  adequate  defence.  The 
passage  of  the  bill  is  regarded  as  a  cer- 
tainty. 

BAD  NEWS  OF  A  GOOD  MAN. 

Fred  D.  Mussey,  for  many  years 
Washington  correspondent  for  the  Cin- 
cinnati Commercial,  is  dying  at  the  home 
of  his  sister,  Mrs.  E.  P.  Russel. 

Mr.  Mussey  acted  as  private  secretary 
to  Governor  Foster,  of  Ohio,  and  mar- 
ried his  daughter. 

Mr.  Mussey  was  noted  for  his  beauti- 
ful descriptive  work.  He  touched  the 
hearts  of  the  people  in  telling  of  simple, 
every  day  affairs,  scenes  and  incidents, 
and  stirred  them  to  enthusiasm  in  telling 
of  big  events.  Fred  Mussey  was  a 
genius,  and  the  newspaper  world  will  be 
saddened  to  know  that  his  useful  life  is 
almost  ended. 


id 
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ADVERTISING  AGENCIES. 

TF  YOU  WOULD  know  the  exact  amount  it 
■'•  will  cost  lopropeily  advertise  that  invention 
of  vours  write  iis.  We  take  pleasure  in  answer- 
ing such  questions,  -and  our  methods  are  both 
original  and  reliable. 

DODD'S 

ADVERTISING 
AND 
CHECKING 

AGENCY 

Water  Street,  B03T0W 

M.  B.  WILSON 

GENERAL 

ADVERTISING 


AGENCY, 


CHICAGO, 


Is  open  to  figure  on  any  line  o(  legitimate 
newspiper  aivertismg.  Write  for  estimates. 


THX  OOLDKN  OATS  TO 


Do  you  want  to 
Know  Something 
about 


VOBBIQ.N  LANOUAOK  PAPKUS.     T  >^    f        /""^  ^7  ' 

Write  The  Fred  E.        J\.L,W  1  Z/ 

Klotz  Advg.  Ag'cy 

CHtcoo...  PULLERS 


SEND  lo  CENTS  for  the  soth  editioi 
of  my  Advertisers'  Hani  Boak. 

Vours  for  business 

(and  more  of  it). 

''%';!trrMas7'''T.  c.  evans. 

Systematic  and  Persistent  Adver- 
tising THE  Sure  Road  to  Success 
IN  Business. 

THE 

R.WAYNE  WILSON 
COMPANY, 

29  Liberty  Street.  New  ^ork, 

will  place 

ADVERTISLMG 

for  first-class  firms  in  any  field  or  meJium. 


BUSINESS  HELPS. 


ADVERTISERS  and  PUBLISHERS 

Save  time  and  money  by  using 

CHALLEN'S  RECORD  BOOKS 

Ruled,  printed  and  indexed  for  quick  entry  and 
riference.  Descriptive  circular  on  application 
Waltkr  W.  GaoRGE,  150  Nassau  St.,  New  York 

A  LL  the  leading  English   Newspapers  and 
Periodicals  for  sale  by  the  International 
NewsCompany,  83  and  85  Duanest.,  NewYork, 
one  door  east  of  Broadway. 


ADVERTISING  MEDIUM. 


ADYBRTISING  MEDIUM. 


ADVERTISING  MEDIUM. 


CIRCULATION,  1896, 

OP  THE  CHICAGO  JOURNAL. 


Days. 


Monthly  totals. 


Daily  average. . 


Jan.        Feb.       March.      April.        May.        June.       July,      August.      Sept.      October.      Nov.  Dec, 


33.817 
3'.675 
30.70' 


30,870 
39,8t4 
33.3'5 

35.996 
37,276 

33.484 
31,226 
33.67' 
J4.627 
36.833 
35.488 

33.290 
32.15* 
35.854 
48,696 
36, 162 
36.63s 

33.308 
32,588 
34.64" 
35.569 
36,165 


897.538 


34.S»« 


33.865 

3:'.398 
36.133 
36,786 
36.4"} 
37,000 
36.540 

37.784 
37.788 
34,968 
39.405 
39.868 
36,830 

34.905 
34.580 
35.375 
37.087 
43.'5' 
34.7 «« 

36,621 
36.027 
37.358 
39.38s 
47.057 
37.49' 


37.231 


37.265 

40,082 

37.570 

39.775 
42.4 '3 
37.7'3 

40.543 
47,040 
44.929 
47.4" 
47.968 
45.'73 

47.692 
49.728 
46,603 
49.782 
48,326 
44.705 

42,992 
43.402 
46,966 
48,495 
48,482 
44,812 

42.976 
42.436 


42,470 
44.474 
43.552 
42,628 

41,82a 
44.885 
45.96' 
48,308 
48,758 
43.482 

42.777 
45.'oo 
45,002 
47.436 
47.543 
45.25' 

4'.970 
46,046 

45.297 
47,209 
53.585 
44.775 

44.840 
45.960 
45.627 
48,006 


'.'84,764 


45.568 


47,800 
45.70a 

43.241 
44,880 
44.265 
55. 4°' 
45.760 
44.760 

42.825 
43,200 
44,725 
47,330 
66,455 
42,590 

41,095 
42,096 
43,625 
44,934 
46,200 
42,885 

41,110 
41,100 
40,565 
60,210 
43.627 
4',825 


1,188,206 


42,700 
45.300 
4'. 325 
41,965 
59,200 
40, '25 

40,410 
46,073 
40,050 
42.465 
4'.877 
38,930 

39, '76 
47,612 
44,760 
53.970 
45. '54 
40,225 

38,405 
45.850 
44,000 
43.895 
46.795 
43.830 

4',8i7 
43,875 


1,139,781 


43.838 


40,680 
4', 775 
45.552 

45.650 
56,418 
60,075 
62,227 
75.325 
5'.65o 

40,875 
43,450 
40,975 
43,200 
46,820 
42,025 

40,375 
43,492 
42,090 
44,705 
46,700 
43.895 

39,800 
42,600 
42,380 
44. '75 
46,350 


1,213,257 


46,664 


42,600 

40,300 
43, '50 
40, '50 
41,800 
43.825 
41.500 
40,400 

43,650 
41,250 
44.375 
46,550 
44,000 

40,725 
4', 350 
42,775 
47.085 
50, '25 
47,2' 4 

■46,825 
50,350 
47,950 
50,300 
52,525 
47,700 

50,600 


1,169,074 


44,964 


5'. 325 
50,150 

50,475 
53.575 
48,720 

54,000 
50,970 
53.975 
50.075 
54.500 
49.67s 

53.000 
54.050 
5'.95o 
54, 'SO 
54,090 
52,825 

55.625 
55.600 
55,100 
57. 'oo 
90,800 
59,200 

59,990 
59.825 
79,550 


,460,295 


56,'65 


73.925 
67.975 
65,000 

63,360 
66,040 
78,150 
73.285 
68,700 
63,810 

67,200 
64,850 
78.785 
74.025 
68,350 
66,025 

65.985 
71,400 
63.750 
64,050 
69,900 
65,580 

65,050 
66,600 
68,525 
70,725 
81,875 
69,030 


1,861,950 


68,961 


70,025 
165,050 
111,150 
82,030 
79,825 
76,525 


78,450 
76,750 
71,800 
7'. 350 
74.300 
71.025 

71,100 
69,350 
71,150 
73.075 
70,000 
71,900 

69,700 
65,700 
68,950 

71,200 
72,150 

69,050 


67.325 
70,400 
71. '50 
73,600 
73,800 


1,871,605 


77.983 


75,100 
68,450 
75. '50 
75.050 
74.500 
72,250 

7'.45o 
69,050 
7'. 350 
70.450 
73.300 
74,100 

72,400 
69,950 
69,990 
72,383 


7',463 

69,939 
72,7'S 
67,190 
69,600 


1,932,10s 


73,927 


Daily  Average  For  Last  Three  Months, 


73.450 


Ralph  H.  Booth,  manager  of  Ike  Chicago  Journal,  being  duly  sworn,  deposes  and  says,  that  the  above  statement  of  circulation  covering  each 
issue  during  ttie  year  ending  December  31,  i^gS,  is  true  to  the  best  of  his  knowledge  and  belief.  Subscrib:d  and  sworn  before  me  this  ninth  day  of 
January,  1897.    FREDERICK.  C.  PIERCE,  Notary  Public,  Cook  County,  III.  RALPH  H.  BOOTH. 


FOR  SALE. 


SITUATIONS. 


TUITION  IN  SHORTHAND. 

CHORTHAND  by  mail.  Boys  and  gitls 
*^  earn  good  salaries  in  offices  ;  reporting, 
corresponding.  Full  course,  $10.  First  lesson, 
10  cent?.  Address,  D.  Randolph,  Ph.  B  , 
Himrods,  N.  Y. 


NATIONAL  EDITORIAL  ASSOCIA- 
TION. 

The  twelfth  annual  session  of  the 
National  Editorial  Association  adjourned 
at  Galveston,  Tex.,  last  week,  to  meet 
next  year  at  Denver.  The  following 
officers  were  elected:  President,  Louis 
Holtman,  Brazil,  Ind.,  Democrat;  first 
vice-president,  J.  C.  Jenkins,  Sterling, 
Ky.,  Bulletin;  second  vice  president, 
J.  Y.  Gilmore,  New  Orleans,  Sugar 
Bowl;  third  vice-president,  J.  W.White, 
Jacksonville,  Fla.,  Journal  of  Com- 
merce; recording  secretary,  Arthur  E. 
Pierce,  A.  O.  U.  W.  Record,  Denver. 
Colo.;  corresponding  secretary,  J.  M. 
Page,  Jerseyville,  111.,  Democrat;  treas- 
urer, J.  G.  Gibbs,  Norwalk,  O., 
Reflector. 

At  the  end  of  the  session,  about  three 
hundred  of  the  editors  started  on  a 
Mexican  jaunt. 

GENERAL  ASSOCIATION  NOTES. 

The  twenly-nmth  annual  meeting  of 
the  New  Hampshire  Press  Association 


A  DVERTISEMENTS  under  this  classific*. 
■'^  tlon,  25  cents  per  line  each  insertion.  Count 
seven  words  to  the  line. 

A  DESIRABLE  BARGAIN. 

NEWSPAPER  PROPER lY  FOR  SALE 
Because  of  disinclination  of  owner  and  man- 
ager to  longer  continue  in  active  business 
wilt  sell  part  interest  in  profitable  news 
paper  plant  to  a  gentleman  competent  to  edit  or 
manage.  It  is  located  in  a  prosperous  commu- 
nity in  Pennsylvania;  is  Deanocratic  in  politics 
and  is  printed  both  daily  and  weekly.  With  it 
is  connected  a  well  equipped  job  office  with  a 
good  patronage,  A  ca>h  investment  of  not  less 
than  from  $3,000  to  $5,000  will  be  required. 
Addres«,  A.  B.  Raymond,  attorney,  care  Thh 
Fourth  EsTAxe,  New  Yurk. 

MODERN  PRINTING  OFFICE. 
Long  established;  good  loc  ition  (near  N.  Y. 
Post  Office);  low  rent;  three  cylinder  and  three 
job  presses;  large  Mock  of  job  and  body  type, 
etc.;  all  in  good  condition  for  best  work;  valued 
at  $12,000. 

CHEAP  FOR  CASH. 

Address  L.  R.,  care  of  P.O  B  jx  2752,  New  York. 

QN  MARCH  5th  the  planr  and  good  will  of 
Trenton  Evening  Times  will  be  sold.  Only 
afternoon    paper    in    New   Jersey's  capital. 
Francis  B.  Lee,  Receiver. 

pOR  SALE. — Newspaper  plant,  consisting  of 
^  6-column  quarto  Camptiell  press,  three 
platen  presses,  140  lonts  of  jo3  and  adve'tising 
type,  till  newspaper  dress,  brevier  and  non- 
pareil.— Box  444,  Winona,  Minn. 

I7OR  SALE. — .\  first-class  weekly  country 
'■  newspaper,  established  25  years.  No  op- 
position. Republican  organ.  Steam  plant  new 
and  complete.  Price  awjy  down.  COUNTY 
SEAT,  care  of  Fourth  Es  tatb. 


was  held  last  week.  The  following  offi- 
cers were  elected:  President,  Arthur  E. 
Clarke;  vice-presidents,  O.  H.  A. 
Chamberlain,  Howard  F.  Hill  and  W. 
H.  Topping;  recording  secretary,  John 
W.  Bourlet;  corresponding  secretary, 
S.  C.  Gould  ;  treasurer,  Thomas  W. 
Lane:  Executive  committee,  William  C. 
Clarke,  John  M.  Hill,  Henry  M.  Put- 
ney. Edward  N.  Pearson  and  C.  F.  Liv- 
ingston were  appointed  delegates  to 
attend  the  next  meeting  of  the  National 
Press  Association. 

The  organization  of  the  St.  Louis  Press 
Club  was  completed  last  week.  O.  R. 
Lake,  of  the  Globe-Democrat,  yi&st\tcte.d. 


ADVERTISING  MAN 

\A7'AMTfrn  f^""  »  Chicago  Special 
VV  rV  IN  i  H-yj  Agency  Must  have  abil- 
ity and  character,  and  be  willing  10  grow  with 
the  business.  References  required.  No  capital 
needed,  only  the  right  man.  Give  experience 
and  references,  and  state  salary  required.  Ad- 
dress P.  O.  Box  259,  New  York  City. 


XXTANTED. — Energetic  advertising  solicitor 
■  •  by  a  new  trade  paper,  exclusive  in  a  rich 
and  prosperous  field.  Good  thing  for  the  right 
man.  Give  full  particulars.  Address,  Winner, 
cireTHE  Fourth  Estate. 


WAN  l  EU.  — Gentlemiu  in  caitorial  work  00 
monthly.  Must  have  some  acquaintance 
with  wholesale  grocery  trade,  or  be  able  to  ac 
quire  same  speedily.  Give  full  details  in  writing. 
Address,  B  C.  care  The  Fourth  Estate. 


\A7'AN  I'ED,  night  editor  for  republican  paper. 
•  *  Must  be  a  terse  and  vigorous  writer.  Also 
would  like  to  hear  from  Mr.  Wilson,  formerly  of 
the  Omaha  Times-Herald  and  Norwich  Index. 
Address  the  Norwich  Post,  Norwich,  Conn. 

WANTED. — A  New  York  newspaper  desires 
a  writer  on  local  subjects  who  can  lur- 
nish  ten  or  twelve  short  and  pithy  editorials 
every  week.  Address  Manhattan,  Box  2907,  N. Y. 

SITUATIONS  IVAN  TED. 

IVT  AN  AGING  EDIIOR  OK  EDITOK.— 
^'^  Man  of  thirteen  years'  experience  in  New 
York  City  and  the  west;  now  holding  respons- 
ible position;  highest  references;  desires  position 
in  smaller  city,  east  or  west.  Addrrss,  L.  X., 
Fourth  Estate. 

AJT'ANrED — V  poiitioi  as  maniger  or 
*•  expert  solicitor  of  advertising  on  a  daily 
papar.  magazine  or  high-class  trade  paper  in  or 
near  New  York  City.  Have  had  15  years*  experi- 
ence and  can  furnish  unqae^tioned  references. 
Address  G.  B.  H.,  care  The  Fourth  Estate 

D  RIGH  r  young  man,  eight  years'  experience 
^  editor  and  reporter,  wants  position  with  city 
or  country  daily;  would  buy  interest  in  paying 
journal.    Mac,  Fourth  Estate. 

president,  and  the  following  additional 
officers  were  chosen:  Vice-president, 
Homer  Bassford,  Republic;  secretary, 
Frank  Cleary,  Republic;  treasurer,  W. 
L.  Clanahan,  Post- Dispatch;  librarian, 
J.  E.  ClifTord,  Chronicle.  The  gentle- 
men chosen  directors  were  R.  H.  Haz- 
ard, Chronicle;  J.  P.  Warren,  Fost-Dis- 


BUSINESS  OPPORTUNITIES. 

NEWSPAPE R  I N V ES  I'M ENT.— Controlling 
or  eniire  interest  will  be  sold  to  competent 
and  satisfactory  party  in  a  successful  and  long- 
established  morning  newspaper  in  a  prospei.ous 
Pennsylvania  city  of  upwards  of  50,000  people 
with  populous  adjicent  connections.  An  import- 
ant railway  center.  Buyer  may  be  either  edi- 
itor  or  business  manager.  Equipment  complete. 
Desirable  opportunity.  Present  owner  would 
retain  an  interest  if  preferable.  Residence  in 
another  city  reason  for  offering.  Good  terms. 
Address,  Garrettson  Bros.,  agents,,  care  The 
Fourth  Estate,  New  Yorlc. 


A.HUSE.VENIS. 

Daly's,  Miss  Ada  Rehan,  8.15  p.m. 
Garden  Theatre,  "  Heartsease,"  8,15  p  m. 
Garrick  Theatre,  "  Secret  Service,"  8.15  p.m. 
Herald  Square  Theatre,  "The  Girl  from 

Paris,"  8.15  P.M. 
Hovr's  Theatre,  "  My  Friend  From  India," 

8.  JO  P.M. 

Knickerbocker,  "  Spiritisme,"  8.15  P.M. 
KosTER  &  Bial's, Vaudeville,  8  p.m. 
Lyceum  Theatre,  "When  a  Man's  Married," 
3.10  P.M 

Olympla — Music  Hall,  Vaudeville,  8.15  p.m. 

Winter  Garden,  Bal  Champetre,  11  p.m. 
Proctor's,  Vaudeville,  11  a.m.  to  ii  p.m. 
Wallack's  Theatre,    "  For  Bonnie  Prince 

Charlie."  8.15  P.M. 


patch;  G.  D.  L.  Kelly,  Star;  C.  S.  Con- 
ner, Republic;  D.  Wood,  Chronicle;  W. 
C.  McCarthy,  Post- Dispatch;  F.  H. 
Littlefield,  Star;  K.  G.  Bellairs,  Chron- 
icle;  Waller  Edwards,  Republic;  G.  E. 
Garrett,  Chronicle. 

A  Tri-County  Press  Club  has  been 
organized  in  Pennsylvania  by  the  editors 
and  publishers  of  Bradford,  Wyoming  and 
Sullivan  counties.  Twenty-four  papers 
were  represented  at  the  first  meeting, 
which  was  held  at  Towanda.  The  club 
was  organized  with  the  election  of  the 
following  officers:  Frederick  Newell,  of 
the  Dushore  Review,  president;  Alvin 
Day,  of  the  Wyoming  Democrat,  and 
E.  A.  Parsons,  Bradford  Argus,  vice- 
presidents;  E.  B.  McKee,  Bradford  Re- 
publican, secretary  and  treasurer. 

The  mid-winter  meeting  of  the  Buck- 
eye Press  Association  was  held  in  Co- 
lumbus (O. )  last  week.  There  were  about 
sixty  in  attendance. 

The  committee  on  law  and  legislation 
was  instructed  to  use  its  influence  to  se- 


FEBRUARY  25,  1897 


THE  FOURTH  ESTATE 


II 


PRINTERS'  SUPPLIES.  |  PRINTERS'  SUPPLIES.  j  PRINTERS'  SUPPLIES.  |  PRINTERS?  SUPPLIES. 

BATTLE  OF  PRESS  ASSOCIATIONS. 

Publishers  have  two  Press  Associations  to  choose  from,  but  only  one  choice  if  the  best  Typographical 
Appearance  is  wanted.  Advertisers  demand  that  their  ads  must  have  the  benefit  of  good  display.  It  is 
as  important  to  have  a  stylish  dress  of  type  as  it  is  to  have  your  advertising  managers  well  clothed. 
It  pays  to  study  type  style.  Buy  type  that  attracts  space-buyers  to  your  columns.  Such  type  is  obtainable  only 
from  the  Leaders  and  Originators  of  Type  Fashions.  Why  buy  the  second-best  when  the  Best  costs  you  no  more  ? 

ALL  MEMBERS  OF  THE  A.  N.  P.  A.  KNOW  THIS. 


AA/ri^-r)T/^AAT  TYPE-FOUNDERS' 
AMERICAN  COMPANY, 


ST.  LOUIS,  Fourth  and  Elm  Sts. 
MINNEAPOLIS,  24-26  First  Ave.,  South. 
KANSAS  CITY,  533  Delaware  St. 


PRESS  CLIPPING:  . 


DO  YOU  WANT  YOUR 
PAPER  QUOTED? 

If  so,  be  sure  that  our  name  is  on  your 
iist. 

All  newspapers  and  periodicals  sent  to  ns 
receive  thoroijgh  reading  for  the  discriminating 
•ervice  we  render  our  customers, 

AMERICAN 

PRESS 

INFORMATION 

BUREAU,  23  Park  Row,  New  York. 

IN  A  RECENT  NUMBER  THE 
TRADE  PRESS  SAID  : 

"The  Hotel  World  has  tried  nearly 
all  the  clipping  bureaus,  and  has  never 
found  one  yet  that  could  give  the  service 
that  is  given  by  the  PRESS  CLIPPING 
BUREAU.  Write  to  ROBERT  AND 
LINN  LUCE  and  ask  them  for  prices." 

If  you  address  them  at  J 8  Park  Place, 
New  York,  your  inquiry  will  receive 
prompt  attention. 


cure  the  repeal  of  that  part  of  the  pres- 
ent law  relating  to  county  printing. 

The  law  provides  that  the  county  ad- 
vertising must  be  through  the  medium 
of  the  newspapers  located  at  the  county 
seats.  The  papers  in  other  cities  and 
towns  of  the  county  are  not  entitled  to  a 
share  of  it. 

The  publishers  of  newspapers  in  this 
latter  class  of  towns  raise  a  serious  objec- 
tion to  this  feature  of  the  law,  claiming 
that  they  should  not  be  discriminated 
against  in  such  a  manner,  and  will  ask 
the  legislature  that  the  law  be  amended 
so  as  to  give  them  a  share  of  the  county 
printing. 

The  officers  of  this  association  are: 
President,  W.  H.Marvin,  WAo  Advance; 
vice-president,  W.  A.  Ashbrook,  Johns- 
town Independent;  secretary,  G.  W. 
Wilkinson,  North  Baltimore  Beacon; 
treasurer,  L.  P.  Yockey,  Canal  Fulton 
Signal. 

The  organization  was  founded  in 
July,  1895,  and  at  the  present  time  has  a 
membership  of  about  300. 

The  thirty- first  annual  meeting  of  the 
Minnesota  Editors'  and  Publishers'  As- 
sociation was  held  last  week  in  St.  Paul, 
and  the  usual  business  was  disposed  of. 


AN  EDITOR  ARRESTED. 


Accused  of  Using  Type  as  Material 
For  Counterfeiting  Uncle  Sam's 
Coin. 

Editor  Eusebio  Rodriguez,  of  a  Span- 
ish paper  printed  at  Rouville,  Tex., 
has  been  arrested  and  placed  in  jail, 
charged  with  counterfeiting  money. 

The  material  used  in  the  money  is 
thought  to  be  the  type  from  which  the 
paper  was  printed. 


OMAHA,  1118  Howard  St. 
DENVER,  1616  Blake  St. 
PORTLAND,  Second  and  Stark  Sts. 


MISCELLANEO  US. 


NATIONAL 

SAFE  DEPOSIT  CO., 

OF  NEW  YORK, 
THE  MUTUAL  LIFE  BUILDING, 
Has  Safes  to   rent  from  $5  to  $300 
per  annum. 

Also  a  Department  for  the  Storae*  'or  Trunks, 
Silverware,  Jewelry,  etc.,  at  lowest  rates. 

NEWSPAPER  FIRE. 

The  office  of  the  Standish  (Ind.)  In- 
dependent  was  destroyed  by  fire  last 
week.  Loss,  $1,700;  fully  covered  by 
insurance.  The  paper  will  continue  to 
be  published,  being  issued  from  the 
Wave  office  until  a  new  outfit  is  received. 


LIBEL  LAWS  AND  LIBEL  LITI- 
GATIONS. 

Pennsylvania  has  a  libel  law  which 
each  judge  is  apparently  at  liberty  to 
construe  for  himself.  The  vital  question 
is  whether,  if  the  words  published  are 
actionable,  malice  is  presumed.  In  a 
suit  against  the  Philadelphia  Ledger  for  a 
false  publication  it  appeared  that  the 
libel  was  due  to  a  mistake  in  the  con- 
founding of  names,  that  there  had  been 
a  prompt  correction  of  the  mistake  and 
a  fair  expl mation  of  the  accident.  Judge 
Gordon  charged  the  jury  that  for  a  libel 
not  malicious  but  accidental,  the  verdict 
should  not  represent  more  as  compensa- 
tion than  the  facts  proven  justify.  The 
jury  fixed  the  damages  at  $75,  and  the 
judge  pronounced  the  verdict  exactly 
right.   

In  a  suit  against  another  paper  in  the 
same  city,  tried  before  another  judge,  the 
charge  was  that  any  libelous  publication 
is  presumed  to  be  malicious,  and  no  evi- 
dence proving  or  disproving  malice  need 
be  given.  A  verdict  of  $7,000  was  ren- 
dered, although  the  offence  of  the  Post 
consisted  merely  in  the  publication,  as 
ordinary  news,  of  an  account  of  a  presi- 
dent of  a  certain  corporation  in  regard 
to  his  dismissal  of  an  employee.  The 
account  was  untrue,  and  the  paper  was 
technically  guilty  of  libel,  but  there  was 
no  evidence  whatever  pointing  to  malice. 

The  general  opinion  is  that  the  law 
justifies  the  infliction  of  punitive  damages 
in  all  cases,  without  requiring  the  plain- 
tiff to  show  that  he  has  sustained  loss. 
The  law  is  certainly  anachronistic  and 
grossly  unjust,  and  Judge  Gordon's  in- 
terpretation, if  not  good  law  in  Pennsyl- 
vania, is  good  sense  and  equity. 


The  suit  of  G.  L.  Spence  vs.  R.  E. 
Horner,  editor  and  proprietor  of  the 
Parkersburg  (W.  Va.)  Sentinel,  and  S. 
H.  Piersol  vs.  the  same,  for  $20,000  in 
each  case,  came  up  in  the  circuit  court 
of  Wood  county  last  week.  The  defend- 
ants not  being  present  in  person  or  by 
representative,  the  court  ordered  that  a 


BOSTON,  150  Congress  St. 
NEW  YORK,  Rose  and  Duane  Sts. 
PHILADELPHIA,  606-614  Sansom  St. 
BALTIMORE,  Frederick  and  Water  Sts. 

BUFFALO,  83  Ellicott  St. 

SAN  FRANCISCO,  405  Sansome  St. 

ATLANTA,  23  E.  Mitchell  St. 

DALLAS,  256  Commerce  St. 


TRAVEL. 


THE 

Pennsylvania 
^  railroad. 

is  patronized  by  Metropolitans  because 
they  require  the 

VERY  BEST  OF  EVERYrHING, 
and  recognize  that  it  meets,  as  a  public 
carrier,  this  demand. 

LUXURY,  SPEED,  SECURITY, 
COMFORT,  RELIABILITY,  PRI- 
VACY AND  ALL  THE  MODERN 
CONVENIENCES  OF  TRAVEL, 

are  best  obtained  on  the  unequaled  Pas- 
senger trains  of  this 

GREATEST  OF  ALL  RAILROADS. 

No  Line  in  the  World 
Equals  the 

N.Y.  CENTRAL 

in  the  comfort  and  speed  of  its  trains  and  the 
beauty  and  variety  of  its  scenery. 

In  the  opinion  of  a  prominent  English  expert,  the 
New  York  Central  possesses  the  most  per- 
fect system  of  block  signals  in  the  worjfl. 

8%  hours.  New  York  to  BaSalo ;  hours.  New 
York  to  Niagara  Falls  ;  24  hours,  New  York 
to  Chicago;  11%  hours.  New  York  to  Cin- 
cinnati ;  29X  hours.  New  York  to  St.  Louis, 
via  the  New  York  Central. 

The  most  comfortable  route  to  St.  Louis  is  the 
New  York  Central. 

The  best  line  to  Cmcinnati  is  the  New  York  Con- 
tra!, through  BuflFalo  and  Cleveland. 

The  direct  line  to  Niagara  Falls  is  the  New  York 
Central. 

Traveling  by  the  New  York  Central,  you  start 
from  the  centre  of  the  city  of  New  York  and 
reach  the  centre  of  every  important  city  in 
the  country. 


judgment  be  recorded  against  the  de- 
fendant in  each  case. 

The  suit  was  to  recover  damages  for 
alleged  criminal  libel  in  the  Sentinel,  and 
the  pubhcation  of  certain  charges  to  the 
effect  that  the  plaintiffs,  who  were  mem- 
bers of  the  populist  executive  committee, 
^received  money  from  the  republicans  to 
'use  their  influence  to  prevent  populist 
indorsement  of  the  democratic  state 
ticket.  The  publication  consisted  of  a 
communication  from  other  populist  com- 
mitteemen, who  openly  made  the  charge 
against  their  fellow  populists. 


At  the  request  of  the  Missouri  Press 
Association,  J.  West  Goodwin,  editor  of 
the  Sedalia  Bazoo,  has  prepared  a  bill 
which  will  shortly  be  introduced  in  the 
legislature,  providing  that  the  secretary 
of  state  shall  designate  two  weekly  or 
daily  newspapers,  of  different  political 
faiths,  in  each  county  and  in  the  city  of 
St.  Louis,  in  which  shall  be  published  all 
laws  of  a  general  nature  enacted  at  each 
session  of  the  legislature.  The  papers 
are  to  receive,  as  compensation,  from 
30  to  60  cents  per  100  words. 

Among  the  bills  introduced  in  New 
York  is  one  by  Senator  Cantor,  which 
would  exempt  telegraph  operators,  re- 
porters and  editors  of  press  associations 


PITTSBURG,  323  Third  Ave. 
CLEVELAND,  St.  Clair  and  Ontario  Sts. 
CINCINNATI,  13-17  Longworth  St. 
CHICAGO,  139-141  Monroe  St 
MILWAUKEE,  89  Huron  St. 

LEADERS  OF  TYPE 
FASHIONS. 


INSURANCE. 


IT  LEADS  THEM  ALL! 

THE 

MUTUAL 
LIFE 

INSURANCE  CO., 

OF  NEW  YORK. 
RICHARD  A.  McCURDY,  Prksidbnt. 
Nassau,  Csdar  and  Libbrtv  Strekts. 


"PHE  LAWS  OF  MASSACHUSETTS 
A  PROVIDE  THAT  EACH  POLICY 
ISSUED  BY  THE  BERKSHIRE  LIFE 
INSURANCE  COMPANY  SHALL 
HAVE  A  DEFINITE  SURRENDER 
VALUE  IN  CASH,  OR  PAID-UP 
INSURANCE,  AVAILABLE  AT  THE 
END  OF  EVERY  YEAR  AFTER 
THE  FIRST. 

The  policy-holders  of  the  BERK- 
SHIRE are  absolutely  secured  against 
any  loss.  Every  policy  issued  by  the 
BERKSHIRE  becomes  practically  an 
endowment,  with  its  cash  values  availa- 
ble at  the  time  of  need.  Tables  of  cash 
values  endorsed  on  every  policy.  As- 
certain what  the  BERKSHIRE  can  do 
or  you  by  sending  your  age  to 

GEORGE  W.  ENGLISH, 

MANAGER  FOR  N.  Y.  &  N.  J., 

253  Broadway,  New  York. 


and  news  agencies  in  New  York  city 
from  jury  duty. 

There  could  be  no  measure  more 
worthy  of  favorable  legislation  than  this 
one,  the  present  laws  providing  that 
active  workers  on  the  daily  press  are 
free  from  jury  duty.  The  press  associa- 
iton  and  news  agencies  men  ought  cer- 
tainly to  be  entitled  to  the  same  consider- 
tion. 


CHARGED  WITH  CRIMINAL 
LIBEL. 

John  D.  Brophy,  editor  of  the  Adi- 
rondack (N.  Y.)  Gazette,  at  Port  Henry, 
about  two  months  ago,  is  under  arrest 
on  a  charge  of  criminal  libel.  He  has 
been  assailing  machine  politics,  and  the 
warrant  which  was  served  on  him  was 
sworn  out  by  State  Assessor  Rollin  L. 
Jenkins.  Mr.  Brophy  was  released  on 
bail. 


AN  EDITOR  ESCAPES  IMPRISCX- 
MENT. 

The  case  against  Editor  Brazeau,  o  f 
Pawtucket,  R.  I.,  for  the  alleged  send- 
ing of  improper  matter  through  the 
mails  has  been  ordered  quashed  by 
ludge  Brown  in  the  United  States  Court, 
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PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


PRINTERS  of  the  present  day,  in  order 

to  properly  figure  on  all  classes  of  work,  have  to 
secure  as  cheap  composition  as  possible  in  order 
to  meet  competition.    It  is  daily  demon- 
strated  by    over   SEVEN  HUN- 
DRED printing  offices  that  the 

LINOTYPE 

reduces  the  cost  ol  composition  from  30  to  60  per  cent. 
Why  not  try  it  ?    As  it  is  also  adapted  for  all 
classes  of  work  it  will  certainly  enable  you  to 

SAVE  MONEY. 


Write  or  call  for  terms,  specimen  of 
faces,  list  of  small  Linotype 
Plants,  etc. 

MERGENTHALER 
LINOTYPE  CO., 
Tribune  Building,  New  York  City. 


P.  T.  DODGE, 

President  and  Manager.      No  Tvpb  Smasher. 


"STANDARD  LINOTYPE  METAL" 

AND  FIRST-CLASS  STEREOTYPE  METAL. 

■Now  being  used  and  endorsed  by  the  Leading  Publications  throughout  the  United  States,  and 
also  by  The  Mergenthaler  Linotype  Company,  Tribune  Building. 

Manufactured  bv  the  NASSAU  SMELTING  AND  REFINING  WORKS, 
B.  LoWENSTEiN  &  Bro.,  Proprietors, 
Telephone,  829  38th  Street.  Thirteenth  Avenue  and  aoth  Street,  NEW  YORK.  U.  S.  A 


PRINTERS'  SUPPLIES. 


PRINTERS'  SUPPLIES. 


THE 


GOSS 


PATENTED  STRAIGHT-LINE 

gpggj,  PERFECTING 

DURABILITY,  PRESS. 
ECONOMY  OF  SPACE. 

Factory,  16th  st.  and  Ashland  ave.,CHICAGO. 

NEW  YORK  OFFICE.  31a  Temple  Court. 
BOSTON  OFFICE,  a  Herald  Building. 

THE  LATEST  INVENTION. 
LOOK  IT  UP. 

HENRY  LINDENMEYR  &  SONS 

p  A  P  T7  P  WARE- 

^  -t^  houses 

31-37  E.  Houston  St.,  and  20  Beekman  St.,  N.V. 
THE  LOVEJOY  CO.,      Established  1853. 

ELECTROTYPERS 

and  mannfactarers  of  Electrotype  Machinery, 
44-46  Pearl  Street,  New  Yort. 

TJ    F.  McCAFFERTY,  ELECTROTYPER, 

*  •  42  and  44  Bond  Strbkt, 

PRANK  LBSUB  BUILDING,  New  Yorlc. 

PRESSES  AND  PRINTING  MACHINERY 
^  of  any  kind  can  probably  be  quickly  sold 
through  an  advertisement  in  The  Fourth  Es- 
tate, which  reaches  the  best  line  of  buyers. 


this  being  because  of  a  flaw  in  the 
indictment,  it  not  having  been  claimed 
that  the  papers  were  addressed  to  any 
person  when  placed  in  the  post-office. 


MEETING  OF  POPULIST  EDITORS. 

The  annual  meeting  of  the  National 
Reform  Press  Association,  composed  of 
populist  editors,  was  held  at  Memphis, 
Tenn.,  February  22. 


RECENT  NEW  ENTERPRISES. 

A  paper  called  the  Weekly  Democrat 
is  to  begin  publication  at  Cherokee,  la., 
March  i. 


LINOTYPE  SAW  TABLE 

Indorsed  and  Recommended  by  the 
MERGENTHALER  LINOTYPE  CO. 


manufactured  bv 
F.  WESEL  M'F'G  CO., 

82-84  Fulton  Street,  cor.  Gold  St.,  New  York- 

The  Woodbury  (N.  J.)  Daily  Times  is 
a  new  journalistic  venture. 

The  Tribune  is  a  new  paper  published 
at  South  Haven,  Mich.,  by  A.  C.  Wal- 
terhouse. 

Another  Michigan  paper  has  been 
started  at  Quinnesec  by  J.  H.  Fitzgibbon 
and  T.  McKenna,  known  as  the  Dickin- 
son Cmmty  Herald. 

The  Micanopy  Hustler  is  a  new 
Florida  paper  published  by  S.  A.  Fackler 
of  Lake  City. 

An  up-to-date  journal  which  has  begun 
publication  is  the  West  Tennessee 
Courier,  published  at  Union  City,  Tenn., 
by  W.  R.  Andrews  and  Dr.  J.  M.  Rippy. 

The  Somerset  Journal  is  a  recent  addi- 
tion to  journalism.  It  is  published  by 
J.  L.  Macklin  at  Princess  Anne,  Md. 

The  Gentleman  Farmer,  a  monthly 
magazine  devoted  to  the  farmer  and  his 
household,  has  made  its  appearance.  It 


BONNELL'S 

TNTk"Q  ALWAYS 

ii\  JXO      GIVE  THE 

UTMOST 
SATISFACTION. 


To  The  J,  Harper  Bonnbll  Co.: 

In  response  to  your  favor  of  the  7th  inst.,  we 
have  pleasure  in  saying  that  we  are  now  using 
vour  varioni  inks  on  our  periodicals  and  miscef 
laneous  books,  and  that  such  inks  are,  in  general. 


highly  satisfactory.  We  can,  therefore,  unhesi- 
tatingly commend  their  use  to  the  trade  gener- 
ally, and  to  such  in  particular,  as  aim  at  an 
work  from  the  prmter's  standpoint. 

Harper  &  Brothers. 


THE  J.  HARPER  BONNELL  CO. 

New  York:  ="ig&^?v'^Tu?LVNl'^" 
Chicago   i?  and  19  quincy  street. 
Philadelphia  :  "3  south  seventh  street. 


Now  THAT 

BUSINESS  IS  REVIVING 

VOU  will  need  to  call 
on  the  Printer  to 
help  you  to  get  your  goods 
and  wares  before  the  pub- 
lic. Printer's  ink  helps 
business  along  wonder- 
fully. When  you  are  in 
need  of  printing,  if  you 
will  telephone  to 
The  Evening  Post  Job 

Printing  Office, 
corner  of  Broadway  and 
Fulton  Street,  and  ask 
them  to  send  a  represen- 
tative, it  may  be  to  your 
and  their  advantage. 
Telephone,  2626  Cortlandt. 

is  published  by  the  Brother  Jonathan 
Publishing  Company,  Chicago. 

Rock  Island,  Tex.,  has  a  new  paper 
called  the  Weekly  Journal.  It  is  pub- 
jished  by  Colonel  A.  D.  Rust. 

The  Southern  Btiilder  has  made  its 
appearance  in  New  Orleans,  and,  as  its 
name  implies,  it  will  be  devoted  to  the 
interests  of  architecture  and  building. 

L.  S.  Channell  has  begun  the  publica- 
tion of  a  new  paper  at  Sherbrooke,  Can., 
called  the  Daily  Record. 

The  Daily  Democrat  is  a  new 
journalistic  venture  which  has  made  its 
appearance  at  La  Junta,  Colo.  It  is  pub- 
lished by  Marion  R.  McCauley. 

The  Morning  Dispatch  is  a  new  Mon- 
treal paper. 


NEWSPAPERS  AT  WAR. 

The  publishers  of  Le  Monde,  of  Mon- 
treal, have  entered  suit  against  the  pub- 
lishers of  Le  Soleil,  of  Quebec.  They 
complain  of  an  article  which  appeared 
in  Le  Soleil,  stating  that  Le  Monde 
would  cease  to  exist  after  the  provincial 
general  elections. 


THE  MUNSEY  PLANT. 

It  is  again  stated  that  Munsey's  Mag- 
azine will  hereafter  be  printed  in  New 
York  instead  of  New  London.  Presses 
are  being  shipped  from  the  latter  city. 
The  change  is  the  result  of  trouble  in 
regard  to  the  entry  of  the  magazine  as 
second  class  matter  at  the  New  London 
post-office. 


RECENT  CHANGES  IN  INTEREST. 

L.  S.  Metcalf  has  retired  from  the 
management  of  the  Daily  Florida 
Citizen  of  Jacksonville,  the  paper  haying 
been  purchased  by  George  W.  Wilson. 
Mr.  Metcalf  went  to  Jacksonville  from 
New  York  three  or  tour  years  ago  and 
established  the  Citizen.  Calling  a  body 
of  able  men  about  him  and  using  the 
news  service  of  the  Associated  Press  he 
soon  acquired  a  wide  circulation.  The 
Citizen  is  now  one  of  the  most  influentiaJ 
dailies  in  the  South. 

The  Hearne  (Tex.)  AdvocateYmhaen 
purchased  by  George  H.  Teague,  who 
is  the  editor  of  the  Orange  Leader. 

The  Oskaloosa  (la.)  Times  has 
changed  hands,  R.  T.  Kauffman  now 
being  the  editor. 

C.  R.  Burleson  has  purchased  the 
McBain  (Mich.)  Chronicle. 

The  Independent,  a  weekly  published 
at  Corunna,  Mich.,  has  been  sold  to 
Messrs.  Fitzgerald  &  Perrin  of  St. 
Johns. 

The  Morning  Democrat  and  the  Even- 
ing Journal  of  Burlington,  la.,  have 
been  consolidated  under  the  name  of  the 
Democrat-  Journal. 

The  Daily  News,  of  Meridian,  Miss., 
has  been  sold. 

Robert  W.  Leigh,  of  Webber's  Falls, 
I.  T.,  has  purchased  the  Morrilton. 
(Ark.)  Headlight. 

The  Independent  and  News,  of  Bart- 
lett,  Neb.,  have  been  consolidated, 
Chester  J.  Brown  now  being  owner  of 
both  papers. 

The  Cherokee  (Ga.)  Advance  is  now 
under  the  editorial  and  business  manage- 
ment of  Perry  &  McDowell. 

The  Santa  Cruz  (Cal.)  Chronicle,  a 
German  weekly,  has  been  purchased  by 
L.  and  L.  C.  Hopken. 

E.  Audigier  has  purchased  his  part- 
ner's interest  in  the  Arkansas  Beacon, 
published  at  Searcy. 

M.  H.  Johnson  has  sold  his  interest  in 
the  Kosciusko  (Miss.)  Star  to  J.  G.  Hem- 
ingway, who  becomes  the  sole  owner. 


FLORIDA'S  NEW  DAILY. 

The  Tampa  Daily  Herald  is  Florida's 
youngest  afternoon  paper.  It  is  under 
the  editorial  management  of  J.  D.  Cal- 
houn, at  one  time  editor  of  the  Times, 
and  it  is  published  by  a  stock  company 
formed  of  the  old  employees  of  that 
paper.  The  first  issue  appeared  last 
week. 


